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A LEADING
MEDIA COMPANY

OF INDIA

Third Largest Market Cap

in Entertainment & Media
Sector

aﬁﬁa;*rm ‘ TO BETHE LARGEST AND MOST ADMIRED MEDIA BRAND ENABLING SOCIO-ECONOMIC CHANGE

VALUES CREDIBILITY & INTEGRITY |
PILLARS EMPOWERED TALENT I

INNOVATIVE & ENTREPRENEURIAL | RESPECT & APPRECIATION
INMOVATIVE PRODUCTS & PROCESSES | ETHICAL GOVERNANCE



MAJOR BUSINESS BRANDS AND THEIR FACTS

Around 19.08 MN readers in India’s fastest growing markets
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Hindi Newspaper 11 States, 36 Editions
Gujarati Newspaper 2 States, 7 Editions
Marathi Newspaper 1 State, 4 Editions

Hindi Business Newspaper 6 States, 8 Editions

FM Radio Network 7 States, 17 Stations

Digital & Mobile Platform Web Portals, SMS Services
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A LEADING MEDIA COMPANY OF INDIA

A Leader in Print Readership, operating in the highest growth markets in India

Multiple States

* Madhya Pradesh, Chhattisgarh, Rajasthan,
Gujarat, Haryana, Punjab, Chandigarh,

o Maharashtra, Himachal Pradesh, Uttrakhand,

i Ehand Wi Jharkhand, Jammu & Kashmir & Delhi
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Multiple Languages

» Hindi, Gujarati, Marathi and English

» 38% Urban population of India resides in Bhaskar
Markets (excluding Delhi & Mumbai)

» 36% of India’s total consumption based on Market
Potential Value (MPV) is concentrated in Bhaskar
Markets
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CONSISTENT TRACK RECORD OF GROWTH

= 11*lil:] Readership (MN)
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FOCUSED ON
GROWING

MEDIA OPPORTUNITIES
IN INDIA

-REGIONAL MARKETS
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STRATEGIC FOOTPRINT IN INDIA

v
Less: 6 Union Territories
(Non Focused Markets)

h
Less: 7 NE States
(Non Focused Markets)

Uttar Pradesh

Source: Indian Govt Web site

® ® : ®
DB Corp Lid dAsuwrsy Raionese Rl fllaurese & chbacom




INDIA’S IIRRAN CENTIIRY

* The 21st century is set to become India’s ‘urban century’

» More people will live in cities and towns than in the countryside for the first time

in its history

* In 1991, India had 23 cities with a million or more people. A decade later, it had
35. Currently estimated close to 60, this number is expected to cross 75 by

census 2011
* The major growth is happening in small and midsized towns.

 Literacy Rate , Purchasing Power & ambitions are growing in Tier Il and IlI

cities, hence, language media is still to grow.

Source : Goldman Sachs

diviyebhasker.cam
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FOCUSED ON GROWING MEDIA OPPORTUNITIES
IN INDIA

REGIONAL MARKETS

 Tier Il & Il cities are catalysts of growth in India, Regional
Newspapers dominate the market

« SEC A & B Population is growing faster in Tier Il & Il Cities

» Around 27% of Literate population of India, currently read newspaper, leaving
wide gap for readership growth, for future

SEC A (Upper Class) AED 289, 99
Metro : (4 Million + above towns) 10% (ny English Dally Reach) :
Tier I + 11l Towns* 24% ALD

. 58%  50%
SEC B (Upper Middle Class) (Any Language Daily Reach) ’

Metro : (4 Million + above tovwns) 14%
Tier 11 4 1l Towns® 18%

*Tier |: Population > 4 Mn
Tier Il : 1 Mn < Population <4 Mn

Tier Il : Population <1 Mn Source: IRS Q3 2011
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CONSUMPTION GROWTH IS HIGHER IN
TIER Il & TIER Il CITIES

Growth 2008 vs 2011 Tier Il

Source: IRS Q3 ‘11

® darbttudmzom

® ® . 2
DB Corp Lid Powray Raors: Roawdl fiwlmawmer &Y oo 10



CONSUMPTION GROWTH WILL LEAD TO ADVERTISEMENT

GROWTH IN TIER Il & TIER lll CITIES

* The Per Capita Income is growing faster in Tier Il & Il cities.

