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Summary

In this research report, we
present a structured analysis
of high-impact GTM Agent
Plays designed to capture
active demand, generate
new demand, and align
personalized messaging
with evolving prospect

behaViOI‘. In this research report, we present a structured
analysis of high-impact GTM (Go-to-Market) agent
plays that are engineered to capture existing demand,
generate new demand, and align personalized
messaging with prospect behavior and market
dynamics.

By combining real-world buying signals—such as
fundraising events, leadership changes, hiring trends,
technology adoption, and competitor movements—
with creative outbound strategies, these plays offer a
scalable framework for consistently building qualified
pipeline.

Prepa red by The framework not only supports immediate demand
capture through intent-driven triggers but also enables
proactive demand generation by influencing
prospects at various stages of awareness. Our
objective is to help sales, marketing, and revenue
teams operationalize signal-driven outreach that is
timely, hyper-relevant, and designed for maximum
conversion impact.

Team GlowRadius

Top GTM Plays
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Yy What is this all about?

We developed a structured library of 100+ high-impact GTM Agent Plays designed to empower
sales, marketing, and revenue teams to drive more predictable pipeline creation.

These plays are engineered using real-world buying signals — including recent funding events,
leadership changes, hiring surges, technology adoption patterns, competitor activity, and keyword
intent behaviors.

Each Agent Play combines actionable agent actions, LLM-enriched prompts, and segmentation
strategies that help teams capture active demand, generate new demand, and craft hyper-
personalized messaging aligned with a prospect’s current needs and awareness level.

Our research focuses on turning static intent signals into dynamic outbound opportunities that
boost engagement rates, shorten sales cycles, and increase revenue velocity.

Agent Actions Engineered

120+

Signal Points Analyzed

D 1000+

Enrichment Paths Identified

40+

LLM Prompts Analyzed

750

Final Agent Plays Library

& 100+
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Top-
Agent Plays

Stack Multiple Buying Signals
for Maximum Relevance

Combine multiple intent signals (funding + tech install
+ hiring surge) in one campaign to create highly
personalized, unignorable outreach sequences.

Target Companies With No
Dedicated Team for a Task

Identify companies without internal teams for key
functions (e.g., no RevOps, no Demand Gen team)
and position yourself as an external solution before
competitors do.

Engage Post-Event Dark
Funnel Prospects

Target prospects who attended or engaged with
industry events but never filled forms — catching
invisible intent signals before competitors even notice
them.




Agent Play S‘tats % GlowRadius

Play Types B Demand Gen I Demand Capture
55%
Top Signal Types Themes
Financial Competitor Account Rsearch Campaign
Job Roles Review Site Rating Public Domain Signals
Tech Stack Social Listening _
Product Usage Signals
Relevance Agent Triggers

SDR Team AE Team Growth Fund Raise Org Change Tech
30% 20% 20% 20% 25% 20%
Competition Keyword

Demand Gen Team

30% 15% 20%
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gent Play Segment 1

| AgentPlayType | Play | Agent Action
Campalgn Research = |Target Companies with Recent Fundraise Use recent fundraising as hidden buying signal to pitch growth solutions.
Campaign Research = |Find Current Problems in Job Descriptions Extract hiring pains from job posis and tallor outreach to solve them.
Campaign Research = |Tanget Recent Mew Hires Engage new leaders who may wani to shake things up and bring naw vendors,
Campaign Research = |Tech installed on Site Use technographic data to show complementarity or replacement opportunities.
Campaign Research = | Oamer Email Scraping Tor Local Busingsses SCrape oWner names of fallback 1o support emails for SMBocal oulreach,
Campaign Research = | Clearbit-Driven Segmentation Enrich ists with Clearbit for Better ICP targeting and fas! parsonalizaton.
Campign Research = |Campaign: Send Crealive leas Pitlch specific custom ideas 1o show immediate application of your selution,
Campaign Research » |Recent Company Neéws Reaction Personalize outréach with timely company néws hook.
Campaign Research = |Scrape Keywords fiom Website Match keyward themes to customize messaging and positioning.
Campaign Research = |Tanget Companies Hiring for a Role Companies actively hifing signal need for your tools/senices.
Campaign Research = | Target People Without Prior Expérience in Role Offer assistance or services for first-time role holdérs.
Campaign Research = |Tanget Companies with Employee Headcount Surge Companies growing fast are ripe for new parinerships.
Campaign Research = |Tanget Competitors’ Ghents (Switch Campaign] Win over dissatisfied users of competitors based on pain poinis.
Campaign Research = |Tanget Companies Using Complementary Technologies Cross-s#ll or bundie your solution with tech they already use.
Campaign Research = |Tanget People Who Left Customer Companies Re-engage champions now at new ongs.

