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Comms expert, Woman in tech, 
Tourism/ Hospitality guru, Luxury 
connoisseur and mentor, Bukky 
Karibi Whyte, is a woman of many 
parts. Meeting her, she cuts the 
picture of a successful, strong, 
and powerful woman navigat-
ing through the uncertainties of 
a relatively saturated industry yet 
still winning. She recently turned 
40, and from all indications, she 
is just starting. In this interview 
with KONYE NWABOGOR, she 
lets us in on some of the biggest 
challenges women face in the 
communications industry and how 
to go about navigating her app, 
CRAWL Africa. 
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PART 1

I have noticed that two things happen when you 
live through an era of rapid change, as we are 
now. Firstly, there is an inevitable surge of artistic 
creativity, and second, the misfits, the contrar-
ians, the underdogs and the anti-heroes come 

into their own. 
The African creative industry, a broad church that 

includes fashion designers, writers, graphic artists, 
and tech gurus, is a powerhouse that has finally come 
into her own. 

Pinning down its precise impact on Africa’s econ-
omy is difficult, but its growing influence on jobs and 
growth is evident. The continent currently boasts the 
planet’s youngest and fastest-growing population, 
who primarily fuel the creative sector. By 2035, sub-
Saharan Africa is expected to have more working-age 
people than the rest of the world combined.

Today, there is no shortage of African creatives seiz-
ing the global stage, including our own visual artist 
Njideka Akinyuli Crosby who set a new auction record 
with the sale of her painting Bush Babies for nearly 
$3.4million at Sotheby’s New York.

Yes, there are serious challenges still. But persis-
tence and talent have helped these creatives over-
come and push through. It is for this reason we are in 
this edition celebrating five African artists in honour 
of Africa month. Through their diverse mediums and 
techniques, they have decided to tell our stories and 
use their voices to shine a light on our motherland.

Our continent Africa remains a vital world region, 
with over a billion vibrant and innovative people, 
unparalleled eco-diversity, and some of the fastest-
growing economies on earth. Home to more than 1.2 
billion people spread over 54 countries who speak 
more than 2,000 languages. It is truly a remarkable 
place to call home despite all the odds.

This month, let us collectively reflect on our past, 
celebrate how far we’ve 
come, and envision a pros-
perous future full of growth 
and opportunities.
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As part of its contribution and support for pop 
culture in Nigeria, Pepsi Naija, in partnership 
with Africa Magic Viewers’ Choice Awards 
(AMVCA), showcased a Pepsi inspired col-
lection at the first-ever Africa Magic Viewers’ 

Choice Awards (AMVCAs) Runway Show.
Select designers showcased looks that displayed the 

brand colours, logos, and elements that represent the 

brand Pepsi – authenticity, passion, and youth. 
Sophie Nwabunike and Obinna Omeruo emerged 

winners of the competition. They were rewarded with 

one million naira each and a year’s contract to design 

a limited merch collection for the brand. Guests were 

also treated to a fantastic performance by Styl – Plus.

Over the past two weeks, the young, upcoming 

designers selected from hundreds of entries for the 

competition have worked to create the unique collec-

tions they displayed at the Runway Show. They were 

coached by some of Nigeria’s biggest designers -Lanre 

Da Silva Ajayi of Lanre Da Silva Ajayi, Mai Atafo of 

ATAFO and Adebayo Oke-Lawal of Orange Culture. 

The AMVCA Runway Show is the second event from 

the 8-day lineup of events for the eighth edition of the 

Africa Magic Viewers’ Choice Awards.

Designers 
showcase Pepsi 

inspired fashion 

at the AMVCA 

runway show 
By Isioma Usiade 

OBINNA OMERUO WON A 1M NAIRA CASH PRIZE 

STYL PLUS

NANCY ISIME

JULIET IBRAHIM TOYOSI EFFIONG

IDIA AISEN

DENOLA GREY

 MIZ VICK & MAI ATAFO

It was a fun time for food lovers from within and 

outside Lagos who showed up en masse to sup-

port the over 150 food and drink entrepreneurs at 

the annual GTCO Food and Drinks Festival 2022. 

The show, which took a two-year break due to 

COVID-19, began on April 30 and ended on May 2. 

Themed “Authentic Nigerian Foods, it proved itself 

to be a successful initiative that projects small and 

medium scale enterprises (SMEs) within Nigeria by 

helping them gain visibility and bolstering the impor-

tance of food and the need for it to be celebrated.

Speaking on the event, the GTCO Chief Execu-

tive Officer (CEO) Segun Agbaje pointed out that 

“Africa’s history and rich cultural heritage are without 

doubt reflective in the cuisines”. And that “The primary 

objective of the GTCO Food and Drink Festival is 

to showcase diversity as a people, whilst delivering 

mind-blowing culinary experiences to food enthusiasts 

across the continent, giving our entrepreneurs more 

opportunities to connect with consumers from around 

the world.”
The GTCO Food & Drink Festival is an annual food 

exhibition and sales event that projects the diverse 

angles of the food industry by connecting various 

businesses involved in the production and sale of 

food-related items to a cosmopolitan audience of food 

enthusiasts.

The GTCO 
Food & Drink 

Festival
By Charles Didee Eta
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Just in case you didn’t know, this month is for celebrating everything that makes us African. In the wake 
of this historic month, we are bringing five artists you should know. Through their diverse mediums and 

techniques, they tell our stories and use their voices to shine a light on our motherland. 

IT’S AFRICA MONTH AND WE 
ARE CELEBRATING THESE 

ARTISTS

Reggie Khumalo
South Africa

Reggie Khumalo is a South 
African artist who loves to take 
his motorbike on adventures. 
He travels and works across 
Africa to bring back “Ubuntu”, 
a quality that includes the 
essential human virtues, 
compassion and humanity. 
Since becoming a full-time 
artist in early 2017, Reggie 
has had two sold-out solo 
exhibitions and two pop-ups 
in Johannesburg, one pop-up 
in Nairobi, plus a sold-out solo 
show in Addis Ababa. The latest 
addition to his achievements is 
a recently successful exhibition 
in Lagos, Nigeria – “MENTAL 
REVOLUTION”.

