
Founded in 2002 by Chairman and CEO Mike 

Fitzsimmons, Delivery Agent is the leading 

platform for innovative television commerce.  

Delivery Agent connects television viewers 

with the products they see on their favorite TV 

shows, advertisements, movies and sports. 

The company created the market for shop-

ping-enabled programming by redefining 

how products related to entertainment are 

cataloged, merchandised and sold.  Delivery 

Agent has partnerships with more than 350 

entertainment properties including NBC, FOX, 

CBS, HBO Showtime, Pepsi, Visa, Comcast, 

Cablevision, AT&T, Verizon and Samsung, 

among others. 

It is this broad customer base and innovative 

concept that led the company to be rated the 

No. 1 Privately Held Media Company by Inc. 

Magazine, as well as #3 on Deloitte & Touche 

Silicon Valley Technology Fast 50. According 

to The Wall Street Journal, Delivery Agent 

plans to go public sometime in 2014. 

Given the explosive growth of his company, 

Fitzsimmons needed a conference calling 

solution that would allow his team to get more 

done in less time, and would integrate into 

their workdays without seeming like a chore. 

He looked at the competition and picked 

UberConference as the right conferencing 

service for his business. “It’s just significantly 

more efficient and easier to use than combin-

ing any old school conference calling service 

with Join.me, Webex, or GoToMeeting to get 

more features.” 

The reason, Fitzsimmons said, is that 

UberConference is seamless and complete.  

“Aside from a price that makes sense, we can 

really count on UberConference. The quality 

is consistent and calls are easy to set up, even 

with a staff that is often in remote locations,” 

he said.  UberConference doesn’t require 

downloading a client or a PIN number, two 

requirements of popular web conferencing 

services that often delay callers entering a 

call on time.  “With UberConference, time 

isn’t wasted on late arrivals,” he said. “And the 

document and screen sharing features assure 

that everyone is on the same page.”

Delivery Agent deals with visuals for selling 

its products.  “Our customers see the prod-

uct on TV and make a buying decision,” he 

said.  “Screen sharing with UberConference 

has become a critical part of our conference 

calls.  For instance, if one of us thinks a pair of 

suspenders worn by Johnny Galecki’s char-

acter on “The Big Bang Theory” is a potential 

sales winner, the image of that product, along 

with other ideas, can be shared with all of our 

senior staff on the UberConference.” 

Fitzsimmons has found UberConference to be 

far more useful and comprehensive as a con-

ferencing tool.  “We’re able to do everything,” 

he said.  “UberConference gives us every 

tool we need for a successful conference call 

without having to switch between services. It’s 

about time!” 
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about time!” 
           –Mike Fitzsimmons, CEO 


