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Nothing but good 
vibez only. Promise.
Access more of the hottest music, videos, and exclusives 
from across Africa. Get Vibez...it's contagious.

 @ 50    TOKUNBO

GEORGE-TAYLOR
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Sometimes when l visit my mum, l leave with something special because 
her house is like a treasure trove. l say so because l don’t know what it is, 

but it seems like the quality of some of the products made then are 
much better than the ones made nowadays. Everything from fabrics, 
to china wear to even jewelry was given more attention to details. 
Such pieces are regarded as ‘vintage’ and actually have more street 
value today than they did in their hay days. They are collector’s items 
actually. Well you know what they say...fashion is a cycle. It never 

fades...and always returns. 
The Style of The ‘70’s...A Blast From The Past’ is a reminder of such 

statement. l actually recall many aunties and uncles who wore flared 
pants. We called them ‘Labu Labu’! l even remember the platform shoes  the 

men actually wore then. Jackson 5 phenomenon! In fact, l still await the day...
hopefully in my lifetime, when men will be introduced to six-inchers once again! How they 

did not topple over in those days still amazes me to date because l do not recall any titanic falls. Now...that 
would have been a sight to watch! Guys...remember, like l said, fashion recycles. So you are not in the clear 
yet when it comes to ‘skyscrapers’. I must admit my favourite fashion decades are the 50s-70s and it comes 
as no surprise that most designers have used those years for most of their inspirations which is why any 
style from that period is a constant hit for fashionistas. We hope to see many more reinventions of them in 
years to come!

FASHION DIRECTOR/EXECUTIVE EDITOR

access more
innovation
 In today’s evolving world, you need on-the-go banking 
solutions to help you stay ahead. You can have the world 
at your fingertips with our innovative offerings.

 Let’s help you achieve more.

Facebook.com/accessbankplc | Twitter.com/myaccessbank
Youtube.com/accessbankplc | LinkedIn/accessbankplc 
Instagram/myaccessbank 



The Chairman, Board of Directors, Forte 
Oil Plc, Mr. Femi Otedola, was conferred with 
the 2018 Zik Award for Business Leadership 
alongside other eminent individuals such 
as Chief John Idigie- Oyegun - Political 
Leadership; Erelu Bisi Fayemi -for Humanitarian 
Service; Governor Abubakar Sani-Lulu Bello of 
Niger State - for Good Governance ; Professor 
Ibidapo Obe; for Professional Leadership; 
Mr. Phillip Oduoza - Professional Leadership 
and Barrister Allen Onyema - Entrepreneurial 
Leadership, during the Award Ceremony held 
at the Civic Center recently

The annual event is organised by the Public 
Policy Research and Analysis Center (PPRAC); 
a non political and non-governmental 
institution. It was instituted 25 years ago in 
honour of the first President of Nigeria, Late Dr. 
Nnamdi Azikiwe, primarily to encourage and 
nurture leadership on the African Continent 
and in the Diaspora.

GOVERNOR OF EKITI STATE, KAYODE & BISI FAYEMI ALHAJI YABAGI OLUSEGUN OSOBA MR AND MRS PHILLIP ODUOZA MR & MRS JOHN ODIGIE-OYEGUN IBE KACHIKWU IBIDAPO & SHOLA OBE

OMOTOLA SOTADE

KEHINDE BORISADE  

PAT UTOMI, TEMI OTEDOLA & NIYI ADEBAYO
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EGBEYEMI JIM OVIA
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OPEYEMI BAMIDELE MARC WABARA GBENGA OYEBODE 
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FEMI OTEDOLA 
CONFERRED WITH THE 

2018 ZIK AWARD FOR 
BUSINESS LEADERSHIP



NLNG Cooperative recently held the opening 
ceremony of Cowrie Creek Estate (CCE) in Lekki led 
by it’s President, Mr. Zakari Kyari. It was a day of wild 
celebration as state-of-the-art facilities were unveiled. 
Tagged as the most luxurious prime estate in that axis, 
the 45-hectare estate comprising 380 serviced plots 
boasts world-class facilities that set it apart from others. 
With recreation and commercial hubs, the estate is an 
oasis for residents. To feature is a recreational jetty on the 
waterfront at the Northern shoreline. The ceremony 
was presided over by Honorable Prince Olarenwaju 
Elegushi (former Commisioner for Transport, Lagos 
State) who represented HRM Oba Saheed Elegushi 
Kusenla III, the Oba of Ikate-Elegushi, Lekki.

