FRANCHISE DISCLOSURE DOCUMENT

The UPS Store, Inc.
A Delaware Corporation
6060 Cornerstone Court West
San Diego, California 92121
Telephone: (858) 455-8800
upsfranchise@upsstore.com
Website: http://www.theupsstore.com

We grant The UPS Store® franchises for Centers featuring shipping, packaging, postal, print, and similar
business and communication services to be operated at Traditional and Non-Traditional locations. This
disclosure document focuses on Centers to be operated at Traditional locations. (We offer franchises for
Centers to be located at Non-Traditional locations in a separate franchise disclosure document.)

The total investment necessary to begin operation of a New or Relocation Traditional (non-Rural and non-
Veterans) Center under the Laser Lite design is $250,031 to $479,718, which includes $35,821 to $62,079
that must be paid to the franchisor or affiliate. The total investment necessary to begin operation of a
Remodel Traditional (non-Rural and non-Veterans) Center under the Laser Lite design is $104,597 to
$216,229, which includes $9,825 that must be paid to the franchisor or affiliate. The total investment
necessary to begin operation of a Rural New or Relocation Center under the Laser Lite design is $220,873
to $421,951, which includes $29,471 to $34,621 that must be paid to the franchisor or affiliate. The total
investment necessary to begin operation of a Rural Remodel Center under the Laser Lite design is $144,597
to $271,220, which includes $9,825 that must be paid to the franchisor or affiliate.

This disclosure document summarizes certain provisions of your franchise agreement and other information
in plain English. Read this disclosure document and all accompanying agreements carefully. You must
receive this disclosure document at least 14 calendar-days before you sign a binding agreement with, or
make any payment to, the franchisor or an affiliate in connection with the proposed franchise sale. Note,
however, that no governmental agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for you. To
discuss the availability of disclosures in different formats, contact our Franchise Development department
at 6060 Cornerstone Court West, San Diego, California 92121, (877) 623-7253.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure document
alone to understand your contract. Read all of your contract carefully. Show your contract and this
disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help you
make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600
Pennsylvania Avenue, NW, Washington, DC 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other sources
of information on franchising. There may also be laws on franchising in your state. Ask your state agencies
about them.

Issuance Date of this Franchise Disclosure Document: April 27, 2023, as amended December 5, 2023
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Iltem 19 may give you information about outlet
sales, costs, profits or losses. You should also try
to obtain this information from others, like current
and former franchisees. You can find their names
and contact information in Item 20 or Exhibit 3.

How much will I need to invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8
describes the suppliers you must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit 6 includes financial statements.
Review these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Iltem 20 summarizes the recent history of the
number of company-owned and franchised outlets.

Will my business be the only
The UPS Store® business in my
area?

Iltem 12 and the “territory” provisions in the
franchise agreement describe whether the
franchisor and other franchisees can compete with
you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material
litigation or bankruptcy proceedings.

What’s it like to be a The UPS
Store® franchisee?

Item 20 or Exhibit 3 lists current and former
franchisees. You can contact them to ask about
their experiences.

What else should | know?

These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in
this disclosure document to better understand this
franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what you
sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to continue
to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the agency
information in Exhibits 6 and 7.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda.
See the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

1.  Out-of-State Dispute Resolution. The franchise agreement requires you to
resolve disputes with the franchisor by mediation and/or litigation only in
California. Out-of-state mediation or litigation may force you to accept a less
favorable settlement for disputes. It may also cost more to mediate or litigate
with the franchisor in California than in your own state.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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ITEM1
THE FRANCHISOR, AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

To simplify the language in this disclosure document, the words “TUPSS,” “we,” “our” and *“us” refer to
The UPS Store, Inc., the franchisor. *“You” means the person or entity who buys the franchise.

The Business

The UPS Store Centers (“Centers”) are retail service businesses which offer mail and parcel receiving,
packaging, and shipping services through various carriers and provide a wide range of other authorized
products and services, including notary, printing, copying, office supplies, and communications (such as
fax) services. Centers are targeted to the needs of businesses of all size, small office/lhome office workers,
and busy consumers who are looking for timesaving services. We have developed a service distribution
network enabling national and international companies to utilize your Center for their shipping, packaging,
postal, print services, and other business and communication needs. United Parcel Service, Inc. (“UPS”) is
our parent entity (see below). The core underlying business that we are franchising is substantially the same
as the business that we and our predecessors have franchised for approximately 43 years (see below).

For many years, Centers have been developed under the “TUPSS 2000” (commonly-known as the “Black
and Tan”) design, featuring a 24/7 night lobby, mailroom, self-service copy area, retail area, front-service
counter, back-service counter, and workshop space for Center associates to pack, sort mail, and fulfill print
jobs. In August 2020, we formally rolled out the “Blue Horizon” design, which updated the aesthetics and
functionality of Centers. As of the date of this disclosure document, we are formally rolling out the “Laser
Lite” design. Laser Lite is a modified version of the Blue Horizon design, which aims to streamline buildout
timeframes and reduce certain costs.

The Laser Lite design is intended to appeal to customers, bring a heightened awareness of our brand’s
service offerings, and reflect the spirit of the The UPS Store brand while reflecting the workflow needs of
today’s franchisees and operators. This design aims to optimize package management and vertical space,
build authority in print business, maintain and grow mailboxes services, and incorporate operational
efficiencies in a design that is flexible, modular, and functional. Laser Lite offers digital media and optional
keyless entry and an optional 24/7 night lobby. While the core aspects of “TUPSS 2000” and “Laser Lite”
are similar regarding a mailroom, self-service copy area, retail area, front-service counter, and workshop
space for Center associates to pack, sort mail, and fulfill print jobs, the Laser Lite design differs with respect
to paint colors, visual points of interest, flooring and certain fixtures.

All new The UPS Store Center franchises we grant must be developed under the Laser Lite design. Existing
The UPS Store Center franchisees who relocate, or otherwise must remodel, their Centers following the
date of this disclosure document must develop their relocated Centers or remodel their Centers, as the case
may be, under the Laser Lite design.

Existing The UPS Store Center franchisees who renew their franchises between May 1, 2022 and October
31, 2024 may choose to remodel their Centers under the Laser Lite design according to the following
extended timeline:

Franchise Agreement Renewal Center Design Start Month Build-Out Due
Month
May — August 2022 October 2023 April 30, 2024
September — December 2022 November/December 2023 June 30, 2024
1
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Franchise Agreement Renewal Center Design Start Month Build-Out Due
Month
January — April 2023 February 2024 August 31, 2024
May — August 2023 April 2024 October 31, 2024
September — December 2023 June 2024 December 31, 2024
January — May 2024 August 2024 February 28, 2025
June — October 2024 October 2024 April 30, 2025

Renewing franchisees that take advantage of the extended timeline must complete minimally required Black
and Tan upgrades on or before the expiration date of their current franchise agreement before undertaking
the full Laser Lite design remodel according to the extended timeline set out above. In the alternative,
renewing franchisees can choose to forego the minimally required Black and Tan upgrades by completing
a remodel to Laser Lite on or before the expiration date of their current franchise agreement. All franchise
renewals on and after November 1, 2024 will resume the standard 13-month renewal timeline where
renewal Center upgrades are due prior to signing the Center’s renewal franchise agreement.

If you are acquiring an existing The UPS Store Center from another franchisee, the length of the remaining
portion of your seller’s then-existing franchise term as of the transfer date will dictate the Center’s design
remodel. If the transfer date is within 3.5 years of the expiration date of your seller’s then-existing franchise
term, you must complete a full Laser Lite design remodel within 9 months of the transfer date. If the
expiration date of your seller’s then-existing franchise term is more than 3.5 years from the transfer date,
however, you must complete minimally required Black and Tan upgrades within 6 months of the transfer
date and will then have the remaining portion of your seller’s then-existing franchise term to complete a
full Laser Lite design remodel. In the alternative, you can choose to forego the minimally required Black
and Tan upgrades by committing at the time of transfer to complete a remodel to Laser Lite within 9 months
after the transfer date. The extended timeframe to complete a full Laser Lite design remodel only applies
to the first transfer of the Center after we issue this April 2023 franchise disclosure document. Upon the
occurrence of any subsequent transfer, the buyer must complete a full Laser Lite design remodel within 9
months of the date of the transfer.

For sellers that renewed their franchises after April 28, 2022, and have not yet completed a remodel of the
The UPS Store Center to the Blue Horizon design or the Laser Lite design, and now wish to complete a
transfer of the Center, we are willing to consent to the transfer of the Center prior to the remodel if and only
if the buyer agrees to complete the remodel of the Center to the Laser Lite design by the date that is 9
months following the closing of the proposed transfer.

Any Center operating under the Blue Horizon design as of the date of this disclosure document may retain
the Blue Horizon design upon any renewal or transfer of its franchise agreement, except that we may require
certain upgrades or design modifications to align the Center’s design to the Laser Lite design standards.
Our expectation is that all The UPS Store Centers will be operating under the Laser Lite or Blue Horizon
design by 2032 or earlier. We reserve the right to modify the policies relating to the Laser Lite design rollout
described above at any time in our sole discretion.

Unless we must distinguish between them because of the context, all references to “Centers” in this
disclosure document include Centers developed or to be developed (as applicable) under the Laser Lite,
Blue Horizon and Black and Tan designs.
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You will sign a Franchise Agreement (Exhibit 1) to operate a single Center at a location, which you choose,
subject to our acceptance. Centers traditionally are located in highly visible locations in strip shopping
centers or in high foot-traffic downtown areas. This disclosure document describes our franchise
opportunity for Centers at those types of “Traditional” sites. Only if mutually desired, we and you may
enter into a non-mandatory Center Option Agreement (Exhibit 2). This gives the option holder the exclusive
conditional right to secure the real estate and franchise rights for a Center within a particular geographic
area. Not all option holders become our franchisees. See Exhibit 2 for details.

The market for the goods and services you will sell is established, and customers will be the general public.
You will have to compete in this market with other businesses selling the same or similar products and
services on a local, regional, and national basis. You may also compete with specialty service providers
such as copy centers, quick print centers, and office supply companies. We believe you can compete
effectively as a result of the broad range of products and services you may offer to customers and our
marketing programs, service arrangements, advertising and promotion programs, and service distribution
network.

In addition to offering a franchise opportunity in the “Traditional” Center locations described above, we
also offer a franchise opportunity for Centers to be located at “Non-Traditional” sites (as that term is defined
in the Franchise Agreement), which include colleges, universities, hotels, resorts, military bases, convention
centers, airports, self-storage facilities, inside other retailers, office buildings, bus or train stations, and
outlet or regional malls. We use a separate disclosure document to describe our franchise opportunity for
Centers to be located at those types of “Non-Traditional” sites (our “Non-Traditional FDD”). The
Franchise Agreement offers you a right of first refusal to develop certain types of Non-Traditional sites in
your franchise Territory.

We also offer an updated Rural Program (to be marketed as the *“Main Street” Franchise Model) for Centers
to be developed and operated in a rural area or small town/city community. One of the key features of this
program is a reduction in the capital requirements associated with these Rural Centers. We may determine
which Centers qualify for the Rural Program, although we expect that the area in which a Rural Center will
be located generally will be a market in which the total population within a 5-mile radius is less than 30,000
and where the proposed Rural Center’s location is at least 10 miles from another Traditional model The
UPS Store® Center. See Items 5 and 7 of this disclosure document.

We utilize the services of Area Franchisees in some, but not all, U.S. geographic markets. Our current and
future Area Franchisees are not our employees. Rather, they are independent contractors that we have
contractually appointed to act on our behalf, only within their respective Area Franchise territories, to: (1)
solicit sales of new The UPS Store franchises, unless we have released them from most of those sales duties
by entering into an Area Development Management (“ADM”) Agreement with them; and (2) perform a
wide variety of post-sale management responsibilities that we must perform under the Franchise
Agreement. Although we have delegated these responsibilities to our Area Franchisees, they are not a party
to our Franchise Agreement with you. This means that we retain a direct obligation to perform those
responsibilities to the extent those responsibilities are obligations we owe you under the Franchise
Agreement.

We currently do not sell any new Area Franchises. However, we do periodically renew, consent to the
transfer of, and purchase-back Area Franchises. If you purchase a franchise in a geographic market serviced
by one of our Area Franchisees, there is no guaranty that Area Franchisee will continue to serve throughout
your Center’s entire franchise term (including any renewals). At all times, we retain the right to provide
post-sale support to your Center directly from our Headquarters and/or from our Regional Vice Presidents
(identified in Item 2) and their respective personnel, which are described in the Regional Map which is
Exhibit 10.
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Our current Area Franchisees are identified in Exhibit 9 (cross-referenced from Item 2). Exhibit 9 also
identifies any applicable litigation and bankruptcy proceedings in which our Area Franchisees are or have
been involved.

Us and Our Affiliates

On April 30, 2001, a subsidiary of UPS acquired substantially all of the assets, and some of the liabilities
(but none of the stock), of Mail Boxes Etc. and Mail Boxes Etc. USA, Inc. Following certain intra-company
transfers, United Parcel Service of America, Inc. (“UPS of America,” a wholly owned subsidiary of UPS)
became the owner of the intellectual property we license to you, and the remaining assets and liabilities
were transferred to UPS of America’s wholly-owned subsidiary, “Mail Boxes Etc., Inc.,” a Delaware
corporation (which is us). We changed our formal corporate name from “Mail Boxes Etc., Inc.” to “The
UPS Store, Inc.” on October 1, 2012.

UPS is the world’s largest express carrier and largest package delivery company, serving more than 220
countries and territories around the world with 2022 revenues of $100.3 billion. (Source: Notice of 2023
Annual Meeting of Shareowners and Proxy Statement.) Other than through us, its indirect subsidiary
(starting on April 30, 2001), UPS has not offered franchises for the same type of business described in this
disclosure document or any other business and has not operated the same type of business described in this
disclosure document. UPS’ principal business address is 55 Glenlake Parkway NE, Atlanta, Georgia 30328.
In addition to maintaining a contractual relationship with UPS, as referenced in The UPS Store Contract
Carrier Agreement (Exhibit K to the Franchise Agreement), you may also have business dealings as our
franchisee with these UPS affiliates: iShip, Inc. and UPS Capital Corporation. iShip, Inc.’s principal
business address is 3545 Factoria Boulevard SE, Suite 100, Bellevue, Washington 98006. UPS Capital
Corporation maintains its principal place of business at 35 Glenlake Parkway NE, Atlanta, Georgia 30328.
These UPS affiliates have not offered franchises for the same type of business described in this disclosure
document or any other business and have not operated the same type of business described in this disclosure
document.

We maintain our principal place of business at 6060 Cornerstone Court West, San Diego, California 92121.
We conduct business under the name The UPS Store. We and our predecessor (before we became the
franchisor in April 2001) have, in aggregate, offered franchises for businesses similar to the type offered in
both this disclosure document and our Non-Traditional FDD since June 11, 1980. The franchised businesses
offered in this disclosure document and in the Non-Traditional FDD will operate under the The UPS Store
name. We have been offering franchises for Centers located in the U.S. (excluding Guam and the U.S.
Virgin Islands) exclusively under the The UPS Store name since approximately April 2003. Before that
time, franchises for Centers were offered exclusively under the Mail Boxes Etc. name. As of the date of
this disclosure document, we own and operate 2 The UPS Store Centers (see Item 20) and may consider
owning and operating additional company-owned Centers in the next several years. We have not offered
franchises in any other line of business. As of this disclosure document’s issuance date, we do not conduct
any other business activities.

Special Industry Requlation

Various federal, state, and local laws, rules, and regulations (“laws™) may impact the operation of your
Center. Examples include: (i) United States Postal Service regulations, including certain forms and
notifications to U.S. Postmasters, for example, filing a USPS Form 1583 on each mailbox customer you
service, and complying with certain customer return addressing requirements; (ii) laws governing the
shipment and transport of hazardous substances, alcoholic beverages (including wine), firearms, food,
plants, agricultural products, and animals; (iii) inspection of scales by the Dept. of Weights and Measures;
and (iv) laws requiring you to accept service of process for customers in some states. With certain
exceptions, Centers must offer notary services. Many states regulate the maximum amount you may charge
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for notary services. Notaries are usually regulated by state laws, which may require training, fingerprinting,
and a competency test. You must comply with these laws and with laws that apply generally to all
businesses. You should investigate these laws and regulations when evaluating your franchise acquisition.

Agents for Service of Process

Our agents for service of process are listed in Exhibit 8.

ITEM 2
BUSINESS EXPERIENCE

Norman M. Brothers, Jr., Director, Vice President, Secretary, and Assistant Treasurer

Mr. Brothers was elected as our Director, Vice President, Secretary, and Assistant Treasurer effective
January 1, 2016. He also serves as Executive Vice President, General Counsel, and Corporate Secretary for
our publicly-traded parent company, UPS. All of his positions were located in Atlanta, Georgia.

Brian Newman, Director, Vice President, Treasurer, and Assistant Secretary

Mr. Newman was elected as our Director, Vice President, Treasurer, and Assistant Secretary effective April
1, 2020. He has also served as Executive Vice President, Chief Financial Officer, and Treasurer for our
publicly-traded parent company, UPS, since September 2019. This position was located in Atlanta, Georgia.
Prior to this position, he served as Executive Vice President Finance and Operation Latin America for
PepsiCo, Inc. (2017 — 2019). This position was located in New York, New York.

Sarah Casalan-Bittle, President

Ms. Casalan-Bittle became our President on October 1, 2021, located in San Diego, CA, Chicago, IL and
Atlanta, GA. Prior to joining TUPSS, she served as Vice President Stores for Crate and Barrel Holdings,
Inc. from September 2018 to September 2021, located in Chicago, IL, and Vice President of International
Operations for Crate and Barrel Holdings, Inc. from February 2017 through August 2018, located in
Northbrook, IL.

Bram Welsh, Vice President, Finance and Accounting/Controller

Mr. Welsh became our Vice President, Finance and Accounting/Controller and the Marketing, GBS, and
DAP Vice President of Finance Marketing for UPS on August 11, 2023, located in Atlanta, GA. He served
as the UPS Corporate Vice President of Strategy for UPS from April 2023 to August 2023, located in
Atlanta, GA. Prior to that, Mr. Welsh was the East Region Vice President of Finance for UPS from
February 2021 to April 2023, located in New York, NY and Atlanta, GA, and the United Kingdom, Ireland,
and Nordics Director of Finance for UPS from July 2019 to February 2021, located in London, UK. He
served as the Export District Director of Finance for UPS from January 2019 to July 2019, located in
Atlanta, GA, and the Business Information and Analysis Director of Finance for UPS from October 2016
to January 2019.

Efrain Inzunza, Vice President, Strategy and Transformation

On March 3, 2022, Mr. Inzunza became our Vice President, Strategy and Transformation, located in San
Diego, CA. He served as our Vice President, Project Management Office and Strategy from October 2015
to March 2022, located in San Diego, CA.
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Michelle Van Slyke, Vice President, Marketing and Sales

Ms. Van Slyke has been our Vice President of Marketing and Sales since November 8, 2010, located in San
Diego, CA.

Stephen Chambers, Vice President, Franchise Sales and Corporate Retail Solutions

Mr. Chambers became our Vice President, Franchise Sales and Corporate Retail Solutions in November
2019, located in San Diego, CA. He served as our Non-Traditional Franchise Development Manager from
July 2014 to November 2019, located in San Diego, CA.

Herbert Garrett, Vice President, Human Resources and Training

Mr. Garrett became our Vice President, Human Resources and Training on August 1, 2019, located in San
Diego, CA. He served as Northern California District Director of Human Resources for UPS, located in
Oakland, CA, from January 2015 to July 2019.

Michael Franklin, Vice President, Design and Construction

On April 17, 2023, Mr. Franklin became our Vice President, Design and Construction, located in Jackson,
MS. From April 2022 to April 2023, he served as the Facility Engineering Manager for UPS, located in
Jackson, MS. Prior to this position, Mr. Franklin served as a UPS East Region Project Engineering Manager
from May 2019 to March 2022, located in Jackson, MS, and served as a UPS East Region Project Engineer
from August 2017 to April 2019, located in Jackson, MS.

T Brett Battes, Vice President, Operations

On October 3, 2022, Mr. Battes became our Vice President, Operations, located in San Diego, CA and
Shawnee, KS. Prior to joining us, he served as Regional Vice President for Starbucks Coffee Co., Inc. from
January 2019 to September 2022, located in Shawnee, KS, and Vice President of Operations Services for
Starbucks Coffee Co., Inc. from October 2017 to January 2019, located in Seattle, WA and Shawnee, KS.

Sean O’Neal, Vice President, Retail Operations

Mr. O’Neal became our Vice President, Retail Operations on February 1, 2021, located in San Diego, CA.
He served as our Regional Vice President from July 2020 to January 2021, located in Jersey City, NJ and
Glen Ridge, NJ. From June 2015 to June 2020, Mr. O’Neal served as our Operations Manager in Region 1,
located in Jersey City, NJ.

Elizabeth Orden, Regional Vice President

Ms. Orden became our Regional Vice President in January 2017, located in Bremerton, WA.

Clay Mcfarland, Regional Vice President

On August 1, 2023, Mr. Mcfarland became our Regional Vice President, located in San Diego, CA. Prior
to joining us, he served as the Chief Executive Officer of Mid-West Textile from January 2023 to July
2023, located in EI Paso, TX. Prior to that, he served as the Vice President of New Store Growth for
Grocery Outlet from November 2014 to December 2022, located in Emeryville, CA.
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Robert Caliendo, Interim Regional Vice President

On August 1, 2023, Mr. Caliendo became our Interim Regional Vice President. He served as our Operations
Manager in the East Region from October 2019 to July 2023, and as our Franchise Consultant in the East
Region from October 2015 to October 2019. All positions located in New York, NY.

Jamie Cunningham, Vice President, Solutions, Project Management Office and Strateqy

Mr. Cunningham became our Vice President, Project Management Office and Strategy on November 1,
2021. He has also served as our Vice President of Solutions since March 2021. He served as our Solutions
Manager from November 2020 to March 2021. Prior to that, Mr. Cunningham was an Area Solutions
Manager for UPS from November 2011 to November 2020. All positions are located in Atlanta, GA.

Area Franchisees: Item 1 describes the role of our Area Franchisees in some (but not all) U.S. geographic
markets. See Exhibit 9 of this disclosure document for more information regarding our Area Franchisees,
including their identities, geographic locations, and principal occupations since April 27, 2018, and any
applicable litigation and bankruptcy proceedings.

ITEM 3
LITIGATION
1. Morgate LLC, et al. vs. Mail Boxes Etc., Inc.; BSG Holdings Inc.; BSG Holdings Subsidiary Inc.;

United Parcel Service, Inc., a Delaware Corporation; United Parcel Service, Inc., an Ohio Corporation:;
United Parcel Service, Inc., a New York Corporation; Garcher Enterprises, Inc.; Gary and Cheryl Williams;
and Rocky Romanella (Superior Court for the State of California, County of Los Angeles, Case No. BC
294647, filed April 25, 2003). Six franchisees and a franchisee association originally filed a complaint
against UPS, several officers of UPS, and an area franchisee, but not us, alleging that UPS, in implementing
the program under which most franchisees re-branded their Mail Boxes Etc. stores as “The UPS Store,”
violated California, New York, and Illinois franchise laws, the Massachusetts unfair trade practices act, and
Section 17200 of the California Business and Professions Code and committed tortious interference.
Plaintiffs” 3rd amended complaint, among other things, removed the franchisee association as a plaintiff
and added some defendants, including us. The 4th amended complaint included over 100 additional
plaintiff-franchisees and added breach of contract and state franchise or deceptive trade practices/unfair
competition law claims. It also alleged class action claims on behalf of The UPS Store franchisees.

On October 30, 2009, the court certified a nationwide class of former Mail Boxes Etc. Center
franchisees who had converted to The UPS Store Centers on or before March 21, 2003, and issued a final
ruling that we did not breach the franchise agreement by requiring franchisees to execute a The UPS Store
franchise agreement as a condition of renewal. On November 8, 2011, the Court of Appeal affirmed the
trial court ruling. On March 4 and 5, 2013, the 3 plaintiffs with 1993 form franchise agreements and other
parties participated in a settlement conference and reached a settlement in which 143 franchised centers
would be paid $4,200,000. The settlement was finalized on or about October 31, 2013. The claims of the
class were not part of the settlement, and those claims remained pending. On March 31, 2014, plaintiff filed
a Thirteenth Amended Complaint, which we answered, alleging various misrepresentation claims based on
California common and statutory law. We filed motions to decertify the class and, in August 2017, the
Court issued an order decertifying the class. Plaintiff (the class representative) filed a notice of appeal from
that order. The parties stipulated to stay further proceedings in the trial court regarding plaintiff’s individual
claims pending resolution of the appeal. We thereafter settled the claims of the individual plaintiff (the class
representative) with a payment of $112,500, and the action was dismissed with prejudice on August 30,
2018.
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2. Triple Z Postal Services, Inc. v. United Parcel Service, Inc., Mail Boxes, Etc., Inc., Atlantic
Mailboxes, Inc. and Tripp Singer (Supreme Court of New York County, New York, Index No. 05/118057,
filed December 30, 2005). Plaintiff, a former franchisee, sued us, UPS, and the area franchisee asserting
claims for tortious interference with contract, tortious interference with prospective business advantage,
fraud, fraudulent misrepresentation, and violation of Sections 340 and 349 of New York’s General Business
Law (New York’s Donnelly Act and Consumer Protection Act, respectively). Plaintiff alleged that
implementing the Gold Shield Program breached the franchise agreement; however, it did not assert a
breach of contract claim. Plaintiff sought compensatory, treble and punitive damages from UPS, us and/or
the area franchisee totaling approximately $54 million, attorneys’ fees, a declaration that the Gold Shield
Program is illegal, the voiding of all Gold Shield Amendments in New York, and an injunction against
further Gold Shield Amendments in New York. On November 28, 2006, the Court granted our and UPS’
motions to dismiss the entire case for improper venue. Plaintiff re-filed the action in San Diego Superior
Court on December 29, 2006 and filed a notice of appeal from the dismissal order on January 2, 2007.
Triple Z did not name Tripp Singer or Atlantic Mailboxes Inc. as defendants in the California action. This
case was related to the Morgate case above and the parties stipulated to a stay of the action pending
resolution of the appeal from summary judgment in Morgate. After the appeal in Morgate was resolved in
favor of TUPSS and UPS, we and Triple Z participated in a settlement conference on October 29, 2013, at
which we settled the case with a payment to Triple Z of $21,000.

3. Liping Luo a/k/a Kelly Luo, Global Access Enterprises, Inc., and David Hang v. The UPS Store,
Inc. (Supreme Court of the State of New York, County of Queens, Index No. 5968-2014, filed on or about
April 16, 2014, removed to the United States District Court for the Eastern District of New York, Case No.
14-cv-05318-ERK-RML, on September 11, 2014). Plaintiffs, a franchise applicant and her wholly-owned
company, filed suit against us asserting breach of contract, breach of the implied covenant of good faith
and fair dealing, promissory and equitable estoppel, negligence, negligent misrepresentation, and loss of
business as a result of our alleged failure to execute a franchise agreement. On October 9, 2014, the
franchise applicant’s alleged partner sought to join the action. On October 30, 2014, the parties reached a
settlement of all claims in the lawsuit, including a payment by us of $138,000. On February 25, 2015, the
court dismissed the lawsuit.

4. Teresa Long, on behalf of herself and a class of similarly situated persons v. The UPS Store, Inc.
and The Britt-Tiff Company d/b/a The UPS Store #3152 (Jefferson Circuit Court, Kentucky, Civ. Case No.
15-CI-000695, filed on February 12, 2015). Plaintiff filed suit against us and one of our franchisees,
asserting claims on behalf of herself and seeking to certify a class alleging the same claims. In the original
complaint, the plaintiff and her proposed class claim that we and our franchisee violated KRS §64.300 by
charging notary fees in excess of the statutory limit and that this conduct also violated the Kentucky
Consumer Protection Act. Plaintiff and her proposed class seek to void and refund all notary fees collected
in excess of the statutory limit, plaintiff has sought her own notary fees paid, punitive damages, and
attorneys’ fees, and plaintiff and her proposed class also have sought a declaration that we and our
franchisee not charge customers notary fees in excess of the statutory limit and a permanent injunction
prohibiting such charges in the future. We filed our answer on April 8, 2015, denying these allegations and
disclaiming any involvement with the notary fees charged by any of our franchisees. Since the filing of our
answer, the plaintiff has filed an amended complaint which essentially repeats the allegations of the original
complaint and adds as additional defendants each of our franchisees who are located in the State of
Kentucky. The Court granted the motion to amend, and the Kentucky franchisees have been added as parties
to the case. Our franchisees are represented by independent counsel. On October 30, 2015, the franchisees
filed an Answer to the Amended Complaint and a Motion to Dismiss, arguing that plaintiff has no standing,
that plaintiff cannot join all of the franchisees under the Kentucky joinder rules, and that venue is improper.
On December 8, 2015, we filed a Motion for Summary Judgment. On July 11, 2016, the Court entered an
order which temporarily denied the pending motions and authorized the parties to proceed with limited
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discovery on the class certification issues. On February 14, 2018, following several years of discovery, we
filed a Renewed Motion for Summary Judgment, which the court denied on May 18, 2018. Plaintiff filed
her Motion to Certify the Class on August 9, 2018. TUPSS and the franchisees filed their responses in
opposition, and the motion was fully briefed. A hearing on Plaintiff’s Motion to Certify the Class occurred
on May 20, 2019. The Court granted Plaintiff’s Motion to Certify the Class on October 8, 2019. TUPSS
and the franchisees each appealed the Court’s class certification ruling. The parties entered into a settlement
agreement in January 2021, and the court entered an order on February 1, 2021 preliminarily approving the
settlement. On June 7, 2021, the Court entered an order finally approving the settlement. Pursuant to the
settlement agreement, the franchisee defendants (1) will accept at their expense up to two $10 vouchers
(with certain limitations) from class members who declare they were charged more than $5 for a notarial
service, and (2) will pay $250,000 to cover the administrative costs of the settlement, including a third party
administrator, attorneys’ fees, and an incentive award to the plaintiffs.

5. Kevin Richardson 11, on behalf of himself and a class of similarly situated persons v. The UPS
Store, Inc. and J&V Logistics LLC d/b/a The UPS Store (Essex County Superior Court, Commonwealth of
Massachusetts, Civ. Case No. 1677CV01328, filed August 30, 2016, removed to the United States District
Court for the District of Massachusetts (Docket No. 1:18-cv-12338-ADB on November 7, 2018)). The
plaintiff filed suit against us and one of our Massachusetts franchisees, asserting claims on behalf of himself
and a proposed class. The complaint alleges that we and all Massachusetts franchisees violated
Massachusetts General Laws ch. 262 8§ 41 because the franchisees allegedly charged notary fees in excess
of a statutory limit. The plaintiff, on behalf of himself and the proposed class, seeks nominal damages of
$25 for each incident of overcharging for notarization, multiple (up to treble) damages, a full refund of all
notary fees charged to Massachusetts consumers over the past 4 years, a cease and desist order against
further over-charging of notarization fees, attorneys’ fees, court costs, and other relief that the court might
deem appropriate. On November 7, 2016, we sought dismissal of the complaint for failure to state a claim
upon which relief can be granted. The court denied that motion to dismiss on February 17, 2017. On
October 10, 2018, the plaintiff served his motion for class certification, asserting for the first time his belief
that his claim is worth more than $5 million. On November 7, 2018, we removed the case to the United
States District Court for the District of Massachusetts (Docket No. 1:18-cv-12338-ADB). On April 11,
2019, the plaintiff filed a motion for class certification. On May 13, 2019, we filed an opposition to the
class certification motion and a motion to certify to the Massachusetts Supreme Judicial Court the question
of the proper interpretation of M.G.L. ch. 262 § 41. On June 24, 2019, the United States District Court
granted our motion and certified to the Massachusetts Supreme Judicial Court the question whether
Massachusetts law provides a fee cap for notary services. The District Court stayed resolution of the
plaintiff’s motion for class certification pending the decision from the Massachusetts Supreme Judicial
Court. On October 28, 2020, the Massachusetts Supreme Judicial Court issued an opinion and order
agreeing that M.G.L. ch. 262 § 41 does not impose a fee cap on all notarial services. On November 19,
2020, the parties filed a stipulation to dismiss the plaintiff’s claims with prejudice.

6. Michael Lunnon and LG Kendrick, LLC v. United States of America, The UPS Store, Inc., and
T.W. Lyons (United States District Court for the District of New Mexico, Case No. 16-cv-01152-MV-SCY,
filed February 3, 2017). Plaintiffs, a current The UPS Store® franchisee and its owner, filed a complaint
alleging that we violated the Racketeer Influenced and Corrupt Organizations Act (the “RICO Act”) and
breached our franchise agreement with the franchisee by forwarding to the Internal Revenue Service
monthly payments we owed the franchisee as a result of an alleged conspiracy with an IRS Officer.
Plaintiffs alleged that our actions amount to mail fraud in conspiracy with the IRS Officer, in violation of
the RICO Act, and constitute a bad faith breach of our franchise agreement. Plaintiffs sought treble
damages of at least $160,000 against us and the IRS Officer under the RICO Act as well as general and
punitive damages against us for our alleged breach of contract. The Court has dismissed all claims against
TUPSS. The order dismissing the last remaining claim against TUPSS was entered on December 4, 2020.
Plaintiff Lunnon appealed on November 19, 2021. In December 2022, the United States Court of Appeals
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for the Tenth Circuit affirmed the dismissal of claims against us. In February 2023, Plaintiff Lunnon filed
a petition for hearing, and the Tenth Circuit denied it. Plaintiff Lunnon has not appealed the rulings from
the Tenth Circuit.

7. Alysson Mills, in Her Capacity as Receiver for Arthur Lamar Adams and Madison Timber
Properties, LLC v. The UPS Store, Inc. et al. (United States District Court for the S.D. Miss., Case No.
3:19-cv-364-CWR-FKB). The plaintiff, a court-appointed receiver for an individual and his company that
are the subjects of a proceeding for securities law violations, filed a complaint on May 23, 2019, and an
amended complaint on June 13, 2019, against us, a The UPS Store® franchisee in Mississippi, various
employees of the franchisee, and certain third parties having no association with the UPS Store® brand.
The receiver alleges civil conspiracy, aiding and abetting, and recklessness and gross negligence against all
defendants and negligent retention and supervision against our franchisee and a third-party law firm. The
receiver claims that the defendants collectively enabled the securities law violations committed by the
subjects of her receivership because the employees of the franchised The UPS Store® center and law firm
allegedly notarized fake deeds (given to investors by the perpetrators of the securities law violations) in
violation of their specific notarial duties under Mississippi law. The receiver seeks unspecified damages,
including punitive damages, against all defendants, attorneys’ fees and costs, and other appropriate relief.
In particular, the receiver seeks a declaratory judgment that we are liable for payment of all damages or
other relief awarded against our franchisee and its employees on account of our alleged control of the
franchisee’s provision of notary services. TUPSS and the other defendants filed motions to dismiss which
were denied on September 30, 2019. On September 30, 2021, the court entered an order consolidating for
discovery purposes this case with 3 other cases that the plaintiff had filed against other entities asserting
similar theories of liability and seeking the same damages. A number of defendants in the consolidated
actions have settled, and the court ordered the cases no longer consolidated. A status conference is
scheduled for January 2, 2024 to discuss future proceedings. No trial date is currently set. We intend to
continue to deny any liability and defend the litigation.

8. Barbara McLaren, on behalf of herself and others similarly situated v. The UPS Store, Inc.,
Turquoise Terrapin LLC formerly d/b/a The UPS Store #4122, RK & SP Services LLC formerly d/b/a The
UPS Store #4122, and Hamilton Pack N” Ship LLC (New Jersey Superior Court, Mercer County, filed on
May 15, 2020). On May 15, 2020, the plaintiff filed suit against us and one of our franchisees, asserting
claims individually on behalf of a putative class. The plaintiff alleges that we and our franchisee violated
NJ Stat. Ann. 822A:4-14 by charging notary fees in excess of the statutory limit. In addition, the plaintiff
seeks to certify a class of New Jersey The UPS Store franchisees as defendants that allegedly engaged in
similar conduct, asserting claims under NJ Stat. Ann. §22A:4-14 and New Jersey’s consumer fraud statute
and for unjust enrichment and civil conspiracy based on the same alleged conduct. On behalf of herself and
the proposed class, the plaintiff seeks to void and have refunded all notary fees collected in excess of the
statutory limit, statutory damages of 3 times the fees charged in excess of the statutory limit, punitive
damages, and attorneys’ fees. The plaintiff also seeks a declaration that we and our franchisee not charge
customers notary fees in excess of the statutory limit and a permanent injunction prohibiting such charges
in the future. The plaintiff filed an amended complaint, which we moved to dismiss arguing, among other
things, that NJ Stat. Ann. 822A:4-14 does not set a cap on what a business can charge a customer to have a
document notarized. On November 13, 2020, the court denied our motion to dismiss. We filed a motion
with the Appellate Division seeking leave to appeal immediately the trial court’s decision denying our
motion to dismiss. On February 19, 2021, the Appellate Division granted our motion. On July 22, 2021, the
Appellate Division reversed the denial of our motion to dismiss the cause of action for a violation of NJ
Stat. Ann. 822A:4-14, finding that the statute does not confer a private right of action to sue. The Appellate
Division remanded the case for additional proceedings on the plaintiff’s other causes of action under New
Jersey’s consumer fraud statute and for unjust enrichment and civil conspiracy. On July 30, 2021, we filed
a notice of removal to the United States District Court for the District of New Jersey. The plaintiff filed a
motion to remand, which the District Court granted on January 31, 2022. We filed a petition with the
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United States Court of Appeals for the Third Circuit on February 8, 2022, and the Third Circuit accepted
that petition. The Third Circuit vacated the District Court’s remand order on April 25, 2022 and remanded
the case to the District Court for further proceedings. The plaintiff has filed another motion to remand the
action to state court on August 30, 2022, which is briefed and awaiting decision. We filed a motion for
judgment on the pleadings on May 6, 2022. The District Court denied the plaintiff’s motion to remand. We
intend to defend this action vigorously.

9. Reba Shavers, on behalf of herself and others similarly situated v. The UPS Store, Inc. and Rex &
Monica Ingram d/b/a The UPS Store #7181 (Cook County Circuit Court, Chancery Division, Illinois, filed
on July 24, 2020). On July 24, 2020, the plaintiff filed suit against us and one of our franchisees, asserting
claims individually on behalf of a putative class. The plaintiff alleges that we and our franchisee violated 5
I1l. Comp. Stat. Ann. 312/3-104 by charging notary fees in excess of the statutory limit. In addition, the
plaintiff seeks to certify a class of Illinois The UPS Store franchisees as defendants that allegedly engaged
in similar conduct. The plaintiff asserts claims under 5 Ill. Comp. Stat. Ann. 312/3-104 and the Illinois
consumer fraud statute and for unjust enrichment and civil conspiracy based on the same alleged conduct.
On behalf of herself and the proposed class, the plaintiff seeks to void and have refunded all notary fees
collected in excess of the statutory limit, statutory damages of 3 times the fees charged in excess of the
statutory limit, punitive damages, and attorneys’ fees. The plaintiff also seeks a declaration that we and our
franchisee not charge customers notary fees in excess of the statutory limit and a permanent injunction
prohibiting such charges in the future. On October 30, 2020, we filed a motion to dismiss the case. Before
that motion was heard, we filed a notice to remove the case to federal court on February 8, 2021. On
February 12, 2021, the plaintiff moved to remand the case to state court. On July 19, 2021, the district court
granted the plaintiff’s remand motion, and the action was returned to state court. On November 24, 2021
the court granted our motion to dismiss but gave the plaintiff leave to amend the complaint. On December
22,2021, the plaintiff filed a second amended complaint, which we moved to dismiss on January 26, 2022.
The court granted our motion to dismiss TUPSS from the case on August 16, 2022. The plaintiff appealed
that ruling, and the appellate court affirmed in part and reversed in part. The plaintiff has filed a motion to
certify a plaintiff class and a defendant class. We intend to defend this action vigorously.

10. Vincent Tripicchio, on behalf of himself and others similarly situated v. The UPS Store, Inc., JB &
A Enterprises, Inc. (New Jersey Superior Court, Burlington County, filed on November 16, 2020). On
November 16, 2020, the plaintiff filed suit against us and one of our franchisees, asserting claims
individually on behalf of a putative class. The plaintiff alleges that we and our franchisee violated NJ Stat.
Ann. 822A:4-14 by charging notary fees in excess of the statutory limit. Plaintiff is seeking a declaratory
judgment regarding NJ Stat. Ann. §822A:4-14 and asserts claims under New Jersey’s consumer fraud and
warranty statutes, as well as for unjust enrichment and breach of the covenant of good faith and fair dealing.
On behalf of himself and the proposed class, the plaintiff seeks to void and have refunded all notary fees
collected in excess of the statutory limit, statutory damages of 3 times the fees charged in excess of the
statutory limit, statutory damages of $100 per class member under New Jersey’s warranty statute, punitive
damages, and attorneys’ fees. On April 16, 2021, the parties filed a consent order to stay the proceedings
pending a decision from the New Jersey Appellate Division in the McLaren action, identified above. On
August 3, 2021, we filed a notice of removal to the United States District Court for the District of New
Jersey and noticed the case as related to the McLaren action. The plaintiff filed a motion to remand, which
the District Court granted on January 31, 2022. We filed a petition with the United States Court of Appeals
for the Third Circuit on February 8, 2022, and the Third Circuit accepted that petition. The Third Circuit
vacated the District Court’s remand order on April 25, 2022 and remanded the case to the District Court for
further proceedings. The plaintiff filed an amended complaint on August 23, 2022. Our motion to dismiss
was denied. We intend to defend this action vigorously.

11. Newlite Holdings Inc. v. The UPS Store, Inc. (Superior Court of California, County of San Diego,
Case No. 37-2023-00041687-CU-BT-CTL). On September 26, 2023, the plaintiff, a former franchisee,
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filed a complaint against us asserting violation of Section 20020 of the California Business & Professions
Code, breach of the implied covenant of good faith and fair dealing, and for fraud. The plaintiff alleges
that he was told he could acquire a business that competes against The UPS Store Centers in his territory,
and that we would not object. The plaintiff alleges that, after he acquired that business, we threatened to
terminate his franchise agreement, which allegedly caused the plaintiff to sell his The UPS Store business.
We have not yet responded to the complaint. We intend to defend this action vigorously.

Litigation required to be disclosed involving one or more of our Area Franchisees, even if not involving us,
is disclosed in Exhibit 9 of this disclosure document.

Except as described above, no litigation is required to be disclosed in this Item.

ITEM 4
BANKRUPTCY

Bankruptcy required to be disclosed involving one or more of our Area Franchisees, even if not involving
us, is disclosed in Exhibit 9 of this disclosure document.

Except as described above, no bankruptcy information is required to be disclosed in this Item.

ITEM5
INITIAL FEES

Initial Franchise Fee

(Not applicable to renewing franchisees or purchasers of existing franchised Centers.) You must pay us an
initial franchise fee of $29,950 if this is your first Center and $19,950 if this is your 2nd or subsequent
Center. These fee discounts apply to concurrent ownership and are not granted based upon former
ownership. To qualify for a $19,950 Initial Franchise Fee, you must own at least a 50% interest in: (1) at
least one existing The UPS Store franchise; and (2) this new franchise.

If we and you do not sign a non-mandatory Center Option Agreement (discussed below), you must sign a
Letter of Intent for a The UPS Store Franchise (“LOI”) (Exhibit 4), pay an Initial Application Fee ($7,500
if you do not currently own any interest in one of our franchises and $3,750 if you do own an interest, as
described in the previous paragraph) that would be fully credited against your Initial Franchise Fee, and
pay the balance of your Initial Franchise Fee when you sign your Franchise Agreement. As stated in the
LOlI, the Initial Application Fee is one-half refundable (i.e., $3,750 of $7,500 if you do not currently own
any interest in one of our franchises) or one-third refundable (i.e., $1,250 of $3,750) if you do own such an
interest if at the end of the LOI term you do not for any reason timely satisfy any of our written conditions
for final approval or otherwise refuse to accept a franchise that we may offer you.

If we and you agree to sign a non-mandatory Center Option Agreement, then you need not sign an LOI or
pay an Initial Application Fee (described in the LOI), but you must pay your entire Initial Franchise Fee
when you sign your Franchise Agreement.

The Initial Franchise Fee is fully earned when paid and non-refundable.

Initial Franchise Fee for “Rural” Centers

We have reduced the start-up costs of our franchise opportunity for certain small town markets nationwide.
The Initial Franchise Fee under the Rural Program is $9,950 and is not refundable. You must sign an LOI
and pay an Initial Application Fee as described in the preceding Section.
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Initial Franchise Fee for “Diversity Ownership Program”

Under this Diversity Ownership Program, formerly referred to as the Minority Incentive Program, we will
provide an approximately 50% discount off the otherwise applicable Initial Franchise Fee. First-time
purchasers of a The UPS Store Center franchise who are members of an “Underserved Group” are eligible
to pay a $14,950 Initial Franchise Fee for their first Center (reduced from $29,950). The Initial Application
Fee for a Center under the Diversity Ownership Program is $7,500. As stated in the LOI (Exhibit 4(a) to
this disclosure document), one-half of the Initial Application Fee is refundable (i.e., $3,750 of $7,500). To
qualify for this discount, an underserved candidate must own at least a 51% interest in the franchise and
meet our other guidelines for the incentive program (including financial qualifications and booking-process
deadlines). For purposes of this incentive program, a person qualifies as a person from an “Underserved
Group” if such person is Asian, Black, Hispanic, Native American or from the LGBTQ+ community (the
LGBTQ+ community means people who identify as lesbian, gay, bisexual, transgender, queer/questioning
and others who identify as same/similar gender attracted and/or transgender). Qualified applicants must
submit a complete application packet with the $7,500 Initial Application Fee and include a Letter of Intent,
a personal financial statement, and other verification documents we require as part of the franchise
qualification process. The Diversity Ownership Program discount is not available if you are receiving this
franchise disclosure document in connection with either a purchase of an existing franchised business,
renewal of your Center’s franchise rights, or purchase of a Non-Traditional site with an already reduced
Initial Franchise Fee (i.e., an initial franchise fee less than $29,950). In addition, the Diversity Ownership
Program discount is not available if you qualify for the VetFran Program or the First Responder Program,
as the discounts under our incentive programs cannot be combined. We have the right to modify or
discontinue this incentive program at any time and for any reason.

Initial Franchise Fee for “VetFran” Veterans Program

We are a member of the International Franchise Association and participate in the IFA’s VetFran Program,
which provides an approximate 50% discount on initial franchise fees to veterans of U.S. Armed Forces (or
spouses of active duty service members) who otherwise meet the Program’s requirements. First-time
purchasers of franchises who are veterans of the U.S. Armed Forces are eligible to pay a reduced Initial
Franchise Fee as follows. The Initial Franchise Fee (non-Rural Program) for your first Center will be
reduced from $29,950 to $14,950 ($15,000 reduction). The Initial Application Fee for a Center under the
VetFran Program is $7,500. As stated in the LOI (Exhibit 4(a) to this disclosure document), one-half of the
Initial Application Fee is refundable (i.e., $3,750 of $7,500). To qualify for this discount, the Veteran(s)
must own at least a 50% interest in the franchise. “Veteran” means a recipient of an honorable discharge
as evidenced by the U.S. Department of Defense. It is the Veteran’s responsibility to give us the required
documents to obtain the VetFran incentive. There is no VetFran discount if you are receiving this franchise
disclosure document in connection with either a purchase of an existing franchised business or renewal of
your Center’s franchise rights. In addition, the VetFran discount is not available if you qualify for the
Diversity Ownership Program or the First Responder Program, as the discounts under our incentive
programs cannot be combined.

Under an incentive program for 2023, we will waive the Initial Franchise Fee in its entirety for the first 10
Veterans who commit to develop a new Traditional Center and submit a complete application packet along
with the Initial Application Fee (for a Center under the VetFran Program). Only Veterans who are first-
time purchasers of The UPS Store Center franchises are eligible for this 2023 incentive program. The
Veteran’s application package also must include the LOI, a personal financial statement, other financial
verification documents, and an honorable discharge letter (DD214). We will accept applications for this
incentive program from the issuance date of this disclosure document through December 31, 2023. To
qualify for this incentive program, the Veteran must own at least a 51% interest in the franchise and meet
the other guidelines we issue for the incentive program (including financial qualifications and booking

13
TRAD. FDD 12/05/2023
ACTIVE\1605627606.2



process deadlines). We have the right to modify or discontinue this incentive program at any time and for
any reason.

Initial Franchise Fee for “First Responder Program”

Under this First Responder Program, we will provide an approximately 50% discount off the otherwise
applicable Initial Franchise Fee. First-time purchasers of a The UPS Store Center franchise who have served
as a “First Responder” are eligible to pay a $14,950 Initial Franchise Fee for their first Center (reduced
from $29,950). The Initial Application Fee for a Center under the First Responder Program is $7,500. As
stated in the LOI (Exhibit 4(a) to this disclosure document), one-half of the Initial Application Fee is
refundable (i.e., $3,750 of $7,500). To qualify for this discount, a first responder candidate must own at
least a 51% interest in the franchise and meet our other guidelines for the incentive program (including
financial qualifications and booking-process deadlines). For purposes of this incentive program, a “First
Responder” is a person with specialized training who is among the first to arrive and provide assistance at
the scene of an emergency, such as an accident, natural disaster, or other catastrophic event, including
paramedics, emergency medical technicians, police officers, sheriffs, and firefighters. Qualified applicants
must submit a complete application packet with the $7,500 Initial Application Fee and include a Letter of
Intent, a personal financial statement, and other verification documents we require as part of the franchise
gualification process. The First Responder Program discount is not available if you are receiving this
franchise disclosure document in connection with either a purchase of an existing franchised business,
renewal of your Center’s franchise rights, or purchase of a Non-Traditional site with an already reduced
Initial Franchise Fee (i.e., an initial franchise fee less than $29,950). In addition, the First Responder
Program discount is not available if you qualify for the Diversity Ownership Program or the VetFran
Program, as the discounts under our incentive programs cannot be combined. We have the right to modify
or discontinue this incentive program at any time and for any reason.

Initial Franchise Fee for Conversion and Non-Traditional Site Programs

Despite the fees described above, we may from time to time reduce the Initial Franchise Fee, offer financing,
defer the Initial Franchise Fee and/or provide other terms at our discretion for Centers to be located at Non-
Traditional and conversion locations. Please refer to our Non-Traditional FDD if you are interested in
developing a Center at a Non-Traditional location.

Center Development Fee

We, an Area Franchisee, or a third party we designate (the “Center Development Coordinator™) must
provide and manage a general contractor to construct your new Center and provide site selection and lease
negotiation assistance. You must pay the Center Development Coordinator our Center Development Fee.
We may collect this Center Development Fee directly from you or direct you to pay the Center Development
Coordinator. You must pay this before commencement of Center build-out when the franchise fee or
transfer fee is paid or at such other time we designate.

The fee is $7,000 for all newly-constructed Centers, franchise renewals, franchise transfers, franchise
relocations, conversions, franchise “Re-Openings” (the sale of a new franchise located at a previously
closed Center), TUPSS 2000 remodels, Blue Horizon remodels, and Laser Lite remodels, except as follows.
This fee will be 20% of the local labor and local material costs you incur — not including items supplied by
us or our approved vendor (the “20% Fee”) — if the upgrades (transfer, renewal, or Re-Opening) are for
improvements that are less than a “Laser Lite Remodel,” a “TUPSS 2000 Remodel,” or a “Blue Horizon
Remodel,” which means upgrades not requiring a new Center design. However, if the 20% would exceed
$7,000, you would have to pay only the $7,000 fee. This fee is per site and not refundable. In the future,
the Center Development Fee is subject to change. We expect that the Center Development Fee may increase
before the date on which we issue our April 2024 franchise disclosure document.
14
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Design Fee

You must pay our then current Design Fee to prepare a general Center design. Payment is due when you
sign your Franchise Agreement. The current Laser Lite design fee is $2,825 in connection with your
purchase of a new Center or remodel or relocation of an existing Center. Please see Item 6, Footnote 17 for
a description of the Design Fee in other situations. This fee is per site and not refundable.

Site Survey Fee (Applicable to the Laser Lite Design Only)
The current fee is $1,500 per site and is payable directly to the vendor.

Initial Marketing Plan (IMP) Fee

You must pay the then current IMP Fee when you sign your Franchise Agreement (applicable for newly-
constructed Centers and conversions; not applicable to renewing Franchises; optional for purchasers of
existing franchised Centers). You must pay the IMP Fee for re-opened Centers unless we waive the
requirement. We will waive the IMP Fee for qualified Multiple Center Owners for new Center sales that
are booked by the end of April 2024. We or our designated vendor will manage disbursement of the IMP
Fee to support your Center’s initial marketing plan. Details regarding the IMP are set forth in the Operations
Manual and may be updated from time to time. The current IMP Fee paid to us is $7,500 ($4,000 for centers
developed under the Rural Program). This fee is not refundable.

Proprietary Software and Technology-Related Fees

As more fully described in Items 7 and 11, you must license our proprietary software from us. Applicable
fees are currently as follows:

One-Time Per Franchise Proprietary Software License Fee (New Franchise Only) $4,750

($3,750 if you are purchasing your second franchise, $2,750 if you are purchasing your third or greater
franchise, and $2,750 if you are acquiring a Center franchise under our Rural Program.) If you are
purchasing your second or greater franchise, you may seek financing for this fee as described in Item 10 of
this disclosure document. However, the fee discounts do not apply to Site Development Program franchises,
which are described below.

Annual Technology Development and Support Fee (New Franchise and Transfers) $2,304

The Annual Technology Development and Support Fee must be paid each year, on a monthly basis,
including when your Franchise Agreement begins. If you are purchasing your second or greater franchise
or acquire a Center franchise under our Rural Program, this fee is reduced from $2,304 to $2,196 per Center.
In the future, this fee is subject to change. Potential fee discounts do not apply to Site Development Program
franchises. (We anticipate that the Annual Technology Development and Support Fee will increase over
the next couple of years due to significantly increasing costs related to delivering technology.)

If you are purchasing a new, re-opened, or existing (transfer) franchise, you must pay to vendor iShip a
$100 iShip set-up fee.

You must participate in and be connected to our in-Center network (“1CN”), which is our proprietary online
communications system. See Items 7 and 11 for more details. No fee above is refundable.

Various Signage, Furniture, and Equipment

We facilitate the ordering of many items you need to build out your Center, including fixtures, equipment,
some signage, and some technology equipment, to minimize delays and mistakes in the process. In some
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instances, we do sell certain items directly to you and receive a modest margin to cover our costs for doing
S0. You pre-pay us the estimated amount for the items in the opening order workbook, we place the order
for you with the vendors, the vendors drop-ship the ordered items directly to you, and we then pay the
vendors for the items. If additional amounts are owed, you pay the balance (because the initial amount was
estimated); if the order’s cost is less than originally estimated, we return the excess to you.

Training Fees

To understand your training fees, you must first understand the basic structure of our training requirements.
See Item 11 of this disclosure document for a more detailed description of our New Franchisee Training
Program. Our Franchise Agreement requires that your Center be operated full-time by a “Primary
Operator” (who may be you or a Center employee) who must successfully complete all parts of our New
Franchisee Training Program.

Our New Franchisee Training Program consists of: (1) Web-Based Training (“WBT?”); (2) the In Store
Experience (“ISE”) (5 days for ISE | and 5 days for ISE Il) — where you train in a The UPS Store; and (3)
the 8-day University Business Course (“UBC”) (included in the UBC training are 3 days dedicated to Print
Services Training, which must be attended by all new franchisees completing the New Franchisee Training
Program), which is held at our The UPS Store University located at our Headquarters in San Diego, CA,
conducted virtually, or conducted by a certified trainer at a Certified Training Center (or any combination
of the three), in all cases in our sole discretion. A Certified Trainer provides ISE, which you must complete
at a local/regional Certified Training Center.

A Multiple Center Owner (“MCQO”) is someone who has an ownership interest (i.e., even 1%) in the
franchise rights of at least 2 Centers and has a controlling ownership interest in the franchise rights of at
least one of these multiple Centers. If you are an MCO, each of your Centers must be overseen and
supervised by a “Certified Operator” (a person trained as a Primary Operator may serve in this role). A
Certified Operator is an individual who (1) works full-time on premises in the Center overseeing the
Center’s day-to-day operations and (2) has successfully completed all assessments, Web-based training,
and Certified Operator Training (“COT”). COT is held at a local/regional Certified Training Center and
provided by a Certified Trainer and must be completed before your newly-franchised Center opens or you
acquire ownership of an existing (i.e., “transfer”) Center.

(Please note that the definition of an “MCQ” appearing above is different from the definition of a
“Controlling MCQO” appearing in Item 6 below. The term “Controlling MCO” is used only to assess whether
a franchisee is eligible to receive the Print Royalty Credit described in Item 6.)

With one exception, there must be at least 1 Primary Operator for every 5 Centers owned by an MCO. (For
example, if you are an MCO with 5 Centers or less, you must have at least 1 Primary Operator in addition
to a Certified Operator for each Center; if you are an MCO with 6 through 10 Centers, you must have at
least 2 Primary Operators in addition to a Certified Operator for each Center; if you are an MCO with 11
through 15 Centers, you must have at least 3 Primary Operators in addition to a Certified Operator for each
Center; and so on.) The only exception to this requirement is for 2-Center owners. If you own 2 Centers,
you may have one Center operated by a Primary Operator and the second Center operated by a Certified
Operator or Primary Operator. If you purchase a third Center, each of your 3 Centers must be operated full-
time by a Certified Operator, and the 3 Centers must be overseen by a Primary Operator. If you are an
MCO, you may designate a person trained as a Primary Operator to satisfy your obligation to have a
Certified Operator for one of your Centers if that person is overseen by a Primary Operator as described
above.

All first-time MCOs must attend and successfully complete our Multiple Center Owner Workshop
(“MCOW?™) no later than 6 months after your newly franchised or re-opened Center opens or you acquire

16
TRAD. FDD 12/05/2023
ACTIVE\1605627606.2



ownership of an existing (i.e., “transfer””) Center. This currently is a 4-day program held at our Headquarters
in San Diego, CA. You must complete MCOW even if you (or your Primary Operator) previously
successfully completed the New Franchisee Training Program. We may require an owner who is involved
in the day-to-day operations of the Center(s) to attend MCOW in order to satisfy the MCOW training
requirement.

You are required to attend, or have at least one supervisory employee who works full-time at the Center
attend, and successfully complete all parts of the Print Services Training program. Alternatively, you may
successfully complete, or have a supervisory employee successfully complete, the Print Services
evaluation/training administered by a Certified Trainer for a designated fee. Each Center must have at least
1 supervisory employee who works full-time at the Center attend and complete all parts of the Print Services
Training program. If the supervisory employee who attended and successfully completed all parts of the
Print Services Training program is no longer employed at the Center, you must have a replacement as soon
as possible, in no event more than 60 days.

For new or re-opened franchises, all training fees are paid when you sign the franchise agreement. They are
not refundable. For purchases of existing (transfer) Centers, all applicable training fees are collected at the
close of escrow. If for any reason the training fees are not collected at these times, they must be collected
before attendance at any of the training programs. You will also be responsible for all travel and living
expenses you or your Center's employees incur in attending any of our training programs.

New Franchisee Training Program Fees ISE I UBC* ISE II*
First Trainee (New, Re-open or Transfer Center) $1,250 $3,250 $1,250
Each Additional Trainee (New, Re-open or
Transfer Center) $1,250 $2,750 $1,250
Rural Program (we must classify the Center as a
Rural Center) $1,250 $1,650 $1,250
*includes Print Services Training
MCO Workshop Fee Amount
First Trainee $850
Each Additional (Optional) Trainee (New $600
Center or Transfer)
Certified Operator Training Fee Amount
First Trainee $1,000
Each Additional (Optional) Trainee $1,000
Print Services Training Fee Amount
First Trainee $750
Each Additional Trainee (Optional) $750
Renewal Refresher Training Fee Amount
As Required by Us (Prior to Renewal) Up to $1,000
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Footnotes:

1. If the trainee fails to successfully complete any portion of any required training program, that
trainee (or substitute trainee) must take such course again until successfully completed at your sole
expense.

2. Multiple Center Owner and Certified Operator Training Recurring and Escalating Late Fees

It is critical for you (or, as applicable, your supervisory employee) to timely attend and successfully
complete MCOW, Print Services Training, and COT training by the deadlines stated above. If you do not
do so, your training fees (see charts above) already paid will not be refunded (i.e., we will retain them), and
you must pay us additional recurring and escalating late fees up to the original training fee amount (which
is not refundable), as detailed below. These fees will be charged to you via EFT. You would be required to
re-register for MCOW (and/or, as applicable, COT training).

Situation First 90 days Second 90 days Recurring and

escalating late fee escalating late fee escalating late fee

doubles every 90 days
until it reaches the
original training fee

amount
If you do not successfully $50 $100 MCOW - $800
complete the required training COT - $1.000

(MCOW and COT) within the
deadline, a recurring and
escalating late fee will be

charged every 90 days

We may substitute virtual learning and “e-learning” training modules (through video and/or other electronic
means) for any training that you, your designated Primary Operator, or your supervisory employee
otherwise would attend in person at our Headquarters.

Site Development Program (“SDP™)

From time to time, we or an Area Franchisee signs (as tenant) a Center lease at a location we have accepted
with the intention of later assigning or sub-letting such lease to a qualified third-party franchisee.

When TUPSS is the SDP Lease’s Tenant/Assignor

When we are the tenant of the location, we may (but need not) offer you the opportunity to assume the
lease. You need not assume the lease unless you want that location. We usually assign (and, in some cases,
sublet) such leases to franchisees before the build-out of the leased Centers. In these cases, the Center’s
build-out must be done by the franchisee that assumes the lease from us. We do not sign Franchise
Agreements “with ourselves” in connection with SDP leases. Instead, you would simply purchase a new
franchise, and we would assign the SDP Center lease to you. There would be no franchise “transfer process”
in the SDP lease assignment from us to you.

18
TRAD. FDD 12/05/2023
ACTIVE\1605627606.2



When an Area Franchisee is the SDP Lease’s Tenant/Franchisee

If and when an Area Franchisee is the tenant of an SDP location that we have accepted, such Area
Franchisee may (but need not) offer you the opportunity to assume the lease. Again, you need not assume
the lease unless you want that location. If an Area Franchisee transfers (with our consent and waiver of our
right of first refusal) the SDP Center’s lease and franchise rights more than 6 months after the Center has
opened for business to the public, then such transfer is subject to the normal (non-SDP) transfer process
described in our Franchise Agreement. This would include the payment of all transfer-related fees (see Item
6), i.e., Transfer Fee, Processing Fee, and Pro-Rated Renewal Fee for Transfers (all non-refundable).

However, if an Area Franchisee transfers to you (with our consent and waiver of our right of first refusal)
the SDP Center’s lease and franchise rights either before, or up to 6 months after, the Center has opened
for business to the public, then such SDP transaction is a “hybrid” combination of certain requirements that
apply to “Traditional” franchisee-to-franchisee transfers and certain requirements that apply to newly-
constructed franchises that we sell. The following is a description of this unique hybrid transaction.

1. Even though the assignment of an SDP lease and franchise rights to you is a type of franchise
“transfer,” neither the Area Franchisee seller nor you, as SDP buyer, must pay us the following
types of transfer-related fees so long as your purchase is completed either before, or up to 6 months
after, the SDP Center has opened for business to the public: Transfer Fee, Processing Fee, or Pro-
Rated Renewal Fee for Transfers.

2. If you are purchasing an SDP franchise (and assuming an SDP lease) from an Area Franchisee,
then your purchase price will consist of: (a) most or all of the Area Franchisee’s out-of-pocket
expenses associated with the SDP lease (e.g., security deposit and rent paid) and its SDP franchise
rights (Initial Franchise Fee, a portion of which Area Franchisee receives for services rendered);
and (b) in most (but not all) cases, a reasonable amount that compensates the Area Franchisee for
the value provided, and the risks incurred, in holding such SDP Center lease available for
assignment to you (all non-refundable).

3. If you purchase an SDP franchise (and assume an SDP lease) from an Area Franchisee, you also
must pay directly to us (and not to your Area Franchisee) the following fees which apply to all
newly-constructed franchises: the Design Fee, the Initial Marketing Plan Fee, and the Training Fees
(including MCOW, if applicable). These 3 fees must be paid to us when you sign your Franchise
Agreement. Additionally, you must pay the following fees directly to us after you sign your
Franchise Agreement: One-Time Per Franchise Proprietary Software License Fee and Annual
Technology Development and Support Fee. (If you purchase an SDP franchise (and assume an SDP
lease) from an Area Franchisee, you need not pay us an Initial Franchise Fee.) None of these fees
are refundable.

4. Even if the SDP Center may have been opened for up to 6 months before you purchased it from an
Area Franchisee, you need not pay a “Pro-Rated Renewal Fee for Transfers,” and your Franchise
Agreement term will be a full 10 years.

5. At times, this disclosure document distinguishes between costs of a “newly-constructed Center” or
a “new franchise,” on the one hand, and an “existing Center” or *“existing franchise rights,” on the
other hand. If you assume an Area Franchisee’s SDP lease and franchise rights before (or up to 6
months after) the SDP Center’s opening to the public for business, you would incur all or
(depending upon the amount of build-out completed by the Area Franchisee before the assignment)
some of the build-out costs associated with “newly-constructed” Centers disclosed in Item 7 of this
disclosure document, even though you would be purchasing “existing franchise rights.”
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Referral Fees

If, after you become and remain one of our franchisees, you complete and send us a “referral brochure” or
other approved paper or electronic form that clearly identifies you and your Center number as the party
making the referral and responsible for referring to us a prospective franchisee for a new domestic The UPS
Store Center (not as part of a transfer), and your referral actually purchases a franchise for a new Center,
you will receive a referral fee from us. If submitting a paper form, you must send us the original referral
brochure; faxes are not acceptable. Our current policy is to “thank you” for the referral by having you
receive $5,000 if a new Traditional Center is involved, $2,000 if a new Rural Center is involved, and $1,000
if a Non-Traditional “store in store” location is involved. (We do not pay referral fees for referrals involving
all other types of Non-Traditional Centers or Access Model Centers.) We reserve the right, in our sole and
absolute discretion, to change the amount of this referral fee. We may end or change this policy, and impose
rules and conditions, whenever we choose. We do not expect or want you to be involved in the sales process
at all. As one of our existing franchisees, you simply are passing along to us the name of someone you
know who might be interested in acquiring a new franchise.

Option Fee

(Not applicable to renewing franchisees or purchasers of existing franchised Centers.) If we and you agree
to sign a non-mandatory Center Option Agreement (“Option Agreement”), you must pay a Center option
fee, the amount of which we and you negotiate based upon the option term’s length and the option territory’s
size and value. You pay us the option fee when you sign the Option Agreement (see Exhibit 2). The option
fee is not refundable or credited against your Initial Franchise Fee. During the Option Agreement’s term,
you will hold the exclusive conditional right to secure the real estate and franchise rights to open one or
more (as specified) Traditional Centers within the defined option territory according to the option schedule
and other requirements. We may develop and grant others the right to develop Non-Traditional Centers
within the defined option territory.

Paying the option fee does not guaranty that you will become a franchisee. Rather, paying the option fee
and signing the option agreement prohibit us and everyone else from opening a Traditional Center in the
option territory during the option term while you attempt to secure a site or sites, secure financing, and
otherwise satisfy our requirements for franchise ownership. We collected no option fees during our 2022
fiscal year.

[Remainder of Page Intentionally Left Blank]
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ITEM 6

Royalty (“STR”)

You will pay a
graduated Royalty on
the Center’s
Qualifying SKU
Revenue (defined in
Footnote 3) if your
Center qualifies for the
“Print Royalty Credit”
program described in

monthly by the 20t
day of the next
calendar month or
other interval we
establish (for
example, 15" day of
next calendar month
if we do not receive
Royalty report by the
14" day of the next
calendar month)

OTHER FEES
Column 1 Column 2 Column 3 Column 4
Type of fee Amount Due Date Remarks
Royalty 1215 5% of Subject to Payable via EFT STR includes all Gross Sales

plus Gross Commissions from
your Center, less Allowable
Exclusions.

See Footnote 3.

Fee 112

Footnote 3
The UPS Store 1% of STR Same as Royalty All Qualifying SKU Revenue
Marketing Fee ! is fully subject to this fee
even if your Center qualifies
for the Print Royalty Credit
described in Footnote 3.
National Advertising 2.5% of STR Same as Royalty See Footnote 12 for an

explanation of the National
Advertising Fund (“NAF”)
“CAP.”

All Qualifying SKU Revenue
is fully subject to this fee even
if your Center qualifies for the
Print Royalty Credit described
in Footnote 3.

Development and
Support Fee !

franchise and
transfers); $2,196
(Rural Center)

$2,196 per Center if
you are purchasing
your 2" or greater
franchise

Advertising Co-op Varies from Co-op to Monthly See Footnote 13.
Dues 13 Co-op. Range is $100-
$500 All Qualifying SKU Revenue

is fully subject to these dues
even if your Center qualifies
for the Print Royalty Credit
described in Footnote 3.

Annual Technology $2,304 (new Center Monthly This fee is subject to change.
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Column 1

Type of fee

Column 2

Amount

Column 3

Due Date

Column 4

Remarks

Transfer Fee 11016

Our current Transfer
Fee is $5,000 (we
periodically may
increase this fee)

Before transfer

You must pay our then-current
transfer fee, the amount of
which will be set forth in your
buyer’s disclosure document
when you sell your franchise.

Processing Fee 11016

Our current Processing
Fee is $4,000 if no
Finder’s Fee is paid to
us; $1,000 if a Finder’s
Fee is paid to us (we
periodically may
increase this fee)

Before transfer

You must pay our then-current
processing fee, the amount of
which will be set forth in your
buyer’s disclosure document
when you sell your franchise.

Renewal Fee 110

25% of our then-
current initial franchise
fee

Not later than 6
months before end of
franchise Term

Also see Franchise
Agreement’s definition of
“Pro-Rated Renewal Fee for
Transfers” and Footnote 10.

minimum) plus 18%
interest or the highest
rate allowed by law on

by us

Sales Fee ? 25% of our then- Before sale Payable only in the event of
current initial franchise your death or disability and
fee your heirs or representatives

ask us to act as a non-
exclusive finder for the sale of
your franchise.

Insurance ° Amount of unpaid | Upon demand by us | Payable only if you fail to
premiums maintain required insurance

coverage and we elect to
obtain coverage for you.

Audit 14 Cost of audit ($475 Upon demand Payable only if audit shows an

understatement of at least 5%
of STR for any Accounting
Period or if we determine a

Fee!

document (as specified
in Operations Manual)
not supplied upon
auditor’s request but in
no event greater than
$2,500 per occurrence,
and cost of audit
(including reasonable
expenses incurred by
auditor) if rescheduled.

by us

underpayment.  You history of similar under-
also must pay us a late reporting offenses.
fee of $25 per week

Audit Non-Prepared $500 per type of Upon demand Payable if required

documentation is not available
on audit date or upon request.
See Operations Manual for
details regarding types of
documents required for audit.
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Column 1

Type of fee

Column 2

Amount

Column 3

Due Date

Column 4

Remarks

Non-Transfer
Ownership Change
Fee 16

$500

Upon demand
by us

If you seek our required
consent (and a required waiver
of our Right of First Refusal)
to change less than controlling
ownership interest in the
franchise.

Incorporation Fee 167

$500

Upon demand
by us

If you (an individual) seek our
consent to an assignment of
your franchise to a legal entity
(corporation, limited liability
company, partnership, etc.) in
accordance with the Franchise
Agreement.

Family Transfer Fee -
14

$1,750

Upon demand
by us

If you seek our required
consent (and a required waiver
of our Right of First Refusal)
to assign controlling
ownership interest in the
franchise to an “immediate
family member” as defined by
us.

Entity Name Change

$500

Upon demand

If you (a corporation, limited

circumstances

Fee 18 by us liability company, partner-
ship, etc.) seek our required
consent to change the name of
such legal entity.

Indemnification Will vary under As incurred You have to indemnify us and

our affiliates, officers, agents
and employees against all
losses resulting from your
violation of the Franchise
Agreement and all claims
made by third parties resulting
from your Center’s operation.

Interest on financing
offered by us 411

Financing of initial
equipment: Prime Rate
plus 4%. ! Financing
for the purchase of a
second Center: Prime
Rate plus 2%. *
Financing for Laser
Lite remodel of your
Center: Prime Rate
plus 1% 1

Continues to accrue
until paid (simple
interest accrual)

Payable only if we finance any
part of your fees or costs. All
loan requests are subject to
approval by our Finance
Department.

Late Payment Fee !

$35 per month or 10%,
whichever is greater

Continues to accrue
until paid

Payable if any sums due to us
are not paid when due.
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Column 1

Type of fee

Column 2

Amount

Column 3

Due Date

Column 4

Remarks

Equipment or
Equipment Lease and
computer
hardware/software
maintenance *

Varies — See ltems 7
and 11

Upon purchase, or
monthly if leased

See Items 7 and 11.

iShip Processing Fee

$0.22 per transaction

Per each iShip
transaction

This fee is subject to periodic
increase during the franchise
term by our affiliate iShip, Inc.

Upgrade Evaluation
Feel 8

$500 - $750

Upon our demand
before review of

See Footnote 8.

Center’s sales price

work
Finder’s Fee 1:° The greater of $11,980 | Upon sale of your | See Footnote 9, including how
or 10% of your Center this may be a Broker’s Fee.

Finance Charges »'#

Highest annual rate
allowed under
applicable law

Upon demand

Billed on all items that exceed
42 days or later.

Design Fee -7

Laser Lite - $2,825 or
$800 (plus $350 in the
event of a change)

Blue Horizon - $800
(plus $350 in the event
of a change)

TUPSS 2000 - $660
(plus $250 in the event
of a change)

Upon demand and
always prior to
commencement of
our Center Design for
you

See Footnote 17.

Site Survey Fee

$1,500

Upon demand

Any existing Center
remodeling to a Laser Lite
design must pay the fee
directly to the vendor.

Non-Compliance Fee

Currently $250, but we
may charge up to
$1,000

When billed

Due if you deviate from our
requirements. This
compensates us for
administrative and
management costs, not for
our damages due to your
default.

Tax Reimbursement

Out-of-pocket cost

reimbursement

As incurred

You must reimburse us for
taxes we must pay to any state
taxing authority on account of
either your operation or your
payments to us (except for our
income taxes).
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Column 1 Column 2 Column 3 Column 4

Type of fee Amount Due Date Remarks
Customer Concern Out-of-pocket cost As incurred You must reimburse us if we
Reimbursement reimbursement resolve a customer concern

because you do not do so;
amount depends on extent of
your non-compliance.

Footnotes to Item 6 Chart:

1. Except as noted above, all fees are imposed and collected by and payable to us. No fee is
refundable. Except as noted, all fees currently are uniformly imposed.

2. In exchange for services rendered, Area Franchisees (if applicable) receive from us 50%
of all royalties paid to us by franchisees located in their Area Franchise territory.

3. We provide the following temporary Royalty exclusion, which we call the “Print Royalty
Credit,” if you (and, if applicable, your owners) commit to operate (i.e., to open to the
public for business) all of your (and their) The UPS Store Centers every day of the week,
including on Sunday (unless we otherwise specify), for the minimum hours each day that
we specify from time to time in our Manuals, including the Center Operations Manual.
(This is known as the “Minimum Days/Hours Commitment.”) You and your owners
must confirm this commitment by signing our Franchise Agreement Amendment for
Minimum Days/Hours of Operation Commitment (the “Print Royalty Credit
Amendment”), which is Exhibit N to our Franchise Agreement, for each Center you and
they own. (If you would like to enroll in the Print Royalty Credit program after you become
a franchisee, you must complete the interest form on The Hub and follow the process
outlined there.)

In consideration for (i) your commitment to comply, and your continuing compliance, with
the Minimum Days/Hours Commitment at the Center and all other Centers you own, and
(if) the commitment to comply, and the continuing compliance, with the Minimum
Days/Hours Commitment by all of your owners—who are considered to be a “Controlling
MCO”—at all other Centers of which such owners are considered to be a “Controlling
MCO” (whether those Centers already are in operation or will be developed and opened in
the future), you and they are entitled to the following Print Royalty Credits at the Centers
during each of the following calendar-year periods:

@) From January 1, 2020, through December 31, 2020, you and they will not
be required to pay any Royalty on account of any Qualifying SKU Revenue (defined
below) generated by the Center during that 12-month period,;

(b) From January 1, 2021, through December 31, 2021, you and they will be
required to pay a Royalty equal to only 1% of the Qualifying SKU Revenue generated by
the Center during that 12-month period;

(c) From January 1, 2022, through December 31, 2022, you and they will be
required to pay a Royalty equal to only 2% of the Qualifying SKU Revenue generated by
the Center during that 12-month period;

(d) From January 1, 2023, through December 31, 2023, you and they will be
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required to pay a Royalty equal to only 3% of the Qualifying SKU Revenue generated by
the Center during that 12-month period; and

(e) From January 1, 2024, through December 31, 2024, you and they will be
required to pay a Royalty equal to only 4% of the Qualifying SKU Revenue generated by
the Center during that 12-month period.

Beginning on January 1, 2025, you and they once again will be obligated to pay the
standard 5% Royalty on all Qualifying SKU Revenue generated by the Center; there will
be no further Print Royalty Credit after January 1, 2025. However, you and your owners
must continue operating all Centers in compliance with the Minimum Days/Hours
Commitment for the balance of their franchise terms (and any applicable extension). (You
and your owners always will pay the standard 5% Royalty on all revenue from the sale of
products and services not falling within the Print Royalty Credit’s specific definition of
Qualifying SKU Revenue.)

For purposes of calculating the Print Royalty Credit, “Qualifying SKU Revenue” means
all qualifying revenue generated by the Center from SKUs under the “Copies,” “Color
Copies,” “Laminating/Binding,” and “Printing” Products/Services categories on the
Monthly Royalty Report submitted through our approved Royalty reporting system. The
following revenue does not qualify as, and is excluded from, Qualifying SKU Revenue: (a)
revenue generated by the Center from any SKUs, including any SKUs related to print
products and services provided to customers, under any Products/Services categories on
the Monthly Royalty Report other than those listed above; (b) revenue generated by the
Center from any Center-defined SKUs unrelated to print products and services provided to
customers, as we determine in our sole discretion, even if such Center-defined SKUs are
created under the “Copies,” “Color Copies,” “Laminating/Binding,” and “Printing”
Products/Services categories on the Monthly Royalty Report; and (c) any revenue subject
to or otherwise excluded under any other Royalty exclusion except as provided below.

If you or your owners outsource approved print-related products and services under the
“Copies,” “Color Copies,” “Laminating/Binding,” and “Printing” Products/Services
categories on the Monthly Royalty Report during the Print Royalty Credit period, then you
and they also may exclude the costs paid to the producing Centers for those outsourced
products and services during the Print Royalty Credit period under the Other 1 field in the
Exclusion section of the Monthly Royalty Report, but only as follows:

() From January 1, 2020, through December 31, 2020, you and they may not
exclude any of those costs;

(i) From January 1, 2021, through December 31, 2021, you and they may
exclude 20% of those costs;

(iii) From January 1, 2022, through December 31, 2022, you and they may
exclude 40% of those costs;

(iv) From January 1, 2023, through December 31, 2023, you and they may
exclude 60% of those costs; and

(V) From January 1, 2024, through December 31, 2024, you and they may
exclude 80% of those costs.
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No matter when you and your owners sign the Print Royalty Credit Amendment, you and
they are entitled to receive the then-applicable Print Royalty Credit (if you and they comply
with the Amendment’s terms) only for the remaining portion of the Print Royalty Credit
period (which ends on December 31, 2024). In other words, you and your owners are not
entitled to a full 5 years of Print Royalty Credits beginning with the Print Royalty Credit
Amendment’s effective date.

The Print Royalty Credit described above applies only to Royalties due under your and
your owners’ Franchise Agreements on Qualifying SKU Revenue. You and your owners
must continue paying the full 1% The UPS Store Marketing Fee and the full 2.5% National
Advertising Fee on all Qualifying SKU Revenue generated by each Center during its
franchise term.

For purposes of the Print Royalty Credit only (meaning it is distinguished from the
definition of “MCO” in Item 5 and elsewhere), an owner of yours will be considered a
“Controlling MCO” if that owner (alone or together with her or his spouse) owns, either
directly or indirectly (e.g., LLC or LLP), a majority equity interest or an equally-shared
majority equity interest in the franchise rights of 2 or more The UPS Store Centers,
including the Center. If one or more of your owners are a Controlling MCO, you will be
entitled to the Print Royalty Credit only if (i) you continuously operate the Center and all
of your other Centers in compliance with the Minimum Days/Hours Commitment, and (ii)
all Centers of which an owner of yours is considered to be a Controlling MCO likewise
continuously comply with the Minimum Days/Hours Commitment. The term Controlling
MCO in the Print Royalty Credit Amendment refers to all of your owners that fall within
the definition.

If the Center, any of your other The UPS Store Centers, or any The UPS Store Center of
which an owner of yours is considered to be a Controlling MCO does not operate in
compliance with the Minimum Days/Hours Commitment at any time during the Print
Royalty Credit period, we may immediately terminate the Print Royalty Credit with respect
to the Center, your other Centers, and all The UPS Store Centers of which an owner of
yours is considered to be a Controlling MCO, in which case the Center and all such other
Centers must, beginning on the next Royalty payment date and continuing afterward, pay
us the standard 5% Royalty on account of all Qualifying SKU Revenue generated by the
operation of such Centers.

If you and your owners agree to comply with the Minimum Days/Hours Commitment, that
obligation continues for the entire franchise term under all Franchise Agreements, even if
the Print Royalty Credit period has ended. Your or your owners’ failure to comply with the
Minimum Days/Hours Commitment is a default under the respective Franchise

Agreements.
4. Interest begins from the date of the underpayment.
5. You must maintain the types and minimum amounts of insurance (haming us, UPS, and

any other designated affiliates as additional insureds) that we specify in your Franchise
Agreement or the Manuals. You may obtain additional insurance as you desire. Insurance
policies may not be amended or canceled without at least 30 days’ prior written notice to
us. You must provide certificates of insurance evidencing coverage on an ongoing basis.
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6. Except for Family Transfers, this fee does not apply if transferring 50% or more of
ownership interest. This fee also does not apply if the sale of less than 50% of ownership
interest would transfer controlling interest of franchise. (Example 1: A owns 50% and B
owns 50%. B sells B’s 50% to non-owner C, this would constitute an assignment of the
franchise. Example 2: A owns 49%, B owns 20% and C owns 31%. Sale of C’s 31% interest
to B would effectively transfer controlling interest of the franchise from A to B. These
situations would all be treated as a “transfer,” be governed under Section 11 of the
Franchise Agreement, and require payment of a Transfer Fee, Processing Fee, and a Pro-
Rated Renewal Fee for Transfers.)

7. Section 11.5(e) requires payment of the “‘then-current’” Incorporation Fee. Such amount
may be more than $500 at some time in the future, and that amount would then apply.

8. Paid to us by existing franchisees that are selling their Centers or wish to know what their
Centers’ required upgrades (computers, equipment, fixtures and decor — exterior and
interior) would be if they were to sell their Centers and transfer their franchise rights. If
such existing franchisee does not proceed with such a franchise transfer within 12 months
of such Upgrade Evaluation, then we will keep the Upgrade Evaluation Fee as earned. If,
however, such existing franchisee does proceed with such a franchise transfer within 12
months of such Upgrade Evaluation, then such Upgrade Evaluation Fee will be applied as
a credit against the monies owed to us as indicated on the final demand and account
breakdown. The amount of upgrades we determine in the Upgrade Evaluation will be valid
for a 12-month period following the Upgrade Evaluation, subject to any changes in price
or our requirements. An additional $500 - $750 Upgrade Evaluation Fee would be required
only if such second Upgrade Evaluation is conducted more than 12 months after the first
Upgrade Evaluation. If a second Upgrade Evaluation Fee is paid, it would be credited
against the monies owed to us as indicated on the final demand and account breakdown if
the Center transfers within 12 months.

9. If and when you wish to sell your Center, you will be permitted (but not required) to retain
our (or, if we authorize, our designee’s) services to assist in your efforts to identify potential
purchasers of your Center. You then must sign our approved form of Finder’s Agreement
with us or our designee who has been given access to our proprietary database of franchise
applicants. We or, as applicable, our designee will undertake best efforts, but there is no
guaranty that we or our designee will be able to introduce you to a purchaser for your
Center. The Finder’s Agreement specifies when a Finder’s Fee would be owed by you (as
seller or “transferor”) to us or our designee. Your Finder’s Fee will always be an amount
that is the greater of 10% of your Center’s purchase price or 40% of the then-current Initial
Franchise Fee for a first-time franchise (as of December 5, 2023, 40% of the $29,950 Initial
Franchise Fee is $11,980). In certain circumstances, you may pay an alternate Finder’s Fee
in corporate-owned areas. As noted in Footnote 10 below, if you do not pay a Finder’s Fee
to us or our designee, the Processing Fee for the sale of your Center will be $4,000. Where
permitted under applicable law, we or our designee (such as our Area Franchisee) may
offer to represent you (the franchise transferor) as a business resale “broker” and not merely
as a “finder.” In such case, your using such services would remain optional for you, and
the amount of the “Broker Fee” you would pay us or our designee (such as our Area
Franchisee) would not be greater than the maximum amount of the Finder’s Fee defined
above. To clarify, no offer to represent you as a business resale “broker” may be deemed
made unless you request such representation, we or our designee may provide such
representation under applicable law, and you receive a written offer from us or our designee
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outlining the terms of such offered “broker” arrangement, which differs from our Finder’s
Agreement.

10. Sections 5.1(b)(ii)(A-C) and 11.3(f)(i-iii) of your Franchise Agreement specify that the
following fees (referenced in this Item 6 chart) must be paid in connection with a transfer
of a franchise: Transfer Fee, Processing Fee and Pro-Rated Renewal Fee for Transfers.
These fees must be paid to us, whether by the seller (transferor) and/or the buyer
(transferee). Section 5.1(b)(ii)(A-C) applies if you are the buyer (transferee) because it
modifies your Initial Franchise Fee payment obligation, and Section 11.3(f)(i-iii) applies if
you are the seller (transferor).

These fees are all defined in Section 23 of your Franchise Agreement. The current
Processing Fee is listed as $4,000 or $1,000. If a Finder’s Fee (see Footnote 9 above) is
paid by the seller (transferor) in connection with a franchise transfer where the purchaser
(transferee) has been disclosed with this disclosure document, the amount of the Processing
Fee is $1,000. If a Finder’s Fee is not paid to us or our designee by the seller (transferor)
in connection with a franchise transfer where the purchaser (transferee) has been disclosed
with this disclosure document, the amount of the Processing Fee is $4,000.

11. Subject to modification by us from time to time, if the Prime Rate falls below 5%, then
only for purposes of calculating our loan interest rates, the Prime Rate will be fixed at 5%.

12. a. Until further written notice from us, your requirement to contribute 2.5% of your
Center’s monthly STR to the NAF will not exceed a certain fixed dollar maximum
amount (“NAF Cap”) on such contributions. As of December 5, 2023, your NAF
Cap is as follows:

January through November $1,906 per month
December $3,794 per month
ANNUAL NAF CAP $24,760
b. We reserve the right at any time, upon written notice to you, to (a) change the

formula we use for adjusting the NAF Cap or (b) eliminate the NAF Cap.

13. A majority vote of the franchisee members of your DMA Co-op will determine the fee’s
fixed-dollar amount. However, we may require DMA Co-op fees of 0.5% of your Center’s
STR (if this is more than the fixed-dollar amount). Also, if 51% or more of the franchisees
in your DMA Co-op vote to increase the fee to more than 0.5% of STR, they may do so up
to a cap of 3% of STR. The DMA Co-op’s fees will not be changed more than once per

year.

14. See Franchise Agreement Section 11.2(e) and Section 23 for a description of a Family
Transfer.

15. Allowable Exclusions from Subject to Royalties (“STR”) include those we specify in the

Center Operations Manual from time to time. We reserve the right to add, remove, or make
changes to Allowable Exclusions from time to time as we deem best upon notice to you
(through a change in the Center Operations Manual). We must approve in advance any
proposed allowable exclusion that is not listed in the Center Operations Manual. We may
approve or disapprove any proposed exclusion as we deem best. We have no obligation to
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approve any proposed exclusion. See Footnote 3 above regarding our Print Royalty Credit
on certain Qualifying SKU Revenue.

16. If you are purchasing an existing (transfer) Center, please note as follows. We require that
you and your seller utilize the services of a third-party escrow company or escrow attorney
(“Escrow™) to administer certain aspects of our franchise transfer process, including
exchange of monies. You and your seller may use only the third-party Escrow vendor
designated by us or our Area Franchisee. The fees for this service charged by the Escrow
third party must be paid by you and/or your seller. The amounts of these Escrow fees vary
depending upon the particular location (geographic market) and possibly upon other
factors.

17. Laser Lite design: The Design Fee currently is $2,825. If we prepared the Laser Lite design
for the Center (for which you already paid our Design Fee) and you want to change any
aspect of the design, you must pay us an additional $350 for each change in the design
plans. In all instances, the Design Fee is per site and non-refundable. A new Center or
existing Center remodeling to a Laser Lite design must have a Site Survey; this fee is
currently $1,500.

Blue Horizon design: If you renew your franchise rights, you must pay us a $800 Design
Fee for any changes in the Center’s general design. If we prepared the Blue Horizon design
for the Center (for which you already paid our Design Fee) and you want to change any
aspect of the design, you must pay us an additional $350 for each change in the design
plans. In all instances, the Design Fee is per site and non-refundable.

TUPSS 2000 design: If you renew your franchise rights, you must pay us a $660 Design
Fee for any changes in the Center’s general design. If we prepared the TUPSS 2000 design
for the Center (for which you already paid our Design Fee) and you want to change any
aspect of the design, you must pay us an additional $250 for each change in the design
plans. In all instances, the Design Fee is per site and non-refundable. If you are remodeling
the Center from the TUPSS 2000 design to the Laser Lite design, the Design Fee is $2,825,
including for a renewal.

ITEM7
ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT
(New or Relocation Traditional Center not operating under “Rural Program™)

(Laser Lite Design)

Column 1 Column 2 Column 3 Column 4 Column 5
Method of To Whom Payment
Type of expenditure Amount Payment When Due is to be Made
At signing of
Initial Franchise Fee! $29,950 Lump Sum Franchise Us
Agreement
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Column 1 Column 2 Column 3 Column 4 Column 5
Method of To Whom Payment
Type of expenditure Amount Payment When Due is to be Made
. . At signing of
Imtllal Marketing Plan $7,500 Lump Sum Franchise Us
Fee
Agreement
At signing of
Design Fee! $2,825 Lump Sum Franchise Us
Agreement
Site Survey $1,500 As Arranged | As Arranged Suppliers
At signing of
Cenlter Development $7,000 As Arranged Franchise Usor 5
Fee A Area Franchisee
greement
Initial Training Fees! $6,000 to $6,800 Lump Sum | Before Training | Us or our Designee
Travel and Living -
Expenses While $3,000 to As Incurred | During Training Airlines, Hotels,
o $4,000/per person & Restaurants
Training
SDJ::E ;?t@t and Security $4,500 to $18,000 | As Arranged | As Arranged Lessor
Leasehold $103,555 to
Improvements*; $231,247 (the high Contractor/
Construction Costs; cost includes As Arranged | As Arranged Supplier or Us or
Signage; Furniture and | $77,424 in vanilla Area Franchisee
Décor Items shell preparation)
Computer®
Hardware/Installation/ |$12,648 to $15,299 | As Arranged | As Arranged | Us or our Designee
Freight
Digital Media® $3,744 t0 $4,074 | As Arranged | As Arranged Suppliers
gﬁ’ttr';? al Keyless $0 to $944 As Arranged | As Arranged Suppliers
Annual Technology
Development and $2,304 As Arranged Annually Us
Support Fee!
Software! $3,489 t0 $5,489 | As Arranged | As Incurred Us
Printer Lease® $1,351 t0 $3,012 | As Arranged | As Incurred Suppliers
Other Equipment® $12,585 to $42,619 | As Arranged As Incurred SulpJ;I/ier
. Us/
_ 7
Start-Up Supplies $6,180 to $9,155 | As Arranged As Incurred Supplier
Utility Deposits® $900 to $3,000 | AsArranged | As Incurred Supplier
Insurance® $1,000 to $15,000 | As Arranged As Incurred Supplier
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Column 1 Column 2 Column 3 Column 4 Column 5
Method of To Whom Payment
Type of expenditure Amount Payment When Due is to be Made
Qgﬂmgﬂ)al Funds -3 $40,000 to $70,000 | As Arranged As Incurred Varies
$250,031 to
l L
Total $479,718

YOUR ESTIMATED INITIAL INVESTMENT

*Except for the security and utility deposits, no expenditure in the table is refundable.

Remodel Traditional Center! not operating under “Rural Program”

(Laser Lite Design)

TRAD. FDD 12/05/2023
ACTIVE\1605627606.2

Column 1 Column 2 Column 3 Column 4 Column 5
Method of To Whom Payment
Type of expenditure Amount Payment When Due is to be Made
At signing of
Design Fee! $2,825 Lump Sum Franchise Us
Agreement
Site Survey $1,500 As Arranged | As Arranged Suppliers
At signing of
Cenlter Development $7,000 As Arranged Franchise Us or .
Fee Area Franchisee
Agreement

Leasehold
Improvements*; $$819é22588t70 Contractor/
Construction Costs; ' As Arranged | As Arranged Supplier or Us or

. ) - (average cost .
Signage; Furniture Area Franchisee

A of $113,914)
and Décor Items
Computer®
Hardware/Installation/ | $0 to $15,299 | As Arranged | As Arranged | Us or our Designee
Freight
Digital Media® $§'473§:0 As Arranged | As Arranged Suppliers
gﬁttr';é] al Keyless $0 to $944 As Arranged | As Arranged Suppliers
$104,597 to
1 1
Total $216,229
*No expenditure in the table is refundable.
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YOUR ESTIMATED INITIAL INVESTMENT

(New or Relocation Center Operating under Rural Program)

(Laser Lite Design)

Column 1 Column 2 Column 3 Column 4 Column 5
Method of To Whom Payment
Type of expenditure Amount Payment When Due is to be Made
At signing of
Initial Franchise Fee! $9,950 Lump Sum Franchise Us
Agreement
. . At signing of
Imtllal Marketing Plan $4,000 Lump Sum Franchise Us
Fee
Agreement
At signing of
Design Fee! $2,825 Lump Sum Franchise Us
Agreement
Site Survey $1,500 As Arranged As Arranged Suppliers
At signing of
I(::ee:lter Development $7,000 As Arranged Franchise Area IszrSagtr:hisee
Agreement
Initial Training Fees* $4,650 to $4,950 Lump Sum Before Training | Us or our Designee
Travel and Living -
Expenses While $3,000 to As Incurred During Training Airlines, Hotels,
NP $4,000/per person & Restaurants
Training
SD';% ;?gt and Security $1,000 to $2,500 As Arranged As Arranged Lessor
Leasehold
Improvements*; gﬁgi??ggs?lznlg fjei Contractor/
Construction Costs; ghec . As Arranged As Arranged Supplier or Us or
. ) - $77,424 in vanilla -
Signage; Furniture - Suppliers
and Décor ltems shell preparation)
Computer®
Hardware/Installation/ | $12,648 to $15,299 As Arranged As Arranged Us
Freight
Digital Media® $3,744 to $4,074 As Arranged As Arranged Suppliers
(E)r?ttrlsg al Keyless $0 to $944 As Arranged As Arranged Suppliers
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Column 1 Column 2 Column 3 Column 4 Column 5
Method of To Whom Payment
Type of expenditure Amount Payment When Due is to be Made
Annual Technology
Development and $2,196 As Arranged Annually Us
Support Feg®
Software? $3,489 to $5,489 As Arranged As Incurred Us
Printer Lease® $1,351 to $3,012 As Arranged As Incurred Suppliers
Other Equipment® $12,585 to $42,619 As Arranged As Incurred Sugs{ier
. Us/
_ 7
Start-Up Supplies $6,180 to $9,155 As Arranged As Incurred Supplier
Utility Deposits® $200 to $2,000 As Arranged As Incurred Supplier
Insurance® $1,000 to $15,000 As Arranged As Incurred Supplier
Addltlolr;al Funds -3 $40,000 to $70,000 As Arranged As Incurred Varies
months
Total $220,873 to $421,951
*Except for the security and utility deposits, no expenditure in the table is refundable.
YOUR ESTIMATED INITIAL INVESTMENT
(Remodel Center Operating under Rural Program)
(Laser Lite Design)
Column 1 Column 2 Column 3 Column 4 Column 5
Method of To Whom Payment
Type of expenditure Amount Payment When Due is to be Made
At signing of
Design Fee! $2,825 Lump Sum Franchise Us
Agreement
Site Survey $1,500 As Arranged As Arranged Suppliers
At signing of
Cenlter Development $7,000 As Arranged Franchise Us or .
Fee Area Franchisee
Agreement
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Column 1 Column 2 Column 3 Column 4 Column 5
Method of To Whom Payment
Type of expenditure Amount Payment When Due is to be Made
Leasehold
Improvements?; Contractor/
Construction Costs; $89,528 to $169,578 As Arranged As Arranged Supplier or Us or
. ) - (average of $107,550) -
Signage; Furniture Suppliers
and Décor Items
Computer®
Hardware/Installation/ $0 to $15,299 As Arranged As Arranged Us
Freight
Digital Media® $3,744 t0 $4,074 As Arranged As Arranged Suppliers
gr?ttrlyc/)? al Keyless $0 to $944 As Arranged As Arranged Suppliers
Addltlolr;al Funds -3 $40,000 to $70,000 As Arranged As Incurred Varies
months
Total $144,597 to $271,220

*No expenditure in the table is refundable.

Item 1 of this disclosure document identifies the timeframes for when prospective franchisees may or must
develop or remodel their Centers under the Laser Lite design. The different charts above will apply

depending on the franchisee’s specific circumstances.

FOOTNOTES

Start-up expenses may be lower under the Non-Traditional site Program and may be higher in
markets such as Manhattan, NY. Please refer to Item 7 of our Non-Traditional FDD for the
estimated initial investment if you wish to develop a Center at a Non-Traditional site.

Item 5 describes reduced or waived Initial Franchise Fees we are offering in 2023 and 2024 under
a “Diversity Ownership Program,” a special, limited “Veterans Incentive Program,” and a “First
Responder Program,” in all cases if the required qualifications are satisfied.

As of the date of this disclosure document, all new Centers must be developed under the Laser Lite
design. Certain The UPS Store Center franchisees renewing their franchises for Centers or
remodeling Centers as part of the transfer process may elect to complete minimally required Black
and Tan upgrades before completing a full Laser Lite design remodel. The cost estimates for the
minimally required Black and Tan upgrades on renewal are approximately $0 to $7,000, while the
cost estimates for the minimally required Black and Tan upgrades on transfer are approximately $0
to $50,400.

GENERAL

We have prepared these estimates based on our experience, which is primarily in establishing and
operating Centers. Except as expressly indicated otherwise in the chart above, these estimates
describe your initial cash investment up to the opening of your Center. They do not provide for
your cash needs to cover any financing you incur or your other expenses. Further, they do not
include royalty amounts payable each month to us. You should not plan to draw income from the
operation during the Center’s start-up and development stage, the actual duration of which will
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vary materially from Center to Center and cannot be predicted by us for your Center (and which
may extend for longer than the 3-month “initial phase”). We cannot guarantee that you will not
have additional expenses starting the business.

