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Thoi gian khao sat
Tong miu nghién ciru
Gioi tinh

B6 tudi

Tinh thanh

Piéu kién doi twong nghién ciru

Muc dich nghién ctru

: 06.09 - 15.09.2012

. 187

: Nam va Nir

: 20 tudi trd 1én

: H5 Chi Minh va Ha Noi

: B6 me ¢6 con tir 1 dén 6 tudi, Sira twoi thanh / tiét

tring 1a loai stta bé str dung thuong xuyén nhat.

: Nham kham phé thoi quen tiéu ding vé mat hang sita

tuoi tiét trung cho con. Ngoai ra, do luong mac do
nhan biét cia nguoi tiéu dung vai cAc nhdn hiéu stra
tuoi tiét trung.
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Phan 1. Thi truong sira twoi tiét / thanh tring
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Phan 1 . Thong tl n th! tru‘O’ng Top Online Research in Vietnam
Q Sita twoi thanh / tiét tring 14 mot loai thuc pham dugce déng goi voi cong nghé thanh / tiét tring, rat giau

dinh dudng, vitamin va céc khoang chat ty nhién. Loai thuc pham nay rat tot cho co thé dic biét 1a ddi vai

tré em.

O Theo mot s6 nghién ctru, tré em tai thanh phd 16m tidu thu khoang hon 70% cac san pham sita. Tuy nhién,
tong san luogng sita twoi san xuét trong nudc moi chi dap tng duge khoang 20-25% nhu cau, con lai phai
nhap khau tir nudc ngoai. N6i cach khac, thi truong sita tuoi Viét Nam van con nhiéu tiém nang cho cac
doanh nghiép dau tu.

@ Hién trén thi truong sira tuoi thanh / tiét tring dang ¢ nhiéu thuong hiéu cing kinh doanh: Vinamilk, TH
True Milk, Moc Chau, Co Gai Ha Lan... Theo s liéu thong ké tir Euromonitor (2012), thi phan sita tuoi
ctia Vinamilk chiém khoang 50%. TH true milk ding & vi tri thir hai v&i 33% thi phan, ty 16 con lai chia

cho cac thuong hiéu sira twoi thanh / tiét trung khac trén thi truong.
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Phan 1. Thong tln th! truvo’ng Top Online Research in Vietnam
O Vé gia ban, cac nha san xuét lién tuc diéu chinh ting gia ban cac mat hang sita trong d6 co sita tuoi thanh /

tiét tring. Theo théng ké ciia B Cong Thuong, gia sita trong nudc di tang 3 1an, v6i murc tang trung binh

5% - 18% trong 6 thang dau nim 2012.

O Trén thuc té, muc gia sita ndi dia hién nay cao hon rat nhiéu so véi thi truong cac nudc, trong khi muc tiéu
thu sira n6i chung ¢ Viét Nam van con dang & murc thap hon c4c nudc trén thé gidi (khoang 11,2kg/ ngudi/

nim o v&i mirc binh quan 96kg/ ngudi/ nam cia thé gisi).

O Vé bao bi, dé thuin tién trong viéc lua chon cta khach hang, cac nha san xuat da dua ra cic san pham sita

dudi nhiéu dung tich khac nhau véi cac murc gia twong tng.

Q V& chét luong nguodn sita tuoi, c4c nha san xuat tai Viét Nam ngay cang chl trong dau tu vé con giong,
thire an, chudng trai, cOng nghé vat sita tién tién... dong thoi cling gia ting sé lugng dan bo va nha may
san xuat stta. CAC yéu t6 trén gilp nang cao chit lugng ngudn sira tuoi trong nude va gop phan cing cb

long tin cua nguoi tiéu dung vao cac mat hang Viét.
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Phan 2. Tém tit két qua nghién ciru




A , N , A i vinaresearch
Phan 2 Tom tat ket qua nghlen cCuu Top Online Research in Vietnam

Q@ Bb me 6 con ¢ d6 tudi 1 — 6 tudi thudng cho con ding Siza bot nhat chiém dén 56.0%. Loai sita duoc st
dung nhiéu tiép theo 1a Sita twoi thanh/tiét tring véi 35.1%.