* The Players with readership domination, in the major markets, will
get benefitted, in long term, due to resultant Advertisement growth

* ‘Regional Language Newspaper to play a vital role’ — Group M

Report

Indian Language gaining share of ad-pie

English
60%

Indian
Language
—~40%

2

English
40%

2003: Rs 42 bn 2010 : Rs 126 bn

Source: FICCI KPMG Report 2011,

: @ @ o @ diviyebhasker.com
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Premium of English declining (On Value Basis)

2,897
1,355
ll'} 603
113
English Hindi English Hindi
2003 : 12x Premium 2010 : 4.8x Premium

deirilbhasker.com
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Kl)Te PROVIDE THE TAI KING POINTS!

v'BMW dealer in Jaipur sold 30 cars in 3 months

v'115 Mercedes booked in a day in Aurangabad

v'Punjab - 1400 Mercedes cars, 450 in Ludhiana

v'Coimbatore — Audi, Porsche sold 35 cars in 2009

v'Surat - 11 Mercedes (27 | - 3 ¢) sold in a month

v'50% of high end TVs are sold outside metros

v'TAG Heuer - 35 units, Rs. 2 lakhs each, in 3 months in Guwabhati
v'Ludhiana 2" to Delhi for Rs 1 crore+ watch

v'Cochin - fastest growing for small boats and yachts (2008-09)

Source: India Today 7" Jan'10; TeamBHP.com, 8™ April'10; Business Today 16% Mar'10; E&Y KUTs : Key Urban Towns

deinikbhasker.com
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DIVERSE, SUSTAINABLE
BUSINESS MODEL

®

| e [ 2
DB Corp Lid Mowmee Ruoes: R Rydames: GV colukhiercom 13




SUSTAINABLE BUSINESS MODEL

EVEN DISTRIBUTION OF OUR 19.08 MN AVERAGE DAILY READERS

Readership — IRS 11 Q4

Jharkhand, 4%

CPH, 15%

Rajasthan, 34% Gujarat, 21%

P & Chhattisgarh,
27%

CPH - Chandigarh, Punjab & Haryana

* deinikbhesker.com
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D B Corp Ltd.

Expansion Journey
Continues —
Successful Jharkhand

Launch
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Ranchi Market Before launch of Dainik Bhaskar

| Readership in ‘000 IRS ’10 Q3

| Hindustan 192
Prabhat Khabar 223
Dainik Jagran 75

AIR figures in ‘000

Competition was fierce

| Circulation figs JJ’10 ABC
Ranchi city
Hindustan 43512 '
Prabhat Khabar 67033

18711

Dainik Jagran

IRS = Indian Readership Survey
ABC= Audit Bureau of Circulation

deirilbhasker.com
diviyebhasker.com
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And we once again proved in a totally different market

Ranchi Jharkhand , -
22 AUgUSt 2010 Ranchi

IMRB Survey in Nov’10

.. Average Issue SEC AB % of Total
Dainik Bhaskar Readership Estimates Reader Base

leader in SEC AB

Figs in ‘000

The affluent truly appreciates quality content of Dainik Bhaskar AIR: Average Issue Readership

SEC: Socio Economic Class

IMRB: Indian Market Research Bureau

® . & . @ ebnassercam
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D B Corp Ltd.
Expansion Journey Continues —
Launch of Marathi Language

Newspaper in Maharashtra —
1st Edition from Aurangabad,
2nd Edition from Nashik, . = _
3rd Edition from Jalgaon and e
4th Edition -

from Ahmednagar...
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And we once again proved in a new language market

MAQH YA PRADE SH

Maharashtra, Aurangabad
May 2011

IMRB Survey in Sep’11

averageissue | AR | sec ) oic am g of Tota
Readership Base Reader Base
Estimates A Je Jas

Cs2 | s e ww |
e a2l s |

Figs in ‘000

The affluent truly appreciates quality content of Divya Marathi AIR: Average Issue Readership

SEC: Socio Economic Class

Divya Marathi Over
All leader &
leader in SEC AB

IMRB: Indian Market Research Bureau

‘ s w ° @ Ohryebhesir.com
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Average Issue Readership in ‘000s

