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S K I L LS

User research


User flows


Usability Testing


Wireframing 


Prototyping


Information Architecture


Responsive Design


Visual & UI Design


Branding


Content Strategy


Copywriting

TO O LS

Adobe Creative Suite


Figma


Sketch


Miro


Invision


Basic HTML/CSS

E D U C AT I O N

UMass Amherst
B.A. Journalism


E X P E R I E N C E

a  b u d d i n g  U X / U I  d e s i g n e r  w h o  i s  a  p r o b l e m  s o lv e r  
w i t h  a  d at a - d r i v e n  b a c k g r o u n d  i n  p e r f o r m a n c e  
m a r k e t i n g .  I  i n c o r p o r at e  U X  i n t o  m y  s k i l l s e t  t o  
d e s i g n  p r o d u c t s  t h at  a r e  g o o d  f o r  t h e  u s e r  a n d  
s u c c e s s f u l  f o r  t h e  b u s i n e s s .

KARMEN WONG

UX Designer (Contract) / Alpha PT & Recovery
A P R I L  2 0 2 1

As a UX designer, I was part of a team that designed the premier webpage for 

Alpha Physical Therapy & Recovery to expand their web presence and help 

attract new clients. My role focused on information architecture, wireframing 

and UI design. 


 



UX Designer Fellowship / Avocademy
A P R I L  2 0 2 1  -  M AY  2 0 2 1

Completed a 6-week program learning to execute the UX design process 

consisting of working independently to conduct user research, wireframing, 

prototyping, usability testing and iterative design in 1-2 week sprints.



‣ HABEAT. Designed mobile app features for a conceptual diet coaching app for 

weight loss.


 



Manager, Performance Display / Ancestry
M A R C H  2 0 1 9  —  D E C E M B E R  2 0 2 0  ( S A N  F R A N C I S CO ,  C A )

‣ Promoted twice in 3 years to Manager, increasing scope and responsibility 

along the way.


‣ Owned and executed display strategy for the content marketing channel as well 

as Google Display accounts for US integrated marketing campaigns.


‣ Developed and led channel strategy and testing roadmap by constantly 

interating on testing results (from audience insights to landing page changes to 

copy) and competitive research, collaborating with internal teams and external 

partners to bring it to life. 


‣ Managed multimillion dollar budgets spanning across multiple platforms 

including Google, Taboola, Yahoo Gemini and Outbrain to drive subscription and 

consumer DNA kit revenue, acquisition of new customers and conversions to 

successfully hit efficiency targets.

Associate Manager, Display  OCTOBER 2018 — MARCH 2019

Associate Manager, Paid Search  MARCH 2017— OCTOBER 2018

https://uxfol.io/karmen
https://www.linkedin.com/in/karmenw/

