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Disclaimer 

Some of the statements made in this presentation are forward-looking statements and are 
based on the current beliefs, assumptions, expectations, estimates, objectives and 
projections of the directors and management of Dainik Bhaskar Group (DB Corp Ltd.) about 
its business and the industry and markets in which it operates. 

These forward-looking statements include, without  limitation,  statements relating to 
revenues and earnings. 

These statements are not guarantees of future performance and are subject to risks, 
uncertainties and other factors, some of which are beyond the control of the Company and 
are difficult  to predict. Consequently, actual results could differ materially from those 
expressed or forecast in the forward-looking statements as a result of, among other factors, 
changes in economic and market conditions, changes in the regulatory environment and 
other business and operational risks. DB Corp Ltd. does not undertake to update these 
forward-looking statements to reflect events or circumstances that may arise after 
publication. 
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Indian Media & Entertainment Industry 
Media Sector ï Strong & Consistent Growth (INR bn) 

Å M&E industry size was Rs. 1674 bn in 2018, which grew by 13% over 2017.  

Å Expected CAGR growth is 12% till 2021. 

Media Spend as % of GDP 

Source: FICCI-KPMG Report 2017       |      FICCI-EY Report 2018 & 2019  |               Worldwide Media & Mktg. Forecasts, Group M, Summer 2011 

 

Å It is still lower than global peers 

Å Reflective of sizeable / huge potential  
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918 
1026 1157 1262 1473 

1674 

Japan China Malaysia Singapore India

0.88% 

0.70% 0.60% 0.60% 

0.39% 
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Consistent Higher % Growth of Indian Language 

Newspapers 

Source: Audit Bureau of Circulation Press Release dated 8th May 2017 

 

 

Å Print is growing at an incredible 4.87% CAGR over a 10 year period from 2006 to 2016. 

Å Absolute Hindi copies per day increased by 1.39 cr to 2.45 cr in 2016 from 1.06 cr copies in 2006. 
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Å Absolute copies per day increased by 2.37 cr to 6.28 cr in 2016 from 3.91 cr copies in 2006. 

Hindi

Telgu

Kannada

Tamil

Malayalam

English

Others

8.76% 

8.28% 

6.40% 

5.51% 

4.11% 

2.87% 

1.50% 
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Insights ï Indian Readership Survey 2019 Q1 

Readership Base Continues to Expand 

Source: MRUC Website - http://mruc.net/uploads/posts/b4c4dc7e0fce3369473c0c1a93196bfb.pdf 

All India 
Read in Last 1 Month (in crs) Increase 

In Readers 

(crs) 

Growth 

(%) 
IRS 2017 IRS 2019 Q1 

Any Dailies 40.7 42.5 +1.8 Cr 4.6% 

Any Hindi Dailies 

Ą Dainik Bhaskar 
17.6 

4.6 

18.6 

5.3 

+1.0 Cr 

+0.6 Cr 

5.3% 

13.9% 

Any Regional Dailies 20.3 21.1 +0.8 Cr 3.9% 

Any English Dailies 2.8 3.1 +0.3 Cr 13.7% 

http://mruc.net/uploads/posts/b4c4dc7e0fce3369473c0c1a93196bfb.pdf
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Readership Base Expands Across Demographic  

Age Groups 

Source: IRS 2019 Q1 | IRS 2017  
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TR 12 ï 15 YRS 16 ï 19 YRS 20 ï 29 YRS 30 ï 39 YRS 40 ï 49 YRS 50+ YRS 

Increase 
(lacs) 

Growth 
(%) 

Increase 
(lacs) 

Growth 
(%) 

Increase 
(lacs) 

Growth 
(%) 

Increase 
(lacs) 

Growth 
(%) 

Increase 
(lacs) 

Growth 
(%) 

Increase 
(lacs) 

Growth 
(%) 

Any Dailies 22.2 4.8% 23.7 4.6% 36.9 3.8% 32.4 4.5% 23.2 4.4% 36.5 5.7% 

Any Hindi Dailies 

Ą Dainik 

Bhaskar 

12.5 

7.6 
5.2% 

12.2% 
13.7 

9.3 
5.1% 

13.2% 
22.4 

17.9 
4.9% 

13.5% 
14.8 

12.2 
4.7% 

14.2% 
12.2 

7.1 
5.4% 

12.7% 
17.9 

9.6 
7.0% 

16.9% 

Any Regional 

Dailies 
9.2 4.6% 8.3 3.5% 12.8 2.6% 17.7 4.4% 11.2 3.7% 19.1 5.0% 

Any English 

Dailies 
5.7 19.3% 5.8 14.6% 11.5 13.6% 6.9 15.2% 3.9 13.0% 4.5 9.9% 
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Headroom for Print Growth 
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Source: IRS 2019 Q1 | Urban + Rural 
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Can Read Population Any Publication

