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FRANCHISE DISCLOSURE DOCUMENT 

Snap-on Tools Company LLC, a Delaware Limited Liability Company 
2801 80th Street 
Kenosha, Wisconsin, 53143 
262.656.5200 
franchiseinfo@snapon.com 
www.snapon.com 

 
Snap-on Tools Company LLC (“Snap-on”) offers a license to operate a franchised mobile store 
selling high quality repair and diagnostic tools and equipment.  Snap-on manufactures and/or 
distributes these tools and equipment to professional mechanics and other tool users throughout 
the United States. 
 
The total investment necessary to begin operation will range from $217,505 to $481,554 (See Item 
7).  This includes $145,800 to $163,800 that must be paid to Snap-on or an affiliate (See Item 5). 
 
This disclosure document summarizes certain provisions of your franchise agreement and other 
information in plain English.  Read this disclosure document and all accompanying agreements 
carefully.  You must receive this disclosure document at least 14 calendar-days before you sign a 
binding agreement with, or make any payment to, the franchisor or an affiliate in connection with 
the proposed franchise sale.  Note, however, that no governmental agency has verified the 
information contained in this document. 
 
You may wish to receive your disclosure document in another format that is more convenient for you.  
To discuss the availability of disclosures in different formats, contact Franchise Administration at 
262.656.7949. 
 
The terms of your contract will govern your franchise relationship.  Don’t rely on the disclosure 
document alone to understand your contract.  Read all of your contract carefully.  Show your 
contract and this disclosure document to an advisor, like a lawyer or an accountant or both. 
 
Buying a franchise is a complex investment.  The information in this disclosure document can help 
you make up your mind.  More information on franchising, such as “A Consumer’s Guide to Buying 
a Franchise,” which can help you understand how to use this disclosure document, is available 
from the Federal Trade Commission.  You can contact the FTC at 1-877-FTC-HELP or by writing 
to the FTC at 600 Pennsylvania Avenue, NW, Washington, D.C., 20580.  You can also visit the 
FTC’s home page at www.ftc.gov for additional information.  Call your state agency or visit your 
public library for other sources of information on franchising. 
 
There may also be laws on franchising in your state.  Ask your state agencies about them. 
 
This disclosure document is issued on February 16, 2024. 
  

mailto:franchiseinfo@snapon.com
http://www.snapon.com/
http://www.ftc.gov/


 

 02/24 

How to Use This Franchise Disclosure Document 
 
Here are some questions you may be asking about buying a franchise and tips on how to find 
more information: 
 

QUESTION WHERE TO FIND INFORMATION 
How much can I earn? Item 19 may give you information about outlet sales, costs, 

profits or losses. You should also try to obtain this 
information from others, like current and former 
franchisees. You can find their names and contact 
information in Item 20 or Appendixes E and F. 

How much will I need to invest? Items 5 and 6 list fees you will be paying to the franchisor 
or at the franchisor’s direction. Item 7 lists the initial 
investment to open. Item 8 describes the suppliers you 
must use. 

Does the franchisor have the 
financial ability to provide 
support to my business? 

Item 21 or Appendixes G includes financial 
statements. Review these statements carefully. 

Is the franchise system stable, 
growing, or shrinking? 

Item 20 summarizes the recent history of the number of 
company-owned and franchised outlets. 

Will my business be the only 
Snap-on business in my area? 

Item 12 and the “territory” provisions in the franchise 
agreement describe whether the franchisor and other 
franchisees can compete with you. 

Does the franchisor have a 
troubled legal history? 

Items 3 and 4 tell you whether the franchisor or its 
management have been involved in material litigation or 
bankruptcy proceedings. 

What’s it like to be a Snap-on 
franchisee? 

Item 20 or Appendixes E and F list current and former 
franchisees. You can contact them to ask about their 
experiences. 

What else should I know? These questions are only a few things you should look for. 
Review all 23 Items and all Exhibits in this disclosure 
document to better understand this franchise opportunity. 
See the table of contents. 

 
What You Need To Know About Franchising Generally 

 
Continuing responsibility to pay fees.  You may have to pay royalties and other fees even if you 
are losing money. 
 
Business model can change.  The franchise agreement may allow the franchisor to change its 
manuals, handbooks, and business model without your consent. These changes may require you 
to make additional investments in your franchise business or may harm your franchise business. 
 
Supplier restrictions.  You may have to buy or lease items from the franchisor or a limited group 
of suppliers the franchisor designates. These items may be more expensive than similar items you 
could buy on your own. 
 
Operating restrictions.  The franchise agreement may prohibit you from operating a similar 
business during the term of the franchise. There are usually other restrictions. Some examples 
may include controlling your location, your access to customers, what you sell, how you market, 
and your hours of operation. 
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Competition from franchisor.  Even if the franchise agreement grants you a territory, the 
franchisor may have the right to compete with you in your territory. 
 
Renewal.  Your franchise agreement may not permit you to renew. Even if it does, you may have 
to sign a new agreement with different terms and conditions in order to continue to operate your 
franchise business. 
 
When your franchise ends.  The franchise agreement may prohibit you from operating a similar 
business after your franchise ends even if you still have obligations to your landlord or other 
creditors. 
 

Some States Require Registration 
 

Your state may have a franchise law, or other law, that requires franchisors to register 
before offering or selling franchises in the state. Registration does not mean that the state 
recommends the franchise or has verified the information in this document. To find out if your state 
has a registration requirement, or to contact your state, use the agency information in Appendix J. 
 

Your state also may have laws that require special disclosures or amendments be made to 
your franchise agreement. If so, you should check the State Specific Addenda.  See the Table of 
Contents for the location of the State Specific Addenda. 
 

Special Risks to Consider About This Franchise 
 

Certain states require that the following risk(s) be highlighted: 
 
1. The franchise agreement requires mandatory arbitration of all claims in the jurisdiction 

where your Regional Sales Office will be located, and these claims will be governed 
exclusively by the Federal Arbitration Act.  At your request, these claims will be arbitrated 
in your home state. 

 
Certain states may require other risks to be highlighted.  Check the “State Specific 

Addenda” (if any) to see whether your state requires other risks to be highlighted. 
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For Use in Maine 
DISCLOSURES REQUIRED BY MAINE LAW 

 
 
The information contained in this disclosure document has not been verified by the State of Maine.  
The State has not reviewed and does not approve or endorse any business opportunity.  The 
disclosure document contains information which should be carefully read before agreeing to 
purchase a business opportunity. 
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For Use in Michigan 
NOTICE REQUIRED BY THE STATE OF MICHIGAN 

 
 
THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT ARE 
SOMETIMES IN FRANCHISE DOCUMENTS.  IF ANY OF THE FOLLOWING PROVISIONS ARE 
IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE VOID AND CANNOT BE 
ENFORCED AGAINST YOU. 
 
Each of the following provisions is void and unenforceable if contained in any documents relating to 
a franchise: 
 
A. A prohibition of the right of a franchisee to join an association of franchisees. 
 
B. A requirement that a franchisee assent to a release, assignment, novation, waiver or estoppel 
which deprives a franchisee of rights and protections provided in this act.  This shall not preclude a 
franchisee, after entering into a franchise agreement, from settling any and all claims. 
 
C. A provision that permits a franchisor to terminate a franchise prior to the expiration of its term 
except for good cause.  Good cause shall include the failure of the franchisee to comply with any 
lawful provision of the franchise agreement and to cure such failure after being given written notice 
thereof and a reasonable opportunity, which in no event need be more than 30 days, to cure such 
failure. 
 
D. A provision that permits a franchisor to refuse to renew a franchise without fairly compensating 
the franchisee by repurchase or other means for the fair market value at the time of expiration of the 
franchisee's inventory, supplies, equipment, fixtures, and furnishings.  Personalized materials, which 
have no value to the franchisor, and inventory, supplies, equipment, fixtures and furnishings not 
reasonably required in the conduct of the franchise business are not subject to compensation.  This 
subsection applies only if:  (i) The term of the franchise is less than 5 years and (ii) the franchisee is 
prohibited by the franchise or other agreement from continuing to conduct substantially the same 
business under another trademark, service mark, trade name, logotype, advertising or other 
commercial symbol in the same area subsequent to the expiration of the franchise, or the franchisee 
does not receive at least 6 months advance notice of franchisor's intent not to renew the franchise. 
 
E. A provision that permits the franchisor to refuse to renew a franchise on terms generally 
available to other franchisees of the same class or type under similar circumstances.  This section 
does not require a renewal provision. 
 
F. A provision requiring that arbitration or litigation be conducted outside this state.  This shall not 
preclude the franchisee from entering into an agreement, at the time of arbitration, to conduct 
arbitration at a location outside this state. 
 
G. A provision which permits a franchisor to refuse to permit a transfer of ownership of a franchise, 
except for good cause.  This subdivision does not prevent a franchisor from exercising a right of first 
refusal to purchase the franchise.  Good cause shall include, but is not limited to: 
 

1. The failure of the proposed transferee to meet the franchisor's then-current reasonable 
qualifications or standards. 

 
2. The fact that the proposed transferee is a competitor of the franchisor or subfranchisor. 
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3. The unwillingness of the proposed transferee to agree in writing to comply with all lawful 
obligations. 

 
4. The failure of the franchisee or proposed transferee to pay any sums owing to the 
franchisor or to cure any default in the franchise agreement existing at the time of the proposed 
transfer. 

 
H. A provision that requires the franchisee to resell to the franchisor items that are not uniquely 
identified with the franchisor.  This subdivision does not prohibit a provision that grants to a franchisor 
a right of first refusal to purchase the assets of a franchise on the same terms and conditions as a 
bona fide third party willing and able to purchase those assets, nor does this subdivision prohibit a 
provision that grants the franchisor the right to acquire the assets of a franchise for the market or 
appraised value of such assets if the franchisee has breached the lawful provisions of the franchise 
agreement and has failed to cure the breach in the manner provided in subdivision (c). 
 
I. A provision which permits the franchisor to directly or indirectly convey, assign, or otherwise 
transfer its obligations to fulfill contractual obligations to the franchisee unless provision has been 
made for providing the required contractual services. 
 
THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE ATTORNEY 
GENERAL DOES NOT CONSTITUTE APPROVAL, RECOMMENDATION, OR ENDORSEMENT 
BY THE ATTORNEY GENERAL. 
 
Any questions regarding this Notice shall be directed to the Office of the Attorney General, Consumer 
Protection Division, Attn:  Franchise Section, G. Mennen Williams Building, 1st Floor, 525 West 
Ottawa Street, Lansing, Michigan, 48913, 517.335.7567. 
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For Use in North Carolina 
DISCLOSURES REQUIRED BY NORTH CAROLINA LAW 

 
 
The State of North Carolina has not reviewed and does not approve, recommend, endorse or 
sponsor any business opportunity.  The information contained in this disclosure has not been verified 
by the state.  If you have any questions about this investment, see an attorney before you sign a 
contract or agreement. 
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ITEM 1 
THE FRANCHISOR, AND ANY PARENTS, PREDECESSORS AND AFFILIATES 

 
The franchisor is Snap-on Tools Company LLC, a Delaware limited liability company whose principal 
business address is 2801 80th Street, Kenosha, Wisconsin, 53143.  The franchisor will be referred to 
as “Snap-on”, “we”, “us” or “our” and we will refer to the corporation, limited liability company or other 
approved legal entity who buys the franchise as “you” or “your” throughout this disclosure document.  
References to “you” or “your” also includes, where relevant, the principal owner or owners of that 
company.  We intend to do business related to this offering under the names “Snap-on” and “Snap-on 
Tools.” 
 
Our parent corporation is Snap-on Incorporated, a Delaware corporation, whose principal business 
address is 2801 80th Street, Kenosha, Wisconsin, 53143. 
 
The names and principal business addresses of our affiliates which may provide you with products or 
services are: 
 
Snap-on Credit LLC Snap-on SecureCorp, Inc. 
(“Snap-on Credit”) (“Snap-on SecureCorp”) 
950 Technology Way, Suite 301 2801 80th Street 
Libertyville, Illinois, 60048 Kenosha, Wisconsin, 53143 
  
Snap-on Equipment, Inc.  
(“Snap-on Equipment”)  
2801 80th Street  
Kenosha, Wisconsin, 53143  
 
Our predecessors are Snap-on Incorporated and Snap-on Tools Company, a Wisconsin corporation, 
whose principal business address was 2801 80th Street, Kenosha, Wisconsin, 53143. 
 
Our agents for service of process are disclosed in Appendix K. 
 
The information presented is current as of the date of this disclosure document, but is subject to 
change. 
 
Snap-on’s Business.  In 1920, the Snap-on Wrench Company was formed in Milwaukee, Wisconsin, 
to develop and market interchangeable sockets for various wrench handles in place of separate 
handles for each socket size.  The company evolved through various entities and name changes to 
become Snap-on Incorporated, our predecessor and currently our sole member.  During its first 25 
years in business, Snap-on Incorporated sold its products through a sales staff employed by Snap-on 
Incorporated.  Beginning in approximately 1945, these sales people became independent contract 
distributors, rather than employees, who purchased their inventory from Snap-on Incorporated and 
who were responsible for all costs of operating their business.  Snap-on Incorporated distributed its 
products through independent distributors (“Independents”) for approximately 45 years, and then 
modified its program to be a franchise in 1990. 
 
We (directly and through our affiliates) offer a product line including a broad range of hand and power 
tools, tool storage, saws and cutting tools, pruning tools, vehicle service diagnostics equipment, 
vehicle service software, vehicle service equipment, including wheel service, safety-testing and 
collision repair equipment, vehicle service information, business management systems, equipment 
repair services, and other tool and equipment solutions.  Customers include automotive technicians, 
vehicle service centers, manufacturers, industrial tool and equipment users and those involved in 
commercial applications such as construction, electrical and agriculture.  These products and services 
are distributed through sales personnel employed by us or Snap-on Incorporated and our affiliates, 
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independent sales personnel, independent distributors, or, in the case of certain products and services 
which are Products (defined below), Snap-on franchisees and Independents. 
 
We also conduct business through company mobile stores, which are operated similarly to the 
operation of the franchise we are offering to you.  They service the same type of customers as you 
will service.  As of December 30, 2023, our company mobile stores comprised approximately 4.14% 
of all Snap-on mobile stores.  Snap-on may increase or reduce the number of company owned stores 
in the future.  These stores pilot new sales and promotional ideas prior to introducing them to 
franchisees and service customers in select new and open routes. 
 
The Snap-on Program.  We grant franchises of the type described in this disclosure document.  The 
franchise offering is for a 10-year license (in the case of a Renewal Franchise, a five-year license) to 
operate a Snap-on mobile store through a Snap-on Tools Franchise Agreement (the “Franchise 
Agreement”) between a franchisee and Snap-on.  We make available to our existing franchisees who 
qualify, the opportunity to purchase an additional franchise (the “Additional Franchise”). 
 
The license under the Franchise Agreement grants you the right to purchase Products, which are 
defined to mean tools and equipment we manufacture and/or distribute to franchisees and 
Independents at a discount from suggested prices.  Our product line contains more than 55,000 items, 
including over 8,000 items that we purchase and then distribute to franchisees and Independents 
through our distribution centers.  This license also grants you the right to resell the Products at prices 
of your choice to customers at business locations or “stops” identified on an assigned List of Calls 
(“List of Calls”) attached to your Franchise Agreement (See Item 12).  The most efficient way for you 
to service the customers is for you to establish a relationship with the customers and potential 
customers at stops on the List of Calls and to be the only Snap-on franchisee servicing a stop.  While 
you will have the right to sell to customers at stops on the List of Calls, you do not have any property 
rights or ownership interest in the List of Calls or the customers at stops on the List of Calls. 
 
In addition to the rights described above, you will have all the benefits of the Snap-on Program, which 
is a program for selling and servicing high quality tools and equipment (the “Snap-on Program”).  The 
distinguishing features of the Snap-on Program, in addition to the Products, include:  special 
confidential techniques for selling the Products; signs, emblems, trade names, trademarks and 
service marks; instructional materials and training courses; and the Franchise Brand Handbook (the 
“Brand Handbook”), and Snap-on Credit Program Manual, as well as other manuals that are made 
available to you by us or our affiliates.  We may change, improve or develop the features of the Snap-
on Program during the term of your Franchise Agreement.  The valuable goodwill and favorable 
reputation of the Snap-on Program belongs to us, and while you will have the benefit of the goodwill 
and reputation during the time you are a franchisee, you will acquire no property rights or ownership 
interest in such goodwill or reputation, all of which at all times belong to us.  The Franchise Agreement 
is attached to this disclosure document as Appendix I.1.A.  The principal owner or owners of the 
franchise will be required to sign the Owner's Guaranty of Franchisee's Obligations attached to this 
disclosure document as Appendix I.1.B.  You will also sign an Addendum to the Franchise Agreement 
to reflect differences in the program described in this disclosure document in the following situations:  
(i) you are exercising an option to renew under an expiring Franchise Agreement (“Renewal 
Franchise”), (ii) you are purchasing assets from an existing franchisee, which meets the transfer 
requirements of Snap-on (“Transfer Franchise”) other than as an existing franchisee adding an 
additional franchise, (iii) you are converting an additional van to a franchise or purchasing an additional 
franchise (“Additional Franchise”) including adding an additional franchise by purchasing assets from 
an existing franchisee, (iv) the principal owner of the franchisee is a veteran honorably discharged 
from the United States Armed Forces and purchasing your initial franchise, or (v) the interest in your 
company is owned by a trust.  These Addenda are attached as Appendix I.1.C.1 through I.1.C.5. 
 
The primary market for the Products is full-time professional mechanics and other customers who 
furnish their own tools in the normal course of their business.  We are only one of many sources of 
tools and equipment in this market.  You will compete with all other sellers of similar merchandise, 
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including sellers who visit customers at their workplaces, and various other distributors, direct sellers 
and retail outlets, as well as sellers who utilize electronic commerce.  Your ability to compete is 
dependent on, among other things, the effort you put into your business, the service you render, your 
merchandising efforts, your sales ability, your management of resources and your business and 
personal expenses. 
 
There are no regulations specific to the industry in which we do business.  We do not undertake to 
provide you with a comprehensive list of general laws applicable to your business, however, Federal 
and/or state driver’s license and motor carrier regulations will apply to you.  Since this will vary based 
on the state or states in which you will drive, you will need to research the specific application of these 
requirements to you.  In connection with these regulations you may be subject to periodic alcohol and 
drug testing.  Some additional examples of laws and regulations that have application are local, state 
and federal laws on business and vehicle licensing and registration, zoning restrictions, as well as 
parking, vehicle weight limitations, any applicable hazardous material transportation and pollution 
laws, and cybersecurity and data privacy laws.  There may be other laws applicable to your business 
(including those relating to home-based businesses or the credit you grant).  We urge you to make 
inquiries to your advisors, including your lawyer and accountant, about applicable laws and 
understand how you will comply with them prior to signing a Franchise Agreement. 
 
Affiliates and Other Business Experience.  Snap-on Tools of Canada Co. began offering franchises 
in Canada for the same type of business offered by this disclosure document in the fall of 1993.  The 
following additional Snap-on affiliates sell tools and equipment through franchises or similar methods 
of distribution in the following countries: 
 
Snap-on U.K. Holdings Limited (United Kingdom and Ireland) 
SNA Germany GmbH (Germany) 
Snap-on Tools (Australia) Pty. Ltd. (Australia) 
Snap-on Tools (New Zealand) Limited (New Zealand) 
Snap-on Tools Japan K.K. (Japan) 
Snap-on Tools B.V. (Netherlands and Belgium) 
Snap-on Africa (Proprietary) Limited (South Africa) 
 
Except for these affiliates, neither we nor any of our other affiliates have offered franchises in any line 
of business other than the offering of Snap-on franchises, as described above.  Snap-on Credit, Snap-
on Equipment and Snap-on SecureCorp have not conducted a business of the type to be operated by 
franchisees. 
 
 

ITEM 2 
BUSINESS EXPERIENCE 

 
The following information relates to Snap-on’s: (a) directors, (b) principal officers required to be 
disclosed in this disclosure document, and (c) other individuals who have management responsibility 
relating to the sale or operation of the franchises offered by this disclosure document.  Except as noted 
below, we employed each of these persons in our Kenosha offices. 
 
DIRECTORS: 
 
Director:  Nicholas T. Pinchuk 
Mr. Pinchuk has been a Director of Snap-on since April 2007.  He was also elected to the Board of 
Snap-on Incorporated in April 2007, and has served as Chairman of the Board since April 2009.  Mr. 
Pinchuk has served as President and Chief Executive Officer of Snap-on Incorporated since 
December 2007, and was President and Chief Operating Officer from April 2007 until December 2007.  
Mr. Pinchuk served as Senior Vice President and President – Worldwide Commercial & Industrial 
Group for Snap-on Incorporated from June 2002 until April 2007.   
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Director:  W. Dudley Lehman 
Mr. Lehman has been a Director of Snap-on since June 2003.  He was elected to the Board of 
Directors of Snap-on Incorporated in May 2003.  Mr. Lehman retired as Group President of Kimberly-
Clark Corporation, located in Neenah, Wisconsin, in September 2006, after serving in that position 
since November 2005.  From 2004 to 2005, he served as Group President – Business to Business 
and from 1995 to 2004, he served as Group President – Infant & Child Care Sectors for Kimberly-
Clark Corporation. 
 
Director:  Karen L. Daniel 
Ms. Daniel has been a Director of Snap-on since April 2006.  She was elected to the Board of Snap-
on Incorporated in December 2005.  Ms. Daniel retired in July 2018, as Division President and Chief 
Financial Officer of Black & Veatch Corporation, located in Overland Park, Kansas, after serving in 
such roles since January 2000.  Ms. Daniel has been a Director of Commerce Bancshares, Inc. since 
January 2018, and a Director of Teladoc Health, Inc. since November 2020.  
 
Director:  James P. Holden 
Mr. Holden has been a Director of Snap-on and Snap-on Incorporated since July 2007 and has served 
as the Board’s Lead Director since February 2009. He previously served as President and Chief 
Executive Officer of DaimlerChrysler Corporation, a U.S. subsidiary of DaimlerChrysler AG, located in 
Auburn Hills, Michigan, from 1999 until 2000.  He has been a Director of Sirius XM Holdings Inc. since 
2001. 
 
Director:  Nathan J. Jones 
Mr. Jones has been a Director of Snap-on and Snap-on Incorporated since July 2008.  Mr. Jones 
retired in December 2007 from Deere & Company, located in Moline, Illinois, where he most recently 
served as President, Worldwide Commercial and Consumer Equipment Division from January 2006 
to December 2007.  He also served as Senior Vice President and Chief Financial Officer for Deere & 
Company from 1997 through 2006. 
 
Director:  Gregg M. Sherrill 
Mr. Sherrill has been a Director of Snap-on and Snap-on Incorporated since December 2010.  He 
retired as non-Executive Chairman of Tenneco Inc., located in Lake Forest, Illinois, in May 2020, after 
serving in that capacity since May 2018, and also retired as a Director of Tenneco, Inc. in July 2020.  
He served as Executive Chairman of Tenneco Inc. from May 2017 to May 2018, and previously served 
as Chairman and Chief Executive Officer of Tenneco Inc. from January 2007 to May 2017.  Prior 
thereto, Mr. Sherrill was Corporate Vice President and President, Power Solutions for Johnson 
Controls, Inc., located in Milwaukee, Wisconsin, from 2004 to 2007.  Mr. Sherrill has been a Director 
of The Allstate Corporation since October 2017. 
 
Director:  Henry W. Knueppel 
Mr. Knueppel has been a Director of Snap-on and Snap-on Incorporated since September 2011.  He 
retired as Chairman of the Board of Regal Beloit Corporation, located in Beloit, Wisconsin, in 
December 2011 after serving in that position since April 2006, and served as a Director of Regal Beloit 
Corporation until 2019.  He also served as Chief Executive Officer for Regal Beloit Corporation from 
April 2005 to May 2011.  
 
Director:  Ruth Ann M. Gillis 
Ms. Gillis has been a Director of Snap-on and Snap-on Incorporated since July 2014.  She retired in 
July 2014 as Executive Vice President and Chief Administrative Officer of Exelon Corporation, located 
in Chicago, Illinois, after serving in those roles since 2005.  She was also President of Exelon Business 
Services Company, an Exelon subsidiary.  Previous roles included service as Executive Vice 
President of ComEd, an Exelon subsidiary, and as the Chief Financial Officer of Exelon.  Prior to the 
merger that formed Exelon in 2000, Ms. Gillis was the Chief Financial Officer of Unicom Corp.  She 
also has been a Director of KeyCorp since November 2009 and a Director of Voya Financial, Inc. since 
July 2015. 
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Director:  Donald J. Stebbins 
Mr. Stebbins has been a Director of Snap-on and Snap-on Incorporated since January 2015.  He 
retired in December 2018 as President and Chief Executive Officer, and also as a Director, of Superior 
Industries International, Inc., located in Southfield, Michigan, after serving in such roles since 2014.  
Prior thereto, he provided consulting services to various private equity firms.  Mr. Stebbins previously 
served as Chairman, President and Chief Executive Officer of Visteon Corporation, located in Van 
Buren Township, Michigan from 2008 to August 2012, after having served as Visteon’s President and 
Chief Operating Officer prior thereto.  Before joining Visteon, Mr. Stebbins held various positions with 
increasing responsibility at Lear Corporation, including President and Chief Operating Officer – 
Europe, Asia and Africa, President and Chief Operating Officer – Americas, and Senior Vice President 
and Chief Financial Officer.  Mr. Stebbins has been a Director of Kaiser Aluminum Corporation since 
June 2019. 
 
Director:  David C. Adams 
Mr. Adams has been a Director of Snap-on and Snap-on Incorporated since June 2016.  He served 
as Executive Chairman of Curtiss-Wright Corporation, located in Charlotte, North Carolina, from 
January 2021 to May 2022. He was originally appointed as Chairman of Curtiss-Wright Corporation in 
2015, and served as Chief Executive Officer from August 2013, and as President from 2012, until his 
retirement from those roles in January 2021.  Mr. Adams served as a Director of Curtiss-Wright 
Corporation from August 2013 until May 2023.  He previously served as Curtiss-Wright Corporation’s 
Chief Operating Officer from 2012 to 2013; and was Co-Chief Operating Officer from 2008 until 
2012.  From 2005 to 2008, he served as a Vice President of Curtiss-Wright Corporation and as 
President of Curtiss-Wright Controls, Inc., its former motion control segment of Curtiss-Wright.   
 
PRINCIPAL OFFICERS REQUIRED TO BE DISCLOSED IN THIS DISCLOSURE DOCUMENT: 
 
President and Chief Executive Officer:  Timothy L. Chambers 
Mr. Chambers has been President and Chief Executive Officer with Snap-on since February 2019 and 
has held the position of Senior Vice President of Snap-on Incorporated, and President – Snap-on 
Tools Group since February 2019.  He held the position of President – Snap-on Commercial of Snap-
on Incorporated from August 2015 to February 2019.   
 
President – Operations and Product Management:  Michael G. Gentile 
Mr. Gentile has been President – Operations and Product Management with Snap-on since March 
2019.  He held the position of Vice President – Operations of Snap-on from January 2012 to March 
2019. 
 
Senior Vice President:  Aldo J. Pagliari 
Mr. Pagliari has been Senior Vice President with Snap-on since April 2010.  He has held the position 
of Senior Vice President – Finance and Chief Financial Officer of Snap-on Incorporated since March 
2010. 
 
Vice President – North American Sales and Franchising:  Jeffrey W. Howe 
Mr. Howe has been Vice President – North American Sales and Franchising with Snap-on since 
September 2016. 
 
Vice President – North American Franchising:  Clark Jamison 
Mr. Jamison has been Vice President – North American Franchising with Snap-on since November 
2012. 
 
Vice President – Finance:  Robert J. Hamilton 
Mr. Hamilton has been Vice President – Finance with Snap-on since April 2014. 
 
Vice President – U.S. Sales:  Brian B. Austin 
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Mr. Austin has been Vice President – U.S. Sales with Snap-on since January 2018.   
 
Vice President - Marketing:  Gregory T. Mann 
Mr. Mann has been Vice President - Marketing with Snap-on since September 2021.  He held the 
position of Director of Marketing of Snap-on from October 2019 to September 2021, and was North 
American Sales Manager from January 2018 to October 2019. 
 
INDIVIDUALS WITH MANAGEMENT RESPONSIBILITY RELATING TO THE SALE AND OPERATION OF 
FRANCHISES OFFERED BY THIS DISCLOSURE DOCUMENT: 
 
Director – Franchise System:  Thomas J. Kasbohm 
Mr. Kasbohm has been Director – Franchise System with Snap-on since April 2012. 
 
Director – Asset Control:  John W. Stewart 
Mr. Stewart has been Director – Asset Control with Snap-on since April 2021.  From May 2017 to April 
2021, he held the position of Regional Manager of the Great Lakes Region.   
 
Director - Training Operations:  Les R. Perry 
Mr. Perry has been Director - Training Operations with Snap-on since April 2022.   From July 2005 to 
April 2022, he held the position of Manager, Field Training for Snap-on. 
 
Director – Customer Care:  Michael M. Zmuda 
Mr. Zmuda has been Director – Customer Care with Snap-on since April 2016. 
 
North American Sales Manager:  Thomas M. Beuoy 
Mr. Beuoy has been North American Sales Manager with Snap-on since January 2023.  From April 
2020 to January 2023, he held the position of Regional Manager of the Central Region and from 
January 2014 to April 2020, he was the Regional Sales Manager for the Central Region.  
 
President (Snap-on Credit LLC):  Joseph J. Burger 
Mr. Burger has been President of Snap-on Credit LLC, located in Libertyville, Illinois, since July 2009.  
Snap-on Credit LLC provides a broad range of financial services to Snap-on’s franchisees. 
 
President (Snap-on SecureCorp, Inc.):  Jeffrey F. Kostrzewa 
Mr. Kostrzewa has been President of Snap-on SecureCorp, Inc. since February 2023.  Snap-on 
SecureCorp, Inc. is an affiliate of Snap-on and administers the various insurance programs offered to 
franchisees.  He became Vice President, Risk Management of Snap-on Incorporated in February 2023 
and has been Treasurer of Snap-on Incorporated since April 2007.  From April 2007 to February 2023, 
he held the position of Vice President of Snap-on Incorporated. 
 
 

ITEM 3 
LITIGATION 

 
Pending litigation against Snap-on and its affiliates and pending litigation filed by Snap-on against 
franchisees are described in Appendix A.  Concluded litigation is described in Appendix B.  No other 
litigation is required to be disclosed in this Item. 
 

ITEM 4 
BANKRUPTCY 

 
No person previously identified in Item 1 or Item 2 of this disclosure document has been involved as 
a debtor in proceedings under the U.S. Bankruptcy Code (or foreign law) required to be disclosed in 
this Item. 
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ITEM 5 
INITIAL FEES 

 
The initial fees include an initial license fee of $8,000 to $16,000 plus additional fees and payments 
ranging between $137,800 and $147,800 for goods and services we provide you before your franchise 
opens.  The following formula determines these initial fees: 
 

Initial License Fee $8,000 - $16,000 
Initial Inventory $135,000 - $145,000 
Software License Fee $2,800 
Total $145,800 – 163,800 

 
Except as otherwise described, the initial fees are uniform. 
 
Initial License Fee.  The initial license fee of $16,000 includes your initial training, which we estimate 
to have a cost of $3,800 (See Item 11), your technology package, which we estimate to have a cost 
of $3,200 (See Item 11), and a turnkey office supply package, which we estimate to have a cost of 
$400.  Under the following circumstances the initial license fee and what is included in the initial license 
fee will vary: 
 
(a) Additional Franchise.  If you are purchasing an Additional Franchise, which includes the 
purchase of assets by an existing franchisee from an existing franchisee to add an additional franchise 
or if you currently operate an additional van under a Franchise Agreement and meet all the 
requirements to make that a franchise, your initial license fee will be $16,000 and you will receive 
initial training for your employee, the technology package and the turnkey office supply package. 
(b) Renewal Franchise.  If you are purchasing a Renewal Franchise, you pay an initial license fee 
of $8,000.  This fee does not include initial training, the technology package or the turnkey office supply 
package. 
(c) Transfer Franchise.  If you are purchasing a Transfer Franchise, other than as an Additional 
Franchise, you will pay a transfer fee of $16,000, unless a different transfer fee is specified in the 
selling franchisee’s Franchise Agreement.  You will receive initial training for you or your employee 
and the technology package, as well as the turnkey office supply package. 
 
Initial Inventory.  You must purchase an initial inventory, which we pre-select for you, with a 
suggested retail price approximately between $202,000 to $218,000 and a cost to you approximately 
between $135,000 to $145,000.  Except in the case of a Transfer Franchise, we pre-select your initial 
inventory so that you have a balanced inventory to start your franchise.  After the initial inventory, you 
will make all decisions regarding inventory items you desire to purchase.  Under the following 
circumstances, you will pay a lesser amount for your initial inventory or receive additional inventory 
without cost to you: 
 
(a) Additional Franchise.  From time to time during the effective period of this disclosure document, 
Snap-on may offer an inventory incentive to you, if you are purchasing an Additional Franchise.  Any 
inventory incentive is at no cost to you. 
(b) Veterans Discount.  If the principal owner is a veteran of the United States Armed Forces who 
has been honorably discharged and you are purchasing your initial Snap-on franchise, you will receive 
inventory with a franchisee cost of $20,000 at no cost to you (“Veterans Discount”). 
(c) Employee Discount.  From time to time during the effective period of this disclosure document, 
Snap-on may make available to certain groups of Snap-on employees the opportunity to purchase an 
initial Snap-on franchise and provide a discount on the initial inventory.  An employee who qualifies 
for the Veteran’s Discount is not eligible for any employee discount, but will receive the Veteran’s 
Discount. 
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(d) Unassociated Dealer.  If you are currently in the business of selling and servicing tools for 
professional mechanics and other customers in the automotive aftermarket and related businesses, 
but you are not associated with us (“Unassociated Dealer”), we may provide you with a portion of your 
initial inventory, without cost to you, at the time you become a Franchisee. 
 
If you are purchasing a Transfer Franchise or Renewal Franchise, you will not be required to purchase 
additional inventory as long as your initial inventory meets our minimum inventory requirement. 
 
Software License Fee.  You will need to use the Snap-on software program described in Item 11.  
You must pay us the Software License Fee, which is currently $2,800, plus any applicable tax.  This 
fee is not applicable if you are purchasing a Renewal Franchise. 
 
The initial license fee and Software License Fee are non-refundable.  Inventory is subject to our tool 
return policy, which is described in Note 3 of Item 7. 
 

ITEM 6 
OTHER FEES 

 
Except as otherwise described below, the fees in this Item apply to all franchises.  The notes following 
this table are an integral part of this Item, and you and your financial adviser should read this carefully. 
 

Name of Fee Amount Due Date 
Weekly remittance for Products and 
services purchased from Snap-on 1 

The minimum amount is 100% 
of miscellaneous charges less 
miscellaneous credits, plus 
any amount necessary to be 
$1.00 under your credit limit. 

Payable weekly upon 
receipt of the final weekly 
statement.  Receipt 
means the final weekly 
statement including each 
invoice displayed 
electronically and which 
you must access. 

Monthly License Fee 2 $145.00 Payable monthly upon 
receipt of an invoice from 
us. 

Software Development, 
Maintenance, and Support Fee 3 

$90.00 Payable monthly upon 
receipt of an invoice from 
us. 

Franchise Finance Program Loan 
Payment 4 

No payment for the first 90 
days (interest accrues from 
inception of loan); thereafter, 
the estimated payment is 
$1,610-$1,841/month, except 
for a Transfer Franchise the 
estimated payment is $1,610-
$3,056/month. 

Payable weekly. 

RA Loan Payment 5 $1,062-$1,202/month, except 
for a Transfer Franchise the 
estimated payment is $0-
$1,202/month. 

Payable weekly 
beginning six months 
after the time you 
become a franchisee. 

Credit Program Payments 6 To be determined. To be determined. 
Open Account Payments 7 To be determined. To be determined. 
Transfer Fee 8 This fee is currently $16,000. Upon transfer. 
Renewal Fee 50% of our then-current Initial 

License Fee, the Renewal Fee 
is currently $8,000. 

Upon renewal. 
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Name of Fee Amount Due Date 
Insurance and Other Coverage 9 $6,492-$12,670. Payable annually or 

monthly. 
Indemnification 10 To be determined. To be determined. 
Administrative Handling Charge 11 To be determined. To be determined. 
Van Lease and Maintenance Fee 
Payment 12 

$2,705-$3,518/month van 
lease payment, plus 
$325/month maintenance fee. 

Payable weekly in 
advance (under the 
Snap-on Credit Van 
Lease Program) of each 
month's lease payment 
due date. 

Van Lease Termination (under Snap-
on Credit Van Lease Program) 

Unless you purchase your van, 
you must return the van to a 
location designated by Snap-
on Credit (estimated cost to 
you between $200–$4,750 
depending on your location) 
and you are responsible for 
damage in excess of ordinary 
wear and tear.  Up to one 
month’s lease payment for 
early termination will be due 
(See Item 10 for a further 
discussion).  If you purchase 
your van, Snap-on Credit may 
charge you a processing fee 
up to $190 to transfer the title 
of the van to you. 

Upon termination. 

Late charges (under Snap-on Credit 
Franchise Finance and Credit 
Programs) 

Under the Franchise Finance 
Loan 4% over the regular rate 
(subject to the maximum 
permitted by law).  Under the 
Snap-on Credit Van Lease 
Program 5% of the amount 
due (plus interest at 10%) for a 
payment delayed more than 
10 days or $10.00, whichever 
is greater (subject to the 
maximum permitted by law). 

Upon failing to make 
timely payment. 

Charges for insufficient funds or 
dishonor of payment under Snap-on 
Credit Franchise Finance and Credit 
Programs or for payment to Snap-on 

Up to $35.00, which may 
increase during the term of 
your Franchise Agreement. 

Upon dishonor of 
payment by check, ACH 
or similar instrument. 

Training 13 $0–$3,800 At time of training. 
 
 
NOTES: 
1 Weekly Remittance.  As of the effective date of this disclosure document, this is the minimum 

payment due us each week for Products and services purchased from us on credit.  We have the 
right to unilaterally change payment terms at any time. 

 
2 Monthly License Fee.  This is a nonrefundable fee payable to us, which we may increase once 

each calendar year by an amount up to the lesser of either $50.00 or 25% of the existing Monthly 
License Fee. 
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3 Software Development, Maintenance, and Support Fee.  The monthly software development, 

maintenance, and support fee is payable to us and is not refundable.  We may increase this fee 
upon 30 days prior notice. 

 
4 Franchise Finance Program Loan Payment.  If you desire to finance your franchise through 

Snap-on Credit, Snap-on Credit may lend funds to you through the Franchise Finance Program 
for certain initial investment costs. 

 
Although interest will accrue on the amount you borrow from the inception of the loan, you will not 
be required to make any payments during the first 90 days.  You will then be required to repay the 
amount you borrowed over a term of 10 years, less 90 days.  See Item 10 for a complete 
description of the Franchise Finance Program. 

 
The payments described in the table above are for a loan of $128,800 and a loan of $213,800 for 
a Transfer Franchise at the fixed rate of interest of 7.92% on the low end and 10.99% on the high 
end, calculated as of January 12, 2024, which will be repaid over 10 years, less 90 days and 
includes the following: 

 
 Franchise Transfer Franchise 

Initial License Fee $16,000 N/A 
Transfer Fee N/A $16,000 
Initial Inventory $135,000 $135,000 
Software License Fee $2,800 $2,800 
RA Acquisition N/A $0–$85,000 
 Subtotal $153,800 $153,800-$238,800 
Less Down Payment $25,000 $25,000 
AMOUNT FINANCED $128,800 $128,800-$213,800 

 
The down payment is the typical minimum down payment, although Snap-on Credit may, in certain 
cases, require a higher down payment or reduce the down payment. 

 
For purposes of the illustration, we assume that the inventory for a Transfer Franchise will be 
$135,000.  In many cases, the actual inventory for a Transfer Franchise will exceed that amount 
and result in a higher weekly payment. 

 
RA Acquisition is the RA you purchase from the predecessor franchisee who previously sold to 
customers on your List of Calls or Snap-on, if Snap-on purchased the predecessor franchisee’s 
RAs. 

 
For purposes of the illustration, the lower payment under the Transfer Franchise assumes that you 
finance no RA Acquisition and at the high end $85,000. 

 
If you acquire RA from a predecessor franchisee under a Transfer Franchise and desire to finance 
it, Snap Credit may agree to finance the RA Acquisition through the Franchise Finance Program 
Loan.  The RA you acquire as part of a Transfer Franchise may be greater than $85,000 and result 
in a higher weekly payment than the high end in the illustration.  See Item 10 for a further 
discussion regarding the financing of RA Acquisition as part of the RA Financing Program Loan. 

 
The exact loan payment will be determined by the amount you borrow, the interest rate in effect at 
the time of the loan and your credit history. 

 
You are required to pay a documentation fee of $250 at the time you sign your loan papers.  If you 
are purchasing an Additional Franchise, the documentation fee will be $100. 
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5 RA Loan Payment.  As long as you do not obtain financing from a lender (other than Snap-on 
Credit) who requires a lien on your business assets, Snap-on Credit, under the RA Financing 
Program will make interest free financing available to you to acquire and develop RA accounts or 
in the case of a Transfer Franchise to develop RA and acquire RA that is not financed as part of 
the Franchise Finance Program Loan.  This financing must be repaid no later than six months after 
you commence operation under the franchise. 

 
For a Transfer Franchise, Snap-on Credit will make the RA Financing Program available to you as 
long as you are financing less than $75,000 in RA Acquisition as part of Franchise Finance 
Program Loan.  If you qualify, the amount Snap-on Credit will make available to you under the RA 
Financing Program is $85,000 less the amount of your RA Acquisition financed through your 
Franchise Finance Program Loan, as long as that amount is greater than $10,000. 

 
This financing is not available if you are purchasing a Renewal Franchise. 

 
Snap-on Credit may make funds available to pay the RA Financing under Snap-on Credit’s RA 
Loan Program, as long as you owe $10,000 or more under the RA Financing Program.  The 
payment described in the table above is for an amount borrowed from Snap-on Credit of $85,000 
at the interest rate being offered to new franchisees, which if calculated on January 12, 2024, 
would be between 7.92% and 10.99% amortized over 9 years 6 months.  The amount borrowed 
assumes that you utilized the entire $85,000 available under Snap-on’s RA Financing Program.  
As to a Transfer Franchise, the amount borrowed assumes on the low end that you do not have a 
RA Loan and on the high end that you utilized the entire $85,000 with an interest rate of 10.99% 
amortized over 9 years 6 months. 

 
Your loan payment may be higher or lower depending on the amount you pay to Snap-on and the 
applicable interest rate at the time of financing.  The term of your RA Loan is generally the same 
as the remaining term of your Franchise Finance Program Loan.  See Item 10 for a further 
discussion of the RA Financing Program and RA Loan Program offered by Snap-on Credit. 

 
6 Credit Program Payments.  Snap-on Credit may make credit programs (“Credit Programs”) 

available to you to finance your qualifying customers’ purchases of Products.  If you choose to 
participate in the Credit Programs, these programs give you immediate credit on your Snap-on 
weekly statement for sales to customers. 

 
Under the Extended Credit Program, you receive immediate credit for an EC Contract when 
accepted by Snap-on Credit for the total net cash price of a sale less the applicable EC Reserve 
Requirement, which is held by Snap-on for the benefit of Snap-on Credit, as a reserve for bad 
debts and other obligations.  The EC Reserve Requirement is determined by Snap-on Credit and 
will range between 0% and 15% of the total net cash price of a sale.  The amount held by Snap-
on as the EC Reserve Requirement currently earns interest based on the prevailing Fidelity Money 
Market Fund Retail (FDRXX) rate and is adjusted quarterly.  We may at any time change the 
method for computing interest or discontinue the payment of interest on this reserve account.  
Under the Credit Programs, you agree to collect customer payments and remit them to Snap-on 
Credit, assist with repossessions, repurchase repossessed Products and participate in losses.  
See Item 10 for a further discussion of the Credit Programs. 

 
7 Open Account Payments.  At your request, Snap-on may accept your assignment of Open 

Accounts on 30-day terms or 30-60-90 day terms.  If an Open Account customer fails to pay us 
within 45 days of our invoice on 30-day accounts, we will charge you the total unpaid amount of 
the Open Account on your Snap-on weekly statement.  On 30-60-90 day accounts, if the Open 
Account customer fails to pay us within 7 days of any agreed upon installment date, we will charge 
you the total unpaid amount of the Open Account to your Snap-on weekly statement.  See Item 
10 for a further discussion of Open Accounts. 
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8 Transfer Fee.  Paid by buyer in the amount of the transfer fee in effect when you transfer the 
assets of your franchise with our approval.  The current transfer fee of $16,000 includes initial 
training for the transferee, which we estimate to have a cost of $3,800, your technology package, 
which we estimate to have a cost of $3,200, and the turnkey office supply package.  

 
9 Insurance and Other Coverage.  Upon request, you will submit written evidence that you have 

obtained the insurance and other coverage required by the Franchise Agreement from any 
insurance carrier of your choice, provided that it is acceptable to us.  We will not unreasonably 
withhold acceptance of a carrier, but at a minimum, it must be rated “A” or better by Best’s 
Insurance Reports.  If your insurance carrier cancels or fails to renew any of your insurance policies 
(other than commercial business auto liability insurance), we must be notified and we can obtain 
the insurance for you (but we are not obligated to do so) and invoice you for the actual cost of the 
insurance.  You must pay this invoice within 5 business days. 

 
You may obtain the required insurance and other coverage through the Snap-on Franchisee 
Insurance Program, to the extent offered.  If you choose to do so, we may collect premiums on 
behalf of the insurer.  These payments are not refundable.  Under Snap-on SecureCorp insurance 
programs, Snap-on SecureCorp acts as the plan administrator and in most states the claims 
adjuster for the insurer of the Franchisee Inventory Insurance Coverage Program which we offer.  
Insurance coverage under all Snap-on insurance programs is provided by third party insurers, but 
an affiliate of Snap-on SecureCorp may also act as the re-insurer of some or all of the coverage 
insured. 

 
Based on information available to us, we estimate that the cost to you for required insurance 
(except for any required life insurance) will range from $6,492 to $12,670 per year, but premiums 
may be payable monthly.  Your insurance on your inventory must contain a loss payable clause 
naming Snap-on, and if you participate in the Franchise Finance Program, Snap-on Credit as loss 
payee(s) as their interests may appear.  If you participate in the Snap-on Credit Van Lease 
Program, your van insurance must also contain a loss payable clause naming the lessor as loss 
payee for risk and additional insured for liability. 
 
The estimate of required insurance does not include the premiums for life insurance. If you have 
four or more franchisee agreements in effect with Snap-on, you will need to obtain and maintain 
life insurance on the principal owner. The benefit amount will be at least $75,000 per franchise 
owned and name the legal entity that is the Franchisee as the beneficiary. The premiums for this 
insurance will vary depending on the number of franchise agreements in effect, and the type of 
policy you choose, as well as the history and lifestyle of the principal owner.  Because the 
premiums can vary greatly based on your circumstances, we are not able to provide an estimate 
of this cost.  You will want to obtain a quote for this insurance while conducting your due diligence 
regarding acquiring your fourth or more Additional Franchise.   

 
10 Indemnification.  Under the Franchise Agreement, you agree to indemnify us and our affiliates 

for all losses and expenses from any action relating to the operation of your franchise except as 
otherwise provided in the Franchise Agreement (See Item 9). 

 
11 Administrative Handling Charge.  We may periodically charge an administrative handling charge 

to cover our administrative costs of handling advertising promotion and may result in a lower 
discount to you for Products you sell under those promotions. 

 
12 Van Lease and Maintenance Fee Payment.  The fee amount in the table above assumes that 

you elect to lease a van through Snap-on Credit.  The lower payment is for a new van with a cost 
of $165,000 and is calculated with a lease rate of 7.90% for a 72-month period.  The higher 
payment is for a new van with a cost of $195,000 and is calculated with a lease rate of 10.99% for 
a 72-month term.  The lease rates are the rates effective January 12, 2024, and will vary based 
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on Snap-on Credit’s assessment of your credit and maximum rate permitted by applicable law.  
You also pay a maintenance fee of $325 per month. 

 
 

In addition to the monthly fee, you will incur the following costs in connection with leasing  
your van: 

 
(i) Delivery Charge – This is a one-time charge, which we estimate will range between $200 
to $4,750 depending on where you are located within the continental United States.  This amount 
will be exceeded in Alaska and Hawaii, but it is not possible to give an accurate estimate.  We will 
provide a quote to Alaska and Hawaii prospective franchisees prior to signing your Franchise 
Agreement.  Although none currently exists, it is possible that a delivery fuel surcharge may be 
instituted during the effective period of this disclosure document. 
(ii) Sales and/or Use Tax (“Sales Tax”), Registration Fee, and Personal Property Tax 
(“Personal Property Tax”) – This varies by the state in which you are located.  Sales Tax is 
sometimes charged on the lease payment and ranges up to 12% of the lease payment.  Some 
states may charge Sales Tax at their applicable rate and/or a Personal Property Tax up to 5% on 
the purchase price of the van.  When Sales Tax is charged on the purchase price, that amount will 
be included in the cost of the lease and will increase your monthly payment accordingly.  When 
Personal Property Tax is assessed by the state, that amount will be billed separately by the state 
or by Snap-on Credit.  Some states have no applicable Sales Tax or Personal Property Tax and 
some states include the tax in the annual license fee you must pay to the state.  Other states may 
require you to pay Sales Tax or Personal Property Tax upfront or other types of fees at registration 
and direct to the state. 
(iii) Documentation Fee – This is a one-time fee of $350 charged by Snap-on Credit. 

 
It is possible that you may acquire a used van which could have a higher monthly payment, which 
we estimate will not exceed $50.00 per month in excess of the monthly lease payment for a new 
van as reflected in the table above, but the total payments you make during the lease term should 
be less than the total payments during the lease term for a new van. 

 
Your exact monthly payment will depend on the cost of the van you acquire, any required down 
payment, the residual (price at which the van can be purchased at the end of the lease), the lease 
term available for that van and the applicable lease rate.  Snap-on Credit collects the lease and 
maintenance fee payments from you on a weekly basis and pays them to the van lease company 
(if a third-party lessor is used) and fleet administrator respectively.  See Items 7 and 10 for a further 
discussion of the van and maintenance requirements and the Snap-on Credit Van Lease Program. 

 
13 Training.  You will not incur a training fee at the time you purchase your initial franchise.  If you 

purchase an Additional Franchise, the following will apply: (i) no training fee for your initial Store 
Manager under an additional franchise and (ii) a fee of $3,800 for training each additional Store 
Manager applicable to such additional franchise.  If any additional Store Manager does not attend 
their initial scheduled training and you fail to give four days’ notice of cancellation, you may be 
charged a $1,200 rescheduling fee.  This is the fee that is currently in effect, but we reserve the 
right to change the fee during the term of your Franchise Agreement.  See Item 11 for a further 
description of the training fee and the training program.   

 
 

ITEM 7 
ESTIMATED INITIAL INVESTMENT 

 
The following information presents our best estimate, as of the date of this disclosure document, of 
the range of estimated initial investment expense that you can typically expect.  We base this 
information on our experience in assisting new franchisees and operating company mobile stores.  
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Except as otherwise described, these categories of initial investment expenses are applicable to you.  
The notes following this table are an integral part of this Item, and you and your financial advisor 
should read them carefully. 
 
While you are not required to do so, most new franchisees elect to finance a significant portion of the 
initial investment of the franchise through the Franchise Finance Program offered through Snap-on 
Credit and described in Item 10 and throughout this disclosure document.  The first column of the 
following table shows the estimated out-of-pocket expenses (described, where applicable, by a low-
high range) of a typical franchisee who participates in the Franchise Finance Program.  The second 
column shows the total estimated initial investment amounts (described, where applicable, by a low-
high range), a portion of which you may be able to finance through the Franchise Finance Program or 
other third-party sources. 

 
 

 

Estimated Range of Initial Investment  
Out-of-Pocket 
Expenses with 

Franchise Finance 
Program Financing 

Estimated Total 
Initial Investment 

Range 
Method of 
Payment When Due 

To Whom 
Payment is to 

be Made 
Real Estate 1 $0 $0    
Initial License Fee 2 $0 $8,000-$16,000 Lump sum Upon signing Snap-on 
Initial Inventory 3 $0 $135,000-$145,000 Lump sum When invoiced Snap-on or 

predecessor 
franchisee if 
transfer 

Electronic Signature Pad 4 $0–$200 $0–$200 As agreed As agreed Third parties 

Supplies 5 $0-$400 $0-$400 Lump sum When invoiced Snap-on 

Van 6 $4,193-$4,924 $65,000-$195,000 As agreed As agreed Van Leasing 
Company, or 
predecessor 
franchisee if 
transfer 

Van Insurance 6 (3 months) $773-$2,318 $773-$2,750 As agreed As agreed Third Parties, 
Snap-on 
SecureCorp. 

Van Delivery Charge 6 $200-$4,750 $200-$4,750 Lump sum or 
as agreed 

Prior to start of 
operation 

Third Parties  

License 6 $200-$2,400 $200-$2,400 As agreed As agreed Third Parties 
Acquisition / Development of 
Revolving Accounts 7 

$0 $0-$85,000 Lump sum Prior to start of 
operation 

Predecessor 
franchisee or 
Snap-on 

Other Equipment, Fixtures and 
Expenses 8 

$150-$170 $150-$170 As agreed As ordered Suppliers; Snap-
on; predecessor 
franchisee if 
transfer 

Software License Fee 9 $0 $2,800 Lump sum Prior to start of 
operation 

Snap-on 

Documentation Fee with 
Snap-on Franchise Finance 
Loan 10 

$100-$250 Not applicable Lump sum At time of first 
loan payment 

Snap-on Credit 

Minimum Down Payment with 
Franchise Finance Program 11 

$25,000 Not applicable Lump sum At time loan 
documents are 
signed. 

Snap-on Credit 

Additional Funds - 3 Months 12 $14,472-$27,516 $5,382-$27,516 As incurred As incurred Third Parties 
Estimated Total Initial 
Franchise Expense 13 

$45,088-$67,928 $217,505-$481,554    
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NOTES: 
1 Real Estate.  You do not have to purchase or lease real estate, unless local laws prohibit you from 

parking your van at your residence, which will mean that you will be required to lease space to 
park your van away from your residence.  If you desire office space for completing and maintaining 
your records, you would typically use a room in your residence. 

 
2 Initial License Fee.  See Item 5 for a description of the initial license fee applicable to you.  Snap-

on Credit may offer financing for the Initial License Fee through the Franchise Finance Program 
(See Item 10). 

 
3 Initial Inventory.  We sell Products to you at a discount from suggested prices, currently ranging 

between 10% and 43.9%.  We require that you begin operations with an initial inventory having a 
suggested price approximately between $202,000 to $218,000 and a cost to you between 
$135,000 to $145,000.  Your initial inventory may include up to $1,000, at franchisee cost, of 
demonstration tools ("Demonstration Tools"), which we select for you.  Demonstration Tools are 
not intended for resale, but rather to assist you in the sale of tools to customers.  If you choose to 
purchase more inventory, this amount will be higher. 

 
If you are purchasing a Transfer Franchise, you may purchase all or part of this inventory from the 
franchisee whose assets you are buying.  However, you may need to purchase additional inventory 
so that your total new, current and saleable inventory has a suggested price approximately 
between $202,000 to $218,000 and a current franchisee cost between $135,000 and $145,000. 

 
If you are a veteran of the United States Armed Forces who has been honorably discharged from 
the service, your investment in inventory will be reduced or you will receive additional inventory as 
described in Item 5. 

 
As described in Item 5, if you are purchasing an Additional Franchise, an Employee of Snap-on or 
an Unassociated Dealer, you may receive a portion of your initial inventory without cost to you, 
which will reduce your initial investment accordingly. 

 
All Products are subject to the terms of our tool return policy in effect on the date you return the 
Product.  Under the current policy, you may return current Product you purchased from us 
(excluding tool storage, diagnostics, software, and various other categories that are designated as 
not returnable) in new, current, and saleable at full list condition and in original packaging.  We do 
not give credit for Products, which we no longer manufacture or distribute or Products specially 
made or ordered for you or a customer.  Under our current tool return policy, we make available 
the status of items that a franchisee can look up electronically.  Once an item is moved to 
discontinued status you have six (6) weeks to return it for credit, and after that time, it is no longer 
returnable.  Demonstration tools are not returnable but may be exchanged for updated 
demonstration tools until discontinued.  We will return to you, at your cost, any Product that does 
not meet our return criteria.  We may change our tool return policy for Products during the effective 
period of this disclosure document or during the term of your Franchise Agreement, including 
imposing a restocking fee or otherwise limiting or restricting your ability to return Products. 

 
4 Electronic Signature Pad.  If you elect to participate in the Extended Credit Program (See Item 

10), you will need an apparatus that accepts electronic signatures.  If you choose to lease the All-
In-One Device that is available through Verifone (See Items 8 and 11), you will not need to 
purchase a separate electronic signature pad and you will not incur any additional cost above the 
cost of the lease.  If you choose not to lease the All-In-One Device from Verifone, you will need to 
purchase the Topaz, T-s261-HSB, which will allow you to accept electronic signatures on EC 
Contacts.  You may purchase the Topaz electronic signature pad through any retailer you choose.  
The Topaz electronic signature pad will cost you about $200. 
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5 Supplies.  We provide you with supplies with an approximate franchisee cost of $400, which is 
included in the initial license fee, except in the case of a Renewal Franchise. 

 
6 Van.  The estimated cost of this item reflects what we believe to be the initial cost of leasing or 

purchasing outright a fully-equipped van (including the required security system) that meets the 
specifications contained in the Snap-on Program (the “Program Van”).  Snap-on Credit offers van 
leasing under the Snap-on Credit Van Lease Program.  Unless you are participating in the 
Franchise Finance Program, which requires a van lease and maintenance package, you may 
purchase or lease a Program Van from any supplier or leasing company with our prior approval, 
which will not be unreasonably withheld. 

 
If you are purchasing a Transfer Franchise or Additional Franchise by purchasing assets from an 
existing franchisee and the agreement you reach with the selling franchisee includes the van used 
by that franchisee in his business, you may purchase or lease that van for your business. Used 
Program Vans, to be used as your primary van for operating your business that are more than six 
(6) years old need our approval of the type and condition of the van.  We will not unreasonably 
withhold our approval. 

 
The out-of-pocket expenses with Franchise Finance Program financing in the table above 
assumes your election to participate in the Snap-on Credit Van Lease Program.  The low range of 
$4,193 is for a new van with a cost of $195,000 calculated with a lease rate of interest of 10.99%, 
which is the highest lease rate of interest charged on January 12, 2024, for a 72-month lease term.  
The high range of $4,924 is for a used Program Van and acquired through a Transfer Franchise 
with a cost of $65,000 and is calculated with a lease rate of interest of 10.89%, which is the lowest 
lease rate of interest available on January 12, 2024, for a 36-month lease term.  The amount in 
the table under out-of-pocket expenses with Snap-on Franchise Finance Program financing, which 
represents the advance payment, includes (i) the lease payment for the first month at the low range 
of $3,518 and at the high range of $2,125, (ii) a security deposit equal to one month’s lease 
payment in the amount of $2,125 will also be due with the purchase of a used Program Van, (iii) 
the maintenance fee for the first month of $325 and (iv) the one-time documentation fee of $350.  
See Item 6 for a discussion of Sales Tax and Personal Property Tax, which might increase your 
initial investment. 

 
The other expenses related to your van and included in the table above as part of your initial 
investment are the following: 

 
(i) Van Insurance.  We estimate that your annual premium for your van insurance will range 
between $3,092 and $9,270; however, this amount may be higher based on the driving record of 
the individual primarily driving the van and location of your List of Calls.  The annual premium may 
be paid monthly or quarterly.  The table above reflects the first quarterly payment for this premium 
as part of your initial investment. 
(ii) Van Delivery Charge.  This is a one-time charge, which we estimate will range between 
$200 to $4,750 depending on where you are located within the continental United States.  This 
amount will be exceeded in Alaska and Hawaii, but it is not possible to give an accurate estimate.  
We will provide a quote to our Alaska and Hawaii prospective franchisees prior to signing the 
Franchise Agreement.  Although none currently exists, it is possible that a delivery fuel surcharge 
may be instituted during the effective period of this disclosure document. 
(iii) License.  We estimate that your annual license fee paid to your state will range between 
$200 and $2,400.  The table above reflects your first year’s license payment as part of your initial 
investment. 

 
Depending on where you live, local laws and regulations may require you to park your van 
somewhere other than at your residence.  This may result in a rental or lease payment, or a parking 
fee that you will negotiate directly with the provider of the space. 
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See Item 10 for a further discussion of van requirements, Used Program Vans more than four (4) 
years old, and the Snap-on Credit Van Lease Program. 

 
7 Acquisition/Development of Revolving Accounts.  Revolving Account or “RA” sales will 

typically make up a large percentage of your sales.  RA sales are credit sales between you and a 
customer to whom you extend credit, usually at no interest, to finance the customer’s purchase of 
Products.  You and the customer decide terms, such as price, down payment and repayment 
schedules.  Since you extend your own credit, you bear 100% of the risk of loss if the customer 
defaults on an RA. 

 
RA sales typically create cash flow demands on the operation of your franchise.  You will have the 
immediate expense of purchasing Products from us, but customers will pay you over time.  The 
high percentage of RA sales also means that you will typically carry a substantial amount of 
accounts receivable owed to you by customers.  Your RAs are created two ways.  The first method 
is RA Acquisition where the predecessor franchisee who previously sold to customers on your List 
of Calls or Snap-on, if Snap-on purchased the predecessor franchisee’s RAs, will usually offer you 
the opportunity to purchase the RAs.  The second method for creating RAs is for Products you 
sell to customers as RA sales, which is RA Development. 

 
RA Acquisition/Purchasing and Rejecting RAs.  As discussed above, the predecessor 
franchisee who previously sold to customers on your List of Calls or Snap-on, if Snap-on 
purchased the predecessor franchisee’s RAs, will probably offer you the opportunity to purchase 
the RAs.  There are two ways to purchase these RAs. 

 
The first is to fail to properly reject them. The only way you can properly reject some or all of the 
RAs offered by the predecessor franchisee is by giving written notice of rejection to Snap-on and 
the predecessor franchisee within 45 days after you start servicing customers in the List of Calls.  
The written notice must specify which RAs you wish to reject.  Rejection in writing is the only way 
to reject RAs.  If you are purchasing a Transfer Franchise, you may agree with the predecessor 
franchisee to reduce or eliminate this 45-day period and/or your right to reject some or all RAs. 

 
The second way to purchase RAs is to sell Products to a customer whose RA the predecessor 
franchisee offers to you without first properly rejecting it as described above. 
 
So, at the end of the 45-day period, you will have notified Snap-on of and agreed to purchase 
every RA you do not reject in writing, as well as every RA assigned to a customer to whom you 
make a sale without first giving notice of rejection. 

 
For a Transfer Franchise, the RAs that you purchase and the RA Acquisition amount is decided 
between you and the predecessor franchisee.  The 45-day period described above will usually not 
apply to a Transfer Franchise because you and the predecessor franchisee will have verified the 
accuracy of the RA prior to the transfer.  If Snap-on Credit provides financing for your RA 
Acquisition, Snap-on Credit may ask you to certify that you have conducted due diligence and 
confirmed the accuracy of the RA you are purchasing. 

 
Purchase Price.  The purchase price for the RAs you purchase is 75% of the balance due of each 
RA sold unless you and the predecessor franchisee agree to a different amount.  This discount 
from the balance due is intended to compensate the purchaser for collecting the RAs and 
assuming the bad debt risk on the RAs. 

 
See Item 10 for a description of available financing of RA Acquisition and RA Development under 
the RA Financing Program and RA Loan Program with Snap-on Credit. 
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8 Other Equipment, Fixtures and Expenses.  This item covers miscellaneous expense items and 
optional items you choose to purchase to assist you in the operation of your franchise. 

 
9 Software License Fee.  This is a one-time license fee that you pay us for the initial installation of 

the proprietary software necessary to operate your store. 
 
10 Documentation Fee with Snap-on Franchise Finance Loan.  A one-time documentation fee is 

required by Snap-on Credit at the time loan documents are signed.  It is $250, but if you are an 
existing franchisee purchasing an additional franchise, it will be $100. 

 
11 Minimum Down Payment with Franchise Finance Program.  If you take part in the Franchise 

Finance Program, you must make a minimum down payment of $25,000, although Snap-on Credit 
may require a higher down payment or reduce the down payment.  As used in this disclosure 
document, down payment shall represent funds deposited into the operation of the business for 
which your business assets are not used as collateral. 

 
If you obtain financing from a lender other than Snap-on Credit, that lender will determine the 
amount of any required down payment.  Unless a Small Business Administration (“SBA”) loan 
guarantee is involved, Snap-on will require that the lender subordinate its security interest in your 
business assets to the security interest of Snap-on in those business assets in a minimum amount 
of $45,000 to secure the credit line that we make available to you to purchase Products from us.   

 
12 Additional Funds – Three Months.  This item estimates initial start-up expenses for your first 

three months of operation.  This item includes expenses for accounting service, legal entity 
incorporation or organization, fuel, telephone and other communications, van maintenance, van 
lease payments, required insurance (other than van insurance and life insurance), monthly license 
fee, monthly software fee, sales materials (see Item 11 under Advertising for a description), bank 
and credit card service charges and certain miscellaneous expenses. 

 
The estimate of Additional Funds does not include the premiums for life insurance or any draw or 
salary for you or any employee salary or other expenses applicable to your employees, such as 
workers compensation, unemployment and employer’s contribution to social security tax.  In the 
case of an Additional Franchise or when hiring any employee(s) for your franchise, it is important 
that you carefully budget these expenses based on the employment arrangement you agree on 
with your employee(s).  If you are acquiring your fourth or more Additional Franchise, you want to 
understand the cost to obtain and maintain life insurance on the principal owner in the minimum 
amount of $75,000 per franchise owned.  

 
The Additional Funds figures are estimates; we cannot guarantee that you will not have additional 
expenses starting the business.  Your costs will depend on factors such as:  your management 
skills, experience and business acumen; local economic conditions; the local market for your 
Products and services; competition and the sales level reached during the initial period. 

 
13 Estimated Total Initial Franchise Expense.  There will be a period of time after you sign the 

Franchise Agreement and before you begin operations when you will not be earning any income.  
There also will be a period of time after you begin operations when your cash flow may be 
insufficient to permit you to draw a salary.  You should have sufficient funds to permit you to 
cover living expenses during these periods.  In your financial planning you should take into account 
your personal living expenses during these periods of no income or low cash flow. 

 
Except as otherwise specifically provided in the notes above, all payments are non-refundable. 

 
You should not buy or lease a van, borrow money, make a change in employment status or make 
any other commitments until after you and Snap-on have signed the Franchise Agreement and 
you have obtained a financing commitment (if necessary). 
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END OF NOTES 
 
Except where otherwise indicated, all costs and expenditures mentioned in this disclosure document 
are estimates only, and subject to variances based on location, size and age of the van, inflation and 
other general economic conditions.  The figures given represent the best estimates known to us for 
these costs.  Questions concerning whether to finance your initial investment through Snap-on Credit 
or another third-party lender, or otherwise, are decisions you must make relying on whatever advice 
you choose to consider, but we urge you to seek expert financial and legal advice. 
 
 

ITEM 8 
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES 

 
“Products” include two different groups of merchandise: 
 
1. tools, equipment and software manufactured by or for Snap-on and distributed by Snap-on to 

franchisees and Independents; and 
2. tools, equipment and software distributed (but not manufactured by or for Snap-on) to franchisees 

and Independents. 
 
Products manufactured by or for us are only available from us.  Products distributed (but not 
manufactured by or for Snap-on) may be obtained from other distributors as well as from us. 
 
Unless you are purchasing a Renewal Franchise or a Transfer Franchise, you must purchase your 
initial inventory of Products, which we pre-select, from us.  We pre-select your initial inventory so that 
you have a balanced inventory to start your franchise.  If you are purchasing the assets of a current 
Snap-on franchisee as a Transfer Franchise, you may purchase all or part of your initial inventory from 
that franchisee.  In such a case, if you purchase less than the amount of inventory required under the 
Snap-on Program, you must purchase the difference from us. 
 
In order to emphasize the Snap-on brand, you will not sell items of merchandise which are directly 
competitive with the Products that are manufactured by or for us, except items of merchandise that 
you have taken as a trade-in.  You can sell these trade-ins to customers at stops on your List of Calls.  
Also, you will not sell items that are inappropriate or inconsistent with a business selling tools, 
equipment, and software. 
 
We are the only source for software that you must use on your computer to access the Snap-on 
Program (See Item 11).  We derive revenue from this software. 
 
You must purchase or lease your van in accordance with specifications contained in the Snap-on 
Program.  If you qualify for, and choose to use, the Franchise Finance Program, Snap-on Credit may 
require that you lease a Program Van from an approved source.  You will be required to have proper 
decals on your van.  Snap-on Credit receives revenue for vans leased through them, but not from 
purchases or leases when Snap-on Credit is not involved (See Item 10). 
 
You must purchase insurance meeting the specifications provided in the Franchise Agreement, as 
supplemented and changed from time to time in the Brand Handbook, from an approved insurance 
company.  Approval of the insurance company will not be unreasonably withheld.  The minimum 
criteria for approval is an insurance company rated “A” or better by Best Insurance Reports.  Certain 
insurance may be purchased through Snap-on SecureCorp.  Snap-on SecureCorp derives revenue 
from insurance purchased through them, but not from insurance purchased through an approved 
insurance company. 
 



 

 20 02/24 

If you purchase business aid items bearing Snap-on trademarks, such as jackets, t-shirts, hats, mugs, 
pens and the like (“BA items”) as well as any Snap-on branded clothing you wear when making sales 
calls, you must purchase these items directly from suppliers which we approve.  We license the 
suppliers of promotional and clothing items to use the trademarks as part of our licensing program.  
We make these promotional items available for purchase by the general public and by Snap-on 
franchisees.  We will derive revenue from purchases by franchisees of these promotional items 
bearing the Snap-on marks, whether purchased directly from Snap-on, its affiliates or through third-
party suppliers. 
 
You are not required to advertise, but if you elect to do so, print advertising and promotional materials 
may be purchased from any source, but must comply with brand guidelines that define how to use the 
Snap-on trademarks.  We publish the brand standards in the Brand Handbook.  Advertising materials 
may only be used to advertise to customers and potential customers at stops on your List of Calls.  
We do not derive revenue from advertising or promotional materials not purchased from us. 
 
While you are not required to accept credit cards from customers, and if you do, you are not required 
to use any particular credit card processing device or company to process your credit card 
transactions, we have an arrangement with Verifone and Paymentech.  Verifone is the exclusive 
provider of credit card processing devices that can be used with the software you will use on your 
computer.  Paymentech is the exclusive credit card processor that can be used through the software 
you will use on your computer.  If you elect to use Paymentech, we will receive revenue from them.  
We will not receive any revenue from Verifone. 
 
In the fiscal year ending December 30, 2023, our revenue from the sale of Products to franchisees 
and Independents in the United States was $1,577,151,111 or about 92.6% of our total revenue of 
$1,703,515,822.  In the fiscal year ending December 30, 2023, we also received $8,882,445 in 
revenue as a result of purchases by franchisees and Independents, from designated third party 
suppliers of promotional items and licensed products; $4,095,055 from software licensing and 
maintenance; and $2,794,056 from fees paid to Snap-on by Paymentech.  These figures are derived 
from our financial statements, work papers and other documentation. 
 
Snap-on Credit derives revenue from payments made by franchisees and Independents for van 
leasing and other credit programs.  Snap-on Credit’s revenue (which includes, without limitation, the 
finance charge and fees collected by franchisees from their customers and remitted to Snap-on Credit 
under the Credit Programs) in the fiscal year ending December 30, 2023, was $333,561,602.  Snap-
on SecureCorp derived revenue from insurance premiums in the fiscal year ending December 30, 
2023, of $24,455,870.  In fiscal year ending December 30, 2023, Snap-on Equipment derived revenue 
from sales to franchisees of $434,185. 
 
We are unaware of the existence of any purchasing or distribution cooperatives. 
 
We generally do not use approved suppliers.  For a limited number of items, such as BA items, we 
approve specific suppliers and you are required to use those suppliers if you elect to purchase those 
items.  Other than the arrangements described above, we do not negotiate purchase arrangements 
with suppliers for the benefit of franchisees, and we do not provide material benefits to franchisees for 
using any approved supplier.  Some of our officers may own nominal interests in certain publicly traded 
suppliers. 
 
Substantially all of your purchases and leases of goods and services in establishing and operating 
your franchise will be Products (other than trade-ins and purchases from approved suppliers, as noted 
above, and goods and services you use in operating and maintaining your van).  You should expect 
your purchases and leases of required goods or services to exceed 95% of all of your purchases and 
leases in establishing and operating your franchise. 
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ITEM 9 
FRANCHISEE’S OBLIGATIONS 

 
This table lists your principal obligations under the franchise and other agreements.  It will 
help you find more detailed information about your obligations in these agreements and in 
other items of this disclosure document. 
 
 

Obligation Section in Agreement Disclosure Document 
Item 

a. Site selection and acquisition/lease None [but see “Van Lease/Van Leasing Requirements” at 
Item y., and “List of Calls” at Item cc., below] 

 

b. Pre-opening purchases/leases Sections 4 and 8 of Franchise Agreement 
Section 4 of Snap-on Tools Software License, 
Development, Maintenance, and Support Agreement 

Vehicle Lease Agreement 

Items 5, 6, 7, 8, 10 and 11 

c. Site development and other pre-opening 
requirements 

Sections 7 and 10.A of Franchise Agreement Items 5, 6, 7 and 8 

d. Initial and ongoing training Section 7.C of Franchise Agreement 
Addendum to Snap-on Tools Franchise Agreement 
(Renewal Franchise) 

Addendum to Snap-on Tools Franchise Agreement 
(Franchisee Owned by Trust) 

Item 7 and 11 

e. Opening Sections 7.C of Franchise Agreement Items 7, 8,11 and 17 
f. Fees Sections 3, 4, 6, 7, 8, 10, 16, 17, 18, 24, 25 and 30 of 

Franchise Agreement 
Addendum to Snap-on Tools Franchise Agreement 
(Renewal Franchise) 

Addendum to Snap-on Tools Franchise Agreement 
(Transfer Franchise) 

Addendum to Snap-on Tools Franchise Agreement 
(Additional Franchise) 

Addendum to Snap-on Tools Franchise Agreement 
(Veterans Discount) 

Sections 2, 7 and 9 of Loan and Security Agreement 
Promissory Note 
Sections 2, 5, 6, 8, 11, 12, 13, 15 and 22 of Franchisee 
Servicing Agreement 

Pages 1 and 2 and Sections 2, 3, 4, 5, 9, 10, 12, 13, 14, 
19, 21, 22, 23, 24 and 28 of Vehicle Lease Agreement 

Section 2 and 5(i) of Van Maintenance Agreement 
Sections 4, 9 and 11 of Snap-on Tools Software License, 
Development, Maintenance, and Support Agreement 

Sections 4 and 13 of Franchisee Web Page and Social 
Media Agreement 

RA Loan Addendum to Loan and Security Agreement 
RA Loan Promissory Note 

Items 5, 6, 7, 10, 11 and 
17 

g. Compliance with standards and policies 
/ Brand Handbook 

Sections 1, 3, 5, 6, 8, 10 and 12 of Franchise Agreement 
Section 8 of Franchisee Web Page and Social Media 
Agreement 

Sections 4 and 17 of Franchisee Servicing Agreement 
Addendum to Franchisee Servicing Agreement (Franchisee 
Owned by Trust) 

Items 1, 8, 10, 11, 12, 15 
and 16 

h. Trademarks and proprietary information Sections 6, 8, 13, 15 and 21 of Franchise Agreement 
Snap-on Tools Software License, Development, 
Maintenance, and Support Agreement 

Addendum to Snap-on Tools Franchise Agreement 
(Franchisee Owned by Trust) 

Items 11, 13, 14, 15 and 
17 

i. Restrictions on products / services 
offered 

Sections 1 and 8 of Franchise Agreement Items 8 and 16 

j. Warranty and customer service 
requirements 

Sections 1 and 8 of Franchise Agreement Items 12, 15 and 16 

k. Territorial development and sales 
quotas 

Sections 1, 8.C and 20.B(6) of Franchise Agreement Items 12, 16 and 17 

l. Ongoing product/service purchases Sections 7, 8 and 11 of Franchise Agreement 
Section 5.b(iv) of Loan and Security Agreement 
Section 4 of Snap-on Tools Software License, 
Development, Maintenance, and Support Agreement 

Items 5, 6, 7, 8, 10, 11, 15 
and 16 
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Obligation Section in Agreement Disclosure Document 
Item 

m. Maintenance, appearance and 
remodeling requirements 

Sections 3, 6 and 8 of Franchise Agreement 
Section 3 of Loan and Security Agreement 
Section 9 of Vehicle Lease Agreement 
Van Maintenance Agreement 
Vehicle Lease Agreement Acceptance Certificate 

Items 10, 11 and 17 

n. Insurance Section 17 of Franchise Agreement 
Section 3.e of Loan and Security Agreement 
Section 10 of Vehicle Lease Agreement 
Addendum to Snap-on Tools Franchise Agreement 
(Additional Franchise) 

Items 6, 7, 8, 10 and 11 

o. Advertising Sections 11 and 13 of Franchise Agreement 
Section 5 of Franchisee Web Page and Social Media 
Agreement 

Items 6, 8, 11 and 13 

p. Indemnification Section 24 of Franchise Agreement [see also “Security 
Interest” at item z., below] 

Section 8 of Loan and Security Agreement 
Section 14 of Vehicle Lease Agreement 
Section 6 of Franchisee Servicing Agreement 
Addendum to Franchisee Servicing Agreement (Franchisee 
Owned by Trust) 

Section 9 of Snap-on Tools Software License 
Development, Maintenance, and Support Agreement 

Items 6 and 10 

q. Owner’s participation / management / 
staffing 

Section 8.B of Franchise Agreement 
Addendum to Snap-on Tools Franchise Agreement 
(Franchisee Owned by Trust) 

Item 15 

r. Records and reports Section 5 of RA Financing Agreement 
Section 5.b(vi) of Loan and Security Agreement 
Addendum to Loan and Security Agreement (Franchisee 
Owned by Trust) 

Section 9 of Franchisee Servicing Agreement 
Addendum to Franchisee Servicing Agreement (Franchisee 
Owned by Trust) 

Section 5 of Vehicle Lease Agreement 
Addendum to Vehicle Lease Agreement (Franchisee 
Owned by Trust) 

Items 8 and 11 

s. Inspections and audits Section 3.c of Loan and Security Agreement 
Section 9 of Franchisee Servicing Agreement 
Section 8 of Vehicle Lease Agreement 
Section 5 of Snap-on Tools Software License 
Development, Maintenance, and Support Agreement 

Section 5 of RA Financing Agreement 

Item 11 

t. Transfer Section 18 of Franchise Agreement 
Addendum to Snap-on Tools Franchise Agreement 
(Transfer Franchise) 

Addendum to Snap-on Tools Franchise Agreement 
(Franchisee Owned by Trust) 

Sections 5.a(i) and 9.l of Loan and Security Agreement 
Addendum to Loan and Security Agreement (Franchisee 
Owned by Trust) 

Section 9.a) of RA Financing Agreement 
Section 18 of Franchisee Servicing Agreement 
Addendum to Franchisee Servicing Agreement (Franchisee 
Owned by Trust) 

Section 17 of Vehicle Lease Agreement 
Addendum to Vehicle Lease Agreement (Franchisee 
Owned by Trust) 

Sections 2.2 and 14 of Snap-on Tools Software License, 
Development, Maintenance, and Support Agreement 

Section 13.2 of Franchisee Web Page and Social Media 
Agreement 

Consent to Transfer Agreement 

Item 17 

u. Renewal Section 3 of Franchise Agreement 
Addendum to Snap-on Tools Franchise Agreement 
(Renewal Franchise) 

Sections 2 and 21 of Vehicle Lease Agreement 
Section 20 of Franchise Servicing Agreement 

Item 17 
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Obligation Section in Agreement Disclosure Document 
Item 

v. Post-termination obligations Sections 21 and 22 of Franchise Agreement 
Sections 3(i) and 7 of Loan and Security Agreement 
Section 23 of Franchisee Servicing Agreement 
Section 10.5 Snap-on Tools Software License, 
Development, Maintenance, and Support Agreement 

Sections 13, 15, 16, 21 and 24 of Vehicle Lease 
Agreement 

Items 10 and 17 

w. Non-competition covenants Sections 1, 8 and 22 of Franchise Agreement 
Addendum to Snap-on Tools Franchise Agreement 
(Franchisee Owned by Trust) 

Addendums to Snap-on Tools Franchise Agreement for 
California, North Dakota, and Washington 

Items 12 and 17 

x. Dispute resolution Section 25 of Franchise Agreement 
Addendum to Snap-on Tools Franchise Agreement 
(Franchisee Owned by Trust) 

Addendums to Snap-on Tools Franchise Agreement for 
California, Illinois, and Massachusetts 

Sections 9a-e of Loan and Security Agreement 
Addendum to Loan and Security Agreement (Franchisee 
Owned by Trust) 

Section 15 of Franchisee Servicing Agreement 
Addendum to Franchisee Servicing Agreement (Franchisee 
Owned by Trust) 

Section 28 of Vehicle Lease Agreement 
Addendum to Vehicle Lease Agreement (Franchisee 
Owned by Trust) 

Section 5.i of Van Maintenance Agreement 
Section 11 of Snap-on Tools Software License, 
Development, Maintenance, and Support Agreement 

Section 8 of Consent to Transfer Agreement 

Items 10 and 17 

y. Van / Van Lease Requirements Section 8.G of Franchise Agreement 
Sections 2.d, 2.e and 5.b(v) of Loan and Security 
Agreement 

Vehicle Lease Agreement 
Addendum to Vehicle Lease Agreement (Franchisee 
Owned by Trust) 

Van Maintenance Agreement 
Addendum to Snap-on Tools Franchise Agreement 
(Additional Franchise) 

Items 6, 7, 8 and 10 

z. Security Interest Section 9 of Franchise Agreement 
Sections 3 and 5 of Loan and Security Agreement 
Addendum to Loan and Security Agreement (Franchisee 
Owned by Trust) 

Section 13 of Franchisee Servicing Agreement 
Addendum to Franchisee Servicing Agreement (Franchisee 
Owned by Trust) 

Section 23 of Vehicle Lease Agreement 
Addendum to Vehicle Lease Agreement (Franchisee 
Owned by Trust) 

Section 7 of RA Financing Agreement 

Item 10 

aa. Revolving Accounts Section 10.A of Franchise Agreement 
Sections 2 and 5.a(v) of Loan and Security Agreement 
RA Financing Agreement 
RA Loan Addendum to Loan and Security Agreement 
RA Loan Promissory Note 

Items 5, 6, 7 and 10 

bb. Computer and Software Section 8.H of Franchise Agreement 
Snap-on Tools Software License, Development, 
Maintenance, and Support Agreement 

Section 3 of Franchisee Web Page and Social Media 
Agreement 

Section 5 of Franchisee Servicing Agreement 

Items 5, 6, 7, 8 and 11 

cc. List of Calls Section 1 of Franchise Agreement Items 1, 12 and 16 
o. Advertising Sections 11 and 13 of Franchise Agreement 

Section 5 of Franchisee Web Page and Social Media 
Agreement 

Items 6, 8, 11 and 13 
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Obligation Section in Agreement Disclosure Document 
Item 

p. Indemnification Section 24 of Franchise Agreement [see also “Security 
Interest” at item z., below] 

Section 8 of Loan and Security Agreement 
Section 14 of Vehicle Lease Agreement 
Section 6 of Franchisee Servicing Agreement 
Addendum to Franchisee Servicing Agreement (Franchisee 
Owned by Trust) 

Section 9 of Snap-on Tools Software License 
Development, Maintenance, and Support Agreement 

Items 6 and 10 

q. Owner’s participation / management / 
staffing 

Section 8.B of Franchise Agreement 
Addendum to Snap-on Tools Franchise Agreement 
(Franchisee Owned by Trust) 

Item 15 

r. Records and reports Section 5 of RA Financing Agreement 
Section 5.b(vi) of Loan and Security Agreement 
Addendum to Loan and Security Agreement (Franchisee 
Owned by Trust) 

Section 9 of Franchisee Servicing Agreement 
Addendum to Franchisee Servicing Agreement (Franchisee 
Owned by Trust) 

Items 8 and 11 

s. Inspections and audits Section 3.c of Loan and Security Agreement 
Section 9 of Franchisee Servicing Agreement 
Section 8 of Vehicle Lease Agreement 
Section 5 of Snap-on Tools Software License 
Development, Maintenance, and Support Agreement 

Section 5 of RA Financing Agreement 

Item 11 

t. Transfer Section 18 of Franchise Agreement 
Addendum to Snap-on Tools Franchise Agreement 
(Transfer Franchise) 

Addendum to Snap-on Tools Franchise Agreement 
(Franchisee Owned by Trust) 

Sections 5.a(i) and 9.l of Loan and Security Agreement 
Addendum to Loan and Security Agreement (Franchisee 
Owned by Trust) 

Section 9.a) of RA Financing Agreement 
Section 18 of Franchisee Servicing Agreement 
Addendum to Franchisee Servicing Agreement (Franchisee 
Owned by Trust) 

Section 17 of Vehicle Lease Agreement 
Addendum to Vehicle Lease Agreement (Franchisee 
Owned by Trust) 

Sections 2.2 and 14 of Snap-on Tools Software License, 
Development, Maintenance, and Support Agreement 

Section 13.2 of Franchisee Web Page and Social Media 
Agreement 

Consent to Transfer Agreement 

Item 17 

u. Renewal Section 3 of Franchise Agreement 
Addendum to Snap-on Tools Franchise Agreement 
(Renewal Franchise) 

Sections 2 and 21 of Vehicle Lease Agreement 
Section 20 of Franchise Servicing Agreement 

Item 17 

v. Post-termination obligations Sections 21 and 22 of Franchise Agreement 
Sections 3(i) and 7 of Loan and Security Agreement 
Section 23 of Franchisee Servicing Agreement 
Section 10.5 Snap-on Tools Software License, 
Development, Maintenance, and Support Agreement 

Sections 13, 15, 16, 21 and 24 of Vehicle Lease 
Agreement 

Items 10 and 17 

w. Non-competition covenants Sections 1, 8 and 22 of Franchise Agreement 
Addendum to Snap-on Tools Franchise Agreement 
(Franchisee Owned by Trust) 

Items 12 and 17 
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Obligation Section in Agreement Disclosure Document 
Item 

x. Dispute resolution Section 25 of Franchise Agreement 
Addendum to Snap-on Tools Franchise Agreement 
(Franchisee Owned by Trust) 

Addendums to Snap-on Tools Franchise Agreement for 
California, Illinois, and Massachusetts 

Sections 9a-e of Loan and Security Agreement 
Addendum to Loan and Security Agreement (Franchisee 
Owned by Trust) 

Section 15 of Franchisee Servicing Agreement 
Addendum to Franchisee Servicing Agreement (Franchisee 
Owned by Trust) 

Section 28 of Vehicle Lease Agreement 
Addendum to Vehicle Lease Agreement (Franchisee 
Owned by Trust) 

Section 5.i of Van Maintenance Agreement 
Section 11 of Snap-on Tools Software License, 
Development, Maintenance, and Support Agreement 

Section 8 of Consent to Transfer Agreement 

Items 10 and 17 

y. Van / Van Lease Requirements Section 8.G of Franchise Agreement 
Sections 2.d, 2.e and 5.b(v) of Loan and Security 
Agreement 

Vehicle Lease Agreement 
Addendum to Vehicle Lease Agreement (Franchisee 
Owned by Trust) 

Van Maintenance Agreement 

Items 6, 7, 8 and 10 

z. Security Interest Section 9 of Franchise Agreement 
Sections 3 and 5 of Loan and Security Agreement 
Addendum to Loan and Security Agreement (Franchisee 
Owned by Trust) 

Section 13 of Franchisee Servicing Agreement 
Addendum to Franchisee Servicing Agreement (Franchisee 
Owned by Trust) 

Section 23 of Vehicle Lease Agreement 
Addendum to Vehicle Lease Agreement (Franchisee 
Owned by Trust) 

Section 7 of RA Financing Agreement 

Item 10 

aa. Revolving Accounts Section 10.A of Franchise Agreement 
Sections 2 and 5.a(v) of Loan and Security Agreement 
RA Financing Agreement 
RA Loan Addendum to Loan and Security Agreement 
RA Note 

Items 5, 6, 7 and 10 

bb. Computer and Software Section 8.H of Franchise Agreement 
Snap-on Tools Software License, Development, 
Maintenance, and Support Agreement 

Section 3 of Franchisee Web Page and Social Media 
Agreement 

Section 5 of Franchisee Servicing Agreement 

Items 5, 6, 7, 8 and 11 

cc. List of Calls Section 1 of Franchise Agreement Items 1, 12 and 16 

 
No statement, questionnaire, or acknowledgement signed or agreed to by a franchisee in connection 
with the commencement of the franchise relationship shall have the effect of (i) waving and claims 
under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming reliance 
on any statement made by any franchisor, franchise seller, or other person acting on behalf of the 
franchisor.  This provision supersedes any other term of any document executed in connection with 
the franchise. 
 
 

ITEM 10 
FINANCING 

 
Snap-on Credit and Snap-on offer certain financing programs described below.  If you choose to 
finance with Snap-on Credit and you meet all the requirements, Snap-on Credit may lend you funds 
to cover certain initial investment costs and expenses of your franchise.  Snap-on Credit may also 
lend you funds to cover initial investment costs and expenses for an Additional Franchise to purchase 
additional inventory, finance your RAs or recapitalize your business.  Snap-on Credit is owned by 
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Snap-on Incorporated. 
 

Franchise Finance Program 
 
Through the Franchise Finance Program, Snap-on Credit offers a loan program to approved 
applicants to finance a substantial portion of your initial investment.  While interest accrues from the 
inception of the loan, you will not have any scheduled payments during the first 90 days.  Repayment 
of principal and interest is financed and amortized over a term of 10 years less 90 days.  Snap-on 
Credit finances the following initial investment categories set forth in Item 7:  initial license fee, initial 
inventory and Software License Fee, and for a Transfer Franchise, RA Acquisition that is not subject 
to a post-closing investigation period.  See Item 7 for a discussion of the amount of each of these 
investment categories.  If you are borrowing funds to finance these initial investment costs for an 
Additional Franchise, you must pay off any pre-existing debt outstanding on your current franchise, 
other than any pre-existing liability to Snap-on Credit, prior to borrowing any funds under the Franchise 
Finance Program for the Additional Franchise.  Snap-on Credit may, in its sole discretion, lend you 
additional funds to pay your pre-existing debt. 
 
Down Payment.  You must make a minimum down payment of $25,000; however, Snap-on Credit 
may require a larger down payment or reduce the down payment.  If you are (i) a current or former 
Snap-on or Snap-on affiliate employee (which does not include employees of a franchisee), (ii) a 
franchisee relocating your franchise, (iii) a current or former member of the United States Armed 
Forces, or (iv) a franchisee acquiring an Additional Franchise and have satisfactory credit, Snap-on 
Credit may waive all or part of this requirement.  If you are purchasing a Transfer Franchise and are 
financing significant assets greater than the standard amounts, it is likely that Snap-on Credit will 
require a higher down payment. 
 
Loan Documentation.  If you participate in the Franchise Finance Program, you must enter into a 
Loan and Security Agreement with Snap-on Credit and sign a Promissory Note evidencing the loan.  
If you participate in the Franchise Finance Program to finance these initial investment costs for an 
Additional Franchise, you must enter into a separate Loan and Security Agreement and sign a 
Promissory Note evidencing that loan.  The current form of Loan and Security Agreement is attached 
as Appendix I.3.A.  If Franchisee is owned by a trust, you will also sign the Addendum attached as 
Appendix I.3.B.  The current form of Promissory Note you will sign is attached as Appendix I.4.  If you 
are a participant in the Franchise Finance Program at the time you are acquiring a Renewal Franchise 
and your Renewal Franchise will be in a different name than your existing franchise agreement, you 
must assign any outstanding Loan and Security Agreement and Promissory Note to the company 
acquiring the Renewal Franchise (see Appendix I.3.E). 
 
Documentation Fee.  You will be required to pay a documentation fee of $250.  If you are purchasing 
an Additional Franchise, your documentation fee will be $100.  This fee will be added to the first loan 
payment. 
 
Interest.  The Promissory Note(s) will bear interest at a fixed rate set at least seven days before you 
sign the Franchise Agreement and will not change during the term of the loan.  The interest rate will 
be the then current yield to maturity of like-term United States Treasury Obligations published by the 
Wall Street Journal (the “Treasury Rate”) plus an additional amount, between 4 and 8.5 percentage 
points, subject to a minimum interest rate charged a new franchisee of 7.60% and an additional 
franchisee of 6.90% and maximum interest rate of 10.99%, or the maximum rate permitted by 
applicable law.  As of January 12, 2024, the annual percentage rate of interest charged under the 
Franchise Finance Program was between 7.92% and 10.99%, or if lower, the maximum rate permitted 
by applicable law, for a new franchisee and for an additional franchisee, between 7.92% and 10.99%, 
or if lower, the maximum rate permitted by applicable law.  Subject to the minimum and maximum 
interest rates specified above, the interest rate you will pay will be determined by the Treasury Rate 
at the time the loan is made and the additional amount you will be charged will be determined by your 
credit history. 
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Determination of Loan Amount and Borrowing.  If you are approved by Snap-on Credit, the loan 
amount for which you will be approved will be an amount equal to the initial license fee; initial inventory 
(provided the initial inventory amount does not substantially exceed the estimated initial inventory 
amount reflected in Item 7) and the Software License Fee, and for a Transfer Franchise, RA 
Acquisition that is not subject to a post-closing investigation period, less the required down payment.  
This loan will typically not be approved unless the minimum Approved Loan Amount is at least 
$25,000. 
 
Term, Payment Requirements.  You will not have any scheduled payments during the first 90 days 
after you sign the Loan and Security Agreement, although interest will accrue from the inception of the 
loan.  On the first Monday after the 90th day of the term of your loan you will make your first weekly 
installment payment of principal and interest.  The amount of each installment payment will be 
sufficient to pay your loan over 10 years less 90 days or such lesser term as specified in your credit 
approval and loan documents.  You will be required to make level payments of principal and interest 
over the applicable term of the loan, but you will be required to pay any remaining balance, accrued 
but unpaid interest, or any other amounts due under this loan with the last installment. 
 
Prepayment.  You may prepay your loan in full or in part without penalty at any time.  Prepayments 
will be applied first to any accrued but unpaid fees or interest and the remainder, if any, will be applied 
to reduce principal in inverse order to maturity and will not relieve you from continuing to make the 
same weekly payments until the Promissory Note is fully paid. 
 
Termination of your Franchise Agreement automatically makes the loan immediately due and payable 
in full without notice.  In addition, the loan may become immediately due and payable if you do not 
make timely payments according to the Loan and Security Agreement or any agreements related to 
the Loan and Security Agreement, including a van lease with Snap-on Credit or a third-party lessor.  
The loan may also become immediately due and payable if you otherwise default under these 
agreements and do not cure the default within the time permitted for cure.  Defaults include 
misrepresentations and failures to act in accordance with the terms of these agreements, such as 
failure to maintain the collateral in a secure and good condition (see the Loan and Security Agreement, 
§6 and §7).  If the loan becomes due and payable in full, you must pay the balance due on the loan, 
including any missed payments or amounts due in arrears, plus the expense of retaking possession 
of and removing or collecting, protecting and selling the collateral, court costs and reasonable 
attorneys’ fees.  Upon default, interest will accrue at the stated rate plus four percentage points unless 
otherwise limited by applicable law. 
 

RA Financing Program 
 
Unless you are purchasing a Transfer Franchise or a Renewal Franchise, Snap-on Credit provides 
you with a credit line (“RA Line of Credit”) up to the amount of $85,000 (the “credit cap”) to fund the 
acquisition of RAs from a predecessor franchisee (“RA Acquisition”) and develop additional RAs (“RA 
Development”).  If your RA Acquisition exceeds $85,000, the credit cap will be increased to equal the 
amount of the RA Acquisition.  The RA Line of Credit also allows you to pay for the cost of the 
Products you sell to customers as RA sales, which is RA Development (See Item 7 for a discussion 
of RA).  Your available credit under the credit cap will be increased by the amount of any RA 
Acquisition you later reject up to the amount of the credit cap.  You will be able to finance your RA 
Acquisition and RA Development under the RA Line of Credit for a period of time not to exceed 6 
months.  You will be able to obtain credit weekly against this credit cap in an amount equal to 75% of 
the difference between the amount you sell to customers on RA, and the amount of RA you collect 
from them in that week.  If you collect more from your RAs than you sell on RAs in any week, you will 
be charged back 75% of that amount, and your available credit under the credit cap will be increased 
by the amount of the charge.  Snap-on Credit also processes adjustments to reflect changes in your 
total RA balance, such as to reflect RA accounts written off to bad debts.  In the case of an RA account 
written off, 75% of the RA account balance being written off will be charged to you and the available 
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credit under the credit cap will be increased by the amount of the charge. 
 
You can participate in the RA Financing Program as long as you: (1) are not borrowing funds; (2) are 
not borrowing funds from a lender, other than Snap-on Credit, who requires a pledge of your business 
assets; or (3) in the case of an SBA Guaranteed loan, a pledge of your RA.  If you participate in the 
RA Financing Program, you must sign the RA Financing Agreement (attached as Appendix I.6.A).  No 
fees or interest will be accrued or charged under this Program. 
 
If you are purchasing a Transfer Franchise and your RA Acquisition financed through your Franchise 
Finance Program Loan is less than $75,000, the RA Line of Credit may be used for RA Development 
and RA Acquisition not financed through your Franchise Finance Program Loan.  The credit cap will 
be decreased to equal $85,000 less the amount of your RA Acquisition financed. Snap-on Credit will 
not offer a RA Line of Credit to you if: (1) the financed portion of your RA Acquisition is $85,000 or 
more; or (2) the credit cap is less than $10,000. 
 
You must repay the amount borrowed under the RA Line of Credit six months after you start the 
program.  Provided you qualify and the amount due is at least $10,000, Snap-on Credit may agree to 
finance this amount due through the RA Loan Program up to the maximum amount of 75% of the 
balance due on your RA accounts that have been active during the last 45 days.  If the amount due is 
less than $10,000, your Snap-on weekly invoice will be charged the full amount due. 
 
If you are not participating in the RA Financing Program, you will want funds in the amount of $85,000 
for RA Development.  
 
This RA Line of Credit for franchisees is not currently available for a Renewal Franchise but may be 
offered in the future. 
 

