FRANCHISE DISCLOSURE DOCUMENT

UBIF Franchising Co
A Florida Corporation

oo
ubreakifix. o
® Orlando, FI. 32839
BY QsuUrion 877-224-4349

www.ubreakifix.com

UBREAKIFIX BY ASURION stores (each an “UBREAKIFIX BY ASURION Store” or “Store”) and
specially equipped UBREAKIFIX BY ASURION vehicles (“Mobile Units”) principally offer and sell
repair services relating to computers, smart phones, tablets, gaming consoles and other electronic
equipment, and related services and ancillary products, which may include accepting used mobile and other
electronic devices in exchange for payment and for purposes of resale. We offer two franchise programs:

1. A single UBREAKIFIX BY ASURION Store with the potential for one or more Mobile Unit(s).

The total investment necessary to begin operation ranges from $151,350 to $447,150, excluding land. This
includes $41,650 to $132,500 that must be paid to franchisor or its affiliates.

2. Multiple UBREAKIFIX BY ASURION Stores under an Area Development Agreement. If you
sign an Area Development Agreement, then you must also pay a development fee that ranges from $25,000
to $50,000 ($12,500 per Store, after the first Store), assuming the development of 3 to 5 Stores, which
must be paid to franchisor.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements carefully.
You must receive this disclosure document at least 14 calendar days before you sign a binding agreement
with, or make any payment to, franchisor or an affiliate in connection with the proposed franchise sale.
Note, however, that no governmental agency has verified the information contained in this
document.

You may wish to receive your disclosure document in another format that is more convenient for you. To
discuss the availability of disclosures in different formats, contact the Franchise Sales Team at
(877) 224-4349.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure document
alone to understand your contract. Read all of your contract carefully. Show your contract and this
disclosure document to an advisor, like an attorney or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help you
make up your mind. More information on franchising, such as “4 Consumer’s Guide to Buying a Franchise,”
which can help you understand how to use this disclosure document, is available from the Federal Trade
Commission. You can contact the FTC at 1-877-FT'C-HELP or by writing to the FTC at 600
Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other sources
of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance date: April 19, 2024
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to find

more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about outlet
sales, costs, profits or losses. You should also try
to obtain this information from others, like
current and former franchisees. You can find
their names and contact information in Item 20
or Exhibit F.

How much will I need to invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8
describes the suppliers you must use.

Does the franchisor have the financial
ability to provide support to my
business?

Item 21 or Exhibit G includes financial
statements. Review these statements carefully.

Is the franchise system stable, growing,
or shrinking?

Item 20 summarizes the recent history of the
number of company-owned and franchised
outlets.

Will my business be the only
UBREAKIFIX BY ASURION business
in my area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the
franchisor and other franchisees can compete
with you.

Does the franchisor have a troubled
legal history?

Items 3 and 4 tell you whether the franchisor or
its management have been involved in material
litigation or bankruptcy proceedings.

What’s it like to be an UBREAKIFIX
BY ASURION franchisee?

Item 20 or Exhibit F lists current and former
franchisees. You can contact them to ask about
their experiences.

What else should I know?

These questions are only a few things you
should look for. Review all 23 Items and all
Exhibits in this disclosure document to better
understand this franchise opportunity. See the
table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even if
you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to make
additional investments in your franchise business or may harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than similar
items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a similar
business during the term of the franchise. There are usually other restrictions. Some examples
may include controlling your location, your access to customers, what you sell, how you
market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to
operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord or
other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register before
offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if

your state has a registration requirement, or to contact your state, use the agency information
in Exhibit H.

Your state also may have laws that require special disclosures or amendments be made to your
franchise agreement. If so, you should check the State Specific Addenda. See the Table of
Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1.

Certain states

Out-of-State Dispute Resolution. The franchise agreement requires you to
resolve disputes with the franchisor by mediation, arbitration and/or litigation
only in Florida. Out-of-state mediation, arbitration, or litigation may force you
to accept a less favorable settlement for disputes. It may also cost more to
mediate, arbitrate, or litigate with the franchisor in Florida than in your own
state.

may require other risks to be highlighted. Check the “State Specific Addenda”

(if any) to see whether your state requires other risks to be highlighted.
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MICHIGAN NOTICE

The state of Michigan prohibits certain unfair provisions that are sometimes in franchise
documents. If any of the following provisions are in these franchise documents, the provisions
are void and cannot be enforced against you:

(2)
(b)

©

(d)

®

©

A prohibition on the right of a franchisee to join an association of franchisees.

A requirement that a franchisee assents to a release, assighment, novation, waiver, or estoppel
which deprives a franchisee of rights and protections provided in the Michigan Franchise
Investment Law. This shall not preclude a franchisee, after entering into a franchise agreement,
from settling any and all claims.

A provision that permits a franchisor to terminate a franchise prior to the expiration of its
term except for good cause. Good cause shall include the failure of the franchisee to comply
with any lawful provision of the franchise agreement and to cure such failure after being given
written notice thereof and a reasonable opportunity, which in no event need be more than 30
days, to cure such failure.

A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the
time of expiration of the franchisee’s inventory, supplies, equipment, fixtures, and furnishings.
Personalized materials which have no value to the franchisor and inventory, supplies,
equipment, fixtures, and furnishings not reasonably required in the conduct of the franchise
business are not subject to compensation. This subsection applies only if: (i) The term of the
franchise is less than 5 years and (if) the franchisee is prohibited by the franchise or other
agreement from continuing to conduct substantially the same business under another
trademark, service mark, trade name, logotype, advertising, or other commercial symbol in the
same area subsequent to the expiration of the franchise or the franchisee does not receive at
least 6 months advance notice of franchisor’s intent not to renew the franchise.

A provision that permits the franchisor to refuse to renew a franchise on terms generally
available to other franchisees of the same class or type under similar circumstances. This
section does not require a renewal provision.

A provision requiring that arbitration or litigation be conducted outside this state. This shall
not preclude the franchisee from entering into an agreement, at the time of arbitration, to
conduct arbitration at a location outside this state.

A provision which permits a franchisor to refuse to permit a transfer of ownership of a
franchise, except for good cause. This subdivision does not prevent a franchisor from
exercising a right of first refusal to purchase the franchise. Good cause shall include, but is not
limited to:

(@) The failure of the proposed transferee to meet the franchisor’s then-current reasonable
qualifications or standards.

(it) The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.
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(h)

®

(i)  The unwillingness of the proposed transferee to agree in writing to comply with all
lawful obligations.

(iv)  The failure of the franchisee or proposed transferee to pay any sums owing to the
franchisor or to cure any default in the franchise agreement existing at the time of the
proposed transfer.

A provision that requires the franchisee to sell to the franchisor items that are not uniquely
identified with the franchisor. This subdivision does not prohibit a provision that grants to a
franchisor a right of first refusal to purchase the assets of a franchise on the same terms and
conditions as a bona fide third party willing and able to purchase those assets, nor does this
subdivision prohibit a provision that grants the franchisor the right to acquire the assets of a
franchise for the market or appraised value of such assets if the franchisee has breached the
lawful provisions of the franchise agreement and has failed to cure the breach in the manner
provided in subdivision (c).

A provision which permits the franchisor to directly or indirectly convey, assign, or otherwise
transfer its obligations to fulfill contractual obligations to the franchisee unless provision has
been made for providing the required contractual services.

The fact that there is a notice of this offer on file with the attorney general does not constitute
approval, recommendation, or endorsement by the attorney general.

Any questions regarding this notice should be directed to the Michigan Department of Attorney
General, Consumer Protection Division, 670 Law Building, Lansing, MI 48913, (517) 373-7117
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ITEM1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

23 <<

To simplify the language in this disclosure document, “we,” “us,” “Company” or “Franchisor”
means UBIF Franchising Co, a Florida corporation, the franchisor. “You” means the individual,
corporation, partnership, limited liability company, or other entity who buys the franchise. If the
franchisee will operate through a corporation, partnership, limited liability company, or other entity,
“you” also includes the franchisee’s partners, members or shareholders, as applicable (“Owners”).

Our principal business address is 4000 Millenia Blvd, Orlando, FL 32839. We conduct
business under the name of our corporation. The principal business address of our agent for service
of process in Florida is NRAI Services, Inc. at 1200 South Pine Island Road Broward County
Plantation, Florida 33324. Our agents for service of process in other states listed in Exhibit H.

We are a Florida corporation, incorporated on December 12, 2012. We previously offered
franchises for locations under the “UBREAKIFIX” trademark but, in order to take advantage of long-
term business opportunities, starting in September 2021 we began to re-brand the domestic system
under the name “ASURION TECH REPAIR & SOLUTIONS” including both our stores
(“ASURION TECH REPAIR & SOLUTIONS Stores”) and specially equipped vehicles.
Beginning in 2023, we commenced another re-brand of the domestic system of our stores
(“UBREAKIFIX BY ASURION Stores” or “Stores”) and specially equipped vehicles (“Mobile
Units”) to the tradename UBREAKIFIX BY ASURION, which was rolled out in stages, with the goal
of having all stores rebranded by the end of 2024. The core underlying business that we are franchising
remains the same as the business we have franchised since February 2013. We have not previously
engaged in any other line of business. We have been offering franchises for businesses similar to the
type offered in this disclosure document since February 2013. The franchised businesses offered in
this disclosure document will operate under the UBREAKIFIX BY ASURION name. As of
December 31, 2023, our affiliates owned interests in entities that operate 164 Stores that are similar
to the franchised Stores that are the subject of this disclosure document. We have not previously
offered franchises in any other line of business. We do not intend to operate Stores ourselves, but our
affiliates are likely to continue to operate Stores.

We have a parent company, uBreakiFix Holdings Co (“Parent”). The Parent was
incorporated in Florida on December 22, 2017. As of March 5, 2018, Parent acquired 100% of UBIF
Franchising Co. We also have an affiliate, uBreakiFix Repair Parts Co, that provides products or
services to our franchisees. Our Parent and affiliate share our agent for service of process and
principal business address, and do not offer franchises for Stores or in any other line of business.
uBreakiFix Repair Parts Co (referred to in this document as “Distro”) was incorporated in Florida on
August 31, 2011. Distro operates our distribution center and supplies repair parts and other goods or
services to our franchisees and our affiliate-owned Stores. We or one of our affiliates may sublease
store premises to some franchisees. We have no predecessors.

In August 2019, Parent became a wholly owned subsidiary of Asurion, LLC, a Delaware
limited liability company (“Asurion”) with its principal place of business located at 140 11th Avenue
North, Nashville, Tennessee 37203. Asurion is a wholly owned subsidiary of Lonestar Intermediate
Holdings, LL.C, a Delaware limited liability company (“LIH”). LIH is a wholly owned subsidiary of
Lonestar Intermediate Super Holdings, LLLC, a Delaware limited liability company (“LISH”). LISH
is a wholly owned subsidiary of Asurion Group, Inc. f/k/a NEW Asurion Corporation, a Delaware
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corporation. LIH’s, LISH’s and Asurion Group, Inc.’s principal place of business is located at 140
11th Avenue North, Nashville, Tennessee 37203.

Our concept was developed by uBreakiFix Co which opened as an online business, in
April 2009, and which continues as ubreakifix.com. We have the right to offer franchises under an
agreement with uBreakiFix Co. In September 2009, UBIF 1 Co (a previously affiliated company of
UBreakiFix Co) opened the first UBREAKIFIX Store.

UBREAKIFIX BY ASURION Stores and Mobile Units principally offer and sell repair
services relating to computers, smart phones, tablets, gaming consoles and other electronic equipment,
as well as other related services and ancillary products which we approve from time to time (the
“Approved Products and Services”), to Residential and Small Business Customers." Some of our
affiliate-owned Stores offer a program for purchasing pre-owned mobile and other electronic devices
for resale (our “Device Recommerce Program”) through UBREAKIFIX BY ASURION Stores.
In the future, we may offer the Device Recommerce Program to all franchisees who are eligible to
participate. In the future, we may also offer the opportunity to sell mobility protection plans through
the Asurion National Account program to franchisees who are eligible to participate. You may also
operate one or more Mobile Units on a non-exclusive mobile basis in proximity to your Store and
Store Territory. Certain franchisees may be offered a non-exclusive mobile territory outside of their
Store Territory. Mobile Units may offer a different menu of Approved Products and Services.

We offer separate franchise programs by this disclosure document (unit franchises and multi-
unit area development franchises), though we may not necessarily allow you the opportunity to
purchase under all of these programs. You will sign a Franchise Agreement (Exhibit A), to operate a

single UBREAKIFIX BY ASURION Store at a fixed physical location that you choose and which we
approve. The Franchise Agreement also governs any Mobile Unit operation you may be offered.

You will be given the opportunity to participate in our National Accounts programs. A key
component of servicing certain National Accounts is engaging in the sale of service contract programs
and other monthly subscription services. You will be expected to use commercially reasonable efforts
to enroll customers in such programs and services as may be communicated from time to time by us
or our National Accounts partners. Franchisees who choose to participate in our National Accounts
programs typically obtain a significant amount of their Store volume through those programs. Some
of our key National Accounts partners are Google, Verizon, Samsung, and Asurion. Payments for
performing services for our National Accounts partners are fixed by contractual agreement. These
contractual agreements, including payment terms, are renegotiated from time to time but may not
keep pace with market fluctuations. Participation in our National Accounts programs may also require
that you purchase certain Approved Products and Services from Approved Suppliers only. Of our
National Accounts, the Asurion program generates the majority of the workorder volume for the
System and offers you the opportunity to service their many retail, telecommunications, and other
partners.

In certain markets, we may offer franchisees the opportunity to provide Approved Products
and Services on a non-exclusive basis within our National Accounts’ retail locations (see further
discussion regarding servicing National Accounts below).

' Defined as a residential customer or a business customer with 300 or fewer employees.
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If you participate in our area development program, we will assign a defined area within which
you must develop and operate a specified number of UBREAKIFIX BY ASURION Stores within
specified periods of time. The development area may be one city, one or more counties, one or more
states, or some other defined geographic area. You will signh an Area Development Agreement
(Exhibit B) which will describe your development area and your development schedule and other
obligations. For each Store you open under the Area Development Agreement, promptly after our
approval of the site for the Store, you will sign a separate Franchise Agreement on the then-current
form used by Franchisor, which may differ from the current form of Franchise Agreement in
Exhibit A, except as otherwise provided in your Area Development Agreement.

We believe that the market for repair services relating to computers, smart phones, tablets,
gaming consoles and other electronic equipment is mature and consists of the general public. We
believe that the market for electronic device recommerce and the sale of mobility protection plans is
growing and also consists of the general public. You will compete with other local, regional and
national companies offering services similar to those offered by UBREAKIFIX BY ASURION Stores
and Mobile Units. As with all businesses, your choice of location is critical to your success. The
typical UBREAKIFIX BY ASURION Store will contain about 500-1500 square feet and will be
located in suburban areas in business districts. The Stores and Mobile Units will typically be open
year-round, closing only on selected holidays, and are somewhat seasonal in that sales tend to increase
in the summer months, likely due to increased summer activity by consumers leading to more cell
phone breakage, and conversely sales tend to decline in February, following more sedentary winter
activity by consumers.

A wide variety of federal, state, and local laws, rules, and regulations have been enacted that
may impact the operation of your UBREAKIFIX BY ASURION Store and Mobile Unit(s), and may
include those which: (a) establish general standards, permitting restrictions and requirements and other
specifications and requirements for the construction, design, maintenance and operation of the
business premises; (b) set standards pertaining to employee health and safety; (c) regulate matters
affecting the health, safety and welfare of your customers, like general health and sanitation
requirements for businesses; restrictions on smoking; availability of and requirements for public
accommodations and requirements for fire safety and general emergency preparedness; (d) establish
procedures for the disposal of electronic and hazardous wastes; and (e) regulate advertisements. Some
cities or other local government agencies impose local licensing requirements. In addition, certain
municipalities and other local and possibly state governmental units regulate the purchase and resale
of pre-owned products, such as mobile devices and other electronics, which may require you to obtain
a second-hand dealer license, pawn license and otherwise comply with “anti-fencing” laws. Certain
jurisdictions may require licenses to sell mobility protection plans. You should investigate whether
there are regulations and requirements that may apply in the geographic area in which you are
interested in locating your Store, and should consider both their effect and cost of compliance.

ITEM 2
BUSINESS EXPERIENCE

Chief Executive Officer - David Barbuto

David Barbuto has been our Chief Executive Officer since April 2021. He has also been CEO
of our Parent, our affiliate, uBreakiFix Repair Parts Co, and our affiliate, UBIF Corporate Stores Co
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since April 2021. From January 2015 to April 2021, he was Vice President, Customer Solutions of
Asurion. Mr. Barbuto is located in Nashville, TN.

President and Director-Timothy Stadthaus

Timothy Stadthaus has been our President since November 2023. He has also been one of
our Directors since September 2022. He has also been CEO of Asurion since November 2023. From
July 2022 to November 2023 Tim served as Chief Revenue Officer of Asurion. From May 2017 to
July 2022, he was Senior Vice President Corporate Development & Corporate Strategy of Asurion.
Mrtr. Stadthaus is located in Austin, TX.

Director and Chairman of the Board-Andrea Magyera

Andrea Magyera has been the Chairman of our Board of Directors since November 2023. She
also serves as Senior Vice President and Chief Financial Officer of Asurion since November 2023.
From November 2022 to November 2023, she was Senior Vice President of Finance and Treasurer
of Asurion Prior to that, she was Senior Vice President of Finance since July 2021, Vice President of
Finance since November 2017, Vice President of Corporate Development & Strategy since January
2016, Senior Director of Corporate Development & Strategy since October 2011, Director of
Corporate Development & Strategy since May 2010 and Senior Manager of Corporate Development
& Strategy since October 2009. Ms.Magyera is located in Nashville, TN.

Secretary - Gustavus A. Purvear IV

Gustavus A. Puryear IV has been our Secretary since August 2019. He also has been Senior
Vice President, General Counsel and Secretary of Asurion since April 2010. Mr. Puryear is located in
Nashville, TN.

Chief Financial Officer - Daniel Priddy

Daniel Priddy was officially appointed as our Chief Financial Officer in September 2023. From
September 2020 to August 2023, he was the Sr. Finance Director of Major Appliance for Asurion.
Prior to that, he was the Finance Director of Customer Solutions from February 2018 to August 2020
and the Finance Director of Product Development and Technology from August 2013 to July 2014.
Mr. Priddy is located in Nashville, TN.

Vice President, Product and Partnership Management - Theresa Madonia

Theresa Madonia has been our Vice President, Product and Partnership Management since
April 2021. From October 2018 to April 2021, she was Vice President, Supply Chain Operations of
Asurion. From November 2007 to October 2018 she was Vice President, Product Management and
Development of Asurion. Ms. Madonia is located in Bridgewater, NJ.

Vice President, Store Operations - Michelle Mendoza

Michelle Mendoza has been our Vice President, Store Operations since March 2023. From
August 2022 to February 2023, she was our Vice President, Franchise Operations and Development.
From August 2018 to March 2022, she was the Vice President, Global Franchise Operations for WW
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International (Weight Watchers) in New York, NY. Prior to that, from January 2015 to August 2018
she was the Vice President, U.S. Field Operations, Customer Experience, and B2B for WW
International. Ms. Mendoza is located in Huntington Beach, California.

Senior Director, uBreakiFix Supply Chain - Evan Hoffman

Evan Hoffman has been the Senior Director of uBreakiFix Supply Chain since September
2017 and is located in Perrysburg, OH. Prior to joining us, Mr. Hoffman was the Director of Supply
Chain Operations at ProtectCell in Perrysburg, OH from October 2013 to September 2017. He also
previously worked as a Continuous Improvement Engineer in Supply Chain at Asurion in Nashville,
TN from October 2009 to June 2012.

Director, Franchise Operations — William Raab

William Raab has been our Director, Franchise Operations since April 2024. From 2021 to
2024, he held roles as Director in Process Innovation, Operations and Improvement at Asurion in
Nashville, TN. He also previously worked as Division Vice President of Regional Operations from
2016-2020 and as Division Vice President of National Field Operations from 2020 to 2021 for Sears
Home Services in Wall, New Jersey. Mr. Raab is located in Nashville, TN.

ITEM 3
LITIGATION

Pending Actions

Wireless Circle Inc. and UBIF Huntington 1.LC v. UBIF Franchising Co. and Asurion LL.C, (AAA
Arbitration Case No. 01-23-0003-5478 filed Augnst 10, 2023). Wireless Circle Inc. and UBIF Huntington,
LLC (collectively, “Claimants”) entered into a series of franchise agreements with UBIF Franchising
Co. (“UBIF”) between 2017 and 2022, which grant them the right to operate ten UBIF stores and
seven mobile UBIF repair units in the New York and New Jersey area (the “Stores”). UBIF and
Claimants also entered into various National Account Participation Agreements (“NAPAs”) in
connection with the Stores. During the summer of 2022, UBIF discovered a pattern of improper sales
practices in connection with certain products and services at Claimants’ Stores, and UBIF suspended
Claimants’ ability to sell those products and services. Claimants subsequently commenced arbitration
against UBIF and Asurion, asserting claims for breach of contract, breach of the covenant of good
faith and fair dealing, fraud and misrepresentation, and violations of the New York Franchise Act.
The claims are based on allegations that UBIF and Asurion improperly suspended Claimants’ rights
under a NAPA, charge Claimants undisclosed fees, change internal policies and fail to administer
programs, assisted Google in opening repair stores, require Claimants to use UBII’s affiliate, Distro,
as the sole supplier for certain items, and failed to disclose information in the FDD. Claimants seek
$9,700,000 in damages, plus attorneys’ fees and costs. UBIF and Asurion dispute the merits of
Claimants’ demand and plan to vigorously defend them.

Prior Actions

Fix My Gadget, Inc. and Larry Mikell v. UBIF Franchising, Co. (AAA Arbitration Case No. 02-20-
0005-6049, filed Augnst 6, 2020). Our former franchisee, Fix My Gadget, Inc. and its shareholder, Larry
Mikell (“Claimants”), filed a demand for arbitration against us and our “officers, directors, managers,
employees, agents and assigns” without identifying any specific individuals (“Respondents”).
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Claimants alleged that in connection with the purchase of four franchises in March 2019, Respondents
purportedly provided false information to induce the purchase of the franchises, and purportedly
failed to provide a franchise disclosure document, required training, support and business leads.
Claimants asserted claims for breach of contract, breach of the covenant of good faith and fair dealing,
fraud, fraud in the inducement, and violations of the Florida Deceptive and Unfair Trade Practices
Act, the Florida Franchise Law, the Illinois Franchise Disclosure Act, and the Illinois Consumer Fraud
and Deceptive Business Practices Act. They sought ten million dollars in damages, interest, attorneys’
fees, costs and expenses, punitive and exemplary damages, and a declaratory judgment. Respondents
denied Claimants’ allegations and asserted their own counterdemand against Claimants for breach of
contract, and sought damages and declaratory and injunctive relief. On December 20, 2021, the parties
entered into a Confidential Settlement and Mutual Release Agreement in which they agreed to dismiss
their respective demands with prejudice. No monetary payment was made by either party, but we
agreed to a limited waiver of our right to enforce a non-compete agreement against Claimants for one
of their former locations. A Joint Dismissal with Prejudice was filed on December 27, 2021.

Except for these actions, there is no litigation that must be disclosed in this Item.

ITEM 4
BANKRUPTCY

There is no bankruptcy information that is required to be disclosed in this Item.

ITEM 5
INITIAL FEES

Franchise Agreement

You must pay a $40,000 lump sum initial franchise fee (“Initial Franchise Fee”) and a
$12,500 initial training fee (“Initial Training Fee”) when you sign your first Franchise Agreement
for a Store with the potential for one or more Mobile Units depending on the market. The Initial
Franchise Fee and Initial Training Fee are not refundable under any circumstances. The Franchise
Fee for your second or subsequent Franchise Agreements will be $25,000. We will waive the Initial
Training Fee for your second or subsequent Franchise Agreement, in our sole discretion, if you or
your Operating Principal has previously completed the initial training program to our satisfaction and
your existing Store(s) is/are operating in accordance with our standards and specifications.

We may waive the Initial Franchise Fee and Initial Training Fee for Franchise Agreements
executed with our affiliates.

If you purchase an existing Store and/or Mobile Unit owned by one of our affiliates, you will
pay a purchase price for the business as mutually agreed by you and that affiliate. A transfer fee will
be paid by seller in lieu of you paying an Initial Franchise Fee. If your Operating Principal has
previously completed the initial training program, you will not pay an Initial Training Fee.

If you are converting an existing, independent electronic device repair service store to an
UBREAKIFIX BY ASURION Store, we may waive a significant portion of your Initial Franchise Fee
and/or Initial Training Fee.
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Before you open your Store, you must purchase certain designated items which make up your
pre-opening inventory of equipment, tools, supplies, and parts from us or our affiliate, uBreakiFix
Repair Parts Co. We estimate that these designated items will cost between $37,000 and $50,000,
which is not refundable under any circumstances. This does not apply if you sign a Franchise
Agreement for the purchase of an existing Store, either from another franchisee or from Franchisor
or an affiliate of Franchisor. You may be allowed to acquire some of the designated parts on a
consignment basis, in which case you will not incur all of these costs.

We will review one proposed site for your UBREAKIFIX BY ASURION Store at no charge.
However, for the second site that we review, and for each additional site, you must reimburse us for
all costs and expenses that we incur in reviewing the site, which we estimate to be about $1,000,
including our travel expenses in connection with any on-site review.

We are a member of the International Franchise Association (“IFA”) and participate in the
IFA’s VetFran Program, which provides special financial incentives to qualified veterans. Through
this program, the Small Business Administration (“SBA”) will provide financing to qualified
applicants. We offer a 20% discount to qualified veterans of the U.S. Armed Forces on the Initial
Franchise Fee for the first Store. To qualify, you must, among other business requirements, have
received an honorable discharge and must own at least 50% of the franchised business. You must
advise us of veteran status (and provide evidence of qualification) before signing your Franchise
Agreement.

If the Franchise Agreement is executed with an assignment, including if you purchased your
Store from an existing franchisee, the existing franchisee will pay us a non-refundable
administrative/transfer fee and reimburse our associated out-of-pocket costs, in lieu of you paying an
Initial Franchisee Fee. Unless you are an existing Owner with an Experienced Manager or an
Operating Partner who has previously completed the initial training program, you must attend our
Initial Training Program and pay our Initial Training Fee.

If you have signed an Area Development Agreement that provides for payment amounts that
differ from what is described above, your payments will be revised to reflect the terms of Area
Development Agreement. Otherwise, the Initial Franchise Fee is uniform for franchises we are
currently offering in this state.

Area Development Agreement

When you sign our current form of Area Development Agreement, you must pay us a non-
refundable initial development fee (“Development Fee”) equal to $12,500 multiplied by the number
of Stores that you must open (excluding the first Store). You will concurrently sign your first Franchise
Agreement and pay $40,000 (representing the Initial Franchise Fee) and $12,500 (representing the
Initial Training Fee) for your first Franchise Agreement. When we accept the site for each subsequent
Store, you will sign a separate Franchise Agreement and pay us an Initial Franchise Fee of $25,000,
but we will credit the previously paid Development Fee against the Initial Franchise Fee at the rate of
$12,500 per Store until the Development Fee is exhausted.

If you or any of your Owners are: (1) an existing franchisee with an open and operational Store
or (2) are an Experienced Manager, with at least 2 years of prior experience as a manager or assistant
manager at a Store owned by another franchisee, Franchisor or one of our affiliates, and are now
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entering into an Area Development Agreement, you will not pay an Initial Training Fee if you
previously attended training and paid the Initial Training Fee, but you will pay a Development Fee
equal to $12,500 multiplied by the number of Stores you must open. When we accept the site for
each subsequent UBREAKIFIX BY ASURION Store, you will sign a separate Franchise Agreement
and pay us an Initial Franchise Fee of $25,000, but we will credit the previously paid Development
Fee against the Initial Franchise Fee at the rate of $12,500 per Store until the Development Fee is
exhausted.

The Development Fee is non-refundable, fully earned by us when paid, and is uniform for
franchises we are currently offering in this state (except as described above).

ITEM 6
OTHER FEES
Type of fee Amount Due Date Remarks
Due atend Of. “Accounting Period” means a calendar month.
each Accounting | - . .
. Recommerce Revenue” means Gross Sales during each Accounting
Period or at : . .
o 7% of Non-Recommerce . Period from the sale of pre-owned mobile and other electronic
Continuing ) o payment if an .
Roval Revenue; and 4% of administered devices.
yalty Recommerce Revenue . “Non-Recommerce Revenue” means Gross Sales during each
National . .
Accounting Period, other than Recommerce Revenue.
Account. See B b . .
Gross Sales” is defined in Note 3.
Note 2.
When we establish an Advertising Fund, you will be required to pay
Up to 2% of Gross Sales Same as an Advertising Fee each Accounting Period. We determine the
Advertising Fee | when we establish an Continuing amount of the fee, but it will not exceed 2% of Gross Sales. The
Advertising Fund Royalty Advertising Fee will be in addition to the amounts that you must
spend on local advertising.
As part of your Mobile Unit(s) operation, you must participate in the
. Cutrently, $0.50 per dispatch, Sam§ as Dlspat§h System we designate. You pay us a fee for egch dispatch
Dispatch Fee . Continuing transmitted to you whether or not the dispatch results in a
subject to change . . .
Royalty transaction. If you fail to pay Dispatch Fees when due, we may
remove, suspend or block your right to receive dispatches.
Currently there are no established advertising cooperatives. If a Co-
Advertising . op is established for the region in which your Store is located, you
. As determined by . . . o o
cooperatives None currently the Cooo will be required to join the Co-op and make periodic contributions.
(“Co-op”) p We determine the area of each Co-op and the amount you must
contribute.
National . NIt »
Up to 5% of Gross Sales Same as When you service a “National Account,” we may charge you an
Account . . . L . . .
S from services to National Continuing administrative fee, which will not exceed 5% of your Gross Sales.
Administrative
Fee Accounts Royalty See Note 4.

Internet Referral

None currently; Up to 5% of
Gross Sales from services to

As we determine

We may establish a centralized billing system and lead administration
or servicing systems through which you receive customer leads and

Source Fee customers from Internet referrals. We may charge you a fee which will not exceed 5% of your
Referral Sources. Gross Sales resulting from system-generated leads and referrals.
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Type of fee Amount Due Date Remarks
“Total Ticket Price” is the Gross Sales you derive from a Referred
Customer, excluding shipping, handling, insurance and
transportation costs. We may enter arrangements where various
Set by Franchisor, but will walk-in retail or other similar businesses (“Referring Businesses”)
Referral not exceed 10% of Total introduce potential servicing leads (“Referred Customers”) in
. . . . On demand . . .
Commission Ticket Price received from exchange for a Referral Commission. You will pay us the applicable
Referred Customers Referral Commission which we will then pay to the Referring
Businesses. We may provide a centralized billing system, dispatch
setvice and/or other systems for the administration or setvicing of
leads from Referring Businesses.
Technology and Same as .
0 L To defray some of the cost and expense incurred by us to support
Customer 1% of Gross Sales Continuing .
franchisees.
Support Fee Royalty
We provide 16 days of On-Site Training at the time of opening your
first Store at no additional charge. If we determine in our reasonable
On-Site judgment that more on-site training days are necessary, you must
.. Our costs On demand reimburse us for our staff’s salaries, wages, travel, transportation,
Training . . .
meals and lodging expenses incurred during the extended days of
On-Site Training. We may also charge you a per diem training fee at
our then-current rates during the extended training days.
Additional Currently $125 per person . The initial training fee covers the initial training program for up to 3
. Before or at time .
Training & per day or then-current of trainin persons. We may charge a fee for any additional persons that attend
Assistance charge & the initial training program. See Note 5.

Annual Meeting

Then-current charge

As incurred

We may host an annual meeting or convention of franchisees which
you must attend. You must pay us a per attendee fee to defray our
costs for meals and local transportation we provide at the annual

Expenses meeting. You are responsible for your other expenses to attend
including, travel, other meals and accommodations, and for the
expenses of your other attendees.