Agent Play Segment 2

AgentPlayType | Play | Agent Action
Campalgn Ressarch = | Target Companies with Shared Investors. Use shared Investors to warm intro or establish credibility.
Campalgn Ressarch = |Find Companies with No Dedicated Department Pitch your services where no intemal team exists yel.
Carnpaign Ressarch = |Target Linkedin Group Members Find active prospects by interest groups and pitch related offers.
Campaign Ressanch = | Target Linkedin Event Altendess Engage atlendess of relevant events for warm conlext outreach.
Carmpaign Resaarch = |Target Linkedin Past Engagens Scrape and target those engagang with relevant posts for intent signats.
Carmpaign Ressarch *  |Create Lookalike Company Lists from Best Customens Build custom leokalike ists based on your top Success stones.
Campaign Ressarch = | Stack Multiple Angles in One Campaign Combine signals (news, tech, fundraise) in layered outreach.
Campaign Ressarch = | Map Demand Generalion vs, Demand Caplure Campaigns | Design messaging based on whether offer requires education vs, timing,
Carnpaign Resaarch = | Target Low Awaréness, Demand Capture Cffers Focus messaging heavily on urgent, already recognized needs.
Carnpaign Ressarch = | Target High Awarenéss, Démand Genération Offers Use emotional hooks and créative angles to win attention fast.
Campaign Ressarch = |Find Past Event Attendees Target individuals who atténded relevant past events for contéxt-driven outreach.
Campaign Research w | Detect Competitor Feature Deprecation Identity customers facing product gaps due to competitor feature remaoval.
Campaign Ressarch = |Catch Product Review Activity Find companies actively reviewing alternatives for solution switch opportunities.
Campaign Research = | Target Hiring Delays or Frozen Roles Position efficiency solutions to companies with hiring freezes.
Campaign Research = |Segment Companies by Mew Location Expansion Pitch scalable solutions to companies entering new regions.

Highlights

Signal-Driven Campaign Design

We mapped over 50 Agent Plays rooted in real-world buying signals including fundraises, tech adoption,
leadership changes, hiring surges, and dark funnel activity, enabling more relevant and timely outreach.

Multi-Signal Stacking Strategy

Many plays combine multiple triggers (e.g., funding + hiring + tech install) to amplify personalization and improve
engagement rates across outbound campaigns.

Demand Capture and Generation Alignment

Each Agent Play is carefully categorized based on whether it targets active demand (capture) or creates new demand
(generation), enabling flexible deployment across pipeline stages.
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Agent Play Segment 3

AgentPiayType | Play | Agent Action
Campaign Research Otfer Cost-Saving Solutions During LayoMs Frame value-driven offérs 1o companies undergaing layols,
Campaign Research Pre-Event Meeting Booking Secure meetings ahedd of major conferences or trade shows.
Campaign Research Post-Event Follow-up Campaign Reignite conversations with attendees afier avent participation
Campaign Research Find Companies Scaling Sales Team Pitch sales stack solutions o fast-growing salkes orgs.
Campaign Research Monitor Website Changes for Trigger Events Detect sile updates and lrigger personalized engagement,
Campaign Research Use Web Trathe Spike as Buying Sgnal Leverape rising website irafhic as a sign of growing need,
Campaign Research Find Companies Recently Qul of Stealth Mede Approach recently launched startups during eary scaling phase,
Campaign Research kdentify Recently Launched Products Help companies with recently lunched products grow faster,
Campaign Research Find Companies With No Current Vendor Identity greenfield opporiunities where no vendor exists.
Campaign Research Offer Pilot Programs 1o First-Time Buyers Lower Friction by ofening pilols to companies Buying for the first time.
Campaign Research Detect Companies With Poor Onling Reviews Target cormpanies with low rlings nesding halp improving their reputalicn,
Campaign Research Analyze Comp Thought L i Activity Find companies investing in thought leadership and pitch content parinerships.,
Campaign Research Find Tech Stack Migrations Help companies during CRM/ERP migrations by posilioning support senvices,
Campaign Research Idenlify Mew CEQ or Leadership Changes Target orgs with recent keadership shakeups for new opportunities.
Campaign Research Serape About Us Pages for Mission Shifts Caplure narrative changes 1o reposition your piteh,

