.- | W S Online research & marketing in vietnam ' h
*ei v suieeend  Consumer research in vietnam vinaresearc

Top Online Research in Vietnam

BAO CAO THOI QUEN SU DUNG TRANG
PHUC CONG SO CUA GIOI NHAN VIEN
VAN PHONG

11.2012

Copyrights @ W&S Co., Ltd. 2012



"o W S Online research & marketing in vietnam
[

“ ov ke e, Consumer research in vietnam

THONG TIN NGHIEN CUU
O Thoi gian khao sat : 10/11/2012 — 15/11/2012
O Tong mau 1 720
O Khu vue nghién ctru : H6 Chi Minh va Ha Noi
O Giditinh : Nam va nit
O Do tudi . Tir 23 — 39 tuodi
O Thu nhap cé nhan : Tur 5.000.000 VND tro I€n
Q Piéu kién miu nghién ctru . Sir dung loai trang phuc cong sé ty do
Q Muc dich nghién ctu : Nham kham phé th6i quen mua sam trang phuc cong so ctia gidi nhan

vién van phong Viét Nam, bén canh do phan tich sy khac biét gitra cac
nhém tam |y nguoi dung vé thdi quen sir dung trang phuc cong so bang

phuong phap phan tich cum (Cluster).
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A. Kham pha hanh vi str dung trang phuc céng sé ciia ngwoi dan Viét Nam

1. Loai trang phuc wu tién: Véi ddi twong tham gia khao sét 1a nhan vién cong s trong do tudi tir 23 — 29 thi
Trang phuc c6ng s& dugc wu tién nhat trong tt ca cac loai trang phuc, chiém 65.0%. Trong d6, Nit gidi c6 mirc

d6 quan tdm vao loai trang phuc nay cao hon Nam giéi.

2. Nguoi quyét dinh chinh: 55.4% trong tong s6 720 nguoi tham gia khao séat bi anh huéng boi su tu van cia
ngudi khac khi mua sam trang phuc cong sé cho ban than. Trong do, ty 16 Nam gi¢i mua dd cong sé theo 10i
khuyén ctia nguoi khac cao hon nir gidi.

3. Mitre d§ mua sam: binh quan tir 1 — 2 Idn / 1 thang.

4. Pia diém mua sam: Ciza hang quan &0 thoi trang va Cira hang chuyén ban trang phuc cong so 1a 2 dia diém
khach hang thuong xuyén mua sam trang phuc c6ng so nhat. Khi xét vé khu vuc nghién ctru thi nhém dép vién
Ha Noi 6 thoi quen mua sdm & cac Ciza hang chuyén ban vé thoi trang cdng sé, thi @ H6 Chi Minh lai thuong
Xuy8n mua sam tai c&c Cira hang qudn 4o thoi trang khac.

5. Dip mua sam: Sau khi nhdn lwong hodc nhitng 1Gc ¢O nhiéu tién 14 thoi diém ma nhiéu ngudi muén mua sdm
trang phuc cong s¢ nhat. Ngoai ra, khi muén Thay #é cho nhitng trang phuc cii ciing 1a mot trong nhitng nhan t6

thiic day nhu cau chi tiéu cua khach hang.
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A. Kham pha hanh vi str dung trang phuc céng sé ciia ngwoi dan Viét Nam

6. Ngwoi mua sam cung: Hai d6i tuwong chu yéu ma dap vién thuong di cing 1a Chonglve (35.4%) va Ban

bé/Pong nghiép (28.9%). Tuy nhién, ¢ sy khac nhau gitta Nam va Nit cling nhu gitra c4c nhom tudi:

« Trong khi Nam gi6i c6 khuynh huéng di mua sam trang phuc cong sé cling véi Vo thi Nir gi6i lai thuong di

mua trang phuc v&i Ban bé [ dong nghiép.

« Nhom 23 — 29 thuong di mua sim cUng voi Ban bé | dong nghiép trong khi nhém 30 — 39 thuong di mua

cling v&i véi Chong | Vor ciia minh.

7. Loai trang phuc va Phong céach yéu thich: Nam gi¢i va Nit gigi déu yéu thich trang phuc 40 so mi va quan

Tay véi phong céch lich sy, tré trung va nang dong. Tuy nhién, c6 vai diém khac nhau nho giira hai nhém nay:
« Nam gi6i: yéu thich phong cach Pon gian, dé nhin (51.4%)

« Nir gidi: ngoai hai loai trang phuc trén, nhdm dap vién nit ciing kha wa chudng chan vay va d¢am lién cing

phong cach diu dang, ntt tinh.
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A. Kham pha hanh vi str dung trang phuc céng sé ciia ngwoi dan Viét Nam

8. Cac yéu t6 anh hwéng dén hanh vi mua sim:

Cac yéu t lién quan dén trang phuc (kiéu dang, thiét ké, chat liéu vai, mau sic...), gia ca, hop thoi trang, dia
diém ban 14 c4c nhan té anh hudng chinh dén quyét dinh cua nguoi tiéu ding. Tuy nhién, mic d6 anh hudng cua
cac nhan té nay co hoi khéc giita hai nhdm nam va nit ciing nhu cac nhoém do tudi:

a. Gioi tinh:

Trong khi Nam giéi chl trong nhiéu dén kiéu dang, thiét ké, chat liéu vai, mau séc,... cta trang phuc, thi Nit
gidi lai quan tdm nhiéu hon xem b trang phuc d6 ¢4 hop mét hodc c6 chuong trinh giam gia khuyén mai hay

khong.
b. P tudi:

Nhom thanh vién 16n tudi (30 — 39 tudi) chi ¥ nhiéu hon vé gia ca cta trang phuc hon so véi nhém tré (20 — 29

tudi).
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B. Hanh vi va théi quen cia tirng nhom tiéu dung thoi trang cong sé

1. Ap dung phuong phap phéan tich cum (Cluster Analysis), nhom tiéu diing théi trang chia thanh 2 nhom

chinh sau :

Nhém 1: quan tdm va chay thao xu hudng (56.0%)

Nhom 2: chi mua sam khi can thiét (44.0%).

2. Pac trung cua tirng nhom

Nhém 1 tap trung nhiéu & nit gii va ¢ d6 tudi 23 -29 tudi.

Nhom 2 chu yéu 1a nam gidi va trong do tudi tir 30 — 39 tudi.

3. Nhirng diém chung ciia 2 nhém

Tu ban than quyét dinh viéc chon lya trang phuc.

«  Déu dén Cira hang quan 4o thoi trang dé mua sam trang phuc cong so.

«  Thoi diém thuong di mua sam 1a Sau khi nhdn hrong hodc ¢ c6 nhiéu tién.
« Vol chéng va Ban bé | Pong nghiép 1a hai dbi twong chu yéu di cung.

«  Quyét dinh chon trang phuc déu bi chi phdi boi cac yéu té lién quan dén trang phuc (kiéu dang, chat liéu

vai, mau sic,...), gia ca, hop thoi trang va dia diém bén. Copyrights @ W&S Co., Ltd. 2012
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B. Hanh vi va théi quen cia tirng nhom tiéu dung thoi trang cong sé

4. Nhirng diém khac biét giira 2 nhom

a. Chwong trinh khuyén mai: Nném 2 quan tdm dén cac chuong trinh khuyén mai cao hon nhém 1. Vi vay ma

ty 16 ho mua sam tai cac dip c6 chirong trinh gidm gid | khuyén mai ciing cao hon.

b. Pia diém mua siam: Nhém 2 c6 xu huéng Tir ddt may va mua trang phuc ¢éng s & Che. Nguoc lai thi nhoém

1 mua sam tai Trung tm thwong mai chiém ty 1¢ cao hon.

c. Yéu t6 anh hwéng: Nhom 2 chi trong viéc mua sam trang phuc ¢dng s hon véi nhém 1. Vi vay, sé diém ho

danh gi4 mic d6 quan trong cho c4c yéu t anh huéng dén hanh vi mua sim ciing cao hon.
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2. BAO CAO CHI TIET
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A — Kham pha hanh vi tiéu dung thoi trang
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1. Loai trang phuc wu tién

2%

Véi d6i tugng tham gia khao sat 12 nhan

. A , n F N < © Cong s&
vién cong so trong do tuoi tir 23 — 29, thi o
" Mic nha
Trang phuc cdng s¢ duge wu tién nhat = Dao phé
A > z . « K u Bi tiéC
trong tat ca cac loai trang phuc, chiém
Trang phuc khac

65.0%.
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1. Loai trang phuc wu tién — Theo khu vue

“HaNbdi = HO Chi Minh

Cong so Mac nha Dao phé bi tiéc Trang phuc khac

Vung mién khac nhau thi mutrc d6 wu tién cho timg loai trang phuc ciing khac nhau. Nném dap vién tai
khu vuc Ha Noi ¢0 xu hudng wu tién trang phuc cong sé hon nhdm dap vién ¢ khu viec H6 Chi Minh,
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1. Loai trang phuc wu tién — Theo giédi tinh

®Nam ® N

Cong so Mac nha Dao phé bi tiéc Trang phuc khac

« Nir gi6i vu tién trang phuc céng sé cao hon nam gidi, chiém 51.7 % trong khi d6 nam
2161 chiém 43.3%.
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1. Loai trang phuc wu tién — Theo d tudi

m23-29tudi  ®30- 39 tudi

Cong so Mac nha Dao phd bi tiéc Trang phuc khac

Nhom khach hang tir 30 — 39 tudi c6 muc d6 uu tién loai trang phuc cong s cao
hon nhém khéch hang tir 23 — 29 tuoi.
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2. Ngwoi quyét dinh chinh

Tong : TR

Trong khi nam gidi thuong bi

anh hudéng vao su tu van cia

29.9% nguoi Khac hoac dugc nguoi

khac mua tang, thi nir gidi lai

10.1%

- 2.4% 2.2% c6 khuynh hudng tu chon lua

Lu6n bi a?}nh hudng vao Luodn dugc nguoi khac  50% y k@én ban than,  Thuong tu chon, mua  Ludn luén 1521 nguoi tu Vé. quyét dlnh mua tl’ang phuc
su tu van clia nguoi mua cho 50% y kien nguoi khac  trang phuc va c6 tham  chon va quyét dinh mua
khac khi mua trang phuc khi chon lya khao y kién tir nguoi  trang phuc cong sd cho

Khac s cong so cho ban than.