Jaipur
Dainik Bhaskar
Nearest Competitor

Consistent Chandigarh/ Haryana
Leaders from then Dainik Bhaskar

tl | I Now Nearest Competitor
Ahmedabad

Divya Bhaskar
Nearest Competitor

winning is our
habit

Amritsar
Dainik Bhaskar
Nearest Competitor

Jalandhar
Dainik Bhaskar
Nearest Competitor

Ranchi-IMRB - Dec. 201 .
anchi Survey- Dec. 2010 Ranchi

Dainik Bhaskar

Nearest Competitor
Aurangabad-IMRB Survey-
August 2011 Aurangabad

Dainik Divya Marathi

IRS : Indian Readership Survey N t C tt
earest Competitor

IMRB: Indian Market Research Bureau
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IRS 11 Q4
1063
750
IRS 11 Q4
1425
1014
IRS 11 Q4
1159
901
IRS 11 Q4
150
110
IRS 11 Q4
151
62

IMRB Survey
AIR
270
303
AIR
342
273
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GROWTH OPPORTUNITIES - RADIO

» Launched in 2006, now operates from 17 stations in 7 states

* The only Radio Company to have achieved EBIDTA positive within a short

span of 2.5 years only
« Advertisement revenue growth of 22% in Q3 FY2011-12 on YOY Basis

« Achieved EBIDTA margin of 28% in Q3 FY2011-12

» Strong Competitive advantage because of knowledge of consumers &
advertisers, in these markets

deinikbhasker.com
diviyebhasker.cam

DB Corp Lid dswrar Raors: Rawdl [Aydaars: <ol thastarcom o



FINANCIAL HIGHLIGHTS

e Robust Growth in Profits

e Strong Focus on ROCE

[ ow Debt Exposure &
High Networth

®
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CONSISTENT TRACK RECORD OF PROFITABILITY

12,652
10,630
9,610
8,627

51 I [ 55

FY08 FY09 FY010 FYO11 QBFY11 Q3FY12
B Revenues (INR MN) [ PAT (INR MN) B Revenues (INR MN) B PAT (INR MN)
s 2 e mﬂ
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HEALTHY OPERATING PROFIT IN OUR MATURE MARKET

Rs MN

Mature Editions *Emerging Editions
_r (FY 11-12) (FY 11-12)
Particular | | |
YTD YTD
Dec Q2 < Dec
. - . -

EBIDTA 1181 1002 1141 3323
(After pre-opex)

(0)

*Emerging Editions: Editions which are less than 4 years old
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ROBUST REVENUE GROWTH

Revenue Advertisement Revenue

12,652
10,630 10,018
9,610 8,085
7,256
8,627
6,490

3,956

AEEAN ijlllﬁi

FYO10  FYO11  Q3FY11 Q3FY12 FY08 FYo10  FYoi1 Q8FYit Q3FYi2

Revenue Breakdown Q 3 FY2012 0 Revenue Growth Drivers

= Upward revision of ad rates at national

Other, 7% and local level

Circulation, 16% = High focus on Retail Advertisers driving

growth

= Improved Circulation, in Existing and Newer

.. Markets and better price realisation
Advertising, 77% o E -
= Further consolidation in existing markets

and expansion into new territories

deirilbhasker.com
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PROPELLING OVERALL MARGIN EXPANSION

EBITDA Growth PAT Growth
(INR MN) INR MN)
4,031
3,429
1 A73
1,1
43 1,018 751 778
Bl B = H =
FY09 FY010 FY011 Q3FY11 Q3FY12 FY08 FYOQ FY01U Fyot1 Q3FY11 QaFy12

EBIDTA Margin

PAT Margins (Net Margin)

22 4%
20.4%
17.2% 14.0%
32.3%  319% | a30% 7%
95.7%

N2% I I 50% l

FY0S  FYO10  FYO!1 Q3FY11 Q3FY12 FYO& FY09 FYO11  FYOl1 Q3FY11 Q3FY12
dallybhasher.com
DB Corp Lid IRommar Rwors: Rawell fAadaars: doluthaslarcom
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STRONG FOCUS ON ROCE

Return on Capital Employed (ROCE) Return on Net Worth (RONW)
i 40.0% -
50.0% 35.0% 4 34.7% 31 6%
| 30.2%
40.0% - 1% | 800% 30.0% -
. (] .
30.0% | 28.7% mgy o0k 20.2% 20.2%
20.0% 1
20.0% A |
14.8% 15.0%
10.0% d 10.0% h
5.0% -
0.0% - . ; ; ! ' 0.0% - : .
FY08 FYos  FYpi0  FYot1 Q3FYt1 Q3FYi2 FY08 FYoo FYO‘IO FYo1 QIFYIT QaFYi2
2(?ebt to Equity Debt to EBIDTA
' 35 -
16 - 30 1
. 25 -
20 |
08 15
04 10 -
04 1 0.2 0.2 0.2 05 - 04 05 0.4
00 ,- I H =
FY0e  FYOl0 YOI Q3FY11 Q3FY12 FY09 FY010 FY011 Q3FY11 Q3FY12

deirilbhasker.com
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60.0% 1
50.0% 1
40.0%
30.0%
20.0%
10.0% -