Speaking at the event, the NLNG Coop President 
hinted that the Phase II of CCE will be launched in 
the coming months whose design features an IPP 
(independent power plant), central water treatment, 
central sewage, broadband fiber-to-the-home (FTTH) 
and domestic LPG reticulation

NLNG COOPERATIVE HOLDS 
OPENING CEREMONY FOR ITS 

UBER-EXCLUSIVE COWRIE 
CREEK LUXURY ESTATE

ZAKARI KYARI AKIM BOLARINWA OLARENWAJU ELEGUSHI ADEL NASREDDINE VICTOR EROMOSELE

BRUCE AYONOTE

HYCENTH OSEJI E O . SOFUNDE JOHN BEDE ANTHONIO GAD ALMOGSUNDAY ILEGAR

MOPELOLA FAPOHUNDA JACOB ADARAMOLA MR. & MRS. PAUL OSAJI SUJIMOTO

DAYO ADESHINA DAHIRU WADA

Recently in Lagos at the Wings Events 
space in Victoria Island, Lancôme 
Nigeria welcomed the Lagos fashion, 
beauty and entertainment pack to 
#Paintthetownpink for the the launch 
of its premium floral perfume La Vie Est 
Belle En Rose!

The venue was transformed into a 
spectacular floral pink garden filled with 
lots of sweet treats, canapés, fine wines, 
champagne and most definitely loads 
of Lancôme products. There were also 
photo booths that allowed guest to take 
fabulous pictures for their instagram 
handles. 

The La Vie est Belle en Rose fragrance is 
an “ode to happiness with notes of fresh 
florals, peony and roses.

LANCOME  LA VIE 
EST BELLE EN 
ROSE” LAUNCH 

BY  F U N K E  B A B S - K U F E J I 

 MIMI ONALAJA KELECHI AMADI OBI  IDIA AISIEN & MAI ATAFO EKI OGUNBOR INK EZE

AMANDA OSIKILO & BIMPE ONAKOYATEMI YOUNGDENOLA GREY
IFY OKOYE, EZINNE ALFA, ANITA OKOYE & KAYLAH ONIWO 

 KELECHI MGBEMENA 
 HAZEM ZAHROUNI

 OLARSLIM SONIA IRABOR SUZIE MEYER & VIVIAN OPUTA

 ELOHOR ISIORHO 

DAPO DUROSINMI-ETTI

UCHE IKEMEFUNA,  SOFIA HORSFALL,  OLARENWAJU ELEGUSHI, ZAKARI KYARI, EDITH UNUIGBE, VICTOR EROMOSELE, BABATUNDE 
FASANMI & ADEL NASREDDINE AT THE CUTTING OF TAPE OF THE UBER EXCLUSIVE LUXURIOUS COWRIE CREEK ESTATE IN LEKKI.

BY  KO N Y E  C H E L S E A  N WA B O G O R



If there’s a style trend that continues to blend seamlessly in fashion, it has to be stripes. With every season, we get a 
stripes update for our wardrobe. The fashion trend flourishes through time and trends to maintain its status quo, 
which makes it a perfect mainstay for celebs and fashion lovers who seem to never get enough of it. From varying 
shapes - slanted, vertical, horizontal - to patterns - colourful or nautical - and to styles - narrow or wide, every one 

has their pick. What’s yours?

YOUR
STRIKE  
STRIPES 

INIDINMA OKOJIE JENNIFER OSEH KELLY ROWLAND SADE AKINOSHO

MICHELLE DEDE PRISCILLA

BY KONYE CHELSEA NWABOGOR
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The smarT 
casual dress 

sTaNdOuTsTaNdOuT
IN The crOWd

When it comes to parties, there are al ways the people who stay somewhat 
hush-hush, the people who mingle and  then there are the people who steal 
the spotlight. Stealing the spotlight is  not always a good thing though. In 

order to stand out fr  om the crowd at a  
party and be the center of attention i  n a good way, there are several tips 

partygoers sho  uld cling to.

MIFE

TOKE MAKINWA

TEMI OTEDOLA

LISA FOLAWIYO
UCHE PEDRO

OLA

 YOUR MOTHER WAS 
RIGHT: GET YOUR HAIR 
OUT OF YOUR FACE! 
As much as it pains me to say it, 
Michelle Obama’s bangs are a bad 
move. The more of your expressive face 
you can show, the better Also, keep 
the hair on the sides of your face from 
falling forward like great obscuring 
curtains (this is something that is easy 
to forget about).

ALWAYS SMILE
A person’s smile is many times his or her 
most flattering fashion accessory. When a 
person constantly wears a smile, this shows 
other people at the party that he or she is 
confident with him or herself. Also, smiling 
is contagious. People want to be around 
people who smile because it makes them 
want to smile and it makes them feel happy. 
A person most definitely will not be the 
center of attention in a good way if he or she 
is sulking the whole time at the party.