Lu6n luén 1:21 nguoi tu Thuong tu chon, mua 50%y k@én ban than, Lu6n bi anh huong vao sy Ludn dugc nguoi khac
chon va quyet dinh mua  trang phuc va c6 tham  50% y kien ngudi khac tw van cua nguoi khéac khi mua cho
trang phuc cong sé cho khao y kién tir nguoi khac khi chon lya mua trang phuc
ban than

=Nam = Nir
Copyrights @ W&S Co., Ltd. 2012
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2. Ngwoi quyét dinh chinh — Theo khu vue

56.7%

54.2%

= Luén luén la nguoi tu chon va quyét dinh
mua trang phuc cong sé cho ban than

= Thuong tu chc_)r}, mua trang phuc va c6
tham khao y kién tir nguoi khac

= 50% ¥ kién ban than, 50% ¥ kién ngudi
khac khi chon lya

B Luon bi anh huong vao sy tu van cia
nguoi khac khi mua trang phuc

1% 2.5% 796 1.9% B Luo6n duge ngudi khac mua cho

Ha Noi H6 Chi Minh
“HAN§i =HdChiMinh ;~
B4 T%
S or 56.2% 56.2%

Ludn luQn 1a nguoi tu chonThuong tu chon, mua trang 50% y kién ban than, 50% Lu6n bi anh huong vao sy Ludn dugc ngudi khac
va quyet dinh mua trang  phuc va c6 tham khdo y ¥ kién ngudi khéc khi chon tu van cua nguoi khéc khi mua cho
phuc cong s cho ban than  kién tir nguoi khac lua mua trang phuc
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2. Ngwoi quyét dinh chinh — Theo dd tuoi

O Nhom tudi tré thuong bi anh hudng vao sy tu van cta ngudi khac khi mua trang phuc cdng s cao hon
nhém 16n tudi.

O Cang 16n tudi thi ho cang c6 thdi quen tu chon va tu quyét dinh mua trang phuc cong so cho ban than, it
phai tham khao y kién tir nguoi khac, va trang phuc cong so ctia ho thuong dugc ngudi khac mua cho.

®23-29 tudi ™ 30- 39 tudi 68.8%

50.2%  49.8%

Ludn !u(‘)n la nguoi tu chon va  Thuong tu chon, mua trang  50%y kién ban than, 50% y Luodn bi anh huong vao syt Ludn duge nguoi khac mua
quyét dinh mua trang phuc  phuc va c6 tham khéo y kién kién ngudi khac khi chon lya  van cua ngudi khac khi mua cho
cong s& cho ban than tir nguoi khac trang phuc

Copyrights @ W&S Co., Ltd. 2012
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3. Mirc d§ mua sam

N=720

0

0

5.6%

Téng

Online research & marketing in vietnam

Consumer research in vietnam

2.6%

Nhiéu hon
§ lan/tuén

2-4
lan/tuan

1 1an/tudn

.2-3
lan/thang

11an/1-2 114n/3 -4 21an/nam 1 1an/ndm
thang

thang

Nhiéu hon

1 lAn/tudn

2-3
lan/thang

114n/1-2 114n/3 -4 214n/nam 1 lin/nim

thang

thang

O Miuc d6 thuong xuyén mua sim trang phuc cong so 1a tir 1-2
thang/1 lan (34.3%)

Q Ty Ié nit gidéi mua sam trang phuc 1 1an/ 1- 2 thang cao hon
nam gidi.

= Nam = Nwr

Nhgéuhgn 2-4 1 14n/tudn 2-3 114n/1-2 114n/3 -4 2 14n/nam 1 1an / nam
51an/tudn  1an/tudn lan/thang  thang thang
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3. Mirc @ mua sam — Theo khu vue

3.6%

0, 0% 0 ' 0
1.9% ‘ 5.3% 7.8% 1.7%
Nhiéuhon5 2 -4lan/tudn llan/tuin  2-3lan/thang 114n/1-2 thang 114n/3-4thang  21an/ndm 11an / ndm
1an/tudn

= HaNoi = Hd Chi Minh

Nhiéuhon5 2 -4lan/tudn llan/tun  2-3lan/thang 114n/1-2 thang 114n/3-4thang  21an/ndm 11an / ndm
1an/tudn
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3. Mirc @9 mua sam — Theo @9 tuoi
——23-29 tuéi ——30- 39 tudi

0, 4 40
08% e 4% 1.3%
Nhiéuhon5 2 -4lan/tudn 1lan/udn  2-3lan/thang 11an/1-2 thang 114n/3-4thang  214n/nidm 11an / ndm
1an/tudn

m23-29 tubi ™ 30- 39 tudi

Nhiéuhon5 2 -4lan/tudn llan/tun  2-3lan/thang 114n/1-2 thang 114n/3-4thang  21an/ndm 11an / ndm
1an/tudn
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4. Pia diém mua sam

-
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Ctra hang quan 4o thoi trang (75.7%)

Cura hang chuyén ban trang phuc cong s¢ (74.7%)

\
Trung tam thuong mai (52.1%)
1
Siéu thi (44.0%)
|
Ty dat may (20.6%)
]

Mua qua mang (20.6%)

Cho (11.1%)
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4. Pia diém mua sam — Theo khu vue

