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FOREWORD

Welcome to the 3rd edition of Mosaic. This is a timely
initiative of Dainik Bhaskar, o further the cause of
creativity in print, in the Indian market. There was a
time not so long ago, when agencies and Creative
Directors waera known by their outstanding print
campaigns. Tha Marlbore man and his horse and
Volkswagen's ugly Beetle, readily come to mind.

The arrival of TV has made sqencies and Creative
Directars shift the'r focws to the 30-second
comrmercial. But we must not farget that aver £0% of
all advertising happens in prinl and even loday there
is tremendous oppoartunity far young creative
professionals to make their mark to creativity in print.

Whilst print in many western markels is on the
decline as an advertising medium, in India it
continues 1o grow. Al first, it may appear that lack of
maving viswals waould limit creativity, but therein lles
the challenge and as can be seen in the pages that
follow, & true creative person can create magic with
just & tew words and an evocative visual.

Print affers tremendous opportunitics lor advertisers
1o reach aul Lo consumers in smaller tewns and in
sami-urban and rurel areas. In addition, print offars
the benefits of top’cality, localization,
contextual’ratian, topped with low producticn cost.
Mary advarticers are currently rediscovering tha
power of print in building their brands and getting
quick respanses.

I heps the collection of outstanding print advartising,
in this edition of Mosaic, provides young creative

- professianals the stimulus to further hone thelr eraft
in this mediurm, which has tremendous paténtial in
India, given the growing litaracy rate.

M0 MANAGING DIRECTOR, MADISON WORLD
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PROLOGUE

In sur country and globally, the rale of print media in
daily life kas been well schnowledged and celebrated.
For us at Dainik Bhaskar, as the market leader, it is our
responsibility to lead the way in bringing alive the
patential and the possibility that this rich medium
affers o adverlisers and media agencies

1 am really pleased with how the small idea that wea
started with, has today shaped up to become the
Mosaic and has contributed, in 15 own small way,
in showcasing the possibilities that the print
madium offers.

This effort has become all the more impoartant when
you consider the Facl thal our indusiry is increasingly as
being considered al the ferafront of innovations. We are
nover no longer just adapling to global best praclices,
but alsp contributing to the knowledge base, At global
industry forums like Cannes, Eupii:q and gwan n MM
|The International Nmpap:r hl'.arlu.-llng Association)
winining entrigs [rgem India arg I;u::-:mmg popular,

We do hope that Mosaic, in its own small way, is also
making a ditference. Here's wishing you same time wall
spent with this book,

DIRECTOR, DAINIK BHASKAR GROUP

mEn . I MOSAIC | DAINIK BHASKAR [ 2014



PRADEE

IEF CORPORATE SALES & MARKETING

IVEDI

INIK BHASKAR GROUP

PRELUDE

There are very lew human bomgs who recerwe the

truth, complete and staggening. by instant

Humenation, Masl of them scquare il Irsgment by

fregmient, on & small scale, by successve

develapmenls, cellularly, Like a labomous mossic
Anais Min quotes [French-borm American Authar of
novels and shori stories, 1903-1977)

IT grves me greaat pleasure to welcome yau (o Mosaic
2014, the third in the sernies startod by the Dainik
Bhaskar in 2011, Mosaic 15 our enigue effert 1o
colebrate diversity and guality advertising i the print

media withoul being polarised or biased by creative

awards ar any ather cansideralion. It has been & truby

ENrpciang jourmney ol A DRy S0 Fal

Im gust J years al 115 exisience, this endeavaur has
offered a remarkable and insaghiful view af the
createve labent existing i the country and the
continued viaility of the use of the prinl medium o
express it. The creative and client iraternity has
woloomed [his inaatve and wi have walnessad ar
EvEr-increasing engagement Imougn our pring
isiribution, as well as digifal downiodos of ihis oo,

in Eggping with the times

We remain lacused and commitied 1o share the bast
practices, iwdeas and possibilities i, print. We hope
you have been enjoying this journey and will contimue
ta share your generous fecdback and suggestions
&% we move forward together i the Spord al

CreElnE Bpiress b
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BBH India Pvt. Ltd.

Vat &% - Contextual

We relaunched ¥at &% around four years ago. We
then brought the witty, challangling, Ironic waorld of
the Brand alive thraugh (he Vet &7 den and the
baddis on & chair with butions, The brand had a
beold aned irenic take on Ehe challenges [imagined ar
alherwise] thal men experienoed boday.

So what do we do Inyear (sresT

To begin with, we thed up with several magazines
and bought ad space right bekind their cover. Then
Wi want aboul creating sds badad on 1he covar
story. Thars vwauld be & questien posed 1o the Vel
Man and he had an answer ready. An answer that
was witly, iranic and moai importantly a take on
thi cover story Mesll We've relessed ovar 50 such
ads and are still golng strong. It required a new,
more flaxible way of warking al both owrs and aar
clight's #nd, But maat of B, it slovwed ud 16 cradla
w bunch af really fun sds In 8 media thal many have
claimed is dying. PHI.

SKODA Octavia - Classifieds

Wa wars taskad with the relaunch of the legendsry
Skods Octwdla., The car was pecked to the sunreal with
briltiant feakrres, but most importetly this here, was
the same caf that Indias fell In love with all those years
g0, A chr Ehad st had dishard fans.

5o, on the day of its Launch, we created a car
classifieds saction on the front page of Tha
Econamic Timas and Tha Timas of Indis. Each ad

told & slary of ewners who were desperats to sell
their vehicles, Some For Sale ads were linked to

other For Sale ads, to creats o stery within a story,
cranting Intrligus and getiing peaple to talk sbaut
the mew Skeda Octavia,

= |
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" HOW CAN

YOU FREE
THE NATION

A
-JORRUPTION‘?

e BRAND
e __.'._IE : VAT &9
= ﬁ .
AD AGENCY

BEH India Pwt. Ltd.

CREATIVE
Team BEBH
WL L

J_I fjjj, " j | ACCOUNT MANAGEMENT
> Garima Chhaochharia [ Rajeev Roy /

| F .
| q] -
-IJ JJJ.]J._._.-J - Sunil Tulsiand

ROUTE
FLANNING

Kanishk Kablra]

CLIENT TEAM
Ashish Asati

HOW MUCH v‘iIH.SHDULE:I
MONEY VAT On

B0 I NEFED TO I:H'.. AN INDIVIDUALT

RICH?:
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The Mew SKODA Octavia is here. That's good news for you, not sa much for your car,

BRAND
Shoda Octavia

AD AGENCY
BEH India Pyt Ltd.

CREATIVE
Russell Barrett [ Vinod Sudheer /
Kunal Sawant |/ Siddhant Vernakar /

Anant Rajan

ACCOUNT MANAGEMENT

Anirban Mukherjee / Adityan Kayalakal /
Pran Math Jan / Shashank Hariharan

PLANNING
Partha Sinha / Sanjay Sharma [
Kanishk Kabiraj

CLIENT TEAM
Kamal Basu / Vikram Swaroop /
Reena Gade

MOSAIC | DAINIK BHASKAR | 2014 | &
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Contract Advertising

-----------------------------------------------------------------------------

Shoppers Stop - Start Somaething Now
Pleneering fashion retafler Shappers Stap wanted
o connett with & nEw younger sudience, scfoss
the country, thal was {ar mors socially-connecied
online with his or her peers.

Thus the print campaign in a break from the past
has groups of people in each situation, rather than
the comventbanal single modal.

Ovarall the campalgn reinterprets the core
message of Start Something Mew, making it
relevant lor a new generation.




P AREN'T EARNED BY
WEARING THE

Lhop JGET at
www. shoppersstop.com

1
| »
ﬁl# o
— ;
DRESSIHG L FOR
EXPLIELS ':-||E-L|!!Jh-'f Bl .

BRGNS A5 RISLA

CREDITS

Team Contract
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Creativeland Asia
Pvt. Ltd.

Cinthol - #iplayfor

Cricket was facing ane of Its warst scandals ever.
Match-fixing, during the IPL, had cast a serfous
doubt ower the credibility of the game and the
integrity af 1 players. Social medih was abur:
with hate fer the game. Cinthol, whase brand
ambassador Virat Kohli ks seen as one of the mast
passicnate players of the game, realized there was
o noed 1o reinstate faith amongst people for the
SAME. S0, W Came up with the Biplaylor campaign
that started with print and moved anta saclal
media. The print ad Listed the many reasons ¥iral
plays the game lor and [avited crickel supporters
i3 twaal their reasans te play the gama,



#iplayfor

the screaming crowds
the praying fans

the blues

the whites

the restlessness

the fearlessness

the rush

the runs

the nervous starts

the mad finishes

the bloody bruises
the huddle in the middle
the thud of the bat
the ball over the fence

#iplayfor awesome.

Mothing makes me mone alve thanm pda

g Fiplayfor at twitter.cor

CINTHOL

ALIVE IS AWESOME

BRAND
Gadre] Cinthal

AD AGENCY
Creativeland Asia Pvt. Lid.

CREATIVE
Raj Kurup [ Anu Joseph / Sanket Avlani /
Chintan Ruparel

ACCOUNT MANAGEMENT
Chary Budhiraja / Aksheit Sharma

CLIENT TEAM
Priyanka Puri [ Chinmay Kelkar

Fiplayfor
trer Flag

TFur Lamrn

tis chasrs
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Curry-Nation

Masoom Night School NGO - History

at Night

Education being ihe base, we iried explaring
winll-known indiam historical events that kappered
In daylight by converiing 1hem Irba nighl. i was an
Interesting tool to communicate ‘night education’
and grab eyeballs iowards valunbeering for the NGO,

Taste For Life Chutneys - Tongues

India is known far many things. One of tham is the
‘stichk your tengue-outl” expression from different
Indlan cultural backgrounds. This gesture is also
the first thing that you do when you tasle
samething raally spicy. Indin slso hosts different
art forms,

S0 combining all of the above gave birth to
‘Tongues', & simple and eflective campaign.



BRAND
Masaom Night Scheol NGO

AD AGENCY
Curry-Nation

CREATIVE DIRECTOR
Priti Mair

ART DIRECTOR

Vaibhav Rane

LOPYWRITER

Sushant Dharwadkar
ILLUSTRATOR

Ajit Goud

aTuDio

Vishal Pawar

ACCOUNT MANAGER

Magessh Pannaswami

ACCOUNT EXECUTIVE
Sheryl Roche

o i CLIENT TEAM
A SO Mikita Ketlkar

MOSAIC | DAINIK BHASKAR | 2074 | 13
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Taste For Lile Chutneys
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ART DIRECTOR
Vaibhav Kane

COPYWRITER(S)
Priti Mair / Sushant Dharwadkar

ILLUSTRATOR
Sachin Ghanekar

STUDIO
Vishal Pawar f Satish Bansade

ACCOUNT HANAGER
Hagessh Pannaswami

ACCOUNT EXECUTIVE
Sheryl Roche

CLIENT TEAM
Mandar Despande [ Minal Deshpande
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The ‘sure-shot-hit' concept to sell everything from diapers to insurance - Sex!

The favourite three lelters of the agency: S-E-XC In fact, the only threa letiers they know,
Wouldn't blamo them ihough. Deprived duo 1o the days and nights they'no forced to spand al work,
that's the only thing they can think of.
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Philips Televisions with child=lock - Maze
Child-friemdly snisrtainment is somaething that's
tep af mind for every parent. This campalgn
deplcts how Philips TW's Child-Lock technolagy
creates a friendly, secure world for kids, Browght
plive 38 8 maze for kids to happily get Lost in, while
ol the seamy, inappropriate stuff s blocked aut
bBeyend the walls.

Mational Institute of Design - 3-D
Animation Workshop

In order to communicate the ‘Animation Werkshop”
for sludents, wa focused an the impartance of
Basic anatomy whaen |1 comes o animation, 5o we
plcked famous cartoon characters and developed
stylized 3-0 models, that depicted their anatomy.
Tha goal was to lel people know Lhal learning the
foundation of 3-0 animation can be fun and simple.

Lonely Planet MN-5-E-W - Everywhere is a
story waiting to happen

Lomety Planet ks all aboul the unseen and unusual, a
promisa of a world ye! undiscovered, The campaign
wies the North=20uth=- East-YWosl derections as an ides
fo bring adlve the beautiful pessibliities of travel, any
vy you head. Each headline, beginning with N, 5, E,
W, i & little sdventure in itsall.

Shakti Ayurvedic - Memorin: Brain Cage
Qur client Memarin, & brand of specially
formulated ayurvedic capsules, is the most
effective way 1o boost your memary. The idea far
the campaign stemmed from the Insight that In
teday’s fast paced and hectic life, people tend ta
forget things Like anniversary dates ar road
directrons thal are critical ie remember,

By showing these things frapped In a brain-shapsd
cage, we wers able 1o communicale how once
you come across semething, it remains in pour
mind forever.