Payable when you sell, transfer or assign any interest in your
At the time of franchise.
Transfer /
Assionment $10,000, plus our costs trapsfer or 4
g
assignment We do not charge a transfer fee for a transfer to an entity you
control, but you must reimburse our costs. See Note 6.
Amount of any
underpayment, plus interest You must pay our audit costs if the audit shows an under-reporting
at the highest interest rate or under-recording of 2% or more. If the audit shows an under-
Audit allowable by law (not to On demand reporting or under-recording error of 5% or more, we may require
exceed 18%), plus our costs you to furnish us, at your expense, with audited financial statements.
if audit shows underpayment Interest is owed from the date of any under-payment.
of 2% or more.
Interest of 18% per annum,
Late Fee or the highest interest rate On demand Du@ only if you are late in paying any amounts owed to us. Interest

allowable by law, on any begins to accrue from the date payment was due.
unpaid amounts.

Charges for Our costs, including bank

unpaid checks, fees. and other relaF ed fees, Payable only if any check, draft, electronic or other payment is

drafts or subject to a $50 minimum On demand . . > i .

. . . unpaid because of insufficient funds or otherwise.
electronic (subject to applicable state

payments law)

At the time of
signing a
Renewal Fee $10,000 successor Payable when you renew your franchise agreement.
franchise
agreement
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Type of fee Amount Due Date Remarks
You or your proposed Supplier must pay us in advance (or if we
request, reimburse us) our reasonably anticipated costs to review the
Supplier Review | Costs of review of On demand Supplier’s application and all current and future reasonable costs and
Costs application and inspection expenses, to inspect and audit the Suppliers’ facilities, equipment,

and products, and all product testing costs paid by us to third parties.
Currently, we estimate Supplier Review Costs to be about $100.

Relocation Fee

$5,000

As incurred

You are not granted the right to relocate your Business; however, if
you request our approval of a relocation, we will charge you a fee for
our review and approval of your request. The amount shown is the
current fee we expect to charge, but it is subject to change.

Non-
Compliance Fee

$1,000 for the third
infraction, $5,000 for the
fourth infraction and every
infraction thereafter

As incurred

Payable in the same manner as your Royalty. Please be advised that
we do not currently impose a fee for your first or second infractions.

Liquidated
Damages

Will vary under
circumstances

As incurred

Payable only if we terminate the Franchise Agreement for your
default or if you abandon your Business. Amount equals the greater
of (i) $40,000 or (ii) the net present value of the Royalty, Advertising
Fee contributions, and Technology and Customer Support Fee that
would have been due had the Franchise Agreement not been
terminated, through the 2 years following termination. Calculations
based on Gross Sales of your business for the 12 months preceding
termination (subject also to minimum Royalty requirements), or if
your business has not been in operation for at least 12 months, the
average monthly gross sales of all UBreakiFix stores during our fiscal
year immediately preceding termination

Insurance

Cost of insurance plus our

costs to obtain the insurance

for you.

As incurred

If you do not obtain and maintain required insurance coverage, we
may, at our option, purchase the insurance for you and you must pay
us the premiums, plus our costs to obtain the insurance. We estimate
insurance costs to be about $7,000 annually. Costs vary depending
on your operations and geographic location.

Email account
fee

Cutrently none, may be
charged in the future

As we determine

You must maintain a business e-mail address on our outsourced web
hosting service. We currently bear the hosting costs of the email
account without reimbursement from you. We may require you to
reimburse our costs or charge a fee equal to our costs in the future.
Our current costs per account are about $100 per year.

Site Review Fees

Our costs and expenses of
about $1,000 per site review.
Costs vary.

On demand

We will review one proposed site at no charge. You must reimburse
us our costs including travel, transportation, meals, and
accommodations to review an additional site or sites.

You must replenish your depleted inventory to meet consumer

Equipment, demand and respond to changing demand as new products come to
Tools, Parts, Then-current published market that require repair. The items include things such as such
Supplies and wholesale prices for each Before shipment | glass screens for iPhones, iPads, and other tools and parts for
Products particular item repairing computers, smart phones, tablets, gaming consoles and
Inventory other electronic equipment. You will make ongoing purchases of
inventory from any approved supplier, including our affiliate, Distro.
We may establish and conduct promotional campaigns on a national
4 Our costs to conduct and or regional bgms. We may require you and Co—pps to participate in
Promotional " these promotional campaigns. Your participation may include
. costs of advertising and On demand . . - .
Campaigns . X purchasing point of sale advertising material, posters, flyers, product
promotional materials. . . . .
displays and other promotional materials (unless provided at no
charge through the Advertising Fund).
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Type of fee

Amount

Due Date

Remarks

Extension
Program

$1,500 for each of the first 6
months of extension, and
$2,000 per month for months
7-12; payable on a monthly
basis

On demand

If you are in good faith using your best efforts to begin operation of
a Store within 12 months of signing the Franchise or Area
Development Agreement, submit a written request and sign a
withdrawal authorization form, then we may at our sole discretion,
permit you to extend, for up to 12 months, the date by which you
must begin operating your UBREAKIFIX BY ASURION Store.

Sublease Rent

A mutually agreed dollar
amount mote than the base
rent. See Note 6

Monthly

Payable to us or our affiliates from whom you sublet your premises,

if applicable.

Indemnity

Our costs and losses from
any claim or legal action
related to the construction,
development, maintenance,
operation, sale, transfer or
assignment of your Store

On demand

You must indemnify us and our affiliates against all costs and
expenses, including attorneys’ fees, court costs, losses, liabilities,
damages, claims and demands related to the construction,
development, maintenance, operation, sale, transfer or assignment of
your Store or rights under the Franchise Agreement.

Attorneys’ Fees
and Costs

On demand

If we prevail in any arbitration, action or other legal proceeding with

Our attorneys’ fees and costs . )
you, you will pay our attorneys' fees and costs.

Except where noted, all fees are imposed by Franchisor and are payable to Franchisor, an
affiliate or approved supplier. All fees are non-refundable and are uniform for franchises
currently being offered, except that if you are converting one or more existing independent
electronic device repair service stores to the UBREAKIFIX BY ASURION brand, we may
agree to a reduced Initial Franchise Fee to help defer some of your costs associated with
bringing the converted stores up to the standard UBREAKIFIX BY ASURION trade dress.

Payable each Accounting Period, or at the time of the transaction for certain administered
National Accounts programs. by electronic funds transfer, or if funds are not available,
Franchisor will charge your credit card account for any unpaid amount.

With the exception of revenue and sales incentive payments related to the enrollment of
customers in certain service contract programs and other subscription services offered by our
National Accounts partners, “Gross Sales” includes all revenue received or receivable by you
as payment, whether in cash or for credit, or other means of exchange (and whether or not
payment is received), for any and all goods, merchandise, services or products sold in or from
your UBREAKIFIX BY ASURION Store and Mobile Unit(s), or which are promoted or sold
under any of the Marks, whether or not we offer the services or products in our other
locations. “Gross Sales” includes (a) revenue from sales of any nature or kind, derived by you
or by any other person or Entity (including your affiliate(s)) from your Store; (b) sales of all
products and services, even if they are not Approved Products and Services; (c) the imputed
amount of gross sales used in calculating your losses under any business interruption
insurance, before the insurer’s deduction for expenses not incurred during the loss period, but
after the satisfaction of any applicable deductible; and (d) revenue received on redemption of
pre-paid gift cards and certificates. “Gross Sales” excludes (i) sales, value added or other tax,
excise or duty charged to customers imposed by any Federal, state, municipal or local authority
and actually paid to the appropriate governmental authority; (if) revenue received from sales
of pre-paid gift cards and certificates; (iii) revenue received from sales of pre-owned devices
to us or our affiliates; and (iv) revenue received from the enrollment of customers in certain
service contract programs and other subscription services offered by our National Accounts
partners.
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“National Accounts” include: (1) potential or existing businesses (or the businesses’ customers)
that have multiple offices, facilities, retail premises, or operations located (or which we expect
to be located) within and outside of your Territory; or (ii) department store, electronics, mobile
phone or computer retailer, “membership based retailer,” or other business(es) whose clientele
include potential customers for Approved Products and Services. “National Accounts” do not
include Residential and Small Business Customers, who are individuals and businesses with
300 or fewer employees. You may also have the opportunity to participate in one or more
National Account authorized provider programs. Under these programs, you may be obligated
to purchase inventory of new, like new, reclaimed and refurbished parts and equipment
through our affiliate, uBreakiFiix Repair Parts Co. Ongoing inventory purchases may be on
an automatic inventory resupply arrangement to prevent necessary inventory from falling
below required levels. You may also be obligated to use commercially reasonable efforts to
enroll customers in certain service contract programs and other subscription services as may
be communicated from time to time by Franchisor and/or our National Accounts partners.

We do not charge a fee for other mandatory training programs, unless the Store is not in
compliance with Standards and we require you, your Operating Principal and Store Manager
to re-attend and successfully complete the Initial Training Program to our satisfaction. We
may charge training fees for optional training programs that we may offer.

Costs include our attorney’s fees. Costs may vary depending on the circumstances. Under
normal circumstances, our costs to review a transfer will be about $10,000.

If you sublet from us or our affiliate, your rent will be as mutually agreed based on the rent
payable by us or our affiliate to the master landlord.

ITEM?7
ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT
Single UBREAKIFIX BY ASURION Store and Mobile Unit!

LD L5 Method of
Type of Expenditure Low High Payment When Due To Whom Paid

At Signing of
Initial Franchise Fee? $25,000 $40,000 | Lump Sum Franchise Us

Agreement

At Signing of
Initial Training Fee? $0 $12,500 | Lump Sum first Franchise Us

Agreement
Initial Inventory of Parts and . Our affiliates or
Accessories? $7,000 $57,000 | Lump Sum Before Opening Approved Suppliers
Initial Equipment, Tools, Supplies, . Our affiliates or
and POS Hardware* $9,650 322,000 | Lump Sum Before Opening Approved Suppliers
Furniture and Fixtures $15,000 $30,000 | Lump Sum Before Opening | Approved Suppliers
Interior Signage $1,000 $4,000 | Lump Sum As Arranged Approved Suppliers
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Amount Method of
Type of Expenditure Low High Payment When Due To Whom Paid

External Signage’ $5,000 $30,000 | As Arranged As Arranged Vendors

Wages, Travel and Living Airlines, Hotels and

Fxpenses During Training® $15,000 $23,000 | As Arranged As Arranged Vendors

Wages, Travel and Living

Fxpenses During Site Review? $0 $1,000 As Arranged As Arranged Us

Legal and Accounting® $1,500 $11,000 | As Arranged As Arranged Vendors

Business Licenses and Permits $700 $1,500 | As Arranged As Arranged Government

First 3 Months Marketing $0 $8,000 | Monthly As Arranged Vendors

Insurance $3,000 $7,000 As Incurred As Arranged Vendors

Store Rent — 3 Months $0 $20,000 | As Arranged Monthly Landlord

Mobile Unit Lease Payments-3

Months® $0 $3,150 As Arranged Monthly Vendor

Store Security Deposits $0 $15,000 | As Arranged As Arranged Landlord and
Government

Construction alr;d Leasehold $50,000 $125,000 | As Arranged As Arranged Contractors

Improvements

Additional Funds - 3 Months!! $18,500 $37,000 | As Incurred As Incurred Employees and
Vendors

TOTAL $151,350 | $447,150

Notes: Actual costs will vary for each franchisee and each location depending on a number of factors.
Payments to us are not refundable. We are not able to represent whether or not amounts that you
may pay to third parties are refundable.

1. This chart describes your estimated initial investment in opening a single

UBREAKIFIX BY ASURION Store. The high end of these figures includes the additional expense
of operating a single Mobile Unit in connection with that Store. Your initial investment will be higher
if you operate more than one Mobile Unit in connection with a Store.

2. The initial franchise fee and initial training fee are detailed in Item 5. The initial
training fee is payable in connection with your first franchise agreement. As described in Item 5, we
participate in the IFA’s VetFran Program. If you are a qualified veteran, you will receive a 20%
discount on the initial franchisee fee for the first Franchise Agreement. As noted in Item 5, we may
waive the initial franchise fee and initial training fee for Franchise Agreements executed with our
affiliated entities. Other circumstances in which waivers and discounts of the initial franchise fee and
waivers of the initial training fee may be offered are described in Item 5.

3. The high end of these figures represents the out-of-pocket cost of your initial
inventory of parts if you were not to participate in our consignment program. The low end of these
figures assumes that you do participate in our consignment program and represents the cost of your
initial inventory of accessories only.
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4. This figure includes the approximate initial cost for the Information Systems, which is
$3,000 to $6,000 (which includes vendor provided training). We have not included the cost of software
maintenance agreements, if any.

5. The high end of these figures contemplates a situation where your location can support
mote than one external sign and/or a pylon sign.

6. These figures include your costs of travel, food, lodging and other expenses during
your initial 3-week training program. The initial training program will be about 48 hours per week of
training over a 3-week period. If we have waived the initial training fee, then you will not be required
to attend the initial training program and will not incur these costs. For more information, see Item
5. If circumstances warrant, we may decide the initial training program should be conducted virtually,
and your expenses will be lower.

7. When we receive information for a proposed site, we will review the information and
either accept or reject the proposed site. We will review one proposed site at no charge. For a second
site that we review, and for each additional site, you must reimburse us for all costs and expenses that
we incur in reviewing the site. The high end estimate above assumes we will review 2 sites. If
additional site reviews are necessary, we estimate that each one could cost about $1,000. These figures
include our expenses for travel, food and lodging in connection with each on-site review.

8. If you also sign an Area Development Agreement, we anticipate that your legal fees
may be greater and range from $1,000 to $10,000.

9. This estimate includes expected lease payments for a van to operate as a single Mobile
Unit for the first three (3) months of operation. If you purchase rather than lease a Mobile Unit we
estimate the cost of the Mobile Unit will be approximately $47,000 to $56,000 for a van.

10. This estimate can widely vary due to the location and market selected by the
Franchisee. The cost estimate is for a vanilla box store which may include an ADA restroom, HVAC,
electrical service, lighting, etc. If a Franchisee selects a cold dark shell store which may require HVAC,
electrical service, flooring, walls, etc., this range will likely increase. One or more National Account
Participant Agreements may also entitle you to operate a Satellite Unit within an existing third-party
retail store, and you may incur expenses, not shown above, to build out a retail counter or kiosk from
which to operate, which we expect may cost you between $7,000 and $41,000.

11. The estimate of additional funds for the initial phase of your business is based on your
staff salaries and operating expenses for the first 3 months of operation. The estimate also includes
expected operating expenses for a single Mobile Unit for the first 3 months of operation. The estimate
of additional funds does not include an Owner’s salary or draw. The additional funds required will
vary by your area; how much you follow our methods and procedures; your management skills,
experience and business acumen; the relative effectiveness of your staff; local economic conditions;
the local market for your products and services; the prevailing wage rate; competition; and the sales
level reached during the initial period. If you also sign an Area Development Agreement, you should
plan and budget accordingly based on the development schedule listed in your area development
agreement. You should plan on incurring additional payroll expenses for training associates for stores
that are not open yet.
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General

In compiling the estimates for additional funds, we relied on the experience of our affiliates in
the construction and development of UBREAKIFIX BY ASURION Stores and the operation of
Mobile Units. Additional working capital may be required if sales are low or fixed costs are high. You
should review these figures carefully with a business advisor before making any decision to purchase
the franchise.

Area Development Agreement

If you sign an Area Development Agreement, you must also pay us a non-refundable initial
development fee equal to $12,500 multiplied by the number of UBREAKIFIX BY ASURION Stores
(excluding the first Store) which you must open, when you concurrently sign your first Franchise
Agreement. Assuming the development of 3 to 5 Stores, the initial development fee is $25,000 to
$50,000.

When we accept the site for each subsequent UBREAKIFIX BY ASURION Store, you will
sign a separate Franchise Agreement and pay us an initial franchise fee of $25,000. However, we will
apply a $12,500 credit from the development fee against the initial franchise fees for the second and
each subsequent Franchise Agreement until the development fee is exhausted).

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Real Estate

You are solely responsible for finding a Store site that we approve of (the “Location”). Unless
we notify you in writing that the proposed site is acceptable within 30 days after you have submitted
a site review request package for a proposed site (or 15 days after receipt of additional information
which we request), the site will be deemed rejected. You may not relocate your Store without our
prior written consent.

If you do not already have a location when you sign your Franchise Agreement, you must
promptly purchase or lease a site for your Store. You must submit your proposed lease to us for
acceptance at least 15 days before you sign it. Our acceptance of your lease is based solely on our
own interests and does not represent any guarantee or endorsement by us of the Location or
confirmation that the lease complies with applicable law or that the terms of the lease are favorable to
you. If we accept the proposed lease, we will notify you of our acceptance of the lease. Your lease
must not (a) obligate us in any manner, (b) contain any provision inconsistent with your Franchise
Agreement, or (c) contain a non-competition covenant which restricts us or our affiliates. In addition,
your lease must provide for a term at least as long as the term of your Franchise Agreement (which
can include renewal options), and must include the addendum attached to the Franchise Agreement
as Attachment 4. You must provide a fully signed copy within 15 days following signing and
continually update Franchisor as to any amendments and renewals.

If you purchase the Location, you must submit the purchase contract to us for approval at
least 15 days before you sign it, and provide a fully sighed copy within 15 days following signing.
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You must construct, equip and improve your Store in compliance with our current design
criteria. You may employ any architects and general contractors you desire; however, all plans and
modifications to the Location must be submitted to us for our review and acceptance before you start
construction. Unless we notify you in writing that the plans and modifications are accepted, they will
be deemed rejected. You may not open your Store until you receive written authorization from us to
do so, which may be subject to our satisfactory inspection of your Store, which may be accomplished
remotely or by travel to your site at our sole discretion. You must begin operation of your Store
within 12 months of signing the Franchise Agreement.

You must maintain a business Office (the “Office”) at a location acceptable to us. In your
Office, you will maintain a computer system, provide for overnight storage of Mobile Unit vehicles,
and store business records and extra parts, tools, equipment (which may also be stored in a secure
third party operated storage facility acceptable to us). Your Store or your residence may serve as your
Office.

On occasion, we or our affiliate may locate sites for our franchisees. If we locate and offer a
site to you and you are interested in it, we or our affiliate may sublease the real property to you.

Merchandise, Materials, Supplies and Services

You must offer only Approved Products and Services at your Store and Mobile Unit(s), and
such products and services must be offered strictly in accordance with our “Standards.” Our
“Standards” include the specifications, standards, operating procedures, policies, rules, regulations,
procedures, protocols, restrictions, recommendations and administrative procedures you must use to
implement the System and in the operation of an UBREAKIFIX BY ASURION Store and Mobile
Unit(s). We may modify and supplement our Standards and will communicate changes or additions
to you in writing.

“Approved Products and Services” are services and ancillary related products specified by us
from time to time in the Manuals, or otherwise in writing, including without limitation, any applicable
National Account Participation Agreements, for offer and sale by the Store or Mobile Unit(s),
marketed, offered, sold, and rendered at the Store or Mobile Unit(s) to Residential and Small Business
Customers, in strict accordance with the Standards, and which may include (a) repair services relating
to computers, smart phones, tablets, gaming consoles and other electronic equipment; installation and
set-up of computers and electronic equipment; (b) remote or on-site installation, set-up and
maintenance of computer hardware, software, and other electronic equipment, (c) customer training;
(d) the marketing, offer and sale of various items of approved hardware, software, accessories, ink,
toner and other consumables, server infrastructure upgrades, for computers, peripheral equipment,
smart phones, tablets, gaming consoles and other electronic equipment, (¢) remote data backup and
monitoring; (f) offering the Device Recommerce Program; (g) engaging in the sale of service contract
programs and other monthly subscription services; and (h) other sales, support and service that we
authorize through remote, telephone, in-home or on-site sales and services. To be able to provide
repair services, you will need to purchase and maintain an inventory of certain tools, supplies,
replacement parts and products. Mobile Units may offer a different menu of Approved Products and
Services.

Although we presently allow you to purchase many of these items from any approved supplier,

our affiliate, Distro, makes most of these items available for your purchase, at the same prices charged
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to other franchisees. We designate certain items that may only be purchased from us or our affiliates
or from Suppliers we designate (“Designated Products and Services”). In some instances, National
Accounts may impose certain requirements, including without limitation, background checks to be
conducted by particular vendors and branded replacement parts to be purchased from them directly
or through Distro. The Designated Products and Services may include: (i) products that bear the
UBREAKIFIX BY ASURION mark or marks; (if) ink, toner, consumables, tools, supplies,
replacement parts, accessories, fixtures, furnishings, equipment, uniforms, supplies, stationary,
packaging, forms, computer hardware, software, modems and peripheral equipment and other items,
whose quality or other specifications we deem to be of significant importance to your UBREAKIFIX
BY ASURION Store and Mobile Unit(s) or which are produced or manufactured in accordance with
our specifications and/or formulas, and products and services which we select as designated products
and services, and (iii) services, including remote computer maintenance and data backup, computer
repair, monitoring, training, and other items of service like those provided by organizations that
provide referrals to or pre-screen service professionals that we may authorize you from time to time
to use to provide additional and/or specialized support and assistance to customets.

We may, at our option, permit you to obtain inventory and parts on a consignment basis
(collectively, the “Consigned Parts”) from us, Distro or another one of our affiliates (“Consigning
Party”). All Consigned Parts provided by the Consigning Party for use in performing Approved
Products and Services will at all times remain the property of the Consigning Party. You will be liable
for the cost of any inventory discrepancies and shrinkage of the Consigned Parts, including the
replacement cost of any Consigned Parts. You must pay the Consigning Party upon use in repairs.
You must comply with the Standards and other requirements that we may establish or revise
periodically related to Consigned Parts. You must enter into a Consignment Agreement attached
hereto as Exhibit M.

We may also specify certain products and services, like merchandise, fixtures, furnishings,
equipment, uniforms, supplies, paper goods, services, packaging, forms, Information Systems, vehicles
used to operate as Mobile Units, and other products, supplies, services and equipment, some of which
may be restricted to designated brands and models, other than Designated Products and Services,
which you may or must use and/or offer and sell at/from your Store and Mobile Unit(s) (“Ancillary
Products and Services”). You may, but will not be obligated to, purchase the Ancillary Products
and Services from us or our affiliates, if we or our affiliates, supply the same. You may use, offer or
sell only the Ancillary Products and Services that we have expressly authorized, and that are purchased
or obtained from us, one of our affiliates, or a producer, manufacturer, distributor, supplier or service
provider (“Supplier”) designated or approved by us under the Franchise Agreement.

If you wish to obtain authorized Ancillary Products and Services from a supplier other than
us or one we have previously approved or designated (and not subsequently disapproved), you must
seek our approval by written notice which (i) identifies the name and address of the company, (ii)
contains the information we request or require to be provided in the Manuals (e.g. financial,
operational and economic information regarding its business), and (iii) identifies the authorized item
you seek to purchase from the proposed Supplier. On request, we will furnish you with specifications
for the Ancillary Products and Services if they are not in the Manuals. The proposed Supplier must
comply with our usual and customary requirements regarding insurance, indemnification and non-
disclosure, and must demonstrate to our reasonable satisfaction (a) its ability to supply products
meeting our specifications, (b) its reliability with respect to delivery and consistent quality of products
or services, and (c) its ability to price the proposed products competitively. The proposed Supplier
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must, at our request, furnish at no cost product samples, specifications and other information we may
require, and allow us or our representatives to inspect the proposed Supplier’s facilities and establish
economic terms, delivery, service and other requirements consistent with our other distribution
relationships for other UBREAKIFIX BY ASURION Stores and Mobile Unit(s).

We will use our good faith efforts to notify you of our decision within 60 days after we receive
your request for approval and all requested back-up information.

Among the other factors we may consider in deciding whether to approve a proposed
approved supplier, we may consider the effect that the approval may have on our and our franchisees’
ability to obtain the lowest distribution costs with the quality and uniformity of product offered
system-wide by UBREAKIFIX BY ASURION franchisees. We may also require a proposed
approved supplier to agree in writing: (i) to provide us free samples on request of any Ancillary
Products and Services it intends to supply, (ii) to faithfully comply with our specifications, and (iii) to
sell any product bearing our trademarks only to our franchisees and only under a trademark license
agreement in form we provide (which may require payment of a royalty), and (iv) to provide to us
duplicate purchase invoices for our records and inspection. We reserve the right to subsequently
revoke our approval on written notice to you.

You or your proposed approved supplier must pay us in advance (or if we request, reimburse
us) our reasonably anticipated costs to review the proposed approved supplier’s application and all
current and future reasonable costs and expenses, to inspect and audit their facilities, equipment, and
products, and all product testing costs paid by us to third parties.

None of our officers owns an interest in any approved or designated Supplier, including
Distro, which will supply various products and services to you.

We have an agreement with our affiliate, Distro, who is an approved supplier and supplies
repair parts and other goods or services to our franchisees’ and our affiliates’ Stores and Mobile Units.
In 2023, Distro had revenue of $232,581,817 from the sale of goods and services to franchisees. We
and our affiliates may receive rebates based on franchisees’ purchases of products and services.
Rebates are generally calculated based on a percentage of the purchase price of a product or service.
Otherwise, we have not negotiated purchase agreements with suppliers or established purchasing or
distribution cooperatives. We review all suppliers whom you propose to use. None of our Total
Revenue during our fiscal year ended December 31, 2023 was derived from required purchases or
leases by our franchisees.

You must purchase your initial inventory of interior graphics, Franchisor branded glass, a sign
package, and window graphics from approved suppliers. You must purchase certain equipment, tools,
supplies, parts and accessories that meet our specifications. These items may be purchased from us,
our affiliates, or from Approved Suppliers. We are not the only approved supplier for any products,
goods or services. However, in order to ensure quality or other specifications we deem to be of
significant importance to the Store and/or System, including compliance with our agreements with
Original Equipment Manufacturers (OEMs) and National Accounts partners, our affiliate, Distro, is
currently the only approved supplier for certain parts used to perform repairs although we
continuously evaluate alternative options as potential new Approved Suppliers. Our affiliate intends
to operate competitively against other Approved Suppliers to provide franchisees with a lower cost,
higher quality solution. Distro does include a mark-up on its prices and will continue to derive revenue
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and profits from its sales of goods and services to franchisees, but we do not derive revenue on
account of those sales.

Except as described above, we do not currently derive revenue or other material consideration
based on your purchases of products, merchandise and services from unaffiliated or unapproved
suppliers. There are no purchasing or distribution cooperatives.

We estimate that substantially all of your expenditures for leases and purchases in establishing
your Store and Mobile Unit(s) and substantially all of your expenditures on an ongoing basis during
the operation of your Store and Mobile Unit(s) will be for goods and services which are subject to
sourcing restrictions (that is, which must meet our standards and specifications), or which must be
purchased from Suppliers which we designate or approve.

We may periodically require you to participate in test programs and market research to
determine the salability of new products and services. The test programs may include selling certain
products and offering specific services. If you are requested to participate in a test program, you must
provide timely reports and other relevant information regarding the test program.

You must operate your Store and Mobile Unit(s) in compliance with the standard procedures,
policies, rules and regulations contained in the Manuals. We do not reward or provide material
benefits to you based on your use of designated Suppliers, but doing so is one of your obligations
under the Franchise Agreement and may obligate you to purchase replacement or other designated or
approved suppliers. We may terminate your Franchise Agreement if you purchase from unapproved
sources in violation of your agreement.

Computer Equipment & Information Systems

You must obtain the “POS System” as detailed in the Manuals. The POS System must be
connected via a high-speed connection at all times and be capable of accessing the Internet. You must
obtain certain Information Systems that we specify. You must also obtain related service contracts,
support contracts, and other similar arrangements.

Records

All of your bookkeeping and accounting records, financial statements, and all reports you
submit to us must conform to our requirements.

Insurance

You must maintain suitable insurance coverage and minimum amounts specified in the
Franchise Disclosure Document, Franchise Agreement, Manuals, Systems and Standards, or by
written notice, including all risk property and casualty insurance for the replacement value of your
UBREAKIFIX BY ASURION Store and Mobile Unit(s); business interruption insurance providing
for continued payment of all amounts due (or to become due) to us under your Franchise Agreement
or any other agreement with us; workers compensation insurance as required by applicable law.
Currently, you must maintain at a minimum the following coverages: Commercial General Liability
insurance with limits of at least one million dollars ($1,000,000) per occurrence and two million dollars
($2,000,000) in the aggregate, including but not limited to premises-operations, products/completed
operations, contractual liability, independent contractors, personal and advertising injury liability
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hazards, errors and omissions; Business Auto Liability, including coverage for “any auto,” with limits
of not less three hundred thousand dollars ($300,000) combined single limit per accident for bodily
injury (one hundred thousand dollars ($100,000) per person, three-hundred thousand dollars
($300,000) per accident for bodily injury and fifty thousand dollars ($50,000) for property damage, if
split limits); Workers’ Compensation insurance as provided for by law in all jurisdictions where
Services are performed, including Employer’s liability (if Worker’s Compensation insurance is not
mandated by law,you may provide a signed workers” compenastion claim and indemnification release
and waiver agreement in lieu of this coverage); and All Risk Property Insurance covering the
replacement cost of all Franchisee property, including, but not limited to, buildings (owned or leased),
improvements and betterments, equipment, personal property and stock, and replacement cost of
property of others (including Franchisor or its affiliates or customers).

Franchisee shall obtain and maintain (at all times during the Term) insurance coverage in the
types and amounts of coverage and deductibles required by Applicable Law and as specified in the
Manuals, with respect to the business of operating the Store and Mobile Unit(s), which shall in each
instance designate “Asurion and its subsidiaries and affiliates” as additional named insureds, with an
insurance company who is financially reputable and licensed to do business in the jurisdiction where
the Services will be performed and who are approved by Company, which approval shall not be
unreasonably withheld. Additional insurance types or increased limits as determined by Franchisor
shall be communicated in any Addendums or Amendments hereto, the System Standards or Manuals,
or any written communication to Franchisee. In the event of any conflict between the terms pertaining
to insurance in this Agreement, any Addendums or Amendments hereto, or the Standards, then the
most stringent obligations shall control.

Local Advertising

In addition to your Advertising Fee, you must spend at least 2% of Gross Sales on local
advertising and promotion (“Local Advertising”), conforming with our policies and standards. At
our request, you must provide us, for review and approval, an advertising plan which details the Local
Advertising to be provided over a twelve (12) month period.

Vehicles

Each vehicle used as a Mobile Unit must meet our then-current policies, including, among
other things, specifications relating to the required quality, make, model, year, allowable mileage,
equipment (including GPS or other specified electronic fleet tracking methods and devices), color,
signage and body wrap, as specified in the Manuals, and you must lease each vehicle from a Supplier
designated or approved by us. You must maintain the condition and appearance of the vehicle in a
“like new” condition and repair, perform periodic maintenance as necessary, and keep it clean, free of
dents, scratches or other damage or mechanical problems.

Depending on the customer service needs of your location, you may be required to have and
maintain in operation a Mobile Unit(s). If we determine that the number of Mobile Units is insufficient
to service the volume of customer requests for mobile repairs, we may notify you of the number of
additional Mobile Units you must add to your fleet, and you must add that number of Mobile Units
to your fleet within 90 days of the date of notification, and if you decline or fail for any reason to add
the requested number of fully equipped and operational Mobile Units to your fleet, we may terminate
the Franchise Agreement and/or fashion other remedies including but not limited to removing,
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suspending or blocking your right to receive service requests, or operating Mobile Units ourselves in
your area.

We have the right, but not the obligation, to perform physical and remote electronic
monitoring and inspections of each Mobile Unit and to physically inspect your Office, if applicable,
to ensure that each meets the Standards, and that all fixtures, signs, furnishings and equipment comply
with the Standards. You expressly consent to our use of GPS or other specified electronic methods
and devices to track and monitor the location and movement of your Mobile Unit(s) and any laptop
computer or personal mobile device approved in operation of your Mobile Unit(s).

To renew any of your rights under the Franchise Agreement, you must, at your expense,
repaint, re-decal, and re-equip, your Mobile Unit(s), and if a Mobile Unit’s odometer reflects greater
than 150,000 miles, replace the Mobile Unit and otherwise comply with our then-current Standards
for new Mobile Units.

ITEM 9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements.
It will help you find more detailed information about your obligations in these agreements
and in other items of this disclosure document.