Calling his art style 
“Impressionistic Afro  
Contemporary Portraiture”, he 
wants Africans to find identity 
in his work. “I want black 
people to find identity, and I 
want them to find inspiration 
to be all they can be and see 
themselves. I want them to 
find the royalty and see the 
royalty in themselves. To find 

connects art enthusiasts from more 
perspectives than one. She exploits her 
use of several mediums, including ink, 
paint, wire, and discarded objects, in 
creating doodles, sculptures, paintings, 
digital art, upcycled artworks, and 
textures for her scribbles whilst speaking 
on broader terms issues of self-
exploration. 

An award-winning artist, she has taken 
her art journey a step further with her first 
solo exhibition, “Now I Know Why Birds 
Fly”, which is currently showing at the 
AFRICAN ARTIST’S FOUNDATION from 
May 1st - June 4th. 

Prince Gyasi
Ghana

Prince Gyasi Nyantakyi, also known 
by the artist name Prince Gyasi is a 
Ghanaian international visual artist. 
Upon seeing his photo prints, one 
is struck by the soulful and vibrant 
colours. Colours are an essential 
element in his composition. He 
started taking pictures in 2011 and 
bought his first iPhone in 2014, which 
is the primary tool he uses in creating 
his art pieces. Starting with snapshots 
of friends, family and models from 
his hometown in Ghana, he quickly 
realized he could seriously use his 
phone as a means of expression. 

Prince creates bold and hopeful 
images that tell the stories of 
marginalized individuals who are 
often pushed aside in society. His 
art showcases the nobility and 

Syowia Kambi
Kenya

Born Miriam Syowia Kyambi, 
she is a multimedia artist and 
curator of Kenyan and German 
heritage who currently lives in 
Nairobi, Kenya. Her work spans 
photography, video, drawing, 
sound, sculpture and performance 
installation. Her work combines 
the use of performance along 
with mediums such as clay, sisal, 
paint and photography. Most of 
her work analyzes perception and 
memory and questions issues 
of race, perception, gender and 

Ken Nwadiogbu
Nigeria

Kenechukwu Nwadiogbu is a 
Nigerian born multidisciplinary artist. 
Despite having no formal art training, 
he has pushed to become one of the 
most notable artists from Nigeria. He 
calls his method “contemporealism” 
– a fusion primarily centred around 
hyper-realism and contemporary art. 

Gender equality, African culture, and 
Black power are a few aspects of his 
current research and artistic practice. 
He strives to create innovative 
conceptual works that explore black 
identity and make more visible people 
of colour, even those in diaspora, 
within the context of broader issues. 
He desires that through his work, 
he can invite viewers to ponder and 
critically examine socio-political 
structures in this present day.

Through meticulous hyperrealist 
technique, he constructs arresting 
images rich with masterful use of form 
and space. Cleverly, his paintings 
regularly feature obscure portraits of 
everyday people peeking through the 
ripped paper, elevating and situating 
Africans in the global context. Working 
with charcoal, pencil, and acrylic, Ken 

By Ayo Lawal

memory. Hers is a deep, 
emotionally charged and 
complex practice. Sylwia has 
collaborated with other artists, 
dancers, photographers, video 
artists, and filmmakers in her 
course.  

grace of black skin, offering 
viewers a counter-narrative to 
dominant notions of beauty. 
Most of his images are created 
in his hometown of Accra, using 
the surrounding landscapes and 
community as his muse.

Nwadiogbu aims to achieve a deeper 
meaning through his art, which goes 
beyond the visually spectacular facade 
he presents into different themes. He 
perceives his art as a response to 
society and a way to inspire one or 
two people to re-evaluate their socio-
political structures.

Ayanfe Olarinde
Nigerian

Her journey into art emanated from her love of scribbling.
“JAGAISM”, she calls it – an art form bore out of imperfection 

on her quest for acceptance. Through this, she can unpack her 
emotions in thought-provoking ways. Ayanfe’s artistic dynamism 

pride in being African, pride 
in being themselves. To walk 
into any room and say I am 
well represented, to believe in 
yourselves, know that you are 
well equal to the rest of the 
world. That is what I would 
want them to see in the world, 
relation and pride.”
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Nigerian fashion brand, Pillz n Poizn has released its latest collection 
titled The Bold and Fearless. The pieces in the collection go beyond 
just clothes, as each one seems to have its own identity. Essentially 

for the maximalist woman who loves to play dress-up, the designs are 
unapologetically bold. From sequin to mismatched prints and silk/ chiffon 
fabrics, the results are perfect for brunch hour with the girls or a night out in 
town. 

Over the years, Pillz and Poizn have emerged as a top choice for the 
modern-day lady who has great expectations of their daily attire, particularly 
during special occasions.

PILLZ N POIZN’S LATEST 
COLLECTION IS A 

LESSON IN MAXIMALISM
By Usiade Isioma

Nonsense Talk”, one 
user wrote. “You have 
not seen life. How old 
are you? That you’re 
doing as if you’re 

Methuselah?” Another Instagram 
user commented. Some even typed 
homophobic remarks and unsolicited 
advice; “I got married at 23, the best 
decision I ever made” – Like marriage 
is a one-size-fits-all cap. Yes, scrolling 
through the comments section of 
Stephanie Coker’s hit podcast – 
“Me, Her & Everything Else” – is the 
inspiration for this article. During the 
conversation, she had a Social Media 
influencer – Enioluwa –who blurted 
out that he didn’t want to get married. 
Marriage is a scam. Well, I think so 
too, and so do a ton of other zoomers. 
Yes, the social-first generation isn’t too 
concerned about getting hitched. 

I reached out to a couple of my 
friends and asked them if they wanted 
this thing called marriage. I’d be sharing 
their responses as you read along.

MAURICE, 22
“I’m doubtful about that 

question. I’m on an exciting roller 
coaster emotional journey, and 
life companionship isn’t on the list 
any time soon. Lifetime marital 
commitment might never come 
for me, unfortunately, if I’m being 
honest.”

