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Disclaimer

Some of the statements made in this presentation are forward-looking statements and are
based on the current beliefs, assumptions, expectations, estimates, objectives and
projections of the directors and management of Dainik Bhaskar Group (DB Corp Ltd.) about
its business and the industry and markets in which it operates.

These forward-looking statements include, without limitation, statements relating to
revenues and earnings.

These statements are not guarantees of future performance and are subject to risks,
uncertainties and other factors, some of which are beyond the control of the Company and
are difficult to predict. Conseguently, actual results could differ materially from those
expressed or forecast in the forward-looking statements as a result of, among other factors,
changes in economic and market conditions, changes in the regulatory environment and
other business and operational risks. DB Corp Ltd. does not undertake to update these
forward-looking statements to reflect events or circumstances that may arise after
publication.
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Indian Media & Entertainment Industry

Media Sector T Strong & Consistent Growth (INR bn)

5 Years CAGR Growth 13%
1473 1674

1262

018 1026 1157 I
2013 2014 2015 2016 2017 2018

A M&E industry size was Rs. 1674 bn in 2018, which grew by 13% over 2017.

A Expected CAGR growth is 12% till 2021.
Media Spend as % of GDP
0.88%

0.70% 0.60% 0.60%

_ _ Japan China Malaysia Singapore India
A 1tis still lower than global peers

A Reflective of sizeable / huge potential
Source: FICCI-KPMG Report 2017 |  FICCI-EY Report 2018 & 2019 Worldwide Media & Mktg. Forecasts, Group M, Summer 2011
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Consistent Higher % Growth of Indian Langua
Newspapers
A Print is growing at an incredible 4.87% CAGR over a 10 year period from 2006 to 2016.
A Absolute Hindi copies per day increased by 1.39 cr to 2.45 cr in 2016 from 1.06 cr copies in 200

Hindi 8.76%

Telgu 8.28%
Kannada

Tamil

Malayalam

English 2.87%

Others 1.50%

A Absolute copies per day increased by 2.37 cr to 6.28 cr in 2016 from 3.91 cr copies in 2006.

Source: Audit Bureau of Circulation Press Release dated 8" May 2017
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Survey
ase Continues to Expand

2019

Read in Last 1 Month (in crs)| Increase Growth
All India In Readers (%)
IRS 2017 | IRS 2019 Q1 (crs) °
Any Dailies 40.7 42.5 +1.8 Cr 4.6%
Any Hindi Dailies 17.6 18.6 +1.0 Cr 5.3%
A Dainik Bhaskar 4.6 5.3 +0.6 Cr 13.9%
Any Regional Dailies 20.3 21.1 +0.8 Cr 3.9%
Any English Dailies 2.8 3.1 +0.3 Cr 13.7%
a — -+
DB Corp Lid | Rdvurar [aoecnes: R&awdl I Lo s

TO BE THE LARGEST AND MOST ADMIRED LANGUAGE MEDIA BRAND ENABLING SOCIO-ECONOMIC CHANGE



http://mruc.net/uploads/posts/b4c4dc7e0fce3369473c0c1a93196bfb.pdf

xpands Across Demographi@
Age Groups
TR 127 15YRS | 167 19YRS | 207 29 YRS | 307 39 YRS | 4071 49 YRS 50+ YRS
Increasq Growth | Increasel Growth | Increase| Growth | Increasel Growth | Increasel Growth | Increasg Growth
(lacs) (%) (lacs) (%) (lacs) (%) (lacs) (%) (lacs) (%) (lacs) (%)
Any Dailies 222 | 48% | 237 | 46% | 369 | 38% | 324 | 45% | 232 | 4.4% | 365 | 5.7%
Any Hindi Dailies | 155 | 520 | 137 | 51% | 22.4 | 4.9 | 148 | 4™ | 122 | 54% | 179 | 7.0%
A Dainik
Ao 7.6 [12.20% 9.3 [13.2% 17.9 [13.5% 12.2 [14.2% 7.1 |[12.7% 9.6 |16.9%
ggﬁisseg'ona' 92 | 46% | 83 | 35% | 128 | 26% | 17.7 | 44% | 112 | 3.7% | 19.1 | 5.0%
ggﬁieE;‘g"Sh 57 | 19.3%| 5.8 | 14.6%| 11.5 | 13.6%| 6.9 | 15.2%| 3.9 | 13.0%| 45 | 9.9%
Source: IRS 2019 Q1 | IRS 2017
6 WGITA + €
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Headroom for Print Growth