O Vinamilk, Co6 Gai Ha Lan va TH True Milk lIa nhdm 3 nhén hiéu stra tuoi thanh / tiét trung bé thuong sur
dung nhat.

@ Ngoai Vinamilk va TH True Milk van giir ty 1& Udng thuwong Xuyén nhdt cao hon loai sita Pa ding trudc
ddy, cac nhan hiéu con lai déu co ty 1¢ st dung giam: dic biét 12 Milo, NutiFood — nuVita, Fristi... Kham
pha ly do d6i sang nhan hiéu sita mgi dé bé dung chu yéu 1a Sita méi chdt lwong va an toan hon, Bé thich
uéng sita méi hon.

Q Vi thé tich dwdi 499ml, ddi twong duoc nghién ctru ¢6 xu hudng mua san pham véi sé luong trén 6 hop.
Nguoc lai, véi thé tich 7r 500ml #r¢ 1én, s6 luong thuong mua 1a 1-2 hop.

Q Khoang 1/3 ddi tugng duoc khao sét chi trung binh 100.001 — 200.000 VNP cho mot 1an mua.

@ Trong khi cac bé me & Ha Noi thuong mua sira cho bé udng trong 2-3 ngay, thi cac phu huynh & Tp.HCM

thudng mua vai sé lugng dé du trir trong 1 tuan.
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Phan 2 Tom tat ket qua nghlen cCuu Top Online Research in Vietnam

O Khoang 2/3 ngudi duge nghién ctru mua sita cho bé tai siéu thi, dia diém dugc lwa chon nhiéu tiép theo la

ctra hang tap hoa (47.6%).

O Tép 4 nhdn hiéu duge nhan biét tot nhat tir doi twong khao séat 1a: Vinamilk, C6 Gai Ha lan, Milo va TH
True Milk. Trong d6, nhan hiéu sita twoi Vinamilk dat dugc su nhan biét hét stc an tuong, voi tong do

nhan biét 18n dén 95.7% va mirc do nhan biét dau tién chiém 63.6%.

A Két qua khao sat ciing dong thdi cho thay, cac dap vién nhan thic cac nhan hiéu sira tuoi trén thi truong

v6i mot s didc diém nhat dinh:
« C06 Géi Ha Lan: duoc nhan dinh 1a Cong ty néi tiéng chuyén vé dinh dwéng, Chuyén gia khuyén dung. ..

« Vinamilk: duoc dap vién danh gia 1a Nhan hiéu bé thich, Nhiéu hwong vi bé thich, Tang hé mién dich cho

bé, Cong ty ndi tiéng chuyén vé dinh duéng...

« TH True Milk: da phan ngudi duge nghién ctru cam nhan 1a Lia chon 1anh manh, Nguoi than ban bé

khuyén ding, Phat frién tri tué. ..
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Phan 3. B4o cao chi tiét

I. Nghién ciru th6i quen mua siam sira twoi thanh/tiét triing
cia bo me va thoi quen st dung cia con cail.

I1. Po lwong mirc @9 nhan biét ciia bé me véi cac nhin hiéu
sitra twoi thanh/tiét trung
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I. Nghién ctru hanh vi mua siim sira twoi thanh / tiét tring ciia bo me
va thoi quen sir dung cta con cai.
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1. Loai sira bé thwong sir dung nhat

> B me cO con ¢ d6 tudi 1 — 6 tudi thudng cho con ding Siza bt nhat chiém dén 56.0%. Loai sira st dung
nhiéu tiép theo la Siza twoi thanh/tiét trung voi 35.1%.

> Khong cd su khéc biét trong viéce lra chon loai sira cho con cua bé me & Tp.HCM va Ha Nai.