Obligation

Section in Franchise Agreement, Area Development
Agreement, or Sublease

Disclosure
Document Item

Sections 5.1-5.3, 5.6 and 5.7 of Franchise Agreement; Section

Site selection and acquisition/lease 6.1 of Arca Development Agreement Ttems 8 & 11
Pre-opening purchases/leases Sections 5.3 and 5.6 of Franchise Agreement Item 8
Site development and other pre- Sections 5.4 and 5.6 of Franchise Agreement; Section 6.1 of

. . Items 7 & 11
opening requirements Area Development Agreement
Initial and ongoing training Article 6 of Franchise Agreement Item 11
Opening Sections 5.4.4 and 5.6.6 of Franchise Agreement None
Fees Article 4 of Franchise Agreement; Article 5 of Area Ttems 5 & 6

Development Agreement

Compliance with standards and Article 7 of Franchise Agreement Item 11

policies/Operations Manuals

Trademarks and proprietary
information

Article 11 of Franchise Agreement

Items 13 & 14

Restrictions on products/services

Sections 7.7,9.1, 9.2, 9.3 and 9.4 of Franchise Agreement Item 16
offered
\X/arfanty and customer service Sections 7.1 and 9.5 of Franchise Agreement Ttem 11
requirements
Territorial development and sales Article 2 of Area Development Agreement Ttem 12
quotas
Ongoing product/setvice purchases | Sections 9.1, 9.2, 9.3 and 9.4 of Franchise Agreement Item 8
- Maintenance, appearance, and Sections 5.5 and 5.6 of Franchise Agreement Item 11

remodeling requirements
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Section in Franchise Agreement, Area Development Disclosure
Obligation Agreement, or Sublease Document Item
Insurance Article 16 of Franchise Agreement Items 6 & 8
Advertising Article 8 of Franchise Agreement Items 6 & 11
Sections 13.2.4, 13.3.4,17.1 and 17.2 of Franchise
Indemnification Agreement; Sections 7.3, 10.1 and 10.2 of Area Development Item 6

Agreement

Ownet’s participation/management/
staffing

Section 7.2 of Franchise Agreement

Items 11 & 15

Development Agreement

Records/reports Sections 10.1 and 10.4 of Franchise Agreement Item 6
Inspections/audits Sections 10.2 and 10.3 of Franchise Agreement Items 6 & 11
Sections 13.2, 13.3 and 13.4 of Franchise Agreement; Section
Transfer Item 17
7.3 of Area Development Agreement
Sections 3.2, 3.3 and 3.4 of Franchise Agreement; Section 4.2,
Renewal 4.3 and 4.4 of Area Development Agreement; Section 4.B.(ii) Item 17
of Sublease
L L Article 15 of Franchise Agreement; Section 4.5 of Area
Post-termination obligations Item 17
Development Agreement
. Section 12.1 of Franchise Agreement; Sections 8.1 and 8.2 of
. Non-competition covenants Item 17
Area Development Agreement
. . Article 19 of Franchise Agreement; Section 10.17 of Area
Dispute resolution Item 17

ITEM 10
FINANCING

We do not offer direct or indirect financing and we do not guarantee your note, lease or

obligation.

ITEM11

FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND

TRAINING

Except as listed below, we are not required to provide you with any assistance.

Pre-Opening Obligations

Before you open your Store and begin operating Mobile Unit(s), we will do the following:

Site Review. If you have not found a location for your Store or Office, as applicable, when

you sign the Franchise Agreement, you must promptly locate one or more proposed sites which meet
our current standards and specifications. For each proposed site, you will submit to us certain
information regarding the site that we request. On receiving the information regarding a proposed
site, we will review the information and either accept or reject the proposed site. We will review one
proposed site at no charge. However, for the second site that we review, and for each additional site,
you must reimburse us for all costs and expenses that we incur in reviewing the site. If we do not
approve your proposed site within 30 days after your submission (or 15 days after you provide any
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supplemental information we request), the site will be considered rejected. (Franchise Agreement,
§5.1.) Your Store location will be purchased or leased by you from independent third parties. If we
or our affiliate offer a site to you that has already been leased by us, and you accept the site, you must
sign a sublease.

Site Selection Assistance. You are solely responsible for selecting the site of your Store, which
will be subject to our review and acceptance. We do not locate sites for you, but we may, at our
option, assist you in locating or evaluating a site. You may not construe any assistance we may provide,
or our acceptance as a guarantee or other assurance that the site will be successful. The factors we
consider in accepting sites include general location and neighborhood, traffic patterns, parking, size,
physical characteristics of existing buildings, and lease terms. (Franchise Agreement, {5.2)

Site Design Assistance. We will provide a copy of our basic specifications for the design and
layout of your Store and Mobile Unit(s). You are responsible for the costs of preparing architectural,
engineering and construction drawings, and site plans, which you must submit to us for our review
and approval before you begin construction. You are responsible for the costs of construction and
remodeling. (Franchise Agreement, §5.4. and §5.0)

Training. We provide an initial training program and on-site opening assistance described
below. (Franchise Agreement, §§ 6.1 and 6.2)

Manuals. You will have access to our confidential Manuals during the term of your Franchise
Agreement through our online portal system. The Manuals contain our library of operations and
training manuals, including start-up manual and franchise unit operation manual, and any other written
directive related to the operation of Stores and Mobile Units, including all bulletins, supplements and
ancillary and additional manuals and written directives established by us and includes our standard
operational procedures, policies, rules and regulations with which you must comply. (Franchise
Agreement, § 7.5) ) In Exhibit I is a copy of the table of contents of our Manuals that indicates the
number of pages devoted to each subject.

Time to Open

We estimate that the typical time between signing a Franchise Agreement and opening an
UBREAKIFIX BY ASURION Store will be between 9 and 12 months, assuming that a location can
be obtained and leased within one month after you sign the Franchise Agreement. If there are
unforeseen delays, it could take considerably longer for you to open your Store. Factors that may
affect the length of time it takes you to open your Store include the process of negotiating a lease,
construction delays, drafting architectural plans, obtaining permits, weather conditions, shortages, and
delayed installation of equipment, fixtures and signs.

We estimate that the typical time between signing the Franchise Agreement and beginning
operation of your Mobile Unit(s) will be between 1 and 7 months, assuming that a vehicle can be
obtained and leased within one month after you sign the Franchise Agreement. If there are unforeseen
delays, it could take considerably longer for you to begin operating your Mobile Unit(s). Factors that
may affect the length of time it takes you to begin operating your Mobile Unit(s) include the process
of negotiating a lease, outfitting, wrapping, equipping, obtaining licenses, permits, insurance coverage,
weather conditions, shortages, and delayed installation of equipment, fixtures and signs.
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We will provide you with copies of our specifications for the design and layout of your Store
and required fixtures, equipment, furnishings, decor, trade dress, and signs. You will construct, equip
and improve your Store in accordance with our Standards, unless we agree, in writing, to any
modifications. You will employ licensed architects, engineers and general contractors, at your sole
cost and expense, to prepare architectural, engineering and construction drawings and site plans, and
to obtain all permits required to construct, remodel, renovate, and/or equip your Store and Mobile
Unit(s). All plans, and modifications and revisions must be provided to us for our review and
acceptance before you begin construction of your Store (within 60 days of signing the Franchise
Agreement, unless we otherwise agree in writing).

Subject only to Force Majeure (provided that you continuously comply with the terms of the
Franchise Agreement), you must complete construction or renovation, of your Store and all
improvements, including installation of all fixtures, signs, equipment and furnishings as soon as
possible, and no later than 6 months after construction begins, unless we consent in writing to a longer
time period. You must begin operation of your Store within 12 months of signing the Franchise
Agreement, unless you are subleasing store premises from us or our affiliate, then this time period
may be reduced depending on the status of the construction of the premises.

Subject only to Force Majeure (provided that you continuously comply with the terms of the
Franchise Agreement), you must complete modification and equipping, as the case may be, of your
Mobile Unit(s) and all improvements, including installation of all fixtures, signs, and equipment as
soon as possible and promptly after obtaining prior written consent from us to begin Mobile Unit
operations.

You may not begin operation of a Mobile Unit until the Mobile Unit is available, fully modified
to meet Standards, and we have authorized you in writing to begin operation.

Obligations After Opening.
During the operation of your UBREAKIFIX BY ASURION Store and Mobile Unit(s):

1. On reasonable request, we will give you additional assistance and advice to help you
run your Store and Mobile Unit(s). In our sole discretion, we may send a representative to your Store
to discuss your operations. If provided at your request, you must reimburse our expenses and pay our
then-current training charges. (Franchise Agreement, § 6.5)

2. We will periodically designate Approved Products and Services which you must stock
and provide. We or our affiliate(s) will sell you the products, as long as we supply them. (Franchise
Agreement, § 9.1) Approved Products and Services presently include (a) repair services for computers,
smart phones, tablets, gaming consoles and other electronic equipment; installation and set-up of
computers and electronic equipment; (b) remote or on-site installation, set-up and maintenance of
computer hardware, software, and other electronic equipment, (c) customer training; (d) the
marketing, offer and sale of various items of approved hardware, software, accessories, ink, toner and
other consumables, server infrastructure upgrades for computers, peripheral equipment, smart
phones, tablets, gaming consoles and other electronic equipment, (¢) remote data backup and
monitoring; and (g) other sales, support and service that we authorize through remote, telephone, in-
home or on-site sales and services. Approved Products and Services may in the future include a Device
Recommerce Program developed by us. The menu of Approved Products and Services which you
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may offer from your Mobile Unit(s) may be different than or subject to different policies and
Standards than those applicable to a Store.

3. We may, at our option, establish an Intranet through which our franchisees may
communicate with each other, and through which we may communicate with you and may disseminate
the Manuals, updates to the Manuals, and other confidential information to you. We will have sole
discretion and control over all aspects of the Intranet, including content and functionality. (Franchise
Agreement, § 7.15)

4. We will approve or disapprove any advertising, direct mail, identification, and
promotional materials and programs you propose to use in connection with local advertising.
(Franchise Agreement, § 8.1)

5. We establish Standards governing the marketing, solicitation, sale, and provision of
services relating to any “INNational Accounts” which include (i) potential or existing businesses (or
the businesses’” customers) that have multiple offices, facilities, retail premises, or operations or (ii)
department store, electronics or mobile phone or computer retailer, “membership based retailer,” or
other business(es) whose clientele include potential customers for Approved Products and Services.
You must comply with these Standards, as amended by us, from time to time. We reserve the exclusive
right to solicit, enter into, and administer national and/or regional contracts with National Accounts.
We may in our sole and absolute discretion offer you the opportunity to service the office, facility,
service, or operation of the National Account for so long as you remain in good standing and in
compliance with all of your obligations under the Franchise Agreement, including the Standards. You
may not solicit National Accounts, regardless where their offices, facilities, services, or operations may
be situated without our prior written consent. You will have no right to negotiate any agreement with
National Accounts unless we expressly request you do so in writing. You may service an office, facility,
service or operation of the National Account only if you agree to participate in the program we have
established with the applicable National Account, including the execution of our then-current
National Account Participation Agreement, if we request, acceptance of the compensation we offer
to you and the policies we establish related to the National Account. You may not attempt to arrange
any different terms or collect any additional fees than those which we have negotiated. If you do not
participate in the program for a National Account, or if you fail to comply with the terms of the
Franchise Agreement, the participation agreement, or other terms related to any National Account
program in which you participate, or otherwise fail to meet all Standards, we may, in addition to all
other remedies, refuse to permit you to service or continue to service any and all National Accounts,
and allow the National Account to be serviced by us, an affiliate or other franchisees, even if such
National Account is located within your Store’s Territory. We may provide a centralized billing
system, dispatch setvice and/or other systems related to the administration or services of National
Accounts, and we may charge you an administrative fee, which will not exceed 5% of your Gross Sales
resulting from performance of services to National Accounts. The administrative fee will be in
addition to, and will be calculated before deduction of, all other fees payable by you under the
Franchise Agreement with respect to National Accounts, including Royalties and Advertising Fees.
Payment for services performed under any contract for a National Account will be contingent on our
receiving payment from the National Account; we do not guarantee payment by the National Account.
We may deduct from our payments due to you any amounts you owe us. In most cases, we will pay
you the anticipated amount owed from a National Account partner upfront and claw back any
amounts that were denied payment by the National Account. Otherwise, you will be paid promptly,
typically within 30 days of our receipt of the payment by the National Account.
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Advertising (Franchise Agreement, {8

Advertising Fund

We may require you to pay us an Advertising Fee that we determine (not to exceed 2% of your
Gross Sales) to our advertising fund. We will direct all advertising programs and control the creative
concepts, materials and media used, media placement, and allocation. Media placement may be on a
national, regional or local basis. We need not make expenditures that are equivalent or proportionate
to your contributions. We need not ensure that any particular franchisee benefits directly or
proportionately from fund advertising. The fund is not a trust and we are not a fiduciary.

The fund may be used to meet all costs of administering, directing, preparing, placing, and
paying for national, regional or local advertising to promote and enhance the image, identify or
patronage of UBREAKIFIX BY ASURION Stores and/or Mobile Units owned by us ot our affiliates
and by franchisees. We will either transfer the advertising contributions to a separate entity to whom
we have delegated the responsibility to operate and maintain the advertising fund or administratively
segregate on our books and records the advertising contributions we receive from franchisees.
However, we are not required to maintain the contributions paid by you or other franchises to the
fund and income earned by the fund in a separate account. But we may not use this money principally
to solicit new franchise sales. We may include information regarding acquiring a franchise on or as a
part of materials and items produced by or for the Advertising Fund.

Within 60 days following each of our fiscal years in which we operated the Advertising Fund,
we will prepare an unaudited report certified as correct by a Franchisor officer showing the Advertising
Fund balance at the beginning of the year, the total amount contributed by franchisees and allocated
by us on behalf of Company or affiliate-owned UBREAKIFIX BY ASURION Stores, and the amount
actually expended for the year, and remaining balance or deficit in the Advertising Fund at the end of
the fiscal year end. At your request, we will furnish a copy of the report to you. We do not conduct
an audit of the Advertising Fund.

We may spend in any fiscal year an amount greater or less than the aggregate contributions to
the Advertising Fund in that year and may cause the Advertising Fund to borrow funds to cover
deficits or invest in surplus funds. If we spend less than the total of all contributions to the Advertising
Fund during any fiscal year, we may accumulate those sums for use in later years. If we or an affiliate
advances money to the Advertising Fund beyond what it contributes on account of Company or
affiliate-owned UBREAKIFIX BY ASURION Stores, we will be entitled to reimbursement. Any
interest earned on monies held in the Advertising Fund may be retained by us for our own use, in our
discretion.

Although we intend the fund to be perpetual, we can terminate the fund. We will not terminate
the fund until it has spent all money in the fund for advertising and promotional purposes.

As of December 31, 2023, we did not require franchisees to contribute to the Advertising
Fund. Once we require franchisees to contribute, not all franchisees may be obligated to contribute,
and some may contribute a different amount or at a different rate, as we determine appropriate. We
will allocate for each UBREAKIFIX BY ASURION Store operated by us or any affiliate the amount
that would be required to be contributed to the Advertising Fund if it were a franchised Store. We
will either transfer the advertising contributions to a separate entity to whom we have delegated the
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responsibility to operate and maintain the advertising fund or administratively segregate the on our
books and records, but commingled with our general operating funds, the advertising contributions
we receive from franchisees. We or our affiliates may collect rebates and allowances and credits from
Suppliers based on purchases or sales by us, our affiliates and franchisees and have the right to retain
the sums for our own purposes, return the sums to be used by one or more franchisees, including for
designated purposes, and use the sums for advertising the UBREAKIFIX BY ASURION brand, or
one or more Advertising Fund expenditures in our discretion. Any contribution of the rebates or
credits to the Advertising Fund will not reduce your obligation to pay the Advertising Fee.

We may include information regarding acquiring a franchise on or as a part of materials and items
produced by or for the Advertising Fund.

Other Advertising Information

There is no obligation for us to maintain any advertising program or to spend any amount on
advertising in your area or Territory.

You may develop advertising materials for your own use, at your own cost. You must submit
to us all advertising materials not prepared or previously approved by us (or of which we subsequently
withdraw approval), for our approval. If we do not approve your advertising materials within 15 days,
the proposed advertising will be deemed disapproved. (Franchise Agreement § 8.1)

Although we do not currently do so, we may, in the future, require you to expend, in addition
to the Advertising Fee, if any, atleast 2% of your Gross Sales on local advertising (“Local Advertising
Expenditure”) and promotion of your UBREAKIFIX BY ASURION Store and Mobile Unit(s),
conforming to our specifications in the Manuals. Although not required to do so, we strongly
recommend that you expend an amount equal to 3-5% of Gross Sales as your Local Advertising
Expenditure during each year, on approved advertising programs. At our request, you must submit,
for our acceptance, a local advertising plan that details the local advertising you will conduct over a
12-month period. Without our express written consent, you may not use your Local Advertising
Expenditure for market-wide research, seminars, entertainment, fees paid to consultants not approved
by us, incentive programs, charitable contributions, press parties or specialty items (unless part of a
market-wide program approved by us and the cost is not recovered by the promotion). (Franchise
Agreement § 8.2)

Advertising Council

There is no advertising council composed of franchisees that advises the franchisor on
advertising policies. The Franchise Agreement does not give us the power to form, change or dissolve
an advertising council.

Advertising Cooperatives

As of the date of this disclosure document, we have not established any local or regional
advertising cooperatives (“Co-op”). If we do so in the future, you must participate in any advertising
Co-op for the region in which your UBREAKIFIX BY ASURION Store and Mobile Unit(s) are
located. We will notify you in writing if you must join a regional advertising cooperative for your area
and the amount of your advertising cooperative contributions. We determine the area of each
advertising cooperative.
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Each advertising cooperative must adopt written governing documents. A copy of the
governing documents (if one has been established) will be available on request. At all meetings of
cooperative advertising regions, each participating franchisee is entitled to one vote per
UBREAKIFIX BY ASURION Store that franchisee operates in the cooperative region and we are
entitled to one vote for each Company-owned UBREAKIFIX BY ASURION Store in the region.
Mobile Units are not considered in determining voting,.

Your minimum contributions to the advertising cooperative will be determined by us. However, each
cooperative may increase the contribution by affirmative vote of not less than a majority of the voting
power of the cooperative region. We or our affiliate, as applicable, will contribute to the advertising

cooperative for each of our Company or affiliate-owned UBREAKIFIX BY ASURION Stores
located in the cooperative region on the same basis as franchisees.

The advertising cooperative must prepare quartetly and annual financial statements prepared by an
independent CPA and be made available to all franchisees in that advertising cooperative.

Referral Programs (Franchise Agreement § 8.7.6)

To competitively attract customers, we may enter arrangements with walk-in retail or other
similar businesses (“Referring Businesses”) who will introduce their customers as potential servicing
leads (“Referred Customers”) in exchange for us rewarding the Referring Businesses with a Referral
Commission on sales to the Referred Customers in an amount which we establish not to exceed 10%
of the Total Ticket Price (defined below). You will pay us the applicable Referral Commission on
every sale you make to a Referred Customer, which we will then pay to the Referring Businesses. The
“Total Ticket Price” is the Gross Sales you receive from the Referred Customer, exclusive of sales tax
and before applying any discounts, credits, rebates, adjustments, and shipping, handling, insurance
and related transportation costs. We may establish Standards governing the referral of Referred
Customers, and you must comply with them. We may provide a centralized billing system, dispatch
service, and/or other systems related to the administration or servicing of leads from Refetring
Businesses.

Point of Sale/Information Systems (Franchise Agreement, § 7.3)

Before you begin operating your UBREAKIFIX BY ASURION Store, you must purchase the
required computer and point-of-sale hardware and software, remote control software, Internet
connections and service, required dedicated telephone lines and other computer-related accessories,
software, peripherals and equipment (the “Information Systems”). The approximate initial cost to
you for the Information Systems is $3,000 to $6,000 which includes vendor provided training, to
purchase and install the Information Systems. POS software will be provided by our affiliate. You
must purchase a computer(s), receipt printer(s), cash drawer(s), bar code scanner(s), monitor(s) and
all other necessary peripherals required to operate POS system from an approved supplier which may
be our affiliate. The POS software provided by our affiliate will have at a minimum the ability to track
inventory, sales, customers, sales tax collected, repairs in progress, and employee hours. We will
provide initial POS training on site and continued POS training through the Franchisor intranet. Basic
trouble shooting and tech support will also be provided by us. We reserve the right to make changes
to existing POS (Point of Sale)/Information System or change POS (Point of Sale)/Information
System at any time. You must also obtain payment processing services from the approved supplier.
We reserve the right to make changes to the approved supplier of payment processing services at any
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time. You must obtain high-speed communications access for your point-of-sale system, like
broadband, DSL or other high-speed capacity.

We, and/or one of our National Accounts partners, have the right, but not the obligation, to
perform physical or remote electronic monitoring, tracking, and inspections of your Mobile Unit(s) at
any time to ensure that the operation meets Standards, including that all fixtures, signs, furnishings
and equipment comply with Standards. You must consent to the use of GPS or other specified
electronic methods and devices to track and monitor the location, movement, and operation of your
Mobile Unit(s) and any laptop computer or personal mobile device used in connection with your
Mobile Unit(s). You must inform all individuals that will be operating the Mobile Unit(s) of this and
obtain any necessary written consents to the same.

The Mobile Unit Information Systems must at all times be connected to one or more high-
speed communications media specified by us or our designee and capable of accessing the Internet
via hotspots. You must transmit and receive data necessary or appropriate for the operation of your
Mobile Unit(s), in the form and manner prescribed by us.

You must also maintain a functioning e-mail address for your business, on our outsourced
web hosting service. Although we currently bear this cost on your behalf, we may require you to
reimburse us for our actual costs associated with this service (presently about $100 yearly) per email
account. You must apply for and maintain systems for use of debit cards, credit cards, loyalty and
Gift Cards and other non-cash payment methods. You must adhere to all PCI (Payment Card
Industry), CISP (Cardholder Information Security Program) and SDP (Site Data Protection)
compliance specifications, as amended.

You must sell, or otherwise issue, as we may designate, stored-value, loyalty and gift cards,
certificates and other non-cash payment methods (collectively “Gift Cards”) that we designate and
only in the manner specified in the Manuals and National Account standard operating procedures
available on the UBREAKIFIX BY ASURION intranet. You must fully honor all Gift Cards that are
in the form approved or required by us, regardless of whether the Gift Card was issued by you or
another franchisee, or purchased at any other location, like a retail or grocery store, via the internet or
via other means of distribution. You must sell, issue and redeem (without any offset) Gift Cards in
accordance with the procedures and policies we may specify in the Manuals or otherwise in writing
(the “Gift Card Program”). You may be required to (a) enter into a separate agreement with a third
party provider of Gift Card processing services under the terms and conditions as may be required by
the third party for participation in the Gift Card Program; (b) purchase or upgrade, as necessary,
hardware, software or other equipment, required for participation in the Gift Card Program; (c)
putchase and maintain sufficient inventory of Gift Cards for sale at/from your Store and Mobile
Unit(s); (d) promote the sale of Gift Cards using only marketing methods and materials we approve;
(e) comply in all material respects with all applicable laws, statutes and regulations in performing your
obligations under the Franchise Agreement and otherwise in connection with the Gift Card Program;
and (f) sign other agreements or documents as we reasonably require for the Gift Card Program. We
may discontinue or modify the Gift Card Program at any time, in our sole discretion.

The required Information Systems includes one computer system with all necessary software,
one receipt printer, one cash drawer, one bar code scanner, one monitor and all other necessary
peripherals required to operate POS system. The POS software will have at a minimum the ability to
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track inventory, sales, customers, sales tax collected, repairs in progress, and employee hours. You
must purchase this system from Suppliers we designate.

We will store information concerning your sales, inventory, accounting and other operations
on Information Systems we deem fit and in accordance with our record retention policy.

We may enter into agreements with Internet Referral Sources to refer customers to us and our
franchisees, including you, and we may establish Standards governing the referral of customers derived
via Internet Referral Sources. You must comply with these Standards, as amended by us from time
to time, and we may condition your right to receive and make referrals on your compliance with these
Standards. We do not currently do so; however we may provide a centralized billing system, dispatch
service and/or other systems related to the administration or setvices of leads from Internet Referral
Sources, and we may charge you an administrative fee, of not more than 5% of your Gross Sales
resulting from performance of services to customers from Internet Referral Sources. The
administrative fee will be in addition to, and will be calculated before deduction of, all other fees
payable by you under the Franchise Agreement, including National Accounts Fees, Continuing
Royalties and Advertising Fees. We may deduct from our payments due to you any amounts you owe
to us. You will not enter into any arrangement or agreement with an Internet Referral Source without
our prior written consent.

You must provide all assistance we require to bring your point-of-sale system on-line with our
Information Systems at the earliest possible time and to maintain this connection as we require. We
may retrieve all information that we consider necessary, desirable or appropriate. There are no
contractual limitations on our right to access information.

Neither we nor any of our affiliates have an obligation to provide ongoing maintenance,
repairs, upgrades or updates to the Information System. There are no contractual limitations on our
ability to require you to update, upgrade or replace the Information Systems, add components to the
Information Systems, and upgrade, update or replace components of the Information Systems. We
may require you to update, upgrade or replace the Information Systems, including hardware and/or
software, on written notice, and these costs might not be fully amortizable over the time remaining in
the term of your Franchise Agreement. We cannot estimate the cost of maintaining, updating, or
upgrading the Information Systems or their components, because the cost will depend on your repair
history, local costs of computer maintenance services in your area and technological advances that we
cannot predict at this time.

Training (Franchise Agreement, Article 6)

Before opening your first UBREAKIFIX BY ASURION Store to the public, we will train up
to 3 persons at our training facilities in Orlando, Florida; or at some other location closer to your
Store, as we determine in our sole discretion (the “Designated Training Facility”). The initial
training program is about 48 hours per week of training over 3 weeks. The following table describes
our initial training program:
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TRAINING PROGRAM

Hours of Classtoom | Hours of On-The-

Subject Training Job Training Location
Repair Theory 8 0 Otlando, FL'
Smartphone Repairs 40 0 Otlando, FI.'
iPad Repair 8 0 Orlando, FI."
Basic PC Troubleshooting/Repair 10 0 Orlando, FL
Basic Mac Troubleshooting/Repair 6 0 Orlando, FL'
Liquid Damage Repair 8 0 Orlando, FI."
Basic Soldering Skills 8 0 Orlando, FL
Customer Service Training 24 0 Otlando, FI.'
POS/Wortk Order Training 8 0 Orlando, FI."
Franchisor Portal Training 8 0 Otlando, FL'
Marketing 1 0 Otlando, FL'
Employee Management 2 0 Orlando, FI."
Financials and Brand Management 1 0 Orlando, FL'
Misc. Store Operations 1 0 Otlando, FL'
Q&A and Discussion 8 0 Orlando, FL'

Total 144 0

" Or another Designated Training Facility closer to your Store, as we determine. In certain
circumstances, we may decide the training program should be conducted virtually. If the training
program is conducted virtually, we will send you the necessary devices, parts, tools and other items
you will need to learn and practice repairs.

We will hold training as frequently as we determine necessary. You or your Operating
Principal must attend and complete the training program to our satisfaction. Your Store Manager
and/or Mobile Unit Manager, as applicable, must attend and complete the training program to our
satisfaction. The training program is conducted by our professional training staff, which is directed
by our Senior Manager of Training, Chris Garton. Specialized teaching materials will be used including
manuals, checklists, and exams. Other employees may participate in the training program in their
respective areas of expertise. Mr. Garton has four (4) years of experience with us and twelve (12)
years in the technology industry.

Except as described below, we will provide the initial training program for up to three persons,
and you must pay the Initial Training Fee of $12,500 (for your first Store and Mobile Unit) plus the
travel and living expenses for you and your staff during that training. We may charge you our then-
current training fee for any additional personnel that attend the initial training program and for any
additional training we provide. If you or any of your Owners already own or operate one or more
UBREAKIFIX BY ASURION Stores, and if we determine, in our sole discretion, that your existing
Store(s) operations meet our standards and specifications, then we are not obligated to provide, and
you are not obligated to attend, the initial training program (and pay the Initial Training Fee) for your
second or subsequent Store.

Immediately before and after your first Store opens to the public, we will provide 16 days of
on-site training to your Operating Principal and UBREAKIFIX BY ASURION manager. We do not
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charge a fee for on-site training; but if we determine that it is necessary to provide more than 16 days
of on-site training, you must reimburse us for our costs and expenses, including wages, salaries, travel
and lodging expenses that we incur as a result of extending the on-site training.

We will provide additional assistance and training to you and your staff if you request or if we
decide it is necessary to implement new procedures or programs important to us in the operation of
UBREAKIFIX BY ASURION Store and Mobile Unit(s). We may also provide optional additional
assistance for you and your staff. The additional assistance may be held on a national or regional basis
at locations that we choose. We may establish charges for the additional assistance, and in addition
to any charges we establish, you must pay all transportation costs, food, lodging, and other similar
costs that you and your staff incur in connection with attending any additional training.

The Initial Training Program and On-Site Training will not be provided and no Initial Training
Fee will be imposed if, in our sole discretion, we determine: (i) you and/or any of your Owners is
operating one or more UBREAKIFIX BY ASURION Stores as of the date you sign the Franchise
Agreement, ot if your Operating Principal is an Experienced Manager, and your and/or any of your
affiliates’ existing Stores or Mobile Units are in compliance with Standards, and your Operating
Principal has previously completed the Initial Training Program to our satisfaction, or (ii) the
Franchise Agreement is executed as the Successor Franchise Agreement; or (iii) the Franchise
Agreement is executed in connection with an assignment, including if you purchased the Mobile Unit
business from another franchisee, and you and your Operating Principal have completed the Initial
Training Program to our satisfaction with respect to another Store.

ITEM 12
TERRITORY

Franchise Agreement

The location of your franchise will be specified in the Franchise Agreement or subsequent
amendment. However, if you and we have not agreed on the Territory of your UBREAKIFIX BY
ASURION Store when you sign your Franchise Agreement, you must secure a location for your Store
within a site selection area provided and/or accepted by us. Once a lease has been signed at an
approved location within your site selection area, you will receive an amendment to your franchise
agreement with the designated Territory. Upon amendment of your Territory, all rights to the initial
site selection area will go away. Our acceptance of a proposed location is not a guarantee that your
Store will be successful. You may not relocate the Store without our prior written approval. You may
apply for the right to open additional Stores under separate Franchise Agreements, but we have no
obligation to allow you to open additional Stores. The Franchise Agreement grants you no options,
rights of first refusal, or similar rights to acquire additional franchises.

During the term of your Franchise Agreement, we will not open or operate, or license others
to own or operate, any fixed-location UBREAKIFIX BY ASURION Store at any physical site in your
Territory. Your Territory will be described in Attachment 1 to your Franchise Agreement either upon
initial signing or upon amendment, as set forth above. We will determine the size and boundaries of
your Territory when we approve your location, the exact size of which will vary depending on the
location you select. It will be a radius that ranges between one to three miles surrounding your Store
depending on the urban or suburban nature of the area. Alternatively, it may be some other geographic
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area (containing a daytime and residential population up to 100,000 persons), described by attaching
a map, or by reference to streets, natural boundaries or zip codes.

By signing the Franchise Agreement, you can, on a non-exclusive basis and if there is adequate
customer demand in your Territory, operate Mobile Unit(s), each subject to our prior written approval,
to offer, sell, and provide certain Approved Products and Services for delivery via the Mobile Unit(s),
at the homes or business addresses or other addresses provided by Residential and Small Business
Customers and National Account customers assigned by the Dispatch System.