RA Loan Program 
 
If you apply and are approved by Snap-on Credit to participate in the RA Loan Program, you must 
sign an RA Loan Addendum (which makes this loan subject to the terms and conditions of the Loan 
and Security Agreement described under the Franchise Finance Program) and RA Loan Promissory 
Note (“RA Note”) for the balance due under the Snap-on RA Financing Program.  This loan will be 
amortized over a period of time not to exceed the time remaining on the term of your existing 
Promissory Note (not including any renewals) or, if you do not have a Promissory Note, the time 
remaining on the term of your Franchise Agreement (also not including any renewals).  You may 
request that the loan be amortized over a longer period than the remaining term of your existing 
Promissory Note, and subject to Snap-on Credit’s approval, a longer term may be granted up to the 
maximum term remaining on your Franchise Agreement.  Under the RA Note, you will be required to 
repay the amount borrowed in equal weekly installments.  If the term of your existing Promissory Note 
is 10 years, then the term of the RA Note will equal 10 years less 6 months.  The RA Note will permit 
and require prepayment as described under the Franchise Finance Program.  You will be required to 
pay a documentation fee of $100 at the time you sign your loan documents. 
 
The rate of interest for this program will be the rate being offered to new franchisees entering the 
Franchise Finance Program at the time you enter into the RA Note and will not change during the term 
of the loan.  The minimum interest rate for a new franchisee is 7.60%, an Additional Franchisee is 
6.90%, and the maximum interest rate is 10.99%.  As of January 12, 2024, the rate was between 
7.92% and 10.99% for new franchisees and between 7.92% and 10.99% for Additional Franchisees.  
Prior to entering into the RA Loan no interest or fees of any kind will be accrued or charged under the 
RA Financing Program with Snap-on described above. 
 
 

Assignment of Financing by Snap-on Credit 
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Snap-on Credit may assign the Promissory Note and Loan and Security Agreement and any 
Addendum and additional Promissory Note to a bank, or other third party.  Upon assignment, the third 
party may become a holder in due course, and claims by you against Snap-on Credit could not be set 
off against the holder of the Promissory Note.  Snap-on Credit may service the loan and receive 
servicing fees for these services if it assigns the loan to a third-party (see Loan and Security 
Agreement, Appendix I.3.A; Promissory Note, Appendix I.4). 
 
In order to enforce Snap-on Credit’s (or its assigns’) ability to collect on the borrowed funds if you 
default, you agree under the Loan and Security Agreement to waive any right under any law that would 
restrict or limit the right or ability of Snap-on Credit (or its assigns) to obtain payment (Loan and 
Security Agreement, §9). 
 

Van Requirements and Van Leasing 
 
Van Requirements under the Franchise Finance Program.  Under the Franchise Finance Program, 
you must lease a Program Van (which may be new or used and differ as to the type of van) from Snap-
on Credit.  As of the date of this disclosure document we estimate that the cost of a fully equipped 
new Program Van will be between $165,000 and $195,000.  Snap-on Credit leases vans through the 
Snap-on Credit Van Lease Program (described below) under a Vehicle Lease Agreement (a  
sample copy of which is attached as Appendix I.7).  If you are accepting assignment of an existing 
lease, you will also sign a Vehicle Lease Assumption Agreement (a sample copy of which is attached 
as Appendix I.7.B.). 
 
Snap-on Credit will waive the requirement that you lease a Program Van from a designated source if 
you acquire a van free and clear (that is, with no ongoing payment obligations like a lease or loan 
payment).  Snap-on Credit may also waive this requirement if Snap-on Credit provides you with 
financing to purchase your franchise from a current franchisee.  In all cases, you must acquire a van 
which meets the requirements and specifications of the Snap-on Program, and you must meet all 
other requirements of the Franchise Finance Program, including age and other limitations on the van. 
 
Lessor/Creditor other than Snap-on Credit.  If you do not participate in the Franchise Finance 
Program and you finance or lease from a source other than Snap-on Credit, you will negotiate the 
terms of your financing directly with the third-party van financing company. 
 
Snap-on Credit Van Lease Program.  The van lease typically requires that you pay the first month’s 
lease payment in advance.  There is no security deposit. 
 
Your weekly or monthly expense for the van is determined by the cost of the van, the lease rate of 
interest at the time the van is leased, your credit and the residual purchase price (the purchase price 
for the van at the end of the lease term). 
 
Unless you are accepting assignment of an existing lease, the lease rate of interest is fixed at least 7 
days prior to signing your lease.  For a 72-month van lease, the lease rate will be equal to the yield on 
comparable term U.S. Treasury Notes as published by the Wall Street Journal at the time the lease 
rate is fixed plus an additional amount of 4% to 8.5%, subject to a minimum lease rate for a new 
franchisee of 7.60% and an Additional Franchisee of 6.90% and the maximum lease rate of 10.99%, 
or if lower, the maximum rate permitted by applicable law.  As of January 12, 2024, the annual lease 
rate was between 7.90% (the yield on a 72-month T-note of 3.9% plus 4.0%) and 10.99% (the 
maximum interest rate) for a new franchisee and for an Additional Franchisee. 
 
For a van with a cost of $165,000, as of January 12, 2024, the estimated weekly and monthly cost, 
using a lease rate of 7.90% is $624 per week ($2,705 per month), and using a lease rate of 10.99% 
is $687 per week ($2,977 per month).  For a van with a cost of $195,000, as of January 12, 2024, the 
estimated weekly and monthly cost, using a lease rate of 7.90% is $738 per week ($3,197 per month), 
and using a lease rate of 10.99% is $812 per week ($3,518 per month).  This estimated lease payment 
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does not include the van delivery charge, documentation fee, sales tax, van insurance, title fee and 
license fee you will be required to pay.  See Items 6 and 7 for a further discussion of these charges. 
 
It is possible that you may acquire a used van which has a higher monthly payment, which we estimate 
will not exceed an additional $50.00 per month in excess of the monthly lease payment for a new van, 
but the total payments you make during the lease term should be less than the total payments during 
the lease term for a new van.  If the van you choose was previously leased by another franchisee, you 
may be required to assume the obligations of the existing lease, in which case the terms of the lease 
may vary from those described above.  The exact cost of your lease payment will depend on the cost 
of the van, any required down payment, the residual, the lease term available for that van and the 
lease rate in effect at the time you sign your van lease.  Rates will be fixed at least 7 days before you 
sign your lease.  This lease payment is paid weekly in advance of the payment due date specified in 
the lease. 
 
Vans leased from Snap-on Credit may be financed through various sources, including in some cases, 
a lease of the van from a bank or other lender by Snap-on Credit and a sublease to you.  A vehicle 
lease agreement or other financing agreement between a bank or other lender and Snap-on Credit 
may include a pledge of security or subleasing arrangement.  Your specific van lease may include a 
subordination of certain rights to Snap-on Credit’s existing financing agreement for the van and the 
option of an identified lender or lessor to redirect your payments from Snap-on Credit to such third-
party lender or lessor.  Regardless of such arrangement, so long as you are not in default of your 
lease, you will, enjoy the rights of quiet enjoyment under your lease, subject to you remaining in 
compliance under your Franchise Agreement and all other agreements with Snap-on or Snap-on 
Credit. 
 
At the end of the lease, you will have an option to purchase the van as follows:  (i) if it is a new van, 
the residual or price at which you can purchase your van will be equal to 10% of the original cost of 
the van; (ii) if it is a used van, the residual will be a) 10% of the capital value of the van at the time you 
enter into the lease, b) 10% of the original cost of the van, or c) $1.00.  The higher the residual, the 
lower your monthly payments.  While Snap-on Credit prefers the $1.00 residual for a used van, it 
determines the actual residual with a goal of keeping the monthly lease payment no greater than 
$50.00 more than the monthly lease payment for a new van. 
 
If you do not elect to purchase the van, you must return it at your cost to a location designated by 
Snap-on Credit in the same condition it was delivered to you, reasonable wear and tear excepted, 
otherwise you will be required to pay for the cost of refurbishing the van. 
 
You may be permitted to terminate your lease early.  If you do, you must pay all invoiced and 
outstanding amounts due plus one month’s lease payment and return the van to Snap-on Credit.  If 
you elect to purchase the van during the term of the lease, you will also have to pay the discounted 
value of the remaining lease payments, plus the purchase option (calculated at the lease rate).  If your 
lease allows you to terminate and return the van at any time during the term of the lease, you will have 
to pay for the cost of refurbishing and the cost of returning the van to a destination designated by 
Snap-on Credit. 
 
If your Franchise Agreement terminates, provided you do not become a franchisee in another List of 
Calls and return the van, you will be responsible for all outstanding amounts due, including weekly 
payments through the end of the month of termination, a termination fee equal to one month’s lease 
payment and the cost of refurbishing the vehicle and you are responsible for the cost of returning the 
van to a destination designated by Snap-on Credit.  You are also required to give written notice to 
Snap-on Credit 14 days prior to terminating your lease.  Default under your lease may lead to default 
of your Franchise Agreement and your Franchise Finance Loans, if any.  Snap-on Credit or any other 
financier may assign the lease or other financing transaction without notice to you (Vehicle Lease 
Agreement, Appendix I.7, §17).  Upon assignment the assignee may have rights that prevent you from 
setting off claims you may have against Snap-on Credit. 



 

 31 02/24 

 
You are required to assist Snap-on Credit in completing the titling and registration of your van. 
 
Used Program Vans More than 4 Years Old.  If you are purchasing a Transfer Franchise or 
Additional Franchise by purchasing assets from an existing franchisee and the agreement you reach 
with the selling franchisee includes a Program Van that is older than 6 years old and used by that 
franchisee in the franchise business, you may purchase or lease the used Program Van as the 
primary van to operate your franchise business, with our approval of the type and condition of the 
van.  If the Program Van meets our brand standards and is in good operating condition, we will not 
unreasonably withhold our approval of a used Program Van that is more than 6 years old. (There is 
nothing prohibiting you from purchasing a non-program van from an existing franchisee, but the non-
Program Van may not be the primary van used to operate your business and if the van has our 
trademarks, the trademarks on the van must meet our current brand standards.) If you elect to lease 
the approved used Program Van or any other Program Van that is more than 4 years old, and meet 
the requirements of Snap-on Credit, you may lease such a van from Snap-on Credit.   
 
Subject to Snap-on Credit's approval, you may be able to assume an existing Snap-on Credit Van 
Lease from the franchisee you are purchasing assets for a Transfer Franchise or Additional 
Franchise.  Snap-on Credit may limit the type of van it may lease or discontinue leasing used 
Program Vans older than 6 years old.  Also, if you lease a used Program Van that is older than 4 
years old, you will be required to pay up to 20% down and will be required to pay a security deposit 
equal to one month’s lease payment.  The available lease term will be based on the cost and the 
age of the vehicle.  The estimated van lease payment for a used van is $490 per week ($2,125 per 
month) to $491 per week ($2,128 per month) based on a 36-month lease term for a lease amount of 
$65,000 (lease amount means the cost of the van minus the down payment); $595 per week ($2,578 
per month) to $596 per week ($2,584 per month) based on a 48-month lease term for a lease 
amount of $100,000.  These estimated van lease payments are calculated based on the lease rate 
effective January 12, 2024, and do not include the van delivery charge, documentation fee, sales 
tax, van insurance and license fees you will be required to pay.  See Items 6 and 7 for a further 
discussion of these charges.   
 
It is possible for you to lease a used van for a 60-month term in rare circumstances for more 
expensive vans.  The exact cost of your lease payment will depend on the cost of the van, the 
required down payment, the lease term available for that van and the applicable lease rate.  This 
lease payment is paid weekly in advance (that is, prior to the month covered by the payment).  You 
will have an option to purchase the van as follows:  (i) if it is a new van, the residual or price at which 
you can purchase your van will be equal to 10% of the original cost of the van; (ii) if it is a used van, 
the residual will be a) 10% of the capital value of the van at the time you enter into the lease, b) 10% 
of the original cost of the van, or c) $1.00.  The higher the residual, the lower your monthly 
payments.   
 
You may be permitted to terminate your lease early.  If you do, you must pay all invoiced and 
outstanding amounts due and either return the van to Snap-on Credit or purchase the van.  If your 
lease allows you to return the van, in addition to paying off your lease obligations, you will also be 
responsible for a termination fee in the amount of one month’s lease payment, the cost to return the 
van and the cost to refurbish the van.  If you elect to purchase the van, in addition to paying your 
lease obligations, you will also be responsible for paying the lease purchase option.  You will not 
otherwise be permitted to terminate this lease before expiration for any reason.  If you terminate 
your franchise or cease operating your additional van, your lease obligation will continue and you 
must make all payments as scheduled under the lease (unless you choose to terminate as 
previously set forth).  Default under your lease may lead to default of your Franchise Agreement(s) 
and your Franchise Finance Loan, if any.  Snap-on Credit or other lessor may assign the lease 
without notice to you (Vehicle Lease Agreement, Appendix I.7, §17).  Upon assignment, the 
assignee may have rights which may not be set off by any claims you may have against Snap-on 
Credit or a third-party leasing source. 
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Unless you are accepting assignment of an existing lease, the lease rate of interest is fixed at least 7 
days prior to signing the lease.  The lease rate will be equal to the yield on comparable term of U.S. 
Treasury Notes published by the Wall Street Journal plus an additional amount between 7% and 
8.5%, subject to the maximum rate permitted by applicable law.  As of January 12, 2024, the lease 
rate that would be charged for the 36-month lease described above would be 10.89% (the yield on a 
36-month Treasury Note as of January 12, 2024, of 3.89% plus 7%) to 10.99% (the maximum lease 
rate) and the lease rate that would be charged for the 48-month lease described above would be 
10.86% (the yield on a 48-month Treasury Note as of January 12, 2024, of 3.86% plus 7%) to 
10.99% (the maximum lease rate). 
 
Maintenance Fee.  You will be responsible to maintain your leased van in good condition.  You are 
required to participate in the van maintenance program and you will pay an additional $75 per week 
($325 per month) van maintenance fee.  Snap-on Credit may, in its reasonable discretion, waive the 
requirement that you participate in the van maintenance program based on your equity and/or 
experience and type of van being leased.  Maintenance fee payments are used as a fund from which 
certain of your maintenance obligations can be paid.  While this fee amount will not cover all of your 
maintenance needs, in most cases it will cover a majority of routine maintenance expenses.  Snap-on 
Credit currently pays up to $10.00 per participating franchisee per month to the administrator of the 
van maintenance program, but this amount is subject to change at any time.  On the effective date of 
this disclosure document, the van maintenance program is administered by an unrelated third party, 
but Snap-on, Snap-on Credit or one of their affiliates may, in the future, administer the van 
maintenance program and in such event payments would be made to them.  In the event you terminate 
your van lease earlier than the scheduled termination date, or do not elect to exercise any purchase 
option at the scheduled termination date, you will forfeit any balance in the maintenance fund.  
 
Third-Party Agreements and Payment of Lease and Maintenance Fees.  You must enter into 
separate agreements with Snap-on Credit or third parties containing the terms and conditions of the 
van lease and the requirements of the van maintenance program.  Under the Franchise Finance 
Program, payment is made through weekly direct debits in an amount sufficient to cover the van lease, 
van maintenance fee payments and Promissory Note payments. Snap-on Credit will apply funds you 
pay in any month first to pay the van lease, if included in the direct debit amount, and next to pay the 
holder of the Promissory Note.  If your monthly lease payment is not included in the weekly direct 
debit, you will be responsible to make your van lease payments directly to the third-party van leasing 
company.  This debited amount will be paid to Snap-on Credit in advance or in arrears, as the case 
may be, of each month’s lease and van maintenance fee payment due date.  You must also pay any 
shortages or extra charges provided under your van lease and any maintenance expenses not 
covered by the van maintenance fee payments. 
 

Alternative Financing through Outside Lender 
 
As an alternative to financing your initial investment through Snap-on Credit, you may elect financing 
through an outside lender.   
 

Credit Programs 
 
Snap-on Credit, at its option and in its sole discretion, makes Credit Programs available to you to 
finance certain sales to customers.  The primary program, as of the date of this disclosure document, 
is the Extended Credit Program.  You are not required to participate in any Credit Programs, including 
the Extended Credit Program, but if you elect to do so, you will be required to abide by all of the terms 
of the applicable Credit Program.  Snap-on Credit may amend, terminate or supplement any or all of 
the Credit Programs at any time. 
 
Under the Extended Credit Program, you receive credit for Products sold immediately after the sale 
rather than waiting for the customer to pay for the Product over time.  Under certain other programs 
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that you may elect to participate in, Snap-on may make direct sales to customers on your List of Calls 
on a subscription basis and you will receive credits as the customers make subscription payments. 
 
Extended Credit Program.  If you elect to participate in the Extended Credit Program, you agree to 
collect on these accounts and timely remit the collections to Snap-on Credit, assist in repossessions, 
repurchase certain repossessed Products and other merchandise and participate in losses as well 
as to adhere to the requirements for use of electronic commerce in accordance with the terms of the 
Franchisee Servicing Agreement between you and Snap-on Credit (the “Franchisee Servicing 
Agreement”).  See Appendix I.2.A.  If the entity that signs the Franchisee Servicing Agreement is 
owned by a trust, you will be asked to sign the Addendum, which may be found at Appendix I.2.B.  It 
is important that you carefully review, become familiar with, and are comfortable with your obligations 
if you participate in the Extended Credit Program. 
 
As a participant in the Extended Credit Program, you must set up the Snap-on Credit software 
interface and complete the Snap-on Credit Automated Remittance Agreement, a copy of which is 
attached as Appendix I.8.  You will use the automated credit application submission process within 
the interface to send the application and receive approval to enter into a Credit Sale Contract, also 
referred to as an Extended Credit contract (an “EC Contract”), each time a customer at stops on your 
List of Calls, makes a purchase on credit under this program.  Provided the Snap-on Credit 
underwriting criteria is met, you may then choose to assign the EC Contract to Snap-on Credit with 
limited recourse to you for bad debts.  Before entering into the EC Contract, we recommend you obtain 
pre-approval from Snap-on Credit.  Certain states will require you to provide customers with additional 
discourses.  When Snap-on Credit does not provide approval, you may be able to assign certain 
unapproved EC Contracts subject to full recourse to you as provided in the Snap-on Credit Program 
Manual or related program terms.  Reporting and updates to customer balances are obtained through 
the interface.  Snap-on Credit provides you with the capability of writing electronic EC Contracts 
(paperless, with a hard copy provided to the customer).  To use the electronic EC Contract program, 
you must use an apparatus that accepts electronic signatures. 
 
Under the Franchisee Servicing Agreement, you agree to collect from customers on accounts that you 
have written and from customers with accounts which you did not write, but you now service.  When 
you start your business, you will be assigned the accounts of customers that you did not write when 
those customers are located at locations on your List of Calls.  It is an important part of the Snap-on 
Program that the customers receive regular service.  For this reason, under the Franchisee Servicing 
Agreement, you agree to collect the payments from customers and remit those payments to Snap-on 
Credit weekly.  As in the case of RA sales, we believe that this weekly contact gives you a better 
opportunity to make additional sales to customers.  You must remit the monies collected to Snap-on 
Credit electronically by use of the interface to authorize Snap-on Credit to direct debit your business 
checking account weekly for the amount of funds collected.  Because you elected to participate in the 
EC Program, because you regularly are servicing the customers, and because the benefits of the 
Credit Programs made available to you factor in your assistance, you do not receive direct 
compensation from Snap-on Credit for the collection and remittance of payments under the Extended 
Credit Program. 
 
When Snap-on Credit receives and accepts an EC Contract, Snap-on Credit will advise Snap-on to 
credit your Snap-on statement for the total net cash price of the sale less the applicable EC Reserve 
Requirement, which is held by Snap-on to help pay your share of bad debt losses and other 
obligations.  The EC Reserve Requirement is determined by Snap-on Credit and will range between 
0% and 15%.  The total held by Snap-on as a reserve will generally not exceed the Reserve 
Requirement percentage and in any event, should not exceed 15% of the total outstanding balance of 
EC Contracts you assign to Snap-on Credit, plus any others that you service but may not have written.  
In determining your EC Reserve Requirement, Snap-on Credit considers your EC Contract 
delinquency, credit quality and performance with respect to collection of EC Contracts and other 
serviced paper.  It is possible that you will be given the opportunity to participate in a program in which 
you will use a portion of this EC reserve to pay for your cost of participating in such other program, 
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which will decrease your EC reserve accordingly.  Although not obligated to do so, Snap-on currently 
credits any excess of this reserve to you through a credit to your Snap-on statement four times a year. 
 
Your share of bad debt losses will generally not exceed 25% of the outstanding balance due from the 
customer on your assigned EC Contracts, except that Snap-on Credit may charge you 100% of the 
unpaid final balance of any EC Contract if (i) Snap-on Credit determines the terms of your Agreement 
with Snap-on Credit were violated, including, but not limited to, fraudulent or other improper actions 
on your part (or your employee(s)’ part), the failure to remit payments collected from the customer, the 
failure to notify Snap-on Credit of the repossession, return or trade of merchandise covered by an EC 
Contract, any misrepresentations to Snap-on or Snap-on Credit, or other relevant violations of your 
agreement with Snap-on Credit or (ii) the EC Contract is written and assigned to Snap-on Credit 
subject to a full recourse arrangement you agree to at the time of assignment. 
 
Because control of delinquency and loss is so important to the success of this program, your 
participation in certain programs may be limited by Snap-on Credit if you fail to meet the delinquency, 
loss, and volume metrics established for you from time to time by Snap-on Credit.  Also, certain 
aspects of the Credit Programs may be unavailable to you in your first year of business. 
 
If you are a participant in the Credit Programs at the time you are acquiring a Renewal Franchise and 
your Renewal Franchise will be in a different name than your existing franchise agreement, you must 
assign any outstanding obligations under the Franchisee Servicing Agreement to the company 
acquiring the Renewal Franchise (See Appendix I.3.E). 
 
Snap-on Credit may assign all or any portion of its rights under the Franchisee Servicing Agreement, 
including any EC Contracts held under the Franchisee Servicing Agreement. 
 
Repossessions.  If you choose to participate in the Credit Programs, including the Extended Credit 
Program, you agree to assist Snap-on Credit in repossessions and to repurchase Products or other 
merchandise which you sold or leased or which is security for EC Contracts written by others and 
assigned to you to service and which Snap-on Credit later repossesses (with or without your 
assistance) after a customer default.  Your repurchase price will generally be the fair market value as 
of the date of repossession of the Products or other merchandise under the applicable EC Contract.  
At the time Products or other merchandise are repossessed, Snap-on Credit will generally charge 
you 25% of the net bad debt loss on the contracts you originated covering such repossessed Products 
or merchandise under the Extended Credit Program, except Snap-on Credit may charge you 100% of 
the net bad debt loss if (i) Snap-on Credit determines that improper actions on your part (or your 
employee(s)’ part) are involved (as defined in the Franchise Servicing Agreement), including, but not 
limited to, the failure to remit payment collected from the customer, the failure to notify Snap-on Credit 
of the repossession or any misrepresentations to Snap-on or Snap-on Credit or (ii) the EC Contract is 
written and assigned to Snap-on Credit subject to a full recourse arrangement you agree to at the time 
of assignment.  Sometimes your purchase of repossessed Products or other merchandise may cause 
you to have all of the rights and obligations of a secured party of the customer regarding the 
repossessed Products or other merchandise.  This means you may have the duty to give the 
customer notices and repay the customer for any excess proceeds you realize on later resale of the 
Products or other merchandise.  Since the terms of the Credit Programs made available to you factor 
in the value of your assistance in repossessions and your agreement to repurchase certain Products 
and other merchandise, you do not receive compensation from Snap-on Credit for performing these 
functions. 
 

Snap-on Open Accounts 
 
You may enter into short-term credit sales contracts with businesses (“Open Accounts”) on 30-day 
terms or 30-60-90 day terms and request that we accept assignment of them.  We will charge you for 
the total unpaid amount of an Open Account if the customer fails to pay us within forty-five (45) days 
of invoice on 30-day accounts or within 7 days of any installment date for 30-60-90 day accounts but 
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will credit you for any payments later made on these accounts.  The Snap-on Program governs Open 
Accounts.  The terms of these accounts may change during the term of your Franchise Agreement. 
 

General 
 
Finance Program Changes.  For all of the financing programs offered by Snap-on Credit or Snap-
on, the description above is effective as of the date of this disclosure document only, and Snap-on 
Credit or Snap-on may discontinue offering or revise or modify any program at any time.  These 
modifications may include new and different credit programs with qualifications, credit availability and 
loss liability different from those now in effect (for example, Snap-on Credit may provide otherwise 
unavailable credit for customer purchases if you accept increased liability or additional recourse for 
the sale).  These modifications may also include charges for certain programs as described in the 
Programs Manual. 
 
Security Interest.  For each of the finance programs described above, unless otherwise specified, 
Snap-on or Snap-on Credit, as the case may be, will secure your obligation by a first security interest 
in your business assets including all inventory, tools, parts, equipment, chattel paper, contract rights, 
accounts, business vehicles, reserve accounts and all replacements and proceeds. 
 
Personal Guarantee.  The principal owner or owners of a Franchisee, as well as all trustees (if entity 
owning Franchisee is a trust), will be required to jointly and severally personally guarantee all 
obligations of the corporation, limited liability company or other legal entity under all finance programs 
described above. 
 
Arbitration; Waiver.  For each of the finance programs described above, all disputes under the 
applicable program documents are subject to arbitration (after mediation) and you agree to waive your 
right to a jury trial and in the case of the Snap-on Credit Van Lease Program, you waive any claims 
against Snap-on Credit arising out of the use or warranty of the van (Sections 6, 26 and 28 of the 
Vehicle Lease Agreement). 
 
The Franchisee Servicing Agreement, the Vehicle Lease Agreement and the Loan and Security 
Agreement contain grounds for termination of those agreements and acceleration of your obligations, 
separate from grounds for termination of the franchise set forth in your Franchise Agreement.  
Termination of any of those agreements as a result of a default creates a default under your Franchise 
Agreement. 
 
 

ITEM 11 
FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND TRAINING 

 
Except as listed below, we need not provide any assistance to you. 
We agree in the Franchise Agreement to provide several services to you.  It does not specify whether 
we must provide them before or after you begin to operate under your franchise. 
 
Obligations We Will Perform Before You Open Under Your Franchise.  We will perform the 
following obligations before you begin to operate under your franchise: 
 
Sale of Products.  We will make available an initial inventory of Products, which you may purchase 
at our suggested retail price, less any discounts in effect when we receive your orders.  We can change 
the Products, suggested retail prices, and available franchisee discounts without notice (Franchise 
Agreement, §7.A.). 
 
 
Technology Package.  Except franchisees purchasing a Renewal Franchise, we provide you, without 
cost to you, with a technology package that includes your computer, loaded with applicable software, 
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a printer and other hardware if needed to sell software (Franchise Agreement, §8.H.; Addendum to 
Snap-on Tools Franchise Agreement (Renewal Franchise). 
 
Franchise Brand Handbook and Other Manuals.  We will provide you with access to a Franchise 
Brand Handbook that contains mandatory and suggested specifications, standards and operating 
procedures.  Any required specifications, standards or procedures are to protect the Snap-on brand 
and are not intended to control the day-to-day operation of your franchise business, which is your 
obligation.  If you choose to participate in the Snap-on Credit Programs, you will also be provided a 
separate Snap-on Credit Program Manual on the required and suggested policies and procedures for 
the Snap-on Credit Programs.  The Handbook and Manual will be provided in electronic format on a 
Snap-on sponsored intranet site known as the Franchisee Portal and will be licensed to you for the 
duration of your Franchise Agreement or in the case of the Snap-on Credit Program Manual, during 
the term of your Franchisee Servicing Agreement.  You will be required to return or destroy and provide 
a certificate of destruction (at Snap-on’s option) for all print copies and delete all electronic copies of 
the Franchise Brand Handbook in your possession when you cease operation as a franchisee 
(Franchise Agreement, §5), as well as any copies of the Snap-on Credit Program Manual (Franchisee 
Servicing Agreement, §17). 
 
Training.  We will conduct an initial training program for you or your Store Manager.  A renewal 
franchisee will not receive this training (Franchise Agreement, §7.C.; Addendum to Snap-on Tools 
Franchise Agreement (Renewal Franchise)). 
 
Time between Signing the Franchise Agreement and Opening of Your Franchise.  Typically, the 
length of time between signing the Franchise Agreement and the beginning of operations ranges from 
two to ten weeks. You agree to this time period separately with us. Factors affecting the length of this 
period include obtaining financing, obtaining a van, equipping the van with any necessary fixtures and 
the initial inventory of Products, and completing our training program.  Depending on whether you 
receive a fully merchandized van, you will be required to spend between 10 and 60 hours to inventory 
and if necessary, merchandise your van with the initial inventory. 
 
Obligations to be met by us During the Operation of Your Franchise.  We will provide the following 
services after you begin to operate under your franchise: 
 
Sale of Products.  We will make Products available to you for purchase at our suggested price, less 
any discounts in effect when we receive your orders.  When we receive an order, we will use 
reasonable efforts to ship all Products you order promptly to you or to another recipient at your 
direction.  All sales of Products will be made on our standard terms of sale which are in effect at the 
time of the sale.  You must pay all amounts due us through such means as we may prescribe in the 
Snap-on Program.  We currently require that you pay us by direct debit of your bank account.  We 
may refuse to ship additional Products to you while amounts due are unpaid or if your purchases and 
other charges exceed your credit limit.  Also, there may be production delays, shipment delays, or 
other reasons why, in spite of our reasonable efforts, we cannot deliver Products you order in a timely 
manner.  We are not liable for any delays in shipment, or for failure to make any delivery of Products, 
because you did not pay invoices when due or exceeded your credit limit, or if we use reasonable 
efforts to deliver the Products (Franchise Agreement, § 7.A.). 
 
Prices.  On a regular basis, we provide you with updated suggested prices for the Products 
(Franchise Agreement, §8.F.). 
 
General Assistance.  As we deem appropriate, we will provide you with reasonable access to 
information regarding the Snap-on Program, together with suggested business forms and ideas for 
bookkeeping and operational methods, inventory control methods, Product knowledge, and sales and 
marketing techniques for the operation of a Snap-on franchise (Franchise Agreement, §7.B.). 
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Modifications of the Snap-on Program.  We (and our subsidiaries and affiliates) may change or 
modify the Snap-on Program, including the adding or removing of Products, adopting and using new 
or modified Trademarks or deleting Trademarks or copyrighted materials, and modifying methods for 
selling Products (Franchise Agreement, §6.) 
 
Advertising.  We conduct advertising of Snap-on Products in print media and electronically, such as 
trade magazines and other media including online social media sites, which are national in scope.  We 
also provide you with digital content that you may use to advertise to customers on your List of Calls.  
This advertising is created both in-house and through national advertising agencies.  Advertising may 
also be done through race events, as well as through specialized program vans that are intended to 
help you sell tool storage, diagnostic units, equipment items, and/or other Products.  We may also 
conduct certain other specialized or regional advertising promotions during the term of your Franchise 
Agreement, and we may make arrangements for certain promotions where suppliers to the automotive 
aftermarket will supply coupons or other discount certificates to customers on the List of Calls.  If you 
participate, you will accept these coupons or certificates in accordance with the terms of the promotion 
(as we announce), and the sales you make under the promotion may be subject to a handling charge.  
Any handling charge will result in a reduced discount in your purchase price for these Products.  We 
are not required to advertise in the area in which your List of Calls is located. 
 
All advertising and promotional materials you use must comply with brand guidelines which we publish 
through the Brand Handbook and that tell you how to use the Snap-on trademarks.  If you decide to 
advertise in print, promotional materials may be purchased from any source.  These materials may 
only be used to advertise to customers and potential customers on your List of Calls.  You are not 
allowed to create any advertising or promotional materials for Snap-on Credit financing. 
 
While not required, it is recommended that you use sales materials and BA items to aid in your Snap-
on business.  BA items are items such as jackets, t-shirts, hats, coffee mugs and similar items bearing 
the Snap-on trademark, which you use to help you sell Products and are not intended for separate 
resale.  BA items are purchased from Snap-on licensed suppliers or Snap-on and are not returnable 
either to the licensed suppliers or Snap-on.  It is up to you to determine whether and how much BA 
items you purchase.  Certain Product promotions come packaged with BA items.  If you purchase 
these promotions, the BA is included in the price and not returnable.  Since you alone bear the financial 
risk for BA items, it is important that you make purchases carefully. 
 
There is no advertising council of franchisees and we currently have no plan to form one.  You are not 
required to participate in any advertising cooperative or any other advertising fund. 
 
Computer System/Point of Sale System.  We provide franchisees (other than Renewal 
Franchisees) at no additional cost to you, with a technology package, which currently includes a 
computer, a docking station, a printer, scan bay device (for updating diagnostic software on diagnostic 
scan units), and various components that enable you to run the proprietary software described below 
and which allows you to manage the day-to-day operation of your business.  The exact content of the 
technology package may be changed from time to time in our reasonable discretion.  The technology 
package with software allows you to place orders for Products with us, keep accurate pricing 
information, print customer receipts, prepare and submit Credit Sales contracts to Snap-on Credit, 
make payments to Snap-on Credit, process credit card transactions, keep track of amounts owed to 
you by a customer and generally do all of your recordkeeping through this system. 
 
If you are purchasing a Renewal Franchise and your computer and other hardware components do 
not meet Snap-on’s then-current requirements, you will be required to purchase the necessary 
computer and/or other hardware components at your cost and expense. 
 
We reserve the right to require that you change your computer and other hardware components from 
time to time during the term of your Franchise Agreement at your cost and expense.  While we 
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currently estimate the cost of the technology package to be approximately $3,200, at the time of a 
change, the cost may have increased. 
 
You are required to have a separate computer and applicable software for each franchise you operate. 
 
Snap-on Chrome Software Package.  Before you begin operations, we will train you in using Snap-
on Chrome during your Franchise Store Management Training, and your List of Calls will be loaded 
into your computer at that time (see “Snap-on’s Training Program” below).  Once you begin operations, 
we suggest you keep your computer records up-to-date by entering all orders you place with us and 
all customer tool orders into the computer.  This includes cash sales, subscription sales, Revolving 
Accounts, Extended Credit Contracts, and Open Accounts. 
 
Provided you enter all stock orders, customer transactions and required adjustments properly, Snap-
on Chrome will also generate inventory and sales reports that you may use to prepare stock orders 
and which you and Snap-on will use to evaluate your business.  Snap-on Chrome enables you to 
transmit and receive stock orders and other information via electronic transmission.  Customer 
invoices can be printed and provided or emailed to the customer. 
 
Most franchisees accept credit cards and use the credit card payment processor and devices that will 
communicate with Snap-on Chrome.  As of the date of this disclosure document, that credit card 
payment processer is Paymentech, and the supplier of the credit card processing device is Verifone.  
The Verifone device is the only credit card processing device that will communicate with Snap-on 
Chrome.  If you choose to use the credit card processing device provided by Verifone, they will ask 
you to sign the Franchisee Adoption Agreement attached as Appendix I.1.D, and Paymentech will be 
your card payment processor.  Paymentech will ask you to sign the Merchant Application and 
Agreement attached as Appendix I.1.E. 
 
We have developed an interface with Snap-on Chrome, also known as the Business Management 
Portal (“BMP”), to allow you to view commonly used reports, access your weekly statement and pay 
your weekly statement by authorizing us to direct debit your business checking account for the amount 
you authorize each week.  BMP is the only way to pay your weekly statement and you will need to 
login to set-up your account before you can start using BMP. 
 
The Chrome Software Package may contain other web-based and local software applications.  We 
provide you with Chrome Express+, which is a web-based application that extends the point of sale 
functions to tablets and other devices, and you can use this with an internet connection and browser 
to prepare customer invoices or credit contracts off the van if you have a tablet or other device.  This 
can be most helpful if you have an employee(s) assisting you with your business.  
 
You initially pay a one-time Software License Fee of $2,800 plus applicable taxes (see Item 5) and a 
monthly development, maintenance, and support fee of $90.00 for the Chrome Software Package and 
electronic communications.  This fee may be changed by Snap-on during the term of your Franchise 
Agreement. 
 
You are required to use various third-party software in order to use Snap-on Chrome.  As of the 
Effective Date of this disclosure document, there is no charge for such use by the third-party vendors, 
although this may change during the term of your Franchise Agreement. 
 
We may require through the Snap-on Program that you purchase and use additional or different 
software during the term of your Franchise Agreement. 
 
We will have independent access to the information and data on your computer regarding customer 
data, Product inventory and sales information.  You grant us a license to use this information for our 
business purposes (Software License, Development, Maintenance, and Support Agreement, §3.2). 
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Franchisee Web Page.  We currently have a web site [franchisee name].snapontools.com, which we 
make available to franchisees for Franchise Web Pages.  This is currently made available to the 
franchisees without any cost to the franchisee; however, we may in the future impose a charge for this 
service and may terminate this support at any time.  As long as we offer this support, you are required 
to participate and sign the Franchisee Web Page and Social Media Agreement attached as Appendix 
I.9.  Under this Agreement, we may at any time substitute the web site with a different site or cease 
providing the support for this program. 
 
E-mail Address.  We also provide to every franchisee an email address under the snapon.com 
domain.  The address format for the email address is usually firstname.lastname@snapon.com, and 
franchisees can access the web mail function at http://access.snapon.com using a username we 
assign to you and password you will create.  Franchisees should check the Snap-on web email system 
regularly as we distribute important communications and notifications via email.  You will need to have 
a reliable internet service to support this communication. 
 
Other Electronic Communication.  We make additional information available to you on the internet 
and you will need a reliable internet service to access this information.  Because of the constant 
changes in electronic communication, we may also require during the term of your franchise that you 
subscribe or purchase, at your expense, certain computer equipment, software, web pages/sites, 
intranets or other services for communicating (with us, customers and/or others), invoicing and/or 
other franchise operations.  We may require that any and all communications with us be made through 
the internet or such other electronic medium as we designate.  We are not liable for any damage to 
you, including lost profits, delayed orders or the like which are the result of any outage or delay related 
to electronic transmission of information, whether by the internet or otherwise, or as a result of your 
failure to access the information.  The specifications for electronic communication may change during  
the term of your Franchise Agreement.  We cannot estimate future costs for such changes that may 
occur. 
 
Brand Handbook.  Snap-on currently makes the Franchise Brand Handbook available on the 
Franchisee Portal, which is an intranet site available to Snap-on franchisees.  The table of contents of 
the Franchise Brand Handbook as of February 16, 2024 and the one effective March 1, 2024 are set 
forth in Appendix L.1.  As of February 16, 2024, the Franchise Brand Handbook has a total of 54 
pages, plus appendices containing an additional 21 pages. The Franchise Brand Handbook effective 
March 1, 2024 has the same number of pages. We may revise the Franchise Brand Handbook or 
introduce other manuals at any time during the term of your Franchise Agreement and may do so 
electronically or by paper or a combination thereof (Franchise Agreement, §6). 
 
Snap-on Credit Program Manual.  Snap-on Credit currently makes the Snap-on Credit Program 
Manual available on the Franchisee Portal.  The table of contents of the Snap-on Credit Programs 
Manual as of February 16, 2024, is set forth in Appendix L.2.  As of February 16, 2024, the Snap-on 
Credit Program Manual has a total of 29 pages, plus appendices containing an additional 21 pages.  
Snap-on Credit may revise the Snap-on Credit Program Manual or introduce other manuals at any 
time during the term of your Franchisee Servicing Agreement and may do so electronically or by paper 
or a combination thereof (Franchisee Servicing Agreement, §17). 
 
Snap-on’s Training Programs.  Before you begin the operation of your franchise, we provide you 
with Snap-on Franchise Store Management Training.  You or in the case of an Additional Franchise 
your Franchise Store Manager must complete Snap-on Franchise Store Management Training.  Snap-
on Franchise Store Management Training is not provided to you if you are purchasing a Renewal 
Franchise. 
 
As of February 16, 2024, we provide the following Snap-on Franchise Store Management Training.  
The amounts of time allocated to each training component on the chart below are an estimate of the 
amount of time devoted to each component. 
 

mailto:firstname.lastname@snapon.com
http://access.snapon.com/
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TRAINING PROGRAM 

 

Subject 
Hours of 

Classroom 
Training 1 

Hours of Field 
Training 2 Location 3 

Initial Classroom Training includes:    
Orientation on Being a Snap-on Franchisee 4.5  Grapevine, TX or 

online 
Business Understanding 5.4  Grapevine, TX or 

online 
Selling/Collection Skills 13.25  Grapevine, TX or 

online 
Computer Training 7.5  Grapevine, TX or 

online 
Introduction to Product Knowledge – Basics 7  Grapevine, TX or 

online 
Credit Programs 3.75  Grapevine, TX or 

online 
Product Knowledge – Hand Tools 5.75  Grapevine, TX or 

online 
Product Knowledge – Tool Storage 4  Grapevine, TX or 

online 
Product Knowledge – Power Tools 2.1  Grapevine, TX or 

online 
Diagnostics/Equipment 2.25  Grapevine, TX or 

online 
Review/Practice 11  Grapevine, TX or 

online 
In-Field Training Application of the Snap-on 
Program (“Field initial training”) 

 135 hours (45 
hours per week) 

In your Franchise 
Route 

Training Review (FSMT2) for Initial Franchise 14  Grapevine, TX or 
online 

 
NOTES: 
1 You may be assigned evening work during classroom training.  A Franchise Training Manager is 

in charge of classroom training and will usually be assisted by Associate Franchise Training 
Managers, and Snap-on Credit trainers; others may include Regional Training Manager, Business 
Managers, Sales Developers, Franchisee Developers, Diagnostic Sales Developers and other 
employees having experience that we determine makes them qualified to conduct training.  We 
use training binders, handouts, Power Point slides, videos and point of sale software as our training 
materials.  We also introduce you to the Snap-on Franchise Brand Handbook.  The number of 
years of experience with the Snap-on Program will vary by individual.  The Franchise Training 
Managers have at least 10 years of experience with the Snap-on Program. 

 
2 Field training will be conducted by Snap-on personnel, which may include a Franchisee Developer, 

Sales Developer, Diagnostic Sales Developer or Business Manager.  All personnel conducting 
training have field experience with the Snap-on Program and franchise operation, or have other 
experience that we determine makes them qualified to conduct training.  The number of years of 
experience with the Snap-on Program will vary by individual.  We use the electronic New Franchise 
Training Guide, point of sale software and electronic Brand Handbook as training materials.  This 
training will last a minimum of three weeks, and we estimate that each week you will spend 45 
hours.  We will determine the exact period based on our estimate of the progress you make. 

 
3 Our training school is currently located in Grapevine, Texas, but Snap-on reserves the right to 

relocate it at any time or conduct the training online. 
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We conduct initial classroom training following the execution of your Franchise Agreement and before 
you begin operations.  You will not incur a separate charge for training at the time you purchase your 
franchise.  We provide, at no additional cost to you, an airline ticket (or train ticket in rare cases) for 
travel to our training facility for classroom training and we arrange for and pay for your lodging and 
meals while at the training facility.  You will be responsible only for incidental expenses incurred, such 
as the cost of getting to the airport from which you depart.  We reserve the right under the Franchise 
Agreement to modify the cost of ongoing training, including the expenses you are required to pay to 
attend such training.  For calendar year 2024, we have scheduled 35 separate classes for initial 
classroom training. 
 
We conduct the field initial training at the time you begin operations.  Field initial training will be 
scheduled after the classroom training you will attend.  We plan to be flexible in scheduling training to 
accommodate both you or your Franchise Store Manager and our personnel. 
 
Between four months and eight months after you begin operating your initial franchise business, at a 
time we reasonably determine, you will be required to attend session 1 and session 2 of Snap-on 
Franchise Store Management Training – Level 2 (“FSMT2”) currently held virtually via web-based 
meetings, but may be at our training workshop located in Grapevine, Texas, or by such other method 
or at such other location as we designate.  There are certain situations in which FSMT2 may be 
postponed indefinitely.  Neither Store Managers of a Franchisee nor owners of an Additional Franchise 
or Renewal Franchise are provided with this training.  FSMT2 session 1 will be held between 4 and 5 
months after starting your business and FSMT2 session 2 will be held between 7 and 8 months after 
starting your business.  Each training consists of approximately 7 hours of training.  There will be no 
charge for this additional training, and if FSMT2 is held in-person, Snap-on will provide an airline ticket 
(or train ticket in rare cases) and we arrange for and pay for lodging and meals while at our facility.  
You will be responsible for any incidental expenses.  For the remainder of calendar year 2024, we 
plan to conduct the following FSMT2 training: 11 classes of session 1 and 11 classes of session 2.  If 
you miss either session of your scheduled FSMT2, you may be charged a rescheduling fee of up to 
$600. 
 
If you purchase an Additional Franchise, we provide the same Franchise Store Management Training 
for your employee on the same terms as received by any new franchisee. 
 
If you purchase an Additional Franchise, it is your sole responsibility to replace any employee who 
leaves your employment for any reason.  We require that a Franchise Store Manager attend the 
classroom portion of Franchise Store Management Training.  Any subsequent Franchise Store 
Manager will be required to attend the classroom portion of Franchise Store Management Training, 
and we currently charge a separate training fee of $3,800 for each additional Franchise Store Manager 
(after the first) to attend classroom training.  If your subsequent Franchise Store Manager misses their 
scheduled classroom training, you may be charged a rescheduling fee of up to $1,200.  These fees 
may change during the term of your Franchise Agreement.   
 
Once you begin operation of your franchise, we suggest, but do not require, that you and your 
Franchise Store Manager, if applicable, participate in ongoing training, including Franchise 
Performance Team (“FPT”) meetings (if provided by us).  We generally hold these meetings on a 
monthly or quarterly basis, but may hold them more or less frequently as we determine appropriate.  
Suggested sales and marketing techniques, Product information and other aspects of the Snap-on 
Program will be discussed at these meetings.  There currently is no fee for FPT meetings, but you 
must pay all of your own expenses to attend.  Depending on the geographic location of your List of 
Calls, the number of franchisees, franchisee employees and Independents in your designated FPT 
will vary. 
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We also suggest, but do not require, that you and your Franchise Store Managers attend training 
opportunities provided by Snap-on each year.  Training opportunities may include Delivering 
Specialized Training, kickoff meetings, and the Snap-on Franchisee Conference.  
 
A Business Contact (“BC”) is a review session conducted by a Business Manager or other qualified 
Snap-on employee or representatives as we deem appropriate.  The BC reviews your Snap-on 
franchise business.  We believe that the BCs are an important part of your business and ongoing 
training. 
 
We reserve the right to make changes in the training program without notice to you. 
 
 

ITEM 12 
TERRITORY 

 
We grant you the right, subject to the terms provided below, to use the Snap-on Program, and to 
purchase Products from us for resale only at the locations identified on your List of Calls.  “Products” 
are the tools and equipment manufactured and/or distributed by us and made available by us for resale 
by franchisees. 
 
The List of Calls consists of a series of business addresses or “stops” at which we have determined 
that there are, or should be, tool users who purchase their own tools.  While the number of potential 
customers at locations on a List of Calls will vary to some extent from franchisee to franchisee, it is 
our intent that each List of Calls contains at least 200 potential Core Customers at the time a Franchise 
Agreement is signed.  Potential “Core Customers” are full-time professional mechanics and other 
customers who are required to furnish their own tools in the normal course of their business.  This 
may include, but not be limited to, potential Core Customers at the following types of businesses:  1) 
Auto General Repair, 2) Auto Dealership, 3) Auto Specialized Repair, 4) Auto Services, 5) Body Shop, 
6) Tire Repair, 7) Fleet Repair; Transit (non-government), 8) Truck Repair, 9) Other Automotive, 10) 
Retail: Electronics/Hardware, 11) Motorcycle, 12) Marine Shop, 13) Aviation, 14) Construction, 15) 
Agriculture/Landscape, 16) Small Engine Repair, 17) Machine Shops, 18) Government: Cities, 
Schools, 19) Resorts, Casinos, Country Clubs, 20) Manufacturing/Utilities.  Remember, these are 
potential Core Customers, which does not mean that they all will purchase Products from you or that 
they all are creditworthy.  It simply means that it is up to you to sell Products on terms you deem 
appropriate to the potential Core Customers at locations on your List of Calls.  The business located 
at a stop and/or the number of potential Core Customers located at a stop will change from time to 
time during the term of your Franchise Agreement.  It is not possible for us to assure you that you will 
have the same number of potential Core Customers, or even 200 potential Core Customers, during 
the entire term of your Franchise Agreement, particularly in markets which have negative economic 
changes. 
 
In addition to Core Customers, the List of Calls identifies potential additional tool purchasers either at 
the same or additional business addresses who are not considered potential Core Customers 
according to Snap-on's criteria, but to whom you are allowed to sell Products and are identified as 
potential “Exception Customers”. 
 
You have or will have prior to signing a Franchise Agreement been given the opportunity to ride with 
one or more current franchisees and spend a day with them.  The purpose is to expose you to how 
the Snap-on Program works and for that reason we use franchisees who perform well in the business.  
We believe it is important to give you this exposure, but you should not assume that your route will 
have the same number or type of customers as that franchisee.  It is merely intended to give you the 
experience of being on a Snap-on truck and observing how the Snap-on Program works.  This is not 
a substitute for conducting your own due diligence about the business. 
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You will receive the List of Calls along with the completed Franchise Agreement at least seven 
calendar days prior to signing your Franchise Agreement, which will allow you to understand the 
potential Core Customers and Exception Customers, as well as the Dual Stops, on your List of Calls 
prior to signing the Franchise Agreement.  It is important that you use this time to be sure that you are 
satisfied with your List of Calls before you sign your Franchise Agreement.  It is your responsibility to 
perform this due diligence.  If you request, we will provide you with assistance in reviewing your List 
of Calls, which may even include making a Snap-on employee or other representative of Snap-on 
available to ride through some or all of the stops on your List of Calls to help you identify stops and 
potential customers and answer questions you might have prior to signing your Franchise Agreement.   
 
You will not receive an exclusive territory.  You may face competition from us or other third parties or 
from other channels of distribution or competitive brands that we control (as described in this  
Item 12). 
 
Except as provided below, during the term of your Franchise Agreement, if you are not in default under 
your Franchise Agreement, Snap-on will not sell, or license others to sell, Products at those locations 
identified on your List of Calls without your consent.  Snap-on and its affiliates sell or may in the future 
sell Products bearing the principal trademark or other trademarks owned by Snap-on or its affiliates 
at locations in the geographic area near the stops described on the List of Calls. 
 
You are not permitted to use the Snap-on Program or sell Products at any location not identified as 
a stop on your List of Calls (even if the location is adjacent to or near stops on your List of Calls), or 
to any customer or purchaser who moves to a location not identified as a stop on your List of Calls.  
You may not use alternative methods of distribution, such as through social media, apps or commercial 
internet sites or catalogs, to sell to customers that are not at locations on your List of Calls. 
 
We may offer you an Additional Franchise if you have consistently met Snap-on’s standards for quality, 
service and professionalism and otherwise meet Snap-on guidelines for expansion as determined 
from time to time by Snap-on.  You do not have a right of first refusal or any similar right to acquire 
additional franchises. 
 
Adjustment to List of Calls.  If you want to use the Snap-on Program or sell Products at any location 
not on your List of Calls, you must notify your Snap-on field management contact and request that the 
additional stop(s) be added to your List of Calls.  We will not unreasonably withhold or delay our 
consent to add these stop(s) to your List of Calls.  When we are determining whether to add stop(s) 
to your List of Calls, we will consider a number of factors, including among other things, the number 
of customers and potential customers on your List of Calls, the proximity of the additional stops(s) to 
stops currently on your List of Calls and the service you provide to customers and potential customers 
on your List of Calls. 
 
Customers expect high quality service from Snap-on franchisees.  Accordingly, we reserve the right 
to remove a stop or stops from your List of Calls if (i) you fail to service customers and/or solicit 
potential customers at a stop for 30 days or more or (ii) your access to the stop is denied by the 
customer or shop owner.  We will provide you written notice of an adjustment to your List of Calls at 
least 10 days before the adjustment takes effect. 
 
We may survey customers at stops on your List of Calls as we, in our reasonable business judgment, 
believe necessary or advisable. 
 
If you are purchasing a Renewal Franchise, your List of Calls will be modified to reflect the current 
status of potential customers and stops on your List of Calls. 
 
If you are purchasing the assets of an existing Snap-on franchisee as a Transfer Franchise, we will 
update and develop a List of Calls that will likely differ from the List of Calls serviced by the 
predecessor franchisee.  It is our intent to provide as similar a List of Calls as possible. 



 

 44 02/24 

National Accounts Program.  We exclusively reserve the right to develop and operate the Snap-on 
National Accounts Program and other related programs.  Through these programs, we (or our 
designee) sell and/or distribute Products, tools, equipment, other merchandise and services to 
purchasers on a national or regional contract basis.  You will receive a brokerage fee on sales of 
Products made through the Snap-on National Accounts Program directly to customers at a stop on 
your List of Calls, according to a commission schedule that we periodically publish.  These programs 
do not offer commissions on all merchandise (that is, merchandise which is not a Product).  Also, in 
some cases, we will not determine the merchandise distributed through the program, which will be 
selected by the customer on whose behalf we (or our affiliates) run the program (such as an original 
equipment manufacturer who designates the use of certain tools or equipment by its mechanics).  
These policies and procedures are made available to you and are subject to change from time to time. 
 
Industrial Stops.  We exclusively reserve the right to contact and sell Products to industrial users, 
railroads, aerospace/airlines, manufacturers, central purchasing offices, government installations and 
institutions, public or private schools (including students at the schools) and all other potential 
customers who require scientific information, special devices, special services and/or technical and 
engineering data or who require special procurement procedures (“Industrial Stop(s)”).  If an Industrial 
Stop employs professional mechanics who purchase their own tools, we may, but we are not obligated 
to, include that Industrial Stop on your List of Calls only for the purpose of permitting you to sell 
Products to those mechanics.  This is known as a “Dual Stop.”  We, in our reasonable business 
judgment, determine whether a stop or customer is an Industrial Stop or a Dual Stop; such 
determination may change during the term of your Franchise Agreement. 
 
The Student Excellence Program (“SEP”) is administered by Snap-on Industrial and offers special 
pricing for full-time students attending school to train in auto, diesel, collision repair, aircraft 
maintenance and other tool using disciplines.  Unless specific permission is granted, franchisees are 
not permitted to service schools, and SEP program pricing to these students is not offered through 
franchisees. 
 
Internet Sales.  We sell Products that customers may order over the internet.  While the typical 
internet customer is not a professional mechanic, it is possible that a customer at a stop on your List 
of Calls might place a direct order with us over the internet for the purchase of a Product.  While this 
is not a sale of a Product at a location on your List of Calls, it is our policy to ask customers placing 
an internet order if they have a franchisee servicing them and if the customer gives the name of the 
franchisee, we provide a commission on the internet sale to the franchisee servicing the customer.  
This is our current policy, which we may change at any time, including eliminating the payment of a 
commission. 
 
Racing Teams.  We sponsor various racing teams and as part of the sponsorship provide tool storage 
units and other tools and equipment, which are Products, to the racing teams.  You will not receive 
any compensation for Products provided by Snap-on to a racing team even if the racing team is on 
your List of Calls.  We believe that this ultimately benefits franchisees that have a racing team on their 
List of Calls by having the team use Snap-on tools rather than the tools of a competitor.  Most 
franchisees do not have Snap-on sponsored racing teams on their List of Calls. 
 
Digital Creators. We may partner from time to time with various digital creators in the automotive 
repair industry. As part of those partnerships, we may provide Products to the creators. Some of those 
creators may be on a List of Calls. You will not receive any compensation for Products we provide at 
no cost to a creator, even if the creator is on your List of Calls. We believe this ultimately benefits you 
if you have a Snap-on sponsored digital creator on your List of Calls because the digital creator is 
using Snap-on tools rather than the tools of a competitor, and you are the authorized franchise 
servicing the digital creator. Most of our Franchisees do not have Snap-on sponsored digital creators 
on their List of Calls. 
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Other Channels of Distribution.  We and our affiliates may sell tools and equipment through various 
channels of distribution during the term of your Franchise Agreement.  The tools and equipment which 
we and our affiliates make available through these different channels of distribution may be Products, 
or may be similar in design and functionality to the Products that you sell. In some instances, 
distribution through these other channels may include Products which will be sold near locations on 
your List of Calls or may include tools and equipment which are similar in design and functionality to 
Products and may be sold to customers on your List of Calls. 
 
We reserve the right to establish or utilize other channels of distribution using the trademark “Snap-
on” or different trademarks.  These channels of distribution encompass sales by us and third parties 
to distributors, customers and consumers and may include, without limitation, catalog sales, 
telemarketing or other direct marketing sales, mail order, retail sales, internet sales and other forms 
of electronic commerce.  The trademarks and brand names may include Snap-on, Blue-Point, 
BAHCO, Blackhawk, Challenger, Car-O-Liner, Hofmann, Kansas Jack, Williams, Sioux, John Bean, 
Dealer-FX, Mitchell1, Pro-Cut, Sun, Power Hawk, AutoCrib, Norbar, Ecotechnics, and new trademarks 
that may include the trademark “Snap-on”.  We may establish some of these channels of distribution 
through acquisition.  
 
Except as otherwise provided above, we do not intend to sell or license others to sell Products at the 
locations on your List of Calls.  However, in the event that any sale of Products takes place at the 
locations on your List of Calls, we will on a case by case basis use reasonable efforts to resolve 
conflicts (if any) that may result from these sales. 
 
We may sell other items, including licensed merchandise, products and services under the trademark 
“Snap-on” or trademarks that include the trademark “Snap-on” directly to consumers, customers or to 
resellers. 
 
Repair Systems and Information Group.  We have a network of Diagnostics Sales Developers who 
provide sales support and product training for certain Snap-on products in the United States.  If a 
Diagnostics Sales Developer is assigned to work with you, he/she will assist you in the sale of Snap-
on branded diagnostics equipment.  Diagnostics Sales Developers will work with certain franchisees 
to identify sales leads and respond to customer needs.  The level of assistance and amount of time 
made available by the Diagnostics Sales Developers for sales assistance and product training to 
customers at stops on a List of Calls will vary from franchisee to franchisee and you may not receive 
any dedicated assistance or service under this Program.  The Diagnostics Sales Developer also plans 
to sell Snap-on branded diagnostics equipment directly, as well as ShopKey, including by means of 
electronic commerce and internet sales, and other direct sales.  You may share in the proceeds of 
these sales if they are to customers at stops on your List of Calls either through the franchisee discount 
program, or through a brokerage fee program for these sales.  We make no representations as to the 
brokerage fees or sales commissions you may make through these programs.  We will determine the 
terms of these programs and may change them during the term of your Franchise Agreement, 
including potentially to suspend or terminate the assistance and service being provided to you by any 
Diagnostics Sales Developer. 
 
Equipment Sales Through Snap-on Equipment.  Snap-on Equipment offers equipment under 
trademarks other than Snap-on, including John Bean, Hofmann, Blackhawk, Challenger, Kansas Jack, 
and Ecotechnics, for sale directly or through distributors to customers, including customers who may 
be at stops on your List of Calls.  Some of this equipment may be similar in design and functionality 
to Products and may be marketed to customers at stops on your List of Calls.  You will be encouraged 
to provide leads to Snap-on Equipment and Pro-Cut regarding customers at stops on your List of Calls 
who have an interest in purchasing certain equipment marketed by Snap-on Equipment and Pro-Cut, 
respectively, such as aligners, wheel balancers, tire changers, and brake lathes.  If a sale is 
consummated to the customer on your List of Calls within 120 days after you provide this lead, you 
will receive a brokerage commission.  If Snap-on Equipment or Pro-Cut, as applicable, makes a sale 
to a customer on your List of Calls for which you have not provided the lead or more than 120 days 
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after you provide the lead, no brokerage commission will be paid.  We make no representation as to 
the brokerage commissions you may make through this program.  We will periodically determine the 
terms of this program, including products which will qualify for brokerage commission and the rate of 
commission paid.  We may change the terms of this program during the term of your Franchise 
Agreement, including the right to discontinue the payment of any brokerage commission. 
 
 

ITEM 13 
TRADEMARKS 

 
You will be granted the right to use the "Snap-on" name in the operation of your franchise. "Snap-on" 
is a registered Trademark.  You will also be granted the right to use other trademarks, service marks, 
trade names, advertising and other commercial symbols in the operation of your franchise in the 
manner we authorize.  You will not be permitted to use the name "Snap-on" or any other trademark 
owned by us in the name you select for your business, in any URL you create, or in any unauthorized 
manner.  The principal trademark of the Snap-on Program is "Snap-on" for which Snap-on 
Incorporated owns a number of registrations issued by the United States Patent and Trademark Office.  
Snap-on Incorporated licenses certain of these trademarks to us and allows us to license them to you.  
Information regarding the "Snap-on" marks and others, those of which have been registered with the 
United States Patent and Trademark Office on the Principal Register or for which an application has 
been filed are set forth in Appendix C.  Snap-on Incorporated also asserts common law rights in all of 
these marks.  Any of these registrations, which have required renewal to be currently valid, have been 
renewed.  All required affidavits of use have been filed. 
 
We are not obligated by the Franchise Agreement or otherwise to protect any rights to use the 
trademarks or to protect you against claims of infringement or unfair competition with respect to the 
trademarks.  You must notify us immediately when you learn about an infringement of or challenge to 
any of the trademarks.  We will directly or through Snap-on Incorporated take the action we think 
appropriate, and we have the right to control any litigation or other proceeding.  If we elect to use a 
name other than "Snap-on" to identify the Snap-on Program, we may select another name and the 
Snap-on Program and your Franchise Agreement will be deemed amended to substitute that name.  
You must modify or discontinue use of any of the trademarks upon notice from us, and you must pay 
all expenses for modifying or discontinuing use. 
 
There are no currently effective material determinations by the United States Patent and Trademark 
Office, the Trademark Trial and Appeal Board, any court, nor is there any pending infringement, 
opposition or cancellation proceeding nor any pending material litigation involving the principal 
trademark.  We are not aware of any superior prior rights or infringing uses which could materially 
affect your use of the principal trademark.  There are no agreements currently in effect which 
significantly limit our rights to use or license the use of the principal trademark in a manner material to 
your franchise. 
 
 

ITEM 14 
PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION 

 
We, along with Snap-on Incorporated, own patents on a number of the Products that you will be 
permitted to resell in the operation of your franchise.  Those patents are identified in Appendix D.1.  
We along with Snap-on Incorporated claim copyright ownership in all materials provided by us, 
including the catalogue featuring the Products, the advertising and promotional materials that you 
may receive or purchase from us, the Brand Handbook and any other manuals.  Snap-on Incorporated 
also asserts copyright in certain software incorporated into Products.  We intend and Snap-on 
Incorporated intends to renew these copyrights. The registered copyrights are identified in Appendix 
D.2.  We also claim a proprietary interest in non-registered copyright materials.  Except for these 
rights, our rights in the Snap-on Program (See Item 1) and our (or Snap-on Incorporated, as 
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applicable) proprietary software rights (See Item 11), we do not own any rights in or to any patents, 
copyrights or proprietary information that are material to your franchise. 
 
There are no currently effective determinations of, or pending proceedings in, the United States Patent 
and Trademark Office, the Library of Congress or any court concerning patents or copyrights that are 
material to the operation of your franchise.  We are not aware of any infringing uses that could 
materially affect your use of the patents or copyrights.  There are no agreements currently in effect 
that significantly limit our rights to use or license the use of the patents or copyrights.  We are not 
obligated by the Franchise Agreement or otherwise to protect any rights that you have to use the 
patents or copyrights. 
 
You acknowledge in the Franchise Agreement that we own the Snap-on Program, which includes, but 
is not limited to, our trade secrets, your List of Calls, the Brand Handbook and any other manuals we 
provide to you. We will disclose the Snap-on Program to you only in confidence and solely for the 
purpose of enabling you to operate your franchise, and you have no right to disclose any part of it to 
anyone other than your employees in your Snap-on business that have signed Confidentiality 
Agreements, Snap-on employees or other Snap-on franchisees.  We are entitled to obtain injunctive 
relief in addition to any other legal or equitable remedies we may have upon a breach of these 
provisions by you. 
 

ITEM 15 
OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE FRANCHISE 

 
You are responsible for the supervision of the franchised business.  You will use your best efforts to 
promote aggressively and develop fully the sales of Products at stops on your List of Calls. You will 
maintain an inventory of Products in at least the minimum amount specified in the Snap-on Program 
in order to maximize your sale of Products and provide service expected by Snap-on customers.  You 
must refrain from engaging in activities that would conflict with these purposes and you will devote all 
necessary business attention and efforts to these purposes.  In order to maximize the sale of 
Products, we recommend that you call on every potential customer at stops on your List of Calls at 
least once a week utilizing all aspects of the Snap-on Program. 
 
In addition to having a Store Manager, we recommend that you also hire and develop one or more 
employees to assist in the sales and operation of each franchise that you own, which will help you in 
utilizing all aspects of the Snap-on Program. If you are thinking of adding an Additional Franchise, we 
highly recommend that you have employees assisting you with sales in each franchise that you own 
prior to applying for an Additional Franchise. 
 
We make available to our existing franchisees, who qualify, the opportunity to purchase an Additional 
Franchise.  For an Additional Franchise, you must hire a Store Manager to service the customers 
associated with that franchise business or the franchise business currently serviced by the principal 
owner.  We recommend that you hire a sales employee to work with your Store Manager to assist with 
sales in utilizing all aspects of the Snap-on Program.  Your Store Manager, under your direct and sole 
supervision, will then have to service the customers and comply with all the requirements of the Snap-
on Program and your Franchise Agreement just as you would, including all service obligations, 
although you are ultimately responsible for compliance with those requirements.  Your Store Manager 
must complete the Snap-on Store Management Training.  See Item 11 for a further description of the 
Snap-on Store Management Training.  It is your obligation to ensure all of your employees maintain 
the confidentiality of the confidential information and trade secrets just as you would.  You are 
responsible for complying with any and all employment, tax, insurance, and other laws applicable to 
your employees, and we recommend that you become familiar with all employment laws related to 
your Snap-on business.  You are solely responsible to hire a qualified employee to replace a Store 
Manager that you no longer employ.  If you fail to do this on a timely basis it can result in a breach of 
your Franchise Agreement. 
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It is your sole responsibility to make all employment related decisions. Anyone you hire is your 
employee and you are solely responsible for recruiting, hiring, scheduling, firing and disciplining your 
employees and for the employment issues discussed above. 
 
If you purchase an Additional Franchise, you will be required to sign a new Franchise Agreement and 
all other documents required for a new franchise.  You will also be required to sign a general release 
for any claims against us that arose prior to the date the document is signed so that any issues you 
have are fully resolved prior to entering into an additional Franchise Agreement with us.  A copy of the 
release currently used is attached as Appendix I.10.A. 
 
The corporation, limited liability company or other legal entity that is the Franchisee may not be used 
to conduct any business other than the Snap-on business.  In determining to grant a Franchise, we 
rely on the qualifications of the principal owner rather than the qualifications of the corporation, limited 
liability company or other legal entity.  You will own a controlling interest in the corporation, a limited 
liability company or other permitted entity to whom a Franchise Agreement is issued or transferred, 
and the principal owner must sign a personal guaranty and remain personally liable for all obligations 
under the Franchise Agreement and all other agreements you enter into with us.  You, as the principal 
owner or owners, will also have to sign a personal guaranty and remain personally liable for all 
obligations under the Franchise Finance Program or any other agreement you have with Snap-on 
Credit. 
 
You may not subfranchise, sublicense or in any way delegate or transfer your rights in your franchise 
except via transfer as a Transfer Franchise or as Snap-on otherwise expressly permits in writing. 
 
 

ITEM 16 
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL 

 
In order to emphasize the Snap-on brand, Franchisee will not sell or give away items of merchandise 
which are directly competitive with the Products that are manufactured by or for us, except items of 
merchandise which Franchisee has taken as a trade-in.  In addition, Franchisee will refrain from selling 
items which are inappropriate or inconsistent with a business selling tools and equipment. 
 
You may sell Products only to customers at stops on your List of Calls (See Item 12).  You are not 
restricted in the Products you elect to sell.  You may not sell Products to any person or entity who is 
purchasing Products for resale.  We have the right to add to or delete from the Products that you 
can sell. 
 
You will assist us in honoring all warranties on Products, which means that you will perform service 
on tools and equipment at the customer’s place of business.  To the extent you or your employee are 
not qualified to repair an item, you will assist the customer in getting it to the proper repair facility.  This 
is the quality service expected by customers, and we believe this creates sales opportunities for you.  
You do not receive compensation from Snap-on for performing these services.  We do consider the 
cost of warranty service in setting the discount from suggested price that we offer to sell Products to 
you.  It is not possible to estimate the amount of time you will be required to spend on warranty work 
to properly service the customers.  We have the right to change the warranties at any time and this 
may result in additional warranty work for you. 
 
These restrictions as to the goods that you may sell are not conditioned on your meeting defined sales 
efforts or results. 
 
 
 



 

 49 02/24 

 
ITEM 17 

RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION 
 
 

THE FRANCHISE RELATIONSHIP 
This table lists certain important provisions of the franchise and related agreements.  In 
addition to the Franchise Agreement, we have included separate tables for the Loan and 
Security Agreement, Franchisee Servicing Agreement and Vehicle Lease Agreement because 
of their significance to the franchise.  You should read these provisions in the agreements 
attached to this disclosure document. 
 
FRANCHISE AGREEMENT 

Provision Section in Franchise 
Agreement Summary 

a. Length of the franchise Section 2, 
(also, if applicable, Paragraph 1 of 
Addendum to Snap-on Tools 
Franchise Agreement, Renewal 
Franchise) 

10 years; 5 years for a Renewal Franchise. 

b. Renewal or extension of the term Section 3, 
(also, if applicable, Paragraph 2 of 
Addendum to Snap-on Tools 
Franchise Agreement, Renewal 
Franchise) 

You can add one term of 5 years.  Not 
applicable to a Renewal Franchise.  Subject to 
applicable law, Snap-on may grant an 
additional 5-year renewal at expiration of the 
Renewal Franchise at Snap-on’s option. 

c. Requirements for franchisee to renew or 
extend (not applicable to a Renewal Franchise) 

Section 3 ▪ Prior written notice between 9 months and 
12 months prior to expiration, 
▪ Meet new franchisee standards, 
▪ Compliance with all agreements, 
▪ Satisfy all monetary obligations, 
▪ Sign general release, a copy of the form 
currently used is attached as Appendix I.10.B, 
▪ Comply with current qualifications, 
▪ Pay renewal fee of 50% of then-current 
initial license fee, 
▪ You will be required to sign then-current 
forms of agreements, which may contain 
materially different terms and conditions from 
the contract you originally signed. 

d. Termination by franchisee Section 19 Termination with cause 30 days after written 
notice of default and failure to cure. 

e. Termination by franchisor without cause Not applicable  
f. Termination by franchisor with cause Section 20 Snap-on can terminate only if you default. 
g. “Cause” defined-curable defaults Section 20.C 10 days to cure nonpayment and 30 days to 

cure any other default not listed in h. below, 
including a failure to: 
▪ Comply with Franchise Agreement or 
Snap-on Program, 
▪ Act in a manner consistent with Snap-on 
image, 
▪ Maintain neat and clean appearance, 
▪ Promote and develop sales of Products, 
and provide service. 

h. “Cause” defined-non curable defaults Sections 20.A and 20.B 
(also, if applicable, Paragraph 4 of 
Addendum to Snap-on Tools 
Franchise Agreement, Franchisee 
Owned by Trust) 

Non curable defaults: 
▪ Bankruptcy, insolvency and similar 
defaults, 
▪ Failure to satisfy material final judgment, 
▪ Material misrepresentation or dishonesty, 
▪ Abandons franchise business, 
▪ Felony or other crime or conduct which 
may adversely affect the Snap-on Program, 
▪ Sale of Products to a customer on another 
franchisee’s List of Calls and failure to credit 
that franchisee for that sale, unless sale is to a 
competitor, 
▪ Sale or offer of Products to a customer not 
on List of Calls after notice to cease, 
▪ Threat or danger to public health or safety, 
▪ Material adverse impact on the reputation 
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Provision Section in Franchise 
Agreement Summary 

and goodwill of Snap-on, 
▪ Exposes Snap-on to disrepute, scandal, or 
ridicule, 
▪ Termination or default (beyond cure 
period) under other agreement with Snap-on 
or its affiliates, 
▪ Violation of confidentiality provisions, 
▪ Two or more defaults in twelve-month 
period, 
▪ Unapproved assignment or transfer. 

i. Franchisee’s obligations on termination / 
nonrenewal 

Section 21 ▪ Immediately cease operating franchised 
business, 
▪ Continued compliance with confidentiality 
requirements (also see r., below) and other 
agreements, 
▪ Sign any necessary documents to 
effectuate termination, 
▪ Payment of all amounts due, 
▪ Return of all manuals, handbooks, and 
other materials, 
▪ Discontinuance of any trademark use and 
advertising, 
▪ Stop doing business in a way that gives the 
impression you are still a Snap-on franchisee. 

j. Assignment of contract by franchisor Section 18.A 
(also, if applicable, Paragraph 3 of 
Addendum to Snap-on Tools 
Franchise Agreement, Franchisee 
Owned by Trust) 

No restriction on Snap-on’s right to assign. 

k. “Transfer” by franchisee - defined Section 18.B  Includes transfer or encumbrance of any 
interest in franchisee, the Franchise 
Agreement or the assets of the franchise. 

l. Franchisor approval of transfer by 
franchisee 

Sections 18.B and 18.C Snap-on has the right to approve all transfers 
and will not unreasonably withhold approval. 

m. Conditions for franchisor approval of 
transfer 

Sections 18.B, 18.C and 18.D 
(also, if applicable, Paragraph 3 of 
Addendum to Snap-on Tools 
Franchise Agreement, Franchisee 
Owned by Trust) 

▪ Interest being transferred must first be 
offered to Snap-on (see n., below) if the 
transfer is the entire interest in a franchise or 
the franchise business, 
▪ Snap-on must approve terms, 
▪ You must satisfy all monetary obligations 
and comply with all agreements, 
▪ Sign a general release, a copy of the 
current form used is attached as Appendix 
I.10.C, 
▪ Transferee must qualify and sign Snap-
on’s then-current Franchise Agreement, 
complete training and pay the transfer fee. 
 
Separate conditions exist for transfer to a 
corporation, limited liability company or other 
legal entity under common ownership.  We will 
not unreasonably withhold consent if the 
principal owner of franchisee: i) owns 
controlling interest in Franchisee, ii) signs 
Snap-on assignment document and 
guarantees obligations of Franchisee, iii) 
provides documents requested by Snap-on 
and iv) Franchisee grants Snap-on security 
interest in assets. 
Separate conditions exist for transfer to an heir 
in the case of the death or permanent 
incapacity of the principal owner of a 
Franchisee (see p. below). 

n. Franchisor’s right of first refusal to acquire 
franchisee’s business 

Section 18.E ▪ Snap-on will have 30 days to notify 
franchisee to exercise its right and 60 days to 
approve franchisee’s sale. 
▪ If Snap-on does not advise franchisee of 
acceptance or rejection – it is presumed to 
have been declined. 
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Provision Section in Franchise 
Agreement Summary 

o. Franchisor’s option to purchase franchisee’s 
business 

Not applicable Snap-on can match any offer for your 
business. 

p. Death or disability of franchisee Section 18.D An heir may operate the franchise for up to 90 
days, during which time heir may apply with 
Snap-on to be the franchisee or transfer 
franchisee to a third party in accordance with 
Section 18.B (see m. above). 
 
If the heir applies to be the franchisee, we will 
not unreasonably withhold consent provided 
the heir qualifies, signs Snap-on’s then-current 
Franchise Agreement, completes training and 
signs necessary agreements to accomplish 
the transfer. 

q. Non-competition covenants during the term 
of the franchise 

Sections 1, 8.C, 8.D, 8.E, and 22.A 
(also, if applicable, Paragraph 5 of 
Addendum to Snap-on Tools 
Franchise Agreement, Franchisee 
Owned by Trust) 

You are not permitted to sell any merchandise 
which is directly competitive with the Products 
that are manufactured by or for us.  You are 
permitted to sell only to customers at locations 
on the List of Calls.  You may not compete 
during the term of the Franchise Agreement. 

r. Non-competition covenants after the 
franchise is terminated or expires 

Section 22.B 
(also, if applicable, Paragraph 5 of 
Addendum to Snap-on Tools 
Franchise Agreement, Franchisee 
Owned by Trust) 

No direct or indirect solicitation or sale of 
competing Snap-on Products to any customer 
at a location on the List of Calls at termination 
for 12 months after your Franchise Agreement 
terminates or expires. 

s. Modification of the agreement Sections 5, 6 and 26 No modifications without mutual agreement 
but Snap-on Program and Brand Handbook 
subject to change. 

t. Integration/merger clause Section 26 For matters governed by the Franchise 
Agreement, only the terms of the Franchise 
Agreement and other agreements signed with 
it are binding.  Any other promises may not be 
enforceable.  Snap-on makes no other 
promises, arrangements or agreements except 
in the Franchise Agreement.  Our 
integration/merger clause does not disclaim 
the representations made in this disclosure 
document.  Subject to applicable state law 
(see w., below). 

u. Dispute resolution by arbitration or 
mediation 

Section 25 
(also, if applicable, Paragraph 5 of 
Addendum to Snap-on Tools 
Franchise Agreement, Franchisee 
Owned by Trust) 

Except for certain provisional remedies, 
disputes relating to your Franchise Agreement, 
the franchise business or the termination or 
nonrenewal of the Franchise Agreement will 
be mediated prior to arbitration. Except for 
certain provisional remedies, all disputes must 
be arbitrated at the office of the American 
Arbitration Association closest to your 
Regional Sales Office.  If not in your home 
state, you can require an office in your home 
state.  Subject to state law, except the 
arbitration will be governed by the Federal 
Arbitration Act and the rules of the American 
Arbitration Association will apply. 

v. Choice of forum Section 25 You and Snap-on consent to jurisdiction for 
enforcement of arbitration decisions or 
awards, and for enforcement of provisional 
remedies (see u., above).  Subject to state 
law, except to the extent the Federal 
Arbitration Act may apply in u., above. 

w. Choice of law Section 27 The laws of the state in which the List of Calls 
is located or if the List of Calls is located in 
more than one state, the state in which the 
majority of the stops on the List of Calls is 
located at the time this Agreement is executed 
subject to state law (except to the extent the 
Federal Arbitration Act may apply in u. above). 
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LOAN AND SECURITY AGREEMENT 
Provision Section in Loan and 

Security Agreement Summary 
a. Length of the franchise Not applicable  
b. Renewal or extension of the term Not applicable  
c. Requirements for you to renew or extend Not applicable  
d. Termination by franchisee Not applicable  
e. Termination by Snap-on Credit without cause Not applicable  
f. Termination by Snap-on Credit with cause Section 6 Snap-on Credit can accelerate the loan only 

if you default. 
g. “Cause” defined curable defaults Section 6.c 10 days to cure nonpayment. 

30 days to cure any default not listed in h., 
below, including failure to comply with 
requirements and covenants or submit any 
required reports. 

h. “Cause” defined non curable defaults Section 6.a and 6.b 
(also, if applicable, Paragraphs 4 
and 5 of Addendum to Loan and 
Security Agreement, Franchisee 
Owned by Trust) 

▪ Bankruptcy, insolvency and similar 
defaults, 
▪ Death or incapacity, 
▪ Ceasing to be a franchisee; 
▪ Material final judgment, 
▪ Untrue representation or warranty, 
▪ Falsification of reports, misrepresentation 
or dishonesty, 
▪ Decrease of equity in the franchise, 
▪ Default (beyond cure period) under any 
other agreement with Snap-on Credit, Snap-
on, or Snap-on’s affiliates, 
▪ Termination of any guarantee. 
 

i. Franchisee’s obligations on termination / 
nonrenewal 

Sections 2(e), 3(i) and 7 
(also, if applicable, RA Loan 
Addendum and RA Loan 
Promissory Note) 

Upon default Snap-on Credit may terminate 
the Loan and Security Agreement if the loan 
has not been disbursed, refuse to disburse 
additional loan amounts, declare the entire 
unpaid amount of your unpaid liabilities due 
and payable, sell, transfer or foreclose on 
any or all of the collateral, or apply any 
amounts received or held by Snap-on Credit 
to your obligations.  You must pay any 
amounts owed. 

j. Assignment of contract by Snap-on Credit Section 9.l 
(also, if applicable, Paragraph 10 
of Addendum to Loan and 
Security Agreement, Franchisee 
Owned by Trust) 

No restriction on Snap-on Credit’s right to 
assign agreement. 

k. “Transfer” by franchisee defined Section 9.l 
(also, if applicable, Paragraphs 4 
and 5 of Addendum to Loan and 
Security Agreement, Franchisee 
Owned by Trust) 

Includes transfer of Loan and Security 
Agreement. 

l. Snap-on Credit’s approval of transfer by 
franchisee 

Section 9.l 
(also, if applicable, Paragraphs 4 
and 5 of Addendum to Loan and 
Security Agreement, Franchisee 
Owned by Trust) 

Snap-on Credit has the right to approve all 
transfers of agreement. 

m. Conditions for Snap-on Credit’s approval of 
transfer 

Not applicable  

n. Snap-on Credit’s right of first refusal to acquire 
your business 

Not applicable  

o. Snap-on Credit’s option to purchase your 
business 

Not applicable  

p. Death or disability of franchisee Section 6.a 
(also, if applicable, Paragraph 4 
of Addendum to Loan and 
Security Agreement, Franchisee 
Owned by Trust) 

Loan and Security Agreement automatically 
terminates without notice. 

q. Non-competition covenants during the term of 
the franchise 

Not applicable  

r. Non-competition covenants after the franchise 
is terminated or expires 

Not applicable  

s. Modification of the agreement Section 9.n No modifications without mutual agreement, 
but amendment signed by you can be 
enforced against you. 



 

 53 02/24 

Provision Section in Loan and 
Security Agreement Summary 

t. Integration/merger clause Section 9.p The agreement contains all agreements 
between you and Snap-on Credit on this 
subject matter.  Subject to applicable state 
law (see w., below). 

u. Dispute resolution by arbitration or mediation Section 9.a – 9.e 
(also, if applicable, Paragraphs 6 
- 9 of Addendum to Loan and 
Security Agreement, Franchisee 
Owned by Trust) 

Except for certain provisional remedies, 
disputes arising out of the Loan and Security 
Agreement, will be mediated prior to 
arbitration. Except for certain claims for 
provisional remedies, all disputes must be 
arbitrated at the office of the American 
Arbitration Association closest to your 
Regional Sales Office.  If not in your home 
state, you can agree to an office in your 
home state.  Subject to state law, except the 
arbitration will be governed by the Federal 
Arbitration Act and the rules of the American 
Arbitration Association will apply.  You waive 
your right to bring claims in a court of law 
and have a trial by jury.   

v. Choice of forum Section 9.d 
(also, if applicable, Paragraph 11 
of Addendum to Loan and 
Security Agreement, Franchisee 
Owned by Trust) 

The parties consent to jurisdiction for 
enforcement of arbitration decisions or 
awards, and for enforcement of provisional 
remedies (see u., above).  Subject to state 
law except to the extent the Federal 
Arbitration Act may apply in u., above. 

w. Choice of law Section 9.q Law of state of Illinois (subject to state law, 
except to the extent the Federal Arbitration 
Act may apply in u., above). 

 
FRANCHISEE SERVICING AGREEMENT 

Provision Section in Franchisee 
Servicing Agreement Summary 

a. Term of the agreement Section 20 10 years or the remaining term of the 
Franchise Agreement, whichever is less. 

b. Renewal or extension of the term Not applicable  
c. Requirements for you to renew or extend Not applicable  
d. Termination by franchisee Section 21 Termination of agreement without cause 

upon 30 days advance written notice. 
e. Termination by Snap-on Credit without cause Not applicable  
f. Termination by Snap-on Credit with cause Section 22 

(also, if applicable, Paragraphs 4 
and 15 of Addendum to 
Franchisee Servicing Agreement, 
Franchisee Owned by Trust) 

Snap-on Credit can terminate only if you 
default. 

g. “Cause” defined-curable defaults Sections 22(c), 22(d) 
(also, if applicable, Paragraph 16 
of Addendum to Franchisee 
Servicing Agreement, Franchisee 
Owned by Trust) 

10 days to cure monetary nonpayment. 
 
30 days (60 days in the case of a 
delinquency default) to cure a default not 
listed in h., below, including failure to comply 
with the requirements of the Franchisee 
Servicing Agreement or submit required 
reports. 

h. “Cause” defined-non curable defaults Sections 22(a) and 22(b) 
(also, if applicable, Paragraphs 
14 and 15 of Addendum to 
Franchisee Servicing Agreement, 
Franchisee Owned by Trust) 

Non curable defaults: 
▪ Bankruptcy, insolvency and similar 
defaults, 
▪ Ceasing to be a franchisee; 
▪ Falsification of reports, misrepresentation 
or dishonesty, 
▪ Remaining in default (beyond cure) under 
any other written agreement with Snap-on 
Credit Snap-on or affiliates, 
▪ Two or more defaults in 12-month period. 

i. Franchisee’s obligations on termination / 
nonrenewal 

Section 23 Upon termination of agreement, obligations 
include complete payment of all amounts 
due, continued compliance with all 
outstanding obligations, warranties and 
agreements incurred during term of 
Franchisee Servicing Agreement.  Snap-on 
Credit will not purchase any additional 
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Provision Section in Franchisee 
Servicing Agreement Summary 

Franchisee Paper or Leases following 
termination. 

j. Assignment of contract by Snap-on Credit Section 18 No restriction on Snap-on Credit’s right to 
assign all or any portion of (i) Franchisee 
Servicing Agreement, (ii) Leases, or (iii) 
Franchisee Paper purchased by Snap-on 
Credit. 

k. “Transfer” by franchisee-defined Section 18 
(also, if applicable, Paragraph 13 
of Addendum to Franchisee 
Servicing Agreement Franchisee 
Owned by Trust) 

Includes transfer of agreement or rights or 
duties under the agreement. 

l. Snap-on Credit’s approval of transfer by 
franchisee 

Section 18 
(also, if applicable, Paragraph 13 
of Addendum to Franchisee 
Servicing Agreement Franchisee 
Owned by Trust) 

Snap-on Credit has the right to approve any 
assignment or delegation of any rights or 
duties under the agreement. 

m. Conditions for Snap-on Credit approval of 
transfer 

Not applicable  

n. Snap-on Credit’s right of first refusal to acquire 
your business 

Not applicable  

o. Snap-on Credit’s option to purchase your 
business 

Not applicable  

p. Death or disability of franchisee Not applicable  
q. Non-competition covenants during the term of 
the franchise 

Not applicable  

r. Non-competition covenants after the franchise 
is terminated or expires 

Not applicable  

s. Modification of the agreement Sections 4, 17 and 24 
(also, if applicable, Paragraph 12 
of Addendum to Franchisee 
Servicing Agreement, Franchisee 
Owned by Trust) 

No modifications without mutual agreement 
but Credit Programs and Snap-on Credit 
Program Manual subject to change. 

t. Integration/merger clause Section 29 Only the terms of the Franchisee Servicing 
Agreement are binding and it supersedes all 
other promises, arrangements or agreements 
as to the subject matter.  Subject to 
applicable state law (see w., below). 

u. Dispute resolution by arbitration or mediation Section 15 
(also, if applicable, Paragraph 15 
of Addendum to Franchisee 
Servicing Agreement, Franchisee 
Owned by Trust) 

Except for certain provisional remedies, 
disputes arising out of the termination of 
your business or the termination or 
nonrenewal of the Franchisee Servicing 
Agreement, will be mediated prior to 
arbitration. Except for certain provisional 
remedies, all disputes must be arbitrated at 
the office of the American Arbitration 
Association closest to your Regional Sales 
Office.  If not in your home state, you can 
agree to an office in your home state.  
Subject to state law, except the arbitration 
will be governed by the Federal Arbitration 
Act and the rules of the American Arbitration 
Association will apply.  You waive your right 
to bring claims in a court of law and have a 
trial by jury.   

v. Choice of forum Section 15 
(also, if applicable, Paragraph 15 
of Addendum to Franchisee 
Servicing Agreement, Franchisee 
Owned by Trust) 

You and Snap-on Credit consent to 
jurisdiction for enforcement of arbitration 
decisions or awards, and for provisional 
remedies.  Subject to state law except to the 
extent the Federal Arbitration Act may apply 
in u., above. 

w. Choice of law Section 26 
(also, if applicable, Paragraph 16 
of Addendum to Franchisee 
Servicing Agreement, Franchisee 
Owned by Trust) 

State of Illinois, however, if local law is 
applicable, the state you reside in at the time 
you sign this Agreement (subject to state law, 
except to the extent the Federal Arbitration 
Act may apply in u., above). 
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VEHICLE LEASE AGREEMENT 
Provision Section in Vehicle Lease 

Agreement Summary 
a. Term of the franchise Not applicable  
b. Renewal or extension of the term Section 21 If you are not in default, you may elect to 

enter into a lease renewal under terms 
agreed to between you and lessor. 

c. Requirements for you to renew or extend Not applicable  
d. Termination by franchisee Section 24 If you terminate your franchise, you may 

elect to terminate prior to the end of lease 
within 14 days prior written notice, payment 
of all payments due, termination payment, 
repair and redelivery charges. 

e. Termination by Lessor or-Snap-on Credit 
without cause 

Not applicable  

f. Termination by Lessor or Snap-on Credit with 
cause 

Sections 15 and 16 
(also, if applicable, Paragraph 2 
of Addendum to Vehicle Lease 
Agreement, Franchisee Owned 
by Trust) 

Lessor may accelerate lease, sue for all rent 
payments and/or retake possession of 
vehicle upon event of default. 

g. “Cause” defined-curable defaults Not applicable  
h. “Cause” defined-non curable defaults Sections 15 and 16 

(also, if applicable, Paragraph 2 
of Addendum to Vehicle Lease 
Agreement, Franchisee Owned 
by Trust) 

The following defaults may lead to Lessors 
remedies in item f. above:  failure to pay; 
cessation of business; or cessation being a 
Snap-on franchisee; insolvency; bankruptcy; 
petition filed against franchisee; appointment 
of receiver or similar appointment; transfer of 
franchise; untrue or unperformed statements 
representations or warranties, non-release 
attachments or levies, bulk transfer; default 
under other agreements; death of a 
guarantor. 

i. Your obligations on termination/nonrenewal Section 13 You must redeliver the van and pay any 
amounts owed plus any prepayment 
termination, redelivery and other charges. 

j. Assignment of contract by lessor Section 17 No restrictions on Lessor’s right to assign. 
k. “Transfer” by franchisee-defined Section 17 

(also, if applicable, Paragraph 3 
of Addendum to Vehicle Lease 
Agreement, Franchisee Owned 
by Trust) 

Includes transfer of the agreement or rights 
or duties under the agreements, and transfer, 
sublet or lending of the vehicle. 

l. Snap-on Credit’s approval of transfer by 
franchisee 

Section 17 
(also, if applicable, Paragraph 3 
of Addendum to Vehicle Lease 
Agreement, Franchisee Owned 
by Trust) 

You may not assign, transfer all or part of 
lease or vehicle without Lessor’s prior written 
consent or sublet or lend the vehicle for use 
by anyone other than franchisee or 
franchisee’s employees. 

m. Conditions for Snap-on Credit’s approval of 
transfer 

Not applicable  

n. Snap-on Credit’s right of first refusal to acquire 
franchisee’s business 

Not applicable  

o. Snap-on Credit’s option to purchase 
franchisee’s business 

Not applicable  

p. Death or disability of franchisee Not applicable  
q. Non-competition covenants during the term of 
the franchise 

Not applicable  

r. Non-competition covenants after the franchise 
is terminated or expires 

Not applicable  

s. Modification of the agreement Section 26 No modifications without mutual written 
agreement. 

t. Integration / merger clause Section 26 Written lease supersedes all other oral or 
written representations.  Subject to 
applicable state law (see w., below) 
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Provision Section in Vehicle Lease 
Agreement Summary 

u. Dispute resolution by arbitration or mediation Section 28 
(also, if applicable, Paragraph 9 
of Addendum to Vehicle Lease 
Agreement, Franchisee Owned 
by Trust) 

Except for certain provisional remedies, 
disputes arising out of the termination of your 
business or the termination or nonrenewal of 
the Franchisee Servicing Agreement, will be 
mediated prior to arbitration. Except for 
certain provisional remedies, all disputes 
must be arbitrated at the office of the 
American Arbitration Association closest to 
your Regional Sales Office.  If not in your 
home state, you can agree to an office in 
your home state.  Subject to state law, 
except the arbitration will be governed by the 
Federal Arbitration Act and the rules of the 
American Arbitration Association will apply.  
You waive your right to bring claims in a 
court of law and have a trial by jury.   

v. Choice of forum Section 28 
(also, if applicable, Paragraph 9 
of Addendum to Vehicle Lease 
Agreement, Franchisee Owned 
by Trust) 

You and Lessor consent to jurisdiction for 
enforcement of arbitration decisions or 
awards, and for provisional remedies.  
Subject to state law except to the extent the 
Federal Arbitrator Act may apply in u., above. 

w. Choice of law Section 31 Law of State of Illinois (subject to state law, 
except to the extent the Federal Arbitration 
Act may apply in u. above). 

 
 

ITEM 18 
PUBLIC FIGURES 

 
Cruz Pedregon races in the National Hot Rod Series and is currently sponsored by Snap-on.  He will 
promote the Snap-on franchise and for that purpose will be paid $48,000.  It is possible that this 
sponsorship and promotion may be discontinued during the term of your franchise agreement.  No 
other public figures will be used to promote our franchise. 
 
 

ITEM 19 
FINANCIAL PERFORMANCE REPRESENTATIONS 

 
The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential 
financial performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis 
for the information, and if the information is included in the disclosure document.  Financial 
performance information that differs from that included in Item 19 may be given only if: (i) a franchisor 
provides the actual records of an existing outlet you are considering buying; or (ii) a franchisor 
supplements the information provided in this Item 19, for example, by providing information about 
possible performance at a particular location or under particular circumstances. 

 
Paid Sales 

 
The following Statement of “Paid Sales” (“Statement”) illustrates the various levels of sales reported 
by franchisees in the Snap-on system for sales activity during the 2023 reporting period.  Paid Sales 
from 2,889 franchises are presented in three groups with each group representing one third of 
reporting franchises. In the chart below, we report the average, median, highest, and lowest Paid 
Sales for each group. This information reflects a number of assumptions and limitations noted after 
the Statement, and which you should read together with the Statement. 
 
THE NOTES THAT FOLLOW THIS STATEMENT ARE AN INTEGRAL PART OF THE STATEMENT. 
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REPORTED PAID SALES FOR 2023 
 

 Top  
Third 

Middle  
Third 

Bottom 
Third 

Number of Franchisees 963 963 963 

Average Paid Sales $1,181,854.61 $796,468.28 $519,555.57 

Median Paid Sales $1,113,186.91 $795,476.06 $539,128.32 

Highest Paid Sales  $3,115,205.50 $928,724.91 $675,588.05 

Lowest Paid Sales $929,714.72 $675,833.14 $31,028.00 
 
 
The Paid Sales figures used in this Statement are reported by specific franchisees and should not be 
considered the actual or probable Paid Sales that may be realized by any franchisee.  Paid Sales may 
be affected by a number of commercial variables and competitive market conditions. 
 
Some franchisees have Paid Sales equal to these amounts.  Your individual results may differ.  
There is no assurance that your Paid Sales will be as much. 
 
NOTES: 
I. Franchisee Information Included in the Statement. 
We compiled the Statement from information reported to us by franchisees.  We have not attempted 
to verify the information received from franchisees and have no knowledge whether franchisees 
prepared the information submitted to us in accordance with generally accepted accounting principles. 
 
The Statement includes only information received from franchisees who operated for all 12 months of 
the 2023 reporting period and for which we have received Paid Sales information for the full period.  
Accordingly, franchisees who began or ended operations during calendar year 2023 are not included 
in the Statement nor are franchisees who failed to submit all Paid Sales information for all of 2023. 
 
Snap-on had 3,574 franchises that operated in all or part of 2023.  Of those 3,574 franchises, there 
were 192 franchises that ceased operations due to retirement, cancellation, non-renewal or other 
termination and 144 that transferred their franchise business to a third party.  Of those 336 franchises, 
43 still operate one or more Snap-on franchise businesses.  Of the 192 franchises that ended 
operations during 2023, 11 franchises operated for less than twelve months.  Of the 144 franchises 
that transferred their franchise business to a third party, 3 transferred their franchise business after 
operating for less than twelve months. 

Some franchisees reporting Paid Sales information have chosen to operate with a sales employee on 
either a full or part-time basis.  Having an employee may impact their Paid Sales.  We do not track 
which franchisees have sales employees. 
 
If a franchisee operated an additional franchise, that additional franchise is reported as a separate 
“franchise” in the Statement. 
 
The Statement does not include information on Paid Sales for Snap-on employees who sell tools and 
equipment to customers that are similar to a franchisee’s customers or Paid Sales of Independents 
because Independents are not required to submit Paid Sales information. 
 
II. Definition of “Paid Sales”. 
Snap-on franchisees do not have to report their total revenue to us.  A franchisee’s Paid Sales (defined 
below) should approximate “total revenues,” except that a franchisee’s sales of tools and equipment 
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purchased from a source other than Snap-on and the value of tools and equipment accepted by a 
franchisee as a trade-in may not be included in the Paid Sales figure reported to us. 
 
A franchisee’s Paid Sales means the sum of: (1) all of the franchisee’s cash sales and revolving 
account collections; and (2) all open accounts and credit sales assigned to Snap-on or Snap-on Credit 
by the franchisee.  To the extent sales taxes are reported to Snap-on by franchisee, they are included 
in Paid Sales (each of these terms is defined below).  All franchisees included in the Statement were 
requested to use the same definition of Paid Sales in the reports submitted to Snap-on. 
 
Cash Sales – Those sales for which a franchisee receives a cash payment, which includes debit and 
credit card payments, at the time of the sale, including any cash down payment received on an open 
account, credit sale or a lease. 
 
Revolving Account Collections – As described in Item 7, Revolving Account sales are credit sales 
between a franchisee and a franchisee’s customer where a franchisee extends personal credit, usually 
at no interest, to finance the customer’s purchase of tools and equipment.  Revolving account 
collections are the collections made by a franchisee on revolving account financing extended by the 
franchisee. 
 
Open Account Sales – Open account sales are short term credit sales made by a franchisee to 
businesses which the franchisee assigns to Snap-on and for which Snap-on gives the franchisee 
immediate credit as if the franchisee’s customer had paid in cash (See Item 10).  Included in Paid 
Sales is the dollar amount of the credit (which excludes any down payment and trade-in allowance) 
given to a franchisee when Snap-on accepted assignment of an open account. 
 
Credit Sales – For certain customer purchases a franchisee may assign to Snap-on Credit with Snap-
on Credit’s consent the credit sales contracts (including “Extended Credit Contracts”) for customer 
purchases (See Item 10).  Snap-on Credit credits a franchisee the net sales price (which excludes any 
down payment and trade-in allowance) for the tools or equipment being sold.  This credit is included 
in Paid Sales. 
 
Sales Tax – Most states require that a franchisee collect and pay sales tax on purchases made by 
franchisee’s customers.  To the extent sales taxes are reported to Snap-on by the franchisee they are 
included in Paid Sales. 
 
III. Other Notes and Assumptions. 
Average means the sum of all data points in a group, divided by the number of data points in that 
group.  