WEAR BRIGHT 
COLORS
Wearing bright colors does 
not necessarily mean one has 
to look like a clown; however, 
bright colors will do the trick at 
catching the attention of other 
people at a party. When going 
to a party, it is best to wear a 
bright color that compliments 
skin color. For women, wear 
bright colored makeup around 
the eyes too, but make sure 
the lips, eyes nor cheeks are 
overdone. TOKE MAKINWA

SHOW YOUR 
SHOULDERS
The more skin you show in 
the winter, the more you 
will stand out in a crowd. 
Wear a strapless dress that 
maximizes the amount 
of shoulder you show off. 
Make sure it’s a solid color 
(patterns cause you to blend 
in) such as red, fuchsia or 
turquoise and you’ll turn 
more heads than all the 
women in LBDs...Combined. 

KEEP A CLEAN SILHOUETTE
First and foremost, you want to be visible. You 
should stand out from your surroundings, 
not blend in, almost as if you were outlined 
in a fine black marker. Clearly demarcate 
where your outfit end and everything else 
begins. Frills, bulging pockets, asymmetric 
styles, fuzzy fabrics, and rumpled lines make 
you look blurry. This isn’t the time for clever 
“architectural” or deconstructed clothing. 

MAKEUP IS YOUR 
FRIEND
Cosmetics can make your face 
look more expressive. Lipstick, 
in particular, draws attention to 
your face and helps people focus 
on what you are saying. Most 
people lip-read unconsciously to 
augment their hearing. So make 
those lips bright, and move them 
when you e-nun-ci-ate. 

...AND
DON’T 
FORGET 
TO TAKE 
THE 
PRIME 
POSITION
When you arrive, 
grab one or two 
of your friends 
and head straight 
for the middle 
of the room. As 
other people walk 
in, you’ll appear 
to be the center 
of attention and 
they’ll naturally 
gravitate towards 
you. 

BY FUNKE    BABS-KUFEJI
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Tokunbo George-Taylor is one of Nigeria’s female amazons shattering the glass ceiling in the Public 
Relations space in Nigeria. She is the Managing Director of Hill+ Knowlton Strategies, Nigeria, an 
international Public Relations company with over 80 offices around the world. Tokunbo draws 
upon over 24 years of experience and is well versed in the business operating landscape. Her 
areas of specialization include Public Relations, Community Relations, Advertising, Branding and 
Marketing in the Telecoms, Information Technology, Education and the Oil & Gas Sector.  In this 
interview, she speaks to FUNKE BABS-KUFEJI about turning the big 5.0, her career journey thus far, 
her plans for the future and more.

                    TOKUNBO  

GEORGE-TAYLOR

Turning 50 is a major milestone but they say 50 
is the new 40 and you don’t look a day over 40 so 
what is the secret to your youthful glow?

Youthful glow? It must be hereditary! I guess one is 
only as old as they feel.  

Age does not really matter to me, I just try to be as 
present as I can and live each day to the fullness of 
my ability. I suppose that spirit translates to a specific 
kind of youthfulness.

Even though life begins at 40, the fun really starts 
at 50, so what are your plans for the next five 
years?

 Your jubilee year - as stated in the bible - is your 
year of rest!  However, I am not sure I will get much 
rest.  I am quite an ambitious person and I believe 
I still have a lot more to achieve especially in my 
career.  I would also like to dedicate some time to 
mentoring more women in the PR industry. Maybe I 
will start slowing down at 55!

Looking back at how far you have come, what are 
you most grateful for and what do you wish you 
could have done differently?

Firstly, I am grateful to God for being alive and 
in good health.  I am also grateful for my husband 
and kids, and that my parents are still alive. I believe 
that where I am in life today is no coincidence at all, 
and with that mindset, it is difficult to harbor any 
form of regret. I believe everything has led me to 
this moment, and looking back, I am most grateful 
for the journey itself - every ride, every bump, every 
smooth sail. 

 
You hold a Bachelor of Arts degree in Economics 
but delved into Public Relations (PR) and 
Communications, tell us how you came to work in 
PR?

 My career in PR started in 1994 after my NYSC.  
Because I studied Economics, I was looking to work 
in a specific bank but I didn’t pass the test. Then 
an opportunity came up to be the PR Manager 
in Multichoice and MNET when they first came to 
Nigeria.  I worked in that organization for about 
two years and that is how I created my career path. I 
thank God for the opportunity The in-depth training 
and exposure I received while working there gave 
me a solid foundation. Honestly, I cannot think of 
any other career that suits my personality so well.

