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MAJOR BUSINESS BRANDS AND THEIR FACTS

Around 19.02 MN readers in India’s fastest growing markets

@
gememes: HiNdi Newspaper 11 States, 36 Editions

EEzmzi  Gujarati Newspaper 2 States, 7 Editions
Rwadl  Marathi Newspaper 1 State, 5 Editions
Rter e Hindi Business Newspaper 6 States, 8 Editions
@ FM Radio Network 7 States, 17 Stations
o

Digital & Mobile Platform Web Portals, SMS Services
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A LEADING MEDIA COMPANY OF INDIA

A Leader in Print Readership, operating in the highest growth markets in India

Multiple States

e

.‘f-/\r-f
&;Tzu,\_ * Madhya Pradesh, Chhattisgarh, Rajasthan,
Puniah' e Guijarat, Haryana, Punjab, Chandigarh,

v -;%DE Maharashtra, Himachal Pradesh, Uttrakhand,

%a".?li'f \ ] fﬁl Jharkhand, Jammu & Kashmir & Delhi
T /2

’W » Launching Bihar in future

Rajasthan @

e g

Multiple Languages

» Hindi, Gujarati, Marathi and English

SEEEL) « 38% Urban population of India resides in Bhaskar

Markets (excluding Delhi & Mumbai)

» 36% of India’s total consumption based on Market
Potential Value (MPV) is concentrated in Bhaskar
Markets
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CONSISTENT TRACK RECORD OF GROWTH

1l Xiyd Readership (MN)
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Readership (MN)
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FOCUSED ON
GROWING

MEDIA OPPORTUNITIES
IN INDIA

-REGIONAL MARKETS

DB Ce‘fp Lid iﬁu;lm I'Etzl:nasa e ﬂuh?llm @ dolokratiercom



STRATEGIC FOOTPRINT IN INDIA

v
Less: 6 Union Territories
(Non Focused Markets)

h
Less: 7 NE States
(Non Focused Markets)

Uttar Pradesh

Source: Indian Govt Web site
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INDIA’S |IRRAN CENTIIRY

» The 21st century is set to become India’s ‘urban century’

» More people will live in cities and towns than in the countryside for the first time

in its history

* In 1991, India had 23 cities with a million or more people. A decade later, it had

35. Currently the same is 53 cities as per census 2011.
» The major growth is happening in small and midsized towns.

 Literacy Rate , Purchasing Power & ambitions are growing in Tier Il and Il cities,

hence, language media is still to grow.

Source : Goldman Sachs

deinikbhasker.com
diviyebhasker.cam
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FOCUSED ON GROWING MEDIA OPPORTUNITIES
IN INDIA

REGIONAL MARKETS

 Tier Il & Il cities are catalysts of growth in India, Regional
Newspapers dominate the market

« SEC A & B Population is growing faster in Tier Il & Il Cities

» Around 27% of Literate population of India, currently read newspaper, leaving
wide gap for readership growth, for future

SEC A (Upper Class) AED 289, 99
Metro : (4 Million + above towns) 10% (ny English Dally Reach) :
Tier I + 11l Towns* 24% ALD

. 58%  50%
SEC B (Upper Middle Class) (Any Language Daily Reach) ’

Metro : (4 Million + above tovwns) 14%
Tier 11 4 1l Towns® 18%

*Tier |: Population > 4 Mn
Tier Il : 1 Mn < Population <4 Mn

Tier Il : Population <1 Mn Source: IRS Q3 2011

AR deinikbhseker.com
o divyebhasker.com
DB Corp Ltd  doumey Raioms: Rowel RAwiware: ! dolbhasr com
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CONSUMPTION GROWTH IS HIGHER IN
TIER Il & TIER Il CITIES

Growth 2008 vs 2011 Tier Il

Source: IRS Q3 ‘11

® darbttudmzom
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CONSUMPTION GROWTH WILL LEAD TO ADVERTISEMENT
GROWTH IN TIER Il & TIER lll CITIES

* The Per Capita Income is growing faster in Tier Il & Il cities.