We reserve all rights not expressly granted in the Franchise Agreement (“Reserved Rights”).
Accordingly, you will not receive an exclusive territory. You may face competition from other
franchisees, from Stotres and Mobile Units that we own, or from other channels of distribution or
competitive brands that we control. Our Reserved Rights include, the exclusive, unrestricted right, in
our discretion, directly and indirectly and through our employees, affiliates, representatives,
franchisees, licensees, assigns, agents and others:

@ (a) To own or operate, and to license others (which may include our affiliates)
to own or operate UBREAKIFIX BY ASURION Stores at any location outside your Territory
and regardless of proximity to your Store, (b) to own or operate any mobile unit within or
outside your Territory; (c) to own or operate, and to license others (which may include our
affiliates) to own or operate other businesses operating under names other than
“UBREAKIFIX BY ASURION”, at any location, within or outside your Territory (and
Development Area if applicable) and regardless of their proximity to your Store; and (c) to
advertise and promote UBREAKIFIX BY ASURION services at any location and by any
means, including the Internet;

(i) To provide repait work on products “mailed-in” by customers and/or provide
customer support and assistance remotely, to customers wherever located, including to
customers in your Territory (and Development Area, if applicable), and to solicit repair work,
support and assistance by means of the Internet or Internet website, direct mail advertising
and other distribution methods whether or not operating under the name “UBREAKIFIX
BY ASURION;

(iiiy ~ To accept mail-in electronic devices in exchange for payment or resale and/or
provide electronic device recommerce related support and assistance to customers wherever
located, including to customers located within your Territory, and to solicit such electronic
devices by means of the Internet or Internet web site, direct mail advertising and other
distribution methods (that is, your right to participate in the Device Recommerce Program is
limited to face-to-face transactions from your Store, unless we permit otherwise);

(iv) To promote, market, offer, sell and re-sell merchandise and other products via
the Internet, direct mail advertising, or other distribution methods or channels of commerce,
including to customers located within your Territory (and Development Area, if applicable)
and at any location (regardless of its proximity to your Store);

) To provide services to or for National Accounts at any location, or to or for
National Account customers at any location, within or outside your Territory (and
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Development Area, if applicable), and regardless of proximity to your Store, subject to the
information provided below under “National Accounts”;

(vi)  To own, operate, and license others to own and operate Mobile Units whether
or not under the UBREAKIFIX BY ASURION name and Mark within or outside of a
franchisee’s Territory; and

(vii)  To establish and operate, and to grant others the right to establish and operate,
Stores that are located within non-traditional venues in or outside the Territory and regardless
of proximity to the Store, including, without limitation, convention centers, military bases,
airports, hotels, sports facilities, theme parks, hospitals, college campuses, transportation
facilities, venues in which master concessionaires provide foodservice, and similar captive
market locations.

We do not pay compensation to you for soliciting or accepting orders from inside your
Territory.

Dispatch System

When operating your Mobile Unit(s), you must participate only in the Dispatch System
(defined below) we designate and must pay us the then-current dispatch fees established by us for
each dispatch transmitted to you whether or not the dispatch results in a transaction (“Dispatch
Fee”). As of the date of this Franchise Disclosure Document, the current Dispatch Fee is equal to
$0.50 per dispatch. This fee is subject to change at our sole and absolute discretion on not less than
30 days prior written notice. If you fail to pay Dispatch Fees when due in accordance with the
Franchise Agreement, we may terminate the Franchise Agreement, or fashion other remedies
including to remove, suspend, or block your right to receive service requests.

You agree and will cause your technicians who will operate a Mobile Unit to: (i) participate in
a system whereby service requests submitted by customers via Internet, email, telephone, or by other
electronic means, will be received by our designee and assigned by our designee to you, other
franchisees or Company-operated or affiliate-operated Mobile Units operating or available near each
customer’s provided address, in our designee’s good faith discretion, applying such factors and criteria
as it deems appropriate (the “Dispatch System”); (i) execute and comply with all of the terms and
conditions of any dispatch system agreement that we may designate in our sole discretion, or any
amended or substitute agreement governing participation in the Dispatch System (the “Dispatch
Agreement”); (iii) accept and honor all dispatches received through the Dispatch System and service
all dispatches at the time of day requested by the customer; (iv) to the greatest extent enforceable
under Applicable Law, adhere to the repair work rates and charges and other advertising and pricing
policies in the Manuals and applicable National Account Participation Agreement, if any; and (v) use
dispatch software from certain designated software providers in conjunction with the Dispatch System
or any other dispatch system that we designate. We reserve the right to modify the Dispatch System
and its service request allocation methodologies.

National Accounts

We resetve the exclusive right to solicit, enter into, and administer national and/or regional
contracts with National Accounts. We may in our sole and absolute discretion offer you the
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opportunity to service the office, facility, service, or operation of the National Account for so long as
you remain in good standing and in compliance with all of your obligations under the Franchise
Agreement, including the Standards. You may not solicit National Accounts, regardless of where their
offices, facilities, services, or operations may be situated without our prior written consent. You will
have no right to negotiate any agreement with National Accounts unless we expressly request you do
so in writing. You may service an office, facility, service or operation of the National Account only if
you agree to participate in the program we have established with the applicable National Account,
including the execution of a National Account Participation Agreement, if we request, acceptance of
the compensation we offer to you and the policies we establish related to the National Account, and,
you may not attempt to arrange any different terms or collect any additional fees than those which we
have negotiated. If you do not participate in the program for a National Account, or if you fail to
comply with the terms of the Franchise Agreement, the participation agreement or other terms related
to any National Account program in which you participate, or otherwise fail to meet all Standards, we
may, in addition to all other remedies, refuse to permit you to service or continue to service any and
all National Accounts, and allow the National Account to be serviced by us, an affiliate, or other
franchisees.

For your reference, we have attached our standard template form of National Accounts
Participation Agreement as Exhibit K. However, each National Account establishes its own
requirements, including payment terms, required equipment, employee training, background checks,
other requirements, and restrictions on the type and source of parts that may be used. The actual
terms, which are confidential, will vary depending on the particular National Account’s rules and
requirements. We will provide you for review, a copy of the actual National Accounts Participation
Agreement for each currently available existing National Account, after you have entered into a
Franchise Agreement and before you commit to participate. Franchisees who choose to participate in
our National Accounts programs typically obtain a significant amount of their Store volume through
those programs. Some of our key National Accounts partners are Google, Verizon, Samsung, and
Asurion. Payments for performing services for our National Accounts partners are fixed by
contractual agreement. These contractual agreements, including payment terms, are renegotiated from
time to time but may not keep pace with market fluctuations. Participation in our National Accounts
programs may also require that you purchase certain Approved Products and Services from Approved
Suppliers only. Of our National Accounts, the Asurion program generates the majority of the
workorder volume for the System and offers you the opportunity to service their many retail,
telecommunications, and other partners.

We may, directly or through a designee, provide a centralized billing system, dispatch service
and/or other systems related to the administration or services of National Accounts. For this
facilitation, we may charge an administrative fee, which will not exceed 5% of the Gross Sales earned
by you from performance of services to National Accounts. The administrative fee will be in addition
to, and will be calculated before deduction of, all other fees payable with respect to National Accounts,
including Royalties and Advertising Fees. Payment for services performed under any contract for a
National Account will be contingent on our receiving payment from the National Account; we do not
guarantee payment by the National Account. We may deduct from our payments due to you any
amounts you owe us. In most cases, we will pay you the anticipated amount owed from a National
Account partner upfront and claw back any amounts that were denied payment by the National
Account. Otherwise, you will be paid promptly, typically within 30 days of our receipt of the payment
by the National Account.
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Area Development Agreement

Under the Area Development Agreement, we grant you the right to develop and operate a
specified number of UBREAKIFIX BY ASURION Stores at locations in specified Development
Areas, subject to our approval. The Development Areas may be within one or more cities, counties,
states, or some other defined area.

During the term of the Area Development Agreement, we will not operate or grant a license
or franchise to any other person to open another UBREAKIFIX BY ASURION Store in your
Territory. We expressly retain all of the same Reserved Rights with respect to the Development Area
as described above with respect to your Franchise Agreement Territory. Accordingly, you will not
receive an exclusive territory. You may face competition from other franchisees, from outlets that we
or our affiliates own, or from other channels of distribution or competitive brands that we control.

If you fail to meet any of your obligations under the Area Development Agreement, including
the development obligations, or commit a material breach of any Franchise Agreement that you have
signed, or a material breach of any other agreement with us, we may terminate your right to develop,
open and operate UBREAKIFIX BY ASURION Stores in your Development Areas, but the
termination of your right to develop your Development Areas based solely on your failure to meet the
development schedule, will not terminate any rights granted under the Franchise Agreements then in
effect between you and us, absent a breach of the Franchise Agreement itself. After the expiration of
the term of your Area Development Agreement, we may own, operate, or franchise or license others
to operate additional UBREAKIFIX BY ASURION Stores anywhere, without restriction, including
in your Development Areas, subject to the rights granted to you in your Territory established under
any then-existing Franchise Agreement, but if you determine that further development of your
Development Areas is desirable after the term of your agreement, you must notify us in writing,
including the number of proposed UBREAKIFIX BY ASURION Stores and the proposed
development schedule, within 180 days before the expiration of your Area Development Agreement.
If we determine that your proposed additional development is unacceptable in any respect, we will
negotiate with you in good faith for 60 days to try to agree on a mutually acceptable development
schedule. If we determine that your proposed additional development is acceptable or if you reach a
written agreement with us on an alternative additional development obligation, you will have the right
to enter into a new Area Development Agreement and undertake additional development of your
Development Areas. If you do not exercise your right to enter into a new Area Development
Agreement, which is approved by us, we may own, operate, franchise or license other to operate
additional UBREAKIFIX BY ASURION Stores in your Development Areas subject only to the
territorial rights reserved to you in the individual Franchise Agreements.

ITEM 13
TRADEMARKS

During the term of your Franchise Agreement, we license you the right to operate a Store and
Mobile Unit(s) under the name “UBREAKIFIX BY ASURION”. As we transition the system
tradename from the ASURION TECH REPAIR & SOLUTIONS tradename to the UBREAKIFIX
BY ASURION tradename, we also license you the right to use other designated trademarks, as we
specify from time to time for designated purposes, to operate your Store and Mobile Unit(s). Our
affiliate, uBreakiFix Co, has licensed us to offer and sell franchises, and to sublicense the right to use
the following principal trademarks, among others, in connection with the operation of UBREAKIFIX
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BY ASURION Stores and Mobile Units, under a written License Agreement with a 50-year term,
renewable for automatic consecutive one-year terms unless either party elects not to renew. The
License Agreement provides that on termination or expiration, uBreakiFix Co will honor all Franchise
Agreements then in effect for the balance of their terms, including the terms of any successor
agreements.

Below are the principal trademarks you will use to operate your Store and Mobile Unit(s).

Our affiliate, uBreakiFix Co, has applied to register the following three trademarks on the
Principal Register of the USPTO. There are no federal registrations for these principal trademarks.
Therefore, these principal trademarks do not have as many legal benefits and rights as a federally
registered trademark. If our right to use these principal trademarks is challenged, you may have to
change to alternative trademarks, which may increase your expenses. Since the below three
applications are pending at the USPTO, no affidavits have been required to be filed.

PENDING MARK SERIAL NUMBER REGISTRATION DATE

ASURION TECH REPAIR &
SOLUTIONS (word mark) 97,039,562 January 9, 2024

97,039,563 January 23, 2024
(black & white design)

Application Date:

97,039,567 September 22, 2021

(color design)

uBreakiFix Co has registered the following principal trademarks on the Principal Register of
the U.S. Patent and Trademark Office, and all required affidavits have been filed. Three of these
principal trademarks have reached incontestability status, with the latest mark (Reg. No. 4371477)
reaching incontestability status as of August 22, 2018.

REGISTRATION
MARK NUMBER REGISTRATION DATE

UBREAKIFIX 3855288 10/5/2010

UBREAKIFIX 4364495 7/9/2013

4662899 12/30/2014
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REGISTRATION

MARK NUMBER REGISTRATION DATE
88519604 12/15/2020
88,899,349 May 4, 2020

ubreakifix 88,899,347 May 4, 2020

UBREAKIFIX BY ASURION 97,852,322 March 22, 2023
UBREAKIFIX BY ASURION 97,852,325 March 22, 2023
[ ] ®
U breoklflx 97,852,323 March 22, 2023
BY a@sUrion
[ ] ®
ubreakifix S— March 22, 2023
BY a@sUrion

We do not have a federal registration for the trademarks listed above. Therefore, these
trademarks do not have many of the legal benefits and rights of a federally registered trademark. If
our right to use any of these trademarks is challenged, you may have to change to an alternative

trademark, which may increase your expenses. Since the first two above applications are pending at
the USPTO, no affidavits have been required to be filed.

As of the date of this disclosure document, there are no currently effective material
determinations of the United States Patent and Trademark Office, the Trademark Trial and Appeal
Board, or any state trademark administrator or court; or any pending infringement, opposition, or
cancellation proceeding; or any pending material federal or state court litigation involving the
trademarks. As of the date of this disclosure document, we know of no prior rights or infringing uses
that could materially affect your use of the principal trademarks.

You must follow our rules when you use these principal trademarks and/or any other
trademarks which we license you for your Store and Mobile Unit(s). You cannot use the principal
trademarks and/or any other trademarks which we license you as a name or mark as part of a corporate
name or any assumed, trade or fictitious name (such as a “DBA” name or otherwise), in whole or in
patt, or any vatiations or abbreviations theteof, and/or with modifying words, designs or symbols.
You cannot prepare derivative works based on any of the principal trademarks and/or any other
trademarks which we license you. You may not use our corporate name, principal trademarks and/or
any other trademarks which we license you in connection with the sale of an unauthorized product or
service or in a manner not authorized in writing by us.

We do not know of either superior prior rights or infringing uses in the state in which your
UBREAKIFIX BY ASURION Store and Mobile Unit(s) will be located that could materially affect
your use of the principal trademarks.
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You must notify us immediately when you learn about an infringement of or challenge to your
use of our trademarks. We will take the action we think appropriate. We will have sole discretion to
take the action we deem appropriate and will have the right to control exclusively any litigation or U.S.
Patent and Trademark Office proceeding concerning an infringement, challenge or claim relating to
any principal trademark. You must sign all documents, render assistance, and do all things that our
counsel deems necessary to protect our interests in any litigation or U.S. Patent and Trademark Office
proceeding or otherwise to protect our interests in the principal trademarks.

If a third party challenges your proper use of a principal trademark, we will take such action
as we deem necessary and appropriate to defend you. You may participate in the defense, but at your
own cost. You must notify us immediately when you learn about the infringement or challenge.

You must modify or discontinue the use of a principal trademark, at your expense, if we
modify or discontinue it. You must not directly or indirectly contest our right to our trademarks, trade
secrets or business techniques that are part of our business.

ITEM 14
PATENTS, COPYRIGHTS, AND PROPRIETARY INFORMATION

We do not own any right in or to any patents or copyrights that are material to the franchise
system, except as described below. We do not have any pending patent or copyright applications or
registrations. We do, however, claim common law copyright protection for our proprietary software
web-based P.O.S and for our portal system, printed literature, and our Standards and Manuals. We
will allow you to use our portal system and you will have access to our Standards and Manuals solely
for confidential use in your UBREAKIFIX BY ASURION Stores and Mobile Unit(s). The
Information Systems, Standards, and Manuals are our property and you may not duplicate, copy,
disclose or disseminate the contents at any time, or prepare any derivative works based upon the
Information Systems, Standards, or Manuals, without our prior express written consent. We may
modify or supplement the Information Systems and Standards and Manuals on notice or delivery to
you. You must keep them current at all times, and on the termination or non-renewal of your
Franchise Agreement, return the software and Manuals and related content and materials to us.

You may not copy, divulge, or use any confidential information, which may include our
Standards and/or the contents of our Manuals, marketing plans and/or concepts, and operating
methods and techniques (the “Confidential Materials and Practices”) during or after the term of
your Franchise Agreement, except in connection with the operation of your UBREAKIFIX BY
ASURION Store and Mobile Unit(s) under a valid Franchise Agreement. You must follow all
reasonable procedures we prescribe to prevent unauthorized use and disclosure of our Confidential
Materials and Practices. You must inform your staff to whom the information, or any of it, is made
available of this obligation of confidence, and have them sign a written non-disclosure, and submit a
copy to us for our files.

There are no infringing uses actually known to us that could materially affect your use of the
copyrights, trade secrets, processes, methods, procedures, or other proprietary information described
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above. There are no agreements currently in effect that limit our rights to use or license the above-
mentioned copyrights in any manner.

ITEM 15
OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE
FRANCHISE BUSINESS

Franchise Agreement

Owner(s) must directly supervise the franchise business, on its Store premises. If an Owner
is not directly supervising the franchise business, you must designate an “Operating Principal”
acceptable to us who has completed the training program to our satisfaction and will be principally
responsible for communicating with us about business, operational, and other ongoing matters
concerning your UBREAKIFIX BY ASURION Store and Mobile Unit(s). The Operating Principal
must have the authority and responsibility for the day-to-day operation of your UBREAKIFIX BY
ASURION Store and Mobile Unit(s).

You (or your Operating Principal) must have completed the training program to our
satisfaction, and you must have an UBREAKIFIX BY ASURION Store Manager and/or mobile-unit
manager, as applicable, and a staff of individuals who have been trained to our satisfaction. You or
your Operating Principal, as applicable, must (a) devote his or her full time and best efforts solely to
the operation of your UBREAKIFIX BY ASURION Store and Mobile Unit(s); (b) meet our
educational, experience, financial and other reasonable criteria for the position, as contained in the
Standards and Manuals or otherwise in writing; (c) be accepted by us.

At our request, you, the Operating Principal, and UBREAKIFIX BY ASURION Store
Manager(s) and/or manager(s), as applicable, must sign a written confidentiality agreement regarding
trade secrets described in Item 14 and to conform with the covenants not to compete described in
Item 17.

Each individual who directly or indirectly owns a 10% or greater interest in the franchisee
entity must sign a Guaranty (Exhibit D) assuming and agreeing to discharge all obligations of the
“Franchisee” under the Franchise Agreement.

During the term of your Franchise Agreement, you must maintain a business credit card with
an available credit limit of not less than $10,000 against which you will authorize us to charge amounts
due from you, which are not drawn down by us by EFT. You will be responsible for any bank and
credit card company charges imposed on us on account of credit card payments and the costs of these
charges will be added to the amounts you owe us.

ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

Franchise Agreement

You must sell and offer all and only those products and services that we authorize at or from
your UBREAKIFIX BY ASURION Store and Mobile Unit(s) (i.e., “Approved Products and
Services”). Approved products may differ among our franchisees and may vary depending on the
operating season and geographic location of your UBREAKIFIX BY ASURION Store and Mobile
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Unit(s) or other factors. Mobile Units may be restricted to a more limited menu of Approved Products
and Services and may be subject to different policies and Standards than those applicable to a Store.
On receipt of written notice from us, you must sell and provide additional Approved Products and
Services according to the instructions and within the time specified in the notice. You must stop
selling and providing any previously approved or discontinued products and/or services on notice
from us. There is no limit on our right to change the approved products or services that you must
sell or offer. You may not stop offering any Approved Product or Service without our express written
approval. At our request, you must also sell certain test products and/or offer certain test services. If
you are asked to do so, you must provide us with reports and other relevant information regarding
the test products and services.

You must offer and sell all Approved Products and Services in accordance with our Standards
for the operation of an UBREAKIFIX BY ASURION Store and a Mobile Unit, as modified by us
over time, including those we may establish specifically for the Device Recommence Program, once
launched, which may include Standards regarding which mobile and other electronic devices you may
accept through the program, and policies and procedures for inspecting, evaluating, grading, and
reselling devices.

Unless specifically directed by us in writing, you must participate in all advertising, marketing,
promotions, research, and public relations programs instituted by us and/or the Advertising Fund.

You may not offer, sell, or provide any approved products in connection with any trademark,
service mark, logo type, or commercial symbol of any other person or business entity without our
express written consent.

You may not use alternative distribution channels to solicit or fill orders.

We reserve the right to establish and conduct promotional campaigns on a national or regional
basis, which may by way of illustration and not limitation promote particular products or marketing
themes. You and each Co-op Advertising Region, if any, must participate in such promotional
campaigns on such terms and conditions as we may establish. Your participation may include the
purchase point of sale advertising material, posters, flyers, product displays and other promotional
material (unless provided at no charge through the Advertising Fund).

ITEM 17
RENEWAL, TERMINATIONS, TRANSFER, AND DISPUTE RESOLUTION

This table lists certain important provisions of the franchise and related agreements. You
should read these provisions in the agreements attached to this disclosure document.

FRANCHISE AGREEMENT

Section in Franchise
Provision Agreement Summary

a. Length of the Franchise

About 10 years (we may adjust the exact term to coincide with the term

Term §31 and option terms in your lease).
b. iinmewal or extension of the §3.2 2 potential renewal terms, each with a 10-year term.
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Provision

Section in Franchise
Agreement

Summary

Requirements for franchisee
to renew or extend

§§ 3.2 - 3.4

To renew, you must: have fully performed all obligations under the
Franchise Agreement, the Manuals, and other agreements with us or our
affiliates; met all standards; provide timely written notice of intent to
renew; sign a new franchise agreement which may contain materially
different terms and conditions than your original agreement; if requested,
remodel the Store premises; if requested, repaint, re-decal and re-equip
your Mobile Unit(s), and if mileage exceeds 150,000 miles, replace the
Mobile Unit(s); not have more 3 or more noticed material defaults (cured
or uncured) during any 36 month period; pay a renewal fee of $10,000;
comply (and your employees comply) with then-current qualification,
training and certification requirements; and sign releases.

. Termination by franchisee

§14.8

Subject to applicable state law, you may terminate if we materially default,
and we do not cure the default within 60 days after our receipt of written
notice from you detailing the alleged default, unless the default cannot
reasonably be cured within 60 days.

Termination by Franchisor
without cause

None

Not Applicable.

Termination by Franchisor
with cause

§§ 14.1 — 14.7

We can terminate only if you default under your Franchise Agreement or
an Area Development Agreement.

“Cause” defined — curable
defaults

§14.4

Includes any default not described as non-curable in paragraph (h) below.
Most curable defaults must be cured within 10 days, or within 5 days for
the failure to timely pay any amounts owed to us or an affiliate.

h. “Cause” defined — non-

curable defaults

§14.2 - 14.3

Non curable defaults include: bankruptcy or insolvency; unsatisfied
judgment or lien; seizure, take-over or foreclosure action; levy of
execution of attachment on Franchise Agreement or on any property used
in the Store or Mobile Unit(s); you allow or permit any judgment to be
entered against us or any of our affiliates resulting from the operation of
the Store or Mobile Unit(s); condemnation or transfer in lieu of
condemnation; imminent danger to the public health; health and safety
violations; conviction of, or guilty or nolo contendere plea by, an owner,
officer, director or key staff to a felony or other crime or offense likely to
adversely affect reputation; failure to comply with confidentiality or non-
competition provisions of your Franchise Agreement; abandonment;
assignment without our consent; repeated defaults, even if cured; violation
of law which is not cured within 10 days; sale of unauthorized products;
knowingly maintaining false books, underreporting or under recording of
Gross Sales; misuse of trademark; misrepresentations in the acquisition of
the Franchise Agreement; failing to complete training; and failing to meet
certain financial covenants.

Franchisee’s obligations on
termination/non-renewal

Article 15

You must stop using trade sectrets and Marks; pay all amounts due; cease
using and return or turn over all manuals, training and promotional
materials and customer lists to us; make cosmetic changes to your Store
premises and Mobile Unit(s) so that they no longer resemble our
proprietary design; at our option, sell the equipment and furnishings to us,
assign to us or our designee (or, at our election, terminate) all voice and
data telephone numbers used in connection with the Store and Mobile
Unit(s); authorize and instruct the telephone companies and listing
agencies to transfer and assign the telephone numbers and directory listing
to us, sign and deliver to us all documents that must be filed with any
governmental agency indicating that you are no longer licensed to use our
Marks. See also “t” below.

Assignment of contract by
Franchisor

§13.1

No restriction on our right to assign.

. “Transfer” by franchisee —
defined

§13.2.1

Includes transfer of control of your business, transfer of the agreement, or
change in ownership of the franchisee entity.
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Provision

Section in Franchise
Agreement

Summary

1. Franchisor approval of
transfer

§§13.2

Transfers require our prior express written consent.

m. Conditions for franchisor
approval of transfer

§13.2-13.4

You must: provide us with written notice, all transfer documents, estoppel
agreement of any causes of action against us, list of all owners and an offer
to us of a right of first refusal; not be in default; pay all sums owed,
including a transfer fee; sign releases and disclose all material information
we request. The transferee must qualify; assume the Franchise Agreement
or sign a new Franchise Agreement; complete training and pay our
training fee; repair and refurbish the Store and each Mobile Unit assignee.
(See also “t” below).

With our written consent, you may transfer a Franchise Agreement to an
entity of which you directly own 100% interest for convenience of
ownership. All holders of a 10% or greater interest in the new franchisee
entity must sign a guaranty. You must reimburse us for all costs and
expenses that we incur in connection with the transfer, including
attorneys’ fees.

Before shares of a franchisee entity may be offered by private offering,
you must provide us with copies of all offering materials; indemnify us,
our affiliates, officers, ditectors, shareholders, partners, agents,
representatives, independent contractors, servants and employees of each
in connection with the offering; and pay us a non-refundable fee of
$10,000 to reimburse us for our costs and expenses associated with
reviewing the proposed offering in addition to securing the territory.

n. Franchisor’s right of first
refusal to acquire franchisee’s
business

§13.2.3

We can match any offer for your business (this includes your Store and
Mobile Unit(s)).

o. Franchisot’s option to
purchase franchisee’s
business

Article 18 §5.3.1 and
Attachment 4 to
Franchise Agreement
“Addendum to Lease”

If your Franchise Agreement is terminated or expires, we may purchase
the equipment and furnishings of your Store and Mobile Unit(s), using a
five (5)-year straight line amortization period. Your lease must also grant
us the option to assume the Lease, or execute a substitute lease on the
same terms for the then remaining term of the Lease plus all remaining
option/renewal terms, on termination, expiration ot your failure to
exercise any option to tenew, and/or extend the term of the Lease, as well
as to cure your Lease default and succeed to rights in your Lease, or enter
into a substitute Lease on the same terms.

We have the right to purchase all of the assets of your business, including
all fixtures, equipment, inventory and contract rights, free and clear of all
liens and encumbrances at any time after the first to occur of: (a) twenty-
four (24) months after the opening date of your UBREAKIFIX BY
ASURION Store; (b) twenty-four (24) months after the opening date of
the first UBREAKIFIX BY ASURION Store you open under an Area
Development Agreement (if applicable); or (c) if applicable, the day that
your Area Development Agreement is terminated, if it is terminated
because of your failure to meet your development obligation. The
purchase price will be either (i) 2 times unit EBITDA (for Store(s) and
Mobile Unit(s) open fewer than 12 months, we only reimburse out-of-
pocket costs to build out the Store(s)/equip the Mobile Unit(s)); ot (if) the
fair market value of the assets. You may choose the methodology used to
determine the purchase price, but if you do not make a timely selection of
the methodology, the methodology used will be determined by us.
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Section in Franchise
Provision Agreement Summary

We expect the asset purchase agreement to contain customary
representations and warranties.

Your heirs have nine (9) months after your death or legal incapacity to

p. Death or disability of enter into a new Franchise Agreement, if the heirs meet our standards and

. 14.3.2 . . . . .
franchisee § qualifications. If your heirs do not meet our standards and qualifications,
the heirs may sell to a person approved by us. See “m” above.
q. Non-competition covenants . . . . . _
during the term of the §12.1 Subject to applicable state law, no involvement or interest in any similar or
u .

) competitive business.
franchise P

Subject to applicable state law, no involvement or interest in any similar or
competitive business, for 2 years in your Territory, or within a 20-mile
radius of the defined area of any then-existing UBREAKIFIX BY
ASURION Store.

r. Non-competition covenants
after the franchise is §12.1
terminated or expires

s. Modification of the §20.8 The Franchise Agreement may be modified only by written agreement
agreement ) between the parties.

Subject to applicable state law, only the terms of the Franchise Agreement
and other related written agreements are binding. Any representations or
promises outside of the disclosure document and Franchise Agreement or
other related written agreements may not be enforceable

t. Integration/Merger clause §20.8

Subject to applicable state law, all disputes, other than disputes relating to
preliminary injunction relief, must first be submitted to a process of
Article 19 negotiation and non-binding mediation. If mediation is not successful, all
disputes except for those related to preliminary injunction relief must be
arbitrated in Florida.

u. Dispute resolution by
arbitration or mediation

v. Choice of forum §20.14 Subject to applicable state law, arbitration must be in Florida.

Subject to applicable state law, Florida law applies, except for the

w. Choice of law §20.7 . . iy .
provisions respecting non-competition, which are governed by local law.

AREA DEVELOPMENT AGREEMENT

Section in Area
Provision Development Agreement Summary

Typically, a year per store on the Area Development Agreement, or until you
§4.1 sign a Franchise Agreement for your last Store necessary to satisfy your
Development Obligation, whichever is eatlier.

. Length of the Area
Development Agreement

You do not have the right to renew your Area Development Agreement.
However, if we determine that further development of your Development Area
. Renewal or extension of the §§ 2.4 and 4.2 is desirable, if you atre in good standing and you are not in default under your
term ' ’ Area Development Agreement, we will offer you the opportunity to develop
additional Stores. Unless we consent, you may not open more than the total
number of Stores comprising your Development Obligation.

You must sign a new Area Development Agreement, which will contain your
additional development obligation and may have materially different terms and
§§ 4.3-4.4 conditions than your original contract. You and your affiliates who have a
currently existing Franchise Agreement or Area Development Agreement with
us must sign a general release.

. Requirements for franchisee to
renew or extend

. Termination by franchisee None You may terminate under any grounds permitted by applicable state law.

. Termination by Franchisor

without cause None Not Applicable

Termination by Franchisor We can terminate if you or any of your affiliates materially default under the
. y

. §9.1 Area Development Agreement, an individual Franchise Agreement, or any
with cause other agreement with us or any of our affiliates.
. “Cause” defined — curable §9.1 You have 5 days to cure non-payment of fees and ten 10 days to cure any
defaults ) default not defined as non-curable in (h.) below.
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Provision

Section in Area
Development Agreement

Summary

. “Cause” defined — non-curable

Non curable defaults include: unapproved transfers; failure to meet

§9.1 development obligations, any breach of unfair competition provisions, and
defaults . . .
failure to meet Financial Covenants.
L, _ You will have no further right to develop or operate additional Stores, but you
Franchisee’s obligations on . .
o §4.5 may continue to own and operate all Stores under any Franchise Agreements
termination/non-renewal . . S /
existing at the time of termination or non-renewal.
Assignment of contract by - . .
o ’ §7.1 No restriction on our right to assign.
Franchisor
. “Transfer” by franchisee — §7.3 Includes transfer of control of your business, transfer of the agreement, or
defined ' change in ownership of a franchisee entity.
Franchisor approval of §7.3 Transfers require our express written consent, which we may grant or withhold
transfer ) for any reason at all in our sole judgment.
Except as described below, you may not transfer your Area Development
Agreement except with our written consent and a simultaneous assignment of
all Franchise Agreements signed under the Area Development Agreement to
the same assignee.
At our election, the assignee must sign our then-current form of Development
.. . Agreement and Franchise Agreements for each Store then developed or under
. Conditions for franchisor
§§7.2 and 7.3 development.
approval of transfer . . . .
Before shares of a franchisee entity may be offered by private offering, you
must provide us with copies of all offering materials; indemnify us, our
affiliates, officers, directors, shareholders, partners, agents, representatives,
independent contractors, servants, and employees of each in connection with
the offering; and pay us a non-refundable $5,000 fee to reimburse us for our
costs and expenses associated with reviewing the proposed offering.
. Franchisor’s right of first
refusal to acquire franchisee’s §7.3 We can match any offer for your business.
business
We have the right to purchase all assets of your business, free and clear of all
liens and encumbrances at any time after the earlier of: (a) 24 months after the
opening date of the first Store you open under the Area Development
Agreement; or (b) the day that your Area Development Agreement is
terminated, if terminated due to your failure to meet your development
obligation. The purchase price will, at your option, be either (i) (a) 2 times unit
. Franchisor’s option to §12.4 EBITDA for the previous 12 months for Stores that have been open and
purchase franchisee’s business ' operating for more than 12 months, plus (b) the uncredited portion of your
Development Fee and the initial franchise fee and certain costs for Stores that
have not opened or have not been open and operating for 12 months; or (ii)
the fair market value of the assets. If you do not make a timely selection of the
methodology, then the methodology used will be determined by us.
We expect the asset purchase agreement to contain customary representations
and warranties.
- We allow your heirs a reasonable time, up to 9 months, after your death or legal
. Death or disability of . vy . > 1P ’ Y &
. §§7.3 and 9.1 incapacity to assign the Area Development Agreement to a person acceptable
franchisee : . . € »
to us, in our sole discretion. See also “m” above.
. Non-competition covenants . . . . . -
. Subject to applicable state law, no involvement or interest in a similar or
during the term of the §8.1 " .
. competitive business.
franchise
Non-competition covenants . . . . . -
. Subject to applicable state law, no involvement or interest in a similar or
after the franchise is §8.2 .. . o
. . competitive business for 24 months within the Development Area.
terminated or expires
Modification of the agreement §10.9 The agreement may be modified only by written agreement between the parties.
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Provision

Section in Area
Development Agreement

Summary

Subject to applicable state law, only the terms of the Franchise Agreement and
other related written agreements are binding. Any representations or promises

- Integration/Merger clause §10.9 outside of the disclosure document and Franchise Agreement or other related
written agreements may not be enforceable
Subject to applicable state law, all disputes, other than disputes relating to

. Dispute resolution by §10.17 preliminary injunction relief, must first be submitted to a process of negotiation

arbitration or mediation

and non-binding mediation. If mediation is not successful, all disputes except
for those related to preliminary injunction relief must be arbitrated in Florida.

