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Message from the Chief Executive Officer
2024: a year of impact, growth and sustainability

At Uriach, we have a clear purpose that resonates 

in everything we do: to have a positive impact on 

people's lives and our planet through natural products 

for prevention and self-care. In 2024, we achieved 

extraordinary results and consolidated our vision 

of leadership in the Natural Consumer Healthcare 

sector.

This year has seen unprecedented growth. We 

continued to expand, achieving double-digit growth, 

achieving a turnover of 476 million euros, which 

represents an increase of 54% over the previous 

year. But these numbers are only part of the story. 

Our true success lies in how we have achieved 

this growth: with a solid strategy, a commitment to 

internationalisation and by remaining true to our 

values and positive impact on people and the planet.

We grow with purpose: international expansion 

and leadership

The consolidation of our global presence has 

been a key pillar of 2024. With a structure based on 

four major regions (South West Europe, South East 

Europe, Central Europe and Western Europe), Uriach 

has become a leading player in the European market 

for natural health products. We currently have a direct 

presence in 11 countries and distribute our products 

to more than 40 markets, with a team of over 1,300 

people who share our passion and commitment.

In addition, this year we have taken a decisive 

step in our growth strategy with the acquisition of 

Pascoe (Germany), whose activities cover operations 

in Canada, the Czech Republic and Slovakia, Ineldea 

(France and Belgium) and Bebegel (Portugal)1. 

These additions have strengthened our market 

position, integrating companies with a solid track 

record and experience in the field of natural medicine 

and self-care. Together, these acquisitions have 

enabled us to expand our offering with innovative, 

high-quality products.
1 Bebegel (Portugal) corresponds to the acquisition of a trademark, 
meaning that Uriach does not have any employees associated 
with it
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With more people on the team and a presence in 

more countries, our challenge is to continue building 

a unique and consistent experience across all our 

offices. Integrating our values into the organisational 

culture will be key to ensuring sustainable, inclusive 

growth with a positive impact. Behind every step we 

take are the values that define and drive us: Unity, 

Resonance, Intensity, Ambition, Confidence and 

History.

Sustainability: a tangible commitment

Beyond financial results, Uriach has also grown 

in terms of sustainability in the five dimensions that 

make up our strategy:

Commitment to responsible governance: We 

have improved transparency and ethical practices 

by incorporating BCorp clauses into our code of 

ethics and establishing new financial oversight 

mechanisms based on sustainable practices. Along 

with this, we have implemented new governance 

schemes with specific ESG roles and specific training 

for our entire team. Furthermore, to strengthen our 

sustainable strategy, we have carried out a risk and 

opportunity analysis related to climate change and 

have accessed the sustainable finance market linked 

to sustainability indicators. Finally, we have begun 

the process of adapting to the new CSRD reporting 

directive, addressing Double Materiality Analysis, 

Green Taxonomy and the digitisation of information.

In relation to the social impact and well-being 

of the team, we have launched the Justice, Equity, 

Diversity and Inclusion (JEDI) plan to ensure a fairer 

and more equitable environment for our team with 

workshops at all levels of the organisation, across 

all our geographies. All this without forgetting the 

activities that were already being carried out, such as 

the Uriach wellbeing plan, and, in turn, consolidating 

it with a calendar of physical and meditation activities 

in the offices and access to an emotional wellbeing 

plan. 

As part of our social commitment, at Uriach we 

have consolidated our Corporate Volunteering 

Programme globally. Through this initiative, we 

have promoted more than 20 activities in different 

communities, adding up to more than 330 hours of 

dedication by our teams, generating a positive and 

tangible impact on society. These figures reaffirm 

Uriach's commitment to charitable activities, which 

are increasing in number within the company year 

after year. Alongside this, at a corporate level, we 

highlight our regular and ongoing collaboration 

with more than 30 non-profit associations that have 

a direct impact on our social environment in the 11 

European countries where we have a direct presence.

A major point to highlight is our ambitious goal 

of reducing our carbon footprint. In this regard, 

we have comprehensively measured our carbon 

footprint in scopes 1, 2 and 3 to understand and 

reduce our environmental impact. Globally, we 

have carried out a life cycle analysis of product 

processes with the aim of identifying improvements 

in our environmental impact. In Central Europe, the 

transition to a more sustainable energy source than 

gas is being evaluated, which will impact all of the 

company's production centres. Along with all this 

and with the aim of minimising our carbon footprint, 

we have launched a project to define and commit to 

science-based targets (SBTi).

During 2024, in line with the circular economy, 

we have committed to creating an Environmental 

Management System in all our business units to 

optimise energy consumption, conserve water and 

reduce waste. In addition, a project is underway to 

develop innovative solutions to improve the circularity 

of our packaging, such as the use of recycled plastics 

and single-material blister packs, in line with our 

sustainability goals and current regulations.

Finally, during 2024, we collaborated with the 

Global Nature Foundation to develop and validate 

a tool that evaluates the agricultural practices used 

in our raw materials, to improve our selection of 

suppliers and promote those that use practices 

more aligned with environmental regeneration and 

protection.

This year, we also began the process of obtaining 

BCorp certification. To this end, we have defined and 

implemented a cross-cutting action plan with more 

than 50 actions, which has enabled us to begin the 

official certification process at the end of 2024. Our 

desire to become a Certified B Corporation reinforces 

our commitment to being a company that wants to 

generate a positive impact for people and the planet.

Looking ahead

 At the end of 2023, we took a decisive step in 

our commitment to sustainability by beginning the B 

Corp certification process. This demanding standard 

assesses the company's environmental, social and 

governance impact and will enable us to strengthen 

our purpose of being a company aligned with the 

most advanced criteria of sustainability and positive 

impact. Because at Uriach, our growth is not only 

measured in figures, but also in the well-being we 

generate for people and the planet.

Oriol Segarra

Uriach CEO
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Building a Sustainable Future1
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Building a Sustainable Future

At Uriach, we work with the conviction that the 

combination of nature and science represents one 

of the most effective and sustainable ways to care 

for people's health and well-being. This approach 

allows us to generate a lasting positive impact, not 

only on the lives of those who trust our products, 

but also on the environment around us.

That is why we focus our activity on the field 

of Natural Consumer Healthcare (NCHC), offering 

natural, innovative and scientifically proven solutions 

that improve the quality of life of our consumers.

With more than 185 years of history and six 

generations of family leadership, we have built a 

solid portfolio with more than 20 international brands 

that constitute one of our main assets. Brands such 

as Aquilea, Fisiocrem, EMS, Laborest, Depuralina, 

Sidroga, Minunino, Biodramina, Aero-red, Pediakid, 

Cistitus, Halibut and Fuca reflect our commitment to 

natural health, continuous innovation and improving 

well-being.

1.1 Discover Uriach

“Nature enhanced by science as the 
best way to improve people's health”

At Uriach, we work with the conviction that every 

product we develop must make a difference: to 

people's health and to the health of the planet. That is 

why we apply the highest standards throughout the 

entire value chain, from research and development 

to production and distribution.

Our legacy reflects the trust that consumers 

have placed in our brands over time. This bond, built 

generation after generation, drives us to continue 

leading the way in creating innovative and responsible 

solutions. We look to the future with enthusiasm and 

commitment, determined to continue making a real 

positive impact on both society and the environment.

Figure 1: Some of Uriach's iconic brands
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The global context in 2024 remained complex 

and uncertain. Although the international economy 

showed signs of gradual recovery after years of 

increased volatility, various geopolitical factors 

maintained a high level of risk and instability. These 

included the ongoing conflict in Ukraine, tensions in 

the Middle East — particularly the conflict in Gaza — 

and instability in key trade routes such as the Red Sea. 

These factors, together with the persistent effects of 

high inflation in many regions, created a challenging 

economic environment that required a high degree 

of adaptability. 

In this changing environment, technology 

has established itself as a fundamental pillar for 

responding to internal and external challenges. 

The integration of advanced digital solutions not 

only improves efficiency and productivity, but 

also maintains competitiveness in an increasingly 

demanding market.

1.2 Key factors and trends 
in the sector

On the other hand, factors such as inflation—

especially in raw material and energy costs—are 

forcing companies to adopt agile strategies to 

preserve margins and continue offering value to 

consumers. At the same time, climate change and 

biodiversity loss confront us with a reality that demands 

firm commitments: advancing decarbonisation, 

committing to circularity and optimising the use of 

resources have become an unavoidable priority.

With the aim of anticipating changes in the 

sector, at Uriach we have analysed the established, 

emerging and expanding trends that will influence 

the evolution of the Consumer Healthcare (CHC) 

market over the coming years. This exercise allows 

us to adapt quickly and continue to evolve in order to 

better respond to consumer needs.

Below are the 10 key trends that will shape the 

sector in the short and medium term:

1.	 Inflation: This continues to be a concern for consumers and has an impact on the CHC 

market, both in terms of costs and final product prices.

2.	 Effectiveness: Consumers are looking for reliability, authenticity and consistency. They 

want products with proven effectiveness.

3.	 Longevity: Consumers aim to live healthier lives for longer. They are making behavioural 

changes to improve their future. Consumers want preventive solutions and products that 

address specific concerns. They expect innovative new products that support this goal.

4.	 Hyper-personalisation: Demand continues for personalised products and services to 

address specific needs.

5.	 Women's health: Women's health continues to be a defining segment within wellness. Key 

areas include hormonal health, reproductive wellness, stress management, and adjacent 

health issues such as sleep, digestion, and mental wellness.

6.	 Simplicity and convenience: This trend focuses on making access to and use of health 

products and services easier and faster for consumers.

7.	 Digestive: Gut health has become important to consumers, linking digestive wellbeing to 

overall health.

8.	 Sustainability: While spending on sustainable alternatives for consumers is a decision 

based on personal values, consumers are also paying more attention to the key benefits 

these products provide. Tangible evidence of sustainability claims must be provided to 

explain and convince consumers of the associated advantages.

9.	 Omnichannel: The trend of considering the importance of an integrated and consistent 

market strategy across multiple sales and communication channels continues.

10.	 Artificial Intelligence: Advances and integrations with AI continue. Consumers are 

beginning to learn about its virtues and limitations. Companies must be transparent and 

decisive in their use of generative AI to maintain trust
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1.3 Market presence

Our international presence extends to 11 European countries through our own subsidiaries in Spain, Portugal, 

Italy, Romania, Germany, Switzerland, Austria, Slovakia, the Czech Republic, France and Belgium. We also 

complement this structure with strategic alliances through joint ventures in Greece and the marketing of our 

products in more than 40 countries worldwide.

This geographical expansion, together with our specialised focus on the Natural Consumer Healthcare market, 

positions us as one of the leading players in Europe, with a solid, sustainable value proposition centred on people's 

well-being.

At the heart of this growth strategy are our more than 1,300 employees worldwide, whose talent and commitment 

form the basis of Uriach's success.

Figure 2: Map of Uriach's international presence
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1.4 Internationalisation 
of the Uriach Group

Throughout 2024, Uriach has continued to con-

solidate its internationalisation strategy as one of the 

key pillars of the Group's growth. This global vision 

has not only enabled us to advance towards our eco-

nomic objectives, but has also contributed to diversi-

fying risks in a complex economic context.

Our expansion in Europe has been constant and 

sustained throughout the last three strategic plans, 

driving significant transformations in both our organi-

sational structure and our business model.

We currently have our headquarters in Sant Cu-

gat del Vallès (Barcelona, Spain) and our own in-

dustrial assets in Germany, which strengthens our 

operational capacity and allows us to guarantee pro-

duction in line with the highest standards of quality 

and sustainability.

Our internationalisation strategy has evolved as follows:

•	 In 2015, we acquired Laborest, a pharmaceutical company in Italy, and expanded our presence in 

Portugal with an emerging commercial network. 

•	 Our expansion in Portugal continued in 2017 with the acquisition of Theralab, a pharmaceutical 

company specialising in food supplements. 

•	 In 2018, we consolidated our presence in Italy with the acquisitions of Progine and AR Fitofarma. 

•	 In 2019, we expanded our mission to provide consumers with the benefits of natural health by acquiring 

Amcore Balance.

•	 2021 marked a significant milestone with the acquisition of Sidroga, a German company with more than 

150 years of history, a leader in market segments such as medicinal teas and products based on salts 

and thermal waters for winter ailments. Sidroga is present in Germany, Austria and Switzerland. 

In December of the same year, we completed the sale of the B2B pharmaceutical and generics business 

to the investment fund MCH Private Equity. 

•	 In 2022, we took a further step with the acquisition of Medimow in Romania, a company dedicated to 

the development and marketing of food supplements for pain, gynaecology and paediatrics.

•	 In 2023, we focused 100% on the CHC market, with a clear mission: to guide, facilitate and empower 

consumers to improve their quality of life through natural healthcare solutions.

•	 In 2024, we continued our international expansion with the acquisition of Ineldea and Pascoe, two 

companies fully aligned with our commitment to sustainability.

•	 Ineldea is a French company with a wide range of effective natural products for health and well-

being. These include paediatric products, various ranges of essential oil-based products, vitamin 

complexes, nutritional supplements for athletes and food supplements.

•	 Pascoe, based in Germany, is a leader in phytotherapeutic products and natural medicine, and 

stands out for its firm commitment to sustainability: a large part of its portfolio is made from 

organic raw materials. This addition reinforces Uriach's leadership in the sector.

•	 These strategic acquisitions have propelled Uriach towards extraordinary growth, consolidating 

its position as a leader in the Natural Consumer Healthcare (NCHC) sector. Our portfolio of natural 

Consumer Healthcare products has been significantly strengthened by these additions.

Within the sector, we are leaders in Natural Consumer Healthcare (NCHC), with a clear purpose: nature enhanced 

by science as the best way to care for the health of people and the planet. The incorporation of new companies 

into the Uriach ecosystem not only expands our portfolio of natural brands and products, but also strengthens our 

presence in key markets. With these strategic acquisitions, Uriach is taking a decisive step towards consolidating 

its position as a European leader in the Natural Consumer Healthcare business.

Growth through licenses: Under the 
management of Juan Uriach Tey, the company 

becomes a pioneer in the exclusive 
distribution and production of foreign licences.

Subsequently, Uriach focused on the 
production of products with its own patents 

for the national market.

1838 - 1879

1st GENERATION

From worker to owner: Juan Uriach Feliu gradually takes over a 
small drugstore dedicated to the traditional production of 

products made from medicinal plants.

2nd GENERATION
1880 - 1920

1921 - 1969

3rd GENERATION

From shop to laboratory: Joaquín Uriach Uriach takes over and 
the business evolves towards a new, more industrial and modern 

model, building a pharmaceutical chemical laboratory in 1898.

1970 - 2005 2006 - Today

5th GENERATION

New challenges: The 5th generation began the process of professionalizing the 
company, bringing in the first CEO from outside the family, Oriol Segarra. From 

then on, Uriach began a period of exponential growth, orienting its business 
towards NCHC, a transformation that culminated after the sale of the B2B 

business and the strategic partnership with ICG.

With the incorporation of Joan 
Uriach Marsal, the first patented 

molecules are developed, and the 
company's chemical plant is built.

Figure 3: Uriach timeline
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Roadmap towards a triple 
positive impact 2
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Roadmap towards a triple positive 
impact 

At Uriach, we promote a leadership model that acts as a catalyst of transformation and growth, especially 

through middle management and senior management, with an inspiring style focused on empowering talent.  

We promote a high-performance environment, 

where the achievement of objectives and action are 

balanced with enthusiasm and commitment. This 

leadership style is aligned with our vision of growing 

in the field of Natural Consumer Healthcare at a 

European level in the coming years, and is based on 

a clear purpose that gives meaning to our path.

This purpose is the driving force behind every 

decision and action, placing the consumer and the 

positive impact we can have on their lives at the 

centre of our strategy. 

At the same time, we embrace the responsibility 

of caring for our planet and the environment 

around us, knowing that without them, our natural 

products would not be possible. 

Thus, our purpose guides us to want to generate 

the maximum positive impact on people's lives and 

the health of the planet.

At Uriach, we have embarked on an inspiring 

mission: to guide, facilitate and empower consumers 

to improve their quality of life, health and well-being. 

Our dedication translates into providing the best 

natural healthcare solutions, communicating with 

them directly and through experts and prescribers.

Our strategy for achieving this mission is clear and 

ambitious, giving meaning to every action we take. 

At Uriach, values shape who we are and what 

we do. They are the pillars that define our essence 

and guide our daily lives. These values not only mark 

our path, but are also reflected in the organisational 

culture we create, a culture necessary to achieve the 

goals we have set from generation to generation.

2.1 Committed to 
transformation through our 

Purpose, Mission and Values

“We believe in the power of nature 
enhanced by science as the best and 

most sustainable way to improve 
people's health and wellbeing. We 
want to have a positive impact on 

people's lives and the planet”
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In line with our core values, at Uriach we actively 

promote a set of behaviours that make them tangi-

ble, reinforce them and guide us in how we work, co-

llaborate and move forward together.

UNITY / UNITY OF HEARTS

TWe have a clear shared belief and purpose that not only aligns our work, but also 

connects us externally with our environment, making us deeply coherent, holistic, 

comprehensive and human, achieving unity "of hearts". 

RESONANCE / PASSION FOR PEOPLE

We have a sincere interest in and respect for people. We seek to empower them to 

maximise everyone's talent, happiness and self-fulfilment, and externally help improve 

the well-being, health and lives of consumers with the best natural solutions.

INTENSITY / POSITIVE ENERGY

We spread positive energy, passion, fun and optimism to all our stakeholders, we 

embrace change and constantly adapt, we constantly seek agility and simplicity so that 

we can scale our impact as much as possible.

AMBITION / WE DREAM, WE INNOVATE

We are curious, committed and set high standards for ourselves, we dream, explore, 

challenge, dare, think big and always want more, we never give up or settle. Innovation is 

in our DNA to improve the lives of people and the world around us.

CONFIDENCE / TRUST, INSPIRATION, RESULTS

We trust and inspire trust, we work with high standards of ethics, integrity, responsibility, 

transparency and co-responsibility, achieving extraordinary results in a sustainable manner

HISTORY / HEALTH & SUSTAINABILITY

We are proud of our history and committed to sustainability. We are natural, conscious, 

and want to have a positive impact, sharing value with all our stakeholders and continuously 

improving the environment while growing professionally and, above all, personall.y.

U R I A C H
Unity Resonance Intensity Ambition Confidence History
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At Uriach, we strive to be global leaders in the 

Natural Consumer Healthcare sector, with a firm 

focus on improving people's well-being and health 

in a sustainable and responsible manner at all stages 

of our activity. 

For decades, we have embraced a commitment 

to natural health and, therefore, to sustainability. This 

is reflected both in our purpose and in our 185-year 

history, during which we have managed to harmonise 

prosperity, people's wellbeing and environmental 

conservation, establishing sustainability as a 

fundamental strategic pillar.

We understand sustainability as more than 

just a business objective. For us, it means striving 

for growth that not only benefits our organisation, 

but also has a positive impact on people and the 

planet. Ultimately, it is about making a positive 

impact in three key areas: environmental, social and 

governance (ESG).

However, we know that this mission cannot be 

achieved through our internal efforts alone. We 

recognise that to make the greatest possible impact, 

we must work closely with all our stakeholders. 

This includes our employees, consumers, 

shareholders, suppliers, local communities, society 

at large and the planet itself. They all play a crucial 

role in our journey towards sustainability, and their 

collaboration is essential.

In our commitment to sustainability, we value and 

promote transparency, accountability and inclusion 

in all our relationships and business activities. 

Together, we can make a difference and build a more 

prosperous and sustainable future for all.

2.2 Sustainability as a 
strategic pillar

In line with our vision of sustainability as a 

strategic pillar, at Uriach we have set ourselves 

the goal of obtaining B Corp certification. This 

holistic certification rigorously assesses companies' 

performance in relation to environmental, social and 

governance (ESG) criteria, evaluating their impact in 

all key areas: from business model and governance 

to employee treatment, community relations and 

environmental management.

Aspiring to be a B Corp company not only means 

complying with the highest standards of sustainability 

and corporate responsibility, but also making an active 

commitment to continuous improvement. It means 

integrating a long-term vision that prioritises the 

well-being of people and the planet, while generating 

economic value in an ethical and transparent manner.

This path reinforces our desire to evolve towards 

a more conscious, inclusive and regenerative 

business model, aligned with global challenges 

and the expectations of our stakeholders. In short, 

it is about moving towards a way of doing business 

that contributes, in a tangible and measurable way, to 

a fairer, healthier and more sustainable future for all.
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Strategic Approach for a 
Sustainable Future

2.3 Materiality assessment 

Our analysis of material issues, those most crucial 

to our business, has been fundamental in outlining 

our sustainability strategy and developing an action 

plan in line with key indicators. These will guide us 

towards achieving our objectives in these priority 

areas, allowing us to integrate sustainability across 

our decision-making and daily operations. 

This approach allows us to rigorously identify 

the needs and expectations of our stakeholders, 

including employees, customers, suppliers, local 

communities, investors and regulators. Based on this 

active listening, we can define, evaluate and prioritise 

the main ESG (environmental, social and governance) 

issues that Uriach must address to ensure a real and 

measurable contribution to a more sustainable future.

Our first materiality analysis was carried out 

in 2018. With the strategic shift towards Natural 

Consumer Healthcare, it became necessary to 

thoroughly review our ESG strategy. Therefore, in 

2022, we updated the materiality analysis, aligning 

our priorities with the new business reality. 

In 2024, we took a further step forward with the 

start of the Double Materiality analysis, which is 

expected to be completed in the first half of 2025. 

This new approach, aligned with the guidelines 

of the European Financial Reporting Advisory 

Group (EFRAG) and the requirements of the CSRD 

(Corporate Sustainability Reporting Directive), allows 

us to assess both the impact of external factors on the 

company (outside-in approach) and the influence of 

our activities on the environment and society (inside-

out approach).  

This advance not only reinforces our commitment 

to sustainability, but also allows us to improve 

the transparency and quality of our non-financial 

information, responding to growing regulatory and 

stakeholder demands. Furthermore, the application 

of Double Materiality analysis allows us to identify 

the foundations of our sustainable strategy and drive 

long- r long-term value creation, strengthening our 

ability to manage risks and opportunities in an ever-

changing business environment.

At Uriach, we understand that sustainability is 

not just a commitment, but a strategic focus that 

drives us to innovate, generate positive impact and 

contribute to the well-being of people and the planet.

Below is the simple materiality matrix, produced 

in 2022, as well as the 15 material topics linked to the 

Sustainable Development Goals (SDGs).
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Materiality Matrix

Supply chain & society

Economy and Ethics

Environment

Labor and HR

Consumer & product

Temas materiales

Figure 4: Materiality Matrix

DESCRIPTIONTOPICCATEGORY

Investment in innovation, research and development of new products and services. I+R+DT5
ECONOMY AND 
ETHICS Economic value generated and distributed (wages, financing, payment to providers, …).Responsible economic performance T1

Disclose information and act according to Uriach’s values and vision.Transparency, integrity and accountabilityT2

Inputs used to manufacture and package products: renewable, non-renewable, recycled, 
reused, … Sustainable sourcing of raw materials.MaterialsT7

ENVIRONMENT

Discharge of emissions, both GHG and other, as a result of Uriach’s activity & along the 
supply chain. Climate Change mitigation & adaptation.Climate change and emissions T11

Waste generated in Uriach’s own activities & along the value chain, and its managementWaste managementT12

Inclusion of CE strategies and new business models, such as take-back programs and Eco-
design.Circular economyT13

Energy consumption (renewable and non-renewable) and management.EnergyT8

Uriach’s approach to job creation (hiring, recruitment, retention,...), working conditions, 
training & capacitation.Employment quality and career   T14

LABOR & HHRR
Promotion of gender equality and prevention of all forms of discrimination (harassment, 
racism, moving, disabilities,...).

Gender equality, diversity and non-
discrimination T17

Uriach's compliance with specific laws and regulations in the social, environmental, and 
economic area. Drug supply chain regulations to prevent counterfeit or mislabelled drugs 
(in some countries).

Compliance  & Business ethicsT21
SUPPLY CHAIN & 
SOCIETY

Social, environmental & HHRR assessment of suppliers to prevent and mitigate negative 
impacts along the supply chain. Due diligence.Supplier assessment T22

Policies and practices in place to ensure product quality and safety (post-consumer 
services: client satisfaction, customer service,...).Customer health & safetyT25

CUSTOMER & 
PRODUCT Fair responsible marketing communications (non-green washing, non-misleading,…).MarketingT28

Customer access to data, reliability of product information and proper labelling (content, 
properties, use, wellbeing,…). Traceability and chain custody.LabellingT27

Figure 5: Material topics validated and linked to the Sustainable Development Goals (SDGs)    
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2.4 Stakeholders
At Uriach, we want to generate the maximum 

possible positive impact, and to achieve this, we are 

aware that we must involve all our stakeholders in 

order to create shared value through active listening 

and commitment..

Our employees

We want the people who work with Uriach to 

develop their talent and grow alongside us. We 

believe this is possible with a corporate culture 

and a mindset of improvement in everything 

we do. We want to inspire and contribute to the 

professional well-being of each and every one 

of us..

Our customers and consumers

Putting customers and consumers at the heart 

of our strategy is one of the fundamental pillars 

of our approach to business. We firmly believe 

that doing business consciously is the best way 

to generate a positive and lasting impact . That is 

why we care for our consumers and customers 

with closeness, responsibility and commitment, 

aligning every decision with our values and 

corporate purpose..

Our suppliers

At Uriach, suppliers do not work for us, they work 

with us. They are an essential part of our team and 

key allies in building a more sustainable business 

model. We share values and commitments with 

them, and together we work to achieve success 

responsibly. In line with the principles of B Corp 

certification, we evaluate our suppliers using ESG 

(environmental, social and governance) criteria, 

promoting relationships based on transparency, 

ethics and continuous improvement. In addition, 

we seek to promote joint projects that allow 

us to generate the greatest possible positive 

impact throughout our value chain.

Our shareholders

Being part of Uriach means being part of a 

company that, generation after generation, 

is firmly committed to looking after the 

various stakeholders involved in its activity 

and ensuring that its activities have a positive 

social and environmental impact on society, 

the people linked to Uriach and the planet. 

Similarly, these activities will be geared towards 

creating sustainable value, with a view to 

promoting more sustainable business models 

and contributing to the achievement of the 

Sustainable Development Goals. As a sign 

of this commitment, all these principles and 

objectives are set out in the company's articles 

of association, thus consolidating our long-term 

vision and our transformative purpose. . 

Our planet

We firmly believe that caring for people's 

health and well-being cannot be done without 

respecting the planet we live on. That is why we 

conduct research to discover new solutions that 

have a positive impact and seek to regenerate 

the world we inhabit.