* The Players with readership domination, in the major markets, will
get benefitted, in long term, due to resultant Advertisement growth

* ‘Regional Language Newspaper to play a vital role’ — Group M
Report

Indian Language gaining share of ad-pie Premium of English declining (On Value Basis)

English
50%

1994

English
40%

2591

Indian »
Language 276 603
60%

2

Indian
Language
50% English Hindi English Hindi
2005 : Rs 69 bn 2011: Rs 139 bn 2005 : 7.2x Premium 2011 : 4.3x Premium

Source: FICCI KPMG Report , IRS , TAM Adex

DBCorplid Ifswer Raons: Rewd fstwmer &I ot hasiatcom
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Kl)Te PROVIDE THE TAI KING POINTS!

v'BMW dealer in Jaipur sold 30 cars in 3 months

v'115 Mercedes booked in a day in Aurangabad

v'Punjab - 1400 Mercedes cars, 450 in Ludhiana

v'Coimbatore — Audi, Porsche sold 35 cars in 2009

v'Surat - 11 Mercedes (27 | - 3 ¢) sold in a month

v'50% of high end TVs are sold outside metros

v'TAG Heuer - 35 units, Rs. 2 lakhs each, in 3 months in Guwabhati
v'Ludhiana 2" to Delhi for Rs 1 crore+ watch

v'Cochin - fastest growing for small boats and yachts (2008-09)

Source: India Today 7" Jan'10; TeamBHP.com, 8™ April'10; Business Today 16% Mar'10; E&Y KUTs : Key Urban Towns

deinikbhasker.com
diviyebhasker.cam
dallybhasher.com
divigernersthleomn
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DIVERSE, SUSTAINABLE
BUSINESS MODEL

®
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SUSTAINABLE BUSINESS MODEL

EVEN DISTRIBUTION OF OUR 19.02 MN AVERAGE DAILY READERS

Readership — IRS 12 Q1

Jharkhand, 4%
CPH, 15%

Rajasthan, 33% Gujarat, 21%

MP &
Chhattisgarh, 27%

CPH - Chandigarh, Punjab & Haryana
* deinflbhasker.com

_ bel | @
DB Corp Lid iﬁu:lm Ruaemes: fRamd Radames: Y deluthebercom
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D B Corp Ltd.

Expansion Journey
Continues —
Successful Jharkhand

Launch

=
2%
L
T L
R
P )
.
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BHEL
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Ranchi Market Before launch of Dainik Bhaskar

| Readership in ‘000 IRS ’10 Q3

| Hindustan 192
Prabhat Khabar 223
Dainik Jagran 75

AIR figures in ‘000

Competition was fierce

| Circulation figs JJ’10 ABC
Ranchi city
Hindustan 43512 '
Prabhat Khabar 67033

18711

Dainik Jagran

IRS = Indian Readership Survey
ABC= Audit Bureau of Circulation

deirilbhasker.com
diviyebhasker.com

s v Iémélnsa Reanad ﬂalhnlm ¥ dluthesiercom
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And we once again proved in a totally different market

Ranchi Jharkhand , -
22 AUgUSt 2010 Ranchi

IMRB Survey in Nov’10

.. Average Issue SEC AB % of Total
Dainik Bhaskar Readership Estimates Reader Base

leader in SEC AB

Figs in ‘000

The affluent truly appreciates quality content of Dainik Bhaskar AIR: Average Issue Readership

SEC: Socio Economic Class

IMRB: Indian Market Research Bureau

® . & . @ ebnassercam
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D B Corp Ltd.
Expansion Journey Continues —
Launch of Marathi Language

Newspaper in Maharashtra —

1st Edition from Aurangabad,
2"d Edition from Nashik,

3rd Edition from Jalgaon e
4th Edition from Ahmednagar and iz
5th Edition from Solapur...

’ @ L) ® @ iebhactar com

DB Corp Lid o Rwors: Rawwdl [Badwurs: @ delubinslercom 18



And we once again proved in a new language market

MAQH YA PRADE SH

Maharashtra, Aurangabad
May 2011

IMRB Survey in Sep’11

averageissue | AR | sec ) oic am g of Tota
Readership Base Reader Base
Estimates A Je Jas

Cs2 | s e ww |
e a2l s |

Figs in ‘000

The affluent truly appreciates quality content of Divya Marathi AIR: Average Issue Readership

SEC: Socio Economic Class

Divya Marathi Over
All leader &
leader in SEC AB

IMRB: Indian Market Research Bureau

‘ s w ° @ Ohryebhesir.com
Powray Raors: Roawdl fiwlmawmer &Y oo 19
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Average Issue Readership in ‘000s