. Choice of forum

§§ 10.15 and 10.17

Subject to applicable state law, arbitration following unsuccessful negotiation
and mediation must be in Florida.

. Choice of law

§10.8

Subject to applicable state law, Florida law applies, except for the provisions
respecting Non-Competition, which are governed by the law of the state in
which you will operate.

ITEM 18

PUBLIC FIGURES

We do not use any public figures to promote this franchise.

ITEM 19

FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or
potential financial performance of its franchised and/or franchisor-owned outlets, if there is a
reasonable basis for the information, and if the information is included in the disclosure document.
Financial performance information that differs from that included in Item 19 may be given only if: (1)
a franchisor provides the actual records of an existing outlet you are considering buying; or (2) a
franchisor supplements the information provided in this Item 19, for example, by providing
information about possible performance at a particular location or under particular circumstances.

The franchisee-operated Stores for which information is included in this Item 19 are
substantially similar to your Store in the products and services offered. Virtually all Stores participate
in our National Accounts programs. Total Revenue reflected in this Item 19 includes revenue derived
from National Accounts. Some of the franchisee-operated Stores for which information is included
in this Item 19 are located in metropolitan markets where expenses are frequently higher than in non-
metropolitan markets, and those stores generally have to achieve relatively higher revenue to cover

higher expenses.

In this Item 19, we report information on Total Revenue, Total Cost of Goods Sold
(“COGS”) and Gross Profits (as those terms are defined below). The reported information excludes
all other expenses that you will incur in operating your Store and Mobile Unit(s), including, without
limitation: (a) general and administrative expenses related to the day-to-day operation of a Store, bank
service charges, insurance expenses, shipping costs, accounting/professional fees, security costs, and
other miscellaneous cost; (b) interest, income taxes, depreciation, and amortization; (c) Store
occupancy rental payments, Mobile Unit rental payments, common area maintenance charges
(C.A.M), and other lease payments; (d) property taxes and real estate insurance premiums; (e) internet,
telephone, general supplies, electric, water and gas costs; (f) personnel and payroll costs, including
salaries and houtly pay for full-time and part-time employees, employee and employer contributions
for F.I.C.A. taxes, federal unemployment taxes, state unemployment taxes, worker's compensation
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insurance premiums, group health insurance premiums (if any), and payroll processing fees; and (g)
fees and charges payable to us as detailed in Item 6, including Continuing Royalties, Advertising Fees,
National Account Administrative Fees, Dispatch Fees, Referral Commissions, Internet Referral
Source Administrative Fees, and Customer Service Fees.

Total Revenue Defined: Total Revenue is the sum of all income received from the sale of
repair services and accessories. It also includes Fifty-Five Dollars ($55.00) for each sale of a connected
home product on behalf of one of our National Accounts. The connected home sales incentive
amount is determined on a quarterly basis and can periodically change. At times, these incentives are
greater than Fifty Dollars ($55.00) per sale. However, at no time during the reporting periods were
these incentive payments less than Fifty Dollars (§55.00) per sale. This amount also includes any Sales
Tax amount collected.

VARIANCES FOR FRANCHISEE: Due to price sensitivity in the marketplace, we have
outlined recommended maximum pricing. Within our guidelines, you will determine the retail sales
price for repair services and accessories. We have established National Accounts which could have an
impact on your Total Revenue and Gross Profit (See Item 6 of this disclosure document). Systemwide
National Accounts volume fluctuates over time, accounting for 46.7% of our System’s Total Revenue
in 2021 and 46.4% in 2022. In 2023, National Accounts comprised 54.2% of the System’s Total
Revenue. Some National Accounts require you to use best efforts not to exceed their suggested retail
pricing. All National Accounts pay a set contractual amount for you to provide services to the
customers of the National Account partner. Your net profit on the services performed for National
Accounts may be impacted by fluctuations in the cost of labor and COGS.

Cost of Goods Sold (COGS) Defined: COGS is the sum of the cost of all parts and materials
consumed in performing repair services and the purchase of inventory for the sale of accessories, less
any credit applicable for parts or materials returned for refurbishment.

VARIANCES FOR FRANCHISEE: The cost of parts and materials includes all expenses
associated with inventory, including: the cost of accessories, parts, materials and the cost of shipping
inventory to the store. This cost is the sum of all these expenses less any credits given for merchandise
returned for refurbishment (“BuyBacks”). Many repair services offered at Stores include opportunities
for BuyBacks, as the original part or material on a device may contain inherent value. uBreakilix
Repair Parts Co. offers credit for purchase of new parts and materials to franchisee-operated stores
that return the original parts from the repair for refurbishment.

Gross Profit Defined: Gross Profit is calculated as Total Revenue less COGS. It does not
reflect net profit. Store and Mobile Units incur additional costs and expenses that must be deducted
from Gross Profit to determine net profit.

VARIANCES FOR FRANCHISEE: See comments in Variances for Franchisee for Total
Revenue and COGS.

The information in this Item 19 is compiled from unaudited data supplied by the franchisees,
which we have not audited or independently verified.

Written substantiation for the financial performance representations in this Item 19 will be
made available to you upon reasonable request.
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Total Revenue, COGS and Gross Profit of Franchisee-Operated Stores in the United States

As of December 31, 2023, there were 557 franchisee-operated Stores in the United States.
This section of Item 19 only includes financial information on United States based stores. The table
below show Total Revenue, COGS, and Gross Profit numbers for Stores in operation in the United
States on December 31, 2023. This does not include any Total Revenue, COGS, and Gross Profit for

Mobile Unit operations.

Stores that were Open 3+ years (as of 12/31/2023) (247 Stotres)

High Business Average Business | Median Business Low Business
2023 Total Revenue $2,753,253.50 $557,204.12 $526,993.79 $176,155.30
Cost of Goods Sold (COGS) $1,749,834.25 $224,173.47 $212,135.15 $81,296.92
Gross Profit $1,003,419.25 $333,030.65 $314,858.64 $94,858.38

Stores that were Open 1-3 years (as of 12/31/2023) (161 Stores)

High Business | Average Business | Median Business Low Business
2023 Total Revenue $827,589.81 $432,313.20 $419,571.46 $160,203.98
Cost of Goods Sold (COGS) $401,367.63 $191,040.80 $178,702.02 $77,656.57
Gross Profit $426,222.17 $241,272.40 $240,869.44 $82,547.41

This section of Item 19 includes information only on the Stores operating one year or longer
with no extended period of closure (one month or longer) and Stores who were operating under
Franchisee ownership for one year or longer. The table excludes the results of 55 Stores that did not
operate the entirety of the year, 14 Stores that had an extended period of closure (one month or
longer), and 118 Stores that did not operate under Franchisee ownership for the entirety of the year.

For Stores open 3+ years, there were 113 Stores higher than group average. For Stores open
3+ years, there were 46% Stores higher than group average. For Stores open 1-3 years, there were 72
Stores higher than group average. For Stores open 1-3 years, there were 45% Stores higher than group
average.

While the averages indicate a general increase in Total Revenue in the Stores’ years of
operation, the Total Revenue of each Store did not increase every year, and not all Stores experienced
the same pace or level of growth, or any year-over-year growth. Some Stores experienced year-over-
year reductions in Total Revenue. Numbers are not adjusted for inflation.

General

Some franchises have earned these amounts. Your individual results may differ. There is no
assurance that you will earn or sell as much

Other than the preceding financial performance representation, we do not make any
representations about a franchisee's future financial performance or the past financial performance of
company-owned or franchised outlets. We also do not authorize our employees or representatives to
make any such representations either orally or in writing. If you are purchasing an existing outlet,
however, we may provide you with the actual records of that outlet. If you receive any other financial
performance information or projections of your future income, you should report it to the franchisor’s
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management by contacting Theresa Madonia at 4000 Millenia Blvd, Orlando, FL 32839,
877-224-4349, the Federal Trade Commission, and the appropriate state regulatory agencies.

ITEM 20
OUTLETS AND FRANCHISEE INFORMATION

Table No. 1
Systemwide Outlet Summary
For Years 2021 through 2023

Outlets at the Start | Outlets at the End

Outlet Type Year of the Year of the Year Net Change
2021 434 337 -97
Franchised 2022 337 443 +106
2023 443 557 +114
2021 120 361 +241

Company- and

Affiliate-Owned 2022 361 321 -40
2023 321 164 -157
2021 554 698 +144
Total Outlets 2022 698 764 +66
2023 764 721 -43

" As of December 31, 2023, there were 35 Mobile Unit-only businesses in operation.

Table No. 2
Transfers of Outlets from Franchisee to New Owners (other than the Franchisor)
For Years 2021 through 2023

State Year Number of Transfers
2021 0

California 2022
2023
2021
Flotida 2022
2023
2021
Georgia 2022
2023
2021
1llinois 2022
2023

SV, WO~~~
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Year

Number of Transfers
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North Carolina

2021

2022
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Ohio

2021

2022

2023

Pennsylvania

2021

2022

2023

South Carolina

2021

2022

2023

Texas

2021
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Utah

2021
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Total

2021

[\ Nl BN\ Heoll I (Ol Nl Neo Nl Reoll Bl Reoll Bl Nl Heo Bl B \CH N O N Rell Bl Nl R R R S Ne Rl N E=1 B h Rl T Ne)

2022

—
N

2023

J—
\]

2024 UBIF FDD
63487120v2

50




Table No. 3
Status of Franchised Outlets
For Years 2021 through 2023

Ceased Outlets at
Outlets at Outlets Termin- Non- Reacquired by Operations — End of the
State Year Start of Year Opened ations Renewals Franchisor** Other Reasons Year
2021 6 1 0 0 6 0 1
Alabama 2022 1 3 0 0 0 0 4
2023 4 0 0 0 0 0 4
2021 14 0 0 0 4 0 10
Arizona 2022 10 2 0 0 0 0 12
2023 12 1 0 0 0 0 13
2021 0 0 0 1 0
Arkansas 2022 0 0 0 0 0
2023 1 0 0 0 0
2021 35 13 0 0 15 0 33
California 2022 33 18 0 0 1 2 48
2023 48 24 4 0 0 0 68
2021 11 2 0 0 7 0 6
Colorado 2022 3 0 0 0 0 9
2023 10 1 0 0 0 18
2021 4 0 0 0 2 7
Connecticut 2022 7 3 0 0 0 0 10
2023 10 0 1 0 0 0 9
2021 0 0 0 0 0 0 0
Delaware 2022 0 0 0 0 0 0 0
2023 0 1 0 0 0 0 1
o 2021 3 1 0 0 2 0 2
Eifsﬁﬁ)?af 2022 2 0 0 0 0 0 2
2023 2 0 0 0 0 0 2
2021 69 4 0 0 29 2 42
Florida 2022 42 13 0 0 0 0 55
2023 55 11 2 0 0 1 63
2021 13 5 0 0 1 0 17
Georgia 2022 17 1 0 0 0 0 18
2023 18 5 0 0 0 0 23
2021 0 2 0 0 0 0 2
Hawaii 2022 0 0 0 0 0 2
2023 2 0 0 0 0 0 2
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Ceased

Outlets at

Outlets at Outlets Termin- Non- Reacquired by Operations — End of the
State Year Start of Year Opened ations Renewals Franchisor** Other Reasons Year
2021 6 0 0 0 1 0 5
Idaho 2022 5 1 0 0 3 0 3
2023 3 0 1 0 0 0 2
2021 18 2 0 0 3 0 17
Illinois 2022 17 5 0 0 0 0 22
2023 22 4 1 0 0 0 25
2021 6 3 0 0 0 0 9
Indiana 2022 9 2 0 0 0 0 11
2023 11 2 2 0 0 0 11
2021 4 2 0 0 6 0 0
Towa 2022 0 0 0 0 0 0 0
2023 0 5 0 0 0 0 5
2021 8 0 0 0 8 0 0
Kansas 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 3 0 0 0 2 0 1
Kentucky 2022 1 1 0 0 0 0 2
2023 2 0 0 0 0 0 2
2021 4 1 0 0 0 0 5
Louisiana 2022 5 2 0 0 0 0 7
2023 7 0 0 0 0 0 7
2021 0 0 0 0 0 0 0
Maine 2022 0 0 0 0 0 0 0
2023 0 1 0 0 0 0 1
2021 3 4 0 0 1 0 6
Maryland 2022 6 9 0 0 1 0 14
2023 14 3 1 0 0 0 16
2021 3 1 0 0 0 0 6
Massachusetts | 2022 2 4 0 0 0 0
2023 6 1 0 0 0 11
2021 12 5 0 0 0 0 17
Michigan 2022 17 2 0 0 0 1 18
2023 18 0 0 0 0 0 18
2021 4 0 0 2 0
Minnesota 2022 3 0 0 0 1
2023 2 0 0 0 0 10
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Ceased

Outlets at

Outlets at Outlets Termin- Non- Reacquired by Operations — End of the
State Year Start of Year Opened ations Renewals Franchisor** Other Reasons Year
2021 2 1 0 0 0 0 3
Mississippi 2022 3 2 0 0 1 0 4
2023 4 1 0 0 0 0 5
2021 10 0 0 0 8 0 2
Missouri 2022 2 0 0 0 0 0 2
2023 2 0 0 0 0 0 2
2021 0 1 0 0 0 0 1
Montana 2022 1 1 0 0 0 0 2
2023 2 1 0 0 0 0 3
2021 5 1 0 0 3 1 2
Nebraska 2022 2 0 0 0 0 0 2
2023 2 3 0 0 0 0 5
2021 6 0 0 0 0 0 6
Nevada 2022 6 1 0 0 0 0 7
2023 7 1 0 0 0 0 8
2021 0 0 0 0 0 0 0
Haig‘;ﬁe 2022 0 1 0 0 0 0 1
2023 1 2 0 0 0 0 3
2021 4 0 0 0 0 2 2
New Jersey 2022 2 1 0 0 0 0 3
2023 3 7 0 0 0 0 10
2021 2 0 0 0 2 0 0
New Mexico 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 23 3 0 0 10 0 16
New York 2022 16 10 1 0 0 0 25
2023 25 2 1 0 0 0 26
2021 17 1 0 0 4 1 13
Cft((’)ﬁa 2022 13 8 0 0 0 1 20
2023 20 0 0 0 1 0 19
2021 0 2 0 0 0 0 2
North Dakota | 2022 2 0 0 0 0 0 2
2023 2 0 1 0 0 0 1
2021 14 5 0 0 9 0 10
Ohio 2022 10 4 0 0 0 0 14
2023 14 2 0 0 0 0 16
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Ceased

Outlets at

Outlets at Outlets Termin- Non- Reacquired by Operations — End of the
State Year Start of Year Opened ations Renewals Franchisor** Other Reasons Year
2021 3 1 0 0 3 0 1
Oklahoma 2022 1 0 0 0 0 0 1
2023 1 2 0 0 0 0 3
2021 3 0 0 0 0 0 3
Oregon 2022 3 0 0 0 0 0 3
2023 3 0 0 0 0 0 3
2021 9 3 0 0 4 0 8
Pennsylvania 2022 8 4 0 0 2 0 10
2023 10 3 0 0 0 0 13
2021 1 0 0 0 0 0 1
Puerto Rico 2022 1 0 0 0 0 0 1
2023 1 1 0 0 0 0 2
2021 5 0 0 0 0 0 5
Ci‘;gﬁia 2022 5 1 0 0 0 0 6
2023 6 0 0 0 0 0 6
2021 1 0 0 0 1 0 0
South Dakota | 2022 0 1 0 0 0 0 1
2023 1 0 0 0 0 0 1
2021 16 3 0 0 3 0 16
Tennessee 2022 16 3 0 0 0 0 19
2023 19 1 1 0 0 0 19
2021 45 3 0 0 21 0 27
Texas 2022 27 14 0 0 5 0 36
2023 36 17 0 0 0 0 53
2021 5 1 0 0 2 0 4
Utah 2022 4 1 0 0 0 0
2023 5 0 0 0 0 0
2021 13 2 0 0 1 0 14
Virginia 2022 14 4 0 0 5 0 13
2023 13 6 0 0 0 0 19
2021 4 0 0 0 0 0 4
Washington 2022 4 1 0 0 0 0 5
2023 5 10 1 0 0 2 12
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Ceased Outlets at
Outlets at Outlets Termin- Non- Reacquired by Operations — End of the
State Year Start of Year Opened ations Renewals Franchisor** Other Reasons Year
2021 0 0 0 0 0 0 0
West Virginia | 2022 0 1 0 0 0 0 1
2023 1 0 0 0 0 0 1
2021 13 1 0 0 10 0 4
Wisconsin 2022 4 0 0 0 0 0 4
2023 4 1 0 0 0 0 5
2021 434 82 0 0 17 8 337
Total 2022 337 130 1 0 18 5 443
2023 443 136 18 0 1 3 557

" If multiple events occurred affecting an outlet, this table shows the event that occurred last in time.

Table No. 4
Status of Company- and Affiliate-Owned Outlets

For Years 2021 through 2023 2

Businesses Businesses Businesses at
Businesses at Businesses Reacquired from Businesses Sold to End of the
State Year Start of Year Opened Franchisee Closed Franchisee Year
2021 4 0 6 0 0 10
Alabama 2022 10 0 0 0 2
2023 0 0 2 0
2021 1 4 0 0 12
Arizona 2022 12 0 0 0 2 10
2023 10 0 0 0 1 9
2021 0 0 1 0 0 1
Arkansas 2022 1 0 0 0 0 1
2023 1 0 0 0 1 0
2021 11 5 12 0 0 28
California 2022 28 2 2 3 4 25
2023 25 0 0 4 21 0
2021 6 0 7 0 0 13
Colorado 2022 13 1 0 2 2 10
2023 10 0 0 1 9 0

*This chart includes all locations owned by companies of which our founders, Justin Wetherill,
Edwatd Trujillo and/or David Reiff had an ownership interest of twenty-five percent (25%) or

more.
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Businesses at

Businesses

Businesses
Reacquired from

Businesses

Businesses
Sold to

Businesses at
End of the

State Year Start of Year Opened Franchisee Closed Franchisee Year
2021 0 2 0 0 0 2
Connecticut 2022 2 1 0 0 2 1
2023 1 0 0 1 0 0
2021 0 2 0 0 0 2
Delaware 2022 2 1 0 0 0 3
2023 3 0 0 0 1 2
o 2021 1 0 2 0 0 3
lgi)sﬁﬁg 2022 3 0 0 3 0 0
2023 0 0 0 0 0 0
2021 14 0 29 2 0 41
Florida 2022 41 0 0 3 5 33
2023 33 0 0 2 11 20
2021 4 1 1 0 0 6
Georgia 2022 6 1 0 0 0 7
2023 7 0 0 1 1 5
2021 0 0 1 0 0 1
Idaho 2022 1 0 3 1 1 2
2023 2 0 0 0 0 2
2021 10 6 3 0 0 19
Tllinois 2022 19 0 0 0 4 15
2023 15 0 0 0 4 11
2021 8 0 0 0 0 8
Indiana 2022 8 0 0 2 0 6
2023 6 0 0 2 1 3
2021 0 0 6 0 0 6
Towa 2022 6 0 0 1 0 5
2023 5 0 0 0 5 0
2021 0 0 8 0 0 8
Kansas 2022 8 0 0 0 0 8
2023 8 0 0 2 0 6
2021 2 2 2 0 0 6
Kentucky 2022 6 0 0 1 0 5
2023 5 0 0 0 0 5
2021 4 7 1 0 0 12
Maryland 2022 12 2 1 2 7 6
2023 6 0 0 4 2 0
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Businesses at

Businesses

Businesses
Reacquired from

Businesses

Businesses
Sold to

Businesses at
End of the

State Year Start of Year Opened Franchisee Closed Franchisee Year
2021 3 5 3 0 0 11
Massachusetts | 2022 11 2 0 0 5 8
2023 8 0 0 2 6 0
2021 0 0 2 0 0 2
Minnesota 2022 2 0 0 0 0 2
2023 2 0 0 0 2 0
2021 0 0 0 0 0 0
Mississippi 2022 0 0 1 0 0 1
2023 1 0 0 0 1 0
2021 0 1 8 0 0 9
Missouri 2022 9 0 0 0 0 9
2023 9 0 0 1 0 8
2021 0 0 3 0 0 3
Nebraska 2022 3 0 0 0 0 3
2023 3 0 0 0 3 0
2021 0 1 2 0 0 3
Hai;znre 2022 3 0 0 0 1 2
2023 2 0 0 0 2 0
2021 10 7 0 0 0 17
New Jersey 2022 17 2 0 0 0 19
2023 19 0 0 5 6 8
2021 0 0 2 0 0 2
New Mexico 2022 2 0 0 0 0 2
2023 2 0 0 0 0 2
2021 10 1 10 0 0 21
New York 2022 21 2 0 3 5 15
2023 15 0 0 1 2 12
2021 0 0 4 0 0 4
cfr(ﬁﬁa 2022 4 0 0 0 0 4
2023 4 0 1 1 0 4
2021 0 5 9 0 0 14
Ohio 2022 14 0 0 1 3 10
2023 10 0 0 2 2 6
2021 0 1 3 0 0 4
Oklahoma 2022 4 0 0 1 0 3
2023 3 0 0 0 2 1
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Businesses at

Businesses

Businesses
Reacquired from

Businesses

Businesses
Sold to

Businesses at
End of the

State Year Start of Year Opened Franchisee Closed Franchisee Year
2021 7 5 4 0 0 16
Pennsylvania 2022 16 1 2 0 0 19
2023 19 0 0 2 3 14
2021 0 0 0 0 0 0
South Carolina | 2022 0 2 0 0 0 2
2023 2 0 0 0 0 2
2021 0 0 1 0 0 1
South Dakota | 2022 1 0 0 1 0 0
2023 0 0 0 0 0 0
2021 0 1 3 0 0 4
Tennessee 2022 4 0 0 1 1 2
2023 2 0 0 0 1 1
2021 8 7 21 0 0 36
Texas 2022 36 3 5 1 8 35
2023 35 0 0 1 14 20
2021 0 0 2 0 0 2
Utah 2022 2 0 0 0 0 2
2023 2 0 0 0 0 2
2021 5 3 1 0 0 9
Virginia 2022 9 0 4 0 0 13
2023 13 0 0 4 6 3
2021 2 9 0 0 0 11
Washington 2022 11 5 0 4 0 12
2023 12 0 0 2 10 0
2021 4 0 10 0 0 14
Wisconsin 2022 14 2 0 3 0 13
2023 13 0 0 0 1 12
2021 120 72 171 2 0 361
Total 2022 361 27 18 33 52 321
2023 321 0 1 40 118 164

"If multiple events occurred affecting an outlet, this table shows the event that occurred last in time.
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Projected Openings During 2024

Table No. 5

Franchise Agreements Signed | Projected New Franchise | Projected New Company or Affiliate-
But Outlet Not Opened as of Outlets as of 12/31/2023 Owned Outlets as of 12/31/2023
State 12/31/2023 (In 2024) (In 2024)*

Arizona 1 0 0
California 2 0
Florida 1 1 0
Georgia 1 1 0
Hawaii 0 1 0
Louisiana 0 1 0
Michigan 1 0 0
New York 3 0 0
North Carolina 2 0 0
Puerto Rico 1 0 0
Texas 1 2 0
Total 12 8 0

Exhibit F includes a list of the names, cities and states and current business telephone numbers
(or if unknown, last known home telephone numbers) of franchisees: who transferred their franchises
in our most recent fiscal year; who had franchises terminated, not renewed or reacquired by us during
our most recent fiscal year; who ceased operations for other reasons during our most recent fiscal
year; or who had not communicated with us within 10 weeks of the issuance date of this disclosure
document.

If you buy this franchise, your contact information may be disclosed to other buyers when you
leave the franchise system.

In some instances during the last 3 years, current and former franchisees sign provisions
restricting their ability to speak openly about their experience with us. You may wish to speak with
current and former franchisees, but be aware that not all such franchisees will be able to communicate
with you.

No trademark specific franchisee association has been sponsored by us, or has requested to
be included in this franchise disclosure document.

ITEM 21
FINANCIAL STATEMENTS

Our audited financial statements as of and for the years ended December 31, 2023,
December 31, 2022, and December 31, 2021, are included in Exhibit G.
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ITEM 22
CONTRACTS

Attached are the current forms of the following franchise-related agreements:

Exhibit A - Franchise Agreement

Exhibit A-1 — Satellite Unit Addendum to Franchise Agreement
Exhibit B - Area Development Agreement

Exhibit B-1 - Addendum to Area Development Agreement for Existing Franchisees
Exhibit C - General Release

Exhibit D - Guaranty

Exhibit E - Confidentiality Agreement

Exhibit | - Closing Franchisee Questionnaire

Exhibit K - Template National Account Participation Agreement
Exhibit L. - State Addenda

Exhibit M - Consighment Agreement

ITEM 23
RECEIPTS

Exhibit N includes detachable documents acknowledging your receipt of this disclosure
document
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Exhibit A

Franchise Agreement
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UBREAKIFIX BY ASURION

FRANCHISE AGREEMENT
THIS FRANCHISE AGREEMENT (“Agreement”) is made this day of
, 20 (the “Effective Date”) by and between UBIF Franchising Co, a
Florida corporation (“Company”), and , a

(“Franchisee”), with reference to the following facts:

A. Company and/or an Affiliate of Company owns certain proprietary and other property
rights and interests in and to the Marks, including, without limitation, the “UBREAKIFIX BY
ASURION” name and service mark.

B. Company has developed a comprehensive System (defined below) for the operation
of Stores and specially-equipped Mobile Units under the Marks and in accordance with the Standards
and the terms set forth in this Agreement that principally offer and sell repair services relating to
computers, smart phones, tablets, gaming consoles and other electronic equipment, as well as other
related services and ancillary products, which may include offering Company’s Device Recommerce
Program to Residential and Small Business Customers at and from the Location.

C. Franchisee desires to obtain the license and franchise to operate a single Store and
potentially one or more Mobile Units, under the Marks and in strict accordance with the System and
the Standards; and Company is willing to grant Franchisee such license and franchise under the terms
and conditions of this Agreement.

NOW, THEREFORE, the parties agree as follows:

ARTICLE 1
BUSINESS TERMS

1.1 Certain Fundamental Business Terms and Applicable Information. In this Agreement,
in addition to those terms defined in Appendix A and elsewhere in this Agreement, the following
capitalized terms shall have the meanings set forth below, unless the context otherwise requires:

“Initial Franchise Fee” means § (See Section 4.1).

“Initial Training Fee” means: §$ (See Section 4.1).

“Initial Term” begins on the Effective Date and continues until the Expiration Date, unless
extended or sooner terminated in accordance with the terms of this Agreement.

“Expiration Date” means (check applicable box): [] the day immediately preceding the 10th
anniversary of the Effective Date; or [] ,20___. (See Section 3.1)

“Franchisee Notice Address” is:

Attn:

“Operating Principal” means , or such other individual
hereafter designated by Franchisee pursuant to the terms of this Agreement, and accepted in writing
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by Company (and until subsequently disapproved by Company), to serve as the authorized
representative of Franchisee and who meets the requirements of this Agreement.

ARTICLE 2
GRANT
2.1 Grant.

2.1.1  Company hereby awards Franchisee, and Franchisee hereby accepts, the right,
license and obligation, during the Term, to use and display the Marks, use the System, and offer, sell,
provide and deliver certain Approved Products and Services which have been designated from time
to time by Company in the Manuals or otherwise in writing, in accordance with Standards, in the
operation of one (1) Store at and from, and only at and from, the Location, and, depending on
customer volume, in the operation of one (1) or more Mobile Units upon the terms and subject to the
provisions of this Agreement and all ancillary documents hereto. Franchisee acknowledges that its
delivery of Approved Products and Services via its Mobile Unit(s) is limited to the home, business, or
such other addresses provided by Residential and Small Business Customers assigned to Franchise
through the Dispatch System (defined in Appendix A). Further, Franchisee acknowledges and agrees
that the menu of Approved Products and Services which Franchisee may deliver via a Mobile Unit
may be different than or subject to different policies and Standards than those applicable to a Store.

2.2 No Sublicensing Rights. Franchisee shall not sublicense, sublease, subcontract or
enter any management agreement providing for, the right to operate the Store or Mobile Unit(s) or to
use the System granted pursuant to this Agreement.

2.3 Territorial Rights.

2.3.1 During the Term, neither Company nor any Affiliate of Company shall open
or operate any Store under the Company’s Mark(s), nor license others to do so, at any fixed physical
site within the geographic area described on Attachment 1, subject to Sections 2.3.3 and 2.4 (the
“Territory”).

2.3.2  Franchisee may only offer, sell and provide Approved Products and Services,
and no others, only at the Location, or via delivery by the Mobile Unit(s). Franchisee shall not, and
shall not cause any third parties to, without Company’s prior written consent which may be withheld
in its sole and absolute discretion: (i) establish a store, kiosk or other physical location other than the
Location where customers will come to Franchisee’s place of business; (ii) operate any mobile unit
other than the Mobile Unit(s) which have been approved by Company; (iii) accept any mail-in repair
requests or provide customer support or assistance remotely, or accept orders except those obtained
through the Website(s) (defined in Appendix A), or through direct mail advertising or other marketing
methods approved by Company, and otherwise in accordance with the Standards; (iv) accept any mail-
in electronic devices in exchange for payment and/ ot resale, except for those obtained from Company
through the Website(s), if any; (v) re-sell any electronic device it obtains through the Device
Recommerce Program, if applicable, or otherwise, except in strict accordance with the Standards; or
(vi) engage in wholesale operations or act as a wholesale provider of products or services to any third

party.