Our community

We promote the wellbeing and health of 

the people around us and act with a strong 

collective conscience in everything we do.
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2.5 Contribution 
to the Sustainable 

Development Goals
At Uriach, we are committed to actively contributing to sustainable development by integrating the principles 

of the 2030 Agenda into our business strategy. As part of this commitment, we have identified the Sustainable 

Development Goals (SDGs) on which we seek to have the greatest impact, both through our core business and 

through our social and environmental initiatives.

We have defined two SDGs as priorities: : 

•	 SDG 3 (Good Health and Well-being), aligned with our raison d'être as a company in the field of Natural 

Consumer Healthcare, 

•	 And SDG 8 (Decent Work and Economic Growth), reflecting our commitment to professional 

development and the promotion of a healthy and fair working environment.

On this basis, we want to continue growing sustainably in order to generate an increasingly positive impact on 

people and the planet, thereby reinforcing our purpose and actively contributing to global challenges.

In addition, we work across the board to contribute to four other SDGs that we consider secondary but equally 

relevant: 

•	 SDG 9 (Industry, innovation and infrastructure), through our commitment to responsible innovation 

and digitalisation.

•	 SDG 10 (Reduced inequalities), through inclusion and equity policies.

•	 SDG 12 (Responsible consumption and production), by promoting efficiency and sustainability 

throughout the value chain.

•	 SDG 15 (Life on land), through initiatives to reduce our environmental impact and protect biodiversity. 

Figure 6: Sustainable Development Goals (SDGs) linked to Uriach's action plan

MAIN ODS: SECONDARY ODS:

Positive impact on the 
health of people in more 
than 20 countries.

New wellness plan based 
on happiness hormones.

Affiliation with UN Global 
Compact

Amendment of the 
Statutes

New reporting channel
Continuous promotion of 
the Global Code of Ethics

Sustainable commitment 
objectives in green loans

New Positive Impact 
Report

Definition and 
implementation of 
Sustainable Packaging 
Guidelines 

Innovation in the use of 
recycled plastics and 
mono-materials  

Focus on naturalness 
objectives in our products  

Development of the 
Ethical Marketing Guide

Change of electricity 
contracts to increase 
the use of renewable 
energy  

New Contract 
Manufacturing 
Organisations (CMOs) 
evaluation policy based 
on sustainability criteria  

Improvement projects in 
logistics transportation 
and protective materials 
for the transition from 
plastic to cardboard  

Global sustainability 
course 

Obtaining ISO 14001 
certification for Spain and 
Portugal

Promotion of the JEDI 
Plan (Justice, Diversity, 
Equity, and Inclusion)

Gender distribution study.

Acquisition of the PEFC 
promotional license, in 
addition to the existing 
Forest Stewardship 
Council (FSC) license

Update of the carbon 
footprint calculation  

Reduction of emissions 
from the sales vehicle 
fleet in Spain by 11%  

Study of the impact of the 
production of our raw 
materials on the planet
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2.6 Sustainability Plan 2022-2025

At Uriach, we understand sustainability as a dri-

ver of transformation that permeates all our decisions 

and operations. Beyond compliance, we seek to ge-

nerate a real positive impact on people, the environ-

ment and society by actively integrating social, envi-

ronmental and good governance principles into our 

business model.

With this vision, and as part of our strategic evo-

lution towards a more responsible model aligned 

with our ambition in the field of Natural Consumer 

Healthcare in Europe, in 2022 we launched the 2022-

2025 Strategic Sustainability Plan. This plan was 

driven by the Global Sustainability Committee and 

the Technical Office, with the involvement of multiple 

cross-functional areas, and represented the first step 

towards structured and shared governance of sustai-

nability at Uriach.

In its initial phase, the plan was structured around 

eight strategic pillars, each with specific teams and 

concrete objectives. These pillars, aligned with mate-

rial issues, addressed key topics such as governance, 

organisational culture, energy efficiency, waste ma-

nagement, sustainability in the supply chain, respon-

sible use of materials, innovation and product formu-

lation. This structure enabled the implementation of 

more than 70 projects with a measurable impact in 

multiple areas. 

Since 2022, Uriach has continued to consolidate 

this sustainable roadmap through key advances in 

the management, measurement and governance of 

ESG impact. As shown in the timeline above, some of 

the most relevant milestones have been:

Focused on creating a positive 
impact 

Figura 8: Línea de tiempo: evolución del Plan de Sostenibilidad desde 2022 a fecha de hoy

•	 The creation of the Global Sustainability 

Committee, which defines and drives the 

company's sustainability strategy.

•	 The creation of the Technical 

Sustainability Office, which centralises 

and promotes all strategic initiatives.

•	 The completion of the materiality 

analysis, identifying 15 priority issues for 

Uriach.

•	 The selection of the 6 SDGs (2 primary 

and 4 secondary) on which we want to 

have a direct impact.

•	 The definition and implementation of the 

governance and management model, 

aligned with international standards.

•	 The calculation of the carbon footprint 

(scopes 1, 2 and 3).

•	 Preparation and publication of the Non-

Financial Information Statement (EINF), 

reinforcing transparency.

•	 Adaptation to current and future 

regulatory requirements (CSRD, TCFD, 

CE, etc.).

•	 Commencement of the definition of 

the STBi (Sustainable Transformation & 

Business Impact) strategy as a general 

framework for transformation.

•	 The start of the B Corp certification 

process, with the implementation of 

more than 50 cross-cutting improvement 

actions.

This trajectory demonstrates Uriach's firm com-

mitment to transformative, rigorous sustainability in 

line with the most demanding standards, consolida-

ting it as one of the strategic levers for the company's 

future growth and competitiveness.
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Figure 8: Uriach's areas of impact.

Based on the learning and evolution of the plan itself, Uriach has updated its approach to sustainability to move 

towards a more integrated, strategic and impact-oriented vision. In this context, it has evolved towards a strategy 

based on five areas of positive impact, which act as a framework for the future deployment of sustainability and on 

which specific objectives have been set for 2027:

•	 Governance: an area that guarantees Uriach's 

good performance in the field of sustainability 

and promotes the creation of sustainable 

value, the achievement of the SDGs and the 

generation of a positive impact on people 

and the planet. The objective defined for 2027 

in this area is to increase our performance 

in B Corp certification, thus consolidating a 

more ethical and transparent management 

approach that is aligned with the highest 

standards of corporate sustainability.

•	 Decarbonisation: an area that promotes the 

reduction of greenhouse gas emissions. An 

ambitious target has been set in this area: to 

achieve zero emissions in scopes 1 and 2 by 

2027.

•	 Circular economy: an area that promotes the 

efficient use of resources and the minimisation 

of waste generated. The established goal is to 

achieve zero waste to landfill by 2027.

•	 Regeneration: an axis focused on caring 

for the health of the planet and harnessing 

the power of nature, ensuring that natural 

ingredients are obtained through conscious 

agriculture and harvesting. 

•	 	Social: an axis aimed at generating health, 

well-being and a positive impact on 

consumers, employees and communities. 

The goal is to be a 100% fair, equitable, 

diverse and inclusive (JEDI) company by 

2027.

2.7 Actions taken in 2024

Of the actions carried out during 2024, we highlight below those that we consider most relevant and that are 

aligned with Uriach's five areas of positive impact, together with the identified SDGs.

Axis Actions taken

Decarbonisation
•	 Complete measurement of Uriach's carbon footprint, considering Scopes 1 and 2. 

Definition of a plan for more sustainable fleet management in Germany and Italy.

Circular economy

•	 Creation of Sustainable Primary and Secondary Packaging Guidelines.
•	 Creation of guidelines for sustainable promotional and communication materials.
•	 Analysis of the scope of the supply chain and ESG risk assessment
•	 Research and development in various circularity projects: use of recycled plastic or 

possibility of using single-material blister packs.
•	 Renewal of ISO 14001 certification in Spain and Portugal

Regeneration
•	 Study on the impact of the use of our raw materials on the planet, with the aim of 

identifying actions that promote its regeneration

Social

•	 Launch of a new Corporate Wellness Plan, aimed at all Uriach employees, focused 
on boosting the so-called “happiness hormones”.

•	 Promotion of Uriach's Justice, Equity, Diversity and Inclusion (JEDI) plan.
•	 Professional and personal growth plans for employees.
•	 Incorporation of inclusive practices into the recruitment process.
•	 Conducting a mobility survey for Uriach employees

Governance

•	 B Corp certification process Improvement of transparency and ethical practices 
(e.g., code of ethics with B Corp clauses, financial oversight panels, Non-Financial 
Report, Impact Report, etc.).

•	 Definition of the STBi (Sustainable Transformation & Business Impact) strategy.
•	 Process of analysing ESG risks and opportunities in relation to climate change and 

Uriach's supply chain.
•	 Access to the sustainable finance market, linked to sustainability indicators. 
•	 Initiation of actions for adaptation and implementation of the new CSRD reporting 

directive, including Double Materiality.
•	 Renewal of membership in the UN Global Compact
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Global Sustainability Committee

2.8 Sustainability strategy 
management

Figure 9: Illustration of the sustainability strategy management cycle

•	 Defining the company's ESG (environ-

mental, social and governance) strategy.

•	 Establishing global objectives and the 

associated action plan.

•	 Aligning efforts between areas, coun-

tries and business units.

•	 Promoting progress in the various areas 

of positive impact: social, decarbonisa-

tion, circular economy, regeneration and 

governance.

•	 Ensuring the active involvement of 

stakeholders and promoting the creation 

of shared value.

•	 Ensure accountability and follow-up on 

commitments made.

The Global Sustainability Committee is compo-

sed of the following members:

At Uriach, sustainability is a fundamental strategic 

pillar that guides our decisions and actions with the 

aim of generating a real positive impact on people, 

the planet and the business. For this reason, the 

company has developed a governance model that 

combines strategic oversight with the operational 

execution of initiatives aligned with the principles of 

positive impact.

This model ensures structured, rigorous 

management that is aligned with corporate 

objectives, sustainability commitments and current 

regulations.

In order to drive the implementation of the 

2022–2025 Strategic Sustainability Plan and ensure 

a cross-cutting and coordinated approach, two key 

bodies were established: the Global Sustainability 

Committee and the Technical Sustainability Office, 

alongside with operational structures that lead the 

projects defined in the different impact areas.

Member Scope/role

Sr. Oriol Segarra CEO. Sponsor. Liaison with the Board of Directors

Sr. Adrià Bullon Chief Operating Officer

Sr. Javier Salom Chief Financial Officer

Sra. Zina Safer CLSO (Chief Legal & Sustainability Officer)

Sr. Nicola Lavarino Country Director, Amcore Balance

Sr. David Cantallops CPO. Head of Social Impact.

Sra. Mònica Gispert Disruptive Innovation Director. Head of Regeneration Impact

Sr. Agustí Miralles
Sustainability & Agile Director. Head of Technical Sustainability Office. Head of Decarbonisation 
and Circular Economy Impact Areas. Link to the execution and implementation of initiatives

As a sign of its firm commitment to sustainability, Uriach created the Global Sustainability Committee at the 

end of 2021, with the aim of promoting one of the strategic pillars of the business and ensuring its effective integra-

tion into all areas of the organisation.

This Committee acts as the highest governing body in matters of sustainability and is made up of members of 

the Management Team. Its main functions include:

Figure 10: Composition of the current Sustainability Committee
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The Technical Sustainability Office

•	 Coordinating the Global Sustainability 

Committee and supporting its decisions.

•	 Analysing the company's level of 

maturity in sustainability and key ESG 

performance indicators to measure 

the progress and effectiveness of the 

initiatives implemented.

•	 Identifying risks and opportunities 

related to sustainability, proposing 

mitigation and adaptation strategies 

and, at the same time, taking advantage 

of opportunities for sustainable growth.

•	 Analysing the company's carbon 

footprint, assessing the environmental 

impact of its operations and developing 

measures to reduce its environmental 

footprint and promote more sustainable 

practices.

•	 Adapt to legislative and regulatory 

requirements related to sustainability, 

ensuring compliance with legal 

requirements and maintaining a 

proactive approach to identifying new 

regulations that may affect the company.

•	 Monitor overall progress on sustainability 

by collecting relevant data and producing 

regular reports to assess the company's 

performance against its sustainability 

goals and commitments.

•	 Prepare the Non-Financial Information 

Statement (EINF), providing detailed 

information on its sustainability perfor-

mance and highlighting achievements, 

challenges and opportunities in this area.

•	 Monitor the performance of defined 

projects, analysing the impact generated.

The Technical Office plays an integral role in 

promoting sustainable business practices, ensuring 

that the company complies with the highest 

sustainability standards and contributes positively to 

the environment, society and the economy in general.

The Technical Office for Sustainability plays a fundamental role in advancing the company's transformation 

towards the triple positive impact.

Among its main functions, we highlight:
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Strengthening Good 
Corporate Governance

3
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Strengthening Good Corporate 
Governance At Uriach, our commitment to sustainability is 

at the core of our identity as a business group. This 

commitment is reflected across the board, from the 

strategic vision of our shareholders to the principles 

that guide the actions of our management team and 

all our employees. This approach has always been 

underpinned by a solid and constantly evolving mo-

del of good corporate governance.

Our long-term vision, results-oriented approach 

and agility in project execution have enabled us to 

innovate and grow steadily, while always maintaining 

our firm commitment to placing sustainability at the 

heart of our business.

Aware of the key role that governance plays in 

this process, we are constantly working to develop 

and improve our corporate model, prioritising me-

chanisms that respond to both shareholder expecta-

tions and the strategic needs of the company.

Guided by our values — ethics, transparency and 

responsibility — we have consolidated a manage-

ment model that positions us as a benchmark com-

pany in the Natural Consumer Healthcare sector.

Economic governance, led by the shareholders' 

meeting and managed by the management team, 

ensures that decision-making is aligned with the 

principles of triple positive impact (Environmental, 

Social & Governance – ESG), thus ensuring the 

financial, environmental and social sustainability of 

our activities.

Our purpose is not only to consolidate our business 

leadership, but also to promote a sustainable model 

for the future, capable of generating a positive 

impact on people, society and the environment.
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3.1 Strong Governance

Throughout its history, Uriach has developed 

a strong governance model adapted to its reality 

as a family business. This management structure 

is based on the harmonious coexistence of three 

fundamental dimensions: family, heritage and 

business. The strength of the system lies in the 

strategic collaboration between Uriach's CEO, Oriol 

Segarra Montaner, the Family Council and the 

Owners' Council.

Oriol Segarra Montaner, as Chief Executive 

Officer, heads the Management Committee and 

is responsible for charting the future strategy, 

ensuring efficient management and turning business 

objectives into tangible results. His appointment as 

CEO independent of the shareholding structure is 

in line with the objective of maximising the Group's 

professionalisation.

The Family Council acts as the family's 

representative body, promoting dialogue and 

defining policies that connect family values and 

vision with the company's development. Its diversity 

of perspectives enriches strategic decisions and 

strengthens institutional cohesion.

For its part, the Owners' Council serves as a link 

between the shareholders and the Board of Directors, 

channelling the wishes, concerns and priorities of 

the owners as a whole. This body strengthens the 

alignment between ownership and management, 

ensuring balanced, effective governance geared 

towards long-term sustainability.

The synergy between executive leadership, 

family vision and shareholder representation is a key 

pillar of Uriach's culture, enabling the consolidation 

of a robust, transparent management model that is 

prepared to face the challenges of the future.

The Owners' Council is made up of the following 

members:

•	 SNAGELL, S.L.U. (represented by Mr Juan 

Uriach Torelló)

•	 MACEZANNE, S.L.U. (represented by Ms 

Marta Uriach Torelló)

•	 USERKAF PATRIMONIAL, S.L.U. (represented 

by Ms Sofía Uriach Anton)

•	 CRISKIAL, S.L.U. (represented by Mr. Enrique 

Uriach Torelló)

•	 ARQUIN PATRIMONIAL, S.L.U. (represented 

by Mr Joaquín Uriach Torelló)

•	 Guillermo Quintero Uriach, as Secretary

•	 Joaquim Agut Bonsfills, as Independent 

Director.

The Board of Directors plays an essential role in 

Uriach's governance model. It is the body responsible 

for defining the company's overall strategy, as well as 

supervising its execution, monitoring progress and 

ensuring compliance with the established objectives.

The composition of this board is defined with 

a strategic approach by the Owners' Council, 

combining profiles from the shareholders themselves 

with external experts selected through independent 

processes. This selection is based on criteria of 

competence, experience and technical expertise, 

ensuring that each member contributes unique value 

tailored to the needs and stage of development of 

the company.

The aim is to guarantee a balanced and effective 

structure, capable of making informed decisions in 

line with corporate objectives and Uriach's purpose. 

The diversity of perspectives and knowledge within 

the Board of Directors reinforces its ability to lead the 

organisation's sustainable growth.

The members of the Board of Directors are:

•	 Chairman and Independent Director: Mr Lluís 

Cantarell Rocamora

•	 Chief Executive Officer: Mr Oriol Segarra 

Montaner

•	 Proprietary Director: CRISKIAL S.L.U. 

(represented by Mr Enrique Uriach Torelló)

•	 Proprietary Director: ARQUIN PATRIMONIAL, 

S.L.U. (represented by Mr Joaquín Uriach 

Torelló)

•	 Independent Director: Ms Montserrat Muñoz 

Abellana

•	 Proprietary Director: Mr. Guillermo Quintero 

Uriach

•	 Independent director: Mr. Carlos Muñoz 

Beraza

•	 Proprietary director: Mr Jaime Chocrón Israel

In addition, the Board of Directors has a non-di-

rector secretary, Mr. Daniel Marín Moreno.
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The Board of Directors is structured into different 

internal bodies, comprising the following specialised 

committees: 

(i) The People and Talent Committee supervises 

and advises the Board of Directors on people 

management and corporate culture. Its func-

tions include reviewing the remuneration policy 

and its alignment with the market, supervising 

the talent identification map and succession 

plans, as well as making decisions on remu-

neration, appointments and dismissals of the 

CEO's direct reports, ensuring the effectiveness 

of these policies within the organisation.

(ii)	 The Audit and Compliance Committee is res-

ponsible for supervising both internal and ex-

ternal audit processes, ensuring the reliability 

of financial information and the proper functio-

ning of internal control systems. It also ensures 

regulatory compliance and the adequacy of 

the risk management system, providing gua-

rantees to the Board regarding the integrity and 

transparency of business management.

Uriach has a Management Committee that acts 

as the executive body responsible for defining the 

company's strategic direction and designing the 

business plan. Its work ranges from setting long-

term goals to defining the means to achieve them, 

ensuring that the overall strategy is translated into 

concrete and operational actions.

The Committee, also known as C-Level, is led by 

the CEO and made up of the heads (Chiefs) of the 

different functional areas of the subsidiaries. Their 

diversity of profiles, experience and specialisation 

promotes agile and effective collaboration, enabling 

decisions to be approached from a comprehensive 

business perspective.

In addition to coordinating day-to-day operations, 

the Management Committee plays a key role in 

internal cohesion, ensuring that all decisions are 

aligned with Uriach's overall objectives and with the 

principles of sustainability, efficiency and innovation 

that define our growth model.

The members of the Management Committee are:

•	 Chief Executive Officer: D. Oriol Segarra Montaner

•	 Chief Growth Officer: Dª. Alicia Espriu Calderon 

•	 Chief People Officer: D. David Cantallops Jiménez

•	 Chief Financial Officer: D. Javier Salom Arroyo

•	 Chief Operations Officer: D. Adrià Bullón Casal

•	 Chief Corporate Development Officer: D. Lluís-Marc Carpentier

•	 Chief Legal & Sustainability Officer: Dª. Zina Safer

The committees and boards operate in constant communication and coordination to promote transparency and 

internal knowledge of the Uriach Group's cross-cutting and global issues.

Figure 11: Photo of the Management Committee.
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3.2 Business ethics and 
regulatory compliance 

At Uriach, business ethics is an essential pillar 

of our corporate culture and a direct expression 

of our commitment to health, well-being and 

sustainability. We are not content with simply 

complying with applicable regulations: we aspire to 

go further, continuously improving our standards of 

ethics, integrity and good corporate governance.

We are fully aware of the responsibility that 

comes with operating in a highly regulated sector 

with a significant social impact. That is why we 

promote principles and commitments that not only 

comply with current legislation, but also reflect our 

own ambitious vision, in line with international best 

practices.

CRIME PREVENTION FRAMEWORK

1.	 The Code of Ethics, 
2.	 Internal regulations, 
3.	 The internal control and governance structure 
4.	 The reporting channel 
5.	 Criminal Risk Maps

Our purpose is to act in an exemplary manner in 

all areas of the organisation, integrating the values of 

integrity, transparency and responsibility into each 

of our decisions and relationships, both internal and 

external.

To consolidate this ethical culture, we have a 

robust Regulatory Compliance Model, designed 

to prevent, detect and respond to any situation that 

may deviate from our principles. This model is a key 

support for ensuring that our actions are aligned with 

our values, reinforcing the trust of our stakeholders 

and laying the foundations for solid and lasting good 

corporate governance.

3.3 Crime prevention 
framework

As part of this commitment to compliance, Uriach 

has implemented a Crime Prevention Framework 

that specifically reinforces the criminal dimension 

of the company's regulatory framework. Applied to 

all Group subsidiaries, this model integrates various 

control mechanisms and regulatory tools that enable 

us to anticipate and manage potential legal or inter-

nal risk situations.

Its purpose is to act as a structured guide for 

identifying risks, safeguarding the company's repu-

tation, protecting the interests of our stakeholders 

and ensuring strict compliance with legal and ethical 

obligations. At the same time, it promotes a solid or-

ganisational culture based on transparency, ethics 

and responsibility, consolidating both internal and 

external trust.

The Crime Prevention Framework is structured 

around five fundamental pillars:
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The Code of Ethics constitutes the highest level 

regulatory framework within Uriach's governance 

structure. It sets out the fundamental principles 

and values that guide our daily conduct, promoting 

relationships based on respect, responsibility and 

integrity.

This document is the reference point for the entir 

al team at Uriach and plays a key role in preventing 

conduct that is not in line with the company's 

ethics and governance, by clearly establishing the 

behaviours that are expected and those that are not 

tolerated within the organisation.

As part of the B Corp certification process, the 

Code of Ethics has been revised and updated in 

order to reinforce our commitment to society and 

transparency in all our operations. In line with this 

commitment, Uriach actively collaborates with non-

profit organisations through social initiatives with a 

positive impact, always ensuring compliance with 

current international and local regulations.

We also report regularly and transparently on 

financial and in-kind donations made, through non-

financial reports detailing both the amounts and the 

specific purposes of each contribution.

From the moment they join the company, all 

employees expressly accept the Code of Ethics 

by signing their employment contract and receive 

mandatory initial training called Compliance 

Onboarding. This training provides a comprehensive 

overview of the Group's ethical principles and the 

functioning of the compliance model, including the 

role of the Compliance Risk Committee and the 

use of the Compliance Channel, which is active in 

detecting and reporting possible irregularities. These 

training activities are reinforced periodically over 

time as part of our commitment to a culture of solid 

and sustained integrity.

The Code of Ethics

Aware that ethics must also permeate our 

external relationships, in 2024 Uriach approved the 

new Supplier's Code of Conduct, with the aim of 

ensuring that all actors in our value chain — suppliers, 

customers, distributors and external professionals 

— share our principles of responsible behaviour. To 

guarantee compliance, express acceptance clauses 

have been incorporated into contracts with third 

parties, requiring supplier companies to sign the 

Code. This measure reinforces our commitment to an 

ethical, transparent and sustainable value chain.



56 57

Framework Policies

These are the policies that emanate from the 

Code of Ethics and adapt the principles and values 

contained therein to the specific areas in which 

the Uriach Group is organised. Their objective is to 

detail the functioning and lay the foundations for the 

actions to be carried out by each of these areas, as 

well as to standardise processes, in order to ensure 

consistency and limit risks within the organisation. 

These policies are: 

•	 ●	●Information security policy

•	 ●	Data Protection Policy

•	 ●	Governance Framework Policy;

•	 ●	Marketing Policy.

The policies are regularly updated to incorporate 

identified improvements. In 2024, Uriach approved 

and/or updated the following policies:

•	 ●	People Policy, now consolidated for all 

business units under the Employee Lifecycle 

Policy.

•	 ●	Finance Policy, now consolidated for all 

business units under the Finance Policy.

•	 ●	Risk Management Policy

•	 ●	Operations Policy

•	 ●	Health & Safety Policy

•	 ●	Global Travel Policy

•	 ●	Sustainability Policy

•	 ●	Stakeholder Engagement Policy 

Protocols

These are mid-level regulatory instruments 

designed to implement control measures that ensure 

consistency and effectiveness in our local and global 

operations.

In 2024, we approved the following protocols at 

the local level:

•	 ●	Travel and travel expenses protocol for Spain 

and Portugal

•	 ●	Commercial fleet leasing protocol for Spain 

and Portugal

•	 ●	Protocol for laptop renewal in Spain

•	 ●	Protocol on relations with healthcare 

professionals in Spain 

Internal regulations for 
business areas

At the same time, Uriach has developed an internal regulatory framework that brings together all the preventive 

measures and control mechanisms necessary to ensure that operations are aligned with the company's ethical and 

legal principles. These regulations apply across the board to all staff and also include specific guidelines adapted 

to the different functional areas of the organisation, thus ensuring effective and contextualised application in each 

area of activity.

In addition, as part of our regulatory consolidation 

objective, this year we have approved new protocols 

with global application within the company::

•	 Budgeting & Reporting Protocol

•	 ●	Payments Approval Protocol

•	 ●	Key Performance Indicators Protocol

•	 ●	Segregation of Duties Protocol

•	 ●	Cash Management: Cash Pooling Protocol

•	 ●	Credit limits and management of balances 

with customers Protocol

•	 ●	Revenue management: pricing Protocol

•	 ●	Quality Protocol

•	 ●	Product vigilance Protocol

•	 ●	Procurement Protocol
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Procedures

These are low-level regulatory instruments 

developed locally by subsidiaries that deem it 

appropriate, which describe in great detail specific 

control or operational actions and tasks.

To ensure effective implementation of internal 

regulations, Uriach guarantees that all employees 

are informed, up to date and fully understand the 

policies and protocols that apply to them. This is 

achieved through regular communications via the 

corporate intranet, as well as through annual global 

training sessions, such as Compliance Onboarding 

or sessions on the use and scope of the Compliance 

Channel.

In addition, specific training courses are 

given to certain groups or functional areas, with 

the aim of raising awareness of specific risks and 

reinforcing knowledge according to the profile and 

responsibilities of each role.

Compliance with and the effectiveness of 

these policies are assessed by the Internal Audit 

Department, which ensures that the controls in place 

are functioning correctly, prepares follow-up reports 

and monitors key regulatory compliance indicators.