BRAND
Philips Televisions

AD AGENCY
DDE Mudra Group

CHAIRMAN & CHIEF CREATIVE OFFICER
Sonal Dabral

EXECUTIVE CREATIVE DIRECTOR
Venkatagiri Rao / Deepak Singh

ART DIRECTOR
Deepak Singh / Kudrat Pardiwala [
Vivak Dubay

COPYWRITER
Venkatagiri Rao

ILLUSTRATOR
Vivek Dubey / Pramed Brahmania

MOSAIC | DAINIK BHASKAR | 2014 [ 17



BRAND ART DIRECTOR

Matianal Institute of Design [RID) Mishant Jethi [ Jitendra Patel
AD AGENCY COPYWRITER

DDB Mudra Group Alaap Desai

CHAIRMAN & CHIEF CREATIVE OFFICER ILLUSTRATOR

Sonal Dabral

Kunal Mungra

EXECUTIVE CREATIVE DIRECTOR
Aman Mannan f Ashish Phatak

MOSAIC | DAIMIK BHASKAR [ 2014 | 18



BRAND

Lonely Planat Magazine

AD AGENCY
DDB Mudra Group

CHAIRMAN & CHIEF CREATIYE OFFICER
Sonal Dabral

EXECUTIVE CREATIVE DIRECTDR
Yenkatagiri Rao / Deepak Singh

ART DIRECTOR

Deepak Singh f Kudrat Pardiwala /
Preeti Verma

COPYWRITER
Venkatagiri Rac / Deepti Parekh /
Swatl Ravi Nain

PHOTOGRAPHER
Amol Jadhav / corbis.com

MOSAIC | DAINIK BHASKAR | 2014 [ 19




BRAND

Shakti Ayurvedic

AD AGENCY

DDE Mudra Group

CHAIRMAN & CHIEF CREATIVE OFFICER
Sonal Dabral

EXECUTIVE CREATIVE DIRECTOR
Yinayak Gaikwad

ART DIRECTOR

Vinayak Gaikwad J/ Svinash Jakhizkar

COPYWRITER
Yinayak Gaikwad

ILLUSTRATOR
Cocktail Art

MOSAIC | DAINIK BHASKAR
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Dentsu Media and
Holdings India Pvt. Ltd.

Honda CRV - One Life, Many lives

When we sst oul chasing owr dreams, the question

we are asked |s *What do you do?™ When we become
successful, we are asked, “What do you like doing
best?™ The Honda CRY was for the Latter. Thus the line,
"Ome lfe, many lives' launched the new Honda CRY.

Toshiba Laptops - Awesome Inside Dut

The design team at Teshiba added a certain coslness to
the design and ook of the product.

We cami up with the line "Awesame Inside Dut”.

The launch was & specteculer full page that proved the
inside was as good as the outside.

Friendicoes - Make new friends

We all remember making dog shadoews on the walls in
our childhood, We used this insight to strike new
Iriendship with man’s cldest, albelt ignored friend.
Fremdicoes sent us boxes of checolates and used the
campalgn im thelr local markets and on the internet.

Skechers - Shoe on shoe!

Skechers uses innovative technelegy to make some of
the lightesi. high-periermance running shoes in the
world. 'What could be a better way of highlighting this
lact than feeling IFke you are wearing “nothing” at all.

[CICIDirect.com = The world of investment
Tha ICICI Direct.com print od had to have & similar
WOW effect the ad ilm hed on its viewers. We decided
o carry the idea into print aven though the call of the
day was 1o have “lastimamial” lellow-ups in print.,

R City - Discover a New Yau!

We made the largest mall in Mumbal a j[curney where you
discover more sides of yourself [while you discover 700
siores, a ¥ Screen Multiplex and 70 odd restawranis.]

Orangina - Orangegasm

& quirky drink needs some really guirky advertising.
Drangina’s "Orangegasm’ teok the markel by storm.
with immense trials and an even bigger fan fallowing.
The commiunication was enjoyed by the asdience

wha discovered Drangegasm wilh every sip of Orangina.

S -




BRAND
Honda Cars india

AD AGENCY

Dentsu Marcem

CREATIVE

Titus Upputura / Abhinay Karwal [/
Robble Chhabra

ACCOUNT HAMAGEMENT

Harjot Harang / Yuichi Teyeda /
Karun &rora / Amritesh Bakshi

PLANNING
Harayan Devanathan / vy Mukherjes

CLIENT TEAM
Shakeel Anjum [ Soumik &lich /
Ramneak Dhar

MOSAIC | DAINIK BHASKAR | 2014 | 23
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Leading Innovation >3

: BRAND
N : - Toshiba Lapteps India
.I -.-__'._- a.,_ i
= ..-'* AD AGENCY

Dentsu Marcam

‘_j_'l ' CREATIVE
A

Thus Upputuru [ Abhinay Karwal /
Robbie Chhabra / Moumita Pal f

AWESOME INSIDE OUT. [eees

ll.- [ 1 |.-r

R T Prasad Malk

ACCOUNT MANAGEMENT

Sunita Prakash [ Kapil Jayaraman /
Kulanath Kaushik

PLANNING
Marayan Devanathan / Anand Murthy

CLIENT TEAM
Sivalburnar Matarajan f Abhishek Mahta

MOSAIC | DAINIK BHASKAR | 2074 | 26



BRAND
Friendicoes

AD AGENCY

Dentsu Marcom

CREATIVE
Titus Upputuru [ Jitendra Kaushik /
Yishal Mittal / Sharad Anand

ACCOUNT MANAGEMENT
Sunita Prakash [ Payal Dhawan

PLANNING
Rabia Sooch

CLIENT TEAM
Geeta Seshamani

iriendicocs org make new friends

MOSAIC | DAINIK BHASKAR | 2014 | 25



BRAND

Skechers

AD AGENCY

Dentsu Communications

CREATIVE
Kishore Shembekar [ Sachit Sadanandan [
Vedobroto Roy / Deepak Singh

ACCOUNT MANAGEMENT

Shivavrata Sarkar

CLIENT TEAM

Rajeev Agrawal

MOSAIC | DAINIK BHASKAR | 2014 | 24



Bringing a world
of investmeants 1o you.

ﬂm cifrect, oy

fAaFEIEEEIE 88 Faar Flagarniga

BRAND
ICICT Direct.com

AD AGENCY
Dentsu Communications

CREATIVE
Pushkar Shintre / Vedobroto Roy

ASSOCIATES
Paint Box

ACCOUNT MAMAGEMENT
Arijit Ray

CLIENT TEAM
Vineet Arora

TR WUTEL Fmid DN | TAR-RERER BIETEENTE | BEUAY LR Ll Fy bowen mown. oulll e B3 AGPIRAEE
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BRAND

R City
AD AGENCY
U L Dentsu Communications
AKKTA SURVE
LECTURER & | B e - . CREATIVE
el e el i g 1 0 ' Vedobroto Roy / Deepak Singh
e e o s o e . 1 ACCOUNT MANAGEMENT
BRI & = e s o e ity hua A Sharmila Malekar

CLIENT TEAM
Vvikas Arora

FEEE ule, T I s N . e [ = ]
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N BRAND

Discover Orsagion
AD AGENCY

Dentsu Communications

NATIONAL CREATIVE DIRECTOR
Soumitra Karnik

EXECUTIVE CREATIVE DIRECTOR
Deepak Singh [ Vedabroto Roy

COPYWRITER
Soumitra Karnik

ART DIRECTOR
Shantanu Mukerjes

ACCOUNT MANAGEMENT
Arijit Ray / Rajesh Mathew

CLIENT TEAM
Siddarth / Valerie

with every sip.

: Every sip is an
f éld.nn’tmmﬁm:uﬂ.

Ten brmrm o, wimii s oy Fagebiomik, o wmon faiehonb, g o ST argoss

MOSAIC | DAINIK BHASKAR | 2014 | 27




DRAFTFCB+ULKA
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Ideal Book Company - Books

| love the sharpness of the insight, the simplicity of
the dramatization, ideal specializes in educational
books for every kind and level of student - what
berther wiay to capbure thai?

Zee Calé - Graphs

it is simpta, it is striking, it is extremely intelligent
in the way it presents numbers 19 media planners
who are inundated with numbers day in and day out.

Makemytrip - Sphinx

W ses landscapes changing all sround us, cherished
perssnal landmarks being swallowed up by the
pver-growing urban sprawl. An insight this series
uses powerfully, to inject a sense of urgency.

Zee 24 Taas - Riot

In today’s world where more and more news is
caplured by bystanders, this drives home a very
powerful promise wividly - watching it on Zee 2&
Taas is like being there - in a hundred bodies.

Zee Café (Green Turn] - Tiger & Gorilla
A gimple visual device to drive home the cold
truth with power and drama. And by involving
the reader in a Litthe puzzle, it stays that much
lomger in the mind.

Tata Docomo - Live Prayer

Alver all the gimmicks and all the award-friendly
temple art, prayer ls a very personal, private thing.
It Is a ene-on-one connection that you make.

¥What hetter way to capture that feeling than with
the ubiguitous sarphones coming straight down
from a higher place?

Makemytrip - Face

Teday, iravel |s more than recreation = it |s a way
to widen your horizens, joln the citizens of the
wrld in @ commundty grewing ewer closar,
Because, vory simply, travelling shapes who you
are = and will become. A striking visualization of a

simple, sirong Insight.
| . @




BRAND
ideal Book Company

AD AGENCY
DRAFTFCB+ULKA

HATIONAL CREATIVE IRECTOR
K 5 Chekravarthy

CREATIVE DIRECTOR
Mahul Patil f Trishay Habwal

ART DIRECTOR
Balakrishna Gajelli

ILLUSTRATOR
Balakrishna Gajelli

COPYWRITER
Balakrishna Gajelll

I o, CLIENT TEAM
‘ COMMANT Mandar Nerurkar
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BRAND
Lew Cafe - Graphs

AD AGENCY
DRAFTFCB+ULKA

MATIOMAL CREATIVE DIRECTOR
K 5 Chakravarthy

CREATIVE DIRECTOR
Meful Patil f Trishay Hotwal

ART DIRECTOR
Balakrishne Gajelll

COPYWRITER

Belakrishne Gajelll / Vishal Michaolas
ILLUSTRATOHR

Balakrishna Gajelll

CGLIENT TERM
Sharlion Menezes
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AD AGENCY

DRAFTFCE+ULKA

MATIONAL CREATIVE DIRECTOR

K S Chakravarthy

AT

Nty

Mehul Patil / Balakrishna Gajelli /

Vijay Sherlekar
COPYWRITER

Mehul Patil / Trishay Kotwal

CREATIVE DIRECTOR
ART DIRECTOR
ILLUSTRATOR

Vijay Sherlekar
CLIENT TEAM

Trishay Kobwal

§

PR EE PR RN PN R AR R R

MOSAIC | DAINIK BHASKAR | 2014 | 33



BRAND
fee 24 Taas - Riot

AD AGENCY
DRAFTFCE+ULKA

HATIONAL CREATIVE DIRECTOR
K 5 Chakravarthy

CREATIVE DIRECTOR

Devendra Mankame

ART DIRECTOR
Tushar Sawant

PHOTOGRAPHER
Mikhil Borhade f Kiran Pawar

PRINT PRODUCTION COMPANY
Kiran Pawar Photography

COPYWRITER

Yarsha Kharidaha

RETOUCHER

Kiran Pawar

CLIENT TEAM
Bhushan Khot
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BRAND
Zee Calé - Grean Turn - Tiger & Goarilla

AD AGENLCY
DRAFTFCE+ULEA

MATIOMAL CREATIVE DIRECTOR
K 5 Chakravarthy

CREATIVE DIRECTOR

Devendra Mankame

ART DIRECTOR

Sandeep Urane

PRINT PRODUCTION COMPANY
Kiran Pawar Pholography

COPYWRITER
Warsha Kharidaha

HETOUCHER
Kiran Fawar

CLIENT TEAM

Sharlton Menczes

MOSAIC
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BRAND

Tata Docoma = Live Prayer

AD AGENCY
DRAFTFCB+ULKA

MATIOMAL CREATIVE DIRECTOR
K S Chakravarthy

GROUP CREATIVE DIRECTDR
Sachin Das Burma

CREATIVE DIRECTOR
Mukezh Sablania

ART DIRECTOR
Mukesh Sablania

LUPYWYRITER

Sachin Das Burma

PHOTOGRAPHER
Raghubir Singh

RETOUCHER
Balbinder Singh

CLIENT TEAM
Fushkar Jsin
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BRAND
Makemytrip - Face

AD AGENCY
DRAFTFCB+ULKA

MATIONAL CREATIVE DIRECTOR
K 5 Chakravarthy

GROUP CREATIVE DIRECTOR
Shiveshwar Raj Singh

CREATIVE DIRECTOR
Mukesh Sablania

ART DIRECTOR
Mukesh Sablania

COPYWRITER
Shiveshwar Raj Singh / Anurag Bhalla

ILLUSTRATOR
Jayavant Tambare

CLIENT TEAM
Varmahi Murihy
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el Grey Worldwide

 FCTTTTTRTTTITITT sREEEmEEEsEEREEEE

Duracell - Positive & Negative
To communicate the longewity of Duracell Alkaline
Batteries, we used the positive and negative of a
battery to spell out a universal truth. Tes much of
a goad thing, even battery performance, can be
bad. Thouwghtful minimal design, absence of a lega
and rib-tickling lines make the campaigs a winner,

Killer - Shredded Jeans

This happens a lot. Our clotkhes get caught on &
stray nall and get shredded by accident. Only on
the Killer range of Shredded jeans, the look isn't
an nceident, i's deaign. We thus adveriised the
produst periectly, witheut actally showing the
product at all.