Median means the data point that is in the center of all data points used. That number is found by 
examining the total number of data points and finding the middle number in that group. In the event 
the number of data points is an odd number, the median will be the center number. If the dataset 
contains an even number of data points, the median is reached by taking the two numbers in the 
middle, adding them together, and dividing by two. 
 
Reported Paid Sales are based on franchisee reports submitted weekly and do not correspond exactly 
with the calendar year.  Some weekly reports cover Paid Sales beginning a few days before the start 
of the calendar year; others end a few days after.  In all cases, Paid Sales figures above reflect no 
more than one year’s Paid Sales. 
 
The Statement reflects the various levels of Paid Sales in all parts of the United States, and the level 
of sales may vary based on several factors such as:  your management skills, experience and 
business acumen, local economic conditions, local market for your Products and services and 
competition. 
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Substantiation of the data used in preparing this Statement will be made available to you upon 
reasonable request; however, no information that relates to any specific franchise will be made 
available. 
 

Gross Profit 
 
The common definition of gross profit is the net sales made less the cost of goods sold. 
 
We sell Products to you at discounts ranging between 10% and 43.9% from suggested prices.  Based 
on all franchisee purchases of Products from Snap-on in 2023, the average discount from suggested 
prices was 33.41 percent.  This percentage also includes cash discount for the timely payment for 
Products purchased, but does not include any additional discount that may be offered by Snap-on 
from time to time. 
 
You need to be aware that we do not have records that identify the actual selling price of Products 
sold by franchisees or the value of Products purchased by franchisee from suppliers other than Snap-
on.  This calculation assumes that the sale of Products by franchisees is at the suggested price.  As 
it would apply to an individual franchisee, it is assumed that Products were sold at the suggested 
price; however, it is likely that some franchisees sell above suggested prices, that some sell under 
suggested prices and that some sell certain Products above and certain Products below suggested 
prices.  It also assumes that a franchisee sells an average mix of Products, but the specific mix will 
likely vary by franchisee.  You should also remember that this percentage is computed only for 
Products purchased from us and does not include items purchased from outside sources. 
 
This percentage is provided to you only as a guide as you determine your expected gross profit.  You 
should not consider this as the actual or probable gross profit percentage that you will achieve.  It will 
vary based on the Product mix you sell and the selling price at which you sell those Products. 
 
Substantiation of the data used in arriving at this percentage will be made available to you upon 
reasonable request. 
 
A sample evaluation Worksheet is attached as Appendix M. 
 
Other than the preceding financial performance representations, we do not make any financial 
performance representations.  We also do not authorize our employees or representatives to make 
any such representations either orally or in writing.  If you are purchasing an existing company outlet, 
however, we may provide you with the actual records of that outlet.  If you receive any other financial 
performance information or projections of your future income, you should report it to our management 
by contacting Thomas Kasbohm, Director – Franchise System, 2801 80th Street, Kenosha, 
Wisconsin, 53143 (262.656.5753), the Federal Trade Commission, and the appropriate state 
regulatory agencies. 
 
 

ITEM 20 
OUTLETS AND FRANCHISEE INFORMATION 

 
For purposes of this Item 20, an “outlet” is analogous to the route or List of Calls that a franchisee 
will service.  Although a route or List of Calls changes from time to time, for purposes of this Item 20 
we have considered an outlet to be the same if it remains substantially similar.  We have included 
outlets operated by Independents as a franchised outlet because the outlets are similar to those 
operated by franchisees.  As of December 30, 2023, there were 34 Independent outlets. 
 
System-wide Outlet Summary for Years 2021 – 2023 
The chart below shows the total number of franchises and company-owned outlets for the last three 
fiscal years ending December 30, 2023, December 31, 2022, and January 1, 2022. 
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(TABLE NO. 1) 

(Column 1) 
Outlet Type 

(Column 2) 
Year 

(Column 3) 
Outlets at the 

Start of the Year 

(Column 4) 
Outlets at the 

End of the Year 
(Column 5) 
Net Change 

Franchised 
2021 3280 3287 +7 
2022 3287 3270 -17 
2023 3270 3238 -32 

Company Owned 
2021 137 141 +4 
2022 141 139 -2 
2023 139 140 +1 

TOTAL OUTLETS 
2021 3417 3428 +11 
2022 3428 3409 -19 
2023 3409 3378 -31 

 
NOTE:  The total Outlets at the End of the Year 2023 in the chart above excludes 26 franchise outlets 
for which Snap-on entered into a franchise agreement, but the outlets were not operational as of the 
fiscal year ending December 30, 2023.  As of the Effective Date of this disclosure document, all of 
these Outlets are in operation. 
 
Transfers of Outlets from Franchisees to New Owners (other than the Franchisor) for Years 
2021 – 2023 
The chart below sets forth, on a state-by-state basis, the number of outlets transferred by a 
franchisee during the last three fiscal years ending December 30, 2023, December 31, 2022, and 
January 1, 2022. A transfer occurs when the franchisee transfers its interest in an outlet to a person 
other than Snap-on or any affiliate of Snap-on. 
 

(TABLE NO. 2) 

(Column 1) 
State 

(Column 2) 
Year 

(Column 3) 
Number of 
Transfers 

AL 
2021 0 
2022 0 
2023 2 

AK 
2021 0 
2022 0 
2023 0 

AZ 
2021 1 
2022 1 
2023 2 

AR 
2021 0 
2022 1 
2023 1 

CA 
2021 13 
2022 11 
2023 15 

CO 
2021 8 
2022 4 
2023 3 
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(Column 1) 
State 

(Column 2) 
Year 

(Column 3) 
Number of 
Transfers 

CT 
2021 0 
2022 1 
2023 1 

DE 
2021 0 
2022 0 
2023 0 

FL 
2021 9 
2022 14 
2023 5 

GA 
2021 5 
2022 15 
2023 3 

HI 
2021 0 
2022 0 
2023 0 

ID 
2021 0 
2022 1 
2023 0 

IL 
2021 3 
2022 4 
2023 3 

IN 
2021 2 
2022 8 
2023 6 

IA 
2021 3 
2022 2 
2023 4 

KS 
2021 2 
2022 4 
2023 2 

KY 
2021 9 
2022 5 
2023 1 

LA 
2021 0 
2022 1 
2023 0 

ME 
2021 0 
2022 1 
2023 1 

MD 
2021 1 
2022 3 
2023 1 

MA 
2021 1 
2022 1 
2023 2 
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(Column 1) 
State 

(Column 2) 
Year 

(Column 3) 
Number of 
Transfers 

MI 
2021 5 
2022 8 
2023 4 

MN 
2021 0 
2022 3 
2023 3 

MS 
2021 0 
2022 0 
2023 2 

MO 
2021 2 
2022 1 
2023 1 

MT 
2021 0 
2022 1 
2023 0 

NE 
2021 1 
2022 4 
2023 4 

NV 
2021 0 
2022 4 
2023 1 

NH 
2021 1 
2022 1 
2023 0 

NJ 
2021 1 
2022 2 
2023 0 

NM 
2021 0 
2022 0 
2023 0 

NY 
2021 7 
2022 9 
2023 12 

NC 
2021 10 
2022 9 
2023 9 

ND 
2021 1 
2022 1 
2023 1 

OH 
2021 3 
2022 5 
2023 6 

OK 
2021 3 
2022 2 
2023 2 
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(Column 1) 
State 

(Column 2) 
Year 

(Column 3) 
Number of 
Transfers 

OR 
2021 1 
2022 1 
2023 3 

PA 
2021 1 
2022 11 
2023 7 

RI 
2021 0 
2022 0 
2023 1 

SC 
2021 5 
2022 3 
2023 2 

SD 
2021 1 
2022 2 
2023 1 

TN 
2021 0 
2022 2 
2023 4 

TX 
2021 10 
2022 8 
2023 12 

UT 
2021 1 
2022 1 
2023 3 

VT 
2021 3 
2022 0 
2023 0 

VA 
2021 8 
2022 5 
2023 2 

WA 
2021 5 
2022 3 
2023 3 

WV 
2021 0 
2022 1 
2023 1 

WI 
2021 4 
2022 5 
2023 7 

WY 
2021 0 
2022 0 
2023 1 
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(Column 1) 
State 

(Column 2) 
Year 

(Column 3) 
Number of 
Transfers 

DC 
2021 0 
2022 0 
2023 0 

PR 
2021 0 
2022 0 
2023 0 

TOTAL 
2021 130 
2022 169 
2023 144 

 
Status of Franchise Outlets for Years 2021 – 2023 
The chart below sets forth, on a state-by-state basis, the status of outlets owned by franchisees for 
the last three fiscal years ending December 30, 2023, December 31, 2022, and January 1, 2022. 
 

(TABLE NO. 3) 

(Col. 1) 
State 

(Col. 2) 
Year 

(Col. 3) 
Outlets at 

Start of 
Year 

(Col. 4) 
Outlets 
Opened 

(Col. 5) 
Terminations 

(Col. 6) 
Non-

Renewals 

(Col. 7) 
Reacquired 

by 
Franchisor 

(Col. 8) 
Ceased 

Operations 
– Other 

Reasons 

(Col. 9) 
Outlets 

at End of 
Year 

AL 
2021 38 4 0 0 4 0 37 
2022 37 1 0 0 4 0 34 
2023 34 5 0 0 6 0 33 

AK 
2021 12 0 0 0 0 0 12 
2022 12 3 0 0 3 0 12 
2023 12 0 0 0 0 0 12 

AZ 
2021 59 6 0 0 5 0 60 
2022 60 3 0 0 1 0 62 
2023 62 6 0 0 5 0 63 

AR 
2021 37 2 0 0 2 0 37 
2022 37 3 0 0 1 0 39 
2023 39 1 0 0 2 0 38 

CA 
2021 338 22 0 0 23 0 337 
2022 337 25 0 0 18 0 344 
2023 344 16 0 0 22 0 338 

CO 
2021 70 2 0 0 1 0 71 
2022 71 4 0 0 2 0 73 
2023 73 2 0 0 4 0 71 

CT 
2021 37 2 0 0 2 0 37 
2022 37 3 0 0 3 0 37 
2023 37 0 0 0 0 0 37 

DE 
2021 11 0 0 0 0 0 11 
2022 11 0 0 0 1 0 10 
2023 10 0 0 0 0 0 10 

FL 
2021 158 12 0 0 7 0 165 
2022 165 12 0 0 14 0 163 
2023 163 7 0 0 13 0 156 

GA 
2021 90 8 0 0 5 0 92 
2022 92 5 0 0 1 0 96 
2023 96 3 0 0 4 0 95 
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(Col. 1) 
State 

(Col. 2) 
Year 

(Col. 3) 
Outlets at 

Start of 
Year 

(Col. 4) 
Outlets 
Opened 

(Col. 5) 
Terminations 

(Col. 6) 
Non-

Renewals 

(Col. 7) 
Reacquired 

by 
Franchisor 

(Col. 8) 
Ceased 

Operations 
– Other 

Reasons 

(Col. 9) 
Outlets 

at End of 
Year 

HI 
2021 11 1 0 0 0 0 12 
2022 12 0 0 0 1 0 11 
2023 11 1 0 0 4 0 8 

ID 
2021 16 3 0 0 2 0 17 
2022 17 2 0 0 0 0 19 
2023 19 0 0 0 0 0 19 

IL 
2021 119 6 0 0 7 0 118 
2022 118 8 0 0 8 0 117 
2023 117 5 0 0 6 0 116 

IN 
2021 71 4 0 0 2 0 73 
2022 73 4 0 0 5 0 71 
2023 71 4 0 0 2 0 72 

IA 
2021 54 0 0 0 2 0 52 
2022 52 2 0 0 2 0 53 
2023 53 2 0 0 0 0 55 

KS 
2021 37 1 0 0 0 0 38 
2022 38 1 0 0 3 0 36 
2023 36 2 0 0 1 0 38 

KY 
2021 47 0 0 0 1 0 46 
2022 46 0 0 0 0 0 46 
2023 46 0 0 0 1 0 45 

LA 
2021 29 1 0 0 3 0 26 
2022 26 2 0 0 1 0 28 
2023 28 3 0 0 3 0 28 

ME 
2021 21 2 0 0 1 0 22 
2022 22 0 0 0 1 0 21 
2023 21 0 0 0 5 0 16 

MD 
2021 76 2 0 0 5 0 72 
2022 72 1 0 0 3 0 70 
2023 70 4 0 0 4 0 70 

MA 
2021 78 2 0 0 2 0 78 
2022 78 2 0 0 2 0 78 
2023 78 3 0 0 3 0 78 

MI 
2021 114 4 0 0 3 0 114 
2022 114 4 0 0 5 0 113 
2023 113 5 0 0 6 0 112 

MN 
2021 57 4 0 0 4 0 57 
2022 57 5 0 0 3 0 59 
2023 59 1 0 0 1 0 58 

MS 
2021 20 0 0 0 0 0 21 
2022 21 3 1 0 3 0 19 
2023 19 0 0 0 0 0 19 

MO 
2021 65 3 0 0 1 0 67 
2022 67 3 0 0 4 0 65 
2023 65 2 0 0 1 0 66 

MT 
2021 16 1 0 0 4 0 13 
2022 13 3 0 0 0 0 16 
2023 16 2 0 0 1 0 17 
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(Col. 1) 
State 

(Col. 2) 
Year 

(Col. 3) 
Outlets at 

Start of 
Year 

(Col. 4) 
Outlets 
Opened 

(Col. 5) 
Terminations 

(Col. 6) 
Non-

Renewals 

(Col. 7) 
Reacquired 

by 
Franchisor 

(Col. 8) 
Ceased 

Operations 
– Other 

Reasons 

(Col. 9) 
Outlets 

at End of 
Year 

NE 
2021 32 2 0 0 1 0 33 
2022 33 2 0 0 2 0 32 
2023 32 2 0 0 1 0 32 

NV 
2021 26 4 0 0 5 0 25 
2022 25 3 0 0 1 0 27 
2023 27 3 0 0 4 0 26 

NH 
2021 28 0 0 0 0 0 28 
2022 28 0 0 0 1 0 27 
2023 27 0 0 0 1 0 26 

NJ 
2021 105 9 0 0 9 0 105 
2022 105 3 0 0 5 0 103 
2023 103 6 0 0 3 0 106 

NM 
2021 13 1 0 0 0 0 14 
2022 14 4 0 0 3 0 15 
2023 15 1 0 0 0 0 16 

NY 
2021 182 8 0 0 13 0 177 
2022 177 7 0 0 11 0 173 
2023 173 5 0 0 5 0 172 

NC 
2021 91 4 0 0 4 0 91 
2022 91 5 0 0 8 0 88 
2023 88 6 0 0 7 0 87 

ND 
2021 16 1 0 0 1 0 16 
2022 16 1 0 0 3 0 14 
2023 14 1 0 0 0 0 15 

OH 
2021 134 3 0 0 2 0 136 
2022 136 4 0 0 4 0 136 
2023 136 2 0 0 12 0 126 

OK 
2021 48 5 0 0 5 0 47 
2022 47 3 0 0 5 0 45 
2023 45 7 0 0 6 0 46 

OR 
2021 46 4 0 0 6 0 44 
2022 44 4 0 0 5 0 43 
2023 43 3 0 0 4 0 41 

PA 
2021 183 17 0 0 14 0 186 
2022 186 10 0 0 20 0 176 
2023 176 19 0 0 16 0 179 

RI 
2021 14 2 0 0 2 0 14 
2022 14 1 0 0 2 0 13 
2023 13 1 0 0 1 0 13 

SC 
2021 43 1 0 0 1 0 43 
2022 43 0 0 0 0 0 43 
2023 43 0 0 0 0 0 43 

SD 
2021 14 0 0 0 0 0 14 
2022 14 2 0 0 2 0 14 
2023 14 1 0 0 1 0 14 

TN 
2021 56 3 0 0 2 0 57 
2022 57 5 0 0 4 0 58 
2023 58 2 0 0 2 0 58 
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(Col. 1) 
State 

(Col. 2) 
Year 

(Col. 3) 
Outlets at 

Start of 
Year 

(Col. 4) 
Outlets 
Opened 

(Col. 5) 
Terminations 

(Col. 6) 
Non-

Renewals 

(Col. 7) 
Reacquired 

by 
Franchisor 

(Col. 8) 
Ceased 

Operations 
– Other 

Reasons 

(Col. 9) 
Outlets 

at End of 
Year 

TX 
2021 248 10 0 0 12 0 247 
2022 247 14 0 0 13 0 248 
2023 248 13 0 0 12 0 248 

UT 
2021 32 3 0 0 1 0 34 
2022 34 7 0 0 8 0 33 
2023 33 2 0 0 2 0 33 

VT 
2021 15 0 0 0 0 0 15 
2022 15 0 0 0 0 0 15 
2023 15 1 0 0 1 0 15 

VA 
2021 92 9 0 0 9 0 92 
2022 92 9 0 0 10 0 91 
2023 91 8 0 0 10 0 88 

WA 
2021 56 6 0 0 3 0 58 
2022 58 6 0 0 4 0 60 
2023 60 2 0 0 2 0 60 

WV 
2021 17 2 0 0 2 0 17 
2022 17 1 0 0 1 0 17 
2023 17 1 0 0 0 0 18 

WI 
2021 76 4 0 0 3 0 77 
2022 77 0 0 0 0 0 77 
2023 77 4 0 0 5 0 76 

WY 
2021 14 0 0 0 2 0 12 
2022 12 0 0 0 0 0 12 
2023 12 1 0 0 1 0 12 

DC 
2021 0 0 0 0 0 0 1 
2022 1 0 0 0 1 0 0 
2023 0 0 0 0 0 0 0 

PR 
2021 18 1 0 0 0 0 19 
2022 19 0 0 0 1 0 18 
2023 18 2 0 0 2 0 18 

TOTAL 
2021 3280 191 0 0 183 0 3287 
2022 3287 190 1 0 203 0 3270 
2023 3270 167 0 0 192 0 3238 

 
NOTE: The total Outlets Opened and Outlets at End of Year 2023 in the chart above, excludes 26 
franchise outlets for which Snap-on entered into a franchise agreement, but the outlets were not 
operational as of the fiscal year ending December 30, 2023.  Of the 26, 7 (1-FL; 1-IN; 1-MN; 1-NY; 
1-OR; 1-TX; 1-VA) were as the result of a transfer that was not operational at end of year 2023.  As 
of the Effective Date of this disclosure document, all of these outlets are in operation. 
 
NOTE:  The total Outlets Opened and Outlets at End of Year 2022 in the chart above, excludes 13 
franchise outlets for which Snap-on entered into a franchise agreement, but the outlets were not 
operational as of the fiscal year ending December 31, 2022.  Of the 13, 3 (1-IL; 1-IN; 1-NE) were as 
the result of a transfer that was not operational at end of year 2022.  As of the Effective Date of this 
disclosure document, all but 1 of these outlets are in operation. 
 
NOTE:  The total Outlets Opened and Outlets at End of Year 2021 in the chart above, excludes 23 
franchise outlets for which Snap-on entered into a franchise agreement, but the outlets were not 
operational as of the fiscal year ending January 1, 2022.  Of the 23, 1 (1-WA) was as the result of a 
transfer that was not operational at end of year 2021.  As of the Effective Date of this disclosure 
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document, all but 2 of these outlets are in operation. 
 
NOTE:   In the Outlet counts for 2021, the following adjustments were made to reflect the state where 
the majority of the stops on the List of Calls is located at end of year: AL, FL, GA, LA, MD, MI, MS, 
OH, OK, TX, WA and District of Columbia. 
 
NOTE:   In the Outlet counts for 2022, the following adjustments were made to reflect the state where 
the majority of the stops on the List of Calls is located at end of year: IA, LA, MS and MO.  
 
NOTE:   In the Outlet counts for 2023, the following adjustments were made to reflect the state where 
the majority of the stops on the List of Calls is located at end of year: KS, NE and OR.  
 
NOTES:  In the table above, certain outlets or franchises changed ownership two or more times during 
the same fiscal year.  Set forth below is a description of those changes: 
 
 
AK 2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on and re-franchised 

in 2022. 
 
AL 2021 – 1 Franchise ceased operations in 2021, was reacquired by Snap-on and re-franchised 

in 2021. 
 
2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on and re-franchised 
in 2022. 
 
2023 – 2 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 
 
2023 – 1 Franchise was terminated for cause in 2023, was reacquired by Snap-on and re-
franchised in 2023. 
 

AR 2021 – 1 Franchise ceased operations in 2021, was reacquired by Snap-on and re-franchised 
in 2021. 

 
2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on and re-franchised 
in 2022. 
 
2023 – 2 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 

 
AZ 2021 – 4 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
 
2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on and re-franchised 
in 2022. 
 
2023 – 5 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 
 

CA 2021 – 1 Franchise was terminated for cause, was reacquired by Snap-on and re-franchised 
in 2021. 
 
2021 – 1 Independent ceased operations in 2021, was reacquired by Snap-on, re-franchised 
in 2021, ceased operations again in 2021 and reacquired by Snap-on. 
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2021 – 1 Franchise ceased operations in 2021, was reacquired by Snap-on (with no assets) 
and re-franchised in 2021. 
 
2021 – 11 Franchises ceased operations in 2021, were reacquired by Snap-on and re-
franchised in 2021. 
 
2022 – 13 Franchises ceased operations in 2022, were reacquired by Snap-on and re-
franchised in 2022. 
 
2023 – 11 Franchises ceased operations in 2023, were reacquired by Snap-on and re-
franchised in 2023. 
 
2023 – 1 Franchisee transferred to a 3rd party in 2023, the Franchise ceased operations and 
was reacquired by Snap-on in 2023. 
 

CO 2021 – 1 Franchise ceased operations in 2021, was reacquired by Snap-on and re-franchised 
in 2021. 

 
2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on and re-franchised 
in 2022. 
 
2023 – 2 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023.   
 

CT 2021 – 1 Franchise ceased operations in 2021, was reacquired by Snap-on and re-franchised 
in 2021. 

 
2022 – 2 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 

 
FL 2021 – 5 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
 
2022 – 7 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 
 
2022 – 1 Independent ceased operations in 2022, was reacquired by Snap-on and re-
franchised in 2022. 
 
2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on, re-franchised in 
2022, the Franchise ceased operations again in 2022 and was transferred to a 3rd party in 
2022. 
 
2023 – 5 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 
 
2023 – 1 Franchise was terminated for cause in 2023, was reacquired by Snap-on and re-
franchised in 2023. 

 
GA 2021 – 5 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
 
2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on and re-franchised 



 

 70 02/24 

in 2022. 
2022 – 1 Franchisee transferred to a 3rd party in 2022, the Franchise ceased operations and 
was transferred to a 3rd party again in 2022. 
 
2023 – 2 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 
 
2023 – 1 Franchise was terminated for cause in 2023, was reacquired by Snap-on and re-
franchised in 2023. 

 
ID 2021 – 2 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
 
IL 2021 – 1 Franchise ceased operations in 2021, was reacquired by Snap-on, was re-franchised 

in 2021, ceased operations again in 2021 and reacquired by Snap-on. 
 
2021 – 2 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 
in 2021. 
 
2022 – 5 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 
 
2023 – 4 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 

 
IN 2021 – 2 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
 
2022 – 2 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 
 
2023 – 1 Franchise ceased operations in 2023, was reacquired by Snap-on and re-franchised 
in 2023. 

 
KS 2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on and re-franchised 

in 2022. 
 
LA 2021 – 1 Franchise ceased operations in 2021, was reacquired by Snap-on and re-franchised 

in 2021. 
 
 2022 – 2 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 

in 2022. 
 
 2023 – 2 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 

in 2023. 
 
MD 2021 – 2 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
 
2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on and re-franchised 
in 2022. 
 
2023 – 3 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 
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ME 2021 – 1 Franchise ceased operations in 2021, was reacquired by Snap-on and re-franchised 

in 2021. 
 
MA 2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on and re-franchised 

in 2022. 
 
 2023 – 1 Franchise ceased operations in 2023, was reacquired by Snap-on and re-franchised 

in 2023. 
 
MI 2021 – 1 Franchise ceased operations in 2021, was reacquired by Snap-on and re-franchised 

in 2021. 
 
2022 – 4 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 
 
2023 – 3 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 

 
MN 2021 – 3 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
 
2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on and re-franchised 
in 2022. 
 

MO 2022 – 3 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 

 
MS 2022 – 1 Independent ceased operations in 2022, was reacquired by Snap-on and re-

franchised in 2022. 
 
MT 2021 – 3 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
 
NE 2021 – 1 Franchise ceased operations in 2021, was reacquired by Snap-on and re-franchised 

in 2021. 
 
2022 – 2 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 
 
2023 – 2 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 

 
NV 2021 – 4 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
 
 2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on, re-franchised in 

2022, the Franchise ceased operations again in 2022 and was transferred to a 3rd party in 
2022. 

 
 2023 – 3 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 

in 2023. 
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NJ 2021 – 5 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 
in 2021. 
 
2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on and re-franchised 
in 2022. 
 
2023 – 2 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 
 

NM 2022 – 2 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 

 
2023 – 1 Franchise ceased operations in 2023, was reacquired by Snap-on and re-franchised 
in 2023. 

 
NY 2021 – 7 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
 
2022 – 5 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 
 
2022 – 1 Franchise was terminated for cause in 2022, was reacquired by Snap-on and re-
franchised in 2022. 
 
2023 – 3 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 

 
NC 2021 – 4 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
 

2022 – 1 Franchisee transferred to a 3rd party in 2022, the Franchise ceased operations and 
was transferred to a 3rd party again in 2022. 
 
2022 – 2 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 
 
2023 – 4 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 
 

ND 2021 – 1 Independent ceased operations in 2021, was reacquired by Snap-on and re-
franchised in 2021. 

 
 2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on and re-franchised 

in 2022. 
 
OH 2022 – 2 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 

in 2022. 
 

2023 – 4 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 

 
OK 2021 – 2 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
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 2022 – 3 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 

 
 2022 – 1 Independent ceased operations in 2022, was reacquired by Snap-on and re-

franchised in 2022. 
 
 2023 – 6 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 

in 2023. 
 
OR 2021 – 4 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
 
2022 – 2 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 
 
2023 – 2 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 
 

PA 2021 – 12 Franchises ceased operations in 2021, were reacquired by Snap-on and re-
franchised in 2021. 
 
2022 – 12 Franchises ceased operations in 2022, were reacquired by Snap-on and re-
franchised in 2022. 
 
2023 – 11 Franchises ceased operations in 2023, were reacquired by Snap-on and re-
franchised in 2023. 
 
2023 – 2 Franchises were terminated for cause in 2023, were reacquired by Snap-on and re-
franchised in 2023. 
 

RI 2021 – 2 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 
in 2021. 

 
2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on and re-franchised 
in 2022. 

 
2023 – 1 Franchise ceased operations in 2023, was reacquired by Snap-on and re-franchised 
in 2023. 

 
SD 2022 – 2 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 

in 2022. 
 
 2023 – 1 Franchise ceased operations in 2023, was reacquired by Snap-on and re-franchised 

in 2023. 
 

TN 2021 – 1 Franchise ceased operations in 2021, was reacquired by Snap-on and re-franchised 
in 2021. 

 
2022 – 3 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 
 
2023 – 2 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 
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TX 2021 – 8 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 
in 2021. 
 
2022 – 8 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 
 
2023 – 6 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 

 
UT 2021 – 1 Franchise ceased operations in 2021, was reacquired by Snap-on and re-franchised 

in 2021. 
 

2022 – 6 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 
 
2023 – 2 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2023. 

 
VA 2021 – 7 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
 
 2022 – 7 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 

in 2022. 
 
 2023 – 3 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 

in 2023. 
 
 2023 – 1 Franchise ceased operations in 2023, was reacquired by Snap-on, was re-franchised 

in 2023, ceased operations again in 2023 and reacquired by Snap-on. 
 

VT 2023 – 1 Franchise ceased operations in 2023, was reacquired by Snap-on and re-franchised 
in 2023. 
 

WA 2021 – 2 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 
in 2021. 

 
2022 – 3 Franchises ceased operations in 2022, were reacquired by Snap-on and re-franchised 
in 2022. 

 
WI 2021 – 2 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
 

2023 – 1 Franchise was terminated for cause in 2023, was reacquired by Snap-on and re-
franchised in 2023. 
 
2023 – 3 Franchises ceased operations in 2023, were reacquired by Snap-on and re-franchised 
in 2021. 

 
WV 2021 – 2 Franchises ceased operations in 2021, were reacquired by Snap-on and re-franchised 

in 2021. 
 
 2022 – 1 Franchise ceased operations in 2022, was reacquired by Snap-on and re-franchised 

in 2022. 
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WY 2023 – 1 Franchise ceased operations in 2023, was reacquired by Snap-on and re-franchised 
in 2021. 

 
The number of outlets reacquired by Snap-on includes outlets where the franchise was terminated 
for cause and the assets reacquired by Snap-on or where Snap-on unilaterally refused renewal and 
reacquired the assets. Because Snap-on also reacquires these outlets after the franchise has been 
terminated or not renewed by Snap-on, these outlets are set forth in the “Reacquired by Franchisor” 
column. The number of outlets in the “Terminations” column includes outlets where the franchise 
was terminated for cause, but Snap-on did not reacquire the assets or where Snap-on unilaterally 
refused renewal and did not reacquire the assets.  Set forth below is a state-by-state listing of the 
number of franchises that were terminated for cause or not renewed by Snap-on during the last three 
fiscal years.  The balance in the column represents the outlets where the franchisee ceased 
operations and the outlet was reacquired by Snap-on. 
 
AL 2023 – 1 franchise was repurchased by Snap-on. 
 2023 – 1 franchise was terminated for cause. 
AZ 2023 – 1 franchise was repurchased by Snap-on. 
CA 2021 – 1 franchise was terminated for cause. 
 2022 – 1 franchise was repurchased by Snap-on. 
 2023 – 1 franchise was repurchased by Snap-on. 
 2023 – 2 franchises were terminated for cause. 
CO 2023 – 1 franchise was repurchased by Snap-on. 
FL 2022 – 2 franchises were repurchased by Snap-on. 
 2023 – 1 franchise was terminated for cause. 
GA 2023 – 1 franchise was terminated for cause. 
IL 2023 – 1 franchise was terminated for cause. 
 2023 – 1 franchise was repurchased by Snap-on. 
IN 2023 -  1 franchise was repurchased by Snap-on. 
MI 2022 – 2 franchises were repurchased by Snap-on. 
MS 2022 – 1 franchise was terminated for cause. 
NC 2022 – 1 franchise was repurchased by Snap-on.  
NH 2022 – 1 franchise was repurchased by Snap-on. 
 2023 – 1 franchise was terminated for cause. 
NV 2023 – 1 franchise was repurchased by Snap-on. 
NY 2021 – 1 franchise was repurchased by Snap-on. 
 2022 – 2 franchises were terminated for cause. 
 2023 – 2 franchises were terminated for cause. 
PA 2023 – 2 franchises were terminated for cause. 
TX 2022 – 1 franchise was repurchased by Snap-on. 
 2023 – 2 franchises were repurchased by Snap-on. 
UT 2022 – 1 franchise was repurchased by Snap-on. 
WI  2023 – 1 franchise was terminated for cause. 
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Status of Company-Owned Outlets for Years 2021 – 2023 
The chart below sets forth, on a state-by-state basis, the status of Company-owned outlets for the 
last three fiscal years ending December 30, 2023, December 31, 2022, and January 1, 2022. 
 

(TABLE NO. 4) 

(Col. 1) 
State 

(Col. 2) 
Year 

(Col. 3) 
Outlets at 
Start of 

Year 

(Col. 4) 
Outlets 
Opened 

(Col. 5) 
Outlets 

Reacquired 
from 

Franchisees 

(Col. 6) 
Outlets 
Closed 

(Col. 7) 
Outlets Sold to 

Franchisees 

(Col. 8) 
Outlets at 

End of Year 

AL 
2021 2 2 4 0 4 4 
2022 4 3 4 3 1 7 
2023 7 1 6 2 5 7 

AK 
2021 1 0 0 0 0 1 
2022 1 0 3 1 3 0 
2023 0 0 0 0 0 0 

AZ 
2021 3 2 5 2 6 2 
2022 2 2 1 0 3 2 
2023 2 1 5 1 6 1 

AR 
2021 2 0 2 1 2 1 
2022 1 2 1 0 3 1 
2023 1 0 2 1 1 1 

CA 
2021 15 7 23 8 22 15 
2022 15 8 18 1 25 15 
2023 15 9 22 12 16 18 

CO 
2021 3 1 1 0 2 3 
2022 3 0 2 0 4 1 
2023 1 1 4 2 2 2 

CT 
2021 1 0 2 0 2 1 
2022 1 1 3 1 3 1 
2023 1 0 0 0 0 1 

DE 
2021 0 0 0 0 0 0 
2022 0 0 1 1 0 0 
2023 0 1 0 0 0 1 

FL 
2021 7 3 7 0 12 5 
2022 5 2 14 2 12 7 
2023 7 2 13 9 7 6 

GA 
2021 4 3 5 0 8 4 
2022 4 2 1 0 5 2 
2023 2 1 4 1 3 3 

HI 
2021 1 1 0 0 1 1 
2022 1 0 1 1 0 1 
2023 1 0 4 3 1 1 

ID 
2021 1 1 2 1 3 0 
2022 0 3 0 0 2 1 
2023 1 1 0 1 0 1 

IL 
2021 9 2 7 2 6 10 
2022 10 2 8 3 8 9 
2023 9 4 6 2 5 12 
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(Col. 1) 
State 

(Col. 2) 
Year 

(Col. 3) 
Outlets at 
Start of 

Year 

(Col. 4) 
Outlets 
Opened 

(Col. 5) 
Outlets 

Reacquired 
from 

Franchisees 

(Col. 6) 
Outlets 
Closed 

(Col. 7) 
Outlets Sold to 

Franchisees 

(Col. 8) 
Outlets at 

End of Year 

IN 
2021 4 2 2 1 4 3 
2022 3 0 5 2 4 2 
2023 2 4 2 0 4 4 

IA 
2021 1 1 2 2 0 2 
2022 2 1 2 1 2 2 
2023 2 1 0 0 2 1 

KS 
2021 2 1 0 1 1 1 
2022 1 0 3 2 1 1 
2023 1 2 1 0 2 2 

KY 
2021 0 1 1 1 0 1 
2022 1 0 0 0 0 1 
2023 1 0 1 1 0 1 

LA 
2021 3 0 3 2 1 3 
2022 3 1 1 1 2 2 
2023 2 1 3 0 3 3 

ME 
2021 2 1 1 1 2 1 
2022 1 0 1 1 0 1 
2023 1 0 5 5 0 1 

MD 
2021 0 0 5 3 2 0 
2022 0 2 3 2 1 2 
2023 2 0 4 0 4 2 

MA 
2021 3 3 2 1 2 5 
2022 5 2 2 4 2 3 
2023 3 1 3 2 3 2 

MI 
2021 6 2 3 0 4 7 
2022 7 1 5 2 4 7 
2023 7 1 6 3 5 6 

MN 
2021 5 3 4 2 4 6 
2022 6 2 3 0 5 6 
2023 6 0 1 2 1 4 

MS 
2021 1 2 0 0 0 3 
2022 3 0 3 2 3 1 
2023 1 0 0 0 0 1 

MO 
2021 5 3 1 0 3 6 
2022 6 0 4 1 3 6 
2023 6 1 1 2 2 4 

MT 
2021 0 0 4 3 1 0 
2022 0 4 0 0 3 1 
2023 1 1 1 0 2 1 

NE 
2021 1 1 1 0 2 1 
2022 1 0 2 0 2 1 
2023 1 1 1 0 2 1 

NV 
2021 1 0 5 1 4 1 
2022 1 1 1 0 3 0 
2023 0 0 4 1 3 0 
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(Col. 1) 
State 

(Col. 2) 
Year 

(Col. 3) 
Outlets at 
Start of 

Year 

(Col. 4) 
Outlets 
Opened 

(Col. 5) 
Outlets 

Reacquired 
from 

Franchisees 

(Col. 6) 
Outlets 
Closed 

(Col. 7) 
Outlets Sold to 

Franchisees 

(Col. 8) 
Outlets at 

End of Year 

NH 
2021 0 0 0 0 0 0 
2022 0 1 1 1 0 1 
2023 1 0 1 2 0 0 

NJ 
2021 1 2 9 1 9 2 
2022 2 1 5 3 3 2 
2023 2 4 3 3 6 0 

NM 
2021 5 1 0 1 1 4 
2022 4 1 3 0 4 4 
2023 4 2 0 1 1 4 

NY 
2021 3 5 13 7 8 6 
2022 6 3 11 5 7 8 
2023 8 4 5 6 5 6 

NC 
2021 5 0 4 1 4 4 
2022 4 0 8 4 5 3 
2023 3 4 7 2 6 6 

ND 
2021 0 0 1 0 1 0 
2022 0 1 3 2 1 1 
2023 1 1 0 1 1 0 

OH 
2021 5 2 2 2 3 4 
2022 4 1 4 2 4 3 
2023 3 3 12 9 2 7 

OK 
2021 0 0 5 0 5 0 
2022 0 1 5 3 3 0 
2023 0 2 6 0 7 1 

OR 
2021 1 1 6 4 4 0 
2022 0 5 5 2 4 4 
2023 4 0 4 4 3 1 

PA 
2021 7 2 14 2 17 4 
2022 4 2 20 10 10 6 
2023 6 6 16 5 19 4 

RI 
2021 0 0 2 0 2 0 
2022 0 0 2 1 1 0 
2023 0 0 1 0 1 0 

SC 
2021 0 1 1 0 1 1 
2022 1 0 0 0 0 1 
2023 1 0 0 0 0 1 

SD 
2021 0 0 0 0 0 0 
2022 0 0 2 0 2 0 
2023 0 0 1 0 1 0 

TN 
2021 4 1 2 1 3 3 
2022 3 0 4 1 5 1 
2023 1 1 2 0 2 2 
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(Col. 1) 
State 

(Col. 2) 
Year 

(Col. 3) 
Outlets at 
Start of 

Year 

(Col. 4) 
Outlets 
Opened 

(Col. 5) 
Outlets 

Reacquired 
from 

Franchisees 

(Col. 6) 
Outlets 
Closed 

(Col. 7) 
Outlets Sold to 

Franchisees 

(Col. 8) 
Outlets at 

End of Year 

TX 
2021 8 5 12 5 10 10 
2022 10 2 13 4 14 7 
2023 7 4 12 3 13 7 

UT 
2021 1 3 1 1 3 1 
2022 1 1 8 1 7 2 
2023 2 1 2 0 2 3 

VT 
2021 0 0 0 0 0 0 
2022 0 0 0 0 0 0 
2023 0 0 1 0 1 0 

VA 
2021 7 2 9 0 9 9 
2022 9 2 10 3 9 9 
2023 9 2 10 6 8 7 

WA 
2021 2 2 3 0 6 1 
2022 1 2 4 1 6 0 
2023 0 0 2 0 2 0 

WV 
2021 3 0 2 0 2 3 
2022 3 0 1 0 1 3 
2023 3 1 0 2 1 1 

WI 
2021 1 1 3 0 4 1 
2022 1 0 0 1 0 0 
2023 0 1 5 1 4 1 

WY 
2021 1 0 2 2 0 1 
2022 1 0 0 0 0 1 
2023 1 0 1 0 1 1 

DC 
2021 0 0 0 0 0 0 
2022 0 0 1 1 0 0 
2023 0 1 0 0 0 1 

PR 
2021 0 1 0 0 1 0 
2022 0 0 1 1 0 0 
2023 0 0 2 0 2 0 

TOTAL 
2021 137 71 183 59 191 141 
2022 141 62 203 77 190 139 
2023 139 71 192 95 167 140 

 
NOTES:  The “Outlets Closed” column includes company-owned outlets that ceased being operated 
by an employee.  It also includes situations where the outlet or List of Calls has been dissolved and 
the “outlet” no longer exists as it had in prior years.  The “Outlet Closed” column also includes the 
outlets or routes which are vacant at the end of the fiscal year and not being serviced by a company-
owned representative or a franchisee. 
 
 
 
Projected New Franchised and Company-Owned Outlets during the 2024 Fiscal Year 
The chart below sets, on a state-by-state basis, the projected opening of outlets to be opened during 
the 2024 fiscal year. 
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(TABLE NO. 5) 

(Column 1) 
State 

(Column 2) 
Franchise Agreements 
Signed but Outlet Not 

Opened 

(Column 3) 
Projected New 

Franchised Outlet in the 
Next Fiscal Year 

(Column 4) 
Projected New 

Company-Owned 
Outlets in the Next 

Fiscal Year 
AL 0 7 1 
AK 0 3 0 
AZ 0 9 2 
AR 1 4 0 
CA 0 36 6 
CO 0 5 0 
CT 0 6 0 
DE 0 3 0 
FL 2 17 3 
GA 0 9 1 
HI 0 7 1 
ID 0 3 0 
IL 0 9 1 
IN 1 8 2 
IA 0 7 0 
KS 0 4 1 
KY 0 5 1 
LA 0 5 1 
ME 0 7 1 
MD 0 7 1 
MA 0 7 2 
MI 0 10 3 
MN 1 9 1 
MS 0 3 2 
MO 0 3 0 
MT 0 4 1 
NE 0 4 0 
NV 1 8 0 
NH 1 2 0 
NJ 1 16 1 
NM 1 3 1 
NY 2 16 3 
NC 1 14 2 
ND 0 0 0 
OH 3 11 3 
OK 1 5 0 
OR 1 5 2 
PA 3 19 5 
RI 0 2 1 
SC 0 3 1 
SD 0 1 0 
TN 1 11 0 
TX 3 10 1 
UT 0 5 2 
VT 0 1 0 
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(Column 1) 
State 

(Column 2) 
Franchise Agreements 
Signed but Outlet Not 

Opened 

(Column 3) 
Projected New 

Franchised Outlet in the 
Next Fiscal Year 

(Column 4) 
Projected New 

Company-Owned 
Outlets in the Next 

Fiscal Year 
VA 1 15 3 
WA 0 3 2 
WV 1 4 1 
WI 0 5 0 
WY 0 2 1 
DC 0 0 0 
PR 0 3 0 

TOTAL 26 365 60 
 
NOTE:  Of the 26 Franchise Agreements Signed but Outlet Not Opened as of fiscal year ending 
December 30, 2023, in the table above, all of these outlets are in operation as of the Effective Date 
of this disclosure document. 
 
NOTE:  Projected outlets are those that will sign a new franchise agreement in the next fiscal year.   
 
A list of the names of all current franchisees as of December 30, 2023, along with their addresses 
and telephone numbers are listed as Appendix E to this disclosure document. 
 
Attached as Appendix F is a list of the names, city and state, and last known business or home 
telephone number of franchisees who had an outlet terminated, canceled, not renewed, or otherwise 
voluntarily or involuntarily ceased to do business under the Franchise Agreement during the fiscal 
year ended December 30, 2023, or who has not communicated with Snap-on within 10 weeks of the 
date of this disclosure document.  It includes 281 former franchisees or Independents who are no 
longer in the system. 
 
If you buy this franchise, your contact information will be disclosed to other buyers, including after 
you leave the franchise system. 
 
In some instances, current and former franchisees sign agreements with provisions restricting their 
ability to speak openly about their experience with Snap-on.  You may wish to speak with  
current and former franchisees, but be aware that not all such franchisees will be able to 
communicate with you. 
 
We created a National Franchise Advisory Council (“NFAC”), which currently consists of 9 
franchisees elected by their peers and 3 members that are appointed.  It meets with management at 
least two times a year and brings to management’s attention issues raised by franchisees.  
Information about the NFAC or their members can be obtained from Robert Smith, Ombudsman, at 
2801 80th Street, Kenosha, Wisconsin, 53143. 

 
 

ITEM 21 
FINANCIAL STATEMENTS 

 
Attached as Appendix G to this disclosure document are Snap-on Incorporated’s audited 
consolidated financial statements, including comparative balance sheets as of December 30, 2023, 
and December 31, 2022, and statements of earnings, stockholders equity and cash flows for the 
years ended December 30, 2023, December 31, 2022, and January 1, 2022.  Snap-on Incorporated 
absolutely and unconditionally guarantees to assume the duties and obligations of Snap-on to those 
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franchisees who purchase franchises from Snap-on prior to the expiration of this disclosure 
document.  A copy of the guarantee of Snap-on Incorporated is also attached as Appendix H. 
 
 

ITEM 22 
CONTRACTS 

 
The following agreements are attached as Appendix I to this disclosure document: 
 
I.1.A Franchise Agreement 
I.1.B Owner's Guaranty of Franchisee's Obligations 
I.1.C.1 Addendum to Snap-on Tools Franchise Agreement (Renewal Franchise) 
I.1.C.2 Addendum to Snap-on Tools Franchise Agreement (Transfer Franchise) 
I.1.C.3 Addendum to Snap-on Tools Franchise Agreement (Additional Franchise) 
I.1.C.4 Addendum to Snap-on Tools Franchise Agreement (Veterans Discount) 
I.1.C.5. Addendum to Snap-on Tools Franchise Agreement (Franchisee owned by Trust) 
I.1.D Verifone Franchisee Adoption Agreement 
I.1.E Paymentech Merchant Application and Agreement 
 
I.2.A Franchisee Servicing Agreement 
I.2.B Addendum to Franchisee Servicing Agreement (Franchisee Owned by Trust) 
 
 
I.3.A Loan and Security Agreement 
I.3.B Addendum to Loan and Security Agreement (Franchisee Owned by Trust) 
I.3.C Continuing Unconditional Guarantee 
I.3.D Snap-on Credit Automated Payment Plan 
I.3.E Assignment of Loan and Franchisee Servicing Agreement 
 
I.4 Promissory Note 
 
I.5. Snap-on Tools Software License, Development, Maintenance, and Support Agreement 
 
I.6.A.1 RA Financing Agreement 
I.6.A.2 RA Financing Agreement (Transfer Franchise) 
I.6.B RA Loan Addendum to Loan and Security Agreement 
I.6.C RA Loan Promissory Note 
 
I.7 Vehicle Lease Agreement, Amendment to Vehicle Lease Agreement, Addendum to 

Vehicle Lease Agreement (Franchisee Owned by Trust), Continuing Unconditional 
Guarantee, Acceptance Certificate, Van Maintenance Agreement, Snap-on Credit 
Automated Payment Plan for Van Payments and Vehicle Lease Assumption Agreement 

 
I.8 Snap-on Credit Automated Payment Plan for Extended Credit Payments 
 
I.9 Franchisee Web Page and Social Media Agreement 
 
I.10.A Release (Additional) 
I.10.B Release (Renewal) 
I.10.C Consent to Transfer Agreement 
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ITEM 23 
RECEIPT 

 
The last two pages of this disclosure document are detachable documents acknowledging your 
receipt of the disclosure document.  Keep one copy of this receipt and return the other, fully  
executed, to us. 
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Disclosure Document 
For Use in California 

 
 
1. Except as set forth in Appendices A and B, neither Snap-on nor any of the persons identified 
in Item 2 of the disclosure document is subject to any currently effective order of any national 
securities association or national securities exchange, as defined in the Securities Exchange Act of 
1934, suspending or expelling such persons from membership in such association or exchange. 
 
2. The following sentence is added at the end of Item 6: 
 
Snap-on cannot ascertain the amount of the Credit Programs and Open Account Payments, 
Indemnification or Administrative Handling Charge as each of these fees will vary from franchisee to 
franchisee and will depend on your particular circumstances. 
 
3. The following paragraphs are added at the end of Item 17 of the disclosure document pursuant 
to regulations under the California Franchise Investment Law: 
 
California Law Regarding Termination and Non-Renewal.  California Business and Professions 
Code, sections 20000 through 20043, provide rights to franchisees concerning termination of the 
franchise.  If the Franchise Agreement contains a provision that is inconsistent with this law, the law 
will control. 
 
Termination upon Bankruptcy.  The Franchise Agreement provides for termination upon bankruptcy.  
This provision may not be enforceable under federal bankruptcy law (Title 11, United States Code, 
section 101 and following sections). 
 
Arbitration.  The Franchise Agreement requires binding arbitration.  The arbitration will occur at the 
office of the American Arbitration Association nearest the Snap-on Regional Sales Office to  
which franchisee was assigned prior to the dispute; provided, however, if such office is outside the 
state in which the franchisee resides, franchisee may cause the arbitration to be held within 
franchisee’s state of residence at a place mutually convenient to the parties and the arbitrator.  The 
arbitration shall proceed before a single arbitrator. The arbitrator shall be chosen in accordance with 
the American Arbitration Association Rules.  Snap-on shall pay the arbitrator’s fees and other costs 
relating to the arbitration forum, but the parties will be responsible for their own costs and for their 
own attorneys’ fees should they choose to be represented by counsel, unless the arbitrator shifts 
one party’s costs and attorneys’ fees to the other party in accordance with applicable law. 
 
Applicable Law.  The Franchise Agreement requires application of the laws of the state in which the 
List of Calls is located, or if the List of Calls is located in more than one state, the state in which the 
majority of stops on the List of Calls is located at the time the Franchise Agreement was executed, 
except to the extent that the Federal Arbitration Act shall apply.  This provision may not be 
enforceable under California law. 
 
Post-Term Noncompetition Covenant.  The Franchise Agreement contains a post-term covenant not 
to compete.  This provision may not be enforceable under California law. 
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4. The following paragraph is added at the end of Item 19 of the disclosure document pursuant to 
regulations under the California Franchise Investment Law: 
 

“The earnings claims figure(s) does (do) not reflect the costs of sales, operating expenses 
or other costs or expenses that must be deducted from the gross revenue or gross sales 
figures to obtain your net income or profit.  You should conduct an independent 
investigation of the costs and expenses you will incur in operating your (franchised 
business).  Franchisees or former franchisees listed in the Franchise Disclosure 
Document may be one source of this information. 

 
OUR WEBSITE IS WWW.SNAPON.COM.  OUR WEBSITE HAS NOT BEEN REVIEWED OR 
APPROVED BY THE CALIFORNIA DEPARTMENT OF FINANCIAL PROTECTION AND 
INNOVATION.  ANY COMPLAINTS CONCERNING THE CONTENT OF THIS WEBSITE MAY BE 
DIRECTED TO THE CALIFORNIA DEPARTMENT OF FINANCIAL PROTECTION AND 
INNOVATION AT WWW.DFPI.CA.GOV.  
 
THE CALIFORNIA FRANCHISE INVESTMENT LAW REQUIRES THAT A COPY OF ALL 
PROPOSED AGREEMENTS RELATING TO THE SALE OF THE FRANCHISE BE DELIVERED 
TOGETHER WITH THE FRANCHISE DISCLOSURE DOCUMENT. 
 

http://www.snapon.com/
http://www.dfpi.ca.gov/
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Disclosure Document 
For Use in Hawaii 

 
 
The State of Hawaii requires that the following statement be added to the Cover Page of the 
disclosure document: 
 
THESE FRANCHISES WILL BE/HAVE BEEN FILED UNDER THE FRANCHISE INVESTMENT 
LAW OF THE STATE OF HAWAII.  FILING DOES NOT CONSTITUTE APPROVAL, 
RECOMMENDATION OR ENDORSEMENT BY THE DIRECTOR OF COMMERCE AND 
CONSUMER AFFAIRS OR A FINDING BY THE DIRECTOR OF COMMERCE AND CONSUMER 
AFFAIRS THAT THE INFORMATION PROVIDED HEREIN IS TRUE, COMPLETE AND NOT 
MISLEADING. 
 
THE FRANCHISE INVESTMENT LAW MAKES IT UNLAWFUL TO OFFER OR SELL ANY 
FRANCHISE IN THIS STATE WITHOUT FIRST PROVIDING TO THE PROSPECTIVE 
FRANCHISEE, OR SUBFRANCHISOR, AT LEAST SEVEN DAYS PRIOR TO THE EXECUTION 
BY THE PROSPECTIVE FRANCHISEE, OF ANY BINDING FRANCHISE OR OTHER 
AGREEMENT, OR AT LEAST SEVEN DAYS PRIOR TO THE PAYMENT OF ANY 
CONSIDERATION BY THE FRANCHISEE, OR SUBFRANCHISOR, WHICHEVER OCCURS 
FIRST, A COPY OF THE DISCLOSURE DOCUMENT, TOGETHER WITH A COPY OF ALL 
PROPOSED AGREEMENTS RELATING TO THE SALE OF THE FRANCHISE. 
 
THIS DISCLOSURE DOCUMENT CONTAINS A SUMMARY ONLY OF CERTAIN MATERIAL 
PROVISIONS OF THE FRANCHISE AGREEMENT.  THE CONTRACT OR AGREEMENT 
SHOULD BE REFERRED TO FOR A STATEMENT OF ALL RIGHTS, CONDITIONS, 
RESTRICTIONS AND OBLIGATIONS OF BOTH THE FRANCHISOR AND THE FRANCHISEE. 
 
No release language set forth in the Franchise Agreement shall relieve Franchisor or any other 
person, directly or indirectly, from liability imposed by the laws concerning franchising in the State of 
Hawaii. 
 
The State of Hawaii also requires that the following additional information be provided with respect 
to Item 17 of the Franchise disclosure document: 
 
1. Under the Hawaii Franchise Investment Law, the conditions under which Snap-on may 
repurchase inventory cannot be conditioned upon signing a termination agreement (see the 
Addendum to Franchise Agreement for Use in Hawaii). 
 
The following paragraphs are added at the end of Item 20 of this disclosure document pursuant to 
regulation promulgated under the Hawaii Franchise Investment Law: 
 
The following list reflects the status of the franchise registrations of Snap-on in the states which 
require registration: 
 

a. The states in which this proposed registration is effective:  California (exempt), Florida 
(exempt), Hawaii, Illinois (exempt), Indiana (exempt), Maine, Maryland (exempt), Michigan, 
Minnesota, Nebraska (exempt), New York (exempt), North Carolina, North Dakota (exempt), Rhode 
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Island (exempt), South Dakota, Utah (exempt), Virginia (exempt), Washington (exempt) and 
Wisconsin (exempt). 
 

b. The states in which this proposed registration is or will be shortly on file:  None. 
 

c. The states, if any, which have refused, by order or otherwise, to register these franchises:  
None. 
 

d. The states, if any, which have revoked or suspended the right to offer these franchises:  
None. 
 

e. The states, if any, in which the proposed registration of these franchises has been 
withdrawn:  None. 
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Disclosure Document 
For Use in Illinois 

 
 
The State of Illinois requires that the following additional information be provided with respect to 
Item 17 of the disclosure document: 
 
1. The conditions under which a franchisee can be terminated may be affected by Illinois law, 
815 ILCS 707/19 and 705/20. 
 
2. Any provision in a franchise agreement that designates jurisdiction or venue in a forum 
outside of the State of Illinois is void provided that a franchise agreement may provide for arbitration 
in a forum outside of the State. 
 
3. Any condition, stipulation, or provision purporting to bind any person acquiring any franchise 
to waive compliance with any provision of the Illinois Franchise Disclosure Act (the “Act”) or any 
other law of this State is void.  This Section shall not prevent any person from entering into a 
settlement agreement or executing a general release regarding a potential or actual lawsuit filed 
under any of the provisions of the Act, nor shall it prevent the arbitration of any claim pursuant to 
the provisions of Title 9 of the United States Code. 
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Disclosure Document 
For Use in Maine 

 
 
The following additional information is required to be disclosed by Maine law: 
 
1. As required by Maine law, Snap-on has secured a bond in the amount of $30,000 issued by 
Travelers Casualty and Surety Company of America, One Tower Square, Hartford, CT, 06183. 
Before signing a contract to purchase a business opportunity, you should check with the surety 
company to determine the current status of the bond. 
 
2. Pursuant to Maine law, you have the right to avoid the contract for purchase of this business 
opportunity within 3 business days following the signing of the contract. You should obtain and 
study a copy of the law regulating the sale of business opportunities before you attempt to avoid 
the contract.  This law is found in the Maine Revised Statutes, Title 32, section 4698. 
 
3. We are required by law to have in our possession materials which constitute a reasonable 
basis for representations concerning estimated, projected and actual sales, income and gross or 
net profits.  We will provide you with this information upon your request. 
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Disclosure Document 
For Use in Maryland 

 
 
Even though contrary language may appear in the franchise disclosure document, the Franchise 
Agreement, the following provisions shall supersede and apply to all franchises offered and sold in 
the State of Maryland: 
 
1. Franchisees may sue in Maryland for claims arising under the Maryland Franchise 
Registration and Disclosure Law and the Franchise Agreement is amended as such. 
 
2. No release language set forth in the Franchise Agreement shall relieve Franchisor or any 
other person, directly or indirectly, from liability imposed by the Maryland Franchise Registration 
and Disclosure Law. 
 
3. Any claims arising under the Maryland Franchise Registration and Disclosure Law must be 
brought within 3 years after the grant of the franchise. 
 
4. To the extent that any such representations are requested in the Franchise Agreement they 
are not intended to nor do they act as a release, estoppel, or waiver of any liability incurred under 
the Maryland Franchise Registration and Disclosure laws Section 14-226 and the Franchisee’s 
acknowledgements in the agreements are so amended. 
 
5. Under COMAR Section 02.02.08.16L any general release required as a condition of renewal, 
sale, and/or assignment/transfer in Item 17 as well as in the Franchise Agreement shall not apply 
to any liability under the Maryland Franchise Registration and Disclosure Law and the Franchise 
Agreement is amended as such. 
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Disclosure Document 
For Use in Minnesota 

 
 
1. The second paragraph in Item 13 of the disclosure document is amended to add the following 
language as the last sentence: 
 

However, Snap-on will indemnify Minnesota franchisees against liability to third parties 
resulting from claims by third parties that your use of Snap-on’s trademarks infringes trademark 
rights of the third party; provided that you give notice to Snap-on of any such claim within 10 days 
and you tender to Snap-on defense of the claim and management of the defense, including the 
right to compromise, settle, or otherwise resolve the claims and to decide whether to appeal any 
determination involving the claim. 
 
2. Snap-on will comply with Minnesota Statutes section 80C.14, subdivisions 3, 4, and 5 which 
require, except in certain specified cases, that a franchisee be given 90 days’ notice of termination 
(with 60 days to cure) (See Item 17 of the disclosure document and the Addendum to the Franchise 
Agreement for Use in Minnesota). 
 
3. The State of Minnesota requires that the Cover Page and Item 17 of the disclosure document 
be amended to include the following language as it concerns governing law, jurisdiction and venue, 
and choice of forum: 
 
“Pursuant to Minn. Stat. 80C.21 and 80C.17 subd.5 and Minn. Rule 2860.4400D and J, this section 
shall not in any way abrogate or reduce any rights of the franchisee as provided for in Minnesota 
Statutes, Chapter 80C.” 
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Disclosure Document 
For Use in New York 

 
 
1. The cover page of the franchise disclosure document is amended to add the following 
statement: 
 

INFORMATION COMPARING FRANCHISORS IS AVAILABLE.  CALL THE STATE 
ADMINISTRATORS LISTED IN EXHIBIT A OR YOUR PUBLIC LIBRARY FOR 
SERVICES OR INFORMATION.  REGISTRATION OF THIS FRANCHISE BY A STATE 
DOES NOT MEAN THAT A STATE RECOMMENDS IT OR HAS VERIFIED THE 
INFORMATION IN THIS FRANCHISE DISCLOSURE DOCUMENT.  IF YOU LEARN 
THAT ANYTHING IN THIS FRANCHISE DISCLOSURE DOCUMENT IS UNTRUE, 
CONTACT THE FEDERAL TRADE COMMISSION AND THE APPROPRIATE STATE 
OR PROVINCIAL AUTHORITY.  THE FRANCHISOR MAY, IF IT CHOOSES, 
NEGOTIATE WITH YOU ABOUT ITEMS COVERED IN THE FRANCHISE 
DISCLOSURE DOCUMENT, HOWEVER, THE FRANCHISOR CANNOT USE THE 
NEGOTIATING PROCESS TO PREVAIL UPON A PROSPECTIVE FRANCHISEE TO 
ACCEPT TERMS WHICH ARE LESS FAVORABLE THAN THOSE SET FORTH IN 
THIS FRANCHISE DISCLOSURE DOCUMENT. 

 
2. Item 3 of this franchise disclosure document is amended by adding the following at the end 
of the item: 
 

Neither the franchisor, its predecessor, a person identified in Item 2 nor any of its affiliates 
offering franchises under the franchisor’s principal trademark: 
 

A. Has an administrative, criminal or civil action pending against that person alleging: a 
felony; a violation of a franchise, antitrust or securities law; fraud, embezzlement, fraudulent 
conversion; misappropriation of property; unfair or deceptive practices or comparable civil or 
misdemeanor allegations.  Moreover, there are no pending actions, other than routine litigation 
incidental to the business, which are significant in the context of the number of franchisees and the 
size, nature or financial condition of the franchise system or its business operations. 
 

B. Has been convicted of a felony or pleaded nolo contendere to a felony charge, within 
the ten-year period immediately preceding the application for registration, has been convicted or of 
pleaded nolo contendere to a misdemeanor charge or has been the subject of a civil action alleging:  
violation of a franchise, antitrust or securities law; fraud, embezzlement, fraudulent conversion or 
misappropriation of property, or unfair or deceptive practices or comparable allegations. 
 

C. Is subject to a currently effective injunction or restrictive order or decree relating to the 
franchise, or under a federal, State or Canadian franchise, securities, antitrust, trade regulation or 
trade practice law, resulting from a concluded or pending action or proceeding brought by a public 
agency; or is subject to any currently effective order of any national securities association or 
national securities exchange, as defined in the Securities and Exchange Act of 1934, suspending 
or expelling such person from membership in such association or exchange; or is subject to a 
currently effective injunction or restrictive order relating to any other business activity as a result of 
an action brought by a public agency or department, including, without limitation, actions affecting 
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a license as a real estate broker or sales agent. 
 
3. Item 4 is deleted in its entirety and the following is substituted in its place: 
 

Item 4 – Bankruptcy 
Neither the franchisor nor any of its affiliates, its predecessor or officers during the 10-
year period immediately before the date of the Franchise disclosure document :  (a) filed 
as debtor (or had filed against it) a petition to start an action under the U.S. Bankruptcy 
Code; (b) obtained a discharge of its debts under the bankruptcy code; or (c) was a 
principal officer of a company or a general partner in a partnership that either filed as a 
debtor (or had filed against it) a petition to start an action under the U.S. Bankruptcy 
Code or that obtained a discharge of its debts under the U.S. Bankruptcy Code during 
or within 1 year after the officer or general partner of the franchisor held this position in 
the company or partnership. 

 
4. Item 5 is amended to add the following language at the end of the Item: 
 

We use the initial fees to cover costs incurred in performing our obligations under the 
Franchise Agreement and to cover other overhead expenses. 

 
5. Item 17 is amended by deleting the first paragraph and substituting the following: 
 

THIS TABLE LISTS CERTAIN IMPORTANT PROVISIONS OF THE FRANCHISE AND 
RELATED AGREEMENTS.  YOU SHOULD READ THESE PROVISIONS IN THE 
AGREEMENTS ATTACHED TO THIS FRANCHISE DISCLOSURE DOCUMENT. 
 

6. The following is added to the end of the “Summary” sections of Item 17(c), titled 
“Requirements for franchisee to renew or extend,” and Item 17(m), entitled “Conditions for 
franchisor approval of transfer”: 
 

However, to the extent required by applicable law, all rights you enjoy and any causes 
of action arising in your favor from the provisions of Article 33 of the General Business 
Law of the State of New York and the regulations issued thereunder shall remain in 
force; it being the intent of this provision that the non-waiver provisions of General 
Business Law Sections 687(4) and 687(5) be satisfied. 

 
7. The following language is added to Item 17 in the Summary section of provision (d), entitled 
Termination by you: 
 

Franchisee can terminate upon any grounds available by law. 
 
8. The following language is added to Item 17 in the Summary section of provision (w), entitled 
Choice of law: 
 

The foregoing Choice of Law should not be considered a waiver of any right conferred 
upon the franchisor or upon the Franchisee by Article 33 of the General Business Law 
of the State of New York. 
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Disclosure Document 
For Use in North Carolina 

 
 
The following additional information is required to be disclosed by North Carolina law: 
 
1. As required by North Carolina law, Snap-on has secured a bond issued by Travelers Casualty 
and Surety Company of America, One Tower Square, Hartford, CT, 06183, a surety company 
authorized to do business in this State.  Before signing a contract to purchase this business 
opportunity, you should check with the surety company to determine the bond's current status. 
 
2. If Snap-on fails to deliver the products, equipment or supplies or fails to render the services 
necessary to begin substantial operation of the business within 45 days of the delivery date stated 
in your contract, you may notify Snap-on in writing and demand that the contract be canceled. 
 
3. We are doing business under the name Snap-on Tools Company LLC and Snap-on.  We 
have not done business under any other name and do not intend to do so. 
 
4. The names and titles of the persons who have responsibility for our business activities relating 
to the sale of franchises are listed in Item 2 of the Franchise Disclosure Document.  The address 
of each of those persons is 2801 80th Street, Kenosha, Wisconsin, 53143. 
 
5. None of the persons listed in Item 2 of the Franchise Disclosure Document has been the 
subject of any legal or administrative proceeding alleging the violation of any business opportunity 
or franchise law, or fraud, embezzlement, fraudulent conversion, restraint of trade, unfair or 
deceptive practices, misappropriation of property or comparable allegations. 
 
6. Except as noted below, none of the persons listed in Item 2 of the Franchise Disclosure 
Document has been the subject of any bankruptcy, reorganization or receivership proceeding, or 
was an owner, a principal officer or a general partner of any entity which has been subject to such 
proceeding. 
 
 Donald J. Stebbins, Director, previously served as Chairman, President and Chief Executive 
Officer of Visteon Corporation from 2008 to 2012.  Visteon Corporation filed for Chapter 11 
bankruptcy protection in 2009 and emerged from bankruptcy in 2010. 
 
7. We have never offered any other business opportunity. 
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Disclosure Document 
For Use in North Dakota 

 
 
To the extent the North Dakota Franchise Investment Law, N.D. Cent. Code, §§51-19-01 – 51-19-
17 applies, the terms of this Addendum apply. 
 
Item 17, Additional Disclosures. The following statements are added to Item 17: 
 

1. North Dakota franchisees may not be required to consent to the jurisdiction of courts 
outside of North Dakota.  Any mediation or arbitration will be held at a site agreeable to 
all parties. If the laws of a state other than North Dakota govern, to the extent that such 
law conflicts with North Dakota law, North Dakota law will control.  

 
2. Any general release the franchisee is required to assent to as a condition of renewal is 

not intended to nor shall it act as a release, estoppel or waiver of any liability franchisor 
may have incurred under the North Dakota Franchise Investment Law. 

 
3. Covenants not to compete during the term of and upon termination or expiration of the 

franchise agreement are enforceable only under certain conditions according to North 
Dakota Cent. Code (NDCC) 09-08-06. If the Franchise Agreement contains a covenant 
not to compete that is inconsistent with North Dakota law, the covenant may be 
unenforceable. 

 
4. The Franchise Agreement requires the franchisee to consent to a waiver of trial by jury. 

This waiver may not be enforceable under North Dakota law. 
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Disclosure Document 
For Use in Rhode Island 

 
 
1. The State of Rhode Island requires that Item 17 of the disclosure document be amended to 
include the following language as it concerns governing law, jurisdiction and venue, and choice of 
forum: 
 

“Sec. 19-28.1-14 of the Rhode Island Franchise Investment Act provides that “A 
provision in a franchise agreement restricting jurisdiction or venue to a forum outside 
this state or requiring the application of the laws of another state is void with respect to 
a claim otherwise enforceable under this Act.” 
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Disclosure Document 
For Use in Virginia 

 
 
The State of Virginia requires that the following additional information be provided with respect to 
Item 17 of the disclosure document: 
 

Under Section 13.1-564 of the Virginia Retail Franchising Act, it is unlawful for a 
franchisor to cancel a franchise without reasonable cause.  If any grounds for default or 
termination stated in the franchise agreement does not constitute “reasonable cause,” 
as that term may be defined in the Virginia Retail Franchising Act or the laws of Virginia, 
that provision may not be enforceable. 
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Disclosure Document 
For Use in Washington 

 
 
The State of Washington requires that the following additional information be provided with respect 
to the disclosure document: 
 
1. In the event of a conflict of laws, the provisions of the Washington Franchise Investment 
Protection Act, Chapter 19.100 RCW will prevail. 
 
2. RCW 19.100.180 may supersede the franchise agreement in your relationship with the 
franchisor including the areas of termination and renewal of your franchise.  There may also be 
court decisions which may supersede the franchise agreement in your relationship with the 
franchisor including the areas of termination and renewal of your franchise. 
 
3. In any arbitration or mediation involving a franchise purchased in Washington, the arbitration 
or mediation site will be either in the state of Washington, or in a place mutually agreed upon at the 
time of the arbitration or mediation, or as determined by the arbitrator or mediator at the time of 
arbitration or mediation.  In addition, if litigation is not precluded by the franchise agreement, a 
franchisee may bring an action or proceeding arising out of or in connection with the sale of 
franchises, or a violation of the Washington Franchise Investment Protection Act, in Washington. 
 
4. A release or waiver of rights executed by a franchisee may not include rights under the 
Washington Franchise Investment Protection Act or any rule or order thereunder except when 
executed pursuant to a negotiated settlement after the agreement is in effect and where the parties 
are represented by independent counsel.  Provisions such as those which unreasonably restrict or 
limit the statute of limitations period for claims under the Act, or rights or remedies under the Act 
such as a right to a jury trial, may not be enforceable. 
 
5. Transfer fees are collectable to the extent that they reflect the franchisor’s reasonable 
estimated or actual costs in effecting a transfer. 
 
6. Pursuant to RCW 49.62.020, a noncompetition covenant is void and unenforceable against 
an employee, including an employee of a franchisee, unless the employer’s earnings from the party 
seeking enforcement, when annualized, exceed $100,000 per year (an amount that will be adjusted 
annually for inflation).  In addition, a noncompetition covenant is void and unenforceable against 
an independent contractor of a franchisee under RCW 49.62.030 unless the independent 
contractor’s earnings from the party seeking enforcement, when annualized, exceed $250,000 per 
year (an amount that will be adjusted annually for inflation).  As a result, any provisions contained 
in the franchise agreement or elsewhere that conflict with these limitations are void and 
unenforceable in Washington. 
 
7. RCW 49.62.060 prohibits a franchisor from restricting, restraining, or prohibiting a franchisee 
from (i) soliciting or hiring any employee of a franchisee of the same franchisor or (ii) soliciting or 
hiring any employee of the franchisor.  As a result, any such provisions contained in the franchise 
agreement or elsewhere are void and unenforceable in Washington. 
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PENDING LITIGATION AS OF FEBRUARY 16, 2024, AND 
LITIGATION FILED BY SNAP-ON AGAINST FRANCHISEES 

IN FISCAL YEAR ENDING DECEMBER 30, 2023 
 
PENDING LITIGATION AS OF FEBRUARY 16, 2024. 
 

1960980 Ontario Inc. and James Olsen v. Snap-on Tools of Canada Ltd., Brian Ross and 
John Stewart – Ontario Superior Court of Justice – On or about June 5, 2019, a franchisee, 
1960980 Ontario, Inc., and its owner, James Olsen, (collectively “Plaintiffs”), filed a claim for 
statutory rescission of the franchisee’s franchise agreement with Snap-on Tools of Canada Ltd. 
(“SOTC”) and Brian Ross and John Stewart of SOTC, as well as other causes of action, including 
breaches of the duty of fair dealing, statutory misrepresentation, statutory rescission damages, 
breach of contract, and negligent misrepresentation, in respect of a franchise in London, Ontario. 
SOTC has taken the position that action has been improperly brought in the Ontario Superior Court 
of Justice as a result of the mediation and arbitration provisions in the parties’ franchise agreement. 
The franchise agreement has been terminated due to the abandonment of the franchise.  Snap-on, 
Ross and Stewart intend to vigorously defend their interests. 

 
Felipe Galindo and Leo Reich v. Snap-on Tools Company LLC (CA). This case was filed in 

the Superior Court of the State of California, County of Los Angeles (Case 21STCV45419) on 
December 14, 2021 as a class action, and the case later amended to add a representative action 
on behalf of respective Plaintiffs and all franchisees that personally operated or are operating a 
Snap-on mobile tool store in the State of California, including those class members that operated 
four years preceding the filing of this action and those representative members that operated for 
one year preceding the filing of this action.  Plaintiffs, former franchisees, allege that Snap-on 
engaged in unlawful practices by misclassifying its franchisees as independent contractors and 
alleges franchisees are in fact employees under the California Labor Code, and violations of the 
California Labor Code.  The court approved the parties’ preliminary settlement on November 20, 
2023, which provides that Snap-on will pay a total of $2,350,000 to the State of California, Mr. 
Galindo, Mr. Reich, counsel for Mr. Galindo and Mr. Reich, the representative members, and the 
class members. The hearing on the final approval of the settlement is currently scheduled for May 
2024.   

 
 
LITIGATION FILED BY SNAP-ON AGAINST FRANCHISEES IN FISCAL YEAR ENDING 
DECEMBER 30, 2023 
 

None. 
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CONCLUDED LITIGATION 
 
 

During the ten (10) year period immediately preceding the date of this disclosure document, 
Snap-on Tools Company LLC, Snap-on Incorporated, or a predecessor in name (references to 
Snap-on in this Appendix B mean Snap-on Tools Company LLC, Snap-on Incorporated, or a 
predecessor in name) and, where indicated, persons identified in Item II have been the subject of 
the following concluded civil actions.  Some of the following claims were alleged in these civil 
actions:  A violation of a franchise, antitrust or securities law; fraud; unfair or deceptive practices; 
or comparable allegations.  Any additional claims that were alleged in these civil actions are 
included in the description of each action.  Unless otherwise indicated, each plaintiff was a 
franchisee or non-franchised dealer prior to, or at, the time the action was filed, or the spouse of a 
current or former franchisee or non-franchised dealer at the time the action was filed.  Cases have 
either settled or had a judgment awarded or confirmed.  Snap-on paid the amount described in 
each case summary and the parties relinquished all claims against one another. 
 
 
I. THE FOLLOWING ACTIONS WERE BROUGHT BY FRANCHISEES. 
 

Daniel Jacobson v. Snap-on Tools Company LLC and Snap-on Inc. (CA). This case was filed 
on May 12, 2015 in the United States District Court Northern District of California, San Francisco 
Division as a class action on behalf of plaintiff and all persons who signed franchise agreements 
with defendants in the State of California within four years preceding the filing date.  Plaintiff alleged 
that franchisees are misclassified and are employees under the California Labor Code.  Plaintiff 
alleged violation of the California Labor Code and California Business and Professions Code and 
sought on behalf of plaintiff and class members un-reimbursed necessary employment expenses, 
restitution of fees deducted from compensation, overtime compensation, meal and rest period 
compensation, restitution of fees paid defendants as a condition of employment, liquidated 
damages, interest, waiting time penalties and available statutory penalties and damages. The court 
granted Snap-on’s motion to compel arbitration on an individual basis with the exception of the 
Private Attorney General Act claims, which the judge stayed pending the outcome of the arbitration. 
The arbitration and Federal Court action were dismissed with prejudice, and a confidential 
settlement agreement and mutual release was entered into in December, 2016 pursuant to which 
Snap-on paid Mr. Jacobson and his counsel $138,000.00. 

 
GAP Enterprises and George Nischan v. Snap-on Tools Company LLC, Snap-on 

Incorporated, Snap-on Credit LLC, Snap-on SecureCorp Inc., Snap-on Equipment Inc., Duke 
Snider and Keith Holland. (CA). This case was filed as an individual action, as well as, a 
representative action on behalf of Plaintiffs and all persons who signed franchise agreements with 
defendants and/or operated a Snap-on franchise business in the State of California within one year 
preceding the filing of this action in the Superior Court of the State of California, County of Riverside 
(Case RIC1903737) on July 10, 2019.  Plaintiffs allege violations of the California Franchise 
Investment Act, fraud, and conversion against Defendants.  Plaintiff further alleges that 
representative franchisees are misclassified and in fact are employees under the California Labor 
Code.  The allegations also include violations of the California Labor Code.  The parties entered 
into a confidential settlement and mutual release agreement. Snap-on paid Mr. Nischan and his 
counsel a total of $150,000 and the case was dismissed on March 10, 2020. 

 
Jeffrey Hartmann v. Snap-on Tools Company LLC and Snap-on Incorporated.  (CA).  This 

case was filed in the Superior Court of the State of California, U.S.A., County of Riverside (Case 



App B 2 02/24 

RIC1902297) on April 8, 2019, as a representative action, on behalf of Plaintiff and all persons who 
signed franchise agreements with defendants and/or operated a single Snap-on Tools franchise 
business in the State of California within one year preceding the filing of this action.  Plaintiff alleged 
that franchisees are misclassified and in fact are employees under the California Labor Code.  
Plaintiff alleged violation of the California Labor Code.  A confidential settlement was entered into 
by the parties.  Snap-on paid the State of California, Mr. Hartmann, Mr. Hartmann’s counsel, and 
the represented class a total of $800,000.00.  The case was closed on November 17, 2020. 

 
 

John Carmack v. Snap-on Incorporated. (WI). – This case was filed as a class action in the 
United States District Court, Eastern District of Wisconsin, on June 15, 2022. It was filed on behalf 
of plaintiff and all individuals residing in the United States whose personal information was 
compromised in the security incident that is the subject of the data security incident notice that 
Snap-on sent to Plaintiff and others in substantially the same form on or after April 7, 2022. Plaintiff, 
a former employee of a Snap-on Incorporated subsidiary, alleges that Snap-on was negligent in 
exercising reasonable care in securing and safeguarding individuals’ personal data, breached an 
implied contract, was unjustly enriched, breached its fiduciary duty, failed to provide proper notice 
of unauthorized acquisition of personal information, violated Wisconsin Deceptive Trade Practices 
Act, and violated Colorado Consumer Protection Act.  A settlement agreement was entered into by 
the parties and preliminarily approved by the court. The settlement provides that Snap-on will offer 
one additional year of identity theft protection service to Settlement Class Members, pay the 
Settlement Class Representative $3,000, pay plaintiff’s attorneys’ fees and expenses not to exceed 
$225,000, and disburse no more than $400,000 for valid claims made for out-of-pocket expenses, 
lost time, or actual damages. The case was dismissed with prejudice on May 31, 2023.  

 
 

 
II. THE FOLLOWING ACTIONS WERE BROUGHT BY NON-FRANCHISE DEALERS. 
 
 None. 
 
III. OTHER ACTIONS. 
 

None. 
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Trademarks 
 



APPENDIX C

Trademark Name
Application 

No. Filing Date
Registration 

No.
Registration 
Date

Expiration 
Date

ALPHA BOX 90/702218  11-May-2021 6959956  24-Jan-2023  24-Jan-2033
ALTUS 87/869956  10-Apr-2018 6136768  25-Aug-2020  25-Aug-2030
ATI 72/316576  15-Jan-1969 0921520  05-Oct-1971  05-Oct-2031
ATI and design 72/316577  15-Jan-1969 0917132  27-Jul-1971  27-Jul-2031
BLACKHAWK and color logo 90/803361  30-Jun-2021 7021684  11-Apr-2023  11-Apr-2033
BLACKHAWK and design 71/482457  23-Apr-1945 424871  29-Oct-1946  29-Oct-2026
BLACKHAWK and design 74/078414  16-Jul-1990 1665659  26-Nov-1991  26-Nov-2031
BLACKHAWK AUTOMOTIVE 77/811229  24-Aug-2009 3946681  19-Apr-2011  19-Apr-2031
BLUE POINT 73/450432  31-Oct-1983 1471176  05-Jan-1988  05-Jan-2028
BLUE STEEL 77/603216  29-Oct-2008 3730584  29-Dec-2009  29-Dec-2029
BLUE-POINT 86/925707  02-Mar-2016 5194118  02-May-2017  02-May-2027
BLUE-POINT (STYLIZED) 73/746917  18-Aug-1988 1553456  29-Aug-1989  29-Aug-2029
BLUE-POINT (with bullet logo) 88/284223  31-Jan-2019 6040015  28-Apr-2020  28-Apr-2030
CARTPORT 78/412246  03-May-2004 3121625  25-Jul-2006  25-Jul-2026
CDI TORQUE PRODUCTS and Design 86/182821  03-Feb-2014 4730075  05-May-2015  05-May-2025
COMPUTORQ 86/503026  14-Jan-2015 4799267  25-Aug-2015  25-Aug-2025
CONTROLTECH 86/062453  12-Sep-2013 4646337  25-Nov-2014  25-Nov-2024
CONTROLTECH-LINK 87/386699  27-Mar-2017 5623387  04-Dec-2018  04-Dec-2028
CRUD THUG 76/311681  12-Sep-2001 2600941  30-Jul-2002  30-Jul-2032
DOUBLE CUTTING NUT SPLITTER 85/935265  17-May-2013 4524654  06-May-2014  06-May-2024
DOUBLE ZIP 75/578183  26-Oct-1998 2353328  30-May-2000  30-May-2030
DUAL 80 77/155796  13-Apr-2007 3499696  09-Sep-2008  09-Sep-2028
E DATA ELECTRONIC VEHICLE 
MEASUREMENT DATA and design

75/028820  04-Dec-1995 2080802  22-Jul-1997  22-Jul-2027

EDATA 75/028821  04-Dec-1995 2029996  14-Jan-1997  14-Jan-2027
EPIQ 90/605026  26-Mar-2021 6764031  21-Jun-2022  21-Jun-2032
EQUIPMENT SOLUTIONS 75/106641  20-May-1996 2119012  09-Dec-1997  09-Dec-2027
ETHOS 77/638049  22-Dec-2008 3631358  02-Jun-2009  02-Jun-2029
FAST TRACK 74/556830  03-Aug-1994 1948283  16-Jan-1996  16-Jan-2026
FASTORQ 75/232567  28-Jan-1997 2144403  17-Mar-1998  17-Mar-2028
FASTORQ 75/231988  27-Jan-1997 2144401  17-Mar-1998  17-Mar-2028
FDX (child application) 87/981545  27-Mar-2018 5858462  10-Sep-2019  10-Sep-2029
FLANK DRIVE 73/291515  31-Dec-1980 1200860  13-Jul-1982  13-Jul-2032
FLANKJAW 90/398402  21-Dec-2020 6714394  26-Apr-2022  26-Apr-2032
GEARTHREADS 86/100983  24-Oct-2013 5045907  20-Sep-2016  20-Sep-2026
Handle with one groove (design) 76/609870  16-Sep-2004 3025816  13-Dec-2005  13-Dec-2025
Handle with two grooves (design) 76/609865  16-Sep-2004 3039421  10-Jan-2006  10-Jan-2026
IDEAFORGE 85/424490  16-Sep-2011 4330199  07-May-2013  07-May-2033
INSTINCT 78/840859  20-Mar-2006 3360711  25-Dec-2007  25-Dec-2027
INSTINCT and design 85/398913  16-Aug-2011 4108901  06-Mar-2012  06-Mar-2032
ISO-RIDE and Design 77/100142  06-Feb-2007 3897565  28-Dec-2010  28-Dec-2030
LEVEL 5 TOOL CONTROL SYSTEM 77/703299  31-Mar-2009 3964015  24-May-2011  24-May-2031
LOCK 'N ROLL 74/622184  17-Jan-1995 1982124  25-Jun-1996  25-Jun-2026
MICROSCAN 76/388720  29-Mar-2002 2854474  15-Jun-2004  15-Jun-2024
MODIS 86/246846  09-Apr-2014 4677827  27-Jan-2015  27-Jan-2025
POLARTEK 86/801805  28-Oct-2015 5157159  07-Mar-2017  07-Mar-2027
PORTO-POWER stylized 73/203264  09-Feb-1979 1154509  19-May-1981  19-May-2031
POWER POST 72/327908  21-May-1969 922319  19-Oct-1971  19-Oct-2031
POWER-CAGE 73/245168  07-Jan-1980 1165257  18-Aug-1981  18-Aug-2031
POWER-PRO 86/425846  16-Oct-2014 4853972  17-Nov-2015  17-Nov-2025
Ratchet handle design with one groove 76/214990  26-Feb-2001 2717020  20-May-2003  20-May-2043
Ratchet Handle with two grooves at the end 76/214991  26-Feb-2001 2717021  20-May-2003  20-May-2033

Trademarks Registered in the U.S.A.
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Trademark Name
Application 

No. Filing Date
Registration 

No.
Registration 
Date

Expiration 
Date

S (block wrench logo) 76/019920  06-Apr-2000 2469437  17-Jul-2001  17-Jul-2031
S (block wrench logo) 87/441137  08-May-2017 5405232  20-Feb-2018  20-Feb-2028
SHAPE OF HANDLE I DESIGN 74/531304  31-May-1994 1940587  12-Dec-1995  12-Dec-2025
SHAPE OF HANDLE II DESIGN 74/531305  31-May-1994 1940588  12-Dec-1995  12-Dec-2025
Shoe with wrench in the sole 74/694365  27-Jun-1995 1996742  27-Aug-1996  27-Aug-2026
SHOPKEY 75/304303  06-Jun-1997 2164063  09-Jun-1998  09-Jun-2028
SHOPSTREAM 78/957468  22-Aug-2006 4272600  08-Jan-2013  08-Jan-2033
ShopStream "S" design 78/957696  22-Aug-2006 3667938  11-Aug-2009  11-Aug-2029
SMART SMOKE 85/067317  21-Jun-2010 4032479  27-Sep-2011  27-Sep-2031
SNAP-ON 73/481972  24-May-1984 1372116  26-Nov-1985  26-Nov-2025
SNAP-ON 72/213902  11-Mar-1965 871795  24-Jun-1969  24-Jun-2029
SNAP-ON 72/197514  09-Jul-1964 788320  20-Apr-1965  20-Apr-2025
SNAP-ON 72/213903  11-Mar-1965 835768  26-Sep-1967  26-Sep-2027
SNAP-ON 73/491406  23-Jul-1984 1610337  21-Aug-1990  21-Aug-2030
SNAP-ON 74/618140  05-Jan-1995 1983599  02-Jul-1996  02-Jul-2026
SNAP-ON 74/618142  05-Jan-1995 1961695  12-Mar-1996  12-Mar-2026
SNAP-ON 74/262034  03-Apr-1992 1761046  30-Mar-1993  30-Mar-2033
SNAP-ON 72/318335  04-Feb-1969 0964404  17-Jul-1973  17-Jul-2033
SNAP-ON 74/618141  05-Jan-1995 1961694  12-Mar-1996  12-Mar-2026
SNAP-ON 72/200498  24-Aug-1964 826632  04-Apr-1967  04-Apr-2027
SNAP-ON 74/135800  04-Feb-1991 1763791  06-Apr-1993  06-Apr-2033
SNAP-ON 72/213904  11-Mar-1965 804474  01-Mar-1966  01-Mar-2026
SNAP-ON 72/288987  22-Nov-1967 869928  27-May-1969  27-May-2029
SNAP-ON 74/700665  13-Jul-1995 2024681  17-Dec-1996  17-Dec-2026
SNAP-ON 76/240863  13-Apr-2001 2565234  30-Apr-2002  30-Apr-2032
SNAP-ON 78/329488  18-Nov-2003 2966535  12-Jul-2005  12-Jul-2025
SNAP-ON 75/638522  11-Feb-1999 2464334  26-Jun-2001  26-Jun-2031
SNAP-ON 85/315321  09-May-2011 4063407  29-Nov-2011  29-Nov-2031
SNAP-ON 85/376117  20-Jul-2011 4105572  28-Feb-2012  28-Feb-2032
SNAP-ON 77/983171  02-Jul-2008 4172125  10-Jul-2012  10-Jul-2032
SNAP-ON 77/982946  02-Jul-2008 4161654  19-Jun-2012  19-Jun-2032
SNAP-ON 77/513669  02-Jul-2008 4346973  04-Jun-2013  04-Jun-2033
SNAP-ON 77/513691  02-Jul-2008 4346975  04-Jun-2013  04-Jun-2033
SNAP-ON 77/513705  02-Jul-2008 3768399  30-Mar-2010  30-Mar-2030
SNAP-ON 77/513718  02-Jul-2008 4070907  13-Dec-2011  13-Dec-2031
SNAP-ON 77/513764  02-Jul-2008 3768400  30-Mar-2010  30-Mar-2030
SNAP-ON 77/513780  02-Jul-2008 3883346  30-Nov-2010  30-Nov-2030
SNAP-ON 77/513735  02-Jul-2008 3883345  30-Nov-2010  30-Nov-2030
SNAP-ON 77/513682  02-Jul-2008 4346974  04-Jun-2013  01-Jun-2033
SNAP-ON 77/853621  21-Oct-2009 3802780  15-Jun-2010  15-Jun-2030
SNAP-ON 88/630991  25-Sep-2019 6037073  21-Apr-2020  21-Apr-2030
SNAP-ON (block wrench logo) 74/279039  26-May-1992 1810439  14-Dec-1993  14-Dec-2033
SNAP-ON (block wrench logo) 85/166090  01-Nov-2010 3977563  14-Jun-2011  14-Jun-2031
SNAP-ON (block wrench logo) 88/111928  11-Sep-2018 5877830  08-Oct-2019  08-Oct-2029
SNAP-ON (block wrench logo) 88/317987  27-Feb-2019 6061721  26-May-2020  26-May-2030
SNAP-ON (block wrench logo) 88/367186  02-Apr-2019 6072455  09-Jun-2020  09-Jun-2030
SNAP-ON (STYLIZED) 71/535356  23-Sep-1947 660530  15-Apr-1958  15-Apr-2028
SNAP-ON QUICKQUOTE 86/753752  11-Sep-2015 5069894  25-Oct-2016  25-Oct-2026
SNAP-ON RACING  (block wrench logo and 
checkered flag design)

85/598638  16-Apr-2012 4225795  16-Oct-2012  16-Oct-2032

SNAP-ON TECHKNOW EXPRESS 85/787165  26-Nov-2012 4597891  02-Sep-2014  02-Sep-2024
SNAP-ON TOOLS 86/732427  21-Aug-2015 5065568  18-Oct-2016  18-Oct-2026
SNAP-ON TOOLS 87/379450  21-Mar-2017 5472841  22-May-2018  22-May-2028
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Trademark Name
Application 

No. Filing Date
Registration 

No.
Registration 
Date

Expiration 
Date

SNAP-ON TOOLS (Vintage retro logo) 86/707271  28-Jul-2015 4981611  21-Jun-2016  21-Jun-2026
SOLUS EDGE 86/502982  14-Jan-2015 4799264  25-Aug-2015  25-Aug-2025
SOLUS LEGEND 88/320532  28-Feb-2019 6164986  29-Sep-2020  29-Sep-2030
SOLUS ULTRA 85/228732  28-Jan-2011 4071939  13-Dec-2011  13-Dec-2031
SUPERRENCH 71/222057  20-Oct-1925 209075  16-Feb-1926  16-Feb-2026
SURETRACK 85/692331  01-Aug-2012 4419649  15-Oct-2013  15-Oct-2033
TECHANGLE 78/613815  21-Apr-2005 3349528  04-Dec-2007  04-Dec-2027
TECHWRENCH 76/335554  08-Nov-2001 2789411  02-Dec-2003  02-Dec-2033
TF TRUE-FIT and design 87/549231  31-Jul-2017 6315908  06-Apr-2021  06-Apr-2031
THE MAKERS AND THE FIXERS 88/409585  30-Apr-2019 6732145  24-May-2022  24-May-2032
Tool Handle Design with one groove 76/214992  26-Feb-2001 2689962  25-Feb-2003  25-Feb-2033
Tool Handle Design with three grooves 76/214688  26-Feb-2001 2689961  25-Feb-2003  25-Feb-2033
Tool Handle Design with two grooves 76/214993  26-Feb-2001 2689963  25-Feb-2003  25-Feb-2033
Tool Sweep Logo 74/279038  26-May-1992 1811823  21-Dec-1993  21-Dec-2023
TORQLOG 78/329473  18-Nov-2003 3018558  22-Nov-2005  22-Nov-2025
TORQOMETER 71/544784  18-Dec-1947 530116  05-Sep-1950  05-Sep-2030
TRAINING SOLUTIONS 75/677706  08-Apr-1999 2445038  17-Apr-2001  17-Apr-2031
TRITON-D8 87/835697  15-Mar-2018 5776848  11-Jun-2019  11-Jun-2029
TRUE-CRIB 87/613895  19-Sep-2017 6547911  02-Nov-2021  02-Nov-2031
TRUE-FIT 78/979180  13-Apr-2005 3370929  15-Jan-2008  15-Jan-2028
TRU-POINT 90/570301  10-Mar-2021 7183485  03-Oct-2023  03-Oct-2033
V3400 86/100611  24-Oct-2013 4639737  18-Nov-2014  18-Nov-2024
VANTAGE 75/308746  13-Jun-1997 2195210  13-Oct-1998  13-Oct-2028
VERDICT 85/186979  30-Nov-2010 4170013  10-Jul-2012  10-Jul-2032
VERSATORQ 75/240477  12-Feb-1997 2237391  06-Apr-1999  06-Apr-2029
VERUS 77/478974  20-May-2008 3629950  02-Jun-2009  02-Jun-2029
VISUALINER 71/543160  03-Dec-1947 0551179  27-Nov-1951  27-Nov-2031
WILLIAMS 71/432668  04-Jun-1940 0381837  08-Oct-1940  08-Oct-2030
WILLIAMS 71/149874  30-Jun-1921 0151644  07-Feb-1922  07-Feb-2032
WILLIAMS (and oval design) 73/507442  05-Nov-1984 1380758  28-Jan-1986  28-Jan-2026
WILLIAMS (and oval design) 73/507433  05-Nov-1984 1415609  04-Nov-1986  04-Nov-2026
WILLIAMS and arc design 86/390967  10-Sep-2014 5173926  04-Apr-2017  04-Apr-2027
WILLIAMS and arc design 90/524475  11-Feb-2021 6784732  12-Jul-2022  12-Jul-2032
ZEUS 87/924909  17-May-2018 5586352  16-Oct-2018  16-Oct-2028
ZIP NUT 74232656  23-Dec-1991 1786461  10-Aug-1993  10-Aug-2033
ZIPBOLT 75/578182  26-Oct-1998 2361542  27-Jun-2000  27-Jun-2030
ZOOMID 87/766487  23-Jan-2018 6449126  10-Aug-2021  10-Aug-2031

Trademark Name
Application 

No. Filing Date

Intent to Use / 
Actual Use 
Application

Published / 
Allowed Date

Status 
Allowed

FORMULA 1920 97/720721  16-Dec-2022 ITU Pending
i D INTELLIGENT DIAGNOSTICS and design 90/004270  16-Jun-2020 ITU Suspended
SOLUS+ 97/827394  07-Mar-2023 ITU  22-Aug-2023 Allowed
TRITON-D10 90/507641  03-Feb-2021 ITU  26-Apr-2022 Allowed
TSS and color design 88/630929  25-Sep-2019 ITU  29-Sep-2020 Allowed
ZEUS+ 97/583746  08-Sep-2022 ITU  22-Aug-2023 Allowed

Trademarks Pending in the U.S.A.