80 Cr

19 Cr

Can Read Population Any Publication

Source: IR3019 Q1 | Urban+ Rural
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3@ Largest Circulated

WAN | FRAOGS
Trends Reports:

Wor | d

3"d Rank

(4.3 mn copies)

Ath Rank

(3.8 mn copies)
Top 3 newspapers as per 2019 Reports:

2019 . 2016 | 2019 | Srowt/
Title Country . : (De-
Rank Copies Copies
growth)
35th Ran k 1 The Yomiuri Shimbun | Japan 9.1 mn 8.1 mn (11%)
. 2 The Asahi Shimbun Japan 6.6 mn 5.6 mn (15%)
(1.6 mn copies)
3 Dainik Bhaskar India 3.8 mn 4.3 mn 13%
Source : WAN IFRA -World Association of Newspapers and News Publishers Report 2013, 2014, 2015 & 2016.
DB Corp Lid | Sl uR®R Ccies: REwwd &Y oo = conlinecom eSS

TO BE THE LARGEST AND MOST ADMIRED LANGUAGE MEDIA BRAND ENABLING SOCIO-ECONOMIC CHANGE



Dainik Bhaskar Group is
Umndnanniz’'d in Newapaper Grdup

IRS 2019 Q1 AIRT URBAN | Main + Variant | Excluding Financial Dailies

Dainik
Bhaskar
Group

Dainik
Jagran
Group

Dainik Bhaskar Group : Dainik Bhaskar (Main + Variant) | Divya Bhaskar (Main + Variant) | Divya Marathi (Main) | Saurashtra Samachar
The Times of India Group: The Times of India (Main + Variant) | Vijaya Karnataka (Main + Variant) | Navbharat Times | Maharashtra Times | Ei Samay |

Mumbai Mirror | Bangalore Mirror
Dainik Jagran Group : Dainik Jagran (Main + Variant) | Nai Dunia | Nav Dunia | Mid-day Gujarati | Mid-day English | Inquilab | Punjabi Jagran

Source : IRS 2019 Q1 AIRi URBAN | Main + Variant | Excluding Financial Dailies
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Dainik Bhaskar has the largest
NCCS-AB and NCCS-A: readers in Urban India

Dainik Bhaskar Dainik Jagran The Times of India

MNCCS A MNCCS AB

Source : IRS 2019 Q1 | AIRT URBAN
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Dainik Bhaskar is largest circulated daily,
as per Audit Bureau of Circulation Jan + Jun’'no 1

No. of copies: Main + Variant | in lakhs

6%T

Dainik Bhaskar  Dainik Jagran The Times of Malayala Amar Ujala
(Hindi) (Hindi) India (English) Manorama (Hindi)
(Malayalam)

=JD'2018 = JJ'2019

Source: Audit Bureau of Circulation Data for January i J une 6 1 9 i Betambel 18] y
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Indian Readership Survey Q2 2019 & ABC (Jan-Jun#i &)

f

Amongst the Top 5 Indian language Newspaper Group of India, Dainik Bhaskar
Newspaper Group has registered highest growth in two consecutive quarters
(Total Readership (TR) - Urban + Rural)

A
A

A

Dainik Bhaskari s Ur ban | ndi ab6s(AIRoUrhan)News paper

Dainik Bhaskar Gr oup i s Urban I ndiads (ARi.UtbhanNewspaper

excluding financial dailies on a like-to-like basis)

Dainik Bhaskari s Ur ban | ndi ads No. 1 Newspaper
AB segment (AIR T Urban)

Dainik Bhaskar has enhanced its lead as No 1 Newspaper over the next player
in Urban Rajasthan (AIR T Urban)

Dainik Bhaskar regains its position as the No.1 Newspaper of Chandigarh,
Punjab & Haryana, registering growth of 8% in readership (AIR T Urban + Rural,
IRS 2019 Q2 | IRS 2019 Q1)

Dainik Bhaskar increases its lead in Jaipur and Urban Haryana to 37% (up 10%
Qo-Q) and 61% (up 17% Q-0-Q) over the next player, respectively (AIRT Urban,
IRS 2019 Q2 | IRS 2019 Q1)
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