Before joining Hill+Knowlton (H+K), you also 
worked at Oando for over 14 years where you 
were Head of Corporate Services, Corporate 
Communications/CSR divisions and most recently 
Director of the Oando Foundation. How would 
you describe the experience?

Leaders are not necessarily born leaders, it’s about 
the opportunities they are given that enables them 
develop the skills needed to excel.  Oando gave me 
a fantastic platform to develop my leadership skills 
and to understand the various aspects of business 
dynamics, not just Communications. 

 My leadership skills and business acumen from 
my Oando days, gave me the confidence to accept 
my current position as Managing Director at 
Hill+Knowlton Strategies, one of the leading global 
communications consultancy.

I started the office from its inception in Nigeria, 
and now we have established our mark in the 
industry and grown tremendously with over 18 local 
and international clients on retainer.

As Managing Director of Hill+Knowlton 
Strategies Nigeria, what are your primary duties?

I have two primary duties – internal and external.
 My internal priority is to develop a strong local 

team, build capacity and retain talent.  At H+K, we 
are committed to human capacity development 
and that is why we continue to build our staff 
to offer local insights using global expertise 
across all communications disciplines.  My 
team is critical to the success of the business, 
so they are my number one priority.

 My external priority is to help clients 
build, manage and maintain their 
reputation; to win public trust and drive 
business equity, value and results. 
We are able to do this through our 
understanding of ‘the power of 
the people’ and by using our size, 
scale, knowledge and expertise to 
deliver integrated, multidisciplinary 
campaigns that compel people to act, 
engage or change their opinion.

 We believe that in today’s highly 
transparent and fast-moving world, 
brands, governments, organizations 
and individuals must take control of 
their communications at the highest 
levels of leadership, because the people 
have a voice and they are not afraid to 
use it.

 What should an ideal PR Strategy contain 
and how do you develop such strategy for 
your clients?

A central part of the H+K strategy revolves 
around becoming the Fifth Seat, as we want to be 
trusted advisers for top management across the 
different sectors we operate.

 Traditionally, the CEO and the rest of the C-suite 
are used to having four types of advisors in their 
business: The management consultant, the lawyer, 
the investment banker, and the accountant. 
However, times are changing. The importance of 
corporate reputation is steadily increasing, and we 
are seeing a public uprising in terms of consumer 
choice and activism; the society has become more 
vigilant.

 To address this new reality, we believe that a 
Fifth Seat is opening up at the table: The seat of the 
public. The seat that can understand, analyze, and 
communicate the (vox populi) voice of the people.

 We know it takes multiple stakeholders to 
tell a story and a story needs to be planned and 
sequenced across various channels. We help our 
clients to map their stakeholders, developing 

Age does not really matter to 
me, I just try to be as present 

as I can and live each day to the 
fullness of my ability. I suppose 

that spirit translates to a 
specific kind of youthfulness.

C O V E R C O V E R
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Many have sat in dark spaces waiting for the 
light as they cradle the dust of their dreams 
wondering if there is a place they can scream 
their pain into oblivion.

Dude, it’s tough out there oooo and nothing, I mean 
absolutely nothing prepared us during the wonder years of 
youth for what posterity brought to lunch.

Many are sinking into the depths of despair unable to 
cope, seeking the shoulder of a friend but continually 
offered the fist of a foe, seeking a listening ear but meeting 
with activated deafness....again many wonder if they can 
increase the volume of their cry in unending screams...

You seek the warmth of love but you wrestle the 
coldness of december, you work hard, you slave through 
the months expecting a bumper harvest but you are 
greeted with the dryness of autumn.

No money, no cheer many tired and frustrated stomp 
their feet.

No love, no comfort many mumble under their breath 
furiously.

No child, after waiting and waiting and waiting some 
more...

Life goes into jeopardy mode as health recedes, many 
exhaustedly cling to hope.

You feed your faith and starve your fears but your faith 
decides to go on a diet while your fears grow fat.

Many sit back in wonder pondering and wondering what 
they did to deserve this...how did they get here....and they 
continue to sink deeper, distressed, inadvertently inviting 
the diseases of Egypt because their hearts are heavy with 
pain.

It’s time to stop this pity party and refuse to be 
pulled into the abyss of hopelessness. It takes just a 
moment in time to change your narrative and believe 
me when I tell you that change, it will as it is darkest 
just before dawn.

What is life without the potholes, the speed bumps and 
the pockets of turbulence, it will be a bland unending blah.

Reality bites yes, we are bent double by trouble yes, 
circumstances bully yes.....but in the furnace of affliction we 
grow, and hardship has a way of trimming the madness.

