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https://www.youtube.com/watch?v=OPeD5QsqfoQ



Customer Journey Facts

http://www.fueltravel.com/2016-fuel-travel-study/
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New revenue oportrunities



http://goo.gl/forms/zMVBqC4cct



https://explore.gchhotelgroup.com



Workshop

FuelTravel Customer Journey 2016 Report: http://www.fueltravel.com/2016-
fuel-travel-study 

Google Trends: https://www.google.com/trends/
explore#cat=0-67-179&geo=DE&cmpt=q&tz=Etc%2FGMT-2 

Google Micro Moments in Travel: https://www.thinkwithgoogle.com/articles/
travel-trends-4-mobile-moments-changing-consumer-journey.html 

GCH Virtual Reality: https://explore.gchhotelgroup.com/ 

http://www.fueltravel.com/2016-fuel-travel-study
https://www.google.com/trends/explore#cat=0-67-179&geo=DE&cmpt=q&tz=Etc%2FGMT-2
https://www.thinkwithgoogle.com/articles/travel-trends-4-mobile-moments-changing-consumer-journey.html
https://explore.gchhotelgroup.com/
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