According to a 2021 survey 
conducted by a dating group, young 
users aren’t as focused on marriage 
as millennials or baby boomers. 
They’ll say yes to a relationship 
but walking down the aisle is not 
top of their to-do list. A Yale Daily 
News story on romance in the Gen 
Z era stated people are “averse to 
long-term relationships because 
they’re more thoughtful about the 
kinds of relationships they want to 
be in.” Watching our parents and 
grandparents get divorced and have 
deep regrets about marriage is reason 
enough for taking a different approach 
to love and commitment. The hope is 
that the pitfalls of our predecessors 
won’t become ours. As the divorce 
rate increases – especially in millennial 
marriages – so too does the number of 
zoomers planning to say “I do” in the 
first-place decrease. Can you blame 
us then? Can you blame us for being 
less secure in the idea of committing 
to and being in a lasting marriage? 

SUSAN, 19
“Idk, TBVH. I’m scared of marriage, 

the fact that you’ll get married & your 
husband will probably cheat on you 
with several other women.”

Forgive me if I don’t see the appeal 
of having a “lifelong companion” and 
“emotional stability”, only for it to 
last a few years. I’ve seen too many 
marriages – even those I thought had 
lasted the test of time – still shake. 
For marriages today, one party – if not 
both – are still in it for infinite other 
reasons apart from the ones stated 
above. “What about the children?” 
“What would people say?” “Who will 
marry me again?” 

JENNIFER, 25
“Of course, I want to get married. 

I believe God created a soulmate for 
me out there, and love is beautiful. I 
love love.”

Our generation still wants to 
believe the illusion that marriage is an 
institution of love when it is, in fact, a 
business practice. For as long as time 
itself, marriage was seen as purely 
transactional – one party received 
economic comfort, and the other got 
a dowry and expected an heir. It’s 
not surprising that love always took 
the backseat in the proceedings. 
Husbands paid bills, and women 
nurtured the home, period. That 
dynamic is restricting, and one thing 
Gen Zers hate is restriction – We will 
die on this freedom hill. In search of 
this “freedom”, Younger generations 
are more devoted to the success of 
their professional lives than they are to 
building a family.

STEPHANIE, 22
“Yeah, but not anytime soon. I’m 

not going to be one of those guys 
that say they don’t want to get 
married - I DO! However, my career 
comes first before anything else. 
Why? I think I’m a very selfish person, 
and this is why I probably haven’t 
been in a relationship. Relationships, 
marriage, and kids take a lot of 
divided attention that I’m not ready to 
give anybody.”

Building a career or having a 
wealth of experiences takes utmost 
importance to zoomers, as opposed 
to the thought of procreation and 
continuing the family name. For men, 
marriage has never really hindered 

what is achievable – financially and 
career-wise. However, the freedom to 
avoid – or push back – marriage has 
gained a lot of popularity with young 
women. Young women who prefer to 
work, and earn, feel free to live their 
lives on their terms. These women are 
less pressured to see men as a form 
of financial security or see marriage 
as a symbol of wholeness. So, when 
they decide to engage romantically, 
it’s because they genuinely want to. 
They come as well-rounded people 

with life experiences under their belt 
before they try to loop someone in for 
the long haul. 

LAMMY, 22
“Yes, because having someone to 

share every moment of the rest of 
your life with is something I’ve always 
looked forward to since watching my 
parents while growing up.”

Marriage isn’t dead, by the way. 
Even though It’s still a scam – like 
adulthood – about Eighty per cent of 
Gen Zers still wants to get married at 
some point. The usual argument by 
the older generation is “don’t worry, 
you’re still young” – “Omode lo n see” 
– “when you get older blah blah blah. 
Please dead that narrative abeg! Not 
so sure about me, though – Sorry you 
had to find out like this, mama. 

CHIZOBA, 23
“I mean... I want to have my 

personal person to do this thing 
called life with.” 

VALERIE, 23
“Yes and No. I’m not sure tbh – 

for different reasons. I don’t have 
a problem with marriage in itself. I 
think it’s a beautiful thing when it’s 
done right. The problem is that I 
don’t think it’s done right most of 
the time. People start putting so 
much pressure and expectations on 
themselves once they get married, 
and it makes most relationships 
go bad. Also, I’ve seen most of the 
marriages in my family fall apart, 
and it’s starting to look a little 
unattractive. 

With the idea of finding your person 
and deciding to be by their side till 
“death” (I’m also pro divorce.), there’s 
no need to suffer. I’m a monogamous 
person for the most part and building 
a life with someone and possibly 
having children with that person is 
something I’d really like. However, I 
don’t necessarily need a ring for that. 
If my person wants to get married, I 
most likely won’t say no. And if I meet 

someone that is completely opposed 
to marriage, it won’t be the end of the 
world either. At the end of the day, 
I just want to be happy. As long as 
there’s love and commitment, I’m in. 

Now for the reasons, I think 
marriage is important: Unfortunately, 
we still live in a society that favours 
men (especially in Nigeria). In many 
cases, the woman has more to 
lose when she leaves a long-term 
relationship. Imagine having children 
or owning property or a business 
with your significant other and losing 
all of it after an ugly breakup simply 
because you were not married. That’s 
all your hard work and your children’s 
custody gone! Now I’m not saying that 
marriage saves women from losing 
everything, but it at least gives them a 
fighting chance. People can get legally 
married for protection or at least have 
some written agreement and continue 
to live on as if nothing has changed.”

TOLANI, 24
Marriage is for me sha. But I used 

to have a specific age which was 
25 - LOL! Now, I’m just on the vibe of 
when I’m ready, I’ll know.

PRINCESS, 24
Yes, I’d get married. It’s something 

I desire for many reasons. I’m a 
helpless romantic. I remember 
spending a lot of my childhood 
thinking about how it would be to 
be married. Doing this just fulfils a 
childhood fantasy of some sort. I 
also know I’m the kind of person 
that performs at my best if I’m 
emotionally stable, and I feel that can 
come from marriage.  

MOYOBABY, 22
Tough question, depending on 

the day. But what I do know is that I 
want my own person! I love romance, 
and I want to be possessive with 
someone- freely loving, freely giving. 
But these days, keeping a boyfriend 
seems like a task on its own. Fighting 
for love has so many complexities I’d 
rather stay out of. I want inside jokes, 
annoying passes, discrete touches 
and arguments (that will be resolved, 
please) etc. 