57.8%

® Ha Noi
® H6 Chi Minh

u Téng

7.1% 7.9%
6.1%

0,
12% 03% oe  10%  o6% 08% 0.3%

0.7%

Stra bot Stra tuoi Stra me Stra dac co Loai khac B¢ khong uéng
thanh/ti¢t trung duong stra
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2. Nhan hiéu sir dung — Tong

> Vinamilk 1a nhan hiéu yéu thich duoc cac bé Udng thwong Xuyén nhdt (chiém 56.7%). Trong khi do, ty 1&
tir choi str dung tiép tuc loai stra hay cho con minh cting kha cao, véi 17.6%.

> Pang chd y 1a nhan hiéu TH True Milk, ty 1¢ ubng thuong xuyén nhat c6 chiéu hudng ting hon nhiéu so
véi thoi gian trude day.

> Trong khi d6, cac nhan hiéu cé chiéu hudng di xudng la Milo, NutiFood — nuVita, Fristi, 1zzi va C6 Gai
Ha Lan chi s6 Pa dung truoc ddy cao hon rat nhi€u S0 véi ty 1€ Uong thuwong Xuyén nhat.

Tf;ng

56.7%

® Udng thudng xuyén nhat ® b3 dung trudc day

19.3%

7.6% 16.6%
11.8% 11.2%
8.0% 7.5% 6.4%
2% '
l_7% 3.7% 3.2% — 0 . 0. e
50% .6% 1.6% 1.6 1.6% 1.19 0.59 0.0 0.0%
- | Ofiom addd

Vinamilk C0 Gai Ha TH True Sttatwoi Moc Chau Devondale  Fristi  NutiFood - Ovaltine Milo 1zzi Nestle Khac
Lan Milk Ba Vi Point One nuVita
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2. Nhan hié¢u sir dung — Theo tinh thanh 7o

> C6 su khac biét kha nhiéu vé nhan Tp.HCM
hiéu Uong thuwong xuyén va Pa dung

* S0 v6i Ha Noi, ty 16 udng Vinamilk
thuong xuyén tai Tp.HCM cao hon
va chi s tir bo nhan hiéu sita nay TH True Milk
cling thap hon nhiéu.

« Ty 18 tir chdi str dung C6 Gai Ha
Lan déu kha cao & ca hai khu vuc. _
Tuy nhién, so véi Tp.HCM, ty le | Devongae Point
nay ¢ Ha Noi cao cach biét so voi
ty 1¢ udng thudng xuyén nhat.

C6 Gai Ha Lan C06 Géi Ha Lan

TH True Milk

NutiFood -

NutiFood - nuVita nuVita

Ovaltine Ovaltine

Devondale
Point One

Stra tuoi Ba Vi Stra twoi Ba Vi

Nestle Nestle

« TH True Milk ngay cang nhan
duoc su tin dung cua khach hang Milo

Milo

khi s6 lugng nguodi udng thuong 22 _
~ z . X ca o ) 1.2% l1zzi
xuyen nhat co dau hi¢u tang, bo xa
so voi so NTD khong trung thanh Frist o 4 g0 Fristi
nhan hi¢u, dac bi¢t la & khu vuc Mée Chau Moe Chi
N - oc Chau
Ha No1.
. Ubng thudng xuyén nhat . ba dung trude day
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2. Nhan hiéu st dung — Theo tinh thanh

Ha Noi

y

K

- Khéng trung thanh nhén hi¢u
L] Trung thanh nhén hiéu

""" -y
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3. Ly do chuyén sang sita méi

Stra moi Bé thich

] Bé khong Ry - Mubn Chét
chat nguoi Stta m&i

\ uong stra 0 g thich A S thay doi luong sira
luong va moi hon fign loa udng sira than / ban vira ti khau vi cii khon
an toan s hon i be gi6i fidnhon [ - g
nén doi cli nira

dam bao

cho bé
4.8%

hon
34.8%

el 7.5%
7.5%

15.0%

20.3% 8.6%0 4.3%
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4. Dung tich va s6 lwgng thwong mua

> Vi thé tich duwdi 499ml, ddi twong duoc nghién ctru ¢6 Xu huéng mua san pham vai s6 luong trén 6 hop.
» Nguoc lai, voi thé tich 7z 500ml t7¢ 1én, s6 lugng mua trung binh la 1-2 hop.