App C 3  02/24



APPENDIX D.1 

App D1 02/24 

Issued and Pending Patents 
 



AP
PE

N
D

IX
 D

.1
Is

su
ed

 a
nd

 P
en

di
ng

 U
.S

. P
at

en
ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
To

ot
h 

Ar
ra

ng
em

en
t o

f M
et

al
-C

ut
tin

g 
Ba

nd
sa

w
 B

la
de

U
S6

22
01

40
B1

Is
su

ed
20

01
-A

pr
-2

4
Ti

re
 R

em
ov

al
 A

pp
ar

at
us

U
S6

28
99

62
B1

Is
su

ed
20

01
-S

ep
-1

8
C

ha
in

 S
aw

 N
os

e 
Sp

ro
ck

et
U

S6
31

79
89

Is
su

ed
20

01
-N

ov
-2

0
C

ut
tin

g 
Ti

p 
H

av
in

g 
R

ou
nd

ed
 M

ai
n 

C
ut

tin
g 

Ed
ge

 a
nd

 S
ha

rp
 S

id
e 

C
ut

tin
g 

Ed
ge

s
U

S6
32

16
18

Is
su

ed
20

01
-N

ov
-2

7
D

ev
ic

e 
fo

r S
up

po
rti

ng
 a

 H
an

d-
H

el
d 

To
ol

U
S6

33
45

95
Is

su
ed

20
02

-J
an

-0
1

Pa
in

t S
cr

ap
er

U
SD

45
35

99
Is

su
ed

20
02

-F
eb

-1
2

Sy
st

em
 fo

r A
dj

us
tin

g 
th

e 
Tr

ac
k 

on
 M

ot
or

 V
eh

ic
le

 W
he

el
s

U
S6

36
71

57
B1

Is
su

ed
20

02
-A

pr
-0

9
D

ev
ic

e 
fo

r M
ea

su
rin

g 
th

e 
Fo

rc
es

 G
en

er
at

ed
 B

y 
a 

R
ot

or
 Im

ba
la

nc
e

U
S6

43
09

92
Is

su
ed

20
02

-A
ug

-1
3

To
ol

 H
an

dl
e

U
SD

46
20

03
S

Is
su

ed
20

02
-A

ug
-2

7
Pa

in
t S

cr
ap

er
 w

ith
 N

ai
ls

et
U

S6
53

26
14

B2
Is

su
ed

20
03

-M
ar

-1
8

Lo
w

-L
ev

el
 L

ift
U

S6
60

18
26

Is
su

ed
20

03
-A

ug
-0

5
Pi

lfe
r-P

ro
of

 P
ac

ka
ge

U
S6

69
51

43
B2

Is
su

ed
20

04
-F

eb
-2

4
D

ev
ic

e 
fo

r M
ea

su
rin

g 
R

ot
or

 Im
ba

la
nc

e
U

S6
70

85
63

B2
Is

su
ed

20
04

-M
ar

-2
3

Pr
oc

es
s 

fo
r I

de
nt

ify
in

g 
a 

Sp
ec

ifi
c 

Li
gh

t S
ig

na
l U

se
d 

in
 a

 L
in

ea
r O

pt
ic

al
 S

en
so

r o
f G

on
io

m
et

er
 F

ro
m

 A
m

on
g 

O
th

er
 P

ot
en

tia
lly

 D
is

tu
rb

in
g 

Li
gh

t S
ig

na
ls

U
S6

71
42

91
B2

Is
su

ed
20

04
-M

ar
-3

0

Ed
ge

 P
ro

te
ct

io
n 

D
ev

ic
e 

fo
r H

ol
e 

Sa
w

U
S6

74
61

87
B2

Is
su

ed
20

04
-J

un
-0

8
M

et
ho

d 
an

d 
Ap

pa
ra

tu
s 

fo
r B

al
an

ci
ng

 a
 M

ot
or

 V
eh

ic
le

 W
he

el
U

S6
75

20
16

B2
Is

su
ed

20
04

-J
un

-2
2

Pl
ie

rs
U

SD
49

48
26

S
Is

su
ed

20
04

-A
ug

-2
4

M
et

ho
d 

an
d 

D
ev

ic
e 

fo
r I

ns
er

tin
g 

a 
R

ot
or

, i
n 

Pa
rti

cu
la

r a
 M

ot
or

 V
eh

ic
le

 W
he

el
, W

hi
ch

 is
 R

ot
ab

ly
 M

ou
nd

ed
 o

n 
an

 U
nb

al
an

ce
 M

ac
hi

ne
 a

nd
 C

an
 B

e 
D

riv
en

 B
y 

M
ea

ns
 o

f a
n 

El
ec

tri
c 

M
ot

or
U

S6
82

69
58

B2
Is

su
ed

20
04

-D
ec

-0
7

Ve
hi

cl
e 

C
ol

lis
io

n 
D

am
ag

e 
D

is
pl

ay
 T

ec
hn

iq
ue

U
S6

94
78

67
Is

su
ed

20
05

-S
ep

-2
0

El
ec

tro
ni

c 
To

rq
ue

 W
re

nc
h

U
S6

98
14

36
Is

su
ed

20
06

-J
an

-0
3

M
et

ho
d 

an
d 

Ap
pa

ra
tu

s 
fo

r A
ut

om
ot

iv
e 

R
im

 E
dg

e 
An

al
ys

is
 a

nd
 C

or
re

ct
iv

e 
W

ei
gh

t S
el

ec
tio

n 
G

ui
de

U
S6

98
36

56
Is

su
ed

20
06

-J
an

-1
0

Ve
hi

cl
e 

D
at

a 
St

re
am

 P
au

se
 B

as
ed

 o
n 

D
at

a 
Va

lu
e

U
S7

02
05

46
Is

su
ed

20
06

-M
ar

-2
8

H
an

d 
To

ol
U

S7
02

11
77

B2
Is

su
ed

20
06

-A
pr

-0
4

Po
w

er
 T

oo
l w

ith
 D

et
ac

ha
bl

e 
D

riv
e 

En
d

U
S7

02
51

49
Is

su
ed

20
06

-A
pr

-1
1

R
at

ch
et

in
g 

To
ol

 w
ith

 S
pr

in
g 

Pa
w

l R
et

ai
ne

r
U

S7
04

40
29

Is
su

ed
20

06
-M

ay
-1

6
Pr

es
et

 T
or

qu
e 

W
re

nc
h 

w
ith

 M
ul

tip
le

 S
et

tin
g 

To
rq

ue
 S

el
ec

to
r M

ec
ha

ni
sm

U
S7

04
40

36
Is

su
ed

20
06

-M
ay

-1
6

M
et

ho
d 

of
 M

at
ch

in
g 

a 
Ve

hi
cl

e 
W

he
el

U
S7

06
54

44
Is

su
ed

20
06

-J
un

-2
0

C
al

ib
ra

tio
n 

C
er

tif
ic

at
io

n 
fo

r W
he

el
 A

lig
nm

en
t E

qu
ip

m
en

t
U

S7
08

97
76

Is
su

ed
20

06
-A

ug
-1

5
Er

go
no

m
ic

 E
le

ct
ro

ni
c 

To
rq

ue
 W

re
nc

h
U

S7
10

78
84

Is
su

ed
20

06
-S

ep
-1

9
D

ev
ic

e 
fo

r M
ou

nt
in

g 
an

d 
D

is
m

ou
nt

in
g 

Ty
re

s
U

S7
10

80
36

B2
Is

su
ed

20
06

-S
ep

-1
9

C
am

er
a 

Te
ch

ni
qu

e 
fo

r A
da

pt
iv

e 
C

ru
is

e 
C

on
tro

l (
AC

C
) A

dj
us

tm
en

t
U

S7
12

10
11

Is
su

ed
20

06
-O

ct
-1

7
M

an
ua

lly
 A

ct
ua

te
d 

Br
ak

e 
Sy

st
em

 fo
r M

an
ua

lly
 T

ow
ab

le
 V

eh
ic

le
U

S7
12

48
59

Is
su

ed
20

06
-O

ct
-2

4

Ap
p 

D
1

1
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
To

ol
 B

ox
U

SD
53

09
14

S
Is

su
ed

20
06

-O
ct

-3
1

Pr
io

rit
iz

ed
 T

es
t P

ro
ce

du
re

 a
nd

 S
te

p 
D

is
pl

ay
 U

si
ng

 S
ta

tis
tic

al
 F

ee
db

ac
k

U
S7

14
29

60
Is

su
ed

20
06

-N
ov

-2
8

Al
ig

nm
en

t S
ys

te
m

 w
ith

 L
oc

ki
ng

 T
ur

nt
ab

le
s 

an
d 

Sk
id

 P
la

te
s

U
S7

14
35

19
Is

su
ed

20
06

-D
ec

-0
5

D
ea

d 
Bl

ow
 H

am
m

er
U

SD
53

37
59

Is
su

ed
20

06
-D

ec
-1

9
C

or
dl

es
s 

Im
pa

ct
 T

oo
l

U
SD

53
55

36
Is

su
ed

20
07

-J
an

-2
3

D
ea

d 
Bl

ow
 H

am
m

er
 w

ith
 C

om
po

si
te

 H
ol

de
r

U
S7

16
83

38
Is

su
ed

20
07

-J
an

-3
0

A 
Sp

ot
 W

el
di

ng
 G

un
 a

nd
 a

 G
un

 A
cc

es
so

ry
U

S7
17

32
10

Is
su

ed
20

07
-F

eb
-0

6
C

lic
k-

ty
pe

 W
re

nc
h 

an
d 

Im
pr

ov
ed

 C
am

 A
ss

em
bl

y 
Th

er
ef

or
U

S7
17

48
18

Is
su

ed
20

07
-F

eb
-1

3
C

or
dl

es
s 

D
ril

l
U

SD
53

65
91

Is
su

ed
20

07
-F

eb
-1

3
Se

ns
in

g 
St

ee
rin

g 
Ax

is
 In

cl
in

at
io

n 
an

d 
C

am
be

r w
ith

 a
n 

Ac
ce

le
ro

m
et

er
U

S7
18

18
52

Is
su

ed
20

07
-F

eb
-2

7
M

et
ho

d 
an

d 
Ap

pa
ra

tu
s 

fo
r B

al
an

ci
ng

 a
 M

ot
or

 V
eh

ic
le

 W
he

el
U

S7
19

98
73

Is
su

ed
20

07
-A

pr
-0

3
M

et
ho

d 
an

d 
Ap

pa
ra

tu
s 

fo
r O

pt
ic

al
 S

ca
nn

in
g 

of
 a

 V
eh

ic
le

 W
he

el
U

S7
19

98
80

Is
su

ed
20

07
-A

pr
-0

3
W

he
el

 A
lig

nm
en

t w
ith

 S
ur

fa
ce

-o
rie

nt
ed

 R
un

ou
t D

et
er

m
in

at
io

n
U

S7
20

67
16

Is
su

ed
20

07
-A

pr
-1

7
R

at
ch

et
in

g 
To

ol
U

S7
21

34
91

Is
su

ed
20

07
-M

ay
-0

8
Sc

re
w

dr
iv

er
 H

an
dl

e
U

SD
54

26
20

Is
su

ed
20

07
-M

ay
-1

5
R

an
do

m
 O

rb
ita

l S
an

de
r

U
S7

22
26

79
Is

su
ed

20
07

-M
ay

-2
9

Su
pe

rim
po

si
ng

 C
ur

re
nt

 o
r P

re
vi

ou
s 

G
ra

ph
in

g 
D

at
a 

fo
r A

no
m

al
y 

D
et

ec
tio

n
U

S7
25

44
69

Is
su

ed
20

07
-A

ug
-0

7
T-

H
an

dl
ed

 T
or

qu
e-

Li
m

iti
ng

 D
ev

ic
e

U
S7

27
29

99
Is

su
ed

20
07

-S
ep

-2
5

R
ev

er
si

bl
e 

R
at

ch
et

 W
re

nc
h

U
S7

29
97

20
Is

su
ed

20
07

-N
ov

-2
7

So
ck

et
 In

cl
ud

in
g 

a 
R

ei
nf

or
ci

ng
 S

tru
ct

ur
e

U
S7

29
97

21
Is

su
ed

20
07

-N
ov

-2
7

Th
re

e 
D

im
en

si
on

al
 (3

D
) M

ea
su

rin
g 

w
ith

 M
ul

tip
le

 R
ef

er
en

ce
 F

ra
m

es
U

S7
30

77
37

Is
su

ed
20

07
-D

ec
-1

1
R

et
en

tio
n 

So
ck

et
U

S7
31

10
22

Is
su

ed
20

07
-D

ec
-2

5
Ve

hi
cl

e 
W

he
el

 A
lig

nm
en

t S
ys

te
m

 a
nd

 M
et

ho
do

lo
gy

U
S7

31
38

69
Is

su
ed

20
08

-J
an

-0
1

U
ni

ve
rs

al
 R

et
en

tio
n 

C
av

iti
es

 fo
r C

ab
le

 M
ou

nt
ed

 R
em

ot
e 

H
os

e 
C

la
p 

Pl
ie

rs
 H

ea
d

U
S7

31
39

84
Is

su
ed

20
08

-J
an

-0
1

A 
C

om
bi

ne
d 

R
am

p 
an

d 
Ve

hi
cl

e 
C

ho
ck

in
g 

C
on

st
ru

ct
io

n
U

S7
31

60
43

Is
su

ed
20

08
-J

an
-0

8
Ap

pa
ra

tu
s 

an
d 

M
et

ho
d 

fo
r A

ut
om

at
ic

al
ly

 C
om

pe
ns

at
in

g 
fo

r L
at

er
al

 R
un

ou
t

U
S7

33
76

99
Is

su
ed

20
08

-M
ar

-0
4

Ve
hi

cl
e 

D
at

a 
R

ec
or

de
r U

si
ng

 D
ig

ita
l a

nd
 A

na
lo

g 
D

ia
gn

os
tic

 D
at

a
U

S7
34

03
31

Is
su

ed
20

08
-M

ar
-0

4
W

he
el

 A
lig

ne
r M

ea
su

re
m

en
t M

od
ul

e 
At

ta
ch

m
en

t S
ys

te
m

U
S7

36
92

22
Is

su
ed

20
08

-M
ay

-0
6

M
et

ho
d 

an
d 

Ap
pa

ra
tu

s 
fo

r L
am

p 
H

ea
t C

on
tro

l
U

S7
37

22
10

Is
su

ed
20

08
-M

ay
-1

3
R

et
ro

-R
ef

le
ct

iv
e 

Ta
rg

et
 W

af
er

 fo
r a

 P
os

iti
on

 D
et

er
m

in
at

io
n 

Sy
st

em
U

S7
37

37
26

Is
su

ed
20

08
-M

ay
-2

0
In

te
llig

en
t P

rim
ar

y 
Sh

af
t B

lo
ck

in
g

U
S7

37
71

64
Is

su
ed

20
08

-M
ay

-2
7

St
ar

tin
g 

M
ot

or
 T

es
te

r T
ha

t M
ea

su
re

s 
Po

w
er

U
S7

40
98

56
Is

su
ed

20
08

-A
ug

-1
2

Ve
hi

cl
e 

W
he

el
 A

lig
nm

en
t A

dj
us

tm
en

t M
et

ho
d

U
S7

41
53

24
Is

su
ed

20
08

-A
ug

-1
9

M
et

ho
d 

fo
r U

se
 w

ith
 a

nd
 O

pt
ic

al
 A

lig
ne

r S
ys

te
m

 fo
r P

os
iti

on
in

g 
a 

Fi
xt

ur
e 

R
el

at
iv

e 
to

 a
 V

eh
ic

le
U

S7
42

43
87

Is
su

ed
20

08
-S

ep
-0

9

Ap
p 

D
1

2
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
Tr

ig
ge

r-A
ct

ua
te

d 
Ti

p-
Ty

pe
 A

ir 
Va

lv
e 

w
ith

 In
te

gr
at

ed
 W

ea
r S

ur
fa

ce
U

S7
44

50
55

Is
su

ed
20

08
-N

ov
-0

4
In

de
xa

bl
e 

Pl
ie

rs
-T

yp
e 

To
ol

U
S7

45
16

73
Is

su
ed

20
08

-N
ov

-1
8

Ve
hi

cl
e 

W
he

el
 A

lig
nm

en
t S

ys
te

m
 a

nd
 M

et
ho

do
lo

gy
U

S7
45

81
65

Is
su

ed
20

08
-D

ec
-0

2
C

ab
in

et
 L

oc
ki

ng
 S

ys
te

m
 a

nd
 M

et
ho

d
U

S7
46

19
08

Is
su

ed
20

08
-D

ec
-0

9
O

pt
ic

al
 S

po
t S

ca
nn

in
g 

of
 th

e 
C

on
di

tio
n 

of
 a

 T
yr

e 
of

 a
 V

eh
ic

le
 W

he
el

U
S7

46
64

30
Is

su
ed

20
08

-D
ec

-1
6

Tu
rn

ta
bl

e 
fo

r W
he

el
 A

lig
nm

en
t

U
S7

47
24

85
Is

su
ed

20
09

-J
an

-0
6

H
an

d 
To

ol
 w

ith
 A

dj
us

ta
bl

e 
H

ea
d

U
S7

48
11

35
Is

su
ed

20
09

-J
an

-2
7

D
at

a 
M

et
ho

d 
Al

ig
nm

en
t a

nd
 S

ys
te

m
U

S7
51

21
56

Is
su

ed
20

09
-M

ar
-3

1
Ve

hi
cl

e 
D

ia
gn

os
tic

s
U

S7
51

94
58

Is
su

ed
20

09
-A

pr
-1

4
M

et
ho

d 
of

 O
pt

ic
al

ly
 S

ca
nn

in
g 

th
e 

Tr
ea

d 
Su

rfa
ce

 o
f a

 P
ne

um
at

ic
 T

yr
e 

of
 a

 V
eh

ic
le

 W
he

el
U

S7
52

36
55

Is
su

ed
20

09
-A

pr
-2

8
R

et
en

tio
n 

So
ck

et
U

S7
52

36
88

Is
su

ed
20

09
-A

pr
-2

8
Tw

o 
W

he
el

 A
lig

nm
en

t A
dj

us
tm

en
t M

et
ho

d
U

S7
53

27
42

Is
su

ed
20

09
-M

ay
-1

2
Br

ak
e 

R
ot

or
 R

es
ur

fa
ci

ng
U

S7
53

69
35

Is
su

ed
20

09
-M

ay
-2

6
D

ra
w

er
 F

ro
nt

s
U

S7
54

05
76

Is
su

ed
20

09
-J

un
-0

2
Fu

ll 
W

id
th

 O
ve

rla
y 

D
ra

w
er

U
S7

55
29

50
Is

su
ed

20
09

-J
un

-3
0

D
yn

am
ic

 In
fo

rm
at

io
n 

M
et

ho
d 

an
d 

Sy
st

em
U

S7
55

53
76

Is
su

ed
20

09
-J

un
-3

0
To

rq
ue

 A
ng

le
 In

st
ru

m
en

t
U

S7
56

58
44

Is
su

ed
20

09
-J

ul
-2

8
W

he
el

 A
lig

nm
en

t S
ys

te
m

 U
si

ng
 S

m
ar

t M
em

s
U

S7
58

13
24

Is
su

ed
20

09
-S

ep
-0

1
R

ol
le

r B
ra

ke
 T

es
tin

g 
D

yn
am

om
et

er
U

S7
58

46
54

Is
su

ed
20

09
-S

ep
-0

8
W

he
el

 B
al

an
ce

r w
ith

 W
ei

gh
t A

pp
lic

at
io

n 
Er

ro
r C

or
re

ct
io

n 
Sy

st
em

U
S7

58
46

59
Is

su
ed

20
09

-S
ep

-0
8

Ap
pa

ra
tu

s 
an

d 
M

et
ho

d 
to

 T
ra

ns
fe

r D
at

a 
Fr

om
 a

 T
ire

 P
re

ss
us

re
 M

on
ito

r T
oo

l t
o 

a 
R

em
ot

e 
O

ut
pu

t D
ev

ic
e 

Su
ch

 
as

 a
 P

rin
te

r
U

S7
58

96
19

Is
su

ed
20

09
-S

ep
-1

5

In
te

llig
en

t S
ta

tio
na

ry
 P

ow
er

 E
qu

ip
m

en
t a

nd
 D

ia
gn

os
tic

s
U

S7
60

35
86

Is
su

ed
20

09
-O

ct
-1

3
Ax

ia
l A

lig
nm

en
t M

ec
ha

ni
sm

 w
ith

 Is
ol

at
ed

 S
la

nt
 D

is
ks

U
S7

60
73

77
Is

su
ed

20
09

-O
ct

-2
7

Ki
t o

f P
ow

er
 T

oo
ls

U
S7

60
90

25
Is

su
ed

20
09

-O
ct

-2
7

Jo
in

t P
re

ss
 S

et
U

S7
61

06
64

Is
su

ed
20

09
-N

ov
-0

3
Ve

hi
cl

e 
or

 E
ng

in
e 

D
ia

gn
os

tic
 S

ys
te

m
s 

w
ith

 A
dv

an
ce

d 
N

on
-V

ol
at

ile
 M

em
or

y
U

S7
63

43
37

Is
su

ed
20

09
-D

ec
-1

5
C

al
ib

ra
tio

n 
an

d 
O

pe
ra

tio
n 

of
 W

he
el

 A
lig

nm
en

t S
ys

te
m

s
U

S7
64

06
73

Is
su

ed
20

10
-J

an
-0

5
D

ia
gn

os
in

g 
M

al
fu

nc
tio

ni
ng

 W
he

el
 A

lig
nm

en
t S

ys
te

m
U

S7
64

39
15

Is
su

ed
20

10
-J

an
-0

5
M

et
ho

d 
an

d 
Ap

pa
ra

tu
s 

fo
r T

ra
ck

in
g 

W
he

el
 B

al
an

ce
r C

or
re

ct
iv

e 
W

ei
gh

t U
sa

ge
U

S7
64

46
16

Is
su

ed
20

10
-J

an
-1

2
Se

lf-
Al

ig
ni

ng
 T

er
m

in
al

 B
lo

ck
 fo

r B
at

te
ry

 P
ac

k
U

S7
65

96
94

Is
su

ed
20

10
-F

eb
-0

9
M

et
ho

d 
fo

r O
pt

im
iz

in
g 

Jo
in

t P
re

ss
 S

et
 fo

r U
se

 w
ith

 a
 P

lu
ra

lit
y 

of
 B

al
l J

oi
nt

s
U

S7
66

93
05

Is
su

ed
20

10
-M

ar
-0

2
St

ee
rin

g 
W

he
el

 L
ev

el
 V

er
ifi

ca
tio

n 
w

ith
 A

lig
nm

en
t S

en
so

rs
 A

tta
ch

ed
U

S7
68

13
22

Is
su

ed
20

10
-M

ar
-2

3
Ve

hi
cl

e 
Id

en
tif

ic
at

io
n 

Ke
y 

fo
r U

se
 B

et
w

ee
n 

M
ul

tip
le

 C
om

pu
te

r A
pp

lic
at

io
ns

U
S7

68
49

08
Is

su
ed

20
10

-M
ar

-2
3

Ap
p 

D
1

3
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
Fa

ul
t T

ol
er

an
t W

he
el

 A
lig

nm
en

t H
ea

d 
an

d 
Sy

st
em

U
S7

68
40

26
Is

su
ed

20
10

-M
ar

-3
0

Ve
hi

cl
e 

W
he

el
 A

lig
nm

en
t S

ys
te

m
 a

nd
 M

et
ho

do
lo

gy
U

S7
70

32
13

Is
su

ed
20

10
-A

pr
-2

7
C

ut
tin

g 
H

ea
d 

As
se

m
bl

y 
fo

r O
n-

ve
hi

cl
e 

Br
ak

e 
La

th
e

U
S7

71
24

01
Is

su
ed

20
10

-M
ay

-1
1

R
im

 P
ro

te
ct

io
n 

Sy
st

em
 fo

r T
ire

 C
ha

ng
er

s
U

S7
71

50
24

Is
su

ed
20

10
-M

ay
-1

1
Te

rm
in

al
 S

ys
te

m
 fo

r M
ul

ti-
Vo

lta
ge

 P
ow

er
 T

oo
l

U
S7

71
92

30
Is

su
ed

20
10

-M
ay

-1
8

Su
sp

en
da

bl
e 

Lo
ck

er
U

S7
72

21
41

Is
su

ed
20

10
-M

ay
-2

5
W

ire
le

ss
 V

eh
ic

le
 S

er
vi

ce
 S

ys
te

m
s 

U
si

ng
 A

dd
re

ss
ab

le
 D

ev
ic

es
U

S7
72

98
80

Is
su

ed
20

10
-J

un
-0

1
Sh

ee
t o

f L
ig

ht
 Im

ag
in

g 
Sy

st
em

U
S7

73
81

20
Is

su
ed

20
10

-J
un

-1
5

Ty
re

 C
ha

ng
er

 A
pp

ar
at

us
U

S7
74

00
43

Is
su

ed
20

10
-J

un
-2

2
D

ev
ic

e 
fo

r M
ou

nt
in

g 
or

 D
is

m
ou

nt
in

g 
a 

Pn
eu

m
at

ic
 T

yr
e 

Fr
om

 th
e 

R
im

 o
f a

 V
eh

ic
le

 W
he

el
U

S7
74

38
12

Is
su

ed
20

10
-J

un
-2

9
Ap

pa
ra

tu
s 

fo
r C

on
ta

ct
le

ss
 3

D
 W

he
el

 A
lig

nm
en

t, 
Sy

st
em

 a
nd

 M
et

ho
d 

Th
er

ef
or

U
S7

74
64

56
Is

su
ed

20
10

-J
un

-2
9

R
ol

le
r B

ra
ke

 T
es

tin
g 

D
yn

am
om

et
er

U
S7

75
29

03
Is

su
ed

20
10

-J
ul

-1
3

M
et

ho
d 

of
 a

nd
 A

pp
ar

at
us

 fo
r D

et
er

m
in

in
g 

G
eo

m
et

ric
al

 D
im

en
si

on
s 

of
 a

 V
eh

ic
le

 W
he

el
U

S7
76

86
32

B2
Is

su
ed

20
10

-A
ug

-0
3

Ve
hi

cl
e 

D
ia

gn
os

tic
 T

oo
l w

ith
 P

ac
ke

t a
nd

 V
oi

ce
 O

ve
r P

ac
ke

t C
om

m
un

ic
at

io
ns

 a
nd

 S
ys

te
m

s 
In

co
rp

or
at

in
g 

Su
ch

 a
 T

oo
l

U
S7

76
95

08
Is

su
ed

20
10

-A
ug

-0
3

U
ni

ve
rs

al
 P

ul
lin

g 
To

ol
U

S7
77

02
77

Is
su

ed
20

10
-A

ug
-1

0
Ex

te
nd

ed
 L

ow
-T

or
qu

e 
R

at
ch

et
 W

re
nc

h
U

S7
77

51
41

Is
su

ed
20

10
-A

ug
-1

7
Ty

re
 F

itt
in

g 
M

ac
hi

ne
U

S7
78

45
19

Is
su

ed
20

10
-A

ug
-3

1
W

he
el

 B
al

an
ci

ng
 A

pp
ar

at
us

 a
nd

 M
et

ho
d 

w
ith

 Im
pr

ov
ed

 H
id

de
n 

Sp
ok

es
 P

la
ce

m
en

t f
or

 Ir
re

gu
la

r W
he

el
s

U
S7

79
26

10
Is

su
ed

20
10

-S
ep

-0
7

Pl
an

et
ar

y 
G

ea
r S

et
 C

en
te

rin
g 

R
in

g
U

S7
79

43
55

Is
su

ed
20

10
-S

ep
-1

4
Le

ve
lin

g 
Be

nc
h 

Ar
ra

ng
em

en
t, 

Se
t o

f A
cc

es
so

rie
s 

fo
r A

 L
ev

el
in

g 
Be

nc
h 

Ar
ra

ng
em

en
t, 

An
d 

M
et

ho
d 

fo
r 

Pr
ep

ar
at

io
n 

of
 A

 L
ev

el
in

g 
Be

nc
h 

fo
r A

 P
ar

tic
ul

ar
 V

eh
ic

le
 M

od
el

U
S7

81
02

45
Is

su
ed

20
10

-O
ct

-1
2

H
an

ds
aw

 B
la

de
U

SD
62

68
06

S
Is

su
ed

20
10

-N
ov

-0
9

Ba
tte

ry
 C

ha
rg

er
 w

ith
 C

ha
rg

e 
In

di
ca

to
r

U
S7

84
31

67
Is

su
ed

20
10

-N
ov

-3
0

Im
pr

ov
ed

 In
te

gr
at

ed
 C

irc
ui

t I
m

ag
e 

Se
ns

or
 fo

r W
he

el
 A

lig
nm

en
t S

ys
te

m
s

U
S7

85
57

83
Is

su
ed

20
10

-D
ec

-2
1

D
yn

am
ic

 A
lig

nm
en

t M
on

ito
rin

g 
Sy

st
em

 fo
r O

n-
ve

hi
cl

e 
D

is
k 

Br
ak

e 
La

th
e

U
S7

86
16

25
Is

su
ed

20
11

-J
an

-0
4

R
ed

uc
ed

 W
ei

gh
t W

he
el

 C
la

m
p

U
S7

87
06

77
Is

su
ed

20
11

-J
an

-1
8

M
et

ho
d 

fo
r O

pt
im

iz
in

g 
Jo

in
t P

re
ss

 S
et

 fo
r U

se
 w

ith
 a

 P
lu

ra
lit

y 
of

 B
al

l J
oi

nt
s

U
S7

89
03

05
Is

su
ed

20
11

-F
eb

-1
5

Jo
in

t P
re

ss
 S

et
U

S7
89

57
23

Is
su

ed
20

11
-M

ar
-0

1
D

is
tri

bu
te

d 
Ve

hi
cl

e 
Se

rv
ic

e 
M

et
ho

d 
an

d 
Sy

st
em

U
S7

91
72

59
Is

su
ed

20
11

-M
ar

-2
9

Ve
hi

cl
e 

W
he

el
 A

lig
nm

en
t S

ys
te

m
 a

nd
 M

et
ho

do
lo

gy
U

S7
93

78
44

Is
su

ed
20

11
-M

ay
-1

0
M

et
ho

d 
an

d 
Ap

pa
ra

tu
s 

fo
r W

he
el

 A
lig

nm
en

t
U

S7
95

32
47

Is
su

ed
20

11
-M

ay
-3

1
M

ea
su

rin
g 

Ta
pe

s
U

SD
63

87
26

Is
su

ed
20

11
-M

ay
-3

1
M

ea
su

rin
g 

Ta
pe

s
U

SD
63

87
27

Is
su

ed
20

11
-M

ay
-3

1

Ap
p 

D
1

4
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
M

et
ho

d 
an

d 
Sy

st
em

 fo
r O

pt
im

iz
in

g 
Ve

hi
cl

e 
D

ia
gn

os
tic

 T
re

es
 U

si
ng

 S
im

ila
r T

em
pl

at
es

U
S7

95
78

60
Is

su
ed

20
11

-J
un

-0
7

An
vi

l f
or

 a
 P

ow
er

 T
oo

l
U

S7
98

03
21

Is
su

ed
20

11
-J

ul
-1

9
Bi

as
 A

ss
em

bl
y 

fo
r R

at
ch

et
 T

oo
ls

U
S7

98
77

47
Is

su
ed

20
11

-A
ug

-0
2

Po
si

tiv
e 

Pi
vo

t C
en

te
rs

 fo
r A

dj
us

ta
bl

e 
To

ol
s

U
S8

05
17

49
Is

su
ed

20
11

-N
ov

-0
8

Fu
ll 

W
id

th
 O

ve
rla

y 
D

ra
w

er
 L

at
ch

U
S8

05
69

43
Is

su
ed

20
11

-N
ov

-1
5

W
ire

le
ss

 N
et

w
or

k 
an

d 
M

et
ho

do
lo

gy
 fo

r A
ut

om
ot

iv
e 

Se
rv

ic
e 

Sy
st

em
s

U
S8

07
35

86
Is

su
ed

20
11

-D
ec

-0
6

W
he

el
 D

ia
gn

os
is

 S
ys

te
m

U
S8

07
92

54
Is

su
ed

20
11

-D
ec

-2
0

In
te

gr
at

ed
 U

ni
ve

rs
al

 In
pu

t-O
ut

pu
t I

nt
er

fa
ce

 C
irc

ui
t

U
S8

08
16

52
Is

su
ed

20
11

-D
ec

-2
0

C
om

pa
ct

 D
ev

ic
e 

fo
r M

ea
su

rin
g 

th
e 

Fo
rc

es
 G

en
er

at
ed

 B
y 

a 
R

ot
or

 Im
ba

la
nc

e
U

S8
08

27
87

B1
Is

su
ed

20
11

-D
ec

-2
7

C
om

pa
ct

 D
ev

ic
e 

fo
r M

ea
su

rin
g 

th
e 

Fo
rc

es
 G

en
er

at
ed

 B
y 

a 
R

ot
or

 Im
ba

la
nc

e
U

S8
08

27
87

B2
Is

su
ed

20
11

-D
ec

-2
7

To
ol

 S
to

ra
ge

 C
ab

in
et

U
S8

08
49

92
Is

su
ed

20
11

-D
ec

-2
7

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r U
si

ng
 V

eh
ic

le
 A

ttr
ib

ut
es

 to
 Id

en
tif

y 
a 

Ve
hi

cl
e 

U
nd

er
 S

er
vi

ce
U

S8
09

52
56

Is
su

ed
20

12
-J

an
-1

0
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r U

si
ng

 V
eh

ic
le

 A
ttr

ib
ut

es
 to

 Id
en

tif
y 

a 
Ve

hi
cl

e 
U

nd
er

 S
er

vi
ce

U
S8

10
33

99
Is

su
ed

20
12

-J
an

-2
4

Si
ng

le
 P

ol
e 

Q
ui

ck
 T

ra
ve

l W
he

el
 C

la
m

p
U

S8
10

41
85

Is
su

ed
20

12
-J

an
-3

1
H

an
dl

e 
w

ith
 S

tri
ki

ng
 E

nd
U

SD
65

43
41

Is
su

ed
20

12
-F

eb
-2

1
Ap

pa
ra

tu
s 

fo
r D

et
er

m
in

in
g 

th
e 

C
on

di
tio

n 
of

 a
 T

ire
 T

re
ad

 o
f a

 V
eh

ic
le

 W
he

el
 C

on
di

tio
n 

of
 a

 T
ire

 T
re

ad
 o

f a
 

Ve
hi

cl
e

U
S8

14
14

14
B2

Is
su

ed
20

12
-M

ar
-2

7

M
et

ho
d 

fo
r O

pt
im

iz
in

g 
Jo

in
t P

re
ss

 S
et

 fo
r U

se
 w

ith
 a

 P
lu

ra
lit

y 
of

 B
al

l J
oi

nt
s

U
S8

15
66

25
Is

su
ed

20
12

-A
pr

-1
7

Li
fta

bl
e 

H
ea

d 
W

he
el

 B
al

an
ce

r
U

S8
17

17
90

B2
Is

su
ed

20
12

-M
ay

-0
8

To
ol

 B
it 

M
on

ito
rin

g 
fo

r O
n-

Ve
hi

cl
e 

Br
ak

e 
La

th
e

U
S8

18
04

80
Is

su
ed

20
12

-M
ay

-1
5

O
n-

ve
hi

cl
e 

Br
ak

e 
La

th
e 

w
ith

 In
di

re
ct

 D
riv

e
U

S8
21

52
12

Is
su

ed
20

12
-J

ul
-1

0
R

ep
or

tin
g 

Sy
st

em
 fo

r O
n-

Ve
hi

cl
e 

Br
ak

e 
La

th
e

U
S8

24
56

09
Is

su
ed

20
12

-A
ug

-2
1

Ve
hi

cl
e 

Li
ft 

Sy
st

em
s 

w
ith

 L
ig

ht
in

g
U

S8
25

15
53

B2
Is

su
ed

20
12

-A
ug

-2
8

M
et

ho
d 

an
d 

Ap
pa

ra
tu

s 
fo

r U
pd

at
in

g 
of

 S
of

tw
ar

e 
an

d/
or

 C
ol

le
ct

in
g 

of
 O

pe
ra

tio
na

l D
at

a 
in

 a
 M

ac
hi

ne
 U

ni
t

U
S8

27
19

72
B2

Is
su

ed
20

12
-S

ep
-1

8
To

ol
 A

pa
ra

tu
s,

 S
ys

te
m

 a
nd

 M
et

ho
d 

of
 U

se
U

S8
28

18
71

Is
su

ed
20

12
-O

ct
-0

9
M

et
ho

d 
an

d 
Sy

st
em

 fo
r R

et
rie

vi
ng

 D
ia

gn
os

tic
 In

fo
rm

at
io

n
U

S8
31

57
60

B2
Is

su
ed

20
12

-N
ov

-2
0

M
et

ho
d 

of
 a

nd
 A

pp
ar

at
us

 fo
r F

itt
in

g 
or

 R
em

ov
in

g 
a 

M
ot

or
 V

eh
ic

le
 T

yr
e

U
S8

34
22

23
B2

Is
su

ed
20

13
-J

an
-0

1
C

am
er

as
 o

n 
Ty

re
 C

ha
ng

er
U

S8
43

22
22

B2
Is

su
ed

20
13

-J
an

-0
1

To
ol

 In
ve

nt
or

y 
C

on
tro

l S
ys

te
m

U
S8

35
34

56
Is

su
ed

20
13

-J
an

-1
5

Po
w

er
 S

tri
p 

w
ith

 In
pu

t P
lu

g
U

S8
37

67
82

Is
su

ed
20

13
-F

eb
-1

9
O

ve
rv

ol
ta

ge
 a

nd
 O

ve
rc

ur
re

nt
 P

ro
te

ct
io

n 
Sc

he
m

e
U

S8
39

09
74

Is
su

ed
20

13
-M

ar
-0

5
Th

re
e 

D
im

en
si

on
al

 T
ar

ge
t f

or
 M

ac
hi

ne
 V

is
io

n 
M

ea
su

re
m

en
t S

ys
te

m
U

S8
40

12
36

Is
su

ed
20

13
-M

ar
-1

9
Ve

hi
cl

e 
M

ea
su

re
m

en
t S

ys
te

m
 w

ith
 U

se
r I

nt
er

fa
ce

U
S8

41
33

41
Is

su
ed

20
13

-A
pr

-0
9

Ve
hi

cl
e 

D
ia

gn
os

tic
 E

qu
ip

m
en

t P
ro

vi
di

ng
 H

an
ds

-F
re

e 
O

pe
ra

tio
n

U
S8

42
88

11
Is

su
ed

20
13

-A
pr

-2
3

Ap
p 

D
1

5
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
W

ire
le

ss
 N

et
w

or
k 

an
d 

M
et

ho
do

lo
gy

 fo
r A

ut
om

ot
iv

e 
Se

rv
ic

e 
Sy

st
em

s
U

S8
45

24
84

Is
su

ed
20

13
-M

ay
-2

8
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r I

nt
eg

ra
tin

g 
D

ev
ic

es
 fo

r S
er

vi
ci

ng
 a

 D
ev

ic
e-

un
de

r-s
er

vi
ce

U
S8

46
39

53
Is

su
ed

20
13

-J
un

-1
1

O
pe

n 
En

d 
W

re
nc

h 
H

ea
d

U
S8

47
43

52
Is

su
ed

20
13

-J
ul

-0
2

Va
ria

bl
e 

Sp
ee

d 
To

gg
le

 T
rig

ge
r

U
S8

49
31

72
Is

su
ed

20
13

-J
ul

-2
3

D
ua

l P
aw

l R
at

ch
et

 M
ec

ha
ni

sm
 a

nd
 R

ev
er

si
ng

 M
et

ho
d

U
S8

49
96

66
Is

su
ed

20
13

-A
ug

-0
6

Ty
re

 C
ha

ng
er

 w
ith

 Im
pr

ov
ed

 T
em

pe
ra

tu
re

 M
ea

su
rin

g 
of

 th
e 

Ty
re

U
S8

52
28

50
B2

Is
su

ed
20

13
-S

ep
-0

3
Ad

ju
st

ab
le

 L
en

gt
h 

Ex
te

ns
io

n
U

S8
53

41
65

Is
su

ed
20

13
-S

ep
-1

7
Si

ng
le

 A
xi

s 
Te

le
sc

op
in

g 
H

an
dl

e
U

S8
53

44
34

Is
su

ed
20

13
-S

ep
-1

7
Ve

hi
cl

e 
W

he
el

 A
lig

nm
en

t S
ys

te
m

 a
nd

 M
et

ho
do

lo
gy

U
S8

53
96

84
Is

su
ed

20
13

-S
ep

-2
4

Au
to

m
at

ic
 R

im
 C

en
te

rin
g 

Sy
st

em
 fo

r a
 T

yr
e 

C
ha

ng
in

g 
M

ac
hi

ne
U

S8
54

45
20

B2
Is

su
ed

20
13

-O
ct

-0
1

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r E
xt

en
di

ng
 C

om
m

un
ic

at
io

n 
R

an
ge

 a
nd

 R
ed

uc
in

g 
Po

w
er

 C
on

su
m

pt
io

n 
of

 V
eh

ic
le

 
D

ia
gn

os
tic

 E
qu

ip
m

en
t

U
S8

56
01

68
Is

su
ed

20
13

-O
ct

-1
5

Sn
ap

-T
yp

e 
Lo

ck
in

g 
D

ev
ic

e
U

S8
56

78
28

Is
su

ed
20

13
-O

ct
-2

9
R

ac
k 

D
riv

e-
on

 A
ss

is
ta

nc
e 

Sy
st

em
s

U
S8

57
33

63
Is

su
ed

20
13

-N
ov

-0
5

Ve
hi

cl
e 

D
ia

gn
os

tic
 T

oo
l w

ith
 C

op
y 

Pr
ot

ec
tio

n 
an

d 
Au

to
m

at
ic

 Id
en

tif
ic

at
io

n 
of

 V
eh

ic
le

 E
C

U
s 

an
d 

Fa
ul

t D
is

pl
ay

U
S8

58
90

18
Is

su
ed

20
13

-N
ov

-1
9

Ap
pa

ra
tu

s 
fo

r S
up

po
rti

ng
 a

 W
he

el
 o

f a
 V

eh
ic

le
U

S8
59

08
52

B2
Is

su
ed

20
13

-N
ov

-2
6

Bi
as

 A
ss

em
bl

y 
fo

r R
at

ch
et

 T
oo

ls
U

SR
E4

46
55

Is
su

ed
20

13
-D

ec
-2

4
Sy

st
em

 fo
r D

yn
am

ic
 D

ia
gn

os
is

 o
f A

pp
ar

at
us

 O
pe

ra
tin

g 
C

on
di

tio
ns

U
S8

62
05

11
Is

su
ed

20
13

-D
ec

-3
1

Ap
pa

ra
tu

s 
fo

r P
os

iti
on

in
g 

Ty
re

d 
W

he
el

s 
on

 a
 T

yr
e 

C
ha

ng
er

 M
ac

hi
ne

U
S8

63
22

91
B2

Is
su

ed
20

14
-J

an
-2

1
Ad

ju
st

ab
le

 T
oo

l S
up

po
rt 

C
la

m
p

U
S8

64
66

22
Is

su
ed

20
14

-F
eb

-1
1

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r W
ire

le
ss

 P
ai

rin
g 

Vi
a 

W
ire

d 
C

on
ne

ct
io

n
U

S8
65

60
62

Is
su

ed
20

14
-F

eb
-1

8
To

rq
ue

 W
re

nc
h

U
SD

69
95

31
Is

su
ed

20
14

-F
eb

-1
8

Va
ria

bl
e 

Sp
ee

d 
To

gg
le

 T
rig

ge
r

U
S8

66
50

58
Is

su
ed

20
14

-M
ar

-0
4

M
ic

ro
-M

ac
hi

ne
d 

Ac
ce

le
ro

m
et

er
s 

in
 W

he
el

 B
al

an
ce

rs
U

S8
67

17
34

B2
Is

su
ed

20
14

-M
ar

-1
8

Sy
st

em
 fo

r M
on

ito
rin

g 
an

d/
or

 C
on

tro
llin

g 
Eq

ui
pm

en
t i

n 
a 

H
az

ar
do

us
 A

re
a

U
S8

69
26

48
Is

su
ed

20
14

-A
pr

-0
8

U
ltr

as
on

ic
 P

os
iti

on
 M

ea
su

rin
g 

Sy
st

em
U

S8
69

32
86

Is
su

ed
20

14
-A

pr
-0

8
El

ec
tro

ni
c 

To
rq

ue
 W

re
nc

h
U

SD
70

25
19

Is
su

ed
20

14
-A

pr
-1

5
M

et
ho

d 
an

d 
Sy

st
em

 fo
r E

nh
an

ce
d 

Sc
an

ne
r U

se
r I

nt
er

fa
ce

U
S8

70
63

16
Is

su
ed

20
14

-A
pr

-2
2

Va
ria

bl
e 

Sp
ee

d 
Tr

ig
ge

r M
ec

ha
ni

sm
U

S8
71

69
62

Is
su

ed
20

14
-M

ay
-0

6
To

ol
 B

ox
 L

oc
ki

ng
 M

ec
ha

ni
sm

s 
fo

r R
em

ot
e 

Ac
tiv

at
io

n
U

S8
72

02
39

Is
su

ed
20

14
-M

ay
-1

3
D

ua
l P

aw
l R

at
ch

et
 M

ec
ha

ni
sm

 a
nd

 R
ev

er
si

ng
 M

et
ho

d
U

S8
72

03
08

Is
su

ed
20

14
-M

ay
-1

3
Kn

iv
es

/B
la

de
s

U
SD

70
50

33
Is

su
ed

20
14

-M
ay

-2
0

C
ab

le
 A

ss
em

bl
y 

fo
r P

ro
te

ct
io

n 
Ag

ai
ns

t U
nd

es
ire

d 
Si

gn
al

s
U

S8
73

41
86

B2
Is

su
ed

20
14

-M
ay

-2
7

Ap
p 

D
1

6
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
W

he
el

 B
al

an
ce

r w
ith

 M
ea

ns
 fo

r D
et

er
m

in
in

g 
Ty

re
 U

ni
fo

rm
ity

U
S8

73
96

24
B2

Is
su

ed
20

14
-J

un
-0

3
Ba

tte
ry

 C
on

tro
l a

nd
 P

ro
te

ct
iv

e 
El

em
en

t V
al

id
at

io
n 

M
et

ho
d

U
S8

76
65

67
Is

su
ed

20
14

-J
ul

-0
1

Ap
pa

ra
tu

s 
fo

r S
up

po
rti

ng
 a

 W
he

el
 o

f a
 V

eh
ic

le
U

S8
78

36
38

B2
Is

su
ed

20
14

-J
ul

-2
2

Vi
rtu

al
 R

ol
le

r 
U

S8
79

31
09

B2
Is

su
ed

20
14

-J
ul

-2
9

Au
xi

lia
ry

 P
ow

er
 T

oo
l H

an
dl

e
U

S8
80

04
12

Is
su

ed
20

14
-A

ug
-1

2
M

et
ho

d 
an

d 
Sy

st
em

 fo
r W

he
el

 A
lig

nm
en

t o
f V

eh
ic

le
s

U
S8

80
41

07
Is

su
ed

20
14

-A
ug

-1
2

M
et

ho
d 

fo
r F

ro
nt

 T
oe

 A
dj

us
t O

n 
Ve

hi
cl

es
 w

ith
 E

PS
U

S8
82

53
03

Is
su

ed
20

14
-S

ep
-0

2
Im

ag
e-

Ba
se

d 
In

ve
nt

or
y 

C
on

tro
l S

ys
te

m
 w

ith
 A

ut
om

at
ic

 C
al

ib
ra

tio
n 

an
d 

Im
ag

e 
C

or
re

ct
io

n
U

S8
84

21
83

Is
su

ed
20

14
-S

ep
-2

3
Br

ak
e 

Te
st

 S
ta

nd
U

S8
85

72
51

B2
Is

su
ed

20
14

-O
ct

-1
4

H
am

m
er

U
SD

71
61

26
Is

su
ed

20
14

-O
ct

-2
8

D
ev

ic
e 

fo
r M

ea
su

rin
g 

Fo
rc

es
 G

en
er

at
ed

 B
y 

an
 U

nb
al

an
ce

U
S8

89
91

11
B2

Is
su

ed
20

14
-D

ec
-0

2
C

om
bi

ne
d 

Ba
la

nc
in

g 
an

d 
M

ou
nt

in
g 

M
ac

hi
ne

U
S8

89
92

96
B2

Is
su

ed
20

14
-D

ec
-0

2
Ve

hi
cl

e 
W

he
el

 A
lig

nm
en

t S
ys

te
m

 a
nd

 M
et

ho
do

lo
gy

U
S8

90
46

54
Is

su
ed

20
14

-D
ec

-0
9

M
et

ho
d 

an
d 

Sy
st

em
s 

fo
r P

ro
vi

di
ng

 O
pe

n 
Ac

ce
ss

 to
 V

eh
ic

le
 D

at
a

U
S8

91
82

45
Is

su
ed

20
14

-D
ec

-2
3

M
et

ho
d 

an
d 

Sy
st

em
 fo

r A
ut

om
at

ed
 a

nd
 M

an
ua

l D
at

a 
C

ap
tu

re
 C

on
fig

ur
at

io
n

U
S8

93
00

64
Is

su
ed

20
15

-J
an

-0
6

D
ev

ic
e 

an
d 

M
et

ho
d 

fo
r M

ea
su

rin
g 

a 
C

on
st

ru
ct

io
n

U
S8

93
13

25
Is

su
ed

20
15

-J
an

-1
3

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r I
nt

eg
ra

tin
g 

D
ev

ic
es

 fo
r S

er
vi

ci
ng

 a
 D

ev
ic

e-
un

de
r-s

er
vi

ce
U

S8
93

54
40

Is
su

ed
20

15
-J

an
-1

3
M

et
ho

d 
an

d 
Sy

st
em

 fo
r R

et
rie

vi
ng

 D
ia

gn
os

tic
 In

fo
rm

at
io

n
U

S8
95

42
22

Is
su

ed
20

15
-F

eb
-1

0
Bo

os
t I

nv
er

te
r f

or
 T

yr
e 

C
ha

ng
er

U
S8

96
72

23
B2

Is
su

ed
20

15
-M

ar
-0

3
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r P

ro
vi

di
ng

 V
eh

ic
le

 R
ep

ai
r I

nf
or

m
at

io
n

U
S8

97
74

23
Is

su
ed

20
15

-M
ar

-1
0

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r S
im

ul
ta

ne
ou

s 
D

is
pl

ay
 o

f W
av

ef
or

m
s 

G
en

er
at

ed
 F

ro
m

 In
pu

t S
ig

na
ls

 R
ec

ei
ve

d 
at

 a
 

D
at

a 
Ac

qu
is

iti
on

 D
ev

ic
e

U
S8

98
37

85
Is

su
ed

20
15

-M
ar

-1
7

Ap
pa

ra
tu

s 
an

d 
M

et
ho

d 
fo

r M
an

ag
in

g 
So

ftw
ar

e 
Ap

pl
ic

at
io

ns
 U

si
ng

 P
ar

tit
io

ne
d 

D
at

a 
St

or
ag

e 
D

ev
ic

es
U

S8
98

38
70

Is
su

ed
20

15
-M

ar
-1

7
Ve

hi
cl

e 
Li

ft 
Sy

st
em

s 
w

ith
 L

ig
ht

in
g

U
S8

99
84

60
B2

Is
su

ed
20

15
-A

pr
-0

7
In

te
rc

ha
ng

ea
bl

e 
R

ef
le

ct
or

s 
fo

r L
ig

ht
 D

ev
ic

es
U

S9
00

47
27

Is
su

ed
20

15
-A

pr
-1

4
Au

to
m

ot
iv

e 
Sh

op
 S

er
vi

ce
 A

pp
ar

at
us

 H
av

in
g 

a 
M

ea
ns

 fo
r D

et
er

m
in

in
g 

th
e 

R
ol

lin
g 

R
es

is
ta

nc
e 

C
oe

ffi
ci

en
t o

f a
 

Ty
re

U
S9

03
27

89
B2

Is
su

ed
20

15
-M

ay
-1

9

Au
to

-s
hi

ft 
R

ev
er

si
ng

 M
ec

ha
ni

sm
U

S9
03

85
04

Is
su

ed
20

15
-M

ay
-2

6
D

ua
l P

aw
l R

at
ch

et
 M

ec
ha

ni
sn

 a
nd

 R
ev

er
si

ng
 M

et
ho

d
U

S9
03

85
07

Is
su

ed
20

15
-M

ay
-2

6
Se

lf-
C

en
te

rin
g 

C
la

m
pi

ng
 D

ev
ic

e 
fo

r W
he

el
 R

im
s

U
S9

03
86

92
B2

Is
su

ed
20

15
-M

ay
-2

6
Im

ag
e-

Ba
se

d 
In

ve
nt

or
y 

C
on

tro
l S

ys
te

m
 a

nd
 M

et
ho

d
U

S9
04

15
08

Is
su

ed
20

15
-M

ay
-2

6
Kn

iv
es

/B
la

de
s

U
SD

73
12

80
S

Is
su

ed
20

15
-J

un
-0

9
Kn

iv
es

/B
la

de
s

U
SD

73
12

81
S

Is
su

ed
20

15
-J

un
-0

9
Kn

iv
es

/B
la

de
s

U
SD

73
12

82
S

Is
su

ed
20

15
-J

un
-0

9

Ap
p 

D
1

7
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
Kn

iv
es

/B
la

de
s

U
SD

73
12

83
S

Is
su

ed
20

15
-J

un
-0

9
Kn

iv
es

/B
la

de
s

U
SD

73
18

70
S

Is
su

ed
20

15
-J

un
-1

6
M

et
ho

d 
fo

r A
lig

nm
en

t o
f a

 V
eh

ic
le

 a
nd

 L
ev

el
lin

g 
Be

nc
h 

Ar
ra

ng
em

en
t

U
S9

09
02

30
Is

su
ed

20
15

-J
ul

-2
8

Pr
oc

es
s 

an
d 

Ap
pa

ra
tu

s 
fo

r L
oc

at
in

g 
Li

gh
t E

m
itt

in
g 

D
io

de
 in

 a
 H

an
d 

To
ol

 A
ss

em
bl

y
U

S9
11

45
12

Is
su

ed
20

15
-A

ug
-2

5
Ty

re
 C

ha
ng

er
 a

nd
 M

et
ho

d 
of

 M
ea

su
rin

g 
Fo

rc
e 

Va
ria

tio
ns

 A
ct

in
g 

Be
tw

ee
n 

a 
Ph

er
ph

er
al

 S
ur

fa
ce

 o
f a

 
W

he
el

/T
yr

e 
As

se
m

bl
y 

an
d 

a 
R

ol
le

r
U

S9
11

46
76

B2
Is

su
ed

20
15

-A
ug

-2
5

To
ol

 In
ve

nt
or

y 
C

on
tro

l S
ys

te
m

U
S9

12
29

99
Is

su
ed

20
15

-S
ep

-0
1

To
ol

 A
pp

ar
at

us
 S

ys
te

m
 a

nd
 M

et
ho

d 
of

 U
se

U
S9

12
63

17
Is

su
ed

20
15

-S
ep

-0
8

Ve
hi

cl
e 

W
he

el
 C

la
m

p
U

SD
73

81
79

Is
su

ed
20

15
-S

ep
-0

8
Se

lf-
C

en
te

rin
g 

W
he

el
 C

la
m

p 
w

ith
 N

o 
W

he
el

 C
on

ta
ct

U
S9

13
41

25
Is

su
ed

20
15

-S
ep

-1
5

Im
ag

e-
Ba

se
d 

In
ve

nt
or

y 
C

on
tro

l S
ys

te
m

 U
si

ng
 A

dv
an

ce
d 

Im
ag

e 
R

ec
og

ni
tio

n
U

S9
14

71
74

Is
su

ed
20

15
-S

ep
-2

9
Al

ig
nm

en
t A

rra
ng

em
en

t, 
M

et
ho

d 
fo

r A
lig

ni
ng

, a
nd

 M
et

ho
d 

fo
r P

re
pa

ra
tio

n 
of

 a
n 

Al
ig

nm
en

t A
rra

ng
em

en
t

U
S9

14
98

49
Is

su
ed

20
15

-O
ct

-0
6

H
an

d 
To

ol
 H

ea
d 

As
se

m
bl

y 
an

d 
H

ou
si

ng
 A

pp
ar

at
us

U
S9

14
99

17
Is

su
ed

20
15

-O
ct

-0
6

Pr
es

et
 E

le
ct

ro
ni

c 
To

rq
ue

 T
oo

l
U

S9
15

61
48

Is
su

ed
20

15
-O

ct
-1

3
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r M

ap
pi

ng
 R

ep
ai

r O
rd

er
s 

W
ith

in
 a

 D
at

ab
as

e
U

S9
15

88
34

Is
su

ed
20

15
-O

ct
-1

3
M

et
ho

d 
of

 D
et

er
m

in
in

g 
R

ot
ar

y 
An

gl
e-

R
el

at
ed

 D
at

a 
of

 a
 V

eh
ic

le
 W

he
el

U
S9

18
84

29
B2

Is
su

ed
20

15
-N

ov
-1

7
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r P

ro
vi

di
ng

 a
n 

Au
to

-g
en

er
at

ed
 R

ep
ai

r-h
in

t t
o 

a 
Ve

hi
cl

e 
R

ep
ai

r T
oo

l
U

S9
20

19
30

Is
su

ed
20

15
-D

ec
-0

1
Bo

x 
W

re
nc

h 
w

ith
 S

pl
it 

G
ea

r B
od

y 
an

d 
In

te
rc

ha
ng

ea
bl

e 
D

riv
e 

In
se

rt
U

S9
20

55
42

Is
su

ed
20

15
-D

ec
-0

8
Sh

or
t R

ol
lin

g 
R

un
ou

t C
om

pe
ns

at
io

n 
fo

r V
eh

ic
le

 W
he

el
 A

lig
nm

en
t

U
S9

21
29

07
Is

su
ed

20
15

-D
ec

-1
5

U
ltr

as
on

ic
 S

en
so

r w
ith

 A
cc

el
er

om
et

er
s

U
S9

21
29

64
B2

Is
su

ed
20

15
-D

ec
-1

5
M

ot
or

iz
ed

 H
an

d 
To

ol
 A

pp
ar

at
us

 a
nd

 A
ss

em
bl

y 
M

et
ho

d
U

S9
22

11
56

Is
su

ed
20

15
-D

ec
-2

9
Sy

nc
hr

on
iz

at
io

n 
of

 T
w

o 
Be

ad
 B

re
ak

er
s 

U
S9

22
74

73
B2

Is
su

ed
20

16
-J

an
-0

5
Po

w
er

 A
ct

ua
te

d 
W

he
el

 C
la

m
p

U
S9

22
88

19
Is

su
ed

20
16

-J
an

-0
5

C
on

tro
l U

ni
t f

or
 T

yr
e 

M
ou

nt
in

g/
D

em
ou

nt
in

g
U

S9
37

09
75

B2
Is

su
ed

20
16

-J
an

-2
1

M
et

ho
d 

of
 C

al
ib

ra
tin

g 
To

rq
ue

 U
si

ng
 P

ea
k 

H
ol

d 
M

ea
su

re
m

en
t o

n 
an

 E
le

ct
ro

ni
c 

To
rq

ue
 W

re
nc

h
U

S9
24

23
56

Is
su

ed
20

16
-J

an
-2

6
Im

ag
e 

Ba
se

d 
In

ve
nt

or
y 

C
on

tro
l S

ys
te

m
 a

nd
 M

et
ho

d
U

S9
25

85
34

Is
su

ed
20

16
-F

eb
-0

9
Bi

as
 a

nd
 R

ev
er

si
ng

 M
ec

ha
ni

sm
 fo

r R
ol

le
r C

lu
tc

h 
R

at
ch

et
U

S9
29

60
93

Is
su

ed
20

16
-M

ar
-2

9
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r E

xt
en

di
ng

 C
om

m
un

ic
at

io
n 

R
an

ge
 a

nd
 R

ed
uc

in
g 

Po
w

er
 C

on
su

m
pt

io
n 

of
 V

eh
ic

le
 

D
ia

gn
os

tic
 E

qu
ip

m
en

t
U

S9
30

40
62

B2
Is

su
ed

20
16

-A
pr

-0
5

Pa
ne

l H
oi

st
U

S9
32

16
15

Is
su

ed
20

16
-A

pr
-2

6
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r S

el
ec

tin
g 

In
di

vi
du

al
 P

ar
am

et
er

s 
to

 T
ra

ns
iti

on
 F

ro
m

 T
ex

t-t
o-

gr
ap

h 
or

 G
ra

ph
-to

-te
xt

U
S9

33
05

07
B2

Is
su

ed
20

16
-M

ay
-0

3

M
et

ho
d 

an
d 

Sy
st

em
 fo

r E
nh

an
ce

d 
Sc

an
ne

r U
se

r I
nt

er
fa

ce
U

S9
33

05
08

Is
su

ed
20

16
-M

ay
-0

3
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r G

en
er

at
in

g 
Ba

se
lin

es
 R

eg
ar

di
ng

 V
eh

ic
le

 S
er

vi
ce

 R
eq

ue
st

 D
at

a
U

S9
33

62
44

B2
Is

su
ed

20
16

-M
ay

-1
0

Ap
p 

D
1

8
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
To

rq
ue

 A
pp

lic
at

io
n 

To
ol

U
SD

75
56

02
Is

su
ed

20
16

-M
ay

-1
0

Ba
tte

ry
 M

on
ito

rin
g 

in
 a

 N
et

w
or

ke
d 

In
ve

nt
or

y 
C

on
tro

l S
ys

te
m

U
S9

35
29

05
Is

su
ed

20
16

-M
ay

-3
1

D
yn

am
ic

 P
re

se
nt

at
io

n 
of

 V
eh

ic
ul

ar
-re

fe
re

nc
e 

In
fo

rm
at

io
n

U
S9

36
17

36
Is

su
ed

20
16

-J
un

-0
7

D
ev

ic
e,

 M
et

ho
d 

an
d 

Ki
t f

or
 C

le
an

in
g 

Pa
ss

ag
e 

D
uc

ts
 o

f a
 C

oo
la

nt
 F

lu
id

 in
 a

 R
ec

ov
er

y 
an

d 
D

ep
ur

at
io

n 
Ap

pa
ra

tu
s

U
S9

36
64

88
B2

Is
su

ed
20

16
-J

un
-1

4

R
ol

l C
ab

 S
ta

bi
lit

y 
D

ev
ic

e
U

S9
37

50
78

Is
su

ed
20

16
-J

un
-2

8
Im

pa
ct

 W
re

nc
h 

An
vi

l
U

S9
39

36
77

Is
su

ed
20

16
-J

ul
-1

9
El

ec
tro

ni
c 

To
rq

ue
 T

oo
l w

ith
 In

te
gr

at
ed

 R
ea

l-t
im

e 
C

lo
ck

U
S9

39
52

57
Is

su
ed

20
16

-J
ul

-1
9

TC
 w

ith
 L

oa
d 

Be
lt

U
S9

41
56

44
B2

Is
su

ed
20

16
-A

ug
-1

6
Ap

pa
ra

tu
s 

fo
r G

ui
di

ng
 a

 V
eh

ic
le

 O
nt

o 
a 

Se
rv

ic
e 

Li
ft 

U
si

ng
 a

 M
ac

hi
ne

 V
is

io
n 

W
he

el
 A

lig
nm

en
t S

ys
te

m
U

S9
45

29
17

Is
su

ed
20

16
-S

ep
-2

7
To

rq
ue

 W
re

nc
h 

H
av

in
g 

Im
pr

ov
ed

 W
ea

r P
ro

pe
rti

es
U

S9
45

32
88

Is
su

ed
20

16
-S

ep
-2

7
To

ol
 R

ep
ai

r P
ac

ka
ge

 a
nd

 R
ep

la
ce

m
en

t S
ys

te
m

U
S9

47
51

87
Is

su
ed

20
16

-O
ct

-2
5

Pr
og

no
st

ic
s-

ba
se

d 
Es

tim
at

or
U

S9
47

79
50

Is
su

ed
20

16
-O

ct
-2

5
Ba

ll 
D

ef
le

ct
in

g 
C

ha
m

fe
r

U
S9

50
51

07
Is

su
ed

20
16

-N
ov

-2
9

M
ou

nt
in

g 
H

el
pe

r T
oo

l
U

S9
51

76
67

B2
Is

su
ed

20
16

-D
ec

-1
3

M
et

ho
d 

an
d 

Sy
st

em
 fo

r I
ns

ta
nt

an
eo

us
ly

 L
og

gi
ng

 D
at

a 
in

 a
n 

El
ec

tro
ni

c 
To

rq
ue

 W
re

nc
h

U
S9

52
36

18
Is

su
ed

20
16

-D
ec

-2
0

Sy
st

em
 fo

r D
yn

am
ic

 D
ia

gn
os

is
 o

f A
pp

ar
at

us
 O

pe
ra

tin
g 

C
on

di
tio

ns
U

S9
56

28
30

Is
su

ed
20

17
-F

eb
-0

7
So

ck
et

 D
riv

e 
Im

pr
ov

em
en

t
U

S9
71

81
70

Is
su

ed
20

17
-F

eb
-1

6
D

is
tri

bu
te

d 
Ve

hi
cl

e 
Se

rv
ic

e 
M

et
ho

d 
an

d 
Sy

st
em

U
S9

57
78

66
Is

su
ed

20
17

-F
eb

-2
1

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r P
ro

vi
di

ng
 V

eh
ic

le
 R

ep
ai

r I
nf

or
m

at
io

n
U

S9
58

29
44

Is
su

ed
20

17
-F

eb
-2

8
Lo

w
 C

os
t I

m
ag

in
g/

C
on

ve
nt

io
na

l H
yb

rid
 A

lig
nm

en
t S

ys
te

m
U

S9
58

79
34

Is
su

ed
20

17
-M

ar
-0

7
Ve

hi
cl

e 
Al

ig
ne

r
U

SD
78

17
27

Is
su

ed
20

17
-M

ar
-2

1
D

is
pl

ay
 P

an
el

 o
r P

or
tio

n 
Th

er
eo

f w
ith

 A
ni

m
at

ed
 G

ra
ph

ic
al

 U
se

r I
nt

er
fa

ce
U

SD
78

25
24

Is
su

ed
20

17
-M

ar
-2

8
D

is
pl

ay
 P

an
el

 o
r P

or
tio

n 
Th

er
eo

f w
ith

 A
ni

m
at

ed
 G

ra
ph

ic
al

 U
se

r I
nt

er
fa

ce
U

SD
78

25
25

Is
su

ed
20

17
-M

ar
-2

8
Au

to
m

at
ic

 A
nt

i-s
lip

pi
ng

 S
ys

te
m

 fo
r T

yr
e 

C
ha

ng
in

g 
M

ac
hi

ne
s

U
S9

61
08

04
B2

Is
su

ed
20

17
-A

pr
-0

4
D

is
pl

ay
 P

an
el

 o
r P

or
tio

n 
Th

er
eo

f w
ith

 A
ni

m
at

ed
 G

ra
ph

ic
al

 U
se

r I
nt

er
fa

ce
U

SD
78

30
44

Is
su

ed
20

17
-A

pr
-0

4
D

is
pl

ay
 P

an
el

 o
r P

or
tio

n 
Th

er
eo

f w
ith

 A
ni

m
at

ed
 G

ra
ph

ic
al

 U
se

r I
nt

er
fa

ce
U

SD
78

36
69

Is
su

ed
20

17
-A

pr
-0

4
In

te
gr

at
ed

 S
ea

l f
or

 C
on

tro
l B

ut
to

n
U

S9
62

59
36

Is
su

ed
20

17
-A

pr
-1

8
Ta

rg
et

 M
ar

ki
ng

 fo
r S

ec
ur

e 
Lo

go
 V

al
id

at
io

n 
Pr

oc
es

s
U

S9
62

65
59

Is
su

ed
20

17
-A

pr
-1

8
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r D

is
pl

ay
in

g 
Ve

hi
cl

e 
D

at
a 

Pa
ra

m
et

er
s 

w
ith

 a
 U

ni
fo

rm
 C

ur
so

r M
ov

em
en

t
U

S9
63

26
56

B2
Is

su
ed

20
17

-A
pr

-2
5

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r M
ap

pi
ng

 R
ep

ai
r O

rd
er

s 
W

ith
in

 a
 D

at
ab

as
e

U
S9

63
33

40
B2

Is
su

ed
20

17
-A

pr
-2

5
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r a

 V
eh

ic
le

 S
ca

nn
er

 to
 A

ut
om

at
ic

al
ly

 E
xe

cu
te

 a
 T

es
t S

ui
te

 F
ro

m
 a

 S
to

ra
ge

 C
ar

d
U

S9
63

34
92

B2
Is

su
ed

20
17

-A
pr

-2
5

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r G
en

er
at

in
g 

an
d 

O
ut

pu
tti

ng
 T

es
t D

riv
e 

Sc
rip

ts
 fo

r V
eh

ic
le

s
U

S9
63

99
95

Is
su

ed
20

17
-M

ay
-0

2
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r P

ro
vi

di
ng

 a
 V

eh
ic

le
 R

ep
ai

r T
ip

U
S9

66
59

94
Is

su
ed

20
17

-M
ay

-3
0

Ap
p 

D
1

9
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r U

si
ng

 N
at

ur
al

 L
an

gu
ag

e 
Pr

oc
es

si
ng

 a
nd

 M
ac

hi
ne

-L
ea

rn
in

g 
to

 P
ro

du
ce

 V
eh

ic
le

-
Se

rv
ic

e 
C

on
te

nt
U

S9
67

24
97

Is
su

ed
20

17
-J

un
-0

6

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r D
is

pl
ay

in
g 

Ve
hi

cl
e 

D
at

a 
Pa

ra
m

et
er

s 
w

ith
 D

ra
g-

an
d-

D
ro

p 
In

pu
ts

U
S9

68
44

47
Is

su
ed

20
17

-J
un

-2
0

N
ew

 C
om

pa
ct

 L
as

er
 S

ca
nn

er
U

S9
70

27
90

B2
Is

su
ed

20
17

-J
ul

-1
1

Po
st

-R
ep

ai
r D

at
a 

C
om

pa
ris

on
U

S9
70

41
41

B2
Is

su
ed

20
17

-J
ul

-1
1

R
at

ch
et

 W
re

nc
h 

an
d 

Pa
w

l M
ec

ha
ni

sm
U

S9
70

91
41

Is
su

ed
20

17
-J

ul
-1

8
W

he
el

 L
ift

 fo
r W

he
el

 B
al

an
ce

r
U

S9
72

52
87

B2
Is

su
ed

20
17

-A
ug

-0
8

W
av

y 
Ba

ck
U

S9
73

13
66

Is
su

ed
20

17
-A

ug
-1

5
Au

to
m

at
ed

 A
ss

et
 M

an
ag

em
en

t S
ys

te
m

 w
ith

 M
ul

tip
le

 S
en

si
ng

 T
ec

hn
ol

og
ie

s
U

S9
74

10
14

Is
su

ed
20

17
-A

ug
-2

2
Sa

w
 H

na
dl

e
U

SD
79

50
38

Is
su

ed
20

17
-A

ug
-2

2
D

yn
am

ic
 P

re
se

nt
at

io
n 

of
 V

eh
ic

ul
ar

-R
ef

er
en

ce
 In

fo
rm

at
io

n
U

S9
74

77
32

B2
Is

su
ed

20
17

-A
ug

-2
9

Ap
pa

ra
tu

s 
an

d 
M

et
ho

d 
fo

r R
ec

ov
er

in
g 

an
d 

R
eg

en
er

at
in

g 
a 

R
ef

rig
er

an
t F

ro
m

 a
n 

A/
C

 P
la

nt
U

S9
75

94
64

B2
Is

su
ed

20
17

-S
ep

-1
2

To
ol

 A
pp

ar
at

us
 S

ys
te

m
 a

nd
 M

et
ho

d 
of

 U
se

U
S9

80
89

18
Is

su
ed

20
17

-N
ov

-0
7

R
ei

nf
or

ce
m

en
t M

em
be

r f
or

 H
an

dl
e 

of
 T

oo
l

U
S9

80
89

28
Is

su
ed

20
17

-N
ov

-0
7

M
on

ito
rin

g 
R

em
ov

al
 a

nd
 R

ep
la

ce
m

en
t o

f T
oo

ls
 W

ith
in

 a
n 

In
ve

nt
or

y 
C

on
tro

l S
ys

te
m

U
S9

81
19

62
Is

su
ed

20
17

-N
ov

-0
7

W
ire

le
ss

 C
om

m
un

ic
at

io
n,

 O
n-

bo
ar

d 
Pr

oc
es

si
ng

 a
nd

 C
on

tro
l

U
S9

81
68

99
B2

Is
su

ed
20

17
-N

ov
-1

4
N

ew
 M

ea
su

rin
g 

U
ni

t
U

S9
82

94
07

B2
Is

su
ed

20
17

-N
ov

-2
8

To
ol

 T
ra

in
in

g 
fo

r A
ut

om
at

ed
 T

oo
l C

on
tro

l S
ys

te
m

s
U

S9
83

69
07

Is
su

ed
20

17
-D

ec
-0

5
M

et
ho

d 
of

 C
al

ib
ra

tin
g 

To
rq

ue
 U

si
ng

 P
ea

k 
H

ol
d 

M
ea

su
re

m
en

t o
n 

an
 E

le
ct

ro
ni

c 
To

rq
ue

 W
re

nc
h

U
S9

83
99

97
Is

su
ed

20
17

-D
ec

-1
2

R
at

ch
et

 W
re

nc
h 

Sp
rin

g
U

S9
84

48
60

Is
su

ed
20

17
-D

ec
-1

9
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r C

lu
st

er
in

g 
of

 R
ep

ai
r O

rd
er

s 
Ba

se
d 

on
 M

ul
tip

le
 R

ep
ai

r I
nd

ic
at

or
s

U
S9

84
68

60
Is

su
ed

20
17

-D
ec

-1
9

D
ua

l-c
on

ne
ct

or
 W

ire
le

ss
 V

eh
ic

le
 C

om
m

un
ic

at
io

n 
In

te
rfa

ce
U

SD
80

60
40

S
Is

su
ed

20
17

-D
ec

-2
6

In
-li

ne
 G

ea
rb

ox
 fo

r T
yr

e 
C

ha
ng

er
s

U
S9

86
22

41
B2

Is
su

ed
20

18
-J

an
-0

9
Vi

rtu
al

 R
ol

le
r 

U
S9

88
11

06
B2

Is
su

ed
20

18
-J

an
-3

0
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r D

is
pl

ay
in

g 
Ve

hi
cl

e 
D

at
a 

Pa
ra

m
et

er
 w

ith
 O

pe
ra

tin
g 

C
on

di
tio

n 
In

di
ca

to
rs

U
S9

88
07

07
B2

Is
su

ed
20

18
-J

an
-3

0
R

es
er

vo
ir 

C
ap

 S
oc

ke
t

U
S9

88
44

14
Is

su
ed

20
18

-F
eb

-0
6

Im
ag

e-
Ba

se
d 

In
ve

nt
or

y 
C

on
tro

l S
ys

te
m

 U
si

ng
 A

dv
an

ce
d 

Im
ag

e 
R

ec
og

ni
tio

n
U

S9
92

24
13

Is
su

ed
20

18
-M

ar
-2

0
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r D

is
pl

ay
in

g 
Ve

hi
cl

e 
D

at
a 

Pa
ra

m
et

er
 G

ra
ph

s 
in

 D
iff

er
en

t D
is

pl
ay

 O
rie

nt
at

io
ns

U
S9

93
39

15
Is

su
ed

20
18

-A
pr

-0
3

M
et

ho
d 

an
d 

Sy
st

em
 fo

r P
ro

vi
di

ng
 D

ia
gn

os
tic

 F
ilt

er
 L

is
ts

U
S9

93
46

24
Is

su
ed

20
18

-A
pr

-0
3

Fa
st

en
er

 R
em

ov
al

 S
oc

ke
t

U
S9

93
76

07
Is

su
ed

20
18

-A
pr

-1
0

C
on

tro
l B

ut
to

n 
R

et
en

tio
n 

M
ec

ha
ni

sm
U

S9
93

89
96

Is
su

ed
20

18
-A

pr
-1

0
Ba

ll 
Jo

in
t P

re
ss

 A
da

pt
er

U
SD

81
51

60
Is

su
ed

20
18

-A
pr

-1
0

M
et

ho
d 

an
d 

To
ol

 P
ro

du
ct

 o
f D

iff
er

en
tia

l H
ea

t T
re

at
m

en
t P

ro
ce

ss
U

S9
94

39
34

Is
su

ed
20

18
-A

pr
-1

7
Ba

tte
ry

 C
la

m
p 

C
le

an
in

g 
D

ev
ic

e
U

S9
94

79
14

Is
su

ed
20

18
-A

pr
-1

7

Ap
p 

D
1

10
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
O

ne
-P

ie
ce

 R
em

ot
e 

W
re

nc
h

U
S9

96
90

65
Is

su
ed

20
18

-M
ay

-1
5

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r I
nc

re
as

in
g 

th
e 

Ef
fic

ie
nc

y 
of

 a
 R

em
ot

e 
W

re
nc

h
U

S9
96

90
67

Is
su

ed
20

18
-M

ay
-1

5
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r P

ro
vi

di
ng

 a
n 

Au
to

-g
en

er
at

ed
 R

ep
ai

r-h
in

t t
o 

a 
Ve

hi
cl

e 
R

ep
ai

r T
oo

l
U

S9
97

18
15

Is
su

ed
20

18
-M

ay
-1

5
So

ck
et

 A
da

pt
or

U
SD

81
77

32
Is

su
ed

20
18

-M
ay

-1
5

R
em

ot
e 

Lo
ck

in
g 

Sy
st

em
 A

rc
hi

te
ct

ur
e 

an
d 

U
se

r I
nt

er
fa

ce
U

S9
98

00
20

Is
su

ed
20

18
-M

ay
-2

2
La

tc
h 

M
ec

ha
ni

sm
 fo

r F
ro

nt
 O

pe
ni

ng
 L

id
U

SD
99

75
67

2
Is

su
ed

20
18

-M
ay

-2
2

R
ol

lin
g 

Vi
rtu

al
 W

he
el

 S
pi

nd
le

 C
al

ib
ra

tio
n

U
S9

98
29

98
Is

su
ed

20
18

-M
ay

-2
9

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r P
ro

vi
di

ng
 a

 V
eh

ic
le

 R
ep

ai
r T

ip
U

S1
00

08
05

0B
2

Is
su

ed
20

18
-J

un
-2

6
M

et
ho

d 
an

d 
Ar

ra
ng

em
en

t f
or

 A
lig

ni
ng

 a
 V

eh
ic

le
U

S1
00

10
91

9
Is

su
ed

20
18

-J
ul

-0
3

M
et

ho
d 

an
d 

Sy
st

em
 fo

r G
en

er
at

in
g 

Ve
hi

cl
e 

Se
rv

ic
e 

C
on

te
nt

 F
ro

m
 M

et
ad

at
a 

R
ep

re
se

nt
in

g 
M

ea
ni

ng
 o

f V
eh

ic
le

 
Se

rv
ic

e 
D

at
a

U
S1

00
13

67
9

Is
su

ed
20

18
-J

ul
-0

3

M
on

ito
rin

g 
R

em
ov

al
 a

nd
 R

ep
la

ce
m

en
t o

f T
oo

ls
 W

ith
in

 a
n 

In
ve

nt
or

y 
C

on
tro

l S
ys

te
m

U
S1

00
13

83
4

Is
su

ed
20

18
-J

ul
-0

3
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r T

ax
on

om
y 

As
si

st
 a

t D
at

a 
En

try
 P

oi
nt

s
U

S1
00

25
76

4
Is

su
ed

20
18

-J
ul

-1
7

D
ua

l-c
on

ne
ct

or
 W

ire
le

ss
 V

eh
ic

le
 C

om
m

un
ic

at
io

n 
In

te
rfa

ce
U

SD
82

55
68

S
Is

su
ed

20
18

-A
ug

-1
4

D
ua

l-c
on

ne
ct

or
 W

ire
le

ss
 V

eh
ic

le
 C

om
m

un
ic

at
io

n 
In

te
rfa

ce
U

SD
82

61
72

S
Is

su
ed

20
18

-A
ug

-2
1

Lo
ck

 P
os

iti
on

 S
en

si
ng

 M
ec

ha
ni

sm
U

S1
00

60
15

7
Is

su
ed

20
18

-A
ug

-2
8

Im
ag

e-
Ba

se
d 

In
ve

nt
or

y 
C

on
tro

l S
ys

te
m

 w
ith

 A
ut

om
at

ic
 C

al
ib

ra
tio

n 
an

d 
Im

ag
e 

C
or

re
ct

io
n

U
S1

00
62

05
0

Is
su

ed
20

18
-A

ug
-2

8
Sy

st
em

s 
an

d 
M

et
ho

ds
 to

 G
en

er
at

e 
R

ep
ai

r O
rd

er
s 

U
si

ng
 a

 T
ax

on
om

y 
an

d 
an

 O
nt

ol
og

y
U

S1
00

68
20

7B
2

Is
su

ed
20

18
-S

ep
-0

4
D

ua
l-C

on
ne

ct
or

 W
ire

le
ss

 V
eh

ic
le

 C
om

m
un

ic
at

io
n 

In
te

rfa
ce

U
SD

82
88

38
S

Is
su

ed
20

18
-S

ep
-1

8
El

as
tic

 M
em

be
r R

et
en

tio
n 

M
ec

ha
ni

sm
U

S1
00

99
34

9
Is

su
ed

20
18

-O
ct

-1
6

M
ul

tip
ro

be
 C

irc
ui

t T
es

te
r

U
SD

83
08

66
Is

su
ed

20
18

-O
ct

-1
6

M
et

ho
d 

of
 C

al
ib

ra
tin

g 
To

rq
ue

 U
si

ng
 P

ea
k 

H
ol

d 
M

ea
su

re
m

en
t o

n 
an

 E
le

ct
ro

ni
c 

To
rq

ue
 W

re
nc

h
U

S1
01

12
28

8
Is

su
ed

20
18

-O
ct

-3
0

R
at

ch
et

in
g 

W
re

nc
h 

In
cl

ud
in

g 
R

et
ai

ni
ng

 R
in

g
U

S1
01

18
27

8
Is

su
ed

20
18

-N
ov

-0
6

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r C
lu

st
er

in
g 

of
 R

ep
ai

r O
rd

er
s 

Ba
se

d 
on

 In
fe

re
nc

es
 G

at
he

re
d 

Fr
om

 R
ep

ai
r O

rd
er

s
U

S1
01

34
01

3
Is

su
ed

20
18

-N
ov

-2
0

Fl
oo

r J
ac

k 
w

ith
 T

em
po

ra
ry

 S
hi

pp
in

g 
H

an
dl

es
 a

nd
 P

ac
ka

gi
ng

 T
he

re
fo

r
U

S1
01

44
53

8
Is

su
ed

20
18

-D
ec

-0
4

To
ol

 R
ep

ai
r P

ac
ka

ge
 a

nd
 R

ep
la

ce
m

en
t S

ys
te

m
U

S1
01

60
11

3
Is

su
ed

20
18

-D
ec

-2
5

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
is

pl
ay

in
g 

an
d 

U
si

ng
 P

ID
 G

ra
ph

 In
di

ca
to

rs
U

S1
01

63
28

0B
1

Is
su

ed
20

18
-D

ec
-2

5
Tr

ea
d 

Sc
an

ne
r I

nt
eg

ra
te

d 
In

to
 W

he
el

 L
ift

U
S1

01
75

14
6B

2
Is

su
ed

20
19

-J
an

-0
8

Au
to

m
at

ed
 A

ss
et

 M
an

ag
em

en
t S

ys
te

m
 w

ith
 M

ul
tip

le
 S

en
si

ng
 T

ec
hn

ol
og

ie
s

U
S1

01
92

19
7

Is
su

ed
20

19
-J

an
-2

9
C

om
pa

ct
 H

ea
d 

Bo
dy

 H
am

m
er

U
S1

01
89

15
1

Is
su

ed
20

19
-J

an
-2

9
Sy

st
em

s 
an

d 
M

et
ho

ds
 fo

r P
re

di
ct

iv
e 

Au
gm

en
ta

tio
n 

of
 V

eh
ic

le
 S

er
vi

ce
 P

ro
ce

du
re

s
U

S1
02

16
79

6B
2

Is
su

ed
20

19
-F

eb
-2

6
En

ab
lin

g 
C

om
m

un
ic

at
io

n 
Be

tw
ee

n 
an

 In
ve

nt
or

y 
C

on
tro

l S
ys

te
m

 a
nd

 a
 R

em
ot

e 
Sy

st
em

 O
ve

r a
 N

et
w

or
k

U
S1

02
17

30
7

Is
su

ed
20

19
-F

eb
-2

6

Ap
p 

D
1

11
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r P

ro
vi

di
ng

 V
eh

ic
le

 D
at

a 
R

ep
or

ts
U

S1
02

42
51

0
Is

su
ed

20
19

-M
ar

-2
6

Ty
re

 M
ou

nt
in

g/
D

em
ou

nt
in

g 
To

ol
U

S1
02

52
58

6
Is

su
ed

20
19

-A
pr

-0
9

Pl
ie

rs
 w

ith
 T

ee
th

 in
 S

lo
t

U
SD

84
50

98
Is

su
ed

20
19

-A
pr

-0
9

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
is

pl
ay

in
g 

PI
D

s 
Ba

se
d 

on
 a

 P
ID

 F
ilt

er
 L

is
t

U
S1

02
69

19
1B

2
Is

su
ed

20
19

-A
pr

-2
3

Im
pr

ov
ed

 M
ot

or
 C

on
tro

l S
ys

te
m

 fo
r a

 S
el

f-C
al

ib
ra

tin
g 

M
ul

ti-
C

am
er

a 
Al

ig
nm

en
t S

ys
te

m
U

S1
02

84
77

7
Is

su
ed

20
19

-M
ay

-0
7

Au
to

-D
ar

ke
ni

ng
 W

el
di

ng
 H

el
m

et
U

S1
02

85
86

4
Is

su
ed

20
19

-M
ay

-1
4

Po
rta

bl
e 

an
d 

M
od

ul
ar

 P
ro

du
ct

io
n 

El
ec

tro
pl

at
in

g 
Sy

st
em

U
S1

02
94

57
9

Is
su

ed
20

19
-M

ay
-2

1
Su

sp
en

si
on

 C
as

te
r

U
S1

03
08

06
8

Is
su

ed
20

19
-J

un
-0

4
Pl

ie
rs

 w
ith

 T
ee

th
 o

n 
Si

de
U

SD
85

02
28

Is
su

ed
20

19
-J

un
-0

4
In

er
tia

l S
oc

ke
t A

da
pt

or
 fo

r T
or

qu
e 

Ap
pl

ic
at

io
n 

To
ol

s
U

S1
03

15
29

4
Is

su
ed

20
19

-J
un

-1
1

Bi
as

 M
em

be
r f

or
 R

ed
uc

in
g 

R
at

ch
et

in
g 

Ar
c

U
S1

03
22

49
7

Is
su

ed
20

19
-J

un
-1

8
C

on
tro

llin
g 

In
co

m
in

g 
Ai

r f
or

 a
 M

ul
ti-

D
ire

ct
io

na
l R

ot
at

io
na

l M
ot

or
 in

 a
 S

in
gl

e 
R

ot
at

io
na

l D
ire

ct
io

n
U

S1
03

28
56

4
Is

su
ed

20
19

-J
un

-2
5

Ap
pa

ra
tu

s 
an

d 
M

et
ho

d 
fo

r L
oc

ki
ng

 a
 S

to
ra

ge
 T

an
k 

Ab
ov

e 
a 

Sc
al

e 
D

ur
in

g 
Tr

an
sp

or
ta

tio
n

U
S1

03
29

03
7B

2
Is

su
ed

20
19

-J
un

-2
5

Pn
eu

m
at

ic
 V

al
ve

 fo
r F

oo
t P

ed
al

U
S1

03
30

21
5B

Is
su

ed
20

19
-J

un
-2

5
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r A

cc
es

si
ng

 V
eh

ic
le

 C
om

m
un

ic
at

io
n 

Ap
pl

ic
at

io
ns

 R
eq

ui
rin

g 
Ve

hi
cl

e 
Id

en
tif

ic
at

io
n 

W
ith

ou
t R

e-
en

te
rin

g 
Ve

hi
cl

e 
Id

en
tif

ic
at

io
n

U
S1

03
31

68
7B

2
Is

su
ed

20
19

-J
un

-2
5

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r U
pd

at
in

g 
D

ia
gn

os
tic

 a
nd

 R
ep

ai
r I

nf
or

m
at

io
n

U
S1

03
32

31
9

Is
su

ed
20

19
-J

un
-2

5
To

rq
ue

 W
re

nc
h 

w
ith

 S
ho

ck
 A

bs
or

pt
io

n
U

S1
03

35
93

5
Is

su
ed

20
19

-J
ul

-0
2

M
on

ito
rin

g 
R

em
ov

al
 a

nd
 R

ep
la

ce
m

en
t o

f T
oo

ls
 W

ith
in

 a
n 

In
ve

nt
or

y 
C

on
tro

l S
ys

te
m

U
S1

03
47

06
6B

2
Is

su
ed

20
19

-J
ul

-0
9

Ve
hi

cl
e 

W
he

el
 A

lig
nm

en
t M

et
ho

ds
 a

nd
 S

ys
te

m
s

U
S1

03
47

00
6

Is
su

ed
20

19
-J

ul
-0

9
M

on
ito

rin
g 

R
em

ov
al

 a
nd

 R
ep

la
ce

m
en

t o
f T

oo
ls

 W
ith

in
 a

n 
In

ve
nt

or
y 

C
on

tro
l S

ys
te

m
U

S1
03

47
06

6
Is

su
ed

20
19

-J
ul

-0
9

Ap
pa

ra
tu

s 
an

d 
M

et
ho

d 
fo

r M
ul

ti-
Ph

as
e 

Va
cu

um
-A

ss
is

te
d 

R
ec

ov
er

y 
of

 R
ef

rig
er

an
t

U
S1

03
52

60
0

Is
su

ed
20

19
-J

ul
-1

6
C

on
tro

l B
ut

to
n 

R
et

en
tio

n 
M

ec
ha

ni
sm

U
S1

03
59

06
5

Is
su

ed
20

19
-J

ul
-2

3
R

ol
lin

g 
Vi

rtu
al

 W
he

el
 S

pi
nd

le
 C

al
ib

ra
tio

n
U

S1
03

65
09

5
Is

su
ed

20
19

-J
ul

-3
0

W
he

el
 A

lig
ne

r w
ith

 A
dv

an
ce

d 
D

ia
gn

os
tic

s 
an

d 
N

o-
St

op
 P

os
iti

on
in

g
U

S1
03

71
05

9
Is

su
ed

20
19

-A
ug

-0
6

To
ol

 R
ep

ai
r P

ac
ka

ge
 a

nd
 R

ep
la

ce
m

en
t S

ys
te

m
U

S1
03

77
03

4
Is

su
ed

20
19

-A
ug

-1
3

R
ec

ha
rg

ea
bl

e 
Ba

tte
ry

 S
ta

tu
s 

M
on

ito
rin

g 
in

 a
n 

Au
to

m
at

ed
 T

oo
l C

on
tro

l S
ys

te
m

U
S1

03
79

16
7

Is
su

ed
20

19
-A

ug
-1

3
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r C

lu
st

er
in

g 
of

 R
ep

ai
r O

rd
er

s 
Ba

se
d 

on
 A

lte
rn

at
iv

e 
R

ep
ai

r I
nd

ic
at

or
s

U
S1

03
80

55
7B

2
Is

su
ed

20
19

-A
ug

-1
3

M
et

ho
d 

an
d 

Sy
st

em
 fo

r I
ni

tia
tin

g 
R

eg
en

er
at

io
n 

of
 D

ie
se

l P
ar

tic
ul

at
e 

Fi
lte

rs
U

S1
03

93
04

5B
2

Is
su

ed
20

19
-A

ug
-2

7
R

ep
la

ce
ab

le
 T

rig
ge

r C
om

po
ne

nt
s

U
S1

03
95

85
8

Is
su

ed
20

19
-A

ug
-2

7
Sy

st
em

s 
an

d 
M

et
ho

ds
 o

f C
on

fig
ur

in
g 

Ve
hi

cl
e 

Se
rv

ic
e 

To
ol

s 
As

so
ci

at
ed

 w
ith

 D
is

pl
ay

 D
ev

ic
e 

Ba
se

d 
on

 
O

pe
ra

tin
g 

C
on

di
tio

n 
of

 V
eh

ic
le

U
S1

04
21

44
0

Is
su

ed
20

19
-S

ep
-2

4

D
yn

am
ic

 P
re

se
nt

at
io

n 
of

 V
eh

ic
ul

ar
-R

ef
er

en
ce

 In
fo

rm
at

io
n

U
S1

04
24

13
7

Is
su

ed
20

19
-S

ep
-2

4

Ap
p 

D
1

12
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
M

et
ho

d,
 S

ys
te

m
 a

nd
 A

pp
ar

at
us

 fo
r P

ro
vi

di
ng

 N
ot

ifi
ca

tio
n 

Pe
rta

in
in

g 
to

 A
ct

io
na

bl
e 

C
on

di
tio

n 
of

 E
le

ct
ric

al
 S

ho
p 

To
ol

U
S1

04
27

26
6

Is
su

ed
20

19
-O

ct
-0

1

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r P
ro

vi
di

ng
 a

n 
In

te
ra

ct
iv

e 
Ve

hi
cl

e 
D

ia
gn

os
tic

 D
is

pl
ay

U
S1

04
30

02
1B

2
Is

su
ed

20
19

-O
ct

-0
1

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r P
ro

vi
di

ng
 a

n 
In

te
ra

ct
iv

e 
Ve

hi
cl

e
U

S1
04

30
02

6B
2

Is
su

ed
20

19
-O

ct
-0

1
El

ec
tro

ni
c 

To
rq

ue
 S

cr
ew

dr
iv

er
U

SD
86

14
50

Is
su

ed
20

19
-O

ct
-0

1
M

ul
tip

ro
be

 C
irc

ui
t T

es
te

r w
ith

 C
ol

or
 G

ra
ph

ic
al

 U
se

r I
nt

er
fa

ce
U

SD
86

17
17

Is
su

ed
20

19
-O

ct
-0

1
So

ck
et

 D
riv

e 
Im

pr
ov

em
en

t
U

S1
04

42
06

0
Is

su
ed

20
19

-O
ct

-1
5

Po
w

er
 U

ni
ts

 w
ith

 P
ow

er
 O

ut
le

ts
 a

nd
 U

SB
 P

or
ts

U
S1

04
46

99
2

Is
su

ed
20

19
-O

ct
-1

5
Ve

hi
cl

e 
Ex

ha
us

t A
fte

rtr
ea

tm
en

t D
ev

ic
e 

C
le

an
in

g 
To

ol
U

SD
86

31
93

S
Is

su
ed

20
19

-O
ct

-1
5

Ve
hi

cl
e 

Ex
ha

us
t A

fte
rtr

ea
tm

en
t D

ev
ic

e 
C

le
an

in
g 

To
ol

U
SD

86
31

94
S

Is
su

ed
20

19
-O

ct
-1

5
Ve

hi
cl

e 
Ex

ha
us

t A
fte

rtr
ea

tm
en

t D
ev

ic
e 

C
le

an
in

g 
To

ol
U

SD
86

31
95

S
Is

su
ed

20
19

-O
ct

-1
5

M
et

ho
d 

an
d 

Sy
st

em
 fo

r G
en

er
at

in
g 

Ve
hi

cl
e 

Se
rv

ic
e 

C
on

te
nt

 B
as

ed
 o

n 
M

ul
ti-

Sy
m

pt
om

 R
ul

e
U

S1
04

53
03

6B
1

Is
su

ed
20

19
-O

ct
-2

2
H

ol
di

ng
 D

ev
ic

e 
fo

r a
 R

im
 o

f a
 V

eh
ic

le
 W

he
el

U
S1

04
58

87
5B

2
Is

su
ed

20
19

-O
ct

-2
9

M
et

ho
d,

 S
ys

te
m

 a
nd

 A
pp

ar
at

us
 fo

r R
ep

or
tin

g 
D

at
a 

Pe
rta

in
in

g 
to

 A
ct

io
na

bl
e 

C
on

di
tio

n 
of

 E
le

ct
ric

al
 S

ho
p 

To
ol

U
S1

04
64

18
1B

2
Is

su
ed

20
19

-N
ov

-0
5

Pl
ie

rs
 H

an
dl

es
U

SD
86

54
65

Is
su

ed
20

19
-N

ov
-0

5
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r C

lu
st

er
in

g 
of

 R
ep

ai
r O

rd
er

s 
Ba

se
d 

on
 M

ul
tip

le
 R

ep
ai

r I
nd

ic
at

or
s

U
S1

05
04

07
1B

2
Is

su
ed

20
19

-D
ec

-1
0

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r D
is

pl
ay

in
g 

a 
Th

er
m

al
 Im

ag
e 

an
d 

In
fo

rm
at

io
n 

R
el

at
ed

 to
 S

er
vi

ci
ng

 a
 V

eh
ic

le
U

S1
05

06
19

3B
2

Is
su

ed
20

19
-D

ec
-1

0
Bo

os
t I

nv
er

te
r f

or
 T

yr
e 

C
ha

ng
er

U
S1

05
07

69
9

Is
su

ed
20

19
-D

ec
-1

7
W

he
el

 A
lig

ne
r w

ith
 A

dv
an

ce
d 

D
ia

gn
os

tic
s 

an
d 

N
o-

St
op

 P
os

iti
on

in
g

U
S1

05
08

90
7

Is
su

ed
20

19
-D

ec
-1

7
Bo

os
t I

nv
er

te
r f

or
 T

yr
e 

C
ha

ng
er

U
S1

05
13

15
8

Is
su

ed
20

19
-D

ec
-2

4
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r S

w
itc

hi
ng

 V
eh

ic
le

 D
at

a 
Tr

an
sm

is
si

on
 M

od
es

 B
as

ed
 o

n 
D

et
ec

tin
g 

a 
Tr

ig
ge

r a
nd

 a
 

R
eq

ue
st

 fo
r a

 V
eh

ic
le

 D
at

a 
M

es
sa

ge
U

S1
05

16
76

8B
2

Is
su

ed
20

19
-D

ec
-2

4

Fo
ld

ab
le

 a
nd

 W
ire

le
ss

 D
is

pl
ay

U
S1

05
20

12
9

Is
su

ed
20

19
-D

ec
-3

1
R

ot
at

ab
le

 C
on

tro
l D

ev
ic

e 
w

ith
 A

xi
al

 T
ra

ns
la

tio
n

U
S1

05
28

07
3

Is
su

ed
20

20
-J

an
-0

7
Li

ve
 R

id
e 

H
ei

gh
t M

ea
su

re
m

en
t

U
S1

05
39

41
3

Is
su

ed
20

20
-J

an
-2

1
R

at
ch

et
 M

ec
ha

ni
sm

 S
pr

in
g

U
S1

05
49

40
7

Is
su

ed
20

20
-F

eb
-0

4
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r C

he
ck

in
g 

an
d 

C
al

ib
ra

tin
g 

Sc
al

e 
fo

r M
ea

su
rin

g 
Fl

ui
d 

in
 R

ef
rig

er
an

t R
ec

ov
er

y 
Sy

st
em

U
S1

05
63

89
3B

2
Is

su
ed

20
20

-F
eb

-1
8

Au
to

m
at

ed
 T

oo
l D

at
a 

G
en

er
at

io
n 

in
 A

ut
om

at
io

n 
As

se
t M

an
ag

em
en

t S
ys

te
m

s
U

S1
05

79
87

3
Is

su
ed

20
20

-M
ar

-0
3

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r G
en

er
at

in
g 

Ve
hi

cl
e 

D
at

a 
R

ep
or

t w
ith

 T
oo

l M
ea

su
re

m
en

t
U

S1
05

80
22

6B
2

Is
su

ed
20

20
-M

ar
-0

3
Au

to
m

at
ed

 T
oo

l D
at

a 
G

en
er

at
io

n 
in

 A
ut

om
at

ed
 A

ss
et

 M
an

ag
em

en
t S

ys
te

m
s

U
S1

09
79

87
33

33
3

Is
su

ed
20

20
-M

ar
-0

3
M

et
ho

d 
an

d 
Sy

st
em

 o
f U

si
ng

 a
 U

SB
 U

se
r I

nt
er

fa
ce

 in
 a

n 
El

ec
tro

ni
c 

To
rq

ue
 W

re
nc

h
U

S1
05

85
40

5
Is

su
ed

20
20

-M
ar

-1
0

R
ev

er
si

ng
 M

ec
ha

ni
sm

 fo
r a

 P
ow

er
 T

oo
l

U
S1

05
90

77
0

Is
su

ed
20

20
-M

ar
-1

7

Ap
p 

D
1

13
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
In

te
rn

al
 T

hr
ea

d 
C

ha
se

U
S1

05
96

64
8

Is
su

ed
20

20
-M

ar
-2

4
Ap

pa
ra

tu
s 

an
d 

M
et

ho
d 

fo
r W

ei
gh

in
g 

C
on

te
nt

s 
of

 a
 S

to
ra

ge
 T

an
k

U
S1

06
12

96
6B

2
Is

su
ed

20
20

-A
pr

-0
7

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
is

pl
ay

in
g 

Im
ag

es
 C

ap
tu

re
d 

by
 a

 C
om

pu
tin

g 
D

ev
ic

e 
In

cl
ud

in
g 

a 
Vi

si
bl

e 
Li

gh
t C

am
er

a 
an

d 
a 

Th
er

m
al

 C
am

er
a

U
S1

06
23

66
8B

2
Is

su
ed

20
20

-A
pr

-1
4

Te
ch

ni
ci

an
 T

im
er

U
S1

06
43

15
8B

2
Is

su
ed

20
20

-M
ay

-0
5

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r S
ch

ed
ul

in
g 

Ba
se

d 
on

 V
eh

ic
le

 C
on

di
tio

n 
R

ep
or

te
d 

By
 V

eh
ic

le
U

S1
06

50
61

5B
2

Is
su

ed
20

20
-M

ay
-1

2
Ty

re
 Id

en
tif

ic
at

io
n 

w
ith

 Q
R

 C
od

es
U

S1
06

54
32

3
Is

su
ed

20
20

-M
ay

-1
9

To
ol

 w
ith

 H
an

dl
e 

O
ffs

et
s

U
S1

06
61

41
4

Is
su

ed
20

20
-M

ay
-2

6
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r A

cc
es

si
ng

 V
eh

ic
le

 C
om

m
un

ic
at

io
n 

Ap
pl

ic
at

io
ns

 R
eq

ui
rin

g 
Ve

hi
cl

e 
Id

en
tif

ic
at

io
n 

W
ith

ou
t R

e-
En

te
rin

g 
Ve

hi
cl

e 
Id

en
tif

ic
at

io
n

U
S1

06
71

62
3B

2
Is

su
ed

20
20

-J
un

-0
2

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r G
en

er
at

in
g 

an
d 

O
ut

pu
tti

ng
 T

es
t D

riv
e 

Sc
rip

ts
 fo

r v
eh

ic
le

s
U

S1
06

79
43

3B
2

Is
su

ed
20

20
-J

un
-0

9
R

ol
lin

g 
Vi

rtu
al

 W
he

el
 S

pi
nd

le
 C

al
ib

ra
tio

n
U

S1
06

84
12

5
Is

su
ed

20
20

-J
un

-1
6

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r P
ro

vi
di

ng
 a

 V
eh

ic
le

 R
ep

ai
r T

ip
U

S1
06

85
50

7B
2

Is
su

ed
20

20
-J

un
-1

6
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r T

ra
ck

in
g 

La
bo

r E
ffi

ci
en

cy
U

S1
06

92
03

5B
2

Is
su

ed
20

20
-J

un
-2

3
M

et
ho

d 
an

d 
Sy

st
em

 fo
r D

is
pl

ay
in

g 
Ve

hi
cl

e 
Se

rv
ic

e 
In

fo
rm

at
io

n 
Ba

se
d 

on
 O

rd
er

ed
 G

ro
up

 o
f I

nf
or

m
at

io
n 

Se
t 

Id
en

tif
ie

rs
U

S1
06

92
05

1B
2

Is
su

ed
20

20
-J

un
-2

3

M
et

ho
d 

an
d 

Sy
st

em
 fo

r P
ro

vi
di

ng
 D

ia
gn

os
tic

 F
ilt

er
 L

is
ts

U
S1

06
92

30
6B

2
Is

su
ed

20
20

-J
un

-2
3

M
et

ho
d 

an
d 

Sy
st

em
 fo

r P
ro

vi
di

ng
 D

ia
gn

os
tic

 F
ilt

er
 L

is
ts

U
S1

06
92

30
7B

2
Is

su
ed

20
20

-J
un

-2
3

D
oo

r L
oc

k 
M

ec
ha

ni
sm

U
S1

06
97

20
1

Is
su

ed
20

20
-J

un
-3

0
H

ex
 D

riv
er

U
SD

88
85

26
Is

su
ed

20
20

-J
un

-3
0

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r T
ax

on
om

y 
As

si
st

 a
t D

at
a 

En
try

 P
oi

nt
s

U
S1

07
05

68
6B

2
Is

su
ed

20
20

-J
ul

-0
7

C
le

an
in

g 
To

ol
 fo

r V
eh

ic
le

 E
xh

au
st

 A
fte

rtr
ea

tm
en

t D
ev

ic
e 

an
d 

M
et

ho
d 

of
 U

si
ng

 S
am

e
U

S1
07

16
44

2B
2

Is
su

ed
20

20
-J

ul
-2

1
Te

ch
ni

ci
an

 A
ss

ig
nm

en
t I

nt
er

fa
ce

U
S1

07
33

54
8B

2
Is

su
ed

20
20

-A
ug

-0
4

To
ol

 T
ra

in
in

g 
fo

r A
ut

om
at

ed
 T

oo
l C

on
tro

l S
