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Challenge
A Shopify-powered e-commerce business in the East
was facing challenges with Universal Analytics (UA) in
capturing purchase data reliably. The client was
unable to track data for resale products put on the
post-purchase page and upsell products bought
through third-party interfaces. Moreover, 90% of the
data couldn't be tracked before deployment, making
it difficult to match revenue data. Till date Shopify is
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not supporting post-purchases tracking and all product level parameters tracking
via default integration to GA4.

Solution Approach
AnalyticsLiv's cutting-edge approach was to develop a custom library that
integrates seamlessly with Shopify's liquid files. The custom library includes
Enhanced Ecommerce dataLayers and snippets to fetch product values
dynamically on Shopify product pages, providing the client with more accurate
purchase tracking and enabling in-depth data analysis.

AnalyticsLiv solved the client’s problem by implementing a custom solution using
Google Tag Manager, allowing the client to measure actual product purchase hits
on the post-purchase page.
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The implemented solution also included a special feature for reselling products on
the post-purchase and thank-you pages. Moreover, it ensured that only one item
was set on fire for each payment, effectively eliminating the need to worry about
duplicate purchases.
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AnalyticsLiv utilized a combination of GTM and our own custom code integration
to manage product purchases and enable reselling on the post-purchase page.
To prevent duplication of transaction details and track missing transactions in
Google Analytics 4, the solution separated transaction and product details before
passing them into a single transaction. Additionally, the solution included a
parameter to validate the product category, ensuring that only real products and
reselling products of the post-purchase and thank-you pages were tracked.

Result

● We successfully implemented 90% of purchase events, with the exception
of UA, which is at 70%.

● All GA4 enhanced ecommerce events and Shopify parameters are being
successfully sent to GA4, with the ability to customise values according to
the client's requirements. GTM is also being used to provide custom
solutions from Shopify to GA4.
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Month UA GA4 Description

January 70% 0% Before implementation

February 70% 90% After our custom solution
implementation
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[screenshot of the purchase in shopify date range of feb 19 to feb 25]

[screenshot of the purchase in google Analytics date range of feb 19 to feb 25]
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Platforms
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