Agent Play Segment 4

Agent Play Type

Campaign Research
Campaign Research
Campaign Research
Campaign Research
Product Usage Led
Product Usage Led
Product Uisage Led
Product Uisage Led
Product Usage Led
Product Uisage Led
Product Uisage Led
Product Uisage Led
Product Uisage Led
Product Usage Led
Product Usage Led

Find Companiés Receiving Industry Awards
Scrape Sitemap for New Product Pages
Detect Community Growth Surges

Find Companies Launching Mew Marketing Campaigns

New accountirial sign-up
Trial ending

Spike in product usage
Drop in product usage
Multiple seats added
Integration connected
Integration disconnected
Compiliance user added
Emor logged

Payment declined
Payment added

| Agent Action

Congratulate and usé awards a5 natural openér for outréach.

Detect new product reléases before official announcements.

Target companies building active anling communities for partnerships.

Pitch performance enhancemients to companies actively running campaigns.
Cuickly reach out to welcome the user and offer onboarding or a demo.
Proactively engage the user to conwert their frial into a paid subscription.
Highlight the increased usage and propose an upgrade or contract extension.
Reconnect with the user to understand challenges and revive engagement.
Congratulate the tzam growth and suggest a scalable team plan upgrade.
Acknowledge the setup success and introduce additional integrations.
Check in to aasist with issues and prevent potential chum.

Suriace advanced compliance or enterprise features to support expanaion.
Offer immediate assistance and a quick call to resolve the issue smoothly.
Reach out to recover payment detalls and ensure account continuty.
Celebrate activation and introduce add-ons or premium feature options.

Agent Play Segment 5

Agent Play Type

Product Usage Led
Product Uisage Led
Preduct Usage Led
Product Usage Led
Product Usage Led
Preduct Usage Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led

| Play
Rage clicks

Upgrade screen viewed

Activity after stagnant peried
Multiple workspaces created
Power user threshold reached
Paid ceiling threshold reached
Award or recognition
‘Customer/champion job change
Job openings

Megative media coverage
Region expansion

Tech stack adjacency
Compefitor closureacquisition
‘Competitor job change
Influsncer follow

| Agent Action

Detect frustration and offer a fast personalized support session.
Promptly share a tailored upgrade offer and assist with the next steps.
Re-engage with new content, offers, or campaigns to reignite interest.
Offer multi-team or enterprise plans to support broader adoption.
Leverage power users to pitch premium plans or secure internal refermals.
Alert about the usage mits and propose immediate plan upgrades.
Monitor and lightly engage through content or social touches.
Congratulate and offer a relevant solution based on new role.

Highlight how your solution can support new growth initiatives.

Ofter cost-saving or stabilization solutions to affected accounts.

Monitor and lightly engage through content or social touches.
Personalize outreach based on signal relevance and nurture towards meeting.
Identify integration opportunities and new buying centers.

Congratulate and offer a relevant solution based on new role.

Monitor and lightly engage through content or social touches.