Jaipur
Dainik Bhaskar
Nearest Competitor

Consistent Chandigarh/ Haryana
Leaders from then Dainik Bhaskar

tl | I Now Nearest Competitor
Ahmedabad

Divya Bhaskar
Nearest Competitor

winning is our

h b i Amritsar
apl Dainik Bhaskar

Nearest Competitor

Jalandhar
Dainik Bhaskar
Nearest Competitor

Ranchi-IMRB - Dec. 201 .
anchi Survey- Dec. 2010 Ranchi

Dainik Bhaskar

Nearest Competitor
Aurangabad-IMRB Survey-
August 2011 Aurangabad

Dainik Divya Marathi

IRS : Indian Readership Survey N t C tt
earest Competitor

IMRB: Indian Market Research Bureau

DB Corp Lid o Raors: Rawdl (Axdaaree

IRS 12 Q1
1070
759
IRS 12 Q1
1438
1065
IRS 12 Q1
1144
893
IRS 12 Q1
142
112
IRS 12 Q1
151
114

IMRB Survey
AIR
270
303
AIR
342
273

s:!;l&%bluwm
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GROWTH OPPORTUNITIES - RADIO

» Launched in 2006, now operates from 17 stations in 7 states

« Our Radio Business has attained PAT in record less than 4 years time, from

the time of operations of all 17 stations.
« Strong Advertisement revenue growth of 13% in Qtr 1'FY13 on YOY Basis.

» Achieved EBIDTA margin of 21% and PAT margin of 3% in Q1 FY'13

» Strong Competitive advantage because of knowledge of consumers &
advertisers, in these markets

deinllbhssker.com
diviyebhasker.cam
calybhesher.com
divgarnerathleom 21
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FINANCIAL HIGHLIGHTS

e Robust Growth in Profits

e Strong Focus on ROCE

[ ow Debt Exposure &
High Networth

®

_ 2 w» ® @ @ sbhastarcom
DB Corp Lid Rower Raors: fRamddl fAsdwaresy 7 sbeecn -



CONSISTENT TRACK RECORD OF PROFITABILITY

14,638

3,784

611 437

FY12 Q1FYi2 Q1FY13

FY10 FY11

FYO08 FYQS

B Revenues (INR MN) [ PAT (INR MN) B Revenues (INR MN) Bl PAT (INR MN)
deirikbhasker.com
Wiﬂm
srnersthleom 23



HEALTHY OPERATING PROFIT IN OUR MATURE MARKET

Rs MN

QTR 1 QTR 1
FY 11-12 (FY 12-13)

Particular | |
Mature e : Total Total
merging Stand Alone Mature Emerging Stand Alone
. . -

EBIDTA

EBIDTA
(After pre-opex)

(0]

*Emerging Editions: Editions which are less than 4 years old

@ ® &
DB c,", Lid iRowmar Raors? fRamedl fisdvarsy T cbmecn

1181 (173) 1024 (121)
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ROBUST REVENUE GROWTH

Revenue
14,639

12,652
10,630
9,610
8,627
I 3,764
3537 .
| B

FYQ8 Fy09 FY10 FY11 FYi2z Qi1FY12 QtFY13

Revenue Breakdown Qtr. 1'FY13

Other, 7%
Circulation, I
17%

Advertising,
76%

iﬁsm I'Etzlollasa

7Y

Advertisement Revenue

11,281

10,034
8,085
7,256

6,490

2842 2862

N B
i I B = N .

FYo8 FYog FY10 FY11 FYi2 QiFY12 Q1FY13.

O Revenue Growth Drivers

= Upward revision of ad rates at national
and local level

= High focus on Retail Advertisers driving
growth

= Improved Circulation, in Existing and Newer
Markets and better price realization

= Further consolidation in existing markets
and expansion into new territories

deinikbhasker.com
diviyebhasker.com

fawdl fAwdaarer &I obtwieen
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PROPELLING OVERALL MARGIN EXPANSION

EBITDA Growth PAT Growth
(INR MN) INR MN)
4,031
1473 1,004
751 611
1 l B =
FY09I FY10 FYi2 Q1FY12 Q1FY13 FYUQ FY10 FY11 FYi2 QIFY12 QTFY13
EBIDTA Margin PAT Margins (Net Margin)
20.4%
17.2% 17.3%
23% 319% 13 8%
21.2% o3 | 20 g, 8.7% ”5%
j I l in
FY09 FY10 FY11 FY12 Q1FY12 Q1FY13 FYos FY12 Q1FY12 Q1FY13
deinllbhssker.com

DB CorpLtd dwwmme Raowse Remwad fwtmmss ©F SEng

divyg
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60.0% -
50.0%
40.0%
30.0% -
20.0% -
10.0% 4

0.0%

40.0% 1
35.0%
30.0%
26.0%
20.0%
15.0%
10.0%
5.0%

KEY FINANCIAL RATIOS

Newsprint Cost to Total Cost

0.0%

50.1%
50.0% wse,  458% 867% 4549,
I I I
FY10  FY1t  FY12  QiFy12 QIFY13
Other Operating Cost to Total Cost
37.0% 36.0% |
34.1%
I i I I SIES% 1
FYO8  FYO FYIC  FY11  FYi2 QIFY12 QtFY13