ys

te
m

s
U

S1
07

40
99

4
Is

su
ed

20
20

-A
ug

-1
1

Po
w

er
 U

ni
t B

ox
es

U
S1

07
41

98
1

Is
su

ed
20

20
-A

ug
-1

1
So

ck
et

 a
nd

 B
it 

R
et

en
tio

n
U

S1
07

59
02

7
Is

su
ed

20
20

-S
ep

-0
1

G
ai

n 
Sw

itc
hi

ng
 T

ec
hn

iq
ue

s 
fo

r T
he

rm
al

 C
am

er
as

U
S1

07
64

51
4B

1
Is

su
ed

20
20

-S
ep

-0
1

Ti
re

 L
ev

er
U

S1
07

66
31

8
Is

su
ed

20
20

-S
ep

-0
8

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
is

pl
ay

in
g 

PI
D

s 
Ba

se
d 

on
 a

 P
ID

 F
ilt

er
 L

is
t

U
S1

07
69

87
0B

2
Is

su
ed

20
20

-S
ep

-0
8

C
as

te
r W

he
el

U
S1

07
73

55
1

Is
su

ed
20

20
-S

ep
-1

5
M

et
ho

d 
an

d 
Sy

st
em

 fo
r R

ep
or

tin
g 

D
ia

gn
os

tic
 T

ro
ub

le
 C

od
e 

Se
t i

n 
Ve

hi
cl

e 
is

 C
ol

lis
io

n-
R

el
at

ed
U

S1
07

73
67

1B
2

Is
su

ed
20

20
-S

ep
-1

5
Ap

pa
ra

tu
s 

an
d 

M
et

ho
d 

fo
r L

oc
ki

ng
 a

 S
to

ra
ge

 T
an

k 
Ab

ov
e 

a 
Sc

al
e 

fo
r T

ra
ns

po
rta

tio
n

U
S1

07
75

22
6B

2
Is

su
ed

20
20

-S
ep

-1
5

W
ire

le
ss

 T
or

qu
e 

W
re

nc
h 

w
ith

 T
or

qu
e 

Sp
ec

ifi
ca

tio
ns

U
S1

07
92

79
5

Is
su

ed
20

20
-O

ct
-0

6
R

at
ch

et
 G

ea
r R

ei
nf

or
ci

ng
 R

in
g

U
S1

08
07

21
7

Is
su

ed
20

20
-O

ct
-2

0

Ap
p 

D
1

14
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
Ap

pa
ra

tu
s 

an
d 

M
et

ho
d 

fo
r D

ua
l R

ef
rig

er
an

t T
an

k 
R

ef
ill

U
S1

08
08

97
4B

2
Is

su
ed

20
20

-O
ct

-2
0

Sy
st

em
s 

an
d 

M
et

ho
ds

 to
 G

en
er

at
e 

R
ep

ai
r O

rd
er

s 
U

si
ng

 a
 T

ax
on

om
y 

an
d 

an
 O

nt
ol

og
y

U
S1

08
10

55
4B

2
Is

su
ed

20
20

-O
ct

-2
0

M
et

ho
d 

an
d 

Sy
st

em
 fo

r M
od

ify
in

g 
W

eb
 P

ag
e 

Ba
se

d 
on

 T
ag

s 
As

so
ci

at
ed

 w
ith

 C
on

te
nt

 F
ile

U
S1

08
17

65
4B

2
Is

su
ed

20
20

-O
ct

-2
7

Ap
pa

ra
tu

s 
w

ith
 C

om
po

ne
nt

 A
lig

ne
r

U
S1

08
23

55
3B

1
Is

su
ed

20
20

-N
ov

-0
3

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
is

pl
ay

in
g 

an
d 

U
si

ng
 P

ID
 G

ra
ph

 In
di

ca
to

rs
U

S1
08

25
26

8B
2

Is
su

ed
20

20
-N

ov
-0

3
Ti

lt 
C

om
pe

ns
at

ed
 T

or
qu

e-
An

gl
e 

W
re

nc
h

U
S1

08
36

02
0

Is
su

ed
20

20
-N

ov
-1

7
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r I

m
ag

e 
Pr

oc
es

si
ng

 a
nd

 D
is

pl
ay

U
S1

08
41

51
6B

2
Is

su
ed

20
20

-N
ov

-1
7

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r P
ro

vi
di

ng
 a

n 
In

te
ra

ct
iv

e 
Ve

hi
cl

e 
D

ia
gn

os
tic

 D
is

pl
ay

U
S1

08
45

96
1B

2
Is

su
ed

20
20

-N
ov

-2
4

Fr
on

t P
ul

l L
at

ch
U

S1
08

51
56

7
Is

su
ed

20
20

-D
ec

-0
1

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r T
ax

on
om

y 
As

si
st

 a
t D

at
a 

En
try

 P
oi

nt
s

U
S1

08
60

18
0B

2
Is

su
ed

20
20

-D
ec

-0
8

M
ul

tip
ro

be
 C

irc
ui

t T
es

te
r w

ith
 G

ra
ph

ic
al

 U
se

r I
nt

er
fa

ce
U

SD
90

44
0S

Is
su

ed
20

20
-D

ec
-0

8
M

ul
tip

ro
be

 C
irc

ui
t T

es
te

r D
is

pl
ay

 w
ith

 G
ra

ph
ic

al
 U

se
r I

nt
er

fa
ce

U
SD

90
44

39
S

Is
su

ed
20

20
-D

ec
-0

8
R

at
ch

et
in

g 
M

ec
ha

ni
sm

 fo
r R

at
ch

et
 W

re
nc

h
U

S1
08

64
61

6
Is

su
ed

20
20

-D
ec

-1
5

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r C
lu

st
er

in
g 

of
 R

ep
ai

r O
rd

er
s 

Ba
se

d 
on

 In
fe

re
nc

es
 G

at
he

re
d 

Fr
om

 R
ep

ai
r O

rd
er

s
U

S1
08

67
28

7B
2

Is
su

ed
20

20
-D

ec
-1

5

D
ua

l P
aw

l R
at

ch
et

 M
ec

ha
ni

sm
 a

nd
 R

ev
er

si
ng

 M
et

ho
d

U
S1

08
70

18
6

Is
su

ed
20

20
-D

ec
-2

2
Ap

pa
ra

tu
s 

an
d 

M
et

ho
d 

fo
r M

ul
ti-

ph
as

e 
Va

cu
um

-a
ss

is
te

d 
R

ec
ov

er
y 

of
 R

ef
rig

er
an

t
U

S1
08

71
31

7B
2

Is
su

ed
20

20
-D

ec
-2

2
An

d 
Sy

st
em

 fo
r O

ut
pu

tti
ng

 D
ia

gn
os

tic
 C

on
te

nt
 B

as
ed

 o
n 

C
ap

ab
ilit

y 
of

 D
ia

gn
os

tic
 D

ev
ic

e 
Se

le
ct

ed
 to

 R
ec

ei
ve

 
C

on
te

nt
U

S1
08

78
64

2B
2

Is
su

ed
20

20
-D

ec
-2

9

M
et

ho
d 

an
d 

Sy
st

em
 fo

r G
en

er
at

in
g 

Ve
hi

cl
e 

Se
rv

ic
e 

C
on

te
nt

U
S1

08
91

59
7B

2
Is

su
ed

20
21

-J
an

-1
2

An
al

yz
in

g 
Ve

hi
cl

es
 B

as
ed

 o
n 

C
om

m
on

 C
irc

ui
t E

le
m

en
ts

U
S1

09
09

13
2B

2
Is

su
ed

20
21

-F
eb

-0
2

M
et

ho
d 

an
d 

Sy
st

em
 fo

r A
nn

ot
at

in
g 

G
ra

ph
s 

of
 V

eh
ic

le
 D

at
a

U
S1

09
09

77
7B

2
Is

su
ed

20
21

-F
eb

-0
2

Au
to

m
at

ed
 A

ss
et

 M
an

ag
em

en
t S

ys
te

m
 w

ith
 M

ul
tip

le
 S

en
si

ng
 T

ec
hn

ol
og

ie
s

U
S1

09
22

64
8

Is
su

ed
20

21
-F

eb
-1

6
R

em
ot

e 
W

re
nc

h 
H

an
dl

e 
an

d 
Ac

ce
ss

or
ie

s
U

S1
09

19
13

9
Is

su
ed

20
21

-F
eb

-1
6

Au
to

m
at

ed
 T

oo
l D

at
a 

G
en

er
at

io
n 

in
 A

ut
om

at
ed

 A
ss

et
 M

an
ag

em
en

t S
ys

te
m

s
U

S1
09

43
11

2B
2

Is
su

ed
20

21
-M

ar
-0

9
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r D

is
pl

ay
in

g 
Ve

hi
cl

e 
D

at
a 

Pa
ra

m
et

er
s 

w
ith

 P
in

ch
-a

nd
-e

xp
an

d 
In

pu
ts

U
S1

09
56

00
3B

2
Is

su
ed

20
21

-M
ar

-2
3

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r U
si

ng
 M

ea
su

re
m

en
t M

ad
e 

by
 C

om
pu

te
riz

ed
 M

ea
su

re
m

en
t T

oo
l

U
S1

09
57

12
5B

2
Is

su
ed

20
21

-M
ar

-2
3

C
or

ne
r R

ei
nf

or
ce

m
en

t G
us

se
t

U
S1

09
59

52
1

Is
su

ed
20

21
-M

ar
-3

0
H

ex
 D

riv
er

U
S1

09
60

52
0

Is
su

ed
20

21
-M

ar
-3

0
Pi

vo
tin

g 
Sw

iv
el

 Il
lu

m
in

at
io

n 
D

ev
ic

e
U

S1
09

69
08

9
Is

su
ed

20
21

-A
pr

-0
6

Po
rta

bl
e 

R
es

cu
e 

To
ol

U
S1

09
74

08
2

Is
su

ed
20

21
-A

pr
-1

3
R

at
ch

et
in

g 
W

re
nc

h
U

S1
09

74
37

3
Is

su
ed

20
21

-A
pr

-1
3

Ill
um

in
at

io
n 

fo
r a

 T
oo

l S
to

ra
ge

 U
ni

t
U

S1
09

76
04

7
Is

su
ed

20
21

-A
pr

-1
3

R
ol

lin
g 

Vi
rtu

al
 W

he
el

 S
pi

nd
le

 C
al

ib
ra

tio
n

U
S1

09
76

15
6

Is
su

ed
20

21
-A

pr
-1

3

Ap
p 

D
1

15
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
W

re
nc

h 
w

ith
 T

hr
ea

de
d 

En
d 

Bi
ts

U
S1

09
81

26
2

Is
su

ed
20

21
-A

pr
-2

0
Sy

st
em

s 
an

d 
M

et
ho

ds
 fo

r P
re

di
ct

iv
e 

Au
gm

en
ta

tio
n 

of
 V

eh
ic

le
 S

er
vi

ce
 P

ro
ce

du
re

s
U

S1
09

84
00

4B
2

Is
su

ed
20

21
-A

pr
-2

0
M

et
ho

d 
of

 M
an

uf
ac

tu
rin

g 
So

ck
et

 P
un

ch
es

U
S1

09
87

74
5

Is
su

ed
20

21
-A

pr
-2

4
Pu

sh
 B

ut
to

n 
Pi

n 
fo

r P
lie

rs
U

S1
09

94
39

0
Is

su
ed

20
21

-M
ay

-0
4

Pr
el

oa
de

d 
Si

ng
le

 T
oo

l U
ni

t
U

S1
10

01
10

8B
2

Is
su

ed
20

21
-M

ay
-1

1
Ap

pa
ra

tu
s 

w
ith

 C
om

po
ne

nt
 A

lig
ne

r
U

S1
10

10
90

8B
2

Is
su

ed
20

21
-M

ay
-1

8
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r P

ro
vi

di
ng

 a
n 

In
te

ra
ct

iv
e 

Ve
hi

cl
e 

D
ia

gn
os

tic
 D

is
pl

ay
U

S1
10

29
81

3B
2

Is
su

ed
20

21
-J

un
-0

8
H

ol
di

ng
 T

oo
l

U
S1

10
34

00
3

Is
su

ed
20

21
-J

un
-1

5
Li

gh
tin

g 
As

se
m

bl
y 

fo
r S

to
ra

ge
 U

ni
ts

U
S1

10
47

56
6

Is
su

ed
20

21
-J

un
-2

9
D

ia
gn

os
tic

 B
as

el
in

in
g

U
S1

10
48

60
4B

2
Is

su
ed

20
21

-J
un

-2
9

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
is

pl
ay

in
g 

Im
ag

es
 C

ap
tu

re
d 

by
 a

 C
om

pu
tin

g 
D

ev
ic

e 
In

cl
ud

in
g 

a 
Vi

si
bl

e 
Li

gh
t C

am
er

a 
an

d 
a 

Th
er

m
al

 C
am

er
a

U
S1

10
70

76
3B

2
Is

su
ed

20
21

-J
ul

-2
0

Se
lf-

C
al

ib
ra

tin
g 

W
he

el
 A

lig
ne

r w
ith

 Im
pr

ov
ed

 P
or

ta
bi

lit
y

U
S1

10
73

38
1

Is
su

ed
20

21
-J

ul
-2

7
M

et
ho

d 
an

d 
Sy

st
em

 fo
r P

ro
vi

di
ng

 S
ca

nn
er

 J
ob

s 
on

 D
ia

gn
os

tic
 T

oo
l

U
S1

10
74

76
8B

2
Is

su
ed

20
21

-J
ul

-2
7

M
on

ito
rin

g 
of

 T
or

qu
e 

C
al

ib
ra

tio
n 

St
at

us
 in

 A
ut

om
at

ed
 T

oo
l C

on
tro

l S
ys

te
m

s
U

S1
10

85
84

1
Is

su
ed

20
21

-A
ug

-1
0

H
yd

ra
ul

ic
 P

ow
er

 U
ni

t f
or

 J
ac

k 
w

ith
 In

te
rn

al
ly

 A
dj

us
ta

bl
e 

Sa
fe

ty
 R

el
ie

f V
al

ve
U

S1
11

11
11

9
Is

su
ed

20
21

-S
ep

-0
7

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r U
si

ng
 M

ea
su

re
m

en
t M

ad
e 

by
 C

om
pu

te
riz

ed
 M

ea
su

re
m

en
t T

oo
l

U
S1

11
20

64
4B

2
Is

su
ed

20
21

-S
ep

-1
4

Ad
ju

st
ab

le
 D

oo
r H

in
ge

 M
ec

ha
ni

sm
U

S1
11

24
99

9
Is

su
ed

20
21

-S
ep

-2
1

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r I
nc

re
as

in
g 

th
e 

Ef
fic

ie
nc

y 
of

 a
 R

em
ot

e 
W

re
nc

h
U

S1
11

30
21

5
Is

su
ed

20
21

-S
ep

-2
8

Ad
ap

tiv
e 

Im
ag

e 
Pr

oc
es

si
ng

U
S1

11
44

78
0B

2
Is

su
ed

20
21

-O
ct

-1
2

M
et

ho
d 

an
d 

Sy
st

em
 fo

r A
ug

m
en

tin
g 

R
ea

l-F
ix

 T
ip

s 
w

ith
 A

dd
iti

on
al

 C
on

te
nt

U
S1

11
44

88
8B

2
Is

su
ed

20
21

-O
ct

-1
2

H
am

m
er

 H
ea

d 
w

ith
 In

te
rfe

re
nc

e 
Fi

t
U

S1
11

48
27

1
Is

su
ed

20
21

-O
ct

-1
9

La
tc

h 
an

d 
M

et
ho

d 
of

 In
st

al
lin

g 
a 

La
tc

h
U

S1
11

49
47

7
Is

su
ed

20
21

-O
ct

-1
9

Ja
ck

U
SD

93
39

28
Is

su
ed

20
21

-O
ct

-1
9

So
ck

et
 D

riv
e 

Im
pr

ov
em

en
t

U
S1

11
73

58
0

Is
su

ed
20

21
-N

ov
-1

6
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r V

eh
ic

le
 S

er
vi

ce
 S

ch
ed

ul
er

U
S1

11
82

74
9B

2
Is

su
ed

20
21

-N
ov

-2
3

R
at

ch
et

U
SD

93
64

38
Is

su
ed

20
21

-N
ov

-2
3

To
ol

 Il
lu

m
in

at
io

n 
So

ur
ce

U
S1

12
13

93
7

Is
su

ed
20

22
-J

an
-0

4
Au

to
m

at
io

n 
of

 M
ou

nt
in

g/
D

em
ou

nt
in

g 
To

ol
U

S1
12

14
10

3
Is

su
ed

20
22

-J
an

-0
4

R
ot

at
ab

le
 C

on
tro

l D
ev

ic
e 

w
ith

 A
xi

al
 T

ra
ns

la
tio

n
U

S1
12

21
64

1
Is

su
ed

20
22

-J
an

-1
1

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r P
ro

vi
di

ng
 a

n 
In

te
ra

ct
iv

e 
Ve

hi
cl

e 
D

ia
gn

os
tic

 D
is

pl
ay

U
S1

12
21

73
8B

2
Is

su
ed

20
22

-J
an

-1
1

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r A
ut

om
at

ic
al

ly
 G

en
er

at
in

g 
R

ep
ai

r O
rd

er
s

U
S1

12
22

37
9B

2
Is

su
ed

20
22

-J
an

-1
1

R
at

ch
et

U
SD

94
05

21
Is

su
ed

20
22

-J
an

-1
1

Fl
oo

r J
ac

k
U

SD
94

09
88

Is
su

ed
20

22
-J

an
-1

1

Ap
p 

D
1

16
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
Po

rta
bl

e 
R

es
cu

e 
To

ol
U

S1
12

24
77

0
Is

su
ed

20
22

-J
an

-1
8

N
on

-C
on

du
ct

iv
e 

M
ag

ne
tic

 R
et

rie
va

l T
oo

l
U

S1
12

24
96

6
Is

su
ed

20
22

-J
an

-1
8

Au
to

m
at

ed
 V

eh
ic

le
 S

ca
n 

To
ol

 In
iti

al
iz

at
io

n
U

S1
12

38
67

6B
2

Is
su

ed
20

22
-F

eb
-0

1
Fl

oo
r J

ac
k 

Li
ft 

Ar
m

U
S1

12
54

55
2

Is
su

ed
20

22
-F

eb
-2

2
M

on
ito

rin
g 

R
em

ov
al

 a
nd

 R
ep

la
ce

m
en

t o
f T

oo
ls

 W
ith

in
 a

n 
In

ve
nt

or
y 

C
on

tro
l S

ys
te

m
U

S1
12

70
54

0B
2

Is
su

ed
20

22
-M

ar
-0

8
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r D

is
pl

ay
in

g 
Ve

hi
cl

e 
O

pe
ra

tin
g 

C
on

di
tio

n 
In

di
ca

to
rs

U
S1

12
75

49
1B

2
Is

su
ed

20
22

-M
ar

-1
5

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r T
ax

on
om

y 
As

si
st

 a
t D

at
a 

En
try

 P
oi

nt
s

U
S1

12
81

35
7B

2
Is

su
ed

20
22

-M
ar

-2
2

Fl
oo

r J
ac

k 
Lo

ck
ou

t A
ss

em
bl

y
U

S1
12

86
14

0
Is

su
ed

20
22

-M
ar

-2
9

In
te

ra
ct

iv
e 

To
ol

 S
to

ra
ge

 S
ys

te
m

U
S1

12
93

63
0

Is
su

ed
20

22
-A

pr
-0

5
Po

w
er

 S
up

pl
y 

C
on

tin
ui

ty
 S

ys
te

m
U

S1
12

96
54

1
Is

su
ed

20
22

-A
pr

-0
5

Te
m

po
ra

ry
 S

hi
pp

in
g 

H
an

dl
es

 a
nd

 P
ac

ka
gi

ng
 T

he
re

fo
r

U
S1

12
99

30
1

Is
su

ed
20

22
-A

pr
-1

2
Pl

ie
rs

 w
ith

 A
ng

le
d 

C
rim

pi
ng

 O
pe

ni
ng

U
S1

13
03

08
3

Is
su

ed
20

22
-A

pr
-1

2
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r A

cc
es

si
ng

 V
eh

ic
le

 C
om

m
un

ic
at

io
n 

Ap
pl

ic
at

io
ns

 R
eq

ui
rin

g 
Ve

hi
cl

e 
Id

en
tif

ic
at

io
n 

W
ith

ou
t R

e-
En

te
rin

g 
Ve

hi
cl

e 
Id

en
tif

ic
at

io
n

U
S1

13
14

75
5B

2
Is

su
ed

20
22

-A
pr

-2
6

To
ol

 E
xt

en
si

on
U

S1
13

18
59

0
Is

su
ed

20
22

-M
ay

-0
3

A 
M

et
ho

d 
fo

r U
ltr

as
on

ic
 In

sp
ec

tio
n 

of
 a

 T
es

t O
bj

ec
t

U
S1

13
20

40
2

Is
su

ed
20

22
-M

ay
-0

3
To

rq
ue

 W
re

nc
h 

w
ith

 S
ho

ck
 A

bs
or

pt
io

n
U

S1
13

25
23

2
Is

su
ed

20
22

-M
ay

-1
0

C
or

ro
si

on
 a

nd
 M

ar
 R

es
is

ta
nc

e 
of

 S
te

el
 C

om
po

ne
nt

s
U

S1
13

26
25

9
Is

su
ed

20
22

-M
ay

-1
0

M
et

ho
d 

an
d 

Sy
st

em
 fo

r A
nn

ot
at

in
g 

G
ra

ph
s 

of
 V

eh
ic

le
 D

at
a

U
S1

13
28

53
8B

2
Is

su
ed

20
22

-M
ay

-1
0

Ja
ck

U
SD

95
22

84
Is

su
ed

20
22

-M
ay

-1
7

Jo
in

t P
re

ss
 A

da
pt

er
U

S1
13

38
41

8
Is

su
ed

20
22

-M
ay

-2
4

M
et

ho
d 

an
d 

Sy
st

em
 fo

r R
ep

or
tin

g 
D

ia
gn

os
tic

 T
ro

ub
le

 C
od

e 
Se

t i
n 

Ve
hi

cl
e 

is
 C

ol
lis

io
n-

R
el

at
ed

U
S1

13
38

75
0B

2
Is

su
ed

20
22

-M
ay

-2
4

Fo
cu

se
d 

Li
gh

t B
ea

m
 A

lig
nm

en
t A

pp
ar

at
us

 fo
r A

lig
ni

ng
 F

ix
tu

re
 R

el
at

iv
e 

to
 a

 V
eh

ic
le

U
S1

13
53

15
6B

2
Is

su
ed

20
22

-J
un

-0
7

Su
pp

le
m

en
tin

g 
Ve

hi
cl

e 
Se

rv
ic

e 
C

on
te

nt
 w

ith
 S

ca
n 

To
ol

 In
iti

al
iz

at
io

n 
Li

nk
s

U
S1

13
54

94
4B

2
Is

su
ed

20
22

-J
un

-0
7

Lo
ck

in
g 

Pl
ie

rs
 R

el
ea

se
 M

ec
ha

ni
sm

U
S1

13
70

08
8B

2
Is

su
ed

20
22

-J
un

-2
8

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
to

 P
ro

vi
de

 P
ac

ka
ge

s 
of

 R
ep

ai
r I

nf
or

m
at

io
n 

ba
se

d 
on

 C
om

po
ne

nt
 Id

en
tif

ie
rs

U
S1

13
86

40
1B

2
Is

su
ed

20
22

-J
ul

-1
2

Pn
eu

m
at

ic
 Im

pa
ct

 W
re

nc
h

U
SD

09
58

62
4

Is
su

ed
20

22
-J

ul
-2

6
M

et
ho

d 
an

d 
Sy

st
em

 fo
r P

ro
vi

di
ng

 D
ia

gn
os

tic
 F

ilt
er

 L
is

ts
U

S1
14

03
89

3B
2

Is
su

ed
20

22
-A

ug
-0

2
M

et
ho

d 
an

d 
Sy

st
em

 fo
r P

ro
vi

di
ng

 D
ia

gn
os

tic
 F

ilt
er

 L
is

ts
U

S1
14

03
89

5B
2

Is
su

ed
20

22
-A

ug
-0

2
C

om
m

un
ic

at
in

g 
Ba

tte
ry

 C
ha

rg
er

U
S1

14
04

88
6B

2
Is

su
ed

20
22

-A
ug

-0
2

Ve
hi

cl
e 

Al
ig

ne
r w

ith
 A

dv
an

ce
d 

D
ia

gn
os

tic
s 

an
d 

N
o-

St
op

 P
os

iti
on

in
g

U
S1

14
08

73
2B

2
Is

su
ed

20
22

-A
ug

-0
9

M
et

ho
d 

an
d 

Sy
st

em
 fo

r M
od

ify
in

g 
W

eb
 P

ag
e 

Ba
se

d 
on

 C
on

te
nt

 F
ile

 T
ag

s
U

S1
14

09
94

7B
2

Is
su

ed
20

22
-A

ug
-0

9
PC

B 
w

ith
 In

te
gr

at
ed

 S
w

itc
he

s
U

S1
14

12
63

1B
2

Is
su

ed
20

22
-A

ug
-0

9
In

te
rn

al
 G

ea
r R

et
en

tio
n 

M
ec

ha
ni

sm
U

S1
14

26
84

1
Is

su
ed

20
22

-A
ug

-3
0

Ap
p 

D
1

17
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r D

yn
am

ic
al

ly
-C

ha
ng

ea
bl

e 
D

is
pl

ay
ab

le
 P

ag
es

 w
ith

 V
eh

ic
le

 S
er

vi
ce

 In
fo

rm
at

io
n

U
S1

14
29

93
6B

2
Is

su
ed

20
22

-A
ug

-3
0

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r P
ro

vi
di

ng
 a

 V
eh

ic
le

 R
ep

ai
r T

ip
U

S1
14

43
56

7B
2

Is
su

ed
20

22
-S

ep
-1

3
M

et
ho

d 
an

d 
Sy

st
em

 fo
r P

ro
vi

di
ng

 S
ca

nn
er

 J
ob

s 
on

 D
ia

gn
os

tic
 T

oo
l

U
S1

14
50

15
4B

2
Is

su
ed

20
22

-S
ep

-2
0

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r T
he

rm
al

 Im
ag

e 
D

is
pl

ay
U

S1
14

57
17

0B
2

Is
su

ed
20

22
-S

ep
-2

7
O

il 
Fi

lte
r C

an
is

te
r D

ra
in

 T
oo

l
U

S1
14

58
42

5
Is

su
ed

20
22

-O
ct

-0
4

To
ol

 H
ou

si
ng

 a
nd

 M
et

ho
d 

fo
r M

ak
in

g 
th

e 
Sa

m
e

U
S1

14
65

26
7

Is
su

ed
20

22
-O

ct
-1

1
Sy

st
em

s 
an

d 
M

et
ho

ds
 to

 G
en

er
at

e 
R

ep
ai

r O
rd

er
s 

U
si

ng
 a

 T
ax

on
om

y 
an

d 
an

 O
nt

ol
og

y
U

S1
14

81
73

7B
2

Is
su

ed
20

22
-O

ct
-2

5
Sl

id
e 

H
am

m
er

 W
ei

gh
ts

U
S1

15
04

83
8B

1
Is

su
ed

20
22

-N
ov

-2
2

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r P
ro

vi
di

ng
 a

n 
In

te
ra

ct
iv

e 
Ve

hi
cl

e 
D

ia
gn

os
tic

 D
is

pl
ay

U
S1

15
07

25
4B

2
Is

su
ed

20
22

-N
ov

-2
2

Po
w

er
 D

oo
r O

pe
ne

r
U

S1
15

11
13

9B
2

Is
su

ed
20

22
-N

ov
-2

9
Fl

ex
 J

oi
nt

 L
oc

k 
Bu

tto
n

U
S1

15
11

40
1B

2
Is

su
ed

20
22

-N
ov

-2
9

Im
pa

ct
 W

re
nc

h
U

SD
97

09
99

S
Is

su
ed

20
22

-N
ov

-2
9

M
et

ho
d 

an
d 

Sy
st

em
 fo

r T
es

t D
riv

in
g 

M
ob

ile
 M

ac
hi

ne
U

S1
15

20
30

3B
2

Is
su

ed
20

22
-D

ec
-0

6
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r C

lu
st

er
in

g 
of

 R
ep

ai
r O

rd
er

s 
Ba

se
d 

on
 In

fe
re

nc
es

 G
at

he
re

d 
Fr

om
 R

ep
ai

r O
rd

er
s

U
S1

15
21

18
2B

2
Is

su
ed

20
22

-D
ec

-0
6

Fo
cu

se
d 

Li
gh

t B
ea

m
 A

lig
nm

en
t A

pp
ar

at
us

 fo
r A

lig
ni

ng
 F

ix
tu

re
 R

el
at

iv
e 

to
 a

 V
eh

ic
le

U
S1

15
25

54
1B

2
Is

su
ed

20
22

-D
ec

-1
3

Ve
hi

cl
e 

H
ea

lth
 R

ec
or

d
U

S1
15

27
11

0B
2

Is
su

ed
20

22
-D

ec
-1

3
Jo

in
t P

re
ss

U
S1

15
30

71
8

Is
su

ed
20

22
-D

ec
-2

0
Ja

ck
U

SD
97

39
94

S
Is

su
ed

20
22

-D
ec

-2
7

Fa
st

en
er

 R
et

en
tio

n 
an

d 
An

ti-
C

am
ou

t T
oo

l B
it

U
S1

15
41

51
6B

2
Is

su
ed

20
23

-J
an

-0
3

To
ol

 H
ea

d 
w

ith
 G

ro
ov

e 
fo

r R
em

ov
al

 F
ro

m
 L

ug
U

S1
15

41
51

8B
2

Is
su

ed
20

23
-J

an
-0

3
R

ev
er

si
ng

 M
ec

ha
ni

sm
 fo

r a
 P

ow
er

 T
oo

l
U

S1
15

41
52

5B
2

Is
su

ed
20

23
-J

an
-0

3
W

ire
le

ss
 T

or
qu

e 
W

re
nc

h 
w

ith
 T

or
qu

e 
Sp

ec
ifi

ca
tio

ns
U

S1
15

43
32

0B
2

Is
su

ed
20

23
-J

an
-0

3
To

ol
 H

ou
si

ng
 a

nd
 M

ot
or

 E
xh

au
st

 M
an

ag
em

en
t

U
S1

15
45

87
1B

2
Is

su
ed

20
23

-J
an

-0
3

To
ol

 w
ith

 H
an

dl
e 

O
ffs

et
s

U
S1

15
48

12
0

Is
su

ed
20

23
-J

an
-1

0
In

lin
e 

R
at

ch
et

in
g 

M
ec

ha
ni

sm
U

S1
15

48
12

2
Is

su
ed

20
23

-J
an

-1
0

G
ro

ov
ed

 D
riv

e 
fo

r R
at

ch
et

 T
oo

ls
U

S1
15

48
12

5
Is

su
ed

20
23

-J
an

-1
0

An
al

yz
in

g 
Ve

hi
cl

es
 B

as
ed

 o
n 

C
om

m
on

 C
irc

ui
t E

le
m

en
ts

U
S1

15
50

80
6B

2
Is

su
ed

20
23

-J
an

-1
0

Im
pa

ct
 W

re
nc

h
U

SD
97

48
70

Is
su

ed
20

23
-J

an
-1

0
M

et
ho

d 
an

d 
Sy

st
em

 fo
r C

al
ib

ra
tin

g 
Im

ag
in

g 
Sy

st
em

U
S1

15
55

74
3B

2
Is

su
ed

20
23

-J
an

-1
7

U
se

 o
f O

ns
cr

ee
n 

id
en

tif
ie

rs
 in

 A
ut

om
at

ed
 T

oo
l C

on
tro

l S
ys

te
m

s
U

S1
15

62
56

6
Is

su
ed

20
23

-J
an

-2
4

R
at

ch
et

 H
ou

si
ng

U
SD

97
60

74
Is

su
ed

20
23

-J
an

-2
4

D
ou

bl
e 

R
ed

uc
tio

n 
G

ea
r T

ra
in

U
S1

15
65

39
4

Is
su

ed
20

23
-J

an
-3

1

Ap
p 

D
1

18
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
M

et
ho

d 
an

d 
Sy

st
em

 fo
r R

ep
or

tin
g 

D
ia

gn
os

tic
 T

ro
ub

le
 C

od
e 

Se
t i

n 
Ve

hi
cl

e 
is

 C
ol

lis
io

n-
R

el
at

ed
U

S1
15

84
32

1B
2

Is
su

ed
20

23
-F

eb
-2

1
Tr

un
ni

on
 B

lo
ck

 A
ss

em
bl

y
U

S1
15

84
62

5B
2

Is
su

ed
20

23
-F

eb
-2

1
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r A

cc
es

si
ng

 V
eh

ic
le

 C
om

m
un

ic
at

io
n 

Ap
pl

ic
at

io
ns

 R
eq

ui
rin

g 
Ve

hi
cl

e 
Id

en
tif

ic
at

io
n 

W
ith

ou
t R

e-
En

te
rin

g 
Ve

hi
cl

e 
Id

en
tif

ic
at

io
n

U
S1

15
86

64
0B

2
Is

su
ed

20
23

-F
eb

-2
1

M
et

ho
d 

an
d 

Sy
st

em
 fo

r O
ut

pu
tti

ng
 D

ia
gn

os
tic

 C
on

te
nt

 B
as

ed
 o

n 
C

ap
ab

ilit
y 

of
 D

ia
gn

os
tic

 D
ev

ic
e 

Se
le

ct
ed

 to
 

R
ec

ei
ve

 C
on

te
nt

U
S1

15
87

36
4B

2
Is

su
ed

20
23

-F
eb

-2
1

Fo
cu

se
d 

Li
gh

t B
ea

m
 A

lig
nm

en
t A

pp
ar

at
us

 fo
r A

lig
ni

ng
 F

ix
tu

re
 R

el
at

iv
e 

to
 a

 V
eh

ic
le

U
S1

15
91

03
3B

2
Is

su
ed

20
23

-F
eb

-2
8

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r S
ch

ed
ul

in
g 

Ba
se

d 
on

 V
eh

ic
le

 C
on

di
tio

n 
R

ep
or

te
d 

by
 V

eh
ic

le
U

S1
15

94
07

8B
2

Is
su

ed
20

23
-F

eb
-2

8
D

oo
r L

oc
k 

M
ec

ha
ni

sm
U

S1
15

98
12

2
Is

su
ed

20
23

-M
ar

-0
7

D
ire

ct
io

n 
Se

le
ct

or
 M

ec
ha

ni
sm

 fo
r a

 P
ow

er
 T

oo
l

U
S1

16
02

83
3

Is
su

ed
20

23
-M

ar
-1

4
Ad

ap
tiv

e 
Im

ag
e 

Pr
oc

es
si

ng
U

S1
16

05
15

7B
2

Is
su

ed
20

23
-M

ar
-1

4
R

ig
ht

 A
ng

le
 A

da
pt

er
U

S1
16

07
78

2
Is

su
ed

20
23

-M
ar

-2
1

Br
ac

ke
t f

or
 H

an
gi

ng
 R

ec
ep

ta
cl

e
U

S1
16

33
05

1B
2

Is
su

ed
20

23
-A

pr
-2

5
Po

rta
bl

e 
El

ec
tri

c 
R

es
cu

e 
To

ol
U

S1
16

38
84

2B
2

Is
su

ed
20

23
-M

ay
-0

2
D

ea
d 

Bl
ow

 H
am

m
er

 H
ea

d
U

S1
16

42
76

8
Is

su
ed

20
23

-M
ay

-0
9

Pl
ie

rs
 w

ith
 A

ng
le

d 
C

rim
pi

ng
 O

pe
ni

ng
U

S1
16

46
53

9B
2

Is
su

ed
20

23
-M

ay
-0

9
Li

ve
 R

id
e 

H
ei

gh
t M

ea
su

re
m

en
t

U
S1

16
50

04
9B

2
Is

su
ed

20
23

-M
ay

-1
6

Jo
in

t P
re

ss
 A

da
pt

er
U

S1
16

54
53

6B
2

Is
su

ed
20

23
-M

ay
-2

3
In

se
rt 

fo
r a

 P
ow

er
 T

oo
l H

ou
si

ng
U

S1
16

54
54

4B
2

Is
su

ed
20

23
-M

ay
-2

3
C

as
te

r W
he

el
U

S1
16

54
71

5B
2

Is
su

ed
20

23
-M

ay
-2

3
Au

to
m

at
ed

 T
oo

l C
on

tro
l D

ev
ic

e 
M

an
ag

ed
 in

 a
 T

oo
l C

rib
 M

an
ag

em
en

t S
ys

te
m

U
S1

16
55

10
2

Is
su

ed
20

23
-M

ay
-2

3
Br

us
hl

es
s 

D
ire

ct
 C

ur
re

nt
 M

ot
or

 E
nd

 C
ap

 H
ea

t S
in

k
U

S1
16

58
54

5B
2

Is
su

ed
20

23
-M

ay
-2

3
R

at
ch

et
U

SD
98

66
97

S
Is

su
ed

20
23

-M
ay

-2
3

M
od

ul
ar

 V
is

e
U

S1
16

60
72

8B
2

Is
su

ed
20

23
-M

ay
-3

0
R

at
ch

et
U

SD
98

73
94

S
Is

su
ed

20
23

-M
ay

-3
0

C
irc

ui
t B

oa
rd

 w
ith

 S
en

so
r C

on
tro

lle
d 

Li
gh

ts
 a

nd
 E

nd
-to

-E
nd

 C
on

ne
ct

io
n

U
S1

16
72

06
7

Is
su

ed
20

23
-J

un
-0

6
M

et
ho

d 
an

d 
Sy

st
em

 fo
r D

is
pl

ay
in

g 
Ve

hi
cl

e 
Se

rv
ic

e 
In

fo
rm

at
io

n 
Ba

se
d 

on
 O

rd
er

ed
 G

ro
up

 o
f I

nf
or

m
at

io
n 

Se
t 

Id
en

tif
ie

rs
U

S1
16

81
98

9
Is

su
ed

20
23

-J
un

-2
0

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
is

pl
ay

in
g 

Ve
hi

cl
e 

Se
rv

ic
e 

In
fo

rm
at

io
n 

Ba
se

d 
on

 O
rd

er
ed

 G
ro

up
 o

f I
nf

or
m

at
io

n 
Se

t 
Id

en
tif

ie
rs

U
S1

16
81

98
9B

Is
su

ed
20

23
-J

un
-2

0

M
et

ho
d 

an
d 

Sy
st

em
 fo

r P
ro

vi
di

ng
 S

ca
nn

er
 J

ob
s 

on
 D

ia
gn

os
tic

 T
oo

l
U

S1
16

82
24

5B
2

Is
su

ed
20

23
-J

un
-2

0
M

on
ito

rin
g 

of
 T

oo
l C

al
ib

ra
tio

n 
St

at
us

 in
 A

ut
om

at
ed

 T
oo

l C
on

tro
l S

ys
te

m
s

U
S1

16
86

63
5

Is
su

ed
20

23
-J

un
-2

7
M

et
ho

d 
an

d 
Sy

st
em

 fo
r A

nn
ot

at
in

g 
G

ra
ph

s 
of

 V
eh

ic
le

 D
at

a
U

S1
16

88
20

6B
2

Is
su

ed
20

23
-J

un
-2

7
C

on
tro

llin
g 

Br
us

hl
es

s 
M

ot
or

 C
om

m
ut

at
io

n
U

S1
16

89
12

4
Is

su
ed

20
23

-J
un

-2
7

H
an

d-
H

el
d 

Ti
re

 S
ca

nn
er

U
S0

11
69

28
14

Is
su

ed
20

23
-J

ul
-0

4

Ap
p 

D
1

19
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
Pu

sh
 B

ut
to

n 
R

el
ea

se
 M

ec
ha

ni
sm

 fo
r P

lie
rs

U
S1

16
91

24
9

Is
su

ed
20

23
-J

ul
-0

4
H

ou
si

ng
 C

la
m

p 
fo

r a
 P

ow
er

 T
oo

l
U

S1
16

91
26

1
Is

su
ed

20
23

-J
ul

-0
4

M
et

ho
d 

an
d 

Sy
st

em
 fo

r P
ro

vi
di

ng
 D

ia
gn

os
tic

 F
ilt

er
 L

is
ts

U
S1

16
94

49
1B

2
Is

su
ed

20
23

-J
ul

-0
4

W
he

el
 A

lig
ne

r w
ith

 Im
pr

ov
ed

 A
cc

ur
ac

y 
an

d 
N

o-
St

op
 P

os
iti

on
in

g,
 U

si
ng

 a
 D

riv
e 

D
ire

ct
io

n 
C

al
cu

la
tio

n
U

S1
16

98
25

0
Is

su
ed

20
23

-J
ul

-1
1

El
ec

tro
ni

c 
To

rq
ue

 W
re

nc
h 

w
ith

 In
te

rc
ha

ng
ea

bl
e 

Ba
tte

ry
U

S1
17

05
60

0
Is

su
ed

20
23

-J
ul

-1
8

M
et

ho
d 

an
d 

Sy
st

em
 fo

r C
al

ib
ra

tin
g 

Im
ag

in
g 

Sy
st

em
U

S1
17

09
09

9
Is

su
ed

20
23

-J
ul

-2
5

M
et

ho
d 

an
d 

Sy
st

em
 fo

r G
en

er
at

in
g 

Ve
hi

cl
e 

Se
rv

ic
e 

C
on

te
nt

U
S1

17
20

86
3B

2
Is

su
ed

20
23

-A
ug

-0
8

M
on

ito
rin

g 
R

em
ov

al
 a

nd
 R

ep
la

ce
m

en
t o

f T
oo

ls
 W

ith
in

 a
n 

In
ve

nt
or

y 
C

on
tro

l S
ys

te
m

U
S1

17
41

42
7

Is
su

ed
20

23
-A

ug
-2

9
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r P

ro
vi

di
ng

 a
 V

eh
ic

le
 R

ep
ai

r T
ip

U
S1

17
41

76
2B

2
Is

su
ed

20
23

-A
ug

-2
9

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r M
ea

su
rin

g 
To

rq
ue

 a
nd

 A
ng

le
U

S1
17

52
60

4
Is

su
ed

20
23

-S
ep

-1
2

D
ea

d 
Bl

ow
 S

lid
e 

H
am

m
er

U
S1

17
52

61
1

Is
su

ed
20

23
-S

ep
-1

2
Sy

st
em

s 
an

d 
M

et
ho

ds
 fo

r P
re

di
ct

iv
e 

Au
gm

en
ta

tio
n 

of
 V

eh
ic

le
 S

er
vi

ce
 P

ro
ce

du
re

s
U

S1
17

55
59

3
Is

su
ed

20
23

-S
ep

-1
2

N
on

-M
ar

rin
g 

Pa
ne

l R
em

ov
er

U
S1

17
59

92
7

Is
su

ed
20

23
-S

ep
-1

9
In

de
xa

bl
e 

R
at

ch
et

 T
oo

l
U

S1
17

72
24

7
Is

su
ed

20
23

-O
ct

-0
3

M
et

ho
d 

an
d 

Sy
st

em
 fo

r O
ut

pu
tti

ng
 D

ia
gn

os
tic

 C
on

te
nt

 B
as

ed
 o

n 
C

ap
ab

ilit
y 

of
 D

ia
gn

os
tic

 D
ev

ic
e 

Se
le

ct
ed

 to
 

R
ec

ei
ve

 C
on

te
nt

U
S1

17
83

64
0B

2
Is

su
ed

20
23

-O
ct

-1
0

Sy
st

em
s 

an
d 

M
et

ho
ds

 o
f C

on
fig

ur
in

g 
Ve

hi
cl

e 
Se

rv
ic

e 
To

ol
s 

As
so

ci
at

ed
 w

ith
 D

is
pl

ay
 D

ev
ic

e 
Ba

se
d 

on
 

O
pe

ra
tin

g 
C

on
di

tio
n 

of
 V

eh
ic

le
U

S1
17

87
37

1B
2

Is
su

ed
20

23
-O

ct
-1

7

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
is

pl
ay

in
g 

an
d 

U
si

ng
 P

ID
 G

ra
ph

 In
di

ca
to

rs
U

S1
17

90
70

5
Is

su
ed

20
23

-O
ct

-1
7

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r I
nd

ic
at

in
g 

To
rq

ue
U

S1
17

94
32

0
Is

su
ed

20
23

-O
ct

-2
4

M
et

ho
d 

an
d 

Sy
st

em
 o

f U
si

ng
 U

SB
 U

se
r I

nt
er

fa
ce

 in
 E

le
ct

ro
ni

c 
To

rq
ue

 W
re

nc
h

U
S1

17
97

46
9

Is
su

ed
20

23
-O

ct
-2

4
So

ck
et

 D
riv

e 
Im

pr
ov

em
en

t
U

S1
18

06
84

3
Is

su
ed

20
23

-N
ov

-0
7

Fl
ex

ib
le

 H
ea

d 
Jo

in
ts

 fo
r C

or
dl

es
s 

R
at

ch
et

 T
oo

ls
U

S1
18

06
84

4
Is

su
ed

20
23

-N
ov

-0
7

A 
D

ev
ic

e 
fo

r S
ep

ar
at

in
g 

O
il 

Fr
om

 a
 R

ef
rig

er
an

t F
lu

id
Fi

le
d

A 
M

ai
nt

en
an

ce
 A

pp
ar

at
us

 a
nd

 M
et

ho
d 

fo
r a

n 
Ai

r C
on

di
tio

ni
ng

 S
ys

te
m

 o
f a

 M
ot

or
 V

eh
ic

le
Fi

le
d

Ac
ce

ss
 D

oo
r f

or
 a

 S
to

ra
ge

 U
ni

t
Fi

le
d

Ad
ap

ta
bl

e 
Sy

st
em

s 
an

d 
M

et
ho

ds
 fo

r P
ro

ce
ss

in
g 

En
te

rp
ris

e 
D

at
a

Fi
le

d
Ad

ju
st

ab
le

 P
lie

rs
Fi

le
d

Ad
ju

st
ab

le
 P

lie
rs

Fi
le

d
Ad

ju
st

ab
le

 P
lie

rs
Fi

le
d

Ad
ju

st
ab

le
 W

he
el

 A
ss

em
bl

y
Fi

le
d

Al
le

n 
W

re
nc

h
Fi

le
d

An
ti-

Ba
ck

la
sh

 R
et

en
tio

n 
So

ck
et

Fi
le

d
An

vi
l f

or
 a

 P
ow

er
 T

oo
l

Fi
le

d

Ap
p 

D
1

20
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
Au

to
m

at
ed

 T
oo

l C
on

tro
l D

ev
ic

e 
M

an
ag

ed
 in

 a
 T

oo
l C

rib
 M

an
ag

em
en

t S
ys

te
m

Fi
le

d
Au

to
m

at
ed

 T
oo

l C
on

tro
l D

ev
ic

e 
M

an
ag

ed
 in

 a
 T

oo
l C

rib
 M

an
ag

em
en

t S
ys

te
m

Fi
le

d
Au

to
m

at
ed

 V
eh

ic
le

 S
ca

n 
To

ol
 In

iti
al

iz
at

io
n

Fi
le

d
Au

to
m

ot
iv

e 
Al

ig
ne

r w
ith

 Im
pr

ov
ed

 A
cc

ur
ac

y 
an

d 
N

o-
St

op
 P

os
iti

on
in

g 
U

si
ng

 a
 D

riv
e 

D
ire

ct
io

n 
C

al
cu

la
tio

n
Fi

le
d

Ax
ia

l P
lie

rs
Fi

le
d

Ax
ia

l P
lie

rs
Fi

le
d

Ba
tte

ry
 C

ha
rg

er
 fo

r D
iff

er
en

t C
ap

ac
ity

 C
el

ls
Fi

le
d

Ba
tte

ry
-P

ow
er

ed
 O

n-
Ve

hi
cl

e 
D

is
k 

Br
ak

e 
La

th
e 

Sy
st

em
Fi

le
d

Be
ad

 B
re

ak
in

g 
Le

ve
r

Fi
le

d
C

am
er

a 
H

ou
si

ng
Fi

le
d

C
irc

ui
t B

oa
rd

 w
ith

 S
en

so
r C

on
tro

lle
d 

Li
gh

ts
 a

nd
 E

nd
-T

o-
En

d 
C

on
ne

ct
io

n
Fi

le
d

C
om

bi
ne

d 
Sc

re
w

 a
nd

 R
iv

et
Fi

le
d

C
om

bi
ne

d 
Sc

re
w

 a
nd

 R
iv

et
Fi

le
d

C
om

pa
ct

 H
ea

d 
Bo

dy
 H

am
m

er
Fi

le
d

C
om

po
si

te
 W

or
k 

Su
rfa

ce
Fi

le
d

C
on

tro
llin

g 
a 

Br
us

hl
es

s 
M

ot
or

Fi
le

d
C

on
tro

llin
g 

a 
Br

us
hl

es
s 

M
ot

or
Fi

le
d

C
on

tro
llin

g 
Br

us
hl

es
s 

M
ot

or
 C

om
m

ut
at

io
n

Fi
le

d
C

on
tro

llin
g 

Br
us

hl
es

s 
M

ot
or

 C
om

m
ut

at
io

n
Fi

le
d

C
oo

lin
g 

El
ec

tro
ni

cs
 o

f P
ow

er
 T

oo
ls

Fi
le

d
C

or
dl

es
s 

La
m

p 
St

yl
in

g
Fi

le
d

C
ur

re
nt

 P
ul

se
 L

im
iti

ng
 P

ro
te

ct
io

n
Fi

le
d

C
ur

re
nt

 P
ul

se
 L

im
iti

ng
 P

ro
te

ct
io

n
Fi

le
d

C
us

to
m

er
 a

nd
 V

eh
ic

le
 D

yn
am

ic
 G

ro
up

in
g

Fi
le

d
D

at
a 

Ac
qu

is
iti

on
 U

si
ng

 M
ac

hi
ne

-R
ea

da
bl

e 
O

pt
ic

al
 S

ym
bo

ls
Fi

le
d

D
ea

d 
Bl

ow
 H

am
m

er
Fi

le
d

D
ea

d 
Bl

ow
 H

am
m

er
 H

ea
d

Fi
le

d
D

ia
gn

os
tic

 B
as

el
in

in
g

Fi
le

d
D

ia
gn

os
tic

 In
st

ru
m

en
t

Fi
le

d
D

ou
bl

e 
O

ve
rm

ol
de

d 
D

is
pl

ay
 H

ou
si

ng
 A

ss
em

bl
y

Fi
le

d
D

ril
l a

nd
 D

ril
l H

ou
si

ng
Fi

le
d

D
ua

l P
aw

l R
at

ch
et

 M
ec

ha
ni

sm
Fi

le
d

D
ua

l P
aw

l R
at

ch
et

 M
ec

ha
ni

sm
Fi

le
d

Ap
p 

D
1

21
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
El

ec
tri

ca
l T

es
tin

g 
D

ev
ic

e 
w

ith
 P

ro
be

 H
av

in
g 

an
 A

dj
us

ta
bl

e 
An

gl
e

Fi
le

d
El

ec
tri

ca
l T

es
tin

g 
D

ev
ic

e 
w

ith
 P

ro
be

 H
av

in
g 

Po
rti

on
s 

w
ith

 D
iff

er
en

t C
ro

ss
-S

ec
tio

na
l A

re
as

Fi
le

d
Er

go
no

m
ic

 H
ou

si
ng

 fo
r a

 P
ow

er
 T

oo
l

Fi
le

d
Er

go
no

m
ic

 H
ou

si
ng

 fo
r a

 P
ow

er
 T

oo
l

Fi
le

d
Ex

te
rn

al
 P

aw
l R

at
ch

et
 M

ec
ha

ni
sm

Fi
le

d
Fa

st
en

er
 R

et
en

tio
n 

an
d 

An
ti-

C
am

ou
t T

oo
l B

it
Fi

le
d

Fl
ex

ib
le

 H
ea

d 
Jo

in
ts

 fo
r C

or
dl

es
s 

R
at

ch
et

 T
oo

ls
Fi

le
d

Fl
ow

 P
at

h 
D

iv
er

te
r f

or
 P

ne
um

at
ic

 T
oo

l
Fi

le
d

Fo
cu

se
d 

Li
gh

t B
ea

m
 A

lig
nm

en
t A

pp
ar

at
us

 fo
r A

lig
ni

ng
 F

ix
tu

re
 R

el
at

iv
e 

to
 a

 V
eh

ic
le

Fi
le

d
Fr

am
e 

fo
r D

is
pl

ay
 A

ss
em

bl
y

Fi
le

d
G

ai
te

r w
ith

 C
ou

pl
in

g
Fi

le
d

G
as

 R
eg

en
er

at
io

n 
Sy

st
em

 a
nd

 H
yd

ra
ul

ic
 L

ift
 In

cl
ud

in
g 

th
e 

Sa
m

e
Fi

le
d

G
ea

rin
g 

an
d 

C
ra

nk
sh

af
t A

ss
em

bl
y 

fo
r P

ow
er

 T
oo

ls
Fi

le
d

H
am

m
er

 B
it

Fi
le

d
H

am
m

er
he

ad
 S

tri
ki

ng
 M

et
ho

d
Fi

le
d

H
am

m
er

he
ad

 S
tri

ki
ng

 W
re

nc
h

Fi
le

d
H

an
dl

e 
Su

pp
or

t M
od

ul
e

Fi
le

d
H

ig
h 

Le
ve

ra
ge

 L
oc

ki
ng

 P
lie

rs
Fi

le
d

H
ig

h 
St

re
ng

th
 C

or
ne

r R
ei

nf
or

ce
m

en
t

Fi
le

d
H

ol
di

ng
 T

oo
l

Fi
le

d
H

os
e 

C
la

m
p 

Pl
ie

rs
Fi

le
d

H
ou

si
ng

 C
la

m
p 

fo
r a

 P
ow

er
 T

oo
l

Fi
le

d
H

yd
ra

ul
ic

 P
um

p 
w

ith
 S

ec
on

da
ry

 S
af

et
y 

C
he

ck
 V

al
ve

Fi
le

d
Ill

um
in

at
io

n 
fo

r a
 T

oo
l S

to
ra

ge
 U

ni
t

Fi
le

d
Im

ag
e 

Ba
se

d 
In

ve
nt

or
y 

C
on

tro
l S

ys
te

m
 w

ith
 A

dv
an

ce
d 

D
is

pl
ay

 F
ea

tu
re

s
Fi

le
d

Im
pa

ct
 M

ec
ha

ni
sm

 fo
r a

 R
ot

ar
y 

Im
pa

ct
 T

oo
l

Fi
le

d
Im

pa
ct

 T
oo

l w
ith

 T
ap

er
ed

 A
nv

il 
W

in
g 

D
es

ig
n

Fi
le

d
Im

pa
ct

 W
re

nc
h

Fi
le

d
Im

pa
ct

 W
re

nc
h

Fi
le

d
Im

pa
ct

 W
re

nc
h

Fi
le

d
Im

pr
ov

ed
 Is

o-
R

id
e 

Br
ak

e
Fi

le
d

In
er

tia
l S

oc
ke

t A
da

pt
or

 fo
r T

or
qu

e 
Ap

pl
ic

at
io

n 
To

ol
s

Fi
le

d
In

se
rt 

fo
r a

 P
ow

er
 T

oo
l H

ou
si

ng
Fi

le
d

In
te

gr
al

 R
ea

m
er

 A
pp

ar
at

us
Fi

le
d

Ap
p 

D
1

22
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
In

te
rn

al
 T

hr
ea

d 
C

ha
se

Fi
le

d
Ja

ck
Fi

le
d

Jo
in

t P
re

ss
 A

da
pt

er
Fi

le
d

La
ng

ua
ge

 M
an

ag
em

en
t i

n 
Au

to
m

at
ed

 T
oo

l C
on

tro
l S

ys
te

m
s

Fi
le

d
La

ng
ua

ge
 M

an
ag

em
en

t i
n 

Au
to

m
at

ed
 T

oo
l C

on
tro

l S
ys

te
m

s
Fi

le
d

Li
ve

 R
id

e 
H

ei
gh

t
Fi

le
d

Lo
ck

ab
le

 S
to

ra
ge

 D
ev

ic
es

Fi
le

d
Lo

w
 C

os
t, 

Li
m

te
d 

U
se

, T
or

qu
e 

Li
m

ite
d 

"T
" H

an
dl

ed
 D

riv
er

Fi
le

d
Lo

w
 P

ro
fil

e 
R

at
ch

et
 W

re
nc

h
Fi

le
d

M
ac

hi
ne

 P
re

ss
 A

da
pt

or
Fi

le
d

M
an

ag
in

g 
O

bj
ec

ts
 w

ith
 A

ss
ig

ne
d 

St
at

us
 in

 a
n 

Au
to

m
at

ed
 T

oo
l C

on
tro

l S
ys

te
m

Fi
le

d
M

an
ag

in
g 

O
bj

ec
ts

 w
ith

 A
ss

ig
ne

d 
St

at
us

 in
 a

n 
Au

to
m

at
ed

 T
oo

l C
on

tro
l S

ys
te

m
Fi

le
d

M
et

ho
d 

an
d 

Ap
pa

ra
tu

s 
fo

r R
ec

ov
er

in
g 

th
e 

R
ef

rig
er

an
t F

ro
m

 a
n 

Ai
r C

on
di

tio
ni

ng
 S

ys
te

m
Fi

le
d

M
et

ho
d 

an
d 

Ap
pa

ra
tu

s 
fo

r T
ire

 P
re

ss
ur

e 
D

et
er

m
in

at
io

n
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r A
nn

ot
at

in
g 

G
ra

ph
s 

of
 V

eh
ic

le
 D

at
a

Fi
le

d
M

et
ho

d 
an

d 
Sy

st
em

 fo
r A

ug
m

en
tin

g 
R

ea
l-F

ix
 T

ip
s 

w
ith

 A
dd

iti
on

al
 C

on
te

nt
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r C
on

fig
ur

in
g 

U
se

r I
nt

er
fa

ce
 w

ith
 P

ID
 F

ac
et

 S
el

ec
to

rs
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r C
on

fig
ur

in
g 

U
se

r-S
el

ec
ta

bl
e 

C
on

tro
ls

 C
or

re
sp

on
di

ng
 to

 C
er

tif
ie

d 
U

se
r F

un
ct

io
ns

Fi
le

d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
et

er
m

in
in

g 
a 

Pa
ra

m
et

er
-Id

en
tif

ie
r C

on
di

tio
n 

of
 a

 P
ar

am
et

er
-Id

en
tif

ie
r T

op
ic

 to
 

Se
rv

ic
e 

a 
Ve

hi
cl

e
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
et

er
m

in
in

g 
a 

Pa
ra

m
et

er
-Id

en
tif

ie
r C

on
di

tio
n 

of
 a

 P
ar

am
et

er
-Id

en
tif

ie
r T

op
ic

 to
 

Se
rv

ic
e 

a 
Ve

hi
cl

e
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
et

er
m

in
in

g 
W

he
th

er
 a

 D
on

gl
e 

is
 in

 S
pa

tia
l P

ro
xi

m
ity

 to
 a

 V
eh

ic
le

 D
ia

gn
os

tic
 T

oo
l

Fi
le

d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
is

pl
ay

in
g 

M
ul

tip
le

 R
ou

tin
g 

D
ia

gr
am

s
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
is

pl
ay

in
g 

M
ul

tip
le

 R
ou

tin
g 

D
ia

gr
am

s
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
is

pl
ay

in
g 

PI
D

s 
Ba

se
d 

on
 a

 P
ID

 F
ilt

er
 L

is
t

Fi
le

d
M

et
ho

d 
an

d 
Sy

st
em

 fo
r D

is
pl

ay
in

g 
PI

D
s 

Ba
se

d 
on

 a
 P

ID
 F

ilt
er

 L
is

t
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
is

pl
ay

in
g 

R
ou

tin
g 

D
ia

gr
am

 w
ith

 R
ou

ta
bl

e 
C

om
po

ne
nt

s
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
yn

am
ic

al
ly

 C
ha

ng
in

g 
Po

w
er

 S
up

pl
y 

R
ai

l S
et

tin
g 

Ba
se

d 
on

 In
pu

t V
al

ue
s

Fi
le

d
M

et
ho

d 
an

d 
Sy

st
em

 fo
r D

yn
am

ic
al

ly
 C

ha
ng

in
g 

Po
w

er
 S

up
pl

y 
R

ai
l S

et
tin

g 
Ba

se
d 

on
 In

pu
t V

al
ue

s
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
yn

am
ic

al
ly

 C
ha

ng
in

g 
Po

w
er

 S
up

pl
y 

R
ai

l S
et

tin
g 

Ba
se

d 
on

 In
pu

t V
al

ue
s

Fi
le

d
M

et
ho

d 
an

d 
Sy

st
em

 fo
r D

yn
am

ic
al

ly
 C

ha
ng

in
g 

Po
w

er
 S

up
pl

y 
R

ai
l S

et
tin

g 
Ba

se
d 

on
 In

pu
t V

al
ue

s
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r D
yn

am
ic

al
ly

 C
ha

ng
in

g 
Po

w
er

 S
up

pl
y 

R
ai

l S
et

tin
g 

Ba
se

d 
on

 In
pu

t V
al

ue
s

Fi
le

d

Ap
p 

D
1

23
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
M

et
ho

d 
an

d 
Sy

st
em

 fo
r F

le
et

 M
an

ag
er

 C
ol

la
bo

ra
tio

n
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r F
le

et
 M

an
ag

er
 C

ol
la

bo
ra

tio
n

Fi
le

d
M

et
ho

d 
an

d 
Sy

st
em

 fo
r G

en
er

at
in

g 
Ve

hi
cl

e 
Se

rv
ic

e 
C

on
te

nt
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r I
nd

ic
at

in
g 

Ve
hi

cl
e 

O
pe

ra
tin

g 
C

on
di

tio
ns

 o
n 

a 
G

ra
ph

ic
al

 U
se

r I
nt

er
fa

ce
 w

ith
 G

ra
ph

-
Ax

is
 C

on
tro

l
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r O
ut

pu
tti

ng
 D

ia
gn

os
tic

 C
on

te
nt

 B
as

ed
 o

n 
C

ap
ab

ilit
y 

of
 D

ia
gn

os
tic

 D
ev

ic
e 

Se
le

ct
ed

 to
 

R
ec

ei
ve

 C
on

te
nt

Fi
le

d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r P
ro

vi
di

ng
 C

om
po

ne
nt

-B
as

ed
 D

ia
gn

os
tic

 F
ilt

er
 L

is
ts

Fi
le

d
M

et
ho

d 
an

d 
Sy

st
em

 fo
r P

ro
vi

di
ng

 S
ca

nn
er

 J
ob

s 
on

 D
ia

gn
os

tic
 T

oo
l

Fi
le

d
M

et
ho

d 
an

d 
Sy

st
em

 fo
r S

er
vi

ci
ng

 a
 V

eh
ic

le
 U

si
ng

 a
 F

un
ct

io
na

l T
es

t
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r S
er

vi
ci

ng
 a

 V
eh

ic
le

 U
si

ng
 a

 T
es

t S
et

Fi
le

d
M

et
ho

d 
an

d 
Sy

st
em

 fo
r T

es
t D

riv
in

g 
M

ob
ile

 M
ac

hi
ne

Fi
le

d
M

et
ho

d 
an

d 
Sy

st
em

 fo
r T

es
tin

g 
M

at
ch

ed
 C

om
po

ne
nt

s 
of

 V
eh

ic
le

Fi
le

d
M

et
ho

d 
an

d 
Sy

st
em

 fo
r U

si
ng

 M
at

rix
 C

od
e 

to
 D

is
pl

ay
 C

on
te

nt
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 fo

r V
eh

ic
le

 S
er

vi
ce

 S
es

si
on

Fi
le

d
M

et
ho

d 
an

d 
Sy

st
em

 o
f P

er
fo

rm
in

g 
D

ia
gn

os
tic

 F
lo

w
ch

ar
t

Fi
le

d
M

et
ho

d 
an

d 
Sy

st
em

 o
f P

ro
vi

di
ng

 C
lo

ud
-B

as
ed

 V
eh

ic
le

 H
is

to
ry

 S
es

si
on

Fi
le

d
M

et
ho

d 
an

d 
Sy

st
em

 o
f U

si
ng

 U
SB

 U
se

r I
nt

er
fa

ce
 in

 E
le

ct
ro

ni
c 

To
rq

ue
 W

re
nc

h
Fi

le
d

M
et

ho
d 

an
d 

Sy
st

em
 o

f U
si

ng
 U

SB
 U

se
r I

nt
er

fa
ce

 in
 E

le
ct

ro
ni

c 
To

rq
ue

 W
re

nc
h

Fi
le

d
M

et
ho

d 
an

d 
To

ol
 P

ro
du

ct
 o

f D
iff

er
en

tia
l H

ea
t T

re
at

m
en

t P
ro

ce
ss

Fi
le

d
M

et
ho

d 
fo

r D
et

er
m

in
in

g 
Ty

re
 E

cc
en

tri
ci

ty
 w

ith
 a

 F
ix

ed
 L

as
er

 B
ea

m
 P

ro
je

ct
in

g 
Sm

al
l S

tri
pe

 o
f L

ig
ht

Fi
le

d
M

et
ho

d 
fo

r L
oa

di
ng

 R
ef

rig
er

an
t F

lu
id

 in
 a

n 
Ai

r C
on

di
tio

ni
ng

 S
ys

te
m

Fi
le

d
M

et
ho

d 
of

 B
al

an
ci

ng
 a

 V
eh

ic
le

 W
he

el
Fi

le
d

M
et

ho
d 

of
 B

ra
ki

ng
 a

 P
ow

er
 T

oo
l

Fi
le

d
M

et
ho

d 
of

 C
om

po
si

ng
 fo

r A
da

pt
er

s 
or

 E
xt

en
si

on
s 

on
 a

n 
El

ec
tro

ni
c 

To
rq

ue
 W

re
nc

h
Fi

le
d

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r C
lu

st
er

in
g 

of
 R

ep
ai

r O
rd

er
s 

Ba
se

d 
on

 In
fe

re
nc

es
 G

at
he

re
d 

Fr
om

 R
ep

ai
r O

rd
er

s
Fi

le
d

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r I
nc

re
as

in
g 

th
e 

Ef
fic

ie
nc

y 
of

 a
 R

em
ot

e 
W

re
nc

h
Fi

le
d

M
et

ho
ds

 a
nd

 S
ys

te
m

s 
fo

r M
od

ify
in

g 
D

ia
gn

os
tic

 F
lo

w
ch

ar
ts

 B
as

ed
 o

n 
Fl

ow
ch

ar
t P

er
fo

rm
an

ce
s

Fi
le

d
M

et
ho

ds
 a

nd
 S

ys
te

m
s 

fo
r P

ro
vi

di
ng

 a
 V

eh
ic

le
 R

ep
ai

r T
ip

Fi
le

d
M

ob
ilit

y 
D

ev
ic

e
Fi

le
d

M
od

ul
ar

 V
is

e
Fi

le
d

M
on

ito
rin

g 
of

 T
oo

l C
al

ib
ra

tio
n 

St
at

us
 in

 A
ut

om
at

ed
 T

oo
l c

on
tro

l S
ys

te
m

s
Fi

le
d

M
on

ito
rin

g 
of

 T
oo

l C
al

ib
ra

tio
n 

St
at

us
 in

 A
ut

om
at

ed
 T

oo
l C

on
tro

l S
ys

te
m

s
Fi

le
d

Ap
p 

D
1

24
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
M

ot
or

 C
on

tro
l S

ys
te

m
 fo

r S
el

f-C
al

ib
ra

tin
g 

M
ul

ti-
C

am
er

a 
Al

ig
nm

en
t S

ys
te

m
Fi

le
d

M
ot

or
 C

on
tro

lle
r f

or
 a

 T
oo

l
Fi

le
d

M
ot

or
 T

im
eo

ut
 in

 P
ow

er
 T

oo
l

Fi
le

d
M

ot
or

 T
im

eo
ut

 in
 P

ow
er

 T
oo

l
Fi

le
d

M
ul

ti-
Pi

ec
e 

H
ou

si
ng

 fo
r I

nd
ex

ab
le

 M
ot

or
iz

ed
 R

at
ch

et
 T

oo
ls

Fi
le

d
M

ul
ti-

po
si

tio
n 

Pl
ie

rs
 w

ith
 E

lo
ng

at
ed

 R
ec

es
se

s
Fi

le
d

M
ul

tip
ro

be
 C

irc
ui

t T
es

te
r w

ith
 G

ra
ph

ic
al

 U
se

r I
nt

er
fa

ce
Fi

le
d

M
ul

ti-
Sp

ee
d 

G
ea

r T
ra

in
 fo

r P
ow

er
 T

oo
l

Fi
le

d
N

et
w

or
k 

Sy
st

em
 fo

r a
 V

eh
ic

le
 T

es
tin

g 
En

vi
ro

nm
en

t
Fi

le
d

N
et

w
or

k 
Sy

st
em

 fo
r A

ut
om

ot
iv

e 
Sh

op
s

Fi
le

d
N

on
-C

on
du

ct
iv

e 
M

ag
ne

tic
 R

et
rie

va
l T

oo
l

Fi
le

d
N

on
-C

on
ta

ct
 D

ire
ct

io
n 

Se
le

ct
or

 M
ec

ha
ni

sm
Fi

le
d

O
ffs

et
 Im

pa
ct

 M
ec

ha
ni

sm
 fo

r a
 H

am
m

er
 T

oo
l

Fi
le

d
O

ne
-p

ie
ce

 R
em

ot
e 

W
re

nc
h

Fi
le

d
O

n-
ve

hi
cl

e 
D

is
k 

Br
ak

e 
La

th
e 

Sy
st

em
 w

ith
 C

ap
tu

re
 D

ev
ic

e 
an

d 
U

se
 T

he
re

of
Fi

le
d

O
ve

rc
ur

re
nt

 P
ro

te
ct

io
n 

fo
r E

le
ct

ric
 M

ot
or

Fi
le

d
Pa

w
l M

ec
ha

ni
sm

 fo
r R

at
ch

et
 T

oo
l

Fi
le

d
Pn

eu
m

at
ic

 Im
pa

ct
 W

re
nc

h
Fi

le
d

Pn
eu

m
at

ic
 T

oo
l E

xh
au

st
 M

uf
fle

r
Fi

le
d

Pn
eu

m
at

ic
 T

oo
l E

xh
au

st
 M

uf
fle

r
Fi

le
d

Po
rta

bl
e 

an
d 

M
od

ul
ar

 P
ro

du
ct

io
n 

El
ec

tro
pl

at
in

g 
Sy

st
em

Fi
le

d
Po

rta
bl

e 
an

d 
M

od
ul

ar
 P

ro
du

ct
io

n 
El

ec
tro

pl
at

in
g 

Sy
st

em
Fi

le
d

Po
rta

bl
e 

an
d 

M
od

ul
ar

 P
ro

du
ct

io
n 

El
ec

tro
pl

at
in

g 
Sy

st
em

Fi
le

d
Po

rta
bl

e 
El

ec
tri

c 
R

es
cu

e 
To

ol
Fi

le
d

Po
w

er
 D

oo
r O

pe
ne

r
Fi

le
d

Po
w

er
 S

tri
p 

Bo
x

Fi
le

d
Po

w
er

 S
tri

p 
w

ith
 In

pu
t P

lu
g

Fi
le

d
Po

w
er

 S
tri

p 
w

ith
 U

SB
 P

or
ts

Fi
le

d
Po

w
er

 T
oo

l B
at

te
ry

 w
ith

 V
en

ts
Fi

le
d

Pr
es

su
re

 T
es

tin
g 

an
d 

R
ef

illi
ng

 D
ev

ic
es

, S
ys

te
m

s,
 a

nd
 M

et
ho

ds
Fi

le
d

R
at

ch
et

 F
le

x 
Jo

in
t L

oc
ki

ng
 M

ec
ha

ni
sm

Fi
le

d
R

at
ch

et
 H

ou
si

ng
Fi

le
d

R
at

ch
et

 w
ith

 T
og

gl
e 

Tr
ig

ge
r

Fi
le

d
R

at
ch

et
 W

re
nc

h 
w

ith
 T

ub
e 

Sp
rin

g
Fi

le
d

Ap
p 

D
1

25
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
R

ec
es

se
d 

C
on

tro
l K

no
bs

Fi
le

d
R

ei
nf

or
ci

ng
 F

ra
m

e 
Fi

xt
ur

e 
fo

r E
le

ct
ric

 V
eh

ic
le

s
Fi

le
d

R
em

ot
e 

W
re

nc
h 

H
an

dl
e 

an
d 

Ac
ce

ss
or

ie
s

Fi
le

d
R

em
ov

ab
le

 F
lo

or
 J

ac
k 

Sa
dd

le
Fi

le
d

R
ev

er
si

ng
 L

ev
er

Fi
le

d
R

ol
l C

ab
 S

ta
bi

lit
y 

D
ev

ic
e

Fi
le

d
R

ot
at

in
g 

An
im

at
ed

 V
is

ua
l U

se
r D

is
pl

ay
 In

te
rfa

ce
Fi

le
d

Sa
w

bl
ad

e 
fo

r W
oo

d
Fi

le
d

Sc
is

so
r A

rm
, S

ci
ss

or
 L

ift
, a

nd
 M

et
ho

d 
of

 F
ab

ric
at

in
g 

a 
Sc

is
so

r A
rm

Fi
le

d
Se

lf-
C

al
ib

ra
tin

g 
M

ul
ti-

C
am

er
a 

Al
ig

nm
en

t S
ys

te
m

Fi
le

d
Se

rv
ic

in
g 

a 
Ve

hi
cl

e 
U

si
ng

 a
 R

ob
ot

Fi
le

d
Sh

or
t C

irc
ui

t P
ro

te
ct

io
n 

fo
r a

 B
LD

C
 M

ot
or

Fi
le

d
Sh

or
t C

irc
ui

t P
ro

te
ct

io
n 

fo
r a

 B
LD

C
 M

ot
or

Fi
le

d
Sl

id
e 

H
am

m
er

 W
ei

gh
ts

Fi
le

d
Sn

ap
-L

oc
k 

fo
r T

oo
l B

ag
Fi

le
d

So
ck

et
 a

nd
 B

it 
R

et
en

tio
n

Fi
le

d
So

ck
et

 a
nd

 S
oc

ke
t S

et
 w

ith
 Id

en
tif

ic
at

io
n

Fi
le

d
So

ck
et

 D
riv

e 
Im

pr
ov

em
en

t
Fi

le
d

So
ck

et
 D

riv
e 

Im
pr

ov
em

en
t

Fi
le

d
So

ck
et

 D
riv

e 
Im

pr
ov

em
en

t
Fi

le
d

So
ck

et
 P

un
ch

es
Fi

le
d

So
ck

et
 w

ith
 G

ro
ov

e
Fi

le
d

St
or

ag
e 

Bi
n 

w
ith

 R
et

ai
ni

ng
 F

ea
tu

re
Fi

le
d

St
or

ag
e 

C
on

ta
in

er
 w

ith
 R

et
ai

ni
ng

 F
ea

tu
re

Fi
le

d
St

or
ag

e 
U

ni
t w

ith
 P

ow
er

 M
on

ito
rin

g 
C

ap
ab

ilit
y

Fi
le

d
Su

pp
le

m
en

tin
g 

Ve
hi

cl
e 

Se
rv

ic
e 

C
on

te
nt

 w
ith

 S
ca

n 
To

ol
 In

iti
al

iz
at

io
n 

Li
nk

s
Fi

le
d

Su
sp

en
si

on
 C

as
te

r
Fi

le
d

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r A
cc

es
si

ng
 V

eh
ic

le
 C

om
m

un
ic

at
io

n 
Ap

pl
ic

at
io

ns
 R

eq
ui

rin
g 

Ve
hi

cl
e 

Id
en

tif
ic

at
io

n 
W

ith
ou

t R
e-

En
te

rin
g 

Ve
hi

cl
e 

Id
en

tif
ic

at
io

n
Fi

le
d

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r D
yn

am
ic

al
ly

-C
ha

ng
ea

bl
e 

D
is

pl
ay

ab
le

 P
ag

es
 w

ith
 V

eh
ic

le
 S

er
vi

ce
 In

fo
rm

at
io

n
Fi

le
d

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r G
en

er
at

in
g 

Au
gm

en
te

d 
C

he
ck

lis
t

Fi
le

d
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r I

nd
ic

at
in

g 
To

rq
ue

Fi
le

d
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r M

ea
su

rin
g 

To
rq

ue
 a

nd
 A

ng
le

Fi
le

d

Ap
p 

D
1

26
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r P

ro
vi

di
ng

 a
n 

In
te

ra
ct

iv
e 

Ve
hi

cl
e 

D
ia

gn
os

tic
 D

is
pl

ay
Fi

le
d

Sy
st

em
 a

nd
 M

et
ho

d 
fo

r P
ro

vi
di

ng
 a

n 
In

te
ra

ct
iv

e 
Ve

hi
cl

e 
D

ia
gn

os
tic

 D
is

pl
ay

Fi
le

d
Sy

st
em

 a
nd

 M
et

ho
d 

fo
r V

eh
ic

le
 S

er
vi

ce
 S

ch
ed

ul
er

Fi
le

d
Sy

st
em

s 
an

d 
M

et
ho

ds
 fo

r P
re

di
ct

iv
e 

Au
gm

en
ta

tio
n 

of
 V

eh
ic

le
 S

er
vi

ce
 P

ro
ce

du
re

s
Fi

le
d

Sy
st

em
s 

an
d 

M
et

ho
ds

 o
f C

on
fig

ur
in

g 
Ve

hi
cl

e 
Se

rv
ic

e 
To

ol
s 

As
so

ci
at

ed
 w

ith
 D

is
pl

ay
 D

ev
ic

e 
Ba

se
d 

on
 

O
pe

ra
tin

g 
C

on
di

tio
n 

of
 V

eh
ic

le
Fi

le
d

Sy
st

em
s,

 T
oo

l S
to

ra
ge

 U
ni

ts
, a

nd
 M

et
ho

ds
 fo

r P
ro

vi
di

ng
 E

le
ct

ric
al

 P
ow

er
Fi

le
d

Te
ch

ni
ci

an
 A

ss
ig

nm
en

t I
nt

er
fa

ce
Fi

le
d

Te
ch

ni
ci

an
 T

im
er

Fi
le

d
Th

er
m

al
 Im

ag
er

 D
ev

ic
es

Fi
le

d
To

ol
 a

nd
 M

ot
or

 A
nt

i-R
ot

at
io

n
Fi

le
d

To
ol

 B
ro

w
no

ut
 M

an
ag

em
en

t
Fi

le
d

To
ol

 H
an

dl
e

Fi
le

d
To

ol
 H

ou
si

ng
 a

nd
 M

et
ho

d 
fo

r M
ak

in
g 

th
e 

Sa
m

e
Fi

le
d

To
ol

 Il
lu

m
in

at
io

n 
So

ur
ce

Fi
le

d
To

ol
 Il

lu
m

in
at

io
n 

So
ur

ce
Fi

le
d

To
ol

 R
ep

ai
r P

ac
ka

ge
 a

nd
 R

ep
la

ce
m

en
t S

ys
te

m
Fi

le
d

To
ol

 S
to

ra
ge

 U
ni

ts
 w

ith
 In

te
gr

at
ed

 P
ow

er
Fi

le
d

To
ol

 S
to

ra
ge

 U
ni

ts
 w

ith
 In

te
gr

at
ed

 P
ow

er
Fi

le
d

To
ol

 S
to

ra
ge

 U
ni

ts
 w

ith
 In

te
gr

at
ed

 P
ow

er
Fi

le
d

To
ol

 S
to

ra
ge

 U
ni

ts
 w

ith
 In

te
gr

at
ed

 P
ow

er
Fi

le
d

To
ol

 S
to

ra
ge

 U
ni

ts
 w

ith
 In

te
gr

at
ed

 P
ow

er
Fi

le
d

To
ol

 w
ith

 A
nt

i B
ac

k-
O

ut
 F

le
x 

Jo
in

t
Fi

le
d

To
ol

 w
ith

 D
ou

bl
e 

Le
af

 S
pr

in
g

Fi
le

d
To

ol
 w

ith
 S

ur
fa

ce
s 

w
ith

 a
 C

om
pr

es
si

ve
 S

ur
fa

ce
 S

tre
ss

 L
ay

er
Fi

le
d

To
ol

 w
ith

 T
ee

th
 in

 S
lo

t
Fi

le
d

To
ol

 w
ith

 T
ee

th
 o

n 
Si

de
Fi

le
d

To
rq

ue
 W

re
nc

h 
Pr

of
ile

d 
C

am
 L

oc
k 

Le
ve

r
Fi

le
d

Tr
us

s 
Ar

m
Fi

le
d

Ty
re

 C
ha

ng
er

 a
nd

 M
et

ho
d 

of
 M

ea
su

rin
g 

Fo
rc

e 
Va

ria
tio

ns
 A

ct
in

g 
Be

tw
ee

n 
a 

Ph
er

ph
er

al
 S

ur
fa

ce
 o

f a
 

W
he

el
/T

yr
e 

As
se

m
bl

y 
an

d 
a 

R
ol

le
r

Fi
le

d

U
ni

ve
rs

al
 J

oi
nt

 T
oo

l A
da

pt
er

 A
ss

em
bl

y
Fi

le
d

U
se

 o
f O

n 
Sc

re
en

 C
on

te
nt

 Id
en

tif
ie

rs
 in

 A
ut

om
at

ed
 T

oo
l C

on
tro

l S
ys

te
m

s
Fi

le
d

Ap
p 

D
1

27
 0

2/
24



Is
su

ed
 a

nd
 P

en
di

ng
 U

.S
. P

at
en

ts

Ti
tle

Pa
te

nt
 N

o.
Pa

te
nt

 
St

at
us

Pa
te

nt
 Is

su
e 

D
at

e
U

se
r A

dj
us

ta
bl

e 
El

ec
tro

ni
c 

To
rq

ue
 W

re
nc

h 
D

es
ig

n 
w

ith
 E

rg
on

om
ic

 F
ea

tu
re

s,
 a

nd
 S

ig
na

lin
g 

C
ap

ab
ilit

ie
s

Fi
le

d

Ve
hi

cl
e 

H
ea

lth
 R

ec
or

d
Fi

le
d

Ve
hi

cl
e 

Sc
an

 T
oo

l C
on

fig
ur

ed
 to

 R
ec

ei
ve

 A
ut

om
at

ed
 In

iti
al

iz
at

io
n 

R
eq

ue
st

s
Fi

le
d

Ve
hi

cl
e 

W
he

el
 A

lig
nm

en
t M

et
ho

ds
 a

nd
 S

ys
te

m
s

Fi
le

d
Ve

hi
cl

e 
W

he
el

 A
lig

nm
en

t S
ys

te
m

s 
an

d 
M

et
ho

ds
 U

si
ng

 D
riv

e 
D

ire
ct

io
n

Fi
le

d
Ve

hi
cl

e 
W

he
el

 A
lig

nm
en

t S
ys

te
m

s 
an

d 
M

et
ho

ds
 U

si
ng

 D
riv

e 
D

ire
ct

io
n

Fi
le

d
W

he
el

 A
lig

ne
r w

ith
 A

dv
an

ce
d 

D
ia

gn
os

tic
s 

an
d 

N
o-

St
op

 P
os

iti
on

in
g

Fi
le

d
W

he
el

 A
lig

ne
r w

ith
 A

dv
an

ce
d 

D
ia

gn
os

tic
s 

an
d 

N
o-

St
op

 P
os

iti
on

in
g

Fi
le

d
W

he
el

 A
lig

ne
r w

ith
 A

dv
an

ce
d 

D
ia

gn
os

tic
s 

an
d 

N
o-

st
op

 P
os

iti
on

in
g

Fi
le

d
W

he
el

 A
lig

ne
r w

ith
 Im

pr
ov

ed
 A

cc
ur

ac
y 

an
d 

N
o-

St
op

 P
os

iti
on

in
g 

U
si

ng
 a

 D
riv

e 
D

ire
ct

io
n

Fi
le

d
W

he
el

 A
lig

ne
r w

ith
 Im

pr
ov

ed
 A

cc
ur

ac
y 

an
d 

N
o-

St
op

 P
os

iti
on

in
g 

U
si

ng
 a

 D
riv

e 
D

ire
ct

io
n 

C
al

cu
la

tio
n

Fi
le

d
W

he
el

 A
lig

ne
r w

ith
 Im

pr
ov

ed
 A

cc
ur

ac
y 

an
d 

N
o-

St
op

 P
os

iti
on

in
g 

U
si

ng
 D

riv
e 

D
ire

ct
io

n 
C

al
cu

la
tio

n
Fi

le
d

W
he

el
 A

lig
ne

r w
ith

 Im
pr

ov
ed

 A
cc

ur
ac

y 
an

d 
N

o-
St

op
 P

os
iti

on
in

g,
 U

si
ng

 a
 D

riv
e 

D
ire

ct
io

n 
C

al
cu

la
tio

n
Fi

le
d

W
he

el
 A

lig
ne

r w
ith

 Im
pr

ov
ed

 A
cc

ur
ac

y 
an

d 
N

o-
St

op
 P

os
iti

on
in

g,
 U

si
ng

 a
 D

riv
e 

D
ire

ct
io

n 
C

al
cu

la
tio

n
Fi

le
d

W
id

e 
G

ro
ov

e 
on

 S
oc

ke
t

Fi
le

d
W

ire
le

ss
 C

ha
rg

in
g 

an
d 

Po
w

er
in

g 
of

 T
oo

ls
Fi

le
d

W
ire

le
ss

 N
et

w
or

k 
fo

r A
ut

om
ot

iv
e 

Se
rv

ic
e 

Sy
st

em
s

Fi
le

d
W

ire
le

ss
 T

or
qu

e 
W

re
nc

h 
w

ith
 T

or
qu

e 
Sp

ec
ifi

ca
tio

ns
Fi

le
d

Ap
p 

D
1

28
 0

2/
24



APPENDIX D.2 

App D2 02/24 

Copyrights 
 



APPENDIX D.2

Title
Copyright 
Number

Copyright 
Issued Date

SureTrack TXU1910588 2014-Oct-10
Tractor-Trailer.net (Copyright Registration) TXU001972160 2015-Feb-03
ShopStream Diagnostic Suite, version 18.2 TX8-614-683 2018-Jul-09
ShopStream Diagnostic Suite, version 8.4 TX8-614-725 2018-Jul-09
DTI V1.0.2 (Copyright Registration - Thermal Imager) TX-8-656-886 2018-Oct-02
DTI ELITE V1.0.0 (Copyright Registration - Thermal Imager) TX-8-656-899 2018-Oct-02
ShopStream Diagnostic Suite, version 18.4 TX8-659-536 2018-Oct-13
Manager v7.2 TX 8-655-463 2018-Sep-26
Manager v6 TX 8-752-142 2018-Sep-26
ManagerSE v7.3 TX 8-752-198 2018-Sep-26
Thermal Laser V1.0.0 TX 8-778-395 2019-Aug-07
ShopStream Diagnostic Suite, version 19.4 TX 8-781-221 2019-Aug-15
ShopStream Diagnostic Suite, version 19.2 TX8-723-138 2019-Mar-25
Altusdrive.com v1.0.0.0 TXu 2-141-763 2019-Mar-25
Altusdrive.com v1.4.0.0 TXu 2-141-771 2019-Mar-25
ShopStream Diagnostic Suite version 20.4 TX 8-903-902 2020-Aug-17
ShopStream Diagnostic Suite version 20.2 TX 8-906-062 2020-Aug-17
ShopStream Diagnostic Suite version 21.4 TX 9-022-227 2021-Aug-19
ShopStream Diagnostic Suite version 21.2 TX 8-948-240 2021-Feb-16
RO (Copyright Registration - Database) TX9-027-466 2021-Sep-22
ShopStream Diagnostic Suite version 22.4 TX 9-181-900 2022-Aug-31
Group registration for database titled RO; published updates from 01/01/2014 
to 3/31/2014; representative publication date: 03/25/2014; Updated Daily

TX 9-205-164 2022-Dec-20

Group registration for database titled RO; Published updates from 10/01/2012 
to 12/31/2012; Representative Date: 12/28/2012; Updated Daily (Copyright 
Registration - RO Database)

TX9-082-386 2022-Feb-14

Group registration for database titled RO; Published updates from 07/01/2013 
to 09/30/2013; Representative Date: 08/22/2013; Updated Daily

TX 9-185-063 2022-May-02

Group registration for database titled RO; Published updates from 04/01/2013 
to 06/30/2013; Representative Date: 04/03/2013; Updated Daily

TX 9-185-072 2022-May-02

Group registration for database titled RO; Published updates from 10/01/2013 
to 12/30/2013; Representative Date: 10/29/2013; Updated Daily

TX 9-185-078 2022-May-02

ShopStream Diagnostic Suite version 22.2 (Copyright Registration) TX 9-135-265 2022-May-06
Group registration for database titled RO; Published updates from 1/01/2013 
to 3/31/2013; Representative Date: 3/27/2013; Updated Daily

TX9-122-423 2022-May-21

Group Registration for Database Titled RO; Published Updates from 
01/01/2015 to 3/31/2015; Representative Date: 01/09/2015; Updated Daily

TX 9-200-429 2022-Nov-15

Group registration for database titled RO, published updates from 04/01/2015 
to 06/30/2015; representative date 04/27/2015; updated daily

TX 9-278-162 2022-Nov-15

Group registration for database titled RO, published updates from 10/01/2015 
to 12/31/2015; representative date 11/9/2015; updated daily

TX 9-278-180 2022-Nov-15

Copyrights Registered in the U.S.A.

App D2  02/24
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Group registration for database titled RO, published updates from 07/01/2015 
to 09/30/2015; representative date 8/31/2015; updated daily

TX 9-278-198 2022-Nov-15

Group registration for database titled RO, published updates from 10/01/2014 
to 12/31/2014; representative publication date 10/16/2014; updated daily

TX 9-273-901 2022-Oct-05

Group registration for database titled RO, published updates from 04/01/2014 
to 06/30/2014; representative publication date 04/02/2014; updated daily

TX 9-273-937 2022-Oct-05

Group registration for database titled RO, published updates from 07/01/2014 
to 09/30/2014; representative publication date 09/08/2014; updated daily

TX 9-276-182 2022-Oct-05

ShopStream Diagnostic Suite version 23.4 TX9-305-866 2023-Aug-14
Group registration for database titled RO, published updates from 04/01/2016 
to 06/30/2016; representative date 05/20/2016; updated daily

TX 9-334-652 2023-Aug-28

ShopStream Diagnostic Suite version 23.2 TX 9-253-918 2023-Mar-26
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Franchisees as of December 30, 2023 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Note:  In some instances current and former franchisees sign provisions restricting their ability to 
speak openly about their experience with Snap-on.  You may wish to speak with current and former 
franchisees, but be aware that not all franchisees will be able to communicate with you. 
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APPENDIX F 

App F 02/24 

Franchisees Who Had an Outlet Terminated, Canceled, Not 
Renewed or Otherwise Voluntarily or Involuntarily Ceased to 
do Business under the Franchise Agreement in the Twelve-
Month Period Ended December 30, 2023 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Note:  In some instances, current and former franchisees sign provisions restricting their ability to 
speak openly about their experience with Snap-on.  You may wish to speak with current and former 
franchisees, but be aware that not all former franchisees will be able to communicate with you. 
 
If you buy this franchise, your contact information may be disclosed to other buyers when you leave 
the franchise system. 
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Audited Consolidated Financial Statements of Snap-on 
Incorporated as of December 30, 2023 
 



REPORT OF INDEPENDENT REGISTERED PUBLIC ACCOUNTING FIRM

To the Shareholders and Board of Directors of Snap-on Incorporated:

Opinion on the Financial Statements

We have audited the accompanying consolidated balance sheets of Snap-on Incorporated and subsidiaries (the “Company”) as 
of December 30, 2023 and December 31, 2022, the related consolidated statements of earnings, comprehensive income, equity, 
and cash flows for each of the three years in the period ended December 30, 2023, and the related notes (collectively referred to 
as the “financial statements”). In our opinion, the financial statements present fairly, in all material respects, the financial 
position of the Company as of December 30, 2023, and December 31, 2022, and the results of its operations and its cash flows 
for each of the three years in the period ended December 30, 2023, in conformity with accounting principles generally accepted 
in the United States of America.

We have also audited, in accordance with the standards of the Public Company Accounting Oversight Board (United States) 
(PCAOB), the Company’s internal control over financial reporting as of December 30, 2023, based on criteria established in 
Internal Control — Integrated Framework (2013) issued by the Committee of Sponsoring Organizations of the Treadway 
Commission and our report dated February 15, 2024, expressed an unqualified opinion on the Company’s internal control over 
financial reporting.

Basis for Opinion

These financial statements are the responsibility of the Company’s management. Our responsibility is to express an opinion on 
the Company’s financial statements based on our audits. We are a public accounting firm registered with the PCAOB and are 
required to be independent with respect to the Company in accordance with the U.S. federal securities laws and the applicable 
rules and regulations of the Securities and Exchange Commission and the PCAOB.

We conducted our audits in accordance with the standards of the PCAOB. Those standards require that we plan and perform the 
audit to obtain reasonable assurance about whether the financial statements are free of material misstatement, whether due to 
error or fraud. Our audits included performing procedures to assess the risks of material misstatement of the financial 
statements, whether due to error or fraud, and performing procedures that respond to those risks. Such procedures included 
examining, on a test basis, evidence regarding the amounts and disclosures in the financial statements. Our audits also included 
evaluating the accounting principles used and significant estimates made by management, as well as evaluating the overall 
presentation of the financial statements. We believe that our audits provide a reasonable basis for our opinion.

Critical Audit Matter

The critical audit matter communicated below is a matter arising from the current-period audit of the financial statements that 
was communicated or required to be communicated to the audit committee and that (1) relates to accounts or disclosures that 
are material to the financial statements and (2) involved our especially challenging, subjective, or complex judgments. The 
communication of critical audit matters does not alter in any way our opinion on the financial statements, taken as a whole, and 
we are not, by communicating the critical audit matter below, providing a separate opinion on the critical audit matter or on the 
accounts or disclosures to which it relates.
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Finance Receivables, Net - Allowance - Refer to Notes 1 and 4 to the financial statements

Critical Audit Matter Description

The Company’s finance receivables are comprised of extended-term installment payment contracts to both technicians and 
independent shop owners (i.e., franchisees’ customers) to enable them to purchase tools, diagnostics, and equipment products 
on an extended-term payment plan, with average payment terms of approximately four years. The receivables are generally 
secured by the underlying tools, diagnostics and/or equipment products financed. At December 30, 2023, these finance 
receivables totaled $1,946.1 million with an allowance of $67.8 million recorded against the receivables. Determining the 
proper level of allowance requires management to exercise judgment about the timing, frequency and severity of credit losses 
expected to occur over the life of the contracts. The Company estimates and records an allowance for credit losses over the 
remaining contractual life of their contracts considering collectability, historical loss experience, current conditions and future 
market changes. 

Evaluating the judgments related to the finance receivable allowance for credit losses is subjective and requires auditor 
judgment to effectively evaluate whether management’s judgments were reasonable.

How the Critical Audit Matter Was Addressed in the Audit

Our audit procedures related to the finance receivables allowance for credit losses balance included the following procedures, 
among others:

• We tested the design, implementation and operating effectiveness of management’s controls over the allowance
for credit losses including controls over the completeness and accuracy of underlying data.

• Where appropriate, we assessed the reasonableness of, and evaluated support for, qualitative adjustments based on
market conditions and/or portfolio performance metrics.

• We tested the completeness and accuracy and evaluated the relevance of the key data used as inputs in
management’s allowance for credit losses calculation, including finance receivables balances, recoveries, charge-
offs, portfolio characteristics and other data.

• We tested the mathematical accuracy of the allowance for credit losses and developed an expectation of the
allowance for credit losses and compared it to the recorded balance.

• We evaluated management’s ability to accurately forecast credit losses by performing a retrospective review,
which involved comparing actual credit losses to historical estimates.