It is time to get up and chin up and resolutely determine 
not to stay down despite the tasteless dishes life serves, 
just add maggi and change the taste.

This journey is fraught with icy windy days that catapult 
one to strange places but with a never say die spirit we 
will command the elements by staying our eyes on the 
face of our Creator, we will walk on water, we will do the 
impossible.

Look around you, it is a beautiful world, wake up daily 
determined to experience the beauty of the day and 
sweep the unpleasantness into the dustbin as you breeze 
through.

Life is a continuum of battles and you are a soldier, utilize 
your God given rules of engagement to tackle hostile 
forces and you will win every battle.

Nobody can get you until you get yourself, nobody 
can deflate you until you deflate yourself, it’s time to face 
your giants because they will not move until you confront 
them, face them in boldness and strength and watch them 
disappear. We are ethereal yes, but we also have an inner 
strength that is unassailable......draw from the well....

CAPSULES
Alero Adollo
aleroadollo@yahoo.com

Colours 
of Life

Mary and Martha were expecting 
someone special. A lot of effort 
must have gone into preparing to 
host the guest. This august visitor 

was not just anyone; it was God in person. 
Martha must have gone to town: spring-
cleaning, acquiring some new items to enhance 
comfort and preparing an elaborate meal. 
While Martha dashed between the kitchen 
and the parlour serving Jesus, Mary did not lift 
a finger. Rather, she kept Him company. At a 
point Martha thought her sister’s attitude was 
insensitive and unfair. She brought the issue 
to Jesus’ attention. “Lord” She said “do you not 
care that my sister has left me to serve alone? 
Tell her to help me”. The Lord’s 
response must have surprised 
her: “Martha, Martha, you are 
careful and troubled about 
many things. But one thing is 
needful and Mary has chosen 
that good part, which shall not 
be taken away from her” (Luke 
10:41-42).

Martha, like most of us, must 
have expected the Lord to 
reprimand Mary. Instead, Jesus 
commended her, and left us a 
lesson in divine perspective.  
While one went all the way 
with preparations to entertain 
Him, the other sat at His feet 
listening to His word. Jesus 
pointed out that Martha had 
many cares but Mary’s one 
concern was the only needed one. 

What was Mary’s choice? “Mary… sat at Jesus 
feet, and heard his word”. 

Unlike Martha, Mary remained in a position of 
rest (she sat). She stayed close to Jesus, under 
his influence and authority (at His feet) and fixed 
her gaze upon Him, taking in what He had to say 
(listening to His word).

When we spend time listening to God, 
like Mary did, we learn from Him, we get 
instructions and save ourselves a lot of fruitless 
endeavour. Only after we express the Mary in 
us, (by spending time with God) should we 
allow the Martha in us go to work. If we neglect 
the one needful thing and go about doing 
everything else, we might as well be travelling 
without a map, building without a plan, 
fighting without a strategy, offering ‘empty’ 
good works.

The things Martha pre-occupied herself with 
were not, in themselves, wrong. Rather, the 
Lord was addressing the issue of priority. In 
essence, God was saying that foremost on our 
life’s agenda should be our spiritual well-being, 
building up our faith, before service to God. We 

are saved by faith through grace and not by our 
good works, lest we should boost.  

I believe we all have a bit of Mary and a bit of 
Martha in us and that every now and then the 
two dispositions struggle for pre-eminence. 
The Martha would be that part of us that wants 
to be busy, trying to earn points with God 
through good works. While the Mary would be 
the part that prefers to slow down, enter into 
God’s presence and recharge spiritually. Martha 
tends to make Mary feel guilty and lazy while 
Mary may show Martha up as carnal. Although 
Martha’s gesture was sensible, responsible, 
thoughtful and sacrificial, Jesus said Mary’s 
seemingly inactive and passive option was the 

way to go.
We should strive to allow the 

Mary in us rule over the Martha 
so that we can pursue the one 
thing God says is needful. Mary 
and Martha made choices that 
day. We too are called to make 
choices daily. When we choose 
duties above quality time alone 
with God, we are making a 
Martha-choice instead of a 
Mary-choice. At the beginning 
of our day for instance, when 
our hectic schedule makes 
us want to rush out without 
making out time to adore 
the Lord, pray to Him, study 
scriptures and meditate, the 
Martha and the Mary in us 
are struggling. By observing 

our quiet time of fellowship with God, we are 
choosing the one thing that is needful. When 
we are at crossroads and we are tempted to use 
our limited understanding to determine which 
way to go, the Martha and the Mary in us are 
struggling. By taking the situation to God in 
prayer and waiting on Him for direction we are 
choosing the one thing that is needful. When we 
are faced with a seeming impossible situation 
and we are tempted to spend sleepless nights 
racking our brains for a solution and running 
everywhere but to God for help, the Mary and 
the Martha in us are struggling. By handing 
the issue over to God we are choosing the one 
needful thing. When we try to impress God with 
good works, instead of simply coming to Him 
by faith in Jesus Christ, the Martha and the Mary 
in us are struggling. By seeking salvation by 
grace through faith we say yes to Mary and no to 
Martha.