Finally, Uriach has a Disciplinary System linked to 

the Crime Prevention Framework, which operates in 

accordance with the labour legislation in force in each 

country where we operate. This system reinforces the 

seriousness of the company's ethical commitment 

and guarantees a proportionate response to possible 

breaches.

●Anti-corruption policies  

The aim of the anti-corruption policies is to 

establish a strict and defined regulatory framework 

that helps our employees to recognise and avoid any 

corrupt practices in the course of their professional 

activities. These policies include::

Internal compliance regulations

The objective of the internal compliance 

regulations is to regulate the different bodies, 

mechanisms and principles that exist at Uriach 

in order to prevent, detect or react to acts that 

contravene the applicable regulations..

Regulations: These are regulatory instruments 

whose purpose is to develop and define the 

elements that make up the existing control bodies 

and mechanisms at Uriach. Uriach has the following 

regulations:

•	 Audit and Compliance Committee Regula-

tions

•	 CRC Regulations

•	 Compliance Channel Regulations

Policies: These are instruments that establish the 

principles and values set out in the Code of Ethics 

in relation to compliance with applicable regulations.

•	 Anti-Corruption Framework Policy

Protocols: These are regulatory instruments 

whose purpose is to develop the Compliance 

Policies in force at Uriach and establish control 

measures with practical applicability for members of 

the organisation.

•	 Donations and Sponsorship Protocol 

•	 Conflict of Interest Protocol

•	 Protocol on Gifts and Presents

•	 Trade Secrets Protocol

•	 Protocol on Relations with Healthcare 

Professionals

•	 Competition Defence Protocol

•	 Dawn Raid Protocol  

Like the internal regulations for business areas, 

the internal compliance regulations are regularly 

updated to incorporate identified improvements. 

Control Structure

Uriach has an internal control system based on 

three lines of defence, which is under the constant 

supervision of the Board of Directors through its Audit 

and Compliance Committee.

First line of defence: C-Level

This line consists of those responsible for carrying 

out Uriach's activities, who are not part of the control 

areas. They are the owners of the risks and those who 

manage them directly, and they are responsible for 

detecting, alerting and promoting their mitigation. 

The Steering Committee oversees the 

implementation of these controls and reports 

regularly, both routinely and on an ad hoc basis, to 

the Risk & Compliance Committee on any new risks 

that may arise. 

Second line of defence: Risk & Compliance 

Committee

Made up of those responsible for supervising the 

risks affecting Uriach, establishing mitigation plans 

and following up on them. Reporting to the Audit & 

Compliance Committee.

In 2023, the regulations governing the activities 

of the Risk & Compliance Committee were updated. 

This Committee is responsible for ensuring 

compliance with the annual action plans to mitigate 

the risks identified by the Steering Committee and 

guiding them in implementing the controls. It also 

coordinates the preparation and updating of risk 

maps for the entire organisation, validating indicators 

and controls.
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It meets periodically and is composed of::

•	 ●	Chief People Officer

•	 ●	Chief Finance Officer

•	 ●	Chief Legal & Sustainability Officer

•	 ●	Legal & Compliance Manager

In addition to this structure, each subsidiary of 

the group has a Compliance Delegate responsible 

for collaborating in the implementation of the Crime 

Prevention and Regulatory Compliance Model, 

adapting it to applicable local laws..

Third line of defence: Internal Audit

This consists of the function responsible for 

supervising the operation of risk mitigation and 

proposing improvements in its implementation. It 

audits the validity and effectiveness of the Model, 

reporting to the Board of Directors and Owners 

every two months. It is responsible for promoting the 

group's internal control and is made up of the Chair (an 

independent professional), a member of the Board of 

Directors and a member of the Owners' Board.

The Risk & Compliance and Internal Audit 

Committee reports regularly to the Audit and 

Compliance Committee of the Board of Directors 

on progress in the maturation and monitoring of the 

Model, as well as on controls. Each year, it presents 

a detailed report on the results of the previous year, 

highlighting the actions implemented and the plans 

for the coming year..

Whistleblowing channel

The Uriach Compliance Channel is available to 

everyone connected to the organisation, whether 

they are internal employees, external staff, 

consumers, customers or suppliers. This channel 

allows confidential communications to be made with 

the company's regulatory compliance body.

Access is enabled both through the corporate 

intranet (for internal staff) and through the Uriach 

website (for third parties), thus ensuring its universal 

availability and ease of use.

Reports received are always handled in 

accordance with the principles of confidentiality, 

impartiality and, where required, anonymity. 

They are processed by the Risk & Compliance 

Committee, which acts with complete independence 

in investigating and resolving cases. In situations 

where the report directly affects one of its members, 

a specific protocol is activated to guarantee the 

objectivity of the process through the intervention of 

an independent external advisor. All of this is set out 

in the internal channel management procedure and 

in the policies that regulate it.

The Risk & Compliance Committee processes 

communications following a formal process that 

ensures the right of defence of both the complainant 

and the accused, thus reinforcing the fairness and 

reliability of the system.

In addition to acting as a mechanism for detecting 

possible irregularities, the Compliance Channel 

allows us to identify opportunities for improvement, 

strengthen our ethical culture and contribute to the 

well-being and trust of our teams and stakeholders. 

Each query or communication is considered an 

opportunity to prevent risks and improve our 

professional environment.

All Uriach employees are aware of the existence 

and operation of the Compliance Channel, both 

through mandatory onboarding training and through 

recurring face-to-face training sessions and 

internal communication campaigns.

Uriach has not recorded any complaints related 

to cases of corruption, bribery or human rights 

violations during 2022 and 2023. During the 2024 

financial year, a total of two complaints related 

to possible human rights violations were handled. 

The first could not be processed due to a lack of 

information that prevented it from being properly 

handled; the other was investigated and closed as no 

violation was identified.

Criminal Risk Maps

At Uriach, we regularly prepare our Criminal 

Risk Maps, a key tool for identifying, assessing and 

mitigating criminal risks that could affect the company 

as a legal entity.

These maps are updated annually or biannually, 

depending on whether there have been significant 

changes in the management, strategy or operations 

of the business. Unlike other more global risk maps, 

Criminal Risk Maps are prepared specifically for 

each country in which we operate, adapting to 

the particularities of the local regulations of each 

subsidiary.

This exercise makes it possible to detect 

potentially risky behaviour from a criminal perspective 

and to establish preventive or corrective measures, 

which may include the design of new protocols, the 

implementation of specific policies, staff training or the 

adoption of technical or organisational mechanisms.

This process is essential for strengthening 

our regulatory compliance system, anticipating 

vulnerabilities and consolidating a culture of active 

prevention throughout the organisation.

Conflict of Interest Questionnaire

In line with our commitment to transparency 

and integrity in management, at Uriach we have 

implemented a Conflict of Interest Questionnaire 

aimed at all those who hold positions of key 

responsibility within the company.

The purpose of this questionnaire is to identify 

possible situations that could affect objectivity or 

impartiality in decision-making. Among the aspects 

analysed are links with other organisations, economic 

or family relationships with Uriach, as well as any 

other circumstances that could give rise to a conflict 

of interest.

The information collected is reviewed and 

updated periodically, thus helping to ensure 

compliance with our internal integrity policies and to 

prevent possible risks arising from personal interests 

in the exercise of corporate functions.
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3.4 Respect for human rights

At Uriach, we are firmly committed to strict 

compliance with the law in all jurisdictions where 

we operate. We actively collaborate with public and 

private institutions, as well as with the justice system, 

always under the principle of respect for human and 

fundamental rights.

This respect is an essential foundation of our 

activity and is reflected in our adherence to the 

highest national and international standards in 

the area of fundamental and labour rights. We see 

this not only as a legal requirement for operating, 

but also as an essential value that guides our day-

to-day decisions and actions and forms part of the 

ethical and responsible culture that defines Uriach.

To guarantee this commitment, we have 

implemented a series of measures and protocols:

•	 ●	Protocol against sexual and gender-based 

harassment: we updated and published this 

protocol on our Corporate Intranet in 2021, 

demonstrating our commitment to creating a 

safe and respectful working environment.

•	 ●	ITBID supplier registration system: through 

this platform, supplier companies commit to 

complying with our human rights standards 

and accept the principles established in 

our Code of Ethics for suppliers, thereby 

strengthening our ethical and responsible 

supply chain. As part of the approval process, 

supplier companies must complete a 

questionnaire that includes aspects related 

to respect for human rights.

•	 ●	Compliance with International Labour 

Organisation (ILO) conventions: We ensure 

that we respect and comply with the 

labour conventions established by the ILO, 

guaranteeing adequate working conditions 

for all workers.



64 65

As a key element of our Crime Prevention and 

Regulatory Compliance Model, Uriach works annually 

to detect and mitigate potential risks that could affect 

the success and resilience of our business:

•	 Corporate, strategic and operational risks

•	 Criminal risks

•	 Tax risks

•	 Cybersecurity risks

•	 Competition law risks

•	 Sustainability risks

•	 Climate risks: in 2024, a specific climate risk 

analysis was carried out in accordance with 

the recommendations of the Task Force on 

Climate-related Financial Disclosures (TCFD), 

with the aim of identifying potential impacts 

and strengthening our climate change adap-

tation strategy.

Corporate, strategic and operational risk 

management

We developed a corporate, strategic and 

operational risk map, as well as managing the tax 

risks detected based on the COSO II methodology.

Criminal risk management:

Detailed above in the section on the Crime 

Prevention Framework. Work is currently underway 

on the completion and updating of the criminal risk 

maps for Portugal and Italy, which will be finalised by 

the end of 2024.

3.5 Risk management and 
resilience

Figure 12: Phases of the COSO II cyclical process

Definition of short, 
medium, and long

term objectives
Identify and assess 

risks

 Evaluate the 
probability of 
occurrence

Assess the impact

Evaluate the 
effectiveness of the 

system
Establish a reporting 

system

Define action plans to 
manage each risk Establish risk 

indicators
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Criminal risk management4
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We invest in our people

At Uriach, people are our top priority and are at 

the heart of all our operations and activities. We are 

committed to their well-being, health, professional 

development, work-life balance, training, personal 

growth and talent retention, in line with the values 

defined in our Code of Ethics. 

Due to the changes that have taken place in 

terms of expansion and constant growth, we are 

generating new job opportunities and remain active 

in the search for the best talent, both in terms of 

technical requirements and personal skills, and in 

line with our values.

To accompany this evolution, in 2024, Uriach 

has taken a significant step forward in its people 

management strategy with the implementation 

of the Employee Lifecycle Policy applicable to 

all business units and regions where we operate. 

This document complies with our "Global First" 

philosophy, which guarantees fair, equitable and 

consistent management of all our teams. 

With this policy, we establish a comprehensive 

framework that covers the entire professional cycle 

of all Uriach employees. We seek not only to attract 

and retain talent, but also to foster the professional 

development, well-being and commitment of our 

team at all stages of their career with the company. 

To this end, the policy adopts a comprehensive vision 

structured around six key areas: 

4.1 Commitment to our employees
•	 Candidate Experience Policy: We ensure 

that every person who aspires to be part of 

Uriach experiences an inclusive, transparent 

selection process that is aligned with our 

values, promoting diversity and equal 

opportunities.

•	 Performance Policy: We establish an 

evaluation model based on continuous 

feedback and professional development, 

providing tools that enable each employee 

to reach their full potential.

•	 Learning & Development Policy: We 

encourage continuous learning through 

programmes that enhance skills, knowledge 

and professional growth, ensuring that our 

team is prepared to face the challenges of 

the sector.

•	 Compensation Policy: We implement a fair 

and competitive compensation system based 

on internal equity and market standards, 

recognising each person's contribution to the 

company's success.

•	 Internal Communication Policy: We promote 

a culture of open and effective communication, 

strengthening the connection between 

teams and ensuring that our vision, values 

and objectives are disseminated throughout 

the organisation.

•	 Offboarding Policy: We design a structured 

and respectful exit process, valuing the 

contribution of those who leave the company 

and facilitating a smooth transition for both 

the person leaving and the team.

In this way, we reinforce Uriach's commitment 

to excellence in talent management, ensuring the 

well-being of all employees and compliance with the 

highest ethical and regulatory standards. 

Throughout the following sections, you can see 

how each of the principles reflected in this framework 

are put into practice, resulting in a diverse team, an 

equitable and inclusive space, and a safe professional 

environment where the well-being and personal 

growth of the entire team is prioritised. 
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4.2 About our team
This section provides detailed information on the distribution of Uriach's workforce according to different 

categories, areas of activity and working conditions.

It should be noted that, in 2024, although it has not been possible to incorporate data from Ineldea (which 

covers operations in France and Belgium and is still in the process of consolidation), it has been possible to include 

data corresponding to the acquisition of Pascoe in July 2024, as well as data from the other subsidiaries.

2022 2023 20242

Women 381 428 595

Men 233 255 336

TOTAL 1.025 614 683

Distribution of total workforce by gender at Uriach1

1 These figures are as of 31/12/2024 
2 The 2024 data does not include Ineldea collaborators (France and Belgium). However, 

it does include Pascoe collaborators

2022 2023 2024

España 204 219 232

Amcore Balance 139 156 1772

Portugal 30 26 28

Italia 67 68 903

Uriach DACH1 174 175 3604

Rumanía N/A 39 44

TOTAL 614 683 931

Employee profiles 

Distribution of Uriach's workforce by gender1

1 Within Uriach DACH, in 2024 there are 12 employees in Switzerland, 10 in Austria, 317 in 
Germany, 15 in Canada, 3 in the Czech Republic and 3 in Slovakia. In 2023, there were 12 employees in 

Switzerland, 4 in Austria and 159 in Germany
2The increase in employees at Amcore Balance in 2024 is due to Uriach's need to expand 

its workforce in this country in order to accommodate the growth of its operations and respond 
adequately to market needs.

3The increase in employees in Italy between 2023 and 2024 is explained by the expansion of the 
workforce in this country during 2024.

4In 2024, the increase in Uriach DACH's workforce is entirely due to the incorporation of 
employees from the new acquisition of Pascoe.

In 2024, our workforce grew by 248 people, 

representing a 36% increase compared to 2023. 

This increase in staff, due in part to the acquisition 

of Pascoe, strengthens the company's operational 

capacity and ensures efficiency in serving new 

markets.

In this regard, we remain a diverse company, 

with the majority of our employees being women:

2022 2023 2024

Under 30 84 88 136

Between 30 and 50 years 
old

377 394 525

Over 50 years old 153 201 270

TOTAL 614 683 931

Distribution of the workforce by age

The age distribution of our workforce remains diverse. Although the 30-50 age group continues to represent 

the majority, in 2024 we achieved greater growth in the number of people under 30 (with a 55% increase) and in the 

over-50 age group (with a 34% increase), compared to this majority group, which grew by 33%.

This growth in the workforce, based on the incorporation of profiles of different ages, reflects our desire to have 

a diverse team, where different generations coexist. At Uriach, we value young talent as a driver of innovation and at 

the same time recognise the experience and accumulated knowledge of those with more seniority .

Distribution of total workforce by country at Uriach

37% men664% women

1 Data from 2024
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2022 2023 2024

Admin/Operations & 
Warehouse and Sales 

Force
357 184 170

Coordinator & Technician 123 357 595

Manager 87 82 102

Director & Lead 37 601 64

C-level 10

TOTAL 614 683 931

Distribution of the workforce by professional category

1 In order to standardise criteria, from 2023 onwards, the Director & Lead category will also include 
C-Level profiles, which in turn include the CEO, Chief Officers and Country Directors.

The table below summarises the restructuring that has taken place in recent years: 

Equivalence table for professional categories

1     The C-level category includes CEOs, Chief Officers and Country Directors

2022 2023 2024

Admin/operations & warehouse 
and sales force

Admin/oper. & warehouse and 
sales force

Admin/operations & 
warehouse and sales force

Coordinator and technician Coordinator and technician Coordinator and technician

Manager Manager Manager

Director & lead The Director & Lead and C-level 
categories are merged into a 

single category.
C-level

C-level1

The increase in the number of people who form part of Uriach, reflected in the table below, is the result of a ba-

lance between the organic and inorganic growth of the organisation. Organic growth is evident across most profes-

sional categories, while the specific increase between 2023 and 2024 in the categories of "Coordinator & Technician" 

and "Manager" is largely explained by the incorporation of the team from Pascoe, composed entirely of technical 

profiles, coordinators and managers.
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At the end of 2024, an analysis of the types of contracts and working hours in our company reflects a strong 

commitment to job stability. In the countries where we operate (*) —Spain, Italy, Portugal, Germany, Romania, 

Switzerland, Austria, the Czech Republic and Slovakia— 84% of employees have permanent contracts and work 

full-time. This high percentage not only underlines our dedication to providing secure and stable employment, but 

also reinforces our commitment to ensuring solid and lasting employability for our team.

Below is a detailed breakdown by average type of contract and working hours by country, gender, age and 

professional category, providing a clear picture of how this policy is implemented consistently across our international 

operations.

Types of contracts and 
working hours

Average type of contract and working hours by country and gender

SPAIN

Gender

2022 2023 2024

W M W M W M

Indefinite full-time 116 71,8 122,2 76,3 136 84

Part-time indefinite 2,8 0 3,3 0 3 0

Full-time temporary1 7,5 1 8,7 0,1 5 4

Temporary part-time2 2,6 2,6 1,1 1,4 0 0

AMCORE BALANCE

Gender

2021 2022 2023

W M W M W M

Indefinite full-time1 87,9 37,5 97,6 45,2 118 56

Part-time indefinite2 0 0 2,8 0 2 0

Full-time temporary 3,8 1,7 0 0,5 1 0

Temporary part-time 0 0,4 0 0 0 0

ITALY

Gender

2022 2023 2024

W M W M W M

Indefinite full-time 32,3 34,7 31,6 33,9 36 28

Part-time indefinite 0 0 1,3 0 0 0

Full-time temporary1 0,6 1,1 0 0 19 7

Temporary part-time2 0 0 0 0 0 0

PORTUGAL

Gender

2022 2023 2024

W M W M W M

Indefinite full-time 19,6 7,1 21,8 6,7 20 7

Part-time indefinite 0 0 0 0 0 0

Full-time temporary 1,5 0 0 0 1 0

Temporary part-time 0 0 0 0 0 0

URIACH DACH

Gender

2022 2023 2024

W M W M W M

Indefinite full-time1 62,4 72,8 67,7 73,5 131 126

Part-time indefinite2 18,9 1 24,7 1 75 5

Full-time temporary3 8,8 4,3 1,5 3,4 13 10

Part-time temporary4 1 0 0,7 0 0 0

ROMANIA

Gender

2022 2023 2024

W M W M W M

Indefinite full-time N/A N/A 33 6 35 9

Part-time indefinite N/A N/A 0 0 0 0

Temporary full-time N/A N/A 0 0 0 0

Temporary part-time N/A N/A 0 0 0 0

* France and Belgium do not report information in 2024

1,2 The variation in the average number of temporary contracts between 2023 and 2024 is mainly due 
to the fact that these contracts are used to cover specific substitutions, such as maternity or paternity 

leave, which causes the number of temporary contracts to fluctuate each year

1,2 The increase in the average number of permanent contracts in 2024 is due to the organic growth of 
Amcore Balance and reflects Uriach's preference for this type of employment relationship

1,2 The increase in the average number of temporary contracts between 2023 and 2024 is explained 
by the use of these contracts to cover specific substitutions, which causes their number to fluctuate each 

year

1, 2, 3, 4 The increase in the average number of permanent and temporary contracts in 2024 is explained 
by the incorporation of employees from the recent acquisition of Pascoe, which has led to an increase in 

the organisation's workforce
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SPAIN

Age

2022 2023 2024

<30 30-50 >50 <30 30-50 >50 <30 30-50 >50

Indefinite full-time 14,8 123,3 49,7 13 118,6 67 351 120 65

Part-time indefinite 0 2,8 0 0 3 0,3 0 2 1

Temporary full-time 3,1 3,9 1,5 3,9 2,7 2,1 3 4 2

Temporary part-time 0,6 0,5 4,1 0 0 0 0 0 0

Average type of contract and working hours by country and age

AMCORE BALANCE

Age

2022 2023 2024

<30 30-50 >50 <30 30-50 >50 <30 30-50 >50

Indefinite full-time 37 80,6 7,8 37,3 88,1 17,4 511 1062 17

Part-time indefinite 0 0 0 0 2,8 0 0 23 0

Temporary full-time 2,5 2,8 0,2 0,5 0 0 1 0 0

Temporary part-time 0,4 0 0 0 0 0 0 0 0

ITALY

Age

2022 2023 2024

<30 30-50 >50 <30 30-50 >50 <30 30-50 >50

Indefinite full-time 2,2 40,1 24,7 2 36,5 27 4 36 24

Part-time indefinite 0 0 0 0,5 0,8 0 0 0 0

Temporary full-time 1,4 0,3 0 0 0 0 51 212 0

Temporary part-time 0 0 0 0 0 0 0 0 0

PORTUGAL

Age

2022 2023 2024

<30 30-50 >50 <30 30-50 >50 <30 30-50 >50

Indefinite full-time 1,9 22,8 2 1 20 5 1 21 5

Part-time indefinite 0 0 0 0 0 0 0 0 0

Temporary full-time 0 1 0,5 0 0 0 0 1 0

Temporary part-time 0 0 0 0 0 0 0 0 0

URIACH DACH

Age

2022 2023 2024

<30 30-50 >50 <30 30-50 >50 <30 30-50 >50

Indefinido a tiempo completo1 6,8 68,3 60,1 4,9 63,5 72,7 16 126 115

Indefinido a tiempo parcial2 0 13 6,9 0,2 16,8 8,6 1 47 32

Temporal a tiempo completo3 7,8 4 1,3 2,9 1 1 12 4 7

Temporal a tiempo parcial4 0 1 0 0,7 0 0 0 0 0

ROMANIA

Age

2022 2023 2024

<30 30-50 >50 <30 30-50 >50 <30 30-50 >50

Indefinite full-time N/A N/A N/A 5 33 1 7 21 352

Part-time indefinite N/A N/A N/A 0 0 0 0 0 0

Temporary full-time N/A N/A N/A 0 0 0 0 0 0

Temporary part-time N/A N/A N/A 0 0 0 0 0 0

1 The increase in the average number of permanent contracts in the "<30" category between 2023 and 
2024 reflects Uriach's commitment to promoting permanent employment.

1 As in Spain, the increase in the average number of permanent contracts in the "<30" category of 
Amcore Balance between 2023 and 2024 reflects Uriach's desire to promote permanent employment.

2,3 The increase in the average number of permanent contracts in the "30-50" category in Amcore 
Balance is due to Uriach's need to expand its workforce in this country.

1,2 The increase in the average number of temporary contracts in the "<30" and "30-50" 
categories between 2023 and 2024 is due to the initial formalisation of new hires through this type of 

employment relationship

1,2,3,4 The increase recorded between 2023 and 2024 in the average number of permanent and 
temporary contracts in the three age groups is mainly due to the incorporation of collaborators from 

the acquisition of Pascoe.

1,2 The decrease in the average number of permanent contracts in 2024 in the "30-50" age group, 
together with the increase in the ">50" age group, reflects the natural evolution of the workforce and 

the progression of employees towards older age groups.
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SPAIN

Professional category

2022

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 5,3 12,8 23,8 6,4 139,5

Part-time indefinite 0 0 0 0 2,8

Temporary full-time 0 0 0 0 8,5

Temporary part-time 0 0 0 0 5,2

Average type of contract and working hours by country and professional category

SPAIN

Professional category

2023*

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 21 - 28,7 133,5 15,4

Part-time indefinite 0,33 - 0 1 2

Temporary full-time 0 - 0 8 0,7

Temporary part-time 0 - 0,2 1,2 1,2

SPAIN

Professional category

2024*

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 301 - 29 1512 104

Part-time indefinite 0 - 0 23 15

Temporary full-time 0 - 0 8 1

Temporary part-time 0 - 0 0 0

* In 2023 and 2024, the small number of people in the "C-Level" professional category means that 
information broken down by gender compromises data confidentiality, so it has been grouped with the 

"Director & Lead" professional category.
1,2,3,4,5 The increase in the average number of permanent contracts for the professional categories 

"C-level" and "Coordinator & Technician", as well as the decrease for the category "Admin/Operations 
& Warehouse and Sales Force" in 2024 in Spain, is due to business growth, which has required 

strengthening the workforce in some areas and making adjustments in others to meet strategic needs

AMCORE BALANCE

Professional category

2022

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 1 7 9,4 33,2 74,8

Part-time indefinite 0 0 0 0 0

Temporary full-time 0 0 0 0,8 4,7

Temporary part-time 0 0 0 0,2 0,2

Average type of contract and working hours by country and professional category

AMCORE BALANCE

Professional category

2023*

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 9 - 7 57 80

Part-time indefinite 0 - 0 0 1

Temporary full-time 0 - 0 0 1

Temporary part-time 0 - 0 0 0

AMCORE BALANCE

Professional category

2024*

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 8 - 9 711 86

Part-time indefinite 0 - 1 0 1

Temporary full-time 0 - 0 1 0

Temporary part-time 0 - 0 0 0

*In 2023 and 2024, the small number of people in the "C-Level" professional category means that disaggregating the information 
by gender compromises data confidentiality, so it has been grouped with the "Director & Lead" professional category

1 The increase in the average number of permanent contracts for the professional category "Coordinator & Technician" at Amcore 
Balance in 2024 is due to Uriach's need to strengthen its workforce in this country
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ITALY

Professional category

2022

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 1 5,9 33 15,3 11,8

Part-time indefinite 0 0 0 0 0

Temporary full-time 0 0 0 0,3 1,4

Temporary part-time 0 0 0 0 0

Average type of contract and working hours by country and professional category

ITALY

Professional category

2023*

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 6,8 - 30,7 16,7 11,2

Part-time indefinite 0 - 0 0,7 0,7

Temporary full-time 0 - 0 0 0

Temporary part-time 0 - 0 0 0

ITALY

Professional category

2024*

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 6 - 30 261 22

Part-time indefinite 0 - 0 0 03

Temporary full-time 0 - 0 0 264

Temporary part-time 0 - 0 0 0

1,2,3 Theincrease in the average number of permanent contracts for the professional category 
"Coordinator & Technician", as well as the decrease for the category "Admin/Operations & Warehouse 

and Sales Force" in 2024 in Italy, is due to business growth, which has required strengthening the 
workforce in some areas and making adjustments in others to meet strategic needs

4The increase in the average number of temporary contracts for the professional category 
"Admin/operations & warehouse and sales force" in 2024 in Italy is due to the initial formalisation of 

new hires through this type of employment relationship

*In 2023 and 2024, the small number of people in the "C-Level" professional category means that 
information broken down by gender compromises data confidentiality, so it has been grouped with 

the "Director & Lead" professional category.

