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Who Typically Does Research within your Company?
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Which Methods were used for user research in the past
few months?
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Which Obstacles do you face?

13.21%

37.74%

Expertise: No
research expertise

15.09%

Resources: Not
enough researchers

or budget

13.21%

ROI: Value of User
Research not clear

15.09%

5.66%

Speed: Research
slows us down

Language barriers: Buy-In: Leadership
Team doesn't speak doesn't listen or act

the users' language
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