You must have additional sums available, whether in cash or through a bank line of credit, or other
assets which you may liquidate or against which you may borrow, to cover other expenses and any
operating losses you may sustain, whether during your start-up and development stage or beyond.
The amount of necessary reserves will vary greatly from franchisee to franchisee, may be more
than the Additional Funds amounts described in Footnote 10, and will depend upon many factors,
including your Center’s rate of growth and success, which in turn will depend upon factors such as
the demographics and economic conditions in the area in which your Center is located, your ability
to operate efficiently and in conformance with our procedures and methods of doing business, and
competition.

In TUPSS’ sole discretion, under certain circumstances, an existing franchised Center’s franchise
agreement terminates with the possibility of a new franchisee commencing operations at the Center
under a new franchise agreement (i.e., not through our transfer process). Such “Re-Openings” may
not incur many of the build-out and related costs specified in this Item 7 chart that are incurred with
newly-constructed Centers. However, in these situations, we condition our sale of such Re-Opened
new franchises on the franchisee’s promise to upgrade such Center’s image, computers and
equipment to our specifications as if such Center were acquired through our transfer process.
Additionally, the purchaser of a new franchise at an existing location may have challenges that are
not faced by purchasers of new franchises at newly-constructed sites, including delays in setting up
accounts with vendors, the need to pay cash to vendors for a period of time, and the need to obtain
releases of liens from the previous owner’s business creditors. In the past, purchasers of new
franchises at such existing locations have accepted these challenges, presumably based upon their
conclusion that such challenges were outweighed by the fact that their total start-up costs (including
initial franchise fee and cost of upgrades) would often be less than if they would have acquired the
rights to such location through an asset purchase from the previous owner. If you purchase a new
franchise at an existing location, you will assume certain risks relating to the Re-Opening, including
payment obligations under the lease and successor tax liabilities. We make no representation
whether there would be any savings in any particular Re-Opening.

Our option fee, initial franchise fee, initial marketing plan (“IMP”) fee, software and technology
fees, center development fee, and training fees are discussed in detail in Iltem 5 above. Some of
these fees may be reduced if you qualify for MCO or other discounts. For example, as noted in
Item 5, if you are a Veteran that qualifies for our 2023 incentive program, we will waive the Initial
Franchise Fee for your Traditional Center.

In order to address and adapt to ever-changing economic and marketplace conditions and consumer
expectations and demands, we may throughout the franchise term consider and test, and in our sole
judgment implement, modifications to the design, appearance, branding, and/or layout of The UPS
Store® Centers. After construction and development of your Center, we might choose to implement
modifications to the design, appearance, branding, and/or layout of The UPS Store® Centers, as a
result of which your Center’s design no longer might be the latest design for The UPS Store®
Centers. Whether or not you are required or choose to modify your Center’s design during the
franchise term to the new design, nothing prevents us at any time from implementing modifications
to the design, appearance, branding, and/or layout of The UPS Store® Centers in our sole judgment.
You may not pursue a claim against us or any of our affiliates if your Center’s design no longer is
the latest design for The UPS Store® Centers.
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Travel and Living Expenses While Training: You will incur expenses associated with The UPS
Store University Training programs, including transportation, lodging and food. The cost will
depend on the distance the trainee must travel and type of accommodations you choose and will
increase if you send more than one trainee. However, we may substitute virtual learning and “e-
learning” training modules (through video and/or other electronic means) for any training that you,
your designated Primary Operator, or your supervisory employee otherwise would attend in person
at our Headquarters which, if we do so, will lower your training costs.

Real Property: A typical new Center generally occupies 800 to 1,800 square feet of interior space
in vanilla shell condition, which includes finished ceiling, electrical panel, storefront, prepped
demised walls, HVAC, lighting fixtures, electrical outlets and telephone wiring/panel installed for
the Center. Cost per square foot of leasing commercial space varies considerably from region to
region depending on the location and market conditions affecting commercial property. The figures
on this line item represent the cost of the first 3 months’ rent for most Centers ($1,500 to $6,000
per month) and the cost of a security deposit equal to one month’s rent ($1,500 to $6,000). {Some
landlords require a security deposit equal to 2 or more months’ rent.} Some urban markets —
especially Manhattan Borough, NY — can have Center rents of $5,000 to $11,000 per month for a
smaller than usual site. Some rural markets can have Center rents less than the “low” figure listed
on this line item. These numbers represent a typical landlord/tenant relationship. There is
considerable variance, from market to market, regarding whether real estate taxes, insurance and
common area maintenance (“CAM?”) are charged to the Center via “net lease” or included in rent
via a “gross lease.”

Leasehold Improvements, Etc.: You will need to install modular fixtures and make other Leasehold
Improvements as listed below. Construction costs in some areas of the country may exceed these
estimates. All construction work done in a Center build-out must be performed by a TUPSS-
approved state trade licensed and bonded company in the required area, e.g., fixtures, installations,
exterior signage, electrical, etc. If local law requires your Center’s design drawings to receive an
architectural seal before submitting them for permitting, the TUPSS approved architect will seal
and stamp the drawings for you that meets local certification or similar requirements. Some new
Centers require architectural services; those that do incur fees ranging from approximately $2,750
to $18,000.

Laser Lite Design

New/Relocation New/Relocation New/Relocation Remodel Remodel Remodel
. - - Traditional Traditional | Traditional Traditional
Traditional Low | Traditional High .
Average Low High Average
Vanilla Shell *#3
Demolition $300 $15,525 $4,593 $2,600 $1,525 $6,435
Electrical $1,459 $14,750 $6,885 $4,072 $14,670 $6,885
Data $700 $9,500 $3,773 $1,800 $6,178 $3,453
Phone $125 $2,700 $674 $125 $780 $585
HVAC $50 $18,890 $4,419 $150 $3,500 $1,311
Fire and Safety $500 $14,800 $4,653 $380 $4,500 $1,946
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New/Relocation New/Relocation New/Relocation Remaodel Remodel Remodel
- . . Traditional Traditional | Traditional Traditional
Traditional Low | Traditional High .
Average Low High Average
Restroom!? $275 $13,500 $4,873 $275 $8,500 $2,990
Carpentry $275 $15,125 $2,624 $275 $4,540 $1,558
Ceiling $288 $9,800 $5,954 $288 $9,800 $2,596
Lighting $325 $13,700 $7,750 $250 $13,700 $600
Entry $180 $12,100 $4,730 $180 $12,100 $2,468
Paint $1,610 $8,350 $2,900 $1,610 $8,350 $2,900
Misc. Vanilla
Shell Prep $518 $23,500 $3,160 $400 $14,685 $3,160
TUPSS Procured & Direct to Vendor Items
Modular
Fixtures and $33,775 $74,776 $52,116 $22,529 $64,776 $37,445
Accessories
ﬁggnlcs and $3.375 $6,050 $4,500 $3,375 $6,050 $4,500
E'a‘f;;““g and $2,683 $8,989 $4,833 $2,235 $8,989 $4,833
Optional
Security Gate $1,379 $15,009 $9,791 $1,379 $15,009 $9,791
and Install*
Exterior Sign
and Installl $517 $19,073 $7,022 $517 $19,073 $7,022
Digital Media
and Install® $3,419 $4,074 $3,744 $3,419 $4,074 $3,744
Optional Keyless $755 $845 $845 $755 $845 $845
Entry
Misc. $1,500 $22,564 $13,436 $2,236 $12,535 $7,385
Installation/General Construction
Fixtures,
Optional Gate
Header, Flooring
and Base, Conv., $5,500 $23,940 $9,722 $5,500 $23,940 $9,722
Framing, Misc.
Installation
Miscellaneous
Freight $3,077 $9,177 $6,801 $3,077 $9,177 $6,801
Trash/Clean up $200 $2,250 $922 $400 $4,500 $1,844
38

TRAD. FDD 12/05/2023
ACTIVE\1605627606.2




New/Relocation New/Relocation New/Relocation Remaodel Remodel Remodel
- . . Traditional Traditional | Traditional Traditional
Traditional Low | Traditional High .
Average Low High Average
Misc. Job Site $419 $16,840 $2,449 $419 $5,000 $1,929
Labor
Permits Fee $300 $9,100 $5,063 $300 $9,100 $5,063
Architectural
Sealed Design! $2,750 $18,000 $8,000 $2,750 $18,000 $8,000
Design Fee $2,825 $2,825 $2,825 $2,825 $2,825 $2,825
Gate Quote $250 $250 $250 $250 $250 $250
Site Survey $1,500 $1,500 $1,500 $1,500 $1,500 $1,500
Contractors
Overhead $550 $20,193 $9,903 $550 $17,794 $9,003
Sales Tax $2,437 $21,611 $6,224 $2,437 $21,611 $6,224
CDC Fee $7,000 $7,500 $7,000 $7,000 $7,500 $7,000
Misc Other $610 $9,360 $5,117 $610 $9,360 $5,117
Individual
Project Cost $118,624 $249,991 $155,339 $104,597 $199,656 $128,983

1. Some markets may experience 10% to 40% higher costs with regard to labor, leasehold improvements, and

other related construction costs. Not all Centers incurred costs for each and every category. Costs in the
columns for New Traditional Low and Remodel Traditional Low show the lowest expected cost above $0.
Laser Lite remodel projects may not experience costs for architect fees, exterior sign or restroom updates.

The costs in this chart were estimated by taking into consideration the costs of 2 remodeled Laser Lite Center
test locations, cost estimates of 6 additional Laser Lite Center test locations, and 19 Laser Lite sample Center
designs with cost estimates. Two of the remodeled locations are company-owned Centers; all other locations
are franchisee-owned Centers.

Vanilla shell costs may vary and are subject to the condition of the space at delivery from the landlord and
overall square footage of the location.

Rural Center costs are estimated to be similar to the “New” or “Remodel” costs above. Rural Centers do not
typically have costs for a security gate. The average cost of a “New” and “Remodel” Center’s security gate
is $9,791, including installation.

Mandatory Computer Equipment and Installation.

a. POS Systems: 3 units required for Laser Lite design; approximately $10,064 (includes
peripherals and remote installation).
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b. Back office machine (with monitor): 1 unit required per Center. Approximately $787 (includes
monitor which is sold separately).

c. The UPS Store® Business Station (with monitor and TUPSS-approved configurations, which
may change from time to time): 1 unit required per Center. Approximately $998 (includes
monitor which is sold separately).

You must purchase POS System hardware, back office machine, and The UPS Store® Business
Station solely from us. PIN Pad devices for the Microsoft® Dynamics 365® Modern POS (MPOS)
must be obtained from our approved vendor. There is an ongoing monthly maintenance fee of $15
per PIN Pad payable to the approved vendor.

A one-time technology installation fee ranging from $1,485 to $3,995 is payable to us. This fee
covers in-center networking and the set up and networking of the POS Systems, back office
machine, and The UPS Store® Business Station. You must use only the TUPSS-approved vendor
for all technology installations. Additional computers will be set up and networked for an additional
$345 per system. For further explanation about computers and software, please see Iltem 11.

6. Other Mandatory Equipment: You must purchase or lease certain items of equipment. We offer
financing for equipment and fixtures as described in Item 10. The following are our mandatory
equipment packages. The estimates in this chart represent the cost to lease equipment for 3 months.
You also may elect to purchase your copiers which would significantly increase your upfront cost.
Items 3, 4, and 8 below are included in the Printers line-item in the Item 7 chart. The remaining
items are included in such chart as Other Equipment. Item 9 below (see vii for more details)
describes the recommended print services equipment specifications and their estimated costs,
which are above and beyond the current minimum requirements for mandatory print services
equipment. Because we are in the process of exploring a possible major enhancement to the print
services offered by The UPS Store Centers, we reserve the right during your franchise term to
convert these recommended specifications to minimum mandatory specifications and to require
you to then come into compliance by paying for, installing, and using such upgraded equipment.
We also reserve the right to require you to install security and surveillance systems in the Center
according to the terms and requirements specified in our Manuals.

Mandatory Equipment Estimated Cost

1. Mailboxes, Digital Media and Optional Keyless Entry

Laser Lite design: All Centers (except for non-traditional Centers) must have a
minimum of 10 full-size rear loading mailbox units; more rear loading mailbox
units can be added at the discretion of the TUPSS-approved designer.

Laser Lite designs include digital media and optional keyless entry. The keyless
entry hardware is $944 plus an ongoing monthly subscription fee of $83. The
digital media fee is $3,774 for 2 digital monitors plus an ongoing monthly

subscription fee of $32 for 2 digital media monitors. (i)

2. Fax Machine (Plain Paper) (i)

3. Black and White Digital Multi-Function Printer (MFP) (iii)

4. Color Digital Multi-Function Printer (MFP) (iv)
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10.
11.

12.

(i)
(iii)

(iv)

(v)

In-Center Network (ICN) (v)

Print Finishing Equipment (vi)
Postage Meter (must be Impb compliant) or Endicia $76/month
(average)

Laser Printer — one for each POS system and one
for each back office machine (per TUPSS’ specifications) $182 per printer

Recommended (Not Currently Required) Print Services equipment Specifications  (vii)

Media Device (viii)
Inflatable Air Cushion Machine (ix)
Mettler-Toledo scale (3) (x)

The estimated purchase price for the required Laser Lite design mailbox banks with fixtures
is $15,364 and the estimated purchase price for the optional HD mail cabinet is $3,285.

The price to purchase your fax machine is approximately $229.

Black and White Digital Multi-Function Printer (“MFEP™). You will need, at minimum, one
black and white digital multi-function printer. Monthly equipment charges vary depending
on the equipment and program chosen and number of printed pages. The minimum
acceptable speed for any black and white printer will be 50 copies per minute. The low end
of the Printers cost in the charts above (for the MFPs in this clause (iii) and in clause (iv)
below) estimates 3 months of lease payments for the 2 MFPs (the lease is typically a 60-
month lease). You also may elect to purchase your copiers which would significantly
increase your upfront cost. The estimated purchase price for the required black and white
MFP is $9,630 to $20,418. An automated document-folding machine is also required if not
included on your black and white printer, and estimated purchase price for this machine is
$1,519. At our discretion, instead of purchasing this black and white MFP, you may be
permitted to purchase 2 color MFPs.

Color Digital Multi-Function Printer (“MFEP™). You will need, at a minimum, one color
digital multi-function printer networked to a computer via a Raster Image Processor
(“RIP”). You will need, at a minimum, one mid-range, 30 pages per minute color laser
printer. Color printer monthly equipment charges vary depending on the equipment and
program chosen and number of printed pages. The low end of the Printers cost in the charts
above (for the MFPs in this clause (iv) and in clause (iii) above) estimates 3 months of
lease payments for the 2 MFPs (the lease is typically a 60-month lease). You also may elect
to purchase your copiers which would significantly increase your upfront cost. The
estimated purchase price for the required color MFP is $12,748 to $36,880.

In-Center Network (“1CN”). You must participate in and be connected to our ICN, which
is our proprietary online communications system, in the manner specified in our Manuals
and as is updated from time to time. ICN access requires a dedicated Broadband connection
through an Internet Service Provider (“ISP”) service, the cost of which varies considerably
from market to market. Other methods of connectivity are permitted to our ICN only when
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we determine that Broadband connection (DSL, cable, or T-1) is not possible at your
Center. Otherwise, you must access our ICN via a Broadband connection with at minimum
a single static public Internet Protocol (“IP”) Address with an IP Gateway on the same
subnet. Broadband connection requires your purchase from our approved vendor(s) (if any)
of DSL or cable or T-1 or other service that satisfies our Broadband specifications.
(Estimated monthly Broadband service fees vary significantly by vendor and by types of
services selected). Also note: your service provider may require additional charges to you
associated with ordering or installing the actual communication circuit from the service
provider and required circuit termination equipment.

Regardless of how you access our ICN via Broadband or other approved method, you must
satisfy these additional requirements:

(1) Your Center’s POS Systems, Back Office Machine, and The UPS Store® Business
Station must be “wired” and networked in accordance with our specifications;

(2) The following equipment must be installed by a TUPSS-approved vendor:

(a) 2 TUPSS-approved 8-Port Ethernet Switches are required; 3 TUPSS-
approved 8-Port Ethernet Switches are recommended. Estimated Purchase
Price: $40 each.

(b) TUPSS-approved ICN communication equipment: Fortinet, Estimated
Purchase Price: $1,870 (for Broadband). Fortinet will require the purchase
of additional support for the device throughout the franchise term and/or
may require replacement to ensure ongoing compliance with information
security requirements.

Due to the rapid changes in ICN-related technology and our ongoing efforts at developing
and improving such technology, we anticipate that (1) we may approve alternative or
additional vendors, products and services for ICN technology, and (2) the above estimated
prices may vary and change considerably depending on humerous market factors.

(vi) Required print finishing equipment consists of TUPSS-approved binding equipment, a
commercial stack cutter, a laminator, and start-up supplies. Lease payments range between
$61 and $614 per month. The purchase price ranges between $1,302 to $13,086. Postage
Meter must be leased or rented or you have the option to use an approved online postage
system, Endicia, with postage printer at approximately $40 to $113 per month.

(vii)  Recommended (Subject to Later Requirement) Print Finishing Equipment Specifications:

(1) A TUPSS-approved commercial business card slitter for creating on-demand
business cards. 10-up or 12-up configurations are acceptable. The price to purchase
an approved slitter starts at approximately $353 to $2,280. The monthly lease of
this item is estimated to be $107.

(viii)  You must have an encrypted media device to store and move a file or files from a remote
computer to your in-Center local area network. An example of such a device would be a
“thumb drive” or a “jump drive.” Approximate price is $20 (can be purchased locally).
You must use the media device for business purposes only.

(ix) The inflatable air cushion machine’s estimated price ranges from $899 to $3,832 (film is
extra). The inflatable air cushion machine produces void fill for packing and optionally
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produces cushioning to replace traditional bubble wrap.

x) The estimated price of the 3 scales, which weigh in pounds and ounces, is $1,920 (Mettler
Toledo scale $640 each (up to 150 pounds)). One scale per POS System is required.

Other Equipment Estimated Cost

An additional customer-facing touch screen monitor for each POS
System is required and included in the chart under Computer Equipment,
which TUPSS intends to use to promote products and services, increase
customer engagement, facilitate more electronic recordkeeping, for use
with the electronic Parcel Shipping Order and for other purposes. $300 each

At least 1 portable device/tablet required to be used in the Center for the
Line Busting Application, Electronic Waiver for Notary Services and
other purposes. This device will require regular, ongoing upgrades,
support, and replacement to ensure ongoing compliance with information
security requirements. Approximately $129

An optional Time-Saving Kiosk, which is a self-service solution that
allows customers of the Center to process consolidated returns, UPS®
pre-paid, pre-packed drop-offs, and pre-packaged mobile shipping and $1,311 to $1,487,
mobile returns. $499.99 one-time
set-up fee and $135
monthly managed
fee under 5-year
lease agreement

7. Start-Up Supplies: We estimate that the range given will be sufficient to cover initial supplies of
running your business for 3 months following the opening of the franchise business. Initial supplies
include retail products (e.g., corrugated boxes, packaging materials, and paper and envelopes) and
consumables (e.g., miscellaneous office supplies for the front and back counter; merchandise bags
and copy boxes; miscellaneous operational tools (hand truck, tool kit, etc.); labels, price stickers,
receipt tape, etc.; postal supplies; janitorial supplies (trash cans, vacuum, etc.); print materials; and
an initial marketing kit (exterior banner, balloons, window poster, etc.)). For new Centers, we
estimate total opening order costs for retail products range between $3,840 to $6,380 (with an
average cost of $5,050), and total opening order costs for consumables range between $2,340 to
$2,775 (with an average cost of $2,558). Centers must maintain a minimum stock of certain retail
products and consumables.

8. Utility Deposits: We estimate that you will need to provide deposits for utilities. Deposits depend
on the practices of the utility company. You must also register your business with the local county,
along with fictitious name and other requirements of your local or state government. These entities
may charge a fee for such registration. You also may be required to pay state sales tax and a
refundable UPS deposit.

9. Insurance: The figures in the Item 7 chart are expenses calculated on a yearly, per center basis for
a small business-owners package policy (property and liability) premium. Insurance costs vary
based on many factors such as coverages and limits selected, insurance company chosen, and your
Center’s building construction, fire protection, and other individual risk characteristics. Also, there
is a considerable variance of insurance costs from market to market. For example, a limited number
of urban and coastal Centers can have premiums in the $10,000 to $15,000 range. Your costs will

43
TRAD. FDD 12/05/2023
ACTIVE\1605627606.2



increase if you purchase other lines of insurance, which may possibly be required by your state’s
law or real estate lease requirements.

10. Additional Funds: This estimates the funds needed to cover your initial expenses for the first 3
months of operation (other than the items identified separately in the table). It includes payroll
costs but not any draw, salary, or living expenses for you. However, this is only an estimate, and
it is possible that you will need additional working capital during the first 3 months you operate
your Center and for a longer time period after that. New businesses often generate a negative cash
flow. High cost markets such as Manhattan, NY might be double the amount estimated here. This
3-month period is not intended, and should not be interpreted, to identify a point at which your
Center will “break even.” We cannot guarantee when or if your Center will break even. Your costs
will depend on your management skill, experience, and business acumen; local economic
conditions; the prevailing wage rate; competition; and your Center’s revenues during the initial
period. We have relied on our many collective years of experience in our industry to compile these
estimates. You should review all figures in this Item 7 carefully with a business advisor before you
decide to acquire the franchise. Except as provided in Item 10, neither we nor our affiliates offer
financing directly or indirectly for any part of the initial investment. The availability and terms of
financing depend on the availability of financing generally, your creditworthiness and collateral,
and lending policies of financial institutions. The estimate does not include any finance charge,
interest, or debt service obligation.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Except as described below, there are no goods, services, supplies, fixtures, equipment, inventory, computer
hardware and software, real estate or comparable items related to establishing or operating your Center that
you currently must buy or lease from us (or an affiliate), from designated or approved suppliers, or
according to our standards and specifications.

Goods, Supplies, Inventory and Services

You must adhere to our System in operating your Center. We reserve the right to approve all supplies not
provided by us but which contain or use our Marks. When your Center opens for business, you must stock
and display the initial inventory of products, accessories, equipment, supplies, and technology (including
hardware, software, and external components) specified in the Manuals. At all times, you must stock and
display the specified inventory in quantities needed to meet reasonably anticipated consumer demand. You
must participate in and comply with the terms and conditions of the Corporate Retail Solutions (“CRS”)
Program, which may be available online, and any aspect of our E-Commerce Program and/or Customer
Loyalty & Retention Program that we designate as mandatory. You also must use our approved vendors for
our Financial Management Training Program and (in certain areas) real estate broker services.

As a TUPSS franchisee, you obviously will feature, and offer to your customers, various UPS shipping
services in operating your Center. UPS will be the preferred carrier of choice for your franchise per the
UPS Incentive Program Contract Carrier Agreement (Exhibit K to the Franchise Agreement). When you
sign the Franchise Agreement, you also will sign the UPS Incentive Program Contract Carrier Agreement
with UPS, which will contain certain shipping, pricing, and procedural requirements for offering and selling
UPS shipping services. You must comply with this Contract Carrier Agreement because an uncured or
incurable default under, and resulting termination of, the Contract Carrier Agreement likewise will result
in the termination of your Franchise Agreement.

You must offer shredding services to customers at the Center. You will sign an agreement with an approved
vendor for shredding services. We currently have only one approved vendor for shredding services.
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Equipment & Fixtures

You must purchase and install, at your expense, all fixtures, furnishings, equipment, decor, and signs we
direct. You must purchase and install at your Center only fixtures, furnishings, equipment, decor, signs, or
other items that are supplied either directly by us or by our approved vendors. We are an approved supplier
of some of these products, and you must purchase these items from us or our approved vendors. Among the
most important of our requirements is that you use only our approved vendors for your print services
equipment.

You may purchase the Time-Saving Kiosk, which is a self-service solution that allows customers of the
Center to process consolidated returns, UPS® pre-paid, pre-packed drop-offs, and pre-packaged mobile
shipping and mobile returns. It is currently optional for franchisees. If you choose to purchase the Time-
Saving Kiosk, you must purchase the Kiosk from an approved vendor.

Technology Equipment and Software

As more fully described in Item 11, you must install and use exclusively at your Center the computer
hardware and software we designate. You also must participate in and be connected to our ICN, which is
our proprietary online communications system. You also must license from us and install and use our
Proprietary Software System.

You must participate in certain programs we designate (for example, our Corporate Retail Solutions
Program as set forth in Section 7.5 of the Franchise Agreement, our E-Commerce Program set forth in
Section 7.6 of the Franchise Agreement, and Customer Loyalty & Retention Program set forth in Section
7.7 of the Franchise Agreement). In order to participate in such programs, you may need to sign a separate
agreement with an approved vendor and obtain or upgrade certain equipment (such as a specific POS
System), software, facilities, policies, procedures, and skills. You must comply with our data security
requirements.

Advertising
You may not use any advertising or marketing materials until we have authorized them in writing.

You must comply with the Social Media requirements, as described in our Social Media policy (or
otherwise in writing), in connection with technology-based, franchise-related social networking. “Social
Media” includes participation in common social networking sites, communication applications (“Apps”),
business or directory listings, blogs, discussion threads, virtual worlds, and other similar sites, applications,
or tools. We periodically may, in our sole discretion, determine which Social Media activities are approved
(or not permitted) for franchise-related social networking. Social Media is an evolving area, and we
anticipate ongoing changes and updates to the Social Media policy. You also must comply with our email
marketing policies.

Records

All bookkeeping and accounting records, financial statements, and reports you submit to us must conform
to Generally Accepted Accounting Principles and meet our requirements.

Insurance

You must maintain insurance as required by the Franchise Agreement and the Center Operations Manual.
Required insurance includes commercial general liability insurance, “special perils” coverage on your
business personal property, including equipment, fixtures and supplies at your Center, employers’ liability
and workers’ compensation insurance, commercial hired and non-owned auto liability coverage, and

45
TRAD. FDD 12/05/2023
ACTIVE\1605627606.2



commercial auto liability coverage for vehicles titled in your business name. If you fail to obtain and
maintain any required insurance, we may purchase it on your behalf at your expense. The Center Operations
Manual specifies: (1) all then-current types of minimum required insurance coverages; (2) all then-current
minimum amounts of required insurance coverage; and (3) you need to list us, UPS, and any other
designated affiliates as additional insureds.

All insurance must be placed with a reputable insurance company licensed to do business in the state in
which the Center is located and having a Financial Size Category equal to or greater than XV and Financial
Performance Rating of “A-" or higher as assigned by Alfred M. Best and Company, Inc.

Approval Process

If you desire to purchase or lease any products or services from other than TUPSS-approved suppliers, or
if you desire to purchase or lease other than specified products or services from a TUPSS-approved supplier,
you must submit to us a written request for approval of the proposed supplier together with such evidence
of conformity with specifications we reasonably require. We may require that our representative be
permitted to inspect the supplier’s facility and that samples from the supplier be delivered for evaluation
and testing, either to us or to an independent testing facility we designate. We may require that you pay a
charge not to exceed the reasonable costs of evaluation and testing. (See Item 6) Our criteria for supplier
approvals are contained in the Manuals. We will, within 60 days after our receipt of the completed request
or completion of the evaluation and testing (if required by us), notify you in writing whether we approve or
disapprove the proposed supplier. We will not unreasonably withhold our approval; however, we do reserve
the right to limit the number of approved vendors servicing our franchise network. You must not order or
sell any products or services of the proposed supplier until you receive our written approval of the proposed
supplier.

We may from time to time revoke our approval of particular products or suppliers. Upon receipt of written
notice of revocation, you must stop ordering and/or selling any disapproved product and stop purchasing
from any disapproved supplier; you must use products purchased from approved suppliers solely for the
purposes of operating your Center and not for any other purpose. You must maintain in sufficient supply
(as we may require in the Manuals or otherwise in writing), and use at all times, only such fixtures,
furnishings, equipment (including computer hardware, software, copy machines, telephone, and fax
machine), signs, products, materials, and supplies conforming to our standards and specifications.

This process that allows us to consider (and possibly approve) your proposed use of alternative suppliers
does not apply, and is not available, to suppliers of products and services used in the construction, build-
out, remodeling or image/décor of your Center.

You must not purchase products containing our and our affiliates’ protected logos or marks unless the
supplier has been authorized and licensed to reproduce the logos, names and Marks.

Modifications

Our mandatory specifications, standards and operating procedures are described in the Manuals. We may
modify the Manuals at any time. Modifications will become effective upon publication on the The UPS
Store Hub or as we otherwise specify in writing.

Categories Of Goods And Services for Which We are The Only Approved Supplier or An Approved
Supplier

We are the only approved supplier of fixtures, graphics, mailboxes, computers (excepting optional laptops)
and peripherals, window signs, acrylics, technology installations, security gates, storefront signage, and
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some packaging materials (i.e., retention inserts). We will derive revenue from the sale of these products.
There are no purchasing or distribution cooperatives for any of the items described above.

Precise basis by which we will or may derive revenue or other material consideration as a result of required
purchases or leases:

During our last fiscal year, we had revenues of $289,302,465. Of this amount, approximately $37,918,493,
or approximately 13% of our total revenues, consisted of revenues from selling or leasing to franchisees
equipment and supplies for their Centers and for the right to use our Proprietary Software and POS Systems
and Back Office Machine.

We do not provide any material benefit to you (for example, granting additional franchises) for purchasing
particular products or services or using particular suppliers. We do negotiate purchase arrangements with
several suppliers (including price terms) for printers, flooring, graphics and signage, corrugate, receipt
paper, labels, uniforms, service brochures, business cards, stationary, software, rubber stamps, shredding
services, payment processing services, postage meters/services, floor mats, finishing equipment, fax
machines, copy controls, computer time rental services, photograph equipment and supplies, graphic design
services, printing services, electronic lockers, keyless entry, digital media, retail products, general and
specialty packaging, and communication services. In doing so, we and our affiliates seek to promote the
overall interests of the franchise system and our interests as the franchisor.

Although we are the only approved supplier for our Proprietary Software and the POS Systems and Back
Office Machine, we will receive revenue from certain approved vendors or suppliers. Of our last fiscal
year’s $289,302,465 in revenues, approximately 1.8%, or approximately $5,101,067, consisted of revenues
from vendor or supplier administrative fees. These administrative fees are usually calculated based upon a
percentage of total franchise purchases, i.e., not flat fees (typically ranging from 0% to 5% of total
franchisee purchases).

The estimated proportion of required purchases and leases to all purchases and leases by the franchisee of
goods and services in establishing and operating the franchise business:

Your purchase or lease of products and services under our specifications will represent approximately 64%
of the total estimated cost to establish, and approximately 95% of the total estimated purchases during
operation of, the business.

All of our officers identified in Item 2 own shares of UPS stock. UPS is a supplier of shipping services to
you.

During its last fiscal year (2022), UPS earned $841,407,344 in net revenues from selling UPS shipping
services to our U.S. network of franchises. During their last fiscal year (2022), our affiliates named as
follows earned the following amounts in gross revenues from selling services (as specified) to our U.S.
network of franchises: (1) iShip, Inc. (iShip software and service): $12,405,599; and (2) UPS Capital Corp.
(customized declared value coverage): $20,786,748. The source of this revenue information is UPS.
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ITEM9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will help you
find more detailed information about your obligations in these agreements and in other items of this
disclosure document.

N L Disclosure
Obligation Section in agreement document Item
. Site selection and 3 of Franchise Agreement; Exhibit I to Franchise | 7, 11 and 12
acquisition/lease Agreement titled Addendum to Lease; 2.2 of
Option Agreement
. Pre-opening purchases/leases | 3.2 and 7.1 of Franchise Agreement; Contract | 5, 7,8 and 11
Carrier Agreement; and 2.2 of Option
Agreement
. Site development and other 3 of Franchise Agreement; Option Agreement 5,6,7and 11
pre-opening requirements
. Initial and ongoing training 4.1 and 4.2 of Franchise Agreement 6,7 and 11
. Opening 3.5 of Franchise Agreement 11
. Fees 5 of Franchise Agreement; 1.1(a) of Option | 5,6and7
Agreement; 6 and 7 of Contract Carrier
Agreement; 5 of iShip Subscription Agreement;
3 of Print Royalty Credit Amendment
. Compliance with standards 7.1,7.2,7.5,and 7.7 of Franchise Agreement; 8, | 6,8, 11, and 16
and policies/operating manual | 9, 10, and 11 of Contract Carrier Agreement;
2(e) of iShip Subscription Agreement; Print
Royalty Credit Amendment
. Trademarks and proprietary 6 and 7.2 of Franchise Agreement; 15 of | 13 and 14
information Contract Carrier Agreement; 4 of iShip
Subscription Agreement
I. Restrictions on products/ 7.1 and 7.5 of Franchise Agreement; 9 of | 8and 16
services offered Contract Carrier Agreement; 2(c) of iShip
Subscription Agreement
j. Warranty and customer 7.1 of Franchise Agreement; 8 and 16 of | 11
service requirements Contract Carrier Agreement
. Territorial development and Not Applicable Not Applicable
sales quotas
. Ongoing product/service 7.1 of Franchise Agreement; Contract Carrier | 8
purchases Agreement
.Maintenance, appearance and | 2.3 and 3.6 of Franchise Agreement 11 and 17
remodeling requirements
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Disclosure

Obligation Section in agreement document ltem

n. Insurance 15 of Franchise Agreement; Contract Carrier | 6,7 and 8
Agreement

0. Advertising 8 of Franchise Agreement; 15 of the Contract | 6, 8 and 11
Carrier Agreement

p. Indemnification 7.5(f) and 17 of Franchise Agreement; 16 of | 6
Contract Carrier Agreement; 10 of iShip
Subscription Agreement

g. Owner’s participation/ 7.3 and 10.1 of Franchise Agreement 11 and 15

management/staffing

r. Records and reports 9.1 of Franchise Agreement; Contract Carrier | 6
Agreement

s. Inspections and audits 9.2 and 9.3 of Franchise Agreement; 17 of | 6and 11
Contract Carrier Agreement; 2(f) of iShip
Subscription Agreement

t. Transfer 11 of Franchise Agreement; 18 and 21 of | 17
Contract Carrier Agreement; 13(b) of iShip
Subscription Agreement

u. Renewal 2.2 and 2.3 of Franchise Agreement 17

v. Post-termination obligations | 14 of Franchise Agreement; 12(c) of iShip | 17
Subscription Agreement

w. Non-competition covenants Exhibit D to Franchise Agreement titled Non- | 17 (g) and (r)
Competition Agreement

x. Dispute resolution 20 of Franchise Agreement; 4.4 and 4.5 of | 17
Option Agreement; 13(i) and (j) of iShip
Subscription Agreement

y. Corporate Retail Solutions 7.5 of Franchise Agreement 11 and 16
Program
z. Data Security Requirements 7.1.g and 7.1.1 of Franchise Agreement 11
aa. Minimum days / hours of Print Royalty Credit Amendment 6 and 16
operation
ITEM 10
FINANCING

Except as provided below, we do not offer direct or indirect financing and do not guarantee your note, lease,
or obligation. We cannot determine whether you will be able to obtain third-party financing for all or any
part of your investment nor predict the financing terms if you in fact are able to obtain financing. Currently,
we do not receive direct or indirect payment from any person or entity in exchange for his, her, or its
obtaining or placing financing for you.
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TUPSS occasionally provides financing for qualifying prospective franchisees or prospective Multiple
Center Owners under our guidelines, including our Premier Ownership Program. We reserve the right to
add, change or delete any financing programs at any time. (Our Premier Ownership Program is an incentive
program designed to reward franchisees who operate role-model Centers and will, in our judgment, enhance
the overall value of the The UPS Store network. The Premier Ownership Program is open to individuals
who own, directly or indirectly, a majority equity interest or an equally shared majority equity interest in
the franchise rights of 2 or more Centers, each of which meets and maintains the Premier Ownership
Program’s operational standards and excellence requirements. These requirements cover, among other
things, vendor compliance, hours of operation, uniform and financial compliance, financial planner
submission, image compliance, and participation in all required profit center categories.)

We may offer you financing for your initial equipment for up to $75,000 of the initial costs of equipment
and fixtures financed through an equipment lease with us. A copy of our present standard form of equipment
lease is attached to our Franchise Agreement as Exhibit G. Our standard form lease provides for a term of
up to 5 years with payments due monthly, plus a nominal lease-processing fee. Our lease financing provides
the following parameters. If the Prime Rate (as that term is defined below) quoted on the business day
before the lease’s effective date is lower than 5%, then our lease financing rate will be 9% (a “floor rate”
of 5% plus 4% over such “floor rate”). If the Prime Rate is 5% or greater, then our lease financing rate will
be such Prime Rate plus 4%. If you default, we may repossess the leased items and terminate the equipment
lease agreement. We require a security interest in your Center’s assets and any leased equipment. From
time to time, in our sole discretion, we may require additional collateral in order to facilitate approval and
mitigate the risk in a transaction. If you are an MCO, you benefit from a reduced lease rate (Prime Rate or
5% floor rate, whichever is higher, plus 2%, plus waiver of the lease fee).

In our discretion, we may offer Multiple Center Owners loans in amounts up to 100% of the purchase price
of additional existing Centers (up to $200,000), or up to 100% of the cost to build out additional Centers
(up to $200,000) (franchise fee and working capital cannot be financed), bearing interest as follows. If the
Prime Rate is lower than 5%, then our Multiple Center Owner financing rate will be 7% (a “floor rate” of
5% plus 2% over such “floor rate”). If the Prime Rate is 5% or greater, then our Multiple Center Owner
financing rate will be such “Prime Rate” plus 2%. Rate adjusts annually January 10th each calendar year
based on the Prime Rate quoted on the last business day of the calendar year just prior to the adjustment
date. Maximum annual change of interest rate is plus or minus 1%, with a maximum life of loan change in
interest rate of plus or minus 5%. The floor or lowest Prime Rate allowed is 5%. A 1% loan fee, applicable
UCC related fees, and all applicable taxes will be collected at the time the loan is funded. These fees can
be financed. All Centers owned by the franchisee would be collateral for the loan. The loan is fully
amortized over 8 years. Franchisees satisfying our Premier Ownership Program eligibility requirements
benefit from a reduced interest rate (Prime Rate, subject to a 5% minimum) plus 0% or 1% depending on
how many Centers the franchisee then owns. Also, the franchisee has 2 repayment options: Interest-only
for the first 12 months and then an 84-month amortization period or a 96-month amortization period. We
would waive the 1% loan fee, though the franchisee is responsible for the cost of all UCC related fees and
all applicable taxes. All Centers owned by the franchisee would be collateral for the loan. For an interest
only payment, if a payment is made on an interest only payment date that is in excess of the interest due on
that date, then the excess will be applied to the outstanding principal.

In our discretion, we may offer Laser Lite remodel loans, under which we will loan up to $125,000 to
qualifying franchisees to remodel their Centers, bearing interest as follows. If the Prime Rate is lower than
5%, then our Laser Lite remodel financing rate will be 6% (a “floor rate” of 5% plus 1% over such “floor
rate”). If the Prime Rate is 5% or greater, then our Laser Lite remodel financing rate will be the Prime Rate
plus 1%. Rate adjusts annually January 10th each calendar year based on the Prime Rate quoted on the last
business day of the calendar year just prior to the adjustment date. Maximum annual change of interest rate
is plus or minus 1%, with a maximum life of loan change in interest rate of plus or minus 5%. The floor or
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lowest Prime Rate allowed is 5%. A 1% loan fee, applicable UCC related fees, and all applicable taxes will
be collected at the time the loan is funded. These fees can be financed. All Centers owned by the franchisee
would be collateral for the loan. You have 2 repayment options: (1) interest only for the first 6 months and
then a 60-month amortization period for loans less than $80,000, or a 84-month amortization period for
loans $80,000 or greater; or (2) a 60-month amortization period for loans less than $80,000, or a 84-month
amortization period for loans $80,000 or greater. For an interest only payment, if a payment is made on an
interest only payment date that is in excess of the interest due on that date, then the excess will be applied
to the outstanding principal.

In our discretion, we may finance the Renewal Fee ($7,487.50) you must pay us if you renew your franchise
rights. If you finance the full amount, you will pay us monthly instaliments up to a 12-month period at 6.5%
interest per annum. If you request the loan from us less than 12 months before your renewal date, the loan
term will be the number of months between the date of your request and the month of the Center renewal
date, and we will adjust your monthly installments accordingly. The loan must be paid in full the month
prior to the month of your renewal date. All Centers you own would be collateral for the loan.

For all of these financing programs, if you qualify, you must sign our then-current forms of Secured
Promissory Note, Security Agreement, and General Release. Our current forms of Secured Promissory
Note, Security Agreement, and General Release in Connection with Financing are attached to this
disclosure document in Exhibit 11. The franchisee (and all Owners if the franchisee is an entity) must
personally guarantee the debt. The debt will also be secured by the assets of all Centers currently owned,
as well as the assets of any Centers subsequently acquired, by the franchisee borrower. The debt can be
prepaid at any time with no prepayment penalty. As specified in the Secured Promissory Note, you have
potential liability upon default, including the acceleration of all sums due, and responsibility for our
attorneys’ fees, late fees, court costs, and other reasonable collection costs.

Events of default under the Security Agreement include failure to pay any monies due under the Franchise
Agreement, any promissory note, or the equipment lease; breach of any other contractual obligation; false
or misleading representations under the Security Agreement; loss or destruction of the collateral; liens on
the collateral; bankruptcy or insolvency; and declines in the collateral’s value. If you default under the
Security Agreement, we have all rights available under the Uniform Commercial Code and also may
accelerate the maturity of any notes payable to us, take possession of the collateral, sell the collateral, and
take over the franchised business.

We do not have any past or present practice or intent to transfer, assign, discount, or sell to a third party, in
whole or in part, any note, contract, or other instrument signed by any franchisee, but we reserve the right
to do so in the future. The Promissory Note contains certain waivers, including waivers of demand,
presentment for payment, notice of nonpayment, notice of protest or dishonor, the right to assert any setoffs
or counterclaims, statute of limitation, and defenses available to guarantors. The term “Prime Rate” means
the highest prime rate that is published in the Money Rates Section of The Wall Street Journal on the date
of the note and on the last business day of the calendar year just prior to the adjustment date or, if such rate
is no longer published in The Wall Street Journal, a comparable index or reference rate selected by us in
our sole discretion. The Prime Rate may not necessarily be our lowest or best rate.

ITEM 11
FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND TRAINING

Except as listed below, we are not required to provide you with any assistance. We may delegate some
of the following obligations to any one or more of our Area Franchisees (though, as explained in Item 1,
you may or may not have the services of an Area Franchisee) or to approved vendors.
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Pre-Opening Obligations. We have the following obligations to you before you open your Center for

business:

1.

(Not applicable to renewing franchises or purchasers of existing franchised Centers.) After we
receive your completed site review package, proposing a particular site for your Center, we will
review such completed package and either accept or reject the proposed site, typically within 14
days. You are solely responsible for selecting your Center’s site. Our acceptance is not a guarantee
or other assurance that the site will necessarily be successful. The factors we consider in accepting
locations include visibility and accessibility, demographics, traffic patterns, parking, size, physical
characteristics of existing buildings and lease terms. It is your responsibility to secure a site
accepted by us under a lease or real estate purchase contract. The lease term must (with or without
tenant options) be at least as long as the franchise term. We do not lease Center sites to franchisees.
Your lease (or real estate purchase contract) must state, among other things, that its terms are
subject to our acceptance. We will perform all of our other obligations set forth in the Franchise
Agreement and, if applicable, Center Option Agreement. Such option-related obligations are, in
summary: (1) grant of option upon execution of Option Agreement and payment of Option Fee; (2)
review (and acceptance or rejection) of your proposed real estate contract (typically a lease) for
your proposed Center(s) called for under your Option Agreement; (3) review of other information
regarding proposed site; (4) review of your financial and operational qualifications; (5) counter-
execution of your Franchise Agreement(s) and related documents if and when you have satisfied
pre-requisite criteria; and (6) we will attempt to first resolve any dispute arising under the Option
Agreement through non-binding mediation. The Option Agreement provides that if you do not
submit to us a site that satisfies (in our sole judgment) our site criteria by the deadlines set forth in
the Option Schedule, then the Option Agreement is subject to termination, and we will keep your
entire Option Fee. (Franchise Agreement, Section 3.1, 3.2; Option Agreement, Sections 1.1, 2.2,
3.4,3.5and 7.2)

(Not applicable to renewing franchises or purchasers of existing franchised Centers.) After we
receive the completed pre-construction forms and as-built drawings for your Center location, we
will provide you with a Laser Lite Center design. (Franchise Agreement, Section 3.3)

Your Area Franchisee (if you have one) or one of our employees or approved vendors will
coordinate your Center’s construction. This person is the Center Development Coordinator. You
must use a licensed and bonded general contractor approved by your Center Development
Coordinator for the actual build-out of your Center. Completed construction must satisfy our
specifications and comply with all applicable laws, including local building codes. (Franchise
Agreement, Section 3.4)

We will give you electronic access to our confidential Manuals (including all revisions), which are
available on the The UPS Store Hub, to use during the franchise term. The Manuals contain our
standard operational procedures, policies, rules and regulations with which you must comply.
(Franchise Agreement, Section 7.2) The Table of Contents of our Operations Manual (as of
February 23, 2023) is listed below.

We will license you our Proprietary Software. See discussion below under “Computer Systems”
heading. (Franchise Agreement, Section 7.1 (f); Software License)

Shortly after you send us certain required initial marketing information, we will develop a plan to
use your Initial Marketing Plan fee.

We will provide our Pre-Opening New Franchisee Training Program:
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We offer you a multi-phased New Franchisee Training Program that focuses on developing the business
management, technical, conceptual and diagnostic skills necessary to grow your franchised business.
Following an introductory Web-based training (“WBT"), there are 2 basic parts to our New Franchisee
Training Program: (1) the In Store Experience (“ISE”) Parts I and Il, each of which is 5 days at a
local/regional Certified Training Center and taught by a Certified Trainer; and (2) the University Business
Course (“UBC”), which is 8 days in San Diego at our The UPS Store University (included in the UBC
training are 3 days dedicated to Print Services Training, which must be attended by all new franchisees
completing the New Franchisee Training Program), conducted virtually, or conducted by a certified trainer
at a Certified Training Center (or any combination of the three), in all cases in our sole discretion. Our
Vice President, Human Resources and Training, Herbert Garrett, supervises our New Franchisee Training
Program and all of our other training programs for franchisees and Center employees.

See Item 15 of this disclosure document for a description of who must complete our pre-opening New
Franchisee Training Program. In summary, your Center’s day-to-day operations must be overseen and
supervised by a Primary Operator who first must have successfully completed our New Franchisee Training
Program. This Primary Operator may be you or your supervisory employee who does not own any of your
Center’s franchise rights.

If you are an MCO, as defined in the Franchise Agreement, each of your Center’s day-to-day operations
must be overseen and supervised by a full-time, on-premises employee who is a Certified Operator, i.e.,
has successfully completed our Certified Operator Training (“COT”) program (a person trained as a
Primary Operator may serve in this role). With one exception, there must be at least 1 Primary Operator for
every 5 Centers owned by an MCO. (For example, if you are an MCO with 5 Centers or less, you must
have at least 1 Primary Operator in addition to a Certified Operator for each Center; if you are an MCO
with 6 through 10 Centers, you must have at least 2 Primary Operators in addition to a Certified Operator
for each Center; if you are an MCO with 11 through 15 Centers, you must have at least 3 Primary Operators
in addition to a Certified Operator for each Center; and so on.) The only exception to this requirement is
for 2-Center owners. If you own 2 Centers, you may have one Center operated by a Primary Operator and
the second Center operated by a Certified Operator or Primary Operator. If you purchase a third Center,
each of your 3 Centers must be operated full-time by a Certified Operator, and the 3 Centers must be
overseen by a Primary Operator. If you are an MCO, you may designate a person trained as a Primary
Operator to satisfy your obligation to have a Certified Operator for one of your Centers if that person is
overseen by a Primary Operator as described above.

English Proficiency: To be eligible for ownership of a franchised Center, the controlling owner of the
Center’s franchise rights must demonstrate to our satisfaction that he/she can proficiently read, write and
converse in the English language. We may require an English proficiency test, administered by either us or
a testing firm we retain. This English proficiency requirement applies (a) even if the controlling owner of
the Center’s franchise rights is not the Center’s Primary Operator and (b) also to the Center’s Primary
Operator or (if applicable) the Center’s Certified Operator.

We provide a comprehensive set of instructional materials and methods for use in our New Franchisee
Training Program.

The following list is an overview of our New Franchisee Training Program curriculum. This program is
facilitated approximately 12 times per year. Web-based training modules (completed before in-store
training) and in-store training are scheduled to precede and follow the University class training. The second
week of the In Store Experience, ISE 11, should be completed no earlier than 4 weeks before the Center’s
projected opening date.
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TRAINING PROGRAM

Column 1 Column 2 Column 3 Column 4 Column 5
In-Center Off-site
Classroom On-The-Job computer
Training Training Training
Subject Hours Hours Hours (1) Location!
Financial Management 8 2 5 Computer, In-Center & University
Sales & Customer 4 15 5 Computer, In-Center & University
Service
POS Systems 4.5 15 2 Computer, In-Center & University
Marketing, 6.5 7 3 Computer, In-Center & University
Merchandising & Public
Relations
Mailbox Services 1.5 3.5 2 Computer, In-Center & University
USPS & Mailbox 0 6 3 Computer, In-Center & University
Services
UPS Shipping Services 6.5 12 5 Computer, In-Center & University
Packaging 55 55 2 Computer, In-Center & University
Print Services 32 10 3 Computer, In-Center & University
CRS 1 1 2 Computer, In-Center & University
HR - Employment 35 1 3 Computer, In-Center & University
Process, Recruitment, &
Managing Performance
Freight Services 1.5 4 2 Computer, In-Center & University
Other 3 10 3 Computer, University & In-Center
Total Hours 775 92 40 212

Footnote 1: References above to “University” mean The UPS Store University located at our Headquarters
in San Diego, CA. References to “In-Center” mean the training Center that is generally located nearest to
you that we select based on availability, scheduling and other relevant factors. References to “Off-site”
mean anywhere you have an online connection.

Your designated Primary Operator must attend, and successfully complete at your expense (if he or she has
not already done so), a Financial Management Training Program offered by an approved financial
management training vendor no later than 6 months after the Franchise Agreement’s effective date. If the
Primary Operator who attended and successfully completed the Financial Management Training Program
ceases to supervise the Center, you must designate a replacement Primary Operator to supervise the Center
as soon as possible (but within 90 days) and that replacement Primary Operator must attend and successfully
complete the Financial Management Training Program described above (if he or she has not already done
S0), at your expense, no later than 60 days after the date the Primary Operator is designated to supervise the
Center.

54
TRAD. FDD 12/05/2023
ACTIVE\1605627606.2



We may substitute virtual learning and “e-learning” training modules (through video and/or other electronic
means) for any training that you, your designated Primary Operator, or your supervisory employee
otherwise would attend in person at our Headquarters.

Post-Opening Obligations. We have the following obligations to you during your Center’s operation:

1. We will make available to you for a license fee, and subject to other terms and conditions described
in the Manuals and Software License, computer systems and software and periodic upgrades. These
include systems for accounting, administration, financial reporting and manifesting. These software
systems and their terms of use are set forth in the Manuals and Software License. (Franchise
Agreement, Section 4.2; Software License, Exhibit E) You must comply with our data security
requirements.

2. If you request, we will provide reasonable continuing consultation and advice regarding your
Center’s operation by telephone, The UPS Store Hub, or other electronic means. In our sole
discretion, we may send a representative to your Center to discuss your Center’s operation with
you. (Franchise Agreement, Section 4.2)

3. In our discretion, we will present periodic supplemental or additional training programs and
refresher courses for all franchisees and their supervisory employees (mandatory or optional, in our
discretion). You must pay all travel and living expenses and compensation for you and your
supervisory employees to attend training programs, though we may also make available distance
learning over the Internet. You must pay our then-current reasonable charges as set forth in the
Manuals. (Franchise Agreement, Section 4.1(g)).

4. We will develop and provide you with advertising and promotional materials for local and regional
marketing, for publication or reproduction and distribution at your expense. We reserve the right
to be reimbursed for our costs of producing such materials. (Franchise Agreement, Section 4.2)

Post-Opening Training

We may, from time to time, offer additional learning programs for ongoing education. We reserve the right,
in our sole and absolute discretion, to require additional (i.e., post-opening) training for you (the franchisee)
and/or your supervisory employees working in your Center(s).

As noted in Item 5 of this disclosure document, all first-time Multiple Center Owners must attend and
successfully complete our Multiple Center Owner Workshop (“MCOW?™), no later than 6 months after you
sign your Franchise Agreement. This currently is a 4-day program held at our Headquarters in San Diego,
CA. You must complete MCOW even if you (or your Primary Operator) previously successfully completed
the New Franchisee Training Program. We may require an owner who is involved in the day-to-day
operations of the Center(s) to attend MCOW in order to satisfy the MCOW training requirement.

We will make various learning materials and programs available to you for use in training employees
working in your Center. We strongly encourage you to utilize these programs and in some cases may require
their use. We will offer a variety of continuing education programs, including online learning programs via
the Learning Center, Internet, regional training workshops and networking meetings. We encourage you
to attend all of these programs and in some cases may require your attendance.

While not obligated to do so, we ordinarily conduct meetings and/or seminars to provide additional
guidance to our franchisees in marketing, advertising, equipment, technology and business management.
We are responsible for our own costs incurred in setting up these meetings and/or seminars. You are
responsible for all of your costs associated with transportation, food and lodging. Although not obligated
to do so, we also customarily hold a franchisee convention no less frequently than every 24 months.
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Attendance at the franchisee convention is strongly encouraged. You must attend, at your expense, all
networking meetings held by our Area Franchisees (if one exists for your Center) or us in the areas where
you have Centers. So, for example, if you have Centers in more than one area, you must attend the
networking meetings held in each area.

Advertising

National Advertising Fund

You must contribute to the National Advertising Fund (“NAF”) for all The UPS Store Centers (see Item 6).
We have decision-making control of all NAF activities and (except as provided below) expenditures for as
long as the NAF remains in existence, including the creation and production of all advertising and marketing
concepts and materials and their geographic, market, and media placement and allocation. We also may use
the NAF to pay taxes due on account of the NAF monies we receive (including if a state taxes us on account
of NAF contributions made by franchisees from that state).

We have established the Marketing Advisory Council (“MAC”), comprised of members representing area
franchisees, franchisees, and us, with a chair elected by the members. Subject to our candidate eligibility
criteria and other MAC policies and rules that we may periodically update, franchisees and area franchisees
elect their own representatives to participate in the MAC. The MAC is governed by bylaws that may be
amended periodically as provided in the MAC’s charter. The MAC serves only in an advisory capacity
concerning the NAF’s administration and operation, except that the MAC has the right to determine whether
the NAF should pay for the media plans proposed, created, and to be implemented by us. Your Operations
Manual contains additional information regarding the NAF and MAC. We have the power to change or
dissolve the MAC as provided in its charter.

All franchisees operating The UPS Store Centers contribute to the NAF at the same rate. Any and all The
UPS Store Centers that we currently own, or may own in the future, must contribute to the NAF on the
same basis. The NAF may be audited at our discretion; otherwise, its statements are unaudited. The NAF’s
financial statements are available for review upon written request. We do not receive any payment for
providing goods or services to the NAF. If total NAF contributions exceed the expenditures by NAF in any
fiscal year, the excess will be retained in the NAF for future advertising expenditures. No portion of the
NAF is used for advertising that is principally a solicitation for the sale of franchises.

The media used for advertising products or services offered by Centers may include Internet, television,
radio, print, direct mail, and sales collateral material. Coverage is local, regional and national. The source
of the advertising includes our in-house Marketing/Advertising department, a national advertising agency,
and, optionally, regional advertising agencies. Our national advertising agency advises us on strategy
direction for advertisements. (Franchise Agreement, Section 8) NAF monies need not be spent in any
manner that is proportionate or equivalent to NAF contributions from particular The UPS Store Centers or
in any geographic area. We have no obligation to spend any NAF funds in your market. If we terminate the
NAF, unspent monies will be distributed to The UPS Store franchisees in proportion to their respective
NAF contributions during the preceding 12-month period.

NAF contributions were used as follows in 2022: 66% for media placement, 16% for production, 8% for
administrative expenses, and 10% for other (including co-op advertising).

The UPS Store Marketing Fee (“Marketing Fee™)

We collect a Marketing Fee of 1% of STR (as discussed in Item 6), which we use for public relations and

other marketing activities, including research and development, testing, and pilot programs to promote the

sale of existing or new products and services which could potentially produce revenues for Centers; for

promotional programs to assist specific franchises; for promoting the sale of new franchises; for marketing
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research; and for similar matters. We have complete discretion as to the use and allocation of these funds,
which may be used to pay direct program costs and/or overhead expenses related to the activities above.
Any and all The UPS Store Centers that we currently own, or may own in the future, must contribute a
Marketing Fee on the same basis. However, any The UPS Store Centers operated by UPS or its subsidiaries
(other than us) need not contribute a Marketing Fee on the same basis.

Advertising Co-Ops

1. The standard for establishing market-wide co-ops is the television Designated Market Area
(“DMA”) as measured by Nielsen Corporation, an independent media research and measurement company.
DMA s are Nielsen’s geographical assignment of exclusive TV markets defined by counties.

The DMA co-op uses funds raised by monthly dues paid by its members and provides meaningful input
and recommendations to the national advertising agency and us for the purpose of collective regional
advertising, public relations and marketing programs promoting The UPS Store brand and its products and
services. The use of funds by DMA co-ops will vary from co-op to co-op.

Monthly dues are determined by a majority vote of the DMA co-op membership, but we reserve the right
to modify co-op dues as set forth in the Co-op Bylaws. Co-op monthly dues must be sent directly to us via
electronic funds transfer by the date specified (see Item 6). Franchisees in a DMA co-op contribute at the
same rate. Any The UPS Store Centers we operate in a DMA co-op area would contribute to the co-op on
the same basis as franchisees. You may review unaudited statements and records regarding the DMA co-
op’s activities.

When signing the Franchise Agreement, The UPS Store franchisee automatically becomes an active
member of the co-op assigned to the local DMA. Participation in the DMA co-op is required as specified
in The UPS Store Advertising Co-op Guidebook, which includes Co-op Bylaws; Media Guidelines; sample
forms/reports; operational procedures and other materials relating to the DMA co-op’s administration and
operation. We can control the DMA co-op’s operation and periodically modify the Co-op Guidebook as we
deem best. You must comply with Co-op Guidebook changes.

We can have the DMA co-op changed, dissolved or merged with another The UPS Store advertising co-op
whenever we think best. We reserve the right to determine and control the DMA co-op’s advertising
materials, activities, selection of advertising agency and expenditures.

The NAF and the Marketing Fee are utilized to produce creative, purchase nation-wide advertising and
develop Local Store Marketing tools and resources. The DMA co-ops are required to use marketing
materials, including creative, we designate.

2. We provide co-ops made up of 15 or fewer Centers with the opportunity to be designated a “self-
managed” DMA co-op. A majority vote by the DMA co-op members is required to implement the change.
The sole difference between a standard DMA co-op and a “self-managed” DMA co-op is as follows: The
members of a “self-managed” DMA co-op provide input and recommendations to us (and not to the national
advertising agency) for the purpose of only regional and/or local (not collective) advertising, public
relations and marketing programs promoting The UPS Store brand and its products and services; and we
may implement an alternative (or optional) method for receipt of funds for marketing purposes. We reserve
the right to terminate a DMA co-op’s “self-managed” designation upon 60 days’ written notice. The Co-op
Guidebook has been updated to reflect this change.
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Center Web Sites

In order to promote and maintain a consistent brand image and message, we provide each Center with a
Web site for the purpose of advertising its location, contact information, operating hours, and products and
services. Franchisees may not develop their own Web sites relating to their respective franchises or product
and service offerings.

Franchisees may not register their own domain names relating to their respective franchises, especially
domain names using a trademark or trade name of UPS or us, including, without limitation, such names as
United Parcel Service, UPS®, The UPS Store®, UPS Store, Mail Boxes Etc.®, Mail Boxes, or any words
or letters that are confusingly similar, including “TUPSS.”

While Center Web pages are our property, franchisees may supplement the content of these Web pages and
sites to reflect the products and services offered at their respective Centers. However, all such changes must
conform to our Web site guidelines, the policies we impose in Franchise Agreements, the Center Operations
Manual, and other documents or releases.

Directory Listings

We may submit the Center’s address, telephone number, and other information to online directory and
business listings, including those listings maintained by Google My Business, Bing®, Yahoo!®, Yelp®,
Facebook®, and foursquare. All online directory listings for the Center are our property, and we may
transfer, terminate, or amend the listings in our sole discretion. Franchisees may not create or submit their
own directory or business listings related to their respective franchises or products and services.

Length of Time to Open Franchised Business

We estimate that the typical length of time between signing the Franchise Agreement and opening the
franchised business will be 90 to 120 days (immediately if you are renewing or signing the Franchise
Agreement in connection with a transfer). Factors which may affect this time period include Center design
approvals and the ability to procure and install equipment and computers, make acceptable financing
arrangements, obtain any required approvals and zoning and building permits, resolve other factors bearing
on construction, and the occurrence of other events, causes, or circumstances beyond a franchisee’s
reasonable control. Additionally, as a result of disruptions in global supply chains caused by the COVID-
19 pandemic, TUPSS and its vendors may experience delays in receiving orders of furniture, fixtures,
equipment, and other materials and supplies that TUPSS and its vendors sell to franchisees for the
development of Centers. Any such delays may negatively impact a Center’s construction and opening
timelines.

Computer Hardware

See Item 7, Footnote 5 for a detailed description of the computer hardware you must purchase. As noted in
Item 7, the cost of purchasing the required POS Systems is approximately $10,064 (one laser printer per
POS system is an additional approximately $182). The purchase of these systems includes a standard 3-
year uplift warranty on peripherals. The cost of purchasing a required Back Office machine is
approximately $787 (includes monitor, which is sold separately) (one laser printer per back office machine
is an additional approximately $182). The cost of purchasing a required The UPS Store® Business Station
is approximately $998 (with monitor and TUPSS-approved configurations, which may change
periodically).

You must purchase POS System hardware, back office machine, and The UPS Store® Business Station
solely from us. PIN Pad devices for the Microsoft® Dynamics 365® Modern POS (MPOS) must be obtained
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from our approved vendor. There is an ongoing monthly maintenance fee of $15 per PIN Pad payable to
the approved vendor.

An additional customer-facing touch screen monitor for each POS System is required, which TUPSS
intends to use to promote products and services, increase customer engagement, facilitate more electronic
recordkeeping, for use with the electronic Parcel Shipping Order and for other purposes, costs
approximately $300 each.

You also must use in the Center at least 1 portable device/tablet for the Line Busting Application, Electronic
Waiver for Notary Services, and other purposes. The portable device/tablet costs approximately $129. This
device will require regular, ongoing upgrades, support, and replacement to ensure ongoing compliance with
information security requirements.

As part of the Center’s computer hardware, we reserve the right to require you to install security and
surveillance systems in the Center according to the terms and requirements specified in our Manuals.

Scales
One (1) Mettler Toledo 150 Ib. electronic scale (Model BC6L) or equivalent — one (1) per POS System
required

ICN Related Hardware

2 TUPSS-approved 8-Port Ethernet Switches
Fortinet ICN Device

Depending upon your communications service provider and our ICN specifications, which may be updated
from time to time, additional ICN-related equipment may be necessary.

Hardware Maintenance

As of December 5, 2023, the vendor from whom we purchase computers for configuration and resale to
franchisees provides a standard 3-year warranty with the peripheral and non-peripheral computer hardware.
In the future, we may purchase computer equipment from vendors that do not offer such standard 3-year
warranty but can be purchased for an additional fee. Pricing and specifications are subject to change due to
technological and program changes.

In the long-term best interests of our System as a whole, we may revise our technology-related
specifications from time to time. Consequently, you may be required to upgrade or update your computer
system and data security policies and procedures. There is no contractual limitation on the frequency and
cost of this obligation, though our industry reflects an update or upgrade for data security requirements
every year and all other areas every 2 to 3 years. As described in Item 8 and in this Item 11, we will make
available to you a computer software system. The hardware component of the system is described above.
You have a contractual obligation to purchase and install ongoing upgrades to this system and to comply
with all data security requirements we establish from time to time. There is no limitation on the frequency
or cost of this obligation.

For a fee, you must also license from us our proprietary software package, costing (including related fees)
as follows:

One-Time Per-Franchise Proprietary Software License Fee $4,750.00
Annual Technology Development and Support Fee $2,304.00
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The One-Time Per-Franchise Proprietary Software License Fee is reduced to $3,750 if you are purchasing
your 2" franchise and reduced to $2,750 if you are purchasing your 3 or greater franchise or are acquiring
a Center franchise under our Rural Program.

If you are purchasing your 2" or greater franchise or acquire a Center franchise under our Rural Program,
the Annual Technology Development and Support Fee is reduced from $2,304 to $2,196 per Center. This
fee is subject to change in the future.

This Annual Technology Development and Support Fee must be paid each year, on a monthly basis,
including upon the commencement of your Franchise Agreement. This fee is subject to reasonable increases
from time to time. (We anticipate that the Annual Technology Development and Support Fee will increase
over the next couple of years due to significantly increasing costs related to delivering technology.)

Computer Software

Our proprietary software that must be purchased upon the build-out of your Center, included in the $4,750
fee, is: (1) Counter Manifest System (CMS) (our affiliate iShip, Inc. is the licensor) (processes packages
for shipping); (2) Point of Sale systems (POS) (processes daily customer transactions); (3) Corporate
Accounts Management System (CAMS) (tracks Corporate Retail Solution (CRS) transactions); (4) Unified
Package Management (UPM) (used to manage packages coming into the Center); (5) Packing Solutions
(provides packaging instructions); and (6) system that facilitates corporate discounts for CRS clients and
mailbox service transactions for mailbox customers.

Commercially available software currently required for use in our systems, not included in the $4,750 fee,
includes (1) QuickBooks® Pro® (available from local vendor or Autymate, our approved vendor); (2)
Microsoft® Office Professional (only from local vendor); and (3) Adobe® Creative Cloud® (subscription
based) (only from local vendor).

We use a secure protocol to independently access your POS software and retrieve data in order to develop
our databases, which will be used to further develop our products, services, marketing campaigns, etc. We
reserve the right to use our secure protocol to automate royalty and other fee payment and reporting. There
are no contractual limitations on our right to access this information. We may, as often as we deem
appropriate (including on a daily, continuous basis), independently, remotely access the POS Systems and
any and all other computer and technology systems you use to retrieve all other information regarding the
Center’s operation (excluding employee- and employment-related information).
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We make the provision of the Center Operations Manual available to our franchisees on the Internet by
means of a password. This material and any copies are our property and licensed to you. The number of
pages per section of the Table of Contents may change due to periodic updates to the Center Operations
Manual.

ITEM 12
TERRITORY

You will be permitted to operate your Center at a specific location acceptable to us. Although we must
accept your proposed site, the ultimate decision and final responsibility on whether to accept your Center’s
site and premises lease are yours. Our acceptance will be based upon various factors, including visibility
and accessibility, demographics, proximity to other Centers, traffic patterns, parking, size, physical
characteristics of existing buildings and lease terms. You may not relocate the Center without our prior
written consent, which we may grant or withhold as we deem best based on the particular circumstances
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and what is in the Center’s and our system’s best interests. Factors include, for example, the proposed
market area, market positioning, its proximity to other Centers, whether you are complying with your
Franchise Agreement, whether you properly de-identify the old Center, and how long it will take you to
open the new Center.

Your Franchise Agreement will have an attached map and written description that will describe a
geographic area surrounding your Center (your “Territory”). There is no minimum territory size we grant
you. Your Territory size depends on market factors in the area. We will establish your Territory’s
boundaries before you sign your Franchise Agreement. Boundary lines extend only to the middle of the
boundary line of demarcation, e.g., to the middle of a street or highway, and another Center may be located
on the boundary line but outside your Territory. We may modify your Territory in our sole and absolute
discretion when the agreement is transferred or renewed or if you relocate the Center during the franchise
term. There are no restrictions on your soliciting or accepting orders from consumers outside your Territory.
You will not receive an exclusive territory. You may face competition from other franchisees, from outlets
that we own, or from other channels of distribution or competitive brands that we control. This is the case,
in part, because we have the right to establish Non-Traditional sites in your Territory (see discussion below).

During your Franchise Agreement term:

a. Except as set forth below (and more specifically in Section 1.2 of the Franchise Agreement), neither
TUPSS or its Affiliates will own or operate a Center (as defined in the Franchise Agreement) nor
license or franchise others to do so at any site located within your franchise Territory (as defined
in the Franchise Agreement).

b. Subject to “Franchisee’s Right of First Refusal for Non-Traditional Site Development,” we or our
Affiliates may own or operate, or license or franchise others to own or operate, Centers at Non-
Traditional sites (as defined in the Franchise Agreement) anywhere within your franchise Territory
and regardless of the proximity to your Center (subject to limitations set forth in Section 1.3 of the
Franchise Agreement). (For details regarding your “Right of First Refusal for Non-Traditional Site
Development,” see Section 1.3 of the Franchise Agreement. For information about our franchise
offering for Centers to be located at Non-Traditional sites, see our Non-Traditional FDD).

C. We reserve for ourselves (and for our Designees) the exclusive, unrestricted right to produce,
franchise, license, sell, distribute and market any products or services (under any brands, including
our trademarks) from any Retail Outlets (including Traditional Centers or Non-Traditional sites)
the physical premises of which are located outside your franchise Territory, regardless of (i) the
Retail Outlet’s proximity to your Center, or (ii) whether or not such products or services are
purchased by customers whose residences or places of business are located within your Territory.

d. We expressly reserve (for ourselves and our Designees) the exclusive, unrestricted right to sell,
distribute and market any products or services (under any brands, including our trademarks) to
customers (wherever located) through all Retail Outlets and other distribution channels physically
located or otherwise operating within or outside the Territory (but not through Traditional Centers
the physical premises of which are located within the Territory). For example, we (and our
Designees) may utilize the following alternative channels or methods of distribution under this
provision: the Internet and other electronic communications methods, mail order catalogs, direct
mail advertising, and telemarketing. In addition, we, UPS, and UPS’ other operating subsidiaries
have the right to sell UPS products and services through customer counters, air service counters,
drop boxes, and independently-owned businesses (Commercial Mail Receiving Agency
(“CMRA”) and non-CMRA) that also function as authorized shipping outlets but do not operate
under the System, whether such alternative channels or methods of distribution are physically
located or otherwise operating within or outside the Territory.
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e. TUPSS and its Affiliates may, without any restrictions whatsoever, engage in any other activities
they desire within or outside your franchise Territory that are not specifically prohibited above or
elsewhere in your Franchise Agreement, including the activities described in Sections 1.2 (c) and
(d) of your Franchise Agreement.

We need not compensate you if we engage in any of the activities described above. Continuation of your
territorial rights described above does not depend on your achieving a certain sales volume, market
penetration, or other contingency. We have the right to modify your Territory’s boundaries upon a transfer
or renewal of your Franchise Agreement or if you relocate the Center during the franchise term. Except as
described above, you have no options, rights of first refusal, or similar rights to acquire additional
franchises. We may allow you, in our sole and absolute discretion, to operate a permanent or temporary
kiosk location at any location so long as it is not within another franchisee’s territory. STR from such kiosk
locations is subject to the same fees as your Center and transactions from such locations must be reported
through your Center.

Except for renewal franchises and purchasers of existing franchised Centers, you are (subject to our prior
written approval) permitted to enter into a Center Option Agreement (see Exhibit 2) with us. In exchange
for an option fee, you (the option holder) receive a protected option territory. Not all option holders become
franchisees. This Center Option Agreement does not grant you any protected territory to operate a Center.
If you (as option holder) did effectively exercise your option, you would sign a Franchise Agreement with
a defined franchise Territory (see above). Your Franchise Agreement’s territory would not necessarily
match your option territory. In fact, it is likely that your franchise territory would be significantly smaller
than your option territory.

ITEM 13
TRADEMARKS

The following “UPS” Marks are the primary Marks that you will use in operating your Center. All of them
are registered on the Principal Register of the United States Patent and Trademark Office (“USPTQO”).

REGISTRATION DESCRIPTION REGISTRATION | CLASS(ES)
NUMBER OF DATE
MARK

2,884,954 THE UPS STORE | September 14,2004 | 9, 35, 38, 39

UPS & Stylized
2,978,624 Shield Device July 26, 2005 36
(b/w)

UPS & Stylized
2,978,625 Shield Device July 26, 2005 36
(color)

UPS & Stylized
2,867,999 Shield Device July 27, 2004 39
(b/w)

UPS & Stylized
2,868,000 Shield Device July 27, 2004 39
(b/w)

UPS & Stylized
2,973,108 Shield Device July 19, 2005
(b/w)

9, 16, 25, 35,
38, 42
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REGISTRATION DESCRIPTION REGISTRATION CLASS(ES)
NUMBER OF DATE
MARK
UPS & Stylized
2,981,794 Shield Device August2, 2005 | % 16,25 35,
38,42
(color)
UPS & Stylized
2,973,599 Shield Device July 19, 2005 35, 36
(color)
UPS & Stylized
2,965,392 Shield Device July 5, 2005 35, 36
(b/w)
UPS & Stylized
3,160,056 Shield Device October 17, 2006 24,28
(b/w)
3,802,762 Pack & Ship June 15, 2010 39
Promise
The UPS Store
3,931,594 Certified Packing March 15, 2011 39
Experts
WE DO MORE
3,802,948 THAN SHIPPING June 15, 2010 35
KEY SAVINGS
5,328,156 CARD November 7, 2017 35
2,002,217 MA”ETBCOXES September 24, 1996 | 35, 38, 39, 42
2,348,287 MBE May 9, 2000 39
1,726,118 MBE & Square | i oher 20,1992 | 35, 38, 39
Globe Design
MBE MAIL
2,156,007 BOXES ETC. (and May 12, 1998 35, 38, 39, 42
design)

Our affiliate has filed or will file all required affidavits for these marks. It has renewed the marks that have
come up for renewal and intends to renew other marks that are important for Centers as they come up for
renewal.

Determinations: There are no currently effective material determinations of the USPTO, the Trademark
Trial and Appeal Board, the trademark administrator of any state, or any court, and no pending
infringement, opposition, or cancellation proceedings or material litigation, involving the principal marks.
We do not actually know of either superior prior rights or infringing uses that could materially affect your
use of the Marks in any state.

Agreements: UPS Market Driver, Inc., one of our affiliates, has licensed the Marks to us for our franchise
program. If we breach the license agreement and fail to cure the breach within 120 days after UPS Market
Driver notifies us of the breach, UPS Market Driver may terminate the license agreement. We must pay
royalties to UPS Market Driver, maintain the nature and quality of the Marks to the standards and
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specifications set by UPS Market Driver, protect the Marks, maintain sales records, maintain liability
insurance, and not assign our license rights. UPS Market Driver has derived the right to use and sublicense
the Marks from UPS of America (see Item 1), the owner of all the Marks. If either of the license agreements
described above expires without renewal or is terminated while your Franchise Agreement still is in effect,
you may continue using the Marks in operating your Center for the remaining term of your Franchise
Agreement (and during any expressly granted and permitted franchise renewal terms) as long as you comply
with all of your contractual obligations in operating the Center.

Branded Vehicle Program: If you seek to operate a branded vehicle to promote your franchised business,
you must comply with the Branded Vehicle Program, which is detailed in your Center Operations Manual.
This program has very strict requirements, including the type and condition of vehicles that qualify for
participation, use of our vendors and approved graphics/materials for branding the vehicle, minimum
insurance coverage, etc. There is no guarantee that your vehicle will be approved for the Branded Vehicle
Program, which is an optional program.

Trademark Protection: If you learn of any alleged infringement of the Marks or challenge to your use of the
Marks under the Franchise Agreement, you must notify us immediately. You may not settle or compromise
any trademark claim. We have the right to defend, compromise or settle these claims at our sole cost and
expense, using attorneys of our own choosing, and you must cooperate fully with us in defending these
claims. We will bear your incidental legal expenses to participate in any action, except for the cost of your
separate legal counsel if you elect to be represented by counsel separately. Both during and after the
franchise term, you must not directly or indirectly contest, derogate, disparage or impugn any of our Marks.
We may take any action (or no action) we deem best against trademark infringers. The Franchise Agreement
does not obligate us to take any particular action against a trademark infringer.

If any legal action is brought against you by a third party alleging that your use of the Marks violates a third
party’s rights, we will indemnify you against (and reimburse you for) all directly related costs (including
attorneys’ fees) and damages for which you are held liable, so long as (i) you immediately notified us of
the claim(s); (ii) your use of the Marks was fully authorized by us; (iii) you are not in default of your
Franchise Agreement or any other agreement between you and us; and (iv) you execute any and all
documents and do whatever is deemed necessary or advisable in our (or legal counsel’s) opinion to protect
our interests in the Marks.

Infringing Uses & Madification: As of this disclosure document’s issuance date, we know of no superior
rights or infringing uses which would materially affect your use of the Marks. We reserve the right, in our
sole discretion, to designate one or more new, modified or replacement Marks for your use, or reduce the
number of Marks available for your use, and, upon written notice from us, you must implement such new,
modified or replacement Marks in addition to or in lieu of any previously designated Marks. Any expenses
or costs associated with your use of any such new, modified or replacement Marks will be your sole
responsibility.

ITEM 14
PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

There are no patents or patent applications material to the franchise. You do receive the right to reproduce,
distribute, and display copyrighted materials produced for Centers, including Proprietary Information,
Confidential Information, and Trade Secrets (as those terms are defined in the Franchise Agreement)
published in our confidential Manuals and other materials as well as proprietary computer software (See
Item 11). We claim a copyright in numerous materials; some are registered with the United States Copyright
Office, some are not. We intend to renew any copyright that is important for our business. You may
reproduce, distribute, and display our copyrights only as we specify while you operate your Center (and
must stop reproducing, distributing, and displaying them if we so direct you). There currently are no
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effective adverse determinations of the USPTO, the United States Copyright Office, or any court regarding
the copyrighted materials. No agreement limits our right to reproduce, distribute, and display or allow others
to reproduce, distribute, and display the copyrighted materials.

We do not actually know of any infringing uses of our copyrights that could materially affect your
reproduction, distribution, and display of the copyrighted materials in any state. We and our affiliates need
not protect or defend copyrights, although we intend to do so if in the system’s best interests. We and our
affiliates may control any action we choose to bring, even if you voluntarily bring the matter to our attention.
We and our affiliates need not participate in your defense and/or indemnify you for damages or expenses
in a copyright proceeding.

You must treat the information contained in the software, Manuals and any other manuals or supplemental
material we supply as confidential and use all reasonable efforts to maintain this information as secret and
confidential. The software and Manuals are our property, and you may not duplicate, copy, disclose or
disseminate the contents of the software and Manuals at any time, without our prior written consent. We
may modify or supplement the software and Manuals upon notice or delivery to you. Upon the termination
or non-renewal of your franchise, you must return all Manuals and software to us, because we own these
materials. All information about our System revealed in the Manuals constitutes our Proprietary
Information.

You must not, during or after the franchise term, communicate, divulge, or use for the benefit of any other
person, partnership, association or corporation, any Confidential Information, Proprietary Information,
Trade Secret, knowledge or know-how concerning your Center’s method of operation which may be
communicated to you or of which you may be apprised by virtue of your operation under the terms of the
Franchise Agreement, including information, knowledge, or know-how regarding our System. You may
divulge this Confidential Information only to those Center employees who must have access to it in order
to operate your Center.

ITEM 15
OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION
OF THE FRANCHISE BUSINESS

We typically do not require you to participate personally as the Center’s direct, “on-premises” operator or
supervisor of operations. Your Center’s day-to-day operations must at all times be directly supervised full-
time by an on-premises Primary Operator, as that term is defined in your Franchise Agreement. Your
Center’s Primary Operator may be either: (1) you, as owner of some or all of the Center’s franchise rights
(either directly, or indirectly through a legal entity such as a corporation, LLC, etc.); or (b) your supervisory
employee. We reserve the right to require you or any of your owner(s) to serve as the Primary Operator and
to participate in the on-site, day-to-day operations of the Center. Even if you (or your owner) are not the
Primary Operator, you (or your owner) must monitor the Center’s operations and be aware of the actions
and activities of the Primary Operator and the Center’s other employees, who are exclusively your
responsibility and under your control. All Primary Operators must first attend and successfully complete
our New Franchisee Training Program and a Financial Management Training Program, described in Item
11 of this disclosure document. At least one supervisory employee who works full-time at the Center must
attend and successfully complete all parts of the Print Services Training program, and your designated
Primary Operator must attend and successfully complete the Financial Management Training Program.

If you are an MCO, as defined in the Franchise Agreement, each of your Center’s day-to-day operations
must be overseen and supervised by a full-time, on-premises employee who is a Certified Operator, i.e.,
has successfully completed our COT program (a person trained as a Primary Operator may serve in this
role). Our COT program is described in Item 11, and we reserve the right to modify the content of the COT
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program in the future as we deem best. With one exception, there must be at least 1 Primary Operator for
every 5 Centers owned by an MCO. (For example, if you are an MCO with 5 Centers or less, you must
have at least 1 Primary Operator in addition to a Certified Operator for each Center; if you are an MCO
with 6 through 10 Centers, you must have at least 2 Primary Operators in addition to a Certified Operator
for each Center; if you are an MCO with 11 through 15 Centers, you must have at least 3 Primary Operators
in addition to a Certified Operator for each Center; and so on.) The only exception to this requirement is
for 2-Center owners. If you own 2 Centers, you may have one Center operated by a Primary Operator and
the second Center operated by a Certified Operator or Primary Operator. If you purchase a third Center,
each of your 3 Centers must be operated full-time by a Certified Operator, and the 3 Centers must be
overseen by a Primary Operator. If you are an MCO, you may designate a person trained as a Primary
Operator to satisfy your obligation to have a Certified Operator for one of your Centers if that person is
overseen by a Primary Operator as described above.

(Please note that the definition of an “MCQ” appearing above is different from the definition of a
“Controlling MCQO” appearing in Item 6 above. The term “Controlling MCO” is used only to assess whether
a franchisee is eligible to receive the Print Royalty Credit described in Item 6.)

The Center’s employees/managers need not have an equity interest in you or the Center. Except as noted
above, we do not restrict whom you may hire as the Primary Operator or Certified Operator as long as he
or she successfully completes our training program. If you are a corporation, limited liability company, or
partnership, your individual owners and each individual having an ownership interest in an entity that is
one of your owners must personally guarantee, via a signed Continuing Personal Guaranty (“CPG”), your
obligations under the Franchise Agreement and agree to be bound personally by every contractual
provision, whether containing monetary or non-monetary obligations, including the covenant not to
compete contained in the Non-Competition Agreement (Exhibit D to the Franchise Agreement). In addition,
if you or one of your owners is a trust, then each trustee of the trust and each beneficiary of the trust must,
if required by TUPSS, be a signatory to a valid CPG throughout the term of the Franchise Agreement. If
you are a non-profit corporation or an ESOP, TUPSS may require that certain persons or entities associated
with or related to you, as determined by TUPSS considering the specifics of your corporation and
operations, be a signatory to such Continuing Personal Guarantee. The CPG is Exhibit A to the Franchise
Agreement. We reserve the right in our sole discretion to not approve a trust as a franchisee.

ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

You must use the premises solely for the operation of the Center; must keep the Center open and in normal
operation for such minimal hours and days as may be specified by us (Item 6 describes our separate
Minimum Days/Hours Commitment); must refrain from using or permitting the use of the premises for any
other purpose or activity at any time without first obtaining our written consent; and must operate the Center
in strict conformity with the methods, standards and specifications we may from time to time require in the
Operations Manual or otherwise in writing. You must not deviate from such standards, specifications and
procedures without our prior written consent. You must sell or offer for sale only such services and products
expressly approved for sale in writing by us. You must sell or offer for sale all types of services and products
specified by us and must not deviate from our standards and specifications without our prior written consent.
We have the unlimited right to change the types of authorized business products or services you may sell.

Our System may be supplemented or modified from time to time. You must comply with all of our
requirements, including offering or selling new and different products we specify. We impose no limitations
on the customers to whom you may sell goods and services.
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With two exceptions, you are free to offer the Center’s products and services to customers at any prices you
wish. The first exception is that you may not charge customers more than the maximum retail prices
designated by UPS for the various shipping services that the Center offers to its customers. UPS will specify
these maximum retail prices in the Contract Carrier Agreement. (They will be based on the actual zone,
weight, and service level of each individual package or letter.) In reliance on your following these maximum
pricing guidelines, we will use our best efforts to ensure that UPS gives you discounts and incentives on
your wholesale cost for such UPS services. These discounts and incentives also will be reflected in the
Contract Carrier Agreement. UPS periodically may modify the required maximum retail prices for shipping
services as well as the wholesale discounts and incentives. However, UPS will give you 90 days’ prior
written notice of any reduction in the incentives UPS provides to you. Maximum retail prices and wholesale
discounts and incentives may differ among franchisees due to various factors, including the differing costs
of doing business in different geographic markets such as Hawaii and Alaska.

The second exception is that we reserve the right, in our sole and absolute discretion, to designate a specific
price or set your maximum retail prices for certain products and/or services that you sell to certain CRS
customers. Your mandatory participation in all CRS programs is described in Section 7.5 of your Franchise
Agreement. You may incur a reasonable out-of-pocket expense to satisfy conditions of participating in a
CRS program. Although the purpose of the CRS Program is to ultimately drive customers to your Center,
the CRS Program may require you to offer a discount on some CRS Program products and/or services,
which, in some instances, may result in a benefit to TUPSS, UPS, its/their affiliates, and/or any of its/their
customers.

ITEM 17
RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION
THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the franchise and related agreements. You should read
these provisions in the agreements attached to this disclosure document.

Provision Section in franchise Summary
or other agreement
a. Length of the franchise term 2.1 of Franchise 10 years. Term of option (if applicable)

Agreement; Option | differs from agreement to agreement.
Agreement Exhibit A; | Term of Contract Carrier Agreement and
3 of Contract Carrier | iShip Subscription Agreement equals
Agreement; 12(a) and | Franchise Agreement term. Your lease

(b) of iShip term must (with or without tenant options)
Subscription be at least 10 years.
Agreement
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Provision

Section in franchise
or other agreement

Summary

term

b. Renewal or extension of the

2.2 of Franchise
Agreement

If you are in good standing, you can renew
for successive periods of 10 years each on
our then-current version of Franchise
Agreement, which may materially differ
from the version contained in this
disclosure document. However, if we are
(i) not offering new The UPS Store
Center® franchises, (ii) in the process of
revising, amending, or renewing our form
of franchise agreement or franchise
disclosure document, or (iii) not lawfully
able to offer you our then-current version
of Franchise Agreement, then we may, in
our sole discretion, (a) offer to renew the
franchise on the same terms set forth in the
Franchise Agreement for a 10-year
renewal term, or (b) offer to extend the
franchise term on a week-to-week basis
following the expiration of the franchise
term for as long as we deem necessary or
appropriate so that we may lawfully offer
you our then-current version of Franchise
Agreement.
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Provision

Section in franchise
or other agreement

Summary

C.

Requirements for franchisee
to renew or extend

2.3 of Franchise
Agreement; 4 of
Upgrade Agreement

You must have complied with your
obligations under Franchise Agreement
and all other agreements between you and
us or our affiliates during term; be current
with all financial obligations to us and
third parties, including your landlord and
vendors of products or services; sign our
then-current  form of Franchise
Agreement, and other documents we
require, and not be subject to any legal
determination and/or claims that you and
we are joint employers. All documents
may contain terms and conditions
materially  different from  original
documents you signed. You must sign a
general release (if state franchise law
allows), pay renewal fee (see ltem 6),
complete Center upgrade and remodel to
our then current image and equipment
standards and specifications by deadline
set forth in your Upgrade Agreement, and
modify the boundaries of your Territory,
as we determine. You successfully
complete Renewal Refresher Training as
required by us. Your Contract Carrier
Agreement and iShip  Subscription
Agreement will be renewed if your
franchise is renewed.

d.

Termination by franchisee

12.1 of Franchise
Agreement; 3.2 of
Option Agreement;

12(b) of iShip
Subscription
Agreement

You may terminate only if we are in
material default and have not cured the
default within 60 days after notice from
you. You may terminate Option
Agreement by not timely exercising your
option. You may terminate the iShip
Subscription Agreement for convenience
on 30 days’ prior written notice, or upon a
material breach.

€.

Termination by franchisor
without cause

Not applicable under
Franchise Agreement;
12(b) of iShip
Subscription
Agreement

Not  Applicable  under  Franchise
Agreement. iShip Subscription Agreement
may terminate without cause on 30 days’
prior written notice.
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Provision

Section in franchise
or other agreement

Summary

f.  Termination by franchisor
with cause

12.2 of Franchise
Agreement; 3.2 of
Option Agreement; 4
of Contract Carrier
Agreement; 12(b) of
iShip Subscription
Agreement

We can terminate only if you default, i.e.,
material breach of Franchise Agreement or
termination of Contract Carrier Agreement
with UPS. Termination of Contract Carrier
Agreement is considered a simultaneous
uncured and incurable material default
under your Franchise Agreement and
automatically and simultaneously results
in the immediate termination of your
Franchise Agreement without any required
notice or other action by us. Grounds for
termination of Contract Carrier Agreement
include material violation of UPS’
designated maximum retail prices for
various UPS shipping services and
options. We may terminate Option
Agreement if you do not timely exercise
your option and as described in line-item h
below. iShip Subscription Agreement may
terminate upon your material breach;
default  under  iShip  Subscription
Agreement may be a default under
Franchise Agreement.

g. “Cause” defined — curable
defaults

12.3 of Franchise
Agreement; 4 of
Contract Carrier
Agreement; 12(b) of
iShip Subscription
Agreement; 2 of Print
Royalty Credit
Amendment

You have 30 days to cure defaults not
listed in Section 12.4 or such longer time
period applicable law requires or as we
may specify in our notice to you.
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Provision

Section in franchise
or other agreement

Summary

h. “Cause” defined — non-
curable defaults

12.4 of Franchise
Agreement; 3.2 of
Option Agreement; 4
of Contract Carrier
Agreement; 12(b) of
iShip Subscription
Agreement

Non-curable defaults: bankruptcy,
insolvency, disposition for the benefit of
creditors, judgment against us related to
you, unauthorized assignment of franchise
or ownership interests, foreclosure,
condemnation or assignment in lieu of
condemnation, abandonment, failure
actively to operate Center, repeated
defaults (even if cured), conviction of a
felony, misrepresentations in acquiring
your  franchise, trademark misuse,
unauthorized wuse or disclosure of
confidential  information,  unsatisfied
judgment over $25,000, levy of execution
on your franchise or Center assets,
expiration or termination of your lease,
failure to cure lease default within lease
cure  period, recurring  customer
complaints, violation of your in-term Non-
Competition Covenant, you or your
owners, officers, directors, or key
employees engage or try to engage in
fraudulent, dishonest, unethical, immoral,
or similar conduct in operating the Center,
you fail to comply with any data security
requirement or cause, threaten to cause, or
contribute to a data security incident, or
you or your owners, officers, or directors
have engaged in any lewd or immoral
conduct. We may terminate Option
Agreement if you fail to timely exercise
your Option, there is uncured default of
any other agreement with us, you assign
the Option Agreement, or you fail to
satisfy our “MCQ” criteria for ownership
of additional Centers.
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Provision

Section in franchise
or other agreement

Summary

Franchisee’s obligations on
termination/non-renewal

13 and
14 of Franchise
Agreement; 12(c) of
iShip Subscription
Agreement

You must cease use of our trademarks, de-
identify per our guidelines, pay all
amounts due to us, submit final reports to
us, return the Manuals, proprietary
hardware and software, TUPSS- or CRS
client-provided equipment (including the
ICN device, with shipping costs, if any, to
be paid by TUPSS), and all items
containing our Marks, and transfer
telephone numbers to us. We may, at our
option, assume or assign to a designated
third party our right to assume your lease
and purchase all usable inventory,
equipment and supplies at fair market
value. See also line-item r below. Upon
termination, you may be responsible for

liquidated damages. Under iShip
Subscription Agreement, cease using
confidential information and certain

customer shipping data.

Assignment of contract by

franchisor

11.1 of Franchise
Agreement; 13(b) of
iShip Subscription
Agreement

No restriction on our right to assign. The
iShip Subscription Agreement may be
assigned without your consent.

“Transfer” by franchisee —

defined

11.2 of Franchise
Agreement; 4.3 of
Option Agreement; 18
and 21 of Contract
Carrier Agreement

Includes transfer of Franchise Agreement
or change in controlling ownership of
entity owning it. You may not assign your
rights under the Option Agreement
without our prior written consent. You
may not assign your UPS shipper number
without UPS’ prior written consent.

Franchisor approval of
transfer by franchisee

11.3 of Franchise
Agreement; 4.3 of
Option Agreement;

13(b) of iShip
Subscription
Agreement

All transfers require our prior written
consent.
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Provision Section in franchise Summary
or other agreement

m. Conditions for franchisor 11.3 of Franchise New franchisee qualifies, assumes your
approval of transfer Agreement; 4.3 of obligations under our then current
Option Agreement; Franchise Agreement (and we may modify

13(b) of iShip the new  franchisee’s  territorial

Subscription boundaries), completes training, signs new

Agreement Franchise Agreement, and pays a transfer

fee, processing fee and pro-rated renewal
fee. You must upgrade to our then-current
image, equipment, and data security
standards and specifications and sign a
general release (if state franchise law
allows) (see also line-item r below). Your
landlord must allow you to transfer the
premises lease to the new franchisee for
the expected franchise term, or the new
franchisee must sign a new lease for the
Center and our then current Addendum to
Lease. You may not assign your rights
under Option Agreement without our prior
written consent. iShip  Subscription
Agreement also requires prior written
consent before transfer.

n. Franchisor’s right of first 11.4 of Franchise We can match any offer for your business.

refusal to acquire Agreement
franchisee’s business
0. Franchisor’s option to 14.6 and 14.7 of Upon termination or expiration of your
purchase franchisee’s Franchise Agreement; | Franchise Agreement, we may at our
business 4 of Lease Addendum | option: purchase your business’s tangible
(Exhibit I to Franchise | assets (not goodwill or intangible franchise
Agreement) rights) at formula set forth in Section 14.6
and assume (or direct assignment to
another franchisee of) your business’s
premises lease.
p. Death or disability of 11.6 of Franchise Heirs must either execute new Franchise
franchisee Agreement; 4.3 of Agreement or transfer to approved buyer

Option Agreement within 6 months. At the request of your
heirs, we may agree to act as a non-
exclusive agent to sell their rights under
your Franchise Agreement. Upon your
death or incapacity, your option rights

terminate.
g. Non-competition covenants | 2 of Non-Competition | You may not be involved in any business
during the term of the Agreement which is the same as, is competitive with,
franchise is substantially similar to, or provides one

or more of the services also provided by
any The UPS Store Center or a business
owned or operated by any affiliate of
TUPSS (no geographic restriction).
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Provision

Section in franchise
or other agreement

Summary

Non-competition covenants

after the franchise is
terminated or expires

3 of Non-Competition
Agreement

You may not be involved in any business
which is the same as, is competitive with,
is substantially similar to, or provides one
or more of the services also provided by
any The UPS Store Center or a business
owned or operated by any affiliate of
TUPSS within your Center’s former
protected territory for 2 years. Lesser
restriction in certain states.

Modification of the
agreement

7.2 of Franchise
Agreement; 4.8 of
Option Agreement;

13(a) of iShip
Subscription
Agreement

Manuals are subject to change. iShip
Subscription Agreement may be amended
on 90 days’ written notice to you.
Otherwise, for Franchise and Option
Agreements, only in writing signed by you
and us.

Integration/merger clause

21.2 of Franchise
Agreement; 4.8 of
Option Agreement;

13(f) of iShip
Subscription
Agreement

Only the terms of the Franchise
Agreement and other agreements you sign
with us are binding (subject to state law).
Any representations or promises outside of
the disclosure document, Franchise
Agreement, and other agreements you sign
with us may not be enforceable.

Dispute resolution by
arbitration or mediation

20.2 of Franchise
Agreement; 4.5 of
Option Agreement; 7
and 8 of Non-
Competition
Agreement; 13(j) of
iShip Subscription
Agreement

Under the Franchise Agreement, you must
offer to mediate any disputes you have
with us before you may initiate any suit or
action against us. We accept the mediation
offer or not. The Non-Competition
Agreement does not contain a provision
regarding mediation or arbitration. If you
remain a franchisee during dispute
resolution, you must, during the dispute
resolution process, continue to comply
with all of your contractual duties.

v. Choice of forum

20.1(b) of Franchise
Agreement; 4.4 of
Option Agreement; 8
and 10 of Non-
Competition
Agreement; 13(i) of
iShip Subscription
Agreement

All  Franchise  Agreement, Option
Agreement, and iShip Subscription
Agreement disputes (not resolved through
mediation) must be litigated in San Diego,
California. Disputes involving the Non-
Competition Agreement must be litigated
in courts of state where Center is located.
Where applicable, subject to state-specific
law (see FDD Exhibit 5).
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Provision Section in franchise Summary
or other agreement

w. Choice of law 20.1(a) of Franchise | Option Agreement and iShip Subscription
Agreement; 4.4 of Agreement are subject to California law.
Option Agreement; 10 | Franchise Agreement is subject to
of Non-Competition | California law and federal law for
Agreement; 13(i) of | intellectual  property  issues;  Non-
iShip Subscription Competition Agreement is governed by
Agreement law of state where franchised Center is
located. Where applicable, subject to state-
specific law (see FDD Exhibit 5).

ITEM 18
PUBLIC FIGURES

We do not use any public figure to promote our franchise.

ITEM 19
FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial
performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the
information, and if the information is included in the disclosure document. Financial performance
information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the
actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the
information provided in this Item 19, for example, by providing information about possible performance at
a particular location or under particular circumstances.

This historical financial performance representation contains:

@ the actual, average, annual adjusted gross sales (defined below) and the actual, median, annual
adjusted gross sales during each of the 2022, 2021, and 2020 full calendar years of all The UPS Store®
Centers in the United States that (i) operated at “Traditional” sites (Item 1 distinguishes between
“Traditional” and “Non-Traditional” sites), (ii) were in operation during the entire 2022, 2021, or 2020
calendar years (and reported their gross sales during the entire year), (iii) were in operation as of January 1
of the 2022, 2021, or 2020 calendar years and then operated until at least sometime in December of that
calendar year (and reported their gross sales for the entire timeframe during which they operated), and (iv)
opened sometime during January of the 2022, 2021, or 2020 calendar years and then operated until at least
sometime in December of that calendar year (and reported their gross sales for the entire timeframe during
which they operated); and

2 as a component of that system-wide adjusted gross sales information, the actual, average, annual
adjusted gross sales and the actual, median, annual adjusted gross sales during each of the 2022, 2021, and
2020 full calendar years of the top-performing and bottom-performing (in terms of adjusted gross sales)
10% of the franchised The UPS Store® Centers in the United States that (i) operated at Traditional sites,
(ii) were in operation during the entire 2022, 2021, or 2020 calendar years (and reported their gross sales
during the entire year), (iii) were in operation as of January 1 of the 2022, 2021, or 2020 calendar years and
then operated until at least sometime in December of that calendar year (and reported their gross sales for
the entire timeframe during which they operated), and (iv) opened sometime during January of the 2022,
2021, or 2020 calendar years and then operated until at least sometime in December of that calendar year
(and reported their gross sales for the entire timeframe during which they operated).

76
TRAD. FDD 12/05/2023
ACTIVE\1605627606.2



A The UPS Store® Center’s adjusted gross sales in a particular year are included in the calculation of the
system-wide average and median adjusted gross sales during the 2022, 2021, or 2020 calendar years
(subject to the qualifiers in 1(i) through (iv) and 2(i) through (iv) above) even if (i) that Center’s ownership
changed during the calendar year or (ii) the Center did not operate during one or both of the other calendar
years represented in this historical financial performance representation.

Note: TUPSS has not independently audited this information.