Loc 6 hop

100 ml — 499ml
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1 dén 2 hp

500 ml — 1000ml hoac tr
1000ml #ro 1én
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5. S tién thwong chi cho mt 1An mua

> 1/3 d6i twong duoc khao sat chi khoang 100.001 — 200.000 VNP trong mot lan mua.
> S0 véi khu vue Tp.H6 Chi Minh, nhém dép vién tai Ha Noi c6 mirc chi tién nhiéu hon cho mét 1an mua.

40.0%
—Tbng
30.0% ——H5 Chi Minh
—Ha Noi
20.0%
10.0%
0.0%
Dudi 100.000  100.001 - 200.000 200.001 - 300.000 300.001 - 500.000 500.001 - 700.000 700.001 - Trén 1.000.0000
1.000.000
bVT : VND
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0. Thoi gian sir dung trong mot lan mua. P
> B6 me thuong mua sira dé str dung trong 2-3 ngay cho mot 1an mua. Tiép theo 14 thoi gian 6-7 ngay.

» Trong khi & Ha No6i, nhirng ngudi dugc khao sat thuong du trir sira trong vong 2 — 3 ngay, thi tai Tp.HCM,
s0 dong lai mua dé sur dung trong khoang thoi gian lau hon, tir 6 — 7 ngay

40.0% - i
—Tong

(0) \
el

30.0% - 27.7%

—Ha Noi1

20.0% -

10.0% -

0.0%

1 ngay 2 - 3 ngay 4 - 5 ngay 6 - 7 ngay 2 tuan 3 tudn Trén 1 thang
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7. Thoi gian udng sira

> CO dén 59.4% cac bé thuong 6 thoi quen udng sita Trong biza Sang.

> Ngoai bita sang, cac bé & cac khu vuc khac nhau cd thdi quen udng sita khac nhau:
« Tp.HCM: cac bé thudng udng sita nhiéu nhat Trude khi ngii (69.6%).
« Ha Noi: cac bé thuong Usng moi lic bé thich (61.5%).

Tong H6 Chi Minh
Trong bira an sang — 59.4% P 50.0%
Ubng moi lac bé thich [ 50.8% P 37.3%
Truée khi di ngs [N soso (N 6o.9% :

Gio ra choi 0 truong [N 35.8% P 31.0%
Khi di choi véi gia dinh [N 29.9% P 25.3%
Trong bita dn trua [N 25.7% P 325%

Trong bita in tbi F 23.0% B 217%
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8. Noi mua stra twoi tiét trung
> Siéu thi (66.3%) va Cira hang tap hda (47.6%) 1a hai dia diém duoc uu tién lya chon dé mua sira cho cac bé.

> O Tp. HCM, ty 18 ngudi mua sita & Siéu 4 rat cao (chiém 81.9%), trong khi nhém nguoi tiéu ding ¢ khu vuc
Ha Noi co ty I¢ st dung hang hoa kha déu ¢ cac nha phén phoi.

Tong Ho6 Chi Minh Ha Noi
.. L ................................. 8 19% : --------------------- e
Cua hang tap hoa _ 47.6% - 24.1% _ 42.3%
Cira hang chuyén vé sita _ 43.3% _ 38.6% _ 47.1%
Cira hang tién loi [ 31.6% B 221% B 375%
Cua héngh/glﬁzi [ychinh ey 51 4% B 12.0% B 2ss%
Cho F 13.9% B 217 N 7%
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I1. Po lwong mirc d9 nhin biét ciia bo me véi cac nhin hiéu
stra twoi thanh/tié€t trung
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1. Mitc d§ nhan biét véi cac nhan hiéu