¥ ' Duracell - Lasts for Ages

Duracell wanted io reinlorce thelr Brand promise
- ) , 1 - ; of the longer lasting battery, with a fresh
1Akl 1 _ approach. We found a simple insight that while the

o _"_.i':'—".u- R ioys f gadgeis you use may change as you age, with
¥ i R

(e

Y
A8 s

-—

_ . _ Duracell, your batteries will remain unchanged.
P 1T The colourful visual language of the campaign is
X ! distinct and effective.

Crocin - Sneaze

Semelimes, 5 campaign 8 Barn out of & simple fact.
I thits caga, Ehaere were bwo. One - you can’t keep your
eyes open when you sneere [it's physically
impossible], two - the number of accidents cavsed
because the driver sneeted, is 8 scary number, When

we loeked at these lacts long enough, the campaign
zorl of art directed sell.

Killer - Gain Some, Lose Some Calendar
Thie creative idea hore was bo create & calendar,
and illusirate ia & quirky way how sur days are
spent in the gym, only so the next few days are
spent in gorging on feod. And how, instead of
#wilching bebween different waist sizes, you can
new [ust keep one palr of jeans, "Galn seme. lose

some. Stretch jeans.”
= ‘@




BRAND
Duracell - Procter & Gamble

AD AGENCY
Groy Worldwide

CHIEF CREATIVE OFFICER
Malvika Mehra / Amit Akali

CREATIVE DIRECTOR
Wishnu Srivastav / Goral Ajmera

COPYWRITER

Vishnu Srivaisav

ART DIRECTOR

Malvika Mehra [/ Goral Ajmera

DESIGNER
Malvika Mehra [/ Goral Ajmera

ACCOUNT MAMAGEMENT
Fernando Berelta f Ines Etchenigue /
Vineet Singh

CLIENT TEAMW
Stefan Sallande
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BRAND
Killer Shredded Jeans

AD AGENCY
Grey Worldwide

CHIEF CREATIVE OFFICER
Malvika Mehra / Amit Akali

CREATIVE DIRECTOR
Dushyant Chopra

ART DIRECTOR
Ashish Kumar

COPYWRITER
Mohit Dabral

PHOTOGRAPHER
Ashizh Kumar

ACCOUNT MAMAGEMENT
Vineet Singh

CLIENT TEAM
Ameet Panchal

HILLET ==
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BRAND
Duracell - Procter & Gamble

AD AGENCY
Grey Warldwide

CHIEF CREATIVE OFFICER
Malvika Mehra / Amit Akali

CREATIVE DIRECTOR
Rohit Malkani / Sachin Kamath /
Bhavesh Kosambia

COPYWRITER
Saonam Yethenpa

ART DIRECTOR
Surendra Gohey

ILLUSTRATOR
Surendra Gohey

DESIGHER
Surendra Gohey

ACCOUNT MANAGEMENT
Vineet Singh / Fernando Beretta /
Ines Etchanigua

CLIENT TEAM
Stefan Sallandi
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BRAND
Glaxesmithkline - Crocin

AD AGENCY
Grey Warldwide

CHIEF CREATIVE OFFICER
Malvika Mehra / Amit Akali

CREATIVE DIRECTOR
Dushyant Chapra

ART DIRECTOR
Ashish Kumar / Dushyant Chopra

COPYWRITER
Manish Kinger

ACCOUNT MANAGEMENT
Sanghamitra Chakraborty

CLIENT TEAM
Garima Gupta

LRI LR R RN L IR R R R L
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Happy, Bangalore

KamaSutra & MTV 'Hardwear’

Condom brand KamaSutra collaborated with
youth-cantric brand MTV on a quirky line of
candoms in arder 1o shad il twanty year old 'ded’s
brand' image in indla. The nama Hardwear” allowed
us to conceplualise a fun campalgn wsing sexual
Innusendos and “suggestive” handyman tools.

To siay Irus s the bald naturs of Bath MTV and
KamaSutre, we kepl lhe communication sdgy,
young and codourful.

-:D_l_—..



BRAND
KamaSuira & MTY Hardwear

AD AGENCY
Happy, Bangalore

CHIEF EXECUTIVE OFFICER
Hartik lyar

CHIEF CREATIVE OFFICER

Praveen Das

CHIEF OPERATIONS OFFICER
Siddhartha Roy

CREATIVE DIRECTOR
Haren Kaushik

ART DIRECTOR
Aswin Sridhar

SOCKET,
BABY

COPYWRITER
Megha Ramesh

ILLUSTRATOR
Aswin Sridhar

ACCOUNT MAMAGEMENT
Ajay Kumor § Pallavi Nayak

CLIENT TEAM
Sumell Chatterfes f Upasna Gupla

INTRODUGING
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iDIVA.com = Mirbhaya

It was Ehe first anniversary of the horrific Nirbhaya
incident. iDIVA.com, 8 women's porial, wanied lo
commamerate Mirbhaya and Instll hope and
courage in women, and shame and responsibility

inlo men.



YES

I’M ASKING

FORIT

ASKING FOR
RESPECT.

Almost o yeor ago, the heinous Mirbhaya incident
shamad the antire country. Today, we urge womean
b insist wpon the men in their lves bo treal women
with respect, Log on to idiva.com/nirbhaye, shore
your axperenced and ducuis how lndia con ba
o sofer ploce for women.

{IDIVA o

FTMESINTERMNETE

BRAND
iDIVA.cam

AD AGENCY

Havas Worldwide India

MATIOMAL CREATIVE DIRECTOR
Sathir Singh

EXECUTIVE CREATIVE DIRECTOR
Ravl Raghavendra

ART DIRECTOR
Vijayra|

COPYWRITER
Nikhil Guha ! Ravi Raghavendra

ACCOUNT MAHAGEMENT
Chandy Mohapatra / Mukul Angral

CLIENT TEAM
Gurkir Singh / Maala Malhotra

MOSAIC | DAINIK BHASKAR
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ideas@work
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Rustomjes - Childhoods Available campaign

The latest edition of Rustomjee’s much-appreciated
lmnd swarded] ‘Childhoods Available” campaign. In a
business of gliey stock imagery and ubarclaims,
these ads stend out lor thelr simpls, human insights,

Rustomjee - Parsi New Year campaign

A sat of ads specifically created 19 run in select Parsi
magazines on the secasion of Pulell. As & Parsi
brand, speaking to an all-Fars] sudience, the ads
wiere meant to be & bit of an inside joke, Samething
far uncle Firer to chackle aboul, over & second

heiping of Ohansak.




'~ WHO FOUGHT SHARKS IN THE POOL? -
“ - . DON'T LET THE CORNER OFFICE EAT HIM UP. -y o e

AD AGENCY
ideas@work

CREATIVE DIRECTOR
Zarvan Patel / Prashant Godbole

ART DIRECTOR
Shriram Mandale

COPYWRITER
Ahana Choudhury / Kartik Smetacok

ASSOCIATES
Chandrajit Yadav

ACCOUNT MAMAGEMENT
Hadia Almeida

CLIENT TEAM
Percy Chowdhry f Leena Langly

FOR. ANCTHER TLREAY .
KTFS GROW U T FAST.
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BRAND
Rustarmjes

AD AGENCY
ideas@work

CREATIVE DIRECTOR
Zarvan Patel / Prashant Godbole

ART DIRECTOR
Manc] Gorde

COPYWRITER
Shahan Karanjia

ACCOUNT HANAGEMENT
Nadia Almeida

CLIENT TEAM
Percy Chowdhry f Leena Langly

FRAAFEEEE AR EE RN R
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Law & Kenneth
Communications [India)
Private Limited

Huawei - Corporate Campaign

Technaolagy is whal we Breathe, every moment, 1,600
rrinutes / day, yet a term which scares the hell aut of
eviryone. Hugwel I8 khown a8 & technolagy leader,
an Imnevation leader with cutting edge technologboal
products and solutlans, which ks difficult for everyone
o undersiand - one of the reasons why Huawed s sill
i gid K.

In this corporats campaign, we have humanized and
simplified Technelogy and have taken a larger than
Life platform by showcasing how technology is
touching lives Bcrosd ihe entire naticn. Rather delined
@& niw purpese for Huswael, from being o technology
leader o understanding human behaviour and
tulfilling human desires.



F&EH.E “ HUAWEI

WHAT HAPPENS WHEN SOMEONE
UNDERSTANDS THE ASPIRATIONS OF
1.2 BILLION INDIANS?

Huawei. Inspired to enrich lives.

AL thaivers, Vb CRHE D0 T b Frapeend by piaal bpealas Froen Sreninderes Rl el 5 ledtene el NG e nomeed
e W BRI ] AT SRNeDId — D STl Mol Dl BT sl 10 SO0 | W o ROAT Vel T O
s iredia, e over 2 desde rees r.nb—rp.nquidu'ﬂup'ﬂmnmﬂprmmhm\ e by deruagry s el
e on wvice. Fuardee weith il BRO, runctertanng snd sencun LW indisSee. o Bridoe e doial deidie, Ve Pas
Earr) bR ) e R i ks GGl e Secains ol e LA SRR TREETE W 1 e i i

Irbevprie Bines Solatiors. | (Caver etverks Solutions | Cormamer Do
[ = W e oy gy LR T ] " R | e Ly et

LEADEM Iy iy Tl ! B ey e i R
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- & o e i u [ igripharn

Ceiisir L]
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o [ L S TR P e T T

e A e, bl | gy, et bl TN et ol Lot

POSSIEBLE P ruawer

CAN INNOVATIONS TO ICT MAKE
A DIFFERENCE TO THE BOTTOMLINES
OF ENTERPRISES?

BRAND

Huawei

AD AGENCY

Law & Kenneth Communications (Indial *  ACCOUNT MAMAGEMENT

Private Limited :  Sanjeev Gauba [ Vinest Kindra /
*  Naman Yardhan / Surabhi Batra

CREATIVE :

Parul Arora / Sumit Das [ :  CLIENT TEAM

Gheeverghese Thamas :  Sethumadhavan Srinivasan
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ARUN IYER

AMER JALEEL

SR 11

Lowe Lintas +
Partners, Mumbai

Half Knowledge

A repubed newspapar such as The Econsenle Timas |s
idgally suited 19 crusade againsl hall krewledse, an
avarpday awil. Though the campaign theught was sadlous,
the execiution deliberabely lightened the delvery of the
Fmiage, Witk qulriy Klustraiione ard Boid c=lours,

Parker Pens - Write All Wrongs

The [dea behind the ad was to show That the pen |
mightiar than the sword sad coa make 8 differanc in
the werld. The copy was & play on the phrass,

‘right all wrongs.

Ruosh - Pity, we don't make shoes
for women

Risbsh ahsed oo pRinslakingly handoralled with graat
lmcirity and padskon. Sadly though, 1hey are made only
far men, wha don't give bwe hoots about the shoes or
thadr eralismanahlp. Tha chmpalgn uisd
tongue-in-cheek humaur to nerrale the sad plight o
Ruoch ko thae warld,

Tanishg - Tanishg Solitaires

The campalgn expressed how a slngle diamand, a
solltaire, could symbalire the ens trus leve thet remains
unchanged, desplte all relaiionanlp proklema,

Woodland Sandals - Recycled

Made with recycled materials, (he iden of the campaign
wil to show Lhe simple process of rulbber balsg
riscycled Inle 3 shoe, |n &n lanovalive wany.

Woodland Shoes - Untamed

The igea Behind the creative wan to ghow how he shoes
are degigned for adventurous geople as fros as The
untpmed Chestah

Fasirack - Fastrack Sunglasses

Thls campalgn retalned the fashion quotient ard appeal,
thal’s essential for Festrack communication, whils gaing
far & complately minimalkslc Laok. i chowcased the
sunglasses in all fts glory, and 21 the same time added
glamour through the Up art.