*The number and percentage of Centers exceeding these average adjusted gross sales groupings are provided below
in the narrative discussion.

System-Wide Performance During 2022, 2021, and 2020

@) The actual 2022 average adjusted gross sales of all franchised Traditional The UPS Store® Centers
in the United States that were in operation and reported gross sales from January 2022 until December 2022
(the 2022 Year”) were $709,713. Of the 4,733 total Traditional The UPS Store® Centers in operation and
reporting gross sales during the 2022 Year, the adjusted gross sales of 2,101 Centers (44%) exceeded this
average.

(b) The actual 2021 average adjusted gross sales of all franchised Traditional The UPS Store® Centers
in the United States that were in operation and reported gross sales from January 2021 until December 2021
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(the “2021 Year”) were $677,538. Of the 4,678 total Traditional The UPS Store® Centers in operation and
reporting gross sales during the 2021 Year, the adjusted gross sales of 2,074 Centers (44%) exceeded this
average.

(c) The actual 2020 average adjusted gross sales of all franchised Traditional The UPS Store® Centers
in the United States that were in operation and reported gross sales from January 2020 until December 2020
(the “2020 Year”) were $607,750. Of the 4,642 total Traditional The UPS Store® Centers in operation and
reporting gross sales during the 2020 Year, the adjusted gross sales of 2,064 Centers (44%) exceeded this
average.

“Adjusted gross sales” (for purposes of computing the system-wide averages and medians) are defined as
a franchisee’s total “gross sales” (not including sales taxes collected from customers), plus “gross
commissions” earned, less certain permitted “exclusions.”

¢ The term “Gross Sales” currently is defined in our Franchise Agreement as the total of all revenue
derived from products and/or services sold by or through a Center during the franchise term,
whether evidenced by cash, services, credit, property, barter, electronic funds transfer, or other
means of exchange, and whether or not the products and/or services are sold in any other Center,
including: (a) revenue from sales of any nature or kind whatsoever derived by a franchisee or by
any other person or entity (including a franchisee’s affiliates) from the Center; (b) sales of products
and/or services in violation of the Franchise Agreement at locations other than the franchisee’s
permitted location (including a permitted Kiosk); (c) the proceeds of any business interruption
insurance after satisfying any applicable deductible; (d) sales from vending devices, including pay
telephones; (e) mail or telephone orders received or filled in or from the Center; (f) orders taken in
or from the Center although filled elsewhere; (g) proceeds from insurance payments for theft of
revenue if revenue was not previously reported on royalty reports; and (h) revenue received by a
franchisee on account of its participation or involvement, whether mandatory or voluntary, in an
E-Offering (including the Online Printing Program), irrespective of the particular products,
services, or support actually made available by the franchisee in the E-Offering. Gross Sales
includes UPS shipping costs that a franchisee receives from its customers.

¢ The term “Gross Commissions” currently is defined in our Franchise Agreement as the total
amount of all commissions actually earned by a franchisee during the franchise term on account of
those transactions occurring at the Center in which the franchisee acts as agent for certain vendors
or service providers specified in the Manuals, for example, UPS Drop-Off Program compensation.

¢ Examples of permitted “exclusions” are Counter Manifest System Processing Fees and deposits
toward products to be sold or services to be rendered.

Average annual adjusted gross sales are calculated by dividing total adjusted gross sales during the
particular year for all Traditional The UPS Store® Centers in the United States that were—subject to the
qualifiers in 1(i) through (iv) and 2(i) through (iv) at the beginning of this Item 19—in operation during
that year (and reported their gross sales for the entire timeframe during which they operated) by the number
of Traditional The UPS Store® Centers that were in operation during the timeframes described in 1(i)
through (iv) and 2(i) through (iv) at the beginning of this Item 19 (and reported their gross sales for the
entire timeframe during which they operated). These averages do not include the adjusted gross sales of
187, 134, and 104 Traditional The UPS Store® Centers that were in operation in the United States but did
not operate during the specified portions of the 2022 Year, 2021 Year, or 2020 Year, respectively (and/or
who did not report their gross sales for the entire timeframe during which they operated). Median annual
adjusted gross sales are calculated by examining the total number of adjusted gross sales data points for all
Traditional The UPS Store® Centers in the United States that were—subject to the qualifiers in 1(i) through
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(iv) and 2(i) through (iv) at the beginning of this Item 19—in operation during that year (and reported their
gross sales for the entire timeframe during which they operated) and identifying the middle adjusted gross
sales data point.

As noted above, The UPS Store® Centers whose annual average adjusted gross sales and annual median
adjusted gross sales are included in the calculation reported above are located only at Traditional sites.
Traditional sites are highly visible locations in strip shopping centers or high foot-traffic downtown areas
in urban, suburban, and rural markets. We offer franchises for Centers at Non-Traditional sites under our
Non-Traditional FDD. The characteristics of Non-Traditional sites vary significantly. We included in this
financial performance representation the results of only Traditional The UPS Store® Centers because the
Traditional site model is the only Center model we offer under this disclosure document. We excluded from
this financial performance representation 247, 243, and 236 Non-Traditional The UPS Store® Centers for
the 2022 Year, 2021 Year, and 2020 Year, respectively.

Performance of Top 10% and Bottom 10% of All Traditional The UPS Store® Centers During 2022,
2021, and 2020

@) Of the 4,733 total Traditional The UPS Store® Centers in operation and reporting their gross sales
during the 2022 Year, the top-performing 10% of these Centers (473 total Centers) had average annual
adjusted gross sales during the 2022 Year of $1,216,162. Of these 473 The UPS Store® Centers, the annual
adjusted gross sales of 175 Centers (37%) exceeded this average. Of the 4,733 total Traditional The UPS
Store® Centers in operation and reporting their gross sales during the 2022 Year, the bottom-performing
10% of these Centers (473 total Centers) had average annual adjusted gross sales during the 2022 Year of
$358,227. Of these 473 The UPS Store® Centers, the annual adjusted gross sales of 286 Centers (60%)
exceeded this average.

(b) Of the 4,678 total Traditional The UPS Store® Centers in operation and reporting their gross sales
during the 2021 Year, the top-performing 10% of these Centers (468 total Centers) had average annual
adjusted gross sales during the 2021 Year of $1,155,920. Of these 468 The UPS Store® Centers, the annual
adjusted gross sales of 174 Centers (37%) exceeded this average. Of the 4,678 total Traditional The UPS
Store® Centers in operation and reporting their gross sales during the 2021 Year, the bottom-performing
10% of these Centers (468 total Centers) had average annual adjusted gross sales during the 2021 Year of
$343,036. Of these 468 The UPS Store® Centers, the annual adjusted gross sales of 280 Centers (60%)
exceeded this average.

(©) Of the 4,642 total Traditional The UPS Store® Centers in operation and reporting their gross sales
during the 2020 Year, the top-performing 10% of these Centers (464 total Centers) had average annual
adjusted gross sales during the 2020 Year of $1,044,417. Of these 464 The UPS Store® Centers, the annual
adjusted gross sales of 169 Centers (36%) exceeded this average. Of the 4,642 total Traditional The UPS
Store® Centers in operation and reporting their gross sales during the 2020 Year, the bottom-performing
10% of these Centers (464 total Centers) had average annual adjusted gross sales during the 2020 Year of
$299,467. Of these 464 The UPS Store® Centers, the annual adjusted gross sales of 275 Centers (59%)
exceeded this average.

Corporate Retail Solutions Program Component of Centers’ Adjusted Gross Sales

CRS means a program designed to provide special product and service offerings and/or business
terms to employees, customers, clients and/or guests of, and/or other end users of our system’s products
and services located at, designated corporate or other clients of ours or UPS, including for-profit and not-
for-profit corporations, associations, and other business organizations, government agencies, educational
and other institutions, and administrative bodies. Franchised Centers must participate in all services and
programs we make available to every client in the CRS Program and follow all CRS Program workflows
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and instructions, which may differ among individual clients. The CRS Program component of a Center’s
adjusted gross sales includes transactions for distinctive (1) products, services, and business term processes
and (2) discount card programs.

The historical financial performance representation below contains the system-wide actual,
average, annual adjusted gross sales and actual, median, annual adjusted gross sales derived from the CRS
Program by the Traditional The UPS Store® Centers whose performance is described above during each
of the 2022, 2021, and 2020 full calendar years (as described above), as well as by the top-performing and
bottom-performing 10% of those Traditional The UPS Store® Centers during the same timeframe.
(Adjusted gross sales from the CRS Program are encompassed in these Traditional The UPS Store Centers’
total annual adjusted gross sales.) We have not independently audited this information.

Top 10% of Centers Bottom 10% of Centers
Average
" . Average | Average AGS . . . .
Adjusted Median d g Highest AGS | Lowest AGS | Median AGS | Highest AGS | Lowest AGS | Median AGS
Total # of AGS for for Bottom
Year Centers Gross Sales | AGS for Top 10% 10% of for These for These for These for These for These for These
("AGS") for |All Centers p L% 0 Centers Centers Centers Centers Centers Centers
of Centers*|  Centers*
All Centers*
2022 4,733 $55,495 $42,087 $166,886 $12,758 $917,732 $105,242 $140,807 $17,767 $2,385 $13,453
2021 4,678 $48,685 $35,482 $153,467 $10,723 $927,487 $92,518 $126,482 $14,659 $2,014 $11,252
2020 4,642 $47,334 $35,559 $144,317 $10,333 $678,113 $89,384 $121,884 $14,661 $220 $11,016
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CRS Program System-Wide Performance During 2022, 2021, and 2020

@) The actual 2022 average adjusted gross sales from the CRS Program of all franchised Traditional
The UPS Store® Centers in the United States that were in operation and reported gross sales during the
2022 Year were $55,495. Of the 4,733 total Traditional The UPS Store® Centers in operation and reporting
gross sales during the 2022 Year, the adjusted gross sales from the CRS Program of 1,610 Centers (34%)
exceeded this average.

(b) The actual 2021 average adjusted gross sales from the CRS Program of all franchised Traditional
The UPS Store® Centers in the United States that were in operation and reported gross sales during the
2021 Year were $48,685. Of the 4,678 total Traditional The UPS Store® Centers in operation and reporting
gross sales during the 2021 Year, the adjusted gross sales from the CRS Program of 1,553 Centers (33%)
exceeded this average.

(c) The actual 2020 average adjusted gross sales from the CRS Program of all franchised Traditional
The UPS Store® Centers in the United States that were in operation and reported gross sales during the
2020 Year were $47,334. Of the 4,642 total Traditional The UPS Store® Centers in operation and reporting
gross sales during the 2020 Year, the adjusted gross sales from the CRS Program of 1,601 Centers (34%)
exceeded this average.

CRS Program Performance of Top 10% and Bottom 10% of All Traditional The UPS Store® Centers
During 2022, 2021, and 2020

@) Of the 4,733 total Traditional The UPS Store® Centers in operation and reporting their gross sales
during the 2022 Year, the top-performing 10% of these Centers (473 total Centers) had average annual
adjusted gross sales of $166,886 from the CRS Program during the 2022 Year. Of these 473 Traditional
The UPS Store® Centers, the annual adjusted gross sales from the CRS Program of 148 Centers (31%)
exceeded this average. Of the 4,733 total Traditional The UPS Store® Centers in operation and reporting
their gross sales during the 2022 Year, the bottom-performing 10% of these Centers (473 total Centers) had
average annual adjusted gross sales of $12,758 from the CRS Program during the 2022 Year. Of these 473
Traditional The UPS Store® Centers, the annual adjusted gross sales from the CRS Program of 268 Centers
(57%) exceeded this average.

(b) Of the 4,678 total Traditional The UPS Store® Centers in operation and reporting their gross sales
during the 2021 Year, the top-performing 10% of these Centers (468 total Centers) had average annual
adjusted gross sales of $153,467 from the CRS Program during the 2021 Year. Of these 468 Traditional
The UPS Store® Centers, the annual adjusted gross sales from the CRS Program of 150 Centers (32%)
exceeded this average. Of the 4,678 total Traditional The UPS Store® Centers in operation and reporting
their gross sales during the 2021 Year, the bottom-performing 10% of these Centers (468 total Centers) had
average annual adjusted gross sales of $10,723 from the CRS Program during the 2021 Year. Of these 468
Traditional The UPS Store® Centers, the annual adjusted gross sales from the CRS Program of 265 Centers
(57%) exceeded this average.

(c) Of the 4,642 total Traditional The UPS Store® Centers in operation and reporting their gross sales
during the 2020 Year, the top-performing 10% of these Centers (464 total Centers) had average annual
adjusted gross sales of $144,317 from the CRS Program during the 2020 Year. Of these 464 Traditional
The UPS Store® Centers, the annual adjusted gross sales from the CRS Program of 161 Centers (35%)
exceeded this average. Of the 4,642 total Traditional The UPS Store® Centers in operation and reporting
their gross sales during the 2020 Year, the bottom-performing 10% of these Centers (464 total Centers) had
average annual adjusted gross sales of $10,333 from the CRS Program during the 2020 Year. Of these 464
Traditional The UPS Store® Centers, the annual adjusted gross sales from the CRS Program of 259 Centers
(56%) exceeded this average.

81
TRAD. FDD 12/05/2023
ACTIVE\1605627606.2



Additional Explanatory Notes Applicable to All The UPS Store® Centers

All of the Centers whose adjusted gross sales are included in the averages and medians above are
substantially similar to one another in terms of products and services offered and sold to the public. They
also are substantially similar to The UPS Store® Centers we expect new franchisees to operate under new
Franchise Agreements signed with us. We obtained the adjusted gross sales information for franchised The
UPS Store® Centers from monthly royalty payments and reports received from franchisees. We have not
independently audited that information.

Actual adjusted gross sales of The UPS Store® Centers vary widely. Numerous factors affect the gross
sales of a particular The UPS Store® Center, including traffic count; site accessibility, visibility,
attractiveness, and size; amount of time in business; local and regional economic and regulatory conditions;
local competition; climate and weather; population density; the franchisee’s management skill, experience,
business acumen, work effort, and ability to promote and market a The UPS Store® Center effectively in
the local market; and the degree of adherence to our standards, specifications, methods, and procedures in
operating the Center.

Some The UPS Store® Centers have sold this amount. Your individual results may differ. There is
no assurance that you will sell as much.

Written substantiation of all financial performance information presented in this Item 19 will be made
available to you upon reasonable request. This financial performance representation was prepared without
an audit. Prospective franchisees or sellers of franchises should be advised that no certified public
accountant has audited these figures or expressed his/her opinion with regard to their contents or form.

The adjusted gross sales numbers reported above do not reflect costs of sales, operating expenses, or other
costs or expenses that you must deduct from gross sales to obtain your net income or profit. A non-exclusive
list of the types of expenses a franchisee might incur includes: (1) labor costs, including taxes and benefits;
(2) shipping costs; (3) cost of goods sold; (4) advertising and marketing expenses; (5) rent, utilities, and
common area maintenance and other charges to occupy the Center’s premises; (6) training costs; (7) costs
of maintenance, insurance, security, and supplies; (8) royalties and other payments due to us; (9) debt
service; (10) professional fees; and (11) taxes. You might incur other costs, which will vary from Center to
Center and in different market areas.

Other than the preceding financial performance representation, we do not make any financial performance
representations. We also do not authorize our employees or representatives to make any such
representations either orally or in writing. If you are purchasing an existing outlet, however, we may provide
you with the actual records of that outlet. If you receive any other financial performance information or
projections of your future income, you should report it to the franchisor’s management by contacting
Stephen Chambers, The UPS Store, Inc., 6060 Cornerstone Court West, San Diego, California 92121, (858)
455-8970, the Federal Trade Commission, and the appropriate state regulatory agencies.

[Remainder of Page Intentionally Left Blank]
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All year-end numbers appearing in the tables below are as of December 31 in each year. The tables below

ITEM 20

OUTLETS AND FRANCHISEE INFORMATION

list all Centers in our system, regardless of the type of site at which they operate.

Table No. 1

Systemwide Outlet Summary

For years 2020 to 2022

Column 1

Outlet Type

Column 2

Year

Column 3

Outlets at the
Start of the Year

Column 4

Outlets at the
End of the Year

Column 5

Net Change

Franchised

2020

4,866

4,958

+92

2021

4,958

5,037

+79

2022

5,037

5,138

+101

Company-

2020

0

0

0

Owned

2021

0

0

0

2022

0

2

+2

Total Outlets

2020

4,866

4,958

+92

2021

4,958

5,037

+79

2022

5,037

5,140

+103

Table No. 2

Transfers of Outlets from Franchisees to New Owners (other than the Franchisor)

For years 2020 to 2022

Column 1

State

Column 2

Year

Column 3

Number of Transfers

Alabama

2020

6

2021

2022

Alaska

2020

2021

2022

Arkansas

2020

2021

Rk lolo|Nl~

2022

Arizona

2020

2021

11

2022

10

California

2020

31

2021

62

2022

64
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Column 1

State

Column 2

Year

Column 3

Number of Transfers

Colorado

2020

10

2021

11

2022

11

Connecticut

2020

2021

2022

Delaware

2020

2021

2022

Florida

2020

2021

2022

Georgia

2020

2021

2022

Hawaii

2020

2021

2022

Idaho

2020

2021

2022

Ilinois

2020

2021

2022

Indiana

2020

2021

2022

lowa

2020

2021

2022

Kansas

2020

2021

2022

Kentucky

2020

2021

2022

Louisiana

2020

2021

2022

Maryland

2020

2021

2022

Massachusetts

2020

2021

2022

1NN ENIINITI TR N RN T N DI S N N - TR T T e ENI TSR PR T
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Column 1

State

Column 2

Year

Column 3

Number of Transfers

Michigan

2020

2021

2022

Minnesota

2020

2021

2022

Mississippi

2020

2021

2022

Missouri

2020

2021

2022

Montana

2020

2021

2022

Nebraska

2020

2021

2022

Nevada

2020

2021

2022

New Hampshire

2020

2021

2022

New Jersey

2020

2021

2022

New Mexico

2020

2021

2022

New York

2020

2021

2022

North Carolina

2020

2021

2022

North Dakota

2020

2021

2022

Ohio

2020

== = = == =
~vololRh el RloRirrlobGIkiNe|swlolBNvik|o|jw|k|wk|ol~o|o|-|o|o|ul|n|o|w |~

2021

=
N

2022

[
~

Oklahoma

2020

(o))

2021

N

2022

[35Y
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Column 1

State

Column 2

Year

Column 3

Number of Transfers

Oregon

2020

2

2021

2022

Pennsylvania

2020

2021

2022

South Carolina

2020

2021

2022

South Dakota

2020

2021

2022

Tennessee

2020

2021

2022

~N(WOIPFP | OO0 |W|00 |V |N|o

Texas

2020

2021

2022

N[
[SIEIES

Utah

2020

2021

2022

Virginia

2020

2021

2022

Washington

2020

2021

2022

Washington, D.C.

2020

2021

2022

West Virginia

2020

2021

2022

Wisconsin

2020

2021

2022

Wyoming

2020

2021

NFRPOOGWINIFPIFPOORFRPRIOCIOOO|OOINO ||k

2022

o

Total

2020

225

2021

356

2022

404
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Table No. 3

Status of Franchised Outlets

For years 2020 to 2022
Col. 1 Col.2 | Col.3 | Col.4 Col.5 Col. 6 Col. 7 Col. 8 Col.9
State Year | Outlets | Outlets | Termina Non- Reacquired Ceased Outlets
at Start | Opened | -tions | Renewals by Operations | at End
of Year Franchisor - Other of the
Reasons Year
Alabama 2020 61 2 0 0 0 0 63
2021 63 1 0 0 0 0 64
2022 64 1 0 0 0 0 65
Alaska 2020 12 1 0 0 0 0 13
2021 13 0 0 0 0 0 13
2022 13 0 0 0 0 0 13
Arizona 2020 161 0 0 0 0 1 160
2021 160 0 0 0 0 1 159
2022 159 2 0 0 0 0 161
Arkansas 2020 21 0 0 0 0 0 21
2021 21 0 0 0 0 0 21
2022 21 0 0 0 0 0 21
California 2020 764 18 0 0 0 1 781
2021 781 26 1 0 0 2 804
2022 804 29 0 0 1 5 827
Colorado 2020 109 3 0 0 0 0 112
2021 112 0 0 0 0 0 112
2022 112 2 0 0 0 0 114
Connecticut | 2020 48 1 0 0 0 0 49
2021 49 0 0 0 0 1 48
2022 48 0 0 0 0 1 47
Delaware 2020 12 0 0 0 0 0 12
2021 12 0 0 0 0 0 12
2022 12 2 0 0 0 0 14
Florida 2020 498 9 2 0 0 0 505
2021 505 13 1 0 0 1 516
2022 516 23 0 0 0 1 538
Georgia 2020 201 5 0 0 0 1 205
2021 205 9 0 0 0 0 214
2022 214 14 0 0 1 1 226
Hawaii 2020 21 1 0 0 0 1 21
2021 21 1 0 0 0 0 22
2022 22 1 0 0 0 0 23
Idaho 2020 27 0 0 0 0 0 27
2021 27 1 0 0 0 0 28
2022 28 0 0 0 0 0 28
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Col. 1 Col.2 | Col.3 | Col. 4 Col. 5 Col. 6 Col. 7 Col. 8 Col. 9

State Year | Outlets | QOutlets | Termina Non- Reacquired Ceased Outlets

at Start | Opened | -tions | Renewals by Operations | at End

of Year Franchisor - Other of the

Reasons Year

Ilinois 2020 175 2 2 0 0 0 175
2021 175 2 0 0 0 2 175
2022 175 4 0 0 0 3 176
Indiana 2020 70 2 0 0 0 0 72
2021 72 1 0 0 0 0 73
2022 73 1 0 0 0 0 74
lowa 2020 25 0 0 0 0 0 25
2021 25 1 0 0 0 1 25
2022 25 0 0 0 0 0 25
Kansas 2020 34 1 0 0 0 0 35
2021 35 0 0 0 0 0 35
2022 35 1 0 0 0 0 36
Kentucky 2020 49 2 0 0 0 0 51
2021 51 0 0 0 0 0 51
2022 51 1 0 0 0 1 51
Louisiana 2020 43 1 0 0 0 0 44
2021 44 1 1 0 0 1 43
2022 43 3 0 0 0 0 46
Maine 2020 15 0 0 0 0 1 14
2021 14 0 0 0 0 0 14
2022 14 0 0 0 0 1 13
Maryland 2020 91 3 0 0 0 0 94
2021 94 1 0 0 0 1 94
2022 94 6 0 0 0 1 99
Massa- 2020 94 0 0 0 0 0 94
chusetts 2021 94 0 0 0 0 1 93
2022 93 1 2 1 0 1 90
Michigan 2020 103 3 0 0 0 0 106
2021 106 3 0 0 0 0 109
2022 109 4 0 0 0 0 113
Minnesota 2020 63 0 0 0 0 0 63
2021 63 1 1 0 0 1 62
2022 62 0 0 0 0 0 62
Mississippi 2020 26 2 0 0 0 0 28
2021 28 0 0 0 0 0 28
2022 28 0 0 0 0 0 28
Missouri 2020 81 0 0 0 0 1 80
2021 80 1 1 2 0 1 77
2022 77 0 0 0 0 2 75
Montana 2020 18 0 0 0 0 0 18
2021 18 0 0 0 0 0 18
2022 18 0 0 0 0 0 18
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Col. 1 Col.2 | Col.3 | Col. 4 Col. 5 Col. 6 Col. 7 Col. 8 Col. 9
State Year | Outlets | QOutlets | Termina Non- Reacquired Ceased Outlets
at Start | Opened | -tions | Renewals by Operations | at End
of Year Franchisor - Other of the
Reasons Year
Nebraska 2020 18 0 0 0 0 0 18
2021 18 0 0 0 0 0 18
2022 18 0 0 0 0 0 18
Nevada 2020 84 5 0 0 0 0 89
2021 89 1 0 0 0 1 89
2022 89 1 0 0 0 0 90
New 2020 18 0 0 0 0 0 18
Hampshire 2021 18 0 0 0 0 0 18
2022 18 0 0 0 0 0 18
New Jersey 2020 161 4 1 0 0 1 163
2021 163 9 1 0 0 0 171
2022 171 5 2 0 0 1 173
New Mexico | 2020 26 1 0 0 0 0 27
2021 27 1 0 0 0 0 28
2022 28 0 0 0 0 0 28
New York 2020 228 8 0 0 0 0 236
2021 236 4 0 0 0 1 239
2022 239 12 1 0 0 4 246
North 2020 152 2 0 0 0 0 154
Carolina 2021 154 7 0 0 0 0 161
2022 161 4 0 0 0 0 165
North 2020 11 0 0 0 0 0 11
Dakota 2021 11 0 0 0 0 1 10
2022 10 0 0 0 0 0 10
Ohio 2020 132 2 2 0 0 0 132
2021 132 3 1 0 0 0 134
2022 134 0 0 0 0 0 134
Oklahoma 2020 40 0 0 0 0 0 40
2021 40 1 0 0 0 1 40
2022 40 0 0 0 0 1 39
Oregon 2020 63 2 1 0 0 0 64
2021 64 0 0 0 0 0 64
2022 64 1 0 0 0 2 63
Pennsyl- 2020 131 2 0 0 0 0 133
vania 2021 133 6 1 0 0 1 137
2022 137 4 0 1 0 0 140
Rhode 2020 10 1 0 0 0 0 11
Island 2021 11 0 0 0 0 0 11
2022 11 0 0 0 0 0 11
South 2020 81 3 0 0 0 0 84
Carolina 2021 84 3 0 0 0 1 86
2022 86 2 0 0 0 1 87
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Col. 1 Col.2 | Col.3 | Col. 4 Col. 5 Col. 6 Col. 7 Col. 8 Col. 9
State Year | Outlets | Outlets | Termina Non- Reacquired Ceased Outlets
at Start | Opened | -tions | Renewals by Operations | at End
of Year Franchisor - Other of the
Reasons Year
South 2020 14 0 0 0 0 0 14
Dakota 2021 14 0 0 0 0 0 14
2022 14 0 0 0 0 0 14
Tennessee 2020 84 4 0 0 0 0 88
2021 88 0 0 0 0 0 88
2022 88 2 0 0 0 0 90
Texas 2020 386 18 0 0 0 0 404
2021 404 12 0 0 0 2 414
2022 414 13 1 0 0 1 425
Utah 2020 48 0 0 0 0 0 48
2021 48 0 0 0 0 0 48
2022 48 0 0 0 0 0 48
Vermont 2020 10 0 0 0 0 0 10
2021 10 0 1 0 0 0 9
2022 9 0 0 0 0 1 8
Virginia 2020 132 1 2 0 0 0 131
2021 131 1 0 0 0 1 131
2022 131 2 0 1 0 0 132
Washington | 2020 126 2 2 0 0 1 125
2021 125 1 0 0 0 0 126
2022 126 1 0 0 0 1 126
West 2020 10 0 0 0 0 0 10
Virginia 2021 10 0 0 0 0 0 10
2022 10 0 0 0 0 0 10
Wisconsin 2020 49 0 0 0 0 0 49
2021 49 0 0 0 0 0 49
2022 49 1 0 0 0 1 49
Wyoming 2020 10 0 0 0 0 0 10
2021 10 0 0 0 0 0 10
2022 10 0 0 0 0 0 10
District of 2020 20 1 0 0 0 0 21
Columbia 2021 21 1 0 0 0 0 22
2022 22 1 2 0 0 0 21
Total 2020 | 4,866 112 12 0 0 8 4,958
2021 | 4,958 112 9 2 0 22 5,037
2022 | 5,037 144 8 3 2 30 5,138
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Table No. 4

Status of Company-Owned Outlets
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For years 2020 to 2022
Col. 1 Col. 2 Col. 3 Col. 4 Col. 5 Col. 6 Col. 7 Col. 8
State Year Outlets at Outlets Outlets Outlets Outlets Outlets at End
Start of the | Opened | Reacquired | Closed Sold to of the Year
Year From Franchisee
Franchisee
California 2020 0 0 0 0 0 0
2021 0 0 0 0 0 0
2022 0 0 1 0 0 1
Georgia 2020 0 0 0 0 0 0
2021 0 0 0 0 0 0
2022 0 0 1 0 0 1
Totals 2020 0 0 0 0 0 0
2021 0 0 0 0 0 0
2022 0 0 2 0 0 2
Table No. 5
Projected Openings as of December 31, 2022
Column 1 Column 2 Column 3 Column 4
State Franchise Agreements| Projected New Projected New
Signed But Outlet Not| Franchised Outlets Company-Owned
Opened In Outlets In the Next
The Next Fiscal Fiscal Year
Year
Alabama 2 2 0
Alaska 1 1 0
Arizona 0 3 0
Arkansas 2 2 0
California 17 20 0
Colorado 3 3 0
Connecticut 0 1 0
Dist. of Columbia 0 1 0
Florida 9 13 0
Georgia 7 8 0
Hawaii 0 1 0
Idaho 0 2 0
Illinois 2 2 0
Indiana 0 1 0
Kansas 1 1 0
Kentucky 1 1 0
Louisiana 0 2 0




Column 1 Column 2 Column 3 Column 4
State Franchise Agreements| Projected New Projected New
Signed But Outlet Not| Franchised Outlets Company-Owned
Opened In Outlets In the Next
The Next Fiscal Fiscal Year
Year
Maryland 2 3 0
Massachusetts 0 2 0
Michigan 0 2 0
Minnesota 1 1 0
Missouri 0 1 0
Nevada 7 7 0
New Jersey 4 8 0
New York 2 6 0
North Carolina 3 3 0
Ohio 1 2 0
Oklahoma 1 1 0
Oregon 1 2 0
Pennsylvania 5 5 0
South Carolina 0 2 0
Tennessee 1 1 0
Texas 5 8 0
Virginia 2 4 0
Washington 1 2 0
West Virginia 0 1 0
Total 81 125 0

Exhibit 3 Center Directory — “List of Franchisees” is a listing of our existing franchisees as of March 7,
2023, and the addresses and telephone numbers of their Centers (or their contact information if their Centers

were not yet open as of that date).

I. TERMINATIONS, INCLUDING NON-RENEWALS

Except for Franchisees who sold their outlets via our franchise transfer process who are listed separately
(in 11) below, the name, city, state and telephone number of the Franchisees who had an outlet terminated,
canceled, or not renewed, or otherwise voluntarily or involuntarily ceased to do business under the
Franchise Agreement during the most recently completed fiscal year, or who have not communicated with
us within 10 weeks of our disclosure document’s issuance date, are as follows. Blank spaces next to a
franchisee’s name mean that we did not have information on the departed franchisee’s city and/or state
and/or telephone number. If you buy this franchise, your contact information may be disclosed to other

buyers when you leave the franchise system.

First Name Last Name City State Telephone
Stacie Wissler Cathedral City CA 619-920-6063
Niraj Patel Fremont CA 510-790-0130

Parduman Pahwa Fremont CA 510-459-4700

Sanjeev Pathak Sacramento CA 530-898-1623

Alfred Tam San Francisco CA 415-681-4877

Peter LaTronica Woodbridge CT 203-394-7950
92
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First Name Last Name City State Telephone
Kevin Preston Orlando FL 410-979-6894
Sejal Zaveri Stone Mountain GA 404-483-8434

George Anagnostopoulos IL (terminated
Center located
Chicago in MD) 312-828-0505
Gary Green Collinsville IL 314-852-9505
Sean Weil Winnetka IL 847-373-7326
Steve Kirsch Louisville KY 502-396-2406
Randbir Kaur Arlington MA 510-673-3950
Eve Lynch Everett MA 617-593-8000
Jeffrey Dutile Framingham MA 508-231-6630
Stuart Silbert Sharon MA 339-364-0225
Michael Phillips MD (terminated
Center located
Baltimore in DC) 410-910-9651
Beenish Bhatia MD (terminated
Center located
Germantown in DC) 410-461-9300
Vaughn Deal Cushing ME 207-596-3879
Eric Sobaski Clever MO 417-631-5741
Sharon Gainey Labadie MO 636-357-7739
Jeffrey Long MO (terminated
Center located
Sikeston inlIL) 573-778-9366
Kenneth Olin Atlantic City NJ 609-449-2480
Kishor Patel Freehold NJ 510-449-4141
Laura Diesch Lebanon NJ 908-878-7712
Bangarraju Penumetsa NJ (terminated
Center located
Piscataway in NY) 732-429-0222
Otis Davis New York NY 917-863-0101
Otis Davis New York NY 917-863-0101

Rosemarie Roopchand Queens NY 917-754-8644
Kinna Lalkiya Vestal NY 607-725-9494
Cheryl Nelson McLoud OK 405-623-6101
Smart Ocholi King City OR 503-954-4946

Donald McKenney Jr. Portland OR 503-753-2588
Edmund Walsh Jr. Mt. Carmel PA 570-339-3670
Margaret Krebser Charleston SC 828-234-5631

Jimmy Cooper Il TN (terminated

Center located

Bristol in VA) 276-970-4355

Ken Patel Plano X 870-562-9483

Michael Rye San Marcos TX 512-558-1326

Earl Wertheim Colchester VT 802-651-1690

Disha Bajaj Mercer Island WA 425-753-5806

David Henckel Cedarburg Wi 414-640-1766
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Il. TRANSFERS

The names, city, state and telephone numbers of the Franchisees who have transferred (i.e., sold and
assigned) their franchised business to a TUPSS-approved purchaser during the most recently completed
fiscal year are as follows. Blank spaces next to a franchisee’s name mean that we did not have information
on the departed franchisee’s city and/or state and/or telephone number. If you buy this franchise, your

contact information may be disclosed to other buyers when you leave the franchise system.

First Name Last Name City State Telephone
Connie Gatling Kenai AK 907-283-3507
Charles Sides Birmingham AL 205-967-2921
Jeffrey Flannery Birmingham AL 205-585-5023
Thomas Wiggins Daphne AL 251-533-7393
Lawrence Stephens Jr. Muscle Shoals AL 256-608-8550
Kevin Tudhope Opelika AL

(transferred

Center located

in GA) 334-703-2115
Eddie Jurovich Pelham AL 604-509-2777
Kristie Robison Saraland AL 251-751-3903
Maria Trujillo Rogers AR 479-464-9000
Stephanie Scow Chandler AZ 480-895-2323
Christine Kellogg Gilbert AZ 602-697-1783
Cherie Bourlier Kingman AZ 928-716-6677
Eugene Shapiro Phoenix AZ

(transferred

Center located

in NM) 505-400-2323
Steven Moog Queen Creek AZ 480-415-4676
Steven Moog Queen Creek AZ 480-415-4676
Brian Kaufman Queen Creek AZ 480-657-2010
Krishna Dallakoti Scottsdale AZ 720-801-8080
Krishna Dallakoti Scottsdale AZ 720-801-8080
Krishna Dallakoti Scottsdale AZ

(transferred

Center located

in CO) 720-201-8080
Krishna Dallakoti Scottsdale AZ

(transferred

Center located

in CO) 720-201-8080
Krishna Dallakoti Scottsdale AZ

(transferred

Center located

in CO) 720-201-8080
Krishna Dallakoti Scottsdale AZ

(transferred

Center located

in NE) 720-201-8080
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First Name Last Name City State Telephone

Donna Vu Sedona AZ

(transferred

Center located

in MI) 248-826-4520
Barry Spath Tempe AZ
Eric Ziegler Tucson AZ 520-885-2526
Sam Kan Alameda CA 510-517-7874
Thomas Bristow Altadena CA 626-284-6426
W Jonathan Carlisle Arroyo Grande CA 805-710-4186
Mark Palazuelos Brea CA 714-528-0821
Joseph Mina Calabasas CA 818-635-3239
Juong Hee Kim Chula Vista CA 619-869-3194
Burke Jones Chula Vista CA 619-535-7411
Paul Pederson Culver City CA 310-558-4778
Darpan Singh Dublin CA 925-963-5854
Amarjeet Singh Elk Grove CA 916-715-5418
Lekha Wickramasekaran Encino CA 213-459-2200
Oniha Heagstedt Fallbrook CA 661-342-1713
Oniha Heagstedt Fallbrook CA 661-342-1713
Carolyn Boardman Finley CA 707-349-1359
Kathleen Kline Fountain Valley CA 714-965-0028
Steve Kwon Hayward CA 510-861-1951
Sunghye Kim Irvine CA 949-394-8580
Javid Kazi Irvine CA 951-676-1623
Mehrdad Mobasseri Irvine CA 858-344-3648
Yucheng Hung Irvine CA 910-347-9633
Mark Meisberger Laguna Beach CA 949-376-4285
Mark Meisberger Laguna Beach CA 949-376-4285
Daniel Perez Lake Forest CA 949-230-7176
Jennell Kooy Long Beach CA 714-840-3850
Joe Edward Smith Marina CA 831-384-9516
Gerald Knutson Martinez CA 925-372-7662
Abdalla Albanna Menifee CA 619-884-5854
Martin Konopaski Mill Valley CA 415-888-3832
Shilpa Pandey Milpitas CA 925-330-3969
Mayur Mody Mission Viejo CA 049-278-7282
Douglas Meyer Moraga CA 925-330-7773
Rajeev Verma Moraga CA 925-525-7641
Manjit Sahi Morgan Hill CA 408-779-3918
Edward Rodriguez Morgan Hill CA 408-307-6861
Manubhai Patel Newark CA 510-713-8244
Shane Nath Newark CA 510-673-8287
Abraham Kanaan Northridge CA 818-360-6802
Harinder Uppal Orange CA 714-283-4669
Won Lee Palo Alto CA 408-356-9194
Janet Young Paso Robles CA 805-508-6673
Ronald Haar Portola CA 818-209-4783
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First Name Last Name City State Telephone
Jay Schram Poway CA 858-204-1031
Melissa Thomas Rancho Cucamonga | CA 951-317-1213
Jennifer Tillman Sacramento CA 916-802-1880
Abraham Munoz Salinas CA 831-809-1769
Abraham Munoz Salinas CA 831-809-1769
Chris Choi San Diego CA 858-776-0384
Ralph Askar San Diego CA 619-232-0332
Larry Weinstein San Diego
(Deceased) CA 619-504-0828
Jeffrey Drumbell San Diego CA 404-428-7848
Phillip Gustavson Santa Ana CA 714-832-5131
Clark Weisman Santa Cruz CA 831-227-3853
John McFarlin Santa Rosa CA 707-239-1551
John Russell Santa Rosa CA 707-547-7644
Avtar Nat Saratoga CA 408-872-1662
Joseph Casey Sherman Oaks CA 818-416-9290
Joseph Casey Sherman Oaks CA 818-416-9290
Manju Trehan Stockton CA
(transferred
Center located
in NV) 209-915-6845
Vanita Mistry Tracy CA 209-830-6566
Masayuki Kuwahara Torrance CA 310-769-6218
Kenneth Xu Union City CA 510-552-9638
Scott Forrest Upland CA 909-949-9462
Selva Shaw Walnut CA 818-823-6388
Kuldip Chohan Walnut Creek CA 925-934-2844
Sunil Pathak Broomfield CO 214-642-9175
Robert Goodman Colorado Springs CO 719-594-4387
Mary Kawula Englewood CO 720-840-1332
Mary Kawula Englewood CO 720-840-1332
Mary Kawula Englewood (6{0) 720-840-1332
Shekhar Pokhrel Erie CO
(transferred
Center located
in MN) 952-465-5820
Shekhar Pokhrel Erie CO
(transferred
Center located
in MN) 952-465-5820
Hari Dallakoti Littleton CO 720-982-7814
Hari Dallakoti Littleton CO 720-982-7814
Sudesh Sharma Thornton CO 720-201-0085
James Bryson Jr. Norwalk CT 203-849-9070
Aaron Krzysik Bonita Springs FL 586-484-2200
Michael Hornyak Bradenton FL 941-216-4832
Steven Witschen Brandon FL 815-655-2031
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First Name Last Name City State Telephone

Joel Degregorio Coral Springs FL

(transferred

Center located

in NY) 754-484-4487
Muhammad Aamir Deerfield Beach FL 954-588-8260
Maxim Litvinov Fort Lauderdale FL 718-208-9046
David Stapleton Freeport FL 770-656-6855
Michele Beach Homestead FL 305-619-1354
James Zboralski Homosassa FL 727-432-3620
Virgilio Fermil Jacksonville FL 904-338-8464
Elizabeth Neher Jupiter FL 561-685-1900
Kalpesh Patel Lake Mary FL 407-353-1316
Nilesh Patel Lake Worth FL 561-308-1473
Javier Pino Miami FL 786-626-7309
Javier Pino Miami FL 786-626-7309
Frances Everidge Milton FL 850-982-7966
Robert Fortich Naples FL 305-215-1173
Andrew Vatsan Naples FL 412-496-6825
Benjamin Lelina Orange Park FL 904-424-2082
Richard Bissinger Orlando FL 407-855-8766
Omar Galarza Oviedo FL 646-415-3443
Michael Hornyak Palmetto FL 541-713-0065
Chandrakasan lyar Plantation FL 954-591-9343
James Walsh Port Orange FL 407-451-9867
Jason Willette Port St. Lucie FL 772-342-6294
David McGovern Port St. Lucie FL 772-342-6294
Joseph Gall Royal Palm Beach FL 561-753-2960
Patrick Schugg Sarasota FL 941-323-2155
Larry Fraczak Sarasota FL 321-693-8819
Greg Murray Spring Hill FL 813-679-5172
Joseph Santora St. Augustine FL 904-252-0154
Amy Tringale St. Petersburg FL 727-535-0620
Joseph Pugliano St. Petersburg FL 727-826-6075
Alan Baer St. Petersburg FL 415-601-1348
Vijay Patel Tamarac FL 408-475-5900
George Philip Tampa FL 813-760-7972
Edward Fawcett Venice FL 412-716-1865
Larry Fraczak Venice FL 941-312-5126
Ruparelia Priti Winter Garden FL 407-967-2360
Ruparelia Priti Winter Garden FL 407-967-2360
Pinakin Patel Winter Haven FL 863-258-2247
Blair McDougall Acworth GA 404-558-5550
Blair McDougall Acworth GA 404-558-5550
Chirag Oza Alpharetta GA

(transferred

Center located

inlL) 678-595-4260
Jack Frank Il Alpharetta GA 404-840-5252
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First Name Last Name City State Telephone
Jack Frank Il Alpharetta GA 404-840-5252
Charles Sarre Atlanta GA 404-388-8512
Corrinne Cataldo Atlanta GA 404-441-2995
Tahmida Shamsuddin Atlanta GA 704-444-4033
Kathy Ecker Buford GA 678-910-3897
Robert Sullivan Canton GA 770-815-5012
Ravi Thakur Dunwoody GA 909-916-2605
Larry Copeland Sr. Fayetteville GA 770-608-8963
Khadija Ali Cumming GA 404-545-0629
Jon Holland Jonesboro GA 404-428-6592
Jon Holland Jonesboro GA 404-428-6592
Jon Holland Jonesboro GA 404-428-6592
Allen Rebuck Lawrenceville GA 770-963-0943
Sunanda Gundapaneni Marietta GA 770-596-2558
Andrea Smith Marietta GA 678-592-6361
Samantha Burnette Norman Park GA 229-529-5836
Barry Wright Sharpsburg GA

(transferred

Center located

in AL) 678-978-2515
Howard Lowe Snellville GA 404-542-1756
Howard Lowe Snellville GA 404-542-1756
Jon Holland Stockbridge GA 404-428-6592
Kendra Mclester Stockbridge GA 678-913-8399
Vincent Buffolino Suwanee GA 678-467-8495
Kyle Yeager Woodstock GA 678-523-8613
Leroy Stone Kailua-Kona HI 808-324-7771
Kari Clark Waimea HI 808-557-5095
Julie Pinkos Boise ID 208-631-3338
Bruce Arnoux Arlington Heights IL 847-253-9046
Patrick Casey Arlington Heights IL 847-259-6700
Daniel Tamez Jr. Bourbonnais IL 815-735-3183
Tushar Patel Carpentersville IL 847-809-8809
James Rumsey Chicago IL 773-764-0613
Matthew Hellmer Chicago IL 773-620-0352
Byron Stewart Columbia IL (transferred

Center located

in MO) 618-616-0677
Glenn Burns Deerfield IL 847-302-2655
Michael Martin (Deceased) | Downers Grove IL 602-697-6892
Mukund Patel Glen Ellyn IL 630-858-7571
Sandeep Patel Grayslake IL 847-445-7054
Sean Weil Highland Park IL 847-373-7326
Sean Weil Highland Park IL 847-373-7326
Sean Weil Highland Park IL 847-373-7326
Sandra Park Naperville IL 630-369-1114
Bina Desai Oak Lawn IL 630-781-3213
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First Name Last Name City State Telephone
Thomas Bellino Park Ridge IL 773-433-0250
Thomas Bellino Park Ridge IL 773-433-0250
George Haddox St. Charles IL 630-561-1718
Alice Perkins Wheeling IL 847-459-1347
James Rodden Winthrop Harbor IL (transferred

Center located

in WI) 547-980-5311
John Bunce Carmel IN (transferred

Center located

inlL) 317-773-2520
Damini Patel Danville IN 317-496-8518
Rob Metzger Granger IN 289-759-8413
Arpit Patel Indianapolis IN 317-937-5800
Don Gard Noblesville IN 317-439-0289
Joseph Whorton Portage IN 219-712-1342
Johnathan Gasser Terre Haute IN 812-299-1700
Matthew Ellis Valparaiso IN 219-309-9704
Lon Fox Yorktown IN 765-748-3684
Pamela Cooper Bonner Springs KS 913-620-5275
Pamela Cooper Bonner Springs KS 913-620-5275
Luis Casanova Paola KS 913-219-6624
Barry Schillings Burlington KY 859-630-0318
Warren Jones Lexington KY 859-433-5559
Warren Jones Lexington KY 859-433-5559
Warren Jones Lexington KY 859-433-5559
Addison Berg Louisville KY 502-821-0024
Joan Willett Louisville KY 502-376-8810
Susan Borgida Louisville KY

(transferred

Center located

in NY) 239-564-2803
Michael Seiler Prospect KY 502-445-2050
Patricia Lacaze Bossier City LA 318-834-1999
Jerry McKinney Slidell LA 985-290-9457
Sunnykumar Patel Attleboro MA 401-474-8545
Stephen Edmonds Harvard MA 978-897-4800
Michael Dee Norwell MA 617-921-4216
John Craig Plymouth MA 508-982-2520
Stuart Silbert South Easton MA 339-364-0225
Patricia Maher Stoughton MA 781-344-4306
Shinae Kang Bethesda MD

(transferred

Center located

in VA) 301-581-0676
Sean Keller Clarksville MD

(transferred

Center located

in FL) 301-526-4947
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First Name Last Name City State Telephone

Mi Cha Nam Ellicott City MD 443-896-6237
Sophonia Hardaway Owings Mills MD 440-838-6614
Catherine Noel Westminster MD 410-751-6764
David Balsis Benton Harbor Ml 269-983-5754
Bhakti Patel Canton Ml 734-377-7744
Curtis Salk Highland Ml 248-390-5487
David Hoover Howell Ml 586-591-4841
Julie Hopkins Portage Ml 269-267-7938
Richard Breaux Sterling Heights Ml 586-747-8882
Kyle Long Waterford Township | Ml 586-350-4982
Dennis Stahl Ballwin MO 314-323-9983
Michael Moses Farmington MO 573-747-0644
Gerald Eastman Fenton MO 314-501-0650
Rajesh Shah Glencoe MO 314-475-8290
Wynona Miller Mountain View MO 417-247-5791
Russell Powers Nixa MO 417-844-3980
Dilip Desai St. Louis MO 314-495-6832
Kandiah Rajalingam Bloomington MN 952-939-9980
Clay Hoes Minneapolis MN 612-889-9289
Randy Jessup Shoreview MN 651-324-0293
Dale Kaasa Shoreview MN 651-238-6667
Michael Portner Hamilton MT 406-369-2989
Mark Peddy Asheville NC 912-247-5293
Andrew Oreste Charlotte NC 917-273-4570
Eva Riedinger Fayetteville NC 910-987-1855
Reza Mowlanejad Greensboro NC 336-253-8663
Paul Fucheck Harrisburg NC

(transferred

Center located

in TN) 704-458-9166
Joe Lawrence Matthews NC 704-728-9291
Vipulkumar Trivedi Matthews NC 980-337-8666
Robert Sherwell Morehead City NC 252-725-9094
Jung Hoke Summerfield NC 336-202-8849
Jung Hoke Summerfield NC 336-202-8849
Jung Hoke Summerfield NC 336-202-8849
Wais Nasser Wilmington NC 910-616-5377
Peter Muir Wilmington NC 919-744-9147
Jodee Hanson Hazen ND 701-460-0319
Jodee Hanson Hazen ND 701-460-0319
Kunal Patel Belle Mead NJ 732-501-9349
Syed Mohammad Cherry Hill NJ

(transferred

Center located

in FL) 609-458-6786
Denise Skettini Clifton NJ 973-715-2872
Maher Meawad Lodi NJ 201-663-1583
Steven Turkheimer Lumberton NJ 856-495-9466
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First Name Last Name City State Telephone
David Hollander Montclair NJ 973-632-8973
Chirag Patel Iselin NJ 732-730-6666
Chinmay Patel Monroe Township NJ 732-810-5624
Yong Ku Hwang Norwood NJ 201-660-7216
Marshall Johnson Oak Ridge NJ 973-713-2056
Eunice Kim Palisades Park NJ 646-594-0993
Kenneth Olin Vineland NJ 856-416-9290
Rashmi Shah Warren NJ 908-938-9273
Debbie Englund Henderson NV 702-336-1843
Navjot Gill Henderson NV 702-524-3808
Barbara Ferrante Las Vegas NV 702-236-9269
Tamica Penn Las Vegas NV 702-280-9239
Hardeep Kaur Las Vegas NV 503-260-5439
Jason Gunnell Las Vegas NV 618-201-7946
Floyd Barten Las Vegas NV

(transferred

Center located

in CA) 972-345-0256
Jia Xu Las Vegas NV

(transferred

Center located

in NC) 510-800-6000
Rodolfo Posis North Las Vegas NV 702-417-6393
Asa Johnson Reno NV

(transferred

Center located

in 1D) 775-846-9635
Charles Alley Amsterdam NY 518-843-0550
John Clapper Ballston Spa NY 518-596-8781
Brian Pahk Brooklyn NY 917-774-9625
Kevin Fallis Jamesville NY 315-877-5710
Deborah McLean Lake Placid NY 518-354-1200
Michael Brown Lancaster NY 716-901-6219
Richard Hazard Mechanicville NY 716-512-3758
Kevin Kenny West Islip NY 917-680-0335
Stephanie Starkweather Bloomingdale

Rivers OH 940-317-5703

Robert Luhn Cincinnati OH 573-235-9773
Mark Monnius Columbia Station OH 440-476-0665
Mark Monnius Columbia Station OH 440-476-0665
Kent Bonds Dayton OH 937-689-8382
Javier Ramos Dublin OH 313-399-2599
Javier Ramos Dublin OH 313-399-2599
Kent Hart Greenville OH

(transferred

Center located

in IN) 937-459-2853
Kent Hart Greenville OH 937-459-2853
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First Name Last Name City State Telephone
Danny Sparks Lakeview OH 614-403-4562
Richard Podkin Mason OH 213-404-1865
Ronald Obergefell Mentor OH 216-218-3721
Jerry Smith Morrow OH 513-859-9734
Kalpna Patel Pickerington OH 614-323-2230
Dennis Fernandez Toledo OH 419-261-3135
Daniel Willbrand West Chester

Township OH 513-290-4193

Nanette Roebuck Westerville OH 614-284-9739
Steven Myers Westlake OH 440-668-5977
Jeffrey Clevenger Worthington OH

(transferred

Center located

in NY) 614-601-6022
Adel Alkazaz Bixby OK 918-282-1585
Ronald Rosser Claremore OK

(transferred

Center located

in NV) 435-690-0130
Marie Jenson Oregon City OR 503-539-0009
Marie Jenson Oregon City OR 503-539-0009
Warren Holzem Oregon City OR 503-557-9365
Donald Pollard Oregon City OR

(transferred

Center located

in NJ) 908-625-5388
Donald McKenney Sr. Portland OR 503-753-2588
Norman Shriver Salem OR 503-580-8482
Norman Shriver Salem OR 503-580-8482
James Davis Warrenton OR 503-791-3972
Andrea Samples Brogue PA 717-817-1168
Stephen Roat Byrn Mawr PA 215-990-3993
Fady Tawfiles Harleysville PA 267-243-0750
Don Traube Hanover PA 717-557-3198
Ann Mudgett Middletown PA 717-514-2971
Gregory Glass Pittsburgh PA 412-716-0826
Gregory Glass Pittsburgh PA 412-716-0826
James Higgins Wilkes-Barre PA 570-212-2424
Joseph Spagnola Charleston SC

(transferred

Center located

in MA) 207-712-0936
Margaret Krebser Charleston SC 828-234-5635
Jon Andrew Gaminde Chesnee SC 864-208-8634
James Davis Clemson SC 864-933-4070
James Davis Clemson SC 864-933-4070
Orietta Jefferson Columbia SC 805-422-0775
Joe Timms Jr. Conway SC 843-995-0237
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Jerome Johnson Brookings SD

(transferred

Center located

in 1A) 562-201-3058
Jerome Johnson Brookings SD 562-201-3058
Sandhya Naik Bartlett TN 901-268-1425
Sandhya Naik Bartlett TN 901-268-1425
Sandhya Naik Bartlett TN 901-268-1425
John Giffen Franklin TN 615-917-2147
Michael Engler Mt. Juliet TN

(transferred

Center located

in NJ) 609-548-1700
Michael Engler Mt. Juliet TN

(transferred

Center located

in NJ) 609-548-1700
Myroslav Kuzmyn Mt. Juliet TN 708-979-0927
Joshua Evans Springfield TN 615-948-1376
Davinder Goswami Austin TX 512-484-6838
Elizabeth Sullivan Bryan X 979-571-3422
Donald Delaney Buda TX 512-557-0435
Mike Hill Dallas X 214-288-8356
Phillip Valverde El Paso X 915-433-6337
Darrell Blank Farmers Branch TX 214-499-5027
Kaushik Rathod Frisco X 370-798-8505
Timothy Grogan Highland Village TX 972-741-8102
Joseph Norman Jr. Houston X 832-473-8700
Amaresh Atri Houston X 713-501-3018
Javed Igbal Houston TX 713-201-7736
Christopher Speights Houston X 832-531-5060
Niketa Amin Leander TX 512-838-1542
Gerald Canon Lubbock X 806-470-3022
Ity Josekutty Missouri City TX 281-261-7053
Donald Bingham Montgomery X 713-725-7565
Crystal Kiker Odessa X 432-528-5843
Chintan Patel Plano TX 870-562-9483
Chintan Patel Plano TX 870-562-9483
Rajendra Patel Richmond TX 832-387-8685
Lorry Minor Rowena X 325-340-8497
Richard Schoff San Antonio X 210-867-4590
Sobhan Amareneni San Antonio X 619-384-4609
Brandon Ready Sugarland X 713-922-1017
Jack Schwartz Temple TX 254-338-6028
Lisa Klein American Fork uT 801-809-8982
Royce Dewey Highland uT 801-830-2766
Lonn Hadley Salmond Ogden uT 801-866-2341
Ricky Warner Salt Lake City uT 801-651-7855
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First Name Last Name City State Telephone
Ricky Warner Salt Lake City uT 801-651-7855
Richard Lee Salt Lake City uT 801-580-8191
Mark Coleman St. George uT 435-669-2288
Mark Coleman St. George uT 435-669-2288
Cindy Hollar Tooele uT 935-830-5027
Peter Huang Clifton VA 703-318-7432
Maryann Croteau Leesburg VA 703-431-6927
Donna Hollis Manassas VA 703-361-4195
Patrick Jorstad McLean VA 571-969-9644
Allan Hanckel Norfolk VA 704-968-7723
Randolph Faw Roanoke VA 540-505-6514
Sayed Bodala Vienna VA 240-481-4345
Adrian Ellis Bellevue WA 425-269-6747
Kathaleen Wilson Bonney Lake WA 253-304-8212
Val Dauterive Bremerton WA 253-432-2412
Michael Gimera Kennewick WA 509-713-6558
Allen Baker Mead WA 520-247-6313
Diane Ewing Ronald WA 509-649-3477
James Robinson Spokane WA 509-720-4403
James Robinson Spokane WA 509-720-4403
Terry Slade Vancouver WA 360-931-7235
Janet Osowski Germantown WI 262-502-4107
Mark Zimmerman Lodi Wi 608-332-0390
Erran Bennett Mequon WI 414-331-8117
Judy Hasler Milwaukee Wi 414-858-9099
Ellen Prah Oconomowoc Wi 414-640-5686
Frederick Fieweger Shorewood Wi 414-640-4107
Bonnie Dixon Wales Wi 262-968-9778
Frank Lambertus Il Huntington WA
Tracey Stewards Keyser wv

(transferred

Center located

in MD) 301-707-4417
Deby Smith Wheeling WV 304-215-3206

Franchisees signed confidentiality clauses during the last 3 fiscal years. In some instances, current and
former franchisees sign provisions restricting their ability to speak openly about their experience with The
UPS Store franchise system. You may wish to speak with current and former franchisees, but be aware that
not all such franchisees will be able to communicate with you.

We have a The UPS Store Franchisee Advisory Council (“FAC”). The FAC’s officers are The UPS Store
franchisees. These officers are elected by their peers (i.e., their fellow The UPS Store franchisees), and
there are regularly scheduled FAC elections that we help to administer. We established FAC and cover
FAC officers’ reasonable, approved FAC-related expenses (e.g., travel to meetings). The FAC’s mission is
to represent the collective interests of our The UPS Store domestic franchisee community and to advise us
on a wide variety of business initiatives, programs and priorities facing our The UPS Store franchise system.
You can receive the contact information (i.e., names, business phone numbers, email addresses, business
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mailing addresses) of the elected FAC officers by calling us at (858) 455-8800 and asking for our Franchise
Relations Department, as FAC does not have its own separate address.

The following independent franchisee organizations have asked to be included in this disclosure document:
The UPS Store Area Franchisee Association at afaboard@theupsstore.com, (949) 394-9714 and the
National TUPSSO Franchise Owners Association at Association@tupssofoa.org, 16236 Packwood Drive,
Macomb, MI 48044, (954) 821-3628, www.tupssofoa.org.

ITEM 21
FINANCIAL STATEMENTS

Attached to this disclosure document as Exhibit 6 are the separate, audited consolidated financial
statements, detailed below, of: (1) The UPS Store, Inc.; and (2) United Parcel Service, Inc., our parent
company. Exhibit 6 also includes our unaudited interim financial information for the period ended
September 30, 2023.

Our audited financial statements consist of:

1. Independent Auditor’s Report;

2. Consolidated Balance Sheets as of and for the years ended December 31, 2022 and
2021;

3. Consolidated Statements of Income and Retained Earnings for each of the 3 years in the

period ended December 31, 2022;

4, Consolidated Statements of Cash Flows for each of the 3 years in the period ended
December 31, 2022; and

5.  Notes to Consolidated Financial Statements.

UPS’ audited financial statements from UPS’ Annual Report on Form 10-K include:

1. Report of Independent Registered Public Accounting Firm;
2. Consolidated Balance Sheets as of December 31, 2022 and December 31, 2021,
3. Statement of Consolidated Income, Consolidated Comprehensive Income, and Consolidated

Cash Flows for each of the 3 years in the period ended December 31, 2022; and

4, Notes to Consolidated Financial Statements.

Please note that we are including UPS’ audited financial statements consisting of UPS’ Annual Report
on Form 10-K for the year ended December 31, 2022 (excluding XBRL data files), which was filed
with the Securities and Exchange Commission on February 21, 2023, because UPS commits to perform
certain post-sale obligations for us.

We also are including UPS” Form 10-Q for the 3 months ended March 31, 2023, the 6 months ended
June 30, 2023, and the 9 months ended September 30, 2023, filed with the Securities and Exchange
Commission on May 3, 2023, August 8, 2023, and November 1, 2023, respectively.
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UPS has not guaranteed and does not guarantee to you our performance of obligations that we owe you
under our written agreements with you, including The UPS Store Franchise Agreement.

ITEM 22
CONTRACTS

The following contracts that are Exhibits to this disclosure document are attached in the following order:

Exhibit 1 Franchise Agreement
Contracts that are Exhibits to the Franchise Agreement:

Personal Guarantee

Territory Boundaries

Conditional Assignment of Telephone Numbers
Non-Competition Agreement

Software License

Security Agreement

Equipment Lease

Transfer and Renewal Upgrade Agreements
Addendum to Lease

Spousal Consent

The UPS Store Carrier Agreement

iShip Subscription Agreement

Intentionally Omitted

Franchise Agreement Amendment for Minimum Days/Hours of Operation
Commitment

ZZrRCTIOMMUO®

Exhibit 2 Center Option Agreement

Exhibit 4 Letter of Intent for Franchise
(@) For New Applicants
(b) For Existing Franchisees & New VetFran Applicants

Exhibit 5 Forms of General Release (in Renewal and Transfer Contexts)
Exhibit 11 TUPSS Financing Documents

ITEM 23
RECEIPTS

Two copies of an acknowledgment of your receipt of this disclosure document appear as Exhibit 12-1 and
12-2. If you receive this disclosure document via our electronic (Internet-based) disclosure system, you will
be prompted on how to “electronically sign” your acknowledgment of receipt of this disclosure document.
Our electronic disclosure system allows you to print for your records a copy of your “e-signed” disclosure
document receipt. If you do not receive electronic disclosure of this disclosure document (i.e., you receive
directly from us a bound paper copy of this document), please return one executed copy (Exhibit 12-2) to
us and retain the other executed copy (Exhibit 12-1) for your records.
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FRANCHISE AGREEMENT

THIS AGREEMENT IS ENTERED INTO BY AND BETWEEN THE UPS STORE, INC.
(“TUPSS”), A DELAWARE CORPORATION, AND THE PERSON OR PERSONS OR LEGAL
ENTITY LISTED BELOW DESCRIBED AS “FRANCHISEE.”

FRANCHISOR “TUPSS”: THE UPS STORE, INC,,
A DELAWARE CORPORATION

FRANCHISEE: FULL LEGAL NAME
See attached Ownership Information Form

LOCATION OF FRANCHISEE’S THE UPS STORE® CENTER:

(Street address)

(City) (State) (Zip code)

THE UPS STORE CENTER NO.

IN THIS AGREEMENT, CAPITALIZED WORDS AND PHRASES SHALL HAVE THE
MEANINGS SET FORTH IN SECTION 23.

TUPSS (either directly or through its Affiliate) owns and has the right to license certain Marks, including
“The UPS Store,” the distinctiveness and value of which are acknowledged by Franchisee;

TUPSS has developed and continues to develop know-how and a comprehensive System for operating
Centers which provide from retail locations, or elsewhere at TUPSS’ direction and/or with its prior
written consent, authorized postal, packaging, shipping, business, communication, and other goods and
Services;

TUPSS has developed and continues to develop and provide services, sales development programs and
other related benefits for use by its franchisees under the Marks and System;

Franchisee acknowledges substantial goodwill and business value in the Marks, System and services, and
Franchisee understands and accepts the importance of TUPSS’ Standards and Specifications for quality,
appearance, and service to the value of the System, and the necessity of operating Franchisee’s business
activities in conformity with the System as it exists now and as it may be modified from time to time; and

Franchisee desires to acquire from TUPSS, and TUPSS is willing to grant Franchisee, a franchise upon
the terms and subject to the conditions set forth in this Agreement.
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NOW THEREFORE, IN CONSIDERATION OF THE FOREGOING, THE FEES AND OTHER
SUMS PAYABLE BY FRANCHISEE AND THE MUTUAL COVENANTS CONTAINED IN
THIS AGREEMENT, THE PARTIES AGREE AS FOLLOWS:

1. GRANT OF FRANCHISE, RELOCATION, TERRITORY & NON-TRADITIONAL SITE
RIGHT OF FIRST REFUSAL

1.1 Grant of Franchise and Relocation

a.

TUPSS hereby grants Franchisee, and Franchisee hereby accepts, the limited
right and license during the Term to use and display the Marks, and to use the
System, to operate one (1) Center at, and only at, the Location upon the terms
and subject to provisions of this Agreement and all ancillary documents hereto.

Franchisee may relocate Franchisee’s Center (even within the Territory) only
with TUPSS’ prior written consent, and upon such terms and conditions as
TUPSS may prescribe in the Manuals, which may include: (i) modification of
the boundaries of the Territory; (ii) upgrading, renovating or remodeling the
proposed new location to the then-current design and other criteria or
specifications indicated in the Manuals; and (iii) execution of a general release
(in a form prescribed by TUPSS) of any and all claims against TUPSS and
TUPSS’ Affiliates.

1.2 Territory

During the Term:

a.
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Except as set forth in this Section 1.2, neither TUPSS nor its Affiliates will own
or operate a Center, as that term is specifically defined herein, nor license or
franchise others to do so at any site located within the Territory.

Subject to Franchisee’s Right of First Refusal for Non-Traditional site
Development set forth in Section 1.3 below, TUPSS or its Affiliates may own or
operate, or license or franchise others to own or operate, Centers at Non-
Traditional sites at any site within the Territory.

TUPSS expressly reserves (for itself and for its Designees) the exclusive,
unrestricted right to produce, franchise, license, sell, distribute and market any
products or services (under any brands, including, but not limited to, the Marks)
from any Retail Outlets (including, but not limited to, traditional Centers or Non-
Traditional sites) the physical premises of which are located outside of the
Territory, regardless of (i) the proximity of such Retail Outlet to the Franchisee’s
Center at the Location, or (ii) whether or not such products or services are
purchased by customers whose residences or places of business are located
within the Territory.

TUPSS expressly reserves (for itself and for its Designees) the exclusive,
unrestricted right to sell, distribute and market any products or services (under
any brands, including, but not limited to, the Marks) to any customers (wherever
located) through all Retail Outlets and other distribution channels physically
located or otherwise operating within or outside the Territory (but not through
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traditional Centers the physical premises of which are located within the
Territory).

Without limiting the generality of the foregoing, TUPSS (and its Designees) may
utilize the following alternative channels or methods of distribution under this
Section 1.2(d): the Internet and other electronic communications methods, mail
order catalogs, direct mail advertising, and telemarketing. In addition, TUPSS,
United Parcel Service, Inc., and its other operating subsidiaries have the right to
sell UPS products and services through customer counters, air service counters,
drop boxes, and independently owned businesses (CMRA and non-CMRA) that
also function as authorized shipping outlets but do not operate under the System,
whether such alternative channels or methods of distribution are physically
located or otherwise operating within or outside the Territory.

TUPSS and its Affiliates may, without any restrictions whatsoever, engage in any
other activities they desire within or outside of the Territory that are not
specifically prohibited under this Section 1.2 or elsewhere in this Agreement,
including, but not limited to, the activities described in Sections 1.2(c) and (d)
above.

Nothing herein shall grant Franchisee any options, rights of first refusal or
similar rights to acquire additional franchises within the Territory or areas
contiguous to the Territory or anywhere else, and Franchisee acknowledges that
Franchisee and other franchisees, and TUPSS and its Affiliates, are not
prohibited from serving customers based on their residence or place of business,
and that such customers, including customers located in Franchisee’s Territory,
are free to patronize any Center or TUPSS business of their own choosing.

Franchisee’s rights to the Territory described herein shall continue during the
initial term hereof and shall be subject to modification, at TUPSS’ reasonable
sole discretion, at the time of transfer or renewal of this Agreement.

Franchisee may not open or operate any Kiosk, within or outside the Territory,
without TUPSS’ prior written consent, and TUPSS may require Franchisee to
sign a separate form prescribed by TUPSS addressing such Kiosk’s training,
staffing, operational, and other requirements, which do not provide TUPSS the
ability to exercise direct or indirect control over the working conditions of the
Center's employees (except to the extent such indirect control is related to
TUPSS’ legitimate interest in protecting the quality of its products/services or
brand), and confirming that Franchisee’s operation of such Kiosk is governed by
this Agreement’s terms and conditions.

Nothing herein shall limit TUPSS’ rights under Section 12.8 of this Agreement.

13 Franchisee’s Right of First Refusal for Non-Traditional Site Development

a.
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During the Term, if Franchisee and its Affiliates are then in substantial
compliance with all operating and other obligations under this Agreement and all
other franchise agreements then in effect between TUPSS and Franchisee and its
Affiliates for Centers, and if Franchisee also then satisfies TUPSS’ then current
financial and operational criteria for the acquisition of additional franchises for
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Centers (including, if applicable, the criteria to be approved as an MCO), TUPSS
grants to Franchisee a right of first refusal to attempt to secure the real estate
rights and franchise rights for Centers at Non-Traditional sites within the
franchise Territory solely in conformance with the procedures and conditions

described in Sections 1.3(b) through 1.3(g) below.

If and when (i) TUPSS receives any bona fide opportunity from a qualified
franchisee or prospective franchisee (in the form of a lease or option or letter of
intent signed by a landlord and containing a contingency provision requiring
franchisor’s approval, hereafter “Third-Party Notice”) to develop a Center at or
within a Non-Traditional site within Franchisee’s Territory, and (ii) TUPSS
decides that the proposed terms and conditions are acceptable, then TUPSS must
promptly forward a copy of such Third-Party Notice to Franchisee via Certified
Mail, return receipt requested, or via overnight mail service (with recipient’s
signature required).

If Franchisee seeks to exercise its right of first refusal, then Franchisee will have
ten (10) days from the date of its receipt of the Third-Party Notice to deliver to
TUPSS a written “Franchisee Exercise Notice” that must unconditionally accept
any and all terms and conditions that were contained in the Third-Party Notice.
Such delivery must be via Certified Mail (return receipt requested) or via
overnight mail service (with recipient’s signature required).

Franchisee understands that its attempt to exercise its right of first refusal under
this provision will not be effective unless, after providing the Franchisee Exercise
Notice to TUPSS, Franchisee also promptly delivers to TUPSS a fully executed
Addendum to Lease that would modify the lease corresponding to such Non-
Traditional site.

Franchisee further understands and agrees that its attempted exercise of its right
of first refusal may be prevented from becoming effective if and when the party
with whom the third party has contracted (i.e., landlord) refuses for any reason to
permit the assignment of such third party’s contract rights in such Non-
Traditional site to Franchisee.

If Franchisee effectively exercises its right of first refusal for Non-Traditional
site development under this provision, then such Non-Traditional site may be
developed without having to execute a Center Option Agreement or pay a Center
Option Fee.

Notwithstanding the foregoing, Franchisee understands that the right of first
refusal described above shall not be granted to Franchisee with regard to any
opportunities to develop a Non-Traditional site within Franchisee’s Territory
where such opportunity is part of: (i) an opportunity with either (A) a
governmental organization (including, but not limited to, a U.S. military service),
(B) an educational organization, (C) a convention center, (D) a tribal venue, (E)
an airport, or (F) a hotel, or any authorized representative of any such
organization; or (ii) a multiple location opportunity with a privately or publicly
owned business organization, in which case TUPSS or its Affiliates may pursue
and develop such Non-Traditional sites within Franchisee’s Territory with such
organization.



2. TERM AND RENEWAL

2.1 The term of this Agreement shall begin on the Effective Date and shall continue for a
period of ten (10) years, unless sooner terminated properly as provided herein (the
“Term”). In the event Franchisee fails to renew or TUPSS elects not to renew this
Agreement (in accordance with Sections 2.2 and 2.3), this Agreement will expire.
Expiration of this Agreement shall constitute termination for all purposes and effects.
Franchisee agrees to operate the Center in compliance with this Agreement for the entire
Term, unless sooner terminated properly as provided herein. Franchisee agrees that the
term of its Lease for the Location will be (with or without tenant options) at least ten (10)
years.

2.2 Provided that Franchisee shall have complied with all the terms of this Agreement, and
subject to fulfillment of the conditions in Section 2.3 below, Franchisee shall have the
right and option to renew the franchise granted pursuant to this Agreement for successive
periods of ten (10) years each.

2.3 As conditions to renewal, Franchisee must;

a. provide TUPSS written notice (“Renewal Notice”) of Franchisee’s intent to
renew this franchise not less than six (6) months nor more than thirteen (13)
months prior to the end of this Agreement’s Term;

b. pay a renewal fee in an amount equal to twenty-five percent (25%) of the initial
franchise fee specified in the Then-Current Agreement for new Centers (the
“Renewal Fee”) not later than 6 months prior to the end of the Term;

C. execute the Then-Current Agreement for new Centers and all other documents or
instruments required by TUPSS in connection therewith;

d. be in compliance with this Agreement, including payment of all fees due, the
requirements described in the Manuals, and all other agreements then in effect
between TUPSS or its Affiliates and Franchisee;

e. be current with all financial obligations to third parties, including Franchisee’s
landlord and other vendors of products or services for Franchisee’s Center;

f. prior to the deadline set forth in Franchisee’s Upgrade Agreement, upgrade,
remodel and refurbish the interior and exterior image of Franchisee’s Center as
mandated by TUPSS to comply with TUPSS’ then-current Standards and
Specifications as described in the Manuals;

g. execute a general release (in a form prescribed by TUPSS) in favor of TUPSS
and TUPSS’ Affiliates from any claims arising during the term of this
Agreement;

h. provide TUPSS written confirmation, satisfactory to TUPSS, that Franchisee

maintains the right to possess the Center at the Location for the ten (10) year
term of the renewal Franchise Agreement;
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i if Franchisee leases its Center from a third-party lessor (landlord), deliver to
TUPSS (if it has not already done so) an Addendum to Lease that is fully
executed between the lessor and the renewing franchisee, covering the ten (10)
year term, plus any extensions thereof. The form of the Addendum to Lease that
must be signed and provided to TUPSS is attached as an exhibit to this
Agreement;

J. no later than sixty (60) days prior to the end of this Agreement’s term, Franchisee
must have purchased from TUPSS all of the equipment (including computers)
required in order to upgrade Franchisee’s Center to then-current System
Standards and Specifications for POS System hardware, software and any other
computer-related systems required for Centers;

k. successfully complete Renewal Refresher Training as required by TUPSS at
Franchisee’s sole expense;

. not be subject to any legal determination and/or claims that it and TUPSS are
joint employers; and

m. not have contested, either directly or indirectly, any finding or determination that
TUPSS and Franchisee are not joint employers.

2.4 If and when TUPSS receives Franchisee’s timely renewal notice, TUPSS agrees to give
Franchisee notice, not later than sixty (60) days after receipt of the Renewal Notice, of
TUPSS’ decision whether Franchisee has the right to enter into a renewal Franchise
Agreement. Notwithstanding that TUPSS’ notice may state that Franchisee has the right
to enter into a renewal Franchise Agreement, any such right would be subject to
Franchisee’s continuing compliance with all of the provisions of this Agreement up to the
date of its expiration/termination.

25 Notwithstanding anything to the contrary in Sections 2.3 or 2.4, if TUPSS is (i) not
offering new The UPS Store® Center franchises, (ii) in the process of revising,
amending, or renewing its form of franchise agreement or franchise disclosure document,
or (iii) not lawfully able to offer Franchisee its Then-Current Agreement for new Centers
at the time Franchisee delivers its Renewal Notice, then TUPSS may, in its sole
discretion, (a) offer to renew this franchise upon the same terms set forth in this
Agreement for a ten (10)-year renewal term, or (b) offer to extend the Term on a week-
to-week basis following the expiration of the Term for as long as it deems necessary or
appropriate so that it may lawfully offer to Franchisee its Then-Current Agreement for
new Centers.

3. SITE LOCATION AND CONSTRUCTION OF CENTER
3.1 Site Location

The location of Franchisee’s Center, set forth on page one of this Agreement, has been
accepted by TUPSS. Nevertheless, TUPSS’ acceptance of the location set forth above as
the Location shall in no way constitute a representation or an express or implied warranty
as to the viability or success of a Center at such location. Upon TUPSS’ acceptance of
such proposed location, such location shall be deemed to be the “Location,” as defined
herein.
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3.2 Franchisee’s Lease

Franchisee shall not enter into any lease or purchase agreement for the Location unless
and until (i) Franchisee shall have submitted to TUPSS all site-related information
required by TUPSS; and (ii) TUPSS shall have accepted such proposed Location and the
terms of said purchase agreement or Franchisee’s Lease for the Location, as applicable.
Franchisee shall deliver to TUPSS a true and correct copy of Franchisee’s Lease for the
Location, if applicable, fully executed, within five (5) business days after TUPSS’
request. If not so provided upon TUPSS’ request, Franchisee authorizes TUPSS to
contact the landlord directly to obtain from the landlord a copy of Franchisee’s Lease for
the Location. Nevertheless, Franchisee acknowledges that TUPSS is not obligated to
review Franchisee’s Lease (or real estate purchase agreement) prior to or after TUPSS’
acceptance or rejection of the proposed Location. Franchisee shall duly and timely
perform all of the terms, conditions, covenants and obligations imposed upon Franchisee
under Franchisee’s Lease. Franchisee promises that its Center’s Lease shall be subject to
the Addendum to Lease (attached as Exhibit | to this Agreement), which provides (in
summary) as follows:

@) that TUPSS has the right (but not the duty) to assume Franchisee’s Lease upon (i)
Franchisee’s (tenant’s) uncured default under Franchisee’s Lease, (ii)
Franchisee’s (tenant’s) non-renewal of Franchisee’s Lease, or (iii) the
termination and/or expiration of this Agreement; and

(b) that Franchisee’s landlord shall not unreasonably withhold or delay its consent if
and when TUPSS (if it has exercised its rights under the Addendum to Lease)
seeks to assign the Lease to any third party that is creditworthy and meets
TUPSS’ then-current standards and requirements for franchisees; and

(c) if Franchisee’s Lease or this Agreement is terminated and/or expires, and TUPSS
fails to exercise its right to assume Franchisee’s Lease, Franchisee agrees to
immediately remove from the Center the exterior sign(s) containing any Mark
and otherwise promptly de-identify the Premises by removing all other signs,
décor and other items which TUPSS reasonably requests be removed as being
distinctive and indicative of a Center. TUPSS (or its designee) may enter upon
the leased premises without being guilty of trespass to effect such de-
identification if Franchisee fails to do so within ten (10) days after such
termination or expiration, provided that, if Franchisee fails to remove the
Center’s exterior sign(s) as required by TUPSS, TUPSS (or its designee) may
enter upon the premises immediately to remove such sign(s) without providing
Franchisee such ten (10)-day period in which to effect removal. Franchisee shall
pay TUPSS for its reasonable costs in effecting de-identification.

In addition to the requirements specified above, Franchisee must be the named tenant,
and sign as tenant, under the Lease for the Location. Franchisee may not, for example,
occupy the Location via a Lease signed by the landlord and an Affiliate of Franchisee.
During the Term, TUPSS reserves the right to contact Franchisee’s landlord directly to
discuss matters pertaining to the Center and TUPSS’ relationship with Franchisee without
liability to Franchisee for interference with contractual relations under Franchisee’s Lease
with the landlord or otherwise assuming any obligation under the Lease.
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3.3 Center Design

Upon receipt from TUPSS’ Center Development Coordinator of completed pre-
construction forms and as-built drawings of the Location, TUPSS shall provide to
Franchisee a Center design for the Location containing TUPSS’ design requirements,
including building specifications (locations of walls, counters, retail displays, fixtures,
and equipment) (the “Center Design”). TUPSS does not represent or warrant design
compliance with Applicable Laws, including the ADA (Americans with Disabilities Act).
Franchisee shall, at its sole cost and expense, ensure that the Center Design complies with
all Applicable Laws (including the ADA), and Franchisee shall obtain any required
architectural seals, engineering seals and other required approvals. The cost of any
leasehold improvements, equipment, fixtures and displays, and of any architectural and
engineering drawings, are Franchisee’s sole responsibility. Franchisee must utilize
TUPSS’ design department to prepare and complete all construction drawings for new
Centers, remodels, relocations, conversions, Kiosks and upgrades, which services shall be
subject to TUPSS’ then-current fees, as described in the Manuals, provided that, if
required under Applicable Law, Franchisee also must obtain sealed drawings from a local
architect or engineer.

In order to address and adapt to ever-changing economic and marketplace conditions and
consumer expectations and demands, TUPSS may throughout the Term consider and test,
and in its sole judgment implement, modifications to the design, appearance, branding,
and/or layout of The UPS Store® Centers. Franchisee therefore acknowledges that, after
construction and development of its Center, TUPSS might choose to implement
modifications to the design, appearance, branding, and/or layout of The UPS Store®
Centers, as a result of which Franchisee’s Center Design no longer might be the latest
design for The UPS Store® Centers. Whether or not Franchisee is required or chooses to
modify its Center Design during the Term to the new design, as provided elsewhere in
this Agreement, nothing in this Agreement prevents TUPSS at any time from
implementing modifications to the design, appearance, branding, and/or layout of The
UPS Store® Centers in its sole judgment, and Franchisee agrees it will have no claim
against TUPSS or any Affiliate of TUPSS if Franchisee’s Center Design is not then the
latest design for The UPS Store® Centers.

3.4 Center Development Coordination

TUPSS’ designated “Center Development Coordinator” (which may be TUPSS, an
Affiliate of TUPSS, or a TUPSS employee) shall provide and manage a general
contractor for the construction of the Center at the Location (the “Center Development
Coordination Services”), including the initial construction of the Center (as provided in
Section 3.5), remodels, relocations, conversions, and image upgrades. TUPSS’
designated Center Development Coordinator shall provide such services as are
customarily provided by a construction supervisor, including acting as a liaison with the
general contractor. TUPSS reserves the right to reject any general contractor, including
Franchisee, its Owners or Affiliates, or Franchisee’s desired general contractor. TUPSS’
designated Center Development Coordinator shall be an independent contractor of
Franchisee. Franchisee shall utilize the Center Development Coordination Services as
provided above and pay TUPSS’ designated Center Development Coordinator the then-
current “Center Development Fee”.
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TUPSS assumes no responsibility for any damages, delays, cost overruns, disputes, or
otherwise regarding construction or the Construction Coordination Services performed by
TUPSS’ designated Center Development Coordinator (that is not TUPSS, an Affiliate of
TUPSS, or a TUPSS employee).

3.5 Construction of the Center

Upon receipt by TUPSS’ designated Center Development Coordinator of the
Center Design, Franchisee shall at its sole cost and expense promptly cause the
Center to be constructed, equipped and improved in accordance with the Center
Design, unless TUPSS shall, in writing, consent to modifications thereof.
Franchisee shall contract with, at its sole cost and expense, licensed architects
and general contractors approved by TUPSS’ designated Center Development
Coordinator, in its sole discretion, to prepare such architectural, engineering and
construction drawings and site plans as are necessary to supplement the Center
Design in order to obtain all permits required to construct, remodel, renovate
and/or equip the Center at the Location.

Subject only to causes beyond the reasonable control of Franchisee, such as, by
way of illustration, strikes, material shortages, fires and acts of God, which
Franchisee could not by the exercise of due diligence have avoided, Franchisee
shall complete construction or renovation, as the case may be, of the Center at the
Location and all improvements therein, including installation of all fixtures,
signs, equipment and furnishings, as soon as possible, but in any event within
three (3) months after commencement of construction. In completing such Center
construction or renovation, Franchisee shall utilize only the architect and general
contractor approved by TUPSS’ designated Center Development Coordinator in
its sole discretion. The operation of the Center at the Location by Franchisee
shall commence not later than twelve (12) months following the Effective Date.

The time periods for the commencement and completion of construction and the
installation of fixtures, signs, machinery and equipment as referred to in this
Section 3.5 and in the Manuals are the essence of this Agreement. If Franchisee
fails to perform its obligations contained in this Section, TUPSS may deem the
Franchisee’s failure to perform its obligations a material breach of this
Agreement.

3.6 Maintaining and Remodeling of the Center

a.
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Franchisee shall maintain the condition and appearance of the Center at the
Location in a “like new” level of cosmetic appearance consistent with the image
of Centers as attractive, clean, and efficiently operated, offering high quality
products and services. If at any time, in TUPSS’ reasonable judgment, the state
of repair, appearance or cleanliness of the Center at the Location or its fixtures,
equipment, furnishings, or signs fails to meet TUPSS’ image Standards and
Specifications, Franchisee shall immediately upon receipt of notice from TUPSS
(or from Area Franchisee) specifying the action to be taken by Franchisee (within
the time period specified by TUPSS but in any event within thirty (30) days of
such notice) correct such deficiency, repair and refurbish the Center at the
Location, and make such modifications and additions to its layout, decor and
general theme as may be required by TUPSS, including replacement of worn-out
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or obsolete fixtures, equipment, carpet, furniture, graphics, and internal window
and external signage and repairing and repainting the interior and exterior of the
Center at the Location.

If the Center at the Location is damaged or destroyed by fire or any other
casualty, Franchisee, within thirty (30) days thereof, shall initiate such repairs or
reconstruction, and thereafter in good faith and with due diligence continue (until
completion) such repairs or reconstruction, in order to restore the Center at the
Location to its original condition prior to such casualty; any such repair and
reconstruction shall be completed as soon as reasonably practicable but in any
event within six (6) months following the event causing the damage or
destruction. If, in TUPSS’ reasonable judgment, the damage or destruction is of
such a nature or to such extent that it is feasible for Franchisee to repair or
reconstruct the Center at the Location in conformance with the then-current
Standards and Specifications of TUPSS, TUPSS may require that Franchisee
repair or reconstruct the Center at the Location in conformance with the then-
current Standards and Specifications.

4. TRAINING AND FRANCHISOR’S CONTINUING OBLIGATIONS

4.1 Training

a.
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Initial (Pre-Opening) New Franchisee Training Program for First Center

TUPSS’ New Franchisee Training Program must be successfully completed in
the prescribed sequence by Franchisee’s Primary Operator. As may be updated
by TUPSS from time to time, the New Franchisee Training Program consists of
Web-Based Training (“WBT?”), the In Store Experience (“ISE”) and the
University Business Course (“UBC”) (included in the UBC training are 3 days
dedicated to Print Services Training, which must be attended by all new
franchisees completing the New Franchisee Training Program) held at TUPSS’
Headquarters, conducted virtually, or conducted by a certified trainer at a
Certified Training Center (or any combination of the three), in all cases in
TUPSS’ sole discretion.

TUPSS shall determine and update the contents and manner of conducting the
New Franchisee Training Program in its sole discretion. However, the New
Franchisee Training Program will be structured to provide business management
and practical training in implementing, managing and operating a Center.
Franchisee shall pay all travel, living, compensation, and other expenses, if any,
incurred by Franchisee or by Owner and/or by the Center's employees in
connection with attendance at such initial New Franchisee Training Program.
Franchisee may not open its Center at the Location, and, in the case of a transfer
(i.e., Assignment) of an existing Center, Franchisee may not assume active
operation of the Center, until all required training has been successfully
completed to the satisfaction of TUPSS by Franchisee’s Primary Operator or (if
applicable) Certified Operator to the extent set forth in Sections 4.1(a) and 7.3 of
this Agreement.

Franchisee acknowledges that because of TUPSS’ superior skill and knowledge
with respect to the training and skill required to manage and operate the Center in
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accordance with the System, the determination as to whether or not the
individuals indicated above have satisfactorily completed such training shall be
determined by TUPSS in its sole subjective judgment, exercised in good faith.

All phases of the New Franchisee Training Program pursuant to Section 4.1 shall
apply only if this is the first Center owned by Franchisee and shall not be
required if this Agreement is executed as a second-or-greater or renewal
franchise agreement. If this Agreement is Franchisee’s second-or-greater
franchise agreement: (i) all Centers must be managed by a Primary Operator or a
Certified Operator; and (ii) Franchisee must successfully complete the MCO
workshop as described in the Franchise Disclosure Document accompanying this
Agreement and in Section 4.1(b) above.

Multiple Center Owner (MCO) Workshop: The MCO workshop is for any MCO
(as defined in Section 23) who purchases an additional Center, even if Franchisee
has previously graduated from TUPSS’ New Franchisee Training Program, and
who (or whose designated business partner, person, etc.) has not attended the
MCO workshop in the past. Franchisee (or, as applicable, Owner) must attend
and successfully complete a four (4) day Multiple Center Owner workshop
(“MCOW?) program held at TUPSS’ Headquarters no later than six (6) months
after the effective date of this Agreement. TUPSS reserves the right to require an
Owner who is involved in the day-to-day operations of the Center(s) to attend
such training in order to satisfy the MCOW training requirement.

Print Services Training: Franchisee is required to attend, or have at least one
supervisory employee who works full-time at the Center attend, and successfully
complete all parts of the Print Services Training program. Alternatively,
Franchisee may, for a designated fee, successfully complete, or have a
supervisory — employee  successfully — complete, the Print  Services
evaluation/training administered by a certified trainer. Franchisee must have
someone who has successfully completed the Print Services Training program
employed at the Center full-time in a supervisory capacity. If the employee who
attended and successfully completed all parts of the Print Services Training
program is no longer employed at the Center, Franchisee must complete or have
a full-time active supervisory associate complete Print Services Training within
sixty (60) days.

Financial Management Training Program: Franchisee’s designated Primary
Operator must attend, and successfully complete at Franchisee’s expense (if he or
she has not already done so), a Financial Management Training Program offered
by a TUPSS-approved financial management training vendor no later than six (6)
months after the Effective Date of this Agreement. If the Primary Operator who
attended and successfully completed the Financial Management Training
Program ceases to supervise the Center, Franchisee must designate a replacement
Primary Operator to supervise the Center as soon as possible (but within ninety
(90) days) and that replacement Primary Operator must attend and successfully
complete the Financial Management Training Program described in this
Section 4.1(q) (if he or she has not already done so0), at Franchisee’s expense, no
later than sixty (60) days after the date the Primary Operator is designated to
supervise the Center.
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Additional (Post-Opening) Training: TUPSS, at its sole discretion, may require:
(i) Franchisee, (ii) if Franchisee is an Entity, its Owners, and/or (iii) Franchisee’s
Primary Operator (or, if applicable, Franchisee’s Certified Operator) to attend
such supplemental or additional training programs which may be offered from
time to time during the Term, including, at TUPSS’ option, distance learning
(e.g., training over the Internet) and training required to participate in one or
more E-Offerings. Franchisee shall pay all travel, living, compensation, and
other expenses, if any, incurred by Franchisee and/or the Center's employees in
connection with attending such additional training. Franchisee shall pay TUPSS’
then-current reasonable charges (as set forth in the Manuals) for any such
training performed by TUPSS.

Franchisee shall ensure that each Center employee is adequately trained and
certified, or re-trained and re-certified, to the extent necessary to enable the
Center (i) to comply with the System, (ii) to comply with the then-applicable
Data Security Requirements, or as may be otherwise required by TUPSS from
time to time, and, if applicable, (iii) to participate in an E-Offering, and shall use
curricula and certification forms designated by TUPSS.

TUPSS reserves the right to substitute virtual learning and “e-learning” training
modules (through video and/or other electronic means) for any training that
Franchisee, its designated Primary Operator, or Franchisee’s other supervisory
employee otherwise would attend in person at TUPSS’ Headquarters.

4.2 Franchisor’s Continuing Obligations

From time to time during the Term, Area Franchisee, TUPSS or TUPSS’ designee shall
provide the following assistance and services to Franchisee:

a.
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Non-exclusive software licenses, upon such terms and conditions as specified in
the Manuals, for the computer software programs specified in the Manuals,
including software for such functions as accounting, administration, financial
reporting and manifesting.

Upon Franchisee’s written request, reasonable continuing consultation and
advice regarding operation of Franchisee’s Center by telephone, The UPS Store
Hub, or other electronic means, or, if the situation warrants in TUPSS’ judgment,
through on-site assistance by Area Franchisee or, if none, TUPSS or TUPSS’
designee (which, in the case of on-site assistance by TUPSS, shall be subject to
the availability of personnel and TUPSS’ scheduling requirements and at
TUPSS’ sole discretion).

Development of certain creative materials (including such items as billboard
design, radio and videotape material, press releases, and copy for newspaper,
magazine, and social media advertisements and flyers) for local and regional
marketing. TUPSS shall make such materials available to Franchisee, at
Franchisee’s expense, for publication or reproduction and distribution by
Franchisee. TUPSS reserves the right to require reimbursement from Franchisee
of costs for producing such promotional material.
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5. FEES AND OTHER PAYMENTS

51 Franchisee shall, in accordance with the following, pay to TUPSS the following fees:

a.
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An Initial Franchise Fee (as defined in Section 23 of this Agreement) on or
before execution of this Agreement. The Initial Franchise Fee is fully earned by
TUPSS upon receipt and is not refundable.

However, the Initial Franchise Fee shall not apply if Franchisee is:

i signing this Agreement as a renewal of a previous franchise agreement
with TUPSS. In such cases, the Renewal Fee set forth in Section 2.3(b)
of this Agreement shall apply instead of the Initial Franchise Fee; or

ii. signing this Agreement in connection with the purchase of an existing
Center. In such cases, instead of TUPSS’ having to receive payment of
the Initial Franchise Fee, TUPSS must receive (either from Franchisee,
also known, for these purposes, as “buyer” or “transferee,” and/or from
Franchisee’s “seller” or “transferor”):

A a “Transfer Fee” (as defined in Section 23 of this Agreement);
and

B. a “Processing Fee” (as defined in Section 23 of this Agreement);
and

C. a “Pro-Rated Renewal Fee for Transfers” (as defined in

Section 23 of this Agreement); and

D. an “Upgrade Evaluation Fee” (as defined in Section 23 of this
Agreement);

A continuing royalty in an amount equal to 5% of STR, payable via EFT in
accordance with Section 5.2 (the “Royalty”);

A marketing fee in an amount equal to 1% of STR, payable via EFT in
accordance with Section 5.2 (the “The UPS Store Marketing Fee”) and used in
accordance with Section 8.1;

A national advertising fee in an amount equal to 2.5% of STR, payable via EFT
in accordance with Section 5.2 (the “National Advertising Fee”). The National
Advertising Fee will be subject to certain annual contribution caps, as provided
in Section 8.2;

Fees for all phases of the Franchisee learning program, for Print Services
Training, and (as applicable) for the MCOW learning program, in the amounts
set forth in the then-current The UPS Store Franchise Disclosure Document;

An advertising cooperative fee in the amount, and payable via EFT in the
manner, specified in Sections 8.3 and 8.4 (the “Co-op Fee”); and
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h.

Any other applicable fees, as set forth in the then-current The UPS Store
Franchise Disclosure Document.

5.2 Manner of Payment

a.

Franchisee shall calculate the Royalty, The UPS Store Marketing Fee, the
National Advertising Fee, and the Co-op Fee due to TUPSS each Accounting
Period, and submit any and all documents required to be submitted to TUPSS via
TUPSS’ then-current method of electronic delivery, within fourteen (14) days
after the end of the applicable Accounting Period (even if the 14th day falls on a
weekend or holiday) or such other period as may be specified in the Manuals.
Payment of these and all other amounts owed to TUPSS must be received by
TUPSS on or before the twentieth (20™") day of each month. However, if TUPSS
does not receive Franchisee's Royalty report by the 14th day after the end of the
applicable Accounting Period, TUPSS will estimate Franchisee's required
Royalty, The UPS Store Marketing Fee, and National Advertising Fee payments
and then debit those amounts on the first business day following the 14th day
(rather than on the 20th day);

TUPSS requires an electronic funds transfer (“EFT”) payment program, under
which TUPSS will electronically debit from Franchisee’s bank account the fees
described herein, including, but not limited to, those specified above as payable
via EFT. Franchisee shall comply with the procedures specified in the Manuals
for such electronic funds transfer program and perform the acts and sign the
documents, including authorization forms, that TUPSS, Franchisee’s bank and
TUPSS’ bank may require to accomplish payment by electronic funds transfer,
including authorizations for TUPSS to initiate debit entries and/or credit
correction entries to a designated checking or savings account for payments of
fees and other amounts, including interest, payable to TUPSS. If Franchisee fails
to timely report STR to TUPSS for any calendar month, then TUPSS, in addition
to any applicable late charges, has the right, but not the obligation, to debit from
such account an estimated amount equal to the fees due and payable to TUPSS
during the most recent calendar months for which the reports were received by
TUPSS. If Franchisee’s Center closes voluntarily or involuntarily, Franchisee
acknowledges that TUPSS has the right to debit from such account the estimated
amount of fees owed to TUPSS at the time of the closure.

5.3 In order to secure full and prompt payment of the fees and other charges to be paid by
Franchisee, and to secure performance of Franchisee’s other obligations and covenants
under this Agreement, concurrently herewith Franchisee shall execute the Security
Agreement attached hereto as Exhibit F.

5.4 Other Payments

In addition to all other payments provided herein, it shall be a material requirement for
Franchisee to pay to TUPSS, its Affiliates, its designees, and others promptly when due:

a.
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all obligations, royalties, trade accounts, promissory notes, financing agreements
and equipment lease payments arising out of the operation of Franchisee’s
Center;
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g.

all lease or rental payments for Franchisee’s Location;

all amounts advanced by TUPSS or which TUPSS has paid, or for which TUPSS
has become obligated to pay, on behalf of Franchisee for any reason whatsoever.
This includes, without limitation, all amounts TUPSS deems necessary to
reimburse TUPSS for its resolution or attempted resolution of customer concerns
that TUPSS determines resulted from a failure on the part of Franchisee and/or
Franchisee's associate(s) to comply with any requirement outlined in the Center
Operations Manual or in any other contract between Franchisee, on the one hand,
and TUPSS, an affiliate of TUPSS, or a TUPSS-approved vendor, on the other
hand, regardless of whether Franchisee adhered to the customer concern
resolution process outlined in the Center Operations Manual;

the amount of all sales taxes, use taxes, personal property taxes and similar taxes
which shall be imposed upon Franchisee and required to be collected or paid by
TUPSS (a) on account of STR or (b) on account of the Royalty, The UPS Store
Marketing Fee, the Initial Franchise Fee, the National Advertising Fee, the
Annual Technology and Support Fee, or the Co-op Fee collected by TUPSS from
Franchisee (but excluding ordinary income taxes). TUPSS, at its sole discretion,
may collect the taxes in the same manner as the Royalty is collected herein and
promptly pay the tax collections to the appropriate Governmental Authority;
provided, however, that unless TUPSS so elects, it shall be Franchisee’s
responsibility to pay all sales, use or other taxes now or hereinafter imposed by
any Governmental Authority on the Royalty, Initial Franchise Fee, The UPS
Store Marketing Fee, National Advertising Fee, Annual Technology and Support
Fee, and Co-op Fee. It shall also be Franchisee’s sole duty to timely pay any and
all taxes that become payable in connection with Franchisee’s Center. TUPSS
will have no liability for any sales, use, service, occupation, excise, gross
receipts, income, property, employment, or other taxes, whether levied upon
Franchisee or the Center, due to the business Franchisee conducts (except for
TUPSS’ own income taxes). Franchisee must pay these taxes and reimburse
TUPSS for any taxes TUPSS must pay to any taxing authority on account of
either Franchisee’s operation or payments Franchisee makes to TUPSS (except
for TUPSS’ own income taxes);

any amounts due on account of purchases of goods, supplies or services relating
to Franchisee’s Center;

for re-designs by TUPSS of transferring, existing, Re-opening, or relocating
Centers, a then-current Center Development Fee and Design Fee; and

the Non-Compliance Fee described in Section 22.1.

55 Finance Charges and Late Fees on Delinquencies Owed to TUPSS

a.
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If Franchisee fails to pay to TUPSS the entire amount of any payment due to
TUPSS hereunder promptly when due, Franchisee shall pay to TUPSS, in
addition to all other amounts that are due but unpaid (including the late fee
described below), finance charges on the unpaid amounts for the period
beginning on the day after the original due date and continuing until the date of
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actual payment, at a rate up to the highest (annual) rate allowed under applicable
law.

b. In addition to the finance charges on unpaid amounts as set forth in
Section 5.5(a), TUPSS may, at its option, charge a late fee equal to the greater of:
(i) ten percent (10%) of any Royalty, The UPS Store Marketing Fee, National
Advertising Fee, or Co-op Fee not paid when due for each and every month
unpaid, or (ii) $35.00 per month until paid, or (iii) the maximum (annual) rate
allowed under applicable law.