After you have chosen Jesus, you need to 
choose Mary or Martha. Which one will you be?

Koko Kalango is author, Colours of Life. 
contact@coloursoflife.org

‘MARTHA! MARTHA!’ 
with Koko Kalango

compelling messages and narratives that inspire 
creative campaigns.

 We believe in crafting integrated campaigns that 
deliver real business impact.  We help clients define 
their story and then tell it in new ways to ensure they 
connect with all their necessary audiences.   

 We believe that consistency across platforms is 
fundamental to a strong corporate culture, brand, 
reputation and business.

Can you recall any crisis you have face and how 
you and your team handled such incidents? 

I have handled several reputation management 
cases in my career.  However, the relationships I 
have nourished over the years with journalists, 
editors and publishers have been fundamental to 
my success in managing each scenario.  Due to client 
confidentiality, I can’t discuss specific crisis.  My 
advice to PR practitioners is to ensure they build a 
solid ongoing relationship with the media.   It’s not 
when you are faced with a crisis you head to a media 
house to kill a story.  By that time, it may be too late!  
A good relationship with the media will help you get 
a balanced story.

What are some other common challenges  PR 
people face and any tips on how to improve on 
them?

PR is going more digital. Meanwhile some clients 
would rather focus on Traditional PR.   Nowadays, 
people would rather visualize, than actually read. 
It has been challenging convincing some clients 
that a combination of both is key depending on 
your target audience.  Digital is the new norm, 
therefore it is very important for PR firms to 
convince their clients to adapt to these changes, 
or risk being left behind in an ever evolving 
industry. 

 PR is not just about sending out press releases, 
which most clients believe will sell their products 
and services. It’s about developing PR campaigns 
that will engage your audience, drive conversations 

and develop organic stories.

What are your thoughts on influencer marketing, 
do you believe in it?

As you may know, the world is fast tilting towards 
digitalization, and the communications landscape 
isn’t left out of the trend. With constant increase 
in the use of social media, the role of influencers 
in marketing is not just key, it is becoming 
indispensable. Most of these individuals create a 
certain amount of respect and authority every brand 
wants to identify with. They pass across tailored 
and engaging content to suit the target audience 
which makes it easy for them to influence people’s 
decisions. We can agree that marketing has gone 
beyond what the brand puts out there. It is what 
customers tell each other.

 For the most part, a lot of followers have already 
developed a spot in their heart for these influencers, 
which makes it easier for them to be persuaded. This 
has made creating a buzz and talkability for your 
products or services a lot easier as their heavy social 
media presence proves invaluable. No wonder a 
study showed in 2019 that 82% of marketers found 
influencer marketing to be effective and this number 
keeps rising.

 
How do you choose the right influencers for a 
business, brand and products/services?

 Firstly, we have had a mixed experience with 
choosing influencers to manage some of the 
brands that my team work with. Some influencers 
have taken on trainings and understood in detail 
what they must do to promote whichever brand 
they are representing. However, a few others 
have to be hand-held through the process, which 
could make it more tasking. We have to continue 
to fine-tune the list of influencers to make sure 
the audience they influence is the right crowd 
for the brand. Sometimes, we even have to check 
their charisma and how they fit the personality 
of the brand – for example, a chic, happy-go-

lucky influencer, for a frozen yoghurt brand, or 
a tech-lover/guru to amplify the launch of new 
printers and scanners. In essence, choosing the 
right influencer for a brand depends on an array 
of factors such as credibility, level of influence, 
target audience, voice, personality, experience, 
amongst others. At H+K Strategies, we ensure that 
influencers are fully vetted and fit to represent our 
clients.

 On a lighter note, how will you describe yourself?
I find it difficult to describe myself, because we 

humans are rarely as self-aware as we think. But in 
any case, I consider myself resilient. It’s not a matter 
of being a tough or a soft person, but having the will 
to power through either of those descriptors. 

When things are rough and tough, I remind myself 
that tough times do not last, only tough people do. 
When things are going well, I am aware that it could 
all go south, so I am always prepared. Either ways, I 
always manage to find new ways to keep hope alive, 
every day. 

Do you have a personal style?
My style is pretty much a reflection of who I am. 