As someone who isn’t particularly 
a fan of big circles, it’ll be awesome 
to have my own person. I just know 
that it doesn’t have to be in marriage. 
Marriage takes intimacy to another 
level. An ‘off limits’ level. Lol.

I perform at my best if I’m 
emotionally stable, and I feel that can’t 
come from marriage.  

I also don’t want to get married
Ayo Lawal
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Comms expert, Woman in tech, Tourism/ Hospitality guru, Luxury connoisseur and mentor, Bukky Karibi 
Whyte, is a woman of many parts. Meeting her, she cuts the picture of a successful, strong, and powerful 
woman navigating through the uncertainties of a relatively saturated industry yet still winning.

As a communications professional with several years of experience in lifestyle & tourism-related industries, 
high-risk accounts, and non-profit PR experience, she focuses on helping businesses penetrate targeted mar-
kets and attain high visibility by garnering positive buzz and media attention. More importantly, she mea-
sures her success according to the impact she has on driving her clients’ businesses forward. She is a trusted 
communications expert who has led hundreds of successful media campaigns, developed strategic messag-
ing, built relationships, and protected brands and reputations. Not stopping there, she recently dabbled into 
the world of tech with a launch of a social calendar and local tourism app called CRAWL Africa; ‘’I decided to 
create this app at the ideal time. The pandemic had just hit us, and travel was about to become tedious. Local 
tourism was growing quickly. There needed to be a guide and an easy way to see the city in the palms of your 
hands.’’ 

Bukky recently turned 40, and from all indications, she is just starting. In this interview with KONYE 
CHELSEA NWABOGOR, she lets us in on some of the biggest challenges women face in the communications 
industry and how to go about navigating her app, CRAWL Africa.

BUKKY GEORGE 
TAYLOR
40 AND WINNING

It all started with Public Relations, right? How did you get into 
it? 

My mother has a master’s degree in Public Relations/Adver-
tising from Boston University, and so I was raised by a woman 
whose career was in Public Relations. I was exposed to the me-
dia at a young age, and I watched and admired my mom’s career. 
This was what informed my decision to start my agency, The 
Bobby Taylor Company, at 25. 

What was the industry like at the time when you started? 
Were there a lot of other women to look up to?

I started my agency in Canada on September 25, 2007. The 
Bobby Taylor Company was a registered Public Relations Agency 
in Winnipeg, Manitoba. We started taking on clients in Nigeria in 
2008. At that time, there were hardly any Independent Agencies 
or Independent Publicists; we had larger agencies. While there 
were also not a lot of women-owned agencies at the time, Alima 
Atta, who owned Sesema PR, stood out for me (May her soul 
rest in Peace). I admired her work, and we connected on several 
occasions. She was very supportive of me. We now have more 
women-owned PR/Comms/Creative companies than before, and I 
feel very proud. 

What are the biggest challenges women face in the Com-
munications industry that aren’t typically faced by their male 
counterparts?

I would say Pay Differences, Social/Cultural attitudes towards 
women, and difficulty in a work-family balance due to the de-
manding nature of the job. I always say that working in communi-
cations and the creative space doesn’t allow you boast of a 9 to 
5. It is truly a 24/7 career. 

What was your first job in the industry, and what did you take 
away from the experience? 

My first job in the industry was the launch of a Chic Literature 
written by Ekene Onu, called The Mrs Club. It was the first time 
I would use social media to promote a book and also bring the 
client from The US to Nigeria for a media tour and a book sign-
ing event. My takeaway from that experience was realising that I 
was born to work in the communications sector, and it gave me 
a great insight into the media landscape in Nigeria. There was a 
lot of networking, and I built strong relationships with the media, 
which are still solid to this day. 

What is one of the greatest misconceptions about communi-
cations/ media in Nigeria? 

Many people believe that communications are about lying, dis-
torting, or spin-doctoring the truth. Some others also believe that 
communications or PR is about manipulations and propaganda, 
and this is not the case. Communications experts still have to 
remain ethical. The industry, globally, depends heavily on codes 
of ethics held by professional associations. 

Let’s talk about your app. How did you berth the idea behind 
it? 

CRAWL Africa is a social calendar and local tourism app that 
shows you where to go, what to do and how to connect with your 
favourite places in major African Cities. We started with Lagos 
first, where we have curated a great list of places to visit in Lagos. 

From Restaurants to Bars to Art Galleries and Cultural Centers. 
The app is perfect for the locals and people visiting the country. 
I decided to create this app at the ideal time. The pandemic had 
just hit us, and travel was about to become tedious. Local tour-
ism was growing quickly. There needed to be a guide and an easy 
way to see the city in the palms of your hands. While also con-
necting with any location. The app shows you images, descrip-
tions, and contact details of each place and integrates with Uber, 
Google Maps and more. 

What expansion plans do you have for it? 
We have other major cities being curated at the moment. Abuja, 

Accra, Kigali, Nairobi. 
 

You recently turned 40. What does this age mean to you, es-
pecially regarding life lessons, success and achievements? 

Wow! I’m on the fourth floor now! I don’t feel it at all. This new 
age to me is a re-birth: Recognising one’s value, being thankful 
for each day, a deeper connection with my inner self, embracing 
my femininity, growth, manifesting positive outcomes etc. I feel 
incredibly grateful to God for life. I appreciate every experience 
I’ve had (good and bad), and I embrace the lessons as well. I am 
also excited about the road ahead! I realise now more than ever 
that we all have one life to live, and tomorrow is not promised and 
that we must live good, happy and peaceful lives (intentionally), 
and I am committed to that. 

Which three-character traits do you think have been most 
instrumental to your success so far?

Consistency, Passion and Drive. I am passionate about any-
thing that I do. I love my job. I am also very driven. I won’t take 
no for an answer, and I want to see a successful outcome of any 
project. I have also been consistent with delivery and the services 
we provide. We have had to adapt as the industry and even our 
country Nigeria continue to evolve. 

 
What is your most outstanding achievement in your career so 
far?