DT 1 —



RERD UP RGRINST
HALF KNOWLEDGE,

BRAND
The Economic Timas

AD AGENCY
Lowe Lintas + Partners, Mumbai

CREATIVE

Arun lyer [ Ameya Kovale [ Rajesh
Daraiswamy / Shalini Avadhani /
Pankaj Kharade [ Vitthal Kusumbkar /
Hardi Pithva

= ACCOUNT MAMAGEMENT
} WV E Shantanu Sapre / Sujay Rachh [
l — — . Sachin Sahu

CLIENT TEAM

o Eceginin: Thatn] Meeti Chopra [ Igbal Singh / Shalini Kuila /
e R T s e (oo leofoak coveleaine i ¥. .. . N = EIHI'I"II' “‘"ﬂh1 l“l“ilt Hll"hl I
T % ETaHE s aequan mracanecs-aeins (o SEAR 1 Srka the pledpe agmnnt HeH Eresssigs — Mupur Yognik [ Manas Mokand [ Atin Batra

-------------------------------------------
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WRITE
ALL
WRONGS. .

AD AGENCY

Lowa Lintas + Partners, Gurgaon

MATIOMAL CREATIVE DIRECTOR
Amer Jaleal

CREATIVE DIRECTOR

Shriram lyer / Udayashankar Rao

ART
Udayashankar Rao / Rajanish Jain

COPYWRITER
Shriram hyar

ACCOUNT MAMAGEMENT

- . Tanul Bhartiyva
Parker salutes the stalwarts of Indian journalism
at the Ramnath Goenka Excellence in Journalism Awards, PH R K E R CLIENT TEAM

23rd July 2013, New Delhi. — 125 YEARS —— Pogja Jain
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BRAND

Ruash

AD AGENCY
Lewee Lintas + Partners, Mumbal

CREATIVE

Rajesh Ramaswamy | Ujjwal Kabra /
Rexena Devraj / Adarsh Atal /
Indrasish Mukherjes

ACCOUNT MANAGEMENT
Sudhir Rajasekharan / Rajiv Chatterjee /
Parshuram Mendekar / Melvin Sylvester [

Ananya Mohapatra

ASSOCIATE
M. Sugunathan

CLIENT TEAM
Muohini Binepal / Ruchi Moorjani /
Yarun Patankar [ Ruchika Soni
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BRAND
Tanlshg

AD AGENCY

Lowe Lintas, Bangalore

CREATIVE

Arun lyer [ Rajesh Ramaswamy /
Ujjwal Kabra / Adarsh Atal /

Prasad Baggl / Indrasish Mukharjee

ACCOUNT MAMAGEMENT

Sudhir Rajasekharan / Pritish Wesley /
Asha AP [ Aditi Prabhakar

ASSDCIATE
M. Sugunathan

CLIENT TEAM
Sirish Chandrashekhar [ Parvesh Debuka [/
Sanjay Kumar

U

A‘_‘*( (s

eiLe

(ﬁ//

(W’(

ove

MOSAIC

DAINIK BHASKAR | 2014 | 58



Pri® Planet

BRAND
Woodland Sandals

AD AGENCY
Karishma Advertising, ILintas India]

CREATIVE
Mahit Arara [/ Ipshita Bose [ Prachi

ACCOUNT MANAGEMENT
Tanul Bharatiya / Ashwary Wadhwa
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Pr: % Planet

MABE FOR THE UNTAMED Wodt

BRAND
Woaodland Shoes

AD AGENCY

Karishma Advertising, [Lintas indis) :  PHOTOGRAPHER
© Ajoy Krishna
CREATIVE

Mohit Arora / Shayondeep Pal / i ACCOUNT MAMAGEMENT
Tridip Mandi ¢ Tanul Bharatiya / Abheek Chatterii
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TEE track

fastrack

BRAND
Fastrack

AD AGENCY
Lowe Lintas, Bangalore

CREATIVE

Arun lyer ! Rajesh Ramaswarmy [

Lohith Ehengappa / Carl Savie / N Sukumaran
/ Gopi Krishnan f Keya Pothen

ACCOUNT MANAGEMENT
Anand Narsyan f Bhupender Agarwal /
Meghna Makr / Deejan Appanna

ASSOCIATES
Cloruz Fashion Networks / Arjun Mark

SUNGLASSES CLIENT TEAW

WWW FASTRACK }fN moyueg or Ronnie Talati / Simeran Bhasin /

Hemal Panchamia

CALL US: 18002440123
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PRASOON JOSHI

il |

McCann Worldgroup
India

Active Total Security Systems - Keys are
hard bo find

This idea pratty much presented itsell to us. With
ample stories of keys that ane never found,
eapecially when you need them the mast, the insight
was ours for the taking. The execution and the
detwils were Liks the i<ing on the cake which turnfied
af dveryday plight inte & mesringhul campaigh fer
our cliend.

Dish TV - Child Lock

Medt TY conbend is harmiul for Kids. And even though
parenis 1y Ehasr bast 1o srmen out adull contond, 3
child’s impressionable mand (5 always lparnirg new
thimgs. What we consume a3 entertainmanl, Like
movies ste. send oot stronger messagss 1o kids, ones
they interpret in their very own ways. The campaign
wged parents to be more caneful of just what thedr
children might be learning. even from mevies that
they themselves think are harmiless,

Videocon Mobiles - Hands can't be trusted
This idea Is as simple as i1 reads. Your Bands can
malkie mistakes, so why not use a simpls features on
mokile phones, which kelps heep them in check,

Penguin Group [Indial - Author
Headphones

Listening to awdicbocks is as good as lstening fo
thie suthors themselves. In this case, ‘William
Shakespeare, Mark Twaln & Dscar Wilde. Also, we
preferred realistic Ilsstrations of the writers
|[whispering] in the ferm of hesdphones to malke the
communication more campelling.

Yatra Online India Pvi. Ltd. - Shoelace
Monuments

Budget travel s best captured by the phrase
'shoestring budget’. We [Herally visualised the
phrase arourd famous touris! spots ke the Eiffel
Tower, London Bridge & Leaning Tower of Pisa to
commusnicate that we offer econcamical packages bo
tourists, The result was 3 stellar images.

S



BRAND
Active Total Security Systems

AD AGENCY

McCann Worldgroup India
CHIEF CREATIVE OFFICER
Prasoon Joshi

EXECUTIVE CREATIVE DIRECTOR
Akshay Kapnadak / Rahul Mathew /
Raylin Valles

CREATIVE DIRECTOR
Anshumani Khanna / Denzil Machado

COPYWRITER
Anshumani Khanna / Anushree Chaltanya

ART DIRECTOR
Raylin Valles / Denzil Machado
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i\ /4 Dish TV
;::: g e AD AGENCY
AT AL Ao h = MecCann Worldgroup India
: dishty’ )

CHIEF CREATIVE OFFICER

Prascon Jeshi

EXECUTIVE CREATIVE DIRECTOR
Akshay Kapnadak / Rahul Mathew /
Raylin Valles

CREATIVE DIRECTOR
Anshuman| Khanna / Denzil Machado

OTH RO WWTTH CHILDLDCK

e o e i

COPYWRITER
: - Anshuman] Khanna
HANGOVER . ' . Anushree Chaitanya

ART DIRECTOR

Raylin Valles f Harshik Surakya

CLIENT TEAM
Animesh Mishra
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BRAND
Videocon Maobiles

AD AGENCY
McCann Worldgroup India

CHIEF CREATIVE OFFICER
Prascon Joshi

EXECUTIVE CREATIVE DIRECTOR
Akshay Kapnadak [ Rahul Mathew [
Raylin Valles

CREATIVE DIRECTOR
Anshumani Khanna

COPYWRITER
Radhika Kapoor

ART DIRECTOR
Raylin Walles / Sayan Sengupta

CLIENT TEAM
Sunll Tanden
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BRAND
Penguin Group [India)

AD AGEMCY
MeCann Worldgroup Indla

CHIEF CREATIVE OFFICER
PFrasaon Joshi

EXECUTIVE CREATIVE DIRECTOR
Ashish Chakravarty

CREATIVE DIRECTOR
Talha Mazim / Rahit Devgun

(=

COPYWRITER
Talha Mazim

ART DIRECTOR
Rohit Devgun

DESIGNER
Maobin Dutta

=)

)
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BRAND
Yatra Online India Pvi. Lid.

AD AGENCY
MeCann Werldgroup India

CHIEF CREATIVE OFFICER
Prassan Joshi

EXECUTIVE CREATIVE DIRECTOR
Ashish Chakravarty

CREATIVE DIRECTOR
Talha Nazim / Rohit Devgun

COPYWRITER
Talka Mazim

ART DIRECTOR
Rohit Devgun / Nobin Dutta
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Metal Communications

Platinum Guild International -

Platinum Day of Love

The very concept of Platinum Day of Lewve hinges on getiing
married (irst and falling in love noxl. When gesuing Lo
happens In that conlext, it tends to stay that way

forever - as olernal as platinum itsell,

Dainik Bhaskar - Unmetro Campaign

Breaking the stersotype, this campaign highlights how
tler-11 and ther-ll clthes are leading growth and consumplion
In Endla,

Fortis - Mumbai Ki Dhadkan

On the accasion of Warld Heart Day, on September 27,
Fortis erganized a World Heart Concert ihat urged people to
adopt a healthier lifestyle for a trouble-free heart.

An anthem called Mumbal Ki Dhadkan, created by Leslie
Lewis, was dedicated bo Mumbalkars and promaoted on

several platforms.

Platinum Guild International - Platinum

Men's Campaign

The task was to positisn Platinum Mer's Jewellery as an
aspirational & relevant metal of chaice for men. The
campaign positiens platinum as an authentic mark of the
ufwavering apiril and inner skrength ol modern sucoessiul
men becauss, Like these qualities, A will net diminish or
tarnish wilh time,

Cosmic Group - Cosmic Brand Campaign
The Cosmic brand campalgn originsted from the Fact
that wnlike mosi resl-esiate developers, whe outssurcs
eonstruciion, Cosmic has sctually been bullding

for decades.

Fortis - Meure Campaign

As & first step towards & brand bullding exercise and to
aslablizh the Neura Care axpertiss, this communication
amphasizes hew Forlls has the best of surgical, modical,
Interventian and rehabilitatien services,

Dainik Bhaskar - No Paid News

Keaplng the upzaming eloctbons In Madhys Pradesh and
Rajasthan in mind, the ad communicates the urblased and
ror-paid nature of Dainik Bhaskar's editorial content,

-




BRAND
Platinum Guild International

AD AGENCY
Metal Communications Pvt. Ltd.

CREATIVE CHIEF
Marayan Kumar

EXECUTIVE DIRECTOR
Probir Dutt

ART
Probir Dutt

copY
Narayan Kumar

STUDIO
Dilip Mere

PHOTOGRAPHY
Tarun Khiwal

ACCOUNT MAMAGEMENT
Aditi Rungachari

CLIENT TEAM
Foram Doshi

TRANSLATION
Platinum lowve bands for your day of Love.

Because real love can only begin, never end.,

i o gt B e ot o,

aj el ajcialn dowerd. 30w mefaldr s

FLATTR LSS
Emmam

Platinum love bands for your day of love
Because real love can only begin, never end
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Dainik Bhaskar

While you're spending time
reaching metros, urban India is
driving home in luxury sedans.

Urban India is more
Uﬂ-iﬂ-dﬂiﬂ- on gau rmel culksine
than your metro maedia plan is.

UNMETRN
i

TE Eee—-

Urban India is moving

wilth the times whn it

comes Lo Llestyle products.
Unlike your metro media plan.

UNMETRO

BRAND
Dainik Bhaskar

AD AGENCY
Metal Communications Pwi. Lid.

CREATIVE CHIEF

Harayan Kumar

EXECUTIVE CREATIVE DIRECTOR
Anisha Sarin

CREATIVE DIRECTOR
Anjali Rawal

ART
Priyanka Zope

COPY
Marayan Kumar / Anisha Sarin

aTUDID
Ratnesh Shah

ACCOUNT MANAGEMENT
Santosh Manjhi / Mohit Patti

CLIENT TEAM

MHeha Mavanl
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BRAND

AD AGENCY A ‘_ﬁimt fﬂr

CREATIVE CHIEF STUDIO IS T]’lt

:;::"::F:::HTWE DIRECTOR r:l:;::‘:l T L a T ts

Anizha Sarin Manas Kunder chtr

CREATIVE DIRECTOR ACCOUNT MANAGEMENT

Anjsll Rawat Aditi Rungachari Fm. lc -
ART CLIENT TEAM 10 CARE T musc e
Priyanka Zope Sandeep Gudury ~ THAT NEVER

LGt e Q01 s MoVed Yol healy

Ceath o 10ae fartS of MUMba.
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FLATINUM

BLCALSE
Riay CONMOENCE
NIVES BHOUTE.

BECAUSE 4
REAL CONFIDENCE
MEVER SHOUTS.