80 Cr 

19 Cr 
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Dainik Bhaskar Group is  

Urban Indiaôs #1 Newspaper Group 
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Dainik Bhaskar Group : Dainik Bhaskar (Main + Variant) | Divya Bhaskar (Main + Variant) | Divya Marathi  (Main) | Saurashtra Samachar 

The Times of India Group: The Times of India (Main + Variant) | Vijaya Karnataka (Main + Variant) | Navbharat Times | Maharashtra Times | Ei Samay | 

Mumbai Mirror | Bangalore Mirror 

Dainik Jagran Group : Dainik Jagran (Main + Variant) | Nai Dunia | Nav Dunia | Mid-day Gujarati | Mid-day English | Inquilab | Punjabi Jagran 

Source : IRS 2019 Q1  AIR ï URBAN  |  Main + Variant | Excluding Financial Dailies 

Dainik 

Bhaskar 

Group 

 
13.2 Mn. 

Readers 

The 

Times  

of India  

Group 

 
12.7 Mn. 

Readers 

Dainik 

Jagran 

Group 

 
11.4 Mn. 

Readers 
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IRS 2019 Q1  AIR ï URBAN  |  Main + Variant | Excluding Financial Dailies 
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Dainik Bhaskar has the largest  

NCCS-AB  and NCCS-A; readers in Urban India 
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Source: IRS 2017 AIR-URBAN    | Excluding Financial Dailies  
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Source : IRS 2019  Q1  |  AIR ï URBAN 

Dainik Bhaskar Dainik Jagran The Times of India

  
7.73 Mn.  5.18 Mn.  6.96 Mn. 4.77 Mn.  

NCCS AB NCCS A (Readership) 

5.47 Mn  4.76 Mn 
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Dainik Bhaskar is largest circulated daily,  

as per Audit Bureau of Circulation July ï Decô18 
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Source: Audit Bureau of Circulation Data for July ï December 18 
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Dainik Bhaskar
(Hindi)

Dainik Jagran
(Hindi)

The Times of India
(English)

Malayala Manorama
(Malayalam)

Amar Ujala
(Hindi)

20.67 lakhs 
23.70 lakhs 

30.30 lakhs 

34.10 lakhs 

43.21 lakhs 

No. of copies  

(Main + Variant) 
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Key Findings Readership & Circulation 
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Dainik .ƘŀǎƪŀǊΩǎ well-implemented Circulation expansion strategy has delivered strong 
results on account of increased market share. 

Å A focussed and well-executed Circulation expansion strategy has delivered excellent 
readership results which are recently published. Dainik Bhaskar Group stands as Torch 
bearer of Readership growth.  

Å As per recent IRS Survey, all Hindi Newspapers adds 93.27 Lac new readers; Dainik 
Bhaskar adds 63.55 lac new readers; a growth of 13.71% majorly in legacy markets of 
Madhya Pradesh-Chhattisgarh, Rajasthan, Haryana, Punjab, Gujarat and in newer 
market of Bihar. 

Å We continue to maintain our position as No 1 newspaper of Urban India as well as of 
NCCS A, NCCS B and NCCS AB both  

Å As per last ABC circulation reported data, we continue to maintain No 1 Circulated 
newspaper of India as well as leadership in Madhya Pradesh-Chhattisgarh, Rajasthan, 
Gujarat, Haryana, Chandigarh, Punjab( 4 urban Cities), besides maintaining close no 2 
formidable position in other markets. 

Å Circulation strategy was complimented by strong editorial and product enrichment 
efforts along with unique and impactful reader engagement initiatives. 
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DB Corp Markets 
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Madhya Pradesh Dominant 

Chhattisgarh Dominant 

Haryana Dominant 

Chandigarh Dominant 

Rajasthan Largest Circulated Newspaper of overall Rajasthan 

Gujarat 
Leader in Ahmedabad 

Close No.2 in top 6 cities of Gujarat 

Bihar 
Now Close No.2 

Further investing in copies for overall leadership 

Punjab No.2 in Top 4 cities 

Maharashtra Limited to Central Maharashtra 

Jharkhand Overall No.2 in terms of circulation in urban cities 
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D B Corp Ltd - The Largest  

Print Media Company In India  

 Hindi Newspaper  11 States, 46 Editions  

 Gujarati Newspaper   2 States, 9 Editions 

 Marathi Newspaper  1 State, 6 Editions 

 FM Radio Network  7 States, 30 Stations 

 Digital & Mobile  9 Portals & 4 Apps 

Major Business Brands 
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