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● This presentation will contain forward-looking statements. 

● Investors should be aware that any forward-looking statements 
are subject to risks and uncertainties that could cause actual 
results to differ materially from those disclosed here today. 

● Investors are directed to the Company’s Annual Information Form 
for a full discussion of risks. 

● Management does not intend to discuss any undisclosed material 
information today.

4

FORWARD LOOKING STATEMENTS
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Holder of Rights

Public 
Shareholders

23.5% of GP 
Common Shares

76.5% of GP 
Common SharesPizza Pizza 

Royalty Limited 
Partnership

License and 
Royalty 

Agreements

$47 M  
 Credit 
Facility

CORPORATE STRUCTURE
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PPRCPPL

PPRC OWNERSHIP
Fully DIluted Shares %

Public Shareholders 24,618,392 76.5% 

PPL Equivalent Shares 7,558,884 23.5%

Total 32,177,276 100.0%
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PPL Royalty  
Pool  

System Sales

Royalty Income 
to PPRC

Dividends to 
PPRC 

Shareholders

ROYALTY STREAM OVERVIEW
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● TSX exchange listing     PZA 

● Publicly-traded shares outstanding 24,618,392 

● Fully Diluted shares     32,177,276 

● Pizza Pizza Limited’s ownership   23.5 % 

● Market Capitalization     $ 387 Million 

● Currently monthly dividend   $ 0.065 

● Current dividend yield    6.1 % 

● Credit facility     $ 47 Million (April 2025 maturity)

PPRC is a high-yield dividend corporation

SHAREHOLDER INFORMATION
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PPRC increased the dividend three times subsequent to the decrease in April 2020 due to COVID-19

PZA.TO PERFORMANCE

Peak COVID-19

Dividend 
increase

Dividend 
increase

Dividend 
increase



PERFORMANCE HIGHLIGHTS
2021 Q1 2022

Royalty Pool System Sales $ 494 M $ 123 M

Restaurants in Royalty Pool 725 (-24) 727 (+2)

Same Store Sales Growth (SSSG) 0.5 % 13.6 %

Royalty Revenue $ 31.9 M $ 7.9 M

Annual dividend $ 0.685 $ 0.19

Working Capital Reserve $ 6.5 M $ 6.2 M

Payout Ratio 94 % 108 %
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Same Store Sales Growth (SSSG) is the key driver of shareholder yield growth
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PPRC increased the dividend three times subsequent to the decrease in April 2020 due to COVID-19

+2.7%

MONTHLY DIVIDEND GROWTH
+4.2% +4.0% +2.6% +1.9% +2.5% +2.3%

-30%
+10%

+9%
+8.3%



SSSG AND WORKING CAPITAL
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PPRC’s healthy cash reserve of $6.2 million is available during sales variability

Global Recession

Secondary Offering
COVID-19



PAUL GODDARD 
CEO, PIZZA PIZZA LIMITED 

PIZZA PIZZA 
LIMITED 

BUSINESS 
UPDATE
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BUSINESS FUNDAMENTALS
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ICONIC CANADIAN BRAND WITH #1 MARKET POSITION



TRACK RECORD OF STEADY RESTAURANT GROWTH
Restaurant Count Since IPO

(IPO)

340  355  367  369  374  379  376  386  398  408  411  423  421  428  428  

165  176  192  199  216  228  225  219  231  222  225  228  231  232  217  57  72  81  88  89  89  94  102  103  101  108  113  104
505  531  

616  640  671  695  690  694  723  732  739  752  760  773  749  

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Pizza Pizza (Traditional) Pizza Pizza (Non-Traditional) Pizza 73

222 Restaurants Added 
16 year CAGR: 2.4%

2020

417 

205  

104
726  
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PPL has taken a measured approach to restaurant growth, expanding  
its network by over 2% annually, on average, since 2005

437 

187  

727
103

2021
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Different restaurant formats allow flexibility to tailor product offerings to specific markets or venues

RESTAURANT FORMATS AS OF 12/31/21
Traditional Restaurant Format Non-Traditional Restaurant Format

Menu

Size

Locations

▪ Full menu with customer seating, take-out & delivery

▪ More limited and targeted to "captured traffic" 
locations

▪ Sports, entertainment and other public venues

▪ Vary in size but generally offer counter service and 
typically do not include eat-in areas

Select Sponsorship / Non-Traditional Venues / 
Special Events

Total: 526 (72%)

▪ Pizza Pizza: 1,400-3,000 sq. ft. 
▪ Pizza 73 locations: ~1,200 sq. ft. 