Cira hang quén 40
chuyén ban trang
phuc cong s&

Trung tam thuong
mai

Ty dat may
Mua qua mang
Siéu thi

Cho

Tiém quan ao cli

Ha Noi

— e

L 2%
L aa%
L aa%
R (7

10.0%

3.1%

Hd Chi Minh

Cira hang quén 4o
chuyén ban trang
phuc cong so

Siéu thi

Trung tm thuong
mai

Ty dat may
Mua qua mang
Chog

Tiém quan ao cli

S

S s33%
P sLo%

b 283%
b 283%
b 22%

1.4%

Ngoai Cira hang chuyén ban trang phuc cong so la dia diém
thudong xuyén mua sam nhat, thi nhém tiéu dung & khu vuc Ha Noi
c6 xu huéng mua sim tai cac Trung tam thwong mai (52.2%).
Trong khi d6 nhém tiéu dung & Hb Chi Minh chon mua sdm & Siéu

thi (53.3%).

HHaNoi ®H) Chi Minh

Cira hang quén 40 chuyén ban
trang phuc cong s&

Cira hang quén 4o thoi trang
Trung tdm thuong mai
Siéu thi

Ty dat may

Mua qua mang
Cho

Tiém quan ao cii

Q Ty 1& nhém dap vién & Ha Noi mua sim ¢ 2 dia diém 12 Ciia
hang quan ao chuyén ban trang phuc cong so va Cua hang
quan 4o thoi trang cao hon nhém dap vién ¢ H6 Chi Minh.

O Ngoai ra, xu hudéng Ty dat may trang phuc cong so & Ha Noi
pho bién hon khu vue H6 Chi Minh.

Copyrights @ W&S Co., Ltd. 2012
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4. Pia diém mua sam — Theo giéi tinh

m Nam = Nir

------------------
o *,

Cira hang qun 4o thoi trang

Ctra hang quéan 4o chuyén ban trang phuc

Céng Sé lllllllllllllllll
Trung tdm thuong mai N=360
Siéu thi
Ty dit may N=360

Mua qua mang
Cho

Tiém quan 4o cii

QTy 1¢ nit gidi mua sam tai 2 dia diém Cira hang qudn 40 thoi trang va Cira hang quan 4o chuyén bén trang
phuc cdng so cao hon nam gidi. Tuy nhién, doi véi nam gidi thi 2 dia diém ma ho di mua sam thuong xuyén
hon nir gidi l1a Trung tam thuong mai va Siéu thi.

QO Ngoai hai dia diém mua sim truyén théng & trén, thi nhém dap vién nit 6 xu huéng Mua qua mang (72.3%)
va Cho (63.8%) cao hon han nhém dap vién nam.

Copyrights @ W&S Co., Ltd. 2012
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4. Pia diém mua sam — Theo d9 tuoi

23 - 29 tubi

Tiém quan ao cli

Cira hang quan a0 [WAMLZ)

chuyén ban... / Cho

Cira hang quén 40
thoi trang

Trung tdm thuong
mai

30- 39 tudi

Tiém quan ao cli

Citra hang quén 75.0%

4o thoi trang g

Ctra hang quén

40 chuyén ban Mua qua mang
trang phuc...

Trung tdm 3

thuong mai Ty dit may

Sidu thi

m23-29tubdi ™ 30- 39 tudi

Cira hang quén 4o thoi trang

Ctra hang quén 40 chuyén ban trang
phuc cong s&

Trung tdm thuong mai
Siéu thi

Ty dat may

Mua qua mang

Cho

Tiém quan 4o cii

Q Cira hang quan 4o chuyén ban trang phuc cong sé la dia diém ma nhém tiéu
ding tir 23 — 29 thudng xuyén mua sim nhat (77.5%), trong khi d6 nhém tiéu
dung tir 30 -39 thuong mua trang phuc c6ng so tai cAc Ciza hang qudn &0 thoi
trang ndi chung (75.0%).

O Ty 1& nhdm dap vién tir 23 — 29 tudi di mua sam tai Cira hang qudn &0 thoi
trang va Ciua hang chuyén ban trang phuc céng s¢ cao hon mot it nhom 30-39
tuoi.

0 Ngay nay, internet da tré nén rat quen thudc véi gidi tré, vi vay ma nhom tiéu
dung 23 — 29 tudi cting c6 thoi quen dat mua trang phuc cdng s qua mang.
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5. Poi twong cling mua — Theo giéi tinh
Téng wNam = Nit

-------------------------------------------------------------------------------------------

35.4%: Chdng / vo

Chéng / vg

28.9% i Banbé/ déng nghiép

-----------------------------------------------------------------------------------------

E‘Ban bé / ddng nghiép

gy

Mot minh 13.9% Mot minh
Nguoi yéu Nguoi yéu

Chi gai / em gai Chi gai / em gai
Me Me

Anh trai / em trai Anh trai / em trai

B6 B6

O Hai ddi tuong cha yéu ma dap vién thuong di cing 1a Chéng I vo (35.4%) va Ban bé | Pong nghiép (28.9%).

0 Nhém dap vién nam c6 ty 1& di mua sam cing véi vo cao hon nhdm dap vién nit. Tuy nhién, viéc di mua sam cung voi Ban
bé/ dong nghiép thi nhdm nir lai chiém ty 1€ cao hon.