26.0% -
20.0% -
15.0% -
10.0%

5.0%

14.0%

Personnel Cost to Total Cost

0.0%

12,000 -
10,000 1
8,000 1

4,000

2,000

0.0%

]

23.2%

18.3% Zan o m |
| I I I I I
FY10 FY11 FYi2 QTFY12 QtFY13

Gross Fixed Assets (INR MN)
10,433 10,683
9,316

il

9,088
7,780

iﬁsm I'Etzlollasa Ry ﬂalhlllm

FY11

Fyi2z  QIFY12 QIFY13

deirilbhasker.com
dallybhasher.com
srnersthleomn
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Return on Capital Employed (ROCE)

STRONG FOCUS ON ROCE

40.0% -

Return on Net Worth (RONW)

50.0% -
35.0% 4 34.7% |
40.0% 20.0% | a,  316%
25.0% - 23.0%
30.0% A 97.6% 20.9% 2.0% 21.0%
B2 9509 |
20.0% 1 15.0%
10.0% - 10.0% -
5.0% -
0% 00% = T T T T
FYOS  FY09  FY10  FYit  FYi2  QIFYi2 QIFYi3 FYOR  FY09  FY10  FY11  FYt2 OIFYi2 QIFY13
Debt to Equity Debt to EBIDTA
20 -
1. 35 -
16 1

05 g4
H .

1.2
12 A
08
04 A
0.0 T
FYos

9
FY09  Fyoic  FYOtt  Fyort QiFYt2 QiFyi2 FY10

iﬁsm I'Etzlollasa Ry ﬂalhlllm

ai

a0

25

20

s 14
T 02 10 l A P

: o1 |02 gy 05 - : '
.hh 0.0 - , .--
FYO8  FY09

Fy11

FY12 QIFY12 QIFY13

deirilbhasker.com
d*vgﬂun::.eom
dvgmmm
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CONTINUOUS REDUCTION IN DEBT

Gross Debt (INR MN) Net Debt (INR MN)
5,000 1 4,585 4,143
4,000+
4,000
2533 3,000 -
3000 1 25 2 395
2,000 1 1,745 1,700 20001 1730
1,328 1,348 |
14 4
0 . o/ B wm ¢ Lo
Fros  FYos  FYi0  FYtt  FYiz  QIFY12 QIFY13 [

FYog FY0s FY10 FY11 Fri2  QiFY12 Q1FY13



FINANCIAL SUMMARY

June-11 June-12 Growth %
2862 0.7%
6

3784 7.0%

12652
(2859
Total Expenditure (8,621)

EBITDA 1473 3429 4031 3550
EBITDA Margin 15.3% 32.3% 31.9% 24.3%

we | e | am
Net Worth 2360 6361 8179 9177
5

Particulars (INR million)

Advertising Income 2842
568

3537

Circulation Revenue

(o)}
a1
(0]

15.9%

Total Income

Newsprint (1,184) (1,332) 12.5%

Other Operating Expenditure (2,350) (1,603) 18.7%

(2,534) (2,934) 15.8%

1004 849 -15.4%
28.4%

22.4%

611 4

w
~

8799

476

Secured Long Term Gross Loan 1745
Secured Working Capital Loan 337
Total Secured Gross Debt 2082
Net Block (Fixed) 7358
ROCE 31.9% 34.1% 26.2%

RONW

1700
1963
235
1935
7470
27.6%

Cash & Bank Balance

23.0%
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BOARD OF DIRECTORS

Chairman - 44 years of experience
Served as Chairman of FICCI of the MP region

Ramesh Chandra Agarwal

Managing Director of DBCL

Sudhir Agarwal . . L .
27 years of experience in the publishing and newspaper business

19 years of experience. Won the E&Y ‘Young Entrepreneur of the Year 2006’ Award

Girish Agarwaal L . . . . .
distinction of being the youngest chairman of Indian Newspaper Society for MP region

13 years of experience in the publishing business

Pawan Agarwal . .
Heads entire Production, IT and Technology for DBCL

INEVARIEG I m  Heads the Piramal Group in India

Piyush Pandey* m  Executive Chairman of Ogilvy & Mather Pvt Limited, India

Kailash Chandra m  Previously the Chairman & Executive Director at Central Bank of India and Chairman &
Chowdhary* Managing Director of Vijaya Bank

Ashwani Kumar Singhal* m  Vice-President of BIR Brussels, the International Authority in Non- Ferrous Metals

m= A member of the planning group sub-committee of the Union Planning Commission of

. Lo
Harish Bijoor India
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