PORTUGAL

Professional category

2022

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 1 4 3,8 17,9 0

Part-time indefinite 0 0 0 0 0

Temporary full-time 0 0 0 1,5 0

Temporary part-time 0 0 0 0 0

Average type of contract and working hours by country and professional category

PORTUGAL

Professional category

2023*

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 3,4 - 3 22,2 28,6

Part-time indefinite 0 - 0 0 0

Temporary full-time 0 - 0 0 0

Temporary part-time 0 - 0 0 0

PORTUGAL

Professional category

2024*

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 3 - 1 21 21

Part-time indefinite 0 - 0 0 0

Temporary full-time 0 - 0 0 1

Temporary part-time 0 - 0 0 0

1  The decrease in the average number of permanent contracts for the professional category "Admin/
operations & warehouse and sales force" in 2024 in Portugal is explained by adjustments made to the workforce 

in connection with the reorganisation of the business

*In 2023 and 2024, the small number of people in the "C-Level" professional category means that 
disaggregating the information by gender compromises data confidentiality, so it has been grouped with the 

"Director & Lead" professional category
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URIACH DACH

Professional category

2022

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 1 5,2 15,6 35,1 78,3

Part-time indefinite 0 0 3 3,1 13,8

Temporary full-time 0 0 0 4,3 8,8

Temporary part-time 0 0 0 0 1

Average type of contract and working hours by country and professional category

URIACH DACH

Professional category

2023*

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 13,2 - 10,1 70,2 47,7

Part-time indefinite 0 - 1,9 9,9 13,8

Temporary full-time 0 - 0 1,5 3,4

Temporary part-time 0 - 0 0 0,7

URIACH DACH

Professional category

2024*

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 16 - 211 1722 48

Part-time indefinite 0 - 2 643 14

Temporary full-time 0 - 1 204 2

Temporary part-time 0 - 0 0 0

1,2,3,4 The increase in the average number of permanent contracts for the professional category "Manager", as 
well as the increase in the average number of permanent and temporary contracts for the professional category 

"Coordinator & Technician" in 2024 at Uriach DACH, is mainly due to the incorporation of employees from the 
acquisition of Pascoe.

*In 2023 and 2024, the small number of people in the "C-Level" professional category means that information 
broken down by gender compromises data confidentiality, so it has been grouped with the "Director & Lead" 

professional category

ROMANIA

Professional category

2022*

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time N/A N/A N/A N/A N/A

Part-time indefinite N/A N/A N/A N/A N/A

Temporary full-time N/A N/A N/A N/A N/A

Temporary part-time N/A N/A N/A N/A N/A

Average type of contract and working hours by country and professional category

ROMANIA

Professional category

2023**

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 0 - 6 30 33

Part-time indefinite 0 - 2 3 17

Temporary full-time 0 - 0 1 10

Temporary part-time 0 - 0 0 1

ROMANIA

Professional category

2024**

C-level
Director & 

lead
Manager

Coordinator & 
Technician

Admin/Operations 
& Warehouse and 

Sales Force

Permanent full-time 0 - 8 34 21

Part-time indefinite 0 - 0 0 02

Temporary full-time 0 - 0 0 03

Temporary part-time 0 - 0 0 04

1,2,3,4 The decrease in the average number of permanent and temporary contracts for the professional category "Admin/operations 
& warehouse and sales force" in 2024 in Romania is explained by the adjustments made to the workforce in connection with the 

reorganisation of the business

* Romania is included in the scope from 2023 onwards, which is why there is no data for 2022

**In 2023 and 2024, the small number of people in the "C-Level" professional category means that disaggregating the information by 
gender compromises data confidentiality, so it has been grouped with the "Director & Lead" professional category
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Gender

2022 2023 2024

W M Total W M Total W M Total

Total number of contracts 381 233 614 428 255 683 595 336 931

Percentage of permanent contracts 93% 96% 97% 98% 93% 94%

% temporary contracts 7% 4% 3% 2% 7% 6%

Type of permanent and temporary contracts by gender, age and professional classification

Age

2022 2023 2024

<30 30-50 >50 Total <30 30-50 >50 Total <30 30-50 >50 Total

Total number of 
contracts 84 377 153 614 88 394 201 683 136 492 303 931

Percentage of 
permanent contracts 81% 97,6% 94,1% 87,5% 99,2% 98,5% 84,6% 93,9% 97,0%

% temporary contracts 19% 2,4% 5,9% 12,5% 0,8% 1,5% 15,4% 6,1% 3,0%

Professional category

2022

C-level
Director & 

Lead
Manager

Technical 
coordinator

Admin/operations 
& warehouse and 

sales force

Total number of contracts 10 37 87 123 357

Percentage of permanent contracts 100% 100% 100% 91,9% 93,3%

% temporary contracts 0% 0% 0% 8,1% 6,7%

Professional category

2023*

C-level
Director & 

Lead
Manager

Technical 
coordinator

Admin/operations 
& warehouse and 

sales force

Total number of contracts 60 - 82 357 184

Percentage of permanent contracts 100% - 100% 97,2% 94,6%

% temporary contracts 0% - 0% 2,8% 5,4%

Professional category

2024*

C-level
Director & 

Lead
Manager

Technical 
coordinator

Admin/operations 
& warehouse and 

sales force

Total number of contracts 63 - 102 570 196

Percentage of permanent contracts 100% - 99,0% 94,9% 84,7%

% temporary contracts 0% - 1,0% 5,1% 15,3%

*In 2023 and 2024, the small number of people in the "C-Level" professional category 
means that information broken down by gender compromises data confidentiality, so it has 

been grouped with the "Director & Lead" professional category

Type of contracts

Between 2023 and 2024, there has been an increase in the workforce, which has also led to an increase in the 

number of permanent and temporary contracts by gender, age and professional classification.
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Annual percentage of temporary and full-time contracts

Gender

2022 2023 2024

W M W M W M

Total number of contracts 381 233 428 255 595 336

% part-time 7% 2% 8% 0% 13% 1%

% full-time 93% 98% 92% 100% 87% 99%

Type of working day

Age

2022 2023 2024

<30 30-50 >50 <30 30-50 >50 <30 30-50 >50

Total number of contracts 84 377 153 88 394 201 136 492 303

% part-time 2,4% 4,8% 6,5% 3,4% 5,8% 5,0% 0,7% 10,4% 10,9%

% full-time 97,6% 95,2% 93,5% 96,6% 94,2% 95% 99,3% 89,6% 89,1%

Professional category

2022

C-level
Director & 

Lead
Manager

Technical 
coordinator

Admin/operations 
& warehouse and 

sales force

Total number of contracts 10 37 87 123 357

% part-time 0% 0% 3,4% 3,3% 6,4%

% full-time 100% 100% 96,6% 96,7% 93,6%

Categoría profesional

2023*

C-level
Director & 

Lead
Manager

Technical 
coordinator

Admin/operations 
& warehouse and 

sales force

Total number of contracts 60 - 82 357 184

% part-time 1,7% - 0,4% 1,6% 2,6%

% full-time 98,3% -  99,6% 98,4% 97,4%

Categoría profesional

2024*

C-level
Director & 

Lead
Manager

Technical 
coordinator

Admin/operations 
& warehouse and 

sales force

Total number of contracts 63 - 102 570 196

% part-time 0%  - 2,9% 11,6% 8,2%

% full-time 100% - 97,1% 88,4% 91,8%

Between 2023 and 2024, there has been an increase in the workforce, which has also led to an increase in the 

number of full-time and part-time contracts by gender, age and professional classification.

* In 2023 and 2024, the small number of people in the "C-Level" professional category 
means that information broken down by gender compromises data confidentiality, so it has 

been grouped with the "Director & Lead" professional category.
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Number of redundancies by gender, age and professional category

2022 2023 2024

W M W M W M

Total number of redundancies 10 11 5 17 22 12

Total 21 22 34

Staff turnover

Age 2022 2023 2024

Under 30 3 1 8

30-50 years old 12 14 11

>50 years old 6 7 15

Total 21 22 34

The following information reports the total annual involuntary turnover. 

The increase in the number of redundancies in 2024 is due to the need to adapt to a new, more agile global 

matrix structure. This reorganisation has led to a readjustment in certain areas and professional categories, mainly 

affecting technical and coordination profiles, as well as people under 30 and over 50. As in previous years, at Uriach, 

termination of employment continues to be an exceptional measure, adopted responsibly and always within a 

framework of dialogue and support for those affected.

Age 2022 2023* 2024*

Admin/operations & Warehouse and Sales 
Force

9 5 6

Coordinator & Technician 4 10 19

Manager 7 4 6

Director & Lead 1 3 3

C-level 0

Total 21 22 34

As part of our commitment to our staff, we 

ensure that all employees receive fair and equitable 

remuneration in line with our Total Rewards approach. 

This approach integrates all the elements that 

contribute to their well-being and development.

In line with this philosophy, the Compensation 

Policy, as an essential part of our Employee Lifecycle 

Policy, ensures that total compensation reflects 

each person's contribution. To this end, we promote 

essential principles such as:

•	 Internal equity, ensuring fair 

remuneration based on role and 

responsibility.

•	 Closing the gender pay gap, promoting 

equal economic opportunities.

•	 External competitiveness, aligning our 

remuneration with market standards.

Remuneration and social benefits  

Country Gender Average salary (€) 2022 Average salary (€) 2023 Average salary (€) 2024

Spain
M 44.631 54.361 52.453

W 38.841 40.570 43.348

Amcore Balance
M 28.470 33.607 28.832

W 19.882 21.054 23.495

Italy1

M 65.170 70.404 58.490

W 44.771 45.652 40.332

Portugal
M 33.086 35.800 38.679

W 27.711 27.820 28.289

Uriach DACH
M 62.612 71.332 64.402

W 61.585 65.365 59.547

Romania
M - 27.405 26.975

W - 26.734 31.8732

1 The variation in the average salary of men and women between 2023 and 2024 in Italy is explained by 
new hires in 2024

2 The increase in the average salary for women in Romania in 2024 is due to salary increases applied to 
offset inflation in the country

Average salary by gender and country  (€)

*In 2023 and 2024, the small number of people in the "C-Level" professional category 
means that information broken down by gender compromises data confidentiality, so it has 

been grouped with the "Director & Lead" professional category

In addition, for the first time, we have incorporated 

a reference salary analysis for staff in Spain (Amcore 

Balance + Uriach Spain). This indicator, also known as 

a living wage or minimum living wage, should not be 

confused with the minimum wage. It is an estimate 

of the income threshold necessary for a worker or 

family to live with dignity, taking into account the real 

cost of living based on their location. Unlike the legal 

minimum wage, this calculation includes all essential 

basic expenses such as food, housing, transport, 

education and extraordinary expenses.

This exercise has made it possible to validate that 

the organisation's remuneration policy guarantees 

a decent income that is appropriate to the socio-

economic reality of the environment.

Below are quantitative data reflecting the 

application of these principles, as well as compliance 

with collective agreements. Specifically, we present 

average salaries by country, age and professional 

category.
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<30 2022 2023 2024

Spain 33.127 33.593 35.287

Amcore Balance1 19.927 19.388 23.029

Italy 28.400 30.497 29.798

Portugal3 23.400 16.800 32.000

Uriach DACH 41.558 46.225 47.577

Romanía - 20.512 23.056

Average salary by age  (€)

30-50 2022 2023 2024

Spain 40.905 43.112 49.0116

Amcore Balance 24.599 26.971 27.184

Italy 56.833 51.778 42.8667

Portugal 30.310 31.855 31.744

Uriach DACH 64.895 69.919 64.654

Romanía - 27.405 32.279

>50 2022 2023 2024

Spain 43.971 53.642 49.004

Amcore Balance2 15.397 29.369 17.764

Italy 57.749 71.399 64.745

Portugal4 22.333 0 26.890

Uriach DACH5 63.058 0 60.379

Romanía - 33.356 33.599

Admin/operations & warehouse and sales 
force

2022 2023 2024

Spain 33.869 29.801 30.947

Amcore Balance 15.674 15.947 16.029

Italy1 32.876 32.929 38.510

Portugal -**** -**** 19.953

Uriach DACH 52.129 49.371 49.776

Romanía N/A*** 25.016 23.276

Average salary by professional category (€)*

Coordinator & Technician 2022 2023 2024

Spain 40.724 35.463 38.079

Amcore Balance 27.693 26.517 28.900

Italy2 38.091 41.414 33.345

Portugal 23.974 25.205 28.450

Uriach DACH 63.789 68.426 57.4124

Romanía N/A*** 22.403 26.678

Manager 2022 2023 2024

Spain 58.029 62.079 66.431

Amcore Balance 38.167 41.928 45.449

Italy 61.215 62.496 63.701

Portugal 32.200 34.600 37.250

Uriach DACH 89.313 87.525 94.992

Romania N/A*** N/A** 47.125

Director & lead 2022 2023 2024

Spain 84.024  83.712 92.180

Amcore Balance 58.571 Included in Spain 78.333

Italy3 124.167 123.833 90.573

Portugal 52.250 N/A** N/A**

Uriach DACH 138.772 127.186 121.974

Romanía N/A*** N/A** N/A**

*The average salary of C-level positions is not included for any country in order to maintain data privacy and security. 
* Values not indicated in the data for Portugal and Romania are not shown due to the low number of representative samples or lack of 

contributors in the corresponding professional category.
***Romania will be included in the scope from 2023 onwards, which is why there is no data for 2022.

****In 2022 and 2023, there were no individuals in the professional category "Admin/operations & warehouse and sales force" in Portugal.
1,2,3 The variations in average salaries between 2023 and 2024 in the professional categories "Admin/operations & warehouse and sales force", 

"Coordinator & technician" and "Director & Lead" in Italy are explained by new additions to the workforce during 2024.
4 The decrease in the average salary in 2024 for the professional category "Coordinator & technician" at Uriach DACH is due to promotions still 

in the salary consolidation phase.

1,2 The increase in the average salary in the group of employees under 30 years of age, as well as the 
decrease in the average salary in the group of employees over 50 years of age at Amcore Balance, is due to 

changes in the composition of the workforce
3,4,5 The increase in the average salary in the under-30 age group in Portugal, as well as in the over-50 age 

group in Portugal and Uriach DACH between 2023 and 2024, is explained by the small sample size in these 
countries, which means that any individual variation has a significant impact on the average

6 The increase in the average salary for the 30-50 age group in Spain in 2024 is explained by the salary 
increases applied to offset inflation in the country.

7 The variation in the average salary of the group of employees aged between 30 and 50 between 2023 
and 2024 in Italy is explained by new hires during 2024.
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4.3 Promoting equality, diversity and 
inclusion

At Uriach, we believe in a fair society where diversity is valued, inclusion is the norm and equality provides the 

same opportunities for all. Our commitment is reflected in the promotion of an equitable working environment 

where all people are valued and have the same opportunities to develop their professional careers.

We adhere to a strict policy of non-discrimination 

and respect, ensuring equal employment 

opportunities regardless of nationality, gender, 

sexual orientation, age, ethnic origin, religion, 

disability, socioeconomic status or any other social 

condition. 

We believe that diversity enriches our 

organisation by bringing new perspectives, fostering 

innovation and strengthening our team with a variety 

of experiences and talents.

With the aim of guaranteeing standardised, 

inclusive and objective selection processes, in 2024 

we updated our Candidate Experience Policy, within 

the framework of the Employee Lifecycle Policy. 

Therefore, we provide our recruitment team with 

specific training to avoid potential bias during the 

selection process and base our decisions exclusively 

on the skills, experience and potential of our 

candidates. In line with this, we include the following 

message in all our job offers: 

We strive for a diverse and inclusive team
"Uriach is a company that believes in equal 

opportunities. In our selection processes, we make 

decisions based on experience, skills, passion and 

ambition. We believe that diversity adds incredible 

value to our teams, products and culture, and allows 

us to find the best ideas and solutions to positively 

impact both people's lives and the planet." 

This commitment reinforces our inclusive 

approach and our firm commitment to a diverse and 

equitable culture.

We are also committed to the integration of 

people with functional diversity, either through 

direct recruitment or through Special Employment 

Centres (CEE), strengthening our commitment to the 

inclusion of groups at risk of exclusion and promoting 

diversity in our organisation..
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At Uriach, we promote a working environment 

based on respect, maintaining a zero-tolerance policy 

towards any form of harassment or discrimination. 

Our Protocol for the Prevention and Treatment of 

Harassment and Discrimination guarantees a safe, 

secure and comfortable working environment for all 

employees.

Thanks to our prevention efforts, and in line 

with data from previous years, no cases of internal 

discrimination were reported in 2023 and 2024. 

However, our Ethics Channel remains available to 

all Uriach employees, allowing them to safely report 

any violation of this right. 

Our Equal Opportunities Plan also reflects this 

responsibility and defines the actions necessary to 

promote, monitor and consolidate the principle of 

equality in our day-to-day operations.

Additionally, this year we have reaffirmed our 

commitment to a respectful and equitable work 

environment through a new training programme on 

Justice, Equity, Diversity and Inclusion, including: 

We create a respectful, equitable and 
accessible working environment

•	 2 specialised workshops on Diversity, Equity 

and Inclusion (DEI), providing our teams 

with key tools to foster a more inclusive 

organisational culture. 

•	 1 training capsule on workplace 

harassment, with the aim of preventing and 

addressing these situations effectively. 

•	 1 training module on sexual diversity, 

promoting respect and understanding of 

different identities within our organisation.

Furthermore, we insist that respect for diversity 

must be reflected in all areas of the professional 

environment, including our communication. For this 

reason, inclusion is one of the fundamental principles 

of our new Internal Communication Policy, ensuring 

that communication initiatives are always accessible 

and inclusive for all employees.

Between 2023 and 2024, data on employees with disabilities at Uriach show significant progress in terms of 

inclusion, in line with the Group's sustained growth. In 2024, the total number of people with disabilities on the staff 

reached 27, reflecting positive progress even in a context of organisational transformation and international expansion. 

This progress reinforces Uriach's commitment to a diverse, inclusive culture based on equal opportunities.

Number of employees with disabilities 2022 2023 2024

Men 11 11 22

Women 4 4 5

Number of employees with disabilities

Throughout 2024, Uriach has maintained its commitment to the inclusion of people with disabilities, preserving 

diversity in a context of organisational transformation.

Finally, ensuring an accessible and inclusive 

work environment is a fundamental pillar of our or-

ganisational strategy. We therefore work to ensure 

the accessibility of all our facilities and, as reflected 

in the new Health & Safety Policy, if a new employee 

requires specific adaptations due to a documented 

physical or psychological condition, we work with 

them to implement reasonable modifications as 

soon as possible. 
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To calculate the pay gap in the countries where we operate, we have applied the definition established by the 

Spanish Ministry of Equality, with the salary prorated to full-time and for the whole year, as shown below:

Wage gap

WAGE 
GAP =

Average annual remuneration for men – Average annual remuneration 

Average annual remuneration for men
x100

1  The pay gap data corresponds to gross amounts. Internally, we work with the adjusted pay gap, a methodology that allows 
us to explain pay differences based on experience, seniority and job characteristics, thereby ensuring that these differences are 

fully justified. It should also be noted that C-level remuneration has been excluded from the calculation of average remuneration 
used to derive the pay gap. As mentioned above, it was decided not to include C-level remuneration for reasons of confidentiality, 

given that this is a very small group.. 
2 In the cases indicated, it is not possible to calculate the pay gap as there are no employees in the corresponding 

professional category and country.
3 In Portugal, it has not been possible to calculate the pay gap for the "Manager" category, as all persons in this category are 

women.
4 In the cases indicated, it is not possible to report information as there are not at least two persons of each gender in the 

corresponding professional category and country.
5 It is not possible to report information due to insufficient gender representation in the corresponding professional category 

and country.
6 In Romania, it has not been possible to calculate the pay gap for the categories "Admin/operations & warehouse and 

sales force", "Manager" and "Director & lead", as most people in these categories are women and, with this level of information, 
confidentiality could not be guaranteed.

Coordinator and 
technician

Spain Amcore Balance Italy Portugal Uriach DACH Romania

2022 1,41% 22,89% 0,54% 16,91% -11,53% N/A

2023 9,70% 19,90% 1,10% 18,60% -6,00% 13,90%

2024 8,59% 3,22% -5,59% 19,15% 1,97% 1,50%

Manager Spain Amcore Balance Italy Portugal Uriach DACH Romania

2022 2,63% 38,32% 12,26% N/A3 3,82% N/A

2023 6,00% 39,60% 9,60% N/A3 -0,90% -67,20%

2024 9,07% 40,64% 6,81% N/A3 23,05% N/A1

Director & lead Spain Amcore Balance Italy Portugal Uriach DACH Romania

2021 -14,11% -0,71% 2,09% 30,88% 30,21% N/A

2022 -3,08% 11,67% 3,08% N/A1 17,18% N/A2

2023 11,99% 7,58% 42,57% 17,81% -3,14% N/A2

1 In Romania, it has not been possible to calculate the pay gap for the categories 
"Admin/operations & warehouse and sales force", "Manager" and "Director & lead", as most 

people in these categories are women and, with this level of information, confidentiality 
could not be guaranteed.

1 In the cases indicated, it is not possible to calculate the pay gap as there are no employees in the corresponding 
professional category and country

2 In Romania, it has not been possible to calculate the pay gap for the categories "Admin/operations & warehouse and 
sales force", "Manager" and "Director & lead", as most people in these categories are women and, with this level of information, 

confidentiality could not be guaranteed.
.

Admin/operations & 
warehouse and sales force Spain Amcore Balance Italy Portugal Uriach DACH Romania

2022 11,84% 1,72% -4,10% N/A2 6,85% N/A

2023 8,90% 6,30% -4,50% N/A2 3,10% 17,20%

2024 -17,17% 1,14% N/A5 N/A5 1,50% N/A6

Wage gap by professional category and country1

In 2024, the pay gap varies significantly between 

countries and professional categories. Although 

in some areas the difference has narrowed 

compared to previous years, gaps still persist in 

certain subsidiaries and professional categories, 

highlighting the need to continue advancing pay 

equity and pay transparency policies.

Uriach is a company that is committed to 

empowering and autonomous jobs, which, together 

with its medium size at European level, means that 

many jobs are unique. 

In this context, aggregate comparison groups, 

such as those presented in the table, may yield 

unrepresentative results. For this reason, we 

supplement this analysis with specific internal and 

external studies, which enable us to ensure fair 

compensation for each position. In addition, we 

monitor cases where there may be an unjustified pay 

gap (e.g. related to less experience or seniority) in 

order to correct any actual deviations.

During 2024, a significant impact has been 

made in terms of ESG through the implementation 

of sustainable initiatives that have reduced our 

environmental footprint, the strengthening of diversity, 

equity and inclusion policies that have enriched our 

organisational culture (working on a specific Justice, 

Equity, Diversity and Inclusion programme), and the 

consolidation of more transparent and accountable 

governance that reinforces stakeholder confidence.
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4.4 Ensuring health and 
safety at work

At Uriach, we are firmly committed to ensuring 

the health, safety and well-being of everyone who is 

part of our organisation. We understand that a safe 

and healthy working environment is essential not only 

for regulatory compliance, but also for advancing 

our commitment to the common good, integrity and 

caring for people.

Our strategy in this area is based on prevention 

and continuous improvement, led by our Health & 

Safety Area within the People & Culture department, 

and guided by our Health & Safety Policy, updated 

in 2024 to better respond to current challenges. 

Thanks to this policy, we have a common 

framework for action on health and safety applicable 

to all our subsidiaries and everyone associated with 

our company, with the aim of providing a safe, healthy 

and inclusive working environment in all the places 

where we operate. 

Under this framework, the daily management of 

health and safety at Uriach is based on four general 

commitments that translate into specific measures: 

We provide a safe working environment that is 

free from health risks

•	 We ensure that our facilities are designed 

to offer safe working conditions, with clear 

signage, well-defined evacuation routes, 

available emergency equipment and an 

appropriate physical layout that promotes 

the safe and efficient use of spaces.

•	 We design all workspaces according to 

ergonomic criteria, with the aim of reducing 

physical effort and improving comfort. 

•	 In our plants and warehouses, we provide 

all necessary and mandatory personal 

protective equipment (PPE), ensuring that 

each person has the appropriate resources 

to perform their tasks safely.

•	 We are committed to providing an inclusive 

work environment. When a new hire 

requires specific accommodation due to 

a documented physical or psychological 

condition, we work together to implement 

reasonable adjustments as soon as possible.

We implement a comprehensive risk manage-

ment programme

•	 We provide control and mitigation 

mechanisms through our Occupational 

Health and Safety Management System, 

which we review annually in accordance with 

local regulatory guidelines.

•	 	We carry out comprehensive risk 

assessments annually in our offices and more 

frequently in our warehouses and production 

facilities. 

•	 	In addition, we strive to ensure that there is 

a specific person or role in each territory to 

manage our employees' health and safety 

concerns, as we believe they are a source of 

continuous improvement

We promote a culture of safety through training 

and information on risk prevention

•	 We have an up-to-date health and safety 

training programme tailored to each posi-

tion and location that all employees must 

follow when they join Uriach.

We are making progress in our commitment to 
"zero" accidents

•	 Finally, in the event of an accident or incident 

at work, we carry out an investigation in 

accordance with local regulations and in 

collaboration with the people involved, in 

order to identify the causes and implement 

the necessary corrective measures to prevent 

similar events from happening again.
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In the countries where Uriach has offices, there are different types of bodies responsible for ensuring the safety 

of Uriach employees. In Spain and Germany, for example, there are Health and Safety Committees, which meet 

regularly to discuss health and safety issues, promoting collaboration and risk mitigation. They also serve as a 

channel for employees to express their concerns and suggestions regarding occupational health and safety.

Health and safety committee

1 The criteria used for absenteeism are the same in all countries, corresponding to 
common or occupational illness, work accident, maternity or paternity, breastfeeding, 

temporary incapacity due to pregnancy risk, etc. All other absences are considered 
ABSENTEEISM and are not reported in this report

2022 2023 2024

W M W M W M

Spain 12.272 1.536 17.416 2.824 15.907 5.016

Amcore 
Balance

14.352 1.720 20.184 6.112 24.616 1.560

Italy 3.742 966 705 320 2.514 773

Portugal 2.728 48 1.936 0 894 0

Uriach DACH 12.771 6.686 12.771 6.686 24.764 12.248

Romanía - - 0 0 0 0

Total 45.865 10.956 53.012 15.942 68.695 19.597

Absenteeism hours by gender at group level1

It should be noted that the following formulas are used to calculate the frequency and severity rates shown in 

the tables below for occupational accidents and illnesses::

•	 Frequency rate formula: (No. of accidents with sick leave x 1,000,000) / No. of hours worked).