> Muc do nhan biét nhan Téng do nhan biét  Nhan biét diu tien  Nhan biét c6 trg gitp
hiéu stra tuoi Vinamilk l l

cua dap Vvién hét stc an
05.79% [ 6360 [ 11.2%

tuong, véi muc do nhan Vinamilk

biét dau tién chiém  Co GaiHaLan 91.4% [ 13.9% D a7%
63.6% va tong do nhan Milo 75.9% | 1.1% D 674%
bict lén dén 95.7%. TH True Milk 73.8% b o12% P sa9%
> 3 ’nhé’n hi’éu duoc nhan Ba Vi | 21% I sio%
bict tot tiep theo la: Co Frisi | 1% —
Gai Ha lan, Milo va TH ' '
True Milk. Ovaltine | 1.1% D s20%
Mdc Chau § 32% D s22%
NutiFood-nuVita | 1.1% P s6.0%
Nestle 0.0% P 49.2%
|zzi | 0.5% D s33%
Lothamilk 0.0% N 187%
Devondale Point One | 05% )
Lactel 0.0% N 3.2%
Emborg 0.0% §32%
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1. Mirc do nhan biét nhan hi¢u — Theo khu vue e B

> Trong khi tai Ha Noi, nhan biét dau tién duoc phan déu cho céc nhan hiéu, thi tai Tp.HCM, nhém tiéu
ding chi nhan biét 4 nhan hiéu chinh 1a: Vinamilk, Cé G&i Ha lan, Th True Milk va NutiFoo — NuVita.

> Ngoai Vinamilk va Co Gai Ha Lan c6 tong dd nhan biét rat tét tir 2 khu vuc duge nghién ctru; tai Ha Noi,
TH True Milk va Siza Twoi Ba Vi c6 tong 6 nhan biét trén 90%, cao cach biét so vai khu vue Tp.HCM.

Ho Chi Minh Ha Noi
® Téng d6 nhan biét ™ Nhan biét ddu tién ™ Nhan biét c6 trg giap ® Tong do nhan biét ™ Nhan biét dau tién ® Nhén biét c6 trg gitp
Vinamilk Vinamilk
C6 Gai Ha Lan TH True Milk
Milo e Cb Géi Ha Lan
NutiFood - nuVita Sira twoi Ba Vi
TH True Milk Milo 75.7%
Ovaltine Mbc Chau 75.5%
Fristi Fristi 68.9%
Stra twoi Ba Vi Izzi 66.8%
Nestle Ovaltine 62.1%
Lothamilk Nestle 54.4%
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2. Ban d6 dinh vi thwong hiéu

«  COng ty ndi tiéng * Lua chon lanh manh
chuyén vé dinh
dudng

* Nhan hiéu bé thich

« Nhiéu huong vi bé

« COng ty nodi tiéng
chuyén vé dinh

* Nguoi than ban bé
dudng

khuyén dung
» Chuyén gia khuyén
dung

« Phét trién tri tué
* Nhén hiéu bé thich

e Nhiéu huong vi bé thich
thich  Ting hé mién dich
cho bé

P e e e ey,
e
P e e e
———
P e e e
e
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2. Ban d6 dinh vi thwong hiéu

1.0 - =
W Mhén higu o L a
® Thuéc tinh Huwong dan xem bdn do:
1. Chon mdt thudc tinh cn xem Xét, tao mot Véc to tir duong chiéu d6 dén
gdc toa do.
2. Chiéu vudng gdc cac vi tri thwong hiéu Ién véc to thude tinh.
Cd Gai Ha Lan
03 ' 3. Thuong hiéu ndo c6 diém chiéu vudng gdc cang xa gdc tao do thi thwong
BT 2 chit . hiéu cang manh vé thudc tinh do.
CG khuyen ding ® CT naitieng
o Cha thich:
PT tritue
e P . s C o a g
Nhicu vi * PT thé chét : Phét trién thé chét
00— NFHBE-khuyirding : = . . .
’ » * Tang mién dich : Tang va ho trg hé mién dich
sDEtieunal CT ndi tié Co i tiéng chuyén vé dinh dud
B O - Con chuyen n
TH True Mik inamilk noi tiéng g ty ndi tiéng chuyén vé udng
. NH Hé thich™® « NH bé thich : Nhén hiéu bé thich
. e Lanh manh : Su lyra chon lanh manh