Agent Play Segment 6

Agent Play Type

Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led

| Py I

Likes/comments on relevant videos
Personal milestons

Product or feature launch (edemal)
Cuestions’'comments on relevant topics acnoss online forumy
Social post

Capital raised/naw funding secured
Economic buyer actvity

Keyword engagement

Mew leadership recently hised
Surge in hiring

Activity level spie

Competitor feature deprecation
Customen/prospest promotion
Legislation change

Linkedin profile wiew

Agent Play Segment 7

| Agent Play Type

Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led
Public Signal Led

| i |

Platform policy change

Product review intent

Redevant post engagement

Topic engagement

Compliance or IT user identification
GitHub activity

Merger or acquisition

Positive media coverage

Sawge in layoffs

Channel sentiment

Competitor follow

Ideal persona recently hired
Likez/comments on relevant topice across content aggrega
Organizathonal growth

Podcast guest appearance

Agent Play Segment 8
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Agent Action
Monitor and ghtly engage through contént or social touches,
Monitor and lightly engage through content or social touches.
Congratulate and align your offering with their launch goals.
Monitor and ghtly engage through contént or social touches.
Maonitar and lightly engage through contént or social touches.
Reach out quickly to position growth solutions post funding event.
Immediately engage to qualify opportunity and drive meeting booking.
Personalize outreach based on signal relevance and nurture towards meeting.
Monitor and ghtly engage through contént or social touches,
Highlight how your solution can support néw growth mitiatives.
Immediately engage o quality opportunity and drive meeting booking.
Immediately engage to quality opportunity and drive meeting booking.
Congratulate and offér a relevant solution based on néw role.
Immediately engage to quality opportunity and drive meeting booking.
Meonitor and lightly engage through content or social touches.

Agent Action
Immediately engage to qualify opporfunity and drive meeting booking.
Monitor and lightly engage through content or social touches.
Personalize cutreach based on signal relevance and nurture towards meeting,
Monitor and lightly engage through content or secial touches.
Immediately engage to qualify opportunity and drive mesting bocking.
Personalize outreach based on signal relevance and nurture towards meeting.
Identify integration opportunities and new buying centers.
Monitor and lighily engage through content or social touches.
Offer cost-saving or stabilization solutions to affected accounts.
Personalize outreach based on signal relevance and nurture towards meeting.
Personalize outreach based on signal relevance and nurture towards meeting.
Monitor and lighily engage through content or social touches.
Monitor and lighily engage through content or social touches.
Personalize outreach based on signal relevance and nurture towards meeting,
Manitor and lightly engage through content of social touches.

AgentPlayType | Play | Agent Action
Public Signal Led Professional milestone Monitor and lightly engage through content or social touches.
Public Signal Led Shared connections Monitor and lightly engage through content of social touches,
Public Signal Led Upcoming renewal with competitor Personakze outreach based on sagnal relevance and nuriure towards mesting.
Relationship Led Champion changed ongs Initiate outreach to explore new opportunities with the individual at the new organization.
Relationship Led Previous user/customer changed orgs Initiate outreach to explore new opporunities with the indivadual at the new organizalion.
Refationship Led Mew customer jgned org Initiate outréach 1o explone new Spporiunities with the individual at the new organization.
Relationship Led Champicn promoled Congratulate the individual and SUQQest naxt $18p4 for xpanded parnarship,
Relationship Led Previous user/customer gol promoted Congratulate the individual and suggest naxt steps for expanded parinership.
Relationship Led Asset customer promated Congratulate the individual and suggest next steps for expanded partnership.
Relationship Led Exec joined target account Initiate outreach to explore new opporiunities with the individual at the new organization.
Relationship Led Past opportunity joined new ong Initiate outreach to explore new opportunities with the individual at the new organization.
Relationship Led Current opp left org Re-qualify the opportunity and engage new decision-makers within the account.
Job Post Surge in hiring Target new or growing teams with tailored solutions.
Job Post Surge in layoffs Target new or growing teams with tailored solutions.
Job Post Mew target role opened Target new or growing teams with tailored solutions.




Inbound Agent Flow
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Signal Capture

Instead of relying on static form fills, the inbound agent
continuously monitors public signals — from site visits,
job board activity, product launches, and funding events
— to enrich every inbound lead with real-world buying
context the moment they engage.