C. Section 9.3(b) of this Agreement sets forth Franchisee’s interest and late fees in
connection with TUPSS’ audit of Franchisee.

d. The parties stipulate that the finance charges and late fees set forth in
Sections 5.5(a) and 5.5(b) represent reasonable estimates of the additional
administrative costs that will be incurred by TUPSS and shall be in addition to
and not in lieu of any other remedies available to TUPSS at law or in equity on
account of any such default. TUPSS will invoice Franchisee for such late fee
amounts, which shall be due and payable immediately when billed. In no event
will any late fee or interest exceed the maximum rate allowed by law.

5.6 All payments required hereunder shall be made by Franchisee without deducting any
amounts that (i) are owed by TUPSS to Franchisee, or (ii) that Franchisee believes are
owed to Franchisee by TUPSS or by any Affiliate of TUPSS.

5.7 If Franchisee is delinquent in the payment of any obligation to TUPSS hereunder, or
under any other agreement with TUPSS, TUPSS shall have the absolute right to apply
any payments received from Franchisee to any obligation owed, whether under this
Agreement or otherwise, notwithstanding any contrary designation by Franchisee as to
application. If Franchisee (or any Affiliate of Franchisee) owes any monies to TUPSS
(or to any Affiliate of TUPSS), TUPSS shall have the absolute and unconditional right to
first deduct any or all of such amounts from any payments of monies owed by TUPSS (or
owed by any Affiliate of TUPSS) to Franchisee (or to any Affiliate of Franchisee).

5.8 Throughout the Term of this Agreement, all of Franchisee’s Owners, and each individual
having an ownership interest in an Entity that is an Owner of Franchisee, must always be
a signatory to a valid Continuing Personal Guarantee (attached as Exhibit A to this
Agreement). If Franchisee or one of Franchisee’s Owners is a trust, then each trustee of
the trust and each beneficiary of the trust must, if required by TUPSS, be a signatory to a
valid Continuing Personal Guarantee throughout the term of the Franchise Agreement. If
Franchisee is a non-profit corporation or an ESOP, TUPSS may require that certain
persons or entities associated with or related to Franchisee, as determined by TUPSS
considering the specifics of Franchisee’s corporation and operations, be a signatory to
such Continuing Personal Guarantee.

6. OWNERSHIP OF INTELLECTUAL PROPERTY

6.1 Franchisee hereby acknowledges and agrees that all right, title and interest (including
goodwill) in and to the System and the Marks are and shall remain vested solely in
TUPSS (or, as applicable, in TUPSS’ Affiliate), and that any use thereof by Franchisee
shall inure to the benefit of TUPSS (and, as applicable, TUPSS’ Affiliate). Franchisee
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hereby disclaims any right or interest in the System, the Marks or the goodwill derived
therefrom. Upon termination or expiration of this Agreement, no monetary amount shall
be assigned as attributable to any goodwill associated with Franchisee’s use of the
System or the Marks.

6.2 Franchisee agrees not to contest, either directly or indirectly, the validity of the Marks or
TUPSS’ (or, as applicable, TUPSS’ Affiliate’s) ownership, right, title or interest in the
Marks and/or the System and/or TUPSS’ (or, as applicable, TUPSS’ Affiliate’s) sole
right to register, use or license others to use the same.

6.3 Franchisee agrees to use the Marks as the Center’s sole identification, except that
Franchisee must identify itself as the Center’s independent owner, operator, and manager
in the manner TUPSS prescribes. Franchisee may not use any Mark: (1) with any prefix,
suffix, or other modifying words, terms, designs, or symbols; (2) in offering or selling
any unauthorized services or products; (3) as part of any domain name, homepage,
electronic address, or otherwise in connection with the Internet or other electronic media
(except as provided in this Agreement or the Manuals); or (4) in any other manner
TUPSS has not expressly authorized in writing. Without limiting the generality of the
foregoing, Franchisee may not use any Mark on its employees’ paychecks or in any other
employment-related materials, and must include a clear disclaimer in such materials that
Franchisee (and only Franchisee) is the employer of Center employees and that TUPSS,
as the franchisor of The UPS Store® Center franchises, and its Affiliates are not their
employer and do not engage in any employer-type activities for which only franchisees
are responsible, such as employee selection, promotion, termination, hours worked, rates
of pay, other benefits, work assigned, discipline, adjustment of grievances and
complaints, and working conditions. If TUPSS discovers Franchisee’s unauthorized use
of the Marks, TUPSS may require Franchisee to destroy all offending items (with no
reimbursement from TUPSS). Franchisee understands and agrees that any use of the
Marks other than as expressly authorized by this Agreement and the Manuals, without
TUPSS’ prior written consent, constitutes a material default under this Agreement and is
infringement of TUPSS’ (and, as applicable, TUPSS’ Affiliate’s) rights therein, and that
Franchisee’s right to use the Marks does not extend beyond the termination and/or
expiration of this Agreement.

6.4 If Franchisee is an Entity, Franchisee shall not use any of the Marks, any abbreviations or
variations thereof, or any words deemed by TUPSS to be confusingly similar to the
Marks as part of the name of any Entity or Franchisee’s name, including any of the
following words: “The UPS Store” or “UPS” or “Store” or “Mail” or “Boxes” or “Etc.”
or the combined letters “TUPSS.”

6.5 Franchisee shall immediately notify TUPSS of any infringements or imitations of the
Marks or the System, and of any challenges to Franchisee’s use of any of the Marks or
the System, of which Franchisee becomes aware. TUPSS (and its Affiliates) shall have
sole discretion to take any action, administrative proceeding or litigation affecting the
Marks or the System (or to take no action if it or they believe none is warranted).
Franchisee shall cooperate in the prosecution or defense of any such action as requested
by TUPSS. TUPSS shall bear the legal expenses incidental to Franchisee’s participation
in such action, except for the cost of Franchisee’s separate legal counsel if Franchisee
elects to be represented by counsel of Franchisee’s choosing.
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6.6 TUPSS reserves the right, in its sole discretion, to designate one or more new, modified
or replacement Marks for use by Franchisee, and, upon written notice from TUPSS,
Franchisee shall implement such new, modified or replacement Marks in addition to or in
lieu of any previously designated Marks, as prescribed by TUPSS. Any expenses or costs
associated with the use by Franchisee of any such new, modified or replacement Marks
shall be the sole responsibility of Franchisee.

6.7 In the event of any legal actions that are brought against Franchisee by a third party
alleging that Franchisee’s uses of the Marks violate the rights of the third party, TUPSS
will indemnify Franchisee against (and reimburse Franchisee for) all directly-related
costs (including attorneys’ fees) and damages for which Franchisee is held liable, so long
as: (i) Franchisee notifies TUPSS of the claim(s) within ten (10) days after receiving
notice of the potential violation; (ii) Franchisee’s use of the Marks was fully authorized
by TUPSS; (iii) Franchisee is not in default of this Agreement or any other agreement
between Franchisee and TUPSS; and (iv) Franchisee executes any and all documents and
does whatever is deemed necessary or advisable in TUPSS’ (or, as applicable, TUPSS’
Affiliate’s) or its counsel’s opinion to protect its interests in the Marks. TUPSS reserves
the right to defend any action at its own expense for Franchisee’s benefit.

6.8 All ideas, concepts, techniques, and materials relating to the System or a Center
(“Improvement”), whether or not protectable intellectual property and whether created
by or for Franchisee or its Owners or the Center's employees, must be promptly disclosed
to TUPSS and will be deemed to be TUPSS’ and its Affiliates’ sole and exclusive
property, part of the System and works made-for-hire for TUPSS and its Affiliates. To
the extent any Improvement does not qualify as a “work made-for-hire,” by this
paragraph Franchisee assigns ownership of and all related rights to that Improvement to
TUPSS and its Affiliates and agrees to take whatever action (including signing
assignment or other documents) TUPSS requests to evidence TUPSS’ and its Affiliates’
ownership or to help TUPSS and its Affiliates obtain intellectual property rights in the
Improvement.

7. STANDARDS AND SPECIFICATIONS; CONFIDENTIAL OPERATIONS MANUALS
7.1 Operating Standards and Specifications

a. Throughout the Term, Franchisee shall adhere to the System developed by
TUPSS for the operation of the Center, including, without limitation, the System
for postal, packaging, shipping, print, business practices and communications
utilizing and under the Marks, as provided herein and in the Manuals.

b. Throughout the Term, Franchisee shall operate the Center in compliance with
TUPSS’ then-current Standards and Specifications, including TUPSS’ then-
current Standards and Specifications for external/internal center image
specifications, center design, advertising, computer hardware and software,
system and data security, equipment, stationery, business cards, business forms,
promotional material, E-Offerings, Social Media policies, franchise sales
materials (e.g., referral card) and such changes or modifications to the System or
the Manuals (including refurbishment or improvement of the Center from time to
time) as are adopted by TUPSS from time to time.
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TUPSS’ Standards and Specifications also include restrictions on Franchisee’s
maximum retail prices for various UPS shipping services. Franchisee may not
charge customers more than the maximum retail prices designated by TUPSS’
Affiliate for various UPS shipping services offered by the Center to its
customers. These maximum prices are specified in Franchisee’s UPS Incentive
Program Contract Carrier Agreement (the “Carrier Agreement”). In reliance on
Franchisee’s commitment to comply with the designated maximum prices,
TUPSS agrees to use best efforts to ensure that its Affiliate gives Franchisee
discounts and incentives on Franchisee’s wholesale cost for such UPS services.
These discounts and incentives also will be reflected in the Carrier Agreement.
TUPSS’ Affiliate periodically may modify the required maximum retail prices
for shipping services as well as the wholesale discounts and incentives.
Maximum retail prices and wholesale discounts and incentives may differ among
franchisees due to various factors, including the differing costs of doing business
with different franchisees operating in different geographic markets.

Franchisee shall do business under Franchisee’s legal name followed by the
initials “d/b/a” and the business name “THE UPS STORE” or such other
business name as designated by TUPSS. If Franchisee is required to do so by
Applicable Law, Franchisee shall promptly upon the execution of this Agreement
file a notice of its intent to conduct its business under the name “THE UPS
STORE.” Promptly upon the expiration or termination of this Agreement for any
reason whatsoever, Franchisee shall promptly execute and file such documents as
may be necessary to revoke or terminate such assumed name registration. If
Franchisee shall fail to promptly execute and file such documents as may be
necessary to effectively revoke and terminate such assumed name registration,
Franchisee hereby irrevocably appoints TUPSS as its attorney-in-fact to do so for
and on behalf of Franchisee.

At the time Franchisee’s Center opens for business, Franchisee shall stock and
display the initial inventory of products, accessories, equipment, supplies, and
technology (including hardware, software, and external components such as
payment card readers) specified in the Manuals. Throughout the Term,
Franchisee shall stock and maintain inventory in quantities sufficient to meet
reasonably anticipated customer demand, all in accordance with the Manuals.

Throughout the Term, Franchisee shall be connected to and participate in
TUPSS’ in-Center network (“ICN”) as designated by TUPSS. Franchisee shall
comply with the Internet Policies.

Franchisee shall utilize the The UPS Store Hub and comply with all terms and
conditions of TUPSS’ software license attached as Exhibit E.

TUPSS may revise its Standards and Specifications for all Franchisees from time
to time. Consequently, Franchisee may be required to upgrade or update its (i)
computer (hardware and software) system, (ii) data security policies and
procedures, (iii) Center image and trade dress, or (iv) product and service
offerings and equipment. There is no contractual limitation on the frequency and
cost of this obligation, though TUPSS’ industry reflects an update or upgrade for
(x) Data Security Requirements every year and for (y) all other areas, every two
to three years. Franchisee must purchase, install and utilize ongoing upgrades as
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specified in the Manuals. Franchisee must upgrade to these Standards and
Specifications as TUPSS may direct. In the event Franchisee fails to purchase
and install equipment, or purchase, stock and offer products and supplies, as
required by TUPSS in accordance with its standards and specifications,
Franchisee authorizes TUPSS to order and/or purchase and install or stock the
required equipment, products or supplies in the Center, and Franchisee agrees to
pay for such equipment, products or supplies and further authorizes TUPSS to
EFT the costs to pay the appropriate vendors. There is no limitation on the
frequency or cost of this obligation.

Franchisee must participate in certain operational programs designated from time
to time by TUPSS (which may include E-Offerings). Franchisee may be required
to enter into a separate agreement with an approved vendor in connection with its
participation in such required programs. Participation in such required programs
will require Franchisee to have, obtain or upgrade certain equipment, such as
specific computer system and communications systems and other equipment,
products, supplies, facilities, policies, procedures, and skills as TUPSS may
specify from time to time in the Manuals.

Franchisee shall submit to TUPSS, in such form as required by the Manuals,
reports containing information about customers of Franchisee’s Center, including
periodic reports as designated by TUPSS of all the names and addresses of
mailbox holders at Franchisee’s Center. TUPSS may also access such
information from Franchisee electronically. All such information and customer
lists shall become the property of TUPSS, and TUPSS shall have the right to
contact such customers at any time. In addition, TUPSS may, as often as it
deems appropriate (including on a daily, continuous basis), independently,
remotely access the POS Systems and any and all other computer and technology
systems used by Franchisee to retrieve all other information regarding the
Center's operation, excluding labor and employment-related information.

Franchisee understands, acknowledges and agrees that it must fully participate in
each and every Corporate Retail Solutions (“CRS”) program as is further
described in Section 7.5, and its failure to do so constitutes a material violation of
this Agreement.

Franchisee understands, acknowledges and agrees that, to the extent it operates
the Center within a hotel, it must attend all business meetings conducted by or for
hotel business staff at which Franchisee’s attendance is requested or
recommended. If Franchisee operates a store in store Center, Franchisee must
notify TUPSS at least sixty (60) days in advance of any change to the brand
identity of the host store in which the Center is located. Franchisee must receive
TUPSS’ prior written consent to such change in the brand identity of the host
store, which TUPSS will not unreasonably withhold. TUPSS reserves the right to
deny its consent to the change of the brand identity of the host store if such
change would, in TUPSS’ absolute determination, result in the sale or providing
of services that would be unlawful or reflect negatively or undesirably upon The
UPS Store and/or UPS brands, including, without limitation, a business that
constitutes a legal nuisance to adjoining tenants or customers; a dry cleaning
business; an adult entertainment business; a massage-related business; a business
that sells adult books, tobacco, drug supplies, paraphernalia, or fireworks; a
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tattoo or piercing business; a business associated with gaming, gambling, betting
or games of chance; a check cashing business; a cinema, skating rink, bowling
alley, discotheque, dance hall, nightclub, amusement gallery, pool room, health
spa, gymnasium or fitness center, pin ball or electronic game room, funeral
parlor, flea market, bingo parlor, cafeteria; a business engaged in the sale, rental,
lease, or repair or maintenance of automobiles, trucks, other motorized vehicles,
or trailers; a car wash; a pawn shop; a driving school; a “dollar” store; a “five and
dime” store; a day care center (including any “drop-in” or other child care
facility); and a restaurant and/or cocktail lounge. TUPSS has the absolute right to
disapprove any such change, and the Center’s continued operation within such
host store, if the host store is to be operated under a brand that directly or
indirectly competes with The UPS Store® Centers.

In the event of any suspected, alleged, or actual Data Security Incident of which
Franchisee becomes aware:

Q) Franchisee must:

(A) immediately notify TUPSS at the designated contact specified in
the Data Security Requirements;

(B) cooperate with any TUPSS (or its Affiliate's) request for
assistance or information;

© provide TUPSS or its designee access to, with or without notice
from TUPSS, Franchisee's POS System hardware, software, and other computer-
related systems (including e-mails and other electronic communications),
whether remotely or at the Center; and

(D) cooperate and provide assistance in any legal action at TUPSS’
request; and

(i) TUPSS (and its Affiliates) may but have no obligation whatsoever to:
(A) take any action or pursue any proceeding or litigation;

(B) control the direction and handling of such action, proceeding, or
litigation;

© access Franchisee's POS System hardware and software, all other
hardware and software, including, without limitation, e-mail accounts and e-
mails, and all other computer or technology-related systems, whether remotely or
at the Center; and

(D) control any remediation efforts.

If TUPSS determines that any Data Security Incident results from Franchisee's
failure to comply with this Agreement or Standards and Specifications,
Franchisee must indemnify TUPSS for any costs or expenses TUPSS incurs as a
result, in accordance with the procedures set forth in Section 17.1. If Franchisee
elects to be represented by counsel of its own choosing in any action arising out
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of a Data Security Incident, Franchisee will bear sole responsibility for all costs
incurred by either party as a result of such representation.

Franchisee must comply with all policies and guidance as TUPSS may specify
from time to time in the Manuals relating to the operation of the Center during a
regional and/or national state of emergency due to a natural disaster, pandemic or
similar event (subject to Applicable Laws).

7.2 Confidential Operations Manuals

a.
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Upon the execution of this Agreement, TUPSS shall provide to Franchisee
electronic access to the Manuals via password, unless Franchisee has executed
this Agreement to renew its franchise for the Center and therefore already has
received a password. Franchisee shall not make, or cause or allow to be made,
any copies, reproductions or excerpts of all or any portion of the Manuals without
TUPSS’ express prior written consent.  TUPSS shall make available
electronically to Franchisee, throughout the Term, the most-current edition of the
Manuals. TUPSS may modify the Manuals at any time and from time to time.
Modifications in the Manuals shall become effective upon publication by TUPSS
on The UPS Store Hub, or as otherwise specified by TUPSS by written notice
thereof to Franchisee. The Manuals, as modified from time to time, shall be an
integral part of this Agreement and reference made in this Agreement, or in any
amendments, exhibits or schedules hereto, to the Manuals shall be deemed to
mean the Manuals kept current by amendments from time to time. The Manuals,
including the Center Operations Manual, are made available to Franchisee on
TUPSS’ Internet system by means of a password. Upon expiration or earlier
termination of this Agreement, the password will be changed. The provisions of
the Manuals and other materials and information, as well as any print-outs or
copies (whether electronic or otherwise) made by Franchisee, are licensed to
Franchisee from TUPSS. All such Manuals, print-outs, copies (whether
electronic or otherwise) and other information shall be returned to TUPSS
promptly upon the expiration or earlier termination of this Agreement.

Franchisee shall strictly adhere to the Standards and Specifications set forth in
the Manuals.

TUPSS possesses and continues to develop, and during the course of the
relationship established hereunder Franchisee shall have access to, some of
TUPSS’ Proprietary Information. TUPSS will disclose some of its Proprietary
Information to Franchisee in the Manuals, supplements, confidential
correspondence, or other confidential communications; through the New
Franchisee Training Program and other guidance and management assistance;
and in performing TUPSS’ other obligations and exercising TUPSS’ rights under
this Agreement. The Proprietary Information is to be used by Franchisee only in
connection with the operation of the Center consistent with the terms of this
Agreement and, without TUPSS’ prior written consent, shall not be used for any
other purpose or disclosed to any third party except Center employees who have
a need to know such Proprietary Information to protect the quality of TUPSS’
products, services, and brand and who are subject to obligations of
confidentiality as to such information that are no less stringent than those
provided in this Agreement. Franchisee's provision of Proprietary Information to
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Center employees to protect the quality of TUPSS’ products, services, and brand
in no way creates an employment (or joint employment) relationship between or
among TUPSS, Franchisee, and the Center's employees. TUPSS has the right to
review and approve the form of confidentiality agreement Franchisee uses with
Center employees solely to ensure that Franchisee adequately protects
Proprietary Information. Under no circumstances will TUPSS control the forms
or terms of employment agreements Franchisee uses with Center employees.
Center employees are under Franchisee's control, and Franchisee (not TUPSS) is
responsible for labor relations and employment practices relating to Center
employees.

Franchisee will notify TUPSS promptly in writing of any known or suspected
misuse or unauthorized disclosure of any Proprietary Information. If Franchisee
is required by law to disclose any portion of the Proprietary Information, then
Franchisee shall promptly notify TUPSS in advance of any such disclosure to
provide TUPSS with a reasonable time to take measures to protect the
confidentiality of the information.

Upon termination or expiration of this Agreement or upon TUPSS’ earlier
request, Franchisee shall within ten (10) days return all Proprietary Information
in its possession or control or, at the option of TUPSS, destroy same and certify
to its destruction.

The covenants of confidentiality and limited use set forth in this Agreement will
apply after the Effective Date to all Proprietary Information received by
Franchisee before and after the Effective Date and will continue from the
Effective Date through the termination or expiration of this Agreement and for a
period of three (3) years thereafter. Notwithstanding anything to the contrary
herein, however, the covenants of confidentiality and limited use set forth in this
Agreement shall, for information that constitutes a Trade Secret, continue for
such three (3) year period or the period of time that the information retains its
status as a Trade Secret under applicable law, whichever is longer.

Franchisee acknowledges that money damages alone would be an inadequate
remedy for the injuries and damage that would be suffered and incurred by
TUPSS as a result of a breach of any of the provisions of this Section 7. TUPSS
accordingly, in addition to any other remedies it may have at law or in equity,
will be entitled to a restraining order, injunction, or other similar remedy in order
to enforce the provisions of this Section 7. Franchisee further agrees that it will
reimburse TUPSS for the reasonable attorneys’ fees and expenses it incurs as a
result of a breach of this Section 7 by Franchisee.

The provisions of the Manuals are incorporated herein and shall constitute
provisions of this Agreement as if fully set forth herein. All references to this
Agreement shall include the Manuals and all mandatory Standards and
Specifications contained therein.

7.3 Primary Operator and Certified Operator

Franchisee must designate and retain at all times a TUPSS-approved Primary Operator to
oversee and supervise the Center’s day-to-day operations. As defined in Section 23 of
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this Agreement, the Primary Operator may be either: (i) Franchisee; or (ii) if Franchisee
is an Entity, an Owner; or (iii) an employee of Franchisee who does not (directly or
indirectly) own any interest in the Center’s franchise rights. TUPSS reserves the right to
require Franchisee or any Owner(s) (if Franchisee is an Entity) to serve as the Center’s
Primary Operator and to participate in the on-site, day-to-day operations of the Center.
Even if Franchisee (or any Owner(s)) is not the Primary Operator, Franchisee (or its
Owner(s)) must monitor the Center’s operations and be aware of the actions and activities
of the Primary Operator and the Center’s other employees, who are exclusively
Franchisee’s responsibility and under Franchisee’s control.

a.
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As further defined in Section 23, the Primary Operator must have satisfactorily
completed all phases of the New Franchisee Training Program (i.e., Web-Based
Training, the In-Store Experience, and the University Business Course, which
includes three (3) days of Print Services Training) and must possess a sufficient
level of proficiency in the English language so that, besides passing TUPSS’
training program (which is conducted in English), he or she can communicate
clearly with customers, suppliers, TUPSS representatives, and other third parties.

If this is Franchisee’s first Center, the Primary Operator shall devote full-time,
on-premises attention to overseeing and supervising the Center’s day-to-day
operations.

If the Center is owned by an “MCO,” as defined in Section 23 of this
Agreement, its day-to-day operations must be overseen and supervised by a
“Certified Operator,” as that term is defined in Section 23 (a person trained as a
Primary Operator may serve in this role). However, with one exception, the
MCO must have at least one (1) Primary Operator for every five (5) Centers
owned by the MCO. (For example, if the MCO has five (5) Centers or less, the
MCO must have at least one (1) Primary Operator in addition to a Certified
Operator for each Center; if the MCO has six (6) through ten (10) Centers, the
MCO must have at least two (2) Primary Operators in addition to a Certified
Operator for each Center; if the MCO has eleven (11) through fifteen (15)
Centers, the MCO must have at least three (3) Primary Operators in addition to a
Certified Operator for each Center; and so on.) The only exception to this
requirement is for two (2)-Center owners. If the MCO owns two (2) Centers, the
MCO may have one Center operated by a Primary Operator and the second
Center operated by a Certified Operator or Primary Operator. If the MCO
purchases a third Center, each of the MCQO’s three (3) Centers must be operated
full-time by a Certified Operator, and the three (3) Centers must be overseen by a
Primary Operator. An MCO may designate a person trained as a Primary
Operator to satisfy the MCQO’s obligation to have a Certified Operator for one of
its Centers if that person is overseen by a Primary Operator as described in this

Section 7.3(c).

If Franchisee loses the services of its Primary Operator, Franchisee must have the
Center managed by a replacement Primary Operator as soon as practicable, but in
no event more than ninety (90) days thereafter. If Franchisee is an MCO and
loses the services of a Primary Operator, Franchisee must designhate a
replacement Primary Operator as soon as practicable, but in no event more than
ninety (90) days thereafter. If Franchisee is an MCO and loses the services of its
Certified Operator (or person trained as a Primary Operator serving in this role),
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Franchisee must have the Center managed by a replacement Certified Operator as
soon as practicable, but in no event more than ninety (90) days thereafter.

Franchisee acknowledges that TUPSS’ (and, if applicable, the Area Franchisee’s)
expenditure of time and effort may be increased to support the operations of the
Center in the event Franchisee does not employ a replacement Primary Operator
(or, as applicable a replacement Certified Operator) within the ninety (90) day
period referenced in Section 7.3(d). Accordingly, Franchisee shall compensate
TUPSS for this extra responsibility by paying TUPSS $250 per day until
Franchisee employs a replacement Primary Operator (or, if applicable,
replacement Certified Operator). Franchisee acknowledges that TUPSS will not
act as Franchisee’s Primary Operator or Certified Operator, nor does TUPSS
promise any specific level of involvement in Franchisee’s business in exchange
for such fee. TUPSS will not exercise direct or indirect control over the working
conditions of Franchisee’s Center's employees, except to the extent that such
indirect control is related to TUPSS’ legitimate interest in protecting the quality
of its products/services or brand.

Upon the permitted Assignment of this Agreement, the assignee must employ a
Primary Operator for the Center as of the effective date of such Assignment, or,
if such assignee is an MCO, the assignee’s Center must be managed by a
Certified Operator as of such Assignment’s effective date. If the assignee is an
MCO, the MCO also must have in position the required number of Primary
Operators.

7.4 Purchase and Sale of Goods and Services

a.
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At all times throughout the Term, Franchisee shall offer, sell and provide in
connection with the Center all goods and services required, and only those goods
and services required or authorized, in the Manuals for such Center. Franchisee
shall purchase authorized goods and services only from TUPSS-approved
suppliers; Franchisee must use products purchased from TUPSS-approved
suppliers solely for the purposes of operating the Center.

If Franchisee should desire to purchase products from a supplier other than one
previously approved or designated by TUPSS, Franchisee shall deliver written
notice to TUPSS of its desire to seek approval of such proposed supplier,
together with such evidence of conformity with the Standards and Specifications
stated in the Manuals. TUPSS or its representatives shall have the right to
inspect the proposed supplier’s facility and may thereupon request that the
proposed supplier furnish TUPSS or its representative, at no cost to TUPSS,
product samples for evaluation and testing. Franchisee shall pay TUPSS a
charge not to exceed the reasonable costs of evaluating and testing such supplier
and its products. TUPSS will use its good faith efforts to notify Franchisee of its
approval or disapproval of such supplier within sixty (60) days after TUPSS’
receipt of the completed request and completion of the evaluation and testing, if
any. TUPSS shall not unreasonably withhold its approval of a proposed supplier;
however, (i) TUPSS may revoke approval of particular products or suppliers
upon such supplier’s failure to continue to meet any of TUPSS’ criteria; and (ii)
TUPSS reserves the right to limit the number of TUPSS-approved suppliers.
Upon receipt of written notice of such revocation, Franchisee must cease

25



ordering and/or selling any disapproved product and cease purchasing from any
disapproved supplier. This process that allows TUPSS to consider (and possibly
approve) Franchisee’s proposed use of alternative suppliers does not apply, and is
not available to, suppliers of products and services used in the construction,
build-out, remodeling or image/décor of Franchisee’s Center.

75 Corporate Retail Solutions Program

The following are the terms and conditions under which Franchisee must participate in
the Corporate Retail Solutions Program (the “CRS Program”). The CRS Program
includes, but is not limited to, any transactions where: (i) the Client (as defined below)
pays TUPSS and TUPSS pays Franchisee, and (ii) the Client refers customers and
customers pay Franchisee directly.

a.
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Franchisee agrees to comply with the terms and conditions of the CRS Program,
as set forth in the Manuals or workflows, which may be available online, as
amended from time to time. Among these CRS terms, TUPSS has reserved the
right, in its sole and absolute discretion, to designate a specific price or set
Franchisee’s maximum retail prices for certain products and/or services that
Franchisee sells to certain CRS customers. TUPSS also has the right to require
Franchisee to sign any agreements, certifications, and other documents with the
CRS Client (“Client”), and otherwise to comply with conditions reasonably
required by the Client, in order to provide products and services to or for the
Client. Franchisee may incur a reasonable out-of-pocket expense to comply with
such conditions.

Franchisee agrees to participate in all services and programs made available by
TUPSS to every Client, whether currently existing or brought into the CRS
Program in the future. Franchisee agrees to follow and comply with all CRS
Program workflows and instructions, which may differ among individual Clients.
This may include specific packaging materials and/or boxes. Franchisee agrees
to comply with all of TUPSS’ equipment standards as announced by TUPSS
from time to time, including, but not limited to, installation and use of the Virtual
Private Network communications system designated by TUPSS for use by
Franchisee and the POS Systems. If TUPSS or the Client provides equipment to
Franchisee (whether or not free of charge) in order for Franchisee to participate
in the CRS Program with respect to that particular Client, Franchisee must return
that equipment to TUPSS or the Client, as applicable, in good working order
(reasonable wear and tear excepted) when the Client’s participation in the CRS
Program ends or as otherwise directed by TUPSS or the Client. If Franchisee
fails to do so, TUPSS may set off the equipment’s value against any amounts that
TUPSS or its Affiliates then owe to Franchisee or otherwise seek to recover that
value from Franchisee. Franchisee agrees to comply with all of TUPSS’ CRS
insurance requirements as announced by TUPSS from time to time. For current
CRS equipment and insurance standards, please refer to the Manuals.

Franchisee agrees to remain financially current with all obligations to TUPSS.
At TUPSS’ election, TUPSS may apply any sums owed Franchisee under the
CRS Program against any sums owed to TUPSS by Franchisee, including
Royalties, The UPS Store Marketing Fees, and National Advertising Fees.
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All CRS transactions must be entered into the POS Systems at the time of the
transaction, or as otherwise designated by TUPSS, in order to qualify for CRS
payment. TUPSS will use best efforts to remit such funds to Franchisee within
twenty (20) days after the last day of the month in which the report of the
transaction was received by TUPSS, where Franchisee has not already received
payment directly.

Franchisee will be reimbursed by TUPSS, to the extent Franchisee has not
already received payment directly, for services rendered to CRS customers the
amounts specified in the applicable agreement between TUPSS and Clients,
including, but not limited to, carrier rates, packing rates, storage rates, declared
value coverage rates, facsimile rates, copy rates, or any other service or product
rates designated, but less any transaction fees incurred by TUPSS.

Franchisee shall be liable for items in its possession under the CRS Program and
must perform all work in accordance with the procedures described in the
Manuals, workflow, CRS customer instructions provided in Online Printing, or
CRS Program instructions, including packaging and shipping all Client packages.
Franchisee agrees to indemnify, defend and hold harmless TUPSS, Client, and
their respective affiliates, subsidiaries, officers, directors, agents and employees
from and against any and all claims, liabilities, judgments, or costs arising out of
Franchisee’s acts or omissions in carrying out its obligations under the CRS
Program.

Franchisee agrees to assist in processing and resolving claims on packages as part
of a particular CRS program as needed.

Franchisee agrees that any Client has the right upon thirty (30) days’ notice to
audit the Franchisee’s financial records and books pertaining to its CRS Program.
Franchisee must maintain all records and logs pertaining to the CRS Program in
accordance with the record retention requirements in the Center Operations
Manual.

If Franchisee, for any reason, does not fully participate in a particular CRS
program, TUPSS reserves the right to terminate Franchisee’s participation in that
program upon ten (10) days’ written notice, in addition to pursuing all other
remedies available to TUPSS as a result of such material violation of this
Agreement.

Franchisee may not assign or delegate its duties under the CRS Program without
the prior written consent of TUPSS.

Franchisee understands that any Client trademark is the exclusive property of that
Client, and nothing contained herein shall confer upon Franchisee any right to
use such Client trademarks without the express written consent of Client and
TUPSS.

Franchisee agrees to preserve in strict confidence any information or document it
receives from any Client, TUPSS or a CRS Program customer or end-user that is
designated or marked confidential or is required by CRS Program instructions or
Applicable Laws to be treated as confidential.
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Although Franchisee must participate in the CRS Program, Franchisee
understands and acknowledges that some CRS Program products and/or services
may not be made available to all TUPSS franchisees, including Franchisee.

Although the purpose of the CRS Program is to ultimately drive customers to
Franchisee’s Center, the CRS Program may require Franchisee to offer a discount
on some CRS Program products and/or services, which, in some instances, may
result in a benefit to TUPSS, United Parcel Service, Inc., an affiliate of either
TUPSS or United Parcel Service, Inc., and/or any of their customers.

7.6 E-Commerce Program and E-Offerings

a.

Franchisee agrees to comply with the terms and conditions of, and Standards and
Specifications for, any and all E-Offerings (including Online Printing (OLP)) that
TUPSS implements through its E-Commerce Program and requires Franchisee to
offer to customers, or in which TUPSS requires Franchisee to participate, in
connection with Franchisee’s Center’s operation (or, if applicable, that
Franchisee chooses to offer, or in which Franchisee chooses to participate, even
though TUPSS has not required it). Such terms and conditions and Standards and
Specifications may include, without limitation, eligibility criteria (including
obtaining special equipment or other operating assets), training requirements,
operational duties, performance standards, and payments due on revenue derived
from an E-Offering.

Franchisee agrees to remain financially current with all obligations to TUPSS. At
TUPSS’ election, TUPSS may apply any sums payable to Franchisee under an E-
Offering against any sums owed to TUPSS by Franchisee, including Royalties,
The UPS Store Marketing Fees, and National Advertising Fees.

If Franchisee, for any reason, does not fully or properly participate in a
mandatory E-Offering or an E-Offering in which Franchisee has voluntarily
chosen to participate, TUPSS reserves the right to pursue all remedies available
to TUPSS as a result of such material violation of this Agreement.

7.7 Franchisee agrees to comply with the terms and conditions of, and Standards and
Specifications for, any and all programs that TUPSS implements through its Customer
Loyalty & Retention Program and requires Franchisee to offer to customers, or in which
TUPSS requires Franchisee to participate, in connection with Franchisee’s Center’s
operation. Such terms and conditions and Standards and Specifications may include,
without limitation, eligibility criteria (including obtaining special equipment or other
operating assets), training requirements, operational duties and performance standards,
and customer discounts or offers as part of the program.

8. ADVERTISING AND MARKETING

The parties acknowledge the value of standardized advertising and marketing programs to the
growth of the goodwill and public image associated with the Marks and the System and agree as

follows:

8.1 An amount equal to all The UPS Store Marketing Fee revenues shall be expended by
TUPSS, in its sole discretion, for public relations, research and development, testing, and
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pilot programs to promote the sale of existing or new products and services for the
System; for promotional programs to assist specific regions or franchisees; for promoting
the sale of new franchises; for marketing research; and for producing common
promotional material for use by TUPSS’ franchisees on a local, regional or national basis.
TUPSS shall have complete discretion as to the use and allocation of these funds, which
may be used for payment of direct program costs and/or overhead expenses related to the
above-described activities.

8.2 TUPSS has decision-making control of all activities and (except as provided below in this
Section) expenditures of the National Advertising Fund for as long as the NAF remains in
existence, including the creation and production of all advertising and marketing concepts
and materials and their geographic, market, and media placement and allocation. The
Manuals contain additional information regarding the NAF. NAF monies need not be
spent in any manner that is proportionate or equivalent to National Advertising Fees paid
by particular Centers or in any geographic area. TUPSS also may use the NAF to pay
taxes due on account of the NAF monies TUPSS receives (including, without limitation,
if a state taxes TUPSS on account of NAF contributions made by franchisees from that
state). If TUPSS terminates the NAF, unspent monies will be distributed to franchisees
in proportion to their respective NAF contributions during the preceding twelve (12)
month period.

The Marketing Advisory Council (“MAC”), a committee comprised of representatives of
Center franchisees, Area Franchisees, and TUPSS, will serve only in an advisory capacity
with respect to the NAF’s administration and operation, except that the MAC has the
right to determine whether the NAF should pay for the media plans proposed, created,
and to be implemented by TUPSS. Subject to TUPSS’ candidate eligibility criteria and
other MAC policies and rules that TUPSS may update from time to time, franchisees and
Area Franchisees will elect their representatives to participate in the MAC. The MAC
will be governed by bylaws that may be amended from time to time as provided in the
MAC’s charter. No portion of the NAF will be used for advertising that is principally a
solicitation for the sale of franchises.

Franchisee’s National Advertising Fee is subject to certain monthly and annual dollar
caps (“NAF Cap”). The current NAF Cap is set forth in the Franchise Disclosure
Document associated with this Agreement. TUPSS may adjust the NAF Cap annually.
This adjusted Annual NAF Cap amount then is divided by thirteen (13) (months) to
establish the adjusted January through November monthly NAF Cap amount. This
adjusted January through November monthly NAF Cap amount is then multiplied by 2 to
establish the adjusted December monthly cap. Adjusted monthly NAF Caps are rounded
down, if necessary, to stay under the adjusted Annual NAF Cap. TUPSS reserves the
right at any time, upon written notice to Franchisee, to: (a) change the formula it uses for
adjusting the NAF Cap; or (b) eliminate the NAF Cap.

8.3 Franchisee acknowledges that TUPSS has established an Advertising Co-op for the
designated marketing area (“DMA”) in which Franchisee’s Center is located. By signing
this Agreement, Franchisee automatically becomes a member of the Co-op in its DMA
(the “DMA Co-op”). Franchisee agrees to participate in the DMA Co-op as TUPSS
specifies in its Advertising Co-op Guidebook for Centers, which includes bylaws, media
guidelines, sample forms and reports, operational procedures, and other materials relating
to the DMA Co-op’s administration and operation. TUPSS controls the DMA Co-op’s
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8.4

8.5

8.6

8.7

8.8
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operation, and periodically may modify the Guidebook as it deems best. Franchisee
agrees to comply with all changes in the Guidebook.

TUPSS may have the DMA Co-op changed, dissolved, or merged with another
Advertising Cooperative whenever it thinks best. TUPSS will control the DMA Co-op’s
marketing, advertising materials and activities, selection of ad agency, and expenditures.
Franchisee agrees to send its Co-op Fee directly to TUPSS in the manner and by the date
TUPSS specifies. A majority vote of the franchisee members of Franchisee’s DMA Co-
op will determine the Co-op Fee’s fixed-dollar amount. However, TUPSS may require
DMA Co-op Fees of 0.5% of the Center’s STR (if this is more than the fixed-dollar
amount). In addition, if fifty-one percent (51%) or more of the franchisees in
Franchisee’s DMA Co-op vote to increase the fee to more than 0.5% of STR, they may
do so up to a cap of three percent (3%) of STR. The DMA Co-op’s Fees will not be
changed more than once per year. No promotional or advertising plans or materials shall
be used by the DMA Co-op or by any of its members without TUPSS’ prior written
approval.

Franchisee shall follow all advertising and marketing Standards and Specifications
established from time to time by TUPSS. Franchisee shall use, sell or distribute only
those advertising or marketing materials that are authorized by TUPSS in writing prior to
use.

For all newly-constructed Centers (not renewals or transfers), Franchisee shall pay to
TUPSS an Initial Marketing Plan Fee. Franchisee must pay an Initial Marketing Plan Fee
for re-opened Centers unless the requirement is waived by TUPSS. Details regarding the
Initial Marketing Plan Fee and associated program are set forth in the Manuals as may be
updated from time to time. TUPSS shall have complete and absolute discretion to
determine the ways in which the Initial Marketing Plan Fee is spent in support of the
initial marketing plan of Franchisee’s Center.

Any advertising or other presence or promotion by Franchisee on the Internet must
comply with the Internet Policies and Social Media policies. For the avoidance of doubt,
Franchisee shall not administer, use, or register, or allow any other party to administer,
use, or register, any website, domain name, or similar technology in connection with the
Center and/or the products and services offered at the Center. TUPSS may require
changes to Franchisee’s home page or other Internet presence on the Internet should
TUPSS determine that any information contained therein is not in compliance with the
Internet Policies.

Franchisee shall use the Marks, trade styles, color combinations, designs, symbols and
slogans only in the manner and to the extent specifically permitted by this Agreement or
the Manuals. Franchisee shall not cause or allow the Marks, or any of them, to be used or
displayed, in whole or in part, as an Internet domain name, or on or in connection with
any Internet home page, web site or other Internet-related activity, without TUPSS’
express prior written consent, and then only in such a manner and in accordance with
such procedures, standards and specifications as TUPSS may establish. TUPSS reserves
the right to approve all advertising or promotional materials, such as signs, stationery,
business cards, forms and supplies which were not provided by TUPSS but which contain
or use the Marks. All advertising (including any Internet advertising), publicity signs,
decorations, furnishings, equipment or other materials employing the Marks in any way
must be approved in writing by TUPSS prior to publication or use.
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8.9 TUPSS may submit the Center’s address, telephone number, and other information to
online search directory listings, including, but not limited to, those listings maintained by
Google, Bing®, Yahoo!®, Yelp®, Facebook®, and foursquare. All such online search
directory listings for the Center are the property of TUPSS, and TUPSS has the right to
transfer, terminate, or amend such listings in its sole discretion.

9. STATEMENTS, RECORDS, INSPECTIONS AND AUDITS

9.1 Statements and Records

a.

FA 12/05/2023
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Franchisee shall keep, maintain, retain, and secure for such period(s) specified in
the Manuals true and accurate accounts and records, implement inventory, POS
Systems and accounting systems, submit statistical control forms, customer data,
access and audit logs, and other reports or information concerning the finances
and operation of the Center (collectively, the “Information”) in the manner
specified in the Manuals and as TUPSS may otherwise require, and, upon
TUPSS’ request, implement computer and other electronic hardware and
software to: (1) assist Franchisee in the operation of its Center in accordance
with the System, Manuals, and Data Security Requirements; (2) allow TUPSS to
monitor STR, purchases, sales, costs and expenses, inventory, sales mix, usage,
and other aspects of the operation of the Center; (3) enable TUPSS to develop
chain-wide statistics; (4) assist TUPSS in the development of new authorized
products or the removal of existing unsuccessful products; (5) enable TUPSS to
refine existing authorized products; and/or (6) generally improve chain-wide
understanding of the System (such data or documents created by the foregoing
six (6) items also considered “Information”). The Information will not include
any records or information relating to the Center's employees, as Franchisee
controls exclusively its labor relations and employment practices. Without
limiting the generality of the foregoing:

i On or before the 14th calendar day following each Accounting Period
(even if that 14th calendar day falls on a weekend or holiday), or at such
other interval as TUPSS may establish, Franchisee shall electronically
submit to TUPSS a Monthly Royalty Report verified by Franchisee, on a
form prescribed by TUPSS, reporting STR for the preceding Accounting
Period, together with such additional financial information as TUPSS
may from time to time request.

ii. By the fifteenth (15") day of the second month following each calendar
guarter, Franchisee shall submit to TUPSS financial statements for the
preceding quarter, including a balance sheet and profit and loss
statement, prepared in the form and manner prescribed by TUPSS in the
Manuals and in accordance with generally accepted accounting
principles, which shall be certified by Franchisee to be accurate and
complete.

iii. Within sixty (60) days following the end of each calendar year,
Franchisee shall submit to TUPSS a statement of cash flow and cash on
hand, unaudited annual balance sheet, and unaudited profit and loss
statement, each prepared in accordance with generally accepted
accounting principles, and in such form and manner prescribed by
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TUPSS, which shall be certified by Franchisee to be accurate and
complete. Franchisee shall submit to TUPSS a copy of the original
signed IRS 1120 or IRS 1120S tax form each and every year or any other
forms which take the place of the IRS 1120 or IRS 1120S forms.
Franchisee shall also provide TUPSS with copies of signed original sales
and use tax forms contemporaneously with their filing with the
appropriate state or local authority. TUPSS reserves the right to require
such further information concerning the Center as TUPSS may specify in
the Manuals, including, without limitation, monthly balance sheets and
profit and loss statements.

V. Upon TUPSS’ request, Franchisee shall cause the aforesaid Information
systems to be electronically linked to TUPSS, which may poll and
retrieve such Information on a daily basis or at such other interval as
TUPSS may determine. Such electronic link must at all times strictly
comply with the Data Security Requirements.

b. Franchisee hereby authorizes TUPSS to publish and/or incorporate in reports for
use within its network of Centers any or all such Information. Franchisee
acknowledges that, during the Term, TUPSS will be a creditor of Franchisee
because Franchisee will regularly owe money to TUPSS on account of Royalties
and other amounts due and payable under this Agreement or otherwise in
connection with the Center’s operation. Recognizing that TUPSS will be a
creditor of Franchisee throughout the Term of this Agreement, and given the
monies that Franchisee periodically owes to TUPSS, Franchisee authorizes
TUPSS to periodically pull credit reports on Franchisee and its Owners to
confirm their financial condition and standing. If Franchisee or one of its
Owners also owns and/or operates a Center pursuant to an agreement with a
TUPSS master franchisee or master licensee in one of TUPSS’ international
markets, Franchisee and such Owner hereby authorize TUPSS and such master
franchisee or master licensee to share operational compliance information and
financial data, reports, and statements concerning Franchisee, its Owner and/or
the Center.

9.2 Inspections

TUPSS or its designated agent shall have the right to enter upon the entire premises of the
Center, with or without notice, and obtain full and complete access during business hours
to inspect, photograph and videotape the Center and its operation in areas TUPSS
maintains the authority to control and/or remedy, including all computers or other
technology, including, without limitation, any storage devices that contain customer data
or other Information. TUPSS shall also be permitted to inspect and photocopy, or make a
digital copy of, any books, paper or electronic records, security/surveillance video
footage, and documents relating to the operation of the Center in areas TUPSS maintains
the authority to control and/or remedy. For purposes of clarification and certainty,
TUPSS may require Franchisee to install security and surveillance systems in the Center
in accordance with terms and requirements specified in the Manuals. If any such
inspection indicates any deficiency or unsatisfactory condition with respect to any matter
required under this Agreement, the Manuals, or the Data Security Requirements,
including quality, services, and authorized products, TUPSS shall notify Franchisee in
writing of such non-compliance with the Manuals, the System or this Agreement, and
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Franchisee shall promptly correct or repair such deficiency or unsatisfactory condition.
Franchisee shall cooperate with TUPSS and its designated representatives in connection
with any such inspections or related investigations. TUPSS shall endeavor to exercise its
rights under this section in a manner intended to minimize interference with the operation
of Franchisee’s Center.

Upon ten (10) days’ prior written notice, Franchisee grants to TUPSS or its
representatives the right, at any time, to conduct a formal investigation and/or
audit of all of Franchisee’s financial books and records relating to Franchisee’s
Center (other than those books and records relating to areas TUPSS has no
authority to control and/or remedy, such as the Center's employees, which
Franchisee controls exclusively) and to make copies thereof. Franchisee shall
cooperate with the audit process, shall provide a reasonable work area at the
Center being audited, and make a knowledgeable representative of Franchisee
available to TUPSS to answer questions and explain transactions. Franchisee
shall keep and maintain at the Location such books and records specified herein
and in the Manuals for such duration as specified in the Manuals.

If any audit or other investigation reveals an under-reporting or under-recording
error of five percent (5%) or more of STR, then in addition to any fees normally
due on the under-reported STR, the following will be due: (i) the expenses of the
audit/inspection shall be borne and paid by Franchisee upon billing by TUPSS
(%475 minimum), (ii) interest will be assessed up to the maximum rate permitted
by Applicable Laws, and (iii) a late fee of $25 per week will be charged from
December 31st of each year showing under-reporting of five percent (5%) or
greater, or from the end of the audit period for a partial year audited, calculated
until the audit fees are paid in full.

Franchisee hereby authorizes any vendors with whom Franchisee does business
to immediately release to TUPSS or TUPSS’ agents, upon request by TUPSS or
TUPSS’ agents at any time during or after the Term, any information, reports, or
data that any such vendor may possess or obtain from Franchisee in connection
with providing goods or services to Franchisee.

In addition to field audits conducted at the Center, TUPSS has the right to
perform audits of Royalty Reports at its office and to retrieve documentation
from Franchisee to support the accuracy of such reports. Upon written request
from TUPSS, Franchisee is required to promptly provide TUPSS with all
information requested in order to verify the accuracy of one or more Royalty
Reports previously submitted to TUPSS.

REPRESENTATIONS, WARRANTIES AND COVENANTS

9.3 Audit
10.

10.1
FA 12/05/2023
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During the term of this Agreement, Franchisee and its Owners covenant, represent and
warrant as follows:

Franchisee: (i) shall use best and continuing efforts to promote and develop the
business at Franchisee’s Center, and (ii) agrees that if Franchisee is not the
Primary Operator, Franchisee must supervise the Primary Operator and shall
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remain responsible to TUPSS for the Primary Operator’s (and the Center’s)
performance under this Agreement, except that, if Franchisee is an MCO,
Franchisee must have Primary Operators and Certified Operators in accordance
with Section 7.3 and will remain responsible to TUPSS for each of their (and for
each Center’s) respective performance under this and all other applicable
franchise agreements with TUPSS;

Franchisee’s Primary Operator (or, if Franchisee is an MCO, then Franchisee’s
Certified Operator) shall devote full-time, on-premises attention to overseeing
and supervising the Center’s day-to-day operations;

Franchisee shall maintain a sufficient number of competent, conscientious,
trained staff to operate Franchisee’s Center (the number of employees to be
employed remains at Franchisee’s discretion);

Franchisee and its Owners shall comply with all Applicable Laws and, with
respect to computer hardware, software, point-of-sale systems, and Information,
all mandatory Payment Card Industry (PCI) Security Data Standards and federal
and state regulations or statutes governing (i) the use or disclosure of customer
data or (ii) protection or security of such customer data or computer systems;

Franchisee or Franchisee’s Primary Operator (or, if Franchisee is an MCO, then
Franchisee’s Certified Operator) shall attend, at Franchisee’s expense, all
networking meetings as arranged by TUPSS or Area Franchisee for the area in
which the Center is located, if any. Franchisee should attend and participate in
TUPSS’ regional and/or national conventions;

Franchisee shall arrange for the Primary Operator (or, if Franchisee is an MCO,
the Certified Operator) and other supervisory employees to attend and
successfully complete such training as required by TUPSS from time to time;

Franchisee and its Owners shall not disclose, except to Center employees on a
need-to-know basis, and shall not make copies of, any Confidential Information,
directly or indirectly, or use it in any way, either during the term of this
Agreement or any time thereafter, except as authorized in this Agreement;

Franchisee and its Owners shall not use the Confidential Information in any
business or other endeavor other than in connection with the Center;

Franchisee and its Owners shall maintain absolute confidentiality of the
Confidential Information during and after the Term of this Agreement;

Neither Franchisee, its Owners nor any employee of Franchisee shall make any
unauthorized copies, facsimiles or notes of any materials containing in whole or
in part the Confidential Information;

The Center shall operate and implement all reasonable procedures prescribed
from time to time by TUPSS to prevent unauthorized use and disclosure of the
Confidential Information, including, without limitation, restrictions on disclosure
to Center employees. If Franchisee has any reason to believe that any Center
employee has violated such employee’s duty to not disclose the Confidential
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Information to unauthorized third parties, Franchisee shall promptly notify
TUPSS and cooperate with TUPSS to protect TUPSS against infringement or
other unlawful use, including, but not limited to, the prosecution of any lawsuits
if, in the reasonable judgment of TUPSS, such action is necessary or advisable;

The Center shall be operated (open to the public for business) seven (7) days a
week, and for the number of hours per day and week, as detailed in the Manuals,
unless TUPSS has authorized (in writing) some lesser amount of hours;

When Franchisee and all Owners of Franchisee communicate, in writing or
otherwise, with representatives of TUPSS, United Parcel Service, Inc. and/or
their Affiliates, Franchisee and Owners shall do so in a professional and
courteous manner and refrain from profanity and similar abusive or hostile
communications. Violation of this provision shall be a material violation of the
Franchise Agreement;

All spouses of Franchisee’s Owners (if Franchisee is an Entity) or Franchisee’s
spouse (if Franchisee is an individual) must sign TUPSS’ Spousal Consent
attached as Exhibit J. If Franchisee or one of its Owners gets married after the
Effective Date, the new spouse must sign the Spousal Consent within ten (10)
days after the marriage date;

Franchisee shall maintain itself as an employer separate, independent, and
distinct from TUPSS; and

Franchisee shall not contest, either directly or indirectly, any finding or
determination that TUPSS and Franchisee are not joint employers.

10.2 If (and only if) TUPSS: (i) provides to Franchisee its prior written consent to
Franchisee’s (or Owners’) proposal to engage in a business other than the operation of a
Center and (ii) confirms that such other business does not violate Section 2 (titled
“Covenanter’s In-Term Non-Competition Covenants”) of the Owners’ Non-Competition
Agreement (attached as Exhibit D hereto), then TUPSS’ consent shall be further subject
to Franchisee’s satisfaction of all of the following conditions:

a.
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such other business shall be conducted at a location other than the Location and
shall not interfere with the effective operation and maintenance of Franchisee’s
Center;

Franchisee shall maintain separate books and records, maintain a separate and
distinct image as a separate business, and not commingle funds or expenses with
the business of the Center;

such other business shall not interfere with, injure or otherwise diminish the
integrity or value of TUPSS’ Marks or goodwill;

such other business shall not directly or indirectly compete with Franchisee’s
Center or have an adverse commercial impact on Franchisee’s business; and

Franchisee shall pay for and/or reimburse any direct or indirect costs incurred by
such other business for goods and services provided by Franchisee’s Center.
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10.3  As of the Effective Date, the information provided in the Ownership Information Form
by Franchisee is true, accurate and complete. Franchisee shall not cause or permit any act
or event to occur during the Term which would cause the information provided in the
Ownership Information Form to be untrue, except with TUPSS’ prior written consent or
as otherwise expressly permitted hereunder.

10.4  Franchisee affirms that all information set forth in applications, financial statements and
submissions to TUPSS s, and all future submissions to TUPSS shall be, true, accurate
and complete in all material respects, and Franchisee acknowledges that TUPSS has
relied, and may hereafter rely, upon the truthfulness, accuracy and completeness of such
information.

10.5 Franchisee shall display prominently in Franchisee’s Center such promotional literature
about TUPSS’ franchise opportunities as TUPSS shall from time to time specify,
including the method and location of such display.

11. TRANSFER AND ASSIGNMENT
11.1 By TUPSS

TUPSS may assign all of its right, title and interest in and to this Agreement without
restriction, and the rights hereunder shall inure to the benefit of its successors and
assigns, provided that any such successors and assigns shall agree in writing to assume all
of TUPSS’ obligations hereunder. Such assignment shall discharge TUPSS from any
further obligation hereunder. TUPSS also may change its ownership or form without
restriction. In addition, upon such terms as TUPSS may determine, TUPSS may delegate
or assign all or some of its obligations and rights under this Agreement to an agent, the
Area Franchisee whose territory includes all or part of Franchisee’s Territory, or such
other Area Franchisee as selected by TUPSS.

11.2 By Franchisee

a. Franchisee is permitted to pledge, encumber or otherwise give any third party a
security interest in this Agreement (and the franchise rights associated with this
Agreement) only if such third party irrevocably agrees that, if and when it seeks
to pursue its rights related to the security interest via a replevin (repossession)
action, it shall not be permitted, without the prior written consent of TUPSS, to
(i) operate the Center associated with this Agreement, or (ii) resell to a third party
the franchise rights associated with this Agreement. In determining whether to
grant its consent, TUPSS shall apply its standard criteria, as if the third party (or,
as applicable, the third party’s proposed assignee) were a candidate to become a
franchisee of an existing Center.

b. The rights and duties created by this Agreement are personal to Franchisee, and
TUPSS has entered into this Agreement in reliance on many factors, including
the character, skill, aptitude and business and financial capacity of Franchisee
and its Owners, in the case of a Franchisee which is an Entity. Accordingly,
neither Franchisee’s (or any Owner’s) interest in this Agreement nor any of its
(or any Owner’s) rights or privileges hereunder, shall be sold, conveyed,
assigned, transferred, shared or divided, voluntarily or involuntarily, by operation
of law or otherwise (including the division of any community property interest in
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connection with any divorce proceeding), in any manner (an “Assignment”),
without TUPSS’ prior written consent as provided in Section 11.3. Any such
purported Assignment occurring by operation of law or otherwise, including any
Assignment by a trustee in bankruptcy, without TUPSS’ prior written consent
shall be null and void and a material default of this Agreement.

Any sale, assignment, transfer, conveyance, gift, pledge, mortgage, or other
encumbrance of more than 50% (or majority) of the outstanding and issued stock,
membership interests, Partnership Rights or other ownership interest of
Franchisee by one or more transfers, by operation of law, or by any other event(s)
or transaction(s) which, directly or indirectly, effectively changes management
control of Franchisee shall constitute an Assignment hereunder.

It shall also constitute an Assignment hereunder if transfer of fifty percent (50%)
or less of the ownership interest in Franchisee effectively changes management
control of Franchisee. Example 1: If A owns fifty percent (50%) and B owns
fifty percent (50%). B sells B’s fifty percent (50%) to non-owner C, this would
constitute an Assignment. Example 2: A owns forty-nine percent (49%), B
owns twenty percent (20%) and C owns thirty-one percent (31%). Sale of C’s
thirty-one percent (31%) to B would transfer controlling interest and constitute
an Assignment.

Notwithstanding anything to the contrary in Section 11 of this Agreement, a
“Family Transfer” shall not constitute an Assignment. Family Transfer is
defined in Section 23 of this Agreement as such definition may be supplemented
and updated by TUPSS in the Manuals. Franchisee must pay to TUPSS a
“Family Transfer Fee” in the amount set forth in the then-current The UPS
Store Franchise Disclosure Document (i.e., the one that is in effect at the time of
the Family Transfer).

11.3  Franchisee acknowledges the vital importance of Franchisee to the market position and
overall image of TUPSS. Franchisee also recognizes that there are many objective and
subjective factors that comprise the process by which TUPSS selects a suitable
franchisee; therefore, TUPSS may impose any reasonable condition to its consent to any
Assignment, including, without limitation, the satisfaction of all of the following
conditions:

a.
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Franchisee and the proposed transferee must complete, execute and comply with
all requirements of TUPSS’ then-current transfer materials as provided in the
Manuals;

The proposed transferee must be a person or Entity that meets TUPSS’ then-
current Standards and Specifications and qualifications for new franchisees of
Centers;

The proposed Assignment shall be for commercially reasonable terms. TUPSS’
consent to any Assignment does not ensure the transferee’s success as a
franchisee, nor should the transferee rely upon TUPSS’ consent to the
Assignment in determining whether to acquire the Center;
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As of the effective date of the proposed Assignment, all obligations of Franchisee
hereunder and under all other agreements between Franchisee and TUPSS (and
TUPSS’ Affiliates) shall be fully satisfied;

The transferee must execute a new franchise agreement, on TUPSS’ Then-
Current Agreement, for a full ten (10) year initial term;

At or prior to the Assignment, TUPSS must receive payment of the following
fees from Franchisee (also known, for these purposes, as the “transferor” or
“seller”) and/or from Franchisee’s “buyer” or “transferee”:

i a Transfer Fee (as defined in Section 23 of this Agreement); and
ii. a Processing Fee (as defined in Section 23 of this Agreement); and

iii. a Pro-Rated Renewal Fee for Transfers (as defined in Section 23 of this
Agreement); and

iv. an Upgrade Evaluation Fee (as defined in Section 23 of this Agreement).

Transferee (or its Primary Operator employee) must successfully complete all
phases of TUPSS’ New Franchisee Training Program to TUPSS’ satisfaction and
pay all then-current training fees. If Transferee is: (i) an MCO, his/her Certified
Operator must successfully complete TUPSS’ Certified Operator’s Training
(“COT™) program, and his/her Primary Operators must complete all training
TUPSS requires for Primary Operators; and (ii) if this is Transferee’s second or
greater Center, Transferee must complete TUPSS’ MCOW program;

No later than the deadline set forth in TUPSS’ then-current Transfer Upgrade
Agreement, Franchisee’s Center (exterior and interior) must be upgraded,
remodeled and refurbished by Transferee to TUPSS’ then-current Center image
Standards and Specifications;

Franchisee and all Owners shall enter into a general release (in a form prescribed
by TUPSS) that will release TUPSS and its Affiliates from any and all suits,
claims or causes of action arising from, or in any way connected with, the sale or
operation of Franchisee’s Center during Franchisee’s ownership;

TUPSS shall not incur any liability on account of withholding its consent of any
proposed Assignment;

No later than the deadline set forth in TUPSS’ then-current Transfer Upgrade
Agreement, the Center must be upgraded by Transferee to then-current System
Standards and Specifications for POS System hardware, software and other
computer-related systems required for Centers and then-current Data Security
Requirements; and

Franchisee’s landlord allows Franchisee to transfer the Lease for the Location to

the transferee for the expected franchise term (evidenced by an assignment of
Lease), or the transferee executes a new lease for the Location and TUPSS’ then
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current Addendum to Lease, which assignment of Lease or new lease must be
delivered to TUPSS by Transferee prior to or at the closing of the Assignment.

11.4  TUPSS’ Right of First Refusal

a.

FA 12/05/2023
ACTIVE\1605677186.2

If Franchisee desires to make any Assignment for value, Franchisee (or its Owners)
must obtain from a bona fide, creditworthy and fully disclosed buyer, and deliver
to TUPSS, a true and complete copy of an executed Purchase and Sale Agreement
(and all documents ancillary thereto or entered into in connection therewith)
relating to the proposed sale or Assignment. The executed Purchase and Sale
Agreement representing the offer must include details of the proposed sale’s
payment terms and the financing sources and terms for the proposed purchase price.
To be a valid, bona fide offer, the proposed purchase price must be denominated in
a dollar amount, and Franchisee and the proposed buyer also must submit to TUPSS
the fully completed current TUPSS transfer materials.

The right of first refusal process described in this Section 11.4 will not be triggered
by a proposed Assignment that would not be allowed under Section 11.3 above
(because one or more of the conditions would not be satisfied in TUPSS’
reasonable business judgment) and therefore could not proceed. TUPSS may
require Franchisee (or its Owners) to send TUPSS copies of any materials or
information sent to the proposed buyer or transferee, or between Franchisee and the
proposed buyer or transferee, regarding the possible transaction (including, without
limitation, any side agreements and finder’s fee agreements). TUPSS has the
unrestricted right to assign this right of first refusal (defined below), but only to an
Affiliate of TUPSS, who then will have the rights described in this Section 11.4.

After TUPSS (i) receives an exact copy of the offer (i.e., the executed Purchase
and Sale Agreement, including all attachments, exhibits and schedules thereto),
the fully completed current TUPSS transfer materials and all other information
TUPSS reasonably requires to enable TUPSS to evaluate the proposed
Assignment and (ii) provides written notice to Franchisee or its selling Owner(s)
that it has received all of the documentation it needs to evaluate the proposed
Assignment (“Commencement Notice™), TUPSS shall have a right of first refusal
pursuant to which it may elect to purchase the interest offered for the price and on
the terms and conditions contained in the offer (“TUPSS’ ROFR™).
Notwithstanding the foregoing, it is the express intent of the parties that nothing in
the offer may, by design or otherwise, frustrate TUPSS’ ROFR. Accordingly,
TUPSS may exercise TUPSS’ ROFR and purchase the interest offered on the
price contained in the offer, less any amounts TUPSS reasonably deems would, if
paid by TUPSS, result in TUPSS not receiving the same benefit of the bargain
contained in the offer. By way of example, and without limitation: if, pursuant to
the offer, the seller, Franchisee, Franchisee’s Owner(s) or Immediate Family
Member, or any of their Affiliates must provide or take any action that results in
any compensation (e.g., a finder’s fee) or benefit, whether direct or indirect, to
buyer (or any of its owners, managers, affiliates, employees, shareholders,
members, family members, business associates, or an Entity owned in any part by
any of the foregoing) when TUPSS exercises TUPSS’ ROFR, then TUPSS may
exercise TUPSS’ ROFR and pay seller the purchase price less such amount. In
that event, such exercise by TUPSS of TUPSS’ ROFR shall be deemed to be
TUPSS’ purchase on the same terms and conditions as provided in the original
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offer. TUPSS may exercise TUPSS’ ROFR upon written notice (the “ROFR
Exercise Notice”) delivered to Franchisee or its selling Owner(s) within sixty (60)
days after the date TUPSS delivers the Commencement Notice in accordance with
this Section, provided that:

i TUPSS may substitute cash for any form of payment proposed in the
offer (such as ownership interests in a privately-held Entity) and
TUPSS shall not be required to pay any amount with respect to lost
future interest or earnings as a result of its substituting cash;

ii. TUPSS’ (or its designee’s) credit/creditworthiness will be deemed
equal to the credit/creditworthiness of any proposed buyer (meaning
that, if the proposed consideration includes promissory notes, TUPSS
or its designee may provide promissory notes with the same terms as
those offered by the proposed buyer);

iii. TUPSS will have the additional time TUPSS reasonably requires to
close the transaction after delivering the ROFR Exercise Notice to
Franchisee (which additional time is typically sixty (60) additional
days, but may be more than sixty (60) days);

iv. TUPSS must receive, and Franchisee and its Owners must make, all
customary representations and warranties given by the seller of a
business’s assets or an Entity’s ownership interests, as applicable,
including, without limitation, representations and warranties regarding
ownership and condition of and title to ownership interests and/or
assets; liens and encumbrances relating to ownership interests and/or
assets; compliance with law; non-contravention; authorization;
indemnity; no undisclosed liabilities; validity of contracts; and the
liabilities, contingent or otherwise, of the Entity whose assets or
ownership interests are being purchased; and

V. if the price offered to Franchisee or its selling Owner(s) for the interest
proposed to be transferred includes all or a portion of the Transfer Fee
or other fees referenced in Section 11.3, TUPSS or its designee may
reduce the purchase price it must pay (if it exercises the right of first
refusal) by the amount of such fee.

Once Franchisee or its selling Owner(s) submits the offer and related information
to TUPSS triggering the start of the sixty (60)-day decision period referenced
above and TUPSS provides the Commencement Notice, the offer is irrevocable
for that sixty (60)-day period. This means that TUPSS has the full sixty (60)
days to decide whether to exercise the right of first refusal and may choose to do
so even if Franchisee or its selling Owner(s) changes its, his, or her (their)
mind(s) during that period and prefers after all not to sell the particular interest
that is the subject of the offer. Franchisee and its selling Owner(s) may not
withdraw or revoke their offer for any reason during the sixty (60) days, and
TUPSS (or its designee) may exercise TUPSS’ ROFR for the particular interest
in accordance with this Section’s terms.
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If TUPSS does not exercise its right of first refusal, Franchisee or its Owners may
complete the sale to the proposed buyer on the original offer’s terms, but only if
TUPSS otherwise approves the Assignment in writing (the applicable parties, as
determined by TUPSS, shall execute a consent to transfer in a form satisfactory
to TUPSS) and Franchisee (and its Owners) and the transferee comply with the
conditions in Section 11.3 above. This means that, even if TUPSS does not
exercise its right of first refusal (whether or not it is properly triggered as
provided above), if the proposed Assignment otherwise does not satisfy all
conditions under Section 11.3 above, Franchisee (or its Owners) may not move
forward with the Assignment at all.

If Franchisee does not complete the sale to the proposed buyer within sixty (60)
days after TUPSS notifies Franchisee that it does not intend to exercise the right
of first refusal, or if there is a material change in the sale’s terms (which
Franchisee agrees to tell TUPSS immediately), TUPSS or its designee will have
an additional right of first refusal during the sixty (60) days following either the
expiration of the sixty (60)-day period or TUPSS’ receipt of notice of the material
change(s) in the sale’s terms, either on the terms originally offered or the
modified terms, at TUPSS’ or its designee’s option.

Franchisee and its Owners agree to keep strictly confidential, and not to disclose
to anyone other than TUPSS and the proposed buyer, all information regarding
the right of first refusal process, including, without limitation, the terms of the
executed Purchase and Sale Agreement.

115 If Franchisee desires to assign its rights under this Agreement and the assets of
Franchisee’s Center to an Entity that is owned or controlled by Franchisee, such
Assignment may be made only with TUPSS’ prior written consent. Franchisee
understands and agrees that conditions of TUPSS’ consent to any such Assignment
include the following:

a.
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the assignee Entity must execute all agreements then required by TUPSS for a
new franchisee, including an assignment of Franchisee’s Lease (including
Addendum to Lease) for the premises where the Center is located;

all of the assignee Entity’s Owners must personally guarantee the full and faithful
performance of each and every term, covenant and condition of this Agreement
by such transferee Entity;

the Owners of such transferee Entity shall personally supervise the operation of
the Center;

Franchisee must deliver to TUPSS copies of organizational documents of such
Entity (e.g., Articles of Incorporation or Association), certified by the appropriate
Governmental Authority;

Franchisee must pay the then-current Incorporation Fee; and
The assignee entity shall not use any of the Marks, or any abbreviations or
variations thereof, or any words deemed by TUPSS to be confusingly similar to

the Marks as part of the name of any assignee entity, including any of the
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following words: “The UPS Store” or “UPS” or “Store” or “Mail” or “Boxes” or
“Etc.” or the combined letters “TUPSS.”

11.6  Death or Incapacity of Franchisee or any Controlling Owner

a.
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In the event of the death or Incapacity of Franchisee (which is not an Entity) or
any of its Controlling Owners (if Franchisee is an Entity), TUPSS shall upon the
written request of the heirs or representatives, subject to Section 11.6.b., allow
the heirs or representatives a period of six (6) months from date of death or
Incapacity to:

i Demonstrate that such heirs or representatives meet TUPSS’ Standards
and Specifications for new Center franchisees and execute and agree to
the terms of the Then-Current Agreement (except that the term of such
agreement shall be the remaining Term hereof and no Initial Franchise
Fee shall be payable); or

ii. As an alternative to 11.6(a)(i) above, only if Franchisee’s (or, if
applicable, Controlling Owners’) heir or representative(s) is/are
Immediate Family Member(s) that meet TUPSS’ Standards and
Specifications for new Center franchisees, such Immediate Family
Member(s) must execute TUPSS’ form of amendment to franchise
agreement replacing the name of Franchisee (or, if applicable, of
Controlling Owner(s)) with the name(s) of such Immediate Family
Member(s) and pay to TUPSS its then-current Non-Transfer Ownership
Change Fee; or

iii. Assign this Agreement to a third party acceptable to TUPSS who meets
TUPSS’ Standards and Specifications for new Center franchisees.

A failure to take the action specified in 11.6(a)(i), (ii) or (iii) above within six (6)
months from the date of death or Incapacity will be deemed as a default under
this Agreement.

TUPSS may impose reasonable conditions to the rights granted under
Section 11.6(a), including the following which shall be deemed reasonable: (i)
the Center must continue to be operated in conformity with this Agreement, the
System and the Manuals; (ii) the heirs or representatives register and pay for, and
then attend, all training programs TUPSS requires; and (iii) if TUPSS determines
in its discretion that the Center is not being operated in accordance with this
Agreement, the System or the Manuals, TUPSS shall have the right, but not the
obligation, to appoint a Certified Manager for the Center, upon which it shall be
entitled, in addition to all other fees to be paid by Franchisee pursuant hereto, to
be reimbursed (payable on an estimated basis in advance) for its actual direct and
indirect costs in connection with such services and to be indemnified and held
harmless from and against any and all risks, losses, costs and liability associated
therewith. The Certified Manager will not exercise direct or indirect control over
the working conditions of Franchisee’s Center employees, except to the extent
such indirect control is related to TUPSS’ legitimate interest in protecting the
quality of its product/services or brand.
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11.7  If Franchisee seeks TUPSS’ required consent (and a required waiver of TUPSS’ right of
first refusal) to change less than a controlling ownership interest in the Franchised
Business, then a “Non-Transfer Ownership Change Fee” shall be paid by Franchisee to
TUPSS in the amount set forth in the then-current The UPS Store Franchise Disclosure
Document (i.e., the one that is in effect at the time of Franchisee’s request).

11.8  If Franchisee is an Entity and seeks TUPSS’ required consent to change the name of such
Entity (without changing the ownership structure or percentages set forth on the
Ownership Information Form), then Franchisee shall pay to TUPSS an “Entity Name
Change Fee” in the amount set forth in the then-current The UPS Store Franchise
Disclosure Document (i.e., the one that is in effect at the time of Franchisee’s request).

12. DEFAULT AND TERMINATION
12.1  Termination by Franchisee

Franchisee may terminate this Agreement due to a material default by TUPSS of its
obligations hereunder, which default is not cured by TUPSS within 60 days after TUPSS’
receipt of prompt written notice by Franchisee to TUPSS detailing the alleged default
with specificity; provided, that if the default is such that it cannot be reasonably cured
within such 60 day period, TUPSS shall not be deemed in default for so long as it
commences to prosecute such default within 60 days and diligently continues to
prosecute such cure to completion. Such notice must be given within one year of the
alleged default. Failure to give such notice shall constitute a waiver of any such alleged
default. If Franchisee terminates this Agreement pursuant to this Section 12.1,
Franchisee shall comply with all of the terms and conditions of Section 14 and
Section 7.2(d) of this Agreement, and Franchisee (or, if applicable, Owners) shall fully
comply with the Non-Competition Agreement.

12,2 Termination by TUPSS

TUPSS has the right to terminate this Agreement only for “cause.” “Cause” is hereby
defined as a material breach of this Agreement.

12.3  Termination with Notice and Opportunity to Cure

Except for any default under Section 12.4, and as otherwise expressly provided elsewhere
in this Agreement or by Applicable Laws, Franchisee shall have 30 days after TUPSS’
written notice of default in which to remedy any default under this Agreement and to
provide evidence of such remedy to TUPSS. If any such default is not cured within that
time period, or such longer time period as Applicable Law may require or as TUPSS may
specify in the notice of default, this Agreement and all rights granted by it shall thereupon
automatically terminate without further notice or opportunity to cure.

12.4  Termination by TUPSS without Notice or Opportunity to Cure

Subject to any controlling Applicable Laws to the contrary, Franchisee shall be deemed
to be in material default and TUPSS may, at its option, terminate this Agreement and all
rights granted hereunder, without affording Franchisee any opportunity to cure the
default, effective immediately upon delivery or attempted delivery to Franchisee of notice
by TUPSS of the occurrence of any of the following events:
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Franchisee is adjudicated bankrupt or judicially determined to be insolvent
(subject to any contrary provisions of any applicable state or federal laws), or
fails to meet its financial obligations as they become due, or makes a disposition
for the benefit of its creditors;

Franchisee or any of its Owners allows a judgment against it or them in the
amount of more than $25,000 to remain unsatisfied for a period of more than 30
days (unless a supersedeas or appeal bond has been filed);

the Center, the Location (including the real property or building thereon), or the
Franchisee’s assets are seized, taken over or foreclosed by a government official
in the exercise of its duties, or seized, taken over, or foreclosed by a creditor or
lienholder, and a final judgment against the Franchisee remains unsatisfied for 30
days (unless a supersedeas or appeal bond has been filed);

a levy of execution or attachment has been made upon the franchise granted by
this Agreement or upon any property used in the Center, and it is not discharged
within 5 days of such levy or attachment;

Franchisee allows or permits any judgment to be entered against TUPSS or its
subsidiaries or affiliated corporations arising out of or relating to the operation of
Franchisee’s Center;

a condemnation or Assignment in lieu of condemnation;

if Franchisee abandons the Center at the Location. (For purposes of this
Agreement, “abandon” shall mean (i) Franchisee’s failure, at any time during the
term of this Agreement, to keep the Center open and operating for business for a
period of 3 consecutive days, unless such failure to operate is due to fire, flood,
earthquake, or similar natural disasters beyond Franchisee’s control, (ii)
Franchisee’s failure to keep the Center open and operating for any period after
which it is not unreasonable under the facts and circumstances for TUPSS to
conclude that Franchisee does not intend to continue to operate the Center, (iii) in
the event of fire, flood, earthquake, or similar natural disasters beyond
Franchisee’s control causing the Center’s closure, Franchisee’s inability, refusal
or other failure to resume operation of the Center within thirty (30) days after the
natural disaster causing the closure unless Franchisee, within such thirty (30) day
period, advises TUPSS of its intent to relocate the Center to a substitute site
TUPSS accepts and in fact relocates the Center to, and commences operation of
the Center at, that substitute acceptable site within one hundred and twenty days
(120) days after the natural disaster causing the Center’s closure at its original
Location, (iv) the termination or withdrawal of permission from the applicable
lessor (or host venue) that results in Franchisee’s inability to continue operation
of the Center at the Location; (v) closing of the Center at the Location required
by law if such closing was not the result of a violation of this Agreement by
TUPSS; or (vi) any act or statement by Franchisee from which TUPSS
reasonably concludes that Franchisee intends to relinquish Franchisee’s rights to
the Center.);

if Franchisee (i) fails on 2 or more separate occasions within any period of 12
consecutive months to comply with the same obligation under this Agreement,
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whether or not such breaches shall have been curable or cured after receipt of
notice; or (ii) receives 3 or more written notices of default from TUPSS, within
any period of 24 consecutive months, concerning any material breach by
Franchisee, whether or not such breaches shall have been curable or cured after
receipt of notice. Such repeated course of conduct itself shall be considered
incurable and be grounds for termination of this Agreement at the same time as,
or any time after, TUPSS notifies Franchisee of the third material default;

if Franchisee or any of its officers, directors, or key employees is convicted of or
pleads guilty or nolo contendere to a felony or any other crime or offense that is
reasonably likely, in the sole opinion of TUPSS, to adversely affect TUPSS’
reputation, System, Marks or the goodwill associated therewith, or TUPSS’
interest therein;

if Franchisee purports to make any Assignment without TUPSS’ prior written
consent or otherwise violates Section 11 of this Agreement;

if Franchisee materially misuses or makes any unauthorized use of the Marks or
otherwise materially impairs the goodwill associated therewith or TUPSS’ rights
therein, takes any action that reflects materially and unfavorably upon the
operation and reputation of the Center at the Location or upon TUPSS’ network
of Centers generally, or engages in any unauthorized use, disclosure, or
duplication of the Confidential Information, excluding independent acts of
employees or others if Franchisee shall have exercised its best efforts to prevent
such disclosures or use;

if Franchisee makes any material misrepresentations in connection with the
execution of this Agreement or the acquisition of the Center at the Location;

if (i) Franchisee loses the right to occupy the Location under the Lease or other
occupancy agreement for Franchisee’s Center, or (ii) Franchisee fails to cure a
default under the Lease within the applicable cure period specified in the Lease,
whether or not the landlord terminates the Lease as a result of that uncured
default;

if (i) TUPSS receives three (3) or more customer complaints within a consecutive
six (6)-month period regarding Franchisee’s operation of the Center, (ii)
Franchisee operates the Center at a hotel or other type of non-traditional venue,
the hotel or the host venue receives three (3) or more customer complaints within
a consecutive six (6)-month period regarding Franchisee’s operation of the
Center, whether or not the hotel or host venue takes any action against Franchisee
under the Lease, or (iii) the Center receives three (3) or more customer
complaints or negative reviews on online business review websites, Social Media
or other similar platforms within a consecutive six (6)-month period regarding
Franchisee’s operation of the Center that, in the sole opinion of TUPSS, reflect
materially and unfavorably upon the operation and reputation of the Center or
upon TUPSS’ network of Centers generally;

if Franchisee (or, if applicable, any Owner or spouse) shall violate the in-term
non-competition covenant set forth in Section 2 of the Non-Competition
Agreement(s), as attached hereto as Exhibit D;
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if the Small Business Administration-backed funding promised or otherwise
represented to be made available to Franchisee on the condition that it sign this
Agreement is not made available to Franchisee immediately after it signs this
Agreement;

if TUPSS has reasonable grounds to believe that Franchisee or any of its Owners,
officers, directors, or key employees has engaged or attempted to engage (alone
or with others), through one or more affirmative acts or a failure to act, in any
fraudulent, dishonest, unethical, immoral, or similar conduct (such as, for
example and without limitation, making false representations, concealing or
otherwise failing to disclose material information, over-charging customers or
charging customers for products or services they did not request or want, or
otherwise acting deceptively) in connection with the Center’s operation, whether
such conduct is directed at or reasonably expected to impact the Center’s
customers or employees, TUPSS or any of its Affiliates, suppliers, other
franchisees, or another third party (collectively, “Impacted Parties”), and
without regard to the actual monetary or other damages actually sustained by one
or more Impacted Parties as a result of the conduct. For the purposes of this
paragraph, “reasonable grounds” means that, based on TUPSS’ or its Affiliate’s
investigation of the primary facts and circumstances relating to the conduct, it is
reasonable for TUPSS or its Affiliate to conclude that the conduct (whether an
affirmative act or a failure to act) was fraudulent, dishonest, unethical, immoral,
or of a like nature. Whether or not TUPSS actually terminates this Agreement
pursuant to this paragraph, Franchisee agrees to indemnify and reimburse any
and all Impacted Parties for all damages, financial loss, costs, and expenses
(including reasonable attorneys’ fees) they incur as a result of the conduct
described in this paragraph and in prosecuting claims against Franchisee and any
other party that engaged in such conduct (including, in the case of TUPSS if
applicable, all action that TUPSS takes to enforce the termination of this
Agreement and Franchisee’s post-termination obligations and TUPSS’ post-
termination rights);

if TUPSS has reasonable grounds to believe that Franchisee or any of its Owners,
officers, or directors has engaged in any lewd or immoral conduct, whether or not
in connection with the Center’s operation (such as, for example and without
limitation, sexual harassment, sexual or other forms of physical abuse, drug use
or trafficking, or assault, battery, or other physical altercation of any kind with
any individual, including a customer of the Center). For the purposes of this
paragraph, “reasonable grounds” means that, based on TUPSS’ or its Affiliate’s
investigation of the primary facts and circumstances relating to the conduct, it is
reasonable for TUPSS or its Affiliate to conclude that the conduct (whether an
affirmative act or a failure to act) was lewd or immoral; or

Franchisee fails to comply with any Data Security Requirement, causes or
contributes to a Data Security Incident, or threatens to cause a Data Security
Incident (e.g., by using unapproved point-of-sale terminals or payment
processing systems for any transaction at the Center).

125  Any material default by Franchisee (or an Affiliate or Owner of Franchisee) under the
terms and conditions of this Agreement, or any other agreement between TUPSS (or its
Affiliate) and Franchisee (or an Affiliate or Owner of Franchisee) or Franchisee’s Lease,
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or any default by Franchisee of its obligations to any DMA Co-op of which it is a
member, shall be deemed to be a material default of each and every said agreement.
Furthermore, in the event of termination, for any cause, of this Agreement or any other
agreement between the parties hereto, TUPSS may, at its option, terminate any or all said
agreements.

Notwithstanding anything to the contrary contained in this Section 12, if Franchisee’s
UPS Incentive Program Contract Carrier Agreement is terminated by TUPSS’ Affiliate
due to Franchisee’s failure to cure any material default of that Carrier Agreement, that
termination will be considered a simultaneous uncured and incurable material default
under this Agreement and will automatically and simultaneously result in the immediate
termination of this Agreement without any required notice or other action by TUPSS.
Grounds for Carrier Agreement termination include Franchisee’s material violation of
TUPSS’ Affiliate’s designated maximum retail prices for various shipping services and
options.

12.6  Notwithstanding anything to the contrary contained in this Section 12, in the event any
valid Applicable Law of a competent Governmental Authority having jurisdiction over
this Agreement and the parties hereto shall limit TUPSS’ rights of termination hereunder
or shall require longer notice or cure periods than those set forth above, this Agreement
shall be deemed amended to conform to the minimum notice or cure periods or
restrictions upon termination required by such laws and regulations. TUPSS shall not,
however, be precluded from contesting the validity, enforceability or application of such
laws or regulations in any action, arbitration, hearing or dispute relating to this
Agreement or the termination thereof.

12.7  TUPSS’ rights as stated in this Section shall be without prejudice to any other rights or
remedies provided by law or under this Agreement, which include, but are not limited to,
injunctive relief, damages or specific performance. TUPSS’ failure to terminate this
Agreement upon the occurrence of one or more of the above events shall not constitute a
waiver or otherwise affect the right of TUPSS to terminate this Agreement because of
any other occurrence of one or more of the events set forth above. Further, TUPSS’
failure to enforce any term or condition of any other agreement (whether or not with
Franchisee) or to terminate such agreement upon the occurrence of one or more of the
above events shall not constitute a waiver of TUPSS’ right to enforce any term or
condition of or terminate this Agreement.

12.8 If Franchisee operates the Center at a Non-Traditional site and is deemed to be in
material default of this Agreement due to the termination or withdrawal of permission by
the host venue of Franchisee’s right to occupy the site and operate the Center at the Non-
Traditional site’s Location, TUPSS or its Affiliates shall have the right (but not the
obligation) to bid, or to identify and assist another prospective franchisee in bidding, to
obtain the necessary rights for such Non-Traditional site’s Location before Franchisee
ceases to operate the Center and TUPSS terminates Franchisee’s rights under this
Agreement. TUPSS’ or its Affiliate’s exercise of its rights under this Section 12.8 will
not constitute a material default by TUPSS or its Affiliate of any obligation under this
Agreement and will not be TUPSS’ sole or exclusive remedy for Franchisee’s material
default.

47
FA 12/05/2023
ACTIVE\1605677186.2



13. TUPSS’ RIGHTS UPON FRANCHISEE’S TERMINATION

Upon the termination of this Agreement as set forth above, in addition to all other rights and
remedies of TUPSS (including as set forth in Section 14), TUPSS may, at its option:

13.1  Commence proceedings for damages, injunctive relief or specific performance.

13.2  Purchase from Franchisee, or assign to a third party the right to purchase, the tangible
assets (equipment, decor, etc.) of Franchisee’s Center at a purchase price equal to such
assets’ appraised fair market value, from which shall be deducted the following in the
following order:

a. All outstanding and unpaid obligations of Franchisee to TUPSS, including all
unpaid fees, late payment fees and interest, promissory notes and equipment
leases;

b. All of TUPSS’ costs of collection of such unpaid obligations, if any;

C. The cost of upgrading Franchisee’s Center to TUPSS’ then-current requirements

for Centers, including image and equipment upgrades; and

d. All outstanding claims of Franchisee’s creditors and all accrued but unpaid
amounts owed to Franchisee’s lessor for the Center as of the date of the purchase,
prorated as necessary.

If TUPSS exercises its right to receive liquidated damages in accordance with
Section 13.5, TUPSS shall then be prohibited from exercising its rights under this
Section 13.2 to purchase the tangible assets of Franchisee’s Center.

13.3  Because the termination of Franchisee’s Agreement extinguishes all intangible franchise
rights that were formerly held by Franchisee, Franchisee acknowledges that the purchase
described in Section 13.2 would not be in exchange for any such intangible assets or
intangible rights that were formerly held by Franchisee.

13.4  If this Agreement is terminated due to Franchisee’s abandonment of Franchisee’s Center
as described in Section 12.4(qg) above, Franchisee has thereby abandoned any rights to the
former business, including, but not limited to, any potential proceeds from a potential
purchase or sale as described above or any payment or remuneration of any kind.

13.5  Payment of Liquidated Damages

a. If this Agreement terminates prior to its expiration (i) by TUPSS in accordance
with the terms of this Agreement, or (ii) by Franchisee not in accordance with
Section 12.1 of this Agreement, TUPSS has the right, but not the obligation, to
require that Franchisee pay TUPSS liquidated damages (“Liquidated
Damages”) as set forth in 13.5(c) below. Franchisee’s payment of Liquidated
Damages to TUPSS shall not be considered as a penalty for Franchisee’s
breaching this Agreement, but rather a reasonable estimate of TUPSS’ damages
and lost future fees TUPSS would have received from Franchisee under this
Agreement had it not prematurely terminated.
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Franchisee acknowledges that its obligation to pay to TUPSS Liquidated
Damages is in addition to, not in lieu of, (i) Franchisee’s obligations to pay any
amounts then due to TUPSS, (ii) Franchisee’s obligation to fully comply with all
of its post-termination duties set forth in this Agreement, and (iii) any other post-
termination remedies that may be available to TUPSS under Applicable Law.
However, if TUPSS exercises its right to receive Liquidated Damages in
accordance with this provision, TUPSS shall then be prohibited from exercising
its rights, under Section 13.2 of this Agreement, to purchase the tangible assets of
Franchise’s TUPSS Center.

Liquidated Damages shall mean the amount of five percent (5%) Royalty
revenue that TUPSS would likely have earned during the period of time from the
date of termination until the Agreement’s expiration date but in no event greater
than two (2) years (“Liquidated Damages Period”). Franchisee acknowledges
that the following formula for calculating such damage amounts is applicable and
reasonable.

i If the Franchisee’s Center has been open for at least one year, then the
Liquidated Damages shall be calculated by multiplying the Royalties
paid by Franchisee to TUPSS during the year immediately prior to the
Liquidated Damages Period by the number of years (maximum two
years) in the Liquidated Damages Period. Any Liquidated Damages
Period days in addition to full years shall be pro-rated accordingly.

ii. If the Franchisee’s Center has been open for less than one year, then the
Liquidated Damages shall be calculated by multiplying the average
monthly Royalty paid by Franchisee to TUPSS during the Term by the
number of months in the Liquidated Damages Period. Any Liquidated
Damages Period days in addition to full months shall be pro-rated
accordingly.

iii. To the extent that Franchisee has failed to either pay and/or report
Royalties owed to TUPSS during the Term, TUPSS shall be permitted to
reasonably estimate the amount of such Royalties for the purpose of
calculating Liquidated Damages.

14. FRANCHISEE’S OBLIGATIONS UPON EXPIRATION AND/OR TERMINATION

14.1  Upon expiration and/or termination (subject to Section 13) of this Agreement, Franchisee
shall immediately:

a.
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Cease to operate the former Center at Franchisee’s Location, cease to use the
System and Marks in any form, cease to hold itself out as a Franchisee of
TUPSS, and not use or identify in any business name any of the words “The UPS
Store,” or “UPS,” or “Store,” or “Mail” or “Boxes” or “Etc.” or the combined
letters “TUPSS” in any combination, form or fashion or any words or letters
confusingly similar to any of the words listed above, including, but not limited to,
“Mail Boxes,” “Mailboxes” or “MailBoxes.” Franchisee shall take such action
as TUPSS may require to accomplish the foregoing;
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Pay all sums due to TUPSS, including all sums required to satisfy in full all
obligations, trade accounts, promissory notes, financing agreements and
equipment leases owing to TUPSS;

Return to TUPSS or to its designee the Manuals, all TUPSS- or CRS client-
provided equipment (including the ICN device, with shipping costs, if any, to be
paid by TUPSS), proprietary hardware, software, computer disks and all other
trade secrets and other Confidential Information and instructions delivered to
Franchisee, and all copies thereof, and certify the deletion or destruction of all
electronic copies of the foregoing in compliance with the Data Security
Requirements;

Surrender to TUPSS such stationery, printed matter, signs and advertising
materials containing the Marks, as may be requested by TUPSS;

Take such action as may be required by TUPSS, including:

i transfer and assign the business telephone number, fax number and
business Internet e-mail address for Franchisee’s Center to TUPSS or its
designee;

ii. disconnect and forward all such telephone numbers and Internet
addresses to TUPSS or its designee in accordance with the Data Security
Requirements;

iii. cease using and/or transfer to TUPSS (at TUPSS’ discretion) all Social
Media associated with the Marks used by Franchisee and/or the Center in
accordance with the Data Security Requirements;

V. transfer telephone directory listings, references and advertisements and
all trade and similar name registrations and business licenses and cancel
any interest which Franchisee may have in the same; and

V. implement all actions stated on TUPSS’ “Franchisee De-Identification
Checklist,” including permitting TUPSS to access the POS System
hardware and software, and other computer-related systems, in order to
remove all proprietary Software and related programs.

At TUPSS’ request, provided TUPSS or its designee does not take possession of
Franchisee’s Location, make such changes in signs and the furniture, fixtures,
decor and equipment at Franchisee’s Location as TUPSS may require to
distinguish the premises from its former appearance as a Center.

14.2 In the event of termination and/or expiration of this Agreement, Franchisee hereby
authorizes and appoints TUPSS to act as special agent or attorney-in-fact for Franchisee
to transfer any listed telephone and fax numbers, transfer telephone directory listings,
transfer e-mail address and Internet presence relating to Franchisee’s Center, and enforce
the Addendum to Lease executed between Franchisee and Franchisee’s lessor, including,
but not limited to, exercising TUPSS’ rights to assume, or assign its rights to assume, the
Center’s Lease.
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14.3

144

145

14.6

14.7

In the event of termination and/or expiration of this Agreement, Franchisee hereby
authorizes TUPSS to notify Franchisee’s vendors, suppliers, landlord, banks, local
advertisers, customers who have conducted business in Franchisee’s Center, and any
other appropriate party that this Agreement has expired and/or been terminated.

Termination and/or expiration of this Agreement shall be without prejudice to any other
rights or remedies that TUPSS or Franchisee, as the case may be, shall have in law or in
equity, including, without limitation, the right to recover benefit of the bargain damages.
In no event shall a termination and/or expiration of this Agreement affect Franchisee’s
obligations to take or abstain from taking any action in accordance with this Agreement.
The provisions of this Agreement that constitute post-Term covenants and agreements,
including the obligation of TUPSS and Franchisee to resolve any and all disputes, shall
survive the termination and/or expiration of this Agreement.

Franchisee acknowledges and agrees that the goodwill and other rights in and to the
Marks and System and the use thereof shall be and remain the property of TUPSS.

Upon expiration and/or termination of the Term, if Franchisee does not renew pursuant to
Sections 2.2 and 2.3, TUPSS shall have the right and option, but not the obligation, to
purchase the tangible assets (equipment, decor, etc.) of Franchisee’s Center at a purchase
price equal to such assets’ appraised fair market value, from which the following shall be
deducted:

a. All outstanding and unpaid obligations of Franchisee to TUPSS, including all
unpaid fees, late payment fees and interest, promissory notes and equipment
leases;

b. All of TUPSS’ costs of collection of such unpaid obligations, if any;

C. The cost of upgrading Franchisee’s Center to TUPSS’ then-current requirements

for Centers, including image and equipment upgrades and upgrades necessary to
bring Franchisee’s Center into compliance with Data Security Requirements; and

d. All outstanding claims of Franchisee’s creditors, and all accrued but unpaid
amounts owed to Franchisee’s lessor for the Center as of the date of purchase,
prorated as necessary.

Because the expiration and/or termination of Franchisee’s Agreement extinguishes all
intangible franchise rights that were formerly held by Franchisee, Franchisee
acknowledges that the purchase described in Section 14.6 would not be in exchange for
any such intangible assets or intangible rights that were formerly held by Franchisee.

15. INSURANCE

151
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Franchisee shall obtain and maintain throughout the Term insurance coverage in the types
and amounts of coverage and deductibles specified in the Center Operations Manual,
which shall in each instance designate TUPSS, United Parcel Service, Inc., and any other
designated Affiliates as additional insureds. All insurance must be placed with a
reputable insurance company licensed to do business in the state in which the Center is
located and having a Financial Size Category equal to or greater than XV and
Policyholders Rating of “A-" as assigned by Alfred M. Best and Company, Inc.
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15.2

15.3

15.4

In the event of damage to the Center at the Location that is covered by insurance, the
proceeds of any such insurance shall be used to restore such Center to its original
condition as soon as possible, unless such restoration is prohibited by Franchisee’s Lease
or TUPSS has otherwise consented in writing.

Franchisee shall, prior to opening the Center at the Location, and from time to time
thereafter, within 10 days after a request therefore from TUPSS, and annually thereafter,
provide evidence of the renewal or extension of each insurance policy by filing with
TUPSS certificates of such insurance. In addition, the policies shall contain a provision
requiring 30 days’ prior written notice to TUPSS of any proposed cancellation,
modification, or termination of insurance.

If Franchisee fails to comply with the requirements specified in this Section 15, TUPSS
may, but is not obligated to, obtain such insurance or bonds and keep the same in force
and effect, and Franchisee shall pay TUPSS, on demand, the cost thereof.

16. COMPLIANCE WITH LAWS AND OBLIGATIONS

16.1

16.2

Franchisee shall comply with all Applicable Laws and, with respect to computer
hardware and software and point-of-sale systems, information security, and consumer
data, all applicable Payment Card Industry (PCI) Security Data Standards and timely
obtain any and all permits, certificates and licenses for the full and proper conduct of
business at Franchisee’s Center.

Franchisee shall operate the Center in conformity with all U.S. Postal Service regulations.
Franchisee shall implement all changes in U.S. Postal Service regulations immediately
upon receipt of notice of any changes provided by the U.S. Postal Service or TUPSS.
Franchisee shall implement any changes by the U.S. Postal Service and follow all
guidelines as directed by the post office in Franchisee’s area.

17. INDEMNIFICATION AND INDEPENDENT CONTRACTOR

17.1
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Franchisee shall, at Franchisee’s sole cost, defend and indemnify TUPSS, its Affiliates,
and their respective Owners, directors, officers, employees, agents, attorneys,
accountants, successors and assigns, and hold each of them harmless from and against,
and reimburse them for, all losses, claims, liabilities, obligations, damages, attorneys’
fees, costs (including, without limitation, all discovery costs, such as e-discovery
analytics; searches; production; third-party expenses; experts; fines; regulatory fees and
filing expenses; and breach notification costs), settlement amounts, judgments, lost
profits, charges, expenses and taxes based upon, arising out of, or in any way related to
the operation of the Center, Franchisee’s acts or omissions (including Franchisee’s
noncompliance or alleged noncompliance with any law, ordinance, rule, or regulation,
including any allegation that TUPSS or another indemnified party is a joint employer or
otherwise responsible for Franchisee’s acts or omissions relating to Franchisee’s Center's
employees), or the breach by Franchisee of any provision of this Agreement. For
purposes of certainty, the parties agree that the preceding sentence contemplates and
includes, without limitation, Franchisee’s and its employees activities resulting in or
contributing to an actual or suspected Data Security Incident of any sort, including,
without limitation, the compromise or suspected or potential compromise of any e-mail
account or systems, or e-mails, used in relation to the operation of the Center. TUPSS and
its Affiliates have the right to defend and/or settle any such matter in such manner as they
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deem appropriate, in their sole discretion, and without the consent of Franchisee.
Franchisee shall also reimburse each of the foregoing indemnified parties for all costs
reasonably incurred in investigating and defending any such matter, including, without
limitation, attorneys’ fees and court costs. This Section shall continue in full force and
effect subsequent to and notwithstanding the expiration and/or termination of this
Agreement.

17.2  In all dealings with third parties, including, without limitation, employees, suppliers and
customers, Franchisee shall maintain itself as an employer separate, independent, and
distinct from TUPSS and disclose in a manner acceptable to TUPSS that Franchisee is an
independently owned, operated, and managed entity licensed by TUPSS under this
Agreement. Nothing in this Agreement is intended by the parties to create a fiduciary
relationship between them or to constitute Franchisee an agent, legal representative,
subsidiary, joint venturer, partner, joint employer, or employee of TUPSS for any
purpose whatsoever. TUPSS will not exercise direct or indirect control over the working
conditions of Franchisee’s Center's employees, except to the extent such indirect control
is related to TUPSS’ legitimate interest in protecting the quality of its products/services
or brand. TUPSS and Franchisee do not share or co-determine the terms and conditions
of employment of Franchisee’s Center's employees. Nor does TUPSS affect matters
relating to the employment relationship between Franchisee and its Center's employees,
such as hiring, firing, discipline, supervision, and direction. It is understood and agreed
that Franchisee is an independent contractor, and is in no way authorized to make any
contract, warranty or representation or to create any obligation on behalf of TUPSS.
Neither TUPSS nor Franchisee shall guarantee the obligations of the other or in any way
become obligated for the debts or expenses of the other.