▪ High traffic and high visibility locations that are easily 
accessible

Menu

Size

Locations

417 (57%) 87 (12%) Total: 201 (28%) 187 (26%) 14 (2%)
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In crust we trust. 
Pizza Pizza offers more 
crust options than any 
other Pizza QSR.

DIVERSE MENU
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Pizza Pizza is committed to sourcing the highest quality ingredients to make Canada's favourite pizzas

Hand-tossed 
artisan dough

100% vine ripened 
tomato sauce

100% Canadian 
mozzarella cheese

Quality gourmet 
toppings

…WITH A FOCUS ON QUALITY…
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Continuous promotion of high quality, value oriented offerings, and popular walk-in  
and delivery options drive customer traffic and keep brands top of mind

Executive Summary

Guaranteed delivery 
times or it's free 

Your Pizzas stay hot in our 
certified delivery bags

Quick Delivery by car, 
never by bike 

One delivery fee, never 
surged prices

Track your delivery 
order in our app

…AND VALUE
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Pizza Pizza’s Mission:   “… to make each and every occasion with us an 
enjoyable and memorable experience by offering the highest quality of 
fresh products and exemplary services, guaranteed!”

MENU INNOVATION
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MARKETING TO A HUNGRY AUDIENCE
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MARKETING TO A HUNGRY AUDIENCE
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Call Centre

Multi-channel ordering platform provides multiple touchpoints for  
consumers and supports focus on convenience

+ +

DIGITAL CALL CENTRE IN-RESTAURANT

MULTI-CHANNEL ORDERING PLATFORM
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CONTINUOUSLY LEVERAGING TECHNOLOGY & INNOVATION

Leverages organic and third party technology to ensure the Pizza Pizza and Pizza 73 brands are top of mind 
with consumers with strong focus on enhancing customer engagement and experiences

Online, Mobile and 
Apple Watch Ordering

3rd Party Delivery 
Partnerships

Social Media 
Presence
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RE-IMAGING EXTERIOR

Restaurant re-imaging keeps our brands current and top of mind, driving SSS

OLD

NEW
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Restaurant re-imaging keeps our brands current and top of mind, driving SSS

NEW

OLD

RE-IMAGING INTERIOR
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IMPRESSIVE HISTORY OF AWARDS & RECOGNITION

Track record of achievements that recognize strength of franchisee  
relationships, industry and community contributions, and technological advancements

Pizza Pizza earns Company of the Year at 
the 25th Annual Pinnacle Award in 2013

Franchisee’s Choice CFA Recognition Pinnacle Awards Webby Awards
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PROVIDING CENTRALIZED,HIGH SERVICE TO RESTAURANT OPERATORS

PPL provides turn-key solutions to support its Pizza Pizza 
and Pizza 73 restaurants across the network

Marketing

Operations

Construction

Dough Production

Information Technology

Innovation & Learning Centre

Call Centre

Distribution Facilities

Franchising

Real Estate

Human Resources

Finance
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ENVIRONMENTAL, SOCIAL, GOVERNANCE

Our packaging (boxes, slice trays, 
bags, napkins) is all made with 
recycled content, saving over 
100,000 trees annually.

3 wind turbines at 
head office generate 
6kW of energy each.

Over $3 million 
has been raised 
for Sick Kids 
hospitals across 
Canada.

Supporting local sports 
teams, community events, 
and fundraising initiatives 
across the country.





Pizza Pizza's been making great pizza since 1967. Along the way, it has grown to 
727 restaurants from coast to coast, becoming a trusted brand and leader in the 
foodservice industry. Pizza Pizza is proud of the quality food it makes – and the 

difference it makes in communities across Canada.
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INVESTMENT SUMMARY
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ADVANTAGES OF PZA
● Royalty Structure 
● High-yield Dividend Corp 
● Sales Growth History 
● Stable Quick Service Industry 
● Exceptional Brand Recognition 
● Strong Cash Position 
● Future Growth Potential



THANK YOU!