Dynamic Content Personalization

Every inbound action (ad click, demo page view, site visit)
triggers a tailored personalization workflow. Agents
automatically generate dynamic landing pages, emails,
and LinkedIn touchpoints personalized to the prospect’s
company profile, use case, and live GTM signals—
ensuring maximum relevance without manual lift.

Intelligent Routing and Prioritization

Leads are scored not just by firmographic fit, but by a
blended intent model pulling live enrichment across
hiring, technology adoption, revenue momentum, and
engagement patterns.

‘ Agent Handoff 1 io

Lead Clicks on Linkedin Ad [ live signals

@ Deanno - Identity Resolution

212 Auto-scan site, job boards,
""" funding, product launches

¥ Assign fit + intent score based on

AR Agent

(3] Time Taken: 2 mins

Push enriched lead and account

Checks out demo page

profiles into CRM

e
T

4 Send tailored email or LinkedIn
‘@l message with 1:1 relevance

5y Leaves page without form fill ®
io Agent Handoff 2

e ~\
| S

Personalization Agent

(@) Time Taken: 5 mins persona

e —

Df Spin a dynamic landing page
personalized to the company or

?“o Agent Handoff 3




Agent Play Segment 9

Agent Play Type

Job Post
Job Post
Job Post
Tech Stack
Tech Stack
Tech Stack
Tech Stack
Tech Stack
News
News
News
News
News
News
News

| Play
Team roles closed

Frozen roles fotal)

Open roles by dept)

Integraticn identified

Integration added

Integration removed

Surge in integrations added
Surge in integrations removed
Fundraising event

Reg. risk announcement

Meéw product laench

Keyword mention in press release
Topic mention in eamings report
MNéw investor board member
Mergers or irade publications
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| Agent Action
Target new or growing teams with tailored solutions,

Target néew of growing teams with tailored Solutions,

Target new or growing teams with tailored solutions,
Highlight complementary solutions or replacement oplions.
Highlight complementary solutions or replacemnent options
Highlight complementary solutions or réplacement oplions.
Highlight complementary solutions or réplacement options
Highlight complementary sclutions or réplacement oplions.
Use retent news 10 personalize outreach and position value,
Use recen! news to personalize outreach and position value.
Use recent néws to pérsonalize outréach and position walue.
Use recent néws 1o personalize outréach and position value.
Use receént néws o pérsonalize outreach and position value,
Use recent néws 1o personalize outréach and position value.
Use recent news to personalize outreach and position value.

Agent Play Segment 10

Agent Play Type

News
Keyword Intent
Keyword Infent
Keyword Intent
Keyword Intent

A2 0 R R R R BN N B

| Play

Merpers or rade publications

Category keyword consumption

Topic consumplion

Compétition consumption

Interest in meeting topic

Gompany Has Free Trial

GTM

Company Competitors

Company Customers

Company Mission Statement

Positive Comparny Mews

Company Social Profiles

Company's Growth Priorities & Strategic Foous Areas
Company's Significant Organizational Changes
Company's Revenue, Headcount, Uisar Numbers.

‘ Agent Action

Use recent news to pérsonalize outréach and position value,

Engage based on topic intérest and nurturs toward mesting.

Engage based on topic intérest and nurturé toward mesting.

Engage based on topic intérest and nurture toward mesting.

Engage based on topic interest and nurture toward mesting.

Identify fast activation opportunities for cubréach.

Align sales messaging with company’s strategic moves.

Map competitive landscape for stronger positioning.

Map competitive: londscape for stronger positioning.

Personalize outreach based on company vision or beadership.

Collect company insights to enrich account research and ssgmentation.
Track social presence for engagement and touchpaoints.

Align sales messaging with company's strategic moves.

Collect company insights to enrich account research and segmentation.
Gollect company insights to enrich account research and ssgmentation.

Agent Play Segment 11

Agent Play Type

| Play
Company”s Gim Initiatives

Companys Infiatives And Investments
Company™s Crm From Tech Stack

# Locations For Company

All Fundraising Details For Company
Out When A Company Came Out Of Stealth
Company’s Cloud Provider

Domain Registration Date

Parent Companies

A Company's Parent Company
Founding Year

Child Companies (subsidiaries)

Mames Of A Company's Founders

A Company's Market Cap

Careers Page Of Company

| Agent Action

Align sales messaging with company’s stralegic moves.