Building Crawl Africa App would have to be my most outstand-
ing achievement. I remember when it was a dream. To see the 
app come to life has been amazing for me. It means that we can 
do anything that we set our minds to and that dreams do come 
true! We need to get up and go for everything we want and do it 
afraid if we have to. Please download the 
“Crawl App” and thank me later. 
Where do you see Robert Taylor media 
in the next few years with all that’s go-
ing on today?

I see Robert Taylor Media playing heav-
ily in the tourism sector in the next few 
years. I want to tell positive Nigerian/
African stories. I feel tourism is going to 
be huge. We have seen the great success 
in Ghana and the great stories that have 
come out of that. I look forward to Nigeria 
taking a step towards re-writing its tour-
ism policy and making the country a great 
and safe place for people to visit and 
invest in. We have what it takes.

Wow! I’m on the fourth floor 
now! I don’t feel it at all. This 
new age to me is a re-birth: 

Recognising one’s value, 
being thankful for each 

day, a deeper connection 
with my inner self, 

embracing my femininity, 
growth, manifesting positive 

outcomes 
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Nneka Kyari is working on creating a modern and fashionable approach to female 
office attires via her brand NKIRUKA. In this interview with Konye Nwabogor, she 
speaks on the idea behind the brand and what it is like navigating the e-commerce 

space in Nigeria.

NNEKA KYARI 
on changing the stereotype surrounding 

workwear outfits. 

Has clothing design been some-
thing you always wanted to be 
involved in? And why work wear 
fashion? 

My mother strongly believes in 
the old aphorism “you are ad-
dressed the way you are dressed”, 
so as a little girl, I observed my 
mother re-design clothes every 
time she made a purchase, just to 
fit her style. I always found her cre-
ativity and determination fascinat-
ing. Many years later, I realised that 
I am very particular about how I 
dress. For some unknown reasons, 
I always loved to look professional, 
so much so that I won the Miss 
Corporate Award when I was in 
university. Also, having spent some 
years working in the financial sec-
tor, I observed that getting premium 
quality work wears for a regular 
working woman was quite pricey 
because of the exchange rate. 
So, I thought to create a Nigerian 
brand to produce premium quality 
work wears and make it available 
for working women at affordable 
prices.

Tell us a bit about your brand?
NKIRUKA is a revolutionary online 

brand that offers women access to 
a fine collection of carefully crafted 
formal and semi-formal clothes. At 
NKIRUKA, we have one aim: sup-
porting working women to success 
and relevance with our designs. 
Why? Because we believe that 
image is reality. Our array of profes-
sional clothes is tailored to perfec-
tion using premium fabrics and the 
lining. This provides a luxurious feel 
that exudes confidence. And yet 
such effortless elegance is available 
at such incredibly affordable prices. 
Our garments are available on our 
versatile website www.nkirukaon-
line.com. 

Move over bland and clunky. Our 
website is versatile and creates an 
exciting shopping experience. It 
offers customers seamless and se-
cure navigation to browse, select 
and checkout. Our live chat servic-
es enable interactive and prompt 
customer service. And we also 
offer speedy delivery such as next 
day delivery. Each garment is care-
fully packaged to ensure a memo-
rable experience. We want regular 
working women to wear premium 
quality clothes without breaking 
the bank. That’s our mission.

Prior to now, did you have any 
experience in the fashion indus-
try? 

Like I said earlier, I’ve always 
had a flair for fashion. But before I 
ventured into the fashion business, 
I attended a fashion school in Paris.

What was your biggest fear when 
starting?

Though we manufacture our 
products, I decided only to retail 
online. I wanted to create my niche 
in E-commerce which is still an 
emerging sector in Nigeria. How-
ever, one of the challenges would 
be whether customers would 
be willing to leave the traditional 
brick-and-mortal shopping for 
online shopping. To do this, I had 
to ensure the website was safe 
and secure and robust enough for 
an excellent customer experience. 
Luckily, with the advent of Co-
vid-19, online shopping is rapidly 
becoming the norm.  

The idea of workwear fashion 
isn’t what it used to be a couple 
of years back. How do you walk 
the line between being conserva-
tive and fashionable while retain-
ing commercial appeal?

Conservatism is so stereotypical, 
and the greatest fallacy is that con-
servative cannot be fashionable. 
Nevertheless, NKIRUKA is more 
about being less provocative and 
more professional.

The data indicate a large market 
for our designs which our team 
keeps on improving upon, churn-
ing out new lines for every season. 
Indeed, there is a niche for every 
market. 

How do you want women to feel 
when wearing your clothes?

In the words of Maria Grazia 
Chiuri – Creative Director of Dior, “I 
think a dress has to be wearable. 
Otherwise, it’s a piece of art you 
can put on your wall.” 

First, we want our designs to 
make women feel comfortable 
because fashion shouldn’t be 
torture. Then, we want them to feel 
respectable and not like a piece 
of commodity for sale in our gar-
ments. Finally, we want them to feel 
elegant like the queens they are. 
We consider all these as we de-
velop our designs.

What is the e-commerce industry 
like? Are Nigerians comfortable 
with making purchases online?

Just like every business, there are 
challenges to overcome. However, 
when you identify those challenges 
and figure out a way to overcome 

them, you master the art of your 
trade. One major issue that Nige-
rians have with the e-commerce 
industry is trust. Customers want 
to be assured that they will indeed 
receive what they pay for, especially 
when it comes to quality. So, our 
website has a software that simu-
lates the fabric composition, size, 
and height to perfectly represent 
how the garment would look on 
you. We also allow for returns if you 
are not satisfied with your order. So, 
for every peculiar challenge associ-
ated with shopping online, we have 
found a way to navigate it to remain 
in business. We are also partnering 
with Kuda Bank to provide a mini 
credit for working women to shop 
on our website.

 
What role do you think social me-
dia plays in fashion today? 

Social media is an effective tool 

for building interactions between a 
brand and its customers to increase 
awareness and engagements. 
It enables a business to reach a 
larger audience and has the power 
to make a local brand become a 
global brand through its various 
channels of advertising. With this 
in mind, we’ve embraced social 
media because we believe it is an 
invaluable tool. We are present on 
Instagram as @shopnkiruka, on 
Facebook as @NKIRUKA and Twit-
ter as @nkirukaonline.