2.3.3 The license granted to Franchisee under this Agreement is non-exclusive and
Company expressly reserves all other rights including, the exclusive, unrestricted right, in its sole and
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absolute discretion, directly and indirectly, itself and through its employees, Affiliates, representatives,
franchisees, licensees, assigns, agents and others:

(a) (i) to own or operate, and to license others (which may include its Affiliates)
to own or operate Stores at any location outside the Territory and regardless of proximity to
the Store, (II) to own or operate any mobile unit within or outside your Territory; (iil) to own
or operate, and to license others (which may include Company’s Affiliates) to own or operate
other businesses operating under names other than the Company’s Marks at any location, and
of any type whatsoever, within or outside the Territory and regardless of their proximity to
the Store; and (iV) to advertise and promote the Company’s services at any location and by
any means, including the Internet;

(b) To provide repait work on products “mailed-in” by customers and/or provide
customer support and assistance remotely, to customers wherever located, including to
customers located within the Territory, and to solicit such repair work, support and assistance
by means of the Internet, the Website(s), direct mail advertising and other distribution
methods whether or not operating under the Company’s Marks;

(©) To accept mail-in electronic devices in exchange for payment or resale and/or
provide electronic device recommerce related support and assistance to customers wherever
located, including to customers located within the Territory and at any location (regardless of
its proximity to the Store), and to solicit such electronic devices by means of the Internet, the
Website(s), direct mail advertising and other distribution methods;

(d) To promote, market, offer, sell and re-sell merchandise and other products via
the Internet, direct mail advertising, or other distribution methods or channels of commerce,
including to customers located within the Territory and at any location (regardless of its
proximity to the Store);

(e) To provide goods and services to or for National Accounts at any location,
and to or for National Account customers at any location, within and outside the Territory
and regardless of proximity to the Store;

® To own, operate and license others to own and operate mobile units whether
or not under the Company’s Marks within or outside of the Territory. All rights to operate
Mobile Units are non-exclusive. Without limiting the generality of the foregoing, Franchisee
acknowledges and agrees that Company’s agreement not to open or operate, or license other
to open or operate, any Store under the Company’s Marks, at any physical site within the
Territory, does not apply to bar the operation of mobile units by Franchisee, Company,
Company’s Affiliate or by any other franchisee; and

() To establish and operate, and to grant others the right to establish and operate,
Stores that are located within non-traditional venues in or outside the Territory and regardless
of proximity to the Store, including, without limitation, convention centers, military bases,
airports, hotels, sports facilities, theme parks, hospitals, college campuses, transportation
facilities, venues in which master concessionaires provide foodservice, and similar captive
market locations.
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2.4 National Accounts. Without limiting Section 2.3.3, Company may establish Standards
governing the marketing, solicitation, sale and provision of services to National Accounts. Company
reserves the exclusive right to solicit, enter into, and administer national and/or regional contracts
with National Accounts. Franchisee may not solicit National Accounts, regardless of where their
offices, facilities, services, or operations may be situated without Company’s prior written consent.
Franchisee will have no right to negotiate a national or regional agreement with National Accounts
unless Company expressly requests Franchisee do so in writing. Company may in its sole and absolute
discretion offer Franchisee the opportunity to service the office, facility, service, or operation of the
National Account located in the Territory for so long as Franchisee remains in good standing and in
compliance with all of its obligations under this Agreement, including the Standards. Franchisee may
service an office, facility, service or operation of the National Account located in the Territory (and
accept assignments to service a National Account outside of the Territory) only if Franchisee agrees
to participate in the program Company has established with the applicable National Account,
including the execution of a National Account Participation Agreement, if Company requests,
acceptance of the compensation Company offers to Franchisee and the policies Company establishes
related to such National Account and Franchisee may not attempt to arrange any different terms or
collect any additional fees other than those which Company has negotiated. Franchisee must comply
with all terms of the National Account Participation Agreement with respect to any National Account
in which it participates. If Franchisee does not participate in the program for a National Account, or
if Franchisee fails to comply with the terms of this Agreement, the National Account Participation
Agreement or other terms related to any National Account program in which it participates, or
otherwise fails to meet any Standards including with respect to any National Account in which it
participates, Company may in addition to all other available remedies, refuse to permit Franchisee to
service or continue to service any or all National Account(s) and may allow such National Account(s)
to be serviced in the Territory by Company, Company Affiliates or other franchisees, without
compensation to Franchisee. Company may provide a centralized billing system and/or other systems
related to the administration or services of National Accounts, and Company may charge Franchisee
an administrative fee, which shall not exceed 5% of the Gross Sales earned by Franchisee resulting
from performance of services to National Accounts. The administrative fee will be in addition to, and
will be calculated before deduction of, all other fees payable by Franchisee under this Agreement with
respect to National Accounts, including Continuing Royalties, Technology and Customer Support
Fees, Advertising Fees and Dispatch Fees. Payment for services performed under any contract for a
National Account will be contingent on Company receiving payment from the National Account;
Company does not guarantee payment by the National Account. Company may deduct from
Company’s payments due to Franchisee any amounts Franchisee owes to Company.

ARTICLE 3
TERM AND RIGHT TO ENTER INTO SUCCESSOR FRANCHISE AGREEMENT

3.1 Initial Term. The term of this Agreement (“Term”) shall commence on the Effective
Date and shall expire on the Expiration Date, unless sooner terminated or extended pursuant hereto.

3.2 Right to Enter into Successor Franchise Agreements.

3.2.1 Subject to the conditions contained in Section 3.4 of this Agreement and
Franchisee’s compliance with Section 3.3 of this Agreement, and provided that Company is then
offering franchises in the same state in which the Store is located, at the Expiration Date, Franchisee
shall have the right (the “Successor Franchise Right”) to enter into a new franchise agreement in
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the form then generally being offered to prospective UBREAKIFIX BY ASURION franchisees (the
“First Successor Franchise Agreement”) for a ten (10) year period (the “First Successor Term”).
The First Successor Franchise Agreement shall likewise grant Franchisee the right to enter into one
additional successor Franchise Agreement (the “Second Successor Franchise Agreement” and
collectively with the First Successor Franchise Agreement, the “Successor Franchise Agreements”)
for a ten (10) year period (the “Second Successor Term,” and together with the First Successor
Term, the “Successor Terms”). Franchisee acknowledges that the terms during the Successor Terms
shall be as then generally applicable to new franchisees granted at the time and may differ from those
contained in this Agreement (including without limitation, the Continuing Royalty, Technology and
Customer Support Fee, Advertising Fees, Dispatch Fees, and all other fees and charges in this
Agreement which shall be updated to the then-current fees as of the beginning of the applicable
Successor Franchise Agreement).

3.2.2  'The term of each Successor Franchise Agreement shall commence upon the
Expiration Date or the expiration of the First Successor Term, as applicable; provided, however, that
notwithstanding the terms of Company’s then-current form of Franchise Agreement:

(a) the Successor Franchise Agreements shall provide that Franchisee must pay,
in lieu of an initial franchise fee, a renewal fee in the amount of ten thousand ($10,000) prior
to the beginning of the relevant Successor Term; and

(b) unless otherwise mutually agreed in writing, the Second Successor Franchise
Agreement shall be revised so as not to provide any additional renewal or successor franchise
rights.

3.3 Form and Manner of Exercising Successor Franchise Right. The Successor Franchise
Right shall be exercised, if at all, strictly in the following manner:

3.3.1 Between nine (9) months and twelve (12) months before the Expiration Date
or expiration of the First Successor Term, as applicable, Franchisee shall notify Company in writing
(“Notice of Election”) that it intends to exercise its Successor Franchise Right and no sooner than
immediately after the expiration of any waiting period(s) required by Applicable Law and no more
than thirty (30) days after Franchisee receives Company’s Franchise Disclosure Document, if
applicable, and execution copies of the relevant Successor Franchise Agreement, Franchisee shall
execute the copies of said Successor Franchise Agreement and return them to Company.

3.3.2  If Franchisee shall have exercised its Successor Franchise Right in accordance
with Section 3.3.1 of this Agreement and satisfied all of the conditions contained in Section 3.4 of this
Agreement, Company shall execute the Successor Franchise Agreement, which had previously been
executed by Franchisee and at or prior to the Expiration Date or expiration of the First Successor
Term, as applicable, and deliver one fully executed copy thereof to Franchisee.

3.3.3 If Franchisee fails to perform any of the acts, or deliver any of the notices
required pursuant to the provisions of Sections 3.3 or 3.4 of this Agreement, in a timely fashion, such
failure shall be deemed an election by Franchisee not to exercise its Successor Franchise Right and
shall automatically cause Franchisee’s said Successor Franchise Right to lapse and expire.
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3.3.4 The First Successor Franchise Agreement shall include terms substantially
similar to the above Sections 3.3.1 through 3.3.3 regarding the form and manner of Franchisee
exercising its Successor Franchise Right and entering into the Second Successor Franchise Agreement;
provided, however, that the First Successor Franchise Agreement shall provide for only one Successor
Term.

3.4 Conditions Precedent to Entering into the First Successor Franchise Agreement.
Franchisee’s Successor Franchise Right is conditioned upon Franchisee’s fulfillment of each and all of
the following conditions precedent:

3.4.1 At the time Franchisee delivers its Notice of Election to Company and at all
times thereafter until the commencement of the First Successor Term, Franchisee shall have fully
performed all of its obligations under this Agreement, the Manuals, the Standards and all other
agreements then in effect between Franchisee and Company (or its Affiliates).

3.42 At Company’s request, Franchisee shall, prior to the date of commencement
of the First Successor Term, undertake and complete at its expense, the remodeling, renovation,
modernization, or refurbishing of the Premises, Location and the Store, which may include acquiring
and installing new or replacement equipment, to comply with Company’s then-current Standards for
new Stores.

3.43 At Company’s request, Franchisee shall, prior to the date of commencement
of the First Successor Term, undertake and complete at its expense, to repaint, re-decal and re-equip
the Mobile Unit(s), and if a Mobile Unit’s odometer reflects greater than 150,000 miles, replace the
Mobile Unit itself and otherwise comply with Company’s then-current Standards for new Mobile
Units.

3.4.4 Without limiting the generality of Section 3.4.1 of this Agreement, Franchisee
shall not have committed and cured three (3) or more material defaults of ARTICLES 4, 7,9, 10, 11
or 12 of this Agreement during any thirty-six (36) month period during the Term for which Company
shall have delivered notices of default, whether or not such defaults were cured.

3.4.5 Franchisee, and Franchisee’s employees, as applicable, shall comply with
Company’s then-current qualification, training and certification requirements at Franchisee’s expense.

3.4.6 Concurrently with the execution of the First Successor Franchise Agreement,
Franchisee shall, and shall cause each of its Owners to, execute and deliver to Company a general
release, on a form prescribed by Company of any and all known and unknown claims against Company
and its Affiliates and their officers, directors, agents, shareholders and employees. The release may
cover future consequences of acts, omissions events and circumstances predating the date of the
release, but will not release, in advance, future acts, omissions or events which have not occurred at
the time the release is executed.

3.4.7 'The First Successor Franchise Agreement shall include terms substantially
similar to the above Sections 3.4.1 through 3.4.5 regarding the conditions precedent to Franchisee
entering into the Second Successor Franchise Agreement.

3.5 Notice Required by Law. If Applicable Law requires that Company give notice to
Franchisee prior to the expiration of the Term, this Agreement shall remain in effect on a week to
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week basis until Company has given the notice required by such Applicable Law. If Company is not
offering new franchises, is in the process of revising, amending or renewing its form of franchise
agreement or disclosure document, or is not lawfully able to offer Franchisee its then-current form of
franchise agreement, at the time Franchisee delivers its Notice of Election, Company may, in its sole
and absolute discretion, (i) offer to renew this Agreement upon the same terms set forth herein for
the First Successor Term determined in accordance with Section 3.2 of this Agreement hereof, or (ii)
offer to extend the Term hereof on a week to week basis following the expiration of the Term hereof
for as long as it deems necessary or appropriate so that it may lawfully offer its then-current form of
franchise agreement.

ARTICLE 4
PAYMENTS

4.1 Initial Fees.

4.1.1 Upon execution hereof, Franchisee shall pay to Company the Initial Franchise
Fee. The Initial Franchise Fee is non-refundable, in whole or in part, under any circumstances.

4.1.2  Upon execution hereof, Franchisee shall pay to Company the Initial Training
Fee. The Initial Training Fee is non-refundable, in whole or in part, under any circumstances.

4.2 Continuing Royalty. Each Accounting Period, in the manner provided in Section 4.0,
Franchisee shall pay to Company, a continuing royalty (the “Continuing Royalty”) equal to:

421 Seven percent (7%) of Franchisee’s Gross Sales other than Recommerce
Revenue (“Non-Recommerce Revenue”) during the preceding Accounting Period; and

4.2.2  TFour percent (4%) of all of Franchisee’s revenue received or receivable by
Franchisee as payment, whether in cash or for credit, or other means of exchange (and, if for credit,
whether or not payment is received therefor), for any and all electronic devices sold by Franchisee to
any party, other than Company or its Affiliates, pursuant to the Device Recommerce Program
(“Recommerce Revenue”) during the preceding Accounting Period.

4.3 Technology and Customer Support Fee. Each Accounting Period, in the manner
provided in Section 4.6, Franchisee shall pay to Company a fee to defray a portion of the costs and
expense incurred by Company (the “Technology and Customer Support Fee”) equal to one percent
(1%) of Franchisee’s Gross Sales during the preceding Accounting Period.

4.4 Advertising Fee. Franchisee shall pay to Company, in the manner provided in Section
4.6, an advertising fee of up to two percent (2%), as determined by Company, of Franchisee’s Gross
Sales during the preceding Accounting Period (“Advertising Fee”), which shall be contributed to the
Advertising Fund administered in accordance with Section 8.3 of this Agreement (the “Advertising
Fund”). Company may adjust Franchisee’s Advertising Fee from time to time, but never to more
than two percent (2%) of Franchisee’s Gross Sales. Pursuant to Section 8.4 of this Agreement,
Company may also establish a co-op advertising fund for Franchisee’s region. The fee for co-operative
advertising will be in addition to the Advertising Fee and will be determined by each Co-op Advertising
Region, as described in Section 8.4.2 of this Agreement.
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4.5 Dispatch Fee. Franchisee shall pay to Company the then-current dispatch fee
established by Company for each dispatch transmitted to Franchisee through the Dispatch System,
whether or not the dispatch results in a transaction (“Dispatch Fee”). The current Dispatch Fee is
fifty cents ($0.50) per dispatch. This fee is subject to change in the sole and absolute discretion of
Company on not less than thirty (30) days’ prior written notice. If Franchisee fails to pay Dispatch
Fees in the manner provided in Section 4.6 of this Agreement when due, Company may remove,
suspend or block Franchisee’s right to receive service requests through the Dispatch System.

4.6 Manner of Payment. With the exception of certain National Accounts payments,
following the end of each Accounting Period, based on Franchisee’s reported Gross Sales for such
period, Company shall calculate all applicable fees, including without limitation, Franchisee’s
Continuing Royalty, Technology and Customer Support Fee, Dispatch Fees and, if in effect, the
Advertising Fee for each Accounting Period and notify Franchisee, by email or regular mail, of the
amounts due (as well as other amounts due to Company or its Affiliates including for purchases of
goods or services), and the date on which Company intends to draw down payment from Franchisee’s
bank account pursuant to Section 4.6.1. If for any reason, Company is unable to effect payment of
the entire amount due, Company may charge Franchisee’s credit card account for the unpaid balance
(in accordance with Section 4.6.2 below), and if Company is unable for any reason to charge the full
unpaid balance against such credit card for any reason, Franchisee shall immediately pay the unpaid
balance to Company. In addition, if Franchisee has failed timely to submit complete and accurate
reports required hereunder, Company shall have the right to estimate in good faith the amounts due
based on Franchisee’s historically reported Gross Sales, or any other commercially reasonable method
selected by Company. If Franchisee disputes any amounts calculated by Company to be due,
Franchisee shall immediately (and before Company’s scheduled draw down date) notify Company of
the disputed amounts (with detailed explanation and evidence of the actual amounts Franchisee claims
to be due, certified as complete and accurate by Operating Principal), with a copy of Franchisee’s
notice, accompanied by the full payment of all undisputed amounts, sent to Company in accordance
with Section 20.1; however, Company shall not be obligated to refrain from drawing down the
amounts it has determined in good faith to be due and payable, notwithstanding Franchisee’s notice
of dispute. Company administers certain National Accounts payments and advances the payment to
Franchisee upon completion of a transaction with the National Account customer. For those
transactions only, Company will deduct the appropriate Continuing Royalty, Technology and
Customer Support Fee, Dispatch Fees and, if in effect, the Advertising Fee from the National Account
partner payment to Franchisee. If Franchisee disputes any amounts calculated by Company,
Franchisee shall immediately notify Company of the disputed amounts (with detailed explanation and
evidence of the actual amounts Franchisee Claims to be due, certified as complete and accurate by
Operating Principal).

4.6.1 Franchisee, at Franchisee’s sole cost and expense, shall instruct its bank to
enable Company to unilaterally draw down the amount of Franchisee’s Continuing Royalty,
Technology and Customer Support Fee, Dispatch Fees, and, if in effect, the Advertising Fee, and
other fees, expenses and other amounts due to Company or its Affiliates including for purchases of
goods or services directly to Company from Franchisee’s account, by electronic funds transfer or such
other automatic payment mechanism which Company may designate (“EFT”) and upon the terms
and conditions set forth in the Manuals or the Standards, and promptly upon Company’s request,
Franchisee shall execute or re-execute and deliver to Company such pre-authorized check forms and
other instruments or drafts required by Company’s bank, payable against Franchisee’s bank account,
to enable Company to draw Franchisee’s Continuing Royalty, Technology and Customer Support Fee,
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Dispatch Fees and, if in effect, the Advertising Fee and other sums payable under the terms of this
Agreement. Company’s current form of EFT authorization is attached hereto as Attachment 2.
Franchisee shall also, in addition to those terms and conditions set forth in the Manuals, maintain a
single bank account for such payments and shall maintain such minimum balance in such account as
Company may reasonably specify from time to time. Franchisee shall not alter or close such account
except upon Company’s prior written approval. Any failure by Franchisee to implement such EFT
system in strict accordance with Company’s instructions shall, without limiting the materiality of any
other default of this Agreement, constitute a material default of this Agreement.

4.6.2  TFranchisee shall at all times during the Term, maintain a business credit card
with an available credit limit of not less than ten thousand dollars ($10,000) against which Franchisee
hereby authorizes Company to charge amounts due from Franchisee, as described in Section 4.6.1,
which are not drawn down by Company by EFT. Franchisee shall be responsible for any bank and
credit card company charges imposed on Company on account of credit card payments and an amount
equal to such charges shall be deemed added to the amounts payable by Franchisee.

4.7 Other Payments. In addition to all other payments provided herein, Franchisee shall
pay to Company, its Affiliates and designees, as applicable, promptly when due:

4.7.1  All amounts advanced by Company or one of its Affiliates or which Company
or one of its Affiliates has paid, or for which Company or one of its Affiliates has become obligated
to pay on behalf of Franchisee for any reason whatsoever.

4.7.2  'The amount of all sales taxes, use taxes, value added taxes, personal property
taxes and similar taxes, which shall be imposed upon Franchisee and required to be collected or paid
by Company (a) on account of Franchisee’s Gross Sales, or (b) on account of Continuing Royalties,
Advertising Fees, Dispatch Fees or Initial Fees collected by Company from Franchisee (but excluding
Company’s ordinary income taxes). Company, in its sole and absolute discretion, may collect the taxes
in the same manner as Continuing Royalties are collected herein and promptly pay the tax collections
to the appropriate Governmental Authority; provided, however, that unless Company so elects, it shall
be Franchisee’s responsibility to pay all sales, use or other taxes now or hereinafter imposed by any
Governmental Authorities on Continuing Royalties, Initial Fees, Dispatch Fees or Advertising Fees.

4.7.3  All amounts due for any reason, including on account of purchases of goods,
supplies or services from Company or its Affiliates relating to the Store and Mobile Unit(s).

4.8 Application of Funds. If Franchisee shall be delinquent in the payment of any
obligation to Company hereunder, or under any other agreement with Company, Company shall have
the absolute right to apply any payments received from Franchisee to any obligation owed, whether
under this Agreement or otherwise, including to Franchisee’s Suppliers and landlord, notwithstanding
any contrary designation by Franchisee as to application.

4.9 Interest and Charges for Late Payments. If Franchisee shall fail to pay to Company
the entire amount of applicable fees due, including, without limitation, the Continuing Royalty,
Technology and Customer Support Fee, Dispatch Fees and, if in effect, the Advertising Fee and all
other sums owed to Company or its Affiliates, promptly when due, Franchisee shall pay, in addition
to all other amounts which are due but unpaid, interest on the unpaid amounts, from the due date
thereof, at the rate of eighteen percent (18%) per annum, or the highest rate allowable under
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Applicable Law, whichever is less. If any check, draft, electronic transfer or otherwise, is unpaid
because of insufficient funds or otherwise, then Franchisee shall pay Company or its Affiliates any
costs incurred related to such non-payment, including any bank fees and any other related expenses
incurred by Company or its Affiliates, subject to a fifty dollar ($50) minimum required payment to
Company.

ARTICLE 5
CONSTRUCTION AND COMMENCEMENT OF BUSINESS

5.1 Location. The Store shall be located at the Location.

5.1.1 If an address has been inserted in the space provided on Attachment 1 on the
Effective Date, then the Store to be developed and operated under this Agreement shall be located at
the Location set forth on Attachment 1. Franchisee acknowledges that it has independently
investigated and located, and Company (based upon the information provided by Franchisee) has
accepted the Location.

5.1.2 If on the Effective Date, the specific location and address for the Store has
not been identified in Attachment 1, Company shall designate a provisional territory/site selection
area on Attachment 1 which will describe the general geographic area in which Franchisee shall look
for potential sites for the Store to be located (the “Provisional Territory”). Company will not grant
another franchise for a Store to be located in the Provisional Territory for a period of ninety (90) days
from the Effective Date or until Company has designated the Location pursuant to Section 5.1.3,
whichever occurs first. Once a site has been selected, the Franchise Agreement shall be amended to
remove the Provisional Territory and Franchisee shall be provided with the Store address and
applicable territory as a Designated Territory.

5.1.3 If no Location has been inserted on Attachment 1 on the Effective Date,
Franchisee shall promptly following the execution hereof locate one or more proposed sites within
the Provisional Territory which meet Company’s then-current Standards. Franchisee shall submit to
Company such demographic and other information regarding the proposed site(s) and neighboring
areas as Company shall require, in the form prescribed by Company (“Site Review Request”).
Company may seek such additional information as it deems necessary within fifteen (15) days of
submission of Franchisee’s Site Review Request, and Franchisee shall respond promptly to such
request for additional information. If Company does not deliver written notice to Franchisee that
Company accepts the proposed site within thirty (30) days of receipt of Franchisee’s Site Review
Request, or within fifteen (15) days after receipt of such additional requested information, whichever
is later, the site shall be deemed rejected. If Company accepts the proposed site it shall notify
Franchisee of its acceptance of the site, complete Attachment 1 (including the Location and Territory)
and send it to Franchisee who shall sign and return it to Company within fifteen (15) days; if
Franchisee fails to do so, then the Location and Territory shall be deemed to be the Location and
Territory Company sets forth in the Attachment 1 it sends to Franchisee, with the Territory being
determined in accordance with Section 5.1.5. Franchisee shall proceed to negotiate a Lease or
purchase agreement for the site and shall submit to Company a copy of the proposed Lease or
purchase agreement, as applicable. Franchisee shall not enter into any Lease or purchase agreement
for the Location unless Company has accepted the proposed site and such site shall be deemed to be
the “Location” as defined above.
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5.1.4  Franchisee shall begin operating the Store within twelve (12) months after the
Effective Date. Company reserves the right upon prior written notice to Franchisee to impose an
additional charge for Franchisee to submit a second Site Review Request to Company for review,
and/or for each Site Review Request thereafter, and Franchisee shall reimburse Company for all
reasonable costs and expenses of Company incurred in reviewing the Site Review Requests, including
payment to consultants and agents retained by Company to assist in conducting such review and
including a reasonable allocation of overhead and administrative expenses.

5.1.5 Subject to the terms and conditions of this Agreement, at such time as
Franchisee shall have located an accepted location, Company shall designate a specific geographic area
surrounding the Location which will be a radius that ranges between one to three miles surrounding
the Store depending on the area of the location. Alternatively, it may be some other geographic area,
depending on the demographics, normally containing a day time and residential population of up to
one hundred thousand (100,000) persons, as determined by Company in good faith based upon
population data deemed reasonably reliable by Company, and the parties shall, if necessary, amend
and sign Attachment 1 to incorporate the Territory as designated by Company. Such designated
Territory may be described by a polygon, postal zip codes, natural boundaries or street boundaries.
Where a street boundary is used (including where the Territory is defined as a zip code, and the
boundary of the zip code is defined as a named street), the center of the street shall be the boundary.
Upon written notification to Franchisee of such designated area (which may be substantially different
than the geographic area comprising the Provisional Territory), it shall be deemed to be the “Territory”
under this Agreement, notwithstanding any failure of the parties to amend Exhibit A as aforesaid.

5.1.6 Franchisee may not relocate the Store without Company’s prior written
consent. If Company shall consent to any relocation, Franchisee shall de-identify the former location
in the manner described in Section 15.1.1 of this Agreement with respect to Franchisee’s obligations
upon termination and expiration, and shall reimburse and indemnify and hold Company harmless
from any direct and indirect losses, costs and expenses, including attorney’s fees, arising out of
Franchisee’s failure to do so.

5.2 Company Site Selection Assistance. Company is not required to visit any potential
location. However, Company may voluntarily (without obligation) assist Franchisee in obtaining or
evaluating an acceptable location. Neither Company’s said assistance, if any, its acceptance of
Franchisee’s proposed site, nor its acceptance of the proposed Lease or purchase agreement, shall be
construed to ensure or guarantee the profitable or successful operation of the Store by Franchisee,
and Company hereby expressly disclaims any responsibility therefor. Company’s acceptance of a
location is solely an indication that the Location meets Company’s minimum Standards at the time of
acceptance and such acceptance shall not be construed as any express or implied representation or
warranty that the operation of the Store at the Location will be profitable or successful. Franchisee
acknowledges its sole responsibility for finding the Location. Franchisee acknowledges its sole
responsibility for finding the site for the Store it develops pursuant to this Agreement.

5.3 Lease or Purchase of Location.

5.3.1 If the Location is leased or subleased, (i) the Lease shall name Franchisee as
the sole lessee thereunder, and may not be subleased to Franchisee by any Affiliate of Franchisee or
any of its Owners without Company’s prior written consent, and may not be assigned or sublet without
Company’s prior written consent; (ii) Company shall have the right to review and accept or reject the
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Lease, a true and correct copy of which shall be delivered to Company at least fifteen (15) days prior
to the execution thereof; (iii) Franchisee shall neither create nor purport to create any obligations on
behalf of Company, nor grant or purport to grant to the lessor thereunder any rights against Company,
nor agree to any other term, condition, or covenant which is inconsistent with any provision of this
Agreement; (iv) the Lease shall be for a term (including options) which is not less than the Term
(including Successor Terms) unless Company shall approve, in writing, a shorter term of the Lease;
(v) the Lease shall not contain a non-competition covenant which purports to restrict Company, or
any franchisee or licensee of Company (or its Affiliates), from operating a Store or any other retail
establishment, unless such covenant is approved by Company in writing prior to the execution of the
Lease; (vi) Franchisee shall duly and timely perform all of the terms, conditions, covenants and
obligations imposed upon Franchisee under the Lease; and (vii) a fully executed copy of said Lease, in
the form and on the terms previously accepted by Company, shall be delivered to Company promptly
following the execution thereof and upon Company’s request. The Lease shall, unless Company
otherwise provides prior written consent, include the addendum attached hereto as Attachment 4.
Company’s review and acceptance of the Lease is solely for Company’s benefit and is solely an
indication that the Lease meets Company’s minimum Standards at the time of acceptance for the
Lease (which may be different than the requirements of this Agreement) such review and acceptance
shall not be construed as any express or implied representation or warranty that the Lease complies
with Applicable Law or represents a lease transaction that is fair or in Franchisee’s best interest.

5.3.2 If Company or its designee elects to succeed to Franchisee’s rights under the
Lease, as aforesaid, Franchisee shall assign to Company or such designee all of its right, title and
interest in and to the Lease, whereupon the lessor thereunder shall attorn to Company or such
designee as the tenant thereunder. Franchisee shall execute and deliver to Company or such designee
such assignment and take such further action as Company or such designee, as applicable, in its sole
and absolute discretion, may deem necessary or advisable to effect such assignment, within ten (10)
days after written demand by Company or such designee to do so, and upon Franchisee’s failure to
do so, Company or such designee shall be, and hereby is, appointed Franchisee’s attorney in fact to
do so. This power of attorney granted by Franchisee to Company and such designee is a special power
of attorney coupled with an interest and is irrevocable and shall survive the death or disability of
Franchisee. Any sum expended by Company or such designee to cure Franchisee’s breach of the
Lease shall be deemed additional sums due Company hereunder and Franchisee shall pay such amount
to Company upon demand. The covenants of Franchisee contained in this Section 5.3 shall survive
the termination of this Agreement. Company’s acceptance of the Lease shall not constitute
Company’s assurance that the terms of the Lease are favorable to Franchisee, or that the Location will
be successful.

5.3.3  Franchisee hereby authorizes Company to communicate with the lessor under
the Lease (and hereby authorizes such lessor to communicate with Company) for any purpose,
including de-identification of the Location following the termination or expiration of this Agreement,
Franchisee’s sales, Franchisee’s defaults under this Agreement or the Lease and negotiating a lease for
the Location commencing following the termination or expiration of Franchisee’s Lease. Franchisee
shall at all times fully perform each and all of its obligations under the Lease.

5.3.4 If the Location is to be purchased by Franchisee, the contract for purchase
and sale shall be subject to Company’s review and acceptance, a true and correct copy of which shall
be delivered to Company at least fifteen (15) days prior to the execution thereof, and a true and correct
copy of such executed contract shall be furnished to Company within fifteen (15) days after execution.
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5.4 Construction.

5.4.1 Following the Effective Date and before the renovation or construction of the
Store or the Location, Company shall make available to Franchisee copies of Company’s specifications
for the design and layout of the Store in the Standards, including, without limitation, required fixtures,
equipment, furnishings, décor, trade dress, and signs. Franchisee shall at its sole cost and expense
promptly cause the Premises and Store to be constructed, equipped and improved in accordance with
such Standards, unless Company shall, in writing, agree to modifications thereof. Franchisee shall
employ licensed architects, engineers and general contractors of its own selection, and at its sole cost
and expense, to prepare such architectural, engineering and construction drawings and site plans, and
to obtain all Permits required to construct, remodel, renovate, and/or equip the Store and Premises.
All such plans, and all modifications and revisions thereto, shall be submitted to Company for its prior
review and acceptance before Franchisee’s commencement of construction (within sixty (60) days
after Effective Date, unless Company otherwise agrees in writing). If Company does not deliver prior
written notice to Franchisee that Company accepts such design criteria, the design criteria shall be
deemed rejected.

5.4.2 Company has the right, but not the obligation, to perform inspections of the
Store and Premises during construction and after construction to ensure that the Store is built in
accordance with the drawings and specifications required by Company, and all fixtures, signs,
furnishings and equipment are in compliance with the Standards. Franchisee may not open the Store
for business until Franchisee has received written authorization to open from Company, which
authorization may be conditional and subject to Company’s satisfactory inspection of the Store.

5.4.3 Franchisee may from time to time request additional information regarding the
design and construction of the Store, which, if in the possession of Company, shall be provided at no
expense to Franchisee. Upon request, Company shall provide additional site visits, project
management, design work and equipment purchasing services to Franchisee at Franchisee’s sole cost.

5.44 Subject only to Force Majeure (provided that Franchisee continuously
complies with Section 5.4.6 of this Agreement), Franchisee shall complete construction or renovation,
as the case may be, of the Premises, the Store and all improvements therein, including installation of
all fixtures, signs, equipment and furnishings as soon as possible, but in any event within six (6) months
after commencement of construction, unless Company provides prior written consent to a longer
period of time. The operation of the Store by Franchisee shall commence not later than twelve (12)
months following the Effective Date. Notwithstanding the foregoing, if Company determines, in its
sole and absolute discretion, that Franchisee in good faith is using its best efforts to commence
operations within such time period, then upon Franchisee’s written request, and execution of
Company’s withdrawal authorization form, Company may permit Franchisee to extend, at Company’s
discretion, the date by which Franchisee must commence operating the Store. Only then will
Franchisee be eligible for the extension program, which consists of monthly withdrawals by Company
from Franchisee’s bank account (in the manner set forth in Sections 4.6 and 4.6.1 above) per the
following schedule: fifteen hundred dollars ($1,500) for each of the first six (6) months of extension,
and two thousand dollars ($2,000) per month for months seven to twelve (7-12). Extension option
fee amounts shall be drafted from the account specified in such withdrawal authorization form until
the Store opens. The extension option fee paid for any month shall not be refunded under any
circumstances and shall not be credited against any fee payable to Company. Notwithstanding the
foregoing, if Company grants Franchisee an extension for the Store and subsequently determines in
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its sole and absolute discretion that Franchisee is not using its best efforts to open and operate such
Store within a reasonable period of time following the date of the grant of extension, Company may
terminate the extension grant for such Store. The termination of the extension grant shall be deemed
a material default for purposes of this Agreement.

5.4.5 The time periods for the commencement and completion of construction and
the installation of fixtures, signs, machinery and equipment as referred to in this Section 5.4 are of the
essence of this Agreement. If Franchisee fails to perform its obligations contained in this Section,
Company may, without limiting the materiality of any other default of this Agreement, deem
Franchisee’s failure to so perform its obligations to constitute a material default of this Agreement.

54.6 In the event of the occurrence of an event which Franchisee claims to
constitute Force Majeure, Franchisee shall provide written notice to Company in writing within five
(5) days following commencement of the alleged Force Majeure which notice shall include the words
“Force Majeure” and explicitly describe the specific nature and extent of the Force Majeure, and how
it has impacted Franchisee’s performance hereunder. Franchisee shall provide Company with
continuous updates (no less frequently than once each week) on Franchisee’s progress and diligence
in responding to and overcoming the Force Majeure and shall notify Company immediately upon
cessation of such Force Majeure, and provide all other information as may be requested by Company.
If Franchisee shall fail to notify Company of any alleged Force Majeure within said five (5) days or
shall fail to provide any such updates during the continuance of the alleged Force Majeure, Franchisee
shall be deemed to have waived the right to claim such Force Majeure.