Algn sales messaging with company’s stralegic moves

Leverage tech stack inteligence to craft solution pitch.

Collect company insights to énrich account research and segmentation.
Surface financial strength to time outreach or tailor pitch,

Collect company insights to énrich account résearch and segmentation.
Leverage tech stack inteligence 1o craft sehation pich.

Collect company insights to enrich account research and segmentation.
Collect company insights to enrich i hand segmentati
Collect company insights to enrich account research and segmentation.
Collect company insights to énrich account research and segmentation.
Collect company insights to enrich account research and segmentation.
Personalize outreach based on company vision or leadership.

Surface financial stréngth to time outréach or failor pitch.

Collect company insights to enrich account research and segmentation.
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Al-Enhanced ICP Validation

After surfacing potential accounts, the agent uses Al-
assisted enrichment to validate true ICP alignment —

O ut bou N d Ag e nt FIOW checking for healthcare specialization, trust center
credibility, and departmental structure. This ensures that
only strategically relevant accounts are prioritized for
engagement, optimizing SDR and AE focus toward the
highest-probability targets.

Multi-Channel Signal Activation

Upon successful validation, enriched accounts and buyer
personas are pushed automatically into Salesforce, email
sequences, and LinkedIn Ad campaigns. Each touchpoint
is hyper-personalized to cite live compliance concerns,
turning passive risk signals into pipeline momentum
through synchronized multi-channel activation.

g Scrape HIPPA Compliance
challenges mentioned in
job descriptions

B2B Healthcare solution

Agent Handoff 1 Website has trust center

g Scrape App Store mentions | B | page Push enriched account +
“security glitches i r/ signal metadata into
50+ employee in specific Salesforce
% Monitor compliance i department
manager jobs [essiiniasieg | & Hyper-custom emails and
: : LI DMs citing compliance
: risks
. ]
: | Agent Handoff 2
g Scrape Fedeal medican .—-/ 9 ?~c
board site updates i LinkedIn Ad aircover -
Finding Compliaince Push to Linkedln Ad
£3 Scrape Press release officer campaign
about regulatory audits i Finding CTO

Contextual Agent Handoff 3 ?vo

. Personalization
g Internal Geng call recording

for best customer trait | oponas Assistes |
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Agent Play Segment 12

Company Youtube Account

How Much Funding A Company Has Raizad In Total
Al Major Cities A Business Is Located In
Company Gives Demos

Recent Fundraige Detected

Open Jobs Indicating Growih

Target Recant New Hires

Detect Tech Installed on Website

Local Business Cwner ldentification

Clearbit Data Enrichment Campaign

Equip SDRs with direct contact information for outreach.,

Collect company ingights 1o ensich acoount ressarch and sagmentation.

Collect company insighls to ensich account research and segmentation.

Track social presance 1or engapemeant and loushpaints.

Track social presence for engagement and touchpaints.

Track social presance for engapement and touchpsoints.

Surface financial strength to time outreach or tailor pitch,

Collect company insights o ensich account research and segmentation,

Idantify fast activation opportunities for outreach.

Filter companies that recently ralzed funds but do net mention it explicitly in cutreach,
Extract problems companies are trying to solve and engage based on inferred pain points.
Connect wilh new hires likely 1 be open 1o change and Improvement initiatives,

Use tech p e to pitch comp y or replacement solutions,

Find owner or faliback contact to piteh SMEBAocal-focused solutions,

Leverage Clearbit enrichment to build Detter ICP-aligned lists,

Agent Play Segment 13

‘Send Creative Business ideas

Recent Company News Campaign

‘Serape Keywonds from Company Website
Hiring Status Check for Companies

Target First-Time Pesition Holders

Target Employes Headcount Growin

Target Competitors’ Clients

Target Companies Using Complermentary Tech
Re-Engage Past Customer Champicns

Find Companies with Shared Investors
Identily Companies with No Team for Task
Target Linkedin Group Members

Targe! Linkedin Event Altendess

Target Linkedin Posi Engagers

Build Lookalike Lists Based on Best Cuslomers

PPitch personalized creative KISas on ROW DROSPECTS CAN USE YVour Solution,
Personakize outreach around latest news articles or announcements.
Identify website keywords 1o qualily and Cuslomize messaging.