•	 Severity rate formula: (No. of days lost due to accidents at work with sick leave * 1,000) / No. of hours worked)

2022 2023 2024

W M W M W M

Number of accidents with sick 
leave1 

1 0 1 0 3 1

Number of days lost due to work 
accidents with sick leave

12 0 109 0 306 62

Number of theoretical hours 
worked

226.008 131.400 247.032 136.656 252.288 154.176

Frequency index 4,42 0 4,04 0 11,89 6,49

Severity index 0,05 0 0,44 0 1,21 0,40

Number of sick leave cases due to 
occupational illness

0 0 0 0 0 0

1 Los accidentes reportados en esta tabla corresponden a los accidentes laborales con baja en el lugar de trabajo. En cuanto a los accidentes 
laborales "in itinere", tanto con baja como sin baja, en 2022 se registró 1, en 2023 no se registró ninguno y en 2024 se registró 1.

Workplace accidents and occupational illnesses broken down by gender in SpainGlobally, absenteeism has increased again in 2024 compared to the previous year. Absenteeism hours have 

risen from 15,942 to 19,597 for men and from 53,012 to 68,695 for women. 

This increase is widespread in most countries and business units, highlighting the need to continue to analyse 

the causes in greater depth and actively manage occupational health and wellbeing.

The gender gap remains consistent with previous years: women consistently record higher rates of absenteeism 

than men. This persistent pattern suggests the need to consider possible structural or social factors that may be 

behind this sustained difference.

In 2024, workplace accidents resulting in sick leave increased for both women and men compared to 2023. The 

frequency rate for women has increased, remaining higher than that for men. In the case of men, the frequency 

rate has been higher this year, given that no accidents were recorded in 2023 and only one accident was recorded 

throughout 2024. 

However, the severity rate has remained low for both genders. In the case of women, the severity rate increased 

compared to the previous year, while for men, although it rose from zero to a higher value, it remains at very low 

levels. This suggests that the recorded work-related accidents resulting in sick leave have had a limited impact. On 

the other hand, no sick leave due to occupational illness was recorded in either 2023 or 2024.
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2022 2023 2024

W M W M W M

Number of accidents with sick 
leave1 

3 1 6 0 3 4

Number of days lost due to work 
accidents with sick leave

16 11 40 0 20 29

Number of theoretical hours 
worked

164.416 70.933,27 177.454,59 81.304,83 185.048 97.000

Frequency index 18,2 14,1 33,81 0 16,21 41,24

Severity index 0,10 0,16 0,22 0 0,11 0,30

No. of sick leave due to 
occupational illness

0 0 6 0 0 0

1 The accidents reported in this table correspond to workplace accidents resulting in sick leave. As for accidents occurring while commuting to 
or from work, both with and without sick leave, none were recorded in 2022, 2023 or 2024

Workplace accidents and occupational illnesses broken down by gender at Amcore Balance

2022 2023 2024

W M W M W M

Number of accidents with sick 
leave1 

0 0 0 0 0 0

Number of days lost due to work 
accidents with sick leave2 

0 0 0 0 0 0

Number of theoretical hours 
worked2 N/A N/A N/A  N/A N/A N/A

Frequency index 0 0 0 0 0 0

Severity index 0 0 0 0 0 0

Nº de bajas por enfermedad 
profesional

0 0 0 0 0 0

1 The accidents reported in this table correspond to workplace accidents resulting in sick leave. No accidents occurring during commutes to 
and from work, either resulting in sick leave or not, were recorded in 2022, 2023 or 2024.
2 These data are not reported as there were no accidents

Workplace accidents and occupational illnesses broken down by gender in Portugal

2022 2023 2024

W M W M W M

Number of accidents with sick 
leave1 

0 0 0 0 0 0

Number of days lost due to work 
accidents with sick leave

0 0 0 0 0 0

Number of theoretical hours 
worked2 N/A N/A N/A N/A N/A N/A

Frequency index 0 0 0 0 0 0

Severity index 0 0 0 0 0 0

No. of sick leave due to 
occupational illness

0 0 0 0 0 0

1 The accidents reported in this table correspond to workplace accidents resulting in sick leave. No accidents occurring during commutes to 
and from work, either resulting in sick leave or not, were recorded in 2022, 2023 or 2024
2 These data are not reported as there were no accidents

Workplace accidents and occupational illnesses broken down by gender in Italy

2022 2023 2024

W M W M W M

Number of accidents with sick 
leave1 

1 0 2 0 1 0

Number of days lost due to work 
accidents with sick leave

6 0 36 0 3 0

Number of theoretical hours 
worked

180.029 150.828 180.029 150.282 159.326 79.148

Frequency index 5,55 0 11,19 0 6,28 0

Severity index 0,03 0 0,202 0 0,02 0

Nº de bajas por enfermedad 
profesional

0 0 0 0 0 0

1 The accidents reported in this table correspond to workplace accidents resulting in sick leave. With regard to accidents occurring while com-
muting to and from work, both with and without sick leave, one was recorded in 2022, while none were recorded in 2023 and 2024.

2 The severity index for women at Uriach Dach for 2023 is 0.20, instead of the value reported in last year's report of 199.97

Workplace accidents and occupational illnesses broken down by gender at Uriach DACH

In 2024, the number of workplace accidents resulting in sick leave has decreased among women compared 

to 2023 (from 6 to 3), while among men it has increased significantly, from 0 to 4. This trend is reflected in the 

frequency rate, which has reached its highest value among men since records began (41.24).

Despite the increase in workplace accidents resulting in sick leave, the severity index has remained low for both 

men and women, indicating that the accidents recorded have had a relatively moderate impact. On the other hand, 

no sick leave due to occupational illness was recorded in either 2023 or 2024

No sick leave due to occupational illness was recorded in 2023 or 2024.  

No sick leave due to occupational illness was recorded in 2023 or 2024.  

In 2024, the number of workplace accidents with sick leave at the workplace fell for women compared to 2023, 

from 2 to 1 case. In the case of men, the figure remained at 0 in both years. As a result, the frequency and severity 

rates for women also decreased between 2023 and 2024, from 11.19 to 6.28 and from 0.20 to 0.02, respectively. In 

the case of men, these rates remained at 0 as no accidents were recorded. Finally, there were no sick leave cases 

due to occupational diseases in either 2023 or 2024.
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20221 2023 2024

W M W M W M

Number of accidents with sick 
leave2 

N/A N/A 0 0 0 0

Number of days lost due to work 
accidents with sick leave

N/A N/A 0 0 0 0

Number of theoretical hours 
worked3 N/A N/A N/A N/A N/A N/A

Frequency index N/A N/A 0 0 0 0

Severity index N/A N/A 0 0 0 0

Nº de bajas por enfermedad 
profesional

N/A N/A 0 0 0 0

1 In 2022, Romania was not within the scope
2 The accidents reported in this table correspond to occupational accidents with sick leave at the workplace. As for occupational accidents "in 
itinere", both with and without sick leave, none were recorded in 2023 or 2024.
3 These data are not reported as there were no accidents

Workplace accidents and occupational illnesses broken down by gender in Romania 

2022 2023 2024

No. of employees covered 410  618  616

Percentage of employees 66,8% 90,4% 66,2%

Employees covered by a global collective agreement

At Uriach, we actively work to ensure that all our subsidiaries are affiliated with or aligned with the provisions of 

a collective agreement.

The percentage decrease observed in 2024 is related to the incorporation of new companies into the group 

during the year, which are in the process of adapting to local regulatory and labour frameworks. In any case, in 

countries where there is no specific collective agreement, the legislation in force and applicable to the field of 

activity of each subsidiary is strictly applied.

No sick leave due to occupational illness was recorded in 2023 or 2024
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Portugal 2022 2023 2024

No. of employees covered 0 26 0

Percentage of employees 0,0% 100,0% 0,0%

Romania 2022 2023 2024

No. of employees covered 0 0 0

Percentage of employees 0,0% 0,0% 0,0%

Spain 2022 2023 2024

No. of employees covered 204 213 232

Percentage of employees 100,0% 97,3% 100,0%

Austria 2022 2023 2024

No. of employees covered N/A1 N/A1 5

Percentage of employees N/A1 N/A1 50,0%

Canada 2022 2023 2024

No. of employees covered N/A1 N/A1 15

Percentage of employees N/A1 N/A1 100,0%

Czech Republic 2022 2023 2024

No. of employees covered N/A1 N/A1 3

Percentage of employees N/A1 N/A1 100,0%

Germany 2022 2023 2024

No. of employees covered N/A1 N/A1 100

Percentage of employees N/A1 N/A1 31,5%

Slovakia 2022 2023 2024

No. of employees covered N/A1 N/A1 3

Percentage of employees N/A1 N/A1 100,0%

Switzerland 2022 2023 2024

No. of employees covered N/A1 N/A1 0

Percentage of employees N/A1 N/A1 0,0%

Italy 2022 2023 2024

No. of employees covered 0  67 90

Percentage of employees 0,0% 98,5% 100,0%

Employees covered by collective agreements by country

Amcore Balance 2022 2023 2024

No. of employees covered 139 146 168

Percentage of employees 100,0% 93,6% 94,9%

1 Data for 2022 and 2023 is not available, as the German team did not have a centralised 
information collection system in place during those years
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In health and safety, the agreement is governed by the law in force in this area

Agreements by country

Agreement

Spain

Until February 2024, the collective agreement in force was the Chemical Industry 
Agreement. Since February 2024, the collective agreement in force has been the 
State Collective Agreement for the Trade of Speciality and Pharmaceutical Pro-
duct Distributors, except for the company Amcore Balance, which is governed by 
the State Collective Agreement for the Retail Trade of Drugstores, Herbalists and 
Perfumeries.  

This agreement addresses health and safety at work in Article 40, entitled "Occu-
pational Risk Prevention and Maternity Protection".

Amcore Balance
The current collective agreement is the National Collective Agreement for the 

Retail Trade of Drugstores and Perfumeries, which addresses health and safety at 
work in Chapter VIII.

Italy

There is a Collective Agreement for Commerce (Commerce, Tertiary, Distribution 
and Services). The collective agreement has a section dedicated to health and sa-
fety protection (Article 69), with explicit reference to Italian legislation on health and 
safety protection at work (Legislative Decree 81/2008).

Portugal
There is no collective agreement, but Uriach companies established in Portugal 

strictly comply with current legislation.

Uriach DACH

The companies in Austria, Switzerland and Germany strictly comply with current 
legislation and are governed by the respective collective agreements. Thus, in Ger-
many, the Chemistry Collective Agreement is followed, in Austria, the Trade Collecti-
ve Agreement, and in Switzerland, the UBS wage survey.

Romania
There is no collective agreement, but Uriach companies established in Romania 

strictly comply with state regulations.
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4.5 Prioritising the well-being 
of our employees 

Work organisation

At Uriach, we firmly believe that a healthy and 

balanced working environment is essential for the 

wellbeing and development of our employees. 

That is why we promote a work organisation that 

favours work-life balance, flexibility and quality of 

life, incorporating measures that go beyond legal 

compliance and are in line with our commitment to 

caring for people.

Among the main initiatives are flexible working 

hours policies that allow our team to adapt their 

daily schedule, within the framework of a continuous 

working day from Monday to Friday, with an adjustable 

lunch break. In countries such as Spain, Germany 

and Italy, an intensive working day is applied on 

Fridays, which facilitates personal and family work-

life balance without affecting productivity.

In addition, our people have specific social 

benefits designed to improve their experience both 

inside and outside the workplace. These measures 

seek to facilitate the team's day-to-day life, increase 

their satisfaction and contribute to a better work-life 

balance. Some examples of benefits at Uriach are:

•	 	Flexibility: We have a flexible work 

organisation to adapt to the needs of our 

employees. Most employees have flexible 

working hours that allow them to balance 

their personal and professional lives. 

•	 	Intensive working hours: office employees, 

who are part of the flexible working hours 

system, have the option of working intensive 

hours on Friday afternoons.

•	 	Additional holidays: Uriach compensates 

its employees, in accordance with the legal 

framework in force in each country, with time 

off in the annual calendar, with additional days 

of holiday, up to the maximum established in 

the regulations in force in each country.

•	 	Flexible compensation plan: Employees 

have the option of signing up for this plan, 

which has tax benefits and provides access 

to medical insurance or training.

•	 	Mobility and parking plan: Many Uriach 

offices have parking facilities as well as 

facilities for people with reduced mobility or 

pregnant women.

•	 	Canteen service and daily allowances: 

Depending on the centre, Uriach offers 

canteen solutions, either in the form of a 

canteen, card or restaurant voucher, or 

payment of allowances in the case of the 

commercial network.

•	 	Wellness Plan: The Wellness Programme 

seeks to promote a healthy lifestyle and a 

work-life balance for employees. In 2024, we 

have focused our efforts on expanding and 

consolidating this plan across the different 

business units. With a comprehensive 

approach and a calendar tailored to each of 

the units, through this plan we offer all our 

employees a wide range of activities and 

content aimed at promoting physical, mental 

and emotional well-being. 

•	 	Medical service: Only applicable in Spain. 

In centres where it is logistically possible, 

Uriach offers health solutions, such as an on-

site doctor, regular medical check-ups and 

seasonal vaccination programmes.

We believe that work-life balance measures are 

essential to achieving and increasing the satisfaction 

and well-being of our employees. That is why we offer 

many flexible alternatives that allow us to adapt to 

the needs of each individual, such as flexible working 

hours, paid leave under collective agreements, 

intensive working hours and flexible on-site working 

arrangements. 

With regard to work organisation and work-

life balance within the Equality Plan, the equality 

committee is working on implementing action plans 

and measures to continue promoting a balance 

between professional and personal life.
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At Uriach, we believe that fostering relationships 

of trust, generosity and collaboration between 

teams and with the company is essential to boosting 

both the motivation and personal growth of our 

employees. These types of bonds reinforce a positive 

environment that promotes satisfaction, well-being 

and productivity.

With this objective in mind, we have developed 

various initiatives at both global and local level, 

which we have consolidated over time and which are 

detailed below.

Feedback initiatives

At Uriach, we believe that maintaining continuous, 

constructive and two-way communication with our 

employees not only improves their professional 

experience, but also drives the growth and evolution 

of the organisation. For this reason, feedback 

processes occupy an important place in our people 

management culture.

This year, we have strengthened our active 

listening channels throughout the entire professional 

journey of our employees, from the moment they join 

the company until they leave.

In accordance with our Candidate Experience 

Policy, we gather feedback from new hires during 

the onboarding process in order to better understand 

their adaptation and identify opportunities for 

improvement. We also conduct offboarding interviews 

and surveys, which provide us with valuable insights 

for continued improvement.

In addition, this year we have relaunched the 

Workplace Climate Survey, a tool that allows us to 

directly gauge the level of motivation, involvement, 

concerns, general well-being and sense of belonging 

of our teams. With this information, we continue to 

move towards a more connected, responsive and 

continuously improving culture.

4.6 Promoting social 
relationships at work

Social relations initiatives 

At the same time, we are working to consolidate 

strong bonds between our people, strengthening 

internal relationships through various group activities 

and corporate events.

At Uriach DACH, for example, specific meetings 

focused on networking and team building are 

organised with the aim of strengthening the sense of 

community among teams.

In Spain, we have expanded our corporate 

events and team-building activities with innovation 

challenges, collaborative workshops and shared 

learning experiences that promote cohesion, 

teamwork and company values.

In addition, the People department continues 

to actively participate in specialised industry 

events, where we share knowledge, learn from 

other organisations and strengthen our external 

collaboration network..

New Internal Communication Policy

We are aware that good internal communication 

is key to building relationships of trust between the 

different business units, teams and individuals that 

make up Uriach. That is why, during 2024, we have 

consolidated our Internal Communication Policy, 

within the framework of the Employee Lifecycle 

Policy, incorporating new principles that promote 

collaboration and access to information throughout 

the organisation.

To achieve this, we use various communication 

tools, such as information screens and boards in offices, 

the corporate intranet, virtual interdepartmental 

or international meetings, and digital channels 

such as LinkedIn, which allow us to keep everyone 

informed about the company's projects, progress 

and initiatives.
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At Uriach, we are committed to providing people with productive career development and continuous learning, 

in line with our values. We want to help train talented individuals to be future leaders and inspire them to contribute 

value personally and professionally. To retain talent, cultivate it and create future leaders, we have various 

governance structures, policies and actions in place that enable us to achieve these objectives.

Our Candidate Experience Policy, included in the Employee Lifecycle Policy, formalises the basis on which we 

create the company's strategy for selecting, retaining and developing our talent and professional careers. 

At a global level, Uriach has a Talent Management Committee made up of the CEO, area directors and People 

management. This committee is responsible for constantly monitoring talent within the company by assessing the 

potential and performance of all employees..

4.7 Developing our 
talent

TALENT 
COMMITTEE

Chief Executive 
Officer

Area 
Management

People 
Management+ +

This monitoring allows us to identify key positions within the organisation and design individual action plans for 

talent development. 

At Uriach, we are committed to the continuous development of talent through a structured process, defined in 

our new Performance Policy, revised and updated in 2024. This framework includes Personal Development Plans 

(PDPs), which provide each person with a clear roadmap for achieving their short- and long-term professional goals.

Each employee defines their own goals, which are reviewed periodically with their managers in structured 

feedback sessions. These goals can be focused on different areas of development: from leadership and alignment 

with Uriach's values to strengthening technical or cross-functional skills.

This approach allows each person to develop their potential in a personalised way, aligning their aspirations 

with the company's strategic priorities and contributing to their professional growth within a motivating and 

constantly evolving environment.

At Uriach, we have developed our own leadership 

model, reflected in the LIDER Programme, aimed at 

developing skills and competencies in people with 

management responsibilities at different levels of the 

organisation.

There are five levels:  

•	 Members of the executive committee

•	 Department directors

•	 Managers

•	 Coordinators and technicians

•	 Administrative staff and operators

Our model is structured around five fundamental 

pillars: leading, inspiring, developing, being a role 

model and executing. These components act as 

a regulatory and training framework for all levels 

of leadership, especially for middle managers and 

executive positions.

Our own leadership model to 
cultivate future leaders

We seek to build a leadership style that fosters 

high-performance environments capable of 

motivating, engaging and developing internal talent. 

We are committed to a balanced approach, where 

our leaders effectively combine technical and 

strategic competencies (hard skills such as vision, 

planning, discipline, indicators and responsibility) 

with interpersonal skills (soft skills such as people 

development, motivation, commitment and 

enthusiasm).

This model allows us to move towards a 

leadership culture aligned with our values, focused 

on achieving sustainable results in a positive, inspiring 

and productive environment.
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At Uriach, we believe that continuous learning 

is essential both for the professional growth of our 

employees and for the progress and competitiveness 

of the company in a constantly evolving environment. 

For this reason, training and development have 

always been fundamental pillars of our strategy to 

promote talent.

In line with this vision, we have a Learning and 

Development Policy, applicable to all business units, 

which establishes guidelines for:

•	 Promoting the professional growth of teams.

•	 Facilitating adaptation to technological and 

organisational changes.

•	 Improving the integration of new employees.

•	 Promoting learning about our culture and 

values.

In addition, in recent years we have broadened 

our focus to include key issues such as sustainability, 

diversity, equity and inclusion in order to strengthen 

our ESG perspective and convey it to all our 

employees.

Each year, the Learning & Development 

Department designs our Learning and Development 

Plan, taking into account the needs of each 

department, feedback from employees and the vision 

of training experts to ensure that the programme is 

Ensuring valuable career 
development and performance 

through training 

robust and relevant. The plan ensures that all teams 

carry out:

•	 Mandatory training to establish essential 

knowledge.

•	 Technical training, aimed at developing 

specific skills for the sector.

•	 Cross-functional training to strengthen 

values and interpersonal skills.

•	 Leadership training, aimed at managers and 

future leaders.

In addition, through our corporate e-learning 

platform, the plan facilitates and streamlines access 

to mandatory training, the onboarding programme 

and our specialised schools, such as Marketing, 

Sales and Medical.

At the same time, we promote shared 

responsibility for professional development and 

facilitate access to external training not covered by 

this plan. In this way, we support our employees in 

their career development and encourage knowledge 

transfer within the team.

In short, we maintain a strong commitment to 

professional growth, both individual and collective, 

and encourage all staff to actively engage in their 

training and take advantage of the development 

opportunities we offer.

As a result of all of the above, the following table 

shows how training hours have evolved during 2024:

2022 2023 2024

Admin and operations & warehouse and sales 
force

8.711 8.833 6.101

Coordinator and technician 1.511 1.134 6.888

Manager 2.373 3.269 2.778

Director & Lead 896
1.995 3.471

C-level 593

TOTAL 14.084 15.231 19.238

Training hours provided to group employees by professional category globally

During 2024, there was a significant increase in 

the total number of training hours, reaching 19,238 

hours, which represents a 26% increase compared 

to 2023. This growth confirms the consolidation of 

the training model promoted by the annual Learning 

& Development plan, as well as the teams' active 

commitment to their professional development.

Particularly noteworthy is the increase in hours 

devoted to technical and coordination profiles. This 

growth can be explained both by the prioritisation of 

content aimed at technical reinforcement and by the 

integration of new companies whose organisational 

structure increases the concentration of this type of 

profile.

Likewise, there has been a positive evolution in the 

Director & Lead category, reflecting the momentum 

of strategic leadership in a context of expansion and 

transformation. In contrast, the number of training 

hours corresponding to the professional categories 

"Admin & Operations & Warehouse & Sales Force" 

and "Manager" decreased in 2024 compared to 2023, 

linked to the design of a training offer more oriented 

towards other professional categories.

At the same time, it is worth highlighting the 

strong momentum of training related to Justice, 

Equity, Diversity and Inclusion (JEDI) issues, which 

has grown significantly compared to 2023, reaching 

a total of 275.5 hours of training (0.36 hours per 

employee). This progress is part of the strategic 

objective of achieving 100% JEDI implementation 

by 2027 and demonstrates Uriach's commitment to 

transferring its ESG vision to the entire organisation 

through specific and sustained training over time.

In summary, the 2024 data confirm a positive 

evolution in Uriach's learning culture, with a 

more focused approach, adapted to the needs 

of each group, and aligned with the continuous 

transformation of the organisation.
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Our commitment to the 
community

5
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Our commitment to the community

5.1 Generating social impact
At Uriach, commitment to society is part of our essence. The desire to generate a positive and lasting impact 

is deeply rooted in our purpose as a company. That is why we act with determination to contribute to people's well-

being, especially in contexts of vulnerability or risk.

Through carefully targeted initiatives, we work to improve people's health and quality of life, convinced that 

commitments only make sense when they translate into real actions that tangibly transform the environment.

“We believe in the power of people to 
transform their environment. That is why 

we have launched a Corporate Volunteering 
Plan that connects individual commitment 
with initiatives that improve lives and care 

for the planet”
The principles that guide our actions in the area 

of sustainability are as follows:

•	 Align the business model with the needs 

of the social, environmental and economic 

environment.

•	 Contribute to the health and improved 

quality of life of people around the world 

through innovation in the development of our 

products.

•	 Develop our activity based on a commitment 

to quality and the environment, through 

the proper management of environmental 

impact, promoting policies to prevent 

pollution, minimise waste generation and 

rationalise the use of natural and energy 

resources.

•	 Ensuring a safe, healthy and sustainable 

working environment that respects human 

rights and offers decent working conditions, 

promoting the personal and professional 

development of the people who make up the 

Uriach team, as well as equal opportunities, 

the proper management of diversity and 

inclusion, and developing measures that 

promote work-life balance.

•	 Promote sustainability in our relationships 

with our stakeholders so that they join us in 

our commitment to sustainable development 

and take on responsible management of their 

organisations.

•	 Contribute to community development by 

collaborating with various job placement 

centres for groups at risk of exclusion and 

other initiatives in the field of social action.
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5.2 Partnerships for the 
common good

The Sant Pau 

Research Institute

Medical-

Pharmaceutical 

Institute of Catalonia 

Royal Academy of 

Pharmacy of Catalonia

Alma Mater Studiorum 

– University of 

Bologna

At Uriach, we work with the firm conviction that 

improving people's health and quality of life cannot 

be understood without active collaboration with our 

communities and stakeholders. We are committed 

to contributing to a more just and equitable society, 

not only through our business activities, but also by 

generating synergies and strategic alliances that 

amplify our positive impact.

We believe that the path to truly sustainable 

development is only possible through cooperation 

with our environment. That is why we promote joint 

projects and lasting relationships with third parties 

who share our values and objectives.

With the aim of managing these relationships in 

an ethical, transparent and consistent manner, in 

2024 we consolidated the Community Relationship 

& Public Affairs Policy, which defines the principles 

and guidelines applicable to all our philanthropic 

activities in any of the countries where we operate.

In addition, we are currently in the process of 

developing a Stakeholder Engagement Policy, 

which will establish the framework for engaging 

with our stakeholders in a structured and open 

manner. This policy must be based on principles of 

transparency, inclusion and accountability, and 

include mechanisms for gathering their expectations, 

identifying sustainability priorities and detecting 

opportunities for collaboration. The lessons learned 

from this process are integrated into the company's 

decision-making.

Our approach is based on forging links driven 

by a common purpose, guided by real impact and 

focused on collective well-being. Over the years, 

we have consolidated partnerships, initiatives and 

sponsorships in three key areas of action:

•	 Collaborations with educational institutions

•	 Social alliances and collaborative projects

•	 Sector relations

The new community relations policy ensures that 

all these collaborations are conducted in an ethical, 

legitimate and transparent manner, in line with our 

principles and the sustainability values we share with 

our partners.

As part of our commitment to the community, 

at Uriach we maintain alliances with universities 

and educational centres with the aim of promoting 

knowledge in the field of natural health and 

nutraceuticals.

Our most notable academic collaboration 

is channelled through the Uriach Chair of 

Nutraceuticals, which represents the cornerstone of 

our initiatives in this field.

We work together with various educational 

institutions, sharing a common mission: to promote 

research, training and scientific dissemination 

around natural solutions for people's well-being.

Partnerships with educational institutions
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Total 
contribution 

2022*

Total 
contribution 

2023

Total 
contribution 

2024
Fundations 2024

It
al

y

63.882 € 67.890 € 30.029 €

A.I.F.F.

Alma Mater Studiorum

Associazione l'Arca ODV

CRESC.I O.N.L.U.S.