18. WAIVERS, FORMS OF AGREEMENT AND AMENDMENT

18.1  No failure of TUPSS to exercise any power reserved to it by this Agreement and no
custom or practice of the parties at variance with the terms hereof shall constitute a
waiver of TUPSS’ right to demand exact compliance with any of the terms herein. No
waiver or acceptance by TUPSS of any particular breach or default by Franchisee, nor
any delay, forbearance or omission by TUPSS to act or give notice of default or to
exercise any power or right arising by reason of such default hereunder, nor acceptance
by TUPSS of payments due hereunder shall be considered a waiver or acceptance by
TUPSS of any preceding or subsequent breach or default by Franchisee of any term,
covenant or condition of this Agreement.

18.2  No warranty or representation is made by TUPSS that all franchise agreements heretofore
or hereafter issued by TUPSS for Centers do or will contain terms substantially similar to
those contained in this Agreement. Further, Franchisee recognizes and agrees that TUPSS
may, in its reasonable business judgment, due to local business conditions or otherwise,
waive or modify comparable provisions of other franchise agreements heretofore or
hereafter granted to other franchisees of TUPSS in a non-uniform manner.

18.3  Subject to TUPSS’ right to change the Manuals, no amendment, change, or variance from
the terms and conditions in this Agreement shall be binding on either TUPSS or
Franchisee except by mutual written agreement signed by the parties hereto and
specifying the amendment, change, or variance.
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19. NOTICES

All acceptances, approvals, requests, notices, and reports required or permitted under this
Agreement will not be effective unless in writing and delivered to the party entitled to receive
them in accordance with this Section 19. All such acceptances, approvals, requests, notices, and
reports will be deemed delivered at the time delivered by hand; or one (1) business day after
deposit with a nationally-recognized commercial courier service for next business day delivery;
or three (3) business days after placement in the United States Mail by Registered or Certified
Mail, Return Receipt Requested, postage prepaid; and must be addressed to the party to be
notified at its most current principal business address of which the notifying party has been
notified. As of the Effective Date of this Agreement, notices to TUPSS should be addressed to
TUPSS’ Headquarters, and notices to Franchisee and its Owners should be addressed to
Franchisee’s Center address as identified on the first page of this Agreement.

Subject to any Applicable Laws, TUPSS may send acceptances, approvals, requests, notices, and
reports to Franchisee by facsimile, e-mail, or other electronic system (to Franchisee’s The UPS
Store e-mail address provided by TUPSS (if by e-mail) or to Franchisee’s facsimile number that
Franchisee provides to TUPSS (if by facsimile)) for the purposes of notices under this
Agreement, which acceptances, approvals, requests, notices, and reports will be deemed delivered
one (1) business day after transmission if TUPSS has confirmation of successful receipt.

20. GOVERNING LAW AND DISPUTE RESOLUTION
20.1  Validity, Choice of Law, Venue and Jurisdiction

a. This Agreement shall become valid when counter-executed and accepted by
TUPSS, it shall be deemed made and entered into in the State of California and
shall be governed and construed under and in accordance with the laws of the
State of California, without regard to any choice of law analysis, rules, or
principles thereof, to the extent such rules or principles would direct a matter to
another jurisdiction, except: (i) the Non-Competition Agreement (Exhibit D to
the Franchise Agreement) shall be deemed made and entered into, and governed
and construed under and in accordance with, the laws of the State that is
determined by the “Choice of Law” provision (Section 9) of such Non-
Competition Agreement; and (ii) to the extent governed by such federal laws
protective of TUPSS’ or TUPSS’ Affiliates’ intellectual property rights in the
Marks and in the System, including, but not limited to, the Federal Trademark
Act, the Federal Copyright Act, the Federal Lanham Act and the Federal Uniform
Trade Secrets Act.

b. All actions arising out of or relating to this Agreement shall be heard and
determined exclusively in: (1) the United States District Court for the Southern
District of California or any federal court located within the Southern District of
California; or (2) within any California state court located in the city of San
Diego. Consistent with the preceding sentence, the parties: (i) irrevocably
submit to the exclusive jurisdiction of any federal court located within the
Southern District of California or California state court located in the city of San
Diego for the purpose of any action arising out of or relating to this Agreement;
(it) irrevocably waive, and agree not to assert by way of motion, defense or
otherwise, in any such action, any claim that it is not subject personally to the
jurisdiction of the above-named courts, that its property is exempt or immune
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from attachment or execution, that the action is brought in an inconvenient
forum, that the venue of the action is improper, or that this Agreement may not
be enforced in or by any of the above-named courts; and (iii) irrevocably consent
to and grant any such court exclusive jurisdiction over the person of such parties
and over the subject matter of such action.

20.2  Mediation

@) Before Franchisee may initiate suit or action against TUPSS, Franchisee shall
attempt first to resolve a controversy or claim with TUPSS arising out of or
relating to the Franchise Agreement (“Dispute”) by offering TUPSS the
opportunity to engage in coordinated mediation to be conducted within one
hundred twenty (120) days after the franchisee first gives notice of such Dispute
(the “Mediation Notice”). The Mediation Notice must contain a detailed
description of the alleged facts, circumstances and claims giving rise to the
Dispute and include a demand that is supported by law and proportional to the
alleged damages. TUPSS may, in its sole judgment, accept or reject Franchisee’s
offer to mediate the Dispute by notifying Franchisee of that acceptance or
rejection within thirty (30) days after receiving the Mediation Notice. If TUPSS
accepts Franchisee’s offer to mediate the Dispute, and unless mutually agreed by
the parties, the mediation shall be conducted in person at TUPSS’ Headquarters
(or at a location in San Diego, CA designated by TUPSS) and shall be consistent
with one of the following mechanisms:

(1) Facilitated mediation, utilizing a single mediator, governed by either (i) the
Commercial Mediation Rules of the American Arbitration Association, (ii)
the CPR Mediation Procedures, or (iii) in accordance with alternative rules
mutually agreed upon by the parties. In the event that the parties cannot
reasonably agree as to the rules governing the mediation, TUPSS, in its sole
judgment, shall advise Franchisee of the rules governing the mediation. The
fees and expenses of the mediator shall be shared equally by the parties. The
mediator shall be disqualified as a witness, expert or counsel for any party
with respect to the Dispute and any related matter; or

(2) TUPSS, in its sole judgment, may elect mediation by informal meeting and
discussion among the appropriate parties without the presence or
involvement of a mediator.

Mediation is a compromise negotiation and shall constitute privileged
communications under California and other Applicable Laws. The entire
mediation process shall be confidential and the conduct, statements,
promises, offers, views and opinions of the mediator and the parties shall not
be discoverable or admissible in any legal proceeding for any purpose;
provided, however, that evidence that is otherwise discoverable or admissible
shall not be excluded from discovery or admission as a result of its use in the
mediation. Mediation shall be deemed completed one hundred twenty (120)
days after the date of the Mediation Notice unless extended by mutual
consent of the parties.

(b) Franchisee acknowledges that one or more other franchise agreements in effect
as of the Effective Date between TUPSS and Franchisee or its Affiliates, and/or

55
FA 12/05/2023
ACTIVE\1605677186.2



one or more other franchise agreements in effect as of the Effective Date in
which an Owner of Franchisee is deemed to be a Controlling Owner (the
“Related Franchise Agreements”), might contain mediation provisions
differing from those contained in Section 20.2(a) of this Agreement. To achieve
uniformity and consistency in the mediation of disputes among the parties to this
Agreement and any and all Related Franchise Agreements, TUPSS, by this
Section 20.2(b), hereby amends the mediation provisions of all Related Franchise
Agreements to reflect the identical provisions set forth in Section 20.2(a) of this
Agreement. AS ADDITIONAL CONSIDERATION FOR TUPSS” GRANT OF
THE FRANCHISE RIGHTS ASSOCIATED WITH THIS AGREEMENT,
FRANCHISEE, ON BEHALF OF ITSELF, ITS AFFILIATES, AND ITS
CONTROLLING OWNERS, AGREES THAT, BY VIRTUE OF THIS
SECTION 20.2(b), THE MEDIATION PROVISIONS OF ALL RELATED
FRANCHISE AGREEMENTS ARE HEREBY AMENDED TO PROVIDE THE
IDENTICAL PROVISIONS SET FORTH IN SECTION 20.2(a) OF THIS
AGREEMENT. SUCH AMENDMENT OF THE RELATED FRANCHISE
AGREEMENTS WILL SURVIVE THE TERMINATION OR EXPIRATION
OF THIS AGREEMENT.

20.3  TUPSS may be granted injunctive relief without the necessity of a bond, but upon notice.

20.4 If, during the term of this Agreement, Franchisee and TUPSS are engaged in formal
dispute resolution (mediation or litigation), Franchisee and all of Franchisee’s Owners
must, during such dispute resolution process, continue to comply with all of their
contractual duties owed to TUPSS.

20.5 In the event of a dispute relating to the subject matter of this Agreement, any party that
requests or otherwise demands electronically stored information shall pay in advance of
the identification, preservation, collection, review and production of electronically stored
information all reasonable fees and costs associated with producing the information,
including, but not limited to, the identification, preservation, collection, review and
production of electronically stored information. An estimate of all reasonable fees and
costs will be provided prior to the production of the information. In the event this
estimate is not paid by Franchisee, TUPSS (including, if applicable, TUPSS’ Affiliates)
will not provide the information or be obligated to respond to the request or demand for
electronically stored information.

21. SEVERABILITY AND CONSTRUCTION
21.1  Every part of this Agreement will be considered severable as set forth below.

a. If a court of competent jurisdiction declares any provision of this Agreement (or
any exhibit or other document referred to herein) pertaining to the subject matters
referenced in Section 21.1(b) to be invalid or unenforceable, but such provision
could be rendered valid and enforceable if modified, then Franchisee and TUPSS
hereby agree that such provision shall then be deemed modified to the extent
required to make it valid and enforceable to the fullest extent under applicable
state law and public policy.

b. The subject matters that are made subject to Section 21.1(a) are any provisions of
this Agreement (or any exhibit or other document referred to herein) pertaining to
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(i) termination of this Agreement, (ii) non-renewal of this Agreement, (iii)
designation of jurisdiction and venue for dispute resolution proceedings, (iv)
“choice of law” provisions that specify which state’s law would apply in a
dispute resolution proceeding, (v) certain types of mandatory franchisee
“releases,” and (vi) any other provision that is inconsistent with a valid and
applicable state law that was specifically intended to protect the rights of
franchisees.

C. If a mediator, arbitrator or court of competent jurisdiction declares any provision
of this Agreement (or any exhibit or other document referred to herein), other
than the provisions corresponding to the subject matters referenced in
Section 21.1(b), to be invalid or unenforceable, but such provision could be
rendered valid and enforceable if modified, then Franchisee and TUPSS hereby
agree that TUPSS shall have the right, in its sole discretion, to modify such
invalid or unenforceable provision to the extent required to render such provision
valid and enforceable, including, without limitation, the right to delete the
provision in its entirety.

d. The remainder of this Agreement shall in no way be affected and shall remain
valid and enforceable for all purposes, both parties hereto declaring that they
would have executed this Agreement without inclusion of such provision. In the
event such total or partial invalidity or unenforceability of any provision of this
Agreement exists only with respect to the laws of a particular jurisdiction, this
Section shall operate upon such provision only to the extent that the laws of such
jurisdiction are applicable to such provision. Each party shall execute and deliver
to the other any further documents that may be reasonably required to effectuate
fully the provisions hereof.

21.2  This Agreement and all other writings referred to herein, including the exhibits
(including, but not limited to, the executed Contract Carrier Agreement), Data Security
Requirements, Manuals, and Advertising Co-op Guidebook, contain the entire agreement
of the parties pertaining to the subject-matter hereof. No prior or contemporaneous
representations, inducements, promises, or agreements, oral or otherwise, between the
parties not set forth herein shall be of any force and effect, provided, however, that
TUPSS does not disclaim the representations it made in the Franchise Disclosure
Document it previously delivered to Franchisee.

21.3  The table of contents, headings and captions contained herein are for the purposes of
convenience and reference only and are not to be construed as a part of this Agreement.
All terms used herein shall be construed to include the number and gender as the context
of this Agreement may require. The terms of all exhibits hereto are hereby incorporated
into and made a part of this Agreement as if the same had been set forth in full herein. As
used in this Agreement, the words “include,” “includes” or “including” are used in a non-
exclusive sense. Unless otherwise expressly provided herein to the contrary, any consent,
acceptance, approval or authorization of TUPSS which Franchisee may be required to
obtain hereunder may be given or withheld by TUPSS in its sole discretion, and on any
occasion where TUPSS is required or permitted hereunder to make any judgment or
determination, including any decision as to whether any condition or circumstance meets
TUPSS’ Standards and Specifications or satisfaction, TUPSS may do so in its sole
subjective judgment. Neither this Agreement nor any uncertainty or ambiguity herein
shall be construed or resolved against the drafter hereof, whether under any rule of
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construction or otherwise. To the contrary, this Agreement has been reviewed by all
parties and shall be construed and interpreted according to the ordinary meaning of the
words used so as to fairly accomplish the purposes and intentions of all parties hereto.
TUPSS and Franchisee intend that if any provision of this Agreement is susceptible to
two or more constructions, one of which would render the provision enforceable and the
other or others of which would render the provision unenforceable, then the provision
shall be given the meaning that renders it enforceable. The parties agree that each section
of this Agreement shall be construed independently of any other section or provision of
this Agreement.

22. MISCELLANEOUS

22.1 In addition to all other remedies herein granted, if Franchisee shall default in the
performance of any of its obligations or breach any term or condition of this Agreement
or any related agreement, TUPSS may, at its election, immediately or at any time
thereafter, without waiving any claim for breach hereunder and without notice to
Franchisee, cure such default for the account and on behalf of Franchisee, and the cost to
TUPSS thereof shall be due and payable on demand, shall be deemed to be additional
compensation due to TUPSS hereunder, and shall be added to the amount of
compensation next accruing hereunder, at the election of TUPSS.

Besides and without limiting Franchisee’s obligation to reimburse TUPSS for the cost of
curing Franchisee’s breaches under this Agreement, as provided in the preceding
paragraph, and besides and without limiting Franchisee's indemnification obligations
under Section 17.1 above, Franchisee acknowledges that its deviation from any
contractual requirement, including any Standard and Specification, is a violation of this
Agreement and will trigger incalculable administrative and management costs for TUPSS
to address the violation (separate and apart from any damages Franchisee’s violation
might cause to the System, TUPSS’ business opportunities, and the goodwill associated
with the Marks). Therefore, Franchisee agrees that, to compensate TUPSS for its
incalculable administrative and management costs due to Franchisee’s operational
violations, Franchisee must pay TUPSS its then current non-compliance fee (the “Non-
Compliance Fee”) for each deviation from a contractual requirement, including any
Standard and Specification, cited by TUPSS. (The Non-Compliance Fee does not apply
to payment defaults for which TUPPS may charge late fees and interest under this
Agreement) TUPSS and Franchisee deem the Non-Compliance Fee to be a reasonable
estimate of TUPSS’ administrative and management costs. TUPSS may debit
Franchisee’s account for Non-Compliance Fees or set off monies otherwise due and
payable to Franchisee to cover the payment of Non-Compliance Fees. TUPSS must
receive the Non-Compliance Fee within five (5) days after TUPSS notifies Franchisee
that it is charging it due to Franchisee’s violation. TUPSS need not give Franchisee a
cure opportunity before charging the Non-Compliance Fee. Charging the Non-
Compliance Fee does not prevent TUPSS from seeking to recover damages to the
System, its business opportunities, or the goodwill associated with the Marks due to
Franchisee’s violation, seeking injunctive relief to restrain any subsequent or continuing
violation and/or formally defaulting Franchisee and terminating this Agreement under
Section 12.

22.2  TUPSS will not be liable for loss or damage or be in breach of this Agreement if TUPSS’
failure to perform obligations results from: (i) acts of God; (ii) fires, strikes, embargoes,
war, terrorist acts or similar events, or riot; (iii) compliance with the orders, requests, or
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regulations of any federal, state, or municipal government; or (iv) any other similar event
or cause. Any delay resulting from these causes will extend performance accordingly or
excuse performance, in whole or in part, as may be reasonable.

22.3  This Agreement may be executed in any number of counterparts, each of which shall be
deemed to be an original and all of which together shall be deemed to be one and the
same instrument, although TUPSS and Franchisee need not be signatories to the same
original, facsimile, or electronically-transmitted counterpart of this Agreement. The
parties hereby consent to the use of electronic signatures (e.g., via DocuSign®) and
electronic methods of delivery in connection with the execution of this Agreement and
any related or ancillary documents by the parties. In the event that any signature is
delivered by facsimile transmission or e-mail of a .pdf file, or by electronic signature
pursuant to applicable laws, such signature or electronic execution shall create a valid and
binding obligation of the party executing (or on whose behalf such signature is executed)
with the same force and effect as if such were an original thereof.

22.4  The submission of this Agreement does not constitute an offer, and this Agreement shall
become effective only upon the counter-execution thereof by TUPSS. This Agreement
shall not be binding on TUPSS unless and until it shall have been accepted and signed on
its behalf by an authorized signing officer of TUPSS. This Agreement shall not become
effective until and unless Franchisee shall have been furnished by TUPSS with all
disclosure documents, in written form, as may be required under or pursuant to
Applicable Law for requisite time periods.

22.5  The following provision applies only to franchisees and franchises that are subject to the
state franchise registration/disclosure laws in California, Hawaii, lllinois, Indiana,
Maryland, Michigan, Minnesota, New York, North Dakota, Rhode Island, South Dakota,
Virginia, Washington, or Wisconsin:

a. No statement, questionnaire, or acknowledgement signed or agreed to by
Franchisee in connection with the commencement of the franchise relationship
shall have the effect of (i) waiving any claims under any applicable state
franchise law, including fraud in the inducement, or (ii) disclaiming reliance on
any statement made by TUPSS, any franchise seller, or any other person acting
on behalf of TUPSS. This provision supersedes any other term of any document
executed in connection with the franchise.

23. DEFINITIONS
In this Agreement, the following words and phrases shall have the following meanings:

“Accounting Period” means each calendar month during the Term or such other interval as TUPSS may
establish from time to time.

“Advertising Co-op” means a local advertising or regional marketing association or cooperative
comprised of The UPS Store franchisees in a geographic area determined by TUPSS, which administers
regional advertising, public relations, and/or marketing programs and develops standardized materials for
use by its members in local advertising. Franchisee’s specific Advertising Co-op is referred to as the
DMA Co-op.
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“Allowable Exclusions” means the total amount permitted to be deducted from Gross Sales as specified
in the Manuals or the Monthly Royalty Report. TUPSS reserves the right to add, remove, or make
changes to Allowable Exclusions from time to time through a change in the Manuals.

“Affiliate” when used herein in connection with TUPSS or Franchisee, means and includes each Entity
that directly or indirectly, through one or more intermediaries, controls, is controlled by, or is under
common control with TUPSS or Franchisee, as applicable. Without limiting the foregoing, the term
“Affiliate” when used herein in connection with Franchisee means and includes any Entity more than
50% of whose stock, membership interests, Partnership Rights, or other equity ownership interests
(collectively “Equity”) or voting control is held by person(s) or Entities who jointly or severally hold
more than 50% of the Equity or voting control of Franchisee.

“Agreement” means the franchise agreement entered into by and between The UPS Store, Inc. and
Franchisee on the Effective Date.

“Applicable Laws” means and includes applicable common law, and all applicable statutes, rules,
regulations, ordinances, policies and procedures established by any Governmental Authority, as in effect
on the Effective Date and as may be amended or supplemented from time to time. This includes, without
limitation, all U.S. Labor and Employment laws and Immigration laws authorizing Franchisee and its
owners to legally reside in the U.S. and own and operate a franchise business in the U.S.

“Area Franchisee” means an individual or Entity that has executed an Area Franchise Agreement with
TUPSS and whose territory includes the Center at the Location, or such other individual or Entity
designated by TUPSS that has executed an Area Franchise Agreement with TUPSS.

“Center” means a postal, packaging, shipping, business and communication retail service center operated
under the Marks and in accordance with the System and, if company-owned, owned and operated by
either TUPSS or an Affiliate of TUPSS or, if franchised, owned, operated, and managed by a franchisee
pursuant to a validly existing Franchise Agreement.

“Center Development Fee” means the fee charged by Area Franchisee or TUPSS’ designee for services
provided in connection with the management of the construction of the Center at the Location, as set forth
in the then-current Franchise Disclosure Document.

“Certified Operator” means the individual who (1) works full-time on premises in the Center and helps
oversee the Center’s day-to-day operations and (2) has successfully completed all assessments, Web-
based training, and Certified Operator Training.

“Commencement Notice” shall have the meaning set forth in Section 11.4.c.

“Confidential Information” means any data or information, other than Trade Secrets, that is of value to
TUPSS and is not generally known to competitors of TUPSS. To the extent consistent with the
foregoing, Confidential Information includes, but is not limited to, the business methods that comprise the
System, including, but not limited to, know-how, plans, strategies, sales techniques, pricing, advertising
format, accounting systems, operation systems, policies, procedures, systems, compilations of
information, records, specifications, and manuals, all of which shall be provided in written form to
Franchisee. Confidential Information also includes information that is subject to a duty owed by TUPSS
to a third party to maintain the information as confidential. Provided, however, that Confidential
Information shall not include any information that was already in the public domain prior to its disclosure
to Franchisee by TUPSS.
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“Controlling Owner” means an individual or Owner that owns, directly or indirectly (i.e., through an
Entity): (1) a controlling, majority (i.e., more than 50%) equity interest in the Center’s franchise rights; or
(2) an effective controlling, significant fraction (even 50% or less) equity interest in the Center’s franchise
rights. Percentages are as set forth on this Agreement’s Ownership Information Form.

“Co-op Fee” shall have the meaning set forth in Section 5.1.

“Corporate Retail Solutions” (or “CRS”) means a program designed to provide special product and
service offerings and/or business terms to employees, customers, clients and/or guests of, and/or other end
users of the System’s products and services located at, designated corporate or other clients of TUPSS or
UPS, including, without limitation, for-profit and not-for-profit corporations, associations, and other
business organizations, government agencies, educational and other institutions, and administrative
bodies.

“Customer Loyalty & Retention Program” means the plans, strategies, operation systems, policies,
procedures, systems, standards and specifications which provide customer incentives for repeat buying
behavior.

“Data Security Incident” means any act that initiates either internally or from outside Franchisee's
computers, point-of-sale terminals, and other technology or networked environment and violates explicit
or implied security policies, including but not limited to: attempts (either failed or successful) to gain
unauthorized access (or to exceed authorized access) to the System or its data or to view, copy, or use
personally identifiable information or sensitive personally identifiable information about customers or
Proprietary Information without authorization or in excess of authorization; unwanted disruption or denial
or service; unauthorized use of a system for processing or storage of data; and changes to system
hardware, firmware, or software characteristics without TUPSS’ knowledge, instruction, or consent. A
Data Security Incident may have been initiated internally or externally to the System.

“Data Security Requirements” means the requirements set forth in the applicable portion of the Center
Operations Manual which discusses data security.

“Designee” means any Affiliate of TUPSS or any independent contractor, agent, or other third party that
is not an Affiliate of TUPSS but is designated and/or authorized by TUPSS to take certain action, whether
or not on behalf of TUPSS.

“E-Commerce Program” means the plans, strategies, operation systems, policies, procedures, systems,
standards and specifications for selling products and/or services over and using the Internet where
customers pay only on a TUPSS-owned or TUPSS-contracted website.

“E-Offering” means a particular product or service (no matter how designated) offered under the E-
Commerce Program.

“Effective Date” means the date this Agreement was counter-executed by TUPSS.

“Entity” (or, as applicable, “Entities”) means any limited liability partnership, general partnership or
limited partnership (each of which shall be referred to as a “Partnership”), and any trust, association,
corporation, limited liability company or other entity which is not an individual person.

“Family Transfer” means Franchisee’s conveyance (1) to an Immediate Family Member of a controlling
ownership interest in Franchisee’s rights under this Agreement, either (a) directly, or (b) indirectly such
as through a conveyance of a controlling interest in a legal entity (corporation, LLC, etc.) that owns
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Franchisee’s rights under this Agreement; and (2) in compliance with all of TUPSS’ additional Family
Transfer-related criteria, requirements and processes as are set forth in the Manuals, as may be updated by
TUPSS from time to time, including, without limitation, any training-related requirements and
requirements to bring the Center into compliance with TUPSS’ current standards and specifications for a
The UPS Store Center.

“Franchisee” means the individual person(s) and/or Entities that own the Center’s franchise rights under
this Agreement, as identified on this Agreement’s Ownership Information Form.

“Franchisee’s Lease” means the real property lease for the Location.

“Full-Time” refers to a Certified Operator or Primary Operator who has completed all required training
programs, is physically present in the Center a minimum of 35 hours per week, and devotes his or her
time and attention to overseeing the Center’s performance.

“Governmental Authority” means and includes all federal, state, county, municipal and local
governmental and quasi-governmental agencies, commissions and authorities.

“Gross Commissions” means the total amount of all commissions actually earned by Franchisee during
the Term on account of those transactions occurring at the Center in which Franchisee acts as agent for
those certain vendors or service providers specified in the Manuals.

“Gross Sales” means the total of all revenues derived from products and/or services sold by or through
Franchisee’s Center during the Term, whether evidenced by cash, services, credit, property, barter,
electronic funds transfer, or other means of exchange, and whether or not such products and/or services
are sold in any other Center, including: (a) revenues from sales of any nature or kind whatsoever derived
by Franchisee or by any other person or Entity (including Franchisee’s Affiliates) from the Center or a
permitted Kiosk; (b) sales of products and/or services in contravention of this Agreement at locations
other than the Location or a permitted Kiosk; (c) the proceeds of any business interruption insurance, after
the satisfaction of any applicable deductible; (d) sales from vending devices, including pay telephones; (e)
mail or telephone orders received or filled in or from the Center; (f) orders taken in or from the Center
although filled elsewhere; (g) proceeds from insurance payments for theft of revenue, if revenue was not
previously reported on royalty reports; and (h) revenues received by Franchisee on account of its
participation or involvement, whether mandatory or voluntary, in an E-Offering (including, but not
limited to, the Online Printing Program), irrespective of the particular products, services, or support
actually made available by Franchisee in the E-Offering.

“Headquarters” means TUPSS’ offices located at 6060 Cornerstone Court West, San Diego, California,
92121, or such location to which TUPSS’ offices may be relocated.

“Immediate Family Member” means, either through natural blood relations or through legal adoption or
legal marriage, a father, mother, child, grandparent, grandchild, spouse or sibling of the person (either
Franchisee or, if Franchisee is an Entity, Controlling Owner(s)) seeking to convey a controlling interest in
Franchisee’s rights under this Agreement to that Immediate Family Member.

“Incapacity” means an individual who suffers from a physical or mental impairment, or a combination of
both, rendering Franchisee, or its Owner, unable to substantially perform all of Franchisee’s obligations
and duties provided herein and in the Manuals, which is verifiable by medical findings and has continued
or is reasonably certain to continue for at least six (6) months without substantial improvement that would
allow such individual to perform.
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“Incorporation Fee” means the fee set forth in the Manuals that shall be paid by Franchisee to TUPSS in
connection with the Assignment of this Agreement to an Entity in which one of its Owners is the
Franchisee named herein.

“Initial Franchise Fee” means the then-current applicable initial franchise fee in effect on the Effective
Date for the type of Center operated by Franchisee pursuant to this Agreement. TUPSS’ then-current
Franchise Disclosure Document and/or Operations Manual shall set forth all applicable amounts.

“Initial Marketing Plan Fee” means the Fee (amount disclosed in the then-current Franchise Disclosure
Document), which shall be used to conduct a promotional campaign for the initial Marketing of the
Center operated pursuant to this Agreement.

“Internet” means the interactive, multimedia, global communications network.

“Internet Policies” means TUPSS’ policies and procedures regarding the Internet as specified in the
Manuals.

“ISE” or “In Store Experience” means the in-Center parts of the New Franchisee Training Program
which occurs before and after the University Business Course (“UBC”) portion of the New Franchisee
Training Program. The In Store Experience must be administered by a certified trainer in a Certified
Training Center.

“Kiosk” means a TUPSS-authorized (i) temporary staffed or unstaffed, or (ii) permanent staffed or
unstaffed installation, which TUPSS may also call a “satellite” location, which offers some or all of the
products and services customarily offered by Centers.

“Location” means the location of Franchisee’s Center constructed, owned, operated, and managed
pursuant to this Agreement.

“Manuals” means those manuals, whether in hardcopy or electronic format, developed and produced by
TUPSS and licensed to Franchisee, including, but not limited to, all center operations manuals, operating
manuals, policy manuals, training manuals, marketing manuals, and bulletins, supplements, and ancillary
and additional written materials and electronic communications distributed by (or on behalf of) TUPSS to
Franchisee, as revised from time to time.

“Marks” means those certain trademarks, service marks, trade names, trade dress, interior and exterior
design, logos and/or indicia of origin (identified in Item 13 of TUPSS’ then-current The UPS Store
Franchise Disclosure Document and/or in the Manuals) and such other trademarks, service marks, trade
names, slogans, trade dress, interior and exterior design, logos and/or indicia of origin as TUPSS may
authorize Franchisee to use from time to time.

“MCO” or “Multiple Center Owner” means an Owner who owns an ownership interest (i.e., even 1%)
in the franchise rights of at least 2 Centers but such Owner must be the Controlling Owner in the
franchise rights of at least one of these multiple Centers.

“Monthly Royalty Report” means a report in a form specified by TUPSS, which may be changed from
time to time, reporting transactions at the Center at the Location.

“National Advertising Fee” shall have the meaning set forth in Section 5.1.
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“National Advertising Fund” or “NAF” means all National Advertising Fees received by TUPSS from
its franchisees.

“New Franchisee Training Program” means TUPSS’ comprehensive training program, as updated
from time to time, providing training to Franchisees in the System, including, but not limited to: (1)
business management and retail and sales skills along with training in the day-to-day operations of a
Center; and conducted through (2) Web-Based Training (WBT), the In Store Experience (ISE) and the
University Business Course (UBC), which includes Print Services Training.

“Non-Compliance Fee” shall have the meaning set forth in Section 22.1.

“Non-Traditional” means, with respect to sites for Centers, colleges, universities, hotels, convention
centers, airports, resorts, military bases, self-storage facilities, inside other retailers (“store in store”),
office buildings, regional or outlet malls, bus or train stations, and other similar facilities that are different
from the sites approved for traditional Centers.

“Owner” means any individual person(s) or Entity(ies) serving as shareholder, member, general or
limited partner, trustee or beneficiary, or other equity owner of an Entity that is the Franchisee; provided,
that if TUPSS or any Owner or Affiliate of TUPSS has any ownership interest in such Entity, the term
Owner shall not include or refer to TUPSS or TUPSS’ Owners or Affiliates, and no obligation or
restriction upon Franchisee or its Owners, officers, directors, or managers shall bind TUPSS, its Owners
or Affiliates, or their respective Owners, officers, directors or managers.

“Partnership Rights” means voting power, property, profits or losses, or partnership interests of a
Partnership.

“Pilot Center” means a Center constructed and maintained by an Area Franchisee pursuant to a
Franchise Agreement and designated as the Pilot Center.

“POS Systems” means TUPSS’ Point of Sale systems that are used to process and record all transactions
with the customers who conduct business at the Center.

“Primary Operator” means the individual person who has: (1) the direct, full-time on-premises primary
responsibility for overseeing and supervising the Center’s day-to-day operations; (2) who has successfully
completed all (Web-based Training, University Business Course (including three (3) days of Print
Services Training), and In Store Experience) phases of the New Franchisee Training Program; and (3)
who possesses a sufficient level of proficiency in the English language. There may be only one Primary
Operator per Center who may be either: (a) the Franchisee or one of its Owners; or (b) a supervisory
employee of Franchisee who does not (directly or indirectly) own any interest in the Center’s franchise
rights. If Franchisee is an MCO, the Center must have a separate Certified Operator, provided the MCO
may designate a person trained as a Primary Operator to satisfy the MCQO’s obligation to have a Certified
Operator for one of its Centers if that person is overseen by a Primary Operator as described in

Section 7.3(c).

With one exception, the MCO must have at least one (1) Primary Operator for every five (5) Centers
owned by the MCO. (For example, if the MCO has five (5) Centers or less, the MCO must have at least
one (1) Primary Operator in addition to a Certified Operator for each Center; if the MCO has six (6)
through ten (10) Centers, the MCO must have at least two (2) Primary Operators in addition to a Certified
Operator for each Center; if the MCO has eleven (11) through fifteen (15) Centers, the MCO must have at
least three (3) Primary Operators in addition to a Certified Operator for each Center; and so on.) The only
exception to this requirement is for two (2)-Center owners. If the MCO owns two (2) Centers, the MCO
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may have one Center operated by a Primary Operator and the second Center operated by a Certified
Operator or Primary Operator. If the MCO purchases a third Center, each of the MCQO’s three (3) Centers
must be operated full-time by a Certified Operator, and the three (3) Centers must be overseen by a
Primary Operator.

“Principal” means Owner as defined above.

“Pro-Rated Renewal Fee for Transfer” means that portion of the Renewal Fee required to bring the
transferee’s Franchise Agreement Term up to a full ten (10) year term.

With regard to when the Franchisee under this Agreement is the transferee (buyer) in the applicable
transaction {See Section 5.1(b)(ii)(C)}, the Renewal Fee for purposes of pro-ration shall mean the amount
of the Renewal Fee in the Franchise Disclosure Document received by the Franchisee who is the
transferee (buyer) in the applicable transaction.

If the Franchisee under this Agreement is the transferor (seller) in the applicable transaction {See
Section 11.3(f)(iii)}, then the Renewal Fee for purposes of pro-ration shall be the amount of the Renewal
Fee set forth in the Franchise Disclosure Document associated with this Agreement.

Pro-ration is achieved by subtracting the amount of time left on the transferor’s (seller’s) franchise
agreement from the amount of the time set forth in the term of the transferee’s (buyer’s) franchise
agreement.

For example, if the transferor has one (1) year left on its franchise agreement term and the transferee’s
agreement sets forth a term of ten (10) years for franchisees who buy “new” (i.e., not via transfer) TUPSS
franchises, then the transferor and/or transferee must pay TUPSS a Pro-Rated Renewal Fee for Transfers
equal to 90% of the Renewal Fee.

“Processing Fee” with regard to when the Franchisee under this Agreement is the transferee (buyer) in
the applicable transaction {See Section 5.1(b)(ii)(B)}, the Processing Fee shall mean the amount of the
Processing Fee specified in the most recent Franchise Disclosure Document received by the Franchisee
signing this Agreement who is the transferee (buyer) in the applicable transaction.

With regard to when the Franchisee under this Agreement is the transferor (seller) in the applicable
transaction {See Section 11.3(f)(ii)}, the Processing Fee shall mean the amount of the Processing Fee set
forth in the most recent Franchise Disclosure Document received by the Franchisee who is the transferee
(buyer) in the applicable transaction.

“Proprietary Information” means, collectively, the Confidential Information and the Trade Secrets;
provided, however, that Proprietary Information shall not include information that Franchisee can prove:
(a) becomes generally known in its entirety prior to or after the time of receipt by Franchisee through no
improper action of Franchisee; (b) was known to Franchisee prior to receipt under this Agreement; (c) is
received by Franchisee from a third party, other than an affiliate of TUPSS, which is not under an
obligation of confidentiality to TUPSS; or (d) is developed independently by Franchisee without the
benefit of the Proprietary Information. A combination of the above elements in this paragraph shall not
be deemed to be within any of the above exceptions merely because individual elements in this paragraph
are within such exceptions.

“Renewal Fee” means an amount equal to 25% of the Initial Franchise Fee specified in the Then-Current
Agreement for new Centers. If such then current Agreement provides for different Initial Franchise Fee
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amounts (e.g., discounts for multiple ownership), it is understood that the Renewal Fee shall always be
25% of the highest of these different fees.

“Retail Outlet” means any retail store outlet that has an actual physical location at a specific site.
“ROFR Exercise Notice” shall have the meaning set forth in Section 11.4.c.

“Royalty” shall have the meaning set forth in Section 5.1.

“Security Agreement” means the Security Agreement attached hereto as Exhibit F.

“Social Media” means any and all Internet-based methods and systems by or through which people,
businesses, organizations, institutions, and other entities communicate, including, without limitation,
personal blogs, common social networks like Facebook, professional networks like LinkedIn, live-
blogging tools like Twitter, virtual worlds, file, audio and video-sharing sites, and other similar social
networking or media sites or tools.

“Software” means those certain software programs developed by TUPSS for use in Centers and such
other software programs as TUPSS may require Franchisee to use from time to time.

“STR” or “Subject to Royalty” means Gross Sales plus Gross Commissions less Allowable Exclusions
during each calendar month.

“Standards and Specifications” means the standards of quality, appearance, and service for Centers, and
all standards, specifications, requirements and procedures specified from time to time by TUPSS in the
Manuals or in other written directives pertaining to the business activities of franchisees, including
TUPSS’ standards in sign quality and appearance, Center appearance, advertising, maximum retail prices,
computer hardware and software, Data Security Requirements, stationery, business cards, business forms
and other promotional material, defined product and service offerings, general decor and standards, and
standards, specifications, requirements and procedures relating to the E-Commerce Program.

“System” means TUPSS’ business operating methods for Centers, including copyrights; specifications
for equipment, Software, fixtures and uniforms, including the hardware, software, policies, and
procedures set forth in the Data Security Requirements; defined product and service offerings for a postal,
packaging, business and communication retail service center (including those made available through an
E-Commerce Program, CRS Program, Customer Loyalty & Retention Program, and/or approved vendor
program); standard operating and administrative procedures; management and technical training
programs; and marketing and public relations programs, all as in effect and as revised from time to time.

“Term” shall have the meaning set forth in Section 2.1.

“Territory” means that certain geographic area specified in Exhibit B attached hereto; the boundaries of
the Territory shall extend only to the middle of the line of demarcation, i.e., to the middle of a street or
highway, or, in the case of a written description of the Territory, the middle of the street or highway
indicated in such written description.

“The UPS Store Marketing Fee” shall have the meaning set forth in Section 5.1.
“Then-Current Agreement” means the form of franchise agreement then currently provided to

prospective franchisees or, if not then being so provided, then such form selected by TUPSS in its sole
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discretion which form previously has been delivered to and executed by a franchisee of TUPSS. The
terms of the Then-Current Agreement may differ from the terms of this Agreement.

“Trade Secret” means any information, including, but not limited to, technical or non-technical data, a
formula, a pattern, a compilation, a program, a device, a method, a technique, a drawing, a process,
financial data, financial plans, product plans, or a list of actual or potential customers or suppliers, which
(a) derives economic value, actual or potential, from not being generally known to and not being readily
ascertainable by proper means by other persons who can obtain economic value from its disclosure or use
and (b) is the subject of efforts by TUPSS and its affiliates that are reasonable under the circumstances to
maintain its secrecy.

“Transfer Fee” with regard to when the Franchisee under this Agreement is the transferee (buyer) in the
applicable transaction {See Section 5.1(b)(ii)(A)}, shall mean the amount of the Transfer Fee specified in
the most recent Franchise Disclosure Document received by the Franchisee signing this Agreement who
is the transferee (buyer) in the applicable transaction.

With regard to when the Franchisee under this Agreement is the transferor (seller in the applicable
transaction) {See Section 11.3(f)(i)}, the Transfer Fee shall mean the amount of the Transfer Fee set forth
in the most recent Franchise Disclosure Document received by the Franchisee who is the transferee
(buyer) in the applicable transaction.

“TUPSS” means The UPS Store, Inc., a Delaware corporation.
“TUPSS’ ROFR” shall have the meaning set forth in Section 11.4.c.
“University” means TUPSS’ franchisee training facility located in TUPSS’ Headquarters.

“Upgrade Evaluation Fee” means the fee that Franchisee pays to TUPSS to determine the types (and
estimated expenses) of computer, data security, equipment, fixtures and decor (exterior and interior)
upgrades that the Center must achieve in order to comply with Section 11.3(h) and (k) of this Agreement.
TUPSS’ then-current Franchise Disclosure Document specifies the amount of such Upgrade Evaluation
Fee, and the Manuals and Item 6 of the then-current Franchise Disclosure Document provide additional
information regarding the Upgrade Evaluation program.

[Signature Page Follows]
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IN WITNESS WHEREOF, the parties hereto have caused this Agreement to be executed effective as of
counter-execution by TUPSS’ authorized signing officer shown as follows:

“FRANCHISEE”

If the “Franchisee” is a legal entity (corporation, limited liability company, partnership, etc.), then (1) insert the
name of such legal entity Franchisee in the following space: , (2)
insert the state of formation of such legal entity Franchisee in the following space:
, and (3) next to the name of the person(s) that is/are signing this
agreement as authorized representative(s) of such legal entity, insert their title within such legal entity (president,
member, partner, etc.). If the “Franchisee” is not a legal entity, but rather one or more persons, then (1) please insert
an “X” in the following space: and (2) do not fill-in the title line(s) below.

1. .20
Signature of Franchisee (or of equity owner of Franchisee, if Franchisee is a legal entity) Date

Printed name of person that signed above:

Title:

2. 20___
Signature of Franchisee (or of equity owner of Franchisee, if Franchisee is a legal entity) Date

Printed name of person that signed above:

Title:

3. , 20
Signature of Franchisee (or of equity owner of Franchisee, if Franchisee is a legal entity) Date

Printed name of person that signed above:

Title:

4, , 20
Signature of Franchisee (or of equity owner of Franchisee, if Franchisee is a legal entity) Date

Printed name of person that signed above:

Title:
“TUPSS”

THE UPS STORE, INC. Date of TUPSS’ Counter-Signature

A Delaware Corporation *(Effective Date of Franchise Agreement)

BY: , 20

Authorized Signing Officer *Date
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OWNERSHIP INFORMATION FORM

INSTRUCTIONS: Please carefully read and complete each section of this form.

1. FULL NAME(S) OF FRANCHISEE [If this franchise is owned by a legal entity, only insert the
name of the legal entity; if this franchise is owned by one or more persons, only insert the
name(s) of such person(s)]:

2. STATE OF FORMATION [If this franchise is owned by a legal entity, insert the state of
formation of the legal entity; if this franchise is owned by one or more persons, insert “N/A.”]:

3. THE FRANCHISE WILL BE OWNED BY: (Check which one applies)

a. SOLE PROPRIETOR (i.e., individual person or persons) .
b. LEGAL ENTITY

(i) CORPORATION _ Fed. TaxID#

(ii) LIMITED LIABILITY COMPANY _ Fed.TaxID#

(iii) PARTNERSHIP _ Fed.TaxID#

(iv) OTHER ( ) _ Fed. TaxID#

4. PRINT FULL NAME(S) OF ALL PERSON(S) THAT EITHER DIRECTLY ({i.e., as sole
proprietor(s)} OR INDIRECTLY (i.e., as shareholder of corporation, member of LLC, etc.)
OWN AN EQUITY INTEREST IN THE FRANCHISE RIGHTS. NEXT TO EACH
PERSON(S)” NAME LIST THEIR OWNERSHIP PERCENTAGE; ALL PERCENT
NUMBER(s) MUST TOTAL 100 PERCENT.

NAME PERCENT OF SOCIAL SECURITY
OWNERSHIP NUMBER

XXX-XX-
XXX-XX-
XXX-XX-
XXX-XX-
XXX-XX-
XXX-XX-
XXX-XX-
XXX-XX-

5. PRIMARY CONTACT PERSON (Please print name of one person who is listed in
Paragraph 4 above.)

(Name)
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Exhibit A to Franchise Agreement

INSTRUCTION: Each individual owner of the legal entity (corporation, LLC, etc.) franchisee, and
each individual having an ownership interest in a legal entity (corporation, LLC, etc.) that is an
owner of the legal entity (corporation, LLC, etc.) franchisee, must sign his or her name.

CONTINUING PERSONAL GUARANTEE

As an inducement to THE UPS STORE, INC., a Delaware corporation (“TUPSS”), to enter into that
certain Franchise Agreement of , 20___ (the “Franchise Agreement”) by and between
TUPSS and (“Franchisee™), the undersigned
Guarantor(s), jointly and severally, absolutely and unequivocally personally guarantee the performance
by Franchisee of all obligations of Franchisee to TUPSS, including, without limitation, royalty fees,
marketing fees, credit sales in the form of trade receivables, performance of all other covenants pursuant
to the Franchise Agreement, as previously amended and/or as hereinafter amended, and any extensions or
renewals thereof, equipment leases or sales, promissory notes and all other obligations now due TUPSS
or hereafter incurred in favor of TUPSS (“Obligations”) should Franchisee fail to perform. My
Obligations under this Continuing Personal Guarantee are not transferable.

I, the undersigned waive: (a) all presentments, demands for performance, notices of nonperformance,
protests, and all other notices, including but not limited to notices of protest, dishonor, any default, partial
payment or nonpayment of all or any part of the obligations guaranteed hereunder and the existence,
creation, or incurring of new or additional obligations guaranteed hereunder; (b) any right to require
TUPSS to proceed against Franchisee or any other person, to proceed against or exhaust any security held
by Franchisee or any other person for the obligations guaranteed hereunder or to pursue any other remedy
in TUPSS’ power whatsoever; (c) any defense arising by reason of the invalidity, illegality or lack of
enforceability of the obligations guaranteed hereunder or any part thereof, or by reason of any incapacity,
lack of authority, death, disability or other defense of Franchisee or any other person, or by reason of the
failure of TUPSS to file or enforce a claim against the estate (in administration, bankruptcy or any other
proceeding) of Franchisee or any other person, or by reason of the cessation from any cause whatsoever
of the liability of Franchisee or any other person with respect to all or any part of the obligations
guaranteed hereunder, or by reason of any act or omission of TUPSS or others which directly or indirectly
results in the discharge or release of Franchisee or any other person or any obligations guaranteed
hereunder or any security thereof, whether by operation of law or otherwise; (d) any defense arising by
reason of TUPSS’ failure to obtain, perfect, or maintain a perfected or prior security interest in, lien or
encumbrance upon, any property of Franchisee or any other person, or by reason of any interest of
TUPSS in any property, whether as owner thereof or the holder of a security interest therein or lien or
encumbrance thereon, being invalidated, avoided, declared void, fraudulent or preferential or otherwise
set aside, or by reason of any impairment of TUPSS of any right to recourse or collateral; (e) any right to
require TUPSS to marshal any assets in favor of the undersigned; (f) any defense based upon any failure
of TUPSS to give Franchisee or the undersigned notice of any sale or other disposition of any property
securing any or all of the obligations guaranteed hereunder or any guarantee thereof, or any defect in any
notice that may be given in connection with any sale or other disposition of any such property, or any
failure of TUPSS to comply with any provision of applicable law in enforcing any security interest in or
lien upon any such property, including any failure by TUPSS to dispose of any such property in a
commercially reasonable manner; and (g) any defense based upon or arising out of any bankruptcy,
insolvency, reorganization, arrangement, readjustment of debt, liquidation or dissolution proceeding
commenced by or against Franchisee or any other person, including any discharge of, or bar against
collecting, any of the obligations guaranteed hereunder (including any interest thereon), in or as a result of
any such proceeding.
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I shall not have any right of subrogation until all indebtedness of Franchisee to TUPSS shall be paid in
full. I waive any right to collateral and waive any right to participate in any collateral, until all
indebtedness of Franchisee to TUPSS shall have been paid in full.

I shall pay reasonable attorneys’ fees and all other costs and expenses which may be incurred by TUPSS
in the enforcement of this Continuing Personal Guarantee.

This is a continuing personal guarantee and it shall remain in full force during and after the Franchise
Agreement’s term, until all obligations owed by Franchisee to TUPSS pursuant to the Franchise
Agreement are fully performed.

In the event of any default by Franchisee or by Guarantors, Guarantors acknowledge and agree that
TUPSS may exercise all rights of offset to recoup any obligations owed to TUPSS.

I subordinate any debts and obligations of Franchisee to Guarantor to all the debts and obligations of
Franchisee to TUPSS.

Should any one or more provisions of this Continuing Personal Guarantee be determined to be illegal or
unenforceable, all other provisions shall nevertheless remain effective.

This Continuing Personal Guarantee shall inure to the benefit of and bind, as the case may require,
TUPSS, its successors and assigns, including the assignees of any credit guaranteed hereby, and my heirs,
executors, administrators, successors and assigns.

Each undersigned Guarantor hereby consents to the use of electronic signatures (e.g., via DocuSign®)
and electronic methods of delivery in connection with the execution of this Continuing Personal
Guarantee and any related or ancillary documents. In the event that any signature is delivered by
facsimile transmission or e-mail of a .pdf file, or by electronic signature pursuant to applicable laws, such
signature or electronic execution shall create a valid and binding obligation of the party executing (or on
whose behalf such signature is executed) with the same force and effect as if such were an original
thereof.

Executed on: , at

(City/State)

Signature of Individual

Home Address

Signature of Individual

Home Address
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Signature of Individual

Home Address

Signature of Individual

Home Address

Signature of Individual

Home Address

Signature of Individual

Home Address

Signature of Individual

Home Address

Signature of Individual

Home Address
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TERRITORY BOUNDARIES

Franchisee’s rights with respect to the Territory (as defined in Section 23 of the Franchise Agreement) are
set forth in Sections 1.2 (Territory) and 1.3 (Franchisee’s Right of First Refusal for Non-Traditional
Development) of the Franchise Agreement. The boundaries of the Territory, and the map showing the
Territory, are as follows (in the unlikely event that there is a discrepancy between the written description
of the Territory boundaries and the map description of the Territory boundaries, the written description
shall govern and control):

Center # (Center Address):

Territory Description:

Map to be Inserted

o If no specific territory is set forth in this Exhibit B, then the Franchise Territory for this Franchise
Agreement is limited to the specific site location set forth in this Franchise Agreement.

o All boundary lines shall be deemed to constitute a line of demarcation up to the middle of the specific
boundary line (e.g., a boundary line designated as a street shall denote a boundary up to the middle of
the street).

[The parties hereby consent to the use of electronic signatures (e.g., via DocuSign®) and electronic methods of delivery in
connection with the execution of this Exhibit B and any related or ancillary documents by the parties. In the event that any
signature is delivered by facsimile transmission or e-mail of a .pdf file, or by electronic signature pursuant to applicable laws,
such signature or electronic execution shall create a valid and binding obligation of the party executing (or on whose behalf such
signature is executed) with the same force and effect as if such were an original thereof.]

Date Franchisee - Authorized signature and printed name
Date Franchisee - Authorized signature and printed name
Date Franchisee - Authorized signature and printed name
Date Franchisee - Authorized signature and printed name
Franchise Territory Approval Date

By The UPS Store, Inc.

Franchise Territory Review By Date
TUPSS Real Estate Department
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CONDITIONAL ASSIGNMENT OF TELEPHONE NUMBER, TELEPHONE LISTINGS
AND INTERNET PRESENCE

For value received, the undersigned Franchisee assigns to its franchisor, The UPS Store, Inc. (“TUPSS”),
all of its right, title and interest in and to the telephone and fax numbers, any and all telephone directory
listings, and any e-mail or Internet presence occupied by Franchisee and used for the purpose of
conducting business as a The UPS Store® Center. This assignment shall become effective only upon
termination (including expiration) of the Franchise Agreement between Franchisee and TUPSS. Upon any
such assignment, Franchisee shall be fully responsible for, and shall faithfully discharge, any and all debts
and liabilities owing to any such vendor of telephone or Internet service.

Franchisee hereby irrevocably agrees to fully and promptly cooperate with TUPSS to prepare and sign
any and all documents which TUPSS might deem reasonably necessary to effectuate the terms of this
assignment. The undersigned, both personally and on behalf of Franchisee if it is a business entity, hereby
irrevocably authorizes and appoints TUPSS, any of TUPSS’ assignees, and any of their authorized agents
or employees, to act as special agent or attorney-in-fact for the undersigned (and the Franchisee if it is a
business entity), and each of them, to execute and sign on behalf of the Franchisee such documents as
TUPSS or its assignees, agents, or employees deem necessary or appropriate to effectuate the terms of
this assignment. Franchisee understands that time is of the essence regarding all actions to be taken under
this assignment. TUPSS may exercise its assignment rights described herein up to and including 10 years
and six months from the date below.

The undersigned hereby consent to the use of electronic signatures (e.g., via DocuSign®) and electronic
methods of delivery in connection with the execution of this Conditional Assignment of Telephone
Number, Telephone Listings and Internet Presence and any related or ancillary documents. In the event
that any signature is delivered by facsimile transmission or e-mail of a .pdf file, or by electronic signature
pursuant to applicable laws, such signature or electronic execution shall create a valid and binding
obligation of the party executing (or on whose behalf such signature is executed) with the same force and
effect as if such were an original thereof.

FRANCHISEE:

(Printed Name of Franchisee)

By:
Signature Date
(Print name)
By:
Signature Date
(Print name)
EXC-1
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By:
Signature Date
(Print name)
By:
Signature Date
(Print name)
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INSTRUCTION: Each co-owner of the franchise or of the legal entity (corporation, LLC, etc.)
must sign their name, NOT the name of the legal entity.
NON-COMPETITION AGREEMENT
This Non-Competition Agreement (“Agreement”) is entered into by and between The UPS Store, Inc.

(“TUPSS™) and (“Covenantor”), and
becomes effective on the date counter-signed below by TUPSS.

RECITALS

A Covenantor is either (1) the “Franchisee” named in a Franchise Agreement (“Franchise
Agreement”) that is being executed corresponding to this Agreement, or (2) an equity owner of the legal
entity (corporation, LLC, partnership, etc.) that is named as the Franchisee in such Franchise Agreement;

B. Covenantor acknowledges that TUPSS has a legitimate business interest in protecting its
franchisees from unfair competition by an existing or former franchisee that has or had special, intimate
knowledge of TUPSS’ valuable trade secrets and confidential information and proprietary operating
methods;

C. Covenantor acknowledges that TUPSS has a legitimate business interest in protecting its
franchisees from unfair competition by an existing or former TUPSS franchisee that transfers (without
permission) the goodwill associated with TUPSS’ trademarks to a business that competes with TUPSS’
franchisees;

D. Covenantor acknowledges that TUPSS has a legitimate business interest in protecting its
franchisees from unfair competition by an existing or former franchisee or that is able to take advantage
of the knowledge and experience gained as a franchisee by operating its new business without having to
continue to pay royalties and other fees for such information, thereby placing at a competitive
disadvantage such remaining franchisees that continue to abide by their contractual obligations;

E. Covenantor acknowledges that (1) TUPSS has a legitimate business interest in
refranchising the formerly protected territory of a former franchisee, and (2) TUPSS would suffer
irreparable harm absent this Agreement because it would be unable to attract new franchisees to the area
served by its former franchisee;

F. Covenantor acknowledges that TUPSS has a legitimate business interest in protecting its
franchisees from unfair competition by an existing or former franchisee that diverts or attempts to divert
business from a Center to a competitor of TUPSS; and

G. Covenantor acknowledges that TUPSS requires the execution of this Agreement as an
ancillary requirement to TUPSS’ simultaneous grant of a franchise to, as applicable, (i) Covenantor, or
(ii) a legal entity (corporation, LLC, partnership, etc.) of which Covenantor is an equity owner.

NOW, THEREFORE, in express acknowledgment and recognition of the importance of the foregoing
recitals, the parties agree as follows:

1. Consideration In Exchange For Covenantor’s Covenants in This Agreement. Covenantor
hereby expressly acknowledges and confirms that all of the valuable benefits, advantages and
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opportunities enjoyed by Covenantor immediately upon (and solely as a result of) Covenantor’s (or, as
applicable, Covenantor’s legal entity) becoming a franchisee under the Franchise Agreement (which
occurs simultaneous to, and corresponding with, the execution of this ancillary Agreement) serve as
valuable and adequate consideration received in simultaneous exchange for all of Covenantor’s promises
and covenants made in this Agreement below.

2. Covenantor’s In-Term Non-Competition Covenants. During the term of the Franchise
Agreement corresponding to this Agreement, and without geographic restriction, Covenantor shall not,
directly or indirectly (such as through corporations or other entities owned, in whole or in part, or
controlled by Covenantor or by or through or in conjunction with any other individual person or persons
or entity, including, but not limited to, Covenantor’s spouse or domestic partner (if any) and employees):

a. divert or attempt to divert any business or customer of any The UPS Store® Center to
any competitor or do anything injurious or prejudicial to the goodwill associated with
TUPSS’ proprietary Marks or System; and

b. own, maintain, engage in, be associated with, be employed by, advise, assist, invest in, be
landlord to, provide management services to, contract with, consult with, license from,
franchise from, make loans to or otherwise have any interest in any business which is the
same as, is competitive with, is substantially similar to, or provides one or more of the
services also provided by any The UPS Store Center or a business owned or operated by
any affiliate of TUPSS; and

C. own, maintain, engage in, be associated with, be employed by, advise, assist, invest in,
provide services to, or have any interest in any business which acts as a broker for any
The UPS Store Center franchisee; and

d. enter into a business relationship with a TUPSS Corporate Retail Solutions client, outside
of TUPSS’ Corporate Retail Solutions program, unless pre-authorized by TUPSS in
writing.

3. Covenantor’s Post-Term Non-Competition Covenants
a. For purposes of this Section 3, the word “Conclusion” means the termination/expiration

of the Franchise Agreement corresponding to this Agreement, regardless of whether such
termination/expiration occurs prior to, or at the end of, such Franchise Agreement’s ten
(10)-year term.

b. Upon the Conclusion of the Franchise Agreement corresponding to this Agreement, and
for the time period thereafter and geographic restriction set forth below, Covenantor shall
not, directly or indirectly (such as through corporations or other entities owned, in whole
or in part, or controlled by Covenantor or by or through or in conjunction with any other
individual person or persons or entity, including, but not limited to, Covenantor’s spouse
or domestic partner (if any) and employees):

i for a two (2)-year period following the Conclusion of the Franchise Agreement
corresponding to this Agreement and without geographic restriction, divert or
attempt to divert any business or customer of any Center to any competitor, or do
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anything injurious or prejudicial to the goodwill associated with TUPSS’
proprietary Marks or TUPSS’ System; and

ii. own, maintain, engage in, be associated with, be employed by, advise, assist,
invest in, be landlord to, provide management services to, contract with, consult
with, license from, franchise from, make loans to or otherwise have any interest
in any business which is the same as, is competitive with, is substantially similar
to, or provides one or more of the services also provided by any The UPS Store
Center or a business owned or operated by any affiliate of TUPSS, and which is
located within what was formerly the protected franchise territory granted under
the Franchise Agreement corresponding to this Agreement (with such restriction
limited to a two (2)-year period following the Conclusion of the Franchise
Agreement corresponding to this Agreement); and

iii. for a two (2)-year period following the Conclusion of the Franchise Agreement
corresponding to this Agreement and without geographic restriction, own,
maintain, engage in, be associated with, be employed by, advise, assist, invest in,
provide services to, or have any interest in any business which acts as a broker
for any The UPS Store Center franchisee; and

iv. for a one (1)-year period following TUPSS’ termination of any of its Corporate
Retail Solutions clients, enter into any business relationship with such terminated
(former) Corporate Retail Solutions client(s).

C. As an alternative to Section 3(b)(ii) above, and only if the applicable former Center is
located in a state that maintains a statutory or common law public policy disfavoring the
enforceability of post-term non-competition covenants against franchisees, then upon the
Conclusion of the Franchise Agreement corresponding to this Agreement, and for the
time period thereafter and geographic restriction set forth below, Covenantor shall not,
directly or indirectly (such as through corporations or other entities owned, in whole or in
part, or controlled by Covenantor or by or through or in conjunction with any other
individual person or persons or entity, including, but not limited to, Covenantor’s spouse
or domestic partner (if any) and employees), own, maintain, engage in, be associated
with, be employed by, advise, assist, invest in, be landlord to, provide management
services to, contract with, consult with, license from, franchise from, make loans to or
otherwise have any interest in any business which is the same as, is competitive with, is
substantially similar to, or provides one or more of the services also provided by any The
UPS Store Center or a business owned or operated by any affiliate of TUPSS, and:

I. which sells packaging and shipping services (which constitute only a limited
portion of all services and products sold by Centers); and

ii. which is located at the premises of the Center for the Franchise Agreement
corresponding to this Agreement; and

iii. with such partial restriction limited to a six (6)-month period following the
Conclusion of the Franchise Agreement corresponding to this Agreement.
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d. TUPSS may (in its sole discretion) at any time unilaterally reduce the scope of any part of
the post-term non-competition covenant to something less than the restriction provided in
Section 3 of this Agreement, and Covenantor agrees and promises to comply with any
such reduced restriction upon receipt of written notice from TUPSS.

4. Exception to Non-Competition Covenants. The non-competition covenants described above
shall not apply to the ownership by Covenantor of less than five percent (5%) beneficial interest in the
outstanding equity securities of any publicly held corporation.

5. Suspension of Non-Compete Time Periods During Dispute Resolution Proceedings. In the
event that this Agreement or this Agreement’s corresponding Franchise Agreement become the subject of
any mediation, arbitration or litigation, then the applicable post-term time periods referenced above in
Section 3 (or as may be determined by any mediator, arbitrator or judge) shall (a) be suspended during the
entirety of any such dispute resolution proceedings; and to the maximum extent found enforceable, (b)
begin to run from the date that Covenantor complies with this Agreement.

6. Severability. It is the parties’ desire and intention that the covenants contained in this Agreement
shall be construed as agreements severable from and independent of each other and of any other provision
of this or any contract or agreement between the parties, except that any violation of Section 2 of this
Agreement by Covenantor shall also constitute a default by the Franchisee of the Franchise Agreement
corresponding to this Agreement. It is the parties’ further desire and intention that if any court of
competent jurisdiction finds (in a final judgment to which TUPSS and Covenantor are parties) that any
portion of any covenant in this Agreement is invalid or unenforceable, then, the maximum legally
allowable restriction permitted by applicable law shall control and bind Covenantor.

7. Injunction. Covenantor recognizes and agrees that the injury that TUPSS and certain of its
franchisees will suffer in the event of Covenantor’s breach of any covenant contained in this Agreement
cannot be compensated by monetary damages alone, and Covenantor therefore agrees that in the event of
a breach of threatened breach by Covenantor of this Agreement, TUPSS, in addition to and not in
limitation of, any other rights, remedies, or damages available to TUPSS at law, in equity, under this
Agreement or otherwise, shall be entitled to seek an injunction from any court of competent jurisdiction
in order to prevent or restrain any such breach by Covenantor or by Covenantor’s agents, representatives,
partners, co-owners, or any and all other persons directly or indirectly acting for or with him/her.

8. Enforcement Costs. Covenantor promises to pay to TUPSS all of the costs and expenses
(including reasonable attorneys’ fees) incurred by TUPSS in connection with its enforcement of this
Agreement.

9. Choice of Law, Venue and Jurisdiction. This Agreement shall be (a) deemed made and entered
into, and (b) construed and governed under and in accordance with the laws of the State where the Center
associated with the Franchise Agreement (that is owned and operated by Covenantor or, as applicable,
Covenantor’s legal entity) is located. Exclusive venue and jurisdiction of any suit arising under this
Agreement shall lie within the federal or state courts located within the State where the Center for the
Franchise Agreement corresponding to this Agreement is located.

10. Counter-Parts, Entire Agreement, Amendments, Electronic Signatures and Delivery. This
Agreement may be executed in any number of counterparts, each of which shall be deemed to be an
original and all of which together shall be deemed to be one and the same instrument. The parties hereby
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consent to the use of electronic signatures (e.g., via DocuSign®) and electronic methods of delivery in
connection with the execution of this Agreement and any related or ancillary documents by the parties. In
the event that any signature is delivered by facsimile transmission or e-mail of a .pdf file, or by electronic
signature pursuant to applicable laws, such signature or electronic execution shall create a valid and
binding obligation of the party executing (or on whose behalf such signature is executed) with the same
force and effect as if such were an original thereof. This Agreement contains the entire agreement of the
parties pertaining to the subject-matter hereof and no prior or contemporaneous representations,
inducements, promises, or agreements, oral or otherwise, between the parties not set forth herein shall be
of any force and effect. Any modifications to this Agreement must be accomplished by a written
agreement signed by both parties. Nothing in this Agreement or in any related agreement is intended to
disclaim the representations TUPSS has made in its franchise disclosure document.

[Signature Page Follows]
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AGREED TO AND ACCEPTED BY
COVENANTOR:

Print Your Name:

Signature:

Date of Signature:

Signed in Connection with Center #

THE UPS STORE, INC.

Printed Name of Signing Officer:

Signature of Signing Officer:

*Date of Signing Officer’s Counter Signature:
Effective Date of Agreement
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THE UPS STORE, INC.
DOMESTIC SOFTWARE LICENSE

The following are the terms and conditions under which The UPS Store, Inc. (“TUPSS” or “Licensor”)
Franchisees under the Franchise Agreement (“Licensee” or “Franchisee”) may receive and use software
provided by TUPSS to Licensee. All of the following terms and conditions are supplemental to the terms
and conditions of Licensee’s Franchise Agreement, and may be amended from time to time by TUPSS.
Capitalized terms not defined herein shall have the meanings assigned to them in the Franchise Agreement.

1. Grant Of Rights. Subject to the terms and conditions of the Franchise Agreement including,
without limitation, this Domestic Software License (“License”), TUPSS grants to Franchisee a
non-transferable, non-assignable, non-sublicensable, non-exclusive and revocable limited right and
license to install, access, and use a single copy of the object code version of the Software in
accordance with the related documentation provided with such Software (“Documentation”),
which may be distributed to Franchisee by TUPSS pursuant to the Franchise Agreement via
electronic download, as a service, or otherwise from time to time during the Term. The Software
and the Documentation shall collectively be referred to in this License as the “Products”.
Franchisee shall use the Products solely for the purpose of operating its business as a Franchisee at
the Location, and for no other purpose. The license granted shall not be sublicensed, transferred,
or assigned without prior written permission from TUPSS, which permission may be granted or
withheld at TUPSS’ sole discretion. Except as set forth in this Section 1, no other right or license of
any kind is granted by TUPSS to Franchisee hereunder with respect to the Products. The Software and
the Documentation are licensed, not sold.

2. Updates and Technical Support. TUPSS may provide Franchisee with modifications, error
corrections, bug fixes or other updates (each an “Update”) to or for the Products as they become
available from TUPSS, as well as maintenance and technical support, at the fees, terms and
conditions set forth in Section 7 of this License. Any such Update provided by TUPSS hereunder
shall be deemed Products and shall be subject to the terms and conditions of this License.

3. Exclusions. Franchisee shall not, nor shall it permit any third party to: (a) copy all or any portion of
the Products; provided, however, that Franchisee may make one (1) copy of any Software contained
in the Products solely for normal backup and archival purposes; (b) decompile, disassemble or
otherwise reverse engineer (except to the extent expressly permitted by applicable law,
notwithstanding a contractual obligation to the contrary) the Software or any portion thereof, or
determine or attempt to determine any source code, algorithms, methods or techniques embodied in
the Software or any portion thereof; (c) modify, translate or create any derivative works based upon
the Products; (d) distribute, disclose, market, rent, lease, assign, sublicense, pledge or otherwise
transfer the Products, in whole or in part, to any third party or export the Products outside the United
States; (e) remove or alter any copyright, trademark, trade name or other proprietary notices, legends,
symbols or labels appearing on or in copies of the Products; (f) perform, or release the results of,
benchmark tests, analyses or other comparisons of the Products with other programs; (g) transfer the
Products to any computer at or site other than the Location; (h) permit the Products to be used in
connection with any facility management services, time-sharing, or service bureaus or otherwise to be
used for processing the data or other information of any third party; (i) incorporate the Products or any
portion thereof into any other program or product not provided by TUPSS; (j) combine the Software
with any unauthorized third party software; or (k) use the Products for any purpose other than in
accordance with the terms and conditions of this License.
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4. Ownership of Intellectual Property Rights. As between TUPSS and Franchisee, Licensee hereby
acknowledges and agrees that Licensor or its licensors is the owner of and retains all right, title and
interest, including, without limitation, all patent rights, copyrights, trademarks and trade secrets, in
and to the Products and any portion thereof. Licensee acknowledges that, except for the rights
expressly granted to Franchisee in Section 1 of this License it has not acquired any ownership
interest in the Products and will not acquire any ownership interest in the Products by reason of this
License. Licensee will not at any time do or knowingly permit to be done any act or thing that
would in any way impair the rights of Licensor or its licensors in and to the Products. Franchisee
agrees to take any action reasonably requested by TUPSS to evidence, maintain, enforce or defend
the foregoing. Franchisee shall have only those rights in or to the Products granted to it pursuant
to this License. If Franchisee or any of its employees, Owners, or contractors sends or transmits
any communications or materials to TUPSS by mail, email, telephone, or otherwise, suggesting or
recommending changes to the Products, including without limitation, new features or functionality
relating thereto, or any comments, questions, suggestions, or the like (“Feedback”), TUPSS is free
to use such Feedback irrespective of any other obligation or limitation between the Parties
governing such Feedback. Franchisee hereby assigns and agrees to assign to TUPSS on
Franchisee's behalf, and on behalf of its employees, Owners, contractors and/or agents, all right,
title, and interest in, and TUPSS is free to use, without any attribution or compensation to any party,
any ideas, know-how, concepts, techniques, or other intellectual property rights contained in the
Feedback, for any purpose whatsoever, although TUPSS is not required to use any Feedback.
Franchisee will be in breach of this License if Franchisee, or any of its employees, Owners, or
contractors, creates or develops any improvements relating to the Products. TUPSS and its
Affiliates will own any and all such improvements, whether created or developed by Franchisee or
any of its employees, Owners, or contractors, which will be deemed “Improvements” subject to the
provisions of Section 6.8 of the Franchise Agreement.

5. Audit Rights. During the term of this License, and for one (1) year thereafter, Licensee shall, upon
Licensor’s request, provide Licensor or its representatives with access to the Products and all books
and records associated with this License and relating to Franchisee’s use of the Products to ensure
Licensee’s compliance with the applicable terms of the Franchise Agreement, including this
License. In the event that Licensee becomes aware of any infringement or unauthorized use of any
Product, Licensee will promptly notify Licensor of such activity and reasonably cooperate with
Licensor in the investigation of the unauthorized activity and the enforcement of Licensor’s or its
Affiliates’ or its or their licensors’ rights to the Products.

6. Fees. Licensee shall pay TUPSS for the Products at prices and on payment terms to be determined
and provided by TUPSS upon request from Franchisee. Updates may be made available to
Franchisee upon prices and payment terms to be determined by TUPSS.

7. Disclaimer of Warranties. TO THE FULLEST EXTENT PERMITTED BY LAW, THE
PRODUCTS ARE PROVIDED “AS IS,” “WHERE 1IS,” AND “AS AVAILABLE” AND IN THEIR
PRESENT STATE AND CONDITION. NO WARRANTY, REPRESENTATION, CONDITION,
UNDERTAKING OR TERM, EXPRESS OR IMPLIED, STATUTORY OR OTHERWISE, AS TO
THE CONDITION, ACCURACY, TITLE, QUALITY, DURABILITY, PERFORMANCE, NON-
INFRINGEMENT, MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE, OR
THOSE WARRANTIES THAT MAY ARISE FROM COURSE OF DEALING, COURSE OF
PERFORMANCE, OR USAGE OF TRADE, IS GIVEN OR ASSUMED BY TUPSS OR ITS
LICENSORS, AND TUPSS HEREBY DISCLAIMS ANY AND ALL SUCH WARRANTIES,
REPRESENTATIONS, CONDITIONS, UNDERTAKINGS OR TERMS. TUPSS DOES NOT
WARRANT THAT THE PRODUCTS SHALL BE SECURE, ERROR-FREE OR THAT
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OPERATION OF THE PRODUCTS SHALL BE UNINTERRUPTED, AND HEREBY
DISCLAIMS ANY AND ALL LIABILITY ON ACCOUNT THEREOF.

8. Non-Disclosure Of Proprietary Information. Licensee agrees that, as between Licensor and
Licensee, the Products (including any Updates), this License, and all information and materials
supplied by Licensor under this License shall be deemed to be Proprietary Information of Licensor.
During the term of this License and thereafter, Licensee shall hold in strict confidence, and not use,
disclose or permit any person access to any of the Proprietary Information except as permitted in
connection with its performance hereunder.

The obligations of Franchisee under this Section 9 with respect to any item of Proprietary
Information shall survive the expiration or termination of this License and shall continue for five
(5) years from the date of any termination or expiration of this License; provided, however, that the
obligations of Franchisee under this Section 9 with respect to any Trade Secret shall continue for
as long as such Trade Secret is recognized as a trade secret under applicable law. Recipient shall
be responsible for any breach of this License by any of its employees, Owners, consultants or
agents. Licensor acknowledges that if it breaches this Section, TUPSS will have no adequate
remedy at law available to it, will suffer irreparable harm, and TUPSS will be entitled to injunctive
and other equitable relief without the necessity of posting any bond or other security. Franchisee
shall notify TUPSS in writing immediately upon Franchisee’s becoming aware of any breach or
threatened breach of this License, including but not limited to a disclosure under this Section 9.

9. Disclaimer of Third-Party Liability and Limitation of Liability. NOTWITHSTANDING
ANYTHING TO THE CONTRARY CONTAINED IN THIS LICENSE, AND TO THE
MAXIMUM EXTENT PERMITTED BY LAW, NEITHER LICENSOR NOR ITS AFFILIATES
SHALL BE LIABLE TO LICENSEE OR ANY THIRD PARTY FOR ANY INDIRECT,
CONSEQUENTIAL, EXEMPLARY, PUNITIVE, MULTIPLE, INCIDENTAL, OR SPECIAL
DAMAGES, LOST PROFITS, LOST OR INTERRUPTED BUSINESS, LOSS OF USE, LOSS,
DAMAGE, CORRUPTION, OR RECOVERY OF DATA, OR BREACH OF DATAOR SYSTEM
SECURITY OR DATA, OR LOST SAVINGS ARISING OUT OF OR RELATING TO THIS
LICENSE OR THE SUBJECT MATTER HEREOF, DUE TO BREACH OF CONTRACT, TORT
(INCLUDING NEGLIGENCE) OR OTHERWISE, OR USE OF THE PRODUCTS EVEN IF
LICENSOR AND/OR ITS AFFILIATES HAVE BEEN ADVISED OF THE LIKELIHOOD OF
SUCH DAMAGES OCCURRING, HOWEVER CAUSED, AND NOTWITHSTANDING ANY
FAILURE OF ESSENTIAL PURPOSE OF ANY LIMITED REMEDY OR LIMITATION OF
LIABILITY.

UNLESS PROHIBITED OR LIMITED BY APPLICABLE LAW, AND NOTWITHSTANDING
THE FAILURE OF ESSENTIAL PURPOSE OF ANY LIMITED REMEDY OR LIMITATION
OF LIABILITY, IN NO EVENT SHALL LICENSOR’S OR ITS AFFILIATES’ LIABILITY FOR
ANY DAMAGES (DIRECT OR OTHERWISE) OR PENALTIES OR LOSS, REGARDLESS OF
THE FORM OF ACTION OR CLAIM, WHETHER IN CONTRACT, TORT (INCLUDING
NEGLIGENCE) OR OTHERWISE OF ANY TYPE EXCEED, IN THE AGGREGATE, THE
AMOUNTS PAID BY LICENSEE TO TUPSS FOR THE PRODUCTS WHICH ARE THE
SUBJECT OF THE CLAIM, ANY CLAIM FOR SUCH DAMAGES OVER THAT AMOUNT
BEING HEREBY WAIVED BY LICENSEE.

10. Term. The term of this License shall be coterminous with the Term of the Franchise Agreement.
The license to use the Products granted pursuant to this License shall terminate immediately and
without notice in the event Licensee violates any of the terms of this License or if the Franchise
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Agreement expires or is terminated for any reason whatsoever. Upon termination or expiration of
this License :

(i) All licenses granted hereunder and all rights to use Products shall immediately terminate;

(i) Licensee shall immediately cease and desist from all access to and use of the Products, and,
within five (5) business days after the effective date of termination, deliver to Licensor or
its duly authorized representative, or certify in writing that it has destroyed, all Products
and Proprietary Information provided to Licensee by Licensor pursuant to this License,
including, without limitation, all copies and extracts of the foregoing stored on any physical
or electronic media. Any costs incurred in returning the foregoing upon termination shall
be borne by Franchisee; and

(iii) Termination by TUPSS shall not act as a waiver of any Franchisee breach of this License
and shall not act as a release of Franchisee from any liability for breach of its obligations
under this License. TUPSS shall not be liable Franchisee for damages of any kind solely
as a result of terminating this License in accordance with its terms, and termination of this
License by TUPSS shall be without prejudice to its other rights or remedies under this
License or applicable law.

In the event the Franchise Agreement is renewed or otherwise reinstated, Licensee may renew its
license to use the Products upon the terms and conditions of TUPSS’ then current Domestic
Software License.

The provisions of Sections 4, 5, 7, 8,9, 10, 11, 12, 13, and 14 shall survive the expiration or any
termination of this License and the Franchise Agreement.

Indemnification. Licensee shall indemnify and hold harmless, and at TUPSS’ option defend,
TUPSS and its Affiliates, and their respective officers, directors, employees, agents, successors and
assigns from and against any and all claims, damages and expenses, including attorneys’ fees and
legal fees, incurred directly or indirectly by TUPSS or its Affiliates, and their respective officers,
directors, employees, agents, successors and assigns that arise out of or relate to the: (i) negligence,
abuse, misapplication, misuse or more culpable act or omission (including recklessness or willful
misconduct) by or on behalf of Franchisee with respect to the Products or otherwise in connection
with this License; (ii) use of the Products by or on behalf of Franchisee beyond the purpose, scope
or manner of use authorized by this License, or in any manner contrary to TUPSS’ instructions; or
(iii) breach or non-performance of this License by Licensor.

Force Majeure. Licensor shall not be responsible for any failure to perform hereunder which is
caused by Acts of God or any other circumstances beyond the control of Licensor. The parties
hereto recognize the Products represent a sophisticated software system and that it is impossible to
test every possible combination of circumstances and situations. In the event a significant software
problem or bug is discovered, Licensor will use reasonable efforts to correct such, but cannot
guarantee either a solution or a time frame within which such will be eliminated. Under no
circumstances shall Licensor be responsible for any injury or damage due to any delay in delivery
or performance.

Miscellaneous. The following provisions of the Franchise Agreement apply to the licensing
arrangement set forth in this Exhibit E as if fully set forth herein: Sections 16, 18.1, 19, 20, 21, and
22.
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14, Conflict. If there is a conflict between the terms of this License, on the one hand, and the Franchise
Agreement, on the other, the terms of this License shall prevail.
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SECURITY AGREEMENT

This Security Agreement is entered into by and between
(“Franchisee”) of the following Center # and THE UPS STORE, INC., a Delaware
corporation, located at San Diego, California, herein called “TUPSS,” “Secured Party” or “Franchisor”.
The parties hereby agree to the following terms and conditions:

1. Creation and Attachment of Security Interest. Franchisee and the undersigned Personal
Guarantors jointly and severally hereby grant and assign to Secured Party first, prior, and superior
security interests (subject to Section 11.2(a) of the parties’ Franchise Agreement) in and to all the
collateral described in Paragraph 2 of this Security Agreement, to secure full and prompt payment
of all royalty fees, marketing fees, credit sales in the form of trade receivables, performance of all
other covenants pursuant to any Individual or Area Franchise Agreements (“Franchise
Agreement”) executed by Franchisee and Secured Party as Franchisor and any extensions and
renewals thereof, equipment leases or sales, promissory notes, and all other obligations now due
Franchisor or hereafter incurred (the “Obligations”).

The security interest hereby created shall attach immediately on execution of this Security
Agreement by Franchisee and shall secure the payment of all Obligations now due Secured Party
or hereafter incurred. Should the Franchisee or its successors in interest sell, contract to sell, or
otherwise dispose of or transfer the Collateral described below, or any interest therein, except for
the sale of inventory or stock in trade in the ordinary course of business, all outstanding sums due
Franchisor under any agreement and hereby secured will be immediately due and payable.
Franchisee further agrees to notify the Secured Party within the time period stated in the
Franchise Agreement prior to any attempted transfer by Franchisee and to comply with the
transfer provisions of the Franchise Agreement including, but not limited to, completion and
approval by Secured Party of its then-current transfer package.

In the event that any collateral is given to secure the Obligations hereunder which require
perfection by possession and the collateral is not presently or hereafter delivered to Secured
Party, it will nevertheless be deemed to be collateral for the Obligations.

2. Description of Collateral. The Collateral covered by this Security Agreement and in which a
security interest is hereby granted and transferred to Secured Party is as follows:

All interests in any The UPS Store® Center(s) or Area(s) either now owned or in which
Franchisee gains rights in the future, all of Franchisee’s tangible and intangible personal
property comprising such Center(s) and Area(s) including, without limitation, all
accounts, accounts receivable, cash, cash deposits, amounts owed by other than
customers, chattel paper, collateral, deposit and checking accounts, equipment (including
computers, peripherals, and software), goods, instruments, inventory, note proceeds,
royalties or sales fees owed to the Franchisee by TUPSS, stock in trade, trade receivables,
contract rights, including, but not limited to, at interests in the Franchise Agreement,
general intangibles including business trade name and goodwill, and all of the above,
wherever located, whether now owned or hereafter acquired, including the products and
proceeds thereof, all replacements and substitutions thereof, and all additions,
replacements, attachments and accessions in which Franchisee now or hereafter has an
interest (the “Collateral”).
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3. Security Interest in Proceeds. Franchisee also hereby grants and transfers to Secured Party a
security interest in any and all proceeds, as defined in Section 9306 of the Uniform Commercial
Code of California, of the Collateral or any part of the Collateral. Provided, however, that nothing
in this Paragraph shall constitute, or be deemed to constitute, a grant of authority to Franchisee to
sell, lease, or otherwise dispose of or encumber the Collateral, or any part of the Collateral,
without the prior written consent of Secured Party, except for inventory or stock in trade sold in
the ordinary course of business.

4. Representations and Warranties by Franchisee. Franchisee hereby represents and warrants
and covenants to Secured Party that:

a. Except for the security interest created by this Security Agreement, Franchisee is the full
legal and equitable owner of all the Collateral and no other person or entity has any right,
title, interest or claim in or to the Collateral or any part of the Collateral, other than a
purchase money security interest in which Franchisee shall notify Secured Party within
five (5) days of any interest in any part of the collateral.

b. The Collateral described in Paragraph 2 of this Security Agreement is presently located at
Franchisee’s franchise location(s) except to the extent such collateral is a general
intangible or contract such as the Franchise Agreement and will not, during the
continuance of this Security Agreement, be removed from those premises without the
prior written consent of the Secured Party.

C. If a corporation, Franchisee has been duly incorporated and is existing as a corporation in
good standing under the laws of its jurisdiction and has authority to enter into and
perform this Security Agreement.

d. Franchisee utilizes no trade names in the conduct of its business, except as stated above
and in its Franchise Agreement with Secured Party, and has not changed its name, been
the surviving entity in a merger, or acquired any other business.

e. Franchisee will not change its corporate name, trade name, or transfer its interest in the
same without notifying Secured Party five (5) business days prior to such event and shall
not violate any obligations of its Franchise Agreement with respect thereto.

5. Repair of Collateral. To the extent such collateral is tangible, Franchisee shall maintain the
Collateral, and each part of the Collateral, in good order and repair at Franchisee’s own cost and
expense and shall never use the Collateral, or any part of the Collateral, in a manner resulting, or
likely to result, in waste or unreasonable deterioration of the Collateral.

6. Insurance. To the extent such collateral is tangible, and until final termination of this Security
Agreement, Franchisee, at Franchisee’s own cost and expense, shall keep the Collateral, and all
parts of the Collateral, insured for its full value against damage or loss resulting from any and all
risks to which it might foreseeably be exposed and risks designated by Secured Party. Each such
policy of insurance shall be issued by an insurance company acceptable to Secured Party and
shall provide for the loss payable under it being paid to both Franchisee and Secured Party as
their interests may appear. A duplicate copy of each such policy shall be delivered by Franchisee
to Secured Party.
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7. Taxes and Assessments. Franchisee shall pay from its own funds, as they become due, any and
all taxes and assessments levied or assessed against the Collateral, or any part of the Collateral,
prior to the final termination of this Security Agreement.

8. Disposition of Collateral. Franchisee shall keep the Collateral separate and identifiable from
other property owned by Franchisee or located on the same premises as Collateral, and
Franchisee shall not, without the prior written consent of Secured Party, sell, encumber or
otherwise dispose of any portion of the Collateral, except as authorized in this Security
Agreement.

Franchisee shall take necessary steps to preserve the liability of account debtors, obligors and
secondary parties whose obligations are part of the Collateral; transfer possession of all
instruments, documents, and chattel paper that are part of the Collateral to Secured Party
immediately, or as to those hereafter acquired, immediately following acquisition; notify Secured
Party of any change occurring in or to the Collateral, or in any fact or circumstance warranted or
represented by Franchisee in this Security Agreement or furnished to Secured Party or if any
Event of Default occurs.

9. First and Prior Lien. This Security Agreement grants to Secured Party a first and prior lien to
secure the prompt payment of all Obligations. If Secured Party disposes of all or any part of the
Collateral following default by the Franchisee, all proceeds from such disposition shall be applied
first against all monetary obligations incurred under any promissory notes and equipment leases,
in the order in which such indebtedness was incurred, and thereafter to the payment of monetary
obligations due Secured Party pursuant to any Franchise Agreement, and any renewals,
amendments, or extensions thereof. For the purpose of this Paragraph, an extended, amended, or
renewed Franchise Agreement will be considered executed on the date of the original Franchise
Agreement.

10. Inspection Rights. To the extent the collateral is tangible, Secured Party, either in person or by
agent, shall have the right at any and all reasonable times and at reasonable intervals to enter the
premises where the Collateral is located and inspect the Collateral.

11. Payment by Secured Party. Secured Party may, at its option, but shall not be required to, pay
on behalf of Franchisee and on the account of Franchisee any taxes, assessments, liens, insurance
premiums, repair costs or maintenance costs that, pursuant to the terms of this Security
Agreement, should have been but were not paid by Franchisee. Secured Party shall also have the
right, at its option, to enter the premises where the Collateral or any part of the Collateral is
located, and cause to be performed, as agent and on the account of Franchisee, any such acts as
Secured Party may deem necessary for the proper repair or maintenance of the Collateral or any
part of the Collateral if applicable. Any moneys expended or expenses incurred by Secured Party
under this Paragraph shall also be secured by the security interest created by this Security
Agreement and shall be due and payable by Franchisee to Secured Party, together with interest at
the maximum rate allowed by law, on demand.

12. Assignment by Secured Party. Secured Party may assign its rights under this Security
Agreement and the security interest created by this Security Agreement. Should Secured Party
assign its rights under this Security Agreement or the security interest created by this Security
Agreement, Secured Party’s assignee shall be entitled, on written notice of the assignment being
given by Secured Party to Franchisee, to all performance required of Franchisee by this Security
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Agreement and all payments, moneys and other performance secured by this Security Agreement
including compliance with the Franchise Agreement.

13. Default. The following occurrences of any one or more of the following events shall constitute
an “Event of Default” hereunder:

a. Failure to pay any royalty fee, marketing fee, credit sale, or other charges in respect to
any obligations under the Franchise Agreement or failure to pay any principal, interest, or
other charges due under any promissory note or equipment lease now or hereafter made
by Franchisee in favor of Secured Party.

b. Breach of any covenant or agreement herein set forth or set forth in any Franchise
Agreement or any other agreement, heretofore, now, or hereafter executed by Franchisee
in favor of Secured Party.

C. Breach of any of the Obligations, as defined herein.

d. Any representation, warranty, certificate, or other information made or furnished to
Secured Party by or on behalf of Franchisee under this Agreement which is false or
misleading in any material respect, either now or at any time made or furnished.

e. Loss, theft, damage, or destruction of any material portion of the collateral for which
there is either no insurance coverage or for which, in the opinion of Secured Party, there
is insufficient insurance coverage.

f. The making of any levy, seizure, attachment or lien upon the Collateral.

g. The Franchisee or any of its subsidiaries or guarantors (1) terminate or suspend the
operation of any portion of its business as presently conducted; (2) apply for or consent to
the appointment of a receiver, trustee, or liquidator of itself or of all or a substantial part
of its assets; (3) be unable, or admit in writing its inability to pay its debts as they fall
due; (4) make a general assignment for the benefit of its creditors; (5) be adjudicated a
bankrupt or insolvent; or (6) file a voluntary petition in bankruptcy or a petition or an
answer seeking reorganization or an arrangement with creditors or to take advantage of
any insolvency law or an answer admitting the material allegations of a petition filed
against it in any bankruptcy, reorganization, or insolvency proceeding, or any action
taken by it for the purpose of effecting any of the foregoing.

h. The collateral declines in value or becomes unsatisfactory to the Secured Party.

14. Remedies. Should Franchisee fail to perform any provision of this Security Agreement to be
performed on its part, or should Franchisee fail to pay any obligation secured by this Security
Agreement or the security interest created by this Security Agreement as it becomes due, or
should there occur an Event of Default, then Franchisee shall be in default of this Security
Agreement and Secured Party shall have all the rights and remedies afforded a secured party
under the default provisions of the Uniform Commercial Code of California on the date of this
Security Agreement and, in addition, shall have the following rights and remedies:

a. accelerate the maturity of any or all promissory notes owing to TUPSS by Franchisee
without notice;
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b. enter on Franchisee’s premises to assemble and take possession of the Collateral;

C. require Franchisee to assemble the Collateral and make its possession available to
Secured Party at a place designated by Secured Party that is reasonably convenient to
both Franchisee and Secured Party;

d. enter Franchisee’s premises, render the Collateral, if tangible, unusable and dispose of it
in the manner provided by the Uniform Commercial Code of California on Franchisee’s
premises;

e. sell any or all of the Collateral free and clear of all rights and claims of Franchisee therein

and thereto at any public or private sale, first deducting from the proceeds all costs and
expenses of such sale including, but not limited to, preparing the tangible collateral for
sale, storing and handling the Collateral, advertising the sale and then deducting the
primary indebtedness secured by and through this Security Agreement;

f. sell, assign and deliver the whole, or any part of said collateral security and the property
which said security covers at public or private sale, without demand, advertisement or
notice to the undersigned, which are hereby expressly waived and released. At any such
sales, the Secured Party may purchase any or all of the property sold free from any claim
or right of redemption of the undersigned, which are hereby waived and released except
as provided by law; and

g. have the right to take over the franchised business (Center or Area Franchise) designated
above free and clear of all rights and claims of any other party. In order to facilitate the
transfer of the franchised business, Franchisee shall fully and promptly cooperate with
Secured Party to prepare and sign any and all documents which Secured Party might
deem reasonably necessary to effect the transfer from Franchisee to Secured Party.

15. Financing Statement. Concurrently with the execution of this Security Agreement, Franchisee
agrees to execute any financing statements or other documents required to perfect the security
interest created by this Security Agreement. Such financing statements or other documents shall
be on forms approved by the State where the Franchise is located and shall be filed with the
Secretary of State, County Recorder or other appropriate governmental authority, and Franchisee
shall forthwith pay Secured Party all filing fees required to file such statements.

Franchisee hereby irrevocably agrees to fully and promptly cooperate with Secured Party to
prepare and sign any and all documents which Secured Party might deem reasonably necessary to
effectively and timely protect and effectuate this Security Agreement. The undersigned, both
personally and on behalf of Franchisee if it is a business entity, hereby authorize Secured Party,
any of Secured Party’s assignees, and any of their authorized agents or employees, to act as
special agent or attorney-in-fact for the undersigned and Franchisee if it is a business entity, and
each of them, to execute and sign on behalf of the Franchisee such financing statements or other
documents as Secured Party or its assignees, agents, or employees deems necessary or
appropriate under the Uniform Commercial Code (or similar law). Franchisee hereby further
agrees not to take any action which would delay, diminish, frustrate, or void this Security
Agreement. Franchisee understands that time is of the essence regarding all actions to be taken
under this Security Agreement.

16. Waiver. Neither the acceptance of any partial or delinquent payment by Secured Party nor

Secured Party’s failure to exercise any of its rights or remedies on default by Franchisee shall be
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a waiver of the default, a modification of this Security Agreement or Franchisee’s obligations
under this Security Agreement, or a waiver of any subsequent default by Franchisee.

Notices. Except as otherwise expressly provided in this Security Agreement or by law, any and
all notices or other communications required or permitted by this Security Agreement or by law
to be served on, given to, or delivered to either party to this Security Agreement shall be in
writing and shall be deemed duly served, given, delivered and received when personally delivered
to the party to whom it is directed, or in lieu of such personal delivery, when deposited in the
United States mail, certified or registered, postage prepaid, addressed to Secured Party at 6060
Cornerstone Court West, San Diego, California 92121-3795, or to Franchisee at the address listed
in Secured Party’s files as the location of the Franchisee’s Franchise. Either Party, Franchisee or
Secured Party, may change their address for the purpose of this Paragraph by giving written
notice of such change to the other party in the manner provided in this Paragraph.

Binding on Heirs and Assigns. This Security Agreement and each of its provisions shall be
binding on and shall inure to the benefit of the respective parties hereto, their respective
representatives and heirs, executors, administrators, successors and assigns of each of the parties
hereto. Nothing contained in this Paragraph, however, shall be deemed a consent to the sale,
assignment or transfer of the Collateral or its obligations under this Security Agreement by
Franchisee.

Sole and Only Agreement. This Security Agreement, and all other writings referred to herein,
including any promissory notes or equipment leases as may be executed by Franchisee, constitute
the sole and only agreements between the parties respecting the Collateral or the security interests
granted in the Collateral. This Security Agreement correctly sets forth the rights, duties and
obligations of each party to the other party with respect to the Collateral and the security interest
hereby created in the Collateral as of this date. Any prior written or oral agreements, alleged
promises, negotiations or representations concerning the subject matter of this Security
Agreement not expressly set forth herein or in the writings referred to herein, including any
promissory notes or equipment leases, are of no force or effect. Nothing in this Agreement or in
any related agreement is intended to disclaim the representations TUPSS has made in its franchise
disclosure document.

Venue and Governing Law. The parties hereby consent that venue and jurisdiction for all
actions enforcing and/or arising out of this Security Agreement shall be litigated in the state or
federal courts in the City of San Diego, County of San Diego, State of California, U.S.A., to the
exclusion of the courts of any other country, State or County. This Security Agreement shall be
construed in accordance with the laws of the State of California.

Validity. Should any part of this Security Agreement, for any reason, be declared invalid, then
such portion shall be invalid only to the extent of the prohibition without invalidating or affecting
the remaining provisions of the Security Agreement, or without invalidating or altering said
provisions of this Security Agreement within states or localities where they are not prohibited by
law or court decrees.

Warranty. The undersigned represents and warrants that Franchisee owns the Collateral and is
fully authorized and empowered to execute this Security Agreement in favor of Secured Party and
consents to the grant of the security interest created by this Security Agreement in favor of
Secured Party, both personally and on behalf of Franchisee if it is a business entity.

EXF-6

FA 12/05/2023
ACTIVE\1605677699.1



Exhibit F to Franchise Agreement

23. Electronic Signatures and Delivery. The parties hereby consent to the use of electronic
signatures (e.g., via DocuSign®) and electronic methods of delivery in connection with the
execution of this Security Agreement and any related or ancillary documents by the parties. In
the event that any signature is delivered by facsimile transmission or e-mail of a .pdf file, or by
electronic signature pursuant to applicable laws, such signature or electronic execution shall
create a valid and binding obligation of the party executing (or on whose behalf such signature is
executed) with the same force and effect as if such were an original thereof.

Printed Name of Franchisee:

By:
Authorized Signature Date
(print name)
By:
Authorized Signature Date
(print name)
By:
Authorized Signature Date
(print name)
By:
Authorized Signature Date
(print name)
By:
Authorized Signature Date
(print name)
By:
Authorized Signature Date
(print name)
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By:
Authorized Signature Date
(print name)
By:
Authorized Signature Date
(print name)
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THE UPS STORE, INC. EQUIPMENT LEASE

THIS EQUIPMENT LEASE (“Lease”) is made , 20 between the undersigned
(hereinafter “LESSEE”) and THE UPS STORE, INC., a Delaware Corporation having its principal
place of business located at 6060 Cornerstone Court. West, San Diego, California 92121 (hereinafter
“LESSOR?).

LESSOR hereby leases to LESSEE and LESSEE hereby leases from LESSOR the equipment described
herein, subject to the terms and conditions hereafter expressed.

SECTION 1. EQUIPMENT LEASED: LESSOR hereby leases to LESSEE and LESSEE hereby
leases from LESSOR the Equipment as listed in the schedule attached hereto, marked as Exhibit A and
made a part hereof (hereinafter the “Equipment”).

SECTION 2. TERM OF LEASE: The term of this Lease shall be for a period commencing on the
date herein referenced above and concluding on the date or term as specified in Exhibit A.

SECTION 3. PAYMENT: LESSEE agrees to pay LESSOR, as payment for the Equipment, the
amount designated in the schedule in Exhibit A, such payment to be paid on or before the first day of each
month until the total amount is fully paid.

SECTION 4. SECURITY DEPOSIT: Upon the execution of this Lease, LESSEE shall deposit with
LESSOR as a security deposit for the faithful performance by LESSEE of its obligations hereunder the
amount specified in Exhibit A as initial down payment and security deposit. The security deposit may be
applied by LESSOR to pay any indebtedness of LESSEE under this Lease by giving written notice to
LESSEE. Upon such notification, LESSEE shall, within seven (7) days, restore the security deposit to the
full original amount.

SECTIONS5. LOCATION: The Equipment leased under this Lease shall be kept at the LESSEE’S
address as set forth in Exhibit A and will not be moved to a new location without the prior written consent
of LESSOR. LESSEE represents that said Equipment shall be utilized in its business or commercial
concern. No item of Equipment will be used for personal, family or household purposes.

SECTION 6. OWNERSHIP OF EQUIPMENT: LESSEE hereby acknowledges that the Equipment
is owned solely and exclusively by LESSOR. LESSEE shall have no right or interest in such Equipment
except as expressly set forth in this Lease. LESSEE shall at all times protect and defend at its own cost
and expense, the ownership of LESSOR against all claims, liens and other legal or equitable actions.
Additionally, if LESSOR supplies LESSEE with labels stating that the Equipment is owned by LESSOR,
LESSEE shall affix and keep the same in a prominent place on each item of Equipment.

LESSEE further authorizes LESSOR to insert in this Lease, or attachments hereto, any serial numbers or
other identification data of the Equipment when determined by LESSOR.

SECTION 7. LESSOR’S RIGHT OF INSPECTION: LESSOR shall have the right at any time
during business hours to enter upon the premises where the Equipment is located for the purpose of
inspecting or observing the use, maintenance and operation of such Equipment.

SECTION 8. LESSEE’S INSPECTION AND ACCEPTANCE: LESSEE acknowledges that it has
inspected every item of Equipment delivered under this Lease, that all such Equipment is without defect,
and that LESSEE has accepted such Equipment in good condition. If LESSEE does not provide notice
and a complete description of any defects within a period of seven (7) days from the date of delivery of
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any such Equipment, all such Equipment shall be conclusively deemed to be in good condition and
LESSEE shall have waived any rights against LESSOR regarding the condition of the Equipment.

SECTIONY9. RETURN OF EQUIPMENT: Upon the expiration or termination of this Lease,
LESSEE agrees to return to LESSOR, at LESSEE’S own expense, the Equipment in as good condition,
normal wear and tear excepted, as when delivered to LESSEE. LESSEE, at its expense, during the term,
and until the return of the Equipment to LESSOR, shall properly maintain the Equipment and shall use it
in a careful manner, and shall comply with all governmental statutes, ordinances, and regulations, and all
laws relating to its installation, use, or maintenance, and obtain all permits and licenses and shall keep the
Equipment in good repair and furnish all parts, mechanisms, and devices required therefor. LESSEE
SHALL NOT MAKE ANY ALTERATIONS, ADDITIONS, OR IMPROVEMENTS TO THE
EQUIPMENT WITHOUT LESSOR’S PRIOR WRITTEN CONSENT. ALL ADDITIONS AND
IMPROVEMENTS MADE TO THE EQUIPMENT SHALL BELONG TO THE LESSOR.