£ o
. 3
Platinum Guild International
FLATIN L PO Wi ...:D H!HL"I'
Metal Communications Pyl Lid,
CREATIVE CHIEF
Marayan Kumar

[¢ | Execurive pirectoR
o Prabir Duit

CREATIVE DIRECTOR
Anjali Rawat

ART
Anjali Rawat

copyY
Marayan Kumar

STUDID

Dilip More
E PHOTOGRAPHY
E Manish Mansinh Sampat

) ACCOUNT MANAGEMENT

PLATINUM FOR MEN Aditi Rungachari

CLIENT TEAM
Faram Doshi

R i
e gt W - ,...} BECALBE
. AFAL CONFIDERCE

= et e 1 s L WEVER SHOUTS

PLATIMLIM FOR WEY
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STEEL
SKILL
SWEAT
CEMENT

THAT'S
REAL ESTATE

FOR US.

BRAND

Casmic Group

AD AGENCY

Metal Communications Pvi. Lid.
EXECUTIVE DIRECTOR

Hhiek BT ekl Gttt Tl el G e lEE P e En Pl o ikl Gl Beadi e b Dt el Al wl v Dl 1 S i ]
aneea 5 fha lead pronp Secary) el cavenerrial prearts e RCH

Frregfod oo ¥l-pee ot o et b oeownton prdd gued i hae Eheciedl B dary' s bed ordtenentum sl B b o Dot o e
o R RERETHEC A prerl ey 1 e O LEE 1D T & T o 6 RAEEESETE B 2R REr 20 DRI, SehE RN v TRl T O A . B

g OFfc (e Pz siongd La Sene Corespen losr gy Raps Ouils P D9 -abliiddd | Roama DFce &-0F Sacem Dl ddseza, P i M40 FIHD

LI e Probir Dutt
QiTY OF Rlbabid Ailnadio | DO SUl-al8 COhTEl, Qialahialily | D§aiD CDAPDRLTT SdSd dj, W kB COEAGD CDAPDRLATE FdSd A il WA EL A EHEA.I-I]IIE ulEEETDR
Siddarth Prasad
ART
FOR US, ; ; | Prabir Dutt
THE WORLD'S BEST THE GF o COPY
SALESTOOLS =& ) ol 1 4 A _
w3 SETWEE ' , Siddarth Prasad

sTuDIO

Meera| Srivastava

ACCOUNT MANAGEMENT
Warun Seth

CLIENT TEAM
Akshat Tiwari
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Your brain
won't have to
think twice
while choosing
an expert in

Neuro Care.

When '_fuur brain
stops ticking,

Unfortunately,
during a brain stroke,

BRAND
Fortis

AD AGENCY
Metal Communications Py, Lid,

EXECUTIVE CREATIVE DIRECTOR
Anisha Sarin

CREATIVE DIRECTOR
Anjali Rawat

ART
Priyanka Zope

CoPY
Anisha Sarin / Ribayah Memen

sTUDiO
Ratnesh Shah

ILLUSTRATOR
Abhilash Menon

ACCOUNT MANAGEMENT
Akanksha Varma [ Sushmita Banerjee

CLIENT TEAM
Sandeep Gudury
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Dainik Bhaskar
GROUP

RO
PAID
ﬂ € W$ Dk Bhasar

AD AGENCY
Metal Communications Pvt. Lid,

Al Lass Brascm, we glrongly absdes by our oemmédmant EIEE“TI“ E“ HTI'E nlnmm
10 bWy 0o only This Buth &nd urkdssaed teols. Thars (8 no Anlsha Sarin

s Tov pakd e 10 e lealured in &ny of our arlicles

If, during the slection period, you have ey complainte of CREATIVE DIRECTOR

asd nEws beeng pubdisesd, kindly adorm us Anjali Rawat

ART
Krupal Bhosale

COPY
Sameer Suri

STUDID
Dilip More

ACCOUNT MANAGEMENT
Santosh Manjhi / Mohit Patti

CLIENT TEAM
Anup Agarwal
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MANOJ SHETTY

Ogilvy & Mather
Advertising

Mattel Toys Pvt. Ltd. - Hotwheels Safari

Ewvery once In @ while an idea comes along that ks so
simple, so sell evident, so charming, that you wonder
why semeons didn’t think of it earlier. The Hol Wheels
Safari Series ad 15 one siach idea, Nl of childlie
wonder and imagination,

("
®

L



BRAND
Mattel Toys Pvt. Lid.

AD AGENCY
Ogilvy & Mather - Mumbal

NATIOMAL CREATIVE DIRECTOR
Abhijit Avasthi / Rajiv Rao

EXECUTIVE CREATIVE DIRECTOR
Mangj Shetty [ Vijay Sawant

CREATIVE DIRECTOR
Minal Phatak

ART DIRECTOR
Pramod Chavan

TYPOGRAPHER
Framod Chavan

COPY WRITER
FPramod Chavan

PHOTOGRAPHER
Avadhute Hembade

ACCOUNT MANAGEMENT
Ajay Mehta [ Konkana Ghosh

CLIENT TEAM
Rahul Bhowmick
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Publicis Beehive

Centuary - Prescribed Sleep

Building on the established premise of Centuary = Indla Ka
Sieep Specialist, the print ad through o disruptive visual
representation sends oul a strong message Lo the
plil-pepping hyperactive Indlan working-class, Scmatimes

all a doctor needs Lo prescribe s a good nighl's sleep,
somithing every Indlan can enjoy with a Centuary preduct.

Himachal Pradesh Tourism - Human fireworks
It's il ewary day that such a unigue and electritying ewent
comns ie India, and that too in Himachal Pradesh. Bir Billing
hested tha Paragliding Pre World Cup im Oct "13 that had
mare than 100 paragliders, from scross the globe, fighting ta
qualify for the Werld Cup in 2014, Diwall was around the
carnar and the avent gave spectators the parfect chance ta
sow fireworks in the day, high up In the Himalayas,

Maya Academy of Advanced Cinematics

[MAAC] - Dull te Thrill

By capitalising om a scholarship drive, that invited students 1o
becama citizens of an bnaghnative world, MAAL truly
resanated with its core audience. The print ad Alustrated this
incrodible transiison fram the real ts the animated warld,

Mantri Espana - Supersized luxury

The idea 1o promols spaciows and Lavish houses al

Mantri Expans was dane by treating the ad using the theme
ol an eversized lilestyle with sither pecple or amenities
ferming XKL,

Vijay Sales - Mever-ending choices

Tha interesting use of the ‘Infinity sign in & series of print
#ds, crastad by cambining twa products of the SaMme
categary, established the core benelil of Vijay Sales in a
highly memarable way.

Chambor - Breaking the code

Chambor wanted to engage the lech-smwy smart Indian
waoman | n big way, Which led to the firsi-ever Chamber
callection being revealed and exparienced, completely online,

Kesari Tours - People and places

With a reputation built on impeccable service and handpicked
destinations, the timing was just right for Kesari to celebrate
the past and embark into the future.

——
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BRAND
Centuary

AD AGENCY
Publicis Beehive

EXECUTIVE CREATIVE DIRECTOR &
HEAD-CREATIVE SERVICES
Shyamashree D Mello

EXECUTIVE CREATIVE DIRECTOR
Sanjay Sakharkar

ART DIRECTOR
Amit Malik

COPYWRITER
Shyamashree O'Mello

SYSTEM ARTIST
Ashish Sawant

ACCOUNT MAMAGEMENT
Rajesh Das / Himasha Thakkar

CLIENT TEAM
Uttam Malani

-------------------------------------

MOSAIC | DAINIK BHASKAR | 2014 | 79



| HET Unforgettaile
ncieclible T - :
‘_t.ﬂ-ﬁaﬂiﬁﬂﬁ_

Pt : ;
i .-.-"":"-:'_' { '..-'":"-:'.'{ ﬂ'ﬁrr?-l"f'.l.-"f 3

i l"ll"|l LA LEEAE -":-"'lr'*'.I .!:’T'E:f' :

Toee Depart=sent of Soutiam & Ch

f, drfia JO33

Aia=ion, ML oweiey wou for the Cloting Ceremary of the

Wenue; Bir, (estrict 2013 (Ahemaoon
Chigd Gumrit: $h, Viekhadrs Sngh. Flon S el Minhier, 4P

(2]
P
Eangra (H.P ) Date: 2%h Ooiober L9 ' % ¥
HiMACTHAL
TOLRISM

Fioer gl g opmamaaclation risgaalrremani and package, vt W hpld o i sty RlmarhaSourmam g in

BRAND
Himachal Pradesh Tourism

AD AGENCY
Publicis Beahive

EXECUTIVE CREATIVE DIRECTOR &

HEAD-CREATIVE SERVICES
Shyamashrea D"Mallo

EXECUTIVE CREATIVE DIRECTOR
Sanjay Sakharkar

VISUALISER
Shreyas Shetty

COPYWRITER
Rachit Marang

ACCOUNT MANAGEMENT
Rajesh Das / Ankit Shastri

CLIENT TEAM
Sujit Kumar
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Amimaiien | WP | Balsmnia | Gaming

BRAND
Maya Academy of Advanced Cinematics
[MAALC]

AD AGENCY
Publicis Beehive

EXECUTIVE CREATIVE DIRECTOR &

HEAD-CREATIVE SERVICES
Shyamashres D'Mello

EXECUTIVE CREATIVE DIRECTOR
Sanjay Sakharkar

ART DIRECTOR
Armit Malik

COPYWRITER
Kumar CD Mane
PAY THE FEES WITH YOUR CREATIVITY

WLAAL presentds Carnival of restivily, winene you will get I I-':II' Ml !c :Ecu:lzr ";i::fgrf:ll;
to chieck as well as cebebrate your creativity with bots of W ‘-.EI EﬂHul_ Hﬁj P ajesh Das ' J

S CAMNTVAL OF CREATIVITY
Starting from Tth Hov EI'IE_"'TEA"
Bhavika Chauhan

Fuifs SELHAbeS Al Svall 3 2holahip up to 1 00%
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BRAND
Mantri Espana

AD AGENCY
Publicls Beehive

EXECUTIVE CREATIVE DIRECTOR &

HEAD-CREATIVE SERVICES
Shyamashres D'Mello

EXECUTIVE CREATIVE DIRECTOR
Sanjay Sakharkar

ART DIRECTOR
GET USED TO . Amit Malik
VERSIZED W COPYWRITER
g ¥ Kasturi Jadhav
sacers sl ch. Beh z §  ACCOUNT MANAGEMENT

e BT o
TEVOEET n. Hr.‘l'l'lll'ﬂ"ll.l Tl'llkhlr
| vom e, rwdin g AT 8 P OO0 kN O L @ i ml] o e e e el f vl o el w4 Y Ol e o

e e e e o oy %ﬁw ~ELPrado  CLIENT TEAM
Mahesh Muthane

TEA RS Sl e
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BRAND
Wijay Sales

AD AGENCY
Publicls Beehive

EXECUTIVE CREATIVE DIRECTOR &

HEAD-CREATIVE SERVICES
Shyamashree D'Mello

EXECUTIVE CREATIVE DIRECTOR
Sanjay Sakharkar

ART DIRECTOR
Amit Malik

COPYWRITER
Shyamashree D' Mello

ACCOUNT MAMAGEMENT
Unmesh Vichare / Gaurav Lalan

vijuy sules CLIENT TEAM

Dur rangn of digital cameres is Infinite. almost n[..-1m Siddharth Kaushik

Ty P iy rEHmr
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BRAND
Chambar

AD AGENCY

Publicis Beahive

EXECUTIVE CREATIVE DIRECTOR &

HEAD-CREATIVE SERVICES
Shyamashree O0°Mella

EXECUTIVE CREATIVE DIRECTOR
Sanjay Sakharkar

ART DIRECTOR
Bhalravi Tiwari

COPYWRITER
Shyamashree D° Mello

ACCOUNT MANAGEMEMT
Daphney / Niralee Parikh

,m @CHAMBOR

gurgesus range of Eye Shadows, Eyeliners, Eye Pencil & Lipsinoks!

GEMEVA
" HCAM THE QR CODE, TO GET YOUR GLAMOLIR CO0E "
gl AND ALSO WIN FABULOUS GIFTS Gol mare with Chambar CLIENT TEAM
E SN o |||:.'||n.|.-.l:nli----..--luu inmidhambaigaaavd wEmm R EmEEF 8=

| R— G
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LANDMARKS ARE _ BRAND
RELIVED THROUGH - Kesar| Tours
. 'M_EMC_._"-‘E'EES Bt .

I AD AGENCY

Publicts Beehive

EXECUTIVE CREATIVE DIRECTOR &

HEAD-CREATIVE SERVICES
Shyamashree O'Mello

EXECUTIVE CREATIVE DIRECTOR
Sanjay Sakharkar

ART DIRECTOR
Amit Malik

COPYWRITER

Ganesh Subramaniam

ACCOUNT MANAGEMENT
Unmesh Vichare / Huhu Mathur

CLIENT TEAN
John Wilson

lllllllllllllllllllllllllllllllllllll
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R K SWAMY BBDO PVT. LTD.

Moads = Dotted Condoms

We decided bo draw a paralle] betwesn Eolam arl and
the art of making leve. The ldea Imaginathaby told
pasple the kind of pleasures 1o expect fram the new
Meods 1,500 dals.