Fondazione Lorenzo Spotorno – ONLUS

IRCCS Fondazione Stella Maris

LILT Milano Monza Brianza APS

Nemeton

Ospedale Dolce Casa

Piccole Stelle Onlus

Università "Magna Græcia"

A
m

co
re

 B
al

an
ce

25.497 €  37.812 €  45.926,82 €

Alzheimer Catalunya Fundación

Fundación Anima Naturalis

Fundación Privada Banc dels Aliments

Institut de Rercerca Sant Pau

Reforest Project

P
as

co
e*

*

- - 1.001 €

Diakonisches Werk des Kirchenkreises 
Schwalm-Eder

Förderkreis Studium und Wirtschaft am Fachbereich 
Wirtschaft der Techn. Hochschule Mittelhessen

GAMED Wiener Internationale Akademie für 
Ganzheitsmedizin

Gießener Hochschulgesellschaft

In
e

ld
e

a 
**

- - 15.000 €

Association Olympic Nice Natation

Club Antibes Triathlon

Lenval

SOS Prema

Copmed - - 4.000 € Fondation Rechereche Endométriose

TOTAL 364.699 € 170.097 € 181.237,58 €

Contribuciones a fundaciones y entidades sin ánimo de lucro en 2024

* No sponsorship activities were carried out in 2022, 2023 and 2024, as the table only includes donations. 
** Data on contributions from Ineldea and Pascoe are shown from 2024 onwards

In line with our goal of generating social impact, 

at Uriach we establish partnerships with non-

governmental organisations and non-profit entities 

that share our mission and values, have local roots 

and are capable of generating a real and measurable 

impact on society.

We recognise the essential role these entities 

play in improving collective well-being and, therefore, 

we actively collaborate through sponsorship 

initiatives, social action and direct support for 

community projects. These actions include both 

donations and other benefits aimed at improving 

people's lives and the environment around us.

During 2024, the Uriach group made financial 

contributions to social organisations in the fields of 

health, education, science and the environment, with 

a total value of €181,237.58. These contributions 

reflect our commitment to a more just, inclusive and 

sustainable society.

All these initiatives are carried out within the 

framework of our Community Relationship & Public 

Affairs Policy, which establishes a standardised 

protocol for the management and use of funds, thus 

ensuring the accountability, traceability and total 

transparency of our collaborations.

Below is a breakdown of these donations:

Total 
contribution 

2022*

Total 
contribution 

2023

Total 
contribution 

2024
Fundations 2024

S
p

ai
n

268.320 € 64.395 € 85.280,76 €

Barcelona Global

Cercle d'Economia

Cruz Roja

Fundación Adecco

Fundación Prevent

Fundación Privada Espai Guinovart

Fundación Ranstad

Fundación Uriach 1838, S.L.

Institut Medicofarmacèutic de Catalunya

Real Academia de Farmacia de Cataluña

Contributions to foundations and non-profit organisations in 2024

Social alliances and collaborative projects
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At Uriach, we believe that our contribution to the 

community must go beyond donations, which is why 

our commitment in this area extends to collaborative 

projects through which we promote social campaigns 

and corporate volunteering initiatives. 

With the aim of encouraging our employees 

to participate in volunteering initiatives, we have 

approved a Volunteering Plan that establishes a 

global and unified strategy for the entire group, while 

recognising specific local needs. This plan not only 

covers professional volunteering activities, but also 

includes four different lines of action through which 

we collaborate with our partners: 

•	 Fundraising or awareness campaigns.

•	 Professional volunteering programmes in 

which our employees devote part of their 

working time to volunteering activities. 

•	 Solidarity outside the company, through 

which our employees carry out solidarity 

activities collectively. 

•	 Mentoring and skills volunteering 

programmes through which Uriach 

employees give sessions and workshops to 

share their skills with other groups within the 

company or external groups.

In this context, the collaborative projects we 

would like to highlight in 2024 at a general level are:

•	 (Global) Active participation in the international 

conferences promoted by the group on the 

occasion of International Women's Day and 

Earth Day. These key dates were used to 

promote corporate volunteering and social 

and environmental awareness, encouraging 

teams to get involved in initiatives aligned 

with the values of equality, sustainability and 

positive impact.

•	 (Iberia) Continued collaboration with Banc 

dels Aliments, including specific volunteering 

campaigns throughout the year, as well 

as participation in the Gran Recolte (Great 

Collection) in December. In both initiatives, 

teams collaborated in the preparation and 

delivery of basic necessities to people in 

vulnerable situations.

•	 (Iberia) Participation in the Aprende y 

Emprende (Learn and Undertake) project of 

the Fundació Prevent, with the aim of offering 

training and support to entrepreneurs with 

disabilities or with projects that have a social 

impact.

•	 (Iberia) Financial contribution to the Alba 

Association to facilitate participation in the 

"Lab Acción Social" training programme 

(University Diploma in Communication and 

Social Marketing from B-Lab Blanquerna), 

aimed at people who work or collaborate 

with social action organisation.

•	 (Italy) Various volunteer and solidarity 

initiatives throughout the year, such as 

giving Christmas gifts to all employees 

and collaborators, collecting clothing for 

Earth Day, and donations to NGOs and 

local associations. Blood donation was 

also promoted as part of the company's 

wellness plan, and collaborations with 

social organisations are planned to develop 

professional volunteering.

•	 (DACH – Germany, Austria and Switzerland) 

Organisation of the Pink Walk initiative, a 

charity walk aimed at raising awareness 

of breast cancer and raising funds for its 

prevention.

•	 (Romania) Various charity and volunteer 

activities, such as collaboration with the 

organisation "Noi facem un spital", through 

which customers of the online store were able 

to make donations for the construction of a 

children's hospital. We also collaborated with 

the Pastel Association to support vulnerable 

children, organised an environmental day as 

part of a cycling event, and provided internal 

Excel training to colleagues as part of a skills-

based volunteering programme.
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Membership of associations 

2022 2023 2024

List of 
Associations

Spain

•	 Anefp 
•	 Autocontrol 
•	 Sigre 
•	 Afepadi 
•	 Ecoembes 

•	 Anefp  
•	 SIGRE  
•	 Ecoembes 
•	 Autocontrol 
•	 Afepadi 

•	 ANEFP – Pharmacy Self-Care 
Association 

•	 AFEPADI – Complete Food 
Association 

•	 Self-regulation  
•	 AEA – Advertisers Association 
•	 Sigre and Ecoembes 
•	 UN Global Compact 
•	 Tech Barcelona 
•	 8 other associations 

Monetary 
contribution

Total España 172.877,40€ 138.313,72 €  82.667€ (16 associations) 

List of 
Associations

Portugal

•	 CODIPOR 
•	 GS1 Portugal 
•	 APARD 
•	 As.Port Ident Codif 

•	 APARD
•	 APARD – Complete Food 

Association 
•	 Valormed and Punto Verde 

Monetary 
contribution

Total Portugal 3.330,00€ 3.000 €  14.765€ (3 associations) 

List of 
Associations

Italy - •	 Assolombarda
•	 Integratore e Salute 
•	 Siste 
•	 Assolombarda 

Aportación 
monetaria

Total Italia - 6.828,12 € 24.238 € (3 associations) 

List of 
Associations

Germany - -

•	 BPI and BAH – Federal 
Association of the 
Pharmaceutical Industry 

•	 IHK Giessen 
•	 Hesse Chemistry 
•	 Lebensmittelverband & AKNem 
•	 Phytopharmaceutical 

Cooperation 
•	 26 additional associations  

Monetary 
contribution

Total Alemania - - 123.045 € (32 associations)

List of 
Associations

Austria - -
•	 Igepha – Swiss Assoc. Self Care 

Pharma 
•	 1 additional association 

List of 
Associations

Switzerland - -
•	 ASSGP – Austrian Self 

Medication Industry 
•	 2 additional associations  

Monetary 
contribution

Total Austria & 
Switzerland

- - 34.212€ (5 associations) 

List of 
Associations

France - -
•	 Synadiet – Food Supplements 
•	 Cosmed 
•	 23 other associations 

List of 
Associations

Belgium - - •	 Be-sup

Monetary 
contribution

Total France & 
Belgium

- - 99.847€ (26 associations) 

List of 
Associations

Naturitas, 
Romania  and 
Headquarters 

•	 Asobio – Bio Manufacturers 
•	 EHPM – European Food 

Supplements Assoc. 
•	 3 more associations 

Monetary 
contribution

Total Naturi-
tas, Romania 

and Head-
quarters

- - 14.962€ (5 associations) 

TOTAL URIACH 176.207€ 148.141€ 393.736€ (90 associations) 

In line with our commitment to progress and 

sustainability, Uriach is actively involved in several 

key industry associations. These associations 

play a fundamental role in boosting the sector's 

competitiveness and promoting sustainable 

practices in the social and environmental spheres. 

In addition, we encourage ongoing collaboration 

with the public administration, whose expertise 

and support are essential for the development 

of new products and regulatory compliance. This 

synergy allows us to anticipate emerging challenges 

and consolidate our position as a benchmark for 

innovation within the industry.

As part of this commitment, we make financial 

contributions to various industry associations, 

actively contributing to their work and strengthening 

a collaborative ecosystem that drives growth. The 

following table details the organisations we have 

collaborated with, reflecting our role in building 

strategic professional networks and in the evolution 

of the sector. 

We are proud to be part of these entities and to 

contribute to their mission, ensuring that our growth 

and innovation are aligned with the development of 

the sector and the well-being of the community.



130 131

As part of our commitment to the community, social impact and the promotion of scientific knowledge, the 

Uriach Foundation was created in 1988 as the main vehicle for action in this area.

Since then, the Foundation has evolved to become a benchmark in disseminating the history of health 

sciences, promoting the benefits of nutraceuticals and natural health, and preserving Uriach's historical and artistic 

heritage.

These objectives are closely linked to the values that define our identity as a company and reflect a vision of 

sustainability that transcends business activity to generate cultural, scientific and social value on an ongoing basis.

5.3 Uriach Foundation

1. To preserve and disseminate knowledge of the 
history of health sciences. Among other things, to 

conserve, enrich and manage the Foundation's own 
"Library of Health Sciences History"

At a structural and organisational level, the 

Foundation is composed of a Board of Trustees with 

nine members, six of whom are from the Uriach 

family, accompanied by three other individuals of 

recognised trust and experi , all of whom carry out 

their duties for the non-profit Foundation. Once the 

Board of Trustees has established the guidelines and 

rules of conduct, there is a team of two technicians 

responsible for implementing them.

It should be noted that in December 2024, 

the founder and current president of the Uriach 

Foundation, Dr Joan Uriach Marsal, passed away. He 

was a key figure in our institution, a visionary, loved by 

all, exemplary and a prominent figure in the business, 

academic and artistic worlds of our country. 

Organisational chart

Foundational purposes

Currently, the Foundation has three founding 

purposes (objectives) that articulate our main purpose 

and the central objectives of our organisation. This 

statement defines our raison d'être and serves as a 

guide for all our activities and decisions. 

1.	 To preserve and disseminate knowledge of 

the history of health sciences. Among other 

things, to preserve, enrich and manage the 

Foundation's own "Library of Health Sciences 

History".

2.	 To preserve, enrich, manage and disseminate 

the industrial, cultural and artistic heritage of 

the Uriach company from its origins to the 

present day.

3.	 To promote, disseminate and encourage 

knowledge of natural health products, 

especially nutraceuticals, as well as the 

benefits of healthy living through activities 

linked to the educational, professional and 

social spheres.

Below, we detail the activities carried out in 2024 

under each of our founding purposes..

Library of the History of Health Sciences

LThis objective is achieved through the Library of 

Health Sciences History, a leading centre in its field, 

with a collection of over 12,000 volumes.

During 2024, the following actions were carried 

out:

•	 Digitisation: 32,752 pages digitised from 88 

publications.

•	 Refurbishment: 5 actions.

•	 An online service has been offered to library 

users.

For more than 40 years, the Uriach Foundation 

has published works that chronicle the history of 

health sciences, providing society with access to 

relevant facts and the key figures behind advances 

in this field..

Publications

In 2024, the work "Letters to a Botanist: Natural 

History, Pharmacy and Scientific Sociability in the 

Correspondence of Carlos Pau" was published, 

made possible thanks to the historic collaboration 

between the Botanical Institute of Barcelona and Dr. 

Joan Uriach Marsal, who promoted the digitisation of 

these letters..
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New Uriach Foundation website

The Uriach Foundation's main tool for reaching 

our stakeholders is our corporate website, which 

is why a new corporate website was created and 

published in 2024.

The following features of this website, accessible 

at www.fu1838.org, are particularly noteworthy:

•	 Available in three languages (Spanish, 

Catalan and English).

•	 It consists of 95 pages (more than double the 

previous website).

•	 It includes more than 400 images from the 

Foundation's own archive.

•	 Access to three databases from the 

Foundation's library.

•	 Designed with a responsive version for 

mobile devices.

Uriach Virtual Experience

Throughout 2024, the Uriach Virtual Experience 

(UVE) has played a key role in raising awareness of 

our heritage and history. UVE is an experience de-

signed by the Uriach Foundation that offers an im-

mersive look at the history of the Uriach company, 

from its origins in the 19th century to the international 

company it is today.

•	 In collaboration with Uriach's People and 

Communication department, the UVE ex-

perience was integrated into the company's 

onboarding process for all new employees, 

as well as becoming a mandatory step for 

suppliers, customers and visitors in general.

•	 In 2024, an English version was created to 

increase its visibility and usefulness for in-

ternational visitors and, at the same time, it 

was made available to our subsidiaries, in line 

with the global objectives of Uriach and the 

Foundation.

•	 In June 2024, Uriach Virtual Experience was 

awarded two prizes at the 28th edition of the 

ASPID Awards for Ibero-American creativity 

and communication in Health and Pharmacy:

•	 Silver ASPID in "E-health".

•	 ASPID in "Gamification in Health".

2. Preserve, enrich, manage and disseminate the 
industrial, cultural and artistic heritage of the Uriach 

company from its origins to the present day

Historical archive

The historical archive contains advertising, pho-

tographic and documentary material generated by 

the company throughout its more than 180 years of 

history, serving as a reference point for the technical 

and social evolution of the pharmaceutical industry 

since the 19th century.

During 2024, the following work or actions were 

carried out.

•	 Cataloguing: 2,618 documents.

•	 Digitisation: 2,232 documents.

•	 Acquisition: 135 objects.

•	 Restoration: 45 items.

•	 Conditioning: 5 actions.

In parallel with these actions, we have also pro-

vided services to some of our stakeholders by res-

ponding to queries and requests for documentation, 

mainly graphic and photographic material from our 

archive collection. 

•	 Internal users: employees from different 

departments of the company. 

•	 External users: mostly from the professional 

and academic fields.

Exhibitions

To raise awareness of the company's heritage 

and history, several exhibitions have been held this 

year:

•	 Trementinaires (march 2024): Exhibition on 

the figure and history of the Trementinaires, a 

group of courageous and enterprising women 

who, between the mid-19th and early 20th 

centuries, dedicated themselves to bringing 

natural remedies throughout Catalonia and 

preserving the knowledge and traditions of 

our country. Held in Sant Cugat del Vallès.

•	 Sant Jordi (april 2024): Exhibition on some of 

the most popular current publications related 

to natural health and the benefits of healthy 

living, one of our founding goals. This initiative 

was accompanied by an installation of books 

and inspirational quotes. Held in Sant Cugat 

del Vallès.

•	 Uriach Digital (may 2024): History of the 

evolution of technology, from the first 

analogue technologies to current artificial 

intelligence, highlighting how these 

innovations have been reflected in the history 

of Uriach. Held in Sant Cugat del Vallès
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Audiovisual Production

To promote our founding objectives, the Uriach 

Foundation produced various informative and edu-

cational audiovisuals during 2024:

•	 Informative audiovisuals: Published on the 

Vimeo platform, accumulating more than 

eight hours of viewing time during the year.

•	 Internal audiovisuals: Training material 

related to innovation and training, published 

on the internal Uriversity platform.

•	 Mountains and remedies (September 

2024): Extension of the exhibition on the 

Trementinaires, focusing on natural remedies, 

their composition and manufacture. The 

exhibition was complemented by two parallel 

activities: a lecture on the Trementinaires 

by Maite Sevil (UPC) and a workshop on 

creams and ointments made with herbs, La 

Trementinaire moderna, given by Olga Gener 

(UPC). Held at the Library of the Baix Llobregat 

Campus of the Polytechnic University of 

Catalonia.

•	 Uriach on Fire (november 2024): Exhibition 

on the history of the great fire of 1889 

that ravaged Uriach and nearly destroyed 

the company, a key moment for better 

understanding its current characteristics. 

Held in Sant Cugat del Vallès.

•	 Mountains and Remedies (December 2024): 

Extension of the exhibition dedicated to 

the Trementinaires, with a focus on natural 

remedies, their ingredients and the process 

of their preparation. Held at the Library of 

the Escola Tècnica Superior d'Enginyeria 

Industrial de Barcelona (ETSEIB) of the 

Universitat Politècnica de Catalunya.
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3. To promote, disseminate and raise awareness of 
natural health products, especially nutraceuticals, 

as well as the benefits of healthy living through 
activities linked to the educational, professional and 

social spheres

The Uriach Chair of Nutraceuticals

Created in 2020 as a result of a collaboration 

agreement between Rovira i Virgili University 

and the Uriach Foundation, the Uriach Chair of 

Nutraceuticals (CUdN) was established with the 

mission of generating, disseminating and transferring 

knowledge about nutraceuticals from different 

but complementary perspectives, such as the 

industrial, professional and educational worlds. The 

chair is attached to the Department of Biochemistry 

and Biotechnology, which coordinates the official 

Master's Degree in Nutrition and Metabolism, taught 

in collaboration with the University of Barcelona. The 

director of the chair, Begoña Muguerza, is an associate 

professor in the Department of Biochemistry and 

Biotechnology at Rovira i Virgili University and 

coordinator of the Nutrigenomics Research Group. 

The creation of these synergies will form the basis 

for future opportunities for debate, collaboration and 

development in this field of study.

During 2024, the CUdN has carried out the 

following actions:

•	 III Nutraceuticals Conference: "Bioactive and 

nutraceutical compounds" (7-8 March 2024). 

This scientific conference, organised by the 

CUdN, is dedicated to the latest advances in 

bioactive and nutraceutical compounds. The 

conference was attended by 180 people in 

person, including professionals, companies 

in the sector and students, as well as digital 

attendees via streaming on the YouTube 

platform.

Some of the most prominent speakers at the 

conference were: Celestino Santos Buelga 

(University of Salamanca), María Izquierdo 

Pulido (University of Barcelona), Juan Carlos 

Espín (Segura Centre for Soil Science and 

Applied Biology), María José Motilva Casado 

(Institute of Vine and Wine Sciences), María 

Begoña Muguerza Manríquez (Rovira i Virgili 

University), Josep M. del Bas (EURECAT), Jordi 

Garcia-Sancho (Agustí Pi i Sunyer Institute of 

Biomedical Research), among others.

•	 	During the Nutraceuticals conference, two 

awards were presented for Best Poster Pre-

sentation (3rd edition). These awards went to:

•	 Néstor Ibarz. (Nutrigenomics Research 

Group-URV). Anti-inflammatory activity 

of the <10 kDa fraction of a collagen hy-

drolysate, selected for its selective inhi-

bitory activity for COX-2 .

•	 Laura Panisello. (NuMeH Research 

Group (IISPV). Effects of a high-fat diet 

on miRNAs related to insulin resistance 

in serum and brain tissue of APPswe/

PS1dE9 and wild-type mice. 

•	 Classes in the subject "Functional Foods 

and Nutraceuticals" within the Master's De-

gree in Nutrition and Metabolism at Rovira i 

Virgili University.

•	 The number of students attending the 

2023-2024 course was 58, who were 

able to attend the different sessions, to-

talling sixteen teaching hours. 

•	 Sessions led by lecturers: Mònica Gis-

pert (Innovation), Rosa Raventós (From 

Idea to Product), Marta Castiñeira (Pro-

ject Management), Marta Graupera (Re-

gulatory) and Cristina Espada (Quality).

•	 Training grants:

•	 The fourth training scholarship was 

awarded to Carla Giménez López, a stu-

dent on the Interuniversity Master's De-

gree in Nutrition and Metabolism (URV), 

who joined the company's innovation 

department, where she was able to see 

first-hand all the processes involved in 

creating a nutraceutical product. 

•	 The second CUdN project scholarship 

for the 2023-2024 academic year was 

awarded to María Llena. The aim of this 

scholarship is to contribute to the deve-

lopment of the activities of the Uriach 

Chair in Nutraceuticals, particularly in 

the field of communication.
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Developing quality 
products for our 

consumers6
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Developing quality products for 
our consumers

6.1 Commitment to the quality of our 
products

At Uriach, our project is fully aligned with our 

mission: to offer high-quality, innovative and 

differentiated products that contribute to the well-

being and improve the health of the people who 

need them. We are committed to natural solutions 

backed by science and technology, which allows us 

to achieve the levels of quality we seek.

We have a robust quality system based on 

our own policies and procedures, reinforced by a 

continuous assessment and monitoring model that 

includes annual surveillance reviews.

We comply with all legal requirements applicable 

to the pharmaceutical sector, including medical 

devices, cosmetics and food supplements, and we 

have the corresponding certifications. Our strategy 

focuses on responding to new consumer needs and 

keeping up to date with market trends.

We are proud to offer a wide range of products 

that provide a comprehensive, high-quality response. 

The following are the own brands marketed by 

Uriach:

At Uriach, we offer high-quality products 
and brands recognised by our customers

Figure 13: Representative illustration of Uriach brands 
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Ensuring compliance with current regulations, 

especially in the pharmaceutical field, is a priority 

for Uriach. That is why all our products—and in par-

ticular our medicines—are subject to strict controls, 

backed by a quality management system that covers 

both manufacturing and our relationship with our su-

ppliers. This system allows us to ensure that all pro-

ducts meet the highest standards and pose no risk to 

human health.

In line with Directive 2011/62 of March 2013, we 

implement specific measures to prevent fraud in me-

dicines.

The production plants located in Germany ope-

rate under the current Good Manufacturing Practi-

ce (GMP) requirements recognised by the European 

Union. In addition, all Uriach-owned medicines that 

are manufactured by third parties are also produced 

in accordance with these certifications, the validity of 

which we periodically verify through internal proce-

dures. Distribution is also carried out in accordance 

with Good Distribution Practices (GDP), certified by 

the competent health authorities.

In the case of non-prescription medical devices, 

Uriach has all the relevant licences and accredita-

tions, such as ISO 13485, issued by notified bodies. 

Our role may vary depending on the product: we act 

as either the legal manufacturer or the distributor.

Food supplements are a strategic pillar for Uriach. 

For this reason, our operations are certified under 

food safety management systems, notably the ISO 

22000 standard. This requirement also extends to 

our manufacturers, who must have this certification 

or an equivalent one.

The cosmetic products we sell comply with the 

ISO 22716 standard and are manufactured under 

Good Manufacturing Practices (GMP), which guaran-

tees continuous improvement in processes and ex-

haustive control over product safety.

Finally, it is important to note that a large propor-

tion of the products offered by Naturitas and Inel-

dea are made with organic ingredients and have the 

corresponding certifications. Below is a summary of 

certifications by centre or subsidiary:

Centre or subsidiary Name of certification

Uriach Consumer Healthcare
•	 GDP for pharmaceutical products
•	 ISO 22000: 2018 food supplements

Uriach Lusa •	 GDP for pharmaceutical products

Uriach Italy
•	 ISO 22000: 2018 food supplements
•	 ISO 13485: 2016 medical devices 
•	 ISO 9001

Uriach Germany 
Plants 1 and 2

•	 ISO 13485:2016 medical devices
•	 Good Manufacturing Practices (EU GMP) in accordance with Article 111(5) 

of Directive 2001/83/EC
•	 EU Quality Management System Certificate in accordance with Annex IX, 

Chapters I and III of Regulation (EU) 2017/745 (MDR)
•	 Certificate in accordance with Article 35(1) of Regulation (EU) 2018/848 on 

organic production and labelling of organic products
•	 Certificate in accordance with Swiss Regulations 910 and 910.181 on 

organic farming and labelling

Naturitas

•	 ECO certificate: CCPAE
•	 ECO GREGA certificate
•	 ECO CPAEN/NNPEK certificate
•	 ECOCERT

Uriach WE •	 ISO 22000

Ineldea
•	 ISO 13485 Medical devices
•	 ECOCERT

Pascoe
Pascoe pharmazeutische 

Präparate GmbH

•	 Good Manufacturing Practices (EU-GMP) in accordance with Article 111(5) 
of Directive 2001/83/EC

In Romania, although we do not have our own certifications, we apply Uriach's Global Quality Management 

System. This ensures that the same certification procedures established by the company are followed depending 

on the type of product.

People's well-being is at the heart of everything we do. That is why safety is an essential principle for Uriach. 

To ensure this, we have defined internal procedures that determine the frequency of audits of our manufacturers, 

based on a risk analysis approach. This allows us to verify that our demanding criteria for quality, safety and efficacy 

are met.

We also have protocols in place to continuously qualify and evaluate our suppliers, reinforcing our commitment 

to excellence at every stage of the supply chain and consolidating relationships based on trust and rigour.

6.2 Quality management, 
regulatory compliance and 

certifications
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6.3 Monitoring

At Uriach, monitoring our products is a 

fundamental pillar of ensuring public safety. Our 

commitment is not limited to offering effective 

products, but also to ensuring that those who use 

them do so with complete confidence and peace 

of mind.

For this reason, 100% of our products — from 

medicines and food supplements to medical devices 

and cosmetics — are rigorously evaluated in 

relation to their impact on the health and safety of 

users. This continuous monitoring is complemented 

by a constant commitment to improvement through 

science, technology and innovation. We also ensure 

that safety information, such as adverse reactions 

or contraindications, is always kept up to date in the 

package leaflets and technical data sheets for our 

medicines.

Current legislation, both nationally and at 

European level, requires us to keep a record of all 

adverse reactions detected and to assess each 

case individually. To comply with this regulation, we 

send regular safety reports to the relevant health 

authorities for each of the products we market. In 

addition, we have multiple channels for reporting 

adverse effects, open to healthcare professionals, 

users and also through social media, which ensures 

effective and transparent monitoring.

Our surveillance structure has a global 

department based in Germany, where our Qualified 

Person Responsible for Pharmacovigilance (QPPV) is 

located. Each country also has a person responsible 

at the local level. The entire system is governed by 

standard operating procedures (SOPs), which detail 

responsibilities, tasks and information handling. 

As with quality procedures, these documents are 

stored in our DIGITAL LIFE SCIENCE (DLS) document 

management system and are updated regularly.

In addition, all new employees receive specific 

training on vigilance when they join the company, 

and information sessions are organised throughout 

the year to raise awareness among all staff of the 

importance of channelling this type of information 

to the relevant teams. The health and safety of 

our consumers is not solely the responsibility of 

specialised departments: at Uriach, all staff are 

trained to identify and report possible adverse effects 

related to our products.