Copyrights @ W&S Co., Ltd. 2012
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5. Poi twong cling mua — Theo khu vue

Chéng / vo

Ban bé / dong nghiép

Mot minh

Nguoi yéu

Chi gai / em gai

Anh trai / em trai

®HaNO6i  #HO Chi Minh

Ngudi tiéu dung Ha Noi thich di mua sim cung
v6i Chong | Vo va Ban bé | dong nghiép nhiéu
hon nguoi tiéu ding & H6 Chi Minh. Dic biét,
th6i quen di mua sim mot minh ¢ vé phd bién
hon tai khu vuc H6 Chi Minh.
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5. Poi twong clng mua — Theo d¢ tudi

Chong / vg

Ban bé / dong nghiép

Mot minh

Nguoi yéu

Chi gai / em gai

Anh trai / em trai

m23-29 tudi

® 30- 39 tudi

Do tudi khac nhau thi déi twong mua sim cling
ciing khac nhau. Nhom tré tudi (22 — 29 tudi) thi
thich di mua sam v&i Ban bé/ Pong nghiép nhiéu
hon nhém 16n tudi ( 23 — 29 tudi). Nguoc lai thi
viéc di mua sim cing véi Vo' / Chong dugc nhom
16n tudi yéu thich hon.
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Q Sau khi nkdn lwong hodc nhitng 1Uc ¢ nhiéu tién 13 thoi diém ma nhiéu ngudi mudn mua sam trang phuc

cong so, nhat 1a d6i véi phai nit.

Q Bén canh d6, Thay thé cho nhitng trang phuc cii ciing 12 mot trong nhimg Iy do mua sim cta nguoi tiéu

dung, dac biét la nam giéi.

¢ Sau khi nhén luong hodc lac ¢6
: nhiéu tién

EThay thé cho nhiing trang phuc cii

Kh1 co nhlrng chuong trinh giam
gia / khuyén mai

Thich lac nao thi mua lac do6
Chuén bi cho chuyén di cong tac

Ban bé / dong nghiép ru ré

Khi sap di phong van cong viéc
mai

Nhimg luc budn hay stress

Khéc

----------------------------------------------------------------------------------------------

0N
---------------

®m Nam = Nir

Sau khi nhan Ivong hoac lac co
nhiéu tién

Thay thé cho nhing trang phuc cii
Ban bé / dong nghiép ru ré
Chuén bi cho chuyén di cong tac

Thich Itc nao thi mua lac do

Khi ¢6 nhirng chuong trinh giam
gia / khuyén mai

Nhing liic budn hay stress

Khi sap di phdng van cong viéc
moi
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6. Thoi diém mua sam — Theo khu vuwe

i Sau khi nhan luong hodc luc c6 nhiéu tién

* Thay thé cho nhiing trang phuc cii

H6 Chi Minh 25%35.3% 37.2%
Ban be / déng nghiép ra ré
Chuén bi cho chuyén di cong tac
Ha Néi 297% 350% 45.0% Thich lac nao thi mua lac do

 Khi c¢6 nhitng chwong trinh giam gia / khuyén
mai

“HaN§i = HO Chi Minh

Sau khi nhan luong hodc luc c¢6 nhiéu tién

Thay thé cho nhiing trang phuc cii

Ban bé / ddng nghiép ra ré

Chuén bi cho chuyén di cong tac

Thich lac nao thi mua lic do

Khi ¢ nhitng chuong trinh giam gia / khuyén mai
Nhing liic budn hay stress

Khi sap di phong van cong viéc mdi

Copyrights @ W&S Co., Ltd. 2012



. @
’
b "‘- W\ S Online research & marketing in vietnam
. L}

“@u sueresead:  Consumer research in vietnam

6. Thoi diém mua sam — Theo gidi tinh

Nit gidi quan tdm dén céc chuong trinh giam gi&/ khuyén mai cao hon nam gigi. Ty 1é nir thuong mua sam trang
phuc cong s& Khi c6 nhitng chuong trinh giam gialkhuyén mai la 60.8% trong khi d6 ty 1¢é nay ¢ nam chi 0.3%.

--------------

# Sau khi nhan luong hoic ltic ¢6 nhiéu tién

Khi ¢6 nhitng chuong trinh giam gi4 / khuyén mai
% i 27.2% 9.4% -
: Thay thé cho nhiing trang phuc cii

-------------

Thich ltc nao thi mua lac do

-------------
o vy

Ban bé / dong nghiép ru ré

Chuén bi cho chuyén di cong tac

60.8% 53.3% 45.0% 36.9% 35.8%19.7%

Nhing lic budn hay stress

.............. Khi sap di phong van cdng viéc méi

W
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6. Thoi diém mua sim — Theo d§ tuoi

Sau khi nhdn lirong hodc 14c ¢6 nhiéu tién va Thay thé cho nhitng trang phuc cii 12 nhitng thoi diém ma duoc ca
2 nhom tuoi quan tdm ma mua sam trang phuc nhiéu nhat.