* NT/BB khuyén dung : nguoi than / ban bé khuyén dung

0.5 » CG khuyén dung : Chuyén gia khuyén dung

L&nh manh Cé vi bé thich o PTtritué : Phét trién tri tué
. . S PP

* Nhiéu vi : Nhiéu vi bé thich

-1.0 T T
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Phan 4. Két luan
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1. Thoi quen tiéu dung
= V§i nhdm dap vién nghién ctru ¢6 con tir 1 — 6 tudi, ty 1& cho con dung Sira twoi thanh / tiét tring chiém
dén 35.1%.
= BS me thuong mua sita tuoi thanh / tiét tring méi s luong it va st dung ngay, chi dy trir trong ngan
han.
= Thdi quen udng sita thanh / tiét tring ctia bé ciing c6 su khac biét theo ving mién. Trong khi cac bé &
Tp.HCM thuong ubng Trude khi ngi thi cac bé & Ha Noi lai c6 thoi quen Usng moi lic bé thich.
Nhitng nha marketing c6 thé dua vao thoi quen dic trung ndy dé tiép can cac bé tt hon.
2. Nhan hiéu
= Khi diéu tra vé mirc d6 nhan biét vé nhan hiéu sita twoi thanh / tiét tring, két qua cho thdy Vinamilk 1a
nhan hiéu dugc nhan biét tot nhat cua dap vién, véi tong d6 nhan biét 18n dén 95.7%. Pay duoc xem 1a
con s6 dang mo udc cua bat ky nhan hiéu ndo trén thi truong. C4c nha san xuat cua cac nhan hiéu canh
tranh khac can cd cac chién lugc marketing va phan phdi hop 1y dé nang cao hon mirc d6 nhan biét tir
NTD.
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2. Nhan hiéu

= Nhan hiéu sita ma d6i tuong nghién ctru tir bo nhiéu nhat ¢ khu vue Tp.HCM la C6 Gai Ha Lan. Trong
khi d6, nhdm & Ha Noi chap nhan nhiéu nhan hiéu sira khac dé thay thé cho Vinamilk. Pa s6 cho biét ly
do ho chuyén sang loai sita mdi cho bé 1a do loai sita méi chéat luong va an toan hon, hay do hop khau
vi v1 bé hon.
3. Kénh phan phoi

= Két qua khao sat cho thay c6 sy phan phdi tiéu dung dic trung theo ving mién. Ngoai Vinamilk 1 nhan
hiéu thuong xuyén st dung nhat & ca 2 khu vuc; nhém tiéu ding khu vuc Tp.HCM kh& wa chudng
nhén hiéu stra C6 gai Ha Lan, trong khi tai Ha Noi lai la nhan hiéu méi TH True Milk.

= Sjéu thi va cira hang tap hoa la 2 kénh phan phdi ma cac bd me tin tudng mua sita cho bé nha minh
nhat. O Ha Noi, cac dai Iy sira ciing 1a mot trong nhitng dia diém hang dau duoc cac bac phu huynh lya

chon.



THONG TIN NOQI DUNG THONG TIN
NGHIEN CcUU BAO CAO PAP VIEN

Tinh thanh 2
! D§ tudi

® H) Chi Minh
» Ha Nbi
m20-24tudi  ®25-29tubi  ®™30-34tudi ™ Trén 34 tudi
X Thu nhap gia dinh
S0 con 1P 2
70.000.001 - 100.000.000 VND

50.000.001 - 70.000.000 VND

30.000.001 - 50.000.000 VND
m]lhbé
=2 bé 15.000.001 - 30.000.000 VND 41.7%
m3Dbé

10.000.001 - 15.000.000 VND

7.000.001 - 10.000.000 VND

5.000.001 - 7.000.000 VND
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NGHIEN CUU BAO CAO PAP VIEN LIEN HE

Cong ty Nghién ciru thi tredong treee tuyén W&S

bia chi: 40 Pham Ngoc Thach, Phuong 6, Quan 3, Tp. HCM
SPT: (08) 38 223 215 Fax: (08) 38 223 216

E-mail: info@vinaresearch.jp

WEBSITE
=  Website khach hang: http://vinaresearch.jp/vietnam/
= Website thanh vién: http://vinaresearch.net
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