SECTION 10. FINANCING STATEMENTS: The undersigned, both personally and on behalf of
LESSEE if it is a business entity, hereby authorize LESSOR, any of LESSOR’S assignees, and any of
their authorized agents or employees, to act as special agent or attorney-in fact for the undersigned and
LESSEE if it is a business entity, and each of them, to execute and sign on behalf of the LESSEE such
financing statements or other documents as LESSOR or its assignees, agents, or employees deem
necessary or appropriate under the Uniform Commercial Code (or similar law) to protect their interests in
all jurisdictions where such authorization is permitted by law. LESSEE hereby further agrees not to take
any action which would delay, diminish, frustrate, or void this Lease. LESSEE understands that time is of
the essence regarding all actions to be taken under this Lease.

SECTION 11. WARRANTIES: LESSOR DOES NOT MAKE ANY WARRANTIES, EXPRESS
OR IMPLIED, NOR SHALL ANY WARRANTIES ARISE BY OPERATION OF LAW, AS TO
EQUIPMENT LEASED, INCLUDING FITNESS FOR ANY PARTICULAR PURPOSE,
MERCHANTABILITY, DESIGN, CAPACITY, OR PERFORMANCE, AND, AS TO LESSOR,
LESSEE LEASES THE EQUIPMENT “AS IS."

TO THE FULLEST EXTENT ALLOWED UNDER LAW, ALL WARRANTIES MADE BY THE
VENDOR, MANUFACTURER, OR SUPPLIER OF THE EQUIPMENT ARE ASSIGNED BY
LESSOR TO LESSEE. IN THE EVENT OF ANY CLAIM CONCERNING THE LOCATION,
INSTALLATION, REPAIR, OR USE OF THE EQUIPMENT, LESSEE’S SOLE REMEDY, IF
ANY, SHALL BE AGAINST THE VENDOR, MANUFACTURER, OR SUPPLIER OF THE
EQUIPMENT.

NO DEFECT, REGARDLESS OF THE COURSE OR CONSEQUENCE, SHALL RELIEVE
LESSEE FROM PERFORMING ITS OBLIGATIONS UNDER THIS LEASE, INCLUDING, BUT
NOT LIMITED TO, THE MONTHLY LEASE PAYMENT.

LESSEE UNDERSTANDS AND AGREES THAT NEITHER THE MANUFACTURER, VENDOR
OR SUPPLIER, NOR ANY SALESMAN OR OTHER AGENT OF THE MANUFACTURER,
VENDOR OR SUPPLIER, IS AN AGENT OF LESSOR. NO SALESMAN OR AGENT OF
VENDOR, MANUFACTURER OR SUPPLIER IS AUTHORIZED TO WAIVE OR ALTER ANY
TERM OR CONDITION OF THIS LEASE, AND NO REPRESENTATION AS TO THE
EQUIPMENT OR ANY OTHER MATTER BY THE VENDOR, MANUFACTURER OR
SUPPLIER SHALL IN ANY WAY AFFECT LESSEE’S DUTY TO MAKE PAYMENTS OR
PERFORM ITS OTHER OBLIGATIONS AS SET FORTH IN THIS LEASE.
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SECTION 12. EQUIPMENT IS PERSONAL PROPERTY: The Equipment leased under this Lease
is and will at all times remain personal property, notwithstanding that such Equipment or any part thereof
may now be or hereafter become attached or affixed to any other property.

SECTION 13. LATE FEES: Should LESSEE fail to make any monthly payments under this Lease
within thirty (30) days after the invoice date for such payment, LESSEE shall pay to LESSOR a late fee
of five percent (5%) of the delinquent amount, with a minimum of one dollar ($1.00) and a maximum of
ten dollars ($10.00), whichever is less, for each month or part thereof for which the payment shall be
delinquent.

SECTION 14. LOSS OR DAMAGE TO EQUIPMENT:

14.1. LESSEE assumes all risks of loss or damage to Equipment from any cause. No loss of or
damage to the Equipment shall impair any obligation of LESSEE under this Lease, including the
obligation to make monthly payments, and all such obligations shall continue in full force and
effect.

14.2. In the event of loss or damage to the Equipment, the LESSOR, at its option, may take the
following actions:

A if in LESSOR’S judgment, the Equipment is lost or damaged beyond repair so as to be
unusable for the purpose for which the Equipment is intended, and if the LESSOR
recovers the fair market value of the equipment lost or damaged, the Lease shall
terminate with respect to such equipment; or

B. if in the LESSOR’S judgment, the Equipment is capable of being replaced or repaired,
and if LESSOR shall have recovered less than the fair market value of the Equipment,
LESSOR may, at its option, and at LESSEE’S cost, repair or replace the lost or damaged
Equipment.

SECTION 15. INDEMNITY: LESSEE shall indemnify and hold harmless LESSOR, its agents,
employees, officers and directors against any and all claims, actions, proceedings, expenses, damages or
liabilities, including attorneys’ fees, arising out of the manufacture, selection, purchase, delivery,
possession, use, operation, or return of the Equipment or the recovery of claims for damage or loss to the
Equipment under any applicable insurance policies maintained by the LESSEE.

Liability and responsibility for personal injuries or property damage arising out of the use, operation, or
transportation of the Equipment shall be borne by LESSEE and LESSEE shall indemnify and hold
harmless LESSOR, its agents, employees, officers and directors against all such liability.

SECTION 16. INSURANCE: LESSEE shall obtain and maintain at all times during the term of this
Lease, at LESSEE’S expense, full coverage insurance, including fire, flood, vandalism, malicious
mischief, burglary, theft, including personal injury and third party property damage insurance in an
amount equal to the full value of all Equipment with such insurance issued by an insurance company
approved by LESSOR.

Upon signing of this Lease, the LESSEE shall instruct its insurance company, agent, or broker to confirm
to the LESSOR in writing that the necessary insurance has been obtained and inform the LESSOR of the
name of the insurance company and a full description of the coverage. Within thirty (30) days after the
date of this Lease, LESSEE shall forward to the LESSOR a copy of an endorsement naming LESSOR as
additional insured and loss payee. The confirmation of insurance shall include a certified or notarized
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acknowledgement by the insurance company that said insurance is in full force and effect. If LESSEE
fails to purchase and maintain insurance in accordance with the terms and conditions of this Lease,
LESSOR shall have the right, but not the obligation, to purchase such insurance on LESSEE’S behalf, to
pay the premium for such insurance, and add such premium to the gross amounts due under this Lease,
plus a reasonable fee. LESSOR may apply proceeds of said insurance to replace or repair the Equipment
and/or to satisfy LESSEE’S obligation hereunder.

SECTION 17. TAXES, FEES AND LIENS: LESSEE shall pay all taxes, assessments, and license and
registration fees that may now or hereafter be imposed on the ownership, leasing, possession or use of the
Equipment, excluding, however, all taxes on or measured by LESSOR’S income, or taxes prohibited by
law to be charged against LESSEE. LESSOR has the right to impose, in lieu of sales or use taxes, an
administrative fee sufficient to pay all such taxes and LESSOR’S administrative costs. If LESSEE fails to
pay the same before the delinquency date, LESSOR may but is not obligated to pay the same, and add
same to the gross amounts due under this Lease plus a reasonable fee. LESSEE shall indemnify LESSOR
for any additional taxes resulting from LESSEE making any additions or modifications to the Equipment.

SECTION 18. NON-CANCELABLE LEASE: This Lease cannot be cancelled or terminated except as
expressly provided herein.

SECTION 19. FREEDOM FROM LIENS: LESSEE shall keep Equipment free and clear from any
claim, levy, lien, and encumbrance or any other legal process. LESSEE shall promptly notify LESSOR, in
writing, of the receipt of notice of any such claim, levy, lien, or legal process. LESSEE shall pay the cost
of defending or removing such claim, levy, lien, or legal process, unless the same be attributable to the
acts or omissions of LESSOR.

SECTION 20. DEFAULT: Notwithstanding LESSOR’S rights and remedies as set forth herein, if
LESSEE shall fail to make any payment hereunder provided for within ten (10) days after the same
becomes due and payable, or if LESSEE fails to perform any other obligation within 10 days after
LESSOR shall have demanded in writing the performance thereof; or if LESSEE shall abandon the
Equipment; or in the event of any monetary or other default by LESSEE (or any entity in which LESSEE
has a proprietary interest) in any other agreements entered into with LESSOR, including, without
limitation, any franchise agreement, promissory note or security agreement; or if any proceeding in
bankruptcy, receivership, insolvency, debt or debt moratorium laws, or any law for the relief of or relating
to debtors shall be commenced by or against LESSEE or its property, or the appointment of a receiver or
trustee to take possession of the property of LESSEE, or the subjection of LESSEE’S property to any
levy, seizure, attachment, garnishment, assignment, or sale for or by, any creditor or governmental
agency; or if LESSEE makes an assignment for the benefit of its creditors; or if LESSEE makes any
misrepresentations or false statements as to the LESSEE’S credit or financial standing in connection with
and execution of this Lease; or if LESSEE permits any other entity or person to use the Equipment
without the prior written consent of LESSOR, LESSOR shall have the right and option, but shall not be
obligated to, exercise anyone of the following remedies, which remedies or any others may be exercised
by LESSOR without notice to LESSEE:

A REPOSSESSION: LESSOR and/or its agents may, without prior notice or liability or
legal process, enter into any premises under control or jurisdiction of LESSEE or any
agent of LESSEE, where said Equipment may be believed to be located, and repossess
said Equipment, disconnecting and separating all thereof from any other property and
using all means necessary where permitted by applicable law. LESSEE expressly waives
any action or right to action of any kind whatsoever against LESSOR growing out of the
removal, repossession, or retention of said Equipment. LESSOR may, at its option, sue at
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law or in equity to enforce the performance of this Lease or recover damages for breach
thereof.

ACCELERATION: To declare all sums due hereunder and to become due hereunder or
due under or to become due under any other agreement entered into between LESSOR
and LESSEE (or any entity in which LESSEE has a proprietary interest) including,
without limitation, any franchise agreement, promissory note or security agreement,
immediately due and payable.

RECOVERY OF SUMS DUE OR TO BECOME DUE: LESSOR may recover all
lease payments and other amounts due as of the date of such default or in the event suit is
thereafter filed by LESSOR for same, recover all lease payments and other sums that may
accrue thereafter.

OTHER REMEDIES: LESSOR may pursue any other remedy now or hereafter existing
at law or in equity.

MITIGATION: In the event of any default by LESSEE hereunder, LESSOR may, at its
sole discretion, although it shall not be so obligated, sell the Equipment by private or
public cash or credit sale; or may re-lease the Equipment for a term and lease which may
be equal to, greater than, or less than the Lease and terms as herein provided. Any
proceeds of sale or any lease fees received under a new Lease, less LESSOR’S expenses
of taking possession, reasonable attorneys’ fees and/or collection fees, storage fees,
reconditioning fees, if any, and sale or new leasing fees, shall be applied under
LESSEE’S obligations as set forth above. LESSEE’S liability shall not be reduced by
reason of any failure of LESSOR to sell or re-lease the Equipment. In the event the
obligations of LESSEE hereunder are guaranteed by a guarantor or guarantors, LESSOR
shall not be obligated to proceed against any such guarantor or guarantors before
resorting to its remedies against LESSEE. In the event that LESSOR institutes any action
hereunder, this Lease shall be deemed to have been entered into at the offices of LESSOR
at San Diego, California, and all performance on the part of LESSEE, including the
payment of all sums due hereunder, shall be deemed to have been required to be
performed by LESSEE at the offices of LESSOR at San Diego, California.

SECTION 21. TERMINATION: Upon the expiration or earlier termination of the term of this Lease,

LESSEE, at its expense, freight pre-paid, with the full and original value declared, shall forthwith return
the Equipment unencumbered to the LESSOR, in good repair, ordinary wear and tear resulting from
proper use thereof, alone, excepted, by properly packaging it for shipment and delivering it to any place
designated by LESSOR, within the state of California.

21.1. OPTION CONSIDERATION: LESSEE may, by payment of the purchase option price,
specified in Exhibit A at the time of expiration of this Lease, acquire the Equipment. LESSEE
shall notify LESSOR of its exercise of its option in writing, a minimum of sixty (60) days prior to
expiration of the initial term of the Lease.

21.2. BUY-OUT: LESSEE, if not in default of any of its obligations under this Lease, shall have
the right to purchase all, but not part, of the Equipment under this Lease at any time during the
Lease term. LESSEE may obtain the purchase price at any time upon written request to
LESSOR’S accounting department at the address set forth in this Lease.
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SECTION 22. ASSIGNMENT OR SUB-LEASING BY LESSEE: LESSEE shall not assign, transfer,
pledge, hypothecate, or otherwise dispose of any Equipment under this Lease or any interest herein, or
sublease or loan the Equipment or permit it to be used by anyone other than LESSEE or LESSEE’S
qualified employees, without LESSOR’S prior written consent, which written consent shall not be
unreasonably withheld.

In the event of assignment or transfer of LESSEE’S ownership interest in the The UPS Store Center
where the Equipment is located, LESSOR retains the right to declare all sums due hereunder and to
become due hereunder immediately due and payable.

LESSOR may assign this Lease and/or grant a security interest in this Equipment or any of its
rights in whole or in part, under this Lease, without prior notice to LESSEE. LESSOR’S assignee or the
secured party may reassign this Lease and/or security interest without notice to LESSEE and each such
assignee and/or secured party shall have all the rights of LESSOR under this Lease. LESSEE shall
recognize each such assignment and shall not assert against the assignee and/or secured party any defense,
counter claim or offset that LESSEE may have against LESSOR. However, LESSOR shall not be relieved
from performing any of its obligations and responsibilities under this Lease in the event its assignee is
unable to do so. Subject to the foregoing, this Lease inures to the benefit of and is binding upon the heirs,
personal representative, successors and assigns of the parties hereto.

SECTION 23. WAIVER: No delay or omission to exercise any right of LESSOR under this Lease shall
be construed as a waiver of any such right or as impairing any such right. Any waiver by LESSOR of a
single breach or default shall not be construed as a waiver of any prior or subsequent breach or default.

SECTION 24. CREDIT INFORMATION: LESSEE certifies that the statements, trade references, and
other documents submitted to LESSOR are material inducements to the LESSOR to enter into this Lease,
and any material misrepresentation therein, including but not limited to information in the LESSEE’S
confidential Questionnaire Application, shall constitute a default hereunder.

SECTION 25. NOTICES: Any notice to be given under this Lease shall be made by personally
delivering or mailing by certified or registered mail, postage pre-paid, at the address set forth in this Lease
(including Exhibit A). Such notice shall be deemed given or made five (5) days after mailing.

25.1 PAYMENTS: Any payments to be made under this Lease shall be made by personally
delivering or mailing postage prepaid, to The UPS Store, Inc., at 6060 Cornerstone Ct. West, San
Diego, California 92121. Such payments shall be deemed given or made when received.

SECTION 26. NEUTRAL GENDER: In this Lease, the masculine, feminine, or neuter gender shall be
deemed to include the others, and the singular to include the plural.

SECTION 27. ATTORNEYS’ FEES: In the event judicial proceedings are instituted in connection
with this Lease, the LESSEE shall pay to the LESSOR reasonable attorneys’ fees, costs, and expenses.
Furthermore, LESSEE shall pay to LESSOR, all costs and expenses of collection agencies incurred by
LESSOR in exercising any and all of its rights for remedies hereunder, or enforcing any and all of the
terms or conditions hereof.

SECTION 28. SURVIVAL OF LESSEE’S COVENANTS: LESSEE’S covenants under this Lease
shall survive the term of this Lease, whenever the context permits.

SECTION 29. SUCCESSORS AND ASSIGNS: All covenants and agreements contained herein, shall
be binding upon and inure to the benefit of each of the parties hereto, and the successors and permitted
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assigns of each, all as herein provided. Any requests, notice, direction, consent, waiver or any other
instrument or action, shall bind the successors and assigns of LESSEE. This Lease shall not be affected
by any amendment or supplement or by any other action taken under or in respect to this Lease, except
that each reference to the Lease shall mean the Lease as amended and supplemented from time to time to
the extent permitted hereby and thereby.

SECTION 30. SEVERABILITY: Any provision of this Lease which is prohibited or unenforceable in
any jurisdiction, shall, as to such jurisdiction, be ineffective to the extent of such prohibition or
unenforceability, without invalidating the remaining provisions hereof, and any such prohibition or
unenforceability in any jurisdiction shall not invalidate or render unenforceable such provision in any
other jurisdiction.

SECTION 31. ENTIRE AGREEMENT: This instrument, together with any other instrument,
document, escrow agreement or other agreement executed by the parties hereto, or any document
executed by LESSEE pursuant to any executed agreement of the parties hereto which refers to and/or
secures the performance of this Lease constitutes the entire agreement between LESSOR and LESSEE. It
shall not be amended, altered, or changed, except by written agreement signed by the parties hereto.
Neither the supplier, nor his agents or employees, are authorized to bind LESSOR to the Lease, nor to
waive or alter any term or provision printed herein, nor to add any provision hereto. Waiver by LESSOR
of any provision hereof in one instance shall not constitute a waiver as to any other instance. Nothing in
this Lease or in any related agreement is intended to disclaim the representations LESSOR has made in its
franchise disclosure document.

SECTION 32. HEADINGS: The headings of the various Articles and Sections herein are for
convenience of reference only and shall not define or limit any of the terms or provisions hereof.

SECTION 33. GOVERNING LAW: This Lease shall in all respects, be governed by and construed in
accordance with, the laws of the state of California, including all matters of construction, validity, and
performance.

SECTION 34. COUNTERPARTS; ELECTRONIC SIGNATURES AND DELIVERY: This Lease
may be executed simultaneously in two (2) or more counterparts, each of which shall be deemed an
original, but all of which together shall constitute one and the same instrument. The parties hereby
consent to the use of electronic signatures (e.g., via DocuSign®) and electronic methods of delivery in
connection with the execution of this Lease and any related or ancillary documents by the parties. In the
event that any signature is delivered by facsimile transmission or e-mail of a .pdf file, or by electronic
signature pursuant to applicable laws, such signature or electronic execution shall create a valid and
binding obligation of the party executing (or on whose behalf such signature is executed) with the same
force and effect as if such were an original thereof.

SECTION 35. MISCELLANEQUS: If there is more than one (1) LESSEE named in this Lease, the
liability of each shall be joint and several. Whenever the singular is used herein, the plural is included and
applicable. Time is of the essence of this Lease.

The undersigned represents and warrants that LESSEE is fully authorized and empowered to execute this
Lease in favor of LESSOR and consents to the terms of this Lease both personally and on behalf of
LESSEE if it is a business entity.

THIS LEASE IS SUBJECT TO THE TERMS AND CONDITIONS SPECIFIED HEREIN.
LESSEE HEREBY ACKNOWLEDGES THAT LESSEE HAS RECEIVED A COPY OF THIS
LEASE (OR HAD AN OPPORTUNITY TO MAKE A COPY) AND THAT THIS LEASE IS
NONCANCELLABLE FOR THE ORIGINAL LEASE TERM.
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This Lease will not be binding upon LESSOR or become effective until LESSOR accepts the same in
writing in the State of California.

SIGNATURE PAGE FOLLOWS
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The undersigned LESSEE guarantees that all required corporate action, if necessary, has been taken and
that all documentation has been authorized to be executed by the following signatories.

LESSEE:

Legal Name of Business, Corporation, or Individual Lessee

By:

Signature

Date

Name Printed

Address

City, State, Zip

Telephone

By:

Signature

Date

Name Printed

Address

City, State, Zip

Telephone

ACCEPTED BY THE UPS STORE, INC.

By:

Vice-President and Controller
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By:

By:

Signature

Date

Name Printed

Address

City, State, Zip

Telephone

Signature

Date

Name Printed

Address

City, State, Zip

Telephone
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GUARANTY

The undersigned, jointly and severally, in consideration of the leasing by LESSOR of the
Equipment to LESSEE under the foregoing Lease, do hereby unconditionally covenant to LESSOR that if
default be made by LESSEE in the payment of Lease or in the performance of any other covenants
contained in such Lease, the undersigned will pay to LESSOR, or its assigns, the payment amount or any
arrears thereof, and all damages that may arise in consequence of any default by LESSEE under such
Lease. This guarantee shall be a continuing guarantee and the liability hereunder shall in no way be
affected or diminished by reason of any renewal or modification of the Lease, or extension of time that
may be granted by LESSOR to LESSEE, and without requiring LESSOR to first resort to any other right,
remedy, or security. The undersigned waive notice of acceptance hereof, and further agree that they shall
be liable hereunder upon default of LESSEE without demand or notice by or from LESSOR. Each
undersigned hereby consents to the use of electronic signatures (e.g., via DocuSign®) and electronic
methods of delivery in connection with the execution of this guarantee and any related or ancillary
documents. In the event that any signature is delivered by facsimile transmission or e-mail of a .pdf file,
or by electronic signature pursuant to applicable laws, such signature or electronic execution shall create a
valid and binding obligation of the party executing (or on whose behalf such signature is executed) with
the same force and effect as if such were an original thereof.

By: By:
Signature Signature
Date Date
Name Printed Name Printed
Address Address
City, State, Zip City, State, Zip
Telephone Telephone
By: By:
Signature Signature
Date Date
Name Printed Name Printed
Address Address
City, State, Zip City, State, Zip
Telephone Telephone
EX G-12
FA 12/05/2023

ACTIVE\1605677680.1



Exhibit A to Equipment L ease

Full Legal Name and Address of Lessee:

Qty. Equipment Description

Location of Equipment:
Terms of Payment:
No. of Months — Initial Term:
Monthly Lease Payments:

Payment Structure:

LEASE SUMMARY
Principal (Amount Financed):
Interest Rate (APR%):
Terms in Months:
Payments Per Year:
Odd Days W/O Interest Chg:
Payment Amount:
Total Finance Charge:
Total of Payments:
Average Daily Interest:
EX G-13
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Lease No.:

Supplier of Equipment:

The UPS Store, Inc.

6060 Cornerstone Court West
San Diego, CA 92121

Amount
Total:

15% Down:
Lease Amount:
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TRANSFER UPGRADE AGREEMENT

Attention: To comply with applicable law, Prospective Buyer (transferee) is not permitted to sign this
Transfer Upgrade Agreement until (i) **fourteen (14) calendar days (and ten (10) business days, if
applicable) after the date when Prospective Buyer (transferee) received the initial (FDD) copy of this
document, and (ii) seven (7) calendar days after the date when Prospective Buyer (transferee) and Seller
received execution (signable) copies of this Transfer Upgrade Agreement. HANDWRITTEN CHANGES
TO THIS TRANSFER UPGRADE AGREEMENT ARE STRICTLY PROHIBITED. (**May differ in
some states; check with your local The UPS Store representative.)

This TRANSFER UPGRADE AGREEMENT (“Transfer Upgrade Agreement”) is made between:

The UPS Store, Inc. (“TUPSS”); and [NOT A PARTY IF THE CENTER IS LOCATED IN A TUPSS-

OWNED AREA] (“Area Franchisee”);
and (“Seller™);
and (“Prospective

Buyer (transferee)”).

BACKGROUND

Prospective Buyer (transferee) and Seller have entered (or are planning to enter) into a purchase and sale
agreement for the transfer (the “Transfer”) of the Seller’s rights under its franchise agreement (“Seller’s
Franchise Agreement”) for Center Number (the “Center”).

As one condition of TUPSS’ consent to the Transfer, TUPSS requires that the Center undergo upgrades to
computers, equipment, fixtures and décor (collectively “Upgrades™), which Upgrades include, without
limitation, the requirement that the Center (exterior and interior) must be upgraded, remodeled and
refurbished by the transferee to TUPSS’ then-current Center image Standards and Specifications, as those
terms are defined in TUPSS’ Franchise Disclosure Document (“FDD”) and/or the franchise agreement
ultimately executed by Prospective Buyer (transferee), by the date provided in this Transfer Upgrade
Agreement. As of the effective date of this Transfer Upgrade Agreement, TUPSS’ current design is the
Laser Lite design. Accordingly, as of the effective date of the transfer of the Center, if the Center is not
operating with the Laser Lite design, Prospective Buyer (transferee) must remodel the Center to the Laser
Lite design in accordance with the terms of this Transfer Upgrade Agreement (the “Laser Lite
Remodel”).

(A) CENTERS REMODELING FROM BLACK AND TAN TO LASER LITE:

Scenario 1: For Centers whose Seller’s Franchise Agreement term would expire more than three and one-
half (3.5) years after the closing date of the transfer, Prospective Buyer (transferee) must complete
minimally required Black and Tan (TUPSS 2000) Upgrades no later than one hundred eighty (180) days
after the effective date of the Prospective Buyer’s (transferee’s) franchise agreement (the “Minimal
Interim BT Upgrades”), and then must complete a full Laser Lite Remodel by the date that would have
been the expiration date of Seller’s Franchise Agreement. The Minimal Interim BT Upgrades are
described and itemized on the “Rider to Transfer Upgrade Agreement” (“Rider”), attached to the
execution copy of this Transfer Upgrade Agreement. The opportunity to extend the time before
completing a full Laser Lite Remodel by first completing Minimal Interim BT Upgrades is hereinafter
referred to as the “First Transfer Laser Lite Remodel Extension.” The First Transfer Laser Lite
Remodel Extension only applies to/is available at the first transfer of the Center following May 1, 2023.
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If Prospective Buyer (transferee) is purchasing the Center under Scenario 1, Prospective Buyer’s
(transferee’s) “Full Laser Lite Remodel Deadline” (as that term is defined below) is

Scenario 2: For Centers whose Seller’s Franchise Agreement term would expire within (less than) three
and one-half (3.5) years from the closing date of the transfer (or for a second transfer of the Center
following May 1, 2023), Prospective Buyer (transferee) must complete a full Laser Lite Remodel of the
Center no later than nine (9) months from the closing date of the transfer of the Center, meaning
Prospective Buyer (transferee) is not eligible for the First Transfer Laser Lite Remodel Extension and
would not complete Minimal Interim BT Upgrades at the Center.

In either Scenario 1 or Scenario 2 above, the date by which the full Laser Lite Remodel must be
completed by is hereinafter referred to as the “Full Laser Lite Remodel Deadline.”

No later than nine (9) months before the Full Laser Lite Remodel Deadline (e.g., immediately following a
transfer under Scenario 2 above), Prospective Buyer (transferee) must begin working with its Area
Support representatives to initiate the Center design process for the Laser Lite Remodel of the Center.
After the Laser Lite design is approved by TUPSS, Prospective Buyer (transferee) will be provided a
Spec package of construction documents and corresponding Order Workbook with Center-specific cost
estimates for the Laser Lite Remodel, at which time the Prospective Buyer (transferee) must purchase all
computers, equipment, fixtures, and décor, and applicable subscription agreement costs as required by
TUPSS to complete the Laser Lite Remodel. Laser Lite Remodel cost range estimates are indicated in
Item 7 of TUPSS’ FDDs.

Scenario 2 Upgrade Deposit Requirements:

i.  If Prospective Buyer (transferee) is purchasing a Traditional Center, then TUPSS will require
Prospective Buyer (transferee) of the Center who is completing a full Laser Lite Remodel to
deposit Sixty-Three Thousand Dollars ($63,000) in escrow, which is fifty percent (50%) of the
average estimated costs of a full Laser Lite Remodel as disclosed in Footnote 4 to Item 7 of the
April 27, 2023 Traditional FDD.

ii. If, however, Prospective Buyer (transferee) is purchasing a Non-Traditional Center, TUPSS
will require Prospective Buyer (transferee) of the Center who is completing a full Laser Lite
Remodel to deposit Forty-Four Thousand Five Hundred Dollars ($44,500) in escrow, which is
fifty percent (50%) of the average estimated costs of a full Laser Lite Remodel as disclosed in
Footnote 4 to Item 7 of the April 27, 2023 Non-Traditional FDD.

The deposit amount required pursuant to either (i) or (ii) above shall hereinafter be referred to as the
“Estimated LL Costs Deposit.”

TUPSS also requires Prospective Buyer (transferee) to place the estimated costs for the technology,
equipment and other signage upgrades not included in the Estimated LL Costs Deposit in escrow (the
“Additional LL Upgrade Costs”) as described and itemized on the attached Rider.

(B) UPGRADES APPLICABLE TO EXISTING BLUE HORIZON CENTERS:

If the Center is operating under the Blue Horizon design, then Prospective Buyer (transferee) shall
complete the Blue Horizon Upgrades (the “Blue Horizon Upgrades”), which are described and itemized
on the attached Rider and may include upgrades or design modifications to align with the current Laser
Lite design. The Blue Horizon Upgrades must be completed no later than one hundred eighty (180) days
after the effective date of the Prospective Buyer’s (transferee’s) franchise agreement.
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(C) UPGRADES APPLICABLE TO EXISTING LASER LITE CENTERS:

If the Center is already operating under the Laser Lite design, then Prospective Buyer (transferee) shall
complete the Laser Lite Upgrades (the “LL Upgrades”), which are described and itemized on the
attached Rider. The LL Upgrades must be completed no later than one hundred eighty (180) days after the
effective date of the Prospective Buyer’s (transferee’s) franchise agreement.

(D) RIDER WITH COST ESTIMATE OF UPGRADES:
(Minimal Interim BT Upgrades, Estimated LL Costs Deposit and Additional LL Upgrade Costs,
Blue Horizon Upgrades, or LL Upgrades, whichever is applicable to the Center)

TUPSS estimates the combined cost of the Upgrades applicable to the Center with local labor (if
applicable) to be $ . However, if TUPSS authorizes Prospective Buyer (transferee) to purchase any
Upgrade items that result in a reduction to the above estimated Upgrades cost as reflected on the attached
Rider’s “grand total” line, then: (a) such revised grand total shall constitute a modification to TUPSS’
Upgrades cost estimated above; and (b) such updated Upgrades cost shall be the amount that must be
funded into escrow solely by Prospective Buyer (transferee), as provided in Section 2 below.

THE PARTIES AGREE AS FOLLOWS:

1. This Transfer Upgrade Agreement shall become effective on the date that it is counter-signed by
TUPSS (the “Effective Date”).

2. Prospective Buyer (transferee) is solely responsible for (a) paying for all required Upgrades, (b)
depositing all required Upgrade monies into an Upgrade escrow account controlled solely by
TUPSS, and (c) implementing all of the Upgrades specified in the attached Rider by TUPSS.
Even if a purchase and sale agreement executed between Prospective Buyer (transferee) and
Seller purports to require Seller to fund (or implement) some or all required Upgrades, all parties
understand and agree that this Transfer Upgrade Agreement shall govern, requiring (and
permitting) only Prospective Buyer (transferee) to fund and implement all required Upgrades.

3. One Hundred Eighty (180) Day Deadline for Completing Upgrades.

Except with respect to completing a full Laser Lite Remodel as described above (which must be
completed in the timeframe described above), completion of the Upgrades (i.e., the Minimal
Interim BT Upgrades, Blue Horizon Upgrades, or LL Upgrades, whichever is applicable to the
Center) must be accomplished to TUPSS’ satisfaction by the Prospective Buyer (transferee) no
later than one hundred eighty (180) days after the effective date of the Prospective Buyer’s
(transferee’s) franchise agreement, unless additional time beyond one hundred eighty (180) days
is provided on the attached Rider in which case such additional time as specified shall be granted.

4. Center Development Coordination Responsibilities & Center Development Fee.

(a) The Prospective Buyer (transferee) must utilize a Center Development Coordinator to
supervise and coordinate the completion of the required Upgrades. THE PROSPECTIVE
BUYER (TRANSFEREE) AGREES THAT IT SHALL ONLY USE TUPSS’
DESIGNATED CENTER DEVELOPMENT COORDINATOR, AND NO ONE ELSE,
FOR THIS FUNCTION. IF THE CENTER HAS AN AREA FRANCHISEE, THEN
THE AREA FRANCHISEE SHALL BE THE CENTER DEVELOPMENT
COORDINATOR. IF THE CENTER HAS NO AREA FRANCHISEE, THEN TUPSS
SHALL BE THE CENTER DEVELOPMENT COORDINATOR.
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(b) In exchange for receipt of these services and as disclosed in Item 5 of the FDD, the
Prospective Buyer (transferee) must pay a Center Development Fee which shall be: (i) equal
to twenty percent (20%) of the local labor and material costs of Upgrades not to exceed the
$7,000 fee incurred by the Prospective Buyer (transferee); and (ii) at the time of the full Laser
Lite Remodel from Black and Tan the Prospective Buyer (transferee) must pay the then-
current Center Development Fee. This amount shall not include products supplied by TUPSS
or by a TUPSS-approved vendor. The Prospective Buyer (transferee) must pay such Center
Development Fee as stated in a demand submitted by the Center Development Coordinator.

(c) Summary of Center Development Coordinator’s Obligations.

The Center Development Coordinator will be required to enter into a Center Development
Coordination Agreement (“CDCA”) as supplied by TUPSS. Under this Transfer Upgrade
Agreement and under the CDCA, the Center Development Coordinator is expected to
perform, without limitation, the following types of supervisory and coordination duties: (i)
complete, review and submit all Upgrade-related purchase orders to vendors (including to
TUPSS), (ii) scheduling approved contractors’ installation of fixtures, computers, equipment
and decor Upgrades, (iii) ensuring that any installation or other Upgrade-related services
performed by contractors at Prospective Buyer’s (transferee’s) Center be completed in full
compliance with TUPSS’ specifications, and (iv) delivering to TUPSS, no later than (as
applicable): (1) one hundred eighty (180) days after the effective date of Prospective
Buyer’s (transferee’s) franchise agreement or by such extended deadline(s) as may be
provided by TUPSS in the attached Rider for Minimal Interim BT Upgrades, Blue
Horizon Upgrades, or LL Upgrades; or (2) the Full Laser Lite Remodel Deadline, all
required digital photographs, cost ledger and paid receipts that will be evaluated by TUPSS
for purposes of determining whether compliance was successfully completed (“Compliance
Package™). In the event Prospective Buyer (transferee) is making Minimal Interim BT
Upgrades within one hundred eighty days (180) following the effective date of Prospective
Buyer’s (transferee’s) franchise agreement and will complete a full Laser Lite Remodel at a
later date, an additional Compliance Package will need to be submitted to and approved by
TUPSS following completion of the full Laser Lite Remodel.

5. Estimates Only.

Prospective Buyer (transferee) acknowledges that (a) the dollar amount listed for Upgrades in the
attached Rider to Transfer Upgrade Agreement is an estimate only; (b) product and material
prices are subject to change without prior notice; (c) labor cost estimates are based upon national
averages; and (d) Prospective Buyer (transferee) may have to spend additional amounts for
Upgrades to the extent that these estimates are below the actual amounts required to complete all
Upgrades.

6. TUPSS’ Authority to Desighate Upgrade Payments from Escrow as Either Direct to Vendor
or Reimbursement to Franchisee.

TUPSS reserves the right to designate each particular required Upgrade as either (a) to be paid
directly from the escrowed Upgrade monies to the TUPSS-approved vendor(s) that complete or
provide such Upgrades, or (b) to be paid to the Prospective Buyer (transferee) in reimbursement
of such Prospective Buyer’s (transferee’s) payment to TUPSS-approved vendor(s), only if the
Center is deemed by TUPSS to be compliant. If and when TUPSS makes such designations,
Prospective Buyer (transferee) agrees to comply with such designations. In general, but without
limitation, TUPSS will permit payments for TUPSS-approved products to be made directly to
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vendors, and TUPSS will (generally) require that payment for Upgrade-related services be
reimbursed to the Prospective Buyer (transferee), only after TUPSS has confirmed that such
services were performed in accordance with TUPSS’ specifications (e.g., TUPSS has reviewed
and approved the Compliance Package).

7. Return to Prospective Buyer (transferee) of Any Remaining and Unused Escrowed Upgrade
Monies.

After TUPSS confirms (through review of digital photographs, cost ledger and paid receipts, etc.)
that all Upgrades have been completed to TUPSS’ satisfaction, TUPSS will, within thirty (30)
business days thereafter remit any remaining and unused escrowed Upgrade monies to the
Prospective Buyer (transferee), after first applying those funds against any monies owed by
Prospective Buyer (transferee) (or by any affiliate of Prospective Buyer (transferee)) to TUPSS.
Prospective Buyer (transferee) understands and agrees that if this Transfer Upgrade Agreement’s
Rider permits Prospective Buyer (transferee) to complete certain specified Upgrades by a
deadline that exceeds those set forth in Section 3 above, TUPSS retains the right to hold any
remaining Upgrade monies, to be used for such future Upgrades.

8. If Completion Deadline is Not Met, TUPSS Reserves the Right to Complete Upgrades with
Escrowed Upgrade Monies.

A critical factor in TUPSS’ decision of whether to approve Prospective Buyer (transferee) for
franchise ownership is such party’s agreement to timely complete all required Upgrades, as
specified in this Transfer Upgrade Agreement. If, for any reason, TUPSS does not receive
confirmation to TUPSS’ satisfaction that all required Upgrades were completed prior to the
above-referenced deadlines, then TUPSS reserves the right, without obligation, and is hereby
fully authorized by Prospective Buyer (transferee), to immediately thereafter complete all
required Upgrades by such party as TUPSS may designate (which may be TUPSS, the Area
Franchisee, or a third party).

UNDER SUCH CIRCUMSTANCES, PROSPECTIVE BUYER (TRANSFEREE)
PROMISES TO: (A) FULLY COOPERATE IN MAKING ITS CENTER ACCESSIBLE
TO THE PARTY THAT TUPSS DESIGNATES TO COMPLETE SUCH UPGRADES,
AND (B) DIRECTLY PAY TO THE CENTER DEVELOPMENT COORDINATOR ANY
AMOUNT REQUIRED TO COMPLETE THE UPGRADES THAT IS IN EXCESS OF
THE ESTIMATED AMOUNTS THAT WERE ESCROWED BY THE PROSPECTIVE
BUYER (TRANSFEREE). IF, FOR ANY REASON, THE ESCROWED UPGRADE
FUNDS HAVE NOT BEEN FULLY APPLIED TOWARD THE COMPLETION OF
THOSE CENTER UPGRADES PRIOR TO PROSPECTIVE BUYER’S
(TRANSFEREE’S) SALE OF THE CENTER TO A TUPSS-APPROVED PURCHASER,
SUCH FUNDS SHALL REMAIN TO BE APPLIED FOR THE CENTER UPGRADES
AND NOT RETURNED TO PROSPECTIVE BUYER.

9. Violation. Prospective Buyer (transferee) and Seller agree that any violation by Prospective
Buyer (transferee) and/or Seller of this Transfer Upgrade Agreement shall constitute a material
violation of the Prospective Buyer’s (transferee’s) franchise agreement (if executed) and/or of the
Seller’s Franchise Agreement, as applicable.

10. Miscellaneous. This Transfer Upgrade Agreement shall be construed in accordance with the law
of the State of California. Exclusive venue and jurisdiction will lie within the courts of the State
of California or within the courts of the United States of America. This Transfer Upgrade
Agreement (including attached Rider) constitutes the entire agreement between the parties
concerning the subject matter hereof, and supersedes any and all prior or contemporaneous
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written or oral representations and understandings regarding such subject matter including the
purchase and sale agreement executed between the Prospective Buyer (transferee) and the Seller;
without limiting the foregoing it is agreed that to the extent there is any inconsistency between
this Transfer Upgrade Agreement and any other agreement between Prospective Buyer
(transferee) and Seller, the terms of this Transfer Upgrade Agreement shall govern. This Transfer
Upgrade Agreement cannot be modified except by a written amendment signed by all of the
parties hereto. Nothing in this Transfer Upgrade Agreement or in any related agreement is
intended to disclaim the representations TUPSS has made in its franchise disclosure document.
The parties hereby consent to the use of electronic signatures (e.g., via DocuSign®) and
electronic methods of delivery in connection with the execution of this Transfer Upgrade
Agreement and any related or ancillary documents by the parties. In the event that any signature
is delivered by facsimile transmission or e-mail of a .pdf file, or by electronic signature pursuant
to applicable laws, such signature or electronic execution shall create a valid and binding
obligation of the party executing (or on whose behalf such signature is executed) with the same
force and effect as if such were an original thereof.

Please sign and date, etc., as requested below, to acknowledge that you agree to be bound by the
terms stated above.

AGREED TO AND ACCEPTED BY:

PROSPECTIVE BUYER (TRANSFEREE)

Prospective Buyer’s (transferee’s) Printed Name:

If Prospective Buyer (transferee) is a corporation or other legal entity, printed name of individual who

will

be signing on behalf of such entity:

Title:

Prospective Buyer’s (transferee’s) Signature:

Date:

(if applicable)

SELLER

Seller’s Printed Name:

If Seller is a corporation or other legal entity, printed name of individual who will be signing on behalf of

such entity:

Title: (if applicable)

Seller’s Signature: Date:

AREA FRANCHISEE [TO BE EXECUTED ONLY BY AREA FRANCHISEES**]

Area Franchisee’s Printed Name:
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If Area Franchisee is a corporation or other legal entity, printed name of individual who will be signing
on behalf of such entity:

Title: (if applicable)

Area Franchisee’s Signature: Date:

THE UPS STORE, INC.

(Printed Name): Title:

By (Signature): *Date:
*Effective Date
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The UPS Store - Laser Lite/Blue Horizon

Please submit the complete Excel order workbook with shipping tab completed along with signed Master Cover and Terms & Conditions as follows:
-- Any Centers with an active event (new center opening, renewal, or transfer) in FRAMIS upload through FRAMIS.

-- Voluntary Relocations, Remodels and Facelifts not tied to a Transfer, Renewal or Close/Reopen send to e-mail: orderworkbook@upsstore.com.

***NOTE: Rider must be submitted in Excel format and signature pages in PDF format

RIDER - Area/representative to carefully review the Rider in detail as items may have changed or been added. Once complete, the Area/representative must review in
detail with all appropriate parties.

Date: Area Number: Corporate Owned?
Center No: Franchise Owner:
i . @ Domestic
Project Ty?e.N Cent Project Type Location Type: () Hi, AK or PR
lew Center et
- O O International
O Remodel L Upgrade () Internationa

'S i Q) Facelift
UpgradeType

(Shipper number used to bill freight for all UPSable items ONLY, from all vendors other than HP)

IMPORTANT INFORMATION

Your The UPS Store, Inc. Modular Fixtures components, Retail Display Fixtures, Merchandising Accessories and Construction Documents are based on the Preliminary Design that you have previously approved. ANY|
CHANGES TO THIS FIXTURE ORDER CAN RESULT IN A TWO-WEEK DELAY AND A $350.00 REDESIGN FEE. In addition, The UPS Store, Inc., requires a minimum of 48 hours to review and revise these totals; at that|
time a new breakdown will be resubmitted to you, the Franchise Owner. Sales tax is to be paid at the time of placing vendors' orders for outright purchases only. PLEASE NOTE: 1) Pricing and products on this|
[document is subject to change without prior notice. 2) This document is valid for one year; if order is not placed within one year of the date printed on this document, the fixture order must be submitted to the|
Design and Construction Department to validate that the fixtures and pricing are accurate. 3) Refer to the Freight Program Signature Page for shipping and returns procedures. **4) By signing below you are|
lauthorizing The UPS Store, Inc., to place orders for all items listed in this workbook and understand that all freight for technology/equipment from vendors other than HP will be billed to your UPS Shipper Account
number, if entered above.

All parties acknowledge that: 1) The Rider to the Upgrade Agreement has been verified by the Center Development Coordinator to ensure all items needed to complete the required upgrades are listed; incomplete
orders will not be accepted. 2) Prospective Buyers are solely responsible for (a) paying for all required upgrades, (b) depositing all required upgrade monies into an upgrade account controlled solely by The UPS|
Store, Inc., and (c) implementing all of the upgrades specified in this Rider. 3) The dollar amount listed for upgrades is an ESTIMATE ONLY and subject to change without prior notice. In the event the actual order|
lamount is higher than the available funds in the Upgrade account, the Area Franchisee will be notified that additional funds will be required from the franchisee. 4) The Franchisee may have to pay additional
lamounts in the event that these estimates are below the actual amounts required to complete all upgrades. If there is a remaining balance in the Upgrade account, once the center is deemed compliant, the|
remaining funds will be EFT'd back to the center. 5) The Rider does NOT account for nighttime or weekend labor rates. **6) By signing below you are authorizing The UPS Store, Inc., to place orders for related|
upgrades and understand that freight for technology/equipment from vendors other than HP will be billed to your UPS Shipper Account number, if entered above.

PRICE (Fixtures), Technology and Equipment:
The UPS Store, Inc. Modular Fixture and Mailbox C ( Leased Items) $
isil ies (Non L *Includes Display Panels/Accessories $
Lighting (Non L $
Optional Security Gate (Esti only) $
nology 00 (| Leased Items) $
and Track Pad $
Exterior Signs with Labor (Estil only does not include taxes if $
Costs for Ce Fees & Permits (Esti only does not include taxes if $
The UPS Store, Inc. Design Fee *Not Taxed $
il Laser Lite Costs Deposit
PRICE (FIXTURES), TECHNOLOGY AND EQUIPMENT SUBTOTAL $ #REF!
Sales Tax (If applicable) 0.000% $ #REF!
Direct Vendor Subscriptions Estimate form $
Direct Vendor Graphics Estimate form $
Direct Vendor Flooring Estimate form $
Direct Vendor IOPC HD Mail Systems Estimate and Order form $
LABOR:
Other Local Labor & Locally Procured Product/Permits $
Optional Security Gate ion and Permits $
gy i $
PRICE TAB VENDOR LABOR ESTIMATE TOTAL (Taxes not i ) $ =
Sales Tax (If applicable) 0.000% TECH AND GATE INSTALL TOTAL with Tax §
FREIGHT/SHIPPING:
Modular Fixtures (Freight is an estil and is subject to change) $
Lighting (Freight is an esti and is subject to change) $
i Freight Charge for New York, Alaska, Hawaii $
FRTSEC Mailbox Modules C i $
FRTMINI Mini Pak'r Ci $
METRO SHIPPING Optit Security Gate Shipping Cost (Freight & Crating) $
FRTDRP i $
FREIGHTPOS Technology $
FREIGHTPOS Technology 00 $
FREIGHT SUBTOTAL $ =
Sales Tax (If applicable) 0.000% $
Center [« ination Fee (CDC/COA) $
Lease Down Payment - Fixtures (] Sales Tax/Doc Fee) $
Lease Down Pay - i and gy (. Sales Tax/Doc Fee) $
Amount to be collected by The UPS Store, Inc. Request for funds (RFF) $
GRAND TOTAL $
Please ndicate It the ‘Wil e paid Wi Oan proceeds. EXIisting Franchise Owners must have already
No applied and qualified for the TUPSS loan to utilize this option. If you have not submitted a
remodel/upgrades/relocation or MCO New Center loan application, you will need to pay for the OOW by other means.
If vou aooly and gualify within three months of vour OOW pavment, TUPSS will reimburse the amount paid.
APPROVAL:
Franchisee/Prospective Date:
Buyer Signature:
Center Development Date:

Coordinator's Signature:
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RENEWAL UPGRADE AGREEMENT

This RENEWAL UPGRADE AGREEMENT (“Upgrade Agreement”) is made between:

The UPS Store, Inc. (“TUPSS”); and [NOT A PARTY IF THE CENTER IS LOCATED IN A TUPSS-
OWNED AREA] (“Area
Franchisee”); and
(“Franchisee”).

BACKGROUND

Franchisee seeks to renew its franchise for Center Number (the “Center”) under a then-current
version of TUPSS’ franchise agreement. Normally, in consideration of a franchisee’s request to renew its
franchise, TUPSS requires the The UPS Store Center to undergo certain upgrades to bring the The UPS
Store Center to TUPSS’ then-current standards in advance of the renewal date.

As a condition of TUPSS’ consent to the renewal, TUPSS requires that the Center undergo upgrades to
computers, equipment, signage, fixtures and décor (collectively “Upgrades™) as described and itemized
on the “Rider to the Renewal Upgrade Agreement” (also referred to as “Rider”) which is attached to
the execution copy of this Upgrade Agreement.

As of the effective date of this Upgrade Agreement, TUPSS’ current design is the Laser Lite design. As
one condition of TUPSS’ consent to the renewal, The UPS Store Centers operating with a Black and Tan
(TUPSS 2000) design must be remodeled to the Laser Lite design in accordance with the terms of this
Upgrade Agreement (the “LL Remodel”). TUPSS provides estimates of the costs franchisees will incur
for the LL Remodel, including local labor, in Item 7 of its then-current Franchise Disclosure Documents.
TUPSS will provide Franchisee with Center-specific LL Remodel costs at the time that a design for the
Center is created for the LL Remodel.

Renewal Scenario 1: For a short period of time, TUPSS will extend the time period for the LL Remodel
for The UPS Store Centers whose Franchise Agreement expiration date falls between May 1, 2022 and
October 31, 2024 (the “Laser Lite Renewal Remodel Extension”). Franchisees that choose to
participate in the Laser Lite Renewal Remodel Extension will be required to complete minimally required
Black and Tan (TUPSS 2000) Upgrades on or before the expiration date of the current ten (10)-year
franchise agreement between the franchisee and TUPSS (the “Minimal Interim BT Upgrades™). The
date by which Franchisee would be required to complete Franchisee’s LL Remodel under Scenario 1 may
be determined by referring to the Laser Lite Renewal Remodel Extension Timeline policy posted on The
UPS Store Hub.

Renewal Scenario 2: Franchisees that choose to complete the LL Remodel now at time of franchise
agreement renewal will not complete Minimal Interim BT Upgrades and have declined the Laser Lite
Renewal Remodel Extension. Franchisees that choose Renewal Scenario 2 must complete the LL
Remodel on or before the expiration date of the current ten (10)-year franchise agreement between the
franchisee and TUPSS.

In either Scenario 1 or Scenario 2 above, the date by which the full LL Remodel must be completed is
hereinafter referred to as the “Full Laser Lite Remodel Deadline.”

The box checked below indicates the choice made by Franchisee for the Upgrades and indicates
Franchisee’s agreement to complete the LL Remodel by the Full Laser Lite Remodel Deadline:
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O Franchisee has committed to complete the full LL Remodel on or before the expiration date of
the current ten (10)-year Franchise Agreement between Franchisee and TUPSS <<insert renewal
date>>.

O Franchisee has committed to complete Minimal Interim BT Upgrades on or before the
expiration date of the current ten (10)-year Franchise Agreement between Franchisee and TUPSS
<<insert renewal date>> and then will complete the full LL Remodel by the Full Laser Lite
Remodel Deadline << insert extension date>>.

Renewal Scenario 3: If the Center is operating under the Blue Horizon design as of the effective date of
this Upgrade Agreement, then Franchisee may retain the Blue Horizon design at the Center as part of the
franchise agreement renewal for the Center. Franchisee shall complete the Blue Horizon Upgrades
(“Blue Horizon Upgrades”), which are described and itemized on the attached Rider and may include
upgrades or design modifications to align with the current Laser Lite design. Franchisee shall complete
the Blue Horizon Upgrades described and itemized in this Upgrade Agreement and Rider on or before the
expiration date of the current ten (10)-year franchise agreement between Franchisee and TUPSS.

RIDER WITH COST ESTIMATE OF UPGRADES:

(Minimal Interim BT Upgrades, LL Remodel, or Blue Horizon Upgrades, whichever is applicable
to the Center)

TUPSS estimates the Upgrades’ combined cost with local labor (if applicable) as described and itemized
on the attached Rider, to be $ . However, if TUPSS authorizes Franchisee to purchase any
Upgrade items that result in a reduction to the above estimated Upgrades cost as reflected on the Rider’s
“grand total” line, then: (a) such revised grand total shall constitute a modification to TUPSS’ Upgrade
cost estimated above; and (b) such updated Upgrades cost shall be the amount that must be funded by the
Franchisee, as provided in Section 2 below.

THE PARTIES AGREE AS FOLLOWS:

1. This Upgrade Agreement shall become effective on the date that it is counter-signed by TUPSS
(the “Effective Date”).

2. Franchisee has agreed that Franchisee alone is responsible for paying for and implementing all of
the Upgrades, as are specified below by TUPSS. TUPSS’ execution of this Upgrade Agreement
does not commit TUPSS to renew Franchisee’s Franchise Agreement for the Center if Franchisee
otherwise fails to comply with all the conditions for renewal stated in Franchisee’s current
Franchise Agreement.

3. Applicable Dates:

No later than sixty (60) days prior to the expiration date of the current 10-year Franchise
Agreement between Franchisee and TUPSS, Franchisee agrees to purchase from TUPSS all of the
equipment (including computers) required in order to Upgrade Franchisee’s Center to then-
current System Standards and Specifications for POS/CMS, hardware, software and any other
computer-related systems required for Center. Franchisee agrees to install (to TUPSS’
satisfaction) all equipment (including computers) required in order to Upgrade Franchisee’s
Center to then-current System Standards and Specifications for POS/CMS, hardware, software
and any other computer-related systems required for Center on or before the expiration date of the
current ten (10)-year Franchise Agreement between Franchisee and TUPSS.
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If Franchisee chose to participate in the Laser Lite Renewal Remodel Extension (e.g., Scenario
1), Franchisee must complete the Minimal Interim BT Upgrades on or before the expiration date
of the current ten (10)-year Franchise Agreement between Franchisee and TUPSS. Franchisee
will then need to take the steps outlined below for the LL Remodel and complete the LL Remodel
by the Full Laser Lite Remodel Deadline in accordance with Scenario 1 described above.

If Franchisee chose to complete the LL Remodel now at time of Franchise Agreement renewal
(e.g., Scenario 2), Franchisee must follow the steps outlined below and complete the LL Remodel
on or before the expiration date of the current ten (10)-year Franchise Agreement between
Franchisee and TUPSS (the Full Laser Lite Remodel Deadline in accordance with Scenario 2
described above).

To complete the LL Remodel at the Center on time (i.e., by the Full Laser Lite Remodel
Deadline), Franchisee must:

. Submit a Design Project Request form and all associated documents to start the
process to update the center design for the remodel no later than seven (7) months prior to
the Full Laser Lite Remodel Deadline.

. Purchase from TUPSS and TUPSS’ approved vendors all of the fixtures,
equipment, and décor items required for the LL Remodel no later five (5) months prior to
the Full Laser Lite Remodel Deadline.

. Complete the LL Remodel buildout for the Center and timely take all steps
necessary to facilitate the submission to TUPSS of a complete compliance package for
review and approval by TUPSS no later than one (1) month prior to the Full Laser Lite
Remodel Deadline.

If Franchisee operates the Center under the Blue Horizon design and chooses to retain the Blue
Horizon design at the Center as of Franchise Agreement renewal (e.g., Scenario 3), Franchisee
must complete the Blue Horizon Upgrades on or before the expiration date of the current ten (10)-
year Franchise Agreement between Franchisee and TUPSS.

4. Center Development Coordination Responsibilities & Center Development Fee.

(a) The Franchisee must utilize a Center Development Coordinator to supervise and coordinate
the completion of the required Upgrades. THE FRANCHISEE AGREES THAT IT
SHALL ONLY USE TUPSS’ DESIGNATED CENTER DEVELOPMENT
COORDINATOR, AND NO ONE ELSE, FOR THIS FUNCTION. IF THE CENTER
HAS AN AREA FRANCHISEE, THEN THE AREA FRANCHISEE SHALL BE THE
CENTER DEVELOPMENT COORDINATOR. IF THE CENTER HAS NO AREA
FRANCHISEE, THEN TUPSS SHALL BE THE CENTER DEVELOPMENT
COORDINATOR.

(b) In exchange for receipt of these services, the Franchisee must pay a Center Development Fee
which shall be: (i) equal to twenty percent (20%) of the local labor and local material costs of
Upgrades incurred by the Franchisee; and (ii) except that for Center renewals which result in
a relocation or remodel of the Center (including “facelifts” which are remodels without
Design changes) this Center Development Fee shall be $7,000. This amount shall not include
products supplied by TUPSS or by a TUPSS-approved vendor. The Franchisee must pay such
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Center Development Fee as stated in an invoice submitted by the Center Development
Coordinator.

(c) Summary of Center Development Coordinator’s Obligations.

The Center Development Coordinator will be required to enter into a Center Development
Coordination Agreement (“CDCA”) as supplied by TUPSS. Under this Upgrade Agreement
and under the CDCA, the Center Development Coordinator is expected to perform, without
limitation, the following types of supervisory and coordination duties: (i) complete, review
and submit all Upgrade-related purchase orders to vendors (including to TUPSS), (ii)
scheduling approved contractors’ installation of fixtures, computers, equipment and decor
Upgrades, (iii) ensuring that any installation or other Upgrade-related services performed by
contractors at Franchisee’s Center be completed in full compliance with TUPSS’
specifications, and (iv) delivering to TUPSS, on or before the expiration date of the
current_Franchise Agreement between Franchisee and TUPSS, all required digital
photographs, cost ledger and paid receipts that will be evaluated by TUPSS for purposes of
determining whether compliance was successfully completed. In the event Franchisee has
elected to take advantage of the Laser Lite Renewal Remodel Extension (i.e., make Minimal
Interim BT Upgrades on or before the expiration date of the current Franchise Agreement
between Franchisee and TUPSS and complete a LL Remodel by the Full Laser Lite Remodel
Deadline), an additional compliance package will need to be submitted to and approved by
TUPSS following completion of the full LL Remodel.

5. Estimates Only.

Franchisee acknowledges that (a) the dollar amount listed above for Upgrades is an estimate only,
and (b) Franchisee may have to spend additional amounts for Upgrades to the extent that these
estimates are below the actual amounts required to complete all Upgrades.

6. Violation. Franchisee understands that any violation of this Upgrade Agreement shall constitute
a material violation of the Franchisee’s Franchise Agreement.

7. Miscellaneous. This Upgrade Agreement shall be construed in accordance with the law of the
State of California. Exclusive venue and jurisdiction will lie within the courts of the State of
California or within the courts of the United States of America. This Upgrade Agreement
constitutes the entire agreement between the parties concerning the subject matter hereof, and
supersedes any and all prior or contemporaneous written or oral representations and
understandings regarding such subject matter. This Upgrade Agreement cannot be modified
except by a written amendment signed by all of the parties hereto. Nothing in this Upgrade
Agreement or in any related agreement is intended to disclaim the representations TUPSS has
made in its franchise disclosure document. The parties hereby consent to the use of electronic
signatures (e.g., via DocuSign®) and electronic methods of delivery in connection with the
execution of this Upgrade Agreement and any related or ancillary documents by the parties. In
the event that any signature is delivered by facsimile transmission or e-mail of a .pdf file, or by
electronic signature pursuant to applicable laws, such signature or electronic execution shall
create a valid and binding obligation of the party executing (or on whose behalf such signature is
executed) with the same force and effect as if such were an original thereof.

[Signature Page Follows]

EX H-2-4
FA 12/05/2023
ACTIVE\1605677127.2



Exhibit H to Franchise Agreement

Please sign and date, etc., as requested below, to acknowledge that you agree to be bound by the
terms stated above.

AGREED TO AND ACCEPTED BY:
FRANCHISEE

Franchisee’s Printed Name:

If Franchisee is a corporation or other legal entity, printed name of individual who will be signing on
behalf of such entity:

Title: (if applicable)
Franchisee’s Signature: Date:
AREA FRANCHISEE [**NOT A PARTY FOR TUPSS-OWNED AREAS**]

Area Franchisee’s Printed Name:

If Area Franchisee is a corporation or other legal entity, printed name of individual who will be signing
on behalf of such entity:

Title: (if applicable)

Area Franchisee’s Signature: Date:

THE UPS STORE, INC.

(Printed Name): Title:
By (Signature): *Date:
*Effective Date
EX H-2-5
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The UPS Store - Laser Lite/Blue Horizon

Please submit the complete Excel order workbook with shipping tab completed along with signed Master Cover and Terms & Conditions as follows:
-- Any Centers with an active event (new center opening, renewal, or transfer) in FRAMIS upload through FRAMIS.

-- Voluntary Relocations, Remodels and Facelifts not tied to a Transfer, Renewal or Close/Reopen send to e-mail: orderworkbook@upsstore.com.

***NOTE: Rider must be submitted in Excel format and signature pages in PDF format

RIDER - Area/representative to carefully review the Rider in detail as items may have changed or been added. Once complete, the Area/representative must review in
detail with all appropriate parties.

Date: Area Number: Corporate Owned?
Center No: Franchise Owner:
i . @ Domestic
Project Ty?e.N Cent Project Type Location Type: () Hi, AK or PR
lew Center et
- O O International
O Remodel L Upgrade () Internationa

'S i Q) Facelift
UpgradeType

(Shipper number used to bill freight for all UPSable items ONLY, from all vendors other than HP)

IMPORTANT INFORMATION

Your The UPS Store, Inc. Modular Fixtures components, Retail Display Fixtures, Merchandising Accessories and Construction Documents are based on the Preliminary Design that you have previously approved. ANY|
CHANGES TO THIS FIXTURE ORDER CAN RESULT IN A TWO-WEEK DELAY AND A $350.00 REDESIGN FEE. In addition, The UPS Store, Inc., requires a minimum of 48 hours to review and revise these totals; at that|
time a new breakdown will be resubmitted to you, the Franchise Owner. Sales tax is to be paid at the time of placing vendors' orders for outright purchases only. PLEASE NOTE: 1) Pricing and products on this|
[document is subject to change without prior notice. 2) This document is valid for one year; if order is not placed within one year of the date printed on this document, the fixture order must be submitted to the|
Design and Construction Department to validate that the fixtures and pricing are accurate. 3) Refer to the Freight Program Signature Page for shipping and returns procedures. **4) By signing below you are|
lauthorizing The UPS Store, Inc., to place orders for all items listed in this workbook and understand that all freight for technology/equipment from vendors other than HP will be billed to your UPS Shipper Account
number, if entered above.

All parties acknowledge that: 1) The Rider to the Upgrade Agreement has been verified by the Center Development Coordinator to ensure all items needed to complete the required upgrades are listed; incomplete
orders will not be accepted. 2) Prospective Buyers are solely responsible for (a) paying for all required upgrades, (b) depositing all required upgrade monies into an upgrade account controlled solely by The UPS|
Store, Inc., and (c) implementing all of the upgrades specified in this Rider. 3) The dollar amount listed for upgrades is an ESTIMATE ONLY and subject to change without prior notice. In the event the actual order|
lamount is higher than the available funds in the Upgrade account, the Area Franchisee will be notified that additional funds will be required from the franchisee. 4) The Franchisee may have to pay additional
lamounts in the event that these estimates are below the actual amounts required to complete all upgrades. If there is a remaining balance in the Upgrade account, once the center is deemed compliant, the|
remaining funds will be EFT'd back to the center. 5) The Rider does NOT account for nighttime or weekend labor rates. **6) By signing below you are authorizing The UPS Store, Inc., to place orders for related|
upgrades and understand that freight for technology/equipment from vendors other than HP will be billed to your UPS Shipper Account number, if entered above.

PRICE (Fixtures), Technology and Equipment:
The UPS Store, Inc. Modular Fixture and Mailbox C ( Leased Items) $
isil ies (Non L *Includes Display Panels/Accessories $
Lighting (Non L $
Optional Security Gate (Esti only) $
nology 00 (| Leased Items) $
and Track Pad $
Exterior Signs with Labor (Estil only does not include taxes if $
Costs for Ce Fees & Permits (Esti only does not include taxes if $
The UPS Store, Inc. Design Fee *Not Taxed $
il Laser Lite Costs Deposit
PRICE (FIXTURES), TECHNOLOGY AND EQUIPMENT SUBTOTAL $ #REF!
Sales Tax (If applicable) 0.000% $ #REF!
Direct Vendor Subscriptions Estimate form $
Direct Vendor Graphics Estimate form $
Direct Vendor Flooring Estimate form $
Direct Vendor IOPC HD Mail Systems Estimate and Order form $
LABOR:
Other Local Labor & Locally Procured Product/Permits $
Optional Security Gate ion and Permits $
gy i $
PRICE TAB VENDOR LABOR ESTIMATE TOTAL (Taxes not i ) $ =
Sales Tax (If applicable) 0.000% TECH AND GATE INSTALL TOTAL with Tax §
FREIGHT/SHIPPING:
Modular Fixtures (Freight is an estil and is subject to change) $
Lighting (Freight is an esti and is subject to change) $
i Freight Charge for New York, Alaska, Hawaii $
FRTSEC Mailbox Modules C i $
FRTMINI Mini Pak'r Ci $
METRO SHIPPING Optit Security Gate Shipping Cost (Freight & Crating) $
FRTDRP i $
FREIGHTPOS Technology $
FREIGHTPOS Technology 00 $
FREIGHT SUBTOTAL $ =
Sales Tax (If applicable) 0.000% $
Center [« ination Fee (CDC/COA) $
Lease Down Payment - Fixtures (] Sales Tax/Doc Fee) $
Lease Down Pay - i and gy (. Sales Tax/Doc Fee) $
Amount to be collected by The UPS Store, Inc. Request for funds (RFF) $
GRAND TOTAL $
Please ndicate It the ‘Wil e paid Wi Oan proceeds. EXIisting Franchise Owners must have already
No applied and qualified for the TUPSS loan to utilize this option. If you have not submitted a
remodel/upgrades/relocation or MCO New Center loan application, you will need to pay for the OOW by other means.
If vou aooly and gualify within three months of vour OOW pavment, TUPSS will reimburse the amount paid.
APPROVAL:
Franchisee/Prospective Date:
Buyer Signature:
Center Development Date:

Coordinator's Signature:
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(and Addendum ____to Lease)

ADDENDUM TO LEASE
This Addendum to Lease (“Addendum?”) is by and between (“Landlord”);

and (“Tenant™); and The UPS Store, Inc. (“Franchisor”).

The Parties Agree as Follows:

1. This Addendum supplements and is a binding part of the lease between Landlord and
Tenant dated , 20___, (and any renewals thereof) (the “Lease”) for the leased premises
located at (the
“Premises”).

2. To the extent that there is any inconsistency between the terms of the Lease and the terms

of this Addendum, the terms of this Addendum shall govern and control.

3. This Addendum may only be amended in a writing that is signed by all parties. The
parties consent and agree that this Addendum and the terms and conditions hereunder will be binding on,
and enure to the benefit of, any transferee, assignee, or other legal successor to Tenant’s interest in the
Lease.

4. During the Lease’s term (and any renewals or extensions of such term) the parties agree
that the Premises shall be used solely for the operation of a The UPS Store® retail center.

a. Landlord agrees not to lease any space to any tenant that will offer, sell or provide any of
the following products or services:

- Retail packing and shipping services; UPS®, DHL®, FedEx® or any other related overnight
delivery and/or courier services; lockers for package receiving; retail sales of USPS® metered
mail;

- Retail printing services, including color and black and white photocopying, digital printing;
digital imaging, binding, on-line printing/document access; mounting, laminating; large format
printing, and the production of banners;

- Retail mailbox services; and retail package receipt, storage, forwarding, and management
services.

b. Landlord further agrees that during the Lease’s term, Landlord shall not place, or allow
the placement of, any additional parcel/overnight delivery boxes or non-UPS lockers for package
receiving for overnight delivery services within the Common Area or in any retail space with a square
footage less than 7,500 square feet.

C. Notwithstanding anything to the contrary herein, the prohibitions provided in Sections
4.a. and/or 4.b. of this Addendum shall not apply to:

- Landlord’s current tenants as of the date of this Addendum who have permitted use under the
terms of a valid existing lease as of the effective date of this Addendum; and/or
- Any tenant with leased premises over 7,500 square feet.

d. In the event Landlord breaches Sections 4.a. or 4.b. of this Addendum, Tenant shall have
the right to (i) immediately terminate the Lease upon 60 days’ notice without further obligation
notwithstanding any provision to the contrary in the Lease, (ii) to enforce the applicable provision
breached (Section 4.a. and/or 4.b.) by injunction, in addition to Tenant’s other legal remedies upon breach
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hereof, and (iii) an automatic abatement of fifty percent (50%) of the monthly base rent for the Premises,
which abatement shall continue throughout the period of such breach until the earlier of the date the
breach is cured or three hundred and sixty (360) days from the date the breach commenced. In the event
Tenant does not exercise Tenant’s right to terminate the Lease under this Section, the monthly base rent
shall revert to the monthly base rent in accordance with the terms of the Lease.

5. For value received, Tenant hereby assigns its rights under the Lease (or, if applicable,
under a renewal term lease) to Franchisor, and Landlord hereby consents to such assignment, subject to
the following conditions:

a. One of these events (“Events”) has occurred:
(i) Tenant has failed to cure defaults under the Lease, or

(ii) Termination and/or expiration of Tenant’s Franchise Agreement with Franchisor
during the Lease’s term (or during any extension of such term); and

b. Franchisor sends written notice (“Franchisor Notice”) to the Landlord and Tenant
confirming that Franchisor exercises its right (not obligation) to accept such Lease assignment within
thirty (30) days; and

C. If the applicable Event included a Lease default by Tenant, Franchisor fully cures such
default within fifteen (15) business days of the Franchisor Notice. If Franchisor fails to fully cure the
defaults to Landlord’s satisfaction by such deadline, the assignment would be rendered null and void.

d. Landlord shall not unreasonably withhold its consent if and when Franchisor (if it has
exercised its rights under this Addendum) seeks to assign the Lease (or, if applicable, renewal term lease)
to any third party that is creditworthy according to Landlord’s original qualification criteria for the Lease
and meets Franchisor’s requirements for franchise ownership.

Upon receipt by Landlord of an assumption agreement under which the assignee agrees to assume: (i) the
Lease (or, if applicable, renewal lease), and (ii) all of Franchisor’s duties thereunder, Franchisor shall
thereupon be released from all liability as tenant from and after such date of assignment, without need for
additional written confirmation of such release from Landlord to Franchisor.

6. Notices

a. Landlord promises to send to Franchisor and area franchisee copies of any notices of
default or termination or non-renewal that it gives to Tenant, as well as notice of material changes to the
terms of this Lease, estoppel, or change of ownership of the property governed by the Lease at the same
time Landlord sends any such notice to Tenant.

b. All written notices described herein must use a commercial overnight courier with next
day delivery (and receipt provided), or certified mail (postage prepaid, return receipt requested). For all
purposes, Franchisor shall be contacted at: Legal Department, The UPS Store, Inc., 6060 Cornerstone
Court West, San Diego, CA 92121 and area franchisee shall be contacted
at: .

(For Landlord’s and Tenant’s mailing addresses, see the signature lines below.)

7. Franchisor does not assume any obligation under the Lease, (or, if applicable, under
a renewal term lease) unless and until Franchisor expressly assumes such Lease (or, if applicable
renewal term lease) obligation.
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8. In the event Tenant ceases operations of or closes The UPS Store retail center to the
public, Franchisor (or its representative) may enter the Premises without being guilty of trespass to effect
de-identification or removal of Franchisor’s proprietary computer and other equipment, software,
documents, and interior brand-identifying trade dress and any mail and packages of the brand’s
customers. Franchisor agrees to repair any substantial or extraordinary damage, more than the standard
wear and tear, caused by said removal of equipment and trade dress.

9. Franchisor shall be entitled to recover from Tenant all amounts Franchisor pays to
Landlord to cure Tenant’s defaults under the Lease, including interest and reasonable collection costs.

10. The parties hereby consent to the use of electronic signatures (e.g., via DocuSign®) and
electronic methods of delivery in connection with the execution of this Addendum and any related or
ancillary documents by the parties. In the event that any signature is delivered by facsimile transmission
or e-mail of a .pdf file, or by electronic signature pursuant to applicable laws, such signature or electronic
execution shall create a valid and binding obligation of the party executing (or on whose behalf such
signature is executed) with the same force and effect as if such were an original thereof.

[SIGNATURE PAGE FOLLOWS]
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AGREED TO AND ACCEPTED BY:

LANDLORD: (print Name of Landlord)

Signature of Landlord’s Authorized Representative Date of Signature

Print Name of Landlord’s Authorized Representative Title

Landlord’s Address:

Landlord’s Phone Number and Fax Number:

TENANT: (print Name of Tenant)

Signature of Tenant’s Authorized Representative Date of Signature

*Print Name of Tenant’s Authorized Representative *Title
*(Applicable if Tenant is a legal entity such as a corporation, partnership, LLC, etc.)

Tenant’s Address:

Tenant’s Phone Number and Fax Number:

FRANCHISOR:  THE UPS STORE, INC.

Signature of Franchisor’s Authorized Representative

*Date of Franchisor’s Counter-Signature: *Effective Date of this Addendum
Print Name of Franchisor’s Authorized Representative Title
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SPOUSAL CONSENT

With regard to the Franchise Agreement for The UPS Store Center # with The UPS Store,
Inc. (“TUPSS”), I, , represent and agree as follows:

1.

2.

I am the spouse of

My spouse is either the Franchisee for the above referenced Franchise or he/she owns some or all
of the ownership interest in such Franchise if such Franchisee is a corporation, LLC, partnership
or other legal entity.

I am neither a Franchisee for the above referenced Franchise nor do | own any equity interest in
any corporation, LLC, partnership or other legal entity that may own the above referenced
Franchise.

I hereby acknowledge that as a spouse to a Franchisee (or to a person that owns an interest in a
legal entity that owns a Franchise), | may have access to TUPSS’ confidential and proprietary
System as such is disclosed and made known to my spouse.

I hereby acknowledge that | have read (or have been advised by my spouse or by legal counsel
regarding) (a) the provisions in my spouse’s Franchise Agreement pertaining to non-disclosure of
TUPSS’ confidential or proprietary information, and (b) my spouse’s Non-Competition
Agreement.

I hereby promise that as a result of my access, through my spouse, to TUPSS’ confidential and
proprietary System, | agree that both during and after the term of my spouse’s Franchise
Agreement, | shall be bound by and comply with my spouse’s obligations (a) under such
Franchise Agreement pertaining to non-disclosure of TUPSS’ confidential or proprietary
information, and (b) under my spouse’s Non-Competition Agreement.

I hereby consent to the use of electronic signatures (e.g., via DocuSign®) and electronic methods
of delivery in connection with the execution of this Spousal Consent and any related or ancillary
documents. In the event that any signature is delivered by facsimile transmission or e-mail of a
.pdf file, or by electronic signature pursuant to applicable laws, such signature or electronic
execution shall create a valid and binding obligation of the party executing (or on whose behalf
such signature is executed) with the same force and effect as if such were an original thereof.

Executed on: , at

Printed Name of Franchisee’s Spouse:

Signature of Franchisee’s Spouse:

(City, State)
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THE UPS STORE® FRANCHISEE
UPS INCENTIVE PROGRAM
CONTRACT CARRIER AGREEMENT

THIS CONTRACT CARRIER AGREEMENT (“Agreement”) is entered into between
UNITED PARCEL SERVICE, INC., an Ohio corporation (“UPS™), and
a The UPS Store, Inc. (“TUPSS”),

franchisee (“Participating Franchisee”, “you”, or “your™).
RECITALS

A TUPSS is a franchisor of retail outlets (each, “The UPS Store Center”) that provide a variety of
postal, business, and communications services to businesses and the general public.

B. UPS is an interstate carrier providing transportation and related services to shippers, including
The UPS Store Centers.

C. Participating Franchisee is an independently-owned and operated franchisee of TUPSS, and has
requested UPS services for itself and patrons wishing to conduct business at The UPS Store Center
(“patrons”).

For and in consideration of the mutual covenants and conditions contained in this Agreement, UPS and
Participating Franchisee agree as follows:

AGREEMENT

1. Aagreement for Services; Incorporated Terms. UPS will provide services to you as stated in this
Agreement and in the published applicable UPS Rate and Service Guide and UPS Tariff/Terms and
Conditions of Service in effect at the time of shipment. The terms and conditions of the UPS Rate
and Service Guide and the UPS Tariff/Terms and Conditions of Service can be found at
Www.ups.com, and are incorporated in this Agreement by this reference. If there is a conflict
between the terms of this Agreement on the one hand, and the terms and conditions in the UPS Rate
and Service Guide and UPS Tariff/Terms and Conditions of Service on the other, the terms of the
UPS Tariff/Terms and Conditions of Service and UPS Rate and Service Guide will prevail, except to
the extent provided in Section 8.c. of this Agreement. Addenda One, Two, Three, and Four constitute
a part of this Agreement and are incorporated into this Agreement by this reference.

2. Carrier of Choice. You agree that this Agreement is based on the needs of Participating Franchisee,
and that UPS will be your preferred and recommended carrier of choice for all small package ground,
air, and international shipments.

3. Term. This Agreement is effective (“Effective Date”) as of the date that it is countersigned below
by UPS. This Agreement’s term shall end upon the earlier of: (1) the conclusion (without renewal) of
the Franchise Agreement’s natural term, or (2) the earlier termination of: (a) this Agreement, or (b)
the Franchise Agreement.

4, Temporary Suspension; Termination.

a. Temporary Suspension. If, at any time during the term of this Agreement, Participating
Franchisee is not in full compliance with the terms of its Franchise Agreement with TUPSS,
UPS may temporarily suspend any or all services offered to Participating Franchisee under
this Agreement.
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b. Termination for Default. If Participating Franchisee defaults in its performance of its
obligations of this Agreement, including without limitation a violation of UPS’ designated
maximum Retail Rates for UPS shipping services, UPS may elect to terminate this
Agreement if Participating Franchisee fails to cure the default as specified by UPS within
thirty (30) days of receipt of written notice from UPS. Notwithstanding the foregoing, if you
receive from UPS three (3) or more written notices of default under this Agreement within
any twelve (12) consecutive month period, then, whether or not the default was curable
and/or cured after receipt of notice: (i) such repeated defaults shall be considered incurable,
and (ii) UPS may terminate this Agreement at the same time as, or any time after, UPS
notifies you of the third default, with such termination to become effective upon your receipt
of such notice of termination.

c. Termination for TUPSS Termination of Franchise Agreement. If TUPSS terminates your
Franchise Agreement due to your failure to cure any material default of such Franchise
Agreement as required by TUPSS, such termination shall be deemed to be a simultaneous
uncured and incurable default under this Agreement and shall automatically and
simultaneously result in the immediate termination of this Agreement without any required
notice or other action by UPS.

d. Termination for Certain Conduct. UPS may elect to terminate this Agreement, effective
immediately upon delivery of written notice to you, if you (or any of your owners) engage in
any dishonest, dangerous, unethical, immoral, or similar conduct which, in UPS’ sole
opinion, adversely affects UPS’ reputation and/or the goodwill associated with UPS’
trademarks, service marks, and commercial symbols.

e. Termination for Failure to Timely Pay. Notwithstanding Subsection (b) and (c), above, UPS
may suspend service or terminate this Agreement in its discretion upon your failure to timely
pay any or all charges owed to UPS for services rendered.

5. Incentives and Test Programs.

a. The incentives referenced in Addendum One to this Agreement are contingent upon your
execution of this Agreement and the The UPS Store Franchise Agreement. You must supply
a signed copy of this Agreement to the TUPSS corporate office.

b. UPS may, in its sole and absolute discretion, modify (a) the maximum UPS Retail Rates for
UPS shipping services, and (b) the incentives provided to you; provided, however that UPS
will give ninety (90) days prior written notice of any reduction in the incentives provided to
you.

c. Notwithstanding the restrictions in Section 5.b or similar restrictions in this Agreement, UPS
may engage in test programs in which UPS increases or decreases the UPS Retail Rates for
UPS shipping services that The UPS Store Centers may charge customers. Your The UPS
Store Center must participate in any such test programs, as required by UPS. UPS shall
provide you with thirty (30) days’ written notice of the effective date of the test program.
You acknowledge and agree that, as a result of your The UPS Store Center’s participation in
such test programs, the UPS Retail Rates for the various UPS shipping services offered by
your The UPS Store Center during the test program may differ from the published UPS Retail
Rates, which may result in a reduction of the incentives provided to you under this
Agreement.
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6. Maximum Retail Price. You may not charge more than the maximum UPS Retail Rates designated
by UPS for the various UPS shipping services offered by your The UPS Store Center. You will
accurately input all billing adjustments and requests for compensation.

7. Payment. UPS requires an electronic funds transfer (“EFT”) payment program for the amount of
your UPS bill. Each week your bank deducts the amount from your checking account and transfers
the payment electronically to UPS. Each payment is shown on your regular bank statement. You
agree that you will timely pay all charges owed to UPS for services rendered. UPS reserves the right
to suspend credit and/or terminate this Agreement, and the right to suspend alternative payment terms
or require payment at the time service is requested, in the event that you do not timely pay any or all
charges owed to UPS for services rendered.

8. Participating Franchisee as Shipper.

a. You understand and agree that you will be considered the shipper for all shipments tendered
by you to UPS. All services provided by UPS pursuant to this Agreement are provided to
you as the shipper, and not to patrons.

b. UPS shall have no obligation to deal with patrons in any matters concerning UPS services
provided to you under your shipper number, including, without limitation, tracing requests,
claims, guarantees, COD preparation or remittance, return of undeliverable packages, proper
packaging and labeling, or billing. You may provide patrons with your UPS tracking
number(s) for shipment(s) of packages tendered to you, and UPS may, at its discretion,
respond directly to patrons if they submit such tracking requests to UPS.

c. Claims for loss or damages on shipments may be initiated by you or the patron. You are
responsible for assisting any patron to initiate a claim for loss or damage or requests for
refunds through the Franchise Claims Portal provided by UPS Capital (or other method
hereinafter designated by UPS and/or TUPSS). UPS claims payments may, at UPS’ sole
discretion, be paid to the appropriate patron by UPS (or any other party designated to make
claims payments on behalf of UPS, such as UPS Capital). In the event a UPS claims payment
relating to a shipment you made for a patron is paid to you, you agree to immediately provide
that claims payment to the appropriate patron. Notwithstanding the foregoing or any
provision of this Agreement, as amended, or of any other agreement between you and UPS,
TUPSS, or an affiliate of either UPS or TUPSS, UPS may, in its sole and absolute discretion,
deal with patrons in any matter concerning UPS services provided to you, including, without
limitation, tracing requests, claims (including the payment of claims and/or refunds),
guarantees, COD preparation or remittance, return of undeliverable packages, proper
packaging and labeling, or billing. 1f UPS elects to exercise its discretion to deal directly
with a patron, UPS may obtain the patron's information from the iShip® shipping system, or
you agree to provide the patron's information to UPS upon request. Upon UPS' payment of
any claim or refund directly to the patron, you will be deemed to have (i) assigned any and all
of your rights to or interest in that claims payment or refund to the patron, (ii) waived any
right to receive such claims payment or refund, and (iii) released UPS from any further
obligations or claims with respect to that claims payment or refund.

d. Pursuant to Addendum Four to this Agreement, your UPS account (e.g., shipper number) will
be automatically enrolled in the Enhanced Declared Value (“EDV”) program. Refer to
Addendum Four in the event you later wish to unenroll from the EDV program.

9. Unauthorized Shipments; Hazardous Materials; Security. You agree not to ship via UPS articles
that UPS is not authorized to accept or that UPS states in the effective UPS Rate and Service Guide
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and UPS Tariff/Terms and Conditions of Service that it will not accept, and to ensure that any
packages tendered by you to UPS comply with UPS’ terms of service as set forth in the UPS
Tariff/Terms and Conditions of Service. You agree not to ship via UPS any “Hazardous Materials”
(those materials regulated under Title 49 of the Code of Federal Regulations). You agree to cooperate
with UPS in connection with security measures that currently are in place, and that may be in place in
the future, relating to shipment of packages tendered to you by a patron for shipment.

Proper Packaging and Labeling.

a. You agree to supply UPS with electronic package level detail and packaging labeling in a
form acceptable to UPS, as may be modified or updated at UPS’ discretion, for every package
tendered by you to UPS. Package level detail includes, but is not limited to: consignee’s full
name, complete delivery address, package weight and zone, service option, and package
tracking number. Package labeling includes, but is not limited to: 1Z tracking numbers bar
code, MaxiCode, postal bar code, UPS Routing Code, and appropriate service icon.

b. With the sole exception of international shipments, all packages (including letters) tendered
by you to UPS will bear your return address only and not that of a patron. International
packages and letters tendered by you to UPS should show the patron’s telephone number and
name and address as the return address on the UPS shipping label.

Use of Automated Shipping System; Effective Rates. You will process all packages tendered by
you to UPS under your UPS shipper number using the iShip shipping system and the current
applicable rates. Use of a non-compliant manifest system or incorrect rates will result in a charge of
the greater of $0.50 per package, or $35.00 per week, and UPS may terminate this Agreement in the
event that you use a non-compliant manifest system or incorrect rates and fail to cure such default as
required.

Resources Provided to Participating Franchisee. Provided you are in full compliance with the
terms of this Agreement and your Franchise Agreement with TUPSS, UPS will provide to you for the
life of this Agreement the following resources: Placement on the UPS Service Locator, Dedicated
Support Resources, and 1-800 Support Line.

International Special Commodities - Personal Effects. In addition to other services provided to
you, UPS will provide international transportation of special commodities as set forth in Addendum
Two.

Value Added Services; Accessorial Charges.

a. Saturday Air Pick-Up.

i. If apackage is tendered during the regularly-scheduled Saturday pickup; the Saturday
pickup charge will be waived. Any subsequent requests for additional pickups on the
same day will incur a Saturday pickup charge.

ii. If a Saturday pickup is needed, but The UPS Store location does not have a regularly-
scheduled pickup for Saturday, The UPS Store location must call or request a pickup
via the Internet. The fee for the first request of that day will be waived. Any
subsequent requests for additional pickups on the same day incur a charge.

b. Address Corrections. UPS agrees to waive the accessorial fee for address corrections for
Participating Franchisees.
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c. UPS Delivery Intercept — Redirected Packages. UPS agrees to waive the accessorial fee
for UPS Delivery Intercept redirect requests for Participating Franchisees.

d. UPS Provided Label Printer. UPS agrees to waive the weekly charge for the use of the
UPS Provided Printers for Participating Franchisee.

15. Confidentiality; Advertising; Data Provided to UPS.

a. You agree that this Agreement, including its existence and all of its terms and conditions, and
all rates and other information provided to you by UPS is proprietary information of UPS and
the property of UPS. You and UPS acknowledge the competitive value of the information
and agree to keep such information strictly confidential and, except to TUPSS, not to disclose
it or any part of it to any third person without UPS’ prior written consent.

b. You agree that, except as required by law, you will make no public statement or
advertisement that mentions UPS except in compliance with the provisions of your The UPS
Store Franchise Agreement or with the prior written approval of UPS.

c. UPS may use any data you submit to UPS in conjunction with this Agreement as amended, or
that you otherwise provide to UPS, to fulfill its obligations under this Agreement and as
further articulated in the UPS Section of the Center Operations Manual.

16. Indemnification.

a. UPS Indemnification of You.

UPS agrees to indemnify, defend, and hold harmless you, your parent or subsidiary companies,
and the officers, directors, agents and employees of each of them, and your and their successors
and assigns (“Indemnified Party” or, as applicable, “Indemnified Parties”) from (and by
directly paying, not merely reimbursing the Indemnified Parties) all claims, demands, expenses
(including reasonable attorneys’ and consultants’ fees), liabilities, causes of action, enforcement
procedures, and suits of any kind or nature, whether such claim is brought by a government
agency or any other person or entity (hereinafter “Claims”), which any of the Indemnified Parties
may hereinafter incur as a result of:

i. any package received by you under the UPS Drop Off Program, or other similar
program that may be put in place during the Term of this Agreement which requires
you to receive packages as a delivery location, except to the extent that such Claims
allege or result from the Indemnified Party or Parties’ (1) failure to comply with the
inspection obligations relating to Hazardous Materials packages set forth in the
Packaging and Shipping Services Section of the Center Operations Manual in effect
at the time of shipment (which obligations are incorporated by reference into TUPSS’
Franchise Agreement with you); (2) failure to comply with UPS requirements
applicable to a package (including failure to comply with Section 3.9 (Hazardous
Materials Service) of the UPS Tariff); or (3) negligence, recklessness, or intentional
misconduct in connection with receiving and processing such package; and

ii. injury or death of any person, damage, loss, or destruction of improvements to real
property or any tangible personal property to the extent caused by or resulting from
UPS’ negligent acts or omissions, except to the extent caused by an Indemnified
Party; provided, however, that this Subsection shall not permit indemnification of any
loss or damage to packages received and processed by you as the UPS shipper (i.e.,
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using your UPS shipper number), which shall be governed by the UPS Tariff/Terms
and Conditions of Service in effect at the time of shipping.

b. Your Indemnification of UPS.

You agree to indemnify, defend, and hold harmless UPS, its parent, subsidiaries, and affiliated
entities, and the officers, directors, agents, and employees of each of them, and its and their
successors and assigns (“UPS Indemnified Party” or, as applicable, “UPS Indemnified
Parties”) from any and all claims, demands, expenses (including reasonable attorneys’ and
consultants’ fees), liabilities, causes of action, enforcement procedures, and suits of any kind or
nature, whether brought by a government agency or any other person or entity, (“Claims”), which
any of the UPS Indemnified Parties may hereinafter incur arising from or relating to:

i. any package received by you under the UPS Drop Off Program, or other similar
program that may be put in place during the Term of this Agreement which requires
you to receive packages as a delivery location but only where such Claims allege or
result from the Indemnified Party or Parties’ (1) failure to comply with the inspection
obligations relating to Hazardous Materials packages set forth in the Packaging and
Shipping Services Section of the Center Operations Manual in effect at the time of
shipment; (2) failure to comply with UPS requirements applicable to a package
(including failure to comply with Section 3.9 (Hazardous Materials Service) of the
UPS Tariff); or (3) negligence, recklessness, or intentional misconduct in connection
with receiving and processing such package;

ii. your noncompliance with government laws or regulations or UPS requirements
applicable to a package tendered by you to UPS using your shipper number or
otherwise (such as under another UPS customer’s shipper number pursuant to the Bill
My Account program or another program), including without limitation, failure to
comply with the UPS Tariff/Terms and Conditions of Service regarding prohibited or
restricted items and Section 3.9 (Hazardous Materials), or your inspection obligations
relating to Hazardous Materials packages set forth in the Packaging and Shipping
Services Section of the Center Operations Manual in effect at the time of shipment;

iii. your negligence, recklessness, or intentional misconduct in connection with receiving
and processing packages (including Drop Off packages or packages processed in
connection with the Bill My Account program);

iv. injury to persons or property on or about your premises;

V. any action by a patron against UPS for loss or damage to a package, irrespective of
the cause of such loss or damage; or arising from your failure to transmit to a patron a
UPS claims payment made to you relating to such patron’s package; and

vi. any prohibited sale, sharing, transfer or assignment of your UPS shipper number, as
set forth in Section 18.

17. Audit. UPS may randomly audit you for compliance with this Agreement and you agree to cooperate
with UPS during this audit.

18. No Transfer of UPS Shipper Number. You agree not to sell, assign, or otherwise transfer any
benefit of your UPS shipper number without the prior written authorization of UPS. You further
agree that you shall not share your UPS shipper number with any patron or allow any patron to use
your UPS Shipper number for shipments from any geographical location other than your own The
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UPS Store Center without UPS’ prior written authorization. You represent and warrant that you will
tender packages under your UPS shipper number only at your Participating Franchisee geographical
location as approved by UPS. If, without the prior written authorization of UPS, you sell, assign,
share, or otherwise transfer your UPS shipper number to another party, or tender packages under your
UPS shipper number at a geographical location other than your Participating Franchisee location, you
agree to pay on UPS’ request a per package penalty (“Unauthorized Package Fee”) for any package
tendered in violation of this provision, and to indemnify the UPS Indemnified Parties, as set forth in
Section 16. The Unauthorized Package Fee shall be in the amount of the UPS Retail Rate without
incentive(s) and including all applicable accessorials and surcharges for each package tendered in
violation of this provision.

Relationship of the Parties. It is the express intention of UPS and Participating Franchisee that
Participating Franchisee is not an employee, agent, joint venturer, or partner of UPS and nothing in
this Agreement shall be interpreted or construed to create or establish such relationship. UPS and
Participating Franchisee acknowledge that neither UPS nor TUPSS is responsible for (i) the payment
of any obligations incurred by Participating Franchisee pursuant to this Agreement and (ii) the acts
and/or omissions of Participating Franchisee. UPS and Participating Franchisee further acknowledge
and agree that Participating Franchisee, in its sole discretion and not under the direction or control of
UPS, provides its services to the general public, and that Participating Franchisee shall determine the
means, methods, or manner of performing its services.

Entire Agreement. This Agreement constitutes the entire Agreement between the parties with
respect to the subject matter hereof, and supersedes all prior agreements, proposals, oral or written,
and all other communications between the parties with respect to such subject matter. Nothing in this
Agreement or any related agreement is intended to disclaim the representations TUPSS, the
franchisor, has made in its franchise disclosure document.

Assignment; Successors and Assigns. Participating Franchisee may not assign or permit an
assignment (by operation of law or otherwise) of its rights or obligations under or interest in this
Agreement without the prior written consent of UPS. This Agreement will be binding upon and will
inure to the benefit of the respective parties hereto and their respective heirs, legal representatives,
successors and permitted assigns.

Force Majeure. Neither UPS, TUPSS, nor an affiliate of either UPS or TUPSS will be liable for loss
or damage or be in breach of this Agreement (including Addendum One, Two, Three, or Four of this
Agreement) if UPS, TUPSS, or their respective affiliates’ failure to perform obligations results from:
(i) acts of God; (ii) fires, strikes, embargoes, war, terrorist acts or similar events, or riot; (iii)
compliance with the orders, requests, or regulations of any federal, state, or municipal government;
(iv) illness, disease, or pandemic; or (v) any other similar or related event or cause. Any delay
resulting from these causes will extend performance accordingly or excuse performance, in whole or
in part, as may be reasonable.

Electronic Signatures and Delivery. The parties hereby consent to the use of electronic signatures
(e.g., via DocuSign®) and electronic methods of delivery in connection with the execution of this
Agreement and any related or ancillary documents by the parties. In the event that any signature is
delivered by facsimile transmission or e-mail of a .pdf file, or by electronic signature pursuant to
applicable laws, such signature or electronic execution shall create a valid and binding obligation of
the party executing (or on whose behalf such signature is executed) with the same force and effect as
if such were an original thereof.

SIGNATURE PAGE FOLLOWS
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If the foregoing correctly sets forth the understanding between Participating Franchisee and UPS, please
indicate your agreement by signing a copy of this Agreement.

PARTICIPATING FRANCHISEE:

Center No.:

Address:

City, State, ZIP:

Signature:

Title:

Date:

UPS Shipper Number:

Center FAX Number:

UNITED PARCEL SERVICE, INC.,
an Ohio corporation

By:

Title:

*Date:
*Effective Date of this Agreement

Center E-MAIL Address:

FA 12/05/2023
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ADDENDUM ONE

1. Incentives.
If your The UPS Store Center is located in the 48 contiguous U.S. States:

UPS agrees to grant you all available incentives from the 48 states published UPS Retail Rate and Service
Guide effective at the time of shipping with respect to Prepaid Outbound, Freight Collect, and UPS
Return Services. Listed below are the primary types of UPS shipping that will be sold out of your Center
(classified by type of product, weight, destination, etc.). There are other, less frequently used, types of
UPS shipping which will be available to you as a The UPS Store franchisee and which are part of this
Agreement. Please notify UPS if you have any questions or wish to review information about these less
frequently used types of UPS shipping. The incentive percentages are not shown below, but they will be
included in a separate confidential disclosure and in the execution copy of this Agreement.

UPS Next Day Air® Early - Commercial Letter - Prepaid™ YP - Incentives Off Effective Rates
UPS Next Day Air® Early - Commercial Letter - Return Service - Incentives Off Effective Rates

Zones
102 103 104 105 106 107 108 124 126
% % % % % % % % %

UPS Next Day Air® Early® - Residential Letter - Prepaid™ - Incentives Off Effective Rates
UPS Next Day Air® Early® - Residential Letter - Return Service - Incentives Off Effective Rates

Zones
102 103 104 105 106 107 108 124 126
% % % % % % % % %

UPS Next Day Air® Early - Commercial Package - Prepaid™ YP - Incentives Off Effective Rates
UPS Next Day Air® Early - Commercial Package - Return Service - Incentives Off Effective Rates

Weight Zones
(Ibs) 102 103 104 105 106 107 108 124 126
1-30 % % % % % % % % %
31-70 % % % % % % % % %
71-150 % % % % % % % % %
151 and up % % % % % % % % %

UPS Next Day Air® Early - Residential Package - Prepaid™ - Incentives Off Effective Rates
UPS Next Day Air® Early - Residential Package - Return Service - Incentives Off Effective Rates

Weight Zones
(Ibs) 102 103 104 105 106 107 108 124 126
1-30 % % % % % % % % %
31-150 % % % % % % % % %
151 and up % % % % % % % % %
UPS Next Day Air® Early - Surcharge - Incentives Off Effective Rates - %
UPS Next Day Air® Early - Verbal Confirmation of Delivery - Incentives Off Effective Rates - %
EX K-9
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Zones
102 103 104 105 106 107 108 124 125 126
% % % % % % % % % %
UPS Next Day Air® - Residential Letter - PrepaidF® - Incentives Off Effective Rates
Zones
102 103 104 105 106 107 108 124 125 126
% % % % % % % % % %
UPS Next Day Air® - Commercial Letter - Return Service - Incentives Off Effective Rates
Zones
102 103 104 105 106 107 108 124 125 126 24 AKX 142 M
% % % % % % % % % % % %
UPS Next Day Air® - Residential Letter - Return Service - Incentives Off Effective Rates
Zones
102 103 104 105 106 107 108 124 125 126 24 AK 142 M
% % % % % % % % % % % %
UPS Next Day Air® - Commercial Package - Prepaid™ Y - Incentives Off Effective Rates
Weight Zones
(Ibs) 102 103 104 105 106 107 108 124 125 126
1-30 % % % % % % % % % %
31-70 % % % % % % % % % %
71-150 % % % % % % % % % %
151 and up % % % % % % % % % %
UPS Next Day Air® - Residential Package - Prepaid™ - Incentives Off Effective Rates
Weight Zones
(Ibs) 102 103 104 105 106 107 108 124 125 126
1-30 % % % % % % % % % %
31-150 % % % % % % % % % %
151 and up % % % % % % % % % %
UPS Next Day Air® - Commercial Package - Return Service - Incentives Off Effective Rates
Weight Zones
(Ibs) 102 103 104 105 106 107 108 124 125 126 24 AK 142 M
1-30 % % % % % % % % % % % %
31-70 % % % % % % % % % % % %
71-150 % % % % % % % % % % % %
151 and up % % % % % % % % % % % %
UPS Next Day Air® - Residential Package - Return Service - Incentives Off Effective Rates
Weight Zones
(Ibs) 102 103 104 105 106 107 108 124 125 126 24 AK 142 1
1-30 % % % % % % % % % % % %
31-150 % % % % % % % % % % % %
151 and up % % % % % % % % % % % %
EXK-10
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UPS Next Day Air Saver® - Commercial Letter - Prepaid™ Y - Incentives Off Effective Rates

Zones
132 133 134 135 136 137 138
% % % % % % %

UPS Next Day Air Saver® - Residential Letter - Prepaid™ - Incentives Off Effective Rates

Zones
132 133 134 135 136 137 138
% % % % % % %

UPS Next Day Air Saver® - Commercial Package - Prepaid™ YP - Incentives Off Effective Rates

Weight Zones
(Ibs) 132 133 134 135 136 137 138
1-5 % % % % % % %
6-70 % % % % % % %
71-150 % % % % % % %
151 and up % % % % % % %

UPS Next Day Air Saver® - Residential Package - Prepaid™ - Incentives Off Effective Rates

Weight Zones
(Ibs) 132 133 134 135 136 137 138
1-10 % % % % % % %
11-150 % % % % % % %
151 and up % % % % % % %

UPS 2nd Day Air A.M.® - Commercial Letter - Prepaid™© YP - Incentives Off Effective Rates

Zones
242 243 244 245 246 247 248
% % % % % % %

UPS 2nd Day Air A.M.® - Commercial Package - Prepaid™© YP - Incentives Off Effective Rates

Weight Zones
(Ibs) 242 243 244 245 246 247 248
1-10 % % % % % % %
11-150 % % % % % % %
151 and up % % % % % % %
UPS 2nd Day Air® - Commercial Letter - Prepaid™ Y - Incentives Off Effective Rates
Zones
202 203 204 205 206 207 208 224 225 226
% % % % % % % % % %

UPS 2nd Day Air® - Residential Letter - Prepaid™ - Incentives Off Effective Rates

Zones
202 203 204 205 206 207 208 224 225 226
% % % % % % % % % %

UPS 2nd Day Air® - Commercial Letter - Return Service - Incentives Off Effective Rates

Zones
202 203 204 205 206 207 208 224 225 226 14 AK 144
% % % % % % % % % % % %
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Zones

202

203

204

205

206

207

208

224

225

226

14 A%

14 HI

%

%

%

%

%

%

%

%

%

%

%

%

UPS 2nd Day Air® - Commercial Package - Prepaid™© Y - Incentives Off Effective Rates

Weight

Zones

(Ibs)

202

203

204

205

206

207

208

224

225

226

1-5
6 - 150
151 and up

%
%
%

%
%
%

%
%
%

%
%
%

%
%
%

%
%

%

%
%
%

%
%
%

%
%
%

%
%
%

UPS 2nd Day Air® - Residential Package - Prepaid™ - Incentives Off Effective Rates

Weight

Zones

(Ibs)

202

203

204

205

206

207

208

224

225

226

1-5
6-10
11-30

31-70
71 - 150
151 and up

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%

%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

UPS 2nd Day Air® - Commercial Package - Return Service - Incentives Off Effective Rates

Weight

Zones

(Ibs)

202

203

204

205

206

207

208

224

225

226

14 A%

14 HI

1-5
6 - 150
151 and up

%
%
%

%
%
%

%
%
%

%
%
%

% %
% %
% %

%
%
%

%
%
%

%
%
%

%
%
%

%
%
%

%
%
%

UPS 2nd Day Air® - Residential Package - Return Service - Incentives Off Effective Rates

Weight

Zones

(Ibs)

202

203

204

205

206

207

208

224

225

226

14 A

1M

1-5
6-10
11-30

31-70
71-150
151 and up

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

UPS 3 Day Select® - Commercial Package - Prepaid®® - Incentives Off Effective Rates
UPS 3 Day Select® - Commercial Package - Freight Collect - Incentives Off Effective Rates

Weight

Zone!