Hindustan Times, Mumbai - Stop

speeding campaign

ingidences of death dun be speeding are on the rise in
Mumbad, instead of focusing on the death of the driver,
the impact en his soulmate he leaves behind made the
cammun|catian maore powerful.

Hindustan Times, Mumbai - Taking

Mavi Mumbai to the next level

In an effort to make HT Mumbai leapfrog into winning
big in Mumibai, in a market dominated by the T, the
newspaper was positionsd as a fefum ler change by
cammmunicating the paper's genuine interest and
esncern for tha citizens of Greater Mumkal.

Mercedes - The new 5-Class - This
changes everything

Then challonge was to showeass the now 5-Class &8 the
omne thal redefines the standard of mobility and modarn
luxury. ‘This changes evaryibing' = iruly captures whal
the luxury saleon delhmrs.

Mercedes - The new SLK 55 AMG - #TurnOn
WTurn0n captures nat only the very seductive look of
the new SLK 55 AME, but also the awesome power the
roadster holds under the hood.
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BRAND
Moods

AD AGENCY
R K SWAMY BBDO PVT. LTD.

CREATIVE
Mavneet Virk / R. Bala Kumar / Arun Kumar
Swamy [ Sundararaman / Rajaselvan

ACCOUNT HAMAGEMENT
Sunil Ranjan Pathalk

CLIENT TEAM
Rupesh Kholiya
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BRAND
Hindustan Times, Mumbai

AD AGENCY
R K SWAMY BEDO PVT, LTD.

CREATIVE
Ambareesh Chakraborty

ACCOUNT MAMAGEMENT
Meera] Sangani / Ramamurthy [yer

CLIENT TEAM
Mitin Chaudhry / Ranjani Krishnaswamy
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Take Navi Mumbai from
best-in-class to world class

Mol Wil ey o b
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bringing sboul deciyo sctioe s
Tucufe by P

SPEAK UP AT [ ] HTmumbaifirst

s g e s gy Ty RIS TGS = BT

Take Navli Mumbal from
liveable to loveable

Hindustan Times for
MNavi Mumbai. —_

e

T e e o e, R T

BRAND
Hindustan Times, Mumbai

AD AGENCY
R K SWAMY BEDOD PYVT. LTD.

CREATIVE
Sangeetha N | Ambareesh Chakraborty /
Rahiul Parmar

ACCOUNT MANAGEMENT
Meeraj Sangani / Ramamurthy lyer

CLIENT TEAM
Mitin Cheudhry [ Ranjanl Krishnaswamy

hindustantimes,

e R et R
T s T S STy g
e g o b e
e e B e e
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This changes everything.

Introducing the new Mercedes-Benz 5-Class.
s 09 LD T S w1 BAK S L P S e
Trg ras | dph, TH T S W IR FEAETL | T S T BT

aneay b TR gmew e ol s e grmgr, mierne peRrainges STy
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BRAND
Mercedes

AD AGENCY
R K SWAMY BEOO PYT. LTD.

CREATIVE
Chandrashekhar Vaidya / Jyothi Prasad Nair

ACCOUNT MAMAGEMENT
Meeraj Sangan / Sayed Naushad

CLIENT TEAM
Santosh lyer [ Pradeep Srinivas

£ ‘_J.,L Mercedes

e

[ bemsl o 1
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#TurnOn

The alluring new SLK 55 AMG from Mercedes-Benz.

o 1ha few v v pnh. Dol B9 SeiTae g Delera. e sate 5L B4 LW i dawees
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BRAND
Mercedes

AD AGENCY
R K SWAMY BBDO PVT. LTD.

CREATIVE
2 Chandrashekhar Vaidya / Jyothi Prasad Nair

—=u : B ACCOUNT MAMAGEMENT

D VNG PLEECRAANEE ; Mewera] Sangani / Sayed Naushad

b s bl Privpin |Ssted |5, S (Faies Phase 19, [T ksl bo, Gl § Sphes, Tel Db, Sore 800 31 5 ELIEH' IEA"
Tiall s g SB50 109 FEEL pue b RS B, s et P el i b ! Santosh |H’I’.’ Fﬂdl'ﬂ Srinivas
e ke | = o e s e w7 e - ——
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MINAKSHI ACHAN

Salt Brand Solutions
Kruto - Chase Me

Krute is a contemparary twist to a classic vodka.
Targeted at the millenisls who Believe that self
pleasure and hedeniem are totally scceptable.

HKrute, as a brand, doesn’t judge or condemn and
reciprocates their world view in the Toce of
oppesition, We have used ihe Kruie Red Tab in the
oreative a8 & signatere which signilies

urncansorihip and acceplanoe,

Russian Spirit - Born Superior

The Yodka category Is based on vanity and imagery
which is hightighted around packaging, celebrity
endorsement, fashion, eic. Mobody really talks
abowt the product. With this campaign we dared o
do so. Russian Spirit with its legacy of unmatched
jpurity, clarity and quality could make the preduct a
hers and arreganily so. Being 15 times distilled snd
Gold fltered, it enshfines a flaveus and
smosthness that invokes complete and wtter
devation. This campaign manages to capbure thal.




BRAND

Kruta

AD AGENCY
Salt Brand Solutions

CREATIVE DIRECTOR
Vijay Subramaniam / Sreefith Kodoth

COPYWRITER
Nishant Philip John

ACCOUNT MANAGEMENT

Siddhartha Singh [ Amritarupa Salian /
Rahit Mate

CLIENT TEAM
Maha Kapadia
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INTRODUCE
YOURSELF.

GOES BRAND
WELLWITH E=sEs
NOTHING. St Brand Skt

CREATIVE DIRECTOR
¥Vijay Subramaniam / Sreajith Kodoth

COPYWRITER

Smita Misra

ACCOUNT MANAGEMENT
Siddhartha Singh / Amritarupa Salian /
Rohit Mate

CLIENT TEAM
Heha Kapadia

NO HISTORY
EDED.

=
o

LR
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Scarecrow
Communications Ltd.

Eye Donation - Quotes & Letters

To encourage eye donation, we created a campaign
that revelves around the simple thaught - ‘Seeing the
world through ether's éyes can change the world. The
eampalgn shows lamous quetes of Nelsen Mandela
and Makatma Gandhi signed by dismetrically cpposite
personalities, as if they shared the same ideology.

Quikr - Fan

‘Worshipping Sachin was a full-time sccupation for
many af his fans. His retirement meant these fans
were bound to go pobless. Hence the ad released
during Sechins lest match playfully informed ihe
country about Guikr.com's new vertical - job alfers.

Dnly ¥imal - Be Unformal Campaign

Only ¥imal had always been an iconic brand. But the
task was ta reinvent its personality. The Be Unformal’
campalgn Belped Us do thal becaisse it is an attitude
today's man belkeves IR,

Zandu Sona Chandi Chyawanprash Plus -
Bheem-stein Campaign

The creative device of 'Bheem-5Stein’ offered us the
parfect platform to launch the all-new Zandu Sona
Chandi Chyswanprash Plus as the communicatian
task was o clearly establish the dual benefils and
produwtl superiority of the brand, in a mether's mind,

Joy Honey Badam - Potion Wala Lotion

The highly memorable campaign theme of “Poshan
¥Wala Lotian®, highlighting the geodness of Joy Honey
Almonds, helped us cut through the clutiored market
of body lotiens, successiully,

Zee Khana Khazana - Kal Kya Banaoon?
Campaign

The campalgn theme of "Kal kya banaoonT perfectly
captures the mindset of every housewife, which is
full of guestions when it comes to making the

RAGHU BHAT

E— @




BRAND
Eye Bank Assoclation of India

AD AGENCY

Scarecrow Communications Lid.

CREATIVE DIRECTOR
Manish Bhatt / Raghu Bhat / Kapil Tammal

ART DIRECTOR
Kapil Tammal / Lalit Sakurkar
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COPYWRITER
Manish Bratt f Kunal Parkar

RETOUCHING
Uday Apkar [ Yuvra] Gorule

ACCOUNT MANAGEMENT
Arunava Sengupta

CLIENT TEAM
G, Ganesh
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FIND A
NEW JOB
QUIKRRR...

Quikr

www.quikr.com

BPO | SOFTWARE | SALES & MARKETING | BANKING | HR | HOSPITALITY | ENGINEERING | HEALTHCARE | AND MORE JOBS

BRAND
Quikr

AD AGENCY
Secarecrow Communications Lid.

CREATIVE DIRECTOR
Manish Bhatt / Raghu Bhat [ Ashok Lad |
Sarvesh Ralkar

ART DIRECTOR
Ashok Lad f Mukesh Jadhav /
Moaothan P.R.

COPYWRITER
Sarvesh Raikar

PHOTOGRAPHER
Sanjay Barge

RETOUCHING
Sachin Matkar

ACCOUNT MANAGEMENT
Arunava Sengupta [ Amitabh Sreedharan /
Ankita Ray [ Amruta Tendolkar

CLIENT TEAM
Pranay Chulet / Aparna Mahesh
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DAESSENG LIP NEW INTIA

VIMAL

P T & ST b T L

BRAND
Only Vimal

AD AGENCY
Scarecrow Communications Lid.

CREATIVE DIRECTOR
Manish Bhatt / Raghu Bhat f
Kapil Tammal / Sarvesh Raikar

ART DIRECTOR
Kapil Tammal / Lalit Sakurkar [
Matasha Girotra

COPYWRITER
Sarvesh Ralkar / Dians D'Souzs /
Mikhil Kerkar

PHOTOGRAPHER
Colsten Jullan

PRODUCTION HOUSE
Salt Managamant

SYSTEM CORRECTION
Sachin Maotkar

RETOUCHING

Uday Apkar / Tushar Chinchwalkar /
Yuvra] Gorule

ACCOUNT MANAGEMENT

Arunava Sengupta / Amitabh Sreedharan /
Riddhi Gandhi / Amruta Tendolkar

CLIENT TEAM
Anand Parekh / Rajiv Pal / Rakesh Khatri /
Shweta Patel

lllllllllllllllllllllllllllllllllllllllllll
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TRAMSLATION

Make your kids' dream come true. Make them “Bheem-5tein”.

Im teeday's waord, every new step hides a challenge, Therefore, your kids need a plus, Zandu Sona Chandi Chyawanprash Plus which not enly gives them
strang immunity, but it also helps to make them smarter. Healthy body and sharp brain makes your kids "Bheem-5tein” and give their dreams new wings.

BRAND
Emami Sona Chandi Chyswanprash Plus

AD AGEMCY

Scarecrow Communications Lid.

CREATIVE DIRECTOR
Manish Bhatt f Raghu Bhat / Ashok Lad /
Sarvesh Ralkar / Sunil Gangras

ART DIRECTOR
Mukesh Jadhav [ Vijay Vasala

COPYWRITER
Raghu Bhat / Sarvesh Raikar /
Sunil Gangras

PHOTOGRAPHER
Akhil Bakshi

RETOUCHING
Tushar Chinchwalkar

ACCOUNT MAMAGEMENT
Arunava Sengupta / Mansi Choudhary

CLIENT TEAM
Harsha V. Agarwal [ Nigel Saldanha /
Sayantan Bose [ Swati Binani
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HOMNEY &

ALMONDS
-
BRAND
Joy Cosmetics
AD AGENCY

Searecrow Communications Lid.

CREATIVE DIRECTOR
Marish Bhatt / Raghu Bhat [/ Kapil Tammal

ART DIRECTOR
Kapll Tammal [ Lalit Sakwrkar

COPYWRITER
Raghu Bhat / Diana D"Souza

PHOTOGRAPHY
Himmat Shekhawat

RETOUCHING
Uday Apkar [ Sachin Matkar

ACCOUNT MAMAGEMENT
Arunava Sengupta / Mansi Choudhary

CLIENT TEAM
= Sunil Agarwal / Shimul Mallick /
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BRAND
Zee Khana Khazana

AD AGENCY
‘ Scarecrow Communicalions Lid.

CREATIVE DIRECTOR
Manish Bhatt / Raghu Bhat / Kapil Tarmmal /
Sarvesh Ralkar

KAL KYA T
BANAOON? s

Aur" ﬂiSE hﬂzﬂﬂrﬂn Raghu Bhat / Yogesh Rijhwani /

f d I Sarvesh Raikar
00 aion PHOTOGRAPHY

Cnly .

330/- ke solutions. Nity Doy

per month ACCOUNT MANAGEMENT

khana Arunava Sengupta [/ Amitabh Sreedharan /
How bo make o tosty breokifost using ol ke’ leftovers? How to maoke cormot and spinoch redipes even kids will love? kh ! n]"_l'
Whint ingredient can moke kaftos witer? And biryanis heofthier? Mot (0 worryl Tee Khond Khapana. Indic’s premier dZdanad Hlllll] Thomas / Ankita
f:;:“:m::’l t:‘:‘:‘" proe Brings you O host of neve exciting showns thot offer simpls, innovotive solutions Lo oll your "5'“'-3'”‘ mﬁi’ﬁ CLIENT TEAM
' == D T Amit Nair / Mamta Kamtikar /
Karishma Kemmu

SAN AT BN dlﬁw CrAMNEL W02 'um'” CRAARMMEL J43 AND LEADING TRTAL CADN E DFERATTHS iy ! el ik e g e o
T 1 e
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Taproot India
Communication Pvt. Ltd.