You’re both the creative and the 
business head of your company. 
How do you balance your time 
between the two? 

The key is to delegate respon-
sibilities adequately. I work with a 
great team that buys into my vision, 
and I feel blessed to have such an 
incredible team.

“Conservatism is 
so stereotypical, 
and the greatest 
fallacy is that 
conservative cannot 
be fashionable.” 

40 LESSONS I’VE LEARNT IN 40 YEARS – BUKKY GEORGE TAYLOR
Lesson 1. 
You are unique and beautifully made.
Your uniqueness and what makes 
YOU, is your super power.

Lesson 2. 
Negative energy can hinder your 
growth. Never be afraid to stay away 
from negative people or bad energy.

Lesson 3. 
Nothing prepares you for the real 
world more than experience does. You 
have to experience life to understand 
life’s hacks.

Lesson 4. 
When you do things for others, don’t 
expect anything back or you may be 
disappointed. Do it because you want 
to or because you can.

Lesson 5. 
God is REAL.

Lesson 6.
Your parents mistakes should not 
determine the outcome of your life.

Lesson 7. 
Never stop learning. Personal
development is key!

Lesson 8. 
Walk away from things or people that 
no longer serve you.

Lesson 9. 
Protect your mental health. Poor men-
tal health can affect everything around 
you. Your relationships, your business, 
everything.

Lesson 10. 
Compete with no one but yourself. 
Your journey in life is not the same as 
anyone else’s. Competing is a waste of 
time.

Lesson 11. 
Love doesn’t hurt. People do.

Lesson 12. 
Worrying about what everyone would 
say will only slow you down in life. 
Listen to your inner voice and listen to 
God. Everyone else’s opinion doesn’t 
matter.

Lesson 13.
Addressing the trauma in your life will 
lead to peace of mind and freedom.

Lesson 14. 
Growing up is a scam! 

Lesson 15. 
Everybody is going through some-
thing. Be kind.

Lesson 16. 
If they won’t give you a seat at the 
table, create your own damn table.

Lesson 17. 
Listen to your children. Believe them 
when they tell you things.

Lesson 18. 
Feel sorry for people who hurt you. 
Hurt people hurt people.

Lesson 19.
Rest. Remember to rest.

Lesson 20. 
Leave your past where it is (in the past) 
and work towards your future.

Lesson 21. 
Friends will fall off. this is okay. Not 
everyone can follow you where God is 
taking you.

Lesson 22. 
Always pray to God to only give you 
the things meant for you. You don’t 
want the things not meant for you. 
Trust me.

Lesson 23. 
Forgiveness will free you. Forgive them, 
leave them there and forge ahead.

Lesson 24. 
You owe no one any explanation.

Lesson 25. 
Go the straight and narrow path when 
it comes to wealth. It may take longer, 
it may take sweat and tears, but it will 
teach you to value money and you 
sleep well at night.

Lesson 26. 
No one stores a tree that doesn’t bear 
fruit

Lesson 27. 
Being of value is important. It will 
always earn you a seat at the table.

Lesson 28. 
Go to anything you want to do without 
fear. If it works great, if it doesn’t. go 
back to the drawing board.

Lesson 29. 
Never ignore signs. All of us that have 
been in relationships and friendships 
that didn’t work for us, saw the signs.

Lesson 30. 
Love and appreciate your parents. 
They won’t be here forever.

Lesson 31. 
You only love once. Live your life.

Lesson 32. 
Don’t envy anyone, everyone has their 
cup of shit. Regardless of how they 
mask it.

Lesson 33. 
Do not let the actions of others affect 
you. The don’t know you or your story.

Lesson 34. 
You are beautiful just the way you are.

Lesson 35. 
Don’t pour into people that do not pour 
into You.

Lesson 36. 
Never fail to try more.

Lesson 37. 
Health is wealth.

Lesson 38. 
Do not let society pressure you. Live life 
on your own terms.
Lesson 39. 
Fall in love as many times as possible.

Lesson 40. 
Live and Let Live
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Ten Things This Week

American boxer and promoter, Floyd 
Mayweather, says he plans to establish 
a boxing academy in Africa, especially 

in Nigeria to build young fighters. He made 
this known during a courtesy call to the 
Honorable Minister of Transportation, Rotimi 
Amaechi, at his Abuja residence. 

“The ultimate plan is to find the next May-
weather. I want to work with kids; I will come 
over to meet and talk to make sure we are all 
on the same page, and slowly start building 
these fighters. We just want to help,” May-
weather said.

“It’s all about giving back, helping the 
youths and the young generation coming up. 
I want to build a boxing camp for the kids. 
Different American trainers will come over and 
work with them.

The 45-year-old boxing promoter is in Ni-
geria to promote his exhibition match against 
Don Moore billed for Dubai on May 14.

The Bill & Melinda Gates Foundation has 
announced the appointment of new Ad-
visory Group members to help shape the 

direction of Goalkeepers an initiative dedicat-
ed at accelerating progress on the United Na-
tions Sustainable Development Goals (Global 
Goals). Notable amongst the nine leaders 
appointed is Nigeria’s Maryam Uwais, Special 
adviser to the President on Social Invest-
ments. The Advisory Group will contribute to 
key components of the Goalkeepers initiative, 
including engaging the Goalkeepers commu-
nity at events and online, elevating community 
voices across the Goalkeepers platform, and 
providing strategic advice to inform commu-
nity objectives. 

Enioluwa Adeoluwa has bagged 
an ambassadorial deal with 
international footwear brand. He 

announced it earlier this week on his 
Instagram page. Joining forces with 
Crocs presents opportunities that Enio-
luwa doesn’t take for granted. To him, 
it’s also a way of honouring those who 
came before him and who did not have 
the opportunities for the self-expression 
that he celebrates today. 

“I want to be a voice,” he says 
“Achieve representation for young 
people to inspire those who don’t feel 
like they belong and can’t make a suc-
cess in the creative world because of 
who they are. I want to inspire people 
to have confidence in themselves, and I 
want to represent them.”

Ahead of the awards Africa Magic has 
unveiled top media personalities and 
fashion icons - Toke Makinwa, Ebuka 

Obi-Uchendu, Uti Nwachukwu and Sika Osei 
– as red-carpet hosts for the night.

