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Disclaimer

Some of the statements made in this presentation are forward-looking statements and are
based on the current beliefs, assumptions, expectations, estimates, objectives and
projections of the directors and management of Dainik Bhaskar Group (DB Corp Ltd.) about
its business and the industry and markets in which it operates.

These forward-looking statements include, without limitation, statements relating to
revenues and earnings.

These statements are not guarantees of future performance and are subject to risks,
uncertainties and other factors, some of which are beyond the control of the Company and
are difficult to predict. Conseguently, actual results could differ materially from those
expressed or forecast in the forward-looking statements as a result of, among other factors,
changes in economic and market conditions, changes in the regulatory environment and
other business and operational risks. DB Corp Ltd. does not undertake to update these
forward-looking statements to reflect events or circumstances that may arise after
publication.
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Indian Media & Entertainment Industry

Media Sector T Strong & Consistent Growth (INR bn)

2012 2013 2014 2015 2016 2017

A M&E industry size was Rs. 1473 bn in 2017, which grew by 17% over 2016.

A Expected CAGR growth is 11% till 2020.
Media Spend as % of GDP
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A 1tis still lower than global peers
A Reflective of sizeable / huge potential
A Media spend as % of GDP for India is expected to reach 0.43% of GDP in 2020, which is 0.41% of GDP for 2016

Source: FICCI-KPMG Report 2017 |  FICCI-EY Report 2018 | Worldwide Media & Mktg. Forecasts, Group M, Summer 2011
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Print Maintains Largest Ad-pie ¥
Language Print Witnesses Higher Growth
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=) 20167 Rs.528.2 bn

Source: FICCI-KPMG Report 2017
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Print & Indian Language Advertising Revenue

~ | Indian Language Print Gf
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" Print Media

Indian Language Print Media is Largest component of
print advertising, as a % of print ad pie at 65%;

T Indian Language Print is expected to maintain a
healthy CAGR of double digit for next 4 i 5 years.

Source: FICCI-KPMG Report 2017
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Consistent Higher % Growth of Indian Langua
Newspapers
A Print is growing at an incredible 4.87% CAGR over a 10 year period from 2006 to 2016.
A Absolute Hindi copies per day increased by 1.39 cr to 2.45 cr in 2016 from 1.06 cr copies in 200

Hindi 8.76%

Telgu 8.28%
Kannada

Tamil

Malayalam

English 2.87%

Others 1.50%

A Absolute copies per day increased by 2.37 cr to 6.28 cr in 2016 from 3.91 cr copies in 2006.

Source: Audit Bureau of Circulation Press Release dated 8t May 2017
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Survey 2017

Dai | Readershio Figs in Crores (12+ Years) % Sgp(;NlGE
IRS 2014 IRS 2017
Last 1 month 27.6 38.5 40%
Upto 7 days 24.3 30.6 26%
Upto 3 days 20.8 24.1 16%

Base: All languages, All India (U+R), 12+ Years

Source: MRUC Website - http://mruc.net/uploads/posts/a27e6e912eedeab9ef944cc3315fbals.pdf
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http://mruc.net/uploads/posts/a27e6e912eedeab9ef944cc3315fba15.pdf
http://mruc.net/uploads/posts/a27e6e912eedeab9ef944cc3315fba15.pdf

12 Years+ 127 15YRS |167 19 YRS |207T 29 YRS | 307 39 YRS |40T 49 YRS | 50+ YRS

2014 | 2017 | 2014 | 2017 | 2014 | 2017 | 2014 | 2017 | 2014 | 2017 | 2014 | 2017

Dailies
(hard copy) Read | 28% | 42% | 38% | 50% | 34% | 42% | 30% | 38% | 29% | 37% | 26% | 30%
in Last 1 Month

Note: respective NCCS or Age group = 100

Source: MRUC Website - http://mruc.net/uploads/posts/a27e6e912eedeab9ef944cc3315fbals.pdf
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