5.4.7 Company’s acceptance of Franchisee’s plans and specifications for the Store,
Company’s guidance with the development of the Store, Company’s referral of approved contractors,
subcontractors, architects, engineers, and other professionals, and Company’s authorization to open
the Store are to assure that Franchisee complies with the Standards, and shall not be construed as any
express or implied representation or warranty regarding the work performed by such persons or that
the Store complies with Applicable Law, or that the construction is sound or free from defects.
Company’s criteria for acceptance or rejection do not encompass technical, architectural or
engineering considerations. Company will have no liability with respect to construction of the
Location, nor shall Company be responsible in any way for delays or losses occurring during the
design, construction or other preparation of the Store, whether caused by the condition of the
Premises, the design, engineering, construction, equipping, decorating, or stocking of the Store, or any
other reason. Franchisee expressly acknowledges and agrees that Company does not, directly or
indirectly, watrant or ensure that the design, décor, appearance, fixtures, layout, and/or other
improvements of the Store will guarantee Franchisee’s success.

5.5 Maintaining and Remodeling of Store.

5.5.1 Franchisee shall maintain the condition and appearance of the Store in a “like
new” level of cosmetic appearance consistent with the image of UBREAKIFIX BY ASURION Stores
as attractive, clean, and efficiently operated, offering Approved Products and Services. If at any time
in Company’s sole and absolute discretion, the state of repair, appearance or cleanliness of the
Premises (including the Store and the non-Store portion of the Premises, and parking areas) or its
fixtures, equipment, tools, furnishings, or signs fail to meet the Standards therefor, Franchisee shall
immediately upon receipt of notice from Company specifying the action to be taken by Franchisee
(within the time period specified by Company), correct such deficiency, repair and refurbish the Store
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and Premises, as applicable, and make such modifications and additions to its layout, décor and general
theme, as may be required, including replacement of worn out or obsolete fixtures, equipment,
furniture, signs and tools, and repair and repainting of the interior and exterior of the Store, the
Premises. Such maintenance shall not be deemed to constitute remodeling, as set forth below.

5.5.2 In addition to Franchisee’s obligations under Section 5.5.1, during the Term,
but not more frequently than once every five (5) years during the Term and as a condition to
Franchisee’s exercising its Successor Franchise Right, Company may require Franchisee, at
Franchisee’s sole cost and expense, to refurbish, remodel and improve the Store to conform
Franchisee’s building design, trade dress, color schemes, and presentation of Marks to Company’s
then-current specified public image (or image implemented or in development at a Store owned or
operated by Company or any of its Affiliates) as set forth in the Standards. Such a remodeling may
include extensive structural changes to the Store and replacement or modification of furnishings,
fixtures and equipment as well as such other changes as Company may direct, and Franchisee shall
undertake such a program promptly upon notice from Company, and shall complete any such
remodeling as expeditiously as possible, but in any event within ninety (90) days of commencing same
(and no later than the commencement of the Successor Term), unless Company expressly agrees to a
longer period of time.

5.5.3 If the Store is damaged or destroyed by fire or any other casualty, Franchisee,
within ninety (90) days thereof, shall initiate such repairs or reconstruction, and thereafter in good
faith and with due diligence continue (until completion) such repairs or reconstruction, in order to
restore the premises of the Store to its original condition prior to such casualty; any such repair and
reconstruction shall be completed as soon as reasonably practicable but in any event within six (6)
months following the event causing the damage or destruction. If, in Company’s sole and absolute
discretion, the damage or destruction is of such a nature or to such extent that it is feasible for
Franchisee to repair or reconstruct the Premises and the Store in conformance with Company’s then-
current décor specifications for new Stores and other requirements set forth in the Standards,
Company may require that Franchisee repair or reconstruct the Premises and Store in conformance
with the then-current décor specifications for new Stores in the Standards.

5.6 Maintaining Mobile Unit(s).

5.6.1 Depending on the level of customer volume in the area, Franchisee shall have and
maintain in operation a Mobile Unit or Units. Company, in its sole discretion shall determine the
number of Mobile Units necessary to service the customer volume. If Company determines at any
time(s) in its sole discretion that the number of Mobile Units in the Franchisee’s fleet then being
maintained and operated by Franchisee is insufficient to service the volume of customer service
requests for mobile repairs to achieve a satisfactory level of availability for same day or next day service
in accordance with the Standards, it may notify Franchisee of the number of additional Mobile Units
Franchisee needs to add to its fleet, and Franchisee shall have ninety (90) days to add that number of
fully equipped and operational Mobile Units to its fleet. If Franchisee declines or fails for any reason
to add the required number of fully equipped and operational Mobile Units to its fleet, Company shall
have the right to terminate this Agreement and/or fashion or implement such other remedy as it
deems appropriate. Franchisee may not increase the number of Mobile Units in its fleet except with
Company’s prior written consent, which Company may grant or withhold in its sole and absolute
discretion. Franchisee may not decrease the number of Mobile Units in its fleet except with
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Company’s prior written consent, which Company may grant or withhold in its sole and absolute
discretion.

5.6.2  Each vehicle used as a Mobile Unit must meet the Standards, including, among
other things, specifications relating to required quality, make, model, year, allowable mileage,
equipment (including GPS or other specified electronic fleet tracking methods and devices), color,
signage and body wrap, and Franchisee shall purchase or lease each vehicle from a Supplier approved
by Company.

5.6.3 Following the Effective Date, Company shall provide Franchisee with access
to the Manuals, including the Standards and specifications for a Mobile Unit and required fixtures,
equipment, furnishings, décor, logos, wraps, trade dress, and signs. Franchisee shall at its sole cost
and expense promptly cause the Mobile Unit(s) to be modified, equipped and improved in accordance
with such Standards, including applying and installing all required decals, logos and wraps, and
obtaining and maintaining insurance policies meeting the Standards, using Suppliers designated by
Company, unless Company shall agree in writing to modifications thereof.

5.6.4 Company or its designee has the right, but not the obligation, to perform
physical or remote electronic monitoring, tracking, and inspections of each Mobile Unit at any time
to ensure that the operation of each Mobile Unit meets the Standards, including that all fixtures, signs,
furnishings and equipment comply with the Standards. Franchisee expressly consents to the use of
GPS or other specified electronic methods and devices to track and monitor the location, movement,
and operation of the Mobile Unit(s) and any laptop computer or personal mobile device approved in
accordance with Section 7.3.2 below. Further, Franchisee shall inform all individuals that will be
operating the Mobile Unit(s) of this Section 5.6.4 and obtain any necessary written consents to the
same. FPranchisee may not begin operating any Mobile Unit until Franchisee has received written
authorization to open from Company, which authorization may be conditional and subject to the
satisfactory inspection of any Mobile Unit(s) by Company or its designee.

5.6.5 Franchisee may from time-to-time request additional information regarding
the design and equipping of the Mobile Unit, which, if in the possession of Company, shall be
provided at no expense to Franchisee.

5.6.6 Subject only to Force Majeure, Franchisee shall obtain and cause its
technicians and other individuals who will operate the Mobile Unit(s) to obtain, all required Permits
and licenses required for the operation of the Mobile Unit(s) including the sale and provision of any
Approved Products and Services (an upon request, promptly provide evidence of such Permits and
licenses to Company), and shall otherwise ready each Mobile Unit to conduct business (including
installation of all equipment and furnishings, décor, logos, decals, wraps, trade dress, and signage, and
obtaining all require insurance coverages), as soon as possible. Franchisee shall not commence
operation of a Mobile Unit until both of the following have occurred: (a) the Mobile Unit has become
available to Franchisee and been fully modified to meet the Standards, and (b) the Franchisee has
obtaining written authorization from Company to open the Mobile Unit for business (which
authorization may be conditional and subject to the satisfactory inspection of each Mobile Unit by
Company or its designee). The time periods for readying the vehicle and prompt commencement of
business referred to in this Section are of the essence of this Agreement. Without limiting the
generality of the foregoing, to the extent permitted under Applicable Law, Franchisee shall cause each
individual who will drive or work in 2 Mobile Unit to have and maintain a valid drivet’s license, have
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a good driving record, undergo and pass criminal background checks, and drug testing, and be eligible
and covered under Franchisee’s automobile and other applicable policies up to the Standards. If
Franchisee fails to perform its obligations contained in this Section, Company may, without limiting
the materiality of any other default of this Agreement, deem Franchisee’s failure to perform its
obligations a material default of this Agreement.

5.6.7 Company’s designation or acceptance of plans and specifications for the
design and equipping of Mobile Unit(s), Company’s guidance with the operation of the Mobile Unit(s),
Company’s referral of Suppliers, contractors, subcontractors, designers, engineers, and other
professionals, and Company’s authorization to commence operation of each Mobile Unit are to assure
that Franchisee complies with the Standards, and shall not be construed as any express or implied
representation or warranty regarding the work performed by such persons or that the Mobile Unit(s)
comply with any Applicable Law or that the vehicle or its design is sound or free from defects.
Company’s criteria for acceptance or rejection do not encompass technical or engineering
considerations. Company will have no liability with respect to the Mobile Unit(s), nor shall Company
be responsible in any way for delays or losses associated with the design, equipping or other
preparation of the Mobile Unit(s), whether caused by the condition of the vehicle, the design,
engineering, equipping, decorating, or stocking of the Mobile Unit(s), or any other reason. Franchisee
expressly acknowledges and agrees that Company does not, directly or indirectly, promise, warrant or
ensute that the design, décor, appearance, fixtures, layout, and/or other improvements of the Mobile
Unit(s) will guarantee Franchisee’s success.

5.6.8  Franchisee shall maintain: (i) the condition and appearance of each Mobile
Unit used as a Mobile Unit in a “new” or “like new” condition; and (ii) the Mobile Unit(s) in clean
and excellent condition and repair. When not in operation, in use or en route to service a customer
(e.g., over-night), each Mobile Unit shall be stored in a safe and secure location. Franchisee shall
perform periodic maintenance and repairs on the Mobile Unit(s), when and as necessary or required,
but no less frequently than as recommended by the manufacturer thereof, and shall not cause or allow
the Mobile Unit(s) to be placed into service at any time that it is not clean, and free of dents, scratches
or other damage or mechanical problems which affect its appearance or which could render such
Mobile Unit(s) unsafe or excessively noisy. Without limiting the foregoing, the Mobile Unit(s) shall
comply with all Applicable Law. If at any time in Company’s reasonable judgment, the state of repair,
appearance or cleanliness of any Mobile Unit or equipment fail to meet the Standards, Franchisee shall
immediately upon receipt of notice from Company specifying the action to be taken and within the
time period specified by Company, correct such deficiency, repair and refurbish Mobile Unit(s) and
equipment, as applicable, and make such modifications and additions as may be required, including
replacement of worn out or obsolete fixtures, equipment, logos, decals and wraps.

5.6.9 In addition to Franchisee’s obligations under Section 5.6.8, during the Term,
Company may require Franchisee, at Franchisee’s sole cost and expense, to replace Mobile Unit(s)
with new or like new vehicles conforming to the Standards (including at its expense, to repaint, re-
decal, and re-equip, the Mobile Unit(s)), if a Mobile Unit’s odometer reflects greater than one hundred
fifty thousand (150,000) miles.

5.6.10 If a Mobile Unit is damaged or destroyed by fire or any other casualty, then
Franchisee, at Franchisee’s sole cost and expense, shall promptly repair the Mobile Unit to its original
condition prior to such casualty; any such repair shall be completed as soon as reasonably practicable,
but in any event within one (1) month following the event causing the damage or destruction. If, in
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Company’s sole and absolute discretion, the damage or destruction is of such a nature or to such
extent that it is not feasible for Franchisee to repair the Mobile Unit, Company may require that
Franchisee replace the Mobile Unit with a replacement vehicle in conformance with the Standards.

5.6.11 Franchisee may not sell or otherwise dispose of any vehicle used as a Mobile
Unit without Company’s prior written consent and, in any event, Franchisee shall have first removed
all Marks, all distinctive cosmetic features and finishes, wraps, decals, colors, and signage, and all
fixtures and physical storage units and other modifications made in order to configure the vehicle to
serve as a Mobile Unit. And Franchisee shall, at Company’s request, grant Company access to each
Mobile Unit to make cosmetic changes so that it no longer resembles a Mobile Unit.

5.7 Office.

5.7.1 If it is not reasonably practical for Franchisee’s Store to serve as Franchisee’s
headquarters for the Mobile Unit(s), Franchisee may, with Company’s prior written consent, which
consent may be withheld in Company’s sole and absolute discretion, elect to utilize a location other
than the Store as the Franchisee’s headquarters for the operation of Mobile Unit(s). Franchisee shall
maintain such Office in compliance with the Standards, which may be Franchisee’s residence, at which
it shall maintain Information Systems, provide for secure overnight storage of Mobile Unit(s), business
records and extra parts, tools, equipment, and any other items used in connection with the operation
of Mobile Unit(s).

5.7.2 If Company consents to Franchisee opening an Office, Franchisee shall
promptly, following the Effective Date, locate a proposed site which meets the Standards (the
“Office”) to serve as the headquarters for the operation of the Mobile Unit(s) and submit to Company
such demographic and other information regarding the proposed site and neighboring areas as
Company shall require, in the form prescribed by Company. Company may accept or reject a proposed
site for the Office in its sole and absolute discretion. Franchisee may not operate an Office without
the prior written consent of Company.

5.7.3 Franchisee may not use or display the Marks at the Office or surrounding
premises, it being understood and agreed that the Office shall serve only as a central hub from which
to dispatch Mobile Unit(s) and otherwise conduct the operation of the Mobile Unit(s) in accordance
with the Franchise Agreement; provided further that in no event may the Office be used to meet with
customers or prospective customers, or to sell or provide Approved Products and Services, or
otherwise to serve as or appear to serve as a retail location from which to offer and sell Approved
Products and Services under the Marks or otherwise.

5.7.4  Franchisee may not relocate the Office without Company’s prior written
consent. If Company shall consent to any relocation, Franchisee shall de-identify the former office in
the manner described in the Franchise Agreement with respect to Franchisee’s obligations upon
termination and expiration, and shall reimburse and indemnify and hold Company harmless from any
direct and indirect losses, costs and expenses, including attorneys’ fees, arising out of Franchisee’s
failure to do so.
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ARTICLE 6
TRAINING

6.1 Initial Training Program. Provided that Franchisee has paid the twelve thousand, five
hundred dollars ($12,500) Initial Training Fee (pursuant to Sections 1.1 and 4.1.2 of this Agreement),
Company will provide the following Initial Training Program:

6.1.1 Company shall provide an Initial Training Program in Company’s Standards
and methods of operation (the “Initial Training Program”) at Company’s training facilities in
Orlando, Florida; or other location specified by Company, to up to three (3) persons selected by
Franchisee who shall include the Store Manager, and Franchisee’s Operating Principal. In certain
circumstances, Company may in its reasonable discretion determine that the Initial Training Program
should be conducted virtually, in which case Company shall send Franchisee the devices, parts, tools
and other items necessary for Franchisee to have on hand to satisfactorily complete the Initial Training
Program in a virtual format. Franchisee may, at Company’s sole and absolute discretion, be required
to pay Company’s then-current training fee for any personnel, beyond the initial three (3) individuals,
who attend the Initial Training Program. The Initial Training Program shall consist of about forty-
eight (48) hours per week of training over a three (3) week period. Franchisee shall pay travel expenses,
if any, incurred by Franchisee and/or Franchisee’s employees in connection with attendance at
training programs. Franchisee may not open the Store or commence operations of Mobile Unit(s)
until such training shall have been completed to the satisfaction of Company and Franchisee’s
management team has been certified by Company.

6.1.2  The Initial Training Program will be structured to provide practical training in
the implementation and operation of a Store and Mobile Unit(s); provided, however, that the contents
and manner of conduct of such training shall be determined by Company in its sole and absolute
discretion.

6.1.3  The Initial Training Program shall not be provided and no initial training fee
will be imposed if (i) Franchisee and/or any Owner of Franchisee is operating one or more Stores as
of the Effective Date and the Store(s) are in compliance with Standards having participated in the
initial training program previously, or (ii) Franchisee’s Operating Principal, is an Experienced Manager,
with at least two (2) years of prior experience as a manager or assistant manager at an UBREAKIFIX
BY ASURION Store owned by another franchisee, us or our affiliate, has completed the Initial
Training Program to Company’s satisfaction and during his/her tenure as manager or assistant
manager, the Store was in compliance with the Standards, or (iif) this Agreement is executed as the
Successor Franchise Agreement; or (iii) this Agreement is executed in connection with an Assignment,
including if Franchisee purchases the Store so long as Franchisee and Operating Principal have
completed the Initial Training Program to Company’s satisfaction with respect to another Store which
they operated in compliance with Standards.

6.1.4 Franchisee acknowledges that because of Company’s superior skill and
knowledge with respect to the training and skill required to manage the Store and Mobile Unit(s), its
judgment as to whether or not Franchisee, Operating Principal or Store Manager has satisfactorily
completed such training shall be determined by Company in its sole and absolute discretion.

6.2 On-Site Training. Commencing shortly before and ending shortly after the Store

opens to the public, Company shall provide sixteen (16) days of on-site training at the Location to
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Franchisee’s Operating Principal and Store Manager(s) (“On-Site Training”). Company shall
provide the On-Site Training at no additional charge; provided, however, that if Company determines
in its sole and absolute discretion that more than sixteen (16) days of on-site training is necessary,
Franchisee must reimburse Company for all reasonable travel expenses, and compensation and other
expenses reasonably incurred by Company as a result of extending the On-Site Training, and at
Company’s election a per diem training charge at Company’s then-current rates. The On-Site Training
will be structured to provide additional practical training in the implementation and operation of a
Store, provided, however, that the contents and manner of conduct of such On-Site Training shall be
determined by Company in its sole and absolute discretion.

6.3 Additional Training.

6.3.1 All newly appointed and replacement Operating Principal(s) and Store
Managers of the Store shall be subject to Company’s reasonable approval and shall successfully
complete, to Company’s satisfaction, the Initial Training Program conducted by Company. Company
may offer the Initial Training Program for newly hired and replacement personnel electronically via a
web-based streaming program. In addition, if the Store or Mobile Unit(s) are not in compliance with
the Standards, Company may, in its sole and absolute discretion, require Franchisee, Franchisee’s
Operating Principal and Store Manager to re-attend and successfully complete, to Company’s
satisfaction, the Initial Training Program in person and at then-current rates. Franchisee, or
Franchisee’s Operating Principal, or a fully trained Store Manager shall, to Company’s satisfaction,
train each of Franchisee’s regular employees prior to the first opening of the Store and Mobile Unit(s)
to the public and at all times thereafter during the Term. At all times during the Term, Franchisee
shall employ an adequate staff of employees working at the Store and operating the Mobile Unit(s)
who shall have been fully and adequately trained, in Company’s judgment, and all such employees
shall have completed all training certification(s) required by any Governmental Authority.
Notwithstanding the first sentence of this Section, the Store Managers of Franchisee shall have the
skill level, training and experience commensurate with the demands of the position, and in keeping
with Company’s high standards for technical competence, quality and courteous service, and
cleanliness of operations.

6.3.2  Franchisee shall pay Company’s then-current, reasonable charges (as set forth
in the Manuals) for any such training performed by Company at Franchisee’s request, or which is
otherwise required hereunder and not covered by Sections 6.1.1 and 6.2 of this Agreement (e.g.,
specialized training required if Franchisee wishes to participate in certain of Company’s National
Account programs). Without limiting the foregoing, if applicable, Company will rent Franchisee, a
training device kit intended for Franchisee to use to train its future new hires via Company’s Remote
New Hire Training program. The kit contains all of the devices used by Company’s training team
during the course of the new store/new hire training that is conducted for all new franchisees. The kit
will be rented to Franchisee for an upfront cost of five hundred dollars ($500), plus a two thousand
dollars ($2,000) security deposit (“Deposit”). Once the training is completed and Franchisee returns
the kit in the same condition as delivered, Company will refund the Deposit; if any device is damaged
or rendered inoperable during the course of a new hire’s training, the cost of replacement will be
deducted from the Deposit.

6.3.3 Company may, from time to time, (i) require Franchisee, its Operating
Principal and its Store Manager(s), or any of them, to attend additional training courses or programs
(“Additional Training”) during the Term; or (ii) make available to Franchisee, its Operating Principal
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and the Store Manager(s), or any of them, optional Additional Training during the Term. Additional
Training may be held on a national or regional basis at locations selected by Company to instruct
Franchisee with regard to new procedures or programs which Company deems, in its judgment, to be
of material importance to the operation of the Store and Mobile Unit(s). Such Additional Training
may relate, by way of illustration, to product repair techniques, systems and standards, marketing,
bookkeeping, accounting and general operating procedures, and the establishment, development and
improvement of Information Systems. Company may establish charges applicable to all franchisees
similarly situated for such optional training courses. The time and place of such training courses shall
be at Company’s sole and absolute discretion. In addition to any charge Company may establish,
Franchisee shall pay all travel expenses. Company shall pay no compensation for any services
performed by trainee(s) in connection with the Additional Training.

6.3.4 Company and its designees shall have the right to enter the Store to conduct
training programs for franchisees (and prospective franchisees) of Company, from time to time and
at a time and in a manner consistent with Company’s reasonably established policies and procedures
in effect from time to time.

6.4  Annual Meeting. Company intends to host an annual meeting or convention of
franchisees in which case Franchisee’s Operating Principal, shall be obligated to attend. Franchisee
will bear all of the travel expenses and costs of its attendees to attend such meeting. Franchisee shall
be required to pay a fee to Company to pay for a portion of Franchisee’s attendees’ meals and/or local
transportation provided by Company at the annual meeting.

6.5 Other Assistance.

6.5.1 Franchisee shall have the right, at no additional charge, to inquire of
Company’s headquarters staff, its field representatives and training staff with respect to problems
relating to the operation of the Store and Mobile Unit(s), by telephone, electronic mail, facsimile, or
other means of correspondence, and Company shall use its commercially reasonable efforts to
diligently respond to such inquiries, in order to assist Franchisee in the operation of the Store and
Mobile Unit(s). At no time shall reasonable assistance be interpreted to require Company to pay any
money to Franchisee or to defer Franchisees’ obligation to pay any sums to Company.

6.5.2 At Franchisee’s request, Company may, but shall not be obligated to (a) cause
its field representatives to visit the Store to advise, consult with, or train Franchisee in connection with
its performance and operation of the Store and Mobile Unit(s) and Franchisee’s compliance with the
Standards; or (b) permit Franchisee or certain of its employees to provide assistance, consultation, or
additional training at a Store selected by Company. If Company provides such additional assistance,
consultation or training to Franchisee (A) such assistance, consultation or training will be subject to
Company’s capacity, scheduling, and sole and absolute discretion, but Company shall not be obligated
to provide that assistance, consultation or training, (B) Franchisee shall pay all travel expenses, if any,
incurred by Franchisee and/or Franchisee’s employees in connection with such additional assistance,
consultation, or training, (C) Company shall not pay any compensation to Franchisee or Franchisee’s
employees for providing services at Company’s or another franchisee’s Store in connection with the
assistance, consultation, or training, and (D) Franchisee shall pay such training charges as may be then
in effect, and shall reimburse Company for all reasonable travel expenses incurred in connection with
such training.
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6.5.3 In the event of any sale, transfer, or Assignment, the transferee/assignee must
be trained by Company as a condition of Company’s consent to such transfer. The Store and Mobile
Unit(s) shall not be transferred, opened, or re-opened by the transferee until Company accepts the
transferee in writing as being qualified to operate the Store and Mobile Unit(s), and Company has
otherwise provided prior written consent to the transfer in accordance with this Agreement.

ARTICLE 7
MANUALS AND STANDARDS OF OPERATOR
QUALITY, CLEANLINESS AND SERVICE

7.1 Compliance with Applicable Law. Franchisee shall operate the Store and Location
and the Mobile Unit(s) as clean, orderly, legal and respectable places of business in accordance with
the Standards and shall comply with Applicable Law. Franchisee shall not operate the Store or cause
or allow any part of the Location or the Mobile Unit(s) to be used for any immoral or illegal purpose.
Franchisee shall in all dealings with its customers, suppliers, and public officials adhere to high
standards of honesty, integrity, fair dealing and ethical conduct, in accordance with Applicable Law,
and without limiting the foregoing shall refrain from accessing, viewing, using, copying, storing,
disclosing or otherwise misusing any customer passwords, or other information and data, whether
contained on their electronic devices or otherwise, in any form or manner (except to the limited degree
required to perform authorized services in strict accordance with the Standards and this Agreement),
and refrain from engaging in any action (or failing to take any action) which will cause Company to
be in violation of any Applicable Law, or which, in the sole opinion of Company, causes or could
cause harm to the Marks, the System and/or the UBREAKIFIX BY ASURION brand. If Franchisee
shall receive any notice, report, fine, test results or the like from the applicable state or local department
of health (or other similar Governmental Authority), Franchisee shall promptly send a copy of the
same to Company. Franchisee shall correct any such deficiency noted within ten (10) days or such
fewer number of days as required by the applicable Governmental Authority.

7.2 Operating Principal and Management Employees.

7.2.1 Franchisee acknowledges and agrees that at all times during the Term the
Operating Principal shall act as Franchisee’s representative, shall hold ten percent (10%) or more of
the Equity of Franchisee, and shall have the authority to act on behalf of Franchisee during the Term.
The Operating Principal shall be principally responsible for communicating and coordinating with
Company regarding business, operational, and other ongoing matters concerning this Agreement, the
Store, and Mobile Unit(s). Franchisee shall cause the Operating Principal to have the full authority to
act on behalf of Franchisee in regard to performing, administering, or amending this Agreement. The
Operating Principal shall be vested with the authority and responsibility for the day-to-day operation
of the Store, the Mobile Unit and all other Stores and Mobile Units owned or operated, directly or
indirectly, by Franchisee or its Affiliates within a geographic area specified by Company. The
Operating Principal shall, during the entire period he or she serves as such, meet the following
qualifications: (a) shall devote full time and best efforts solely to operation of all Stores and Mobile
Units owned or operated, directly or indirectly, by Franchisee or its Affiliates in such geographic area
and to no other business activities; (b) meet Company’s educational, experience, financial, and other
reasonable criteria for such position, as set forth in the Manuals or otherwise in writing by Company;
(c) be an Owner with ten percent (10%) or more (directly or indirectly), in the aggregate, of the Equity
or voting rights in Franchisee; and (d) be an individual acceptable to Company. The Operating
Principal shall be responsible for all actions necessary to ensure that all Stores and Mobile Units owned
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or operated, directly or indirectly, by Franchisee in such geographic area are operated in compliance
with this Agreement and the Standards. If during the Term the Operating Principal is not able to
continue to serve in such capacity or no longer qualifies to act as such in accordance with this Section
(including Company’s subsequent disapproval of such person), Franchisee shall promptly notify
Company of such occurrence. Thereafter, Franchisee shall promptly, but not later than thirty (30)
days after the prior Operating Principal ceases to serve Franchisee, (A) designate a replacement
Operating Principal who meets Company’s then-current qualification requirements, (B) provide
Company with such information about such new Operating Principal as Company may request, (C)
cause such replacement Operating Principal to undergo, at Franchisee’s cost, such training as
Company may require, and (D) obtain Company’s written acceptance of such person as the Operating
Principal. Company may, but is not required to, deal exclusively with the Operating Principal in such
regards unless and until Company’s actual receipt of written notice from Franchisee of the
appointment of a successor Operating Principal who shall have been accepted by Company.

7.2.2  Franchisee shall notify Company in writing at least ten (10) days prior to employing
the Operating Principal setting forth in reasonable detail all information reasonably requested by
Company. Company’s acceptance of the Operating Principal shall not constitute Company’s
endorsement of such individual or a guarantee by Company that such individual will perform
adequately for Franchisee or its Affiliates, nor shall Company be estopped from subsequently
disapproving or otherwise challenging such person’s qualifications or performance.

7.2.3  Franchisee shall ensure that the operation of the Store and Mobile Unit(s) is at
all times under the direct control of the Operating Principal or a Store Manager. At all times that the
Store and Mobile Unit(s) are open and operational and at all times in which pre-opening or post-
closing activities are being undertaken at the Store and Mobile Unit(s), the Store and Mobile Unit(s)
shall be managed by a person who has successfully completed training (and if required, a person that
is certified, by Company in its sole and absolute discretion, for the performance of such
responsibilities) and has successfully completed any training or certification course as may be specified
by Company and/or requited by Applicable Law. Each such Store Manager shall be solely dedicated
to the operation of the Store and/or Mobile Unit(s) to which the person is assigned. Franchisee shall
supervise, direct and be responsible for in all respects, the activities and performance of all Operating
Principals, Store Managers, and other staff of Franchisee and shall ensure compliance with the
Standards and other requirements of this Agreement.

7.3 Computer/P.O.S./Information Systems.

7.3.1 Franchisee shall purchase, use and maintain the Information Systems specified
in the Manuals or otherwise communicated for the Store and the Mobile Unit(s) in accordance with
the Standards. The Information Systems must at all times be connected to one or more high-speed
communications media specified by Company and be capable of accessing the Internet (via hotspots
in the case of the Mobile Unit(s)).

7.3.2  Each Mobile Unit shall have a laptop computer capable of connecting to
Company and/or its designee via hotspots and Franchisee shall transmit and receive data necessary
or appropriate for the conduct of the Mobile Unit business, in the form and manner prescribed by
Company. Franchisee agrees to maintain not less than one (1) laptop computer with mobile hotspot
web access, and to cause each technician who drives or works in a Mobile Unit to have one (1)
activated and operational mobile telephone in his or her possession at all times while operating a
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Mobile Unit for communicating with Company and/or its designee and receiving customer dispatches,
which meets the Standards (which may be a device owned by Franchisee or by the individual(s) who
operate the Mobile Unit provided that in either case such mobile device has an adequate data plan and
all required applications and software prescribed by Company and shall not be listed in online or
physical telephone directories). All UBREAKIFIX BY ASURION related access, applications, and
software must be deleted and/or de-activated upon termination or expiration of this Agreement, and
upon any individual who operated a Mobile Unit leaving the employ of or engagement with
Franchisee. Upon assignment, termination or expiration of this Agreement and the associated Mobile
Unit business, Company shall have the option to purchase, and in that event Franchisee shall sell, such
mobile devices which it owns to Company, in accordance with this Agreement. Company and its
affiliates may suffer losses and damages if Franchisee diverts or transfers any such telephone numbers,
facsimile/electronic communication lines, domain names, or web links (ot permits their diversion or
transfer) or uses them or permits their use for, or in connection with, any business other than the
Mobile Unit business. Franchisee agrees that its commitment not to divert or misuse the telephone
numbers, facsimile service/electronic communication lines, web links or domain names will survive
termination of this Agreement for any reason, for the enduring benefit of the UBREAKIFIX BY
ASURION network as a whole.

7.3.3 Franchisee must electronically link the Information Systems to Company or
its designee. Franchisee shall allow Company and/or its designee to access the Information Systems
and stored files, and to add, remove, configure, and modify information systems via any means
including electronic polling and uploads, with or without notice. Company may from time to time
upon thirty (30) days advance written notice require Franchisee, at Franchisee’s sole cost and expense,
to add, update, upgrade or replace the Information Systems, including hardware and/or software.
Although Company cannot estimate the future costs of the Information Systems, required hardware,
software, or service or support, and although these costs might not be fully amortizable over the time
remaining in the Term, Franchisee agrees to acquire and incur the costs of obtaining and implementing
the hardware, software and other components and devices comprising the Information Systems
(including additions and modifications) and all support services, service and maintenance agreements
and subscriptions prescribed by Company or its designee to maintain, protect, and interface with
Information Systems. Information Systems may be provided directly by third parties or may be sold,
licensed, or sublicensed by or through Company, its designee, or one of its Affiliates at a reasonable
one-time or recurring charge, and pursuant to forms of agreement prescribed by Company.

7.3.4  Franchisee shall not use or permit the use of the Information Systems for any
unlawful or non-business related activity. Franchisee shall not install or use, and shall prohibit others
from installing and using, unauthorized hardware or other components and devices, software on or
with the Information Systems. Franchisee shall take all commercially reasonable measures to ensure
that the Information Systems are used strictly in accordance with the Standards, including without
limitation security protocols and protective measures including how passwords are assigned and
rotated, prescribed limitations regarding which persons Franchisee may permit to access (via LAN,
WAN, internet or otherwise), use, perform support and installation functions and conduct
transactions with the Information Systems. Franchisee shall ensure no virus, Trojan horse, malicious
code or other unauthorized code or software is installed on, or transmitted by, the Information
Systems at any time during the Term. Franchisee shall at all times provide Company or its designee
with all passwords, access keys and other security devices or systems as necessary to permit Company
or its designee to access the Information Systems and obtain the data Company is permitted to obtain.
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Company and its designees and Affiliates reserve the right to add, control, modify, govern and block
any and all network and internet traffic, ports, protocols, and destinations.