/s/ DELOITTE & TOUCHE LLP
Milwaukee, Wisconsin
February 15, 2024

We have served as the Company’s auditor since 2002.
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(Amounts in millions, except per share data) 2023 2022 2021
Net sales $ 4,730.2 $ 4,492.8 $ 4,252.0 
Cost of goods sold (2,381.1) (2,311.7) (2,141.2) 
Gross profit 2,349.1 2,181.1 2,110.8 
Operating expenses (1,309.2) (1,239.9) (1,259.3) 
Operating earnings before financial services 1,039.9 941.2 851.5 

Financial services revenue 378.1 349.7 349.7 
Financial services expenses (107.6) (83.7) (77.7) 
Operating earnings from financial services 270.5 266.0 272.0 

Operating earnings 1,310.4 1,207.2 1,123.5 
Interest expense (49.9) (47.1) (53.1) 
Other income (expense) – net 67.5 42.5 16.5 
Earnings before income taxes and equity earnings 1,328.0 1,202.6 1,086.9 
Income tax expense (293.4) (268.7) (247.0) 
Earnings before equity earnings 1,034.6 933.9 839.9 
Equity earnings, net of tax — — 1.5 
Net earnings 1,034.6 933.9 841.4 
Net earnings attributable to noncontrolling interests (23.5) (22.2) (20.9) 
Net earnings attributable to Snap-on Incorporated $ 1,011.1 $ 911.7 $ 820.5 

Net earnings per share attributable to Snap-on Incorporated:
Basic $ 19.11 $ 17.14 $ 15.22 
Diluted 18.76 16.82 14.92 

Weighted-average shares outstanding:
Basic 52.9 53.2 53.9 
Effect of dilutive securities 1.0 1.0 1.1 
Diluted 53.9 54.2 55.0 

See Notes to Consolidated Financial Statements.

Snap-on Incorporated – Consolidated Statements of Earnings 
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(Amounts in millions) 2023 2022 2021
Comprehensive income (loss):

Net earnings $ 1,034.6 $ 933.9 $ 841.4 
Other comprehensive income (loss):

Foreign currency translation 60.7 (127.4) (69.4) 
Reclassification of foreign currency translation loss from 
sale of equity interest to net earnings — — (1.0) 

Reclassification of cash flow hedges to net earnings (1.6) (1.6) (1.6) 
Defined benefit pension and postretirement plans:

Net prior service costs and credits and unrecognized gain 
(loss) 26.1 (92.8) 85.1 

Income tax benefit (expense) (6.8) 23.8 (18.6) 
Net of tax 19.3 (69.0) 66.5 

Amortization of unrecognized loss and net prior service 
costs included in net periodic benefit cost 0.5 18.1 36.4 

Income tax benefit (0.1) (4.5) (9.0) 
Net of tax 0.4 13.6 27.4 

Total comprehensive income 1,113.4 749.5 863.3 

Comprehensive income attributable to noncontrolling interests (23.5) (22.2) (20.9) 
Comprehensive income attributable to Snap-on Incorporated $ 1,089.9 $ 727.3 $ 842.4 

 See Notes to Consolidated Financial Statements.

Snap-on Incorporated – Consolidated Statements of Comprehensive Income
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Fiscal Year End
(Amounts in millions, except share data) 2023 2022
ASSETS

Current assets:
Cash and cash equivalents $ 1,001.5 $ 757.2 
Trade and other accounts receivable – net 791.3 761.7 
Finance receivables – net 594.1 562.2 
Contract receivables – net 120.8 109.9 
Inventories – net 1,005.9 1,033.1 
Prepaid expenses and other assets 138.4 144.8 

Total current assets 3,652.0 3,368.9 

Property and equipment – net 539.3 512.6 
Operating lease right-of-use assets 74.7 61.5 
Deferred income tax assets 76.0 70.0 
Long-term finance receivables – net 1,284.2 1,170.8 
Long-term contract receivables – net 407.9 383.8 
Goodwill 1,097.4 1,045.3 
Other intangible assets – net 268.9 275.6 
Pension assets 130.5 70.6 
Other assets 14.0 13.7 

Total assets $ 7,544.9 $ 6,972.8 
LIABILITIES AND EQUITY

Current liabilities:
Notes payable $ 15.6 $ 17.2 
Accounts payable 238.0 287.0 
Accrued benefits 64.4 58.6 
Accrued compensation 102.9 98.6 
Franchisee deposits 73.3 73.8 
Other accrued liabilities 447.4 436.4 

Total current liabilities 941.6 971.6 

Long-term debt 1,184.6 1,183.8 
Deferred income tax liabilities 79.2 82.1 
Retiree health care benefits 21.8 23.4 
Pension liabilities 82.3 78.6 
Operating lease liabilities 54.6 44.7 
Other long-term liabilities 87.4 85.1 

Total liabilities 2,451.5 2,469.3 

Commitments and contingencies (Note 15)

Equity
Shareholders’ equity attributable to Snap-on Incorporated:
Preferred stock (authorized 15,000,000 shares of $1 par value; none outstanding) — — 
Common stock (authorized 250,000,000 shares of $1 par value; issued 67,450,999 

and 67,444,966 shares, respectively) 67.5 67.4 
Additional paid-in capital 545.5 499.9 
Retained earnings 6,948.5 6,296.2 
Accumulated other comprehensive loss (449.5) (528.3) 
Treasury stock at cost (14,756,982 and 14,442,386 shares, respectively) (2,040.7) (1,853.9) 

Total shareholders’ equity attributable to Snap-on Incorporated 5,071.3 4,481.3 
Noncontrolling interests 22.1 22.2 

Total equity 5,093.4 4,503.5 
Total liabilities and equity $ 7,544.9 $ 6,972.8 

See Notes to Consolidated Financial Statements.

Snap-on Incorporated – Consolidated Balance Sheets
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Shareholders’ Equity Attributable to Snap-on Incorporated

(Amounts in millions, except share data)
Common

Stock

Additional
Paid-in
Capital

Retained
Earnings

Accumulated
Other

Comprehensive
Loss

Treasury
Stock

Noncontrolling
Interests

Total
Equity

Balance at January 2, 2021 $ 67.4 $ 391.7 $ 5,156.9 $ (365.8) $ (1,425.3) $ 21.7 $ 3,846.6 
Net earnings for 2021 — — 820.5 — — 20.9 841.4 
Other comprehensive income — — — 21.9 — — 21.9 
Cash dividends – $5.11 per share — — (275.8) — — — (275.8) 
Stock compensation plans — 81.0 — — 142.4 — 223.4 
Share repurchases – 1,943,900 shares — — — — (431.3) — (431.3) 
Other — — (1.7) — — (20.7) (22.4) 

Balance at January 1, 2022 67.4 472.7 5,699.9 (343.9) (1,714.2) 21.9 4,203.8 
Net earnings for 2022 — — 911.7 — — 22.2 933.9 
Other comprehensive loss — — — (184.4) — — (184.4) 
Cash dividends – $5.88 per share — — (313.1) — — — (313.1) 
Stock compensation plans — 27.2 — — 58.4 — 85.6 
Share repurchases – 899,000 shares — — — — (198.1) — (198.1) 
Other — — (2.3) — — (21.9) (24.2) 

Balance at December 31, 2022 67.4 499.9 6,296.2 (528.3) (1,853.9) 22.2 4,503.5 
Net earnings for 2023 — — 1,011.1 — — 23.5 1,034.6 
Other comprehensive income — — — 78.8 — — 78.8 
Cash dividends – $6.72 per share — — (355.6) — — — (355.6) 
Stock compensation plans — 45.6 — — 107.9 — 153.5 
Share repurchases – 1,126,000 shares — — — — (294.7) — (294.7) 
Other 0.1 — (3.2) — — (23.6) (26.7) 

Balance at December 30, 2023 $ 67.5 $ 545.5 $ 6,948.5 $ (449.5) $ (2,040.7) $ 22.1 $ 5,093.4 

See Notes to Consolidated Financial Statements.

Snap-on Incorporated – Consolidated Statements of Equity
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(Amounts in millions)   2023 2022 2021
Operating activities:

Net earnings $ 1,034.6 $ 933.9 $ 841.4 
Adjustments to reconcile net earnings to net cash provided (used) by operating 

activities:
Depreciation 72.2 71.5 75.6 
Amortization of other intangible assets 27.1 28.7 29.2 
Provision for losses on finance receivables 57.2 37.7 32.1 
Provision for losses on non-finance receivables 19.2 16.8 16.3 
Stock-based compensation expense 44.7 34.0 41.4 
Deferred income tax provision (benefit) (18.7) (10.3) 8.4 
(Gain) loss on sales of assets (1.0) (3.1) 1.7 

Changes in operating assets and liabilities, net of effects of acquisitions:
Trade and other accounts receivable (45.2) (120.0) (61.4) 
Contract receivables (34.0) (11.8) (3.1) 
Inventories 23.3 (272.1) (75.4) 
Prepaid expenses and other assets 35.1 (6.3) (10.7) 
Accounts payable (48.1) 17.7 56.8 
Accruals and other liabilities (12.2) (41.5) 14.3 

Net cash provided by operating activities 1,154.2 675.2 966.6 

Investing activities:
Additions to finance receivables (1,029.0) (955.8) (878.1) 
Collections of finance receivables 833.5 826.9 854.2 
Capital expenditures (95.0) (84.2) (70.1) 
Acquisitions of businesses, net of cash acquired (42.6) 0.5 (199.7) 
Disposals of property and equipment 2.7 5.1 2.1 
Other (1.4) 1.3 1.2 

Net cash used by investing activities (331.8) (206.2) (290.4) 

Financing activities:
Repayments of long-term debt — — (250.0) 
Net increase (decrease) in other short-term borrowings (1.7) 1.6 3.3 
Cash dividends paid (355.6) (313.1) (275.8) 
Purchases of treasury stock (294.7) (198.1) (431.3) 
Proceeds from stock purchase plan and stock option exercises 113.6 55.0 162.4 
Other (34.5) (30.4) (27.4) 

Net cash used by financing activities (572.9) (485.0) (818.8) 

Effect of exchange rate changes on cash and cash equivalents (5.2) (6.8) (0.8) 
Increase (decrease) in cash and cash equivalents 244.3 (22.8) (143.4) 
Cash and cash equivalents at beginning of year 757.2 780.0 923.4 
Cash and cash equivalents at end of year $ 1,001.5 $ 757.2 $ 780.0 

Supplemental cash flow disclosures:
Cash paid for interest $ (44.5) $ (44.7) $ (55.9) 
Net cash paid for income taxes (300.9) (261.2) (249.0) 

See Notes to Consolidated Financial Statements.

Snap-on Incorporated – Consolidated Statements of Cash Flows
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Note 1: Summary of Accounting Policies

Principles of consolidation and presentation: The Consolidated Financial Statements include the accounts of Snap-on 
Incorporated and its wholly-owned and majority-owned subsidiaries (collectively, “Snap-on” or “the company”). The 
Consolidated Financial Statements do not include the accounts of the company’s independent franchisees. Snap-on’s 
Consolidated Financial Statements are prepared in conformity with generally accepted accounting principles in the United 
States of America (“GAAP”). Intercompany accounts and transactions have been eliminated.

Fiscal year accounting period: Snap-on’s fiscal year ends on the Saturday that is on or nearest to December 31. The 2023 
fiscal year ended on December 30, 2023 (“2023”), the 2022 fiscal year ended on December 31, 2022 (“2022”), and the 2021 
fiscal year ended on January 1, 2022 (“2021”). The 2023, 2022 and 2021 fiscal years each contained 52 weeks of operating 
results.

Use of estimates: The preparation of financial statements in conformity with GAAP requires management to make estimates 
and assumptions that affect the reported amounts of assets and liabilities, the disclosure of contingent assets and liabilities at the 
date of the financial statements, and the reported amounts of revenues and expenses during the reporting period. Actual results 
could differ from those estimates.

Financial instruments: The fair value of the company’s derivative financial instruments is generally determined using quoted 
prices in active markets for similar assets and liabilities. The carrying value of the company’s non-derivative financial 
instruments either approximates fair value, due to their short-term nature, or the amount disclosed for fair value is based upon a 
discounted cash flow analysis or quoted market values. See Note 10 for additional information on financial instruments.

Revenue recognition: Snap-on recognizes revenue from the sale of tools, diagnostics, equipment, and related services based on 
when control of the product passes to the customer or the service is provided and is recognized at an amount that reflects the 
consideration expected to be received in exchange for such goods or services. See Note 2 for information on revenue 
recognition.

Financial services revenue: Snap-on generates revenue from various financing programs that include: (i) installment sales and 
lease contracts arising from franchisees’ customers and Snap-on customers who require financing for the purchase or lease of 
tools, diagnostics, and equipment products on an extended-term payment plan; and (ii) business and vehicle loans and leases to 
franchisees. These financing programs are offered through Snap-on’s wholly owned finance subsidiaries. Financial services 
revenue consists primarily of interest income on finance and contract receivables and is recognized over the life of the 
underlying contracts, with interest computed primarily on the average daily balances of the underlying contracts.

The decision to finance through Snap-on or another financing source is solely at the election of the customer. When assessing 
customers for potential financing, Snap-on considers various factors regarding ability to pay, including the customers’ financial 
condition, past payment experience, and credit bureau and proprietary Snap-on credit model information, as well as the value of 
the underlying collateral. For finance and contract receivables, Snap-on assesses quantitative and qualitative factors through the 
use of credit quality indicators consisting primarily of collection experience and related internal metrics. Delinquency is the 
primary indicator of credit quality for finance and contract receivables. Snap-on conducts monthly reviews of credit and 
collection performance for both the finance and contract receivable portfolios, focusing on data such as delinquency trends, 
nonaccrual receivables, and write-off and recovery activity. 

Financial services lease arrangements: Snap-on accounts for its financial services leases as sales-type leases. The company 
recognizes the net investment in the lease as the present value of the lease payments not yet received plus the present value of 
the unguaranteed residual value, using the interest rate implicit in the lease. The difference between the undiscounted lease 
payments received over the lease term and the related net investment in the lease is reported as unearned finance charges. 
Unearned finance charges are amortized to income over the life of the contract. The default covenants included in the lease 
arrangements are usual and customary, consistent with industry practice, and do not impact the lease classification. Except in 
circumstances where the company has concluded that a lessee’s financial condition has deteriorated, the other default covenants 
under Snap-on’s lease arrangements are objectively determinable. See Notes 4 and 16 for additional information on finance and 
contract receivables and lessor accounting. 

Research and engineering: Snap-on incurred research and engineering costs of $64.7 million, $60.1 million and $61.1 million 
in 2023, 2022 and 2021, respectively. Research and engineering costs are included in “Operating expenses” on the 
accompanying Consolidated Statements of Earnings.

Notes to Consolidated Financial Statements
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Internally developed software: Costs incurred in the development of software that will ultimately be sold are capitalized from 
the time technological feasibility has been attained and capitalization ceases when the related product is ready for general 
release. During 2023, 2022 and 2021, Snap-on capitalized $11.0 million, $10.2 million and $10.9 million, respectively, of such 
costs. Amortization of capitalized software development costs, which is included in “Cost of goods sold” on the accompanying 
Consolidated Statements of Earnings, was $10.5 million in 2023, $11.6 million in 2022 and $11.4 million in 2021. Unamortized 
capitalized software development costs of $43.1 million as of 2023 year end and $42.4 million as of 2022 year end are included 
in “Other intangible assets – net” on the accompanying Consolidated Balance Sheets.

Internal-use software: Costs that are incurred in creating software solutions and enhancements to those solutions are 
capitalized only for the application development stage of the project.

Shipping and handling: Amounts billed to customers for shipping and handling are included as a component of sales. Costs 
incurred by Snap-on for shipping and handling are included as a component of cost of goods sold when the costs relate to 
manufacturing activities. In 2023, 2022 and 2021, Snap-on incurred shipping and handling charges of $72.0 million, $77.6 
million and $69.9 million, respectively, that were recorded in “Cost of goods sold” on the accompanying Consolidated 
Statements of Earnings. Shipping and handling costs incurred in conjunction with selling or distribution activities are included 
as a component of operating expenses. Shipping and handling charges were $107.8 million in 2023, $104.9 million in 2022 and 
$100.9 million in 2021; these charges were recorded in “Operating expenses” on the accompanying Consolidated Statements of 
Earnings.

Advertising and promotion: Production costs of future media advertising are deferred until the advertising occurs. All other 
advertising and promotion costs are expensed when incurred. For 2023, 2022 and 2021, advertising and promotion expenses 
totaled $44.5 million, $39.3 million and $33.2 million, respectively. Advertising and promotion costs are included in 
“Operating expenses” on the accompanying Consolidated Statements of Earnings.

Warranties: Snap-on provides product warranties for specific product lines and accrues for estimated future warranty costs in 
the period in which the sale is recorded. See Notes 2 and 15 for information on warranties.

Foreign currency: The financial statements of Snap-on’s foreign subsidiaries are translated into U.S. dollars. Assets and 
liabilities of foreign subsidiaries are translated at current rates of exchange, and income and expense items are translated at the 
average exchange rates for the period. The resulting translation adjustments are recorded directly into “Accumulated other 
comprehensive loss” on the accompanying Consolidated Balance Sheets. Foreign exchange transactions, net of foreign currency 
hedges, resulted in pretax losses of $11.0 million, $7.5 million and $1.2 million in 2023, 2022 and 2021, respectively. Foreign 
exchange transaction gains and losses are reported in “Other income (expense) – net” on the accompanying Consolidated 
Statements of Earnings.

Income taxes: Current tax assets and liabilities are based upon an estimate of taxes refundable or payable for each of the 
jurisdictions in which the company is subject to tax. In the ordinary course of business, there is inherent uncertainty in 
quantifying income tax positions. Snap-on assesses income tax positions and records tax benefits for all years subject to 
examination based upon management’s evaluation of the facts, circumstances and information available at the reporting dates. 
For those tax positions where it is more-likely-than-not that a tax benefit will be sustained, Snap-on records the largest amount 
of tax benefit with a greater than 50% likelihood of being realized upon ultimate settlement with a taxing authority that has full 
knowledge of all relevant information. For those income tax positions where it is not more-likely-than-not that a tax benefit will 
be sustained, no tax benefit is recognized in the financial statements. When applicable, associated interest and penalties are 
recognized as a component of income tax expense. Accrued interest and penalties are included within the related tax asset or 
liability on the accompanying Consolidated Balance Sheets.

Deferred income taxes are provided for temporary differences arising from differences in bases of assets and liabilities for tax 
and financial reporting purposes. Deferred income taxes are recorded on temporary differences using enacted tax rates in effect 
for the year in which the temporary differences are expected to reverse. The effect of a change in tax rates on deferred tax assets 
and liabilities is recognized in income in the period that includes the enactment date. Deferred tax assets are reduced by a 
valuation allowance when, in the opinion of management, it is more-likely-than-not that some portion or all of the deferred tax 
assets will not be realized. See Note 8 for additional information on income taxes.
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Per share data: Basic earnings per share calculations were computed by dividing net earnings attributable to Snap-on 
Incorporated by the corresponding weighted-average number of common shares outstanding for the period. The dilutive effect 
of the potential exercise of outstanding stock options and stock-settled stock appreciation rights (“SARs”) to purchase common 
shares is calculated using the treasury stock method. As of December 30, 2023, December 31, 2022, and January 1, 2022 there 
were no awards outstanding that were anti-dilutive. Performance-based equity awards are included in the diluted earnings per 
share calculation based on the attainment of the applicable performance metrics to date. Snap-on had dilutive securities totaling 
1,060,072 shares, 945,250 shares and 1,058,553 shares, as of the end of 2023, 2022 and 2021, respectively. See Note 13 for 
additional information on equity awards.

Stock-based compensation: Snap-on recognizes the cost of employee services in exchange for awards of equity instruments 
based on the grant date fair value of those awards. That cost, based on the estimated number of awards that are expected to vest, 
is recognized on a straight-line basis over the period during which the employee is required to provide the service in exchange 
for the award. No compensation cost is recognized for awards for which employees do not render the requisite service. The 
grant date fair value of employee stock options and similar instruments is estimated using the Black-Scholes valuation model.

The Black-Scholes valuation model requires the input of subjective assumptions, including the expected life of the stock-based 
award and stock price volatility. The assumptions used are management’s best estimates, but the estimates involve inherent 
uncertainties and the application of management judgment. As a result, if other assumptions had been used, the recorded stock-
based compensation expense could have been materially different from that depicted in the financial statements. See Note 13 
for additional information on stock-based compensation.

Derivatives: Snap-on may utilize derivative financial instruments, including foreign currency forward contracts, interest rate 
swap agreements, treasury lock agreements and prepaid equity forward agreements to manage its exposures to foreign currency 
exchange rate risks, interest rate risks, and market risk associated with the stock-based portion of its deferred compensation 
plans. Snap-on accounts for its derivative instruments at fair value. Snap-on does not use financial instruments for speculative 
or trading purposes. See Note 10 for additional information on derivatives.

Cash equivalents: Snap-on considers all highly liquid investments with an original maturity of three months or less to be cash 
equivalents. Cash and cash equivalents consisted of investments in money market funds and bank deposits at December 30, 
2023 and December 31, 2022.

Receivables and allowances for credit losses: All trade, finance and contract receivables are reported on the Consolidated 
Balance Sheets at their amortized cost adjusted for any write-offs and net of allowances for credit losses. The amortized costs 
for finance and contract receivables is the amount originated adjusted for applicable accrued interest and net of deferred fees or 
costs, net of collections and write-offs.

Snap-on maintains allowances for credit losses, which represent an estimate of expected credit losses over the remaining 
contractual life of its receivables considering current conditions and supportable forecasts when appropriate. The estimate is a 
result of the company’s ongoing assessments and evaluations of collectability, historical loss experience, and future 
expectations in estimating credit losses in each of its receivable portfolios (trade, finance and contract receivables). For trade 
receivables, Snap-on uses historical loss experience rates by portfolio and applies them to a related aging analysis while also 
considering customer and/or economic risk where appropriate. Snap-on uses a vintage loss experience methodology for finance 
receivables. For contract receivables, Snap-on primarily uses a Weighted-Average Remaining Maturity (“WARM”) 
methodology. Determination of the proper amount of allowances by portfolio requires management to exercise judgment about 
the timing, frequency and severity of credit losses that could materially affect the provision for credit losses and, as a result, net 
earnings. The allowances take into consideration numerous quantitative and qualitative factors that include receivable type, 
historical loss experience, delinquency trends, collection experience, current conditions, supportable forecasts, when 
appropriate, and credit risk characteristics. 

Snap-on evaluates the credit risk of the customer when extending credit based on a combination of various financial and 
qualitative factors that may affect its customers’ ability to pay. These factors may include the customer’s financial condition, 
past payment experience, and credit bureau and proprietary Snap-on credit model information, as well as the value of the 
underlying collateral.
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Management performs detailed reviews of its receivables on a monthly and/or quarterly basis to assess the adequacy of the 
allowances and to determine if any impairment has occurred. Monthly reviews of credit and collection performance are 
conducted for both its finance and contract receivable portfolios focusing on data such as delinquency trends, non-performing 
assets, and write-off and recovery activity. These reviews allow for the formulation of collection strategies and potential 
collection policy modifications in response to changing risk profiles in the finance and contract receivable portfolios. A 
receivable generally has credit losses when it is expected that all amounts related to the receivable will not be collected 
according to the contractual terms of the agreement. Amounts determined to be uncollectable are charged directly against the 
allowances, while amounts recovered on previously written off accounts increase the allowances. For both finance and contract 
receivables, write-offs include the uncollectable principal amount of the receivable as well as the uncollectable accrued interest 
and fees, net of repossessions. For finance receivables only, write-offs are partially offset by recourse from franchisees. 
Recovered interest and fees previously written off are recorded through the allowances for credit losses and increase the 
allowances.

Absent a repossession, finance receivables are generally written off when an account becomes 120 days past due. Repossessed 
accounts are typically written off within 60 days of asset repossession. Contract receivables related to equipment leases are 
generally written off when an account becomes 150 days past due, while contract receivables related to franchise finance and 
van leases are generally written off no later than when the receivable becomes 180 days past the asset return date. For finance 
and contract receivables, customer bankruptcies are generally written off upon notification that the associated debt is not being 
reaffirmed or, in any event, no later than when the receivable becomes 180 days past due. Changes to the allowances for credit 
losses are maintained through adjustments to the provisions for credit losses.

Actual amounts as of the balance sheet dates may be materially different than the amounts reported in future periods due to the 
uncertainty in the estimation process. Also, future amounts could differ materially from those estimates due to changes in 
circumstances after the balance sheet date.

Snap-on does not believe that its trade, finance or contract receivables represent significant concentrations of credit risk because 
of the diversified portfolio of individual customers and geographical areas. See Note 4 for additional information on receivables 
and allowances for credit losses.

Other accrued liabilities: Supplemental balance sheet information for “Other accrued liabilities” as of 2023 and 2022 year end 
is as follows:

(Amounts in millions) 2023 2022
Income taxes $ 35.3 $ 33.4 
Operating lease liabilities 23.8 19.4 
Deferred subscription revenue 58.4 57.1 
Accrued new tool return 59.1 53.9 
Accrued property, payroll and other taxes 31.2 27.7 
Accrued selling and promotion expense 37.2 37.7 
Other 202.4 207.2 
Total other accrued liabilities $ 447.4 $ 436.4 

Inventories: Snap-on values its inventory at the lower of cost or net realizable value and adjusts for the value of inventory that 
is estimated to be excess, obsolete or otherwise unmarketable. Snap-on records allowances for excess and obsolete inventory 
based on historical and estimated future demand and market conditions. Allowances for raw materials are largely based on an 
analysis of raw material age and actual physical inspection of raw material for fitness for use. As part of evaluating the 
adequacy of allowances for work-in-progress and finished goods, management reviews individual product stock-keeping units 
(SKUs) by product category and product life cycle. Cost adjustments for each product category/product life-cycle state are 
generally established and maintained based on a combination of historical experience, forecasted sales and promotions, 
technological obsolescence, inventory age and other actual known conditions and circumstances. Should actual product 
marketability and raw material fitness for use be affected by conditions that are different from management estimates, further 
adjustments to inventory allowances may be required.
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Snap-on adopted the “last-in, first-out” (“LIFO”) inventory valuation method in 1973 for its U.S. locations. Snap-on’s U.S. 
inventories accounted for on a LIFO basis consist of purchased product and inventory manufactured at the company’s heritage 
U.S. manufacturing facilities (primarily hand tools and tool storage). Since the 1990s, the company has used the “first-in, first-
out” (“FIFO”) inventory valuation methodology for acquisitions; the company does not adopt the LIFO inventory valuation 
methodology for new acquisitions. See Note 5 for additional information on inventories.

Property and equipment: Property and equipment is stated at cost less accumulated depreciation and amortization. 
Depreciation and amortization are provided on a straight-line basis over estimated useful lives. Major repairs that extend the 
useful life of an asset are capitalized, while routine maintenance and repairs are expensed as incurred. Capitalized software 
included in property and equipment reflects costs related to internally developed or purchased software for internal use and is 
amortized on a straight-line basis over their estimated useful lives. Long-lived assets, including operating lease right-of-use 
assets, are evaluated for impairment when events or circumstances indicate that the carrying amount of the long-lived asset may 
not be recoverable. See Note 6 for additional information on property and equipment.

Goodwill and other intangible assets: Goodwill and other indefinite-lived assets are tested for impairment annually or more 
frequently if events or changes in circumstances indicate that the assets might be impaired. Annual impairment tests are 
performed by the company in the second quarter of each year using information available as of April month end. Snap-on 
evaluates the existence of goodwill and indefinite-lived intangible asset impairment on the basis of whether the assets are fully 
recoverable from projected, discounted cash flows of the related reportable unit or asset. Intangible assets with finite lives are 
amortized over their estimated useful lives using the straight-line method. Intangible assets with finite lives are evaluated for 
impairment when events or circumstances indicate that the carrying amount of the intangible asset may not be recoverable. See 
Note 7 for additional information on goodwill and other intangible assets.

New accounting standards: On January 1, 2023, the beginning of Snap-on’s 2023 fiscal year, the company adopted ASU No. 
2022-02, Financial Instruments – Credit Losses (Topic 326): Troubled Debt Restructurings and Vintage Disclosures, which 
requires enhanced disclosure of certain loan refinancings and restructurings by creditors when a borrower is experiencing 
financial difficulty and eliminates certain current recognition and measurement accounting guidance. This ASU also requires 
the disclosure of current-period gross write-offs by year of origination for financing receivables and net investments in leases. 
The adoption of this ASU did not have a significant impact on Snap-on’s Consolidated Financial Statements.

In November 2023, the FASB issued ASU No. 2023-07, Segment Reporting (Topic 280): Improvements to Reportable Segment 
Disclosures, which requires the disclosure of additional segment information. ASU No. 2023-07 is effective for fiscal years 
beginning after December 15, 2023, and interim periods within fiscal years beginning after December 15, 2024; this ASU 
allows for early adoption. The adoption of this ASU is not expected to have a material impact on Snap-on’s Consolidated 
Financial Statements.

In December 2023, the FASB issued ASU No. 2023-09, Income Taxes (Topic 740): Improvements to Income Tax Disclosures, 
which requires disaggregated information about a reporting entity’s effective tax rate reconciliation as well as information on 
income taxes paid. ASU No. 2023-09 is effective for annual periods beginning after December 15, 2024. The guidance is to be 
applied on a prospective basis with the option to apply the standard retrospectively; this ASU allows for early adoption. The 
adoption of this ASU is not expected to have a material impact on Snap-on’s Consolidated Financial Statements.

Note 2: Revenue Recognition

Snap-on recognizes revenue from the sale of tools, diagnostics, equipment, and related services based on when control of the 
product passes to the customer or the service is provided and is recognized at an amount that reflects the consideration expected 
to be received in exchange for such goods or services.
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Revenue disaggregation

The following table shows the consolidated revenues by revenue source:

(Amounts in millions) 2023 2022
Revenue from contracts with customers $ 4,703.2 $ 4,468.6 
Other revenues 27.0 24.2 
Total net sales 4,730.2 4,492.8 
Financial services revenue 378.1 349.7 
Total revenues $ 5,108.3 $ 4,842.5 

Snap-on evaluates the performance of its operating segments based on segment revenues and segment operating earnings. The 
Snap-on Tools Group segment revenues include external net sales, while the Commercial & Industrial Group and the Repair 
Systems & Information Group segment revenues include both external and intersegment net sales. Snap-on accounts for both 
intersegment net sales and transfers based primarily on standard costs with reasonable mark-ups established between the 
segments. Intersegment amounts are eliminated to arrive at Snap-on’s consolidated financial results.

The following table represents external net sales disaggregated by geography, based on the customers’ billing addresses:

2023
Commercial & Snap-on Repair Systems

Industrial Tools & Information Financial Snap-on
(Amounts in millions) Group Group Group Services Eliminations Incorporated
Net sales:
  North America* $ 580.5 $ 1,839.2 $ 1,146.5 $ — $ — $ 3,566.2 
  Europe 295.7 149.7 243.5 — — 688.9 
  All other 269.4 99.9 105.8 — — 475.1 
External net sales 1,145.6 2,088.8 1,495.8 — — 4,730.2 
Intersegment net sales 312.7 — 285.4 — (598.1) — 
Total net sales 1,458.3 2,088.8 1,781.2 — (598.1) 4,730.2 
Financial services revenue — — — 378.1 — 378.1 
Total revenue $ 1,458.3 $ 2,088.8 $ 1,781.2 $ 378.1 $ (598.1) $ 5,108.3 

2022
Commercial & Snap-on Repair Systems

Industrial Tools & Information Financial Snap-on
(Amounts in millions) Group Group Group Services Eliminations Incorporated
Net sales:
  North America* $ 498.3 $ 1,840.3 $ 1,046.1 $ — $ — $ 3,384.7 
  Europe 284.9 137.9 227.5 — — 650.3 
  All other 275.1 93.8 88.9 — — 457.8 
External net sales 1,058.3 2,072.0 1,362.5 — — 4,492.8 
Intersegment net sales 340.9 — 304.4 — (645.3) — 
Total net sales 1,399.2 2,072.0 1,666.9 — (645.3) 4,492.8 
Financial services revenue — — — 349.7 — 349.7 
Total revenue $ 1,399.2 $ 2,072.0 $ 1,666.9 $ 349.7 $ (645.3) $ 4,842.5 

* North America is comprised of the United States, Canada and Mexico.
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The following table represents external net sales disaggregated by customer type:

2023
Commercial & Snap-on Repair Systems

Industrial Tools & Information Financial Snap-on
(Amounts in millions) Group Group Group Services Eliminations Incorporated
Net sales:
  Vehicle service professionals $ 82.5 $ 2,088.8 $ 1,495.8 $ — $ — $ 3,667.1 
  All other professionals 1,063.1 — — — — 1,063.1 
External net sales 1,145.6 2,088.8 1,495.8 — — 4,730.2 
Intersegment net sales 312.7 — 285.4 — (598.1) — 
Total net sales 1,458.3 2,088.8 1,781.2 — (598.1) 4,730.2 
Financial services revenue — — — 378.1 — 378.1 
Total revenue $ 1,458.3 $ 2,088.8 $ 1,781.2 $ 378.1 $ (598.1) $ 5,108.3 

2022
Commercial & Snap-on Repair Systems

Industrial Tools & Information Financial Snap-on
(Amounts in millions) Group Group Group Services Eliminations Incorporated
Net sales:

Vehicle service professionals $ 90.8 $ 2,072.0 $ 1,362.5 $ — $ — $ 3,525.3 
All other professionals 967.5 — — — — 967.5 

External net sales 1,058.3 2,072.0 1,362.5 — — 4,492.8 
Intersegment net sales 340.9 — 304.4 — (645.3) — 
Total net sales 1,399.2 2,072.0 1,666.9 — (645.3) 4,492.8 
Financial services revenue — — — 349.7 — 349.7 
Total revenue $ 1,399.2 $ 2,072.0 $ 1,666.9 $ 349.7 $ (645.3) $ 4,842.5 

Nature of goods and services: Snap-on derives net sales from a broad line of products and complementary services that are 
grouped into three categories: (i) tools; (ii) diagnostics, information and management systems; and (iii) equipment. The tools 
product category includes hand tools, power tools, tool storage products and other similar products. The diagnostics, 
information and management systems product category includes handheld and computer-based diagnostic products, service and 
repair information products, diagnostic software solutions, electronic parts catalogs, business management systems and 
services, point-of-sale systems, integrated systems for vehicle service shops, original equipment manufacturer (“OEM”) 
purchasing facilitation services, and warranty management systems and analytics to help OEM dealership service and repair 
shops (“OEM dealerships”) manage and track performance. The equipment product category includes solutions for the service 
of vehicles and industrial equipment. Snap-on supports the sale of its diagnostics and vehicle service shop equipment by 
offering training programs as well as after-sales support to its customers. Through its financial services businesses, Snap-on 
derives revenue from various financing programs designed to facilitate the sales of its products and support its franchise 
business.

Approximately 90% of Snap-on’s net sales are products sold at a point in time through ship-and-bill performance obligations 
that also include repair services. The remaining sales revenue is earned over time primarily for software subscriptions, other 
subscription service agreements and extended warranty programs.

Snap-on enters into contracts related to the selling of tools, diagnostics, repair information, equipment and related services. At 
contract inception, an assessment of the goods and services promised in the contracts with customers is performed and a 
performance obligation is identified for each distinct promise to transfer to the customer a good or service (or bundle of goods 
or services). To identify the performance obligations, Snap-on considers all of the goods or services promised in the contract 
regardless of whether they are explicitly stated or are implied by customary business practices. Contracts with customers are 
comprised of customer purchase orders, invoices and written contracts.
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For certain performance obligations related to software subscriptions, extended warranty and other subscription agreements that 
are settled over time, Snap-on has elected not to disclose the value of unsatisfied performance obligations for: (i) contracts that 
have an original expected length of one year or less; (ii) contracts where revenue is recognized as invoiced; and (iii) contracts 
with variable consideration related to unsatisfied performance obligations. The remaining duration of these unsatisfied 
performance obligations range from one month up to 60 months. Snap-on had approximately $185.0 million of long-term 
contracts that have fixed consideration that extends beyond one year as of December 30, 2023. Snap-on expects to recognize 
approximately 75% of these contracts as revenue by the end of fiscal 2025, an additional 20% by the end of fiscal 2027 and the 
balance thereafter.

Snap-on typically expenses incremental direct costs of obtaining a contract (sales commissions) when incurred because the 
amortization period is generally 12 months or less. Capitalized long-term contract costs are not significant. Contract costs are 
expensed or amortized in “Operating expenses” on the accompanying Consolidated Statements of Earnings.

When performance obligations are satisfied: For performance obligations related to the majority of ship-and-bill products, 
including repair services contracts, control transfers at a point in time when title transfers upon shipment of the product to the 
customer, and for some sales, control transfers when title is transferred at time of receipt by customer. Once a product or 
repaired product has shipped or has been delivered, the customer is able to direct the use of, and obtain substantially all of the 
remaining benefits from the asset, revenue is recognized. Snap-on considers control to have transferred upon shipment or 
delivery when Snap-on has a present right to payment, the customer has legal title to the asset, Snap-on has transferred physical 
possession of the asset, and the customer has significant risk and rewards of ownership of the asset.

For performance obligations related to software subscriptions, extended warranties and other subscription agreements, Snap-on 
transfers control and recognizes revenue over time on a ratable basis using a time-based output method. The performance 
obligations are typically satisfied as services are rendered on a straight-line basis over the contract term, which is generally for 
12 months but can be for a term up to 60 months.

Significant payment terms: For ship-and-bill type contracts with customers, the contract states the final terms of the sale, 
including the description, quantity, and price of each product or service purchased. Payment terms are typically due upon 
delivery or up to 30 days after delivery but can range up to 120 days after delivery.

For subscription contracts, payment terms are in advance or in arrears of services on a monthly, quarterly or annual basis over 
the contract term, which is generally for 12 months but can be for a term up to 60 months depending on the product or service. 
The customer typically agrees to a stated rate and price in the contract that does not vary over the contract term. In some cases, 
customers prepay for their licenses, or in other cases, pay on a monthly or quarterly basis. When the timing of the payment 
made by the customer precedes the delivery of the performance obligation, a contract liability is recognized.

Variable consideration: In some cases, the nature of Snap-on’s contracts give rise to variable consideration, including rebates, 
credits, allowances for returns or other similar items that generally decrease the transaction price. These variable amounts 
generally are credited to the customer, based on achieving certain levels of sales activity, product returns and making payments 
within specific terms.

In the normal course of business, Snap-on allows franchisees to return product per the provisions in the franchise agreement 
that allow for the return of product in a saleable condition. For other customers, product returns are generally not accepted 
unless the item is defective as manufactured. Where applicable, Snap-on establishes provisions for estimated sales returns. 
Estimated product returns are recorded as a reduction in reported revenues at the time of sale based upon historical product 
return experience and is adjusted for known trends to arrive at the amount of consideration that Snap-on expects to receive. 

Variable consideration is estimated at the most likely amount that is expected to be earned. Estimated amounts are included in 
the transaction price to the extent it is probable that a significant reversal of cumulative revenue recognized will not occur when 
the uncertainty associated with the variable consideration is resolved. Estimates of variable consideration and determination of 
whether to include estimated amounts in the transaction price are based largely on an assessment of the anticipated performance 
and all information (historical, current and forecasted) that is reasonably available.

Warranties: Snap-on allows customers to return product when the product is defective as manufactured. Where applicable, 
Snap-on establishes provisions for estimated warranties. Estimated product warranties are provided for specific product lines 
and Snap-on accrues for estimated future warranty cost in the period in which the sale is recorded. The costs are included in 
“Cost of goods sold” on the accompanying Consolidated Statements of Earnings. Snap-on calculates its accrual requirements 
based on historic warranty loss experience that is periodically adjusted for recent actual experience, including the timing of 
claims during the warranty period and actual costs incurred. Snap-on does not typically provide customers with the right to a 
refund.
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Contract liabilities: Contract liabilities are recorded when cash payments are received in advance of Snap-on’s performance. 
The timing of payment is typically on a monthly, quarterly or annual basis. The balance of total contract liabilities was $63.3 
million at both December 30, 2023, and December 31, 2022. The current portion of contract liabilities is included in “Other 
accrued liabilities” and the non-current portion of such liabilities is included in “Other long-term liabilities” on the 
accompanying Consolidated Balance Sheets. In 2023, Snap-on recognized revenue of $56.5 million that was included in the 
contract liability balance at December 31, 2022, which was primarily from the amortization of software subscriptions, extended 
warranties and other subscription agreements.

Franchise fee revenue, including nominal, non-refundable initial fees, is recognized upon the granting of a franchise, which is 
when the company has performed substantially all initial services required by the franchise agreement. Franchise fee revenue 
also includes ongoing monthly fees (primarily for sales and business training as well as marketing and product promotion 
programs) that are recognized as the fees are earned. Franchise fee revenue in 2023, 2022 and 2021 totaled $18.7 million, $18.4 
million and $17.3 million, respectively.

Note 3: Acquisitions

On November 20, 2023, Snap-on acquired certain assets of SAVTEQ, Inc. (“SAVTEQ”) for a cash purchase price of 
$3.0 million. SAVTEQ, based in Lexington, Kentucky, provides precise non-contact measuring capabilities. In fiscal 2023, the 
company completed the purchase accounting valuations for the acquired net assets of SAVTEQ. The $1.7 million excess of the 
purchase price over the fair value of the net assets acquired was recorded in “Goodwill” on the accompanying Consolidated 
Balance Sheets. The goodwill will be deductible for tax purposes.

On November 1, 2023, Snap-on acquired Mountz, Inc. (“Mountz”) for a cash purchase price of $39.6 million. Mountz, based in 
San Jose, California, is a leading developer, manufacturer and marketer of high-precision torque tools, including measurement, 
calibration and documentation products. The company anticipates completing the purchase accounting for the acquired net 
assets of Mountz, including intangible assets, in the first half of 2024. The presentation of Mountz in the accompanying 
Consolidated Financial Statements has been prepared on a preliminary basis and changes to allocations may occur as fair value 
estimates of the acquired net assets are determined. On a preliminary basis, the $33.0 million excess of the purchase price over 
the net assets acquired was recorded in “Goodwill” on the accompanying Consolidated Balance Sheets. The company does not 
expect that the goodwill will be deductible for tax purposes. 

On August 1, 2021, Snap-on acquired AutoCrib EMEA GmbH (“AutoCrib Germany”), a former independent distributor, for a 
cash purchase price of $4.4 million (or $4.2 million, net of cash acquired). AutoCrib Germany, based in Hamburg, Germany, 
distributes asset and tool control solutions for a variety of aerospace, automotive, military, natural resources and general 
industry operations. In fiscal 2022, the company completed the purchase accounting valuations for the acquired net assets of 
AutoCrib Germany. The $3.3 million excess of the purchase price over the fair value of the net assets acquired was recorded in 
“Goodwill” on the accompanying Consolidated Balance Sheets.

On July 1, 2021, Snap-on exchanged its 35% equity interest in Deville S.A., valued at $21.8 million, for 100% ownership of 
Secateurs Pradines (“Pradines”), a wholly owned subsidiary of Deville S.A. with a fair value of $20.2 million (or $15.7 million, 
net of cash acquired), which reflects a $0.5 million purchase accounting adjustment finalized in fiscal 2022, and cash of $1.6 
million. Pradines, located in Bauge-en-Anjou, France, designs and manufactures horticultural hand tools for professionals and 
individuals. In fiscal 2022, the company completed the purchase accounting valuations for the acquired net assets of Pradines. 
The $10.2 million excess of the purchase price over the fair value of net assets acquired was recorded in “Goodwill” in the 
accompanying Consolidated Balance Sheets. Snap-on previously accounted for Deville S.A. as an equity method investment.

On February 26, 2021, Snap-on acquired Dealer-FX Group, Inc. (“Dealer-FX”) for a cash purchase price of $200.1 million (or 
$200.0 million, net of cash acquired). Dealer-FX, based in Markham, Ontario, is a leading developer, marketer and provider of 
service-operations software solutions for automotive OEM customers and their dealers. Dealer-FX specializes in software as a 
service (SaaS) management systems, communications platforms, extensive data integrations, and offers a digitalized solution 
that increases productivity and enhances the vehicle owners’ experience. In fiscal 2022, the company completed the purchase 
accounting valuations for the acquired net assets of Dealer-FX, and recorded $32.6 million of net deferred tax changes. The 
$118.2 million excess of the purchase price over the fair value of the net assets acquired was recorded in “Goodwill” on the 
accompanying Consolidated Balance Sheets.

For segment reporting purposes, the results of operations and assets of SAVTEQ and Dealer-FX have been included in the 
Repair Systems & Information Group since the respective acquisition dates, and the results of operations and assets of Mountz, 
AutoCrib Germany and Pradines have been included in the Commercial & Industrial Group since the respective acquisition 
dates.
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Pro forma financial information has not been presented for any of these acquisitions as the net effects, individually and 
collectively, were neither significant nor material to Snap-on’s results of operations or financial position. See Note 7 for 
additional information on goodwill and other intangible assets.

Note 4: Receivables

Trade and other accounts receivable: Snap-on’s trade and other accounts receivable primarily arise from the sale of tools, 
diagnostics, and equipment products to a broad range of industrial and commercial customers and to Snap-on’s independent 
franchise van channel with payment terms generally ranging from 30 to 120 days.

The components of Snap-on’s trade and other accounts receivable as of 2023 and 2022 year end are as follows:

(Amounts in millions) 2023 2022
Trade and other accounts receivable $ 826.2 $ 792.8 
Allowances for credit losses (34.9) (31.1) 
Total trade and other accounts receivable – net $ 791.3 $ 761.7 

The following is a rollforward of the allowances for credit losses related to trade and other accounts receivable for 2023 and 
2022: 

(Amounts in millions) 2023 2022
Allowances for credit losses:
Beginning of year $ 31.1 $ 27.3 

Provision for credit losses 17.3 16.3 
Charge-offs (14.2) (11.8) 
Recoveries 0.2 — 
Currency translation 0.5 (0.7) 

End of year $ 34.9 $ 31.1 

Finance and contract receivables: Snap-on Credit LLC (“SOC”), the company’s financial services operation in the United 
States, originates extended-term finance and contract receivables on sales of Snap-on’s products sold through the U.S. 
franchisee network and to certain other customers of Snap-on; Snap-on’s foreign finance subsidiaries provide similar financing 
internationally. Interest income on finance and contract receivables is included in “Financial services revenue” on the 
accompanying Consolidated Statements of Earnings.

Finance receivables are comprised of extended-term payment contracts to both technicians and independent shop owners (i.e., 
franchisees’ customers) to enable them to purchase tools, diagnostics, and equipment products on an extended-term payment 
plan, with average payment terms of approximately four years. 

Contract receivables, with payment terms of up to 10 years, are comprised of extended-term payment contracts to a broad base 
of customers worldwide, including shop owners, both independents and national chains, for their purchase of tools, diagnostics, 
and equipment products, as well as extended-term contracts to franchisees to meet a number of financing needs, including 
working capital loans, loans to enable new franchisees to fund the purchase of the franchise and van leases, or the expansion of 
an existing franchise. Finance and contract receivables are generally secured by the underlying tools, diagnostics and/or 
equipment products financed and, for contracts to franchisees, other franchisee assets.
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The components of Snap-on’s current finance and contract receivables as of 2023 and 2022 year end are as follows:

(Amounts in millions) 2023 2022
Finance installment receivables $ 605.2 $ 578.6 
Finance lease receivables, net of unearned finance charges of $3.4 million and  

$0.5 million, respectively 10.1 3.2 
Total finance receivables 615.3 581.8 

Contract installment receivables 59.9 51.3 
Contract lease receivables, net of unearned finance charges of $21.1 million and 

$19.1 million, respectively 62.7 60.3 
Total contract receivables 122.6 111.6 
Total 737.9 693.4 

Allowances for credit losses:
Finance installment receivables (21.1) (19.5) 
Finance lease receivables (0.1) (0.1) 

Total finance allowance for credit losses (21.2) (19.6) 

Contract installment receivables (0.9) (0.8) 
Contract lease receivables (0.9) (0.9) 

Total contract allowance for credit losses (1.8) (1.7) 
Total allowances for credit losses (23.0) (21.3) 
Total current finance and contract receivables – net $ 714.9 $ 672.1 

Finance receivables – net $ 594.1 $ 562.2 
Contract receivables – net 120.8 109.9 
Total current finance and contract receivables – net $ 714.9 $ 672.1 
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The components of Snap-on’s finance and contract receivables with payment terms beyond one year as of 2023 and 2022 year 
end are as follows: 

(Amounts in millions) 2023 2022
Finance installment receivables $ 1,318.5 $ 1,210.4 
Finance lease receivables, net of unearned finance charges of $2.8 million and  

$0.2 million, respectively 12.3 1.7 
Total finance receivables 1,330.8 1,212.1 

Contract installment receivables 216.0 202.1 
Contract lease receivables, net of unearned finance charges of $35.1 million and 

$30.7 million, respectively 196.8 186.6 
Total contract receivables 412.8 388.7 
Total 1,743.6 1,600.8 

Allowances for credit losses:
Finance installment receivables (46.4) (41.3) 
Finance lease receivables (0.2) — 

Total finance allowance for credit losses (46.6) (41.3) 

Contract installment receivables (3.1) (3.1) 
Contract lease receivables (1.8) (1.8) 

Total contract allowance for credit losses (4.9) (4.9) 
Total allowances for credit losses (51.5) (46.2) 
Total long-term finance and contract receivables – net $ 1,692.1 $ 1,554.6 

Finance receivables – net $ 1,284.2 $ 1,170.8 
Contract receivables – net 407.9 383.8 
Total long-term finance and contract receivables – net $ 1,692.1 $ 1,554.6 

Long-term finance and contract receivables installments, net of unearned finance charges, as of 2023 and 2022 year end are 
scheduled as follows:

2023 2022

(Amounts in millions)
Finance

Receivables
Contract

Receivables
Finance

Receivables
Contract

Receivables
Due in Months:

13 – 24 $ 475.0 $ 95.0 $ 441.6 $ 92.6 
25 – 36 405.7 84.8 374.3 80.1 
37 – 48 288.8 72.7 256.2 67.5 
49 – 60 156.7 57.0 135.8 53.9 
Thereafter 4.6 103.3 4.2 94.6 

Total $ 1,330.8 $ 412.8 $ 1,212.1 $ 388.7 

Credit quality: The company’s receivable portfolio is comprised of two portfolio segments, finance and contract receivables, 
which are the same segments used to estimate expected credit losses reported in the allowances for credit losses. The amortized 
cost basis for finance and contract receivables is the amount originated adjusted for applicable accrued interest and net of 
deferred fees or costs, collections, and write-offs. The company monitors and assesses credit risk based on the characteristics of 
each portfolio segment.
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When extending credit, Snap-on evaluates the collectability of the receivables based on a combination of various financial and 
qualitative factors that may affect a customer’s ability to pay. These factors may include the customer’s financial condition, past 
payment experience, and credit bureau and proprietary Snap-on credit model information, as well as the value of the underlying 
collateral.

For finance and contract receivables, Snap-on assesses quantitative and qualitative factors through the use of credit quality 
indicators consisting primarily of delinquency classification, collection experience and credit exposure by customer. 
Delinquency is the primary indicator of credit quality for finance and contract receivables. Snap-on conducts monthly reviews 
of credit and collection performance for both the finance and contract receivable portfolios focusing on data such as 
delinquency trends, nonaccrual receivables, and write-off and recovery activity. These reviews allow for the formulation of 
collection strategies and potential collection policy modifications in response to changing risk profiles in the finance and 
contract receivable portfolios. The company also maintains a system that aggregates credit exposure and provides delinquency 
data by days past due aging categories. A receivable 30 days or more past due is considered delinquent. However, customer 
receivables are monitored prior to becoming 30 days past due.

The amortized cost basis of finance and contract receivables by origination year as of 2023 year end and charge-offs recorded in 
2023 by origination year, are as follows:

(Amounts in millions) 2023 2022 2021 2020 2019 Prior Total
Finance Receivables:

Delinquent $ 22.2 $ 18.6 $ 9.3 $ 5.2 $ 2.2 $ 0.8 $ 58.3 
Non-delinquent 1,299.6 374.8 136.3 59.3 14.9 2.9 1,887.8 

Total Finance receivables $ 1,321.8 $ 393.4 $ 145.6 $ 64.5 $ 17.1 $ 3.7 $ 1,946.1 

Finance receivables charge-offs $ 6.3 $ 25.3 $ 13.9 $ 7.6 $ 3.2 $ 2.5 $ 58.8 

Contract receivables:
Delinquent $ 0.4 $ 0.9 $ 1.3 $ 0.3 $ 0.2 $ 0.2 $ 3.3 
Non-delinquent 195.3 126.6 86.4 58.5 35.4 29.9 532.1 

Total Contract receivables $ 195.7 $ 127.5 $ 87.7 $ 58.8 $ 35.6 $ 30.1 $ 535.4 

Contract receivables charge-offs $ 0.1 $ 0.4 $ 0.9 $ 0.5 $ 0.1 $ 0.3 $ 2.3 

Allowances for credit losses: The allowances for credit losses are maintained at levels that are considered adequate to cover 
expected credit losses over the remaining contractual life of the receivables using historical loss experience, asset specific risk 
characteristics, current conditions, reasonable and supportable forecasts, and an appropriate reversion period, when applicable. 
Management performs detailed reviews of its receivables on a monthly and/or quarterly basis to assess the adequacy of the 
allowances and to determine if any impairment has occurred. A receivable generally has credit losses when it is expected that 
all amounts related to the receivable will not be collected according to the contractual terms of the agreement. Amounts 
determined to be uncollectable are charged directly against the allowances, while amounts recovered on previously written off 
accounts increase the allowances.

For both finance and contract receivables, write-offs include the uncollectable principal amount of the receivable as well as the 
uncollectable accrued interest and fees, net of repossessions. For finance receivables only, write-offs are partially offset by 
recourse from franchisees. Recovered interest and fees previously written off are recorded through the allowances for credit 
losses and increase the allowances. Absent a repossession, finance receivables are typically written off when an account reaches 
120 days past due. Repossessed accounts are typically written off within 60 days of asset repossession. Contract receivables 
related to equipment leases are generally written off when an account becomes 150 days past due, while contract receivables 
related to franchise finance and van leases are generally written off no later than when the receivable becomes 180 days past the 
asset return date. For finance and contract receivables, customer bankruptcies are generally written off upon notification that the 
associated debt is not being reaffirmed or, in any event, no later than when the receivable becomes 180 days past due. Changes 
to the allowances for credit losses are maintained through adjustments to the provisions for credit losses.
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For finance receivables, the company uses a vintage loss rate methodology to determine expected losses. Vintage analysis aims 
to calculate losses based on the timing of the losses relative to the origination of the receivables. The finance receivable 
portfolio contains a substantial amount of homogeneous contracts which fits well with the vintage analysis.

For contract receivables the company primarily uses a WARM methodology. The WARM methodology calculates the average 
annual write-off rate and applies it to the remaining term of the receivables. The WARM methodology is used since contract 
receivables have limited loss experience over generally longer terms and, therefore, the predictive loss patterns are more 
difficult to estimate.

The company performed a correlation analysis to compare historical losses to many economic factors. The primary economic 
factors considered were real gross domestic product, civilian unemployment, industrial production index, and repair and 
maintenance employment rate; the company determined that there is limited correlation between the historical losses and 
economic factors. As a result, consideration was given to qualitative factors to adjust the reserve balance for asset specific risk 
characteristics, current conditions and future expectations. Similar qualitative factors are considered for both finance and 
contract receivables. The qualitative factors used in determining the estimate of expected credit losses are influenced by the 
changes in the composition of the portfolio, underwriting practices, and other relevant conditions that were different from the 
historical periods.

The allowances for credit losses are adjusted each period for changes in the credit risk and expected lifetime credit losses.

The following is a rollforward of the allowances for credit losses for finance and contract receivables for 2023 and 2022: 

2023 2022

(Amounts in millions)
Finance

Receivables
Contract

Receivables
Finance

Receivables
Contract

Receivables
Allowances for credit losses:
Beginning of year $ 60.9 $ 6.6 $ 67.3 $ 8.4 

Provision for credit losses 57.2 1.9 37.7 0.5 
Charge-offs (58.8) (2.3) (52.7) (2.5) 
Recoveries 8.4 0.4 8.9 0.3 
Currency translation 0.1 0.1 (0.3) (0.1) 

End of year $ 67.8 $ 6.7 $ 60.9 $ 6.6 

Past due: Depending on the contract, payments for finance and contract receivables are due on a monthly or weekly basis. 
Weekly payments are converted into a monthly equivalent for purposes of calculating delinquency. Delinquencies are assessed 
at the end of each month following the monthly equivalent contractual payment due date. The entire receivable balance of a 
contract is considered delinquent when contractual payments become 30 days past due. Removal from delinquent status occurs 
when the cumulative amount of monthly contractual payments then due have been received by the company.

It is the general practice of Snap-on’s financial services business not to engage in contract or loan modifications. In limited 
instances, Snap-on’s financial services business may modify certain receivables. The amount and number of finance and 
contract receivable modifications as of 2023 and 2022 year end were immaterial to both the financial services portfolio and the 
company’s results of operations and financial position. 
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The aging of finance and contract receivables as of 2023 and 2022 year end is as follows: 

(Amounts in millions)

30-59
Days Past

Due

60-90
Days Past

Due

Greater
Than 90

Days Past
Due

Total Past
Due

Total Not 
Past
Due Total

Greater
Than 90

Days Past
Due and
Accruing

2023 year end:
Finance receivables $ 21.5 $ 13.6 $ 23.2 $ 58.3 $ 1,887.8 $ 1,946.1 $ 19.9 
Contract receivables 1.5 0.6 1.2 3.3 532.1 535.4 0.2 

2022 year end:
Finance receivables $ 17.2 $ 11.2 $ 19.5 $ 47.9 $ 1,746.0 $ 1,793.9 $ 16.5 
Contract receivables 1.2 0.3 2.2 3.7 496.6 500.3 0.3 

Nonaccrual: SOC maintains the accrual of interest income during the progression through the various stages of delinquency 
prior to processing for write-off. At the time of write-off, the entire balance including the accrued but unpaid interest income 
amount is recorded as a loss. 

Finance receivables are generally placed on nonaccrual status (nonaccrual of interest and other fees): (i) when a customer is 
placed on repossession status; (ii) upon receipt of notification of bankruptcy; (iii) upon notification of the death of a customer; 
or (iv) in other instances in which management concludes collectability is not reasonably assured.

Contract receivables are generally placed on nonaccrual status: (i) when a receivable is more than 90 days past due or at the 
point a customer’s account is placed on terminated status regardless of its delinquency status; (ii) upon notification of the death 
of a customer; or (iii) in other instances in which management concludes collectability is not reasonably assured. 

The accrual of interest and other fees is resumed when the finance or contract receivable becomes contractually current and 
collection of all remaining contractual amounts due is reasonably assured. A receivable may have credit losses when it is 
expected that all amounts related to the receivable will not be collected according to the contractual terms of the applicable 
agreement. Such finance and contract receivables are covered by the company’s respective allowances for credit losses and are 
written off against the allowances when appropriate. 

The amount of finance and contract receivables on nonaccrual status as of 2023 and 2022 year end is as follows: 

(Amounts in millions) 2023 2022
Finance receivables $ 10.6 $ 8.7 
Contract receivables 3.3 3.3 

Note 5: Inventories

Inventories by major classification as of 2023 and 2022 year end are as follows:

(Amounts in millions) 2023 2022
Finished goods $ 874.6 $ 882.2 
Work in progress 76.1 77.2 
Raw materials 171.1 182.3 
Total FIFO value 1,121.8 1,141.7 
Excess of current cost over LIFO cost (115.9) (108.6) 
Total inventories – net $ 1,005.9 $ 1,033.1 

Inventories accounted for using the FIFO method approximated 59% and 61% of total inventories as of 2023 and 2022 year 
end, respectively. The company accounts for its non-U.S. inventory on the FIFO method. As of 2023 year end, approximately 
36% of the company’s U.S. inventory was accounted for using the FIFO method and 64% was accounted for using the LIFO 
method. There were no LIFO inventory liquidations in 2023, 2022 or 2021.
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Note 6: Property and Equipment

Property and equipment (which are carried at cost) as of 2023 and 2022 year end are as follows: 

(Amounts in millions) 2023 2022
Land $ 34.5 $ 32.6 
Buildings and improvements 452.8 434.7 
Machinery, equipment and computer software 1,083.1 1,069.3 
Property and equipment – gross 1,570.4 1,536.6 
Accumulated depreciation and amortization (1,031.1) (1,024.0) 
Property and equipment – net $ 539.3 $ 512.6 

The estimated service lives of property and equipment are principally as follows: 

Buildings and improvements 3 to 50 years
Machinery, equipment and computer software 2 to 15 years

Depreciation expense was $72.2 million, $71.5 million and $75.6 million in 2023, 2022 and 2021, respectively. 

Note 7: Goodwill and Other Intangible Assets

The changes in the carrying amount of goodwill by segment for 2023 and 2022 are as follows: 

(Amounts in millions)

Commercial
& Industrial

Group
Snap-on

Tools Group

Repair Systems 
& Information

Group Total
Balance as of 2021 year end $ 325.8 $ 12.4 $ 778.3 $ 1,116.5 
Currency translation (22.4) — (15.7) (38.1) 
Acquisition adjustments (0.5) — (32.6) (33.1) 
Balance as of 2022 year end $ 302.9 $ 12.4 $ 730.0 $ 1,045.3 
Currency translation 10.7 — 6.7 17.4 
Acquisition adjustments 33.0 — 1.7 34.7 
Balance as of 2023 year end $ 346.6 $ 12.4 $ 738.4 $ 1,097.4 

Goodwill of $1,097.4 million as of 2023 year end included $33.0 million, on a preliminary basis, from the acquisition of 
Mountz and $1.7 million from the acquisition of SAVTEQ. The goodwill from Mountz and SAVTEQ is included in the 
Commercial & Industrial Group and Repair Systems & Information Group, respectively.

The purchase accounting valuations for the acquired net assets of AutoCrib Germany, Dealer-FX and Pradines were completed 
in 2022. The purchase accounting valuations for the acquired net assets of Dealer-FX resulted in a reduction of goodwill of 
$32.6 million from 2021 year end. The purchase accounting valuations for the acquired net assets of Pradines resulted in a 
reduction of goodwill of $0.5 million from 2021 year end. The goodwill from Dealer-FX is included in the Repair Systems & 
Information Group and the goodwill from AutoCrib Germany and Pradines is included in the Commercial & Industrial Group.

See Note 3 for additional information on acquisitions.
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Additional disclosures related to other intangible assets as of 2023 and 2022 year end are as follows: 

2023 2022

(Amounts in millions)
Gross 

Carrying Value
Accumulated
Amortization

Net 
Carrying Value

Gross
Carrying Value

Accumulated
Amortization

Net 
Carrying Value

Amortized other intangible assets:
Customer relationships $ 214.5 $ (163.6) $ 50.9 $ 212.1 $ (150.8) $ 61.3 
Developed technology 36.2 (29.8) 6.4 35.8 (26.0) 9.8 
Internally developed software 191.3 (148.2) 43.1 179.6 (137.2) 42.4 
Patents 53.0 (26.8) 26.2 48.4 (25.6) 22.8 
Trademarks 4.0 (2.5) 1.5 3.9 (2.4) 1.5 
Other 6.2 (2.8) 3.4 7.7 (4.0) 3.7 

Total 505.2 (373.7) 131.5 487.5 (346.0) 141.5 
Non-amortized trademarks 137.4 — 137.4 134.1 — 134.1 
Total other intangible assets $ 642.6 $ (373.7) $ 268.9 $ 621.6 $ (346.0) $ 275.6 

The gross carrying value of patents as of year end 2023 includes $1.1 million related to the SAVTEQ acquisition. 

Provision for impairment of goodwill and/or other intangible assets could arise in a future period due to significant and 
unanticipated changes in circumstances, such as declines in profitability and cash flow due to long-term deterioration in 
macroeconomic, industry and market conditions, the loss of key customers, changes in technology or markets, changes in key 
personnel or litigation, a sustained decrease in share price and/or other events. As of 2023 year end, the company had no 
accumulated impairment losses.

The weighted-average amortization periods related to other intangible assets are as follows: 

In Years
Customer relationships 14
Developed technology 5
Internally developed software 6
Patents 15
Trademarks 9
Other 39

The weighted-average amortization period for all amortizable intangible assets on a combined basis is 12 years. Intangible asset 
renewal costs are expensed as incurred.

The aggregate amortization expense was $27.1 million in 2023, $28.7 million in 2022 and $29.2 million in 2021. Based on 
current levels of amortizable intangible assets and estimated weighted-average useful lives, estimated annual amortization 
expense is expected to be $22.6 million in 2024, $16.3 million in 2025, $12.3 million in 2026, $10.6 million in 2027, and $9.3 
million in 2028.
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Note 8: Income Taxes 

The source of earnings before income taxes and equity earnings consisted of the following: 

(Amounts in millions) 2023 2022 2021
United States $ 1,143.7 $ 1,028.7 $ 911.4 
Foreign 184.3 173.9 175.5 
Total $ 1,328.0 $ 1,202.6 $ 1,086.9 

The provision (benefit) for income taxes consisted of the following: 

(Amounts in millions) 2023 2022 2021
Current:

Federal $ 215.4 $ 185.4 $ 152.9 
Foreign 55.2 45.2 48.2 
State 41.5 48.4 37.5 

Total current 312.1 279.0 238.6 
Deferred:

Federal (14.5) (8.5) 6.1 
Foreign (3.9) (2.1) (0.3) 
State (0.3) 0.3 2.6 

Total deferred (18.7) (10.3) 8.4 
Total income tax provision $ 293.4 $ 268.7 $ 247.0 

The following is a reconciliation of the statutory federal income tax rate to Snap-on’s effective tax rate: 

2023 2022 2021
Statutory federal income tax rate 21.0% 21.0% 21.0%
Increase (decrease) in tax rate resulting from:

State income taxes, net of federal benefit 2.6 3.0 2.8
Noncontrolling interests (0.4) (0.4) (0.4)
Repatriation of foreign earnings (0.3) (0.3) (0.5)
Change in valuation allowance for deferred tax assets 0.2 0.3 0.2
Adjustments to tax accruals and reserves (0.6) (0.7) 0.3
Foreign rate differences 0.7 0.4 0.5
Excess tax benefits related to equity compensation (0.8) (0.5) (1.0)
Other (0.3) (0.5) (0.2)

Effective tax rate 22.1% 22.3% 22.7%

Snap-on’s effective income tax rate on earnings attributable to Snap-on Incorporated was 22.5% in 2023, 22.8% in 2022, and 
23.2% in 2021. 
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Temporary differences that give rise to the net deferred income tax liability as of 2023, 2022 and 2021 year end are as follows:

(Amounts in millions) 2023 2022 2021
Deferred income tax assets (liabilities):

Inventories $ 43.2 $ 34.0 $ 37.5 
Accruals not currently deductible 68.6 66.9 77.6 
Tax credit carryforward 5.2 4.2 1.2 
Employee benefits 1.4 16.7 6.4 
Net operating losses 48.0 47.9 35.0 
Depreciation and amortization (156.4) (170.1) (213.2) 
Valuation allowance (27.2) (23.5) (24.5) 
Equity-based compensation 16.2 14.7 13.1 
Undistributed non-U.S. earnings (3.9) (4.2) (4.4) 
Other 1.7 1.3 (1.9) 

Net deferred income tax liability $ (3.2) $ (12.1) $ (73.2) 

As of 2023 year end, Snap-on had tax net operating loss carryforwards totaling $180.4 million as follows:

(Amounts in millions) State Federal Foreign Total
Year of expiration:

2024-2028 $ 0.3 $ — $ 32.6 $ 32.9 
2029-2033 — — 20.7 20.7 
2034-2038 — — 34.8 34.8 
2039-2043 — — 41.5 41.5 
2044-2048 — — 6.6 6.6 
Indefinite — — 43.9 43.9 

Total net operating loss carryforwards $ 0.3 $ — $ 180.1 $ 180.4 

A valuation allowance totaling $27.2 million, $23.5 million and $24.5 million as of 2023, 2022 and 2021 year end, respectively, 
has been established for deferred income tax assets primarily related to certain subsidiary loss carryforwards that may not be 
realized. Realization of the net deferred income tax assets is dependent on generating sufficient taxable income prior to their 
expiration. Although realization is not assured, management believes it is more-likely-than-not that the net deferred income tax 
assets will be realized. The amount of the net deferred income tax assets considered realizable, however, could change in the 
near term if estimates of future taxable income during the carryforward period fluctuate. 

The following is a reconciliation of the beginning and ending amounts of unrecognized tax benefits for 2023, 2022 and 2021:

(Amounts in millions) 2023 2022 2021
Unrecognized tax benefits at beginning of year $ 5.6 $ 8.9 $ 9.1 
Gross increases – tax positions in prior periods 1.2 — 0.4 
Gross decreases – tax positions in prior periods — (0.3) (0.4) 
Gross increases – tax positions in the current period 0.7 0.6 0.4 
Settlements with taxing authorities — (3.0) — 
Lapsing of statutes of limitations — (0.6) (0.6) 
Unrecognized tax benefits at end of year $ 7.5 $ 5.6 $ 8.9 
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The unrecognized tax benefits of $7.5 million, $5.6 million and $8.9 million as of 2023, 2022 and 2021 year end, respectively, 
would impact the effective income tax rate if recognized. As of December 30, 2023, unrecognized tax benefits of $1.2 million 
and $6.3 million were included in “Deferred income tax assets” and “Other long-term liabilities,” respectively, on the 
accompanying Consolidated Balance Sheets. Interest and penalties related to unrecognized tax benefits are recorded in income 
tax expense. As of 2023, 2022 and 2021 year end, the company had provided for $1.2 million, $0.9 million and $1.4 million, 
respectively, of accrued interest and penalties related to unrecognized tax benefits. As of December 30, 2023, $1.2 million of 
accrued interest and penalties were included in “Other long-term liabilities” on the accompanying Consolidated Balance Sheets.

Snap-on and its subsidiaries file income tax returns in the United States and in various state, local and foreign jurisdictions. It is 
reasonably possible that certain unrecognized tax benefits may either be settled with taxing authorities or the statutes of 
limitations for such items may lapse within the next 12 months, causing Snap-on’s gross unrecognized tax benefits to decrease 
by a range of zero to $0.9 million. Over the next 12 months, Snap-on anticipates taking certain tax positions on various tax 
returns for which the related tax benefit does not meet the recognition threshold. Accordingly, Snap-on’s gross unrecognized 
tax benefits may increase by a range of zero to $0.9 million over the next 12 months for uncertain tax positions expected to be 
taken in future tax filings.

With few exceptions, Snap-on is no longer subject to U.S. federal and state/local income tax examinations by tax authorities for 
years prior to 2018, and Snap-on is no longer subject to non-U.S. income tax examinations by tax authorities for years prior to 
2012.

In general, it is Snap-on’s practice and intention to reinvest certain earnings of its non-U.S. subsidiaries in those operations. As 
of 2023 year end, the company has not made a provision for incremental U.S. income taxes or additional foreign withholding 
taxes on approximately $471.9 million of such undistributed earnings that is deemed indefinitely reinvested. Determination of 
the amount of unrecognized deferred tax liability related to these earnings is not practicable. As a result of the Tax Act, which 
subjected the majority of the company’s undistributed foreign earnings to taxation for the 2017 tax year, the company can now 
repatriate non-U.S. cash in a tax efficient manner. Accordingly, the company does not have an indefinitely reinvested assertion 
on the majority of undistributed earnings for its non-U.S. subsidiaries and has recorded a deferred tax liability of $3.9 million 
for the incremental tax costs associated with the future potential repatriation of such earnings.

Note 9: Short-term and Long-term Debt

Short-term and long-term debt as of 2023 and 2022 year end consisted of the following: 
(Amounts in millions) 2023 2022
3.25% unsecured notes due 2027 $ 300.0 $ 300.0 
4.10% unsecured notes due 2048 400.0 400.0 
3.10% unsecured notes due 2050 500.0 500.0 
Other debt* 0.2 1.0 

1,200.2 1,201.0 

Less: notes payable (15.6) (17.2) 
Total long-term debt $ 1,184.6 $ 1,183.8 

* Includes unamortized debt issuance costs and issuance discounts.

Snap-on’s long-term debt and notes payable maturities in the next five years include a $300.0 million note that matures in 2027.

Average notes payable outstanding were $17.5 million and $18.6 million in 2023 and 2022, respectively. The 2023 weighted-
average interest rate on such borrowings of 11.0% compared with 9.9% in 2022. At 2023 year end, the weighted-average rate 
on outstanding notes payable of 11.1% compared with 10.9% in 2022.

On September 12, 2023, Snap-on entered into a $900 million multicurrency revolving credit facility that terminates on 
September 12, 2028 (the “Credit Facility”), which amended and restated in its entirety Snap-on’s previous $800 million 
multicurrency revolving credit facility that was set to terminate on September 16, 2024. The Credit Facility contains an 
accordion feature that, subject to certain customary conditions, may allow the maximum commitment to be increased by up to 
$450 million with the approval of the lenders providing additional commitments. No amounts were borrowed or outstanding 
under either Credit Facility during the years ended and as of December 30, 2023 or December 31, 2022.
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Borrowings under the Credit Facility bear interest at varying rates based on either: (i) Snap-on’s then-current, long-term debt 
ratings; or (ii) Snap-on’s then-current ratio of consolidated debt net of certain cash adjustments (“Consolidated Net Debt”) to 
earnings before interest, taxes, depreciation, amortization and certain other adjustments for the preceding four fiscal quarters 
then ended (the “Consolidated Net Debt to EBITDA Ratio”). The Credit Facility’s financial covenant requires that Snap-on 
maintain, as of each fiscal quarter end, either (i) a ratio not greater than 0.60 to 1.00 of Consolidated Net Debt to the sum of 
Consolidated Net Debt plus total equity and less accumulated other comprehensive income or loss (the “Leverage Ratio”); or 
(ii) a Consolidated Net Debt to EBITDA Ratio not greater than 3.50 to 1.00. Snap-on may, up to two times during any five-year
period during the term of the Credit Facility (including any extensions thereof), elect to increase the maximum Leverage Ratio
to 0.65 to 1.00 and/or increase the maximum Consolidated Net Debt to EBITDA Ratio to 4.00 to 1.00 for four consecutive
fiscal quarters in connection with certain material acquisitions (as defined in the related credit agreement). As of December 30,
2023, the company’s actual ratios of 0.05 and 0.18 respectively, were both within the permitted ranges set forth in this financial
covenant. Snap-on generally issues commercial paper to fund its financing needs on a short-term basis and uses the Credit
Facility as back-up liquidity to support such commercial paper issuances. There was no commercial paper issued or outstanding
during the years ended and as of December 30, 2023 or December 31, 2022.

Note 10: Financial Instruments

Derivatives: All derivative instruments are reported in the Consolidated Financial Statements at fair value. Changes in the fair 
value of derivatives are recorded each period in earnings or on the accompanying Consolidated Balance Sheets, depending on 
whether the derivative is designated and effective as part of a hedged transaction. Gains or losses on derivative instruments 
recorded in earnings are presented in the same Consolidated Statement of Earnings line that is used to present the earnings 
effect of the hedged item. Gains or losses on derivative instruments in accumulated other comprehensive income (loss) 
(“Accumulated OCI”) are reclassified to earnings in the period in which earnings are affected by the underlying hedged item.

The criteria used to determine if hedge accounting treatment is appropriate are: (i) the designation of the hedge to an underlying 
exposure; (ii) whether or not overall risk is being reduced; and (iii) if there is a correlation between the value of the derivative 
instrument and the underlying hedged item. Once a derivative contract is entered into, Snap-on designates the derivative as a 
fair value hedge, a cash flow hedge, a hedge of a net investment in a foreign operation, or a natural hedging instrument whose 
change in fair value is recognized as an economic hedge against changes in the value of the hedged item. Snap-on does not use 
derivative instruments for speculative or trading purposes.

Snap-on is exposed to global market risks, including the effects of changes in foreign currency exchange rates, interest rates, 
and the company’s stock price. The company uses derivatives to manage financial exposures that occur in the normal course of 
business. The primary risks managed by using derivative instruments are foreign currency risk, interest rate risk and stock-
based deferred compensation risk.

Foreign currency risk management: Snap-on has significant international operations and is subject to certain risks inherent 
with foreign operations that include currency fluctuations. Foreign currency exchange risk exists to the extent that Snap-on has 
payment obligations or receipts denominated in currencies other than the functional currency, including intercompany loans 
denominated in foreign currencies. To manage these exposures, Snap-on identifies naturally offsetting positions and then 
purchases hedging instruments to protect the residual net exposures. Snap-on manages most of these exposures on a 
consolidated basis, which allows for netting of certain exposures to take advantage of natural offsets. Foreign currency forward 
contracts (“foreign currency forwards”) are used to hedge the net exposures. Gains or losses on net foreign currency hedges are 
intended to offset losses or gains on the underlying net exposures in an effort to reduce the earnings volatility resulting from 
fluctuating foreign currency exchange rates. Snap-on’s foreign currency forwards are typically not designated as hedges. The 
fair value changes of these contracts are reported in earnings as foreign exchange gain or loss, which is included in “Other 
income (expense) – net” on the accompanying Consolidated Statements of Earnings. See Note 17 for additional information on 
Other income (expense) – net.
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As of 2023 year end, Snap-on had $133.3 million of net foreign currency forward buy contracts outstanding comprised of buy 
contracts including $101.2 million in British pounds, $67.2 million in Swedish kronor, $44.6 million in Hong Kong dollars, 
$27.2 million in Chinese renminbi, $24.9 million in Australian dollars, $17.0 million in Singapore dollars, $6.4 million in 
Norwegian kroner, $6.1 million in Danish kroner, and $5.1 million in other currencies, and sell contracts including $116.9 
million in Canadian dollars, $17.6 million in euros, $15.5 million in Hungarian forints, $10.1 million in Indian rupees, and $6.3 
million in other currencies. As of 2022 year end, Snap-on had $92.7 million of net foreign currency forward sell contracts 
outstanding comprised of sell contracts including $250.0 million in Canadian dollars, $39.2 million in euros, $8.5 million in 
Hungarian forints, $5.4 million in Indian rupees, and $3.9 million in other currencies, and buy contracts comprised of $72.0 
million in British pounds, $41.3 million in Swedish kronor, $36.5 million in Hong Kong dollars, $26.8 million in Chinese 
renminbi, $16.0 million in Singapore dollars, $6.7 million in Australian dollars, $5.9 million in Norwegian kroner, $4.7 million 
in Danish kroner, and $4.4 million in other currencies.

Interest rate risk management: Snap-on may manage the exposure created by the differing maturities and interest rate 
structures of Snap-on’s borrowings through the use of interest rate swap agreements (“interest rate swaps”) and treasury lock 
agreements (“treasury locks”).

Interest rate swaps: Snap-on may enter into interest rate swaps to manage risks associated with changing interest rates related to 
the company’s fixed rate borrowings. Interest rate swaps are accounted for as fair value hedges. The differentials paid or 
received on interest rate swaps are recognized as adjustments to “Interest expense” on the accompanying Consolidated 
Statements of Earnings. The change in the fair value of the derivative is recorded in “Long-term debt” on the accompanying 
Consolidated Balance Sheets. There were no outstanding interest rate swaps as of both 2023 and 2022 year end.

Treasury locks: Snap-on may use treasury locks to manage the potential change in interest rates in anticipation of the issuance 
of fixed rate debt. Treasury locks are accounted for as cash flow hedges. The differentials to be paid or received on treasury 
locks related to the anticipated issuance of fixed rate debt are initially recorded in Accumulated OCI for derivative instruments 
that are designated and qualify as cash flow hedges. Upon the issuance of debt, the related amount in Accumulated OCI is 
released over the term of the debt and recognized as an adjustment to interest expense on the Consolidated Statements of 
Earnings. There were no treasury locks outstanding as of both 2023 and 2022 year end. See Note 17 for additional information 
on Other income (expense) – net.

Stock-based deferred compensation risk management: Snap-on manages market risk associated with the stock-based portion 
of its deferred compensation plans through the use of prepaid equity forward agreements (“equity forwards”). Equity forwards 
are used to aid in offsetting the potential mark-to-market effect on stock-based deferred compensation from changes in 
Snap-on’s stock price. Since stock-based deferred compensation liabilities increase as the company’s stock price rises and 
decrease as the company’s stock price declines, the equity forwards are intended to mitigate the potential impact on deferred 
compensation expense that may result from such mark-to-market changes. As of 2023 and 2022 year end, Snap-on had equity 
forwards in place intended to manage market risk with respect to 68,900 shares and 64,900 shares, respectively, of Snap-on 
common stock associated with its deferred compensation plans.

Counterparty risk: Snap-on is exposed to credit losses in the event of non-performance by the counterparties to its various 
financial agreements, including its foreign currency forward contracts, interest rate swap agreements, treasury lock agreements 
and prepaid equity forward agreements. Snap-on does not obtain collateral or other security to support financial instruments 
subject to credit risk, but monitors the credit standing of the counterparties and generally enters into agreements with financial 
institution counterparties with a credit rating of A- or better. Snap-on does not anticipate non-performance by its counterparties, 
but cannot provide assurances.

Fair value measurements: The fair value measurement hierarchy prioritizes the inputs used to measure fair value. The 
hierarchy gives the highest priority (“Level 1”) to unadjusted quoted prices in active markets for identical assets and liabilities 
and the lowest priority (“Level 3”) to unobservable inputs. Fair value measurements primarily based on observable market 
information are given a “Level 2” priority.
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Snap-on has derivative assets and liabilities related to treasury locks, foreign currency forwards and equity forwards that are 
measured at Level 2 fair value on a recurring basis. The fair values of derivative instruments included within the accompanying 
Consolidated Balance Sheets as of 2023 and 2022 year end are as follows:

2023 2022

(Amounts in millions)
Balance Sheet
Presentation

Derivative
Assets

Fair Value

Derivative
Liability

Fair Value

Derivative
Assets

Fair Value

Derivative
Liability

Fair Value
Derivatives not designated as 

hedging instruments:

Foreign currency forwards Prepaid expenses and 
other assets    $ 17.9 $ — $ 18.5 $ — 

Foreign currency forwards Other accrued liabilities — 11.9 — 16.9 

Equity forwards Prepaid expenses and 
other assets    19.9 — 14.8 — 

Total derivative instruments $ 37.8 $ 11.9 $ 33.3 $ 16.9 

Fair value is defined as the price that would be received to sell an asset or paid to transfer a liability in an orderly transaction 
between participants at the measurement date. Level 2 fair value measurements for derivative assets and liabilities are measured 
using quoted prices in active markets for similar assets and liabilities. Foreign currency forwards are valued based on exchange 
rates quoted by domestic and foreign banks for similar instruments. Equity forwards are valued using a market approach based 
primarily on the company’s stock price at the reporting date. The company did not have any derivative assets or liabilities 
measured at Level 1 or Level 3, nor did it implement any changes in its valuation techniques in 2023 and 2022, respectively.

The effect of derivative instruments designated as fair value and cash flow hedges as included in the Consolidated Statements of 
Earnings is as follows: 

Gain (Loss) Recognized in Income on Fair Value
and Cash Flow Hedging Relationships

2023 2022 2021

(Amounts in millions)
Interest 
expense

Other 
income 

(expense) 
– net

Interest 
expense

Other 
income 

(expense) 
– net

Interest 
expense

Other 
income 

(expense) 
– net

Total amounts of income and expense 
presented in the Consolidated Statements of 
Earnings: $ (49.9) $ 67.5 $ (47.1) $ 42.5 $ (53.1) $ 16.5 

Gain (loss) on fair value hedging 
relationships:

Interest rate swaps
Long-term debt $ — $ — $ — $ — $ (10.2) $ — 
Derivatives designated as hedging 

instruments — — — — 2.7 — 

Gain on cash flow hedging relationships:
Treasury locks

Gain reclassified from accumulated OCI 
into income $ 1.6 $ — $ 1.6 $ — $ 1.6 $ — 

During the next 12 months, Snap-on expects to reclassify into earnings net gains from Accumulated OCI of approximately $1.2 
million after tax at the time the underlying hedge transactions are realized.

Notes to Consolidated Financial Statements (continued)

30 SNAP-ON INCORPORATED

AppG 0224



The effects of derivative instruments not designated as hedging instruments as included in the Consolidated Statements of 
Earnings are as follows: 

Statement of
Earnings

Presentation
Gain (Loss) Recognized in

Income on Derivatives
(Amounts in millions) 2023 2022 2021
Gain (loss) on derivative relationships:

Foreign currency forwards Other income
  (expense) –  net    $ 6.0 $ (17.6) $ (10.8) 

Net exposures Other income
  (expense) –  net    (17.0) 10.1 9.6 

Equity forwards Operating expenses $ 4.5 $ 1.4 $ 4.1 
Stock-based deferred compensation 

liabilities Operating expenses (4.5) (1.4) (4.3) 

Snap-on’s foreign currency forwards are typically not designated as hedges for financial reporting purposes. The fair value 
changes of foreign currency forwards not designated as hedging instruments are reported in earnings as foreign exchange gain 
or loss in “Other income (expense) – net” on the accompanying Consolidated Statements of Earnings. See Note 17 for 
additional information on “Other income (expense) – net.”

Snap-on’s equity forwards are not designated as hedges for financial reporting purposes. Fair value changes of both the equity 
forwards and related stock-based (mark-to-market) deferred compensation liabilities are reported in “Operating expenses” on 
the accompanying Consolidated Statements of Earnings. 

Fair value of financial instruments: The fair values of financial instruments that do not approximate the carrying values in the 
financial statements as of 2023 and 2022 year end are as follows: 

2023 2022

(Amounts in millions)
Carrying

Value
Fair

Value
Carrying

Value
Fair

Value
Finance receivables – net $ 1,878.3 $ 2,138.7 $ 1,733.0 $ 1,983.9 
Contract receivables – net 528.7 561.6 493.7 520.4 
Long-term debt and notes payable 1,200.2 1,031.5 1,201.0 982.1 

The following methods and assumptions are used in estimating the fair value of financial instruments:

• Finance and contract receivables include both short-term and long-term receivables. The fair value estimates of finance
and contract receivables are derived utilizing discounted cash flow analyses performed on groupings of receivables
that are similar in terms of loan type and characteristics. The cash flow analyses consider recent prepayment trends
where applicable. The cash flows are discounted over the average life of the receivables using a current market
discount rate of a similar term adjusted for credit quality. Significant inputs to the fair value measurements of the
receivables are unobservable and, as such, are classified as Level 3.

• Fair value of long-term debt is estimated, using Level 2 fair value measurements, based on quoted market values of
Snap-on’s publicly traded senior debt. The carrying value of long-term debt includes unamortized debt issuance costs
and issuance discounts. The fair value of notes payable approximates such instruments’ carrying value due to their
short-term nature.

• The fair value of all other financial instruments, including trade and other accounts receivable, accounts payable and
other financial instruments, approximates such instruments’ carrying value due to their short-term nature.

2023 ANNUAL REPORT 31

AppG 0224



Note 11: Pension Plans

Snap-on has several non-contributory defined benefit pension plans covering most U.S. employees and certain employees in 
foreign countries. Snap-on also has foreign contributory defined benefit pension plans covering certain foreign employees. 
Retirement benefits are generally provided based on employees’ years of service and average earnings or stated amounts for 
years of service. Normal retirement age is 65, with provisions for earlier retirement.

The status of Snap-on’s pension plans as of 2023 and 2022 year end is as follows: 

(Amounts in millions) 2023 2022
Change in projected benefit obligation:

Benefit obligation at beginning of year $ 1,254.6 $ 1,667.1 
Service cost 18.8 26.5 
Interest cost 65.3 44.4 
Plan participant contributions 0.4 0.4 
Benefits paid (79.2) (77.7) 
Actuarial (gain) loss 24.0 (382.4) 
Foreign currency impact 8.0 (23.7) 

Benefit obligation at end of year $ 1,291.9 $ 1,254.6 

Change in plan assets:
Fair value of plan assets at beginning of year $ 1,241.7 $ 1,710.9 
Actual gain (loss) on plan assets 155.3 (384.1) 
Employer contributions 8.1 10.8 
Plan participant contributions 0.4 0.4 
Benefits paid (79.3) (77.7) 
Foreign currency impact 7.7 (18.6) 

Fair value of plan assets at end of year $ 1,333.9 $ 1,241.7 
Funded (unfunded) status at end of year $ 42.0 $ (12.9) 

The increase in the defined benefit pension plans benefit obligations in 2023 was primarily due to a decrease in the discount rate 
in 2023 as compared to 2022. 

Amounts recognized in the Consolidated Balance Sheets as of 2023 and 2022 year end are as follows: 

(Amounts in millions) 2023 2022
Pension assets $ 130.5 $ 70.6 
Accrued benefits (6.2) (4.9) 
Pension liabilities (82.3) (78.6) 
Net asset (liability) $ 42.0 $ (12.9) 

Amounts included in Accumulated OCI on the accompanying Consolidated Balance Sheets as of 2023 and 2022 year end are as 
follows: 

(Amounts in millions) 2023 2022
Net loss, net of tax of $81.8 million and $88.8 million, respectively $ (249.1) $ (269.0) 
Prior service cost, net of tax of $0.2 million and $0.2 million, respectively (0.5) (0.5) 
Total amount included in Accumulated OCI $ (249.6) $ (269.5) 

The accumulated benefit obligation for Snap-on’s pension plans as of 2023 and 2022 year end was $1,239.0 million and 
$1,201.8 million, respectively.
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The accumulated benefit obligation, projected benefit obligation and fair value of plan assets for Snap-on’s pension plans as of 
2023 and 2022 year end are as follows:

(Amounts in millions) 2023 2022
Pension plans with accumulated benefit obligations in excess of plan assets:

Accumulated benefit obligation $ 103.3 $ 94.9 
Fair value of plan assets 18.4 15.1 

Pension plans with projected benefit obligations in excess of plans assets:
Projected benefit obligation $ 106.9 $ 98.6 
Fair value of plan assets 18.4 15.1 

The components of net periodic benefit cost (credit) and changes recognized in “Other comprehensive income (loss)” (“OCI”) 
are as follows: 

(Amounts in millions) 2023 2022 2021
Net periodic benefit cost (credit):

Service cost $ 18.8 $ 26.5 $ 28.8 
Interest cost 65.3 44.4 42.3 
Expected return on plan assets (104.7) (99.2) (94.4) 
Amortization of unrecognized loss 1.5 18.0 36.3 
Amortization of prior service cost 0.1 0.1 0.1 

Net periodic benefit cost (credit) $ (19.0) $ (10.2) $ 13.1 

Changes in benefit obligations recognized in OCI, net of tax:
Net (gain) loss $ (19.9) $ 59.6 $ (92.8) 
Prior service credit — (0.1) (0.1) 

Total recognized in OCI $ (19.9) $ 59.5 $ (92.9) 

The components of net periodic pension cost (credit), other than the service cost component, are included in “Other income 
(expense) – net” on the accompanying Consolidated Statements of Earnings. See Note 17 for additional information on Other 
income (expense) – net.

The worldwide weighted-average assumptions used to determine Snap-on’s full-year pension costs are as follows: 

2023 2022 2021
Discount rate 5.4% 2.8% 2.5%
Expected return on plan assets 7.4% 6.2% 6.5%
Rate of compensation increase 3.2% 3.4% 3.4%
Interest crediting rate - U.S. cash balance plan 3.8% 3.8% 3.8%

The worldwide weighted-average assumptions used to determine Snap-on’s projected benefit obligation as of 2023 and 2022 
year end are as follows: 

2023 2022
Discount rate 5.3% 5.4%
Rate of compensation increase 3.2% 3.2%
Interest crediting rate - U.S. cash balance plan 3.8% 3.8%
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The objective of Snap-on’s discount rate assumption is to reflect the rate at which the pension benefits could be effectively 
settled. The domestic discount rate as of 2023 and 2022 year end was selected based on a cash flow matching methodology 
developed by the company’s outside actuaries that incorporates a review of current economic conditions. This methodology 
matches the plans’ yearly projected cash flows for benefits and service costs to those of hypothetical bond portfolios using 
high-quality, AA rated or better, corporate bonds from either Moody’s Investors Service or Standard & Poor’s credit rating 
agencies available at the measurement date. This technique calculates bond portfolios that produce adequate cash flows to pay 
the plans’ projected yearly benefits and then selects the portfolio with the highest yield and uses that yield as the recommended 
discount rate.The weighted-average discount rate for Snap-on’s domestic pension plans of 5.5% represents the single rate that 
produces the same present value of cash flows as the estimated benefit plan payments. Lowering Snap-on’s domestic discount 
rate assumption by 50 basis points (100 basis points (“bps”) equals 1.0 percent) would have increased Snap-on’s 2023 domestic 
pension expense and projected benefit obligation by approximately $1.5 million and $48.1 million, respectively. As of 2023 
year end, Snap-on’s domestic projected benefit obligation comprised approximately 84% of Snap-on’s worldwide projected 
benefit obligation. The weighted-average discount rate for Snap-on’s foreign pension plans of 4.3% represents the single rate 
that produces the same present value of cash flows as the estimated benefit plan payments. Lowering Snap-on’s foreign 
discount rate assumption by 50 bps would have increased Snap-on’s 2023 foreign pension expense and projected benefit 
obligation by approximately $0.9 million and $13.5 million, respectively.

Actuarial gains and losses in excess of 10 percent of the greater of the projected benefit obligation or market-related value of 
assets are amortized on a straight-line basis over the average remaining service period of active participants or over the average 
remaining life expectancy for plans with primarily inactive participants. Prior service costs and credits resulting from plan 
amendments are amortized in equal annual amounts over the average remaining service period of active participants or over the 
average remaining life expectancy for plans with primarily inactive participants.

As a practical expedient, Snap-on uses the calendar year end as the measurement date for its plans. Snap-on funds its pension 
plans as required by governmental regulation and may consider discretionary contributions as conditions warrant. Snap-on 
intends to make contributions of $6.0 million to its foreign pension plans and $3.7 million to its domestic pension plans in 2024, 
as required by law. Depending on market and other conditions, Snap-on may make discretionary cash contributions to its 
pension plans in 2024.

The following benefit payments, which reflect expected future service, are expected to be paid as follows:

(Amounts in millions) Amount
Year:

2024 $ 91.2 
2025 95.6 
2026 96.4 
2027 98.2 
2028 99.8 
2029-2033 504.7 

Snap-on’s domestic pension plans have a long-term investment horizon and a total return strategy that emphasizes a capital 
growth objective. The long-term investment performance objective for Snap-on’s domestic plans’ assets is to achieve net of 
expense returns that meet or exceed the 7.5% domestic long-term return on plan assets assumption used for reporting purposes. 
Snap-on uses a three-year, market-related value asset method of amortizing the difference between actual and expected returns 
on its domestic plans’ assets. As of 2023 year end, Snap-on’s domestic pension plans’ assets comprised approximately 86% of 
the company’s worldwide pension plan assets.

The basis for determining the overall expected long-term return on plan assets assumption is a nominal returns forecasting 
method. For each asset class, future returns are estimated by identifying the premium of riskier asset classes over lower risk 
alternatives. The methodology constructs expected returns using a “building block” approach to the individual components of 
total return. These forecasts are stated in both nominal and real (after inflation) terms. This process first considers the long-term 
historical return premium based on the longest set of data available for each asset class. These premiums, which are calculated 
using the geometric mean, are then adjusted based on current relative valuation levels, macro-economic conditions, and the 
expected alpha related to active investment management. The asset return assumption is also adjusted by an implicit expense 
load for estimated administrative and investment-related expenses.
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For risk and correlation assumptions, the actual experience for each asset class is reviewed for the longest time period available. 
Expected relationships for a 10 to 20 year time horizon are determined based upon historical results, with adjustments made for 
material changes.

Investments are diversified to attempt to minimize the risk of large losses. Since asset allocation is a key determinant of 
expected investment returns, assets are periodically rebalanced to the targeted allocation to correct significant deviations from 
the asset allocation policy that are caused by market fluctuations and cash flow. Asset/liability studies are conducted 
periodically to determine if any revisions to the strategic asset allocation policy are necessary.

Snap-on’s domestic pension plans’ target allocation and actual weighted-average asset allocation by asset category and fair 
value of plan assets as of 2023 and 2022 year end are as follows: 

Target 2023 2022
Asset category:

Equity securities 49% 46% 45%
Debt securities and cash and cash equivalents 46% 46% 47%
Hedge funds 5% 8% 8%

Total 100% 100% 100%

Fair value of plan assets (Amounts in millions) $ 1,143.7 $ 1,074.9 

The fair value measurement hierarchy prioritizes the inputs used to measure fair value. The hierarchy gives the highest priority 
(Level 1) to unadjusted quoted prices in active markets for identical assets and liabilities and the lowest priority (Level 3) to 
unobservable inputs. Fair value measurements primarily based on observable market information are given a Level 2 priority.

Certain equity and debt securities are valued at quoted per share or unit market prices for which an official close or last trade 
pricing on an active exchange is available and are categorized as Level 1 in the fair value hierarchy. If quoted market prices are 
not readily available for specific securities, values are estimated using quoted prices of securities with similar characteristics 
and are categorized as Level 2 in the fair value hierarchy. Insurance contracts are valued at the present value of the estimated 
future cash flows promised under the terms of the insurance contracts and are categorized as Level 2 in the fair value hierarchy.

Commingled equity securities and commingled multi-strategy funds are valued at the Net Asset Value (“NAV”) per share or 
unit multiplied by the number of shares or units held as of the measurement date, as reported by the fund managers. The share 
or unit price is quoted on a private market and is based on the value of the underlying investments, which are primarily based 
on observable inputs; such investments that are measured at fair value using the NAV per share (or its equivalent) practical 
expedient have not been classified in the fair value hierarchy.

Private equity partnership funds, hedge funds, and real estate and other real assets are valued at the NAV as reported by the 
fund managers. Private equity partnership funds, certain hedge funds, and certain real estate and other real assets are valued 
based on the proportionate interest or share of net assets held by the pension plan, which is based on the estimated fair market 
value of the underlying investments. Certain other hedge funds and real estate and other real assets are valued at the NAV per 
share or unit multiplied by the number of shares or units held as of the measurement date, based on the estimated value of the 
underlying investments as reported by the fund managers. These investments are measured at fair value using the NAV per 
share (or its equivalent) practical expedient and have not been classified in the fair value hierarchy.

The company regularly reviews fund performance directly with its investment advisor and the fund managers, and performs 
qualitative analysis to corroborate the reasonableness of the reported NAVs. For funds for which the company did not receive a 
year-end NAV, the company recorded an estimate of the change in fair value for the latest period based on return estimates and 
other fund activity obtained from the fund managers.