S

(Ibs)

302

303

304

305

306

307

308

1-5
6-10
11-30
31-70
71-150
151 and up

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%

%
%
%
%
%
%
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UPS 3 Day Select® - Residential Package - PrepaidF© RS - Incentives Off Effective Rates

Weight Zones
(Ibs) 302 303 304 305 306 307 308
1-5 % % % % % % %
6-10 % % % % % % %
11-30 % % % % % % %
31-70 % % % % % % %
71-150 % % % % % % %
151 and up % % % % % % %

UPS® Ground - Commercial Package — Prepaid 7© RS - Incentives Off Effective Rates

Weight Zones
(Ibs) 2 3 4 5 6 7 8 44 45 46
1-5 % % % % % % % % % %
6-10 % % % % % % % % % %
11-15 % % % % % % % % % %
16 - 20 % % % % % % % % % %
21-70 % % % % % % % % % %
71-150 % % % % % % % % % %
151 and up % % % % % % % % % %

Minimum Net Charge
For each shipment, Customer agrees to pay the greater of the (a) net shipment charge based on the above incentives or (b) the
minimum net shipment charge.

Minimum
Service Per Zone Base Rate Adjustment
UPS® Ground - Commercial Package - Prepaid 7 RS Package ALL UPS Ground Zone 002 1 Ib %

UPS® Ground - Residential Package - Prepaid™ RS - Incentives Off Effective Rates

Weight Zones
(Ibs) 2 3 4 5 6 7 8 44 45 46
1-5 % % % % % % % % % %
6-10 % % % % % % % % % %
11-15 % % % % % % % % % %
16 - 20 % % % % % % % % % %
21-25 % % % % % % % % % %
26-30 % % % % % % % % % %
31-70 % % % % % % % % % %
71-150 % % % % % % % % % %
151 and up % % % % % % % % % %
UPS Worldwide Express Plus® - Export - Early Surcharge - Incentives Off Effective Rates - %
UPS Worldwide Express® - Export - Letter - Prepaid?" RS UP - Incentives Off Effective Rates - %
UPS Worldwide Express® - Export - Document - Prepaid™'RSUP - Incentives Off Effective Rates - %
UPS Worldwide Express® - Export - Package - Prepaid”'RSUP - Incentives Off Effective Rates - %
UPS Worldwide Express® - Export - Pak - PrepaidA'RSUP - Incentives Off Effective Rates - %
UPS Worldwide Express Saver® - Export - Letter - Prepaid”' RS UP - Incentives Off Effective Rates - %
UPS Worldwide Express Saver® - Export - Document - PrepaidA'RSUP - Incentives Off Effective Rates - %
UPS Worldwide Express Saver® - Export - Package - Prepaid”'RSUP - Incentives Off Effective Rates - %
UPS Worldwide Express Saver® - Export - Pak - Prepaid® RSUP - Incentives Off Effective Rates - %
EX K-13
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UPS Worldwide Export Express Freight Midday™ Pallet AlIA" L - Incentives Off Effective Rates
UPS Worldwide Export Express Freight™ Pallet Al - Incentives Off Effective Rates

Weight Zones
(Ibs) ALL 481 482 484 401 402 403 404 406 407 409
151 - 999 % % % % % % % % % % %
1,000 and up % % % % % % % % % % %
Weight Zones
(Ibs) 411 412 413 420 421
151 - 999 % % % % %
1,000 and up % % % % %

UPS Worldwide Expedited® - Export - Document - Prepaid”'RSUP - Incentives Off Effective Rates
UPS Worldwide Expedited® - Export - Package - Prepaid”'RSYP - Incentives Off Effective Rates

Weight Zones
(Ibs) 71 72 74 601 602 603 604 605 606 607 608 609
0-5 % % % % % % % % % % % %
6-25 % % % % % % % % % % % %
26 - 50 % % % % % % % % % % % %
51-100 % % % % % % % % % % % %
101 and up % % % % % % % % % % % %
Weight Zones
(Ibs) 611 612 613 620 621 631 632 633 634 635 636 637
0-5 % % % % % % % % % % % %
6-25 % % % % % % % % % % % %
26 - 50 % % % % % % % % % % % %
51-100 % % % % % % % % % % % %
101 and up % % % % % % % % % % % %
Weight Zones
(Ibs) 638 639 641 642 643
0-5 % % % % %
6-25 % % % % %
26 - 50 % % % % %
51-100 % % % % %
101 and up % % % % %
UPS® Standard to Canada - Export - Package - Prepaid' RSP - Incentives Off Effective Rates- %
UPS® Standard to Mexico - Export - Document - Prepaid®' RSP - Incentives Off Effective Rates - %
UPS® Standard to Mexico - Export - Package - Prepaid™'RS UP - Incentives Off Effective Rates - %

UPS® Ground - Dimensional Weight

UPS will apply the Dimensional Weight (Custom Divisor) factor below for any package shipped using the indicated service to
the indicated zone. All other services and/or zones not specified will be billed using the Dimensional Weight divisor set forth in
the UPS Rate and Service Guide in effect at the time of shipment.

Dimensional
Weight (Custom
Cubic Inch
Threshold) by
Zone

ALL
XXX
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If your The UPS Store Center is located in Alaska:

UPS agrees to grant all available incentives from the Alaska published UPS Retail Rate effective at the
time of shipping with respect to Prepaid Outbound, Freight Collect, Third Party and UPS Return Services.
Listed below are the primary types of UPS shipping that will be sold out of your Center (classified by
type of product, weight, destination, etc.). There are other, less frequently used, types of UPS shipping
which will be available to you as a The UPS Store franchisee and which is part of this Agreement. Please
notify UPS if you have any guestions or wish to review information about these less frequently used types
of UPS shipping. The incentive percentages are not shown below, but they will be included in a separate
confidential disclosure and in the execution copy of this Agreement.

Residential 1-5 6-10 11-29 30 31-69 70 71-129 | 130-150
SERVICE Commercial LTR Lbs Lbs Lbs Lbs Lbs Lbs Lbs Lbs
NEXT DAY AIR SERVICES
UPS Next Day Air® Early - AK Residential % % % % % % % % %
UPS Next Day Air® Early - AK Commercial % % % % % % % % %
UPS Next Day Air® - AK Metro Residential % % % % % % % % %
UPS Next Day Air® - AK Metro Commercial % % % % % % % % %
UPS Next Day Air® - US48, HI Metro, PR Residential % % % % % % % % %
UPS Next Day Air® - US48, HI Metro, PR Commercial % % % % % % % % %
UPS Next Day Air® - AK, HI, Extended Residential % % % % % % % % %
UPS Next Day Air® - AK, HI, Extended Commercial % % % % % % % % %
UPS Next Day Air Saver® Residential % % % % % % % % %
UPS Next Day Air Saver® Commercial % % % % % % % % %
2ND DAY AIR SERVICES
UPS 2nd Day Air A.M.® - US48 Commercial % % % % % % % % %
UPS 2nd Day Air® - US48 Residential % % % % % % % % %
UPS 2nd Day Air® - US48 Commercial % % % % % % % % %
GROUND SERVICES
UPS® Ground — US48, Zone 2-5 Residential % % % % % % % %
UPS® Ground — US48, Zone 2-5 Commercial % % % % % % % %
UPS® Ground — US48, Zone 6-8 Residential % % % % % % % %
UPS® Ground — US48, Zone 6-8 Commercial % % % % % % % %
UPS® Ground - AK to HI,PR Residential % % % % % % % %
UPS® Ground - AK to HI,PR Commercial % % % % % % % %
UPS® Ground - Intra-Alaska Residential % % % % % % % %
UPS® Ground - Intra-Alaska Commercial % % % % % % % %
EX K-15
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UPS WORLDWIDE SERVICES Zones
UPS Worldwide Express® All %
UPS Worldwide Saver® All %
Zones
401 401 401 401 401 401 401 409 411 412
UPS Worldwide Export Express % % % % % % % % % %
Freight® Midday
413 420 421 481 482 484
% % % % % %
Zones
401 401 401 401 401 401 401 409 411 412
UPS Worldwide Export Express % % % % % % % % % %
Freight®
413 420 421 481 482 484
% % % % % %
Weight Zones
(Ibs) 71 72 74 601 602 603 604 605 606
0-5 % % % % % % % % %
6-25 % % % % % % % % %
26-50 % % % % % % % % %
51-100 % % % % % % % % %
101+ % % % % % % % % %
Weight Zones
UPS Worldwide Expedited® (Ibs) 607 608 609 610 611 612 613 620 621
0-5 % % % % % % % % %
6-25 % % % % % % % % %
26-50 % % % % % % % % %
51-100 % % % % % % % % %
101+ % % % % % % % % %
Weight Zones
(Ibs) 631 632 633 634 635 636 637 638 639
0-5 % % % % % % % % %
6-25 % % % % % % % % %
EX K-16
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If your The UPS Store Center is located in Hawaii:

UPS agrees to grant all available incentives from the Hawaii published UPS Retail Rate effective at the
time of shipping with respect to Prepaid Outbound, Freight Collect and UPS Return Services. Listed
below are the primary types of UPS shipping that will be sold out of your Center (classified by type of
product, weight, destination, etc.). There are other, less frequently used, types of UPS shipping which
will be available to you as a The UPS Store franchisee and which are part of this Agreement. Please
notify UPS if you have any questions, or wish to review information, about, these less frequently used
types of UPS shipping. The incentive percentages are not shown below, but they will be included in a
separate confidential disclosure and in the execution copy of this Agreement.

Residential 1-5 6-10 11-29 30 31-69 70 71-129 | 130-150
SERVICE LTR

Commercial Lbs Lbs Lbs Lbs Lbs Lbs Lbs Lbs
NEXT DAY AIR SERVICES
oo Next Day Airf Barly -US48 | Residential % % % % | % % % % %
EES Next Day Air® Early - US48, Commercial % % % % % % % % %
UPS Next Day Air® - US48, AK Residential % % % % % % % % %
UPS Next Day Air® - US48, AK Commercial % % % % % % % % %
UPS Next Day Air® - Inter-Island Residential % % % % % % % % %
UPS Next Day Air® - Inter-Island Commercial % % % % % % % % %
UPS Next Day Air Saver® - U548 Residential % % % % % % % % %
UPS Next Day Air Saver® - U548 Commercial % % % % % % % % %
2ND DAY AIR SERVICES
UPS 2nd Day Air A.M.® - US48 Commercial % % % % % % % % %
UPS 2nd Day Air® - US48, AK, PR Residential % % % % % % % % %
UPS 2nd Day Air® - US48, AK, PR Commercial % % % % % % % % %
UPS 2nd Day Air® - AK Extended Residential % % % % % % % % %
UPS 2nd Day Air® - AK Extended Commercial % % % % % % % % %
GROUND SERVICES
UPS® Ground - US48, Zone 2-5 Residential % % % % % % % %
UPS® Ground - US48, Zone 2-5 Commercial % % % % % % % %
UPS® Ground - US48, Zone 6-8 Residential % % % % % % % %
UPS®Ground - US48, Zone 6-8 Commercial % % % % % % % %
UPS® Ground - HI to AK, PR Residential % % % % % % % %
UPS® Ground - HI to AK,PR Commercial % % % % % % % %
UPS®Ground - Intra-Oahu Residential % % % % % % % %
UPS®Ground - Intra-Oahu Commercial % % % % % % % %
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UPS WORLDWIDE SERVICES Zones
UPS Worldwide Express® All %
UPS Worldwide Saver® All %
Zones
401 402 403 404 405 406 407 409 411 412
UPS Worldwide Export % % % % % % % % % %
Express Freight® Midday
413 420 421 481 482 484
% % % % % %
Zones
401 402 403 404 405 406 407 409 411 412
UPS Worldwide Export % % % % % % % % % %
Express Freight®
413 420 421 481 482 484
% % % % % %
Weight Zones
(Ibs) 71 72 74 601 602 603 604 605 606
0-5 % % % % % % % % %
6-25 % % % % % % % % %
26-50 % % % % % % % % %
51-100 % % % % % % % % %
101+ % % % % % % % % %
UPS Worldwide Weight Zones
Expedited® (Ibs) 607 608 609 610 611 612 613 620 621
0-5 % % % % % % % % %
6-25 % % % % % % % % %
26-50 % % % % % % % % %
51-100 % % % % % % % % %
101+ % % % % % % % % %
Weight Zones
(Ibs) 631 632 633 634 635 636 637 638 639
0-5 % % % % % % % % %
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2. UPS Drop-off Program

A You agree to accept UPS Authorized Return Service (“ARS”), Air Shipping Document
(“ASD”), UPS Internet Shipping (“UIS”), and all other letters and packages tendered to
you for shipment via UPS under UPS shipper numbers other than your own, subject to
any and all UPS drop-off requirements that may be implemented by UPS in the future
(the “UPS Drop-off Program”).

B. Effective at the time of this Agreement, the UPS Drop-off Program applies solely to a
previously manifested package tendered by a UPS customer and taken to a location of
The UPS Store, which is the first introduction of the package into the UPS network. UPS
reserves the right to modify without notice the UPS Drop-off Program requirements.

C. UPS agrees to provide you the following fee (payable on a monthly basis) for each
eligible Drop-off Letter and Package you accept, on the condition that you must process
all Drop-off Letters and Packages on your iShip shipping system or other UPS approved
similar systems in order to receive payment of such fees:

Product Actual Weight $ Amount
Manifesting Method
<20 Ibs $
. 21-50 $
ASD / SPU / BIN/UIS (Ground & Air) 51-70 $
71-150 $
All Return Services (no weight breaks) Gtg?rnd i
UPS SurePost® Up to 70 pounds* $*
. . . Varies Per Varies Per
**x
Other/Special/Unique Services Service** Service**

*  Amounts and actual weights subject to change

** Certain drop-offs may derive from special or unique services. For drop-offs related to such
services UPS determines fit in this Other/Special/Unique Services category, UPS has the right
to set and modify the payable fee amount of an ongoing basis in its reasonable determination.

D. You understand and agree that you are prohibited from charging any fee whatsoever in
connection with Drop-off Letters and Packages at your Center (including, for example,
any inspection fee or repackaging fee), except only (1) as provided in Subsection E below
where UPS has provided written authorization; or (2) for charges for performing
packaging services purchased by the patron.

E. You understand and agree that UPS, in its sole and absolute discretion, reserves the right
to authorize certain The UPS Store Centers located in non-traditional locations to charge
drop-off fees in the amounts specified by TUPSS, where special market conditions make
such fees necessary. Such fees may not be charged without advance written authorization
from UPS. Where such written authorization is provided, you will not receive drop-off
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fees from UPS under the UPS Drop-off Program. See Item 16 of TUPSS’ Franchise
Disclosure Document.

3. Other UPS Programs and Services

A

FA 12/05/2023

During the term of this Agreement, you agree to participate in the UPS Access Point®
services program. The UPS Access Point services program enables a residential
customer to pick up a package at your Center rather than receiving the package at his or
her residential address. Three (3) separate services comprise the UPS Access Point
services program: (i) Ship to a UPS Access Point Location, (ii) UPS My Choice®, and
(iii) Not at Home UPS Access Point Delivery (which is optional and only available if you
meet TUPSS’ eligibility requirements). You must comply with all obligations imposed
upon you and the Center by UPS and TUPSS in performing the services as set forth in the
UPS Section of the Center Operations Manual, as it may be modified from time to time.

In addition to the UPS Access Point services program, you acknowledge and agree that
UPS may in its sole and absolute discretion introduce other programs and services which
may involve the participation of The UPS Store Centers. You agree to participate in such
programs or services and to comply with any obligations required by UPS or TUPSS of
you or your The UPS Store Center in such programs or services (i.e., Bill My Account,
Mobile Shipping, Mobile Shipping Electronic Returns, Mobile Returns, etc.). You further
agree that any program or service that UPS may offer that involves or requires you to
accept, receive, or store packages or letters that may be picked up or delivered to or from
your The UPS Store Center is within your reasonable expectations.

EX K-22
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ADDENDUM TWO

TRANSPORTATION OF INTERNATIONAL SPECIAL COMMODITIES
PERSONAL EFFECTS

In addition to its other services provided to Participating Franchisee UPS will provide international
transportation services for International Special Commodities - Personal Effects as more specifically described
below pursuant to the following terms. Service for any other International Special Commodity, as set forth on
www.ups.com  (http://www.ups.com/content/us/en/resources/ship/imp_exp/reference/verify export.html) is
limited and subject to additional restrictions, and must be prearranged with UPS as set forth on www.ups.com.

1. Service. UPS shall transport and deliver Personal Effects according to its UPS Rate and Service
Guides and Tariff/Terms and Conditions of Service in effect at the time of shipping, as applicable
and valid at the date when the shipment has been tendered to UPS for transportation.

2. Definition. *“Personal Effects” are used items intended for the consignee’s personal use rather
than for purposes of distribution, business maintenance, or wholesale/retail sale. Personal Effects
are typically those items that an individual has owned prior to a foreign trip or items that
accompany a person on a foreign trip. Items purchased while abroad are not considered personal
effects unless they are owned for a minimum of six (6) months or longer.

3. Participating Franchisee Obligations. You must ensure that Personal Effects are properly
packaged and adequately and securely packed, wrapped, and cushioned for transportation.

4. Geographic Coverage. UPS currently offers to provide service for Personal Effects only from the
U.S. to certain destination countries as set forth on the Import/Export Section on wWww.ups.com,
at the time of shipping. You shall not tender packages to UPS containing Personal Effects for
delivery to countries except as permitted on www.ups.com. UPS is not liable for Personal
Effects packages that are destined to or from any other countries

5. Regulatory Compliance. Participating Franchisee represents and warrants that all Personal
Effects tendered to UPS for shipment will be properly classified, packaged, marked, labeled and
documented in accordance with all applicable government laws and regulations for origin, transit,
and destination countries. UPS is entitled at any time to demand from Participating Franchisee
proof that Participating Franchisee has complied with all applicable laws and regulations.
Participating Franchisee shall indemnify and hold UPS harmless for any liability, penalty, or cost
arising out of failure of a shipment or accompanying documentation fully to comply with
applicable laws and regulations, or the need to comply with requirements of authorities during
transportation.

6. Disposals or Returns. Where UPS is unable to deliver a package to the consignee for any reason
beyond its control, UPS shall retain the right at its sole discretion to dispose of the package at
shipper’s cost. If UPS decides to return the package to Participating Franchisee, such package
shall be returned to its point of origin at Participating Franchisee’s cost. Participating Franchisee
shall promptly provide all reasonable cooperation that may be required by UPS to affect such
return or delivery, including completing any necessary forms and accepting return. Without
prejudice to any other rights of UPS, Participating Franchisee shall indemnify UPS for any cost,
liability, penalty, or expenses it may incur in relation to such returns that are not the result of UPS
negligence.
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7. Customs Clearance. In its sole discretion, UPS may carry out customs clearance either itself or
through a subcontractor, as a service on behalf of Participating Franchisee. If UPS or its
subcontractor carries out customs clearance, Participating Franchisee remains liable for
complying with all applicable customs laws and regulations. Participating Franchisee shall on
demand be responsible for reimbursing to UPS, and indemnifying UPS for, any payments
whatsoever made, or obligations undertaken, in connection with customs clearance of Personal
Effects and for any payments or requirements in respect of excise or customs duties arising from
importation, transportation and delivery of Personal Effects. Notwithstanding the foregoing, UPS
shall be under no obligation to carry out customs clearance for shipments whose points of
dispatch and destination are in the same customs area, unless explicitly instructed to do so by the
Participating Franchisee. UPS does not guarantee duty exempt status of these shipments.

8. Indemnification. Participating Franchisee shall indemnify and reimburse UPS for any costs,
expenses or liabilities (including reasonable attorney or consultant fees), incurred as a result of
any breach of Participating Franchisee’s obligations under this Addendum, and any breach of any
applicable government laws and regulations, or any improperly prepared or undeclared Personal
Effects which Participating Franchisee tenders to UPS. Participating Franchisee shall indemnify
and reimburse UPS for any costs incurred by UPS related to the transport of Personal Effects by
virtue of their status as Personal Effects, including but not limited to, any damage, personal injury
or death which may result from the Personal Effects in question.

9. Limitation. Participating Franchisee confirms that UPS shall have no additional
administrative, financial or other legal obligations arising from the nature of the Personal
Effects UPS carries.

10. Amendment/Termination. Notwithstanding anything to the contrary in the Agreement, UPS may
terminate or amend service for Special Commodities — Personal Effects in part or in whole at any
time on thirty (30) days’” written notice without incurring any liability therefore. Notwithstanding
the foregoing, if applicable laws or regulations related to the transport of Personal Effects change
in a manner that makes the handling, transport or delivery of Personal Effects materially more
burdensome, and such burden cannot be alleviated by modifying the operations in agreement with
Participating Franchisee, UPS may, at its sole discretion and notwithstanding anything else in this
Agreement, either adjust the price proportionately or terminate this service for Personal Effects,
or part thereof immediately. Any price adjustment resulting from a new law or regulation shall
become effective upon thirty (30) days’ notice to Participating Franchisee or upon the effective
date of the new law or regulation, whichever occurs first.
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ADDENDUM THREE

ENHANCED GUARANTEED SERVICE REFUND (“EGSR”)

1. Construction. Capitalized terms used in this Addendum and not otherwise defined herein shall have
the respective meanings ascribed to them in the Agreement. Notwithstanding anything to the contrary
contained in the Agreement, the UPS Rate and Service Guides and Tariff/Terms and Conditions of
Service in effect at the time of shipping (collectively, the “UPS Documentation”), you agree that in the
event of any conflict between the terms and conditions of the UPS Documentation and the terms and
conditions of this Addendum, the terms and conditions of this Addendum shall control and prevail. The
UPS Documentation is modified only to the extent specifically set forth in this Addendum.

2. EGSR Requests. Any EGSR request related to a package tendered by you to UPS for shipment must
be based upon an actual refund request from a patron to you, but must be submitted to, and subsequently
processed with, UPS in its entirety by you and not by patrons. Any EGSR request you submit shall be
subject to the UPS Documentation (as modified by this Addendum). UPS will reimburse qualified EGSR
requests in an amount up to the UPS Retail Rate for shipping charges and up to the UPS Retail
Accessorials Rate (not the Net Billed Rate) for refundable accessorial service options for the package to
which the EGSR relates.

Refundable accessorial service options under this EGSR program, subject to change by UPS in its sole
discretion, consist solely of (i) Delivery Area Surcharge — Commercial, (ii) Delivery Area Surcharge —
Residential, (iii) Saturday Delivery Surcharge, (iv) Extended Area Surcharge, and (v) Worldwide Express
Plus Surcharge. UPS is not responsible for refund of amount you charge above the UPS Retail Rates
described herein. All EGSR payments made by UPS related to any EGSR request you submit will be
paid by check (a “Refund Check”).

Any Refund Check issuing on any EGSR request you submit will be made out to the patron on whose
behalf you tendered the shipment giving rise to the EGSR request (the “Refunded Customer”). All
Refund Checks will be sent to the applicable Refunded Customer at the Refunded Customer’s address;
provided, however, that you may instruct UPS to send a Refund Check to you if, and only if, you have a
USPS Form 1583 on file for the applicable Refunded Customer. Any instruction to send a Refund Check
to a Refunded Customer must be accompanied by the correct mailing address for the Refunded Customer
and UPS reserves the right, in its sole discretion, to send the Refund Check to you or to the Refunded
Customer.

Notwithstanding anything to the contrary in this Addendum or elsewhere in the Agreement, you agree
that (i) you are solely responsible for ensuring that any Refund Check sent to you is delivered to the
applicable Refunded Customer, and, (ii) UPS may, at any time and at its sole discretion, change the
approved/required processes for submitting EGSR requests (e.g., begin requiring that EGSR requests be
submitted through a claims portal) and its method of issuing EGSR payments.

3. Indemnity. You agree that the UPS Documentation sets forth your sole remedy, and UPS’ sole
liability, related to any package tendered by you to UPS for shipment by UPS that is not delivered on
time. You also agree that your indemnification obligations as set forth in the Agreement shall additionally
include, in regards to any package tendered by you to UPS for shipment by UPS, an obligation to defend,
indemnify and hold harmless UPS from and against claims made by third parties (including patrons)
related to (a) the issuance or payment of, or UPS’ refusal to issue or pay, any EGSR for any such
package, or (b) the untimely delivery of any such package.
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ADDENDUM FOUR

ENHANCED DECLARED VALUE PROGRAM

This Addendum applies only to packages tendered for shipment at the pickup address of record for the
UPS shipper number identified in the Agreement and that are processed through the Participating
Franchisee’s iShip system. Capitalized terms used in this Addendum and not otherwise defined herein
shall have the respective meanings ascribed to them in the Agreement.

Charges for Declared Value for Carriage

1. Unless notified of a different rate, Participating Franchisee shall be entitled to purchase
Declared Value for Carriage from UPS at a rate of $0.75 for each $100 increase in UPS’
limitation of liability (which limit is $100 in the absence of a declaration of value), with no
minimum charge. If Participating Franchisee has been or is in the future notified that a different
rate will apply (either in connection with the previous Customized Declared Value program or
at any time for Declared Value for Carriage to be purchased under this Addendum), then
Participating Franchisee shall be entitled to purchase Declared Value for Carriage from UPS at
the rate specified in the most recent notification. Participating Franchisee may determine the
price it charges to patrons for Declared Value for Carriage without regard to the pricing for
Declared Value for Carriage set forth in the UPS Rate and Service Guide; provided, however,
that UPS may, upon notice to Franchisee, limit or restrict Franchisee’s right to charge patrons
more for Declared Value than the pricing for Declared Value for Carriage set forth in the UPS
Rate and Service Guide.

Charges for Pack & Ship Guarantee Program

2. Participating Franchisee shall also be entitled to purchase Pack & Ship Guarantee (“PSG”)
benefits (as described below) on packages as to which the Participating Franchisee performed
packaging or package preparation services, at the rate of $0.75 per package (unless Participating
Franchisee has been notified of the application of a different rate as described in Paragraph 1, in
which case Participating Franchisee may purchase PSG at such different rate). The Participating
Franchisee must have PSG activated on its Counter Manifest System (“CMS”) by UPS Capital®
Trade Risk Solutions. To purchase PSG for a package, Participating Franchisee must select
“Other Packaging” in the Package Type section of CMS, and then select “Center Packed” in the
“Packed by” section of CMS. Selecting “Center Packed” will result in a PSG charge, which
shall be reflected on the Participating Franchisee’s UPS Delivery Service Invoice. Participating
Franchisee may not assess this charge to patrons as part of the UPS Retail Rate, but may assess
a charge in connection with separate packaging charges. If the Participating Franchisee assesses
a charge for PSG on a package, then it must purchase PSG on such package in accordance with
this Paragraph.

Amendment of UPS Tariff/Terms and Conditions Regarding Limitation on Liability for Inadequate
Packaging For Packages Subject of Addendum

3. For any package as to which the Participating Franchisee has purchased Declared Value for
Carriage or PSG under this Addendum, the limitations on liability set forth in the UPS
Tariff/Terms and Conditions of Service for loss of or damage resulting from “improper,
inadequate or unsafe packaging or wrapping that fails to meet UPS’ published standards related
thereto set forth in the UPS Tariff/Terms and Conditions of Service or at ups.com” shall not
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apply if packaging or preparation of the subject package was performed by the Participating
Franchisee. Notwithstanding the foregoing, the packaging or preparation of the subject package
performed by the Participating Franchisee is expected to meet UPS’ published standards related
thereto as set forth in the UPS Tariff/Terms and Conditions of Service or elsewhere
(including, without limitation, the packaging guidelines distributed by UPS Capital Trade
Risk Solutions, Inc. f/k/a UPS Capital Trade Protection Services, Inc.). Furthermore, UPS
may in its sole discretion deny any claim where the original packaging materials are not
retained and made available to UPS or its designee for inspection, or where the register
receipt evidencing packaging or preparation charges paid to Participating Franchisee on the
subject package is not provided to UPS or its designee.

Amendment of UPS Tariff/Terms and Conditions Limitation Regarding UPS’ Liability to Reimburse
Retail Shipping and Packaging Charges

4. Where UPS is responsible for a refund of shipping charges pursuant to a claim for loss or
damage on a package as to which Participating Franchisee has purchased Declared Value for
Carriage pursuant to this Addendum (but not PSG), UPS shall reimburse the Participating
Franchisee for the actual retail shipping charges paid to Participating Franchisee on the subject
package, but such reimbursement is limited to the amount of the Declared Value less the
amount of payments made by or on behalf of UPS for loss or damage on the subject package
(Declared Value and PSG charges are not reimbursed).

5. Where UPS is responsible for a refund of shipping charges pursuant to a claim for loss or
damage on a package as to which Participating Franchisee has purchased PSG pursuant to
Paragraph 2 of this Addendum, UPS shall reimburse the Participating Franchisee for the full
actual retail shipping and packaging charges paid to Participating Franchisee on the subject
package, regardless of the amount of Declared Value for Carriage purchased on such package
(Declared Value and PSG charges are not reimbursed).

6. Notwithstanding Paragraphs 4 and 5 above, UPS may in its sole discretion deny any claim for
the actual retail shipping charges (i.e., the amount in excess of the shipping charges paid to UPS
by the Participating Franchisee on the subject package) and packaging charges where the
register receipt evidencing the amount of such charges paid to Participating Franchisee on the
subject package is not provided to UPS or its designee.

Service Guarantee Refunds for Declared Value Next Day Air® Packages With Large Package Surcharge
or Additional Handling Fee

7. For each UPS Next Day Air® Early, UPS Next Day Air® or UPS Next Day Air Saver® package
for which Participating Franchisee purchases Declared Value for Carriage under this
Addendum, the “Exclusion” to the UPS Service Guarantee as set forth in the Tariff/Terms and
Conditions precluding a refund for packages that are subject to a Large Package Surcharge or an
Additional Handling Fee shall be deemed deleted, subject to the further terms and conditions of
this Addendum.

8. UPS will reimburse qualified requests (“LP/AH Refund Request”) under this Addendum an
amount up to the lesser of (1) the amount of Declared Value or (2) the UPS Retail Rate for
shipping charges and the UPS Retail Accessorials Rate (not the Net Billed Rate) for refundable
accessorial service options for the package to which the refund request relates. Refundable
accessorial service options under this program, subject to change by UPS in its sole discretion,
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consist solely of (i) Delivery Area Surcharge — Commercial, (ii) Delivery Area Surcharge —
Residential, (iii) Saturday Delivery Surcharge and (iv) Extended Area Surcharge. UPS is not
responsible for refund of any amounts charged above the UPS Retail Rates described herein.

9. A LP/AH Refund Request under this Addendum may be made only if patron first initiates an
actual refund request for late delivery of the subject package. Any refund request under this
Addendum must be submitted to, and subsequently processed with, UPS in its entirety by
Participating Franchisee and not by patrons. Notwithstanding the forgoing, UPS may waive this
requirement or change this requirement (e.g., require or permit patrons to submit a LP/AH
Refund Request through a claims portal) at any time in its absolute and sole discretion.

10. All payments made by UPS related to any LP/AH Refund Request will be paid by check (a
“Refund Check’) made out to the patron on whose behalf Participating Franchisee tendered the
shipment giving rise to the request (the “Refunded Patron™). All Refund Checks will be sent to
the applicable Refunded Patron at the Refunded Patron’s address. Any LP/AH Refund Request
must be accompanied by the correct mailing address for the Refunded Patron.

11. Notwithstanding Paragraph 10, Participating Franchisee may instruct UPS to send a Refund
Check to the Participating Franchisee and not the Refunded Patron if, and only if, Participating
Franchisee has a USPS Form 1583 on file for the applicable Refunded Patron. Furthermore,
UPS reserves the right, in its sole discretion, to send the Refund Check to the Participating
Franchisee or to the Refunded Patron. Notwithstanding anything to the contrary in this
Addendum or elsewhere in the Agreement, you agree that you are responsible for ensuring that
any Refund Check sent to you is delivered or credited to the applicable Refunded Patron.

12. All other terms and conditions of the effective UPS Service Guarantee, including but not limited
to the 15 day notice of claim requirement, shall remain in effect. In the event the UPS Service
Guarantee is amended to include packages subject to a Large Package Surcharge or Additional
Handling Fee, then the provisions of this Addendum relating to guaranteed service refunds for
such packages shall be null and void.

Miscellaneous

13. Notwithstanding anything to the contrary in this Addendum or elsewhere in the Agreement, you
agree that UPS may, at any time and at its sole discretion, change the approved/required
processes for submitting claims under this Addendum (e.g., begin requiring that claims be
submitted through a claims portal and its method of issuing payments).

14. Except as expressly modified by this Addendum, all other terms, conditions and provisions of
the Agreement shall continue in full force and effect (including the provisions of the UPS
Tariff/Terms and Conditions of Service and the UPS Rate and Service Guide in effect at the
time of shipping).

15. UPS, in its sole discretion, reserves the right to supplement, amend, modify or cancel this
Addendum at any time (including any change in pricing to Participating Franchisee on Declared
Value for Carriage or PSG) by sending notice to the Participating Franchisee, including notice
sent to the Participating Franchisee’s e-mail address of record. Such supplement, amendment,
modification or cancellation shall become effective as of the date indicated in the notice.
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16. Participating Franchisee may cancel this Addendum upon 30 days advance notice to UPS, sent
by e-mail to upsccdv@ups.com.
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SUBSCRIPTION AGREEMENT

TUPSS Franchisee Name: TUPSS Center No.:
UPS Account No.:
USPS ID No.:

TUPSS Franchisee Address: Tax ID No.:

Center Tel:

Center Fax:

Center E-mail:

This Subscription Agreement (“Agreement”) is made and entered into on the date
countersigned below by “Company,” as that term is defined immediately below (the “Effective
Date”), by and between ISHIP, INC., a Washington corporation (“Company”), and the entity
identified as “TUPSS Franchisee” below (“TUPSS Franchisee™), an independently owned and
operated franchisee of The UPS Store, Inc. (“TUPSS”).

RECITALS
A. Company is a provider of a retail manifest service.

B. TUPSS Franchisee desires to have access to Company’s retail manifest service for
use in manifesting and shipping its customer’s packages, all subject to the terms and conditions
set forth in this Agreement.

NOW, THEREFORE, in consideration of the mutual covenants and promises set forth
herein, and for other good and valuable consideration, the sufficiency of which the parties
acknowledge, the parties agree as follows:

1. Definitions.
The following terms are defined for the purposes of this Agreement as follows:

@ “Authorized Equipment” shall mean that equipment and/or software that meets the
Specifications and that TUPSS Franchisee is authorized to use pursuant to the TUPSS Franchise
Agreement.

(b) “Authorized Users” means an employee, agent, independent contractor or
consultant of TUPSS Franchisee.
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(©) “Confidential Information” shall mean any non-public data, information and other
materials of Company where such data, information and other materials are marked or otherwise
communicated as being “proprietary” or “confidential” or the like, or where such information
should, by its nature, be reasonably considered to be confidential and/or proprietary. Without
limiting the foregoing, Confidential Information includes the CMS, the terms of this Agreement,
the Documentation (including the Specifications), and Results.

(d) “Counter Manifest Service” or “CMS” shall mean Company’s retail manifest
system, including the Software and Updates, that, among other things, allows users to compare
various shipping services, print shipping labels and/or track shipments, as set forth in the
Documentation (including the Specifications).

(e) “Documentation” shall mean all manuals, instructions or other information
provided by Company or TUPSS to TUPSS Franchisee, including on-line at
https://hub.theupsstore.com/It/hs/cms, as may be modified by Company or TUPSS from time to
time, relating to use, functionality and operation of the CMS. The Documentation expressly
includes the Specifications.

()] “Intellectual Property Rights” means all rights in and to trade secrets, patents,
copyrights, trademarks, know-how, as well as moral rights and similar rights of any type under the
laws of any governmental authority, domestic or foreign, including rights in and to all applications
and registrations relating to any of the foregoing.

(0) “Results” shall mean any and all suggestions, ideas, improvements, data, feedback,
evaluation materials, reports, presentations, records, designs, technology, inventions, know how,
works of authorship, software, specifications and other materials, information and all Intellectual
Property Rights in the foregoing made, developed, conceived or reduced to practice in the
performance of this Agreement, including but not limited to the CMS and all Intellectual Property
Rights therein.

(h) “Software” shall mean all software provided by Company to TUPSS Franchisee to
use as part of the CMS, including software with off-line operating capabilities installed on a
TUPSS Franchisee’s Authorized Equipment and/or other devices and locations as may be
authorized by Company.

() “Specifications” shall mean the specifications for the CMS set forth at
https://hub.theupsstore.com/It/hs/cms, as may be updated from time to time by Company.

() “TUPSS Center” means The UPS Store locations in the TUPSS Franchise
Agreement TUPSS is authorized to operate.

(k) “TUPSS Franchise Agreement” means the then current franchise agreement
between TUPSS and TUPSS Franchisee.

() “Update” shall mean any and all bug fixes, error corrections, carrier and other third
party transportation related rate changes and maintenance updates of the CMS.
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2. Right to Use and Restrictions on Use of the CMS.

@) Prior Agreements. Any and all prior agreements between Company and TUPSS
Franchisee relating to Company’s CMS are hereby terminated as of the Effective Date.

(b) CMS Use. Subject to TUPSS Franchisee’s compliance with the terms and
conditions of this Agreement, TUPSS Franchisee during the Term may (i) access and use, and
allow the Authorized Users to access and use, the CMS solely through the Authorized Equipment
in accordance with the Documentation, and (ii) use the Documentation in connection with its
approved use of the CMS. Subject to TUPSS Franchisee’s compliance with the terms and
conditions of this Agreement, Company hereby grants to TUPSS Franchisee during the Term, a
non-transferable, non-exclusive, non-sublicensable, revocable, limited license to install the
Software on Authorized Equipment in accordance with the Documentation.

(©) CMS Restrictions. For clarity, and in no way expanding the rights granted in
Section 2(b), TUPSS Franchisee will not, and will not permit Authorized Users to, (i) copy the
features or user interface of the CMS, or copy, modify, or make derivative works of any part of
the CMS, (ii) reverse engineer, decompile, disassemble or otherwise attempt to derive source code
of the CMS, (i) license, sell, transfer, lease, permit access to, or disclose any part of the CMS to
a third party that is not an Authorized User, (iv) deliberately disrupt the integrity or performance
of the CMS, (v) send or store infringing or unlawful material using the CMS; or (vi) use the CMS
to transmit any viruses or harmful or malicious code.

(d) Authorized Equipment. If TUPSS Franchisee accesses or uses the CMS on any
hardware or other equipment, or in conjunction with any software, hardware or other equipment
that does not constitute Authorized Equipment, TUPSS Franchisee does so at its own risk, and
Company shall not be liable for any failure of the CMS on, or in conjunction with any equipment,
that does not constitute Authorized Equipment.

(e) Compliance with Specifications. TUPSS Franchisee will ensure the Authorized
Equipment complies with and meets the Specifications at all times during the Term of this
Agreement.

()] Monitoring and Audit Rights. Company may electronically monitor TUPSS
Franchisee’s use of the CMS for compliance with the license terms and restrictions set forth in this
Section 2 and acknowledges that such monitoring will generate data related to use of CMS by
Company and its Authorized Users (“CMS Analytics Data”). Upon Company’s written request,
TUPSS Franchisee shall provide Company with access to all books and records associated with
this Agreement for the purpose of ensuring TUPSS Franchisee’s compliance with the terms of this
Agreement. Company may (i) enter a TUPSS Center during regular business hours to inspect the
use of the CMS in any reasonable manner, (ii) enter a TUPSS Center outside regular business
hours as reasonably agreed to by Company and TUPSS Franchisee, and (iii) remotely access the
CMS, to inspect in any reasonable manner TUPSS Franchisee’s use of the CMS.

(0) CMS Data. Company will have access to all data gathered through the use of the
CMS by TUPSS Franchisee and its Authorized Users, including use in supporting the shipping
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activities of customers (the “CMS Data”). Company will use, process and disclose the CMS Data
consistent with its Privacy Notice which is published at www.iship.com/privacynotice.aspx.
Company will provide the CMS Data and the CMS Analytics Data to TUPSS as directed by
TUPSS. TUPSS Franchisee acknowledges the TUPSS Franchise Agreement includes restrictions
on TUPSS Franchisee’s use, processing and disclosure of the CMS Data.

(h) Exclusivity. During the Term of this Agreement, TUPSS Franchisee shall not enter
into any agreement or arrangement with any provider of an online or Internet-based manifest
system other than Company, unless otherwise approved by Company.

() Reservation. TUPSS Franchisee agrees that all rights to use and/or otherwise
exploit the CMS not expressly granted to TUPSS Franchisee in this Agreement are reserved by
Company and its vendors.

() Suspension. Company may suspend access to the CMS any time and provide
subsequent notice to TUPSS Franchisee informing it of the reason for such suspension.

3. Support.

@ Updates. Company may release Updates to the CMS in its discretion. Company
may charge for an Update where it assesses charges with respect to such Update to substantially
all customers of the CMS who are TUPSS franchisees.

(b) Support Request. Any support questions or issues that TUPSS Franchisee may
have regarding the CMS provided hereunder must be directed to TUPSS and TUPSS Franchisee
shall not contact Company directly with respect to such questions or issues.

(c) On-Site Support. If TUPSS, in performing support for TUPSS Franchisee’s use of
CMS, desires Company to have access to any TUPSS Center to provide on-site support, TUPSS
Franchisee will provide Company reasonable access to its TUPSS Centers and reasonably
cooperate with Company.

4. Ownership.

@) General. As between the parties to this Agreement, Company shall retain sole and
exclusive ownership of, and all right, title and interest in and to the CMS, the Documentation, the
Results, and the Intellectual Property Rights in all of the foregoing. To the extent TUPSS
Franchisee acquires any right, title or interest to any of the foregoing, TUPSS Franchisee will
assign to Company any and all such right, title, and interest and take all actions reasonably
requested to accomplish such assignment, all at the reasonable expense of Company. TUPSS
Franchisee will not at any time do or permit to be done any act or thing which would in any way
impair the rights of Company in and to the CMS, the Documentation, the Results, and the
Intellectual Property Rights in any of the foregoing.

(b) Proprietary Notices. TUPSS Franchisee agrees not to delete or modify any
copyright or other proprietary notices incorporated in, appearing on, or in connection with the
CMS and the Documentation in any respect.

EXL-4

FA 12/05/2023
ACTIVE\1605677697.1



Exhibit L to Franchise Agreement

5. Payments; Taxes.

@) Fee. In consideration for the rights granted TUPSS Franchisee in the CMS, for
each label generated utilizing the CMS (other than for postage for non-parcel services shipped first
class by the U.S. Postal Service) and not voided before end of day, TUPSS Franchisee will collect
from its customers and pay to Company the then current applicable transaction fee posted at
https://hub.theupsstore.com/It/hs/cms, as may be updated from time to time by Company upon a
fourteen (14) days’ written notice (the “Fees”). TUPSS Franchisee will not charge or collect from
its customers amounts for their CMS transactions different than the Fees.

(b) Payment. Fees due Company will be deducted from TUPSS Franchisee’s monthly
Program Revenue Payment by TUPSS and remitted to Company. In the event the monthly
Program Revenue Payment is not sufficient to cover the full amount of the Fees due Company in
any given month, the unpaid portion of the Fees will be invoiced to TUPSS Franchisee’s TUPSS
account. The invoiced amount will appear on TUPSS Franchisee’s month-end statement provided
by TUPSS and will be withdrawn from TUPSS Franchisee’s bank account by electronic funds
transfer (“EFT”) on or about the 25th of the following month, in accordance with TUPSS’ normal
monthly EFT schedule.

(c) Taxes. TUPSS Franchisee shall pay or reimburse Company for all taxes, duties and
assessments imposed on TUPSS Franchisee or Company in connection with the access to or use
of the CMS by TUPSS Franchisee under this Agreement, including without limitation all sales,
use, excise and other taxes and duties, excluding only taxes based upon Company’s net income.
TUPSS Franchisee shall hold Company and TUPSS harmless from all claims and liability arising
from TUPSS Franchisee’s failure to report or pay any such taxes, duties and assessments.

6. Confidential Information.

@ Limited Disclosure and Use. TUPSS Franchisee shall treat as confidential all
Confidential Information and shall not disclose or use such Confidential Information except as set
forth in this Agreement. TUPSS Franchisee may provide Confidential Information to Authorized
Users who have a need to know in order to exploit TUPSS Franchisee’s rights in the CMS
hereunder provided such Authorized Users are bound by this Agreement or have entered into
agreements with TUPSS Franchisee containing confidentiality provisions covering the
Confidential Information with terms and conditions at least as restrictive as those set forth herein.
TUPSS Franchisee will use, and will ensure Authorized Users use, Confidential Information only
in connection with performing under this Agreement.

(b) Protection. Without limiting the foregoing, TUPSS Franchisee shall use at least the
same degree of care which it uses to prevent the disclosure of its own confidential information of
like importance to prevent any unauthorized disclosure of Confidential Information. TUPSS
Franchisee shall promptly notify Company of any actual or suspected misuse or unauthorized
disclosure of the Confidential Information.

(©) Exceptions. Notwithstanding the foregoing, TUPSS Franchisee’s confidentiality
obligations hereunder shall not apply to information which: (i) was in the public domain at the
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time it was disclosed or has entered the public domain through no fault of TUPSS Franchisee, (ii)
was known to TUPSS Franchisee, without restriction, at the time of disclosure, as demonstrated
by files in existence at the time of disclosure, (iii) is disclosed with the prior written approval of
Company, (iv) was independently developed by TUPSS Franchisee without any use of
Confidential Information, or (v) became known to TUPSS Franchisee, without restriction, from a
source other than Company without breach of an obligation of confidentiality by such source.
Each party agrees to take appropriate action by instruction, agreement, or otherwise with its
employees, agents and representatives to satisfy such party’s obligations under this Agreement
with respect to use, copying, modification, protection and security of Confidential Information.

(d) Government Process. It will not be a breach of this Section 6 if TUPSS Franchisee
discloses Confidential Information to meet the requirements of a valid order or requirement of a
court, administrative agency, or other governmental body; provided, however, that TUPSS
Franchisee shall use all reasonable efforts to provide prompt, written, and sufficient advance notice
thereof to Company (if such notice does not violate applicable law) to enable Company to seek a
protective order or otherwise prevent or restrict such disclosure.

7. TUPSS Franchisee Responsibilities.

TUPSS Franchisee shall be solely and exclusively responsible and liable for any use of or
access to the CMS by TUPSS Franchisee or an Authorized User or by any person or entity who
gains access through the use of the password of TUPSS Franchisee or an Authorized User
including, without limitation, any direct or indirect use or access whether authorized or
unauthorized. Company may through the CMS notify TUPSS Franchisee of modifications to the
Agreement authorized in Section 13(a) or present to TUPSS Franchisee a new Subscription
Agreement to replace this Agreement. Accordingly, TUPSS Franchisee agrees to be bound by any
new agreement or modified terms delivered and accepted through the CMS. TUPSS Franchisee
agrees to provide and maintain in good and working order at all times its own Internet access, the
Authorized Equipment and all other necessary telecommunications equipment, software and other
materials necessary for Authorized Users to access and use the CMS.

8. Company Responsibilities.

Subject to the terms and conditions provided herein, Company shall use commercially
reasonable efforts to ensure the CMS functions in material conformance with the
Documentation. Company’s sole and exclusive liability and TUPSS Franchisee’s sole and
exclusive remedy for breach of the foregoing in lieu of all other remedies shall be for Company
to use commercially reasonable efforts to repair or replace the CMS.

9. Warranties; Disclaimer.

@) TUPSS Franchisee represents and warrants that it (i) has all requisite legal power
and authority to execute this Agreement and to carry out and perform its obligations hereunder and
(if) is and will remain in compliance with all applicable laws, regulations and rules of any
government body or other competent authority relating to its business or performance under this
Agreement.
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(b) EXCEPT AS EXPRESSLY SET FORTH IN SECTION 9(a) OF THIS
AGREEMENT AND EXCEPT AS MAY BE EXPRESSLY MANDATED BY APPLICABLE
LAW, THERE ARE NO WARRANTIES, GUARANTEES, CONDITIONS, OR
REPRESENTATIONS, EXPRESS, IMPLIED, STATUTORY OR OTHERWISE, REGARDING
THE CMS, THE DOCUMENTATION, CMS DATA OR ANY OTHER INFORMATION
PROVIDED BY COMPANY OR TUPSS HEREUNDER, INCLUDING ANY IMPLIED
WARRANTIES OR CONDITIONS OF MERCHANTABILITY, SATISFACTORY OR
MERCHANTABLE QUALITY, FITNESS FOR A PARTICULAR PURPOSE, ACCURACY OR
COMPLETENESS, NON-INFRINGEMENT OF THIRD PARTY RIGHTS, OR THOSE
ARISING FROM A COURSE OF DEALING OR USAGE OF TRADE, ALL SUCH
WARRANTIES BEING HEREBY FULLY DISCLAIMED.

10. Indemnification.

@ Indemnification by TUPSS Franchisee. TUPSS Franchisee shall indemnify, defend
and hold harmless, Company, TUPSS, their respective affiliates and their respective officers,
directors, employees, agents, successors and assigns from and against any and all losses, costs,
fines, penalties, damages, liabilities, judgments and awards (including reasonable attorney fees)
that an indemnitee suffers or incurs arising out of or in connection with any and all allegations,
claims, demands, suits or causes of action (*Claims”) that arise out of or relate to breach or non-
performance of this Agreement by TUPSS Franchisee or the acts of the Authorized Users or
TUPSS Franchisee customers.

(b) Indemnification Procedures. In the event of a potential indemnity obligation under
this Section 10(a), Company will: (i) promptly notify TUPSS Franchisee in writing of a Claim
(except that failure to notify the indemnifying party of such Claim shall not relieve TUPSS
Franchisee of its obligations under this Section 10 but such obligations shall be reduced to the
extent of any damages attributable to such failure); and (ii) have sole control of the defense and
settlement of the Claim including the appointment of counsel; and TUPSS Franchisee will, upon
request of Company, cooperate in all reasonable respects, at TUPSS Franchisee’s cost and
expense, with Company in the investigation, trial, and defense of such Claim and any appeal
arising therefrom. TUPSS Franchisee must approve any settlement to the extent of the payment
of monies.

11. Limitation of Liability.

COMPANY AND TUPSS SHALL NOT BE LIABLE FOR ANY INDIRECT, INCIDENTAL,
SPECIAL, CONSEQUENTIAL, EXEMPLARY OR PUNITIVE DAMAGES OR PENALTIES
(INCLUDING BUT NOT LIMITED TO DAMAGES FOR LOST PROFITS, LOST REVENUES
OR LOST SAVINGS), DUE TO BREACH OF CONTRACT, TORT (INCLUDING
NEGLIGENCE) OR OTHERWISE, WHETHER OR NOT CAUSED BY THE ACTS OR
OMISSIONS OR NEGLIGENCE OF COMPANY OR TUPSS OR THEIR EMPLOYEES OR
AGENTS, AND REGARDLESS OF WHETHER TUPSS FRANCHISEE HAS BEEN
INFORMED OF THE POSSIBILITY OR LIKELIHOOD OF SUCH DAMAGES. IN THE
EVENT OF GROSS NEGLIGENCE OR WILLFUL MISCONDUCT OR IN THE EVENT OF
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PERSONAL INJURY OR DEATH, THIS LIMITATION OF LIABILITY SHALL BE
APPLICABLE ONLY TO THE MINIMAL EXTENT PERMITTED BY LAW.

NOTWITHSTANDING ANY OTHER PROVISION OF THIS AGREEMENT, THE
AGGREGATE LIABILITY OF COMPANY OR TUPSS FOR DAMAGES ARISING OUT OF
OR RELATING TO THIS AGREEMENT SHALL BE LIMITED TO THE LESSER OF (i) THE
TOTAL AMOUNT PAID BY TUPSS FRANCHISEE TO COMPANY HEREUNDER FOR THE
TWELVE (12) MONTHS PRIOR TO THE EVENT GIVING RISE TO SUCH LIABILITY OR
(ii)) $500.00.

CLAIMS OF TUPSS FRANCHISEE NOT MADE WITHIN SIX (6) MONTHS AFTER THE
FIRST EVENT GIVING RISE TO A CLAIM SHALL BE DEEMED WAIVED.

12. Term and Termination.

@) Term. The Agreement shall commence on the Effective Date and terminate in
accordance with Section 12(b) below (the “Term”).

(b) Termination.

Q) Either party may, at its option, terminate this Agreement upon notice to the
other party if (A) the other party is in material breach of this Agreement and (B) such
default(s) has not been cured within thirty (30) days (forty-five (45) days if required by the
nature of the breach) after written notice to the other party or, if such breach is not curable
within thirty (30) days (forty-five (45) days if required by the nature of the breach),
reasonable efforts and progress are not being made to cure such breach.

(i) Either party may terminate this Agreement for convenience on a thirty (30)
days’ prior written notice.

(iii)  This Agreement shall terminate, without notice, (A) upon the institution by
or against either party of insolvency, receivership or bankruptcy proceedings or any other
proceedings for the settlement of such party’s debts, (B) upon either party’s making an
assignment for the benefit of creditors, (C) upon either party’s dissolution or ceasing to do
business, or (D) upon the expiration or termination of the TUPSS Franchise Agreement for
any reason whatsoever. TUPSS Franchisee acknowledges that TUPSS may deem a default
by TUPSS Franchisee under this Agreement a default under TUPSS Franchisee’s Franchise
Agreement with TUPSS.

(©) Effect of Termination.

() Termination of this Agreement shall be without prejudice to any other rights
or remedies that TUPSS Franchisee or Company, as the case may be, shall have in law or
in equity, including, without limitation, the right to recover benefit of the bargain damages.
In no event shall a termination of this Agreement affect TUPSS Franchisee’s obligations
to take or abstain from taking any action in accordance with this Agreement. Sections 1
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4, 6 and 9-13 as well as TUPSS Franchisee’s obligation to pay Fees accruing before
termination of this Agreement and the provisions of this Agreement that constitute post-
Term covenants and agreements, including the obligation of TUPSS and Franchisee to
resolve any and all disputes, shall survive termination of this Agreement.

(i) Within thirty (30) days after termination of the Agreement, TUPSS
Franchisee shall, at its own expense, destroy or return to Company and make no further
use of, any property, materials or other items of Company, including Company’s
Confidential Information, and shall certify, in writing that it has done so.

(ii)  TUPSS Franchisee will make no use of CMS Data after termination of this
Agreement, provided, however, that TUPSS Franchisee may use CMS Data to which it
continues to have access during the thirty (30) days immediately following such
termination to wind up its business (A) as a franchisee of TUPSS under the TUPSS
Franchise Agreement and (B) with Company under this Agreement including to reconcile
Fees due Company under Section 5.

13. Miscellaneous.

@) Amendments and Waivers. In addition to changes to the Fees in Section 5(a),
Company may amend the terms of this Agreement upon ninety (90) days’ written notice. Any
term of this Agreement may be waived only with the written consent of both parties.

(b) Assignment. This Agreement may not be transferred or assigned by TUPSS
Franchisee without the express written consent of Company. Any purported transfer or assignment
in contravention of this Section shall be null and void. Company may assign, delegate, or transfer
all or any part of this Agreement or any rights hereunder without consent from TUPSS Franchisee.

(c) Equitable Relief. The parties agree that a breach of this Agreement adversely
affecting Company’s proprietary rights in the CMS or the Documentation would cause irreparable
injury to Company for which monetary damages would not be an adequate remedy and that
Company shall be entitled to equitable relief in addition to any remedies it may have hereunder or
at law.

(d) Export Compliance. The rights and obligations of TUPSS Franchisee regarding the
CMS shall be subject to such applicable United States and foreign laws and regulations governing
licenses, delivery or export of technology or content abroad, including, but not limited to, United
States Export Administration regulations, the International Traffic in Arms regulations and any
regulation or licenses administered by the Department of Treasury’s Office of Foreign Assets
Control.

(e Publicity. TUPSS Franchisee will not make any public statement, press release or
other announcement relating to the terms or existence of this Agreement, or the business
relationship of the parties, without the prior written consent of Company.

()] Entire Agreement. This Agreement constitutes the entire agreement between the
parties hereto pertaining to the subject matter hereof, and supersedes any and all prior agreements,
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understandings, negotiations, representations, and drafts of the parties with regard to the subject
matter of this Agreement. Nothing in this Agreement, however, is intended to disclaim the
representations TUPSS made in the Franchise Disclosure Document that TUPSS furnished to
TUPSS Franchisee.

(9) Independent Contractor. The parties agree that each acts as an independent
contractor, and neither party is granted any authority to bind the other in any manner.

(h) Force Majeure. Neither party hereto shall be responsible for any failure to perform
its obligations under this Agreement if such failure is caused by acts of God, war, labor actions,
revolutions, lack or failure of transportation facilities, laws or governmental regulations or other
causes that are beyond the reasonable control of such party.

() Governing Law; Jurisdiction. This Agreement and all acts and transactions
pursuant hereto and the rights and obligations of the parties hereto shall be governed, construed
and interpreted in accordance with the laws of the State of California, without giving effect to
principles of conflicts of law. To the extent that the arbitration provisions herein do not apply, the
exclusive jurisdiction for any dispute or claim arising out of or relating to this Agreement or claim
of breach of the Agreement will be the Federal District for the Southern District of California or
in the Superior Court of California - County of San Diego, and each party hereby waives any right
to a trial by jury. By execution of this Agreement, the parties consent to the exclusive jurisdiction
of such courts, and waive any right to challenge jurisdiction, or venue in such courts with regard
to any suit, action or proceeding under or in connection with this Agreement to which the
arbitration provisions herein do not apply.

() Arbitration.

A. Except for (i) disputes related to the ownership of intellectual property or
access to or use of CMS, (ii) the right of either party to apply to a court of competent
jurisdiction for an injunction or (iii) other equitable relief available under applicable law to
preserve the status quo or prevent irreparable harm pending the selection and confirmation
of an arbitrator, and to enforce the award of the arbitrator, every claim or dispute arising
out of or relating to the negotiation, performance or non-performance of this Agreement
shall be determined by arbitration before a single arbitrator in accordance with the
Commercial Arbitration Rules of the American Arbitration Association (“AAA”), or as
otherwise agreed by the parties. The place of arbitration shall be San Diego, California.

B. The arbitrator shall not have any power to alter, modify or change any of
the terms of this Agreement or to grant any remedy which is either inconsistent with or
prohibited by the terms of this Agreement, or not available in a court of law. The arbitrator
shall not have the authority to commit errors of law or errors of legal reasoning. In addition,
the arbitrator shall have no power or authority to award punitive, consequential or
incidental damages.

C. The arbitrator shall, within thirty (30) days after the matter has finally been
submitted to him or her, render a written decision making specific findings of fact and
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setting forth the reasons for the decision which shall be consistent with the terms of this
Agreement. The parties intend that this agreement to arbitrate be valid, binding,
enforceable, and irrevocable. Judgment on any award of the arbitrator shall be binding and
may be entered in any court having jurisdiction thereof.

(K) CLASS ACTION WAIVER. TUPSS FRANCHISEE AND COMPANY
EACH AGREE THAT ANY LEGAL PROCEEDINGS INVOLVING TUPSS
FRANCHISEE AND COMPANY WILL BE CONDUCTED ONLY ON AN INDIVIDUAL
BASIS AND NOT AS A CLASS, REPRESENTATIVE, OR CONSOLIDATED
ACTION. TUPSS Franchisee and Company hereby also give up the ability to participate in a
class, mass, consolidated or combined action.

() Severability. If for any reason a court of competent jurisdiction finds any provision
of this Agreement, or portion thereof, to be unenforceable, that provision of the Agreement will
be enforced to the maximum extent permissible so as to effect the economic intent of the parties,
and the remainder of this Agreement will continue in full force and effect.

(m)  Waiver. The waiver of any particular breach or default or any delay in exercising
any rights shall not constitute a waiver of any subsequent breach or default.

(n) Notices. Any notice required or permitted by this Agreement shall be in writing
and shall be deemed sufficient upon receipt, when delivered personally or by courier, overnight
delivery service, or forty-eight (48) hours after being deposited in the regular mail as certified or
registered mail (airmail if sent internationally) with postage prepaid, if such notice is addressed to
TUPSS Franchisee, at the address of the TUPSS Center and, in the case of Company, at the address
set forth below, or as subsequently modified by written notice. Additionally, notwithstanding the
above, any notice given by Company (or TUPSS) relating to this Agreement, may be given to
TUPSS Franchisee via e-mail at such address as TUPSS Franchisee provides to Company or
TUPSS, and shall be deemed received twenty-four (24) hours after sent.

Notice to Company: iShip, Inc.
3545 Factoria Boulevard, SE
Suite 100
Bellevue, WA 98006
Attn: President

(o) Electronic Signatures and Delivery. The parties hereby consent to the use of
electronic signatures (e.g., via DocuSign®) and electronic methods of delivery in connection with
the execution of this Agreement and any related or ancillary documents by the parties. Inthe event
that any signature is delivered by facsimile transmission or e-mail of a .pdf file, or by electronic
signature pursuant to applicable laws, such signature or electronic execution shall create a valid
and binding obligation of the party executing (or on whose behalf such signature is executed) with
the same force and effect as if such were an original thereof.
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TUPSS FRANCHISEE:

Legal Name of Business,
Corporation, or Individual

By: By:
Signature Signature
Name Printed Name Printed
Date Date

Individually:

By: By:
Signature Signature
Name Printed Name Printed
Date Date

ACCEPTED BY:

ISHIP, INC.

By:

Name:

Title:

Date:

*Effective Date
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FRANCHISE AGREEMENT AMENDMENT
FOR MINIMUM DAYS/HOURS OF OPERATION COMMITMENT

THE UPS STORE® CENTER NO. [ 1

This Franchise Agreement Amendment (this “Amendment”) is entered into by and
between THE UPS STORE, INC.,, a Delaware corporation (“TUPSS”), and
[ ] (“Franchisee™).

1. Background.

@ TUPSS and Franchisee are parties to a Franchise Agreement dated
[ ] (the “Franchise Agreement”), to which this Amendment is attached
and of which this Amendment is made a part, under which Franchisee currently has the right to
operate a The UPS Store® Center, known as Center #]| |, at [Address] (the “Center”).
TUPSS and Franchisee have signed this Amendment because TUPSS is willing to grant
Franchisee a temporary Royalty exclusion (referenced in this Amendment as the “Print Royalty
Credit,” as further described below) with respect to the Royalty payable by Franchisee to
TUPSS under the Franchise Agreement in consideration for Franchisee’s commitment (and the
concurrent commitment by Franchisee’s “Controlling MCO,” if one of Franchisee’s Owners is
considered to be a “Controlling MCO,” as that term is defined below) to operate (i.e., to open to
the public for business) the Center (and all other The UPS Store® Centers owned either by
Franchisee or, directly or indirectly, by Franchisee’s Controlling MCO) every day of the week,
including on Sunday (unless otherwise specified by TUPSS), for the minimum hours each day
that TUPSS specifies from time to time in the Manuals (this commitment is referred to as the
“Minimum Days/Hours Commitment”). Franchisee has agreed to the Minimum Days/Hours
Commitment in consideration for the Print Royalty Credit described in this Amendment.

For purposes of this Amendment and the Print Royalty Credit, an Owner of Franchisee
will be considered a “Controlling MCO” if that Owner (alone or together with her or his spouse)
owns, either directly or indirectly (e.g., LLC or LLP), a majority equity interest or an equally-
shared majority equity interest in the franchise rights of two (2) or more The UPS Store®
Centers—including the Center—in which case all other The UPS Store® Centers of which the
Owner is considered to be a Controlling MCO likewise must comply with the Minimum
Days/Hours Commitment. Because Franchisee may have more than one Owner that is
considered to be a Controlling MCO, use of the term Controlling MCO in this Amendment will
refer to all Owners of Franchisee that fall within the definition of Controlling MCO. The term
“Controlling MCO,” for purposes of this Amendment only, has a different meaning than the term
“MCO” currently defined in the Franchise Agreement.

(b) Except as specifically provided in this Amendment, the Franchise Agreement
remains in full force and effect as originally written. If there is any inconsistency between this
Amendment and the Franchise Agreement, this Amendment’s terms will govern. All terms used
but not defined in this Amendment have the meanings set forth in the Franchise Agreement.

2. Minimum Days and Hours of Operation. Franchisee agrees to operate the
Center in compliance with the Minimum Days/Hours Commitment during the entire Term
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(including any applicable extension) commencing on January 1, 2020, or on this Amendment’s
Effective Date, if the Effective Date is after January 1, 2020 (or as TUPSS otherwise specifies in
writing). Franchisee’s failure to comply with the Minimum Days/Hours Commitment during the
Term (including any applicable extension) is a default under the Franchise Agreement.

3. Print Royalty Credit.

@ Calculation. In consideration for:

1) Franchisee’s commitment to comply, and continuing compliance, with the
Minimum Days/Hours Commitment at the Center and all other The UPS Store® Centers owned
by Franchisee; and

@) the commitment to comply, and continuing compliance, during the Term
(including any applicable extension) with the Minimum Days/Hours Commitment by all Owners
of Franchisee that are considered to be a Controlling MCO at all other The UPS Store® Centers
of which such Owners are considered to be a Controlling MCO,

Franchisee shall be entitled to the following Print Royalty Credits during each of the following
calendar-year periods:

() From January 1, 2020, through December 31, 2020, Franchisee shall not
be obligated to pay any Royalty on account of any Qualifying SKU Revenue generated
by the Center during such 12-month period;

(i) From January 1, 2021, through December 31, 2021, Franchisee shall be
obligated to pay a Royalty equal to only one percent (1%) of the Qualifying SKU
Revenue generated by the Center during such 12-month period,;

(it)  From January 1, 2022, through December 31, 2022, Franchisee shall be
obligated to pay a Royalty equal to only two percent (2%) of the Qualifying SKU
Revenue generated by the Center during such 12-month period,;

(iv)  From January 1, 2023, through December 31, 2023, Franchisee shall be
obligated to pay a Royalty equal to only three percent (3%) of the Qualifying SKU
Revenue generated by the Center during such 12-month period; and

(v) From January 1, 2024, through December 31, 2024, Franchisee shall be
obligated to pay a Royalty equal to only four percent (4%) of the Qualifying SKU
Revenue generated by the Center during such 12-month period.

Beginning on January 1, 2025, Franchisee once again shall be obligated to pay to TUPSS the
standard five percent (5%) Royalty on all Qualifying SKU Revenue generated by the Center;
there will be no further Print Royalty Credit. However, the Franchisee must continue operating
the Center in compliance with the Minimum Days/Hours Commitment for the balance of the
Term (including any applicable extension).
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For purposes of calculating the Print Royalty Credit, “Qualifying SKU Revenue” means
all qualifying revenue generated by the Center from SKUs under the “Copies,” “Color Copies,”
“Laminating/Binding,” and “Printing” Products/Services categories on the Monthly Royalty
Report submitted through the TUPSS-approved Royalty Reporting system. The following
revenue does not qualify as and is excluded from Qualifying SKU Revenue: (1) revenue
generated by the Center from any SKUSs, including any SKUs related to print products and
services provided to customers, under any Products/Services categories on the Monthly Royalty
Report other than those listed above; (2) revenue generated by the Center from any Center-
defined SKUs unrelated to print products and services provided to customers, as determined by
TUPSS in its sole discretion, even if such Center-defined SKUs are created under the “Copies,”
“Color Copies,” “Laminating/Binding,” and “Printing” Products/Services categories on the
Monthly Royalty Report; and (3) any revenue subject to or otherwise excluded under any other
Royalty exclusion except as provided for below. If Franchisee outsources approved print-related
products and services under the *“Copies,” “Color Copies,” “Laminating/Binding,” and
“Printing” Products/Services categories on the Monthly Royalty Report during the Print Royalty
Credit period, then Franchisee may also exclude the costs paid to the producing Center for those
outsourced products and services during the Print Royalty Credit period under the Other 1 field
in the Exclusion section of the Monthly Royalty Report, but only as follows:

Q) From January 1, 2020, through December 31, 2020, Franchisee may not
exclude any of those costs;

(i) From January 1, 2021, through December 31, 2021, Franchisee may
exclude twenty percent (20%) of those costs;

(iii)  From January 1, 2022, through December 31, 2022, Franchisee may
exclude forty percent (40%) of those costs;

(iv)  From January 1, 2023, through December 31, 2023, Franchisee may
exclude sixty percent (60%) of those costs; and

(v) From January 1, 2024, through December 31, 2024, Franchisee may
exclude eighty percent (80%) of those costs.

If Franchisee signs this Amendment after January 1, 2020, Franchisee is entitled to receive the
then-applicable Print Royalty Credit (if Franchisee complies with this Amendment’s terms) only
for the remaining portion of the Print Royalty Credit period (which ends on December 31, 2024).
In other words, Franchisee is not entitled to a full five (5) years of Print Royalty Credits from
this Amendment’s Effective Date.

(b) Print Royalty Credit Does Not Apply to The UPS Store Marketing Fee or the
National Advertising Fee (i.e., the National Advertising Fund Contribution). Notwithstanding the
Print Royalty Credit described in subsection (a) above, Franchisee must continue paying the full
one percent (1%) The UPS Store Marketing Fee and the full two and one-half percent (2.5%)
National Advertising Fee on all Qualifying SKU Revenue generated by the Center during the
Term.
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(©) Minimum Days/Hours Commitment if Franchisee Owns More than One The UPS
Store® Center or Has One or More Owners That Are a Controlling MCO. If Franchisee owns
more than one The UPS Store® Center or has one or more Owners that are considered to be a
Controlling MCO, Franchisee is entitled to the Print Royalty Credit described above for revenue
obtained from operating the Center only if each of Franchisee’s The UPS Store® Centers, and
each and all The UPS Store® Centers of which the Owners of Franchisee are considered to be a
Controlling MCO, (1) are the subject of valid and binding franchise agreements to which TUPSS
is a party that contain substantially the same terms as those in this Amendment for each Center
operated and (2) continue to operate in compliance with the Minimum Days/Hours Commitment
during the Print Royalty Credit period.

(d) Consequences of Failure to Comply with the Minimum Days/Hours Commitment.
If the Center, any of Franchisee’s other The UPS Store® Centers, or any The UPS Store® Center
of which an Owner of Franchisee is considered to be a Controlling MCO is not operated in
compliance with the Minimum Days/Hours Commitment at any time during the Print Royalty
Credit period, then TUPSS may immediately terminate the Print Royalty Credit with respect to
the Center, Franchisee’s other The UPS Store® Centers, and all The UPS Store® Centers of
which an Owner of Franchisee is considered to be a Controlling MCO, in which case the each
respective franchisee must, commencing on the next Royalty payment date and continuing
thereafter, pay to TUPSS the standard five percent (5%) Royalty on account of all Qualifying
SKU Revenue generated by the operation of such Centers.

4. Miscellaneous.

@) Integration. This Amendment constitutes the parties’ entire understanding with
respect to the matters this Amendment contemplates. Except for the terms of the Special
Disclosure, no oral statement, agreement, promise, undertaking, understanding, or arrangement
made before or contemporaneously with this Amendment’s execution will bind any party unless
expressly set forth in this Amendment. Nor will any party's oral statement, agreement, promise,
undertaking, or understanding after this Amendment’s execution be deemed a further amendment
of the Franchise Agreement unless reduced to writing and signed by the parties.

(b) Execution. This Amendment will become valid and enforceable only upon its full
execution by Franchisee and TUPSS, although Franchisee and TUPSS need not be signatories to
the same original, facsimile, or electronically-transmitted counterpart of this Amendment. The
parties hereby consent to the use of electronic signatures (e.g., via DocuSign®) and electronic
methods of delivery in connection with the execution of this Amendment and any related or
ancillary documents by the parties. In the event that any signature is delivered by facsimile
transmission or e-mail of a .pdf file, or by electronic signature pursuant to applicable laws, such
signature or electronic execution shall create a valid and binding obligation of the party
executing (or on whose behalf such signature is executed) with the same force and effect as if
such were an original thereof.

(©) Representation of Execution Authority on behalf of Legal Entity Franchisee. The
person below signing on behalf of Franchisee (if Franchisee is a legal entity), by her or his
signature, certifies under penalty of perjury under the laws of the State of California and
the United States that she or he is authorized to sign this Amendment on behalf of, and by
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such signature to bind, Franchisee, and no other action by Franchisee and no other
signatures are required for this Amendment to become effective and a binding obligation of
Franchisee. TUPSS is relying on such representation.

[Signature Page Follows]
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IN WITNESS WHEREOF, the parties have caused this Amendment to be executed
effective as of counter-execution by TUPSS’s authorized signing officer shown as follows:

[NAME OF FRANCHISEE ENTITY]

By:

Name:

Its:

Date:

THE UPS STORE, INC.

By:
[Insert Name/Title]

*Date:

(*Effective Date of this Amendment)
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CENTER OPTION AGREEMENT

This Center Option Agreement (“Agreement”), by and between The UPS Store, Inc., a Delaware
Corporation (“TUPSS”), and (full legal name) (“Option
Holder”), is entered into on the date counter-signed by TUPSS (see signature page; the “Effective Date™)
with reference to the following facts:

A

11

1.2

TUPSS’ principal business is the sale of, and support for, franchises to operate The UPS Store®
centers (“Centers”) offering delivery, postal, packaging, printing, communications and other
business services.

TUPSS desires to expand its network of Centers by offering to qualified candidates certain
exclusive rights to secure sites for Centers within designated territories.

Option Holder desires to purchase from TUPSS an option in accordance with the terms and upon
the conditions contained in this Agreement.

NOW, THEREFORE, IT IS AGREED AS FOLLOWS:
I. GRANT OF OPTION
Grant of Option

@ In consideration of the NON-REFUNDABLE option fee in the amount of
$ (“Option Fee”), TUPSS hereby grants to Option
Holder, and Option Holder hereby accepts, an option (*Option”) to become eligible to
acquire a site or sites for a Center or Centers (as applicable) to be located solely within
the geographic territory (“Option Territory”) set forth in Exhibit B.

(b) Option Holder acknowledges that the Option Territory will either be:

(M Larger than Option Holder’s potential Center franchise territory or territories;
or
(i) Identical to Option Holder’s potential Center franchise territory or territories

when the site or sites for such potential Centers have been identified after that
this Agreement has been executed.

Consideration
@ Option Holder acknowledges that (i) the Option Fee paid to TUPSS is solely in exchange
for the Option granted in Section 1.1 above, and (ii) TUPSS has fully earned the Option

Fee upon execution of this Agreement.

(b) Option Holder acknowledges that the Option Fee will NOT be applied as a credit against
any franchise fee nor any other fee owed to TUPSS.
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Il. EXERCISE OF OPTION
No Requirement to Exercise Option

Option Holder’s Option rights are not obligations. This Agreement in no way requires Option
Holder to exercise its Option.

How the Option is Exercised

If Option Holder desires to exercise its Option rights, Option Holder must do so by the
deadline(s) stated in the Option Schedule (Exhibit A) solely by doing each of the following tasks
to TUPSS’ satisfaction:

@ Submit to TUPSS such information regarding the proposed site or sites as TUPSS may
require, and such submitted site or sites must satisfy TUPSS’ site criteria; and

(b) With the assistance of TUPSS (or its Area Franchisee), deliver to TUPSS one or more
executed leases or real estate purchase contracts, for a site or sites located within the
Option Territory; and

(©) Sign with TUPSS a then-current Franchise Agreement(s), and all related agreements and
documents, including but not limited to TUPSS’ form Addendum to Lease; and

(d) Pay to TUPSS the applicable Initial Franchise Fee, Training Fee, Design Fee, Center
Development Fee and Initial Marketing Plan Fee. (Amounts set forth in TUPSS’ current
Franchise Disclosure Document).

Centers Developed Outside of Option Territory

If during the term of this Agreement Option Holder satisfies the exercise requirements set forth in
Section 2.2 (a) — (d) above for one or more newly constructed Centers (i.e., a Center not
previously developed or operated by TUPSS, a franchisee, or any other party) that are located
outside of the Option Territory, then TUPSS shall still count such Center(s) toward satisfaction of
the Option Schedule.

I11. EXPIRATION & DEFAULT / TERMINATION
Expiration of this Agreement and of Option

Subject to earlier termination as provided in Section 3.2 below, this Agreement and Option
Holder’s Option will continue until the “Expiration Date” which is the earlier of (a) the date of
the final Exercise deadline stated in the Option Schedule, or (b) the date when TUPSS has both
granted site approval and counter-signed a Franchise Agreement (and all related agreements and
documents) for the last site referenced in the Option Schedule.

Termination of this Agreement Without Opportunity to Cure Default

Option Holder will be in material default of this Agreement, without requiring TUPSS to provide
Option Holder any opportunity to cure such default, and with such default resulting in the
termination of this Agreement and of the Option effective immediately without further notice
from TUPSS upon the occurrence of any of the following events:
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@ Option Holder fails to timely Exercise its Option, with respect to ANY of the deadlines
referenced in the Option Schedule; or

(b) Any notice(s) sent by TUPSS to Option Holder, confirming: (i) Option Holder’s material
default of any Franchise Agreement executed between the parties; or (ii) failure by
Option Holder to satisfy TUPSS’s then-current “expandability” criteria (i.e., criteria for
ownership of additional Centers); or

(c) If this Agreement is assigned by Option Holder.
Effect of Expiration and/or Termination of this Agreement and of the Option

Upon the expiration and/or termination of this Agreement and of the Option, TUPSS may, within
Option Holder’s former Option Territory, operate or grant options or franchise rights to others to
operate Centers, subject to any territorial rights granted by TUPSS in any Franchise Agreement(s)
that it may have entered into with Option Holder.

IV. OTHER PROVISIONS
Information Provided by TUPSS to Option Holder

TUPSS will be obligated to promptly provide Option Holder with (i) types of information
regarding the proposed site or sites that TUPSS may require at the time of site submittal, and (ii)
TUPSS’ site approval criteria.

Nature of Relationship Between TUPSS and Option Holder

(a) Option Holder has no authority (express or implied) to act or purport to act as agent,
employee, partner, joint-venturer or representative of TUPSS for any purpose.

(b) THIS AGREEMENT IS NOT A FRANCHISE AGREEMENT, NOR A PROMISE
OR COMMITMENT BY TUPSS TO OFFER OPTION HOLDER ONE OR MORE
FRANCHISES. TUPSS is NOT obligated to enter into a Franchise Agreement or
Agreements with the Option Holder if Option Holder defaults under this Agreement.

Assignment by Option Holder

The rights and duties created by this Agreement are personal to Option Holder. Therefore, Option
Holder’s rights under this Agreement may NOT be assigned to any third party.

Governing Law, Venue, Jurisdiction and Jury Waiver

This Agreement will be construed in accordance with the laws of the State of California. All
actions arising out of or relating to this Agreement shall be heard and determined exclusively in:
(a) the United States District Court for the Southern District of California or any federal court
located within the Southern District of California; or (2) within any California state court located
in the city of San Diego. Consistent with the preceding sentence, the parties: (i) irrevocably
submit to the exclusive jurisdiction of any federal court located within the Southern District of
California or California state court located in the city of San Diego for the purpose of any action
arising out of or relating to this Agreement; (ii) irrevocably waive, and agree not to assert by way
of motion, defense or otherwise, in any such action, any claim that it is not subject personally to
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the jurisdiction of the above-named courts, that its property is exempt or immune from
attachment or execution, that the action is brought in an inconvenient forum, that the venue of the
action is improper, or that this Agreement may not be enforced in or by any of the above-named
courts; and (iii) irrevocably consent to and grant any such court exclusive jurisdiction over the
person of such parties and over the subject matter of such action.

Non-Binding Mediation

Before either TUPSS or Option Holder may initiate any lawsuit or other legal action against the
other, they pledge to attempt first to resolve the controversy arising out of this Agreement
(“Dispute”) under non-binding mediation conducted in accordance with the Commercial
Mediation Rules of the American Arbitration Association within 15 days after either party first
gives written notice (“Mediation Notice™”) of such Disputes. The mediation shall take place at
TUPSS’ corporate office headquarters. The fees and expenses of the mediator shall be equally
shared by TUPSS and Option Holder. The mediator shall be disqualified as a witness, expert or
counsel for any party with regard to the Dispute and any related manner.

Notices

@ Whenever this Agreement requires that one party notify the other, such notice must be in
writing and sent via UPS Next Day Air®. Such notice will be deemed delivered one day
after it is sent via UPS Next Day Air.

(b) Notices sent to TUPSS must be sent to: Franchise Sales Department, 6060 Cornerstone
Court West, San Diego, California 92121 (or such other location to which TUPSS’
corporate headquarters may be relocated). Notices sent to Option Holder must be sent to
the following address:

Severability

If any provision of this Agreement (including all Exhibits) is declared by an arbitrator or court of
competent jurisdiction to be invalid or unenforceable, the invalid or unenforceable provision(s)
will be deemed deleted, and the remainder of this Agreement will continue in full force and
effect.

The parties intend that if any provision of this Agreement is susceptible to two or more
interpretations, one of which would render the provision enforceable and the other(s) of which
would render the provision unenforceable, then the provision shall be given the meaning that
renders it enforceable.

Entire Agreement, Amendment, and Electronic Signatures and Delivery

This Agreement (including all Exhibits) constitutes the entire understanding of the parties
regarding the Option rights granted by TUPSS to Option Holder. This Agreement supersedes any
and all prior or contemporaneous, written or oral, agreements, representations, or understandings
that may exist or may have existed between the parties. Any modifications to this Agreement
must be accomplished by a written agreement signed by both parties. Nothing in this Agreement
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or any related agreement is intended to disclaim the representations TUPSS has made in its
franchise disclosure document. The parties hereby consent to the use of electronic signatures
(e.g., via DocuSign®) and electronic methods of delivery in connection with the execution of this
Agreement and any related or ancillary documents by the parties. In the event that any signature
is delivered by facsimile transmission or e-mail of a .pdf file, or by electronic signature pursuant
to applicable laws, such signature or electronic execution shall create a valid and binding
obligation of the party executing (or on whose behalf such signature is executed) with the same
force and effect as if such were an original thereof.

IN WITNESS WHEREOF, the parties acknowledge, by their signatures below, that they agree to
comply with this Agreement and treat their respective obligations as legally binding.

OPTION HOLDER

Signature Signature Date:

Printed Name (of person signing):
* Must complete if Option Holder is a corporation, limited liability company, partnership or similar legal entity:

* Printed Name of Organization:

* Title of Person Signing:

4 Name of all Individual Equity Owners Ownership Percentage of Option
(Shareholders, Members, Partners, etc.) Holder Entity (Must total 100%0)

1 Percent ( %)

2 Percent ( %)

3 Percent ( %)

4 Percent ( %)

THE UPS STORE, INC.

Signature of TUPSS Signing Officer:
Title:

Printed Name of TUPSS Signing Officer:

* TUPSS’ Counter-Signature Date:

* Effective Date

EX2-5
FDD 12/05/2023
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EXHIBIT A
OPTION SCHEDULE

Option Holder must exercise (in the manner described in Section 2.2 of this Agreement) its Option
by EACH of the dates referenced below under the column titled “Exercise Deadline(s).”

Center(s) Held
Under Option Exercise Deadline(s)
By Option Holder

First Center days from this Agreement’s Effective Date.
(If applicable) The earlier of , or days from
Second Center) the grand opening date of the First Center.
(If applicable) The earlier of , or days from
Third Center) the grand opening date of the First Center.

Any Additional Center and Corresponding Exercise Deadlines:

EX 2-6
FDD 12/05/2023
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EXHIBITB
DESCRIPTION OF OPTION TERRITORY

OPTION HOLDER ACKNOWLEDGES THAT IF THERE ARE ANY CENTERS
LOCATED (WHETHER ALREADY OPERATING OR UNDER
CONSTRUCTION) WITHIN THE OPTION TERRITORY DESCRIBED BELOW
AS OF THE DATE OF THIS AGREEMENT, THEN THE PROTECTED
TERRITORIES THAT SURROUND SUCH CENTERS WILL BE EXCLUDED
FROM THE OPTION TERRITORY DESCRIBED BELOW, AND OPTION
HOLDER MAY NOT EXERCISE ITS OPTION WITH RESPECT TO A CENTER
TO BE LOCATED WITHIN SUCH PROTECTED TERRITORIES.

EX 2-7
FDD 12/05/2023
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EXHIBIT 3

TO FRANCHISE DISCLOSURE DOCUMENT

CENTER DIRECTORY
LIST OF FRANCHISEES

INFORMATION CONTAINED IN THIS CENTER
DIRECTORY IS CURRENT
AS OF MARCH 7, 2023

THE UPS STORE, INC.
A Delaware Corporation
6060 Cornerstone Court West
San Diego, California 92121
(858) 455-8800
Website: www.theupsstore.com

EX3-1

FDD 12/05/2023
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The UPS Store, Inc.

3/7/2

Name

3330|Mulkey, Jr.