Momnitor hiring as a growth or distress signal for timely outreach,
Engage professsonals in their first role who may need additional support,
Engage companias with growing teams 1o pieh scaling solutions.
Convert dissatished competitor clients using lechnographic data,

Ofter integrations or bundling opportunities with thesr current stack,
Target individuals who moved from customer companies to new jobs,
Leverage shared investors to busld credibility n outreach.,

Pilch extemal solutions wihen2 no intermal 1eam is bt yel.

Engage prospects active in industry-relevan! Linkedin groups.

Follow up with attendess of relevant Linkedin events for mastings,
Connect with individuals engaging with relevant posts and topics.
Create custom ICP lookalke audiences from best-performing accounts.
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What Agents make possible?

Take advantage of these capabilities to build following GTM features

Enhanced Signal Extraction Intelligent Personalization

Invest in building highly enriched, structured Leverage Al to craft 1:1-feeling messages, citing
account profiles — combining public web, job real hiring trends, funding announcements, product
posts, tech stacks, and buying signals — to create changes, and leadership shifts — ensuring every
contextually relevant outreach content at scale. outreach stands out with specificity.

Dynamic Play Formats

Diversify your GTM plays by incorporating multi-signal campaigns, intent-led messaging frameworks, dynamic
scoring models, and personalized inbound nurtures to match prospect behavior.

Prioritized Personalization Contextual Triggering

Target buyers based on real-time readiness — not Use event-driven triggers (e.g., new hires,

generic firmographics — using live signals like tech fundraising news, tech installs) to deliver hyper-
adoption, recent funding, hiring spikes, or relevant follow-ups, ensuring outreach feels timely,
competitor attrition. natural, and action-worthy.

Signal Stacking for Precision

Stack multiple buying signals (funding + hiring + website change) into a single play to dramatically increase
relevance, urgency, and conversion probability in your outreach sequences.

Live Account Scoring

Move beyond static fields. Score every inbound and
outbound account based on active signals — hiring
patterns, funding rounds, site activity, and product
mentions — to prioritize revenue-ready prospects.

Al-Augmented Research

Replace slow manual research with Al-powered
web enrichment, live scraping, and open-web
intelligence to build deeper buyer profiles at scale
— without human bottlenecks.

Proactive Pipeline Monitoring

Set up buying signal trackers (job changes, funding events, tech migrations) to auto-alert GTM teams when
prospects move, grow, or show intent — ensuring you never miss a pipeline window.
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ways

Activating Signals Through Al Agents

GTM teams can now move beyond manual prospecting by deploying Al-
powered Agents that continuously monitor, enrich, and act on buying signals.
By operationalizing over 50+ structured Agent Plays, teams can prioritize
prospects based on real-world activities like funding events, hiring trends, and
tech adoption — enabling proactive engagement with high-intent accounts.

Engineering an Automated
Revenue Engine

With Al Agents embedded across the revenue
workflow, every inbound lead, outbound target, and
account-based campaign can be automatically
enriched, scored, and routed based on dynamic, live-
market indicators. Agents handle research,
personalization, segmentation, and sequencing—
turning traditionally reactive GTM processes into
intelligent, signal-responsive systems.

Building Predictable, High-Intent Pipeline
with Agent Orchestration

By layering Al-driven enrichment, dynamic scoring, and multi-signal orchestration, GTM
teams can transform their pipeline generation into a predictable, scalable engine. Agents
continuously qualify, prioritize, and activate opportunities based on verified market signals

—ensuring that sales, marketing, and growth teams engage the right accounts at the right
time with maximum precision.
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Thank you!

Thank you for taking the time to read this report. If you have
any questions or would like to discuss our findings further, g lowradius.com
please don't hesitate to reach out to us.