Bennett Coleman & Co. Lid. - Bombay
Times Born Glamonous

Working with the insight that style isa"t something you
keep In clessts or sinck on shalves, Bombay Times
showeased ordinary people with exirsordinary style.

PepsiCo India - Gatorade Certificates
Using certificates (n our creative execution, we
drewve home the polnt that a record isa't written In
shone. And the way to rewrite it |3 Gatorade.

Bennett Coleman & Co, Lid. - Kala Ghoda
Arts Festival

Using quirky lustrations, we invited Mumbalikars
to unisnsh what they ve baen storing in their
keads, Because The Kala Ghoda Arts Festival
makes an artist out of everyone.

Bennett Coleman & Co. Lid. - Mirrar
Comedy Nights

They say Laughter is the best medicine. We decided
to prove il. By proveding cures to ceamman
Bambaiyya sllments, From sn overdoss of
Bollywaod and a bad case of Humbalphilia to too
much Dadar station and not snough sukba purl, we
had o cure for them all,

Bennett Coleman & Co. Lid. -

Farmer's Suicides

In the Last two decades, plagued by drought,
almast 3,00,000 debi-ridden Indlan farmers bock
thair lives. Te ralss money for thess impeverished
farmers, we created their portralis using burnt hay
= the yvery causs of thelr undaing.

Prayas Bhartl Trust - Abused Family

Wi used striking lilustrations of iaces made of an
sntire family o show that when a waman s hurt,
her family shares her scars tos,

Bennett Coleman & Co. Lid. -

Times Matrimonial

By creatively using gender symbols, we showad
how Times Matrimonisl helps you Nnd [ust the

match you seek, P me
CRRRE = WERY ¥




BRAND

Bennett Coleman & Co. Lid.

AD AGENCY

Taproat India Communication Pwi. Lid.

CREATIVE DIRECTOR
Santosh Padhi / Agnello Dias

ART DIRECTOR
Durvesh Gaikar f Santosh Padhi

COPYWRITER
Agnaelle Dias / Wayne Fernandes

PHOTOGRAPHER
Amol Jadhay

ACCOUNT HANAGEMENT
Priyank Misra / Mithila Sharma

ADYERTISER"S SUPERVISOR
Priya Gupta / Badal Rag

o
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CONGRATULATIONS
ZH Clanie E’Wﬂndﬁ#@wﬁw

W[ﬁ“ﬂllﬂ'u"‘

BRAND
PepsiCo India

AD AGENCY
Taproot India Communication Pvt. Lid.

CREATIVE DIRECTOR
Santosh Padhi / Agnello Dias

ART DIRECTOR
Santosh Padhi / Viraj Nandivadekar

E & B E N &ET WE&ETINNN m

B e rom s o Sonkeal pde | Naaral indiint
ON BETTERING YOUR BEST TYPOGRAPHER
A A N S ¥Wiraj Mandivadekar

ACCOUNT MAMAGEMENT
Rahul Megharaj / Maithili Naik

ADVERTISER'S SUPERVISOR
Sushant Dayal
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BRAND
Bennett Coleman & Co. Lid.

AD AGENCY
Taproot Indla Communication Pvt. Lid.

CREATIVE DIRECTOR
Santosh Padhi / Agnello Dias

ART DIRECTOR
Durvesh Gaikar / Satyajeet More

-
L3
w
L 3
(]
L

COPYWRITER
Hivedita Agashe

ILLUSTRATOR
Satyajest More f Durvesh Gaikar

ACCOUNT MANAGEMENT
Privank Misra [ Mithila Sharma

ADVERTISER'S SUPERVISOR
Priya Gupta / Kanan Mabar
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SMS “MIRCH Shew! ™ te 58888 FOR A FREE PASS OF THE
"BACK BENCHERS SHOW, AT TIE CARYAS LABGH FACTORY,
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BRAND
Bennett Coleman & Co. Lid,

AD AGENCY
Taproot India Communication Pyt Ltd,

CREATIVE DIRECTOR
Santash Padhl [ Agnells Dias

ART DIRECTOR
Ajinkya Bane
COPYWRITER
Apoarva Jain

ACCOUNT MANAGEMENT
Privank Misra / Mithila Sharma

ADVERTISER'S SUPERVISOR
Sandesp Singh Arora [/ Kanan Mabar
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BRAND
Bennett Coleman & Co. Lid.

AD AGEMCY

Taproot India Communication Pvt. Lid.

CREATIVE DIRECTOR
Santosh Padhi / Agnello Dias

ART DIRECTOR
Santosh Padhi / Anant Manvare

COPYWRITER
Pallavi Chakravarti f Santosh Padhi

ILLUSTRATOR

Anani Manvare

PHOTOGRAPHER
Amol Jadhav / Loknath Panigrahl

ACCOUNT MANAGEMENT
Priyank Misra / Mithila Sharma

ADVERTISER"S SUPERVISOR
Sandeep Singh Arora
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BRAND
Prayas Bharti Trust

AD AGENCY
Taproot India Communication Pwt. Lid,

CREATIVE DIRECTOR
Santesh Padhi [ Agnells Dias

ART DIRECTOR
Ajinkya Bane / Santosh Padhi

COPYWRITER
Ajinkya Bane / Stephanie Fernandes

ACCOUNT MANAGEMENT
Priyvank Misra

ADVERTISER'S SUPERVISOR
Dr. Suman Lal
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ACCOUNT MANAGEMENT
Priyank Misra / Mithila Sharma
ADVERTISER'S SUPERVISOR

Sandeep Singh Arora
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Xebec Communications
Pvt. Ltd.

Phoenix - Art and environment

Owe of the biggest retall names in Indla, Phoonlx
asts anhusl programme to Boost art and
envirenment cencerns. The cabch being the core focus
alwarys remains fashisn and Ufestyle, To sddress lhe
sama ‘wa devised an annial series fo create toplcal
pwareress and still portrey Phoenix as an ultimste
tashion Landmark.

Phoenix = 340 degree experience

With the opening of BLuD and PYR, Phosnix
Markstcity - Pune truly iurned inte a complete
farnily destination, The tarm "348 degres
experience’ encompassed shopping. dining and
pnieriainment af Phoenix. We orealed a visually
striking earnpaign that depictad the same holistie
sxpariencs through print and outdeor,

W —— {-‘}
g




PHEN X MARKETCITY

BRAND
Phoehlx Marketcity

AD AGENCY
Kebec Communications Pvi. Lid.

CREATIVE DIRECTOR
Kaushik Saha

ART DIRECTOR
Pallavi Desai
COPYWRITER
Adeep Shetty

ACCOUNT MAMAGEMENT
Surabhi Mokashi

CLIENT TEAM
Sipl Parwal
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MEXITTTTE

PHOENIX MARKETCITY

REFRESHING OPTIONS 1o
SEDUCING TEMPTATIONS.

BRAND
Phaenix Marketcity

AD AGENCY
Yebec Communications Pvi. Lid,

CREATIVE DIRECTOR
Kaushik Saha

ART DIRECTOR
Pallavi Desai

COPYWRITER
Adeep Shetty

ACCOUNT MANAGEMENT
Radhika Akolkar

CLIENT TEAM
Sipl Porwal
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A DIFFERENT POINT OF VIEW




FAVOURITE CAMPAIGNS

#1- SHAKTI AYURVEDIC - MEMORIN: BRAIN CAGE
Dates, places, directions & numbers are the few things
one tends to ferget. Whether the capsules really

work or not is not the question. For one who has
euperienced forgetting any of the abeve, will eertalnly
lock into this communication.

#2 - PENGUIN GROUP [INDIA] -

AUTHOR HEADPHOMES
The series has pictures of authors speaking inta i
your ears, in a form of headphones without *

menilaning aboul audio beoks. You know what the
creative Is communicating.

#3 - |DEAL BOOK COMPANY - BOOKS

Sr. General Manager Books, a5 a source of light are mostly missing in
. . i today's world of youth. Beautiful depiction. it actually
Integrated Marketing, Godrej Interio brings out the reason for celsbrating books.

#4 - BENNETT COLEMAN & CO. LTD. -

interesting one for India. | wish agencies take it a Uttle FARMERS' SUICIDES
miere seriously. This ane immediately calches your attenlion for the
' ' right reasons. For any art lower, this has a visual & copy

draw. Very effective & interesting piece of creative,

The top 5 comes to you alfter selection by our expert jury panel. In the odd case whers & selected pisce was found to be not specilically for print,
the editors have takan o considered decision 1o withkold publishing i

MOSAIC | DAINIK BHASKAR | 2014 | 117



Assistant General Manager Marketing
Communication - Volkswagen Group
Sales India Pvt. Ltd.

Great initiative. Encourages not anly the agencies to

came up with great / impactful solutions but also the
advertisers and marketers like us to think and rethink

and re-evaluate the work that is happening in our

industry. Happy to be a part of this. ' '

FAVOURITE CAMPAIGNS

#1 - TASTE FOR LIFE CHUTNEYS -

TONGUES

Authentic indlan way of deplction using
images wa have grown up seaing. The tongua
which is a [naturall part of the art depicts the
sense of taste and is representative of the
guality and taste the product has o offer
Greal art direction. Catches your attention
and makes you smile... while you do
remamber the product,

#1 - LOMELY PLAMET N-S-E-W:
EVERYWHERE IS A STORY WAITING

TO HAPPEN

The message is powerfully captured with not
so overpromising copy. Communicates what
exactly Lonety Planet can deliver as an
offering. The magazing creates a desire in the
mind of the reader to explore the places of
ker / his chalece, through the magazine. Great
milx af art and copy. Quite captivating.

#3 - WOODLAND SANDALS - RECYCLED
Clarity of thought and simplicity of execution
- makes it one of my cholcest few.
“Proplanat™ gets strongly communicated and
eslablished as a brand attribute through the

imagery used and alss because of the fact
that the ad = clutter-free.

#4 - BENNETT COLEMAN & CO. LTD. -

BOMBAY TIMES BORN GLAMOROUS

Bright and colourful as the brand itself. This
ad delivers 1o the promise that the product
rmakes and delivers, It can create 8 “hers™ out
of you and get you inte the limelighl. It's Loud,
it's fun, young, nen-serious, colourful and
definitely entartaining. Good axecution.

#5 - BENNETT COLEMAN & CO. LTD. -

FARMERS" SUICIDES

One of the best ereatives | have ever sesn Ll
date. A great way of storytelling, capiuring
hard facls of our country and hardships that
Indian farmers lace. Powerful and
thaught-provoking - all for a great cause.
Makes you stop and THINK.
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Managing Director
Helios Media

Great work!

FAVOURITE CAMPAIGNS

#1- BENNETT COLEMAN & CO. LTD. -

FARMERS" SUICIDES
Both visual + copy strike a great balance + put
the message strongly across.

#2 - PENGUIN GROUP [INDIA) -
AUTHOR HEADPHONE

Superb visualization to drive home the
message, with 2em reliance on copy.

#3 - THE ECONOMIC TIMES - ET AGAINST
HALF KNOWLEDGE

Contextual to eurrent context of people using
hall knowledge to make a joke of themsehes,
Massage delivered through good insight.

The top 5 comes to you after selection by cur expert jury panel. In the odd case whers & selected pisce was Found to be not specilically for print,

the editors have laken a considered decision 1o withhold pulblishing i
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Managing Director
Carat India

Fantastic Initkative!

FAVOURITE CAMPAIGNS

#1-1DIVA.COM - NIRBHAYA

A strikingly simple way of geatting the
miessage across and fantastic use of
black space.

# 2- PENGUIN GROUP [INDIA] -

AUTHOR HEADPHONES
A beautiful visual device perfectly designed
for the print medium.

#3 - BENNETT COLEMAN & CO. LTD. -

FARMERS® SUICIDES

Huge Social Challenge communicated
through a simpla message and
striking visuals.

#4 - FASTRACK - SUNGLASSES

Ffoastrark

Striking imagery. Simple message. Leverages Qg

tha madium beautifully,

The top 5 comes to you alfter selection by our expert jury panel. In the odd case whers & selected pisce was found to be not specilically for print,

the editors have laken a considered decision 1o withhold pulblishing i

*g.-:
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Chief Operating Officer
DDB Mudra Group

It's & great initiative by Dainik Bhaskar because through
Mosalc one gets Lo see the work of varlous agencies
across India, in one glance, and In 8 way gauge the
progress of the industry year after year.

FAVOURITE CAMPAIGNS

#1 - PHILIPS TELEVISIONS WITH

CHILD-LOCK - MAZE
High on craft, high an dea. A rare
combination that you find In print craft,

these days.