= Sau khi nhan luong hodc ltic ¢6 nhiéu tién

Thay thé cho nhiing trang phuc cii

23 - 29 tudi 60.6% 26.4% 37.2%  40.0% 51.4%

Ban bé / dong nghiép ri ré
Chuén bi cho chuyén di cong tac

Thich lac nao thi mua lac @6

Khi ¢6 nhitng chuong trinh giam gia /
khuyén mai

30- 39 tudi 553% 25.8% 33.1% 42.2%  55.0% * Nhing lic budn hay stress

B Khi sap di phong van cong viéc mdi
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6. Thoi diém mua sim — Theo d§ tuoi

Nhu cau mua sam trang phuc cong sé ¢6 su khac nhau giira c4c nhom tudi:
O Nhoém tiéu ding tré ¢ thdi quen mua saim ngay sau khi nhan lwong nhiéu hon nhdm tiéu dung 16n tudi.

QO Cang 16n tudi thi théi quen mua sim khi that sy can thiét cang cao, vi vdy ma nhoém tiéu ding 30 — 39 tudi
chiém ty 1€ cao hon.

W23-29 tudi ™ 30- 39 tudi
Sau khi nhan lvong hoac Iuc co nhiéu tién
Thay thé cho nhiing trang phuc cii
Ban bé / dong nghiép ri ré
Chuén bi cho chuyén di cong tac

Thich Itc nao thi mua luc do

Khi ¢6 nhitng chwong trinh giam gi4 / khuyén
mai

Nhing lac budn hay stress

Khi sap di phong van cong viéc médi
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/. Loai trang phuc thwong mua

Nam

Ao so mi
Ao so mi .3%

Quén tay

PAm lién
Quan Jean
Ao thun ¢6 ¢b _ 35.8% Ao vest

85.0%

Ao thun
Ao Vest [ 29.4%
Ao khoac
Ao thun khong cb Trang phuc khac
N=360 N=360
) .\—
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8. Mau sac trang phuc yéu thich — Nam

Ao thun
khéng cé

co

__________________________________________ 40.1%;  394%;  90.6%  4.2%
________________________________________ 20.1%! 14.4%: 44.7%:
_________________________________________ 41.5%;  323%  523%  15%

22.9%! 43.8%: 33.3%! 4.2%!

SRR "w"m‘“’f"w*'} H B
_________________________________________ 471%;  529%  338%  5.9%
____________________ 28.6%! 34.5%! 45.0%: 3.8%!
__________________________________________ 417%;  A17%  437%  4.9%
__________________________________________ 258%;  268%  165%  19.6%

24.5%! 28.3%: 12.6%: 13.2%!

_________________________________________

23.9%!

Xanh 14 cay |

Xanh den

..........................................................................................................

- Xanh da troi |

Camca rot 6%: 2.6%:
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8. Mau sic trang phuc yéu thich — Nir

Chanvay | Ao thun

28.8% 45.6%

68.7% 51.9%

...............................................................................................

Timhoa ca

...............................................................................................................

bo

Xanh duong

...............................................................................................................

...............................................................................................................
................................................................................................

Xanh la cay 7.6% 26.7% 8.1% 16.9% 23.3%

Xanh den 52.0% 5.0% 14.0% 12.0% 31.0% 9.0%

Xanh da troi 43.6% 4.3% 1.1%

8.5% 37.2% 11.7%

Cam ca 1ot 35.6% 4.8% 3.2%1 27.1%1 54.3%[ 23.9%|  12.2%
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9. Phong cach va leai trang phuc yéu thich - Nam

-----------------------------------------------------------------------------------
-
0

Ao so mi
(93.3%)

Tré trung, nang dong _ 61.9%
Don gian dé nhin _ 51.4%

o -
. S
----------------------------------------------------------------------------------

C4 tinh - 22.5%

Phong cich Han Quéc . 8.9%

(83.9%)

Quén Jean
(50.8%)

Ao thun
(35.8%)

Poc dao, la mét F 6.4%

ALy -
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9. Phong cach va loai trang phuc yéu thich — Nwr

Ao so mi
(93.3%)

Quén tay
(83.9%)

Chan vay
(50.8%)

Dam lién
(35.8%)

N=360

------------------------------------
o

Tré trung, nang dong

Diu dang, nit tinh

.
-----------------------------------

Hién dai

Sang trong

Don gian dé nhin

Dé thuong

Catinh

Quyén rii

Phong cach Han Qudc
Doc d4o, la mit

C6 dién

Phong cach khac
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10. Cé4c yéu to6 quan tam khi mua sam

Theo md hinh phan tich nhan t6, ¢6 4 nhém chinh:

O Nhoém 1: quan tm dén céc kiéu dang, thiét ké, chat liéu vai, mau séc...cta trang phuc

Q Nhoém 2: quan tm dén Gia ca

O Nhoém 3: quan tm dén xu hudng thoi trang
O Nhom 4: quan tim dén yéu té noi bén va nhiing tién ich cua noi ban

1.Cac yéu to lién

quan dén trang
phuc

3.XU hwong thoi

trang

4.Noi ban va nhirng

tién ich

—  Chdt ligu vai Ph hop tdi tién Trang phuc hop Quan &0 trung
; mot bay de lia chon
—  Mau sdc Ban duing gia niém yét Trang phuc doc la C6 phong thir dé
Sw vira van voi co , , ., 5 vhéi voi 4i 44 y
) oy Chiét khéulGiam gia Dé phoi voi ,trang | Thai do Phu_cAvu cua
phuc khac nhan vién
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10. C4c yéu t6 quan tam

120.0% 4.2
l Hoan toan khong quan trong == Khong quan trong Binh thudong === Quan trong ™= R4t quan trong  ===Diém trung binh

100.0%

80.0%

60.0%

40.0%

20.0%

0.0%
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10. C4c yéu t6 quan tam — Theo gidi tinh

O Khi lya chon trang phuc thi nam gidi cha trong dén cac thiét ké, kiéu dang, mau sdc,... cua loai trang phuc
va so diém danh gié vé cac yéu to d6 cao hon nir.