During 2024, we received a total of 1,124 

complaints globally. Of these, 352 were reports of 

adverse effects, distributed as follows: 72 related to 

nutrivigilance, 14 related to cosmetics, 52 related to 

medical devices and 214 related to medicines.

Only two cases of non-compliance with product 

safety regulations were recorded, resulting in 

sanctions, warnings or fines.

Total number of cases of non-compliance 
with regulations resulting in fines or penalties

1

Total number of regulatory non-compliance 
cases resulting in warnings

1
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6.4 Consumer satisfaction

At Uriach, we have a specific procedure for 

managing and analysing complaints related to 

the quality of our products. This protocol clearly 

establishes the steps to be followed, both internally 

and externally, and identifies the scenarios in which 

a market withdrawal may be necessary, ensuring an 

effective and transparent response.

Complaints and reports of adverse reactions 

can be received through various channels: the sales 

network, customer service, or direct communications 

to the Quality or Surveillance departments. Regardless 

of their origin, all complaints are channelled through 

the Quality Assurance department, and in the case 

of adverse reactions, through the Surveillance 

department.

At Uriach, we are characterised by a strong 

customer and consumer focus, based on excellence, 

commitment and continuous improvement. We firmly 

believe that trust is built day by day, through quality, 

sustainable products and services that are focused 

on people's real needs.

Aware that active listening is key to continuing to 

improve, in 2024 we worked on developing the first 

draft of the Customer and Consumer Satisfaction 

Practices Guide, which will be finalised and 

implemented in 2025. This document will establish 

a common framework to ensure excellence in 

customer and consumer service in all areas of the 

organisation.

Its main objectives include the following:

•	 Creating globally recognised brands that 

drive the group's sustainable growth.

•	 Defining strategies and value propositions 

with a consumer-centric approach, ensuring 

that our products respond to real needs.

•	 Promote innovation as a driver for developing 

disruptive and customised solutions.

•	 Foster a consumer-centric culture at all levels 

of the company, integrating the consumer's 

voice at every stage of development.

•	 Gain a broad view of the consumer journey, 

incorporating the perspectives of key 

stakeholders such as doctors, physiotherapists, 

pharmacists and digital channels.

•	 Monitor consumer expectations in real 

time, using analytical tools that allow us 

to anticipate and respond quickly to their 

demands.

In addition, we recognise the strategic role of 

pharmacies as a key point of connection between 

our products and consumers. That is why we 

systematically monitor their level of satisfaction, 

which is key to improving the overall experience with 

our brands and services.

In Spain, for example, we actively participate in 

studies that analyse the satisfaction of wholesalers, 

pharmacies and pharmaceutical groups. These 

studies provide us with valuable information to 

identify specific areas for improvement and develop 

specific action plans, thereby strengthening our 

relationship with these key players and contributing 

to excellent customer service for the end consumer.

During 2024, a total of 1,124 complaints were 

recorded at group level, of which 969 were handled 

and 833 were satisfactorily resolved. This increase 

compared to the 379 complaints received in 2023 

is partly explained by the incorporation of the 

subsidiaries Ineldea and Pascoe into the group's 

reporting scope.

Complaints mechanisms
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6.5 Transparency and 
communication of quality

2022 2023 2024

Copy Advice requested by the company 
and intermediaries

52 49 61

Positive Copy Advice1 29 27 35

Copy Advice with modifications2 23 22 25

Negative Copy Advice3 0 0 1

Complaints on grounds of sexual 
discrimination

0 0 0

1 No issues were found with the content of the advertisement
2 Changes to the advertisement have been recommended
3 The dissemination of the advertisement has been discouraged

Activity report, Autocontrol

At Uriach, we guarantee that information about our pharmaceutical products reaches customers and 

consumers in a clear, accurate manner and in accordance with current regulations. To this end, we have various 

communication channels that ensure access to accurate, up-to-date information tailored to each target audience:

•	 Labels, leaflets and packaging: All information included on the labelling and packaging of medicines is 

regulated and approved by the competent health authorities, such as the Spanish Agency for Medicines 

and Health Products (AEMPS) or its equivalent in each country of marketing.

•	 Corporate website: Through the Uriach Group website, users can access detailed information about 

products, including their technical data sheet, package leaflet and image, in an accessible and transparent 

environment.

•	 Specialised sales network: Our sales representatives maintain continuous contact with healthcare 

professionals, providing them with relevant information on products, clinical studies and technical 

characteristics, in order to ensure appropriate and evidence-based use.

•	 Regulated healthcare advertising: Advertising campaigns for our pharmaceutical specialities (EFP) are 

subject to prior review and approval by the Ministry of Health, as well as by the health authorities of each 

autonomous community, ensuring compliance with the legal and ethical framework.

•	 Customer service – "Aquilea Responde": We offer a free customer service to answer questions and resolve 

queries related to our products, strengthening our relationship and trust with the end consumer.

Beyond regulatory compliance and internal 

control systems, at Uriach we are also committed 

to responsible and transparent commercial 

communication. For this reason, the company 

URIACH Consumer Healthcare, S.L. is a member of 

Autocontrol, the Association for the Self-Regulation 

of Commercial Communication in Spain.

As a member organisation, we are committed to 

ensuring that all our communications comply with 

Autocontrol's Code of Advertising Conduct, based 

on the International Chamber of Commerce (ICC) 

International Code of Advertising Practice.

During the 2024 financial year, Autocontrol 

handled requests, queries and complaints relating 

to the advertising activity of Uriach Consumer 

Healthcare, helping to strengthen consumer 

confidence and the credibility of our brands through 

voluntary and proactive self-regulation.
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Strengthening our supply 
chain

7



152 153

Strengthening our supply chain

7.1 Building strong and 
transparent relationships

At Uriach, we believe that an ethical and sustainable 

supply chain is essential to guarantee the excellence 

of our products and services. For years, we have been 

actively working to promote transparency, social 

responsibility and respect for the environment at every 

link in our value chain.

Our suppliers are strategic allies in this commitment. 

We therefore work closely with them to ensure that our 

standards of quality, integrity and sustainability are 

effectively integrated throughout the entire process, 

from the origin of the raw materials to the final delivery.

Aware of the importance of moving towards a 

more responsible model, in 2024 we have developed a 

specific project to consolidate the ESG (environmental, 

social and governance) approach in supply chain 

management. This initiative is part of our commitment 

to continuous improvement and allows us to strengthen 

traceability, control and the positive impact generated in 

our environment.

This cross-cutting approach reflects our desire to act 

consistently, aligning every decision with our purpose: to 

care for people's health while minimising our impact 

on the planet.

Below is an illustration of our value chain:

Representative illustration of the Uriach value chain 
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7.2 Selection and approval of 
responsible suppliers

At Uriach, we select our suppliers in an ethical, 

responsible and transparent manner, building lasting 

business relationships based on trust and proximity. 

Until 2023, our supplier selection, approval and 

evaluation process was guided by the Purchasing 

Policy and the Code of Conduct for suppliers. 

This year , with the implementation of the project 

to fully incorporate the ESG (environmental, social 

and governance) perspective into supply chain 

management, we have implemented a set of new 

practices and tools that reinforce our commitment to 

sustainability and operational excellence.

The main actions include:

•	 Updating the Purchasing Policy and 

Supplier Code of Conduct, incorporating 

ESG criteria and ensuring alignment with B 

Corp standards.

•	 Preparation of the Supplier Selection 

Manual, which formalises the inclusion of 

social and environmental aspects as part of 

the evaluation criteria for new contracts.

•	 Development of the Supplier Approval 

Manual, integrating sustainability parameters 

alongside the usual quality requirements.

The selection of products and supplier 

companies is the first phase in our goods and services 

procurement process. Within this framework, we 

select our suppliers through a rigorous evaluation 

process based on the following criteria:

1.	 	Compliance with technical specifications and 

product quality standards.

2.	 	The search for competitive pricing and 

transparency in cost breakdowns.

3.	 	Respect for human and labour rights.

4.	 	Equal opportunities.

5.	 	Responsible environmental management.

6.	 	Compliance with legislation.

7.	 	Commitment to innovation

We currently have a supplier management portal 

that allows us to digitise the entire purchasing cycle: 

from approval and tendering to final award, enabling 

us to work with greater efficiency, traceability and 

transparency.

During 2024, we redefined the supplier approval 

process, applying criteria adapted to the level of 

criticality of each supplier. This is determined based 

on the type of product or service purchased, the 

volume of purchases and the associated risks from 

an ESG perspective.

The existing approval mechanisms are as follows.. 

•	 Mechanism 1. Adherence to the Supplier 

Code of Conduct. This consists of accepting 

our Supplier Code of Conduct by signing it. 

All our suppliers must adhere to our code 

and commit to complying with the criteria.

•	 Mechanism 2. ESG questionnaire for 

supplier companies. This is a standardised 

tool that allows us to obtain information about 

our suppliers' sustainability practices. 

•	 Mechanism 3. Quality checklist and 

audit. This consists of control tools that 

enable systematic assessment of suppliers' 

(especially CMOs) compliance with quality 

requirements. The checklist guides the 

review of key aspects, while the audit, 

whether documentary or on-site, verifies its 

effective application.

•	 Mechanism 4. Request for evidence resulting 

from the supplier questionnaire. For highly 

critical suppliers, the purchasing department 

must request documentation to support the 

responses to the ESG questionnaire. 

•	 Mechanism 5. Visits. This consists of visits 

to critical suppliers to ensure compliance 

with Uriach's requirements and strengthen 

relationships with our suppliers.
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In 2022, we took a step forward in the responsible 

management of our supply chain, expanding and 

promoting the registration of existing suppliers 

on our corporate portal, with the aim of ensuring 

compliance with our ethical, social and environmental 

standards.

During 2023, we began the process of unifying 

and globalising the procurement area, laying the 

foundations for more efficient, traceable management 

aligned with ESG principles in all the countries where 

we operate.

In 2024, the process continued to consolidate:

•	 688 new suppliers have been registered,

•	 22.2% of them have been specifically 

evaluated on social and environmental 

aspects,

•	 and 248 suppliers formally adhered to our 

Code of Ethics, committing to our principles 

of integrity, responsibility and sustainability.

Suppliers that have passed selection and approval filters with environmental and social criteria: 

2022 20231 20242 

No. of suppliers evaluated based on 
environmental criteria 

910 129 153

Number of suppliers assessed based on 
social criteria

909 129 153

1 During 2023, the process of unifying and globalising the Procurement area began. As part of this transition, data for some subsidiaries, such as 
Amcore Balance, were not included in the scope of the analysis
2 In 2024, no data was reported for Amcore Balance, Ineldea and Pascoe

“In 2024, we have consolidated a more 
ethical and sustainable supply chain 
model, increasing the evaluation of 

our suppliers, improving selection and 
approval processes and continuous 

assessment, and reinforcing our 
commitment to local purchasing”

7.3 Continuous improvement in 
the evaluation of our suppliers

For years, at Uriach we have been carrying 

out continuous evaluation processes on our key 

suppliers, initially focusing on aspects such as service 

level, quality, competitiveness, responsiveness 

and degree of innovation. The results of these 

evaluations are shared openly with suppliers, with 

the aim of encouraging continuous improvement. 

When a supplier fails to meet the minimum 

standards established after several evaluations, the 

de-approval procedure is activated.

In 2022, we began to progressively incorporate 

sustainability criteria into this process as an initial 

step towards a more comprehensive and integrated 

assessment approach.

As part of the strategic Supply Chain project, 

in 2024 we formalised the Continuous Supplier 

Assessment Manual, systematically integrating 

social and environmental criteria into our 

assessments.

That same year, 20% of suppliers in Spain 

were evaluated under this new methodology, thus 

reinforcing our commitment to a more ethical and 

sustainable supply chain that is aligned with our 

values.
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7.4 Promoting local 
purchasing

In line with our philosophy of generating shared 

value with the environment, at Uriach we encourage, 

whenever possible, collaboration with national 

and local suppliers. This commitment allows us to 

strengthen the local economic fabric and reduce 

the environmental impact associated with transport. 

However, in some cases, the availability of certain 

products or the application of technical and reliability 

criteria leads us to establish relationships with 

international suppliers.

In 2021, 80% of suppliers were local and 20% 

were international. However, in 2022 and 2023, this 

distribution changed due to a methodological 

change: while in 2021 only purchases made from 

Spain —where the highest volume of business is 

concentrated— were counted, in subsequent years 

the analysis was extended to other countries.

Thus, in 2023, 52% of suppliers were local, 

considering purchases made in Spain, Portugal, 

Switzerland and Germany. In 2024, this figure rose 

to 57%, thanks in large part to the increase in local 

purchases recorded in Romania.

With regard to the total number of international 

suppliers, 43% of this year's supplier companies 

come from abroad, reflecting the balance between 

the commitment to proximity and global operational 

needs.

43%
International

57%
Local

Proportion of spending on 
local suppliers

Other figures about 
our suppliers

2024 Finished Product Raw Materials Packaging Indirect

Total number of suppliers 90 19 31 1868

Total number of local suppliers 66 19 25 1478

Percentage of local suppliers 40,00% 36,84% 61,29% 66,86%

Purchase volume from suppliers 57.012.410,38 €     3.456.088,51 € 1.527.848,66 € 49.457.316,50 € 

Purchase volume from local suppliers   31.786.822,33 € 2.265.364,70 €    1.012.003,22 € 28.056.677,29 € 

Percentage of expenditure on local 
suppliers

55,75% 65,55% 66,24% 56,73%

When contracting services such as co-packing 

and printing corporate materials, we choose to 

use local Special Employment Centres (CEE). 

This decision reflects our commitment to regional 

economic development, as we not only favour hiring 

local suppliers, but also contribute significantly 

to the well-being of the people who work in these 

centres. In doing so, we generate a positive social 

impact, supporting labour inclusion and improving 

employment opportunities for individuals with 

disabilities in our community.
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Caring for our planet8
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Caring for our planet

8.1 Our commitment to 
the environment

At Uriach, we maintain a firm commitment 

to environmental conservation and protecting 

the planet, in line with our mission to offer high-

quality products that improve people's health and 

well-being by harnessing the power of nature. This 

purpose drives us to act responsibly throughout our 

value chain, promoting the conscious use of natural 

resources and minimising our environmental impact.

We have implemented multiple initiatives to 

reduce the impact of our activities, both in our 

office environments and at the Sidroga and Pascoe 

production plants, as well as in our relationships 

with suppliers and customers.

This commitment is reflected in the 

implementation of specific environmental 

protocols, such as the Global Sustainability 

Protocol and the Global Travel Protocol, and in the 

adoption of management systems aligned with 

the international ISO 14001 standard, which allow 

us to integrate environmental criteria from the initial 

stages of research and development through to 

the manufacture, marketing and distribution of our 

products..

At Uriach, we see sustainability as a way 
to move forward with purpose: growing 

while caring for people and the planet, and 
generating a positive impact that lasts over 

time.
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8.2 Consolidating 
environmental management

Environmental management at Uriach is led 

by the Global Sustainability Committee, with the 

support of the Technical Sustainability Office, 

and is structured around the positive impact 

areas of Decarbonisation, Circular Economy and 

Regeneration, which address the main material 

issues related to the environment.

Most of our facilities have environmental 

management policies and systems in line with 

the international ISO 14001 standard, with our 

operations in Spain, Italy and Portugal being 

specifically certified. These systems enable us to set 

improvement targets, develop specific policies and 

reinforce our environmental commitment through 

concrete actions.

Some of the most significant objectives 

developed in 2024 include: 

•	 Reduction of CO₂ emissions: During 2024, 

progress has been made in reducing our 

carbon footprint through measures such as 

the gradual replacement of gas with biogas 

and the optimisation of our corporate vehicle 

fleet.

•	 Circular economy: Work has begun on the 

implementation of guidelines as a first step 

towards more responsible and sustainable 

resource management.

•	 Staff awareness of environmental issues 

(ISO 14001): Specific training has been 

provided to staff on the Environmental 

Management System in accordance with 

the ISO 14001 standard, with the aim of 

strengthening the team's knowledge and 

involvement in sustainability issues.

In 2024, we formalised our Global Sustainability Protocol, which seeks to integrate sustainability into all areas 

of the business and promote a positive impact on both the environment and society. This protocol complements 

our already established Occupational Health, Safety and Environment (EHS) Policy, which applies to employees, 

subcontracted personnel, suppliers and customers.

In addition, we systematically apply the precautionary principle and assess environmental risks to prevent 

negative impacts on the environment. Our environmental performance is measured using indicators derived from 

our own management system and established objectives.

Among the commitments defined, the following stand out:

1.	 Strict compliance with all legal requirements and other requirements to which the 

organisation may subscribe.

2.	 Encourage consultation and participation of teams in the field of the environment.

3.	 Developing a culture that encourages personal responsibility for the environment.

4.	 Protecting the environment and preventing pollution.

5.	 Eliminate environmental risks and minimise the impact of all processes, products and 

services.

6.	 Optimise resource consumption.

7.	 Reduce greenhouse gas (GHG) emissions and promote the use of renewable energies.

8.	 Raise awareness in society about the correct management of waste from products for 

personal consumption for the health and well-being of people, which is generated in 

households, including containers and packaging.

9.	 Promote corporate social responsibility among our suppliers and innovation to achieve 

more sustainable raw materials and products.

8.3 Policies and commitments
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8.4 Environmental risks and 
mechanisms for climate change 

mitigation and adaptation

At Uriach, we are fully aware of the impact our 

activities can have on the environment, which is why 

we actively work to identify, prevent and mitigate 

environmental risks, as well as adapt to climate 

change. To this end, we have developed robust 

environmental management systems and specific 

mechanisms that enable us to anticipate potential 

impacts and act responsibly.

At our production centres, especially at Sidroga, 

we have identified the main environmental risks 

associated with the organisation's activities, including:

•	 Risk of water spills

•	 Flood risks

Preventive control processes and emergency 

response protocols have been established for these 

risks. In addition, we have environmental liability 

insurance with coverage of €5,000,000, valid from 

2023, which covers potential losses resulting from 

environmental incidents. 

We also have the necessary permits issued by the 

local German authorities, which guarantee both the 

safety of the facilities and the proper management 

of wastewater and production water, preventing any 

possible impact on the River Lahn.

From an adaptation perspective, in 2024 we have 

carried out initiatives to strengthen organisational 

resilience to the effects of climate change, including 

training in sustainability and ESG criteria for our entire 

team.

Likewise, for another year, we have renewed our 

membership of the United Nations Global Compact 

to take advantage of its potential for dissemination 

and to establish strategic alliances. Actions such 

as this are in line with our firm commitment to 

sustainable business models aligned with the SDGs, 

a commitment that has been formalised in our 

statutes since 2023. 

To achieve these objectives, various actions have 

been developed for 2024: 

•	 	Identification of environmental and climate 

risks. A project has been launched to identify 

physical and transition climate risks and 

opportunities in line with the Task Force 

on Climate-related Financial Disclosures 

(TCFD) guidelines. The identification of these 

risks and opportunities allows, among other 

things, the integration of climate change 

into the business strategy, as well as helping 

to assess our resilience as a company to 

different climate scenarios.

•	 Development and implementation of 

mobility and logistics policies. The main 

objective of these policies is to optimise 

mobility and logistics systems in order to 

reduce associated GHG emissions, improve 

energy and operational efficiency, and 

promote the circular economy.

•	 Implementation of the Ecodesign Guide. 

Developed in 2023, the ecodesign guide aims 

to incorporate sustainability criteria into the 

design of Uriach product packaging, thereby 

reducing its environmental impact. 

•	 Development of a Life Cycle Assessment 

(LCA) for the product "Natural Ems Salt" 

synthesised at the Sidroga facilities. This 

analysis makes it possible to identify the 

environmental impacts of this product 

associated with its value chain.  
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At the same time, we are developing various 

mitigation projects to reduce our environmental 

impact as part of a cross-cutting strategy. Among the 

initiatives implemented in 2024, the following stand 

out:

•	 Increased use of certified renewable energy

•	 Reduction of emissions from the car fleet in the 

Spanish network through the development 

and implementation of a Sustainable Mobility 

Plan, as well as the preparation of fleet 

emissions plans for other countries such as 

Germany and Italy.

•	 Improvement projects in external transport 

and in the packaging materials used for our 

products

It should be noted that many of these measures 

are being implemented progressively at the Ineldea 

and Pascoe facilities, depending on each company's 

level of maturity in terms of sustainability. These efforts 

reflect our commitment to continuous improvement 

and the transition to a more environmentally friendly 

business model.

Measuring our impact  
In order to set realistic and effective climate change 

adaptation and mitigation targets, it is essential to 

know precisely where we are starting from. At Uriach, 

we are fulfilling this commitment by measuring our 

carbon footprint, covering the three scopes defined 

by international standards. This analysis allows us 

not only to gauge our current environmental impact, 

but also to set annual reduction targets in line with 

sustainable development and the objectives set by 

the European Green Deal.

In 2022, we began this process by calculating 

Scope 1 and 2 emissions, as well as four specific 

Scope 3 categories. However, this first exercise left 

out a significant part of the impact linked to the 

activities of our contracted organisations (CMOs), 

such as extraction, manufacturing and distribution. 

Therefore, during 2023, we expanded and completed 

the measurement, incorporating the remaining 

categories of scope 3 and thus obtaining a more 

complete and accurate view of our global carbon 

footprint.

In 2024, progress has been made in the process of 

integrating the new subsidiaries Ineldea and Pascoe, 

which has involved a significant effort to incorporate 

the Scope 1 and 2 emissions data of both companies 

for the fir . This work represents a key step towards a 

more complete view of the Group's climate impact, 

and during the rest of the year we plan to begin 

analysing scope 3 emissions, thus consolidating our 

commitment to rigorous environmental management 

in line with our strategic objectives.

Scope 1 Scope 2 Scope 3

Direct GHG emissions from 

all subsidiaries: Spain, Portugal, 

Italy, Sidroga, Amcore Balance 

and Romania (including emis-

sions from owned and controlled 

vehicles, production plants and 

offices).

Indirect GHG emissions from 

the generation of purchased 

electricity consumed by each 

subsidiary.

Indirect GHG emissions from 

the activities of all subsidiaries, 

including all categories of scope 

3 that correspond to us
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Emissions sources included in Scope 1:

•	 Stationary combustion – fuels used in 

operations 

•	 Mobile combustion: fuels used in company 

vehicles

•	 Fugitive emissions from refrigerants and 

process gases.

Emissions sources included in Scope 2: 

•	 Purchased electricity: electricity production 

used in offices, warehouses, and production 

plants.

In the case of Scope 3, the categories 

considered are: Purchased or acquired goods and 

services (category 1), Purchased or acquired capital 

goods (category 2), Transport and distribution of 

products and services purchased or acquired by 

a company in vehicles and facilities that are not 

under our ownership or control (category 4) and the 

disposal and treatment by third parties of solid waste 

and wastewater generated in operations under our 

ownership or control (category 5), business travel 

(category 6), employee commuting (category 7), 

processing of products sold (category 10) and end-

of-life treatment of products sold (category 12).

Carbon Footprint calculations follow the 

specifications and methodology of the Greenhouse 

Gas Protocol, according to the GHG Protocol 

Corporate Accounting and Reporting Standard, which 

provides standards and guidance for companies. 

It covers the accounting and reporting of six 

greenhouse gases covered by the Kyoto Protocol: 

carbon dioxide (CO₂), methane (CH₄), nitrous oxide 

(N2 O), hydrofluorocarbons (HFCs), perfluorocarbons 

(PFCs) and sulphur hexafluoride (SF6 ).

After performing the calculation, we have 

established that Uriach's carbon footprint for 2024 is 

29,601.01 kg CO₂ eq (market based + heat and steam), 

divided into the following scopes:  

Scope 1

Scope 2

Scope 3

2.679,09 
tCO2eq
CO2eq 

25.757,29 
tCO2eq 

1.398,00 
tCO2eq  

(LB)

Note: Location-based (LB): location-based method. 
Market-based (MB): market-based method

As for Scope 2 market-based + heat and steam, emissions totalled 1,164.63 tCO₂eq and 1,398.00 tCO₂eq 

location-based + heat and steam in 2024. 

The following table shows how Scope 3 is, to a large extent, the largest emitter of GHGs.

Scope type Category 2022* 2023** 2024

Scope 1 2.317,4 3.191,28 2.679,09

Scope 2

Location-based + heat & 
steam

1.151,4 734,92 1.398,00

Market based + heat & steam 682,0 144,53 1.164,63

Scope 3* 15.057,4 13.265,43 25.757,29

Total (market-based 
+ calor y vapor)

18.526,2 16.601,24 29.601,01

Greenhouse gas emissions in tonnes of CO₂ equivalent globally*

In 2024, the increase in total emissions is mainly 

due to the integration of the new subsidiaries Ineldea 

and Pascoe. Excluding these two companies, there 

is a significant reduction in scope 1 emissions, which 

stand at 2,679.09 tCO₂e, 16% less than in 2023 

(3,191.28 tCO₂e), as a result of the work to replace 

gas with biogas. Similarly, Scope 2 (market-based) 

emissions were 1,164.63 tCO₂e, representing an 

increase of 705.8% compared to the previous year 

(144.53 tCO₂e). 

Figure 15: Uriach carbon footprint 2024

* In 2022, the analysis is calculated downstream, taking into account emissions from warehouses and pharmacies, which had not 
been calculated previously

** In 2023, the complete carbon footprint was calculated by incorporating the remaining scope 3 categories with respect to 2022

The increase in the latter is largely explained by 

Pascoe's high electricity consumption, as it does 

not yet operate with green energy. Most of the 

emission factors are given in CO₂eq and we do not 

have disaggregated information. Therefore, we can 

only provide information on emissions of methane 

(CH₄), nitrous oxides (N₂O) and carbon dioxide (CO₂)

resulting from stationary combustion in Spain and 

from mobile combustion for all subsidiaries. 
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Polluting gas1 2022 2023 2024

Nitrous oxide (NOx) 178,8 1.720 2.190,2

Methane (CH4 ) 10.462,1 NA NA

Other CO₂ emissions 934.233,9 1.103.415 1.404.780,3

1 The results show emissions from Sidroga's two production centres. It should be noted that the methodology used in 
2022 is different and is expressed in kg of CO2 eq, meaning that results cannot be compared between different years 
that are expressed in kg of gas

The results of the calculation not only help us to direct our actions and projects, but also enable us to establish 

specific, science-based quantitative targets for reducing GHG emissions, a project we are currently working on. 

We currently have the following objectives: 

1.	 Define and commit to science-based emission reduction targets (SBTi).

2.	 Implement specific emission reduction strategies at each subsidiary level.

3.	 Continue the roadmap for reducing Scope 1 and 2 emissions through specific actions such as 

fleet management, replacing gas with biogas and purchasing green electricity.