The AMVCA red carpet is famed for 
showcasing glamorous and over-the-top 
fashion statements by movie stars and 
celebrity guests. The popular quartet will be 
on ground to interview attendees and catch 
every fashion moment as well as predictions 
of the biggest wins for the night.

Tems is officially the first and only 
Nigerian to debut at number one on 
the Billboard Hot 100 chart following 

her collaboration with Future and Drake on 
‘Wait For U.’

The chart saw Tems make her third entry 
on the hot 100 charts but this time at a 
record position of number one.

In 2021, Tems’ collaboration with Wizkid 
earned her a Billboard Top 10 hit. 

Luxury fashion brand 
Balenciaga, which is 
known for its over-the-

top products, has launched 
its limited collection of overly 
distressed sneakers called 
‘Paris Sneaker’

. It is to be noted that the 
sneakers are available for 
pre-order and have been 
made with fully-destroyed 
cotton and rubber and 
feature ripping on its entire 
fabric. The brand’s logo has 
been printed at the edge of the toe and its graffiti logo in colour contrast is there on the sole.

The company has said in the press release that the shabby-looking aesthetic of the sneakers 
aims to suggest that they are meant to be worn for a lifetime. According to Balenciaga, these 
specific pairs were created for the sneaker’s ad campaign and come “extremely worn, marked 
up, and dirtied.” 100 pairs are available from balenciaga.com in white and black and priced at 
$1,850 each.

Apple has announced that its discontinu-
ing the iPod Touch — the last iPod model 
produced by the company — marking an 

end for the gadget that helped shape the music 
listening experience for 20 years.

The company first introduced the iPod in 2001, 
boasting about the device’s “1,000 CD-quality 
songs” capacity. It launched the iPod Touch, 
which looked like an iPhone, in 2007. Finally, it 
introduced the most recent iPod Touch model 
in 2019. Apple said the iPod Touch will still be 
available for purchase online and at Apple Store 
locations “while supplies last.”

Nigerian superstar Ayo ‘Wizkid’ Balo-
gun won the named Best African Ar-
tiste of the Year Category at the 23rd 

Vodafone Ghana Music Awards.
He was nominated alongside Fireboy DML, 

Ckay, Tems, Focalistic and Joeboy was 
selected as the winner following his immense 
contribution to African music

Rihanna has announced that her Fenty 
Beauty and Fenty Skin products will 
become available in eight African coun-

tries from the end of this month. In a social 
media post, the pop star said she had “been 
waiting for this moment” and that this was 
“just the beginning”.

 The beauty products will be available in 
Botswana, Ghana, Kenya, Namibia, Nigeria, 
South Africa, Zambia and Zimbabwe.

FLOYD MAYWEATHER 
PLANS TO ESTABLISH 
A BOXING ACADEMY 
IN NIGERIA

MARIAM UWAIS HAS 
BEEN APPOINTED 
TO THE ADVISORY 
BOARD OF THE BILL 
AND MELINDA GATES 
FOUNDATION.

ENIOLUWA 
ADEOLUWA IS 
CROCS FIRST BRAND 
AMBASSADOR IN 
NIGERIA

TOKE MAKINWA, EBUKA OBI-UCHENDU, UTI 
NWACHUKWU AND SIKA OSEI ARE YOUR 
RED-CARPET HOSTS FOR THE 8TH AMVCAS

TEMS BECOMES 
THE FIRST NIGERIAN 
ARTIST TO DEBUT AT 
NO. 1 ON BILLBOARD 
HOT 100

BALENCIAGA SELLING DESTROYED 
SNEAKERS FOR $1,850

APPLE ENDS PRODUCTION OF THE IPOD LINE

WIZKID IS NAMED 
‘BEST AFRICAN AR-
TISTE OF THE YEAR’ 
AT THE 2022 GHANA 
MUSIC AWARDS

PRESIDENT BUHARI ORDERS MINISTERS 
WITH POLITICAL AMBITIONS TO RESIGN

The President, Major General Muhammadu Buhari (retd.), has ordered all members of his 
cabinet and appointees vying for electoral offices to resign on or before May 16, 2022.

The order came at the last Federal Executive Council meeting presided over by the 
President at the Council Chambers of the State House, Abuja. Cabinet members affected in-
clude Ministers of Transportation, Rotimi Amaechi; Niger Delta, Godswill Akpabio; Labour and 
Employment, Chris Ngige; Science, Technology and Innovation, Ogbonnaya Onu, Minister 
of State for Education, Emeka Nwajiuba; Justice minister and Attorney General of the Fed-
eration, Abubakar Malami. Others include the Minister of State Mines and Steel, Uche Ogar, 
who is running for governorship position in Cross Rivers State, the Minister of Women Affairs, 
Paulline Tallen, who declared her ambition to contest for the senatorial seat in Plateau State.

RIHANNA TO LAUNCH 
FENTY BEAUTY 
PRODUCTS IN AFRICA

ROTIMI AMAECHI & FLOYD MAYWEATHER
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FIVE LAGOS BEACHES
TO VISIT THIS MONTH.

By Charles Didee Eta

Whether you are seeking solitude or you 
want to party with the gang, find your perfect 
beach in our pick of five of the coolest 
beaches to visit in Lagos.

ILASHE BEACH-
It’s probably one of the most exclusive beaches because it’s on 

an island, about a 20mins boat ride from the Lagos shore. Known 
for giving maximum privacy and having beautiful greenery, you 

will have a good view while strolling on the beach. Ilashe is said 
to have a lot of influential people who own beach houses, so you 
could literally bump into your favourite celebrity or popular figures 

while on any of your visits. For a person who hasn’t been to Ilashe, 
the process is to get on a speed boat, preferably with friends, rent 

a beach house and explore the clean golden beaches with the 
most pristine waters. Amazing, isn’t it?!

MOIST BEACH-
If you need serenity, you wouldn’t be wrong to choose the Moist 
beach as your exquisite getaway. Also located in the Oniru area 

of Lagos, it is right beside Landmark beach. Its ambience is 
so relaxing. It has an active bar, and you also have access to 

really good food made by the in house chef. The fun part is that 
it switches to a club at night. So, If you’re into that, I bet this is 

totally your vibe, and you should definitely check it out. 