7250|Brown
4222 HAMMON
5790|COLE

255/ PYLANT

3213|Ross
3596| PATEL

3677 CASKEY

4015 ANDERSON
4088|Bono
4648|Sweeney
6068|Key
7062|Kelley

6487 |Blake

3136 /Bono
2971|Wiggins

3997|Smith
6749 Bono
5416 | Miller
7025 Miller
6732 Miller
1918|Lee

6145/ STEPHENS
4841|Gray
6183|Nunley
7036 Timm

6486 Williams
1708 NELSON

6853 Bono
3425 Patel

924|Halter Ill
2389|Kumar
6511|Lyons

2433|Bono

4355 Fralix

7118|Bono

7156 Bono

7280 Dalsania
3551|GRAHAM (Deceased)

2988 BOGER

5217 Dalsania
2350|Rasool
2422|PATEL
2491|MOFFETT
2698|Snow

4690|Gray
5632|PATEL
3159 Patel
3464 Patel
3465 Patel
5229 Patel
6695|Tudhope
5864|Gray
1183|Holmes

7455 Fober
6099 Patel
7396|Murray
5434|Bhatt

6076|Smythe

Neal

Bridgette
RICHARD
WATSON

SCOTT

Eddie
JAYESH

K

LAWRENCE
John

Brad

Colby

Scott

Philip

John

Thomas

Robert
John
Wade
Wade
Wade

Pamela

SUKHIE
Michael
Terry
Jerry
Nolita
DAVID

John

Vishvas

Lawrence
Aman

Belinda
John

Kristalyn
John
John

Amit
DONALD
LORI

Amit
Ghulam
NIRAJ
DOUGLAS

Connie

Stephanie
NIRAJ
Dhruv
Dhruv
Dhruv
Dhruv
Kevin
Michael
Adam

Jason
Dhruv
Paul

Jahnaviben

James

AL264

AL264
GA131
AL245

AL245

AL245
AL245

AL245

AL245
AL245
AL245
AL245
AL245
AL245
AL245
FL240

FL240
AL245
AL264
AL264
AL264
FL240

AL264
FL240
AL245
AL264
AL245
FL240

AL245
AL245

AL245
AL245
AL245

AL245

AL245
AL245
AL245
AL245
AL245

AL245

AL264
FL240
FL240
FL240
FL240

FL240
FL240
AL245
AL245
AL245
AL245
GA131
FL240
AL245

AL245
AL245
AL264
FL240

FL240

1414 GOLDEN SPRINGS RD

1260 US HWY 72 E STE B
1550 OPELIKA RD STE 6
3985 PARKWOOD ROAD STE 109

130 INVERNESS PLAZA

217 COUNTRY CLUB PARK
9340 HELENA RD STE F

429 Green Springs Hwy STE 161

209 20TH STN

1116 20TH STREET SOUTH

270 DOUG BAKER BLVD STE 700

136 MARKETPLACE CIRCLE SUITE B
16700 HWY 280 EAST

703 Logan RD

1236 CULLMAN SHOPPING CENTER NW
2200 HWY 98 STE 4

6845 HWY 90 E STE 105

1605 BELTLINE RD SW STE D8
2932 ROSS CLARK CIRCLE
104 APPLE AVE STE 3

1109 BOLL WEEVIL CIR STE 8
82 PLANTATION POINTE RD

139 COX CREEK PKWY S
2074 S MCKENZIE ST

1825 GLENN BLVD SW

430 GEORGE WALLACE DR
1034 MAIN ST

1545 GULF SHORES PKWY

701 Hwy 31 South
1919 OXMOOR RD

1678 MONTGOMERY HWY STE 104
5184 CALDWELL MILL RD STE 204

2910 ALLISON BONNETT MEMORIAL DR STE
106
4800 WHITESBURG DR STE 30

6275 UNIVERSITY DR NW STE 37
211 RALPH LEE STUDENT CENTER
4701 Meridian St

300 PELHAM AVE SW STE A4

900 HWY 78 E

8000 MADISON BLVD STE D102

12060 COUNTY LINE RD STE J
3688 AIRPORT BLVD STE B
4358 OLD SHELL RD STE B

312 SCHILLINGER RD S STE T
1956 S UNIVERSITY BLVD STE J

5319 HWY 90 W STE 102
2029B AIRPORT BLVD
7956 VAUGHN RD

3966 ATLANTA HWY
3066 ZELDA RD

9164 EASTCHASE PKWY
2135 Interstate Dr
25910-0 CANAL RD
3590-B US HWY 31 S

5408 SUMMERVILLE RD STE 155
2751 LEGENDS PKWY

3504 RAINBOW DR STE D

1204 SHELTON BEACH RD #3

30941 MILL LN STE G

Page 1

ANNISTON

ATHENS
AUBURN
BESSEMER

BIRMINGHAM

BIRMINGHAM
BIRMINGHAM

BIRMINGHAM

BIRMINGHAM
BIRMINGHAM
BIRMINGHAM
CALERA
CHELSEA
CLANTON
Cullman

Daphne

Daphne
DECATUR
DOTHAN
DOTHAN
ENTERPRISE

Fairhope

FLORENCE
FOLEY

Ft Payne
GADSDEN
GARDENDALE
Gulf Shores

Hartselle
HOMEWOOD

HOOVER
HOOVER
HUEYTOWN

HUNTSVILLE

HUNTSVILLE
HUNTSVILLE
HUNTSVILLE
HUNTSVILLE
JASPER

MADISON

MADISON
Mobile
Mobile
Mobile
Mobile

Mobile

Mobile
MONTGOMERY
MONTGOMERY
MONTGOMERY
MONTGOMERY
OPELIKA
Orange Beach

PELHAM

Phenix City
PRATTVILLE
Rainbow City

Saraland

Spanish Fort

Alabama

Alabama
Alabama

Alabama

Alabama

Alabama

Alabama

Alabama

Alabama
Alabama
Alabama
Alabama
Alabama
Alabama
Alabama

Alabama

Alabama
Alabama
Alabama
Alabama
Alabama

Alabama

Alabama
Alabama
Alabama
Alabama
Alabama

Alabama

Alabama

Alabama

Alabama
Alabama

Alabama

Alabama

Alabama
Alabama
Alabama
Alabama

Alabama

Alabama

Alabama
Alabama
Alabama
Alabama

Alabama

Alabama
Alabama
Alabama
Alabama
Alabama
Alabama
Alabama
Alabama

Alabama

Alabama
Alabama
Alabama

Alabama

Alabama

36207-6924 |256-835-8884 256-835-8830
35611 256-444-4044 256-444-4055
36830 334-466-0555 334-466-0588
35022-5671 |205-230-0088 205-230-0090
35242-4800 |205-991-9999 205-991-3877
35213 205-870-7797 205-870-7798
35244-1747 |205-403-2881 205-419-5100
35209-4938 |205-945-8200 205-945-8255
35203 205-453-0453 205-208-0250
35205 205-918-1600 205-918-0121
35242 205-408-9399 205-408-9983
35040 205-668-4822 205-668-4455
35043 205-677-2160 205-677-2190
35045 205-755-6400 205-755-6440
35055 256-737-9079 256-737-9690
36526-4364 |251-626-9600 251-626-9615
36526 251-626-3588 251-626-1145
35601 256-566-6161 256-642-2652
36301 334-671-0881 334-671-1821
36303 334-305-0311 334-305-0313
36330 334-417-0051 334-417-0053
36532-2962 |251-928-6245 251-990-9545
35630 256-766-9843 256-766-9845
36535 251-970-5877 251-970-5977
35968 256-845-4100 256-845-4113
35903 256-467-3681 256-467-3198
35071 205-631-8878 205-631-2566
36542-3435 |251-968-4877 251-968-7705
35640 256-754-5142 256-754-5144
35209-3502 |205-868-4367 205-868-4369
35216 205-823-8899 205-823-8887
35244 205-980-8180 205-980-8182
35023 205-744-5972 205-744-5974
35802-1600 |256-880-8770 256-880-7710
35806 256-971-1913 256-971-1930
35811 256-372-7135 256-372-8660
35811 256-804-0311 256-804-0312
35801 256-808-3174 256-808-3170
35501-3997 |205-384-0507 205-384-0806
35758-2035 |256-464-3700 256-464-3045
35756 256-232-3474 256-232-3406
36608-1618 |251-460-4096 251-460-5943
36608 251-460-0600 251-460-4640
36608 251-633-6245 251-633-6230
36609-2910 |251-661-1000 251-661-1771
36619 251-661-4000 251-661-5001
36606-1731 |251-473-1022 251-473-1058
36116 334-260-7191 334-260-7195
36109 334-271-4465 334-271-4075
36106-2651 |334-270-8456 334-270-0057
36117-9998 |334-244-9877 334-395-9877
36801 334-737-6183 334-737-6173
36561 251-981-4533 251-981-4534
35124-2034 |205-664-2258 205-664-3525
36867 334-408-7924 334-520-3721
36066 334-290-3392 334-517-4074
35906 256-467-4870 256-467-3955
36571-3036 |251-679-3373 251-679-3488
36527 251-625-8536 251-625-8506
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Name

2803|BAGGETT
3320 BUNDRUM
2777|Van Dyke
3766 Halter
2432 PYLANT

3091|ANDERSON
25/JOHNSON
54| JOHNSON
55 JOHNSON

72/ JOHNSON
131/ JOHNSON
2206/ JOHNSON
2852|JOHNSON
3191|JOHNSON
7309 Mede
3548/ JOHNSON

2752|JOHNSON

2050/ LUNDT
4347|JOHNSON
4570 BRATEK
4520 Kpogo
6422|KANG
6220 TRINIDAD
610 WATERS
5130|PETTY
5890/ VERGARA
3630/ TRAHAN
4470|WATERS
2599 PRESTON

3460 MENDEZ

4030 DOBBINS
4060 SILVA
4430|PRESTON

5090|DOBBINS
5870|Ruiz
5270|DUBE JR
2790/ PETERSON

6922 Welker
990 FISER

1854|SHAFER
1641 PRESTON
2910|PRESTON
3590|BRAH

4380|MATTSON
4780 Reynolds
5070 KAUFMAN
6945 Miller
2680 Lal

3780|Kaur
4090|JONES
4300|Busipalli

4480 BACON
5320|Rangel-Gethner
5440| CRAWFORD
6020 Kalra

3750 RISCHPATER

1453 Nanar
4740 KANG
1997|Berk
5241 Ashelford

DEANNE
JEFFREY
Kimberly
Lawrence

SCOTT

JIM

DONALD
DONALD
DONALD

DONALD
DONALD
DONALD
DONALD
DONALD
Patrick

DONALD

DONALD

DEBORAH
DONALD
RODNEY
Yawovi
ONKAR
JUNE
MARK
SARAH
JULIUS
DAVID
MARK
MICHAEL

MICHELLE

DANIEL
JAMES
MICHAEL

DANIEL
Alfonso
WILLIAM
LANCE

Lamar

MICHELE
MARY

MICHAEL
MICHAEL
SUKHBIR

PAUL
Lewis
TRACI
Michael

Amol

Manmeet
JOHN
Vijayalakshmi
BRIAN

Sheryl

JOHN

Sudhir

JOHN

Kabir
ONKAR
William

Samantha

AL264
AL245
AL245
AL245
AL245

AL245
AK103
AK103
AK103

AK103
AK103
AK103
AK103
AK103
AK103
AK103

AK103

AK103
AK103
AZ104
AZ104
AZ104
AZ104
AZ104
AZ104
AZ104
AZ104
AZ104
AZ104

AZ104

AZ104
AZ104
AZ104

AZ104
AZ104
AZ104
AZ104

AZ127
AZ127

AZ127

AZ104

AZ104

AZ104

AZ104
AZ104
AZ104
AZ104
AZ104

AZ104
AZ104
AZ104
AZ104
AZ104
AZ104
AZ104
AZ104

AZ104
AZ104
AZ127
AZ127

1305 S BRUNDIDGE ST STE A
459 MAIN ST STE 101

1105 SOUTHVIEW LN STE 103
1130 UNIVERSITY BLVD STE B9
3179 GREEN VALLEY RD

732 MONTGOMERY HWY
205 E DIMOND BLVD

1120 HUFFMAN RD STE 24
200 W 34TH AVE

2440 E TUDOR RD

645 G STREET STE 100

12110 BUSINESS BLVD STE A06
607 OLD STEESE HWY STE B
3875 GEISTRD STE E

818 SMOKY BAY WAY

1150 S COLONY WAY STE 3

35555 SPUR HWY

2521 E MOUNTAIN VILLAGE DR STE B
7362 W PARKS HWY

39506 N Daisy Mountain DR STE 122
11435 W BUCKEYE RD #104

485 S WATSON RD STE 103

522 FINNIE FLATS RD STE E

36889 N TOM DARLINGTON DR STE B7
1664 E FLORENCE BLVD #4

2820 N PINAL AVE STE 12

29455 N CAVE CREEK RD STE 118
4815 E CAREFREE HWY STE 108
4939 W RAY RD STE 4

1900 WEST CHANDLER BLVD #15

4980 S ALMA SCHOOL RD STE A2
975 E RIGGS RD STE 12
2040 S ALMA SCHOOL RD STE 1

4960 S GILBERT RD STE 1
2875 W RAY RD SUITE 6

1021 N STATE RTE 89 STE 108
989 S MAIN ST STE A

303 E 16TH STSTED

2700 S WOODLANDS VILLAGE BLVD STE 300

2532 N 4TH ST

13771 N FOUNTAIN HILLS BLVD STE 114
835 W WARNER RD STE 101

70 S VAL VISTA DR STE A3

2487 S GILBERT RD STE 106
67 S HIGLEY RD STE 103

3317 S HIGLEY RD STE 114
1515 N GILBERT RD, STE D107
7942 W BELL RD STE C5

20280 N 59TH AVE STE 115

9524 W CAMELBACK RD STE C130
20118 N 67TH AVE STE 300

6635 W HAPPY VALLEY RD STE A104
5350 W BELL RD STE 122

5156 W OLIVE AVE

3820 W HAPPY VALLEY RD STE 141

5301 S SUPERSTITION MOUNTAIN DR STE
104
14175 WEST INDIAN SCHOOL RD STE B4

500 N ESTRELLA PKWY STE #B2
190 W CONTINENTAL RD STE 216
3880 STOCKTON HILL RD STE 103

Page 2

36081-3126 |334-566-9470

TROY Alabama
TRUSSVILLE Alabama

Tuscaloosa Alabama 35405
Tuscaloosa Alabama 35401
Vestavia Alabama

Vestavia Hills Alabama 35216
Anchorage Alaska 99515
Anchorage Alaska 99515
Anchorage Alaska

Anchorage Alaska

Anchorage Alaska 99501
EAGLE RIVER Alaska 99577
FAIRBANKS Alaska

FAIRBANKS Alaska 99709
HOMER Alaska 99603
PALMER Alaska

SOLDOTNA Alaska

Wasilla Alaska 99654
Wasilla Alaska 99654
Anthem Arizona 85086
Avondale Arizona 85323
BUCKEYE Arizona 85326
Camp Verde Arizona 86322
CAREFREE Arizona 85377
Casa Grande Arizona 85122
Casa Grande Arizona 85122
Cave Creek Arizona 85331
Cave Creek Arizona 85331
CHANDLER Arizona

CHANDLER Arizona

CHANDLER Arizona 85248
CHANDLER Arizona 85249
CHANDLER Arizona

CHANDLER Arizona 85249
CHANDLER Arizona 85224
Chino Valley Arizona 86323
COTTONWOOD Arizona

DOUGLAS Arizona 85607
Flagstaff Arizona 86001
Flagstaff Arizona

Fountain Hills Arizona

Gilbert Arizona

Gilbert Arizona

Gilbert Arizona 85295
Gilbert Arizona 85296
Gilbert Arizona 85297
Gilbert Arizona 85234
GLENDALE Arizona

GLENDALE Arizona 85308
GLENDALE Arizona 85305
GLENDALE Arizona 85308
GLENDALE Arizona 85310
GLENDALE Arizona 85308
GLENDALE Arizona 85302
GLENDALE Arizona 85310
Gold Canyon Arizona 85118
GOODYEAR Arizona 85395
GOODYEAR Arizona 85338
GREEN VALLEY Arizona 85622
KINGMAN Arizona 86409

35173-1418 |205-661-9332

35243-5239 |205-969-3099

99503-3969 |907-561-4410

99507-1185 |907-563-2281

99701-1706 |907-452-2221

99645-6967 |907-746-6245

99669-7625 |907-262-8774

85226-2066 |480-961-9222

85224-6175 |480-855-9740

85286-7075 |480-726-0375

86326-4608 |928-634-8559

86004-3712 | 928-526-4653

85268-3733 |480-837-3200

85233-7261 |480-813-3747

85296-1365 |480-813-1567

85308-8705 |623-486-3000

Phone Fax

334-566-8470
205-661-9335
205-345-5345 205-345-1820
205-248-0290 205-248-0390

205-969-3143

205-978-0770 205-978-3814

907-344-1211 907-522-3198
907-345-7311 907-345-8570

907-561-2415

907-563-2276
907-276-7888 907-276-6262
907-694-7447 907-696-3297
907-457-8329
907-479-2250 907-479-2280
907-531-2800 907-531-2919

907-745-8787
907-262-8787

907-376-6245 907-373-2329

907-373-6245 907-376-1329
623-551-5742 623-551-3891
623-936-4214 623-936-0791
623-327-0406 623-327-0430
928-567-7701 928-567-7543
480-488-4499 480-488-4885
520-876-5515 520-876-5691
520-374-2610 520-374-2613
480-419-0577 480-419-5703
480-595-7667 480-595-7670

480-961-9220
480-855-9741

480-883-0804 480-883-3243

480-782-9211 480-782-8929

480-726-3501

480-889-3264 480-889-3266

480-967-1414 480-967-1515
928-443-5655 928-443-9949

928-634-3094

520-364-6244 520-364-6112

928-773-0188 928-773-9201

928-526-0015
480-837-6134
480-813-1347
480-813-1802

480-917-5838 480-917-5853

480-926-8312 480-926-8316
480-776-0650 480-776-1690
480-632-2483 480-632-2082

623-486-3100

623-572-5500 623-572-8116

623-772-7326 623-772-8483
623-561-6475 623-561-0343
623-572-7380 623-572-7495
623-298-5411 623-298-5416
623-939-1784 623-930-5582
623-238-6345 623-238-6347

480-474-9838 480-474-9836

623-935-9720 623-935-9745

623-925-4759 623-925-4761
520-625-9311 520-625-9265

928-681-1877 928-681-1879
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Name

5485| Schwochow Patsy AZ127 55 LAKE HAVASU AVE S, STE F Lake Havasu City Arizona 86403 928-854-4877 928-854-2900
5640|Small Kevin AZ104 5045 W BASELINE RD A105 Laveen Arizona 85339 602-237-9175 602-237-9821
4700|CHRISTY ROBERT AZ104 5115 N DYSART RD #202 Litchfield Park Arizona 85340 623-535-3003 623-535-6688
7484|Rangel-Gethner Sheryl AZ104 19445 West Indian School Road SUITE 102 Litchfield Park Arizona 85340 623-440-6108 623-213-7139
6799|Kraft Adam AZ127 12090 N THORNYDALE RD STE 110 MARANA Arizona 85658 520-744-1800 520-744-1700
5140|ESTEVES ENRIQUE AZ104 20987 N JOHN WAYNE PKWY STE B104 MARICOPA Arizona 85139 520-568-5712 520-568-5716
39| LAW GARY AZ104 550 W BASELINE ROAD STE 102 MESA Arizona 85210-2064 |480-964-1001 480-964-1113
747 Dhakal Krishna AZ104 6040 E MAIN ST MESA Arizona 85205-8928 |480-981-3881 480-981-7717
1320 BAKER MARY AZ104 2753 E BROADWAY RD #101 Mesa Arizona 85204-1573 |480-962-8616 480-962-8773
3110|Field Elizabeth AZ104 1225 W MAIN ST STE 101 MESA Arizona 85201 480-964-9870 480-964-9876
3690|Rico Maurice AZ104 2733 N POWER ROAD STE 102 MESA Arizona 85215 480-641-1744 480-641-1626
3710|LAW GARY AZ104 5235 E SOUTHERN #D106 MESA Arizona 85206 480-813-1311 480-813-9200
3950|Kellogg Christine AZ104 9221 E BASELINE RD STE 109 MESA Arizona 85209 480-380-0700 480-380-0900
4040 Kim Thomas AZ104 1959 S POWER RD #103 MESA Arizona 85206 480-396-4700 480-396-4711
4930 KAUFMAN BRIAN AZ104 4904 S POWER RD STE 103 MESA Arizona 85212 480-603-1130 480-603-1133
5060|Patel Jigarkumar AZ104 1955 WEST BASELINE RD STE 113 MESA Arizona 85202 480-889-0752 480-889-0755
5740|Patel Jigarkumar AZ104 2036 N GILBERT RD STE 2 MESA Arizona 85203 480-892-4445 480-892-7778
5809|ABDULL HADI EHAB AZ127 10645 N ORACLE RD SUITE 121 ORO VALLEY Arizona 85737 520-544-4008 520-544-4007
7487 ABDULL HADI EHAB AZ127 7966 N ORACLE RD ORO VALLEY Arizona 85704 520-395-2807 520-395-2896
4320|Crotts Sharon AZ104 20403 N LAKE PLEASANT RD #117 PEORIA Arizona 85382 623-376-8810 623-376-8819
4400 Singh Jasjit AZ104 7558 W THUNDERBIRD RD STE 1 PEORIA Arizona 85381 623-979-2710 623-979-7175
4580 BURSTON TANYA AZ104 8877 N 107TH AVE STE 302 PEORIA Arizona 85345 623-875-3070 623-875-3074
5880|WEBB MICHAEL AZ104 24654 N LAKE PLEASANT PKWY STE 103 PEORIA Arizona 85383 623-825-1522 623-825-8606
7655|Elazizi Mohamed AZ104 9069 W OLIVE AVE STE 111 PEORIA Arizona 85345 623-248-8880 623-248-8427
33/ PRESTON MICHAEL AZ104 2303 N 44TH ST STE 14 PHOENIX Arizona 85008-2442 |602-840-3020 602-840-3024
225/CRAWFORD JOHN AZ104 6001 N 43RD AVE PHOENIX Arizona 85019-5401 |623-842-3505 623-435-9029
273|Hakimeh George AZ104 610 E BELL RD #2 PHOENIX Arizona 85022-2393 |602-863-6694 602-866-0636
565 WEBB MICHAEL AZ104 16845 N 29TH AVE STE 1 PHOENIX Arizona 85053-3053 |602-863-2181 602-863-2805
1810 LOWERY SAMANTHA AZ104 7000 N 16TH ST STE 120 Phoenix Arizona 85020-5547 |602-331-1111 602-331-1122
2060/DOBBINS DANIEL AZ104 4802 E RAY RD STE 23 PHOENIX Arizona 85044 480-496-8500 480-496-6505
2460 CRAWFORD JOHN AZ104 24 W CAMELBACK RD PHOENIX Arizona 85013 602-248-9300 602-248-4484
2770|VIAL BRYAN AZ104 10645 N TATUM BLVD STE 200 PHOENIX Arizona 85028 480-483-2220 480-483-7666
2780 CRAWFORD JOHN AZ104 1934 E CAMELBACK RD PHOENIX Arizona 85016-4626 |602-279-1256 602-279-1242
3670 BRATEK RODNEY AZ104 4727 E BELL RD STE 45 PHOENIX Arizona 85032-2308 |602-867-7632 602-867-8264
3760|SHI CHANG AZ104 13835 N TATUM BLVD STE 9 PHOENIX Arizona 85032 602-867-9393 602-867-0961
3800|DOBBINS DANIEL AZ104 3145 E CHANDLER BLVD STE 110 PHOENIX Arizona 85048 480-704-1171 480-704-1611
4010|Okorie Victor AZ104 428 E THUNDERBIRD ROAD PHOENIX Arizona 85022 602-548-5512 602-942-1451
4080 PRESTON MICHAEL AZ104 4340 E INDIAN SCHOOL STE 21 PHOENIX Arizona 85018 602-765-4456 602-957-4771
4120 TRAHAN DAVID AZ104 3120 W CAREFREE HWY STE 1 PHOENIX Arizona 85086 623-434-7670 623-434-7672
4210 GATTI EDWARD AZ104 111 E DUNLAP AVE STE 1 PHOENIX Arizona 85020 602-997-7880 602-997-7130
4350 TRAHAN DAVID AZ104 21001 N TATUM BLVD STE 1630 PHOENIX Arizona 85050 480-513-4990 480-513-4850
4750 SMA SIYAUDEEN AZ104 18631 NORTH 19TH AVE STE 158 PHOENIX Arizona 85027 623-869-7474 623-869-7475
4810| MALATESTA MARK AZ104 3219 EAST CAMELBACK RD Phoenix Arizona 85018 602-952-8830 602-952-8693
4850|Ramos Jorge AZ104 2320 E BASELINE RD PHOENIX Arizona 85042 602-889-8888 602-889-8887
4870|Okorie Victor AZ104 3039 WEST PEORIA AVE STE 102 PHOENIX Arizona 85051 602-870-3887 602-393-3082
4910 Okorie Victor AZ104 3317 E BELL RD STE 101 PHOENIX Arizona 85032 602-252-7447 602-495-0002
4940|Kpogo Kossi AZ104 2632 S 83RD AVE #100 PHOENIX Arizona 85043 623-907-4448 623-907-8283
4960|DEIN PEGGY AZ104 3241 E SHEABLVD STE 1 PHOENIX Arizona 85028 602-889-0851 602-889-0854
5340|Ramos Jorge AZ104 8050 N 19TH AVE PHOENIX Arizona 85021 602-864-3646 602-864-4923
5620 TRAHAN DAVID AZ104 20235 N CAVE CREEK RD STE 104 PHOENIX Arizona 85024 602-867-8771 602-867-5823
5750 PRESTON MICHAEL AZ104 125 N 2ND ST STE 110 PHOENIX Arizona 85004 602-251-0135 602-251-0136
5752|PRESTON MICHAEL AZ104 111 N 3RD ST ROOM A002 PHOENIX Arizona 85004 602-254-6900 602-254-6949
5910 HUEREQUE LUCY AZ104 2030 W BASELINE RD PHOENIX Arizona 85041 602-268-9399 602-268-9499
5940 Ferguson Jamillah AZ104 625 W DEER VALLEY DR STE 103 PHOENIX Arizona 85027-2138 |623-516-8454 623-516-8494
6120|Ramos Jorge AZ104 530 E MCDOWELL RD #107 PHOENIX Arizona 85004 602-258-1995 602-258-3195
7135|Okorie Victor AZ104 11111 North 7th Street PHOENIX Arizona 85020 602-375-4680 602-375-4681
586 DUBE JR WILLIAM AZ104 1042 WILLOW CREEK RD STE A101 Prescott Arizona 86301 928-445-4560 928-445-4090
2418|DUBE JR WILLIAM AZ104 303 E GURLEY ST Prescott Arizona 86301-3804 |928-445-0099 928-445-0444
2458|DUBE JR WILLIAM AZ104 7760 E STATE RTE 69 STE C5 Prescott Valley Arizona 86314 928-772-0000 928-772-0500
4920 BRAH SUKHBIR AZ104 18521 E QUEEN CREEK RD STE 105 Queen Creek Arizona 85142 480-987-2297 480-987-2298
7576|SILVA JAMES AZ104 24871 S. ELLSWORTH ROAD SUITE 100 Queen Creek Arizona 85142 480-660-7373 480-660-7371
4980 Kellogg Christine AZ104 530 EAST HUNT HWY STE 103 SAN TAN VALLEY |Arizona 85143 480-889-1568 480-888-8974
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Name

6000|Kellogg Christine AZ104 85 W COMBS RD STE 101 SAN TAN VLY Arizona 85140 480-655-5571 480-655-5323
38 PRESTON MICHAEL AZ104 3370 N HAYDEN RD STE 123 Scottsdale Arizona 85251-6632 |480-947-1225 480-481-0175
58 ARELLANO DINO AZ104 10632 N SCOTTSDALE RD Scottsdale Arizona 85254 480-951-4380 480-991-3118

303|GULLEY JAMES AZ104 16211 N SCOTTSDALE RD STE A6A Scottsdale Arizona 85254 480-948-9727 480-948-9726

1669 Criscione Sara AZ104 14747 N NORTHSIGHT BLVD STE 111 Scottsdale Arizona 85260-2555 |480-483-0200 480-483-7570

1692 TRAHAN DAVID AZ104 4400 N SCOTTSDALE RD STE 9 Scottsdale Arizona 85251-3331 |480-994-8200 480-994-1035

2650/ DEMARCO COLUMBIA AZ104 6929 N HAYDEN RD STE C4 Scottsdale Arizona 85250-7970 |480-905-0811 480-905-0812

2700|PRESTON MICHAEL AZ104 7904 E CHAPARRAL RD STE A110 Scottsdale Arizona 85250-7210 |480-945-4316 480-945-4319

2900/ TRAHAN DAVID AZ104 8924 E PINNACLE PEAK RD STE G5 Scottsdale Arizona 85255-3649 |480-585-8066 480-585-4303

3010|WATERS MARK AZ104 34522 N SCOTTSDALE RD Scottsdale Arizona 85266 480-488-8030 480-488-1475

3500/ KAUFMAN BRIAN AZ104 11445 E VIA LINDA STE 2 Scottsdale Arizona 85259-2638 |480-657-2010 480-657-2015

4020 Shell Heather AZ104 6501 GREENWAY PKWY STE 103 Scottsdale Arizona 85254 480-951-7877 480-998-3239

4110 KAUFMAN BRIAN AZ104 20701 N SCOTTSDALE RD STE 107 Scottsdale Arizona 85255 480-502-8482 480-502-8499

4140 AZAR LORINDA AZ104 28150 N ALMA SCHOOL RD STE 103 Scottsdale Arizona 85262 480-473-7500 480-473-7600

4160 KAUFMAN BRIAN AZ104 15029 N THOMPSON PEAK PKWY STE B-111 |Scottsdale Arizona 85260 480-767-6050 480-767-6052

4280|Masaad Isam AZ104 10115 E BELL RD #107 Scottsdale Arizona 85260 480-513-8661 480-513-8814

4990 VIAL BRYAN AZ104 8776 E SHEA BLVD STE 106 Scottsdale Arizona 85260 480-991-7718 480-991-7949

6893 VIAL BRYAN AZ104 7700 EAST MCCORMICK PKWY Scottsdale Arizona 85258 480-596-7695 480-596-7696

6932|Pandit Kushan AZ104 23623 N SCOTTSDALE RD D3 Scottsdale Arizona 85255 480-585-0015 480-585-7335

7001|AZAR LORINDA AZ104 18291 N PIMA RD Scottsdale Arizona 85255 480-758-4485 480-625-4672

1550 CRAWFORD JOHN AZ104 2370 W HWY 89A STE 11 Sedona Arizona 86336-5341 |928-282-1967 928-282-3868

6840|DIX RANDAL AZ127 5551 S WHITE MOUNTAIN RD STE 2 Show Low Arizona 85901 928-251-0753 928-251-2423

516 BERNS ADAM AZ127 2160 E FRY BLVD STE C-5 Sierra Vista Arizona 85635-2736 |520-459-6996 520-459-7130

5360|Kalra Sudhir AZ104 9915 W BELL RD SUN CITY Arizona 85351 623-889-0308 623-889-0490

3250|Kalra Sudhir AZ104 13940 W MEEKER BLVD STE 115 Sun City West Arizona 85375 623-975-0258 623-975-8384

4070 Nanar Bikramijit AZ104 15508 W BELL RD STE 101 Surprise Arizona 85374 623-214-9002 623-214-0330

4950 HALL NICHOLAS AZ104 16772 WEST BELL RD STE 110 Surprise Arizona 85374 623-537-9997 623-544-3629

5550 GARRETT GERRICK AZ104 13954 W WADDEL RD STE 103 Surprise Arizona 85379 623-975-3888 623-975-4145

2020|CRONIN TERENCE AZ104 1753 E BROADWAY STE #101 Tempe Arizona 85282 480-829-3900 480-829-0611

3530/KUZO PETER AZ104 7650 S MCCLINTOCK DR STE 103 Tempe Arizona 85284-1674 |480-777-2777 480-775-1590

4800/ ANDERSON DAVID AZ104 510 E UNIVERSITY DR Tempe Arizona 85281-2032 |480-894-8838 480-967-0582

4895|ANDERSON DAVID AZ104 711 ELEMON ST Tempe Arizona 85281 480-894-8838 480-736-2469

5040|KUZO PETER AZ104 3116 SOUTH MILL AVE Tempe Arizona 85282 480-889-0382 480-889-0384

5570|KUZO PETER AZ104 315 W ELLIOT RD STE 107 Tempe Arizona 85284 480-889-0060 480-889-0063

7082/ DOBBINS DANIEL AZ104 60 E 5TH ST Tempe Arizona 85281 480-317-1568 480-317-1549

149 Khalil Saeed AZ127 7739 E BROADWAY BLVD TUCSON Arizona 85710-3941 |520-885-2300 520-885-2922
196 Khalil Saeed AZ127 3661 N CAMPBELL AVE TUCSON Arizona 85719 520-323-3535 520-323-9216
283|PATEL VIVEK AZ127 3938 E GRANT RD TUCSON Arizona 85712-2559 |520-881-7600 520-881-8734
329 Gersh Aaron AZ127 7014 E GOLF LINKS RD TUCSON Arizona 85730-1064 |520-748-0350 520-748-0027
428 DAY JEFFERY AZ127 2004 E IRVINGTON RD TUCSON Arizona 85714-1809 |520-889-0077 520-294-7794
442|Caton Kristi AZ127 6336 N ORACLE RD STE 326 TUCSON Arizona 85704 520-742-6211 520-575-8733
605 SHUCK KEITH AZ127 9420 E GOLF LINKS RD STE 108 Tucson Arizona 85730 520-722-8272 520-722-0025
663/ ZIEGLER ERIC AZ127 1517 N WILMOT TUCSON Arizona 85712 520-885-2526 520-885-1242
765/HOYACK MARK AZ127 405 E WETMORE STE 117 TUCSON Arizona 85705-1700 |520-887-8448 520-887-0307

1008 PATEL VIVEK AZ127 1830 E BROADWAY STE 124 TUCSON Arizona 85719-5967 |520-798-3646 520-798-3644

2239|Goldsmith Scott AZ127 5425 E BROADWAY BLVD TUCSON Arizona 85711 520-750-8600 520-750-0075

2362|DIX RANDAL AZ127 4729 E SUNRISE DR TUCSON Arizona 85718-4535 |520-299-2188 520-299-2150

2541|COELHO MARIO AZ127 6890 E SUNRISE DR #120 TUCSON Arizona 85750-0739 |520-299-7177 520-299-0141

2835|KHAN MUZAFFAR AZ127 12995 N ORACLE RD STE 141 TUCSON Arizona 85739-9528 |520-825-1231 520-825-2070

3216|Waldia Meena AZ127 8340 N THORNYDALE STE 110 TUCSON Arizona 85741 520-744-1356 520-329-8356

3247|Khan Shahina AZ127 7320 N LA CHOLLA BLVD STE 154 TUCSON Arizona 85741 520-531-0800 520-531-0888

3350|Kraft Adam AZ127 7850 N SILVERBELL STE 114 TUCSON Arizona 85743-8219 |520-744-1999 520-744-4687

3560|GALLAGHER MARYJANE AZ127 120 S HOUGHTON RD STE 138 TUCSON Arizona 85748-6731 |520-751-4510 520-751-4567

3722|DAY JEFFERY AZ127 1645 W VALENCIA RD #109 Tucson Arizona 85746-6032 |520-573-1554 520-573-1509

5053|Meeks Shane AZ127 1505 W ST MARYS RD TUCSON Arizona 85745-3107 |520-622-7447 520-622-7453

5220|DAY JEFFERY AZ127 3849 E BROADWAY BLVD TUCSON Arizona 85716 520-881-6252 520-881-6254

6850|Fennesy Merry AZ127 31 N 6TH AVE STE 105 TUCSON Arizona 85701 520-347-3508 520-347-3513

7510|Gersh Aaron AZ127 9095 E TANQUE VERDE RD UNIT 171 TUCSON Arizona 85749 520-277-3500 520-526-2486

2261|GRIMALDO ALEX AZ127 340 W 32ND ST YUMA Arizona 85364 928-726-3142 928-726-3159
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2547 HUEREQUE

4597 GRIMALDO
3918 MURPHY
6729 Showalter
2945/ HUTTO

6271/ Trujillo

6194 BURATOW SKI
5451|HONGHIRAN
6777|Wagler

2662 Wheeless

5615| Trujillo
4577|CULLEN
2853|DANTE JR
4941 DANTE JR
1572/ POWELL
1655 DAVIS
3775|CHEATHAM

5902| CHEATHAM
1299 Deems
4591|BETTIS
1753|Wheeless
4564|CARR
5861 SMITH
6653 Schwartz
447|GUPTA
578/ SHAH
5898 MAHAL
882 SHAH

5176 Park
612|STUEBER

2950 PETERSON

1304 BAKER
4264 NISCHAL
555/ GORAJIA
4932 BABUTA
5667 Lee
7360/ Su
7450 Hawk
5946 Barkoski
7491 Mehari
281|Sharma
7094 Chilaka
5698 CIANI
5925 Castro
1253|Joshi
695 Shin

3583|YU

6779 Mostafa
6192 KOSTIW
7305/ Garcia

1825|Boueita

5927 Singh
4149 ATWAL
7418|Naman
1450 OCAMPO

2179|RIAR
2318|RIAR
4360|BELL

5689 RIAR

5929| THRESHER
6021|SIMPSON
7108 OCAMPO

LUCY

ALEX
BILLIE
June

BILL

Maria
JOHN
THARA
Amanda

Netlavanh

Maria
PATRICK
CHARLES
CHARLES
VINCE
CARLA
RODNEY

RODNEY
Garth

GINA
Netlavanh
VAN
GREGORY
Jeremy
KANAN
MIHIR
GAGANDEEP
MIHIR

John
ELLEN

GEORGE

ELIZABETH
ARVIND
SHARAD
SUDHIR
Karen
Chang-Ming
Randall
Gloria
Hiwot

Kajal
Gabriel
ROSARIA
Andrew
Minal
William
BOBBY

Sherif
BRENT
Analyn

Mirvat

Kuldeep
INDER
Faris

ISAAC

GURPINDER
GURPINDER
GLEN
GURPINDER
GINA
BARBARA
ISAAC

AZ127

AZ127
AR228
AR228
AR228

AR234
AR228
AR228
AR228
AR234

AR234
AR234
AR228
AR228
AR228
AR228
AR228

AR228
MO219
AR228
AR234
AR228
AR228
CA106
CA139
CA139
CA139
CA119

CA106
CAl101

CA101

CA181
CA150
CAl101
CA101
CA101
CAl101
CA101
CA101
CA150
CA119
CA119
CA181
CA181
CA166
CA106

CA106

CA106
CA166
CA106
CA166

CA165
CA150
CA106
CA165

CA165
CA165
CA165
CA165
CA165
CA165
CA165

2554 W 16TH ST

11274 S FORTUNA RD STE #D2
2810 W PINE ST

2517 Harrison St

1201 MILITARY RD STE 2

3511 SE J Street

194 DAKOTA DR STE B

3820 DAVE WARD DR SUITE 1900
500 AMITY RD STE 5B

1722 N COLLEGE STEC

3589-3 N SHILOH DR

4300 ROGERS AVE STE 20

1635 HIGDON FERRY RD SUITE C
1018 AIRPORT RD STES 104 AND 106
1818 N TAYLOR STREET

300 S RODNEY PARHAM #1

17200 CHENAL PKWY STE 300

11610 PLEASANT RIDGE RD STE 103
1310 EASTSIDE CENTRE CT STE 6
2513 MCCAIN BLVD

100 N DIXIELAND RD STE D-2

608 W PARKWAY DR

1560 W BEEBE CAPPS EXPY STE C
5627 KANAN RD

875 ISLAND DR STE A

909 MARINA VILLAGE PKWY

2601 BLANDING AVE STE C

3000-F DANVILLE BLVD

560 W MAIN ST STE C
27068 LA PAZRD

26895 ALISO CREEK RD STE B

8780 19TH ST

101 W AMERICAN CANYON RD 508
2034 E LINCOLN AVE

675 NORTH EUCLID ST

174 W LINCOLN AVE

1030 W KATELLA AVE

8285 E SANTA ANA CANYON RD STE 135
5753 E SANTA ANA CANYON RD STE G
4207 ELVERTA RD Suite 111

3186 CONTRA LOMA BLVD

2741 HILLCREST AVE

12277 APPLE VALLEY RD

20258 HWY 18 STE 430

7960 B SOQUEL DR

713 W DUARTE RD UNIT G

122 E FOOTHILL BLVD STE A

288 E LIVE OAK AVE

1375 E GRAND AVE Suite #103
17901 PIONEER BLVD STE L
7343 EL CAMINO REAL

257 BELLEVUE RD

2945 BELL ROAD

670 E FOOTHILL BLVD UNIT 100
7850 WHITE LN STE E

1201 24TH STREET STE B110
8200 STOCKDALE HWY STE M-10
9530 HAGEMAN RD STE B

3501 MALL VIEW RD #115

4725 PANAMA LN #D3

4208 ROSEDALE HWY #302

3815 MING AVE
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Yuma

YUMA
ARKADELPHIA
BATESVILLE
BENTON

BENTONVILLE
CABOT
CONWAY
CONWAY
FAYETTEVILLE

FAYETTEVILLE
Fort Smith

Hot Springs
HOT SPRINGS
LITTLE ROCK
LITTLE ROCK
LITTLE ROCK

LITTLE ROCK
MOUNTAIN HOME
N Little Rock
ROGERS
RUSSELLVILLE
Searcy

Agoura Hills
Alameda
Alameda
Alameda

Alamo

Alhambra

Aliso Viejo
Aliso Viejo

Alta Loma
American Canyon
Anaheim
Anaheim
Anaheim
Anaheim
Anaheim
Anaheim Hills
ANTELOPE
ANTIOCH
ANTIOCH
APPLE VALLEY
APPLE VALLEY
Aptos

ARCADIA

ARCADIA

ARCADIA
Arroyo Grande
Artesia

Atascadero

ATWATER
Auburn
Azusa

BAKERSFIELD

Bakersfield

BAKERSFIELD
BAKERSFIELD
BAKERSFIELD
BAKERSFIELD
BAKERSFIELD
BAKERSFIELD

Arizona

Arizona
Arkansas
Arkansas

Arkansas

Arkansas
Arkansas
Arkansas
Arkansas

Arkansas

Arkansas
Arkansas
Arkansas
Arkansas
Arkansas
Arkansas

Arkansas

Arkansas
Arkansas
Arkansas
Arkansas
Arkansas
Arkansas
California
California
California
California

California

California

California

California

California
California
California
California
California
California
California
California
California
California
California
California
California
California

California

California

California
California
California

California

California
California
California

California

California
California
California
California
California
California

California

85364-4229

85367
71923
72501
72015-2908

72712
72023
72034
72032
72703-2640

72703
72903
71913-6913
71913
72207
72205
72223-5944

72223
72653
72116
72756-1123
72801
72143
91301
94502
94501-1048
94501
94507-1550

91801
92656-3041

92656-5302

91701-4608
94503
92806-4101
92801
92805
92802
92808
92807
95843
94509
94531
92308
92307
95003
91007-7564

91006-2505

91006
93420
90701
93422-4697

95301
95603
91702
93309-7689

93301
93311
93312
93306
93313
93308
93309

Phone

928-343-0026

928-342-5047
870-246-0478
870-793-5433
501-778-7447

479-464-9000
501-941-2800
501-327-7600
501-358-6160
479-442-5036

479-527-0499
479-783-5800
501-525-7447
501-760-6877
501-666-2338
501-225-3005
501-821-6300

501-478-6100
870-424-6245
501-687-3333
479-631-3051
479-498-2041
501-268-5444
818-699-6656
510-522-1234
510-769-8221
510-550-1899
925-743-1774

626-284-8298
949-831-7933

949-360-1490

909-948-3777
707-647-7500
714-635-0724
714-520-9090
714-999-1435
714-603-7776
714-602-6406
714-998-6271
279-529-2746
925-754-5300
925-470-3770
760-240-4817
760-961-0838
831-662-3044
626-446-9950

626-305-9223

626-538-4920
805-904-6480
562-991-1777
805-466-9015

209-358-0000
530-823-2422
626-804-7026
661-832-4025

661-631-9904
661-832-7262
661-589-9890
661-873-1888
661-831-9904
661-324-8777
661-381-7352

Fax

Name

928-343-0181

928-342-5368
870-246-0480
870-793-5443
501-778-7448

479-464-9049
501-941-2802
501-327-7605
501-358-6744
479-435-6016

479-527-0497
479-783-5813
501-525-7448
501-760-6879
501-666-2339
501-225-9190
501-821-6315

501-478-6093
870-424-3299
501-687-3335
479-631-1795
479-498-2043
501-268-5476
818-699-6657
510-522-1942
510-769-2187
510-337-9040
925-743-0381

626-284-8299
949-831-5340

949-360-1491

909-948-3779
707-647-7510
714-635-8904
714-520-9092
714-999-0257
714-603-7872
714-602-6858
714-363-3868
279-529-2453
925-754-5396
925-470-3620
760-247-4087
760-961-0005
831-662-0755
626-446-6765

626-305-4072

626-538-4922
805-904-6490
562-991-1776
805-466-9017

209-358-0002
530-823-2922
626-804-7030
661-832-4058

661-631-9906
661-832-4068
661-589-9894
661-873-1860
661-831-9906
661-324-8778
661-847-9382
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7140 THRESHER
7313|BELL

5705 CHWA
1064|GEE

5027| THOMAS
5630 Kotico
426 KALRA

6084 Sheth

4159 VOHRA
693 CHUN
1069|CHUN

2998/ CHUN
6089| VERMA
6706/ VERMA
6307 Parsanian
7270 Parsanian
3568 BUCKLEW
2574|BOGLE

3481|Shah
2873|Sharma
4291 Sharma
7090 Bonab
4931|Choi

5882|JAYASEKERA
2500 HOVEY

5817|SALGADO
7120|Rackliff
446 KALRA
2354|BHALLA
1093 MINA
2906/ Franklin
938 SIDHU
5718/ CHAHAL
1726 SHELAT

4333/ Dhillon
1949 PANDEY

1964|CROCE, JR.

7534 |Lakra
406 KELTNER
285|Coren

1/MISRA

5/ Abuzeni
1184 VASS

4460 LANGFORD
7611 Fabian
326 ROSSI

840 PECCIANTI
1242|DIBAJ

7295|Duru
3166/ ASIM
5824|Velasquez

6721|Velasquez

4175 CRAWFORD

3043|SHAH

3065|Barten

5425 Wissler

2065|BHULLER
514|Patel

4934/ Singh BHULLAR

GINA
GLEN
OoDDY
STEPHEN

JEROME
lidefonso

SUSHIL
Emil
SUDHA

VIVIAN
VIVIAN

VIVIAN
RAJEEV
RAJEEV
Zorick
Zorick
LEWIS
MARVA

Rajan
Kajal
Kajal
Robert

Yongseok

ASSUNTA
WILLIAM

GUSTAVO
Shlomo
LALIT
VIKRAM
JOSEPH
Alexander
BHALINDER
RAJDEEP
NIMISH

Jagdev
SHILPA

WALTER

Bobby
JAMES
Gabriel

KIRAN

Nizar

ROBERT

JEFFERY
Anarizza

JENNIFER
SUE
MOSTAFA

Cletus
MOHAMMAD
Richard

Richard
JACK
MIHIR
Floyd
Stacie
MANDEEP
Brijesh

Inderbir

CA165
CA165
CA106
CA119

CA181
CA106
CA146

CA146

CA150
CA139
CA139

CA139
CA139
CA139
CA106
CA106
CA181
CA101

CA101
CA119
CA119
CA119
CAl101

CAl101
CA106

CA106
CA106
CAl46
CA146
CA106
CA106
CA144
CAl44
CA150

CA100
CA111

CA111

CA106
CA106
CA166

CA100

CA100
CA100

CA100
CA100
CA166

CA166

CA150

CA150
CAl44
CA106

CA106
CA106
CA139
CA181
CA181
CA226
CA106

CA106

Name

4605 BUENA VISTA RD STE 600
136 ALLEN RD STE 100

3100 BIG DALTON AVE STE 170
640 BAILEY RD

1440 BEAUMONT AVE STE A2
13536 LAKEWOOD BLVD
951 OLD COUNTY RD STE 2

1025 ALAMEDA DE LAS PULGAS

77 SOLANO SQUARE
1569 SOLANO AVE
2625 ALCATRAZ AVE

2342 SHATTUCK AVE

2512 TELEGRAPH AVE

1400 SHATTUCK AVE STE 12
324 S. Beverly Dr.

9531 S SANTA MONICA BLVD
40729 VILLAGE DR STE 8
407 W IMPERIAL HWY STE H

2500 E IMPERIAL HWY STE 149A
1145 2ND STSTE A

2420 SAND CREEK RD STE C1
6660 LONE TREE WAY #4

8251 LA PALMA AVE

5825 LINCOLN AVE STE D
4400 W RIVERSIDE DR STE 110

221 N THIRD ST

1050 W ALAMEDA AVE

1534 PLAZA LN

1325 HOWARD AVE

26500 W AGOURA RD STE 102
22287 MULHOLLAND HWY
2390 LAS POSAS RD STE C
5021 VERDUGO WAY STE 105
3450 PALMER DR STE 4

BLDG 15101 MAINSIDE CTR
1608 W CAMPBELL AVE

1821 S BASCOM AVE

8352 TOPANGA CANYON BLVD
19425 SOLEDAD CANYON RD
1840 41ST AVE STE 102

6965 EL CAMINO REAL STE 105

2604-B EL CAMINO REAL
300 CARLSBAD VILLAGE DR STE 108A

7040 AVENIDA ENCINAS STE 104
2521 PALOMAR AIRPORT RD STE 105
225 CROSSROADS BLVD

316 MID VALLEY CTR
5150 FAIR OAKS BLVD STE 101

6650 FAIR OAKS BLVD
1072 CASITAS PASS RD
335 E ALBERTONI ST STE 200

552 E CARSON ST

31858 CASTAIC RD

20885 REDWOOD RD

31855 DATE PALM DR STE 3
67-782 HWY 111 STE B104
2908 E WHITMORE AVE STE H
13337 SOUTH ST

20555 DEVONSHIRE ST
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City
BAKERSFIELD
BAKERSFIELD
Baldwin Park
Bay Point

BEAUMONT
BELLFLOWER
BELMONT

BELMONT
Benicia
BERKELEY
Berkeley

Berkeley
Berkeley
BERKELEY
Beverly Hills
Beverly Hills
Big Bear Lake

Brea

Brea

BRENTWOOD
BRENTWOOD
BRENTWOOD
BUENA PARK

BUENA PARK
BURBANK

BURBANK
BURBANK
Burlingame
Burlingame
Calabasas
Calabasas
Camarillo
Camarillo

Cameron Park

Camp Pendleton

CAMPBELL
CAMPBELL

CANOGA PARK
Canyon Country
Capitola

Carlsbad

Carlsbad
Carlsbad

Carlsbad
Carlsbad
CARMEL

CARMEL
CARMICHAEL

CARMICHAEL
CARPINTERIA
CARSON

CARSON
Castaic
Castro Valley
Cathedral City
Cathedral City
CERES

Cerritos

CHATSWORTH

California
California
California

California

California
California

California

California

California
California

California

California
California
California
California
California
California

California

California
California
California
California

California

California

California

California
California
California
California
California
California
California
California

California

California

California

California

California
California

California

California

California

California

California
California

California

California

California

California
California

California

California
California
California
California
California
California

California

California

Phone Fax
93311 661-735-7231 661-735-7232
93314 661-589-1034 661-589-1036
91706 626-480-1760 626-480-1930

94565-4306 |925-458-0919 925-458-0915

92223 951-769-5956 951-769-5957

90706 562-630-2652 562-531-6841

94002-2760 |650-598-9611 650-598-9671

94002-3507 |650-610-0679 650-610-0943

94510 707-747-1699 707-747-1557

94707-2116 |510-528-6919 510-528-6958

94705-2702 |510-547-6384 510-547-6386

94704-1517 510-843-8288 510-843-8343

94704 510-843-0993 510-843-0999
94709 510-647-9706 510-705-1128
90212 310-203-0301 310-203-0302
90210 310-734-7787 310-734-7396
92315 909-878-4747 909-878-4647

92821-4803 |714-256-4501 714-256-1003

92821-6121 |714-990-4848 714-990-4885

94513-2217 |925-516-8510 925-516-8512
94513 925-634-9405 925-634-9452
94513 925-684-7848 925-684-7885

90620-3205 |714-522-4752 714-522-4753

90620 714-826-1132 714-826-1616

91505-2560 |818-506-4388 747-241-8433

91502 818-842-5200 818-842-5291
91506 818-699-1689 818-699-1596
94010 650-692-0820 650-692-0828

94010-4212 |650-348-7447 650-348-7462

91302 818-880-8499 818-880-8421
91302-5157 |818-876-0458 818-876-0463
93010 805-388-7606 805-388-5478
93012 805-484-8005 805-484-7776

95682-8253 |530-677-9277 530-677-9338

92055 760-385-4721 760-385-4852

95008-1535 |408-370-1608 408-370-1922

95008-2357 | 408-377-4345 408-377-4348

91304 818-805-3553 818-805-3192

91351-2664 |661-252-1519 661-252-8912

95010-2527 |831-462-5909 831-462-6387

92009-4100 |760-438-7704 760-438-4329

92008-1214 |760-729-4961 760-729-5127

92008-2905 |760-434-9933 760-434-9935

92011 760-431-0028 760-431-0468

92011 760-814-2076 760-814-2093

93923-8649 |831-625-2800 831-625-1699

93923-8516 |831-625-5574 831-625-9331

95608-5758 |916-487-4849 916-487-9435

95608 916-333-5272 916-333-5274

93013 805-566-9921 805-566-9942

90746-1422 |310-217-1214 310-217-0874

90745 424-570-0564 424-570-0556
91384 661-775-3999 661-775-9254
94546 510-583-1906 510-583-1907
92234 760-324-8184 760-321-9682
92234 760-321-0703 760-324-2500
95307 209-537-9040 209-537-9056

90703-7300 |562-924-8822 562-924-7206

91311 818-349-2584 818-349-1576
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Name

1244|MALHOTRA
1323 PATHAK
2326|PATHAK

6589|Wen
7033|Lin
4062 Lin
6718/ Romero
7233|Savalia
250 STEIN
4900|Lorenzo
5244|QUEZADA
6987/ Lorenzo
7391 Suboh
2503|WEBSTER
3310|Koutsoutis (Deceased)
6933| ANHAEUSER
6355|SOHAL
4042|ROSS
7023|Montejano
7454|Kaur
7178|LIU
5391| TRUJILLO
7390| Sajjadi
75|Hanko
190 Rajani
854|Irwin

1876|THAI
4203/Su
5465|WANG

7182| THOMAS
7229|Mottaghian
98 PALAZUELOS

1076 RAMINENI
6118 Hemmerich

247|PETERSON

3956 Sadeghi
7494 Tackman
6743|Hassan
6983 Smith
1327 Hemphill

4646 LEE

966 Wong
6096|Sehgal
3694|LOCKETT

4259|Zoroya
318/ SOHAL

3288|Rajani
4811 PATHAK
2506|DEWITT

6623/ Camat
5062| FARMER
3890 PATEL
4406 DEWITT
1353 ATWAL
5461 MAGNO

3591 Chan

953 DHIR
6449 BHUPTANI
7002 Bibonia
7307|WANG
2869 Cook

RAJNISH
SANJEEV
SANJEEV

Amy
Robert
Robert
Theresa
Prashant
DENNIS
Dave
CESAR
Dave
Ashraf
KELLY
Andy
BARBARA
SONIA
SHERYL
Marina
Malkeet
GUO
JOHN
Kourosh
Joseph
Rithik
Chere
ROBERT
Chang-Ming
ROBERT

MELISSA
Mehdi
MARK

SAM
Kurt

GEORGE

Bardia
John
Sam

Lisa
Shanna
WON
Wilson
Mohit
MICHAEL

Wade
SONIA

Seema
SANJEEV
JEFFERY

Jovito
CRYSTAL
RITA
CHARLES
INDER
GUILLERMINA

Michael
SUNIL
PRITY
Ronald
ROBERT

Malia

CA227

CA227

CA227

CA181
CA181
CA181
CA181
CA181
CA100
CA100
CA100
CA100
CA100
CA150
CA106
CA106
CA157
CA165
CA165
CA165
CA181
CA106
CA106
CA119
CA119
CA119

CA181
CA181
CA181

CA181
CA181
CAl101

CA100
CA157

CA101

CA101
CA101
CA106
CA106
CA106

CAl11
CA146
CA146
CAl101

CAl101
CA119

CA119
CA150
CA100

CA165
CA181
CA106
CA119
CA150
CA106

CA106
CA139
CA139
CA106
CA181
CA100

702 MANGROVE AVE
2485 NOTRE DAME BLVD STE 370
1380 EAST AVE STE 124

6939 SCHAEFER AVE STE D
12142 CENTRAL AVE

13089 PEYTON DR STE C

4200 CHINO HILLS PKWY STE 135
15970 LOS SERRANOS COUNTRY CLUB DR
591 TELEGRAPH CANYON RD
2127 OLYMPIC PKWY STE 1006
642 PALOMAR ST STE 406

1454 MELROSE AVE STE 1

67 N BROADWAY SUITE C

7405 GREENBACK LN

310 N INDIAN HILL BLVD

2209 E BASELINE RD STE 300
1123 S Cloverdale BLVD STE E
1865 HERNDON AVE STE K

1420 SHAW AVE Suite 102

755 W HERNDON AVE #250

1040 S MT VERNON AVE STE G
5211 WASHINGTON BLVD STE #2
1115 N WILMINGTON BLVD UNIT 1
1647 WILLOW PASS RD

5100-B1 CLAYTON RD

4425-C TREAT BLVD

1185 MAGNOLIA AVE STE E
160 W FOOTHILL PKWY S STE 105
7056 ARCHIBALD AVE STE 102

420 N MCKINLEY ST
1973 FOOTHILL PKWY STE 110
3334 E COAST HWY

826 ORANGE AVE
145 CORTE MADERA TOWN CTR

2973 HARBOR BLVD

1835 NEWPORT BLVD STE A-109
270 BRISTOL ST STE 101

1404 N AZUSA AVE

1041 N GRAND AVE

10736 JEFFERSON BLVD

20660 STEVENS CREEK BLVD
235 WESTLAKE CENTER

6748 MISSION ST

34145 PACIFIC COAST HIGHWAY

32932 Pacific Coast Hwy # 14
696 SAN RAMON VALLEY BLVD

9000 CROW CANYON RD STE S
140 B STSTE 5
1155 CAMINO DEL MAR

550 WOOLLOMES AVE STE 103
14080 PALM DR STE D

1142 S DIAMOND BAR BLVD
14850 HWY 4 STE A

1285 STRATFORD AVE STE G
8504 FIRESTONE BLVD

1191 HUNTINGTON DR

7172 REGIONAL ST

3736 FALLON RD

1751 Colorado Blvd

5120 HAMNER AVE STE 140
13465 CAMINO CANADA STE 106
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Phone

Fax

N G

CHICO California 95926-3948 |530-898-1623
CHICO California 95928-7167 |530-891-1623
CHICO California 95926-7383 |530-893-1818
Chino California 91710 909-465-1688
Chino California 91710 909-465-6878
CHINO HILLS California 91709 909-902-0425
CHINO HILLS California 91709 909-393-3650
CHINO HILLS California 91709 909-606-8732
Chula Vista California 91910-6436 |619-482-0123
Chula Vista California 91915 619-421-7957
Chula Vista California 91911 619-425-8520
Chula Vista California 91911 619-947-6956
Chula Vista California 91910 619-500-5221
Citrus Heights California 95610 916-725-1345
CLAREMONT California 91711-4611 |909-621-2112
CLAREMONT California 91711 909-920-5000
CLOVERDALE California 95425 707-894-8560
CLOVIS California 93611 559-323-7555
CLOvIS California 93611 559-878-2378
CLOVIS California 93612 559-940-7582
COLTON California 92324 909-514-1150
COMMERCE California 90040 323-261-5441
COMPTON California 90222 424-785-5286
CONCORD California 94520-2611 |925-680-6510
CONCORD California 94521-3165 |925-689-6245
CONCORD California 94521-2704 |925-825-4623
CORONA California 92879 951-737-6161
CORONA California 92882 951-280-9000
Corona California 92880-8821 |951-739-0055
CORONA California 92879 951-737-0878
CORONA California 92881 951-496-3754
Corona Del Mar California 92625-2328 949-673-0751
Coronado California 92118-2619 |619-435-7772
Corte Madera California 94925-1209 | 415-924-8696
Costa Mesa California 92626-3912 |714-557-2702
Costa Mesa California 92627 949-722-0115
Costa Mesa California 92626 714-852-3091
Covina California 91722 626-257-3491
Covina California 91724 626-364-3351
Culver City California 90230-4969 |310-558-4778
Cupertino California 95014 408-213-2191
Daly City California 94015 650-991-4444
Daly City California 94014 650-777-7892
Dana Point California 92629-2808 |949-248-9150
Dana Point California 92629 949-481-9253
DANVILLE California 94526-4022 |925-838-0052
DANVILLE California 94506 925-736-9881
DAVIS California 95616 530-747-0500
Del Mar California 92014-2605 |858-755-2800
DELANO California 93215 661-778-0978
Desert Hot Springs | California 92240 760-329-2309
Diamond Bar California 91765 909-861-2401
DISCOVERY BAY | California 94505 925-240-5631
DIXON California 95620 707-678-6115
DOWNEY California 90241-4926 |562-862-9995
Duarte California 91010-2400 |626-301-9703
DUBLIN California 94568 925-828-5638
DUBLIN California 94568 925-875-9340
EAGLE ROCK California 90041 323-739-0337
EASTVALE California 91752 951-934-3022
El Cajon California 92021 619-390-1155

530-898-9101

530-891-1689

530-893-1525

909-465-6988
909-465-6879
909-902-0435
909-393-3651
909-606-8749
619-482-0345
619-421-7674
619-425-8521
619-863-0099
619-500-5390
916-725-1772
909-621-7678
909-920-5012
707-894-8541
559-323-0555
559-321-8076
559-940-7588
909-422-0633
323-261-5028
424-785-6073
925-827-4837
925-689-6249
925-825-4755

951-737-6691
951-280-0135
951-736-5366

951-735-6879
951-496-4226
949-673-6509

619-435-4760
415-924-3817

714-557-3044

949-722-0116
714-852-3119
626-257-3289
626-364-7892
310-558-3809

408-213-2193
650-992-4455
650-777-7186
949-248-9151

949-481-9254
925-838-4630

925-736-9883
530-747-0518
858-755-1104

661-778-0952
760-329-2939
909-861-5902
925-240-7631
707-678-6204
562-862-9983

626-301-9934
925-828-3746
925-875-9351
323-739-0350
951-934-3126
619-390-1175
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4144 Hughes
7053|Lerner
7057 Mattia
1179 SHAH

7422|Chopra
2681 HENDERSON

6857 Charkhedian
2991 KIM

1040|HIGLEY

4298 NGUYEN
4853 NGUYEN
5363/ Newman
7478 |HIGLEY
4589 Hira
28/LYON
746|Singh

3085/ RAMOS
6147|CABALLERO
7414 Thukral

547 GUENDLING

5590|Deguzman Mendoza

7184|Nuhaily
2235|TIECK
7638|Tran
2110|ATWAL
3954 ATWAL
3607|Gonzalez

1132 SHELAT
3928 Palmer
4366|DEWITT
7158 Sahil
5255|THOMAS
5778 THOMAS
6176/ THOMAS
6016 Hashemi
244 BHALLA

4153|KALRA
351|Patel

4879 Prasad
217/ SHARIF

602 Bhagrath
1640|Pandit
1805|Gandhi
6139|PATEL

2118 Slaven
6380|Perez

6515|ROSS
6629|Montejano
6703 | Murray
7465 Slaven
1706 Chang

4097 Bhagat

6253 Park

7392 Ghann-Amoah

7570|Toney

5301|PATEL

6803/ Pham

7378 Gonzales Il

7565|Nguyen
617/CHO

Ryane
Gregory
Michael
MIHIR

V.K.
JOSEPH

Sako
JOHN

GREG

DUY

DUY
Edward
GREG
Amandip
David
Ajay
JOHNNA
MICHAEL
Anupama
MIKE
Maria
Muhammad
HAVEN
Huyen
INDER
INDER
Miguel

NIMISH
Penelope
JEFFERY
Seyar
JEROME
JEROME
JEROME
Sean
VIKRAM

LALIT
Gunjan
Brij
FAZALE
Dapinder
Maulik
Shailesh
BHARAT

Darrell

Paola

SHERYL
Marina
Lisa
Darrell

Henry

Avadhesh
Eui Jung
Mark
Regina
DINU
Dan
Philip
Viet
JOHN

CA100
CA100
AZ127
CA119

CA119
CA150

CA106
CA106

CA150

CA150
CA150
CA150
CA150
CA139
CA100
CA100

CA100
CA106
CA106
CA100
CA100
CA100
CA227
CA157
CA150
CA150
CA100

CA150
CA150
CA150
CA150
CA181
CA181
CA181
CA101
CAl46

CAl46
CA101

CA101
CA139

CA139

CA139

CA139

CA139

CA165
CA165

CA165
CA165
CA165
CA165
CA101

CA101
CA101
CA101
CA150
CAl101
CAl101
CA101
CAl101
CA106

771 JAMACHA RD

1201 AVOCADO AVE

1802 N IMPERIAL AVE STE D
3060 EL CERRITO PLAZA

11461 SAN PABLO AVE
3941 PARK DR STE 20

10643 VALLEY BLVD
214 MAIN ST

8698 ELK GROVE BLVD STE 1

4801 LAGUNA BLVD STE 105
9630 BRUCEVILLE RD #106
9328 ELK GROVE BLVD STE 105
4900 ELK GROVE BLVD

2340 POWELL ST

270 N EL CAMINO REAL

315 S COASTHWY 101 STEU

1084 N EL CAMINO REAL STE B
16350 VENTURA BLVD STE D
17631 VENTURA BLVD

306 W EL NORTE PKWY STE N
1507 E VALLEY PKWY STE 3
1276-D AUTO PARK WAY

1632 BROADWAY ST

769 CENTER BLVD

2401-A WATERMAN BLVD STE 4
5055 BUSINESS CENTER DR STE 108
1119 S MISSION RD

705 E BIDWELL ST STE 2

13389 FOLSOM BLVD Ste 300
2795 E BIDWELL ST #100

25005 BLUE RAVINE RD STE 110
15218 SUMMIT AVE STE 300
16155 SIERRA LAKES PKWY #160
11251 SIERRA AVE #2E

27472 PORTOLA PKWY #205
969-G EDGEWATER BLVD

1098 FOSTER CITY BLVD STE 106
18627 BROOKHURST ST

17870 NEWHOPE ST STE 104
39120 ARGONAUT WAY

47000 WARM SPRINGS BLVD STE 1
40087 MISSION BLVD

3984 WASHINGTON BLVD

35640 FREMONT BLVD

373 E SHAW
6569 N RIVERSIDE DR STE 102

7726 N 1st ST

2037 W BULLARD AVE

700 VAN NESS AVE STE 120
1134 E CHAMPLAIN AVE STE 101
1038 E BASTANCHURY RD

2271 W MALVERN AVE

1105 S EUCLID ST STE D
3306 E YORBA LINDA BLVD
10430 TWIN CITIES RD

9877 CHAPMAN AVE STE D
12913 HARBOR BLVD STE Q-3
11873 VALLEY VIEW ST

7927 GARDEN GROVE BLVD
15507 S NORMANDIE AVE
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El Cajon
El Cajon
EL CENTRO
El Cerrito

El Cerrito
El Dorado Hills

El Monte
El Segundo

ELK GROVE

ELK GROVE
ELK GROVE
ELK GROVE
ELK GROVE
Emeryville
Encinitas

Encinitas

Encinitas
ENCINO
ENCINO
Escondido
Escondido
Escondido
EUREKA
FAIRFAX
Fairfield
Fairfield
FALLBROOK

FOLSOM
FOLSOM
FOLSOM
FOLSOM
Fontana
Fontana
Fontana
Foothill Ranch
Foster City

Foster City

Fountain Valley

Fountain Valley

FREMONT
FREMONT
FREMONT
FREMONT
FREMONT

FRESNO
FRESNO

FRESNO
FRESNO
FRESNO
FRESNO
FULLERTON

FULLERTON
FULLERTON
FULLERTON
GALT

Garden Grove
GARDEN GROVE
GARDEN GROVE
GARDEN GROVE
GARDENA

California
California
California

California

California

California

California

California

California

California
California
California
California
California
California

California

California
California
California
California
California
California
California
California
California
California

California

California
California
California
California
California
California
California
California

California

California

California

California

California

California

California

California

California

California

California

California
California
California
California

California

California
California
California
California
California
California
California
California

California

Name

92019 619-440-7941 619-440-7960
92020 619-938-4988 619-938-4722
92243 760-693-5145 760-693-5147

94530-4002 |510-528-9444 510-528-9441

94530 510-340-3100 510-340-3800

95762-4549 916-939-3632 916-939-3645

91731 626-416-5544 626-416-5548

90245-3803 | 310-640-8589 310-640-8389

95624-3300 |916-685-7885 916-685-5255

95758 916-399-4200 916-399-4202
95757 916-714-8000 916-714-8063
95624 916-897-9148 916-897-9253
95758 916-829-5390 916-829-5392
94608 510-547-9877 510-547-6877
92024 760-942-7147 760-942-0426

92024-3555 |760-943-8664 760-943-8665

92024 760-944-9441 760-632-6302
91436 818-907-0981 818-907-0987
91316 818-855-1082 818-855-1083
92026 760-746-3388 760-746-1197
92027 760-738-8550 760-738-8510
92029 442-277-4446 442-277-4483
95501 707-445-3820 707-445-3749
94930 415-785-3038 415-785-7861
94533 707-425-1899 707-425-4932
94534 707-207-0470 707-207-0417

92028-3225 |760-728-7799 760-728-7068

95630 916-983-3060 916-983-3424
95630 916-608-9400 916-608-9222
95630 916-817-2233 916-817-2244
95630 916-817-1123 916-817-1306
92336 909-899-8917 909-899-8957
92336 909-854-0000 909-854-0001
92337 909-356-9400 909-356-9401
92610 949-305-2247 949-215-2658

94404-3760 |650-572-9100 650-572-9395

94404 650-341-4000 650-341-5005

92708-6748 |714-968-4087 714-963-2105

92708 714-429-0799 714-429-0831

94538-1304 |510-791-1122 510-791-0271

94539-7467 |510-656-1667 510-656-3008

94539-3680 |510-438-9474 510-438-9919

94538-4954 |510-226-7690 510-226-7692

94536-3420 |510-742-1400 510-742-1414

93710 559-225-6153 559-225-6156

93722-9307 |559-275-4800 559-275-4801

93720 559-261-2600 559-261-2606

93711-1200 |559-432-5011 559-432-5012
93721 559-272-0600 559-499-0810
93720 559-412-7757 559-353-2042

92835-2786 | 714-256-2550 714-256-2551

92833 714-870-4100 714-870-4106
92832 714-447-8888 714-447-8880
92831 714-203-1600 714-203-1601
95632 209-912-4027 209-912-4029
92841 714-590-2099 714-590-2199
92840 714-643-7143 714-583-9453
92845 657-667-2300 657-667-3300
92841 714-379-2448 714-379-0805

90247-4028 |310-516-7853 310-516-0376
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236|GANDHI

7243 GUSMAN

6319 PAP

7131 |Derohanian

7145|DINGLE
893|YU
1614|Davis

1514/COBB

4773 DEMOURKAS
4764 Imperial
7248/ RODRIGUEZ
5417|Kaggio

2032 DEMPSEY
5756 Sewall

6603 Patel

1604 GARCIA
3921 ROSS

7586 Roque
5575|CHI LOI
6971 Bran
1252|Singh

3796 SHAH
4013 Kodur
5831|GUPTA
7559|Pandong
2566 SOHAL

1745 FARMER
2796 MITCHELL

943/ HEWITT JR
6396/ Castro
1703 FARMER

4512 Bray
15/ GOENAWAN
1115 BALCHANDANI
4415 Su
4482|Samagh
5424 Su
6849|Buysman
6489 Penaloza
7531 Grimes
32/Shah

49 Suh
550| Thakkar
1165|Thakkar

6127|LEE
6444|Wijono
6776 suzer
6814 MEISBERGER
7541 | Darabi
5835|RIAR
3262|DINGLE
4353 PAP
4403|Banzuela
5126 Desai
3|Sayed

163/ STEIN

299|Kalasho
2080 Dewitt
7047|Dadabhoy
4781|Wissler
6408 ROBINSON

MITAN

JOEL
CSABA
David
DANIEL
ROY

Afsaneh

JANICE
THOMAS
Pio
ERIKA
Wairimu
CHRIS
Scott
Sarthi
CARLOS
SHERYL
Leila
JOYCE
Cynthia
Rahul

MIHIR
Luke
KANAN
Jacinto

SONIA
CRYSTAL
SUNDAY

VINCENT
Andrew

CRYSTAL

Connor

VIVI
DEEPAK
Chang-Ming
Inderjit Paul
Chang-Ming
Gregory
Erika
Giavonna

Rajan
Jeongmin
Hemang
Hemang

MIA
Andre
Gurkan
MARK
Ali
GURPINDER
DANIEL
CSABA
Rico
Tejash
Sharik

DENNIS

Omar
Weston
Yakub
Stacie

ANDRE

CA111

CAl11
CA106
CA106
CA106
CA106
CA150

CA144
CAl44
CA106
CA106
CA227
CA157
CA227
CA106
CAl46
CA165
CA106
CA106
CA106
CA139

CA139
CA139
CA139
CA139
CA157

CA181

CA119

CA106
CA181
CA181

CA166
CAl101
CAl101
CA101
CA101
CAl101
CA101
CA106
CA106
CA101

CA101

CA101

CAl101

CAl101
CA101
CA101
CA101
CA101
CA165
CA106
CA106
CA101
CAl101
CA100

CA100

CA100
CA100
CA106
CA181
CA106

Name

353 E 10TH ST STEE

777 1STST

350 N GLENDALE AVE STE B

1250 WEST GLENOAKS BLVD Unit E
500 W COLORADO ST SPACE C

449 W FOOTHILL BLVD

11230 GOLD EXPRESS DR STE #310

5662 CALLE REAL

7127 HOLLISTER AVE #25A
11856 BALBOA BLVD

16925 DEVONSHIRE ST Ste 105
111 BANK ST

336 BON AIR CTR

2 EAST GRIDLEY RD STE B
17128 COLIMA RD

80 N CABRILLO HWY STE Q
240 NORTH 12TH AVENUE STE #109
12090 E. CARSON ST STE H
2851 WEST 120TH STSTE E
11909 S HAWTHORNE BLVD
25125 SANTA CLARA ST

22568 MISSION BLVD

30042 MISSION BLVD STE #121
1179 WESTA ST

2472-2 Whipple Road

1083 VINE ST

140 E STETSON AVE
1511 SYCAMORE AVE STE M

703 PIER AVE STE B
16808 MAIN ST STE D
7231 BOULDER AVE

201-A MCCRAY ST

7171 WARNER AVE STE B
18685 MAIN ST STE 101

8941 ATLANTA AVE

412 OLIVE AVE (DOWNTOWN)
16835 ALGONQUIN ST

5942 EDINGER AVE STE 113
5924 Pacific Blvd

112 S MARKET ST

14252 CULVER DR SUITE A

4790 IRVINE BLVD STE 105
3972 BARRANCA PKWY STE J
5325 ALTON PKWY STE C

14271 JEFFREY RD

4113 PEREIRA DR BLDG G RM 203
2646 DUPONT DR SUITE 60
8583 Irvine Center Dr

6230 IRVINE BLVD

968 SIERRA ST

466 FOOTHILL BLVD

2629 FOOTHILL BLVD

2121 W IMPERIAL HWY STE E
921 N HARBOR BLVD

5580 LA JOLLA BLVD

7660-H FAY AVE

3755 AVOCADO BLVD

7918 EL CAJON BLVD STE N
12263 LA MIRADA Blvd STE A
79-405 US HWY 111 #9

2105 Foothill Blvd STE B
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95020-6500 |408-847-4587

Gilroy California

Gilroy California 95020
GLENDALE California 91206
GLENDALE California 91201
GLENDALE California 91204
Glendora California 91741
Gold River California

Goleta California

Goleta California 93117
Granada Hills California 91344
Granada Hills California 91344
GRASS VALLEY California 95945
Greenbrae California 94904
GRIDLEY California 95948
Hacienda Heights | California 91745
Half Moon Bay California 94019
Hanford California 93230
Hawaiian Gardens | California 90716
HAWTHORNE California 90250
HAWTHORNE California 90250
HAYWARD California

HAYWARD California 94541
HAYWARD California 94544
HAYWARD California 94541
HAYWARD California 94544
Healdsburg California

Hemet California

Hercules California

Hermosa Beach California 90254
HESPERIA California 92345
HIGHLAND California

HOLLISTER California 95023
Huntington Beach | California 92647
Huntington Beach | California

Huntington Beach | California 92646
Huntington Beach | California

Huntington Beach | California 92649
Huntington Beach | California 92649
Huntington Park California 90255
INGLEWOOD California 90301
IRVINE California

IRVINE California

IRVINE California

IRVINE California

IRVINE California 92620
IRVINE California 92697
IRVINE California 92612
IRVINE California 92618
IRVINE California 92620
KINGSBURG California 93631
La Canada California 91011
La Crescenta California 91214
LA HABRA California 90631
LA HABRA California

La Jolla California

La Jolla California

LA MESA California

LA MESA California 91942
LA MIRADA California 90638
La Quinta California 92253
La Verne California 91750

95670-4484 |916-852-6390

93117-2317 |805-967-2933

94544-2109 510-670-0607

95448-4830 |707-433-0396

92543-7139 | 951-765-5658

94547-1770 |510-245-7060

92346-3313 | 909-425-8998

92648-1710 |714-848-8118

92648-1510 |714-960-8600

92604-0317 |949-559-9007

92620-1998 |714-730-5721

92606-8291 |949-857-0441

92604-3717 |949-559-5470

90631-3103 |562-690-6848
92037-7651 |858-459-4077

92037-4843 | 858-454-3131

91941-7301 |619-670-1002

Phone Fax
408-848-5651

408-767-2586 408-767-2108

818-241-6300 818-241-6301
818-696-2047 818-696-2173
818-484-7944 818-484-7954
626-963-2374 626-963-1367

916-852-0641

805-967-1859
805-562-8212 805-562-8457
818-368-0097 818-368-0067
818-217-4900 818-217-4911
530-272-6000 530-272-6999
415-925-1555 415-925-0335
530-846-1177 530-846-1188
626-854-3460 626-854-3461
650-726-3091 650-726-3093
559-583-7600 559-583-7668
562-316-5314 562-316-5057
323-777-8388 323-777-8188
310-675-1255 424-456-7544

510-670-1025

510-690-0200 510-690-0220

510-324-8840 510-324-8850
510-782-8669 510-782-8633
510-240-5422 510-240-5423

707-433-0399
951-765-5660
510-245-7061

310-374-4420 310-374-0134

760-995-4546 760-995-4548

909-425-1650

831-636-5201 831-636-5203

714-848-4375 714-841-1542
714-848-7139
714-960-5771 714-960-5788
714-960-8630
714-840-3850 714-840-3831
714-840-0880 714-840-0881
323-586-0233 323-586-0244
424-541-9002 424-541-9005

949-559-5704
714-730-0827
949-857-1637
949-559-5487

949-552-6649 949-552-1941

949-509-9205 949-509-9245
949-387-7522 949-387-7523
949-336-7724 949-336-7969
949-418-7683 949-418-9309
559-897-7171 559-897-7799
818-952-0981 818-952-0984
818-957-7555 818-957-7151
562-266-3600 562-266-3601
562-690-6845

858-459-3025
858-454-4523

619-670-1004
619-698-4400 619-698-4422
562-758-3337 562-758-3340
760-771-6311 760-771-6322

909-392-5544 909-392-5546
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Name

4483  Sadeghi Bardia CAl101 27762 ANTONIO PKWY STE L-1 Ladera Ranch California 92694 949-218-2200 949-218-2201
202|MEYER DOUGLAS CA119 3527 MT DIABLO BLVD LAFAYETTE California 94549-3815 |925-284-1377 925-284-9442
120 Chong Ethan CA101 668 NORTH COAST HWY Laguna Beach California 92651 949-494-4420 949-494-9850
115 DANG HUY CAl101 24881 ALICIA PKWY STE E Laguna Hills California 92653-4696 |949-855-8544 949-951-4605

5165| Sturdivant Judy CAl01 24310 MOULTON PARKWAY SUITE O Laguna Hills California 92637 949-855-8906 949-855-1914
890 Sadeghi Bardia CA101 28241 CROWN VALLEY PKWY STE F Laguna Niguel California 92677 949-831-1878 949-831-1327

1329 PATEL ATISH CAl101 30251 GOLDEN LANTERN STE E Laguna Niguel California 92677 949-249-1200 949-249-3100

4529|Younes Mohamad CAl01 30262 CROWN VALLEY PKWY STE B Laguna Niguel California 92677 949-363-0630 949-363-0632

2706 | KELLEHER PATRICIA CA181 31500 GRAPE ST STE 3 Lake Elsinore California 92532-9702 |951-471-0090 951-471-0798

26 CHOWHAN-PAWAR SANDHYA CA101 25422 TRABUCO RD STE 105 Lake Forest California 92630-2790 |949-859-7193 949-859-7351

5161|Fagundes Carlos CA227 371 LAKEPORT BLVD LAKEPORT California 95453 707-263-6105 707-263-6106

5262|Evans Mark CA100 9562 WINTER GARDENS BLVD LAKESIDE California 92040 619-443-0563 619-443-0737
168|Kim Keum Kyu CA106 4067 HARDWICK ST LAKEWOOD California 90712-2324 |562-408-2383 562-408-2745

6490 Mota Javier CA106 11138 E Del Almo BLVD LAKEWOOD California 90715 562-860-6001 562-860-6110

2531|YOON DONG CA106 2010 WEST AVENUE K LANCASTER California 93536-5229 |661-726-9135 661-726-9164

7107  Harit Ravi CA226 15128 S HARLAN RD LATHROP California 95330 209-328-1672 209-328-1832

7456|Taj Iman CA106 16129 HAWTHORNE BLVD STE D LAWNDALE California 90260 310-921-8268 310-921-8198

6786|Ross Chad CA165 161 W HANFORD ARMONA RD STE J LEMOORE California 93245 559-423-5890 559-423-5909

4059 Mahmood Faraz CA150 69 Lincoln Blvd, Ste A LINCOLN California 95648 916-408-0319 916-408-0325
476 SAHI HARPAL CA139 849 E STANLEY BLVD LIVERMORE California 94550-4008 |925-449-7763 925-449-4647

1931 SAHI HARPAL CA139 4435 FIRST ST Livermore California 94551-2215 |925-606-1659 925-606-1699

4722|Gautam Rajesh CA139 1452 N VASCO RD LIVERMORE California 94551 925-449-9959 925-449-9969

7594 Saini Vikas CA139 101 E. VINEYARD AVE #119 LIVERMORE California 94550 925-215-6278 925-215-6364

5901 SOHAL RAJAN CA226 2715 W KETTLEMAN LANE STE 203 LODI California 95242 209-366-1111 209-366-1133

7453|Singh Harvinder CA226 2600 REYNOLDS RANCH PARKWAY STE 140 LODI California 95240 209-400-7977 209-625-8752

6769| THOMAS JEROME CA181 25745 BARTON RD LOMA LINDA California 92354 909-478-0411 909-478-0413

2079|Mundy Jaime CAl44 1305 NH STSTE A Lompoc California 93436 805-736-0555 805-737-0346

1116 RODRIGUEZ CORINA CA106 6285 E SPRING ST LONG BEACH California 90808 562-982-1430 562-982-1432

2896|BERGIN JOSEPH CA106 65 PINE AVE LONG BEACH California 90802 562-491-0449 562-624-1122

4466|WINGFIELD ANTHONY CA106 3553 ATLANTIC AVE STE B LONG BEACH California 90807 562-981-6245 562-253-0304

4596 LI WENJIE CA106 4508 ATLANTIC AVE #A LONG BEACH California 90807 562-428-7774 562-428-7713

5212|JIANG ANNA CA106 2201 N LAKEWOOD BLVD STE D Long Beach California 90815 562-597-1819 562-597-5255

5658|Mirmiran Mahin CA106 3350 E 7TH ST LONG BEACH California 90804 562-434-8595 562-434-8325

6543 BECKAS SPIRO CA106 4712 E 2nd St LONG BEACH California 90803-5309 |562-433-8900 562-433-9600

7121 BECKAS SPIRO CA106 4101 MCGOWEN ST STE 110 LONG BEACH California 90808 562-420-0071 562-420-0073

7113 Mota Javier CA101 4276 KATELLA AVE Los Alamitos California 90720 714-316-0653 714-266-6550

3689|SHETH BABUL CAl1l 171 MAIN ST Los Altos California 94022-2912 |650-949-1559 650-949-1569

6289|Bolisetty Sudha CAl111 650 FREMONT AVE STE B Los Altos California 94024 650-397-5641 650-397-5643

12| Rackliff Shlomo CA106 10573 W PICO BLVD Los Angeles California 90064-2348 |310-474-7383 310-474-7705

1211 THANARATNAM TILAK CA106 11301 W OLYMPIC BLVD STE 121 Los Angeles California 90064 310-445-4014 310-445-4016

1437 SEILING BRYAN CA106 8023 BEVERLY BLVD STE 1 Los Angeles California 90048-2633 |323-433-4092 323-433-4171

3939|ZOUAIN MICHAEL CA106 8033 SUNSET BLVD Los Angeles California 90046 323-848-8300 323-848-8314

4034 DASH CATHERINE CA106 4859 WEST SLAUSON UNIT A Los Angeles California 90056 323-291-4800 323-291-4835

4208|DASH CATHERINE CA106 10401 VENICE BLVD #106 Los Angeles California 90034 310-287-2269 310-287-2274

4276|Hordagoda Noesh CA106 5482 WILSHIRE BLVD Los Angeles California 90036 323-939-6001 323-939-6022

4381 Kamrani Manouchehr CA106 5419 HOLLYWOOD BLVD STE C Los Angeles California 90027 323-460-6323 323-460-4577

4672|AMIRIAN VACHE CA106 2202 S FIGUEROA ST Los Angeles California 90007 213-749-1249 213-749-2013

4838|Ghidotti Anthony CA106 4470 W SUNSET BLVD Los Angeles California 90027 323-644-2621 323-644-2622

4896 YANG JOHN CA106 11870 SANTA MONICA BLVD #106 Los Angeles California 90025 310-207-1530 310-207-1531

4977|CASEY JOHN CA106 645 WEST 9TH ST UNIT 110 Los Angeles California 90015 213-620-0081 213-620-0083

5283|PAK JEFF CA106 1171 S ROBERTSON BLVD Los Angeles California 90035 310-860-0856 310-947-3509

5917|DUONG AMY CA106 3183 WILSHIRE BLVD STE #196 Los Angeles California 90010 213-351-1338 213-351-1313

6310|Kim Joon CA106 1905 N Wilcox Ave Los Angeles California 90068 323-845-0767 323-845-0257

6571|BATTLE JAMES CA106 907 Westwood Blvd Los Angeles California 90024 310-208-0828 310-208-0899

6626 GARDA HOSHANG CA106 912 E 12TH ST STE B Los Angeles California 90021 213-493-4680 213-493-4644

6709|DINGLE DANIEL CA106 3756 W AVE 40 Los Angeles California 90065 323-259-5000 323-259-5005

6712/ Wong Samuel CA106 4858 W PICO BLVD Los Angeles California 90019 323-930-8985 323-930-8997

6733| CABALLERO MICHAEL CA106 325 N LARCHMONT BLVD Los Angeles California 90004 323-745-0234 323-745-0236

6757|Kohan Bijan CA106 11740 SAN VICENTE BLVD STE 109 Los Angeles California 90049 310-280-9191 310-207-0774

6778|Wang Jesse CA106 8601 LINCOLN BLVD STE 180 Los Angeles California 90045 424-750-9522 424-750-9374

6785|Bibonia Ronald CA106 3108 GLENDALE BLVD Los Angeles California 90039 323-522-6885 323-522-6955
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6993|Pak

7403 Parsanian

7443|Pak

7477|Ree

7601 Rezaee-Tari

5477 Pereira
119|LEE

6267 SHAH

5636 CARRANZA
5042|Murray

6370 Smith

1830 OHANNESIAN
1659 BHULLER

3508 AHLUWALIA

4398 Gallardo
454|Hoffman
774/ ZOUAIN

4446|ZOUAIN

5581|ZOUAIN
272/ Singh

795|Kaushik

5143|/FORREST
865 SHETH

2388|PATEL
2452|VILLA

2048|Jones

6792|Jones
1444 |Patel
574/ Choi

4688 WANG
7249|Zodo
11|Lee
844/ STOEVE
6082 PEREZ
7641|Mojaddam
1506 AHLUWALIA

6043 NGUYEN
7100|SINGH
1831|Chan
7366 Romero
2778/Chan

6391 Magna
40 Dentry
459|HUSTON

1098 ROSSI
3007|HUSTON
5051 FONG
2686|PAP
2530/ DHANOA

2291|MEYER
670/Sammo

4851 Castro
7197|Smith
197|SAHI

2702|Jensen
1847|Park
2847|Ro

7317|LAL
1439 KELLEHER

Christine
Zorick
Christine
Unne Chull
Ashkan
Stephanie
WON

NITIN
MIRIAM
Lisa
Zachary
DORU
MANDEEP

JASMEET

Octavio
Kirk
MICHAEL
MICHAEL
MICHAEL

Surinder
Dinesh

SCOTT
BABUL

BHARAT
DANENE

Matthew
Matthew
Alpesh
Young

ROBERT
Gaby
Charlie
MARK
CATHLEEN
Ali
JASMEET

THUY
SUKHVINDER
Michael
Theresa

Byron

Hedy
Jennifer
LINDA

JENNIFER
LINDA
FRANCIS
CSABA
BAGHEL

DOUGLAS
Marlon

Raymond
Rene

SHAMSHER
Denissa
Michelle
Dennis

AMIT
PATRICIA

CA106
CA106
CA106
CA106
CA106
CA165
CA111

CA111
CA106
CA165
CA106
CA106
CA226

CA226

CA106
CA166
CA106
CA106
CA106
CA119

CA119

CA181
CA146

CA146

CA165

CA157
CA157
CA146
CA111

CA181
CA106
CAl101
CA101
CAl101
CAl101
CA226

CA226
CA226
CA106
CA181
CA106

CA106
CA144
CA166

CA166
CA166
CA106
CA106
CAl44

CA119

CA181

CA181
CA181
CAl11

CA166

CA111

CA111

CAl11
CA181

Name

1360 S FIGUEROA ST Suite D
300 S DOHENY DR

232 E2ND STUNITA

3785 WILSHIRE BLVD STE 104 F
3126 S. SEPULVEDA BLVD

1350 E PACHECO BLVD STE B
15466 LOS GATOS BLVD #109

481 N Santa Cruz Ave

10910 LONG BEACH BLVD STE 103
2370 W CLEVELAND AVE STE 108
23823 Malibu RD STE 50

1601 N SEPULVEDA BLVD

1112 N MAIN ST

1169 S MAIN ST

12405 VENICE BLVD

266 RESERVATION RD SUITE F
13428 MAXELLA AVE

4712 ADMIRALTY WAY

578 WASHINGTON BLVD
1155-C ARNOLD DR

6680 ALHAMBRA AVE

26025 NEWPORT RD STE A
405 EL CAMINO REAL

325 SHARON PARK DR
3144 G STREET STE 125

775 EAST BLITHEDALE AVE
203 Flamingo Rd

423 BROADWAY

142 N MILPITAS BLVD

12523 LIMONITE AVE #440

10316 SEPULVEDA BLVD

25108 MARGUERITE PKWY STE A
23052 ALICIA PKWY STE H

27525 PUERTA REAL STE 300
22922 LOS ALISOS BLVD STE K
2401 E ORANGEBURG AVE STE 675

3848 MCHENRY AVE STE 135
2100 STANDIFORD AVE STE 12
710 S Myrtle AVE

9451-A CENTRAL AVE

1012 W BEVERLY BLVD

1500 Washington Blvd
1187 COAST VILLAGE RD SUITE 1
484 WASHINGTON ST STE B

395 DEL MONTE CENTER

798 LIGHTHOUSE AVE

201 WEST GARVEY AVE #102

2029 VERDUGO BLVD

530 E LOS ANGELES AVE Suite 115

1480 MORAGA RD STE C
12625 FREDERICK ST STE I5

25920 IRIS AVE #13A
27120 EUCALYPTUS AVE UNIT G
305 VINEYARD TOWN CENTER

630 QUINTANA RD
650 CASTRO ST STE 120
530 SHOWERS DR STE 7

1250 GRANT RD
25060 HANCOCK AVE
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Los Angeles
Los Angeles
Los Angeles
Los Angeles
Los Angeles
Los Banos

Los Gatos

Los Gatos
Lynwood

Madera

MALIBU
Manhattan Beach

Manteca
Manteca

Mar Vista
Marina

Marina Del Rey
Marina Del Rey
Marina Del Rey
MARTINEZ

MARTINEZ

Menifee

Menlo Park
Menlo Park
Merced

Mill Valley
Mill Valley
Millbrae
Milpitas

Mira Loma
Mission Hills
Mission Viejo
Mission Viejo
Mission Viejo
Mission Viejo
MODESTO
MODESTO
MODESTO
Monrovia
MONTCLAIR

Montebello

Montebello
Montecito
MONTEREY

MONTEREY
MONTEREY
Monterey Park
MONTROSE
Moorpark

Moraga
Moreno Valley

Moreno Valley
Moreno Valley

Morgan Hill

Morro Bay
Mountain View
MOUNTAIN VIEW

MOUNTAIN VIEW

Murrieta

California
California
California
California
California
California

California

California
California
California
California
California

California

California

California
California
California
California
California

California

California

California

California

California

California

California
California
California

California

California
California
California
California
California
California

California

California
California
California
California

California

California
California

California

California
California
California
California

California

California

California

California
California

California

California

California

California

California

California

90015 213-973-5161 213-973-5225
90048 310-860-4361 310-860-4362
90012 213-395-0466 213-395-0033
90010 213-674-7314 213-674-7516
90034 424-273-1970 424-273-4031
93635 209-826-3055 209-826-3755

95032-2550 |408-356-9194 408-356-5882

95030 408-399-5400 408-399-8080
90262 310-868-5969 310-868-5970
93637 559-664-1150 559-664-1736
90265 310-456-6226 310-456-9339

90266-5111 |310-545-1260 310-545-6119

95336-3208 | 209-825-2000 209-825-2002

95337-3207 |209-825-2001 209-825-1004

90066 310-915-6580 310-915-6590
93933 831-384-9516 831-384-9535
90292 310-827-4000 310-306-3139
90292 310-827-9002 310-823-4115
90292 310-827-4757 310-827-4756

94553-4104 | 925-372-7662 925-372-6507

94553-6105 |925-932-0503 925-932-5776

92584 951-246-4855 951-246-3686

94025-5240 |650-326-4415 650-326-0861

94025-6805 |650-233-1953 650-233-1917

95340-1385 |209-723-8543 209-723-6014

94941 415-380-0340 415-380-0345
94941 415-888-3832 415-888-8068
94030 650-697-3246 650-697-3341

95035-4401 |408-946-4140 408-946-4191

91752 951-361-1932 951-361-1960
91345 818-617-0063 818-617-0197
92692 949-837-6245 949-837-7250
92692 949-830-6245 949-458-6245
92691 949-297-8484 949-297-8486
92691 949-600-8445 949-600-8098

95355-3351 | 209-524-0900 209-524-1201

95356 209-527-2568 209-527-2678

95350 209-488-4999 209-488-4998

91016-2171 |626-357-7606 626-357-7447

91763 909-506-4569 909-506-4248

90640-4139 |323-721-7529 323-721-8659

90640 323-473-3366 323-721-7886

93108 805-969-5888 805-969-1725

93940-3052 | 831-646-5445 831-646-0951

93940 831-655-0266 831-655-2858
93940 831-643-1655 831-643-0222
91754 626-280-8012 626-280-8007

91020-1626 |818-957-3132 818-957-7509

93021-2079 |805-531-9232 805-531-9233

94556-2005 |925-376-4480 925-388-0940

92553-5235 |951-653-3451 951-653-1342

92551 951-242-6300 951-242-6624

92555 951-243-0000 951-243-0222

95037-5674 |408-778-5858 408-779-0678

93442-1962 |805-772-9284 805-772-4359

94041-2068 | 650-390-8400 650-390-8402

94040-1457 |650-948-0111 650-948-0120

94040 650-984-7767 650-282-5068

92562-5959 |951-698-4460 951-698-4464
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4204 FARMER
4327|JORDAN
4379 FORREST

6011|JORDAN
3940|Sidhu
4516|Sidhu
7213|Nuhaily
1411 PATEL
2871|Hadi

4285/LI
6203 GUSTAVSON

6684|PATEL
7125 | Anderson
7336/ MEISBERGER
6031|CANBY
6851|LIU
6917 Soroush
1062 KISHAWI
6477|Star

79 DEMPSEY
2464|CUDDY

1297 |KAPILA
1554 AHLUWALIA

243/ VERMA
1821 VERMA

3270|PATEL
3357|PATEL

6867 Islas
7080|Chopra
7098|Pandong
920|Sharma

4113 Schipper
4868 Park
6268 Knecht

7254 Lackritz
3531 Ochoa
5483|BECKAS

18| Thakkar
2075|Singh
4464| PAKENHAM
5432 DESAI
6961| JAYASEKERA
1157 Kaggio

2643|SOHAL
4777 SAEPHAN
885|Bhullar

5858 MATHER
6279 Ball

3441|PECCIANTI
1787 BALCHANDANI

1906/ CHAN
933|Wissler

7119|Lua
6916 Wissler
4553 POWERS
6928|Singh
969 SHETH
4562 Patel
6105|PATEL
1346 CHEUNG

CRYSTAL
VINCENT
SCOTT

VINCENT
Ajaypal
Ajitpal
Muhammad
MANUBHAI

Azam

WENJIE
PHILLIP

NIRAJ
Kristian
MARK

JILL

GUO

Akbar
MOHAMMAD
Ernest
CHRIS
ROBERT

VANEET
JASMEET

RAJEEV
RAJEEV

MANUBHAI
MANUBHAI

Stephanie
V.K.
Jacinto
Kajal

Luis
Yongsik
Nathaniel
Gil
Andrew
SPIRO
Hemang
Ramanijot
ADRIENNE
INDU
ASSUNTA
Wairimu
SONIA
LIO

Harshwinder

DAVID
Alan

SUE
DEEPAK

VINCENT

Stacie

Peachy
Stacie
PATRICIA
Harinder
BABUL
Jay
VIKAL
PI-NING

CA181
CA181
CA181

CA181
CA150
CA150
CA100
CA139
CAl44

CAl101
CA101

CA101
CAl101
CA101
CA166
CA181
CA106
CA106
CA106
CA157
CA157

CA144

CA226

CA139
CA139

CA139
CA139

CA139
CA139
CA139
CA119

CA100
CA100
CA100

CA100
CA181
CA181
CA101
CAl101
CA101
CAl101
CAl101
CA150

CA119
CA227
CA144

CA144
CAl44

CA166

CA106

CA146
CA181

CA181
CA181
CA106
CA106
CAl11
CA111
CA111
CA106

Name

39252 WINCHESTER RD STE 107
28039 SCOTTRD STED
23811 WASHINGTON AVE STE C-110

27890 CLINTON KEITH RD STE D
4225 SOLANO AVE

952 SCHOOL ST

1240 E PLAZA BLVD STE 604
6167 JARVIS AVE

1560 NEWBURY RD STE 1

2549 EASTBLUFF DRIVE
1024 BAYSIDE DR

1048 IRVINE AVE

3406 VIA LIDO STE 1A

21163 NEWPORT COAST DR
110 SOUTH MARY AVE STE 2
2420 RIVER RD STE 230
13027 VICTORY BLVD

9018 BALBOA BLVD

9227 Reseda Blvd

448 IGNACIO BLVD

936 B 7TH ST

638 LINDERO CANYON RD
1449 E F ST STE 101E

6114 LA SALLE AVE
360 GRAND AVE (PERKINS/GRAND)

4096 PIEDMONT AVE
1714 FRANKLIN ST #100

1001 BROADWAY

5627 TELEGRAPH AVE

4100 REDWOOD RD STE 20A
2063 MAIN ST

1759 OCEANSIDE BLVD STE C
3460 MARRON RD STE 103
4225 Oceanside Blvd #H

918 MISSION AVE

1030 NORTH MOUNTAIN AVE
2910 ARCHIBALD AVE #A
1439 W CHAPMAN AVE

8502 E CHAPMAN AVE

1442 E LINCOLN AVE

960 N TUSTIN ST

3419 E CHAPMAN AVE

8863 GREENBACK LN

21 ORINDA WAY STE C
1900 ORO DAM BLVD E STE #12
716 N VENTURA RD

1237 S VICTORIA AVE
1650 E Gonzales RD

1120 FOREST AVE
15332 ANTIOCH ST

446 OLD COUNTY RD STE 100
44489 TOWN CENTER WY STE D

77932 COUNTRY CLUB DR STE 2-2
301 N PALM CANYON DR STE 103
38713 TIERRA SUBIDA AVE #200
38045 47th St East Suite E

555 BRYANT ST

2625 MIDDLEFIELD RD

855 EL CAMINO REAL STE 13A
3579 E FOOTHILL BLVD
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Murrieta California 92563
Murrieta California 92563
Murrieta California
Murrieta California 92562
Napa California 94558
Napa California 94559
National City California 91950
NEWARK California
Newbury Park California
Newport Beach California 92660
Newport Beach California
Newport Beach California 92660
Newport Beach California 92663
Newport Beach California 92657
Nipomo California 93444
Norco California 92860
North Hollywood California 91606
Northridge California 91325
Northridge California 91324
Novato California 94949
Novato California
OAK PARK California
OAKDALE California
OAKLAND California 94611
Oakland California
Oakland California
OAKLAND California
OAKLAND California 94607
OAKLAND California 94609
OAKLAND California 94619
OAKLEY California
Oceanside California 92054
Oceanside California 92056
Oceanside California
Oceanside California 92054
ONTARIO California 91762
ONTARIO California 91761
ORANGE California 92868
ORANGE California 92869
ORANGE California 92865
ORANGE California 92867
ORANGE California 92869
Orangevale California
Orinda California 94563
OROVILLE California 95966
Oxnard California
Oxnard California 93035
Oxnard California
Pacific Grove California
Pacific Palisades California
Pacifica California 94044
Palm Desert California
Palm Desert California 92211
Palm Springs California 92262
PALMDALE California 93551
PALMDALE California 93552
PALO ALTO California
PALO ALTO California 94306
PALO ALTO California 94301
Pasadena California

92562-2267 |951-600-8313

94560-1210 |510-793-9997
91320-3448 |805-499-8190

92660-7462 |949-706-0808

94945-3000 |415-899-1686

91377-5457 818-597-8816

95361-9266 |209-847-1247

94610-4840 |510-835-1209

94611-5221 |510-923-0550
94612-3409 |510-251-8858

94561-3302 |925-625-0221

92056-3472 |760-295-3705

95662-4059 | 916-988-6302

93030-4404 |805-983-6034

93036-3700 |805-983-6100

93950-5145 |831-655-4838

90272-3628 |310-459-9739

92260-2789 |760-341-3111

94301-1704 |650-326-5555

91107-3119 |626-351-4721

Phone Fax

951-894-1164 951-894-1165

951-672-6606 951-672-9533

951-600-8316

951-679-1023 951-679-8968

707-258-2454 707-258-2474
707-265-6011 707-265-6012
619-474-4001 619-474-4003
510-793-1187

805-498-8162

949-644-5822 949-644-5824

949-706-2828

949-631-5400 949-631-4100

949-220-7056 949-438-2479
949-423-2134 949-520-7016
805-929-0055 805-929-0056
951-893-1050 951-893-1067
818-747-2431 818-747-2432
818-894-4993 818-894-6997
818-709-6477 818-709-2711
415-883-1988 415-883-1210

415-899-1684
818-597-8818
209-847-7511

510-339-9757 510-339-1100

510-835-0651

510-923-0429
510-251-8860

510-466-6460 510-466-6456

510-920-0426 510-868-3349
510-990-0826 510-990-0832

925-625-5592

760-722-2442 760-722-6441

760-720-7800 760-720-7802

760-305-8712

760-757-2399 760-757-2395

909-986-2622 909-986-9943
909-947-6800 909-947-1230
714-634-0777 714-634-1007
714-288-1040 714-288-1032
714-921-1182 714-921-4762
714-628-1829 714-628-1861
714-799-4800 714-516-9512

916-988-9721

925-254-4490 925-254-8123

530-533-4475 530-533-4483

805-983-4437

805-382-7600 805-382-7662

805-983-6177
831-655-4830
310-459-1429

650-738-0190 650-738-0192

760-341-7180

760-625-0528 760-625-0527

760-318-1947 760-318-1951
661-273-8877 661-273-8881
661-480-5541 661-480-5542
650-326-1475
650-327-7147 650-327-7433
650-391-9842 650-391-9852

626-351-4725
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Name

3268|SALGADO
4359 BRISTOW
6286|BRISTOW
6622 BRISTOW
1551 Rana

6119 Brahmbhatt

6898|Singh
995 RUSSELL

2795 RUSSELL

7288 RUSSELL
5113|URIARTE
7276 MITCHELL
5984 |Sharma
7269 Hanko
4382|Sadeghi
1513|Escabar

4924|0jo
3769|Bhatnagar
6508 Gansukh
345/ ESSAPOUR
1561|Bansal

3714 Kharbanda

6291 Tandon
5894/ ROBINSON
6673|Luna

5538 Hernandez
2398 CRUZ
1307|Singh

5639 Mundra

6927 Kim
7054 GUSMAN
2488 Charfauros

4240|NGUYEN
7179|Cairo
4566|Castro

4859 WANG

5052| ANHAEUSER
6476 Mullen

6775 Haluck

1672 PETERSON

4305|PATHAK
449|FARMER

6876/ YOUNG
1419 ZOUAIN
3269 PEDERSON
6883/ ZOUAIN
2766 | Patel

4133|PATEL
7463|Hu

6910 Jamshed
6941| THOMAS
7261| THOMAS
4612|MITCHELL

7242 ANAND
640 FARMER

1441 SHENODA
1603|Patel

2401 Castro

GUSTAVO
THOMAS
THOMAS
THOMAS
Chetna

Dhaval

Harpreet

CHARLENE
JOHN

CHARLENE
LOIS
SUNDAY
Kajal
Joseph
Bardia

Meredith

Tomi

Ravi

Khaliun
SHAHROKH
Rajesh

Kush

Neelema
ANDRE
Lisa
Andrea
MARY

Daljeet
Abnindermohan

Youngjae
JOEL
Carla

DUY
Alfredo
Raymond
ROBERT
BARBARA
Thomas
Ashley

GEORGE

SANJEEV
CRYSTAL

ALVIN
MICHAEL
PAUL
MICHAEL
Deny
BHARAT
Bryan
Ghazi
JEROME
JEROME
SUNDAY

RAKESH
CRYSTAL

EMEEL
Nirav

Andrew

CA106
CA106
CA106
CA106
CA166

CA166

CA226
CA157

CA157

CA157
CA181
CA119
CA119
CA119
CA101
CA150

CA150
CA119
CA119
CA139
CA139

CA139

CA139
CA106
CA106
CA144
CA106
CA165

CA146

CA100
CA166
CA100

CA150
CA150
CA181

CA181

CA181

CA181

CA101

CA101

CA227
CA181

CA181
CA106
CA106
CA106
CA146

CAl46
CAl46
CA106
CA181
CA181
CA119

CA119
CA181

CA181

CA181

CA181

556 S FAIR OAKS AVE #101

1443 E WASHINGTON BLVD

2335 E COLORADO BLVD STE 115
254 N LAKE AVE

179 NIBLICK RD

2425 GOLDEN HILL RD STE 106

1045 SPERRY AVE STE F
911 LAKEVILLE ST

1390 N MCDOWELL BLVD STE G

157 N. MCDOWELL BLVD
4037 PHELAN RD STE A

1556 FITZGERALD DR

2120 RAILROAD AVE STE 103
4322 CENTURY BLVD STE B
650 N ROSE DR

1390 BROADWAY STE B

3987 MISSOURI FLAT RD STE 340
25A CRESCENT DRIVE

52 GOLF CLUB RD

1807 SANTA RITARD STE H

4847 HOPYARD RD STE 4

4000 PIMLICO DR STE 114

6754 BERNAL AVE STE 740

101 W MISSION BLVD STE 110

2063 RANCHO VALLEY DR STE 320
567 WEST CHANNEL ISLANDS BLVD
19360 RINALDI

1279 W HENDERSON AVE

3130 ALPINE RD STE 288

13319 POWAY RD
17539 VIERRA CANYON RD
1672 MAIN ST STE E

10824 OLSON DR STE C
4022 SUNRISE BLVD STE 120
8816 WEST FOOTHILL BLVD #103

12223 HIGHLAND AVE STE 106
9668 MILLIKEN AVE STE 104
6371 HAVEN AVE STE 3

30767 GATEWAY PLACE
22431 ANTONIO PKWY B160

1095 HILLTOP DR
700 E REDLANDS BLVD STE U

1508 BARTON RD

407 N PACIFIC COAST HWY
2110 ARTESIA BLVD

318 AVE |

570 EL CAMINO REAL #150

50 WOODSIDE PLAZA

995 MARSH RD STE 102

18601 SHERMAN WAY

1310 S RIVERSIDE AVE STE 3F

1315 W RENAISSANCE PKWY STE 850
15501 SAN PABLO AVE STE G

2163 MEEKER AVE
5225 CANYON CREST DR STE 71

5198 ARLINGTON AVE
231 E ALESSANDRO BLVD STE A

6185 MAGNOLIA AVE
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Phone

Pasadena California 91105 626-564-0690
Pasadena California 91104 626-529-0325
Pasadena California 91107 626-304-0383
Pasadena California 91101 626-229-9981
Paso Robles California 93446-4845 | 805-237-8727
Paso Robles California 93446-6385 |805-237-7302
PATTERSON California 95363 209-892-3300
Petaluma California 94952-3329 |707-763-5005
Petaluma California 94954-7104 |707-795-1328
Petaluma California 94954 707-661-4242
Phelan California 92371 760-868-8920
Pinole California 94564 510-275-9556
PITTSBURG California 94565 925-318-4339
PITTSBURG California 94565 925-303-2338
Placentia California 92870 714-572-0600
Placerville California 95667-5918 |530-642-0601
Placerville California 95667 530-622-9426
PLEASANT HILL California 94523 925-356-0405
PLEASANT HILL California 94523 925-349-6115
PLEASANTON California 94566 925-846-0276
PLEASANTON California 94588-2713 |925-416-1156
PLEASANTON California 94588-3474 |925-467-1927
PLEASANTON California 94566 925-461-4877
POMONA California 91766-1714 |909-620-7131
POMONA California 91766 909-865-7100
Port Hueneme California 93041 805-382-2391
Porter Ranch California 91326-1607 |818-360-0144
PORTERVILLE California 93257-1454 |559-783-6363
Portola Valley California 94028-7549 |650-529-1692
Poway California 92064 858-668-1751
Prunedale California 93907 831-789-9400
RAMONA California 92065-5257 |760-789-1141
Rancho Cordova California 95670 916-851-9763
Rancho Cordova California 95742 916-790-8332
Rancho Cucamonga | California 91730 909-989-3211
Rancho Cucamonga | California 91739 909-463-2817
Rancho Cucamonga | California 91730 909-481-8180
Rancho Cucamonga | California 91737 909-948-2008
Rancho Mission California 92694-1856 |949-558-5720
Vieio

Rancho Sta Marg California 92688-2804 |949-858-1234
Redding California 96003 530-226-5192
REDLANDS California 92373-6109 |9