4.	 Establish collaborative projects with key suppliers, facilitating awareness of our climate goals and 

aligning efforts from the early stages.

Actions for reducing and 
offsetting emissions

As part of our commitment to decarbonisation, at Uriach we have continued to make progress towards defining 

a science-based emissions reduction target. This process, which will enable us to set realistic and ambitious CO₂ 

reduction targets, has been accompanied by the implementation of various initiatives aimed at reducing our 

direct and indirect emissions.

Among the most relevant projects promoted during 2024 are:

•	 The continuation of the energy transition through the gradual replacement of conventional gas with 

biogas in various group facilities, which is already generating a significant reduction in emissions.

•	 The renewal of the corporate fleet in Spain, incorporating more sustainable vehicles, and the start 

of the roll-out of this strategy in Germany and Italy. These changes will enable further progress in the 

decarbonisation of corporate mobility across the Group as a whole.

These actions are part of a global strategy that seeks to accelerate the transition to a cleaner, more efficient 

and climate-resilient energy model.

Finally, it is worth highlighting the reduction in the intensity of scope 1 and 2 emissions, which has gone from 

10.95 tonnes CO₂eq/M€ in 2023 to 5.24 tonnes CO₂eq/M€ in 2024, thus exceeding the target set for this year, 

which was 11.4 tonnes CO₂eq/M€. This result is part of the strategic objective of achieving zero emissions by 

2027 and reflects Uriach's commitment to sustainability and the progressive decarbonisation of its operations.

In the following table, it should be noted that the units of the data reported for 2023 and 2024 are kg of each gas 

respectively (NOx, CH4 and CO2). In the case of the data reported for 2022, the units for all gases are in kg of CO2eq.

Polluting gas emissions

Measures to prevent, reduce 
or repair noise and light 

pollution
No significant levels of light or noise pollution have been identified at Sidroga's facilities, where our production 

plants are concentrated. For this reason, and following a technical analysis, these aspects are not considered 

material issues for Uriach and therefore do not currently require the implementation of specific measures.
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8.5 Promoting sustainable 
resource use

At Uriach, we firmly accept the responsibility that 

comes with using natural resources in the course 

of our business. We are aware that efficient and 

sustainable management of these resources is key 

to moving towards a more environmentally friendly 

business model. We therefore work actively to 

optimise their consumption and reduce the impact 

associated with our operations.

It should be noted that the level of resource 

consumption in our manufacturing centres is directly 

linked to the intensity of their production activity, 

which drives us to continuously improve processes 

and adopt practices that allow for a more rational and 

responsible use of materials, water and energy.

Consumption of raw materials
Raw material consumption is one of the fun-

damental pillars of our environmental strategy. At 

Uriach, we understand that these resources must 

be managed as limited assets, whose extraction 

and use must be carried out responsibly in order to 

minimise environmental impact and help mitigate 

the effects of climate change.

The main raw materials used in the manufactu-

re of our health solutions include natural extracts, 

thermal water and various excipients. In the case 

of our Sidroga plants, components such as thermal 

water, sodium chloride, sodium hydrogen carbona-

te, potassium sulphate and natural Emser salt are 

particularly noteworthy. Although none of these 

materials pose a significant environmental risk, we 

are continuously working on innovation and impro-

ving our processes to reduce the use of packaging 

materials, plastics and other compounds, thereby 

promoting a more sustainable approach.

At Sidroga, we have also implemented specific 

measures to optimise the use of water as a raw ma-

terial. We utilise the steam condensate generated 

during the evaporation process, which allows us to 

efficiently replenish the water in the steam genera-

tion plant. Thanks to this system, we achieve 100% 

savings in treated fresh water. In addition, we ensure 

that the consumption of natural thermal water from 

strictly adheres to the amount necessary for the for-

mulation of our products, avoiding any superfluous 

use.

Raw material Unit 2022 2023 2024

Paracetamol Ton - - -

Ibuprofen Ton - - -

Chondroitin sulphate Ton - - -

Industrial nitrogen Ton - - -

Acetone Ton - - -

Toluene Ton - - -

Thermal water m3 26.398 29.493 35.743

Natural salt ems kg 27.440 50.467 74.595

Sodium chloride kg 218.089 263.477 249.000

Isomalt kg 50.756 74.507 64.060

Sodium hydrogen carbonate kg 37.777 40.864 39.200

Powdered sugar kg 7.267 14.425 9.750

Refined sugar kg 14.355 29.850 24.000

Herbal raw material for tea kg 251.449  ND 296.813

Cardboard kg 621.453,7 608.165,6 971.125

Composites kg 205.784  ND ND

Plastic kg 65.023 18.323 (ND) 70.124,5

Glass kg 14.971  ND ND

Aluminium kg 492  ND 17.428,4

Tinplate plates (tin) kg 1.110  ND ND

Other kg ND 7.787 19.073,1

Total raw material consumption at group level *

The variations in the consumption of raw materials (natural salt EMS, powdered sugar, cardboard, plastic, 

among others) are mainly due to the increase in production during the financial year, as well as the improvement 

in the quality and accuracy of the data collected.

1 Data for Ineldea and Pascoe has not been included as this information is not currently available. The process of 
consolidating data from the different companies in the group is still ongoing, and it is expected that this data will be included in 

future financial years once the integration process has been completed
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Energy consumption 
At Uriach, energy management is a matter of utmost importance, to which we allocate resources and 

efforts with the aim of moving towards efficient and sustainable management. This involves using energy more 

intelligently and reducing its consumption, thereby achieving a reduction in greenhouse gas (GHG) emissions.

It is crucial to break down our energy sources and actively work towards the transition to renewable energies. 

This strategy not only allows us to optimise our use of energy, but also reinforces our commitment to sustainability 

and environmental protection.

Energy source 2022 2023 2024

Electricity grid (kWh) 3.338.472,62 2.004.978,12 3.937.082,20

Self-consumption  (kWh)1 64.449,12 - -

Natural gas (kWh) 6.710.343,36 4.953.289 7.733.265,66

Fossil fuels (diesel, petrol, etc.) (litres) 333.760,74 832.951,00 947.401,52

Steam and DHW - 6.589 866.059,00

Biomass - - -

Total energy consumption from renewable energy 
(kWh)

N/A2 1.657.904 8.580.742,20

1 Self-consumption refers to the use of energy produced by solar panels. These panels were located at the Palau-Solità i Plegamans facilities, 
where we were based until we moved to Sant Cugat in September 2022
2 Value not applicable for 2022

Energy sources and consumption of the Uriach Group (all subsidiaries)

In 2024, there was a significant increase in total energy consumption from renewable sources, which reached 

8,580,742.2 kWh, well above the figure recorded the previous year. This increase reflects clear progress towards 

a more sustainable energy model.

On the other hand, natural gas consumption has increased by 56% compared to 2023, while electricity 

consumption has practically doubled (+96%), reflecting greater energy demand in our operations due to the 

company's new acquisitions. Likewise, steam and DHW consumption has grown significantly following their full 

incorporation as energy sources.

All of this demonstrates our ongoing commitment to diversifying energy sources and improving energy 

efficiency.

Renewable electricity consumption is detailed below:

Measures taken to improve 
energy efficiency

País 2022 2023 2024

Spain 40,2% 100% 100%

Sidroga 40,6% 97,7%* 97,9%

Amcore Balance NA 0% 0%

Italy NA 100%* 93,8%**

Portugal NA 0% 0%

Romania NA 0% 0%

Ineldea NA NA 0%

Pascoe NA NA 0%

Renewable electricity 
consumption

* The increase is due to a change in the electricity contract, requesting the use of renewable electricity
** In the case of Italy, the reduction in the percentage of energy from renewable sources in 2024 is due to the fact that the 

company does not own the building, so the decision on electricity procurement does not depend on Uriach

During 2023, certain actions were taken to 

improve energy efficiency, such as replacing 

conventional lighting with LEDs, installing motion 

sensors in less crowded areas, and installing fans to 

reduce the need for air conditioning. . 

In 2024 …

•	 In 2024, the renovation of the roof of 

production plant 2 is being studied, and we 

are currently checking whether it is possible 

to install a photovoltaic system on the roof.

•	 The switch to LED lighting in the boiler room, 

meeting rooms and common areas is being 

analysed.

•	 New air compressors are being considered 

for production to minimise energy lost due to 

compressor idle mode. 
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Water is a vital and limited resource, whose availability is increasingly threatened by climate change and 
pressure on ecosystems. At Uriach, we are fully aware of the importance of preserving and using it responsibly, 
knowing that excessive extraction can alter the balance of aquifers, rivers and lakes, with negative consequences 
for both the environment and human communities.

We are therefore committed to managing this resource efficiently, ensuring its sustainable use and contributing 
to the protection of ecosystems. As in previous years, during 2024 the main source of water supply for our 
operations was water supplied by third parties.

Water consumption

Country 2022 2023 2024

Spain 6.8891 2.427 3.803

Sidroga 2.534 3.087 3.235

Portugal 120 168 160

Italy 0 900 900

Amcore Balance 330 263 445

Romania - 80 98

Ineldea - - -

Pascoe - - 8.803

TOTAL 9.873 6.925 17.444

1 For consumption in Spain in 2022,3,894 m³come from third-party water sources and 2,995 m³ from well water from the remaining period that 
was still in Palau-Solità i Plegamans

Water consumption  (m3)

During 2024, more water was consumed than in previous years, reaching a total of 15,011 m³. This increase 
is mainly due to the incorporation of consumption by the Pascoe subsidiary, which for the first time reports a 
significant volume (8,613 m³). 

There was also a moderate increase in consumption by Amcore Balance and Sidroga, while in the rest of the 
countries, usage remained stable or decreased slightly, as in the case of Spain.

During 2024, the volume of water discharged in Sidroga's production process was 2,912 m³, representing an 
increase over previous years. This trend reflects an increase in the plant's production activity, remaining within the 
expected margins for efficient water resource management.

For Pascoe, wastewater is considered equivalent to water consumption in accordance with local regulations, as 
there are no specific measurements to show that significant amounts are not discharged into the sewerage system.

Water management (m3) 2022 2023 2024

Water discharged 2281,0 2778,0 11.715,0*

* The increase recorded in 2024 compared to 2023 is due to the inclusion of Pascoe's water consumption
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Type of waste (tonnes)
Hazardous /

Non-hazardous
2022 2023 2024

Paper and cardboard Non-hazardous 76,22 164,27 111,73

Plastics Non-hazardous 23,46 110,31 18,45

Organic waste Non-hazardous 3,05 10,35 55

Residual waste Non-hazardous 14,74 19,80 8,46

Glass Non-hazardous 0,33 13,76 3,89

Confidential document 
disposal (paper)

Non-hazardous 2,50 2,97 N/A

Laboratory waste Hazardous 1 23,25 0

Pharmaceutical waste 
material

Hazardous 9,37 -** 14,92

Aluminium ** Hazardous 0 0 0

Electronics Dangerous 0,90 0,54 0,2

Metal Dangerous 0,04 1,73 0,24

Toner Hazardous 0,06 0,03 0

Food-grade oil in production Non-hazardous 0,05 0 0

Batteries Hazardous 0 0 0

Other - 11,96 30,85 24,99

TOTAL - 143,68 377,86 237,88

Waste generated by type of waste in tonnes*

* In 2023, data from Italy and Romania were included in the scope, which is why the quantities of almost all waste 
categories have increased.

** Data on pharmaceutical waste has been included in laboratory waste.

Waste management
At Uriach, we strive to minimise the waste generated by our daily activities and manage it to have the least 

possible impact. To this end, we have authorised managers who are responsible for the collection, logistics and 

treatment of the waste generated.

In Spain, we are members of the Integrated Waste and Packaging Management Systems (SIGRE and Ecoembes) 

for pharmaceutical and parapharmacy products placed on the market, respectively. This collaboration allows us 

to support the correct segregation and management of this waste by our customers.

At Sidroga's production centres, we comply with the Closed Cycle Substance Waste Management Law, the 

Industrial Waste Regulations and the municipal waste statutes. The waste generated by packaging is managed 

through management systems known as dual systems, which Sidroga is a member, paying according to the 

quantities of materials placed on the market. In addition, we are constantly exploring new opportunities to recycle 

and reuse our waste, reinforcing our commitment to sustainability and the circular economy.

In Spain in 2024, recovery was 53.50%, managing 8.46 tonnes compared to 7.37 tonnes that were sent to 

landfill (i.e. 46.5%). 

In addition, we continue to carry out initiatives to minimise packaging waste from the products we sell, seeking 

to reduce the total volume by adjusting the weight of the product and the weight of the packaging.

8.6 Committed to a 
circular economy

The circular economy aims to transform the 

current production model, which is based on the 

extraction of resources and the production of goods 

that are then discarded, generating a large amount 

of waste and polluting emissions. At Uriach, we 

consider it essential to implement circular economy 

actions in all possible processes, promoting the 

reuse, recycling and renewal of resources.

Below, we present the total amount of waste 

generated in metric tonnes and a breakdown of this 

total according to the composition of the waste. In 

addition, the waste generated has been classified as 

hazardous and non-hazardous.

During 2024, the total volume of waste generated was 237.88 tonnes, which is lower than the figure 

recorded in 2023. This decrease is explained by a reduction in almost all categories of non-hazardous waste, 

such as paper and cardboard, plastics and residual waste. Following the incorporation of new subsidiaries in 

2023, the data reflects that waste management has stabilised, with greater effort being made in the segregation 

and treatment of hazardous waste..

Waste manager 2022 2023 2024

Sigre
61% 64% 64%

- 99% * 98% *

Ecoembes 42% 38% 43%

Generation of packaging waste in kr/kp1 (%) in Spain

* In 2023 and 2024, a calculation that also takes into account group packaging will be added
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German legislation sets strict limits for wastewater discharge, both in the local statutes of Bad Ems and 

Gießen and in federal regulations. Sidroga and Pascoe fully comply with these regulations. 

However, in the case of Sidroga, as we do not add any hazardous components to the thermal water we use in 

our production, we are exempt from additional quality testing.

Wastewater 

Another significant source of waste is food waste. However, as Sidroga does not have a catering service, 

employees are responsible for their own meals, so no waste is generated in this case.  At the new facilities 

in Sant Cugat, Spain, options for improving and reducing food waste within our shared catering service will be 

studied.

On the other hand, at Amcore Balance, all food with an early expiry date is donated to a non-governmental 

organisation called Phoenix. 

Food waste 

Circular economy actions 
and initiatives

At Uriach, we integrate the circular economy into various stages of our value chain through specific actions 

in different areas: eco-friendly packaging, reuse of materials and projects to reduce plastic in our packaging. In 

addition, as mentioned above, in 2024 we have implemented the Ecodesign Guide, which aims to incorporate 

sustainability criteria into packaging design. 

Among the actions we are already carrying out that demonstrate our commitment to contributing to the 

circular economy, we can highlight:

•	 Sustainable packaging. More and more of our products are packaged using sustainable resources. 

Among the most notable are the blister packs made from biodegradable plastic by STC Nutrition, a 

product marketed at our facilities. 

•	 Reuse of computer equipment. For several years now, we have been promoting the reuse of obsolete 

computer equipment (from laptops and mobile phones to used equipment and scrap metal), giving it a 

second life.

•	 Replacement of plastic adhesive tape with paper adhesive tape. This measure, which began in 2023 

with the aim of reducing plastic waste, has continued to be implemented throughout 2024
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8.7 Protecting the Planet

At Uriach, we consider the conservation and 

restoration of the planet to be essential. This 

commitment translates into our responsibility to 

care for and regenerate the environment, making it a 

central focus of our positive impact.

We are aware that our activity, based on the 

development, distribution and marketing of natural 

products formulated with ingredients of plant and 

mineral origin (such as Valeriana officinalis, Melissa 

officinalis and Ortosiphon aristatus), is closely linked 

to the health of our planet.

Agriculture and the harvesting of plant species, 

which are so necessary for our products, can 

sometimes involve practices that have a negative 

long-term impact on the environment. It is our job to 

monitor the practices used in the cultivation of the 

crops for our products and to educate the value chain 

about the existence of alternative practices that are 

both environmentally friendly and economically 

viable.

Impact mitigation

One of the cornerstones of URIACH's sustainability 

strategy is based on mitigating impact and creating 

a positive impact on the environment. In this regard, 

Uriach is implementing the following actions:

•	 Study on endangered species: Aware of our 

pressure on biodiversity, we will carry out an 

analysis to determine whether the wild plants 

used in Uriach products are in danger of 

extinction. 

•	 Prioritisation of sustainable suppliers: 

Aware that it is possible to improve the 

environmental impact of agricultural 

practices, Uriach is developing preference 

criteria for the selection of suppliers (level 2 or 

3). In this regard, priority will be given to those 

who implement responsible cultivation and 

harvesting practices. 

•	 Vertical farming: With the aim of minimising 

the environmental impact of raw material 

cultivation, we are participating in an 

experimental vertical farming project.  
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Scope of reporting

9
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Scope of reporting
The consolidated Non-Financial Information 

Statement forms part of the Management Report 

of Corporación J. Uriach, S.A. and its Subsidiaries. 

In this regard, this Non-Financial Information 

Statement has been prepared in accordance with 

the provisions of Law 11/2018 of 28 December on 

non-financial information and diversity, approved 

on 13 December 2018 by the Congress of Deputies, 

which amends the Commercial Code, the revised 

text of the Capital Companies Act approved by 

Royal Legislative Decree 1/2010, of 2 July, and 

Law 22/2015, of 20 July, on auditing accounts, in 

relation to non-financial information and diversity 

(hereinafter, the "Non-Financial Information Law").

This report provides detailed information on 

the following areas: environment, governance, risks 

and compliance, people, quality and consumers, 

community, suppliers and value chain. For each of 

these areas, the current control environment has 

been described, as well as the actions promoted 

and the initiatives arising from the development of 

the activity.

This report has been prepared in accordance 

with the GRI standards of the Global Reporting 

Initiative. Traceability can be found in the Annex, 

under the title GRI Content Index.

In addition, in order to comply with the Non-

Financial Information Law, the principles for defining 

the content and quality of the report have been 

applied. 

Principles considered in defining the content of 

the report: 

1.	 	Stakeholders: identification of these and 

description in the report of how their needs 

and expectations have been met.

2.	 	Environment and trends: presentation of 

the organisation's performance within the 

broader context of sustainability.

3.	 Materiality: the report reflects the significant 

social, environmental and economic impacts 

of the organisation or those that could have 

a substantial influence on the decisions of 

stakeholders. For more information, see the 

section on "Materiality analysis".

4.	 	Coverage: the scope of the report allows 

stakeholders to assess the organisation's 

performance.

Furthermore, to ensure the transparency and 

integrity of the information, Uriach has had the non-

financial information contained in this document 

verified by an independent external party.

This EINF reports data from business units in 

Spain, Italy, Portugal, Germany, Austria, Switzerland, 

and Romania. Information from France and Belgium 

is not included due to their late incorporation into 

the Group. Together, they represent 22% of the 

group's turnover, while the percentage of the 

workforce is not representative (19%), as they joined 

the personnel management in October 2024.

This report contains non-financial information on 

Corporación J. Uriach S.A. (hereinafter Uriach) and 

the companies that make up the Uriach group for 

the purposes of Article 42 of the Commercial Code, 

namely: 

•	 Corporación J. Uriach, S.A.

•	 Grupo J. Uriach, S.L.

•	 Uriach Consumer Healthcare, S.L.

•	 Amcore Balance, S.L.

•	 Curae Solutions, S.L.

•	 Uriach Switzerland, AG (antigua Sidroga AG)

•	 Uriach Germany, GmbH (antigua Sidroga 

Gesellschaft für Gesundheitsprodukte mbH)

•	 Uriach Austria, GmbH (antigua Sidroga 

GmbH)

•	 Emcur Gesundheistsmittel Bad Ems, Gmbh

•	 W&S Pharma, GmbH

•	 Wachter's Naturheilmittel, GmbH

•	 Pascoe Pharmazeutische Preparate, GmbH

•	 Pascoe Service, GmbH

•	 Pascoe Vital, GmbH

•	 Pascoe Canada, INC

•	 Pascoe Slovensko, s.r.o

•	 Pascoe Cosko, s.r.o

•	 Pascoe Healthcare, Ltd

•	 Uriach Italy, Srl

•	 Uriach Lusa, S.A.

•	 Uriach Romania, Srl

•	 Provence Investment Sàrl

•	 Pam Invest Ineldea Santé, SAS

•	 Laboratoires Ineldea, SAS

•	 Pam Santé Italia, Sarl

•	 Anfatis SPA

•	 Anfatis Centro SPA

•	 Santé Medica, SAS

•	 Nutravea, S.A.

•	 Pam Santé Benelux, S.A.

•	 Laboratoires Copmed, SAS

•	 Copmed Management Services, SAS

•	 Inefaq, SARL
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Country Subsidiary
Pre-tax profit Corporation tax3 

Subsidies 
received

2023 2024 2023 2024 2023 2024

Spain

Corporación J.Uriach, S.A1 7.828 7.869 -5.357 -7.623 - -

Uriach Consumer Healtchare, S.L.1 24.458 35.792 - 0 7 0

Grupo J.Uriach, S.L.1 -9.804 -23.696 - 0 2 4

Amcore Balance, S.L.1 3.279 4.913 - 0 - -

Curae Solutions, S.L. (antigua 
Markis Lot S.L.U.)1 30 285 - 0 - -

Italy Uriach Italy, S.R.L. -2.407 -6.922 -1.108 76 23 0

Portugal
Uriach Portugal Unipessoal, L.D.A.4 73 0 0 0 - -

Uriach Lusa, S.A. 187 84 -38 150 - -

Switzerland Sidroga, AG 1.858 2.014 -54 -703 - -

Austria Sidroga, GmbH 43 49 -11 -11 - -

Germany

Sidroga Gesellschaft für 
Gesundheitsprodukte, GmbH 

-2.564 -12.581 -135 -512 - -

EMCUR Gesundheistsmittel Bad 
Ems, GmbH 

-9 1.959 4 6 - -

W&S Pharma, GmbH 0 640 0 0 - -

Watcher's Naturheilmittel, GmbH 0 76 0 -1 - -

   

Profits obtained by country 

Financial and tax management
The Board of Directors of Corporación J. Uriach, 

S.A. is the highest representative body of the entity, 

responsible for the direction, administration, mana-

gement and control of the business.  

In exercising its responsibilities, the Board of Di-

rectors is aware that, over the last decade, certain 

internal and external factors have made the mana-

gement of the Group companies' tax affairs more 

complex at both national and international level, hi-

ghlighting the need to properly define the Group's 

tax governance framework in order to ensure due 

diligence in the fulfilment and management of tax 

obligations. 

Accordingly, the Management Committee is 

proceeding with the mandate received from the 

Board of Directors, whereby it has developed the 

tax strategy for Corporación J. Uriach, S.A. and the 

companies and investments controlled by it, on a 

global basis and regardless of their place of resi-

dence or operation.  

In addition, the group has a tax risk manage-

ment and control structure, which is detailed below.   

The Group is committed to acting in a fiscally 

responsible manner, complying at all times with 

the tax legislation and obligations of all the territo-

ries in which it operates. Specifically, the following 

information relating to taxation in 2023 and 2024 is 

presented. 

País Compañía
Pre-tax profit Corporation tax3 

Subsidies 
received

2023 2024 2023 2024 2023 2024

Romania Uriach Romania, S.R.L. -590 2.002 20 -235 - -

Pascoe

Pascoe Pharmazeutische Preparate, 
GmbH2 0 6.653 0 -1.843 0 -

Pascoe Service, GmbH2 0 16 0 -6 0 -

Pascoe Vital, GmbH2 0 -170 0 0 0 -

Pascoe Canada, INC2 0 -159 0 41 0 -

Pascoe Slovensko, s.r.o2 0 48 0 -9 0 -

Pascoe Cosko, s.r.o2 0 32 0 -6 0 -

Pascoe Healthcare, Ltd2 0 -67 0 0 0 -

Ineldea

Pam Invest Ineldea Santé, SAS2 0 -14.002 0 0 0 -

Laboratoires Ineldea, SAS2 0 2.973 0 -769 0 -

Pam Santé Italia, Sarl2 0 -1.680 0 0 0 -

Anfatis SPA2 0 -3.165 0 0 0 -

Anfatis Centro SPA2 0 -781 0 -185 0 -

Santé Medica, SAS2 0 5 0 -2 0 -

Nutravea, S.A.2 0 -5.866 0 0 0 -

Pam Santé Benelux, S.A.2 0 305 0 -102 0 -

Laboratoires Copmed, SAS2 0 3.272 0 -684 0 -

Copmed Management Services, 
SAS2 0 36 0 -11 0 -

Inefaq, SARL2 0 4 0 -1 0 -

   

Profits obtained by country 

1Before 2024, Corporación was the parent company for tax purposes (the "head of the tax group"). This means  it was 
the entity responsible for filing the consolidated tax returns for the entire group. From 2024 onwards, Grupo J became the 

new head of the tax group.

2 These companies were incorporated into the consolidated accounts in 2024, but not into the consolidated tax group

3 In 2023, the net Corporate Income Tax liability reported is that of the tax group headed by Corporación J. Uriach, and 
in 2024 the net tax liability reported is that of the tax group headed by Grupo J. Uriach.4 These companies were included in 

the tax consolidation in 2022

4 This company was absorbed by Uriach Lusa during 2024.6 These companies were excluded from both the  
accounting consolidation and the tax consolidation in December 2021. Data as of 30 November 2021.

Company 2023 2024

Contribution to employee training in Italy 22.880€ -

Public subsidies received at Group level  
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Corporate changes in 2024

On 15 May 2024, the Group, through its subsidiary 

Sidroga Gesellschaft für Gesundheitsprodukte 

mbH, formalised the acquisition of 100% of the 

shares of Pascoe Pharmazeutische Preparte GmbH 

and its subsidiaries for €114,524 thousand, which 

was settled at the time of the transaction. 

On 18 July 2024, the Group, through its subsidiary 

Grupo J. Uriach, S.L.U., formalised the acquisition of 

100% of the shares of Pam Invest Ineldea Santé SAS 

and its subsidiaries, for a value of €284,179 thousand, 

which was settled at the time of the transaction. 

On the same date, a capital increase of 1,138,470 

new Class B shares in Grupo Uriach, S.L.U. was 

formalised, which were fully assumed and paid 

up by Provence Investments S.á.R.L. (Intermediate 

Capital Group investment fund; "ICG"), for an amount 

of €217,309 thousand. In addition, a share purchase 

agreement was signed between Corporación J. 

Uriach, S.A. and ICG, whereby the latter acquired 

4.62% of the share capital of Grupo J. Uriach, S.L.U.  

As a result, ICG now holds 30% of the share capital 

of Grupo J. Uriach, S.L.U.