Newsprint Cost to Total Cost

90.0%

00% -

40.0% -
35.0% -
30.0% -
25.0% -
20.0% -
15.0%
10.0% 1

5.0% -

FyYo8

KEY FINANCIAL RATIOS

46.0%

1

50.1% .
|||| 46.0% 445% | 456%
FY0S FYotd  FYH1

Q3FY1t Q3FY12

Other Operating Cost to Total Cost

32 6%

0.0% -

1|

37.0% 36.0%
I 34.0% I 341% | 336%
FYO8  FYs  FY0l0  FYO Q3FYH1 Q3FY12

25.0% 1
20.0% -
15.0% -
10.0% +

5.0%

0.0% -

12,000 -
10,000 -
8,000 -
6,000
4,000
2,000

0.0% -

Personnel Cost to Total Cost

1

21.5%

Gross Fixed Assets (INR MN)

21.4%
20.8%
16.4% 18.3%
14.0% I I
FY08 FYOS  FY010  FYOi1 Q3FY11 QaFyi2

10,289

|

s e I'Emﬁnsa Ry ﬂalhlllm

2780 9088 | g a7
7403 "
B I I
FY08  FY0S  FYO10  FYOI1 Q3FY11 Q3FY12

deinikbhasker.com
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5,000 -
4,000
3,000 -
2,000

1,000

CONTINUOUS REDUCTION IN DEBT

Gross Debt (INR MN)

2,538

FYos

Net Debt (INR MN)

4,143

1 1.730

4,595
4,000-
2007 3,000
2,395
1,745 1429 2,000
I l 1,0m-
T T T 0 -
FYos  Fvole FYorr Q3FYi1 Q3FY12

150 a6
|

443
2 | 14
FYos  FY09

Fycto  FYoi1 Q8FY11 Q3FYt2

iﬁsm I'Etzlollasa TRy wveret ﬂalhlllm
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FINANCIAL SUMMARY

Particulars (INR million) March-09 March-10 March-11 . December-10  December-11 Growth %

Advertising Income 7,256 8,086 10,016 2815 3059 8.7%

Circulation Revenue 2,009 2,118 2,144 540 632 17.0%

Total Income 9,610 10,630 12,652 3482 3956 13.6%

Newsprint (4,075) (3,279) (3,838) (1,065) (1,350) 26.8%

Other Operating Expenditure (4,062) (3,922) (4,783) (1,270) (1,588) 25.1%

Total Expenditure (8,137) (7,200) (8,621)

(2,334) (2,938) 25.9%

EBITDA 1,473 3,429 4,031 1148 1018 -11.3%

EBITDA Margin 15.3% 32.3% 31.9% 33.0% 25.7%

Net Profit 476 1,828 2,585 778 553

Net Worth

Secured Long Term Gross Loan

Cash & Bank Balance

Secured Working Capital Loan

Total Secured Gross Debt

Net Block (Fixed)

ROCE

RONW

® e ® ® ® m-ua-::m
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BOARD OF DIRECTORS

Chairman - 44 years of experience
Served as Chairman of FICCI of the MP region

Ramesh Chandra Agarwal

Managing Director of DBCL

Sudhir Agarwal . . L .
27 years of experience in the publishing and newspaper business

19 years of experience. Won the E&Y ‘Young Entrepreneur of the Year 2006’ Award

Girish Agarwaal L . . . . .
distinction of being the youngest chairman of Indian Newspaper Society for MP region

13 years of experience in the publishing business

Pawan Agarwal . .
Heads entire Production, IT and Technology for DBCL

Niten Malhan* ®  Managing Director at Warburg Pincus India Private Ltd

Ajay Piramal* m  Heads the Piramal Group in India

Piyush Pandey* m  Executive Chairman of Ogilvy & Mather Pvt Limited, India

Kailash Chandra m  Previously the Chairman & Executive Director at Central Bank of India and Chairman &
Chowdhary* Managing Director of Vijaya Bank

Ashwani Kumar Singhal* m  Vice-President of BIR Brussels, the International Authority in Non- Ferrous Metals

= A member of the planning group sub-committee of the Union Planning Commission of

: -
Harish Bijoor India
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