The columns labeled “Investments Measured at NAV” in the following tables reflect certain investments that are measured at 
fair value using the NAV per share (or its equivalent) practical expedient and have not been categorized in the fair value 
hierarchy. The fair value amounts presented in these tables are intended to permit a reconciliation of the fair value hierarchy to 
the pension plan assets.
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The following is a summary, by asset category, of the fair value and the level within the fair value hierarchy of Snap-on’s 
domestic pension plans’ assets as of 2023 year end: 

(Amounts in millions)

Quoted
Prices for
Identical
Assets 

(Level 1)  

Significant
Other

Observable
Inputs

(Level 2)  

Investments
Measured at

NAV Total
Asset category:

Cash and cash equivalents $ 12.2 $ — $ — $ 12.2 
Equity securities:

Domestic 72.9 — — 72.9 
Foreign 1.5 — — 1.5 
Commingled funds – domestic — — 203.8 203.8 
Commingled funds – foreign — — 233.3 233.3 
Private equity partnerships — — 9.1 9.1 

Debt securities:
Government 162.6 4.8 — 167.4 
Corporate bonds — 350.4 — 350.4 

Real estate and other real assets — — 0.7 0.7 
Hedge funds — — 92.4 92.4 

Total $ 249.2 $ 355.2 $ 539.3 $ 1,143.7 

The following is a summary, by asset category, of the fair value and the level within the fair value hierarchy of Snap-on’s 
domestic pension plans’ assets as of 2022 year end: 

(Amounts in millions)

Quoted
Prices for
Identical
Assets

(Level 1)

Significant
Other

Observable
Inputs

(Level 2)

Investments
Measured at

NAV Total
Asset category:

Cash and cash equivalents $ 14.3 $ — $ — $ 14.3 
Equity securities:

Domestic 67.1 — — 67.1 
Foreign 39.2 — — 39.2 
Commingled funds – domestic — — 189.1 189.1 
Commingled funds – foreign — — 180.6 180.6 
Private equity partnerships — — 11.0 11.0 

Debt securities:
Government 158.7 6.0 — 164.7 
Corporate bonds — 319.7 — 319.7 

Real estate and other real assets — — 2.5 2.5 
Hedge funds — — 86.7 86.7 

Total $ 279.3 $ 325.7 $ 469.9 $ 1,074.9 

Snap-on’s primary investment objective for its foreign pension plans’ assets is to meet the projected obligations to the 
beneficiaries over a long period of time, and to do so in a manner that is consistent with the company’s risk tolerance. The 
foreign asset allocation policies consider the company’s financial strength and long-term asset class risk/return expectations, 
since the obligations are long term in nature. The company believes the foreign pension plans’ assets, which are managed 
locally by professional investment firms, are well diversified.
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The expected long-term rates of return on foreign plans’ assets, which range from 2.2% to 6.7% as of 2023 year end, reflect 
management’s expectations of long-term average rates of return on funds invested to provide benefits included in the plans’ 
projected benefit obligation. The expected returns are based on outlooks for inflation, fixed income returns and equity returns, 
asset allocations and investment strategies. Differences between actual and expected returns on foreign pension plans’ assets are 
recorded as an actuarial gain or loss and amortized accordingly.

Snap-on’s foreign pension plans’ target allocation and actual weighted-average asset allocation by asset category and fair value 
of plan assets as of 2023 and 2022 year end are as follows: 

Target 2023 2022
Asset category:

Equity securities* 29% 30% 40%
Debt securities* and cash and cash equivalents 59% 58% 49%
Insurance contracts 12% 12% 11%

Total 100% 100% 100%

Fair value of plan assets (Amounts in millions) $ 190.2 $ 166.8 

* Includes commingled funds - multi-strategy

The following is a summary, by asset category, of the fair value and the level within the fair value hierarchy of Snap-on’s 
foreign pension plans’ assets as of 2023 year end: 

(Amounts in millions)

Quoted
Prices for
Identical
Assets

(Level 1)  

Significant
Other

Observable
Inputs

(Level 2)  

Investments
Measured at

NAV Total
Asset category:

Cash and cash equivalents $ 1.9 $ — $ — $ 1.9 
Commingled funds – multi-strategy — — 119.8 119.8 
Debt securities:

Government 20.4 — — 20.4 
Corporate bonds — 26.3 — 26.3 

Insurance contracts — 21.8 — 21.8 
Total $ 22.3 $ 48.1 $ 119.8 $ 190.2 

The following is a summary, by asset category, of the fair value and the level within the fair value hierarchy of Snap-on’s 
foreign pension plans’ assets as of 2022 year end: 

(Amounts in millions)

Quoted
Prices for
Identical
Assets

(Level 1)

Significant
Other

Observable
Inputs

(Level 2)

Investments
Measured at

NAV Total
Asset category:

Cash and cash equivalents $ 0.5 $ — $ — $ 0.5 
Commingled funds – multi-strategy — — 113.4 113.4 
Debt securities:

Government 11.6 — — 11.6 
Corporate bonds — 23.1 — 23.1 

Insurance contracts — 18.2 — 18.2 
Total $ 12.1 $ 41.3 $ 113.4 $ 166.8 
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Snap-on has several 401(k) plans covering certain U.S. employees. Snap-on’s employer match to the 401(k) plans is made with 
cash contributions. For 2023, 2022 and 2021, Snap-on recognized $12.3 million, $11.8 million and $11.3 million, respectively, 
of expense related to its 401(k) plans.

Note 12: Postretirement Plans

Certain eligible U.S. retirees have been provided with an account for the reimbursement of qualifying medical expenses during 
retirement. Upon achieving specific age and service requirements, certain active associates are eligible for this account upon 
retirement from the company. Snap-on maintains other health care benefit plans for certain retired U.S. employees.

Snap-on has a Voluntary Employees Beneficiary Association (“VEBA”) trust for the funding of existing postretirement health 
care benefits for certain union retirees in the United States; all other retiree health care plans are unfunded.

The status of Snap-on’s U.S. postretirement health care plans as of 2023 and 2022 year end is as follows:

(Amounts in millions) 2023 2022
Change in accumulated postretirement benefit obligation:

Benefit obligation at beginning of year $ 37.3 $ 47.5 
Interest cost 1.9 1.2 
Plan participant contributions 0.2 0.2 
Benefits paid (3.3) (3.8) 
Actuarial gain (0.3) (7.8) 

Benefit obligation at end of year $ 35.8 $ 37.3 

Change in plan assets:
Fair value of plan assets at beginning of year $ 11.2 $ 13.7 
Actual gain (loss) on plan assets 1.0 (1.7) 
Employer contributions 2.3 2.8 
Plan participant contributions 0.2 0.2 
Benefits paid (3.3) (3.8) 

Fair value of plan assets at end of year $ 11.4 $ 11.2 
Unfunded status at end of year $ (24.4) $ (26.1) 

Amounts recognized in the Consolidated Balance Sheets as of 2023 and 2022 year end are as follows:

(Amounts in millions) 2023 2022
Accrued benefits $ (2.6) $ (2.7) 
Retiree health care benefits (21.8) (23.4) 
Net liability $ (24.4) $ (26.1) 

Amounts included in Accumulated OCI on the accompanying Consolidated Balance Sheets as of 2023 and 2022 year end are as 
follows: 

(Amounts in millions) 2023 2022
Net gain, net of tax of $2.1 million and $2.2 million, respectively $ 6.2 $ 6.4 
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The components of net periodic benefit cost and changes recognized in OCI are as follows:

(Amounts in millions) 2023 2022 2021
Net periodic benefit cost:

Interest cost $ 1.9 $ 1.2 $ 1.1 
Expected return on plan assets (0.6) (0.6) (0.6) 
Amortization of unrecognized gain (1.1) — — 

Net periodic benefit cost $ 0.2 $ 0.6 $ 0.5 

Changes in benefit obligations recognized in OCI, net of tax:
Net (gain) loss $ 0.2 $ (4.1) $ (1.0) 

The components of net periodic postretirement health care cost, other than the service cost component, are included in “Other 
income (expense) – net” on the accompanying Consolidated Statements of Earnings. See Note 17 for additional information on 
Other income (expense) – net.

The weighted-average discount rate used to determine Snap-on’s postretirement health care expense is as follows: 

2023 2022 2021
Discount rate 5.3% 2.7% 2.3%

The weighted-average discount rate used to determine Snap-on’s accumulated benefit obligation is as follows: 

2023 2022
Discount rate 5.3% 5.3%

The methodology for selecting the year-end 2023 and 2022 weighted-average discount rate for the company’s domestic 
postretirement plans was to match the plans’ yearly projected cash flows for benefits and service costs to those of hypothetical 
bond portfolios using high-quality, AA rated or better, corporate bonds from either Moody’s Investors Service or Standard & 
Poor’s credit rating agencies available at the measurement date. As a practical expedient, Snap-on uses the calendar year end as 
the measurement date for its plans.

For 2024, the actuarial calculations assume a pre-65 health care cost trend rate of 6.8% and a post-65 health care cost trend rate 
of 6.7%, both decreasing gradually to 4.0% in 2047 and thereafter. 

The following benefit payments, which reflect expected future service, are expected to be paid as follows: 

(Amounts in millions) Amount
Year:
2024 $ 3.3 
2025 3.4 
2026 3.4 
2027 3.4 
2028 3.5 
2029-2033 16.8 

The objective of the VEBA trust is to achieve net of expense returns that meet or exceed the 5.8% long-term return on plan 
assets assumption used for reporting purposes. Investments are diversified to attempt to minimize the risk of large losses. Since 
asset allocation is a key determinant of expected investment returns, assets are periodically rebalanced to the targeted allocation 
to correct significant deviations from the asset allocation policy that are caused by market fluctuations and cash flow.
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The basis for determining the overall expected long-term return on plan assets assumption is a nominal returns forecasting 
method. For each asset class, future returns are estimated by identifying the premium of riskier asset classes over lower risk 
alternatives. The methodology constructs expected returns using a “building block” approach to the individual components of 
total return. These forecasts are stated in both nominal and real (after inflation) terms. This process first considers the long-term 
historical return premium based on the longest set of data available for each asset class. These premiums, which are calculated 
using the geometric mean, are then adjusted based on current relative valuation levels and macro-economic conditions. The 
asset return assumption is also adjusted by an implicit expense load for estimated administrative and investment-related 
expenses.

Snap-on’s VEBA plan target allocation and actual weighted-average asset allocation by asset category and fair value of plan 
assets as of 2023 and 2022 year end are as follows: 

Target 2023 2022
Asset category:

Debt securities and cash and cash equivalents 46% 46% 48%
Equity securities 29% 29% 29%
Hedge funds 25% 25% 23%

Total 100% 100% 100%

Fair value of plan assets (Amounts in millions) $ 11.4 $ 11.2 

The fair value measurement hierarchy prioritizes the inputs used to measure fair value. The hierarchy gives the highest priority 
(Level 1) to unadjusted quoted prices in active markets for identical assets and liabilities and the lowest priority (Level 3) to 
unobservable inputs. Fair value measurements primarily based on observable market information are given a Level 2 priority.

Debt securities are valued at quoted per share or unit market prices for which an official close or last trade pricing on an active 
exchange is available and are categorized as Level 1 in the fair value hierarchy.

Equity securities are valued at the NAV per share or unit multiplied by the number of shares or units held as of the 
measurement date, as reported by the fund managers. The share or unit price is quoted on a private market and is based on the 
value of the underlying investments, which are primarily based on observable inputs; such investments that are measured at fair 
value using the NAV per share (or its equivalent) practical expedient have not been classified in the fair value hierarchy.

Hedge funds are stated at the NAV per share or unit (based on the estimated fair market value of the underlying investments) 
multiplied by the number of shares or units held as of the measurement date, as reported by the fund managers. These 
investments are measured at fair value using the NAV per share (or its equivalent) practical expedient and have not been 
classified in the fair value hierarchy.

The company regularly reviews fund performance directly with its investment advisor and the fund managers, and performs 
qualitative analysis to corroborate the reasonableness of the reported NAVs. For funds for which the company did not receive a 
year-end NAV, the company recorded an estimate of the change in fair value for the latest period based on return estimates and 
other fund activity obtained from the fund managers. 

The columns labeled “Investments Measured at NAV” in the following tables are measured at fair value using the NAV per 
share (or its equivalent) practical expedient and have not been categorized in the fair value hierarchy. The fair value amounts 
presented in these tables are intended to permit a reconciliation of the fair value hierarchy to the VEBA plan assets.
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The following is a summary, by asset category, of the fair value and the level within the fair value hierarchy of the VEBA plan 
assets as of 2023 year end:

(Amounts in millions)

Quoted
Prices for
Identical
Assets

(Level 1)

Investments 
Measured at 

NAV Total
Asset category:

Cash and cash equivalents $ 0.2 $ — $ 0.2 
Debt securities 5.1 — 5.1 
Equity securities — 3.2 3.2 
Hedge fund — 2.9 2.9 

Total $ 5.3 $ 6.1 $ 11.4 

The following is a summary, by asset category, of the fair value and the level within the fair value hierarchy of the VEBA plan 
assets as of 2022 year end: 

(Amounts in millions)

Quoted
Prices for
Identical
Assets

(Level 1)

Investments 
Measured at 

NAV Total
Asset category:

Cash and cash equivalents $ 0.4 $ — $ 0.4 
Debt securities 4.9 — 4.9 
Equity securities — 3.3 3.3 
Hedge fund — 2.6 2.6 

Total $ 5.3 $ 5.9 $ 11.2 

Note 13: Stock-based Compensation and Other Stock Plans

The 2011 Incentive Stock and Awards Plan (the “2011 Plan”) provides for the grant of stock options, performance share units 
(“PSUs”), stock appreciation rights (“SARs”) and restricted stock awards (which may be designated as “restricted stock units” 
or “RSUs”). As of 2023 year end, the 2011 Plan had 2,633,565 shares available for future grants. The company uses treasury 
stock to deliver shares under the 2011 Plan.

Net stock-based compensation expense was $44.7 million in 2023, $34.0 million in 2022 and $41.4 million in 2021. Cash 
received from stock purchase plan and stock option exercises was $113.6 million in 2023, $55.0 million in 2022 and $162.4 
million in 2021. The tax benefit realized from both the exercise and vesting of share-based payment arrangements was $16.9 
million in 2023, $10.7 million in 2022 and $18.2 million in 2021.

Stock options: Stock options are granted with an exercise price equal to the market value of a share of Snap-on’s common 
stock on the date of grant and have a contractual term of 10 years. Stock option grants vest ratably on the first, second and third 
anniversaries of the date of grant.

The fair value of each stock option award is estimated on the date of grant using the Black-Scholes valuation model. The 
company uses historical data regarding stock option exercise and forfeiture behaviors for different participating groups to 
estimate the period of time that stock options granted are expected to be outstanding. Expected volatility is based on the 
historical volatility of the company’s stock for the length of time corresponding to the expected term of the stock option. The 
expected dividend yield is based on the expected annual dividend as a percentage of the market value of our common stock as 
of the date of grant. The risk-free interest rate is based on the U.S. treasury yield curve on the grant date for the expected term 
of the stock option.
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The following weighted-average assumptions were used in calculating the fair value of stock options granted during 2023, 2022 
and 2021, using the Black-Scholes valuation model: 

2023 2022 2021
Expected term of stock option (in years) 4.89 5.14 5.33
Expected volatility factor 23.99% 22.61% 21.80%
Expected dividend yield 2.60% 2.68% 2.59%
Risk-free interest rate 3.99% 2.00% 0.67%

A summary of stock option activity during 2023 is presented below: 

Shares 
(in thousands)

Exercise
 Price per 

Share*

Remaining 
Contractual   

Term*
(in years)

Aggregate
Intrinsic
Value

(in millions)

Outstanding at beginning of year 2,349 $ 163.07 
Granted 241 249.28 
Exercised (652) 149.89
Forfeited or expired (22) 218.12

Outstanding at end of year 1,916 177.79 5.3 $ 212.8 
Exercisable at end of year 1,407 160.77 4.2 180.2 

* Weighted-average

The weighted-average grant date fair value of stock options granted was $51.09 in 2023, $34.35 in 2022 and $26.19 in 2021. 
The intrinsic value of stock options exercised was $74.3 million in 2023, $37.5 million in 2022 and $76.1 million in 2021. The 
fair value of stock options vested was $9.1 million in 2023, $10.5 million in 2022 and $12.5 million in 2021.

As of 2023 year end, there was $12.1 million of unrecognized compensation cost related to non-vested stock options that is 
expected to be recognized as a charge to earnings over a weighted-average period of 1.4 years.

Performance share units: PSUs are earned and expensed using the fair value of the award over a contractual term of three 
years based on the company’s performance. Vesting of the PSUs is dependent upon performance relative to pre-defined goals 
for revenue growth and return on net assets for the applicable performance period. For performance achieved above specified 
levels, the recipient may earn additional shares of stock, not to exceed 100% of the number of performance awards initially 
granted. The PSUs have a three-year performance period based on the results of the consolidated financial metrics of the 
company. 

The fair value of PSUs is calculated using the market value of a share of Snap-on’s common stock on the date of grant and 
assumed forfeitures based on recent historical experience; in recent years, forfeitures have not been significant. The weighted-
average grant date fair value of PSUs granted during 2023, 2022 and 2021, was $249.26, $211.67 and $183.13, respectively. 
Earned PSUs as of year end 2023, 2022, and 2021 totaled 137,096 shares, 61,839 shares and 46,343 shares, respectively. 
Earned PSUs vest and are generally paid out following the conclusion of the applicable performance period upon approval by 
the Organization and Executive Compensation Committee of the company’s Board of Directors (the “Board”). PSUs related to 
60,402 shares and 46,217 shares were paid out in 2023 and 2022, respectively. There were no PSUs paid out in 2021.
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Changes to the company’s non-vested PSUs in 2023 are as follows:

Shares
(in thousands)

Fair Value
Price per
Share*

Non-vested PSUs at beginning of year 199 $ 196.51 
Granted 58 249.26 
Performance assumption change ** 61 220.42 
Vested (137) 189.89
Cancellations and other (4) 215.56

Non-vested PSUs at end of year 177 226.81

* Weighted-average

** Reflects the number of PSUs above target levels based on performance metrics.

As of 2023 year end, there was $19.3 million of unrecognized compensation cost related to non-vested PSUs that is expected to 
be recognized as a charge to earnings over a weighted-average period of 1.4 years.

Restricted stock units: RSUs are earned and expensed using the fair value of the award over a contractual term of three years. 
Vesting of the RSUs is dependent upon continued employment for the 3-year cliff vesting period.

The fair value of RSUs is calculated using the market value of a share of Snap-on’s common stock on the date of grant and 
assumed forfeitures based on recent historical experience; in recent years, forfeitures have not been significant. The weighted-
average grant date fair value of RSUs granted during 2023, 2022 and 2021, was $249.26, $211.67 and $189.89, respectively.

Changes to the company’s non-vested RSUs in 2023 are as follows:

Shares
(in thousands)

Fair Value
Price per
Share*

Non-vested RSUs at beginning of year 58 $ 200.16 
Granted 26 249.26 
Vested (2) 196.64
Cancellations and other (2) 215.96

Non-vested RSUs at end of year 80 215.84

* Weighted-average

As of 2023 year end, there was $6.6 million of unrecognized compensation cost related to non-vested RSUs that is expected to 
be recognized as a charge to earnings over a weighted-average period of 1.1 years.

Stock appreciation rights: The company also issues stock-settled and cash-settled SARs to certain key non-U.S. employees. 
SARs have a contractual term of 10 years and vest ratably on the first, second and third anniversaries of the date of grant. SARs 
are granted with an exercise price equal to the market value of a share of Snap-on’s common stock on the date of grant.

Stock-settled SARs are accounted for as equity instruments and provide for the issuance of Snap-on common stock equal to the 
amount by which the company’s stock has appreciated over the exercise price. Stock-settled SARs have an effect on dilutive 
shares and shares outstanding as any appreciation of Snap-on’s common stock value over the exercise price will be settled in 
shares of common stock. Cash-settled SARs provide for the cash payment of the excess of the fair market value of Snap-on’s 
common stock price on the date of exercise over the grant price. Cash-settled SARs have no effect on dilutive shares or shares 
outstanding as any appreciation of Snap-on’s common stock over the grant price is paid in cash and not in common stock.

2023 ANNUAL REPORT 43

AppG 0224



The fair value of stock-settled SARs is estimated on the date of grant using the Black-Scholes valuation model. The fair value 
of cash-settled SARs is revalued (mark-to-market) each reporting period using the Black-Scholes valuation model based on 
Snap-on’s period-end stock price. The company uses historical data regarding SARs exercise and forfeiture behaviors for 
different participating groups to estimate the expected term of the SARs granted based on the period of time that similar 
instruments granted are expected to be outstanding. Expected volatility is based on the historical volatility of the company’s 
stock for the length of time corresponding to the expected term of the SARs. The expected dividend yield is based on the 
expected annual dividend as a percentage of the market value of our common stock as of the date of grant (for stock-settled 
SARs) or reporting date (for cash-settled SARs). The risk-free interest rate is based on the U.S. treasury yield curve in effect as 
of the grant date (for stock-settled SARs) or reporting date (for cash-settled SARs) for the length of time corresponding to the 
expected term of the SARs.

The following weighted-average assumptions were used in calculating the fair value of stock-settled SARs granted during 2023, 
2022 and 2021, using the Black-Scholes valuation model:

2023 2022 2021
Expected term of stock-settled SARs (in years) 4.08 4.02 3.94
Expected volatility factor 24.68% 23.09% 22.50%
Expected dividend yield 2.60% 2.68% 2.59%
Risk-free interest rate 3.87% 1.96% 0.19%

Changes to the company’s stock-settled SARs in 2023 are as follows:

Stock-settled
SARs  

(in thousands)

Exercise
 Price per 

Share*

Remaining 
Contractual   

Term*
(in years)

Aggregate
Intrinsic
Value

(in millions)

Outstanding at beginning of year 385 $ 170.11 
Granted 62 249.26 
Exercised (50) 152.69
Forfeited or expired (76) 162.15

Outstanding at end of year 321 189.93 6.5 $ 31.8 
Exercisable at end of year 189 165.34 5.1 23.4 

* Weighted-average

The weighted-average grant date fair value of stock-settled SARs granted was $48.85 in 2023, $32.63 in 2022 and $24.05 in 
2021. The intrinsic value of stock-settled SARs exercised was $5.3 million in 2023, $1.7 million in 2022 and $3.1 million in 
2021. The fair value of stock-settled SARs vested was $1.9 million in 2023, $2.0 million in 2022 and $2.1 million in 2021.

As of 2023 year end, there was $3.0 million of unrecognized compensation cost related to non-vested stock-settled SARs that is 
expected to be recognized as a charge to earnings over a weighted-average period of 1.4 years.

The following weighted-average assumptions were used in calculating the fair value of cash-settled SARs granted during 2023, 
2022 and 2021, using the Black-Scholes valuation model:

2023 2022 2021
Expected term of cash-settled SARs (in years) 3.30 3.10 3.09
Expected volatility factor 22.51% 23.67% 22.49%
Expected dividend yield 2.58% 2.84% 2.64%
Risk-free interest rate 4.01% 4.22% 0.97%

The intrinsic value of cash-settled SARs exercised was $0.4 million in 2023, $0.6 million in 2022 and $0.6 million in 2021. The 
fair value of cash-settled SARs vested during 2023, 2022 and 2021 was $0.1 million, $0.1 million and $0.1 million, 
respectively.
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Changes to the company’s non-vested cash-settled SARs in 2023 are as follows:

Cash-settled
SARs

(in thousands)

Fair Value
 Price per 

Share*
Non-vested cash-settled SARs at beginning of year 2 $ 53.24 

Granted 1 66.83 
Vested (1) 107.13

Non-vested cash-settled SARs at end of year 2 79.16 

* Weighted-average

As of 2023 year end, there was $0.2 million of unrecognized compensation cost related to non-vested cash-settled SARs that is 
expected to be recognized as a charge to earnings over a weighted-average period of 1.4 years.

Restricted stock awards – non-employee directors: The company awarded 5,760 shares, 6,525 shares and 6,858 shares of 
restricted stock to non-employee directors in 2023, 2022 and 2021, respectively. The fair value of the restricted stock awards is 
expensed over a one-year vesting period based on the fair value on the date of grant. All restrictions for the restricted stock 
generally lapse upon the earlier of the first anniversary of the grant date, the recipient’s death or disability or in the event of a 
change in control, as defined in the 2011 Plan. If termination of the recipient’s service occurs prior to the first anniversary of the 
grant date for any reason other than death or disability, the shares of restricted stock would be forfeited, unless otherwise 
determined by the Board.

Directors’ fee plan: Under the Directors’ 1993 Fee Plan, as amended, non-employee directors may elect to receive up to 100% 
of their fees and retainer in shares of Snap-on’s common stock. Directors may elect to defer receipt of all or part of these shares. 
For 2023, 2022 and 2021, issuances under the Directors’ Fee Plan totaled 449 shares, 621 shares and 1,235 shares, respectively, 
of which 176 shares, 309 shares and 922 shares, respectively, were deferred. As of 2023 year end, shares reserved for issuance 
to directors under this plan totaled 195,281 shares.

Employee stock purchase plan: Substantially all Snap-on employees in the United States and Canada are eligible to 
participate in an employee stock purchase plan. The purchase price of the company’s common stock to participants is the lesser 
of the mean of the high and low price of the stock on the beginning date (May 15) or ending date (the following May 14) of 
each plan year. The company records compensation expense when Snap-on’s period-end stock price is greater than the plan 
purchase price. For 2023, 2022 and 2021, issuances under this plan totaled 27,225 shares, 18,452 shares and 82,286 shares, 
respectively. As of 2023 year end, 551,598 shares were reserved for issuance under this plan and Snap-on held participant 
contributions of approximately $2.2 million. Participants are able to withdraw from the plan at any time prior to the ending date 
and receive back all contributions made during the plan year. Compensation expense for plan participants was $1.4 million in 
2023, $0.2 million in 2022 and $9.6 million in 2021.

Franchisee stock purchase plan: All franchisees in the United States and Canada are eligible to participate in a franchisee 
stock purchase plan. The purchase price of the company’s common stock to participants is the lesser of the mean of the high 
and low price of the stock on the beginning date (May 15) or ending date (the following May 14) of each plan year. The 
company records mark-to-market expense when Snap-on’s period-end stock price is greater than the plan purchase price. For 
2023, 2022 and 2021, issuances under this plan totaled 46,510 shares, 44,937 shares and 143,388 shares, respectively. As of 
2023 year end, 178,715 shares were reserved for issuance under this plan and Snap-on held participant contributions of 
approximately $7.3 million. Participants are able to withdraw from the plan at any time prior to the ending date and generally 
receive back all contributions made during the plan year. The company recognized mark-to-market expense of $2.5 million in 
2023, $0.4 million in 2022, and $16.7 million in 2021.

Note 14: Capital Stock

Snap-on has undertaken repurchases of Snap-on common stock from time to time to offset dilution created by shares issued for 
employee and franchisee stock purchase plans, stock awards and other corporate purposes, as well as when the company 
believes market conditions are favorable. Snap-on repurchased 1,126,000 shares, 899,000 shares and 1,943,900 shares in 2023, 
2022 and 2021, respectively. As of 2023 year end, Snap-on has remaining availability to repurchase up to an additional $282.9 
million in common stock pursuant to Board authorizations. The purchase of Snap-on common stock is at the company’s 
discretion, subject to prevailing financial and market conditions.
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Cash dividends paid in 2023, 2022 and 2021 totaled $355.6 million, $313.1 million and $275.8 million, respectively. Cash 
dividends per share in 2023, 2022 and 2021 were $6.72, $5.88 and $5.11, respectively. On February 15, 2024, the company’s 
Board declared a quarterly dividend of $1.86 per share, payable on March 11, 2024, to shareholders of record on February 26, 
2024.

Note 15: Commitments and Contingencies

Snap-on provides product warranties for specific product lines and accrues for estimated future warranty cost in the period in 
which the sale is recorded. Snap-on calculates its accrual requirements based on historic warranty loss experience that is 
periodically adjusted for recent actual experience, including the timing of claims during the warranty period and actual costs 
incurred. Snap-on’s product warranty accrual activity for 2023, 2022 and 2021 is as follows:

(Amounts in millions) 2023 2022 2021
Warranty accrual:

Beginning of year $ 14.3 $ 17.3 $ 17.6 
Additions 14.7 9.8 13.7 
Usage (14.3) (12.8) (14.0) 
End of year $ 14.7 $ 14.3 $ 17.3 

Approximately 2,700 employees, or 20% of Snap-on’s worldwide workforce, are represented by unions and/or covered under 
collective bargaining agreements. The number of covered union employees whose contracts expire over the next five years 
approximates 1,350 employees in 2024, 800 employees in 2025, and 550 employees in 2026; there are no contracts currently 
scheduled to expire in 2027 or 2028. In recent years, Snap-on has not experienced any significant work slowdowns, stoppages 
or other labor disruptions.

In the ordinary course of our business, Snap-on is subject to legal disputes that are litigated and/or settled. Although it is not 
possible to predict the outcome of legal matters, management believes that the results of all legal matters will not have a 
material impact on Snap-on’s consolidated financial position, results of operations or cash flows.

Note 16: Leases 

Lessee accounting: Snap-on determines if an arrangement is a lease at inception. Snap-on has operating and finance leases for 
manufacturing plants, distribution centers, software development facilities, financial services offices, data centers, company 
store vans and certain equipment. Snap-on’s leases have lease terms of one year to 20 years and some include options to extend 
and/or terminate the lease. The exercise of lease renewal options is at the company’s sole discretion. Certain leases also include 
options to purchase the leased property. When deemed reasonably certain of exercise, the renewal and purchase options are 
included in the determination of the lease term and lease payment obligation, respectively. The depreciable life of assets and 
leasehold improvements are limited to the expected term, unless there is a transfer of title or purchase option reasonably certain 
of exercise. The company’s lease agreements do not contain any material variable lease payments, material residual value 
guarantees or any material restrictive covenants. 

Right-of-use (“ROU”) assets represent Snap-on’s right to use an underlying asset for the lease term and lease liabilities 
represent the obligation to make lease payments arising from the lease. Operating lease ROU assets and liabilities are 
recognized at commencement date of the lease based on the present value of lease payments over the lease term. When readily 
determinable, Snap-on uses the implicit rate in determining the present value of lease payments. When leases do not provide an 
implicit rate, Snap-on uses its country specific incremental borrowing rate based on the information available at the lease 
commencement date, including the lease term. The operating lease ROU asset also includes any lease payments made and 
excludes lease incentives. Lease expense for lease payments is recognized on a straight-line basis over the lease term. 

Snap-on has lease agreements with lease and non-lease components, which are generally accounted for separately. For all 
equipment leases, including vehicles, Snap-on accounts for the lease and non-lease components as a single lease component.
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Total lease costs for 2023, 2022 and 2021 consist of the following:

(Amounts in millions) 2023 2022 2021
Finance lease costs:
Amortization of ROU assets $ 1.5 $ 1.5 $ 1.7 
Interest on lease liabilities 0.1 0.2 0.3 

Operating lease costs* 27.4 24.3 25.4 
Total lease costs $ 29.0 $ 26.0 $ 27.4 

* Includes short-term leases, variable lease costs and sublease income, which are immaterial.

Supplemental cash flow information related to leases in 2023, 2022 and 2021 is as follows:

(Amounts in millions) 2023 2022 2021
Cash paid for amounts included in the measurement of lease 
liabilities:
Financing cash flows from finance leases $ 2.0 $ 2.4 $ 3.1 
Operating cash flows from finance leases 0.1 0.2 0.3 
Operating cash flows from operating leases 24.7 22.2 23.5 

ROU assets obtained in exchange for new lease obligations:
Finance lease liabilities $ 0.8 $ 0.2 $ 0.3 
Operating lease liabilities 36.0 33.5 23.4 

Supplemental balance sheet information related to leases in 2023 and 2022 is as follows:

(Amounts in millions) 2023 2022
Finance leases:
Property and equipment – gross $ 19.1 $ 19.4 
Accumulated depreciation and amortization (16.8) (16.4) 
Property and equipment – net $ 2.3 $ 3.0 

 Other accrued liabilities $ 1.6 $ 2.0 
 Other long-term liabilities 1.1 1.9 

Total finance lease liabilities $ 2.7 $ 3.9 

Operating leases:
Operating lease right-of-use assets $ 74.7 $ 61.5 

 Other accrued liabilities $ 23.8 $ 19.4 
 Operating lease liabilities 54.6 44.7 

Total operating lease liabilities $ 78.4 $ 64.1 
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Weighted-average lease terms and discount rates in 2023 and 2022 are as follows:

2023 2022 2021
Weighted-average remaining lease terms:
Finance leases 2.5 years 2.1 years 2.9 years
Operating leases 3.8 years 4.0 years 3.3 years

Weighted-average discount rates:
Finance leases 4.1% 3.1% 3.1%
Operating leases 4.0% 2.9% 1.9%

Maturities of lease liabilities as of December 30, 2023, are as follows:

(Amounts in millions)
Operating 

Leases
Finance 
Leases

Year:
2024 $ 26.3 $ 1.7 
2025 20.6 0.5 
2026 15.9 0.3 
2027 11.5 0.2 
2028 6.8 0.1 
2029 and thereafter 3.7 — 

Total lease payments 84.8 2.8 
          Less: amount representing interest (6.4) (0.1) 

Total lease liabilities $ 78.4 $ 2.7 

In 2023, Snap-on did not have any significant additional operating or finance leases that have not yet commenced.

Lessor accounting: Snap-on’s Financial Services business offers its customers lease financing for the lease of tools, 
diagnostics, and equipment products and to franchisees who require financing for vehicle leases. Snap-on accounts for its 
financial services leases as sales-type leases. In certain circumstances, the lessee has the option to terminate the lease. In the 
event of the lessee’s deteriorated financial condition or default, Snap-on has the right to terminate the lease. The leases contain 
an end-of-term purchase option that is generally insignificant and is reasonably certain to be exercised by the lessee. 

The company recognizes the net investment in the lease as the present value of the lease payments not yet received plus the 
present value of the unguaranteed residual value, using the interest rate implicit in the lease. The difference between the 
undiscounted lease payments received over the lease term and the related net investment in the lease is reported as unearned 
finance charges. Unearned finance charges are amortized to income over the life of the contract and are included as a 
component of “Financial services revenue” on the accompanying Consolidated Statements of Earnings. 

Sales-type leases are included in both “Finance receivables – net” and “Long-term finance receivables – net” on the 
accompanying Consolidated Balance Sheets, with lease terms of up to five years. In 2023 and 2022, finance receivables have 
future minimum lease payments, including unguaranteed residual value, of $28.6 million and $5.6 million, respectively, and 
unearned finance charges of $6.2 million and $0.7 million, respectively. 

Sales-type leases are included in both “Contract receivables – net” and “Long-term contract receivables – net” on the 
accompanying Consolidated Balance Sheets, with lease terms of up to seven years. In 2023 and 2022, contract receivables have 
future minimum lease payments, including unguaranteed residual value, of $315.7 million and $296.7 million, respectively, and 
unearned finance charges of $56.2 million and $49.8 million, respectively. 
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Future minimum lease payments as of December 30, 2023 are as follows:

(Amounts in millions)
Lease 

Receivables
Year:

2024 $ 97.3 
2025 83.0 
2026 65.2 
2027 46.8 
2028 30.1 
2029 and thereafter 21.9 

Total lease payments 344.3 
          Less: unearned finance charges (62.4) 

Net investment in leases $ 281.9 

See Note 4 for additional information on finance and contract receivables.

Note 17: Other Income (Expense) – Net

“Other income (expense) – net” on the accompanying Consolidated Statements of Earnings consists of the following:

(Amounts in millions) 2023 2022 2021
Interest income $ 40.2 $ 13.0 $ 2.1 
Net foreign exchange loss (11.0) (7.5) (1.2) 
Net periodic pension and postretirement benefits - non-service 37.6 36.1 15.2 
Foreign currency translation loss from sale of equity interest — — (1.0) 
Other 0.7 0.9 1.4 
Total other income (expense) – net $ 67.5 $ 42.5 $ 16.5 

Note 18: Accumulated Other Comprehensive Income (Loss)

The following is a summary of net changes in Accumulated OCI by component and net of tax for 2023 and 2022:

(Amounts in millions)

Foreign
Currency

Translation
Cash Flow 

Hedges

Defined
Benefit

Pension and
Postretirement

Plans Total
Balance at beginning of 2022 $ (145.1) $ 8.9 $ (207.7) $ (343.9) 
Other comprehensive loss before reclassifications (127.4) — (69.0) (196.4) 
Amounts reclassified from Accumulated OCI — (1.6) 13.6 12.0 
Net other comprehensive loss (127.4) (1.6) (55.4) (184.4) 
Balance as of 2022 year end $ (272.5) $ 7.3 $ (263.1) $ (528.3) 
Other comprehensive income before reclassifications 60.7 — 19.3 80.0 
Amounts reclassified from Accumulated OCI — (1.6) 0.4 (1.2) 
Net other comprehensive income (loss) 60.7 (1.6) 19.7 78.8 
Balance as of 2023 year end $ (211.8) $ 5.7 $ (243.4) $ (449.5) 
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The reclassifications out of Accumulated OCI in 2023 and 2022 are as follows:

Amounts Reclassified from
Accumulated OCI

Statement of Earnings
Presentation

(Amounts in millions) 2023 2022
Gains on cash flow hedges:

Treasury locks $ 1.6 $ 1.6 Interest expense
Income tax expense — — Income tax expense
Net of tax 1.6 1.6 

Amortization of net unrecognized losses and prior 
service credits (0.5) (18.1) See footnote below*
Income tax benefit 0.1 4.5 Income tax expense
Net of tax (0.4) (13.6) 

Total reclassifications for the period, net of tax $ 1.2 $ (12.0) 

* These Accumulated OCI components are included in the computation of net periodic pension and postretirement health care costs; see Note 11 and Note 12 
for additional information.

Note 19: Segments

Snap-on’s business segments are based on the organization structure used by management for making operating and investment 
decisions and for assessing performance. Snap-on’s reportable business segments are: (i) the Commercial & Industrial Group; 
(ii) the Snap-on Tools Group; (iii) the Repair Systems & Information Group; and (iv) Financial Services. The Commercial &
Industrial Group consists of business operations serving a broad range of industrial and commercial customers worldwide,
including customers in the aerospace, natural resources, government and military, power generation, transportation and
technical education market segments (collectively, “critical industries”), primarily through direct and distributor channels. The
Snap-on Tools Group consists of business operations primarily serving vehicle service and repair technicians through the
company’s multinational mobile tool distribution channel. The Repair Systems & Information Group consists of business
operations serving other professional vehicle repair customers worldwide, primarily owners and managers of independent repair
shops and OEM dealerships, through direct and distributor channels. Financial Services consists of the business operations of
Snap-on’s finance subsidiaries.

Snap-on evaluates the performance of its operating segments based on segment revenues and segment operating earnings. The 
Snap-on Tools Group segment revenues include external net sales, while the Commercial & Industrial Group and the Repair 
Systems & Information Group segment revenues include both external and intersegment net sales. Snap-on accounts for 
intersegment net sales and transfers based primarily on standard costs with reasonable mark-ups established between the 
segments. Identifiable assets by segment are those assets used in the respective reportable segment’s operations. Corporate 
assets consist of cash and cash equivalents (excluding cash held at Financial Services), deferred income taxes and certain other 
assets. Intersegment amounts are eliminated to arrive at Snap-on’s consolidated financial results. 

Snap-on does not have any single customer or government that represents 10% or more of its revenues in any of the indicated 
periods.
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Financial Data by Segment:

(Amounts in millions) 2023 2022 2021
Net sales:

Commercial & Industrial Group $ 1,458.3 $ 1,399.2 $ 1,406.3 
Snap-on Tools Group 2,088.8 2,072.0 1,938.6 
Repair Systems & Information Group 1,781.2 1,666.9 1,503.1 

Segment net sales 5,328.3 5,138.1 4,848.0 
Intersegment eliminations (598.1) (645.3) (596.0) 
Total net sales 4,730.2 4,492.8 4,252.0 
Financial Services revenue 378.1 349.7 349.7 
Total revenues $ 5,108.3 $ 4,842.5 $ 4,601.7 

Operating earnings:
Commercial & Industrial Group $ 226.1 $ 197.6 $ 209.9 
Snap-on Tools Group 493.8 458.7 411.1 
Repair Systems & Information Group 433.2 393.3 348.6 
Financial Services 270.5 266.0 272.0 

Segment operating earnings 1,423.6 1,315.6 1,241.6 
Corporate (113.2) (108.4) (118.1) 
Operating earnings 1,310.4 1,207.2 1,123.5 
Interest expense (49.9) (47.1) (53.1) 
Other income (expense) – net 67.5 42.5 16.5 
Earnings before income taxes and equity earnings $ 1,328.0 $ 1,202.6 $ 1,086.9 

(Amounts in millions) 2023 2022
Assets:

Commercial & Industrial Group $ 1,293.7 $ 1,245.8 
Snap-on Tools Group 941.8 912.9 
Repair Systems & Information Group 1,680.0 1,678.1 
Financial Services 2,430.0 2,242.7 

Total assets from reportable segments 6,345.5 6,079.5 
Corporate 1,285.0 972.9 
Elimination of intersegment receivables (85.6) (79.6) 
Total assets $ 7,544.9 $ 6,972.8 
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Financial Data by Segment (continued):
(Amounts in millions) 2023 2022 2021
Capital expenditures:

Commercial & Industrial Group $ 22.5 $ 26.0 $ 24.3 
Snap-on Tools Group 46.1 35.0 27.1 
Repair Systems & Information Group 20.3 18.3 15.4 
Financial Services 1.8 1.1 0.8 

Total from reportable segments 90.7 80.4 67.6 
Corporate 4.3 3.8 2.5 
Total capital expenditures $ 95.0 $ 84.2 $ 70.1 

Depreciation and amortization:
Commercial & Industrial Group $ 25.7 $ 26.1 $ 28.2 
Snap-on Tools Group 29.3 29.3 31.2 
Repair Systems & Information Group 39.4 40.1 40.9 
Financial Services 0.9 0.9 0.9 

Total from reportable segments 95.3 96.4 101.2 
Corporate 4.0 3.8 3.6 
Total depreciation and amortization $ 99.3 $ 100.2 $ 104.8 

Revenues by geographic region:*
United States $ 3,664.3 $ 3,465.4 $ 3,153.0 
Europe 760.9 723.3 808.5 
All other 683.1 653.8 640.2 

Total revenues $ 5,108.3 $ 4,842.5 $ 4,601.7 

(Amounts in millions) 2023 2022
Long-lived assets:**

United States $ 394.2 $ 361.9 
Europe 172.1 161.3 
All other 47.7 50.9 

Total long-lived assets $ 614.0 $ 574.1 

* Revenues are attributed to countries based on origin of the sale.
** Long-lived assets consist of Property and equipment – net and Operating lease right-of-use assets. 

 Products and Services: Snap-on derives net sales from a broad line of products and complementary services that are grouped 
into three categories: (i) tools; (ii) diagnostics, information and management systems; and (iii) equipment. The tools product 
category includes hand tools, power tools, tool storage products and other similar products. The diagnostics, information and 
management systems product category includes handheld and computer-based diagnostic products, service and repair 
information products, diagnostic software solutions, electronic parts catalogs, business management systems and services, 
point-of-sale systems, integrated systems for vehicle service shops, OEM purchasing facilitation services, and warranty 
management systems and analytics to help OEM dealerships manage and track performance. The equipment product category 
includes solutions for the service of vehicles and industrial equipment. Snap-on supports the sale of its diagnostics and vehicle 
service shop equipment by offering training programs as well as after-sales support for its customers. Through its financial 
services businesses, Snap-on also derives revenue from various financing programs designed to facilitate the sales of its 
products and support its franchise business. Further product line information is not presented as it is not practicable to do so.
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The following table shows the consolidated net sales and revenues of these product groups in the last three years:

(Amounts in millions) 2023 2022 2021
Net sales:

Tools $ 2,528.9 $ 2,399.4 $ 2,343.0 
Diagnostics, information and management systems 991.2 942.4 892.5 
Equipment 1,210.1 1,151.0 1,016.5 

Total net sales 4,730.2 4,492.8 4,252.0 
Financial services revenue 378.1 349.7 349.7 
Total revenues $ 5,108.3 $ 4,842.5 $ 4,601.7 
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SNAP-ON TOOLS FRANCHISE AGREEMENT 
 

THIS FRANCHISE AGREEMENT ("Agreement") is made as of the Effective Date stated below, 
by and between SNAP-ON TOOLS COMPANY LLC, a Delaware limited liability company, whose 
address is 2801 80th Street, Kenosha, Wisconsin, 53143 ("Snap-on"), and the undersigned 
Franchisee ("Franchisee"). 
 

THE PARTIES AGREE THAT: 
 

In consideration of the agreements set forth below and other good and valuable consideration, 
the receipt and sufficiency of which are acknowledged, the parties, intending to be legally bound, 
agree as follows: 
 
1. Nature and Scope of Agreement; License and List of Calls. 

A. Nature and Scope of Agreement.  Snap-on, over many years, as a result of the 
expenditure of time, skill, effort and money, has developed and owns a program for selling and 
servicing high quality tools and equipment ("Snap-on Program"), as a result of which the Snap-on 
Program has acquired valuable goodwill and a favorable reputation.  The parties agree that this 
valuable goodwill and favorable reputation belongs to Snap-on and while Franchisee has the benefit 
of this goodwill and favorable reputation during the term of this Agreement, Franchisee acquires no 
property rights in such goodwill or reputation, all of which at all times belongs to Snap-on; and 
 

The distinguishing features of the Snap-on Program include, but are not limited to, the name 
"Snap-on"; the tools and equipment manufactured and/or distributed by Snap-on and made available 
by Snap-on for resale by its franchisees ("Products"); special confidential and proprietary techniques 
for selling the Products; signs, emblems, trade names, trademarks, and service marks; and the 
Franchise Brand Handbook and other manuals provided to Franchisee by Snap-on; all of which may 
be changed, improved or further developed from time to time, including during the term of this 
Agreement; and 
 

Franchisee desires a license from Snap-on to be a Snap-on franchisee; and 
 

Franchisee recognizes the importance to Snap-on, other franchisees, and to the public of 
maintaining the distinctive standards, qualities and attributes of the Products and services identified 
by the Trademarks (as defined in Section 13 below) associated with the Snap-on Program and is 
willing to maintain those standards, qualities and attributes in the operation of a Snap-on franchise; 
and 
 

Franchisee desires to obtain a license to use the Snap-on Program at the List of Calls (as 
defined in this Section 1 below), subject to the terms and conditions contained in this Agreement.  
Franchisee acknowledges that Snap-on has, has had and will continue to have the basic right to use 
and/or license the Snap-on Program as it may exist, in whole or in part, and that this basic right is 
not being limited or changed by the terms of this Agreement.  The parties recognize that over time 
there may be changes in the manner in which Snap-on, its competitors and the users of its Products 
engage in business, and have recognized and addressed that possibility by explicitly defining the 
scope of authority granted to Franchisee in this Agreement. 
 

B. License.  Snap-on grants Franchisee the right, subject to the conditions and obligations 
set forth in this Agreement, to use the Snap-on Program, and to purchase Products from Snap-on 
for resale, only to customers and potential customers at those locations (sometimes referred to as 
“stops”) identified in attached Exhibit A ("List of Calls"), as adjusted in accordance with the terms of 
this Agreement.  Subject to the provisions of Sections 1.D., 1.E. and 1.F. and provided Franchisee 
is not in default under the terms of this Agreement, Snap-on will not sell, or license others to sell, 
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Products at those locations identified on the List of Calls as modified from time to time during the 
term of this Agreement.  Snap-on and Franchisee acknowledge that the most efficient way for 
Franchisee to service customers is for one franchisee to establish a relationship with his customers 
and be the only Snap-on franchisee servicing a stop. 
 

Franchisee is not entitled to use the Snap-on Program or sell Products at any location not 
identified on the List of Calls even if the location is adjacent to, or near, a location on Franchisee's 
List of Calls, or to any customer of Franchisee who moves to a location not identified on the List of 
Calls. 
 

C. Adjustments to List of Calls.  If Franchisee desires to use the Snap-on Program or sell 
Products at any location that is open and operational, but not identified on the List of Calls, 
Franchisee must notify Franchisee's Snap-on field management contact in accordance with the 
Snap-on Program and request that the additional stop(s) be added to the List of Calls.  Snap-on will 
not unreasonably withhold its consent to add these stop(s) to Franchisee's List of Calls. 
 

Customers of Snap-on franchisees expect high quality service from their franchisees.  
Accordingly, Snap-on reserves the right to remove a stop or stops from Franchisee's List of Calls if 
(i) Franchisee fails to service customers and/or solicit potential customers at a stop for a period of 
thirty (30) days or more; or (ii) Franchisee is no longer permitted to service the stop by the customer 
or the shop owner.  Snap-on will provide Franchisee written notice of an adjustment to Franchisee's 
List of Calls at least ten (10) days prior to the adjustment taking effect. 
 
 Franchisee is responsible for removing a stop if it is no longer open and operational.  If 
Franchisee fails to make the adjustment(s) to its List of Calls, Snap-on may make the adjustment(s) 
upon written notice retroactive to the date of the stop’s closure.   
 

D. National Accounts Program.  Snap-on exclusively reserves the right to develop and 
operate the Snap-on National Accounts Program, through which Products are sold and/or 
distributed to purchasers on a national or regional contract basis.  Franchisee will receive a 
brokerage fee on sales made through the Snap-on National Accounts Program directly to purchasers 
at a stop identified on Franchisee's List of Calls, according to a commission schedule published from 
time to time by Snap-on.  The policies and procedures pertaining to the Snap-on National Accounts 
Program are made available to Franchisee and are subject to change from time to time. 
 

E. Industrial Stops.  Snap-on exclusively reserves to itself the right to contact and sell, directly 
or indirectly, Products to industrial users, railroads, airlines, manufacturers, central purchasing offices, 
government installations and institutions, public or private schools (including students at the school), 
potential customers who require scientific information, special devices, special services and/or technical 
and engineering data or for whom special procurement procedures are required ("Industrial Stop(s)").  
If an Industrial Stop employs professional mechanics who purchase their own tools, Snap-on may, but 
is not obligated to, include that Industrial Stop on Franchisee's List of Calls only for the purpose of 
permitting Franchisee to sell Products to those mechanics.  This is known as a dual stop.  The 
determination whether a stop or customer, in whole or in part, is an Industrial Stop or a dual stop will be 
made by Snap-on in its reasonable business judgment, and the designation may be modified during the 
term of this Agreement. 
 

F. Internet Sales.  Snap-on reserves the right to operate an internet program, through which 
Products are sold and/or distributed directly to internet purchasers, which may include customers 
working at stops on the List of Calls who elect to make a purchase from Snap-on through the internet. 
 

G. Surveys.  Snap-on may survey customers at stops on Franchisee's List of Calls as Snap-
on, in its reasonable business judgment, believes is necessary or advisable. 
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H. Reservation of Rights.  Snap-on reserves all rights not specifically granted to 
Franchisee in this Agreement, including the sale of Products through any sales channels not 
expressly granted to Franchisee.  Among other things, this Agreement does not limit Snap-on’s right 
or the right of any of its affiliates to use or license the Snap-on Program or to engage in or license 
any business activity, including, without limitation at any location other than Franchisee’s List of Calls, 
and/or the ownership, operation or franchising of any business selling and servicing high quality tools 
and equipment under any other trade name, trademark or service mark than the Trademarks at any 
location. 
 
2. Initial Term.  The initial term of this Agreement and the license granted by this Agreement shall 
be ten (10) years from the Effective Date unless sooner terminated in accordance with Sections 19 
or 20 of this Agreement. 
 
3. Renewal.  Franchisee may, at Franchisee's option, renew this Agreement for one additional 
term of five (5) years, subject to the following Conditions of Renewal which must be met prior to 
renewal: 

A. Conditions of Renewal. 
(1) Franchisee gives Snap-on written notice of Franchisee's intention to renew not less 

than nine (9) months nor more than twelve (12) months prior to the end of the initial term; 
 

(2) Franchisee meets the standards for new franchisees in effect at the time of such 
notice of intent to renew and refurbishes or replaces the franchise van if necessary in the reasonable 
business judgment of Snap-on; 
 

(3) Franchisee is not in default under this Agreement, any amendment to this 
Agreement, or any other agreement between Franchisee and Snap-on or its subsidiaries and 
affiliates, and Franchisee remains in compliance with all material terms and conditions of such 
agreements through the expiration date of the expiring term; 
 

(4) Franchisee satisfies all monetary obligations Franchisee owes to Snap-on, Snap-
on Credit LLC (“Snap-on Credit”), and their subsidiaries and affiliates; 
 

(5) Franchisee executes Snap-on's then-current form of Franchise Agreement.  The 
terms of the renewal Franchise Agreement may differ from the terms of this Agreement, including a 
higher Monthly License Fee.  Franchisee acknowledges that the then-current form of Franchise 
Agreement will be amended to provide for a renewal term of five (5) years; and otherwise to be 
appropriate for a renewal franchise; 
 

(6) Franchisee and each of its owners executes a general release, in a form satisfactory 
to Snap-on, of any and all claims against Snap-on and its subsidiaries and affiliates and their 
respective past and present officers, directors, shareholders, agents and employees, in their 
corporate and individual capacities, including, without limitation, claims arising under federal, state 
and local laws, rules and ordinances, and claims arising out of, or relating to, this Agreement, any 
other agreements with Snap-on, Snap-on Credit, their subsidiaries and affiliates, but excluding any 
claims the release of which are prohibited by applicable law; and 
 

(7) Franchisee pays Snap-on a renewal fee in an amount that is 50% of the then-current 
Initial License Fee. 
 

B. Statutory Limitations.  If applicable law or regulation requires a standard of renewal that 
is different from that set forth in this Section 3., this Agreement is amended to conform to the 
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minimum standard required by such applicable law or regulation.  Snap-on intends to deliver any 
required additional notice, and this Agreement will remain in effect on a month-to-month basis only 
until Franchisee has received such required additional notice. 
 

C. Continuation Term.  If Franchisee continues to operate the franchised business with 
Snap-on’s express or implied consent following the expiration of the initial term or the renewal term, 
as the case may be, the continuation will be a month-to-month extension of this Agreement, unless 
otherwise agreed in writing (“Continuation Term”). All provisions of this Agreement will apply while 
Franchisee continues to operate the franchised business during the Continuation Term. The 
Continuation Term of this Agreement will then be terminable by either party on thirty (30) days’ prior 
written notice to the other party. 
 
4. License Fees. 

A. Initial License Fee.  Franchisee has paid Snap-on an Initial License Fee of Sixteen 
Thousand Dollars ($16,000) to become a Franchisee.  The Initial License Fee was paid in 
consideration of Snap-on initially granting this franchise, it was fully earned at the time paid, and it is 
not refundable for any reason. 
 

B. Monthly License Fee.  In addition to all other amounts to be paid by Franchisee to Snap-
on, Franchisee will pay Snap-on a Monthly License Fee of One Hundred Forty-Five Dollars 
($145.00).  Snap-on will have the right to increase the Monthly License Fee once each calendar year 
by an amount up to the lesser of either Fifty Dollars ($50.00) or twenty-five percent (25%) of the then 
current Monthly License Fee.  Snap-on will advise Franchisee of any increase in the Monthly License 
Fee, and the increased Monthly License Fee will be payable upon Franchisee’s receipt of an invoice 
from Snap-on for the increased Monthly License Fee.  Snap-on may advise Franchisee of any 
increase in any written form, including without limitation, electronically through Franchisee’s 
snapon.com email address. 
 
5. Franchise Brand Handbook.  Franchisee acknowledges that Franchisee is receiving access 
to the Franchise Brand Handbook ("Brand Handbook") which is provided in electronic format (via a 
posting on a Snap-on sponsored intranet site) or other method of delivery. Franchisee agrees to 
ensure that the Brand Handbook is kept confidential and Franchisee keeps up-to-date with all 
modifications provided by Snap-on, agrees not to reproduce the Brand Handbook or any part of it, 
and agrees not to disclose the contents of the Brand Handbook to anyone other than Franchisee’s 
employees or use it for any other purpose than to operate the franchised business pursuant to this 
Agreement.  Snap-on (and its subsidiaries or affiliates, as applicable) will make available to 
Franchisee in a format or formats designated by Snap-on periodic updates, additions, and deletions 
to the Brand Handbook.  Upon termination of this Agreement, Franchisee will return to Snap-on all 
print copies and delete all electronic copies of Brand Handbook and other manuals Franchisee has 
received and/or copied. 
 
6. Modifications and Variations of the Snap-on Program.  Snap-on (and its subsidiaries and 
affiliates), in its reasonable business judgment, will be entitled from time to time to change or modify 
the Snap-on Program, including, but not limited to, the addition or deletion of Products, the adoption 
and use of new or modified Trademarks or the deletion of Trademarks or copyrighted materials.  The 
Snap-on Program is contained in part in the Brand Handbook and those other materials as Snap-on 
(or its subsidiaries and affiliates) may provide to Franchisee. 
 

Snap-on and Franchisee acknowledge that the goal of maintaining a competitive Snap-on 
business involves ongoing expenditures of different types (including but not limited to expense for 
electronic commerce, replacement and new computer equipment and related hardware, software 
and services, as well as periodic van renovation) and may also involve costs incident to changes in 
operation. 
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7. Services by Snap-on.  During the term of this Agreement and so long as Franchisee is not in 
default under this Agreement, Snap-on, in the manner it deems appropriate, will make the following 
services available to Franchisee: 
 

A. Purchase of Products by Franchisee.  Franchisee may select and purchase Products 
at Snap-on's suggested list price, less any franchisee discounts in effect when orders are received 
by Snap-on.  The Products, suggested prices and available franchisee discounts are subject to 
change without notice to Franchisee.  Snap-on requires that orders from Franchisee be made by 
electronic communication.  All sales of Products will be made on Snap-on’s standard terms of sale 
which are in effect at the time of the sale. 
 

Franchisee will pay all amounts due Snap-on through such means and at such time as Snap-
on may prescribe in the Snap-on Program.  Snap-on currently requires that Franchisee pay amounts 
due Snap-on by direct debit of Franchisee’s bank account.  Failure to do so will result in an additional 
charge to Franchisee as set forth in the Snap-on Program from time to time.  Snap-on may change 
the minimum payment requirement, due date, and method of payment in Snap-on's sole business 
judgment. 
 

Snap-on is not liable for delays in shipment, or for failure to make any delivery of Products, if 
the Products were not shipped because Franchisee has not paid Snap-on for prior amounts due, 
Franchisee has exceeded or with the order would exceed Franchisee’s credit limit, or if Snap-on's 
reasonable efforts are inadequate to effect delivery of the Products.  If Snap-on is unable to supply 
Products in quantities ordered, Snap-on has the right to allocate shipments among its franchisees 
based on any business factor or combination of business factors which it deems appropriate in its 
reasonable business judgment, such as historical purchasing patterns, franchisee credit worthiness, 
franchisee needs or other channels of distribution. 
 

Franchisee will not have a claim against Snap-on due to Snap-on’s failure to furnish any 
Products due to a lack of Product availability. 
 

B. General Assistance.  Snap-on will provide Franchisee with information regarding the 
Snap-on Program, together with suggested business forms and ideas for bookkeeping and 
operational methods, inventory control methods, product knowledge, and sales and marketing 
techniques as Snap-on deems appropriate for the operation of a Snap-on franchise, provided that 
Franchisee is responsible for the day-to-day operation of its franchised business. 
 

C. Training.  Snap-on will make available to Franchisee (and Franchisee’s principal owner 
or Franchisee’s store manager, including subsequent store managers who are required to attend 
prior to conducting business in the franchise) Snap-on's Store Management Training program, which 
conveys the essential information necessary for Franchisee to transact business with Snap-on and 
the customers.  No separate charge will be made by Snap-on for this initial Training.  Training for 
subsequent store managers and principal owners will be charged to Franchisee at the then-current 
fee. 
 
8. Performance Standards and Uniformity of Operation.  Products sold and services 
performed under Snap-on’s Trademarks have a reputation for high quality.  This reputation has been 
developed and maintained by Snap-on, and it is of the utmost importance to Snap-on, Franchisee, 
and all other franchisees that this reputation be maintained through high quality service to customers 
in accordance with the Snap-on Program.  In recognition of the mutual benefits which come from 
maintaining the reputation for quality enjoyed by the Snap-on Program, Franchisee will comply with 
all of the following: 
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A. General Standards and Specifications.  Franchisee shall operate the franchise, render 
all services, sell Products and make all payments due to Snap-on in accordance with the 
specifications, standards, business practices, policies and procedures of Snap-on now in effect or 
subsequently published for its franchisees, and comply with all written requirements of the Snap-on 
Program, including any changes that may be made to it from time to time, including changes during 
the term of this Agreement. 
 

B. Operation of the Franchise.  Franchisee will use Franchisee's best efforts to promote 
aggressively and develop fully the sales of Products at stops on the List of Calls.  Franchisee, at all 
times, will maintain an inventory of Products at least in the minimum amount required by the Snap-
on Program in order to maximize the sale of Products and provide the service expected by Snap-
on customers.  In order to maximize the sale of Products, Snap-on recommends that Franchisee 
call on every potential customer at stops on the List of Calls at least once a week.  Franchisee will 
refrain from engaging in activities that would conflict with these purposes and shall devote full 
business attention and efforts to these purposes.  The Franchisee’s principal owner or franchise 
store manager that operates the franchise on a day-to-day basis, will attend Snap-on's Store 
Management Training program prior to conducting business in the franchise. Franchisee and 
employees of the Franchisee will represent the Snap-on brand by acting in a competent, fair, honest, 
ethical, and courteous manner in accordance with the image and reputation of Snap-on and the 
Snap-on Program, and maintain a neat and clean appearance. 
 

C. Sales Only to End-user.  Franchisee shall sell the Products only to customers at 
locations on the List of Calls and shall not sell or give away the Products to any person or entity for 
resale. 
 

D. Restriction on the Sale of Certain Items.  In order to emphasize the Snap-on brand, 
Franchisee will not sell items of merchandise which are directly competitive with the Products that 
are manufactured by or for Snap-on, except items of merchandise which Franchisee has taken as a 
trade-in.  In addition, Franchisee will refrain from selling items which are inappropriate or inconsistent 
with a business selling tools and equipment. 
 

E. Franchisee Use of Internet and Mobile Applications.  Franchisee will only use the 
internet, including social media sites such as Facebook, Instagram, SnapChat, and TikTok, 
commercial sites such as eBay or Craig’s List and mobile applications, to advertise Products or 
other items of merchandise to customers at stops on Franchisee’s List of Calls.  Such internet use 
is subject to compliance with Section 13 below. 
 

F. Pricing.  Franchisee will unilaterally determine the price at which Franchisee will sell the 
Products.  In order to assist Franchisee in setting prices, Snap-on regularly provides Franchisee 
with suggested list prices for the Products, but Franchisee is not required to follow Snap-on’s 
suggested prices. 
 

G. Van.  Franchisee will lease or purchase a van that complies with specifications contained 
in the Snap-on Program in effect on the Effective Date of this Agreement.  Franchisee will maintain 
and operate the van in good condition and repair.  Franchisee will display the current van decal and 
logo package as required by Snap-on from time to time in order to protect the Snap-on brand identity.  
Franchisee will display the inventory in the van in a clean and neat manner to enhance the sale of 
Products.  The van will be used as the primary vehicle when making sales and service calls; however, 
Franchisee may use additional van(s), trailer(s) or other vehicle(s) as Franchisee elects to use in 
order to improve service to customers.  Such additional vehicle(s) need not meet Snap-on 
specifications except that any use of the Trademarks on such vehicle(s) must be in accordance with 
proper trademark usage as set forth in Section 13.  If Franchisee replaces its primary van, the van 
must comply with specifications contained in the Snap-on Program. 
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H. Technology Package; Electronic Commerce and Communication.  Franchisee is 

required to use a computer, computer components and other content meeting Snap-on’s 
specifications as outlined in the Brand Handbook, and as modified in the Snap-on Program from time 
to time.  Snap-on will initially provide Franchisee, without cost to Franchisee, with a technology 
package including computer hardware and printer meeting the current specifications of the Snap-on 
Program. 
 

Franchisee will obtain a license from Snap-on or a source designated by Snap-on, for point of 
sale software that conforms to specifications contained in the Snap-on Program, as may be modified 
from time to time. 
 

In order to effectively communicate information and place orders for Products, Franchisee 
must subscribe, at Franchisee's expense, to a reliable internet service provider or other electronic 
communication provider or service.  Snap-on is not liable for any damage to Franchisee including 
lost profits, delayed orders or the like which are the result of any outage or delay related to electronic 
transmission of information, whether by the internet or otherwise, or as the result of Franchisee’s 
failure to access the information. 
 

I. Warranties.  Franchisee will assist Snap-on in honoring all warranties on the Products.  
Franchisee understands that warranty service for the customer is an important part of the Snap-on 
Program and that Franchisee will be required to make repairs and arrange for service for customer 
Products without compensation from Snap-on.  The cost of warranty services is taken into 
consideration by Snap-on when setting the franchisee discount on the Products.  The terms of Snap-
on’s warranties may be changed by Snap-on from time-to-time in its sole business judgment. 
 

J. Compliance with Law.  Franchisee will comply with all laws, ordinances, and regulations 
affecting the operation of the franchise, including but not limited to all labor and employment laws, 
ordinances and regulations and all applicable data privacy laws. 
 

K. Taxes and Other Indebtedness.  Franchisee will pay when due all taxes levied and 
assessed, including, without limitation, sales, use, personal property, income and other taxes, 
including all taxes applicable to Franchisee’s employees.  Franchisee will pay when due all accounts 
and other indebtedness of every kind incurred by Franchisee in the conduct of the franchise. 
 
9. Security Interest.  To secure Franchisee’s obligations to Snap-on, including those arising 
under this Agreement, Franchisee grants Snap-on a security interest in all of the following property 
of the Franchisee, whether now owned or hereafter acquired, and whether tangible or intangible:  
inventory, tools, equipment, vans, accounts, contract rights, general intangibles, chattel paper, 
Revolving Accounts, Extended Credit Contracts, Credit Sale Contracts, Open Accounts, Leases, 
insurance policies, documents, deposits, all Reserves (including, but not limited to EC Reserve and 
Business Reserve) or similar types of accounts, trademarks, trade names, customer lists, books, 
records, catalogues, sales aids, computers and computer programs, and any replacements, 
substitutions, additions, accessions or proceeds thereof.  Franchisee represents and warrants that 
Snap-on’s security interest as described above shall be prior to that of any other creditor.  Franchisee 
understands that Snap-on will make all required UCC filings to perfect Snap-on’s security interest in 
Franchisee’s property as set forth in this Section and Franchisee will cooperate with Snap-on to the 
extent requested by Snap-on to accomplish this perfection.  Franchisee authorizes Snap-on to 
describe the collateral in any financing statement as “all business assets”.  This statement in any 
financing statement will not expand or limit the property given as security for the performance of 
Franchisee’s obligations to Snap-on described above.  With respect to any funds accounted for or 
held by Snap-on for the benefit of Franchisee, Snap-on will be entitled to commingle such funds with 
Snap-on’s general funds and to offset against such funds any monies owed Snap-on by Franchisee. 
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10. Credit Sales. 

A. Revolving Accounts.  Revolving Account or RA sales are credit sales in which 
Franchisee extends its own credit to Franchisee’s customers.  The terms, such as the price, down 
payment and repayment schedules are determined by the Franchisee and the customer.  As 
provided below, Franchisee may either reject or purchase RAs offered for sale by Snap-on or the 
franchisee (“Predecessor”) who previously sold Products to customers at stops on Franchisee's List 
of Calls (“RA Acquisition”).  The RA Acquisition is subject to Franchisee's right, for 45 days from the 
date Franchisee begins servicing customers in the List of Calls, to advise which of the RAs 
Franchisee has rejected, unless Franchisee is purchasing the RAs from Predecessor as a transfer 
franchise, in which case, Franchisee and the Predecessor may agree on the RAs to be purchased, 
and the 45-day time period to reject some or all of the RAs will be eliminated.  Snap-on must be 
advised of all rejected RAs within the 45 day time period and Predecessor must be advised of the 
rejected RA within 55 days.  Any RAs not rejected by Franchisee within an applicable rejection period 
will be purchased by Franchisee.  In the event Franchisee sells Products to a customer (whose RA 
was offered to Franchisee) within an applicable forty-five (45) day period, Franchisee will be deemed 
to have agreed to purchase the RA relating to such customer, unless Snap-on and the Predecessor 
have first been advised that Franchisee has rejected that customer's RA.  The purchase price for the 
RAs will be seventy-five percent (75%) of the balance due on each RA being sold unless otherwise 
agreed to by the Franchisee and the Predecessor.  In addition to RA Acquisition, Franchisee will 
regularly sell Products to Franchisee’s customers on RA. 
 

B. Open Accounts.  Snap-on has established, and from time to time may modify or 
discontinue, a program for extending short term financing for the purchase of Products sold to 
certain businesses located at stops on the Franchisee’s List of Calls ("Open Accounts"), as set forth 
in the Brand Handbook.  Snap-on may, in its sole business judgment, accept the assignment of Open 
Account contracts offered to Snap-on by Franchisee.  The parties' obligations with respect to Open 
Accounts shall be governed by any Snap-on policies regarding such Open Accounts contained in 
the Snap-on Program from time to time. 
 
11. Advertising by Franchisee.  Franchisee is not required to engage in advertising or participate 
in advertising through an advertising fund.  If Franchisee decides to advertise in print or electronically, 
promotional materials may be purchased from any source.  The Trademarks must be used in 
accordance with the requirements of Section 13 and as set forth in the Snap-on Program.  
Advertising materials may only be used to advertise to customers and potential customers at stops 
on Franchisee’s List of Calls. 
 
12. Bookkeeping.  Franchisee will keep and maintain complete and accurate books and records 
of Franchisee's business operations. 
 
13. Trademarks.  The term "Trademarks" as used in this Agreement refers to all words, symbols, 
designs, trade names, service marks or combinations thereof used to identify the Snap-on Program 
and the Products sold and services performed in connection with the Snap-on Program whether or 
not registered with the U.S. Patent and Trademark Office.  Franchisee will use the Trademarks only 
in the manner approved by Snap-on. 
 

Franchisee's right to use the Trademarks is limited to the operation of the franchise and as 
expressly provided in this Agreement and the Brand Handbook.  Franchisee agrees to use the 
Trademarks in the identification and conduct of Franchisee’s franchise business.  Franchisee will 
identify itself as the independent owner of the franchise business in the manner Snap-on prescribes 
and Franchisee will not include any other trademark or trade name in the identification of the 
franchise or the conduct of Franchisee’s franchise business.  Franchisee will not use any Trademark, 
or any word confusingly similar to a Trademark (as determined by Snap-on), as part of any corporate 
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or trade name or with any prefix, suffix or other modifying words, nicknames, terms, designs or 
symbols, or in any modified form (including, without limitation, any local or special adaptations or 
artistic variations of any of the Trademarks), nor may Franchisee use any Trademark, or any word 
confusingly similar to a Trademark, in connection with the sale of any unauthorized product or service 
or in any other manner not expressly authorized in writing by Snap-on.  Franchisee will not use any 
Trademark or any other word which is confusingly similar to any Trademark (for example, snapon, 
SnapOn) as an Internet domain name, an electronic mail address, or an Internet web page address, 
or any part thereof (for example, SnaponNW@nwtools.com, joepublic@snaponnw.com, 
http://www.toolsNE\Snap-on.html) or as any other identifier in any form of electronic communication 
and Franchisee must obtain Snap-on’s prior written approval prior to any use of the Trademarks in 
electronic commerce, including but not limited to all forms of electronic or computer communication.  
Franchisee agrees to display the Trademarks prominently and in the manner Snap-on prescribes on 
signs, forms and other materials and articles.  Further, Franchisee agrees to give such notices of 
trademark or service mark ownership or registration and copyrights as Snap-on specifies and to 
obtain such fictitious or assumed name registration as may be required under applicable law.  Any 
and all uses of any of the Trademarks shall be subject to Snap-on’s approval.  If local laws or 
ordinances require that Franchisee file an affidavit of doing business under a fictitious name, 
Franchisee shall include in that filing an indication that the filing is made "as an authorized franchisee 
of Snap-on Tools Company LLC, Kenosha, Wisconsin."  In no event may Franchisee file any record 
or sign any form indicating Franchisee is "d/b/a Snap-on" or "doing business as Snap-on."  
Franchisee shall use the symbol ® with all registered trademarks and the symbol  with all other 
trademarks or service marks so as to protect Snap-on's ownership rights. 
 

In the event Snap-on should elect to use a name other than "Snap-on" to identify the Snap-on 
Program, Snap-on may select another name and the Snap-on Program and this Agreement will be 
deemed amended to substitute that name.  If Snap-on determines, in its sole business judgment, 
that Franchisee should modify or discontinue use of any Trademark and/or use one or more 
additional or substitute trademarks or service marks, Franchisee agrees to comply promptly 
therewith after notice thereof by Snap-on.  Franchisee will be responsible for all expenses incurred 
in modifying or discontinuing the use of a Trademark or substituting therefore a different trademark 
or service mark, and Snap-on will not be obligated to reimburse Franchisee for any loss of goodwill 
by the franchise associated with any modified or discontinued Trademark or for any expenditures 
made by Franchisee to promote a modified or substitute trademark or service mark. 
 

Franchisee agrees that nothing in this Agreement gives Franchisee any right, title or interest in 
the Trademarks (except the right to use the Trademarks in accordance with the terms of this 
Agreement); that the Trademarks are the sole property of Snap-on and its affiliates; that Franchisee 
will not directly or indirectly contest the validity of Snap-on’s or its affiliates ownership of the 
Trademarks (whether during or after the term of this Agreement); and that any and all uses by 
Franchisee of the Trademarks and the goodwill arising therefrom shall inure exclusively to the benefit 
of Snap-on and its affiliates.  Franchisee agrees that it will not use or register any words, symbols, 
designs, trade names, service marks or combinations thereof that are confusingly similar to any 
Trademarks (as determined by Snap-on), but that if it nonetheless does acquire any rights in such 
confusingly similar words, symbols, designs, trade names, service marks or combinations thereof it 
will promptly assign the same to Snap-on, upon Snap-on’s request, without any compensation. 
 

Franchisee will promptly notify Snap-on in writing of any apparent infringement of or challenge 
to Franchisee’s use of any Trademark, or any claim by any person other than Snap-on or its affiliates 
of any rights in any Trademark or any similar trade name, trademark or service mark, of which 
Franchisee becomes aware.  Franchisee will not communicate with any person other than Snap-on 
and its affiliates and their counsel in connection with any such infringement, challenge or claim.  
Snap-on and its affiliates have the sole discretion to take such action as they deem appropriate 
(including no action) and the right to control exclusively any litigation, trademark proceeding or any 

mailto:SnaponNW@nwtools.com
mailto:joepublic@snaponnw.com
http://www.toolsne/Snap-on.html
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other administrative proceeding arising out of any such infringement, challenge or claim or otherwise 
relating to any Trademark.  Franchisee agrees to execute any and all instruments and documents, 
render such assistance and do such acts and things as may, in the opinion of Snap-on’s and its 
affiliates’ counsel, be necessary or advisable to protect and maintain Snap-on’s and its affiliates’  
 
interests in any such litigation, trademark proceeding or other administrative proceeding or otherwise 
to protect and maintain Snap-on’s and its affiliates’ interests in the Trademarks. 
 

To the extent Franchisee uses any of the Trademarks in employment-related materials, 
Franchisee must include a clear disclaimer that Franchisee (and only Franchisee) is the employer of 
employees at Franchisee’s franchise business and that Snap-on, as the franchisor, is not their 
employer and does not engage in any employer-type activities, which only franchisee are 
responsible, (including but not limited to employee selection, promotion, termination, hours worked, 
rates of pay, other benefits, work assigned, discipline, adjustment of grievances and complaints and 
working conditions). 
 
14. Relationship of Parties; Franchisee as Independent Contractor.  This Agreement does not 
create a fiduciary or other special relationship between the parties.  Franchisee is an independent 
contractor with entire control and direction of the franchise and its operations, subject only to the 
conditions and covenants established by this Agreement.  No agency, employment, or partnership 
is created or implied by the terms of this Agreement and Franchisee is not and will not hold itself out 
as agent, legal representative, partner, subsidiary, joint venturer or employee of Snap-on (its 
subsidiaries or affiliates).  Franchisee shall be solely responsible for the day-to-day operation of its 
franchised business, including all of Franchisee’s employment decisions, including but not limited to, 
recruiting, hiring, firing, scheduling, discipline, wages, hours, benefits, etc. and for all matters 
regarding Franchisee’s employees.  Franchisee will have no right or power to, and will not bind or 
obligate Snap-on (its subsidiaries or affiliates) in any way or manner whatsoever, nor represent that 
Franchisee has any right to do so.  Franchisee will not represent, or purport to represent Snap-on in 
any manner or by any medium without the express prior written approval of Snap-on.  The sole 
relationship between Franchisee and Snap-on (its subsidiaries and affiliates) is a commercial, arms' 
length business relationship and, except as provided in Section 24, there are no third party 
beneficiaries to this Agreement.  Franchisee's business will be kept totally separate and apart from 
any that may be operated by Snap-on (its subsidiaries and affiliates). 
 

In all public records, in relationships with other persons, and on letterheads and business forms 
Franchisee will indicate the independent ownership of the franchise and that Franchisee is solely an 
"authorized franchisee" of Snap-on.  Franchisee will post a sign in a conspicuous location on 
Franchisee's van to so advise the public. 
 
15. Confidentiality.  Franchisee acknowledges that Snap-on owns the Snap-on Program, which 
includes, but is not limited to, Snap-on’s trade secrets, the List of Calls, the Brand Handbook and all 
other manuals provided to Franchisee by Snap-on.  The Snap-on Program is disclosed to Franchisee 
in confidence and solely for the purpose of enabling Franchisee to operate the franchise, and 
Franchisee will not disclose any part of it to anyone other than Franchisee’s employees in the Snap-
on business, Snap-on employees or other Snap-on franchisees or use it for any other purpose than 
the operation of its franchised business incompliance with this Agreement.  Franchisee is responsible 
for Franchisee’s employees maintaining the confidentiality of these materials.  Franchisee 
acknowledges that such disclosure would inflict irreparable injury on Snap-on and that Snap-on will 
be entitled to obtain injunctive relief in addition to any other legal or equitable remedies it may have 
upon a breach of this Section 15. 
 
16. Interest.  Except as otherwise expressly provided in writing, any and all funds held by Snap-
on for the benefit of Franchisee will bear no interest.  While Snap-on currently does not charge 
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interest, Snap-on reserves the right to charge interest on amounts Franchisee fails to pay when due 
from the due date until paid at a rate of interest up to the maximum rate permitted in the State in 
which Franchisee resides. 
 
17. Insurance.  Franchisee will be responsible for all loss or damage originating in, or incurred in 
connection with, the operation of the franchise and for all claims or demands for damages to property 
or for injury, illness, or death of persons directly or indirectly resulting there from.  Franchisee will at 
all times carry the driver's license required by applicable state law and the insurance which may be 
required by the terms of any lease or financing agreement on the van.  Franchisee will carry the 
following insurance: 
 

A. Commercial business auto liability insurance with limits of $1,000,000 combined single 
limit for bodily injury and property damage; and physical damage coverage which includes collision, 
specified perils of fire, lightning, explosion, theft, wind storm, hail or comprehensive coverage in lieu 
of specified perils; 
 

B. Commercial liability insurance under a comprehensive general liability form that includes 
coverage for bodily injury and property damage on an occurrence basis with coverage that includes 
product/completed operations with policy limits not less than $1,000,000; and 
 

C. All risks property coverage for full replacement value of Franchisee's inventory being 
offered for sale. 
 

Insurance coverages should reflect that Snap-on Incorporated and its subsidiaries are 
additional insureds under both commercial general liability and commercial business automobile 
liability coverage and that Snap-on Incorporated and its subsidiaries are loss payees, as their 
interests may appear, under the all risks property coverage. 
 

Upon Snap-on’s request from time to time, Franchisee will submit evidence in writing of having 
obtained such coverage from an insurance carrier acceptable to Snap-on. 
 

Snap-on may reasonably increase the minimum coverage required under subsections A. and 
B. above and require different or additional kinds of insurance to reflect inflation, changes in 
standards of liability, higher damage awards or other relevant changes in circumstances.  All such 
changes will be set forth in the Brand Handbook at least 30 days prior to Franchisee being required 
to comply.  Snap-on will be furnished with certificates of insurance and/or copies of the insurance 
policies, if it requests. 
 

All policies of insurance required to be maintained by Franchisee must be renewed at least 
thirty (30) days prior to the respective expiration dates of existing policies of insurance.  All such 
policies will contain endorsements requiring the insurer to give Snap-on at least ten (10) days' prior 
written notice before terminating, canceling or making changes in any policy.  In the event any of 
Franchisee's policies of insurance required by subsections B. and C. is canceled or not renewed, 
Snap-on has the right, but not the obligation, to obtain the coverage for Franchisee and invoice 
Franchisee for the cost of the coverage, which invoice Franchisee shall pay within five (5) business 
days. 
 
18. Transfers. 

A. Transfer by Snap-on.  Snap-on has the right to transfer or assign all or any part of its 
rights and/or obligations under this Agreement to any person or legal entity. 
 

B. Transfer by Franchisee.  Franchisee or the owners of the franchise business will not, 
directly or indirectly, sell, assign, transfer, convey, give away, pledge, mortgage or otherwise 
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encumber any interest in this Agreement, the Franchisee, or the assets of the franchise business 
(other than an interest in the van, inventory, or accounts receivable as security for borrowing to 
finance the operation of the franchise or to Snap-on Credit or its assigns in the ordinary course of  
 
Franchisee's business) without the prior written consent of Snap-on.  Any purported assignment or 
transfer, by operation of law or otherwise, not having the written consent of Snap-on is null and void. 
 

Snap-on will not unreasonably withhold its consent to a transfer of all of the assets of the 
franchise business or the entire interest in Franchisee provided the following conditions are met: 
 

(1) Franchisee and each of the owners have first offered to sell all of the assets of the 
franchise business or the entire interest in Franchisee to Snap-on, pursuant to Section 18.E. of this 
Agreement, and Snap-on has declined to exercise its right of first refusal. 
 

(2) The terms of the sale, including the price, do not, in Snap-on's reasonable business 
judgment, jeopardize the ability of the transferee to maintain, operate and promote the franchise and 
meet the financial obligations to Snap-on, third party suppliers and creditors.  This provision will not 
create any liability on the part of Snap-on to the transferee in the event that Snap-on approves the 
transfer and the transferee experiences financial difficulties. 
 

(3) All of Franchisee's monetary obligations to Snap-on (and Snap-on's subsidiaries 
and affiliates) and all other outstanding obligations related to the franchise (including, but not limited 
to, bills from suppliers, taxes, judgments and any required governmental reports, returns, affidavits 
or bonds) have been satisfied.  Snap-on reserves the right to require that a reasonable sum of money 
be placed in escrow to ensure that all such obligations will be satisfied.  Franchisee shall also be in 
compliance with all provisions of this Agreement, any amendment to this Agreement or successor 
agreement, or any other agreement between Franchisee and Snap-on or its subsidiaries and 
affiliates. 
 

(4) Franchisee, and each of its owners, will execute a general release, in a form 
satisfactory to Snap-on, of any and all claims against Snap-on and its subsidiaries and affiliates and 
their respective past and present officers, directors, shareholders, agents and employees, in their 
corporate and individual capacities, including, without limitation, claims arising under federal, state 
and local laws, rules and ordinances, and claims arising out of, or relating to, this Agreement, any 
other agreements between Snap-on, Snap-on Credit, their subsidiaries and affiliates and Franchisee 
and Franchisee's operation of the franchise, but excluding any claims the release of which is 
prohibited by applicable law. 
 

(5) Franchisee and its owners will execute all agreements necessary, in Snap-on's 
reasonable business judgment, to accomplish the transfer and assumption of obligations under this 
Agreement.  Franchisee will provide Snap-on with whatever information and/or documentation 
regarding the transfer that Snap-on requests and will comply with Snap-on's other reasonable 
requirements related to the transfer. 
 

(6) Transferee will: 
a. Demonstrate to Snap-on's satisfaction that it meets Snap-on's managerial, 

operational and business standards for a new franchisee; has the aptitude and ability to operate the 
franchise (as may be demonstrated by prior related business experience or otherwise); and has 
adequate financial resources and capital to operate the franchise; and 
 

b. Execute Snap-on's then-current form of Franchise Agreement and other 
ancillary agreements (all of which may differ from this Agreement and the ancillary agreements 
signed by Franchisee and may include a guarantee to be executed by Franchisee’s owner or owners) 
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as Snap-on may require; and 
 

c. Complete the Snap-on Store Management Training required for all new 
franchisees and store managers; and 
 

d. Pay Snap-on a transfer fee, in effect at the time of the transfer, to reimburse 
Snap-on for its legal, training, and other expenses in connection with the transfer of the  
franchise; and 
 

e. Execute all agreements necessary in Snap-on's reasonable business judgment 
to accomplish the transfer and assumption of obligations under this Agreement.  Transferee will 
provide Snap-on with whatever information and/or documentation regarding the transfer that Snap-
on requests and will comply with Snap-on's other reasonable requirements related to the transfer. 
 

Snap-on's consent to a transfer will not constitute a waiver of any claims it may have 
against Franchisee or its owners, nor will it be deemed a waiver of Snap-on's right to demand exact 
compliance with any of the terms of this Agreement by transferee, nor will it be deemed a waiver of 
Snap-on's continuing right to give or withhold consent to any future transfers. 
 

Franchisee will provide transferee with information regarding the franchise being 
transferred and the customers to be served, as well as take all other steps that may be reasonably 
required to effect an orderly transition of the franchise. 
 

C. Transfer to Another Corporation, Limited Liability Company, Etc.  In the event 
Franchisee desires to transfer this Agreement to another corporation, limited liability company or 
other approved entity under common ownership with Franchisee, Franchisee must obtain Snap-on's 
prior written consent, which Snap-on will not unreasonably withhold.  Approval may be conditioned 
on the following requirements: 
 

(1) The principal owner of Franchisee will own a controlling interest in the transferee 
and may transfer any stock or interest to a third party only in accordance with Section 18.B.; 
 

(2) The Franchisee and the transferee will execute an assignment document in a form 
acceptable to Snap-on, which will contain personal guarantees by the principal owner of Franchisee 
of the obligations contained in this Agreement and all other agreements with Snap-on (including 
subsidiaries and affiliates); 
 

(3) Copies of the following documents are delivered to Snap-on at least ten (10) days 
prior to the assignment: (a) the transferee's Articles of Incorporation, by-laws, Articles of Formation, 
Membership Agreement or other governing documents that Snap-on may request; (b) a copy of the 
resolution of the transferee's Board of Directors, Board of Members or other governing board 
authorizing the assumption of this Agreement, which Snap-on may request be certified as correct by 
the Secretary of a corporation or a Member of a limited liability company or other appropriate party 
for another legal entity; (c) such other documents that Snap-on may reasonably request; and 
 

(4) The transferee grants Snap-on a security interest to secure its obligations to Snap-
on covering the same collateral and with the same priority as the security interest granted Snap-on 
by the Franchisee and will execute any documents deemed appropriate by Snap-on to perfect such 
a security interest. 
 

Franchisee agrees that the activities of Franchisee, including any transferee under this 
subsection C., will be limited to the operation of the Snap-on franchise business. 
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D. Death or Disability of Principal Owner of Franchisee.  If this Agreement is in force and 
effect at the time of the death or permanent incapacity of the principal owner of Franchisee, the 
successor in interest, surviving spouse, heirs or estate of the principal owner of Franchisee 
(collectively, "heir") will have the right to continue operating the franchise for a reasonable period of 
time, which will not exceed 90 days, following such death or permanent incapacity, during which time 
the heir either shall make application to Snap-on to become the principal owner of Franchisee, or 
transfer the heir’s entire interest in Franchisee or the assets of the franchise business to a third party. 
 

(1) In the event the heir seeks to become the principal owner of Franchisee, Snap-on 
will not unreasonably withhold its consent to approval of the heir, provided that the following 
conditions are met.  The heir will: 
 

a. Demonstrate to Snap-on's satisfaction that the heir meets Snap-on's 
managerial, operational and business standards for a new franchise owner; has the aptitude and 
ability to operate the franchise (as may be demonstrated by prior related business experience or 
otherwise); and has adequate financial resources and capital to operate the franchise; and 
 

b. Execute Snap-on's then-current form of Franchise Agreement and other 
ancillary agreements (all of which may differ from this Agreement and the ancillary agreements 
signed by the original Franchisee and may include a guarantee to be signed by the Franchisee’s 
owner or owners), if requested by Snap-on; and 
 

c. Complete Snap-on's Store Management Training required for all new principal 
owners and store managers; and 
 

d. Execute all agreements necessary in Snap-on's reasonable business judgment 
to accomplish the transfer and assumption under this Agreement.  The heir will also provide Snap-
on with whatever information and/or documentation regarding the transfer that Snap-on reasonably 
requests. 
 

(2) In the event the heir seeks to transfer the heir’s interest in Franchisee or the assets 
of the franchise business to a third party, the heir may only transfer all of the interest in accordance 
with the requirements of Section 18.B. 
 

E. Snap-on's Right of First Refusal.  If Franchisee and all owners desire to sell, transfer 
or assign all stock or membership interest in Franchisee or all of the assets of the franchise business 
and enters into a bona fide agreement with a third-party buyer, Franchisee will deliver a true and 
complete copy of the same to Snap-on.  Snap-on will have the right to purchase the assets of the 
franchise business by paying Franchisee and owners, if applicable, an amount equal to the current 
value of the purchase price agreed to between Franchisee and owners, if applicable, and the third-
party buyer. In exercising its right of first refusal on a sale, transfer or assignment of all stock or 
membership interest in Franchisee, Snap-on may choose to only purchase all assets of the franchise 
business at an amount equal to the current value of the purchase price agreed to between 
Franchisee and owners, if applicable, and the third-party buyer, and Snap-on will not be required to 
take ownership of the stock or membership interest in the Franchisee. Snap-on will have thirty (30) 
days in which to notify Franchisee that it will exercise its right of first refusal and sixty (60) days to 
approve Franchisee's sale.  This time period begins upon Franchisee's delivery of all information and 
documentation requested by Snap-on from Franchisee necessary to evaluate the offer and the sale 
of all interest in Franchisee or assets of the franchise business, including an enforceable contract to 
purchase all interest in Franchisee or the assets of the franchise business.  If Snap-on accepts any 
such offer, it will be entitled to offset against the purchase price paid any monies owed by Franchisee 
to Snap-on, Snap-on Credit or their subsidiaries and affiliates. 
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If Snap-on does not advise Franchisee of its acceptance or rejection of the offer within 
the specified thirty (30) day period then Snap-on is presumed to have declined to exercise this right 
of first refusal.  If Snap-on fails to advise Franchisee of its approval or disapproval of the sale of 
Franchisee or the assets of the franchise business within the specified sixty (60) day period then, 
provided Franchisee and buyer comply with all contractual requirements and conditions required for 
a transfer, Franchisee and owners may sell, transfer or assign all of their interest in Franchisee or 
the assets of the franchise business, but not at a lower price, nor on more favorable terms, than 
those presented to Snap-on.  Franchisee's failure to close any approved sale within 120 days 
following Franchisee’s receipt of a statement acknowledging Snap-on's receipt of an enforceable 
contract to purchase, as well as any information and documentation requested by Snap-on from 
Franchisee necessary to evaluate the offer will immediately revive Snap-on’s right of first refusal. 
 
19. Termination by Franchisee.  Franchisee may terminate this Agreement by written notice to 
Snap-on if Snap-on fails to cure any default of Snap-on’s obligations under this Agreement within 
thirty (30) days after Franchisee provides Snap-on with written notice of default. 
 
20. Termination by Snap-on. 

A. Automatic Termination without Notice.  Snap-on may, at its option, without prejudice 
to any and all other rights and remedies it may have under this Agreement or under applicable law, 
terminate this Agreement without notice to Franchisee: 

(1) If Franchisee is adjudicated a bankrupt or becomes insolvent, or has a trustee or 
receiver appointed by a court of competent jurisdiction for all or any part of Franchisee's property; or 
 

(2) If a proceeding is filed under any bankruptcy laws or other similar laws and such 
proceeding is not dismissed within ninety (90) days after filing; or 
 

(3) If Franchisee makes a general assignment for the benefit of creditors. 
 

B. Termination upon Notice.  Franchisee will be in default under this Agreement and Snap-
on may, at its option, without prejudice to any and all other rights and remedies it may have under 
this Agreement or under applicable law, terminate this Agreement effective upon Franchisee's 
receipt of written notice of termination, in the following instances: 

(1) If Franchisee fails to satisfy any material judgment against Franchisee within thirty 
(30) days after the judgment is entered and becomes final; or 
 

(2) If Franchisee makes a material misrepresentation in connection with the approval 
of Franchisee as a franchisee, or engages in conduct involving dishonesty in dealing with Snap-on 
or Snap-on Credit; or 
 

(3) If Franchisee abandons the franchise business; or 
 

(4) If Franchisee or its principal owner is convicted of, or plead nolo contendere to, a 
felony charge as defined in applicable law; a crime involving moral turpitude; or any other crime or 
offense, including any misdemeanor, that is reasonably likely to adversely affect the goodwill 
associated with the Snap-on brand or any of the Trademarks; or 
 

(5) If, in Snap-on's reasonable determination the continued operation of the franchise 
by the Franchisee: 

 a.  will result in a threat or danger to public health or safety, or 
b.  is likely to have a material adverse impact on the reputation or goodwill 

associated with the Snap-on brand or any of its Trademarks, or 
c.  exposes Snap-on to disrepute, scandal, or ridicule, or would tend to shock, insult, 

or offend the public located in the area of Franchisee’s List of Calls; or 
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(6) If Franchisee: 

a. sells Products to a customer located at a stop on another franchisee’s list of 
calls, unless Franchisee agrees, within ten (10) days after request by Snap-on, to credit such sale(s) 
to the other franchisee or to Snap-on; or 

b. after notice from Snap-on to cease such activity, sells or offers for sale by any 
means any Products to any customer not located at a stop on Franchisee's List of Calls, whether or 
not such sales are subsequently credited to another franchisee or Snap-on and whether or not such 
customers are located at a stop on any other franchisee’s list of calls, provided that no notice is 
required if such sale or offer is made to a Snap-on competitor. 
 

(7) If Franchisee receives a written notice of immediate termination under any other 
written agreement with Snap-on or Snap-on Credit (or any of their subsidiaries or affiliates) or 
remains in default beyond the applicable cure period under any other written agreement with Snap-
on or Snap-on Credit (or any of their subsidiaries or affiliates); or 
 

(8) If Franchisee discloses or uses the contents of the Snap-on Program or other trade 
secrets or confidential or proprietary information provided to Franchisee by Snap-on, contrary to the 
provisions of Section 15; or 
 

(9) If Franchisee has received two (2) or more notices of default within the previous 
twelve (12) months, Snap-on will be entitled to send Franchisee a notice of termination upon the next 
default of Franchisee during such twelve (12) month period under this Section 20.B. without providing 
Franchisee an opportunity to correct the default; or 
 

(10) If any purported assignment or transfer of any interest in this Agreement, 
Franchisee or the assets of the franchise business (other than an interest in the van, inventory, or 
accounts receivable as security for borrowing to finance the operation of the franchise or to Snap-on 
Credit or its assigns in the ordinary course of Franchisee's business) occurs, by operation of law or 
otherwise, without the prior written consent of Snap-on, as required in Section 18.B. 
 

C. Termination upon Expiration of Cure Period. 
(1) Except for those items listed in preceding Sections 20.A.-B., Franchisee will have 

thirty (30) days after written notice of default from Snap-on within which to remedy any default under 
this Agreement and if such default is not cured within that time, this Agreement will terminate without 
further notice to Franchisee effective immediately upon expiration of that time, unless Snap-on 
notifies Franchisee otherwise in writing. 
 

(2) Notwithstanding the provisions of preceding Section 20.C.(1), if Franchisee defaults 
in the payment of any monies owed to Snap-on (or any subsidiary or affiliate of Snap-on) when  
such monies become due and payable, whether pursuant to this Agreement or otherwise, and 
Franchisee fails to pay such monies within ten (10) days after written notice of default from Snap-on, 
then, unless Snap-on notifies Franchisee otherwise in writing, this Agreement will terminate without 
prejudice to any and all other rights and remedies Snap-on may have under this Agreement or under 
applicable law. 
 

D. Non-waiver.  Termination of this Agreement will not prejudice any and all other rights 
and remedies Franchisee or Snap-on may have under this Agreement or any other agreement 
between Franchisee and Snap-on or any subsidiary or affiliate of Snap-on under applicable law. 
 

E. Statutory Limitations.  Notwithstanding the provisions of preceding Sections 20.A.-D., 
in the event any valid, applicable law or regulation of a competent governmental authority having 
jurisdiction over the franchise granted by this Agreement requires a notice or cure period prior to 
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termination longer than set forth in preceding Sections 20.A.-C., this Agreement is amended to 
conform to the minimum notice or cure period required by such applicable law or regulation. 
 
21. Effect of Expiration or Termination.  Upon the expiration or termination of this Agreement for 
any reason, Franchisee will cease to be an authorized Snap-on franchisee and the parties will do 
the following: 
 

A. Franchisee will immediately cease operating the franchised business (except franchisee 
may continue collection of its RA) and promptly pay Snap-on all sums due and owing to Snap-on or 
any subsidiary or affiliate of Snap-on; and 
 

B. Franchisee will continue to abide by the restrictions contained in Section 15 and will not, 
directly or indirectly, take any action which violates those restrictions; and 
 
 

C. Franchisee will promptly return to Snap-on all print copies of Brand Handbooks, will delete 
all electronic copies of Brand Handbooks and any other manuals furnished to Franchisee, together 
with all other materials containing trade secrets, confidential information, operating instructions or 
business practices of the Snap-on Program; and 
 

D. Franchisee will immediately discontinue all use of the Trademarks and of any and all 
signs, paper goods or objects bearing the Trademarks, or any reference whatsoever thereto; remove 
the Trademarks from materials, motor vehicles and other equipment owned or used by Franchisee 
in the conduct of the franchise (except Products); cancel all advertising that contains the 
Trademarks (including telephone directory listings); and take such action as may be necessary to 
cancel any filings or registrations that contain any Trademark; and 
 

E. Franchisee will execute any and all documents reasonably requested by Snap-on that 
are necessary to effectuate termination of Franchisee's license and interest in and to the use of the 
Trademarks and the Snap-on Program; and 
 

F. Franchisee will cease to:  (i) operate or do business under any name or in any manner 
that might tend to give the impression that this Agreement is still in force or that Franchisee is 
connected in any way with Snap-on, or has any right to use the Snap-on Program or the Trademarks 
or otherwise hold itself out as a Snap-on franchisee; and (ii) make use of, or avail itself of, any of the 
trade secrets of, or information received from, Snap-on or disclose or reveal any such information or 
any portion thereof to anyone not employed by Snap-on or its franchisees; and 
 

G. If Franchisee and Snap-on agree in writing to settle all accounts and resolve any 
outstanding issues between them (which agreement will include a mutual general release, including 
a general release from all owners of Franchisee, of all claims the release of which is not prohibited 
by applicable law), Snap-on shall repurchase from Franchisee all Products purchased by 
Franchisee from Snap-on (except for Products no longer manufactured and/or distributed by Snap-
on and Products specially made or ordered for Franchisee or Franchisee's customers) that are in 
new, unused and saleable condition (as determined by Snap-on in its reasonable business judgment) 
and delivered to Snap-on within fifteen (15) days after termination of this Agreement.  The purchase 
price for the Products will be determined in accordance with the Check-in Valuation Policy published 
in the Brand Handbook, on the date this Agreement terminates or expires.  Snap-on will be entitled 
to offset against the monies payable to Franchisee for repurchase of any Products all monies owed 
to Snap-on (or any subsidiaries or affiliates of Snap-on) by Franchisee, including for up to sixty (60) 
days: (i) any unpaid Open Account amounts; and (ii) Franchisee’s obligations under Extended Credit 
Contracts assigned to Snap-on (or any subsidiaries or affiliates of Snap-on) by Franchisee as 
provided in the Franchisee Servicing Agreement between Franchisee and Snap-on Credit (Snap-on 
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may offset amounts due Snap-on Credit and remit same to Snap-on Credit); and 
 

H. Franchisee may offer to sell some or all of Franchisee’s Revolving Accounts (“RAs”) to 
Snap-on or its designee.  Snap-on or its designee will have the option, but not the obligation, to 
purchase some or all of the RAs offered by Franchisee.  The purchase price for the RAs will be equal 
to seventy-five percent (75%) of the balance due of each RA being sold unless otherwise agreed to 
by the parties.  Snap-on will be entitled to offset against payments for RA purchases all monies owed 
to Snap-on (or any subsidiaries or affiliates of Snap-on) by Franchisee, including for up to sixty (60) 
days:  (i) any unpaid Open Account amounts; and (ii) Franchisee’s obligations under Extended Credit 
Contracts assigned to Snap-on (or any subsidiaries or affiliates of Snap-on) by Franchisee, as 
provided in the Franchisee Servicing Agreement between the Franchisee and Snap-on Credit (Snap-
on may offset amounts due Snap-on Credit and remit same to Snap-on Credit); and 
 

I. Unless a termination agreement (agreed to between the parties according to Section 
21.G.) provides otherwise, Franchisee and Snap-on agree that termination of this Agreement under 
any circumstances will not impair, release, or extinguish any debt, obligation, or liability of Franchisee 
to Snap-on that may have accrued during the term of this Agreement, including any debt, obligation, 
or liability that was the cause of termination or arose out of such cause and that the security interest 
granted to Snap-on by Franchisee under this Agreement will continue in full force and effect until all 
such debts, obligations and liabilities of Franchisee to Snap-on have been fully discharged by 
Franchisee.  All promises and agreements of Franchisee that are to be performed after the 
termination of this Agreement shall survive termination.  All provisions in this Agreement which 
expressly or by implication are intended to survive termination or expiration of this Agreement will so 
survive; and 
 

J. Franchisee will comply with all of Franchisee's obligations under the Franchisee Servicing 
Agreement and all other agreements with Snap-on Credit. 
 
