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Personal statement 
I am an enthusiastic, confident, and highly motivated UX director, driven by delivering projects that 
put users at the heart of the design process, creating emotive, innovative and meaningful 
experiences. I have a strong passion for 'design thinking' and strategic business transformation to 
address the commercial challenges of connecting with audiences in our consumer-empowered age.  

My expertise spans the full product cycle - from early generative research and concepting to 
strategic planning, iterative design and testing and optimisation post launch. 

Key skills 
• Planning, scoping and pitching projects to existing and new clients. 
• Management, oversight, growth and development of the UX team 
• Working collaboratively with those who sit directly alongside UX (e.g. strategy, design, tech 

and copy) as well as other departments that touch the customer experience (Media, 
Marketing, CRM, SEO and Data etc.)  

• Conducting design-focused research that flexes to the need of the project, including surveys, 
interviews, focus groups, guerrilla research and user testing. 

• Creating deliverables that form the guiding light of the design stage, such as; competitor 
analysis, expert reviews, personas, experience principles, task mapping and experience 
maps 

• Liaising closely with stakeholders, identifying business challenges, capturing requirements 
and continual engagement across the design journey 

• Concept development, prototyping, and wireframing of the final design 
 

Experience 
UX Director, VCCP        April 2015 - Present  

Key clients: Canon, Qatari Diar, O2, Kia, The FA, Leo Pharma, easyJet, Dominos, Compare the 
Market and Unilever 

• Lead on a variety of core strategic digital projects, ranging from tactical initiatives to digital 
transformations for a range of global brands. 

• Worked collaboratively with the lead strategic planner on developing a new approach to 
customer experience mapping, monetising and rolling this out across a range of brands 
including; Saga, Unilever Food Solutions, News International, Dominos, Canon, O2 and T-
Mobile. 

• Lead UX on redesign of the core self-service platform for O2 (My O2). The app has over 5 
million monthly active users and significant commercial value. The project included working 
closely with 3rd party research, concept development, guerrilla testing, stakeholder 
engagement and development of a design toolkit to support rollout. 
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• Pitched and led the digital transformation of the FA, including customer research (surveys 
and task mapping) and segmentation, stakeholder engagement (>80 stakeholders), and the 
development of a design toolkit foundations for rollout over 100 FA websites. 

• Pitched and managed the Dominos e-commerce redesign (app and web), including UX 
concepting, guerrilla testing and iterative UX design and testing releases.  

• Worked collaboratively with creative teams to develop integrated campaigns across VCCP’s 
brand portfolio. 
  

Senior UX Designer and Researcher, Burberry    July 2013 – April 2015 

• I embedded design research into the organisational culture as a core part of the design 
process. This included defining the process of integrating user testing and successful 
implementation of research engagement initiatives across the business.  

• Introduced and conducted broader research techniques such as diary studies, interviews 
and surveys. 

• Designed areas of the e-commerce experience such as the product page templates as well 
as one first digital in-store experiences, a highly successful interactive nail bar (the 
beginnings of an AR experience) 

• Designed and developed the internal social network, which formed the basis of employee 
communications.  

 

Senior UX Designer, POSSIBLE          Feb 2011 - July 2013   
Key clients: BP, Canon, RICS, Royal Caribbean and Royal Horticultural Society  

• I was the senior UX on a range of projects from those with small budgets and tight 
turnarounds to large-scale design projects  

• Lead UX for website redesign and content migration of BP.com, working alongside 3rd Party 
BA’s and technical development team (Accenture), working closely with the product owner 
to identify project requirements and carry out UX led tasks such as workshops and 
stakeholder engagement. 

• Worked with the RHS in the segmentation of their website audiences, including planning of 
development of research (e.g. voxpops, surveys and interviews) to create detailed personas. 

• Concept development alongside design team for the launch of Canon’s new cloud photo 
storage platform (Irista) 
 

User Research Consultant, System Concepts Ltd      Oct 2008 – Feb 2011  

Key clients: BBC, Vodafone, Cathay Pacific and Cadburys 
• Played a 360 role of researcher, producer and account manager, from writing proposals to fit 

within time and budget restrictions, to planning the research methodology, facilitating 
sessions, and reporting the results and recommendations.  

• Conducted numerous projects for Vodafone, including producing and testing high fidelity 
prototypes as well as formative research techniques such as diary studies followed up with 
depth interviews. 



• Facilitated creative focus groups for Samsung to gather user requirements and preferences 
for high-end smart phone devices with early adopters. 
 

Outside of work 
• The Research Thing Meetup: I founded (2011) and co-organise a UX meetup that focuses on 

running informal free events on research techniques. This brings together over a thousand 
members who are passionate about UX and attracts a range of well-respected industry 
speakers at each event such as BBC, Monzo, Uber, Habito and Future Cities Catapult (a 
governmental organisation). 

 

Education and qualifications 
2005 -2008  BSc (Hons) Psychology with Ergonomics, Loughborough University. 
  Result: First (average 71%) & awarded the Prize for Academic Excellence 
 

 
 