#12 - KILLER - SHREDDED JEANS
Simple idea that communicates the

message effeciively.

#3 - RUSTOMJEE - PARSI F ce—, y
NEW YEAR CAMPAIGN | T
This print ad encapsulates the true spirit of Bt
Parsis, in their own unique, light-hearted

fashion. m

#4 - PENGUIN GROUP [INDIA] -

AUTHOR HEADPHONES
| sew a Loi of visual metaphors these days, but
this one tops Lhe lisk.

#5 - BENMETT COLEMAN & CO. LTD. -

FARMERS" SUICIDES

A powerful campaign to solve a serious and
sad situation that the country faced, and
still fmces,
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President
Customer Strategy, Future Group

Great ideal

FAVOURITE CAMPAIGNS

#1 - TASTE FOR LIFE CHUTNEYS -
TONGUES

Great imagery & unexpected use of the same.

#2- SHOPPERS STOP - START

SOMETHING NEW
Smart lines - Consistent imagery.

#13 - CHILD BHARTI TRUST -

ABUSED FAMILY
Reminds ane of dangers lurking everywhere.

#L - HINDUSTAN TIMES, MUMBAI - STOP
SPEEDING CAMPAIGN

Minimalistic but graphic.

M5 - MATTEL TOYS PVT. LTD. -

HOTWHEELS SAFARI
Reminds one ol the joy of the Safari & the
collection that goes with it
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TO WHOM WILL YOU VOTE?
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BRAIN HUNT 2

The idea behind this campaign was to
create top af mind awareness of the
challenges posed by Brain Hunt 2, through
various prevalent sdages related ta mental
power and the mental sense of humour of
an individual.

For e.g. Comparing the size of a brain Lo a

peanut, & brain is not always filled with hay
and Last but nolt the least, the famous;

which |s bigger, & Brain or a Buffala?

AD AGENCY
Dainik Bhaskar = SMD Creative Studio

TRANSLATION
#3 - Akal badi ya bhains - Which one is
bigger and smarter, a brain or a bulfale?

#4 - Every human braln is not (illed
with straw
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MAKE YOUR
DREAM HOME
ON PLANET MARS...

Now book your dream home on mett Mars and
get a relief from the growing |:u1|:rul:31:un on the earth,
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COEING IDOE
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iy ook o wom k.

JUNIOR EDITOR 2

Kids generally refraln from reading &
newspaper, becauss they consider it a
serious product, therelore the task al
hand was to create & simple yet appealing
communication, with a newspaper as the
target abject.

When we were kids, we used to make lots
of craft items from newspaper, Le. a
small boat on an aercplane. The idea was
to convey the feeling of happiness in
small things, of which newspapers were a
central part.

AD AGENCY
Dainlk Bhaskar - SMD Creative Studic

TRANSLATION

#2 & 83 - Coming soon to change the
parspective of kids towards the
NEwWEpapars,

Wi - Solve this riddle.

It's an important part of our tamily, and
covers all the mysteries of the world, It's
ong which brings us interesting mfarmatian
and comes to our home every day.

05 - Let's do samething new, In today's
time, whereas some kids are singing
songs, other are busy making websites,
while some are highly visible on TV,
writing novels, building blocks of their
career and making a name for
themselves in new realm of creativity,

I8 your kid ready to do something new...?
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DB MONEY PLANT

As the name suggesis, the objective
wias bo create a winning feeling in
every participant of the activity,
becaude the 'Money Plant’ ia
considered as & symbel of growih
and prosperity, and househalds with
these money planis, tend to flourish.
The campalgn communication was
designed and planned on floral
vintage background, with stark
colours to evoke feeling of
excitemant and frivelity,

AD AGENCY

Dainik Bhaskar -
SMD Creative Studio

TRANSLATION

#1 - A unigue game of golden and
silver leaves that can change your
fortune

#2 - An appartunity to win prizes
worth crores of rupees

i3 - A Money Plant that can change
your fartune

s - Here, money grows on tress
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MITTI KE GANESH & GANESH VISARJAN
With a focus on creating a
Socio-economic change in society,
Dainik Bhaskar exccuted a unigue
campaign on the accasion of Ganesh
Uisav, nder this campaign an appeal
was made to the readers to bring home
Lord Ganesha idols made only of clay and
immerse the same on Ganesh Chaturthi
in a water container at their homes, and
Later reuse this water for their garden or

N

vty v & v miteeet & v bt o ek |, A _

et i el & T S S G e flower pots.
e ! il el & e o o o et |
AD AGENCY
Brand Team Bhapl
TRANSLATION

During the festival of Ganesh Uisav the
market is flooded with Plaster of Paris
idols of Ganesha, but after their
immersion In water bodies the chemical
......................................... U Y s N = g Iuhﬂﬂﬁllinnlllnldlnlhlmlrllmijﬂr

- & h? : # . Il“ da c’ ﬁ cause for concern. Lel’s start a new

e el b TR 4 tradition and use only idols made of clay.

MOSAIC | DAINIK BHASKAR | 2014 1 128



Dainik Bhaskar

While you're spending time
reaching metros, urban India s
driving home (n luxury sedans

Urban India is more
up-to-date on gourmet cuisine
than your metro media plan is.

UNMETRN

=l | .b.

Urban India is moving

with the times when it

comes to lilestyle products,
Unlike your metre media plan.

UNMETRO

UNMETRO YOUR MIND

This campaign breaks the stereotypes,
plaguing the industry and media mindaet
of metros a4 the hub of growth and
develspment in India. The real actlen liss
in the ter-1 and ther-111 cities -

the unmetros.

AD AGENCY
Metal Communications Py, Lid.

T kit mohd, widle (0 us & wnmetro@ dalnikbhaskargroup.com | www.unmeira.ln

-
& ]
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Dainik Bhaskar

4 10

PAID
NEWS

Al Dairik Bhaaas, we Pimongly absde by our Sommilmeas
o abwirys rapeor ondy the tnath snd unbissed facts. Them is no
scops 1o pakd naws 10 bé feabsod in any 6 dur arlicles
I, Suaring) Tha ShecTion P, youl Rayve iy coemplaints ol

il nawwn balng putlabed, kindly irdomm u

N0 PAID NEWS

All Dainik Bhaskar Group publications are
known for their unbissed and non-paid
content. The ad communicates this, while
alzo offering the resders a platform to
share their grievances,

AD AGENCY
Metal Communications Pvi. Lid.
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You're just a few

WORDS away from
AD ASIA, VIETNAM.

10 WINNERS

GET FULLY
SPONSORED

TRIPS TO
AD ASIA, VIETNAM.

e e e T ,I- ——_—
Divya Bhaskar celebrates its 10" anniversary.

@
Divya Bhaskar GREAT GUJARAT CROSSWORD

The Greal Gujarat Crossword was a
o trade-focused engagement programme

THE|GREAT —t which celsbrated the 10th anniversary of

' Divya Bhaskar in Gujarat. This innovative

G u J A H A T I = B e T 25 ' print ad allowed users to participate by
n H ﬂ E‘ 5 w ﬂ H n — MW —eE - e converting the ad inte a mailable entry.
- g =1 R AD AGENCY
f":’ =J: -ﬁ St Matal Communications Pvt. Ltd,

-------------------------------------------
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EPILOGUE

In ifs third edition, lhe Mosaic finds itself as a fixture in the
annual calendar of advertising and marketing. Yes, no
doulbit, it has been a pleasure [o see that our imitiative of
creating a reference for the best print work in India has
quickly evolved into a popular, and dare | say, one of the
primary sourcos to check out the best print work done by
agencies in India

I have heard the Mosaic being refarred Lo international
wisitors, and many agencies shanng it a5 a comparainmg
reference o print work in the country, And these momenls
are momanls of excilement and pride,

We have debaled and indeed considered many changes 19
the lormat and the content, ln:lu-ﬂ:lng the process of

qu u-llh-mg for a prece of work for an agency 1o featiure n
Mosaic, TI'II":I"I: aNe MaEny ﬂ-gtﬁﬂ 1%, wihich in the Pprocess,
hawve missed autl and hence it would not be riqm ta Say that
the Mosaie fully represents the best print wark in India,
Ihﬁl.lgl'l wit woould Like 10 believe that mosi of the I]Dﬂﬂ wiark
has been leatured here

Thiss, there is this regular demand 1o include regional work,
The great work being done for regional brands or by the
regional agencies addressing the UNMETRO consumer,
Maybe we can hope 10 see us including such work collated
thraugh an entirely different process. | am sure thal
UNMETRO markets demand their rightul place in Lhe
5p|:|t|:|g Wt Uhal the Mosac prowdes

On the other hand, many esiablished agencies in the
metras, bound by the approval process and level of decision
making, have missed out on being o part of this edition.
Some were honest encugh to admit not having enough good
work o showcase and same teok & holistic view of wanting
to present inlegrated campaigns and even unreleased wark.
Hopelully we can find a way to give vaice to these concerns
and desires in (he next edition.

Rest assured that the Dainik Bhaskar will make every
possible effort o ensure that Mesaic remains frue to its
genesis of representing the best print work in India, and
owabees with time.

I would appreciate your feedback and comments al

masaio@dainikbhaskargroup.com,
B @
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BRAND INDEX

ATSS
Bombay Times

Centuary
Chamboar

Cosmic

Crocin

Dainik Bhaskar

Dish TV

Duracell

Econamic Times
Eye Bank
association of India
Fastrack

Fartis

Friendicoos
Gatorade

Godre] Cinthol
Himachal Tourism
Hindustan Times
Honda CRY
Hotwheels

Huawel

ICICH direct. cam
ldeal Book Company
idiva.com

McCann Warldgroup India

Taproat Indla
Communication Pvi. Lid.

Publicis Berhive
Publicis Bechive

Metal Cemmunications
Pwt. Ltd.

Gray Warldwide

Metal Communications
Pwt. Ltd.

McCann Worldgroup India
Groy Waorldwide

Lowe Lintas + Partners,
Mumbak

Scarecrow
Communications Lid.

Lewee Lintas « Partners,
Bangalare

Metal Communications
Pt Ltd.

Dentsu Marcom

Taproot India
Communication Py, Lid.

Creativeland Asia Pvt. Lid.
Publicis Beehive

R K S¥WAMY BEDO PVT. LTD,
Dentsu Marcom

Ogilvy & Mather - Mumbai

Law and Kenneth
Communications [Indial
Private Limiled

Dentau Communications
DRAFTFCB+ULKA
Havas Worldwide India Pvi. Lid.

&3
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Joy Cosmelics

Kala Ghoda Arts Festival

Kesari Tours
Killer Jeans
Kruto

Lonaly Planet
MaAC

Make My Trip
Mantri

Masoom Might School
Memarin
Mercedes

Moods

MTV & Kamasuira
Mumbiai Mirror

Hatlonal Instilute
of Design

Only Wirmal

Orangina
Parker

Penguin
Philips Television
Phoenlx Market Clty

Platinum Guild
International

Prayas Bhartl Trust

Scarscrow
Communications Lid.

Tapreot india
Communication Pvi. Lid,

Publicis Beehive

Grey Warldwide

Salt Brand Solutions

DB Mudra Group

Publicis Beehive
DRAFTFCE+ULEA

Publicis Beehiva

Curry = Mation

DDB Mudra Group

R K SWaMY BEDD PVT. LTOD.
R K SWAMY BEDD PYT. LTOD.
Happy, Bangalore

Taproot India
Communication Pvi. Lid,

ODB Mudra Group

Scarscrow
Communications Ltd.

Dentsu Communications

Lewe Lintas = Partners,
Mumbai

MeCann Worldgroup India
DB Mudra Group

Xebec Communicatiens
Prt. Ltd.

Metal Communications
Pt Lid.

Taproot India
Commundcation Pvi. Ltd.
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113,114

49, 72
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Quikr

ROUSH

R City
Russian Spirit
Rustom|es
Shoppers Stop
Skechers
Skoda Octavia

Sona Chand
Chyawanprash
Taste for Life
Tata Decomo

The Times of India

Tanishg

Toshiba Laptops india
Wat &9

Videocon

Vijay Sales
Woodland

Yatra.com

Zow 24 Taas

Zee Café

Zee Khana Khazans

SCarscrow
Communications Lid.

Lowe Lintas + Partners,
Mumbai

Dentsu Communications
Salt Brand Solutions
ideas@work

Contract Advertising
Dentsu Communications
BEH India Pwt. Lid.

Scarecrow
Communicatiens Lid.

Curry - Nation
DRAFTFCB+ULKA

Taproot India
Communication Pvi. Lid.

Lowe Lintas = Partnars,
Bangalore

Dentsu Marcom

BEH India Pvt. Ltd.
McCann Worldgreup India
Publicis Beehive

Karishma Advertising,
Gurgaon

McCann Worldgroup India
DRAFTFCB+ULKA
DRAFTFCB+ULKA

Scarecrow
Communications Lid.
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