WHISPERING PALMS BEACH RESORT-
Probably one of the oldest resorts in Lagos right at the seaside, 

Whispering Palms is located at Adijo town Badagry, about 3-4 
hours drive depending on where you’re coming from in Lagos. You 

can catch a ferry or a boat ride from Lekki-Epe express road to 
get there faster. Situated in a historic town, there are lots of places 
to visit, like- the Badagry Heritage Museum, the first stone building 

or the historical point known as the No return slave route. The 
resort has comfortable lodgings, well prepared international and 
local delicacies and a serene environment filled with palm trees 

and clear sands. You’re sure to have a fantastic beach experience 
visiting this resort anytime.

TARKWA BAY
Considered one of the best beaches for swimming and surfing, 
Tarkwa Bay is situated about 20-30mins away from the Lagos 

harbour. You can either catch a boat from Lagos island marina or 
Victoria island at an affordable rate. With its island status, you’re 

sure to experience exclusivity and lots of quiet time with not so 
many people around at the same time. It is a unique spot for 

surfers in Nigeria. It is also one of the most affordable beaches in 
Lagos because of its cheaper gate fees, mouth-watering dishes 
and ample drink options. You’ll have a memorable time alone or 
with friends indulging in water sports that will help get your mind 

off everything else.

Located in the 
Oniru area of 
Lagos and owned 
by the Landmark 
Group Of Com-
panies, this is 
one beach that’s 
impressive right 
from your entry 
point. It is pretty 
organised, and 
you’ll need to pre-
book your tickets 
to gain entrance. 
They have a wide 
range of dishes 
from their differ-
ent restaurants 
and bars, willing 
to cater to your 
every need with 
a large variety of 
drinks. If you’re 
new in town or 
on vacation, this 
is undoubtedly 
a luxury beach 
experience you 
shouldn’t miss 
out on.

MOIST BEACH-

ILASHE BEACH-

TARKWA BAY

WHISPERING PALMS BEACH RESORT

YVONNE NWOSU

LANDMARK BEACH
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Cheekbones 
The greater the desire for a more 

defined and structured cheekbone, the 
greater the demand for a cheek injec-
tion. The injection helps to increase the 
volume around and above the cheek-
bone, resulting in a fuller, more youthful 
appearance.

DERMA 
FILLER 
TRENDS
Derma fillers are no longer a 

mystery. Thanks to social media, 
celebrities and plastic surgeons 
alike are more open about the 
treatments that smooth out 

fine lines and wrinkles and add 
volume to parts of the face such 
as the cheeks and lips. Whether 

or not you’re getting facial fillers, 
it’s hard not to be intrigued about 
what goes into the treatment after 

seeing the impressive results. If 
you are, even better because this 

week, we share some of the trends 
you should be speaking to your 

aesthetic surgeon about. 

By Usiade Isioma

Under-Eye 
Fillers help 

reduce under-
eye puffiness. 
It improves the 
sunken appear-
ance and adds 
volume to the 
under-eye areas, 
eliminating shad-
ows.

A Heart-shaped look
Women choose the 

heart-shaped look to ac-
centuate their chin, cheeks, 
and eye bones. Accord-
ing to experts, every angle 
of the face, including the 
cheekbones, brow, neck, 
and lips, is taken into ac-
count to achieve a slimmer 
look and soft feel.

Angular jaw
The demand for angular 

jaw injections has recently 
increased. The angular jaw 
filler enhances the projec-
tion of the chin and the 
angularity of the jaw.

Defined Lips
The lip shape is 

more important 
than the volume 
these days; it’s 
natural, even, 
and youthful. 
With this natural 
redefining lip 
shape, conser-
vative looks are 
gradually return-
ing.

Smooth & en-
hanced Nose

The use of nose 
fillers has be-
come increasingly 
popular over the 
years. The Nose 
is enhanced and 
contoured with this 
filler. For those who 
have a large lumpy 
nose, the filler can 
help smooth it 
out and achieve a 
pointed nose, while 
for those who have 
a smaller nose, it 
accentuates the 
overall shape for a 
clear outline.

THE UNSAFE REALITIES 
OF SOCIAL MEDIA By Charles Didee Eta

These days building a cyber relationship has be-
come mission impossible. This is due to the kinds 
of tales that surface from time to time based on 
social media hookups gone wrong. It’s almost like 

watching a blockbuster or psycho killer movie. The entire 
situation is nerve-racking, to say the least. 

The early years of social media networking ran from 
about 1997 through 2005 with platforms like- Sixdegrees.
com, Amihotornot.com, Friendster, Hi5, Myspace and 
Facebook. At that time, things were pretty much straight-
forward. At the time, our social media priorities were 
connecting with people, updating statues, commenting on 
posts, long message threads, and posting photos and vid-
eos on personal profiles. But with technological advance-

ments, social platforms were forced to embrace business, 
almost blurting out the real purpose for this evolving means 
of communication/networking. Suddenly, paying for every-
thing online became the standard, with the popular internet 
hackers and fraudster’s capitalising on any opportunity they 
can find. Money being the root of all evil, it is no surprise 
why these strange things started happening, and even 
more rampantly nowadays.

Initially, it seemed like a cool thing to put personal in-
formation and luxuries up on the internet to generate 
traction, but now even that sometimes comes with dire 
consequences. There have been different stories of people 
getting robbed and even murdered. Let’s not even go into 
its effect on mental health due to online peer pressure and 
cyberbullying. It’s an endless cycle.

Despite the many challenges with social media, it can’t 
exactly be condemned for the principal fact that there are 
still so many advantages it brings to the table. Still, it has 
both sides, just like everything else, and sometimes, there 
is no way to avoid experiencing them both. It just so hap-
pens that the negatives get most of the attention, and it 
becomes alarming when lives are involved. From all we’ve 
seen and heard, anyone can be a victim regardless of sta-
tus or intellectual grounding. Being aware that not everyone 
on the internet has your best interest at heart is the begin-
ning of wisdom. Please do yourself a favour by not making 
it easy for them; Google is your friend.
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