Q Trong khi d6 thi nit gi6i lai kha quan tdm dén thuong hiéu, tinh thoi trang ctia trang phuc va chuong trinh
giam @ia / khuyén mai khi ma so6 diém danh gia cua ho vé cac yeu t6 nay cao hon nam. Cac yéu to ho quan

tam
5
45 T ."4“:[.5. CYRCIRRRETN JUCTITIN JUCTITIN JRCLLTIN
e gl K403, oo 395 Sas4.08. 3.96 ¢ 3.00 397 H4,04. 404 % 40588004 422 F
= + 0 00 ‘e rhd —
2 3.90 —_
2 35 — B-98 3-853.80\/ 3.94 7 384
2 ' D B54 1354 | 359 > V353~ N4 3.60 ——Nam
‘; 3 319 |3.26 |3.46 3.37 3.33 —Nit
2 D.96
25
2
o\ P [ [ S A oM X o N ° 2
SIS LI IS I TS FFFF S
ECAN SN . NS & &
\\&é\ ‘ \\&6 ro&b g@\{" & S \éé?‘% @60 & & &0 &t @@Q C&\\ ‘ 0&9 ‘ & o %4‘5‘\
& & & & S o R oY ¥ &
& S & S & &
.é\ \'&Q CJG &‘6' @‘b‘ Q)‘bf
& ‘o ,@
<% Q;gz? ¥

Yéu t6 anh hwéng
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yuiq suna uRIg

Su vira van cuda trang phuc véi co thé
Chat liéu vai

Mau séic trang phuc

Gié ca phu hop vdi tui tién

Tinh xu hudng, hop mdt ctia trang phuc
Chwong trinh giam gia san pham
D& phdi v6i nhitng trang phuc khac
Bén dung gia niém yét

Kiéu dang/Thiét ké

Huong chiét khau khi mua nhiéu loai
trang phuc

Nguoi dai dién thuong hiéu

Yéu t6 anh hwéng

Cach tu v4n ctia nhan vién ban hang
Quan 4o trung bay dé lya chon

Vi tri ctra hang nim & khu trung tam
Tinh ddc déo, la cua trang phuc
Thuong hiéu

Phong thir d6

Thai d6 cua nhan vién ban hang

Kich c& da dang
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B — Hanh vi va thoi quen cuaa tirng nhom
tieu dung thoi trang cong soé
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C6 2 nhom tiéu dung chinh:

Nhém cuc ky quan tam va
chay theo xu hudng (56.0%)

Nhom khong quan tam va chi
mua sam khi can thiét (44.0%)
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1. Pac trung tirng Nhom tiéu dung

Q Nir thugc Nhdm quan tam va chay theo xu hwéng nhiéu hon nam va nguogc lai, nam da phan thuéc Nhom

chi mua sdm khi can thiét.

O Nhoém quan tam va chay theo xu hwdng tap trung nhiéu ¢ do tudi 23 - 29 tudi. Trong khi d6, Nhém chi mua

sam Khi can thiét chiém phan dong ¢ do tudi 30-39 tudi.

Nhoém quan tam va chay
theo xu hudng

Nhom chi mua sam khi
can thiét

{50.29%

Nhom quan tam va
chay theo xu hudng

Nhom chi mua sam

khi can thiét

m 23 - 29 tudi
® 30- 39 tudi
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2. Mirc d mua sam

Nhoém chi mua sam khi can
thiét

Nhom quan tdm va chay
theo xu hudng

Nhoém chi mua sam khi can
thiét

Nhoém quan tdm va chay
theo xu hudng

Trang phuc cong s cua toi ludn duge
nguoi khac mua cho

T6i ludn bi anh hudng vao sy tu van cua
nguoi khac khi mua trang phuc

Khi chon mua trang phuc cong sé thi mot
ntra 1a quyét dinh 1 cta t6i va mot nira toi
tham khao y kién ngudi khac

B T6i thuong tu chon, mua trang phuc va c6
tham khao y kién tir ngudi khac

= T6i luén ludn 14 ngudi tu chon va quyét
dinh mua trang phuc cong s& cho ban than

Nhiéu hon 5 lan/tuan
2 - 4 1an/tuan
1 1an/tudn
2 - 3 lan/thang
® 1 lan/1 - 2 thang
= 11an /3 - 4 thang
2 1an / ndm

1 1n / ndm
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3. Thoi diém mua sim

Nhém 1:

Sau khi nhan Irong hodc luc cé nhicu tién

Thay thé cho nhitng trang phuc cil

Khi c6 nhimg chwong trinh giam gia /
khuyén mai

Thich ltc nao thi mua lac dé

Chuén bi cho chuyén di cong tac

Ban bé / ddng nghiép ri ré

Khi sép di phong vén cong viéc mai

Nhing luc budn hay stress

Nhom quan tim va chay theo xu huéng

— 67.2%

L 3%
L 48o%
L 307%
L 285%

L 238%

L 12.9%

F 9.2%

Nhém 2:

Sau khi nhan luong hodc Iuc ¢ nhicu tién

Khi c6 nhimg chuong trinh gidm gia /
khuyén mai

Thay thé cho nhiing trang phuc cii

Chuén bi cho chuyén di cong tac

Thich ltc nao thi mua lac d6

Ban b¢ / ddng nghiép ru ré

Nhitng lic budn hay stress

Khi sip di phong vén cong viéc méi

Nhom chi mua sam khi can thiéet

.
—Tm
I s
——
——
P 29.0%

D 16.7%

_ 15.8%

Thoi diém thlc day chi tiéu cho viéc mua sam trang phuc cdng sé nhiéu nhat ctia ca 2 nhom déu 1a Sau khi nhdn
lwong hodc 1Uc €6 nhiéu tién. Tuy nhién, nhom 1 dudng nhu quan tdm dén chuong trinh khuyén mai cao hon

nhom 2.
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4. Pia diém mua sam

90.0%
9 ey 81.4%

80.0% /—IT&)%
70.0% === 72.2%

====NhOm quan tam
60.0% 59.0% va chay theo xu

/ hudng
50.0%
40.0% —Nhém chi‘ mua
sam khi can thiét
30.0%
20.0%
10.0% —
0 3.0% 8.8%
000 | —=—F—1.3%
Khac  Tiém quan Cho Muaqua Tydatmay Siéuthi Trungtdm Cirahang Cira hang
docii mang thuong mai  quando quan 4o thoi
chuyén ban trang
trang phuc
cong so

Nhom 1 thich mua sam tai cac Trung tam thirong mai hon nhém 2. Ty 1& mua sim tai Trung tam thirong mai
ctia nhom 1 cao hon nhém 2 1a 12.3%. Tuy nhién, ca 2 nhém déu co6 chung s¢ thich 1a mua sam trang phuc céng
sO tai Siéu thj.
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5. Yéu to quan tam

«==Nhém chi mua sim khi can thiét ====Nhoém quan tdm va chay theo xu hudng

5

4.5
- 4714

4.07 4.09 4.17

2 4 375376386 386392 397 401 0% 40— 4&‘108
= 3.67 : : : -
g 356 3.62 — 381 agiher w271 39 383 3.84 392
g 3 2 91 3.29 29
) =" 5.16 920
& 25

2
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‘%0\ Q) > Q?Q\ 6066 ‘DQQO ‘_QOQ' 60\@ ‘é\& Qéé@ 6@0 &@ 4, ‘b?o
& & S £ & & $ & S
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Cac yeu to

Céc yéu t6 lién quan dén trang phuc (kiéu dang, thiét k&, chat liéu vai, mau sic...) dugc nhém chi mua sam khi

can thiét quan tdm hon han. Vi vay ma s6 diém ho danh gia cho céc yéu té nay ciing cao hon so véi nhém quan
tam va chay theo xu huong.
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6. Ngwoi mua sam cung

===Nhém chi mua sdm khi can thiét ====Nhoém quan tdm va chay theo xu hudng

Chong / vg Anh trai / em trai

Mdt minh Ngusi yéu

Chi gai / em gai

Chéngl Vo va Ban bl dong nghiép 1a 2 dbi twong ma ca hai nhém déu thich di mua sam cung. Tuy
nhién, nhém quan tdm va chay theo xu huéng thuong di mua sam véi Nguwoi yéu hon.
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3.THUQC TINH PAP VIEN
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Thudc tinh dap vién

Nghé nghi¢p Thu nhap
Nhan vién vin phong —4,6% 5.000.001 - 7.000.000 VND 35.4%
7.000.001 - 10.000.000 VNP 32.8%
Nhan vién van phong cap quan ly [ 21.7% 10.000.001 - 15.000.000 VND
15.000.001 - 20.000.000 VND
Chuyén vién (K su, Bic 7, Gido |y 1 59 20.000.001 - 25.000.000 VND
vién) 25.000.001 - 30.000.000 VND
30.000.001 - 40.000.000 VND

Trén 50.000.000 VND

Nhén vién cong chirc chinh phu F 3.5%

Tinh thanh Tudi Giéi tinh

Ha Noi
® H) Chi Minh

Nam

BN

23 - 29 tudi
® 30- 39 tudi

50% 50%

50%
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CONTACT INFORMATION:

W&S Company Limited

Address: Floor 10, Room A, 40 Pham Ngoc Thach St., Ward 6, District 3, HCMC.
Phone: (08) 38 223 215 Fax: (08) 38 223 216

Email: info@vinaresearch.jp

WEBSITE

= Client site: http://vinaresearch.ip
= Member site: http://vinaresearch.net

The copyright of this report belongs to W&S Company Limited. The results (anlyzing, wording, data,
@ tables and graphs) of this survey can be publicly used, but must be cited and sourced from W&S

Company Limited (also include its website address http://vinaresearch.jp).
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