7.3.5 Franchisee shall, upon Company’s request, transmit e-mail, digital photos and
real time video and audio signals of the Store and Mobile Unit(s) to, and in the form and manner
prescribed by Company or its designee.

7.3.6  Prior to opening the Store to the public, Franchisee shall apply for, install, and
maintain systems for use of debit cards, credit cards, loyalty, and Gift Cards and other non-cash
payment methods. Franchisee shall adhere to all PCI (Payment Card Industry), CISP (Cardholder
Information Security Program), and SDP (Site Data Protection) compliance specifications, as
amended.

7.3.7  Franchisee shall sell, or otherwise issue, as Company may designate, stored-
value, loyalty and gift cards, certificates and other non-cash payment methods (collectively “Gift
Cards”) that Company designates and only in the manner specified in the Manuals and the Standards.
Franchisee shall fully honor all Gift Cards that are in the form approved or required by Company,
regardless of whether the Gift Card was issued by Franchisee or another franchisee or operator in the
UBREAKIFIX BY ASURION System, or purchased at any other location, such as a retail or grocery
store, via the Internet or via other means of distribution. Franchisee shall sell, issue, and redeem
(without any offset) Gift Cards in accordance with the procedures and policies Company may specify
in the Manuals or otherwise in writing (the “Gift Card Program”). Franchisee acknowledges that in
connection with this Gift Card Program, Franchisee may be required to (a) enter into a separate
agreement with a third party provider of Gift Card processing services under the terms and conditions
as may be required by the third party for participation in the Gift Card Program; (b) purchase or
upgrade, as necessary, hardware, software or other equipment, required for participation in the Gift
Card Program; (c) purchase and maintain sufficient inventory of Gift Cards for sale at Franchisee’s
Store; (d) promote the sale of Gift Cards using only marketing methods and materials Company
approves; (e) comply in all material respects with all Standards in performing Franchisee’s obligations
under this Agreement and otherwise in connection with the Gift Card Program; and (f) execute such
other agreements or documents as may be reasonably required by Company in connection with the
Gift Card Program. Franchisee further acknowledges that Company may discontinue or modify the
Gift Card Program at any time, in its sole and absolute discretion, and Franchisee agrees to comply
with Company’s requests to discontinue or modify the Gift Card Program at any time.

7.4 Dispatch System. Franchisee agrees and shall cause any individual operating the
Mobile Unit(s) to agree to: (a) participate in the Dispatch System (defined in Appendix A) and not
participate in any other dispatch system; (b) execute and comply with all of the terms and conditions
of any agreement, or any amended or substitute agreement, that Company may designate in its sole
and absolute discretion regarding participation in the Dispatch System; (c) accept and honor all
dispatches received through the Dispatch System and service all dispatches at the time of day
requested by the customer; (d) to the greatest extent enforceable under Applicable Law, adhere to the
repair work rates and charges and other advertising and pricing policies prescribed by the Manuals
and applicable National Account Participation Agreement(s), if any; and (e) reserve for Company the
right to require Franchisee to use dispatch software from certain designated software providers in
conjunction with the Dispatch System or any other dispatch system Company designates. Company
reserves the right to modify the Dispatch System and its service request allocation methodologies at
any time in its sole and absolute discretion. Company does not make any representations regarding,
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and does not guarantee that any volume of service requests will be assigned to Franchisee through,
the Dispatch System.

7.5 Manuals. Franchisee shall participate in the System and operate the Store and Mobile
Unit(s) in strict compliance with the Standards and incorporated in Company’s Manual(s).

7.5.1  The subject matter of the Manuals and Standards may include matters such as:
forms, information relating to parts and product and service specifications, warranty programs and
requirements, purchase orders, general operations, labor management best practices, Gross Sales
reports, training and accounting; sanitation; staff certification, design specifications and uniforms;
display of signs and notices; authorized and required Information Systems, equipment and fixtures,
including specifications therefor; Mark usage; insurance requirements; lease requirements; ownership
requirements, décor; best practices for management and personnel, hours of operation; advertising
and marketing formats; standards of maintenance and appearance of the Store and Mobile Unit(s);
participation in programs; procedures upon the occurrence of a Crisis Management Event; required
posting of notices to customers as to how to contact Company to submit complaints and feedback;
security requirements; participation in surveys and mystery shopper programs; and such other matters
and policies as Company may reasonably elect to include which relate to the System or the franchise
relationship under the System. In the event of the occurrence of a Crisis Management Event,
Company may also establish emergency procedures pursuant to which Company may require
Franchisee to, among other things, temporarily close the Stote to the public and/or temporarily cease
operation of the Mobile Unit(s), in which event Company shall not be liable to Franchisee for any
losses or costs, including consequential damages or lost profits occasioned thereby. In the event of
any dispute as to the contents of the Manuals, the terms and contents of the master copy maintained
by Company shall be controlling.

7.5.2  Company shall have the right to modify the Manuals and the Standards at any
time and from time to time; provided, that no such modification shall alter Franchisee’s fundamental
status and rights under this Agreement. Modifications in the Manuals shall become effective upon
publishing or delivery of written or electronic notice thereof to Franchisee unless a longer period is
specified in such written notice or unless a longer period is set forth in this Agreement. The Manuals,
as modified from time to time, shall be an integral part of this Agreement and reference made in this
Agreement, or in any amendments, exhibits or schedules hereto, to the Manuals shall be deemed to
mean the Manuals kept current by amendments from time to time.

7.5.3 Upon the execution of this Agreement, Company shall provide Franchisee
access to the Manuals and the Standards through Company’s Intranet. The Standards and all
amendments to the Manuals and the Standards (and copies thereof) are copyrighted and remain
Company’s property. Franchisee shall have access to the Manuals, and the Standards during the Term,
and such access shall immediately cease upon this Agreement’s termination or expiration. The
Manuals are highly confidential documents which contain certain Trade Secrets of Company.
Franchisee shall not make, or cause or allow to be made, any copies, reproductions, or excerpts of all
or any portion of the Manuals without Company’s prior written consent. Upon the expiration or
termination of this Agreement for any reason whatsoever, Franchisee shall immediately cease
accessing the Manuals. Franchisee’s loss or unauthorized transfer of the Manuals, or other breach of
this Section shall, without limiting the materiality of any other default of this Agreement, constitute a
material default of this Agreement.
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7.6 Hours. Subject to Applicable Law or subsequent written agreement between
Company and Franchisee to the contrary, Company and Franchisee agree that the Store and Mobile
Unit(s) shall be open and operational seven (7) days per week, every day of the year (except the holidays
stated in the Manuals on which Franchisee is authorized to close the Store and Mobile Unit(s)), and
at least during the hours established by Company in the Manuals. Franchisee shall diligently and
efficiently exercise its best efforts to achieve the maximum Gross Sales possible from the Store and
Mobile Unit(s) and shall remain open for longer hours if additional opening hours are reasonably
required to maximize operations and sales. Notwithstanding the foregoing, Company may authorize
or direct Franchisee and other franchisees to operate during hours and on fewer or more days than
are specified in the Manuals and this Agreement.

7.7 Product Line and Service.

7.7.1  Franchisee shall advertise, offer, sell, and provide all and only those Approved
Products and Services which Company has directed to be offered, advertised, sold, and provided from
the Store and Mobile Unit(s). All Approved Products and Services shall be sold and distributed under
the specific name designated by Company and shall be purchased, inventoried, stored, and provided
strictly in accordance with Company’s Standards. Franchisee shall not cease offering any of the
Approved Products and Services without Company’s prior written consent nor may Franchisee take
any action which is intended to diminish the maximum sales potential of any of the Approved
Products and Services. Franchisee recognizes that providing certain services may under Applicable
Law require Franchisee to obtain specialized licenses (e.g., an electrician’s license, a general
contractor’s license, a second-hand dealer license or a pawn license). Franchisee agrees to obtain any
such licenses prior to providing any such services. Notwithstanding anything in this Agreement,
Franchisee shall not, and shall not be required to, offer or sell a particular product or service if by so
doing Franchisee would violate Applicable Law provided that Franchisee has used all commercially
reasonable efforts to obtain any necessary Permits.

7.7.2  Approved Products and Services shall be marketed in a manner that is
consistent with the Standards in an approved format to be utilized in the Store. The approved and
authorized format(s) may include, in Company’s sole and absolute discretion, requirements concerning
organization, graphics, product and service descriptions, illustrations, and any other matters related
thereto, whether or not similar to those listed. In Company’s sole and absolute discretion, the
format(s) may vary depending upon region, market size, and other factors. Company may change the
format(s) from time to time or region to region or authorize tests from region to region or authorize
non-uniform regions or Stores within regions. Franchisee shall have ten (10) days to implement all
such changes from receipt or notice of such Standards.

7.7.3  Franchisee shall, upon receipt of notice from Company, add, delete, or update
any description of Approved Products and Services according to the instructions contained in the
notice. Franchisee shall have ten (10) days after receipt of written notice in which to fully implement
any such change. Franchisee shall cease selling any previously approved product or cease providing
any previously approved service within ten (10) days after receipt of written notice that the product
or service is no longer approved. Company may instruct Franchisee to remove any product or service
on an emergency basis and Franchisee must comply with such instruction immediately. Company
shall not be liable to Franchisee for any losses sustained by Franchisee in connection with such
instruction (or Franchisee’s failure to comply with such instruction).

2024 UBIF FA 31
634871202



7.7.4 Franchisee acknowledges that it is critical to the success of the Store and
Mobile Unit(s) that Franchisee provide fast, responsive, and top quality repair services to its customers
and that, except in exceptional circumstances required or permitted in the Manuals or applicable
National Account Participation Agreement, on a same-day or twenty-four (24)-hour turnaround basis.

7.7.5 Franchisee further acknowledges and agrees that, upon establishment by
Company, Franchisee shall provide the Device Recommerce Program in strict accordance with
Company’s Standards, as may be amended from time to time in Company’s sole and absolute
discretion and which may include, without limitation, standards regarding which mobile and other
electronic devices may be accepted by Franchisee through the program, policies and procedures for
inspecting, evaluating and grading devices, and policies regarding Franchisee’s resale of such devices.

7.8 Repair Rates. Company may, to the greatest extent permitted under Applicable Law,
establish fixed, minimum or maximum repair rates, advertised price policies, and may advertise repair
rates as part of the promotional programs which it sponsors for the public. Subject to Applicable Law
to the contrary, if Company establishes such rates and/or policies for the Store or Mobile Unit
business, or if Franchisee communicates to Company, by execution of a National Account
Participation Agreement or by another means established by Company that Franchisee will comply
with suggested repair rates, Franchisee will honor the established or agreed to rates and all of the other
terms of such programs. Franchisee acknowledges that Company and others will rely on such
communications.

7.9 Tools. All tools to be used in the operation of the Store and Mobile Unit(s) and other
like articles used in connection with the Store and Mobile Unit(s) shall conform to Company’s
specifications, which may include manufacturer, brand and model, shall be imprinted with Company’s
Marks, if and as specified by Company, and shall be purchased by Franchisee from a Supplier
designated or approved in writing by Company, as provided in ARTICLE 9 of this Agreement. No
item of merchandise, furnishings, interior and exterior décor items, supplies, fixtures, equipment or
tools shall be used in or upon the Store or Mobile Unit(s) unless expressly approved by Company.

7.10  Notification of Legal Proceedings; and Crisis Management Events.

7.10.1 Franchisee shall notify Company in writing within twenty-four (24) hours after
Franchisee receives actual notice of the commencement of any investigation, action, suit, or other
proceeding, or the issuance of any lien, order, writ, injunction, award, or other decree of any court,
agency, or other Governmental Authority that pertains to the Store or Mobile Unit(s) or that may
adversely affect Franchisee’s operation of the Store or Mobile Unit(s) or ability to meet its obligations
hereunder.

7.10.2 Upon the occurrence of a Crisis Management Event, Franchisee shall
immediately inform Company, as instructed in the Manuals, by telephone and email (or other
electronic messaging medium authorized by Company for this purpose). Franchisee shall cooperate
fully with Company with respect to Company’s response to the Crisis Management Event.

7.11  Signs. Franchisee shall maintain approved signs and/or awnings at, on, or near the
front of the Premises, identifying the Premises as a Store, which shall conform in all respects to
Company’s specifications and requirements and the layout and design plan approved for the Premises,
subject only to restrictions imposed by Applicable Law. On receipt of notice by Company of a
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requirement to alter any existing sign on its Premises, Franchisee will, at its cost, make the required
changes within thirty (30) days, subject to the approval of the lessor if required by Franchisee’s Lease.
Franchisee will not be required to alter or replace the existing sign, at their own expense, more than
once every five (5) years.

7.12  Uniforms and Employee Appearance. Franchisee shall cause all individuals, while
working in the Store and Mobile Unit(s) or a customer’s home, business or such other location
provided by the customer, to: (1) wear uniforms of such color, design, and other specifications as
Company may designate from time to time, and (ii) present a neat and clean appearance. If Company
removes the type of uniform utilized by Franchisee from the list of approved uniforms, Franchisee
shall have sixty (60) days from receipt of written notice of such removal to discontinue use of its
existing inventory of uniforms and implement the approved type of uniform. Unless Company
otherwise provides prior written consent, Franchisee’s staff working in the Store and/or Mobile
Unit(s) shall be dedicated solely to the Store and/or Mobile Unit(s) shall not work at any other Store
or other enterprise owned or operated by Franchisee. In no case shall Franchisee permit any staff
member of Franchisee to wear the required uniform except while working at the Store or Mobile
Unit(s); without limiting the generality of the foregoing, the uniform may not be worn off Premises
for any other purpose (other than in the operation of the Mobile Unit(s), or while commuting to and
from work at the Store or Mobile Unit(s)).

7.13  Vending or Other Machines. Except with Company’s prior written consent,
Franchisee shall not cause or permit vending, gaming machines, pay telephones, automatic teller
machines, Internet kiosks or any other mechanical or electrical device to be installed or maintained at
the Location.

7.14  Co-Branding. Franchisee may not engage in any co-branding in or in connection with
the Store except with Company’s prior written consent. Company shall not be required to approve
any co-branding chain or arrangement except in its sole and absolute discretion, and only if Company
has recognized that co-branding chain as an approved co-brand for operation within UBREAKIFIX
BY ASURION Stores. “Co-branding” includes the operation of an independent business, product
line or operating system owned or licensed by another entity (not Company) that is featured or
incorporated within Franchisee’s Premises or is adjacent to Franchisee’s Premises and operated in a
manner which is likely to cause the public to perceive it to be related to the Store.

7.15 Intranet.

7.15.1 Company may, at its option, establish and maintain, on its own or through its
designee, an Intranet through which franchisees of Company may communicate with each other, and
through which Company and Franchisee may communicate with each other and through which
Company may disseminate the Manuals and Standards, updates thereto and other confidential
information. Company or its designee shall have sole and absolute discretion and control over all
aspects of the Intranet, including the content and functionality thereof. Company will have no
obligation to maintain the Intranet indefinitely and may dismantle it at any time without liability to
Franchisee.

7.15.2 Franchisee shall have the mere privilege to use the Intranet, subject to
Franchisee’s strict compliance with the Standards, protocols and restrictions that Company may
establish from time to time. Such standards and specifications, protocols and restrictions may relate
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to, among other things, (a) the use of abusive, slanderous or otherwise offensive language in electronic
communications, (b) communications between or among franchisees that endorse or encourage
Default of any franchisee’s franchise agreement, or other agreement with Company or its Affiliates,
(c) confidential treatment of materials that Company transmits via the Intranet or otherwise, (d)
password protocols and other security precautions, including limitations on the number and types of
staff members that may be granted access to the Intranet, (e) grounds and procedures for Company
suspending or revoking a franchisee’s access to the Intranet, and (f) a privacy policy governing
Company’s access to and use of electronic communications that franchisees post to the Intranet.
Franchisee acknowledges that, as administrator of the Intranet, Company can technically access and
view any communication that any person posts on the Intranet. Franchisee further acknowledges that
the Intranet facility and all communications that are posted to it will become Company’s property,
free of any claims of privacy or privilege that Franchisee or any other person may assert.

7.15.3 Franchisee shall establish and continually maintain (during all times that the
Intranet shall be established and until the termination of this Agreement) an electronic connection
(the specifications of which shall be specified in the Manuals) with the Intranet that allows Company
to send messages to and receive messages from Franchisee, subject to the Standards.

7.15.4 1If Franchisee shall default under this Agreement or any other agreement with
Company or its Affiliate, Company may, in addition to, and without limiting any other rights and
remedies available to Company, disable or terminate Franchisee’s access to the Intranet without
Company having any liability to Franchisee, and in which case Company shall only be required to
provide Franchisee a paper copy of the Manuals and the Standards and any updates thereto, if none
have been previously provided to Franchisee, unless not otherwise entitled to the Manuals or
Standards.

7.15.5 If Company or its designee has enabled the Intranet to facilitate Franchisee
ordering goods and products from Company and other vendors, then to the maximum extent possible,
Franchisee shall order and purchase through the Intranet all goods and products available for purchase
through the Intranet.

ARTICLE 8
ADVERTISING AND CO-OPS

8.1 General Advertising Requirements. Franchisee shall only use and display approved
advertising material provided, from time to time, by Company and shall use and display all material in
accordance with Company’s policies. Franchisee must obtain the prior written consent of Company
to use and/or display any advertising materials, including, without limitation, all print advertising,
newspaper and magazine advertisements, direct mailers and mail coupons, not provided by Company.
Franchisee shall submit all such materials to Company for approval and Company shall grant or deny
such approval within fifteen (15) days of receiving the materials. If Company has not approved such
materials within fifteen (15) days, the materials shall be deemed disapproved. Any advertising
materials or concepts created by Franchisee and approved by Company shall be deemed the sole and
exclusive property of Company. Company may, in its sole and absolute discretion, require Franchisee
to cease using any advertising materials which it has previously approved and upon receiving
notification from Company, Franchisee shall cease using such materials. Franchisee shall be solely
responsible for ensuring its use of advertising materials, whether or not provided by or approved by
Company, conform to applicable laws and regulations.
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8.2 Local Advertising and Promotion. Each calendar year, Franchisee shall expend no
less than two percent (2%) of its Gross Sales for local advertising of the Store (“Local Advertising
Expenditure”). Although not required to do so, Company strongly recommends that Franchisee
expend an amount equal to three to five percent (3-5%) of its Gross Sales as its Local Advertising
Expenditure during each year, on approved advertising programs. Franchisee shall deliver evidence
of Local Advertising Expenditures in the form and manner prescribed by Company from time to time.
Upon the request of Company, Franchisee shall provide an advertising plan which details the local
advertising to be conducted over a twelve (12)-month period on behalf of the Store. Company hereby
reserves the right to reject all or part of such plan and Franchisee shall revise the plan in response
thereto. Unless Company shall give its prior written consent, Franchisee shall not use the Local
Advertising Expenditure for yellow page advertising, market-wide research, seminars, entertainment,
fees paid to consultants not approved by Company, incentive programs, charitable contributions,
press parties, or specialty items (unless part of a market-wide program approved by Company and the
cost of the same is not recovered by promotion).

8.3 Advertising Fund.

8.3.1 Franchisee’s Advertising Fee shall be applied to the Advertising Fund. An
amount equal to all Advertising Fund revenue and allocations will be expended for national, regional,
or local advertising, public relations or promotional campaigns or programs designed to promote and
enhance the image, identity or patronage of franchised, and Company-owned (including Affiliate-
owned) Stores. Such expenditures may include, without limitation: (a) creative development,
production and placement of print advertisements, commercials, musical jingles, decals, radio spots,
audio advertising, point of purchase materials, direct mail pieces, literature, outdoor advertising, door
hangers, electronic media advertisements, pay-per-click internet advertisements (and related search
engine optimization services and assistance) and other advertising and promotional material; (b)
creative development, preparation, production and placement of video, audio and written materials
and electronic media, (c) purchasing artwork and other components for advertising; (d) media
placement and buying, including all associated expenses and fees; (¢) administering regional and multi-
regional marketing and advertising programs; (f) market research, marketing studies and customer
satisfaction surveys, including the use of secret shoppers; (g) development and production of, and, to
the extent applicable, acquisition of, premium items, giveaways, promotions, contests, public relations
events, and charitable or nonprofit events; (h) creative development of signage, posters, and individual
décor items including wall graphics; (i) recognition and awards events and programs; (j) system
recognition events, including periodic national and regional conventions and meetings; (k) website,
extranet and/or Intranet development, implementation and maintenance; (1) development,
implementation and maintenance of the Website(s)to permit and improve electronic commerce,
reservation systems and/or related strategies; (m) retention and payment of advertising and
promotional agencies and other outside advisors, including retainer and management fees; (n) public
relations and community involvement activities and programs; (o) expenditures for activities
conducted for the benefit of co-branding, or other arrangements where Approved Products and
Services and/or setvices atre offered in conjunction with other marks or through alternative channels
of distribution; (p) development, amendment and revisions to the standards, policies and procedures
set forth in the Manuals; and (q) payment to Company or its Affiliates, for internal expenses incurred
in connection with the operation of its marketing/advertising department(s), if any, and the
administration of the Advertising Fund.
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8.3.2 Company may employ individuals, consultants, advertising or other agencies,
including consultants or agencies owned by, operated by, or affiliated with Company, to provide
services for the Advertising Fund. The Advertising Fund may be used to defray direct expenses of
Company employees related to the operation of the Advertising Fund, to pay for attorneys’ fees and
other costs related to the defense of claims against the Advertising Fund or against Company relating
to the Advertising Fund, and to pay costs with respect to collecting amounts due to the Advertising
Fund.

8.3.3 Company shall determine, in its sole and absolute discretion, the cost, media,
content, format, style, timing, allocation and all other matters relating to such advertising, public
relations and promotional campaigns. Franchisee acknowledges that not all franchisees are or shall
be required to contribute, or contribute the same percentage of Gross Sales, to the Advertising Fund.
Nothing herein shall be construed to require Company to allocate or expend Advertising Fund
contributions or allocations so as to benefit any particular franchisee, Franchisee or group of
franchisees or franchisees on a pro rata or proportional basis or otherwise. Except as directed in
writing by Company, Franchisee must participate in all advertising, marketing, promotions, research,
and public relations programs instituted by the Advertising Fund. Company may make copies of
advertising materials available to Franchisee with or without additional reasonable charge, as
determined by Company. Any additional advertising shall be at the sole cost and expense of
Franchisee. The Advertising Fund shall, as available, provide to Franchisee marketing, advertising,
and promotional formats and sample materials at the Advertising Fund’s direct cost of producing such
items, plus shipping and handling. Company (or its Affiliates) may collect rebates, allowances and
credits from designated and approved Suppliers based on purchases or sales by Franchisee and
Company shall have the right to retain such sums for its own purposes, return such sums to be used
by one or more franchisees, including for designated purposes, and use such sums for advertising the
UBREAKIFIX BY ASURION brand, or one or more of the foregoing purposes in Company’s sole
and absolute discretion. Any such contribution of such rebates or credits to the Advertising Fund
shall not reduce Franchisee’s obligation to pay the Advertising Fee. Company may include
information regarding acquiring a franchise on or as a part of materials and items produced by or for
the Advertising Fund.

8.3.4 Without limiting the foregoing, Company may do any of the following:

(a) employ individuals, consultants or advertising or other agencies, including
consultants or agencies owned by, or operated by Company or its Affiliates, to provide services
for the Advertising Fund;

(b) compensate Company and/or its Affiliates for internal expenses, including
salaries, overhead and administrative expenses incurred in connection with the operation of
its marketing/advertising department(s), and the administration of the Advertising Fund, and
to otherwise compensate Company and/or its Affiliates for expenses related to the operation
of the Advertising Fund;

(©) pay for or charge the Advertising Fund for attorneys’ fees and other costs
related in any way to claims against Company, any of its Affiliates, and/or the Advertising
Fund regarding or in connection with the Advertising Fund. However, Company will
reimburse the Advertising Fund for any attorneys’ fees and/or costs paid by the Advertising
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Fund in connection with any action in which Company is finally found to have acted
unlawfully or to be guilty of wrongdoing with respect to the Advertising Fund;

(d) defer, waive, and/or compromise claims with respect to the Advertising Fund;

(e) take legal or other action against any franchisee(s) in default of their obligations
to the Advertising Fund and settle or compromise claims (and to pay related attorneys’ fees
and costs); and

® merge or combine the Advertising Fund with any marketing fund otherwise
established for Stores.

8.3.5 Company may either (i) transfer the Advertising Fees to a separate Entity to
whom Company has assigned or delegated the responsibility to operate and maintain the Advertising
Fund, or (if) administratively segregate on its books and records all Advertising Fees received from
Franchisee and all other franchisees of Company. Nothing herein shall be deemed to create a trust
fund, and Company may commingle Advertising Fees with its general operating funds and expend
such sums in the manner herein provided. For each Store that Company or any of its Affiliates
operates, Company or such Affiliate will similarly allocate to the Advertising Fund the amount that
would be required to be contributed to the Advertising Fund if it were a Store.

8.3.6  If less than the total of all contributions and allocations to the Advertising
Fund are expended during any fiscal year, such excess may be accumulated for use during subsequent
years. Company may spend in any fiscal year an amount greater or less than the aggregate
contributions to the Advertising Fund in that year and may cause the Advertising Fund to borrow
funds to cover deficits or invest surplus funds. If Company (or an Affiliate) advances money to the
Advertising Fund, it will be entitled to be reimbursed for such advances. Any interest earned on
monies held in the Advertising Fund may be retained by Company for its own use in its sole and
absolute discretion. Within sixty (60) days following each fiscal year, Company shall prepare a
statement of contributions and expenditures for the Advertising Fund and, upon Franchisee’s written
request, Company shall provide such information to Franchisee.

8.4 Co-op Advertising. Company may, but is not obligated to, from time to time establish
regions for co-operative advertising (“Co-op Advertising Regions”), to coordinate advertising,
marketing efforts and programs and maximizing the efficient use of local and/or regional advertising
media.

8.4.1 If and when Company creates a Co-op Advertising Region for the region in
which the Store is located, Franchisee (and, if Company or an Affiliate of Company owns a Store in
such Co-op Advertising Region, then Company or such Affiliate of Company ), shall become a
subscriber and member thereof and shall execute and participate in accordance with the subscription
agreement and the Certificate of Incorporation and Bylaws of such Co-op Advertising Region on the
forms prescribed by Company. The size and content of such regions, when and if established by
Company, shall be binding upon Franchisee, and all other similarly situated franchisees and Company
or such Affiliate of Company, if it operates Stores in the Co-op Advertising Region. At all meetings
of such Co-op Advertising Region each participating Franchisee, as well as Company (or such
Affiliate), if applicable, shall be entitled to one vote for each Store located within such Co-op
Advertising Region or such other vote as may reasonably be determined by Company.
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8.4.2 Franchisee and other members of the Co-op Advertising Region, whose
agreements require their participation, will contribute to the Co-op Advertising Region such amount
as may be determined by Company; provided, however, the rate of contribution may be increased in
excess of such amount from time to time upon the affirmative vote or consent of not less than a
majority of the voting power of the Co-op Advertising Region, but the Co-op Advertising Region may
not reduce any minimum contribution rate established by Company (subject to the limitations set
forth in this Section).

8.4.3  Subject to Section 8.4.1 of this Agreement, each Co-op Advertising Region
will decide as to the usage of funds available to it for media time, production of media materials,
whether for radio, television, newspapers or Store-level materials such as flyers, posters, or for any
other type of advertising or marketing use, and then such Co-op Advertising Region shall in writing
request approval from Company to use said funds in said manner. Company shall not withhold
approval unreasonably, but no placement of advertising or commitment of advertising funds on behalf
of a Co-op Advertising Region will be made without Company’s prior written approval. Company
reserves the right to establish general standards concerning the operation of the Co-op Advertising
Region, advertising agencies retained by Co-op Advertising Region, and advertising programs
conducted by Co-op Advertising Region. Any disputes (other than pricing) arising among or between
Franchisee, other franchisees, and/or the Co-op Advertising Region may be resolved by Company,
whose decision shall be final and binding on all parties. No Co-op Advertising Region may appoint
or pay from the funds collected by the Co-op Advertising Region fees or costs of any advertising
agency or buying group without the prior written permission of Company.

8.5 Telephone Numbers and Directory Advertising. In addition to the Advertising Fees

and Franchisee’s required expenditures under Sections 8.2 and 8.3, Franchisee shall, at its sole expense,
subscribe for and maintain throughout the Term, one or more listed telephone numbers which shall
be listed under such headings in such telephone directory or directories, including physical and on-
line directories and the white pages and the yellow pages, as Company may reasonably designate or
approve which service Franchisee’s trade area, as reasonably determined by Company. Company
reserves the right to establish general standards concerning directory and other types of advertising.

8.6 Promotional Campaigns. From time to time during the term hereof, Company shall
have the right to establish and conduct promotional campaigns on a national or regional basis, which
may by way of illustration and not limitation promote particular products or marketing themes.
Franchisee and each Co-op Advertising Region, if any, agrees to participate in such promotional
campaigns upon such terms and conditions as Company may reasonably establish. Franchisee
acknowledges and agrees that such participation may require Franchisee to purchase point of sale
advertising material, posters, flyers, product displays and other promotional material (unless provided
at no charge through the Advertising Fund).

8.7 Internet.

8.7.1 Franchisee shall not develop, create, generate, own, license, lease or use in any
manner any computer medium or electronic medium (including any Internet home page, e-mail
address, website, domain name, bulletin board, newsgroup, social media handle, or other Internet-
related medium or activity) which in any way uses or displays, in whole or part, the Marks, or any of
them, or any words, symbols or terms confusingly similar thereto without Company’s prior written
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consent, and then only in such manner and in accordance with the Standards as Company may
establish from time to time.

8.7.2 Company has caused to be established the Website(s). Company shall have
sole and absolute discretion over the design, content and functionality of the Website(s) as they relate
to the Stores and Mobile Unit(s). Company may cause to be included on the Website(s) one or more
interior pages that identify Stores and Mobile Units operated under the Marks, including the Store and
its Mobile Unit(s), by among other things, geographic region, address, telephone number(s), and
offered products and services. The Website(s) also may include one or more interior pages dedicated
to the sale of franchises by Company and/or relations with Company’s or its Affiliate’s investors.
Company may permit Franchisee to periodically select from Company’s designated alternative design
elements for an interior page (or portion thereof) dedicated to the Store and its Mobile Unit(s). Such
designated alternative design elements may change from time to time. Company or its designee will
implement any such designated design elements or changes promptly, subject to Company’s or its
designee’s business needs and scheduling availability. Company or its designee may modify, disable or
terminate the Website(s), in whole or in part, without Company having any liability to Franchisee.

8.7.3 Franchisee acknowledges and agrees that Company (or its Affiliate or
designee) is the owner of, and will retain all right, title and interest in and to (i) the domain names
www.asuriontechrepair.com and “www.UBREAKIFIX.com™; (1) the URLs:
“www.asuriontechrepair.com” and “www.UBREAKIFIX.com”; all existing and future domain
names, URLs, future addresses and sub-addresses using the Marks in any manner; (iii) all computer
programs and computer code (e.g., HTML, XML DHTML, Java) used for or on the Website(s),
excluding any software owned by third parties; (iv) all text, images, sounds, files, video, designs,
animations, layout, color schemes, trade dress, concepts, methods, techniques, processes and data
used in connection with, displayed on, or collected from or through the Website(s); and (v) all
intellectual property rights in or to any of the foregoing.

8.7.4 Franchisee acknowledges that Company has the exclusive and unrestricted
right to manufacture, produce, license, distribute and market products and repair services (including
Approved Products and Services) and accessories by means of the Internet.

8.7.5 Franchisee acknowledges that to competitively attract customers, Company
may enter into agreements with Internet Referral Sources to refer customers to Company and its
franchisees, including Franchisee, and Company may establish Standards governing the referral of
customers derived via Internet Referral Sources. Franchisee must comply with these Standards, as
amended by Company from time to time, and Company may condition Franchisee’s right to receive
and make referrals on Franchisee’s compliance with these Standards. Company may provide a
centralized billing system and/or other systems related 