I love statement pieces, clothes that make me feel 
more confident. When it comes to fashion, I am 
absolutely a non-conformist. I like to stand-out.

 And finally, any last thoughts about PR in general 
especially in Nigeria?

Warren Buffet said that if you lose money for the 
firm, I will be understanding.  If you lose reputation, 
I will be ruthless. This shows that reputation is key 
in any organization as companies now place a value 
on their brand worth. I believe PR will always be 
relevant. 

 In Nigeria, the PR landscape has continued to 
evolve and we have seen some very good traction in 
the past few years.  However, we need to invest more 
in training PR practitioners in Nigeria especially on 
content development.

When we spend 
time listening to 

God, like Mary did, 
we learn from Him, 
we get instructions 
and save ourselves 

a lot of fruitless 
endeavour. Only 
after we express 
the Mary in us, 

(by spending time 
with God) should 

we allow the 
Martha in us go to 

work.

When things are rough and 
tough, I remind myself that 
tough times do not last, only 
tough people do. When things 

are going well, I am aware 
that it could all go south, so I 
am always prepared. Either 
ways, I always manage to 

find new ways to keep hope 
alive, every day. 

C O V E R
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The

 fashion girl’s updated
If you’re going to commit to one new look 

this season, make it the pantsuit. Serving up some 

empowering working girl vibes, the power suit is back and in full 

force. Whether you want to try the ‘80s-inspired check blazer, an ultra-feminine 

red pantsuit, or a mini skirt suit, there’s a take on the look for everyone to test drive. 

Get inspired with these fresh ways to style the suit.

BY KONYE CHELSEA NWABOGOR

jennifer oseh

ezinne akudo

sade akinosho ola
alero

Borrowed 
From The Boys 
Go oversized or go 
home this season. 
Think ‘80s-like 
shoulders and 
boxy silhouettes 
that look like you 
took them from 
your boyfriend’s 
closet.

Dress It 
Down 

For a more 
casual take, 

style your suit 
with a plain 

white tee and 
sneakers that 

don’t make 
the look feel 
so buttoned 

up.

Crop It
A cropped pair of 

trousers makes way 
for a more playful 
shoe opportunity. 
For a suiting look 

outside the office, 
try a cropped top 

instead of a blouse.

Add a Bra 
Top For a 

Night Out
For an 

unexpected 
(and ultra-sexy) 
going-out look, 

style a suit 
with a lacy bra 

instead of a top.

Shorten 
Things Up
Channel the 

‘90s with a 
shortened 

version of the 
classic suit, 

whether it’s 
with a pair 

of shorts or a 
mini skirt.
Pic- aleroWearing a pantsuit

Wearing a pantsuit
guide to
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Bell-
Bottoms

Bell-bottoms are 
back, you guys! 

Rejoice! They are super 
comfy and the add 
length to your legs 
when worn with 

heels. We dig!

Bra 
tops

If you thought bra tops 
were born thanks to 

Instagram, you cannot be 
further from the truth! 
They were 
beyond 

huge in 
the ‘70s.

Tie-
Front Tops

Beach days during the 
‘70s definitely included 

one of these tops. Alice + 
Olivia proved that hasn’t 
changed with this bright 
version at its spring ‘19 

presentation. 

Gladiator 
Sandals

When the women of the ‘70s 
weren’t wearing clogs, they 

were most likely 
lacing up their 
gladiator 
sandals.

Denim 
Dresses

Everyone had a jean dress 
during the ‘70s, and let’s be 

real, pretty much everyone 
has one now, too. 

Trouser 
Suits

Satin-y trouser suits used to be 
all the rage—wait, no, scratch 

that. They still are. For proof, 
just look at Salvatore 
Ferragamo’s pink 
design from the 
Milan Fashion 

Week spring ‘19 
show.

STYLE 
OF THE70’s

Even though the phrase ‘everything that’s old is new again’ is a common refrain, 
it’s true. From chokers to wide-leg pants, it’s like ‘back to the future’ this fashion 

season. The ‘70s,  was a wild decade full of disco and revolutions and it’s huge 
return is a great welcome. If you are not sure on how to rock the trends of 
this decade, take some inspiration from these fashion enthusiasts on how to 

join the band wagon.

BY FUNKE BABS-KUFEJI

MONICA AWE-ETUK

 TEMI OTEDOLA

INIDIMA OKOJIE

OLA YUKI AKINOSHO 
CHICHI

AMA GODSON

Halter 
Necklines

You couldn’t go anywhere 
during the height of disco 
fever without seeing a halter 
top. Today, more and more 

ladies are sporting this 
‘70’s trend.

 ...A BLAST FROM 
THE PAST
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T R E N D  T O  T R Y
Just because your jeans 
has holes doesn’t mean 

they can’t be sophisticated. 
It’s simply about how you 

style the trend. So if you’ve 
been dying to wear the 
ripped-denim look but 

weren’t sure how to 
pull it off in a post-

collegiate way 
and super-chic 

way, take notes 
from this page.

Why not throw 
on a white shirt 
and distressed 
denim shorts, 
with a chic pair 
of heels and 
voila...you are 
ready for a fun 
evening out 
with friends!

Get more wear 
out of your 
distressed 
denim skirt 
and team 
with a denim 
shirt for that 
monochrome 
stand out look. 

TEMI OTEDOLA 

AGOLDE KSUBI

MARQUES’ALMEDA STILLETTO R

ALERO

SADE AKINOSHO

STELLA UZO

A 
blazer 

counters 
the 

casualness of 
ripped denim to 

make them a bit 
more sophisticated. 

The best part about 
this look is that there 

are so many variations. Try 
everything from a tuxedo 

with slouchy boyfriend jeans 
to a crisp white oxford and 

ripped skinny jeans look.

BY KONYE CHELSEA 
NWABOGOR

D
en

im
 

As the change in direction for 

denim is ever evolving, shredded 

styles have transitioned from 

the workingman’s (or woman’s) 

uniform and its super-sloppy 

aesthetic to a street style 

staple associated with 

fashionable dressing. 

Once deemed decidedly 

inappropriate for most 

occasions, it seems 

distressed denim 

experienced an 

unexpected shift, 

turning it into 

a testament of 

effortless style.
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PRIVATE 
LABEL 
BRAND 

UNVEILED 
SKIN 
CARE 
SECRETS 
TO KNOW

The easiest way to 
get products to fully 
penetrate into the skin 
is to get into the practice 
of always using a toner 
after you cleanse your face 
and before you apply your 
moisturizer or serum. Toner 
helps to absorb any oil or cleanser 
left after washing, it can also help 
with the pH balance of your skin as 
well as open your pores to receive 
finishing products, like serums and 
sunscreen.   

BY FUNKE BABS-KUFEJI 

BY FUNKE BABS-KUFEJI 

If you want beautiful, bouncy skin, then 
daily vitamins, drinking lots of water and 
getting plenty of rest is key. All three 
really make a world of difference to your 
skin. Additionally, wear SPF year-round! 
Just because you’re not basking in the 
sun doesn’t mean those rays aren’t 
penetrating your skin’s barrier.  

If you’re battling 
acne, stay away 
from dairy 
and look for 
alternatives like 
sheep cheese and 
coconut milk.  

Do all of your masking and 
exfoliating in the shower, 
this way you can include 
your neck and décolletage 
without the fuss or mess. 
Exfoliate twice a week to 
get rid of dead skin cells 
that will clog pores and 
make your skin look aged.

Every 
solid routine should include vitamin 
C in the morning and retinol at 
night. Trends come and go in skin 
care, but these two ingredients are 
tried and true with many studies 
showing their efficacy.  

Always double cleanse beginning with a cleansing oil 
to melt off makeup and toxins from the day, followed 
by a gel-based cleanser.  

Use Micellar Water to 
remove heavy makeup 
before cleansing the skin. 
It’s an effective yet gentle 
way to remove makeup 
that doesn’t require 
tugging at the eyes to 
remove even the heaviest 
eye makeup. 

OLEHENRIKSEN 
BALANCING 
FORCE OIL 
CONTROL TONER

PIXI GLOW MUD MASK & CETAPHIL GENTLE EXFOLIATING 
FACIAL CLEANSER

SIMPLE KIND TO SKIN 
MICELLAR WATER LA ROCHE-POSAY ANTHELIOS 60

OLEHENRIKSEN TRUTH SERUM & THE ORGANIC 
PHARMACY RETINOL NIGHT SERUM 

ALMOND BREEZE DAIRY 
FREE ALMONDMILK

PIXI DOUBLE 
CLEANSE

The private Label fashion 
label is a quintessential 
representation of the woman 
who is timeless, elegant, 
refined, and competent.  
Owned by Shileola Akiyele,  
it’s a brand for women with 
style who allow her true self 
glow. Offered in an inclusive 
size ranging from small to 
large. Private Label includes 
timely, versatile looks that can be 
pulled together for sophisticated women on the go and 

are on-trend with unexpected details and fabrics 
that make it feel modern and complimentary. 
It also takes into account all body type, high 
quality, affordability and accessible to all women. 
Visit www.privatelabel.com.ng
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