22. Covenant Not to Compete. 

A. During the term of this Agreement, Franchisee and all owners of Franchisee will not 
individually, or in conjunction with any other person or in any manner or capacity, directly or indirectly, 
carry on or be engaged in, concerned with or interested in, financially or otherwise, or advise in the 
establishment or operation of, any business involved in the sale of (a) tools, equipment, merchandise 
or services to automobile dealerships, independent repair shops, marinas or body shops, or (b) any 
other products or merchandise that would compete with the Products.  Notwithstanding the above, 
Franchisee and the owners of Franchisee will not be prohibited from owning shares of a class of 
securities listed on a stock exchange or traded on the over-the-counter market that represent less 
than three percent (3%) of the number of shares of that class of securities issued and outstanding. 
 

B. For a period of twelve (12) months following termination or expiration of this Agreement, 
Franchisee and the owners of Franchisee will not directly or indirectly solicit or sell any mechanic's 
tools, automotive service equipment, or related products that would compete with Snap-on Products 
to any customer at any stop listed on Franchisee's List of Calls that was in effect at the time of such 
termination or expiration. 
 
23. Approvals and Waivers.  No waiver by any party of any provision of this Agreement will be 
deemed a waiver of any other provision of this Agreement or of any subsequent breach by any other 
party of the same or another provision.  Any party's consent to, or approval of, any act will not be 
deemed to render unnecessary the obtaining of the other party's consent to or approval of any 
subsequent act.  Snap-on and Franchisee will not be deemed to have waived or impaired any right, 
power or option reserved by this Agreement by virtue of:  any custom or practice of the parties at 
variance with the terms hereof; any failure, refusal or neglect of Snap-on or Franchisee to exercise 
any right under this Agreement or to insist upon exact compliance by the other with its obligations 
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hereunder, including, without limitation, any mandatory specification, standard or operating 
procedure; any waiver, forbearance, delay, failure or omission by Snap-on to exercise any right, 
power or option, whether of the same, similar or different nature, with respect to any other Snap-on 
franchisee; or Snap-on’s acceptance of any payments from Franchisee after any breach by 
Franchisee of this Agreement. 
 

No statement, questionnaire, or acknowledgement signed or agreed to by a franchisee in 
connection with the commencement of the franchise relationship shall have the effect of (i) waiving 
any claims under any applicable state franchise law, including fraud in the inducement, or (ii) 
disclaiming reliance on any statement made by any franchisor, franchise seller, or other person 
acting on behalf of the franchisor. This provision supersedes any other term of any document 
executed in connection with the franchise. 
 

Snap-on and Franchisee may by written instrument unilaterally waive or reduce any obligation 
of or restriction upon the other under this Agreement, effective upon delivery of written notice thereof 
to the other or such other effective date stated in the notice of waiver. 
 
24. Indemnification. 

A. Franchisee will, at all times, indemnify, defend (with counsel selected by Snap-on), and 
hold harmless (to the fullest extent permitted by law) Snap-on, its affiliates, successors and assigns 
and their respective past and present directors, officers, employees, agents and representatives 
(collectively "Indemnitees") from and against all "losses and expenses" (as defined below) incurred 
in connection with any action, suit, proceeding, claim, demand, investigation or inquiry (formal or 
informal) by or against Indemnitees or any settlement thereof (whether or not a formal proceeding or 
action had been instituted), arising out of or resulting from or connected with operation of the 
franchise, including, but not limited to compliance with all laws, rules and regulations regarding 
Franchisee’s employees and any claims raised by Franchisee’s employees, but not including (i) 
“losses and expenses” arising from or resulting from or connected with bodily injury or property 
damage to the extent such “losses and expenses” are caused by a manufacturing, design or warning 
defect in a Product (including any Product packaging) that could not have been discovered by 
Franchisee prior to sale or (ii) claims for breach of warranty relating to Products purchased from 
Snap-on that are not, in whole or in part, the result of Franchisee's sales, service or repair practices 
or conduct.  Franchisee promptly will give Snap-on notice of any such action, suit, proceeding, claim, 
demand, inquiry or investigation filed or instituted against Franchisee and, upon request, will furnish 
Snap-on with copies of any documents from such matters as Snap-on reasonably may request. 
 

B. As used in Section 24.A, the phrase "losses and expenses" shall include, but not be 
limited to, all losses; compensatory, exemplary and punitive damages; fines; charges; costs; 
expenses; attorneys' fees; court costs; settlement amounts; judgments; compensation for damages 
to Snap-on's reputation and goodwill; costs of, or resulting from, delays; financing; costs of 
advertising material and media time/space and the costs of changing, substituting or replacing the 
same; and any and all expenses of recall, refunds, compensation, public notices and other such 
amounts incurred in connection with the matters described. 
 

C. Snap-on will indemnify, defend (with counsel selected by Snap-on), and hold harmless 
Franchisee from and against damages; fines; charges; costs; expenses; reasonable attorneys' fees; 
court costs; settlement amounts; and judgments incurred in connection with any action, suit, 
proceeding, claim, or demand against Franchisee, arising out of or resulting from claims for bodily 
injury or property damage to the extent caused (or alleged to be caused) by a manufacturing, design 
or warning defect in a Product (including any Product packaging) that could not have been 
discovered by Franchisee prior to sale.  Franchisee will promptly give Snap-on notice of any such 
action, suit, proceeding, claim, or demand filed or instituted against Franchisee and, upon request, 
will furnish Snap-on with copies of any documents from such matters as Snap-on reasonably may 
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request. 
 
25. Dispute Resolution. 

A. Mediation.  Except as otherwise provided in Section 25.C., the parties agree to attempt 
to resolve any controversy or disputes arising out of or relating to this Agreement, the franchise 
business or Franchisee’s relationship with Snap-on, or the termination or nonrenewal of this 
Agreement, including but not limited to, any claim by Franchisee, or any person in privity with or 
claiming through, on behalf of or in the right of Franchisee, by non-binding mediation prior to any 
matter being submitted to arbitration.  This provision applies only to controversies and disputes that 
are specific to Franchisee, or any person in privity with or claiming through, on behalf of or in the 
right of Franchisee and not to issues that affect Snap-on franchisees generally.  Any such mediation 
will be held within 60 days after a demand for mediation is made by either party by notice to the other 
party.  The mediation will be conducted in the state in which Franchisee resides or a mutually 
agreeable location.  The mediator will be mutually agreed upon by the Franchisee and Snap-on, and 
Snap-on will pay the costs of the mediator and for the location at which the mediation takes place. 
 

The parties acknowledge that mediation proceedings are settlement negotiations and that to 
the extent allowed or required by applicable law, all offers, promises, conduct and statements, 
whether oral or written, made in the course of the mediation will be confidential and inadmissible in 
any arbitration, litigation or other legal proceeding involving the parties, provided however, that 
evidence which is otherwise admissible or discoverable will not be rendered inadmissible or non-
discoverable as a result of its use in mediation. 
 

B. Arbitration.  Except as otherwise provided in Section 25.C., any controversy or dispute 
arising out of or relating to this Agreement, the franchise business or Franchisee’s relationship with 
Snap-on, including but not limited to, any claim by Franchisee, or any person in privity with or claiming 
through, on behalf of or in the right of Franchisee, concerning the entry into, performance under, 
nonrenewal of, or termination of, this Agreement; any claim against a past or present employee, 
officer, director, agent or affiliate of Snap-on; any claim of breach of this Agreement; and any claims 
arising under or relating to state or federal laws, including the common law (for example, tort or 
contract claims), or any statutes, rules, or regulations, will be submitted to final and binding arbitration 
as the sole and exclusive means for final and binding resolution of any such controversy or dispute 
unless prohibited under applicable state law.  Persons in privity with or claiming through, on behalf 
of or in the right of Franchisee include, but are not limited to, spouses and other family members, 
heirs, executors, representatives, shareholders, members, successors and assigns.  In no event will 
persons in privity include other Snap-on franchisees who have signed separate franchise 
agreements with Snap-on. 
 

A party’s failure or refusal to resolve the controversy or dispute through mediation under 
Section 25.A. will not otherwise affect either party’s obligation to arbitrate the dispute or controversy 
under this Section 25.B.  A demand for arbitration must be made in writing within the applicable 
statute of limitation period; otherwise, the right to any remedy will be forever barred, as provided by 
applicable law and determined by the arbitrator. 
 

Notwithstanding any other provision of this Agreement, arbitration under this Section 25 will be 
governed exclusively by the Federal Arbitration Act as amended (9 U.S.C. §§ 1 et seg.), and 
arbitration will take place according to the Commercial Arbitration Rules of the American Arbitration 
Association (“AAA Rules”) in effect as of the date the demand for arbitration is filed.  The AAA Rules 
may be found on the American Arbitration Association’s web site at www.adr.org or by searching for 
those rules using a service such as www.google.com.  The arbitration will be held at the office of the 
American Arbitration Association nearest the Snap-on Regional Sales Office to which Franchisee 
was assigned most recently prior to the demand for arbitration; provided, however, if such office is 
outside the state in which the Franchisee resides, Franchisee may cause the arbitration to be held 

http://www.adr.org/
http://www.google.com/
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within Franchisee's state of residence at a place mutually convenient to the parties and the arbitrator. 
 

The arbitration will proceed before a single arbitrator.  The arbitrator will be chosen in 
accordance with the AAA Rules.  If the amount claimed by the party filing for arbitration both in the 
original demand for arbitration and in any amendment is less than Seventy-five Thousand Dollars 
($75,000.00), Snap-on will pay the fees and expenses of the arbitrator and filing fees and costs 
charged by the American Arbitration Association up to a maximum of Seven Thousand Five Hundred 
Dollars ($7,500.00).  Any amount in excess of Seven Thousand Five Hundred Dollars ($7,500.00) 
will be split equally by the parties.  If the amount of the claim filed either in the original demand for 
arbitration or by amendment is for Seventy-five Thousand Dollars ($75,000.00) or more, the parties 
agree to split equally the fees and expenses of the arbitrator and the filing fees and costs charged 
by the American Arbitration Association.  If Franchisee demonstrates that it is unable to pay its 
portion of these fees, expenses or costs, then the fees, expenses or costs will be reapportioned by 
the arbitrator in accordance with applicable law. 
 

Unless otherwise agreed by the parties or ordered by the arbitrator, following a party’s motion 
for additional discovery, pre-hearing discovery in any arbitration is limited to the following:  (1) 
production of all documents that will be introduced at the hearing; (2) production of written or recorded 
statements that a party intends to introduce at the hearing; (3) production of all documents relied upon by 
experts who will testify at the hearing; (4) production by Franchisee of tax returns filed by Franchisee 
(including tax returns for a significant owner of Franchisee) for the last three (3) tax years; (5) production 
by Snap-on of Franchisee’s statements of account balance with Snap-on for three (3) years prior to the 
filing of the arbitration; and (6) not more than two depositions per side. 
 

Each party further agrees that, unless such a limitation is prohibited by applicable law, as 
determined by the arbitrator, a party will not be liable for punitive or exemplary damages and the 
arbitrator will have no authority to award the same.  The award or decision by the arbitrator will be 
final and binding on the parties and may be enforced by judgment or order of a court of competent 
jurisdiction.  The parties consent to the exercise of personal jurisdiction in the state where the 
arbitration took place.  The parties consent to the exercise of personal jurisdiction over them by such 
courts for the purpose of carrying out this provision; and they waive any objections that they would 
otherwise have to the same. 
 

The parties agree to arbitrate only controversies and disputes that are specific to Franchisee, 
or any person in privity with or claiming through, on behalf of or in the right of, Franchisee, and 
therefore Franchisee and Snap-on agree that (i) arbitration under this Section 25 will be brought on 
an individual basis only and may not be brought as a class or consolidated action or by way of joinder 
of separate parties unless all parties otherwise agree in writing, and absent such written agreement 
(ii) there will be no right or authority for any controversy or dispute to be brought, heard or arbitrated 
as a class, or consolidated action or by way of joinder of separate parties (“Class/Consolidated Action 
Waiver”).  Notwithstanding any other provision of this Agreement or the AAA Rules, disputes 
regarding the validity, enforceability or breach of the Class/Consolidated Action Waiver may be 
resolved only by a civil court of competent jurisdiction and not by an arbitrator.  No finding or 
stipulation of fact or law in any other arbitration shall be given preclusive or collateral estoppel effect 
in any arbitration hereunder.  In no event shall the arbitrator have the right, power, jurisdiction or 
contractual authority to award any damages or relief in excess of or in addition to those damages 
suffered specifically by the parties to the arbitration or as otherwise provided by applicable law or 
this Agreement. 
 

In any case in which (1) the dispute is filed as a class or consolidated action or by way of joinder 
of separate parties and (2) there is a final judicial determination that all or part of the 
Class/Consolidated Action Waiver is invalid or unenforceable, the class, consolidated action or 
joinder of separate parties to that extent must be litigated in a civil court of competent jurisdiction, 



App I1A 22 02/24 

but the portion of the Class/Consolidated Action Waiver that is enforceable will be enforced in 
arbitration. 
 

In addition, in the event any other provision in this Section 25 is determined to be invalid or 
unenforceable as a matter of law, then it is the intention of the parties to this Agreement that such 
provision be deemed inoperative and stricken from this Agreement, and that the remainder of this 
Section 25, to the extent not legally invalid or unenforceable under applicable law, be enforced as 
written as if the invalid or unenforceable provision or provisions had not been included in this Section 
25. 
 
 BY SIGNING BELOW, THE PARTIES AGREE THAT THEY ARE REQUIRED TO 
ARBITRATE CERTAIN DISPUTES AND CLAIMS AS SET FORTH IN THIS SECTION 25 AND ARE 
LIMITED IN THE MANNER IN WHICH THEY CAN SEEK RELIEF, INCLUDING THAT THEY EACH 
SPECIFICALLY WAIVE THEIR RIGHT TO BRING SUCH CLAIMS IN A COURT OF LAW AND TO 
HAVE A TRIAL BY JURY. 
 

C. Provisional Remedies.  Each party shall have the right to seek from an appropriate court 
provisional remedies including, but not limited to, temporary restraining orders, preliminary 
injunctions or replevin orders before, during or after arbitration.  Neither party need await the outcome 
of the arbitration or selection of an arbitrator before seeking provisional remedies.  Seeking any such 
remedies will not be deemed to be a waiver of either party's right to compel arbitration.  Any such 
action will be brought by Snap-on or Franchisee in the county (or similar political unit) or federal 
judicial district where Franchisee resides, or where any property that may be the subject of the action 
is located.  The parties consent to the exercise of personal jurisdiction over them by courts located 
there and to the propriety of venue in such courts for the purpose of carrying out this provision; they 
waive any objections that they would otherwise have to the same; and they waive the right to have 
any such action decided by a jury. 
 
26. Entire Agreement.  Snap-on and Franchisee each acknowledge and warrant to each other 
that they wish to have all terms of this business relationship defined in this written Agreement.  
Neither Snap-on nor Franchisee wishes to enter into a business relationship with the other in which 
any terms or obligations are the subject of alleged oral statements or in which oral statements serve 
as the basis for creating rights or obligations different than or supplementary to the rights and 
obligations set forth herein.  Accordingly, Snap-on and Franchisee agree that this Agreement, 
together with any Addendum or other documents or agreements executed by the parties 
contemporaneously hereto, supersede and cancel any prior and/or contemporaneous discussions 
(whether described as representations, inducements, promises, agreements or any other term) 
between Snap-on or anyone acting on its behalf and Franchisee or anyone acting on its behalf, which 
might be taken to constitute agreements, representations, inducements, promises or understandings 
(or any equivalent to such terms) with respect to the relationship between the parties, and Snap-on 
and Franchisee each agree that they have placed, and will place, no reliance on any such discussion.  
This Agreement, together with any Addendum or other documents or agreements executed by the 
parties in connection with the franchise, constitutes the entire agreement between the parties and 
contains all of the terms, conditions, rights and obligations of the parties with respect to any aspect 
of the relationship between the parties.  No further franchise rights or offer of franchise rights have 
been promised to Franchisee and no such franchise rights or offer of franchise rights will come into 
existence, except by means of a separate writing, executed by a duly authorized person on behalf 
of Snap-on or such other entity granting the franchise rights and specifically identified as a 
modification of this Agreement.  Nothing in this Agreement or any related agreement is intended to 
disclaim the representations made by Snap-on in the Franchise Disclosure Document provided to 
Franchisee.  No change, modification, amendment or waiver of any of the provisions hereof will be 
effective and binding upon either party unless it is in writing, specifically identified as an amendment 
hereto and signed by the party to be charged. 
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27. Governing Law.  Except to the extent that the Federal Arbitration Act will apply in accordance 
with Section 25 above, this Agreement will be governed by, and construed in accordance with, the 
laws of the state in which the List of Calls is located or if the List of Calls is located in more than one 
state, the state in which the majority of the stops on the List of Calls is located at the time this 
Agreement is executed, without giving effect to the choice of law provisions of such state law. 
 
28. Effect of State Laws; Severability.  In addition to severability as provided in Section 25, each 
article, paragraph, subparagraph, term, and condition of this Agreement, and any portions thereof, 
will be considered severable.  If, for any reason, any portion of this Agreement is determined to be 
invalid, contrary to, or in conflict with, any applicable present or future law, rule, or regulation in a 
final, unappealable ruling issued by any arbitrator, court, agency, or tribunal with valid jurisdiction in 
a proceeding to which Snap-on is a party, that ruling will not impair the operation of, or have any 
other effect upon, any other portions of this Agreement; all of which will remain binding on the parties 
and continue to be given full force and effect.  Any invalid portion will be deemed not to be a part of 
this Agreement as of the date upon which the ruling becomes final, if Franchisee is a party to such 
proceedings, or upon Franchisee's receipt of notice of nonenforcement from Snap-on. 
 
29. Notices.  All notices, requests, consents, or approvals required or permitted to be given 
hereunder will be in writing and will be deemed to be properly delivered immediately, if personally 
delivered, on the date of delivery, if overnight delivery service is used, or five (5) business days after 
having been sent by United States Postal Service registered or certified mail, postage prepaid, return 
receipt requested:  (a) if to Franchisee, addressed to Franchisee at the address first above written 
or at such other address as Franchisee may have designated from time to time by written notice to 
Snap-on; and (b) if to Snap-on, addressed to Snap-on at 2801 80th Street, Kenosha, Wisconsin, 
53143 (marked Attention: Legal Department), or to such other address as Snap-on may have 
designated from time to time by written notice to Franchisee. 
 
30. Application of Payments from Franchisee.  Notwithstanding any designation by Franchisee, 
Snap-on will have the sole discretion to apply any payments made by Franchisee to Snap-on 
(including payments designated by Franchisee for any savings, retirement, stock purchase or similar 
type of accounts) to any indebtedness owed by Franchisee to Snap-on or any of Snap-on's affiliates. 
 
31. Business Judgment.  The parties hereto recognize, and for the purposes of applying and 
interpreting the agreement of the parties, any mediator, arbitrator or judge is affirmatively advised, 
that certain provisions of this Agreement describe the right of Snap-on to take (or refrain from taking) 
certain actions in the exercise of its business judgment based on its assessment of the overall best 
interests of the Snap-on Program.  Where such discretion has been exercised, and is shown to be 
supported by the business judgment of Snap-on, it is agreed that neither a mediator nor an arbitrator 
nor a judge will substitute his or her judgment as to the overall best interests of the Snap-on Program 
for the business judgment which was exercised by Snap-on. 
 
32. Representations by Franchisee.  Franchisee represents, acknowledges and warrants to 
Snap-on that: 
 

A. This agreement involves significant legal and business rights and risks.  
Franchisee has read this agreement in its entirety, has been thoroughly advised with regard 
to the terms and conditions of this agreement by counsel or other advisor(s) of franchisee's 
own choosing, has had ample opportunity to investigate all representations made by or on 
behalf of Snap-on, and has had ample opportunity to consult with current and former Snap-
on franchisees; and 
 

B. Franchisee has not received from Snap-on any representation of franchisee's 
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potential sales, expenses, income, profit or loss, and has not received from either Snap-on, 
or anyone acting on its behalf, any representation other than those contained in the franchise 
disclosure document as inducements to enter this agreement; and 
 

C. Franchisee understands that Snap-on makes no express or implied warranties or 
representations that franchisee will achieve any degree of success in the operation of the 
franchise, and success in the operation of the franchise depends ultimately on franchisee's 
efforts and abilities and on other factors, including, but not limited to, market and other 
economic conditions, franchisee's financial condition, and competition; and 
 

D. All information provided Snap-on by franchisee in connection with the approval of 
franchisee as a franchisee is truthful and accurate; and 
 

E. Franchisee expressly acknowledges and agrees that Snap-on and its affiliates have 
the exclusive unrestricted right to sell, or license others to sell, merchandise other than 
products (as that term is defined in this agreement) at those locations identified on the list of 
calls; and 
 

F. Franchisee also expressly acknowledges and agrees that Snap-on and its affiliates 
sell, or may in the future sell, products and merchandise bearing the trademarks, other 
trademarks owned by Snap-on or its affiliates, and other marks at locations in the geographic 
area near the stops described on franchisee's list of calls and elsewhere, and that nothing in 
this agreement will restrict Snap-on or its affiliates from so doing; and 
 

G. Franchisee has the power and authority to enter into this agreement without the 
consent of any other person and that no other agreement to which franchisee is a party 
prohibits or in any way restricts franchisee from entering into this agreement or from 
complying with each and every term and condition of this agreement. 
 

H. Franchisee understands that, in the event of an arbitrable dispute between Snap-
on and franchisee, the dispute, after mediation under section 25.A. will be submitted to 
binding arbitration under section 25.B. and that franchisee and Snap-on have waived any 
right to a jury trial and a judicial resolution of the dispute. 
 

In witness whereof, the parties hereto have executed this Agreement as of __________ (the 
“Effective Date”). 
 
 
FRANCHISEE: SNAP-ON: 
[CORPORATE NAME]  SNAP-ON TOOLS COMPANY LLC 
 
ADDRESS: 
______________________________________ 
 
______________________________________ 
 
By:   By:  

Printed Name:   Printed Name:  

Title:   Title: Regional Manager  
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EXHIBIT A 
 

LIST OF CALLS 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

APPROVED BY:  SNAP-ON TOOLS COMPANY LLC 
 
 

  
«RegionalManager», Regional Manager 

 
 

  
«FullName» 

 
 

  
Date Approved 

 
 

(This List of Calls will remain in effect until 
superseded by an approved amendment or a new List of Calls.) 
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Agreement 
For Use in California 

 
 
This Addendum to the Franchise Agreement (the “Franchise Agreement”) dated as of the Effective 
Date below, between SNAP-ON TOOLS COMPANY LLC (“Snap-on”) and the undersigned 
Franchisee (“Franchisee”) is entered into simultaneously with the execution of the Franchise 
Agreement. 
 
1. Section 21.G. of the Franchise Agreement and all references to Section 21.G. are struck. 
 
2. The California Business and Professions Code Sections 20000 through 20043 will control 
over any conflicting provision in this Agreement. 
 
3. Except as expressly modified by this Addendum, the Franchise Agreement remains 
unmodified and in full force and effect. 
 
IN WITNESS WHEREOF, the parties hereto have executed this Addendum effective as of 
_________________ (the “Effective Date”), and expressly agree to supplement, amend, and 
modify the Franchise Agreement pursuant to the terms of this Addendum.  
 
 
FRANCHISEE: SNAP-ON TOOLS COMPANY LLC 
[CORPORATE NAME]  
  
By:  By:  

Printed Name & Title:  Printed Name & Title:  
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Agreement 
For Use in California 

 
 
This Addendum to the Franchise Agreement (the “Franchise Agreement”) dated as of the Effective 
Date below, between SNAP-ON TOOLS COMPANY LLC (“Snap-on”) and the undersigned 
Franchisee (“Franchisee”) is entered into simultaneously with the execution of the Franchise 
Agreement. 
 
1. Section 25.B, the Arbitration Provision, of the Franchise Agreement is supplemented, 
amended and modified by adding the following voluntary agreement: 

 
 Franchisees are not employees of Snap-on and have not entered into an employment 
relationship with Snap-on and as such are not entitled to recover or seek any wages or assert wage 
claims of any kind against Snap-on. Nevertheless, in the event any claim alleging a failure by Snap-
on or any past or present employee, officer, director, agent or affiliate of Snap-on to comply with 
California or Federal wage and hours laws including any claim for a failure to comply with 
obligations under the: Fair Labor Standards Act (including the Equal Pay Act); California Labor 
Code; California Business & Professions Code Section 17200 -17210; and the California Industrial 
Wage Orders (hereinafter “Compensation Claim”) is asserted by the Franchisee it shall be 
submitted to binding arbitration under the following procedures: 
 

Any Compensation Claim will be submitted to final and binding arbitration as the sole and 
exclusive means for final and binding resolution of any such controversy or dispute.  The only 
exceptions to binding arbitration shall be for claims arising under the National Labor Relations Act 
which are brought before the National Labor Relations Board, claims for medical and disability 
benefits under the California Workers’ Compensation Act, claims for benefits brought before the 
Employment Development Department, claims for wages brought before the California Labor 
Commissioner, or other claims that are not subject to arbitration under law, including but not limited 
to sexual harassment claims (meaning conduct that is alleged to constitute sexual harassment 
under applicable and/or related state and federal laws and regulations), sexual assault claims 
(meaning a nonconsensual sexual act or sexual contact as defined by 18 U.S.C. section 2246 
including when the victim lacks the capacity to consent), and/or retaliation for reporting alleged 
sexual harassment and/or sexual assault brought under state or federal law, unless Franchisee 
voluntarily elects to submit such claims to arbitration. Moreover, nothing herein shall prevent 
Franchisee from filing a charge or complaint with the United States Equal Employment Opportunity 
Commission, the California Department of Fair Employment and Housing, or any local agency that 
allows Franchisee to file an administrative charge or complaint.  Once the agency’s proceedings 
are completed, however, if the Franchisee wishes to pursue the matter further the Franchisee must 
do so under this agreement.    
 
 A party’s failure or refusal to resolve the controversy or dispute through mediation under 
Section 25.A. will not otherwise affect either party’s obligation to arbitrate the dispute or controversy 
under this Section 25.B.  A demand for arbitration of Compensation Claims must be made in writing 
within the applicable statute of limitation period; otherwise, the right to any remedy will be forever 
barred, as provided by applicable law and determined by the arbitrator. 

 
 Notwithstanding any other provision of this Agreement, arbitration under this Section 25 will 
be governed exclusively by the Federal Arbitration Act as amended (9 U.S.C. §§ 1 et seg.), in 
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conformity with the procedures of the California Arbitration Act (“Act”), which is found at California 
Code of Civil Procedure section 1280 and following sections, including section 1283.05 and all of 
the Act’s other mandatory and permissive rights to discovery.  In any arbitration proceeding under 
this agreement, all California rules of pleading (including the right of demurrer), all rules of evidence, 
all rights to resolution of the dispute by means of motions for summary judgment, judgment on the 
pleadings, and judgment under Code of Civil Procedure Section 631.8 shall apply and be observed, 
unless the parties mutually  agree otherwise.  The arbitration will be held within Franchisee's state 
of residence at a place mutually convenient to the parties and the arbitrator. 
 

At the beginning of any arbitration process under this agreement, the parties will need to 
select an arbitrator by mutual agreement.  Such an arbitrator shall be a retired California Superior 
Court Judge, or another qualified and impartial person mutually selected by the Parties.  In the 
event the Parties cannot agree on the selection of an arbitrator, they will mutually select an 
alternative dispute resolution provider and request from that provider a list of an odd number of 
potential arbitrators.  From that list the Parties will alternatively strike arbitrators, with Snap-on going 
first, until one arbitrator is left.  That arbitrator shall be the arbitrator who will hear the case. If the 
Parties cannot agree on an alternative dispute resolution provider, an arbitrator will be appointed 
according to law.   
  
 The arbitrator shall have the immunity of a judicial officer from civil liability when acting in the 
capacity of an arbitrator, which immunity supplements any other existing immunity.  Likewise, all 
communications during or in connection with the arbitration proceedings are privileged in 
accordance with California Civil Code Section 47(b).  The arbitrator’s award(s) shall include the 
arbitrator’s written reasoned opinion.  Resolution of all disputes shall be based solely upon the law 
governing the claims and defenses pleaded, and the arbitrator may not invoke any basis (including 
but not limited to, notions of “just cause”) other than such controlling law.  
 

Snap-on  will pay the arbitrator’s fees and other costs relating to the arbitration forum but 
the Parties will be responsible for their own costs and for their own attorneys’ fees should they 
choose to be represented by counsel, unless the arbitrator shifts one party’s costs and attorneys’ 
fees to the other party in accordance with applicable law. 

 
 The award or decision by the arbitrator will be final and binding on the Parties and may be 
enforced by judgment or order of a court of competent jurisdiction.  The Parties consent to the 
exercise of personal jurisdiction in the state where the arbitration took place.  The Parties consent 
to the exercise of personal jurisdiction over them by such courts for the purpose of carrying out this 
provision; and they waive any objections that they would otherwise have to the same. 

 
 The Parties agree to arbitrate only Compensation Claims that are specific to Franchisee, or 
any person in privity with or claiming through, on behalf of or in the right of, Franchisee, and 
therefore Franchisee and Snap-on agree that (i) arbitration under this Section 25 will be brought 
on an individual basis only and may not be brought as a class or consolidated action or by way of 
joinder of separate parties unless all parties otherwise agree in writing, and absent such written 
agreement (ii) there will be no right or authority for any controversy or dispute to be brought, heard 
or arbitrated as a class, or consolidated action or by way of joinder of separate parties 
(“Class/Consolidated Action Waiver”).  Notwithstanding any other provision of this Agreement or 
the rules of any arbitration provider selected by the parties, disputes regarding the validity, 
enforceability or breach of the Class/Consolidated Action Waiver may be resolved only by a civil 
court of competent jurisdiction and not by an arbitrator.  No finding or stipulation of fact or law in 
any other arbitration shall be given preclusive or collateral estoppel effect in any arbitration 
hereunder.  In no event shall the arbitrator have the right, power, jurisdiction or contractual authority 
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to award any damages or relief in excess of or in addition to those damages suffered specifically 
by the parties to the arbitration or as otherwise provided by applicable law or this Agreement. 
 
 Representative actions for civil penalties filed under the California Private Attorney General 
Act (“PAGA”) are included and covered by the Class/Consolidated Action Waiver and may only be 
brought in an individual capacity if doing so is permitted by applicable law. If applicable law does 
not permit PAGA claims to be compelled into individual arbitrations then the PAGA claim shall be 
severed and stayed until the completion of the arbitration of the individual claims.   

 
 In any case in which (1) the dispute is filed as a class or consolidated or PAGA action or by 
way of joinder of separate parties and (2) there is a final judicial determination that all or part of the 
Class/Consolidated Action Waiver is invalid or unenforceable, the class, consolidated, or PAGA 
action or joinder of separate parties to that extent must be litigated in a civil court of competent 
jurisdiction, but the portion of the Class/Consolidated Action Waiver that is enforceable will be 
enforced in arbitration. 

 
 In addition, in the event any other provision in this Section 25 is determined to be invalid or 
unenforceable as a matter of law, then it is the intention of the parties to this Agreement that such 
provision be deemed inoperative and stricken from this Agreement, and that the remainder of this 
Section 25, to the extent not legally invalid or unenforceable under applicable law, be enforced as 
written as if the invalid or unenforceable provision or provisions had not been included in this 
Section 25. 
 
2. Except as expressly modified by this Addendum, the Franchise Agreement remains 
unmodified and in full force and effect. 
 
IN WITNESS WHEREOF, the parties hereto have executed this Addendum effective as of 
_________________ (the “Effective Date”), and expressly agree to supplement, amend, and 
modify the Franchise Agreement pursuant to the terms of this Addendum. The parties affirm that 
the decision to enter into this amendment is voluntary and not mandated as a condition of securing 
the franchise.  
 
 
FRANCHISEE: SNAP-ON TOOLS COMPANY LLC 
[CORPORATE NAME]  
  
By:  By:  

Printed Name & Title:  Printed Name & Title:  
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Agreement 
For Use in Hawaii 

 
 
This Addendum to the Franchise Agreement (the “Franchise Agreement”) dated as of the effective 
date below, between SNAP-ON TOOLS COMPANY LLC (“Snap-on”) and the undersigned 
Franchisee (“Franchisee”) is entered into simultaneously with the execution of the Franchise 
Agreement. 
 
1. Section 18.E is hereby replaced in its entirety with the following: 
 

E. Snap-on’s Right of First Refusal.  If Franchisee and all owners desire to sell, transfer 
or assign all stock or membership interest in a Franchisee or all of the assets of the franchise 
business and enters into a bona fide agreement with a third-party buyer, Franchisee shall deliver 
a true and complete copy of the same to Snap-on.  Snap-on shall have the right to purchase such 
interest by paying Franchisee and owners, if applicable, an amount equal to the current value of 
the purchase price agreed to between Franchisee and owners, if applicable, and the third-party 
buyer.  Snap-on may accept an offer at any time within thirty (30) days after receipt.  This time 
period begins upon Franchisee's delivery of all information and documentation requested by 
Snap-on from Franchisee necessary to evaluate the offer and the sale of a Franchisee or assets 
of the franchise business, including an enforceable contract to purchase all of a Franchisee or the 
assets of the franchise business. If Snap-on accepts any such offer, it shall be entitled to offset 
against the purchase price paid any monies owed by Franchisee to Snap-on, Snap-on Credit or 
their subsidiaries and affiliates. 
 

If Snap-on does not advise Franchisee of its reason for rejecting such sale, transfer or 
assignment or does not advise Franchisee of its acceptance of the offer within the specified thirty 
(30) day period then Franchisee and owners, if applicable, may sell, transfer or assign all of their 
interest in a Franchisee or the assets of the franchise business, but not at a lower price, nor on 
more favorable terms, than those presented to Snap-on.  Franchisee's failure to close any 
approved sale within 120 days following Franchisee’s receipt of a statement acknowledging Snap-
on's receipt of an enforceable contract to purchase, as well as any information and documentation 
requested by Snap-on from Franchisee necessary to evaluate the offer will immediately revive 
Snap-on’s right of first refusal. 
 
2. Section 21.G. is hereby replaced in its entirety with the following: 
 

G. Snap-on shall repurchase from Franchisee all Products purchased by Franchisee from 
Snap-on that are delivered to Snap-on within fifteen (15) days after termination of this Agreement.  
The purchase price for all Products in new, unused and saleable condition (as determined by 
Snap-on in its reasonable business judgment) shall be the price Snap-on charged Franchisee at 
the time of purchase for such items.  The purchase price for Products that are not in new, unused 
and saleable condition or that were specially made or ordered for Franchisee or specified 
customers shall be a price separately negotiated with Franchisee.  Snap-on shall be entitled to 
offset against the monies payable to Franchisee for repurchase of any Products all monies owed 
to Snap-on (or any subsidiaries or affiliates of Snap-on) by Franchisee, including for up to sixty 
(60) days:  (i) any unpaid Open Account amounts; and (ii) Franchisee’s obligations under 
Extended Credit Contracts assigned to Snap-on (or any subsidiaries or affiliates of Snap-on) by 
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Franchisee, as provided in the Franchisee Servicing Agreement between Franchisee and Snap-
on Credit (Snap-on may offset amounts due Snap-on Credit and remit same to Snap-on Credit). 
 
3. Except as expressly modified by this Addendum, the Franchise Agreement remains 
unmodified and in full force and effect. 
 
 
IN WITNESS WHEREOF, the parties hereto have executed this Addendum effective as of 
_____________ (the “Effective Date”). 
 
FRANCHISEE: SNAP-ON TOOLS COMPANY LLC 
[CORPORATE NAME]  
  
By:  By:  
Printed Name & Title:  Printed Name & Title:  
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Agreement 
For Use in Illinois 

 
 
This Addendum to the Franchise Agreement (the “Franchise Agreement”) dated as of the 
Effective Date below, between SNAP-ON TOOLS COMPANY LLC (“Snap-on”) and the 
undersigned Franchisee (“Franchisee”) is entered into simultaneously with the execution of the 
Franchise Agreement. 
 
1. Sections 32.B. and 32.C. are hereby deleted.  Pursuant to Illinois Revised Statutes, Chapter 
815, Act 705, Section 41 any condition, stipulation or provision purporting to bind Franchisee to 
waive compliance with any provision of the Illinois Franchise Disclosure Act is void.  Franchisee 
is not prevented from entering into a settlement agreement or executing a general release 
regarding a potential or actual lawsuit filed under any of the provisions of the Illinois Franchise 
Disclosure Act, nor from arbitrating any claim pursuant to the provisions of Title 9 of the United 
States Code. 
 
2. Section  25.B. is amended to include the following additional provisions: Snap-on and 
Franchisee acknowledge that (1) they are entering into this Franchise Agreement (with arbitration 
provisions) knowingly and voluntarily; (2) this Franchise Agreement (with arbitration provisions) 
is supported by bargained-for consideration; (3) Snap-on, Franchisee, and any person acting in 
privity of Snap-on or Franchisee (or claiming to do so), their officers, their directors, and their 
agents retain the right to report any good faith allegation of a purported violation of Article 2 of the 
Illinois Human Rights Act, Title VII of the Civil Rights Act of 1964, or other related state or federal 
rule or law that is enforced by the Illinois Department of Human Rights or Equal Employment 
Opportunity Commission to the appropriate federal, state, or local government agency enforcing 
discrimination laws; (4) Snap-on, Franchisee, and any person acting in privity of Snap-on or 
Franchisee (or claiming to do so), their officers, their directors, and their agents retain the right to 
report any good faith allegation of criminal conduct to any appropriate federal, state, or local 
official; (5) Snap-on, Franchisee, and any person acting in privity of Snap-on or Franchisee (or 
claiming to do so), their officers, their directors, and their agents retain the right to participate in a 
proceeding with any appropriate federal, state, or local government agency enforcing 
discrimination laws; (6) Snap-on, Franchisee, and any person acting in privity of Snap-on or 
Franchisee (or claiming to do so), their officers, their directors, and their agents retain the right to 
make any truthful statements or disclosures required by law, regulation, or legal process; and (7) 
Snap-on, Franchisee, and any person acting in privity of Snap-on or Franchisee (or claiming to 
do so), their officers, their directors, and their agents retain the right to request or receive 
confidential legal advice. 
 
3. Except to the extent the Franchise Agreement is expressly amended by this Addendum, the 
Franchise Agreement remains unmodified and in full force and effect. 
 
 
 

[THIS SPACE IS INTENTIONALLY BLANK] 
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IN WITNESS WHEREOF, the parties hereto have executed this Addendum effective as of 
_____________ (the “Effective Date”). 
 
 
FRANCHISEE: SNAP-ON TOOLS COMPANY LLC 
[CORPORATE NAME]  
  
By:  By:  
Printed Name & Title:  Printed Name & Title:  
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Agreement 
For Use in Maryland 

 
 
This Addendum to the Franchise Agreement (the “Franchise Agreement”) dated as of the 
Effective Date below, between SNAP-ON TOOLS COMPANY LLC (“Snap-on”) and the 
undersigned Franchisee (“Franchisee”) is entered into simultaneously with the execution of the 
Franchise Agreement. 
 

1. Section 27 is amended by adding the following at the end of the Section: “This Section 
shall not be considered a release, assignment, novation, waiver or estoppel by Franchisee of the 
liability of any person under the Maryland Franchise Registration Law, Md. Code Ann., Bus. Reg. 
§14-201 et seq.” 
 

2. Except to the extent the Franchise Agreement is expressly amended by this Addendum, 
the Franchise Agreement remains unmodified and in full force and effect. 
 
IN WITNESS WHEREOF, the parties hereto have executed this Addendum effective as of 
______________ (the “Effective Date”). 
 
 
FRANCHISEE: SNAP-ON TOOLS COMPANY LLC 
[CORPORATE NAME]  
  
  
By:  By:  
Printed Name & Title:  Printed Name & Title:  
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Agreement 
For Use in Massachusetts 

 
 
This Addendum to the Franchise Agreement (the “Franchise Agreement”) dated as of the 
Effective Date below, between SNAP-ON TOOLS COMPANY LLC (“Snap-on”) and the 
undersigned Franchisee (“Franchisee”) is entered into simultaneously with the execution of the 
Franchise Agreement. 
 

1. Section 25.B, the Arbitration Provision, of the Franchise Agreement is supplemented, amended 
and modified by adding the following voluntary language: 
 
 Any controversy or dispute arising out of or relating to this Agreement, the franchise 
business or Franchisee’s relationship with Snap-on, including but not limited to, any claim by 
Franchisee, or any person in privity with or claiming through, on behalf of, or in the right of 
Franchisee, concerning the entry into, performance under, nonrenewal of, or termination of, this 
Agreement shall be resolved exclusively through final and binding private arbitration as set forth 
herein.  Persons in privity with or claiming through, on behalf of, or in the right of Franchisee 
include, but are not limited to, spouses and other family members, heirs, executors, 
representatives, shareholders, members, successors, and assigns.  In no event will persons in 
privity include other Snap-on franchisees who have signed separate franchise agreements with 
Snap-on. 
 
 Without limitation of the foregoing, any and all claims, rights, suits in tort or contract of or 
relating to, arising out of, based on, or connected with the following shall be subject to final and 
binding private arbitration as set forth in this Agreement: 
 
 (i) compensation, salary, wages, tips, bonuses and/or commissions, including but not 

limited to any claim under applicable state and/or federal statutes, including but 
not limited to, the Massachusetts Wage Act, Mass. Gen. Laws c. 149, § 148, et 
seq.; the Massachusetts Overtime Law, Mass. Gen. Laws. C. 151, § 1, et seq.; the 
federal Fair Labor Standards Act (FLSA); and/or related applicable state and 
federal laws and regulations, each as may be amended from time to time; and/or 

 (ii) enforcement or breach of an oral or written contract, misrepresentation, 
defamation and interference with prospective economic advantage, interference 
with contract, intentional and negligent infliction of emotional distress, negligence, 
breach of the covenant of good faith and fair dealing; and/or 

 (iii) unlawful employment discrimination of any kind, including discrimination due to 
age, gender, religion, sexual orientation, gender identity, disability, medical 
condition, race, national origin, or any protected class under applicable state or 
federal law, retaliation, including but not limited to, any claim under applicable state 
and/or federal statutes, including but not limited to, Mass. Gen. Laws c. 151B, Title 
VII of the Civil Rights Act of 1964, and/or related applicable state and federal laws 
and regulations, each as may be amended from time to time; and/or 

 (iv) claims for violations of any federal, state, local, or other governmental law, statute, 
regulation, or ordinance; and/or 

 (v) any claim, dispute, and/or controversy relating to the scope, validity, or 
enforceability of this Agreement. 
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The only exceptions to the requirement of binding arbitration shall be for claims arising under the 
National Labor Relations Act, which are brought before the National Labor Relations Board, 
claims for unemployment compensation benefits, claims for medical and disability benefits under 
the state workers’ compensation law, or as may otherwise be required by state or federal law, 
including but not limited to sexual harassment claims (meaning conduct that is alleged to 
constitute sexual harassment under applicable and/or related state and federal laws and 
regulations), sexual assault claims (meaning a nonconsensual sexual act or sexual contact as 
defined by 18 U.S.C. section 2246 or Mass. Gen. Laws c. 151B, including when the victim lacks 
the capacity to consent), and/or retaliation for reporting alleged sexual harassment and/or sexual 
assault brought under state or federal law, unless Franchisee voluntarily elects to submit such 
claims to arbitration.  Moreover, nothing herein shall prevent Franchisee from filing a charge or 
complaint with the United States Equal Employment Opportunity Commission, the Massachusetts 
Commission Against Discrimination, the Massachusetts Attorney General, or other applicable 
state or federal government authority that allows Franchisee to file an administrative charge or 
complaint.  Once the agency’s proceedings are completed, however, if the Franchisee wishes to 
pursue the matter further the Franchisee must do so under this Agreement.    
 
   A party’s failure or refusal to resolve the controversy or dispute through mediation under 
Section 25.A. will not otherwise affect either party’s obligation to arbitrate the dispute or 
controversy under this Section 25.B.  A demand for arbitration must be made in writing within the 
applicable statute of limitation period; otherwise, the right to any remedy will be forever barred, 
as provided by applicable law and as determined by the arbitrator. 
 

Notwithstanding any other provision of this Agreement, arbitration under this Section 25 
will be governed exclusively by the Federal Arbitration Act as amended (9 U.S.C. §§ 1 et seg.), 
and arbitration will take place according to the Commercial Arbitration Rules of the American 
Arbitration Association (“AAA Rules”) in effect as of the date the demand for arbitration is filed.  
The AAA Rules may be found on the American Arbitration Association’s web site at www.adr.org 
or by searching for those rules using a service such as www.google.com.  The arbitration will be 
held at the office of the American Arbitration Association nearest the Snap-on Regional Sales 
Office to which Franchisee was assigned most recently prior to the demand for arbitration; 
provided, however, if such office is outside the state in which the Franchisee resides, Franchisee 
may cause the arbitration to be held within Franchisee’s state of residence at a place mutually 
convenient to the parties and the arbitrator. 

 The arbitration will proceed before a single arbitrator.  The arbitrator will be chosen in 
accordance with the AAA Rules.  If the amount claimed by the party filing for arbitration both in 
the original demand for arbitration and in any amendment is less than Seventy-five Thousand 
Dollars ($75,000.00), Snap-on will pay the fees and expenses of the arbitrator and filing fees and 
costs charged by the American Arbitration Association up to a maximum of Seven Thousand Five 
Hundred Dollars ($7,500.00).  Any amount in excess of Seven Thousand Five Hundred Dollars 
($7,500.00) will be split equally by the parties.  If the amount of the claim filed either in the original 
demand for arbitration or by amendment is for Seventy-five Thousand Dollars ($75,000.00) or 
more, the parties agree to split equally the fees and expenses of the arbitrator and the filing fees 
and costs charged by the American Arbitration Association.  If Franchisee demonstrates that it is 
unable to pay its portion of these fees, expenses or costs, then the fees, expenses or costs will 
be reapportioned by the arbitrator in accordance with applicable law. 
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 Unless otherwise agreed by the parties or ordered by the arbitrator, following a party’s 
motion for additional discovery, pre-hearing discovery in any arbitration is limited to the following:  
(1) production of all documents that will be introduced at the hearing; (2) production of written or 
recorded statements that a party intends to introduce at the hearing; (3) production of all 
documents relied upon by experts who will testify at the hearing; (4) production by Franchisee of 
tax returns filed by Franchisee (including tax returns for a significant owner of Franchisee) for the 
last three (3) tax years; (5) production by Snap-on of Franchisee’s statements of account balance 
with Snap-on for three (3) years prior to the filing of the arbitration; and (6) not more than two 
depositions per side. 
 
 Each party further agrees that, unless such a limitation is prohibited by applicable law, as 
determined by the arbitrator, a party will not be liable for punitive or exemplary damages and the 
arbitrator will have no authority to award the same.  The arbitrator shall have exclusive authority 
to resolve any dispute and shall be permitted to award those remedies that are available under 
applicable law. The award or decision by the arbitrator will be final and binding on the parties and 
may be enforced by judgment or order of a court of competent jurisdiction.  The parties consent 
to the exercise of personal jurisdiction in the state where the arbitration took place.  The parties 
consent to the exercise of personal jurisdiction over them by such courts for the purpose of 
carrying out this provision; and they waive any objections that they would otherwise have to the 
same. 
 
 Arbitration of any and all claims and disputes covered by this Agreement shall be submitted 
and conducted on an individual basis, not a class, collective, or representative basis, and any 
arbitrable claims or on-going arbitrations between the parties cannot be consolidated with 
disputes of any third party. No party shall have any right to assert, submit, or pursue any claims 
subject to this Agreement as, for, or on behalf of a class, and there shall be no joinder or 
consolidation of parties, nor may an arbitrator order joinder or consolidation of cases or parties 
(“Class/Consolidated Action Waiver”).  Notwithstanding any other provision of this Agreement or 
the AAA Rules, disputes regarding the validity, enforceability or breach of the Class/Consolidated 
Action Waiver may be resolved only by a civil court of competent jurisdiction and not by an 
arbitrator.  No finding or stipulation of fact or law in any other arbitration shall be given preclusive 
or collateral estoppel effect in any arbitration hereunder.  In no event shall the arbitrator have the 
right, power, jurisdiction, or contractual authority to award any damages or relief in excess of or 
in addition to those damages suffered specifically by the parties to the arbitration or as otherwise 
provided by applicable law or this Agreement. 
 
 In any case in which (1) the dispute is filed as a class or consolidated action or by way of 
joinder of separate parties, and (2) there is a final judicial determination that all or part of the 
Class/Consolidated Action Waiver is invalid or unenforceable, the class, consolidated action or 
joinder of separate parties to that extent must be litigated in a civil court of competent jurisdiction, 
but the portion of the Class/Consolidated Action Waiver that is enforceable will be enforced in 
arbitration. 
 
 In addition, in the event any other provision in this Section 25 is determined to be invalid or 
unenforceable as a matter of law, then it is the intention of the parties to this Agreement that such 
provision be deemed inoperative and stricken from this Agreement, and that the remainder of this 
Section 25, to the extent not legally invalid or unenforceable under applicable law, be enforced 
as written as if the invalid or unenforceable provision or provisions had not been included in this 
Section 25. 
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BY AGREEING TO THIS BINDING ARBITRATION PROVISION, THE PARTIES AGREE 
TO GIVE UP THEIR RIGHT TO TRIAL BY JURY OF ANY INDIVIDUAL, CLASS, COLLECTIVE, 
OR REPRESENTATIVE ACTION OR OTHER CLAIM EITHER MAY HAVE AGAINST THE 
OTHER, EXCEPT AS EXPRESSLY PROVIDED HEREIN. 

2. Except as expressly modified by this Addendum, the Franchise Agreement remains 
unmodified and in full force and effect. 
 

IN WITNESS WHEREOF, the parties hereto have executed this Addendum effective as of 
____________ (the “Effective Date”) and expressly agree to supplement, amend, and modify the 
Franchise Agreement pursuant to the terms of this Addendum.  

 

 

FRANCHISEE: SNAP-ON TOOLS COMPANY LLC 
[CORPORATE NAME]  
  
By:  By:  

Printed Name & Title:___________________  Printed Name & Title:_____________________  
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Agreement 
For Use in Minnesota 

 
 
This Addendum to the Franchise Agreement (the “Franchise Agreement”) dated as of the 
Effective Date below, between SNAP-ON TOOLS COMPANY LLC ("Snap-on") and the 
undersigned Franchisee ("Franchisee") is entered into simultaneously with the execution of the 
Franchise Agreement. 
 
1. The provisions of Minnesota Statutes Section 80C.14, Subdivision 3, 4, and 5 require, 
except in certain cases, that a franchisee be given 90 days notice of termination (with 60 days 
to cure) of the Franchise Agreement.  Therefore, these provisions shall apply to Minnesota 
franchisees. 
 
2. The Minnesota Department of Commerce requires that franchisors indemnify Minnesota 
franchisees against liability to third parties resulting from claims by third parties that the 
Franchisee’s use of Snap-on's trademarks infringes trademark rights of the third party.  
Therefore, Snap-on will indemnify Minnesota franchisees from these claims, provided that the 
franchisee gives notice to Snap-on of any such claim within ten (10) days and tenders to Snap-
on defense of the claim and management of the defense, including, but not limited to, the right 
to compromise, settle, or otherwise resolve the claim and to decide whether to appeal any 
determination including the claim. 
 
3. The sections of the Franchise Agreement covering governing law, jurisdiction and venue 
and choice of forum are hereby amended to include the following language required by the State 
of Minnesota: 
 

“Pursuant to Minn. Stat. 80C.21 and Minn. Rule 2860.4400J, this section shall not in any 
way abrogate or reduce any rights of the Franchisee as provided for in Minnesota Statutes, 
Chapter 80C.” 

 
4. Except to the extent the Franchise Agreement is expressly amended by this Addendum, 
the Franchise Agreement remains unmodified and in full force and effect. 
 
IN WITNESS WHEREOF, the parties hereto have executed this Addendum effective as of 
_____________ (the “Effective Date”). 
 
 
FRANCHISEE: SNAP-ON TOOLS COMPANY LLC 
[CORPORATE NAME]  
  
By:  By:  
Printed Name & Title:  Printed Name & Title:  
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Agreement 
For Use in New York 

 
 
This Addendum to the Franchise Agreement (the “Franchise Agreement”) dated as of the 
Effective Date below, between SNAP-ON TOOLS COMPANY LLC (“Snap-on”) and the 
undersigned Franchisee (“Franchisee”) is entered into simultaneously with the execution of the 
Franchise Agreement. 
 
1. Section 19 is amended by adding the following to the start of the Section: “Franchisee 

may terminate upon any grounds available under New York law.” 
 

2. Section 27 is amended by adding the following at the end of the Section: “This Section 
shall not be considered a waiver of any right conferred upon Franchisee by the provisions 
of Article 33 of the New York State General Business Law and the regulations issued 
thereunder.” 

 
3. Except to the extent the Franchise Agreement is expressly amended by this Addendum, 

the Franchise Agreement remains unmodified and in full force and effect. 
 
IN WITNESS WHEREOF, the parties hereto have executed this Addendum effective as of 
_____________ (the “Effective Date”). 
 
 
FRANCHISEE: SNAP-ON TOOLS COMPANY LLC 
[CORPORATE NAME]  
  
  
By:  By:  
Printed Name & Title:  Printed Name & Title:  
 



FA-NC 02/22 

Addendum to the 
Snap-on Tools Company LLC 

Franchise Agreement 
For Use in North Carolina 

 
 
This Addendum to the Franchise Agreement (the “Franchise Agreement”) dated as of the 
Effective Date below, between SNAP-ON TOOLS COMPANY LLC ("Snap-on") and the 
undersigned Franchisee ("Franchisee") is entered into simultaneously with the execution of the 
Franchise Agreement. 
 
The following information is required to be included in this Agreement by North Carolina law: 
 
1. Snap-on's agent in North Carolina authorized to receive service of process is:  North 
Carolina Secretary of State, 2 South Salisbury Street, Raleigh, North Carolina, 27601-2903. 
 
2. The approximate delivery date for Franchisee’s initial inventory of Products shall be no later 
than thirty (30) days after Franchisee places the order for the initial inventory with Snap-on. 
 
IN WITNESS WHEREOF, the parties hereto have executed this Addendum effective as of 
____________ (the “Effective Date”). 
 
 
FRANCHISEE: SNAP-ON TOOLS COMPANY LLC 
[CORPORATE NAME]  
  
  
By:  By:  
Printed Name & Title:  Printed Name & Title:  
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Addendum to the 
Snap-on Tools Company LLC 

Franchise Agreement 
For Use in North Dakota 

 
 
This Addendum to the Franchise Agreement (the “Franchise Agreement”) dated the Effective 
Date below, between SNAP-ON TOOLS COMPANY LLC (“Snap-on”) and the undersigned 
Franchisee (“Franchisee”) is entered into simultaneously with the execution of the Franchise 
Agreement. 
 
1. The North Dakota Securities Commissioner mandates that a North Dakota franchisee are 
only subject to covenants not to compete under certain conditions.  Therefore, notwithstanding 
Section 22 of the Franchise Agreement, Snap-on will enforce Section 22 when the conditions of 
N.D. Cent. Code § 09-08-06 are met. 
 
2. The North Dakota Securities Commissioner mandates that North Dakota franchisees may 
not be required to consent to the jurisdiction of courts outside of North Dakota.  Therefore, 
notwithstanding Section 25.C. of this Agreement, Snap-on will only bring an action against a North 
Dakota franchisee in a court within the jurisdiction of the State of North Dakota. 
 
3. The North Dakota Securities Commissioner has held that waiver of trial by jury may not be 
enforceable.  Therefore, notwithstanding Section 25.C, Snap-on will not require the waiver of trial 
by jury. 
 
4. The North Dakota Securities Commissioner mandates that a North Dakota franchise 
agreement be governed by the laws of North Dakota.  Therefore, notwithstanding Section 27 of 
the Franchise Agreement, the governing law of this Agreement shall be the laws of the State of 
North Dakota, except to the extent that the Federal Arbitration Act shall apply in accordance with 
Section 25 of the Franchise Agreement. 
 
5. Except to the extent the Franchise Agreement is expressly amended by this Addendum, the 
Franchise Agreement remains unmodified and in full force and effect. 
 
 
IN WITNESS WHEREOF, the parties hereto have executed this Addendum effective as of 
______________ (the “Effective Date”). 
 
FRANCHISEE: SNAP-ON TOOLS COMPANY LLC 
[CORPORATE NAME]  
  
  
By:  By:  
Printed Name & Title:  Printed Name & Title:  
  
 



FA-WA  02/22 

Addendum to the 
Snap-on Tools Company LLC 

Franchise Agreement 
For Use in Washington 

 
This Addendum to the Franchise Agreement (the “Franchise Agreement”) dated as of the 
Effective Date below, between SNAP-ON TOOLS COMPANY LLC (“Snap-on”) and the 
undersigned Franchisee (“Franchisee”) is entered into simultaneously with the execution of the 
Franchise Agreement. 
 
1. Section 20.B.(9) is hereby amended to read as follows: 

(9) If Franchisee has received three (3) or more notices of default within the previous 
twelve (12) months, Snap-on shall be entitled to send Franchisee a notice of termination 
upon the next default of Franchisee under this Section 20.B. without providing Franchisee 
an opportunity to correct the default; or 

 
2. In any arbitration involving a franchise purchased in Washington, the arbitration site shall be 
either in the State of Washington, or in a place mutually agreed upon at the time of the arbitration, 
or as determined by the arbitrator. 
 
3. In the event of a conflict of laws, the provisions of the Washington Franchise Investment 
Protection Act, Chapter 19.100 RCW shall prevail. 
 
4. The Washington Franchise Investment Protection Act, Chapter 19.100.220.(2) RCW 
provides as follows: 
 

“(2) Any agreement, condition, stipulation or provision, including a choice of law provision, 
purporting to bind any person to waive compliance with any provision of this chapter or any 
rule or order hereunder is void.  A release or waiver executed by any person pursuant to a 
negotiated settlement in connection with a bona fide dispute between a franchisee and a 
franchisor, arising after their franchise agreement has taken effect, in which the person 
giving the release or waiver is represented by independent legal counsel, is not an 
agreement prohibited by this subsection.” 

 
5. Provisions such as those which unreasonably restrict or limit the statute of limitations period 
for claims under the Act, rights or remedies under the Act such as a right to a jury trial may not be 
enforceable. 
 
6. Transfer fees are collectable to the extent that they reflect the franchisor’s reasonable 
estimated or actual costs in effecting a transfer. 
 
7. Except as expressly modified by this Addendum, the Franchise Agreement remains 
unmodified and in full force and effect. 
 
IN WITNESS WHEREOF, the parties hereto have executed this Addendum effective as of 
______________ (the “Effective Date”). 
 
FRANCHISEE: SNAP-ON TOOLS COMPANY LLC 
[CORPORATE NAME]  
  
By:  By:  
Printed Name & Title:  Printed Name & Title:  
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OWNER’S GUARANTY OF 
FRANCHISEE’S OBLIGATIONS 

 
 

In consideration of, and as an inducement to the execution of that certain Franchise 
Agreement of even date herewith (the “Franchise Agreement”) by Snap-on Tools Company, 
LLC (“Snap-on”), the undersigned Guarantor (the “Guarantor”) hereby personally and 
unconditionally (1) guarantees to Snap-on and its affiliates and their respective successors 
and assigns, for the term of the Franchise Agreement and thereafter as provided in the 
Franchise Agreement, that the Franchisee (defined below) will punctually pay and perform 
each and every undertaking, agreement and covenant set forth in the Franchise Agreement 
and other agreements between Franchisee and Snap-on or its affiliates and (2) agrees 
personally to be bound by, and personally liable for the breach of, each and every provision in 
the Franchise Agreement and all other agreements between Franchisee and Snap-on or its 
affiliates, including but not limited to, the punctual payment of all amounts  
owed to Snap-on and its affiliates, to the same extent as if the Guarantor directly entered into 
the Franchise Agreement and other agreements with Snap-on or its affiliates.  Guarantor 
hereby waives: 
 

(1) acceptance and notice of acceptance by Snap-on and its affiliates of the foregoing 
undertakings; 

(2) notice of demand for payment of any indebtedness or nonperformance of any 
obligations hereby guaranteed; 

(3) protest and notice of default to any party with respect to the indebtedness or 
nonperformance of any obligations hereby guaranteed; 

(4) any right Guarantor may have to require that an action be brought against 
Franchisee or any other person as a condition of liability; and 

(5) any and all other notices and legal or equitable defenses to which Guarantor may 
be entitled. 
 

Guarantor consents and agrees that: 
 

(1) Guarantor’s direct and immediate liability under this guaranty will be joint and 
several;  

(2) Guarantor will render any payment or performance required under the Franchise 
Agreement upon demand if Franchisee fails or refuses punctually to do so;  

(3) such liability will not be contingent or conditioned upon pursuit by Snap-on or its 
affiliates of any remedies against Franchisee or any other person;  

(4) such liability will not be diminished, relieved or otherwise affected by any 
amendment or modification to the Franchise Agreement or by any extension of time, credit or 
other indulgence which Snap-on or its affiliates may from time to time grant to Franchisee or 
to any other person, including, without limitation, the acceptance of any partial payment or 
performance or the compromise or release of any claims, none of which will in any way modify 
or amend the term of this guaranty, which will be continuing and irrevocable during the term of 
the Franchise Agreement, including any extensions or renewals of the Franchise Agreement. 
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GUARANTOR HEREBY AGREES THAT ANY DISPUTES ARISING UNDER OR 
RELATING TO THIS GUARANTY OR TO THE FRANCHISE AGREEMENT WILL BE 
RESOLVED BY FINAL AND BINDING ARBITRATION CONDUCTED ACCORDING TO THE 
PROVISIONS SET FORTH IN SECTION 25 OF THE FRANCHISE AGREEMENT, WHICH 
ARE HEREBY INCORPORATED BY REFERENCE AS IF SET FORTH IN FULL, AND THAT 
ALL PROVISIONS OF THE FRANCHISE AGREEMENT RELATING TO ENFORCEMENT 
OF OBLIGATIONS OF ANY PARTY THERETO WILL LIKEWISE APPLY TO 
ENFORCEMENT OF THE OBLIGATIONS UNDER THIS GUARANTY AGREEMENT, TO 
THE SAME EXTENT AS IF THE GUARANTOR WERE THE FRANCHISEE UNDER THE 
FRANCHISE AGREEMENT. 
 

IN WITNESS WHEREOF, the undersigned has hereunto affixed his signature, on the 
same day and year as the Franchise Agreement was executed. 
 
“Franchisee” is ___________________________. 
 
 
PERCENTAGE OF OWNERSHIP GUARANTOR(S) 
INTERESTS IN FRANCHISEE  
  
  
    
  
  
    
  
  
   
 DATE OF AGREEMENT 
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ADDENDUM TO SNAP-ON TOOLS 
FRANCHISE AGREEMENT 

(Renewal Franchise) 
 
 

THIS ADDENDUM TO SNAP-ON TOOLS FRANCHISE AGREEMENT (“Addendum”) 
amends that certain Franchise Agreement (the “Franchise Agreement”) dated as of the Effective 
Date below, between SNAP-ON TOOLS COMPANY LLC (“Snap-on”), and the undersigned 
Franchisee (“Franchisee”). 
 

The Franchise Agreement is hereby amended as follows: 
 

1. Section 2 of the Franchise Agreement is deleted and the following substituted as  
Section 2: 
 

“Initial Term.  The term of this Agreement and the franchise granted by this Agreement 
shall be five (5) years from the Effective Date unless sooner terminated according to Sections 19 
or 20 of this Agreement.” 
 

2. Section 3 of the Franchise Agreement is deleted and the following substituted as  
Section 3: 
 

“Renewal.  Franchisee has no further option to renew this Agreement, provided 
however: 
 

A. After expiration of the term of this Agreement and the franchise granted by this 
Agreement, Snap-on may, but has no obligation to offer Franchisee one additional five (5) year 
term on terms and conditions then being offered to other renewing franchisees, which will include 
the Franchisee and its owners executing a general release in a form satisfactory to Snap-on. 
 

B. If applicable law requires a standard of renewal, this Agreement will be deemed 
amended to conform to the minimum standard required by such applicable law or regulation.  
Snap-on intends to deliver any required notice and this Agreement will remain in effect on a 
month-to-month basis only until Franchisee has received such required notice.” 
 

3. Section 4.A of the Franchise Agreement is deleted and the following substituted as 
Section 4.A: 
 

“Initial License Fee.  Franchisee has paid an Initial License Fee of Eight Thousand 
Dollars ($8,000.00).  The Initial License Fee was paid in consideration of Snap-on initially granting 
this franchise, it was fully earned at the time paid, and it is not refundable for any reason.” 
 

4. Section 7.C of the Franchise Agreement is deleted and of no force or effect. 
 

5. Section 8.H of the Franchise Agreement is modified by deleting the sentence “Snap-on 
will initially provide Franchisee, without cost to Franchisee, with a technology package including 
computer hardware and printer meeting the current specifications of the Snap-on Program.” 
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6. Except as provided above, all other terms of the Franchise Agreement will remain in full 
force and effect.  If the terms of this Addendum conflict with the Franchise Agreement, the terms 
of this Addendum will govern.  All terms not defined herein will have the same meaning as in the 
Franchise Agreement.  This Addendum will inure to the benefit of and be binding upon the parties 
hereto and their respective successors and assigns. 
 

IN WITNESS WHEREOF, the parties have executed this Addendum as of ____________ 
(the “Effective Date”) of the Franchise Agreement. 
 
 
FRANCHISEE: SNAP-ON: 
[CORPORATE NAME] SNAP-ON TOOLS COMPANY LLC 
  
  
By:  By:  
Printed Name &Title:  Printed Name & Title:  
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ADDENDUM TO SNAP-ON TOOLS 
FRANCHISE AGREEMENT 

(Transfer Franchise) 
 
 

THIS ADDENDUM TO SNAP-ON TOOLS FRANCHISE AGREEMENT (“Addendum”) 
amends that certain Franchise Agreement (the “Franchise Agreement”) as of the Effective Date 
below, between SNAP-ON TOOLS COMPANY LLC (“Snap-on”), and the undersigned Franchisee 
(“Franchisee”). 
 

The Franchise Agreement is hereby amended as follows: 
 

1. Section 4.A of the Franchise Agreement is deleted and the following substituted as 
Section 4.A: 
 

“Initial License Fee.  Franchisee has paid an Initial License Fee of Sixteen Thousand 
Dollars ($16,000.00).  The Initial License Fee was paid in consideration of Snap-on initially 
granting this franchise, it was fully earned at the time paid, and it is not refundable for any reason.” 
 

2. Except as provided above, all other terms of the Franchise Agreement will remain in full 
force and effect.  If the terms of this Addendum conflict with the Franchise Agreement, the terms 
of this Addendum will govern.  All terms not defined herein will have the same meaning as in the 
Franchise Agreement.  This Addendum will inure to the benefit of and be binding upon the parties 
hereto and their respective successors and assigns. 
 

IN WITNESS WHEREOF, the parties have executed this Addendum as of the Effective Date 
of the Franchise Agreement. 
 
 
FRANCHISEE: SNAP-ON: 
[CORPORATE NAME] SNAP-ON TOOLS COMPANY LLC 
  
  
By:  By:  
Printed Name & Title:  Printed Name & Title:  
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ADDENDUM TO SNAP-ON TOOLS 
FRANCHISE AGREEMENT 

 (Additional Franchise) 
 

THIS ADDENDUM TO SNAP-ON TOOLS FRANCHISE AGREEMENT FOR ADDITIONAL 
FRANCHISE (“Addendum”) amends that certain Franchise Agreement (the “Franchise 
Agreement”) as of the Effective Date below, between SNAP-ON TOOLS COMPANY LLC (“Snap-
on”), and the undersigned Franchisee (“Franchisee”). 
 

The Franchise Agreement is hereby amended as follows: 
 

1. Initial License Fee. Section 4.A of the Franchise Agreement is deleted and the following 
substituted as Section 4.A: 
 

“Initial License Fee.  Franchisee has paid an Initial License Fee of Sixteen Thousand 
Dollars ($16,000.00).  This Initial License Fee was paid in consideration of Snap-on initially granting 
this franchise, it was fully earned at the time paid, and it is not refundable for any reason.” 
 

2. Insurance. The end of Section 17 of Franchise Agreement is supplemented to include 
the following: 
 
 “Life Insurance. If Franchisee has four or more franchisee agreements in effect with 
Snap-on, Franchisee will obtain and maintain life insurance on the principal owner. Such life 
insurance will have a benefit amount equal to or greater than $75,000 per franchise owned and 
names the Franchisee as the beneficiary. Upon request by Snap-on, Franchisee will provide will 
proof of such life insurance.” 

 
3. Terms of Addendum Govern, Etc.  Except as provided above, all other terms of the 

Franchise Agreement will remain in full force and effect.  If the terms of this Addendum conflict with 
the Franchise Agreement, the terms of this Addendum will govern.  All terms not defined herein will 
have the same meaning as in the Franchise Agreement.  This Addendum will inure to the benefit 
of and be binding upon the parties hereto and their respective successors and assigns. 
 

IN WITNESS WHEREOF, the parties have executed this Addendum as of the Effective Date 
of the Franchise Agreement. 
 
 
FRANCHISEE: SNAP-ON: 
[CORPORATE NAME] SNAP-ON TOOLS COMPANY LLC 
[ADDRESS]  
  
By:  By:  
Printed Name & Title:  Printed Name & Title:  
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ADDENDUM TO SNAP-ON TOOLS 
FRANCHISE AGREEMENT 

(Veterans Discount) 
 
 

THIS ADDENDUM TO SNAP-ON TOOLS FRANCHISE AGREEMENT (“Addendum”) 
amends that certain Franchise Agreement (the “Franchise Agreement”) as of the Effective Date 
below, between SNAP-ON TOOLS COMPANY LLC (“Snap-on”), and the undersigned Franchisee 
(“Franchisee”). 
 

The Franchise Agreement is hereby amended as follows: 
 

1. Snap-on to Provide Inventory.  Snap-on will provide Franchisee, without cost to 
Franchisee, with inventory, having a franchisee cost of $20,000.00 (the “Veterans Discount”) to 
be used as a portion of the initial inventory requirement under the Franchise Agreement. 
 

2. Terms of Addendum Govern, Etc.  Except as provided above, all other terms of the 
Franchise Agreement will remain in full force and effect.  If the terms of this Addendum conflict 
with the Franchise Agreement, the terms of this Addendum will govern.  All terms not defined 
herein will have the same meaning as in the Franchise Agreement.  This Addendum will inure to 
the benefit of and be binding upon the parties hereto and their respective successors and assigns. 
 

IN WITNESS WHEREOF, the parties have executed this Addendum as of the Effective Date 
of the Franchise Agreement. 
 
 
FRANCHISEE: SNAP-ON: 
[CORPORATE NAME] SNAP-ON TOOLS COMPANY LLC 
  
  
By:  By:  
Printed Name & Title:  Printed Name & Title:  
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ADDENDUM TO SNAP-ON TOOLS 
FRANCHISE AGREEMENT 
(Franchisee Owned by Trust) 

 
 

THIS ADDENDUM TO SNAP-ON TOOLS FRANCHISE AGREEMENT (“Addendum”) 
amends that certain Franchise Agreement (the “Franchise Agreement”) as of the Effective Date 
below, between SNAP-ON TOOLS COMPANY, LLC (“Snap-on”), and the undersigned 
Franchisee (“Franchisee”).   

 
The Franchisee is owned by______________________________________________ 

Trust dated _________. 
 

The Franchise Agreement is hereby amended as follows: 
 

1. The following Section 1.I. is added to the end of Section 1 of the Franchise 
Agreement: 

I. Trust Franchisee.  Notwithstanding anything herein to the contrary, if a 
Franchisee is owned by a trust, references in this Agreement to principal owner(s) or to 
owner(s) will include the grantor(s) and, if the grantor(s) is/are deceased or otherwise not 
acting as trustee(s) of the trust, the trustee(s) of the trust.  The grantor(s) and the trustee(s) 
are subject to the same obligations under the Agreement as owners or principal owners 
and Snap-on, in its discretion may require to execution of the same documents as the 
principal owner pursuant to this Agreement including but not limited to personal 
guarantees or other documents.  Further, Snap-on may require the trustee to attend its 
Store Management Training. 

 
2. Section 15 of the Franchise Agreement is deleted and the following is substituted 

as Section 15: 
15. Confidentiality.  Franchisee acknowledges that Snap-on owns the Snap-on 
Program, which includes, but is not limited to, Snap-on’s trade secrets, the List of Calls, 
the Operations Manual and all other manuals provided to Franchisee by Snap-on.  The 
Snap-on Program is disclosed to Franchisee in confidence and solely for the purpose of 
enabling Franchisee to operate the franchise, and Franchisee will not disclose any part of 
it to anyone other than Franchisee’s employees in the Snap-on business, Snap-on 
employees other Snap-on franchisees, and in the case of a trust Franchisee, the 
Franchisee’s trustee(s), and the Franchisee’s beneficiaries entitled to any such 
information (whether through the Franchisee trust instrument or applicable state laws) or 
use it for any other purpose than the operation of its franchised business in compliance 
with this Agreement.  Franchisee is responsible for Franchisee’s employees, trustees and 
beneficiaries, as applicable, maintaining the confidentiality of these materials.  Franchisee 
acknowledges that such disclosure would inflict irreparable injury on Snap-on and that 
Snap-on will be entitled to obtain injunctive relief in addition to any other legal or equitable 
remedies it may have upon a breach of this Section 15.” 

 
3. The following Section 18.F. is added to the end of Section 18 of the Franchise 

Agreement: 
F. Transfers by Trust Franchisee.  If the Franchisee is owned by a trust, all 

of the provisions of this Section 18 apply, except that: 
 

(1) If the trustee seeks to terminate the trust and directly or indirectly, 
distribute, sell, assign, transfer, convey, give away all of the trust’s interest in the 
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Franchisee to the grantor of the trust or the trustee individually, then Section 18.B 
shall apply. 

 
(2) If the trustee seeks to terminate the trust and directly or indirectly, 
distribute, sell, assign, transfer, convey, give away all of the trust’s interest to the 
beneficiaries of the trust, the beneficiaries shall be deemed “heirs” and Section 
18.D shall apply. 

 
4. The following Sections 20.B.11-13 are added to the end of Section 20 of the 

Franchise Agreement: 
 

(11) If Franchisee is owned by a trust, if the trustee is convicted of, or pleads nolo 
contendere to, a felony charge as defined in applicable law; a crime involving moral 
turpitude; or any other crime or offense, including any misdemeanor, that is reasonably 
likely to adversely affect the goodwill associated with the Snap-on brand or any of the 
Trademarks. 

 
(12) If Franchisee is owned by a trust and this Agreement is in force and effect at the 
time of a change in trustee under the terms of the governing trust document and such new 
trustee fails to provide to Snap-on a Notice for Change in Trustees (as defined in the Policy 
for Franchisees Owned by Trust) within thirty (30) days of such change of trustee. 

 
(13) If the Franchisee is owned by a trust, any transfer of the franchise, including but 
not limited to a transfer to the grantor of the trust, a new trust, a beneficiary or beneficiaries 
of the trust or to a third-party, that does not comply with the requirements of Section 18.B. 
For purposes of this subsection 20.B (13), “transfer” includes a direct or indirect, 
distribution, sale, assignment, transfer, conveyance and gift. 

 
5. The Sections of the Franchise Agreement pertaining to the Covenant Not to 

Compete and Dispute Resolution shall apply to the trustee of a Franchisee owned by a trust, in 
addition to the owner of the Franchisee and the Franchisee. 
 
IN WITNESS WHEREOF, the parties have executed this Addendum as of ____________ (the 
“Effective Date”) of the Franchise Agreement. 
 
 
FRANCHISEE: SNAP-ON: 
[CORPORATE NAME] SNAP-ON TOOLS COMPANY, LLC 
  
  
By:  By:  
Printed Name & Title:  Printed Name & Title:  
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FRANCHISEE ADOPTION AGREEMENT 
FOR POINT SERVICE MERCHANT AGREEMENT 

NOTICE TO FRANCHISEES: THIS IS NOT A CONTRACT WITH SNAP-ON 
 
Snap-on Incorporated (“Snap-on”) and VeriFone, Inc. (“Verifone”) have entered into a Point Service Merchant Agreement, dated as of December 1, 2015 
(the “Master Agreement”), pursuant to which Verifone has agreed to provide products and services to Snap-on. 
 
By accepting this Adoption Agreement, you (the undersigned) are entering into an agreement directly with VeriFone, agree to be bound by the terms of, 
and are entitled to the benefits of, the Master Agreement applicable to Snap-on Franchisees, a copy of which is attached hereto.  With respect to each such 
Master Agreement, all references to Merchant herein shall be deemed to refer to the Franchisee executing this Adoption Agreement, except as otherwise 
specifically set forth in the Master Agreement. 
 
The Master Agreement sets forth the services that are available for purchase (the “Point Service”) and the applicable pricing.  Under this Adoption 
Agreement, you may submit orders to Verifone for the Point Service; provided that all such orders will be subject to the terms and conditions of the Master 
Agreement, and any terms included in any order that are inconsistent with or in addition to the Master Agreement will not be binding unless expressly 
agreed in writing by Verifone.  
 
You agree to pay the fees for the Point Service you have elected below and as set forth in the Master Agreement.  The options included in the Master 
Agreement shall not apply to You; only the options You elect below shall apply to You.  Please include all options desired, and include the total monthly 
fee below.  You will pay the fees due by ACH in accordance with the ACH Authorization Form attached hereto. 
 

Device Model 

 
 
 
MX915 

If you wish to select an Option below, 
insert the price in the column below.   
 
If you DO NOT wish to select the 
option below, enter “NA.” 
 
Total the prices in this column and 
include the Total Monthly Fee below 

Point Classic Services Base Package Monthly Fee  $35.00 $35.00 

Options:  Options: (insert price or NA) 

Low Contour MX Stand $3.00  

Wall Mount 
$2.75  

Priority Exchange 
$1.50  

PCI/SAQ 
$3.25  

Total Monthly Fee 
$45.50   $ 

 
The Master Agreement sets forth certain terms related to dispute resolution that are binding on you.  See Section 10 of the Master Agreement.  Such terms 
include without limitation that any Dispute (as defined in the Master Agreement) shall be determined by binding arbitration and that you may not pursue 
any claim as a class action, class arbitration, private attorney general action or other representative action against Snap-on, its subsidiaries or VeriFone as 
to any Dispute.  Claims regarding any Dispute and remedies sought as part of a class action, class arbitration, private attorney general or other representative 
action must be brought on an individual (non-class, non-representative) basis.   
 
This Adoption Agreement will commence on the last date set forth below and will terminate when the Master Agreement terminates, unless terminated 
earlier as provided in the Master Agreement.  You expressly acknowledge and agree that all rights of termination for default as provided in the Master 
Agreement are granted to Snap-on and not to you with respect to terminating the Master Agreement and only apply to you with respect to terminating 
your obligations under this Adoption Agreement.  Pursuant to Section 3.0 of Exhibit A of the Master Agreement, You may terminate the service term for a 
Device at any time, including upon store closing or otherwise, by requesting in writing that Verifone deactivate the Device on the Point Service transaction gateway 
and returning the Device to Verifone in accordance with the Master Agreement.  Verifone may also terminate this Adoption Agreement in the event that you 
fail to comply with the terms of the Master Agreement or this Adoption Agreement.   
 
All notices shall be given to you and Verifone, respectively, in accordance with the Master Agreement, with notices to you provided to the address set 
forth below.   
 
All capitalized terms not defined in this Adoption Agreement have the definition given in the Master Agreement.  
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Agreed and Accepted: 

 
  VERIFONE, INC. 
Franchisee (Please include full legal entity name, indicating  
whether a corporation, LLC, or partnership) 
 
 
 
By:   By:    
 
Printed:   Printed:    
 
Title:   Title:    
 
Date:   Date:    
 
 
 
Franchisee Address: 
 
Legal Name:     
 
Address:       
 
City:      
 
State:                                         Zip:   
 
Attn:      
 
Email:      
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POINT SERVICE MERCHANT AGREEMENT 
NOTICE TO FRANCHISEES SIGNING ADOPTION AGREEMENT: THIS IS A CONTRACT BETWEEN VERIFONE AND THE FRANCHISEE.  

THIS IS NOT A CONTRACT BETWEEN THE FRANCHISEE AND SNAP-ON. 
 
This Point Service Merchant Agreement (“Agreement”) is being entered into as of the last date set forth below (the “Effective Date”) by and between 
Snap-on Incorporated (“Snap-on” or "Merchant") and VeriFone, Inc. (“VeriFone”) regarding VeriFone’s Point Service.  All references to Exhibits A, 
B and C herein shall mean Exhibits A, B and C attached hereto and incorporated herein by this reference. 
 

 
1.  SCOPE 
 
(a)  Point Service.  VeriFone shall provide Merchant with the Point service 
as selected by Merchant in Exhibit A (the “Point Service”).   The Point 
Service includes those services and software as set forth in the Exhibit A 
hereto (the “Services” and “Software” respectively), which may be 
bundled with one or more VeriFone payment devices, provided on a rental 
basis, as set forth in Exhibit A (the “Devices”).  Merchant acknowledges 
that VeriFone has contracted with third parties for certain Services and 
Devices being provided hereunder, as specified in Exhibit A (each, a 
“Third Party Product” or “Third Party Service”, respectively).    
 
(b) Supported VeriFone Devices.  The Point Service is currently 
supported on certain VeriFone payment devices, as designated by 
VeriFone from time to time.  Merchant may only use the Point Service 
with such VeriFone payment devices. VeriFone reserves the right to 
remove a VeriFone payment device from the list of supported VeriFone 
payment devices (including in the event VeriFone elects to end of life such 
VeriFone payment device).  Verifone shall use commercially reasonable 
efforts to provide Snap-on with six (6) months’ notice of the end of life of 
any such Verifone payment device.  Snap-on acknowledges that legal, 
regulatory or PCI changes for which the industry is not given reasonable 
advance notice may impact Verifone’s ability to provide such 6-month 
prior notice.  In addition, notwithstanding the foregoing, a Verifone 
mobile payment device (currently the e payment device) may be 
discontinued in the event that the third party product(s) which interface 
with such Verifone mobile payment device are discontinued and Verifone 
will use commercially reasonable efforts to promptly provide Snap-on an 
end of life notice with respect thereto.  If Merchant is procuring the Point 
Service that includes a Device rental, VeriFone shall provide such Device 
to Merchant as set forth in Exhibit A.  Otherwise, Merchant is responsible 
for separately procuring such VeriFone payment devices from VeriFone 
or a VeriFone reseller.  
 
(c)  License or Service Term.  The Point Service is provided to Merchant 
for each VeriFone payment device for the license term or service term set 
forth in Exhibit A. 
 
(d)  Franchisees.  Snap-on Tools Company LLC franchisees 
(“Franchisees”) may purchase the Point Service from Verifone in 
accordance with the terms of this Agreement by entering into an Adoption 
Agreement with Verifone, the form of which is set forth in Exhibit B 
attached hereto.  Upon execution of the Adoption Agreement by the 
Franchisee, such Adoption Agreement and the terms of this Agreement 
become personal to the Franchisee and the Franchisee is solely liable for 
all obligations thereunder.  Each Franchisee is subject to credit approval 
by Verifone.  With respect to each such Adoption Agreement, all 
references to Merchant herein shall be deemed to refer to the Franchisee 
executing such Adoption Agreement, except as otherwise specifically set 
forth herein. 
 
2.  FEES; PAYMENT 
 
(a)  Fees.  Merchant agrees to pay the fees for the Point Service as set 
forth in Exhibit A or an Adoption Agreement, as applicable.  Snap-on is 
not obligated to pay any fee due by a Franchisee.  VeriFone reserves the 
right to change such fees annually with sixty (60) days prior written 
notice, commencing with the first Renewal Term (as defined in Section 7 
below), to reflect VeriFone’s then current standard fees. Such fee changes 
shall only apply to any Point Service ordered after the date of the fee 
change.   
 
(b)  Payment.  (i) Verifone shall invoice Snap-on for the Point Service.   
Payment terms for all invoiced amounts will be thirty (30) days from the 
date of invoice as long as the account is current. 
(ii) Franchisees shall pay for the Point Service by ACH pursuant to the 
ACH terms attached hereto as Exhibit C. 
(iii) All payments shall be in U.S. dollars, unless a different currency is 
specified in Exhibit A.  All fees are non-refundable. 
 
(c)  Taxes; Failure to Pay.  All fees are exclusive of applicable taxes, 
including without limitation sales tax. Applicable taxes will be added to 

the amount billed to Merchant. If Merchant fails to pay the charges for the 
Point Service when due: (i) Merchant shall pay VeriFone interest on the 
overdue payment from the date due until paid at the rate of 18.0% per 
annum, or the maximum rate permissible by law, whichever is less, and 
(ii) VeriFone reserves the right to pursue any and all legal remedies to 
collect the amounts owed by Merchant.  In addition, in the event Merchant 
fails to pay the charges for the Point Service when due, and fails to cure 
such failure within fifteen (15) days of receipt of written notice from 
VeriFone thereof, VeriFone shall be entitled to withhold Merchant’s 
access to the Point Service, or any Services therein, until Merchant pays 
such fees.  Merchant shall pay to VeriFone any actual additional expenses 
incurred by VeriFone in collection efforts. 
 
3.  LICENSES 
 
(a)  Hosted Point Services.  If Exhibit A includes any Hosted Point 
Services, this Section 3(a) shall apply.  Subject to the terms and conditions 
of this Agreement, and Merchant’s payment of the applicable fees, 
VeriFone hereby grants to Merchant a limited, non-exclusive, non-
transferable, non-sublicensable right and license, during the applicable 
license or service term set forth in the Exhibit A: (i) to access and use 
the Hosted Point Services set forth in Exhibit A solely for Merchant’s 
internal business purposes; (ii) to execute, download and display the 
features, functions and graphical interface components of Hosted Point 
Services to communicate, transfer and collect data; and (iii) to display, 
download, print and reproduce any documentation provided by VeriFone 
as reasonably required for the use of the Point Service.  VeriFone may 
modify the Hosted Point Services from time to time in its reasonable 
discretion, provided that such modifications shall not materially diminish 
the functionality thereof. 
 
VeriFone conducts routine maintenance to the Hosted Point 
Services.  Maintenance is generally scheduled during time periods when 
overall end user online activity is limited.  VeriFone reserves the right to 
shut down the Hosted Point Services with no notice should emergency 
maintenance become necessary. VeriFone reserves the right to remove 
any user from the Hosted Point Services should VeriFone determine, in 
its sole discretion, that the Hosted Point Services have been compromised 
or in any way used inappropriately. In extreme cases, where a user has 
compromised the security of the Hosted Point Services or otherwise acted 
in a malicious or damaging manner, removal may occur immediately 
without prior notification. 
 
(b)  Software.  If Exhibit A includes any Software, this Section 3(b) shall 
apply. Subject to the terms and conditions of this Agreement, and 
Merchant’s payment of the applicable fees, VeriFone hereby grants to 
Merchant a limited, non-exclusive, non-transferable, non-sublicensable 
right and license, solely for Merchant’s internal business purposes in the 
United States during the applicable license or service term set forth in 
Exhibit A: (i) to use the Software (in object code form only) on the 
applicable VeriFone payment device; and (ii) to use any related 
documentation provided by VeriFone for use with the Software.  
Additional license terms for certain Software may be set forth in 
Exhibit A. 
 
(c)  Restrictions.  Merchant shall have no right to market, distribute, sell, 
assign, pledge, sublicense, lease, deliver or otherwise transfer the Point 
Service, any component thereof, including without limitation the 
Software, to any third party.  Merchant shall not reverse engineer, 
decompile, disassemble, translate, modify, alter or create any derivative 
works based upon the Software, or determine or attempt to determine any 
source code, algorithms, methods or techniques embodied in the Software, 
without the prior express written consent of VeriFone.  Merchant shall not 
remove from the Devices or the Software, or alter, any of trademarks, trade 
names, logos, patent or copyright notices, or other notices or markings, or 
add any other notices or markings to the Devices or the Software, without 
the prior express written consent of VeriFone. 
 
(d)  Ownership.  Merchant acknowledges that the Point Service (including 
the Devices, Software, Services and any related documentation) and any 
intellectual property rights relating to or residing therein, including the 
proprietary electronics, software and technical information of VeriFone 
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therein (the “Proprietary Materials”), are proprietary products of 
VeriFone and that ownership of all patents, copyrights, trade secrets, 
trademarks, trade names, mask work rights and other proprietary rights 
relating to or residing therein shall remain with VeriFone.  Except for the 
license rights set forth in this Section 3 or Exhibit A, Merchant shall have 
no right, title or interest therein.  VeriFone reserves all rights in the 
Proprietary Materials and any other VeriFone intellectual property not 
expressly granted herein.   Merchant shall promptly notify VeriFone of any 
actual or threatened misappropriation or infringement of VeriFone’s or its 
suppliers’ proprietary rights which comes to Merchant’s attention. 
 
(e)  Derived Data.  For Services where VeriFone is collecting or processing 
transaction data for Merchant, Merchant acknowledges that VeriFone may 
collect and share with partners data from Merchant’s transactions, with 
any sharing in aggregate and anonymous form only (for statistical and 
other business purposes); however, such data shall not include any 
“cardholder data” under Payment Card Industry Security Standard’s 
Council rules, any of Merchant’s or a customer’s personally identifiable 
information, Merchant’s or a customer’s personal financial information or 
any other data that VeriFone may be prohibited from collecting or sharing 
under applicable privacy laws.  Merchant agrees that VeriFone may use 
such data for purposes of data analytics and optimizing or otherwise 
enhancing its products and services.  VeriFone will comply with all 
applicable laws and regulations with respect to any use, sharing and 
dissemination of this data.  In accordance with VeriFone’s use of derived 
data, VeriFone reserves the right to anonymously track and report 
Merchant’s activity inside of the Point Service components. This 
paragraph shall survive any expiration or termination of this Agreement. 
 
4.  WARRANTIES; DISCLAIMERS  
 
(a)  Warranties.   VeriFone warrants that (i) the Point Service shall conform 
to the description thereof set forth in Exhibit A in all material respects, and 
(ii) VeriFone shall comply with all applicable federal and state laws in its 
performance of the Point Service.  Additional warranties may be set forth 
in Exhibit A. 

(b)  Disclaimer.  EXCEPT FOR THE WARRANTIES SET FORTH 
ABOVE, THE POINT SERVICE IS PROVIDED “AS IS.”   VERIFONE 
DISCLAIMS ALL WARRANTIES, EXPRESS, IMPLIED OR 
STATUTORY, INCLUDING WITHOUT LIMITATION IMPLIED 
WARRANTIES OF MERCHANTABILITY AND FITNESS FOR A 
PARTICULAR PURPOSE AND NON-INFRINGEMENT OF THIRD 
PARTY RIGHTS. VERIFONE DOES NOT WARRANT THAT THE 
POINT SERVICE, OR ANY COMPONENT THEREOF, WILL MEET 
THE REQUIREMENTS OF MERCHANT OR THAT THE OPERATION 
OF THE POINT SERVICE, OR ANY COMPONENT THEREOF, WILL 
BE UNINTERRUPTED OR ERROR FREE. MERCHANT 
ACKNOWLEDGES THAT UNDER NO CIRCUMSTANCES DOES 
VERIFONE REPRESENT OR WARRANT THAT ALL ERRORS IN 
ANY SOFTWARE CAN BE REMEDIED.  VERIFONE SHALL NOT 
BE RESPONSIBLE FOR ANY SERVICE INTERRUPTIONS, 
INCLUDING, WITHOUT LIMITATION POWER OUTAGES, 
SYSTEM FAILURES OR OTHER INTERRUPTIONS. NO ADVICE OR 
INFORMATION OBTAINED BY MERCHANT FROM VERIFONE OR 
FROM ANY OTHER THIRD PARTY ABOUT THE POINT SERVICE 
SHALL CREATE ANY WARRANTY. 

5.  INFRINGEMENT INDEMNITY 
 
(a) Indemnity.  Subject to the provisions of this Section 5 and Section 6 
below, VeriFone shall at its expense defend any action against Merchant 
to the extent such action is based on a claim that the Point Service, or a 
component thereof, infringes a United States patent, copyright, trademark, 
or trade secret and VeriFone shall pay those damages and costs awarded 
against Merchant in such action which are attributable to such claim, 
provided that Merchant notifies VeriFone promptly in writing of such 
action, Merchant gives VeriFone sole control of the defense thereof (and 
any negotiations for settlement or compromise thereof), and Merchant 
cooperates in the defense thereof at VeriFone’s expense.  If the Point 
Service, or a component thereof, becomes, or in VeriFone’s opinion is 
likely to become, the subject of a claim of infringement (the “Infringing 
Item”), then Merchant shall permit VeriFone, at its option and expense, 
either to (i) procure the right to continue using the Infringing Item, or (ii) 
replace or modify the Infringing Item so that they become non-infringing. 
If options (i) or (ii) are not commercially reasonable options for VeriFone, 
then either party may terminate this Agreement upon written notice to the 
other party, in which event Merchant’s obligation to pay the recurring fees 
hereunder shall terminate.  Merchant shall not incur any costs or expenses 
for the account of VeriFone under or pursuant to this Section 5 without 
VeriFone’s prior express written consent.  THE FOREGOING STATES 
THE ENTIRE LIABILITY OF VERIFONE FOR INFRINGEMENT 
CLAIMS AND ACTIONS RELATED TO THE POINT SERVICE, OR 
ANY COMPONENT THEREOF. 
 

(b)  Exceptions.  VeriFone shall have no liability to Merchant under this 
Section 5 or otherwise for any action or claim alleging infringement based 
upon (1) any use of the Point Service, or a component thereof, in a manner 
other than as specified by VeriFone in this Agreement; (2) any use of the 
Point Service in combination with other services, equipment, devices, 
software, systems or data not supplied by VeriFone (including without 
limitation any software produced by Merchant for use with the Point 
Service, if any); (3) any alteration, modification or customization of the 
Point Service, or a component thereof, by any person other than VeriFone 
(including without limitation Merchant), or (4) any failure to install an 
update to the Software provided by VeriFone within a commercially 
reasonable time after the update is made available by VeriFone to 
Merchant. 
 
6.  LIMITATIONS OF LIABILITY. NOTWITHSTANDING 
ANYTHING TO THE CONTRARY CONTAINED IN THIS 
AGREEMENT, EXCEPT TO THE EXTENT PROHIBITED BY LAW:  
(A) VERIFONE SHALL HAVE NO LIABILITY TO MERCHANT OR 
ANY THIRD PARTY FOR SPECIAL, INCIDENTAL, INDIRECT, 
EXEMPLARY, OR CONSEQUENTIAL DAMAGES (INCLUDING, 
BUT NOT LIMITED TO, LOSS OF USE, LOSS OF BUSINESS, LOSS 
OF PROFITS OR REVENUE, GOODWILL OR SAVINGS, 
DOWNTIME, OR DAMAGE TO, LOSS OF OR REPLACEMENT OF 
DATA OR TRANSACTIONS, COST OF PROCUREMENT OF 
SUBSTITUTE SERVICES) RELATING IN ANY MANNER TO THE 
POINT SERVICE (WHETHER ARISING FROM CLAIMS BASED IN 
WARRANTY, CONTRACT, TORT OR OTHERWISE), EVEN IF 
VERIFONE HAS BEEN ADVISED OF THE POSSIBILITY OF SUCH 
CLAIM OR DAMAGE; (B) IN ANY CASE, VERIFONE'S ENTIRE 
LIABILITY RELATING IN ANY MANNER TO THE POINT 
SERVICE, REGARDLESS OF THE FORM OR NATURE OF THE 
CLAIM, SHALL BE LIMITED IN THE AGGREGATE TO THE FEES 
ACTUALLY PAID BY MERCHANT FOR THE POINT SERVICE 
UNDER THIS AGREEMENT DURING THE SIX (6) MONTHS PRIOR 
TO THE CLAIM ARISING; AND (C) VERIFONE SHALL NOT BE 
LIABLE FOR ANY CLAIMS OF THIRD PARTIES RELATING TO 
THE POINT SERVICE.  THE LIMITATIONS ON VERIFONE’S 
LIABILITY SET FORTH IN CLAUSES “(B)” AND “(C)” OF THIS 
SECTION 6 SHALL NOT APPLY TO VERIFONE’S OBLIGATIONS 
UNDER SECTION 5 ABOVE OR LIABILITY FOR DEATH, PERSONAL 
INJURY OF A PHYSICAL NATURE OR DAMAGE TO TANGIBLE 
PROPERTY CAUSED BY VERIFONE’S NEGLIGENCE OR 
INTENTIONAL MISCONDUCT. THE LIMITATIONS CONTAINED 
IN SECTIONS 4 AND 5 ABOVE AND THIS SECTION 6 ARE A 
FUNDAMENTAL PART OF THE BASIS OF VERIFONE'S BARGAIN 
HEREUNDER, AND VERIFONE WOULD NOT PROVIDE THE 
POINT SERVICE TO MERCHANT ABSENT SUCH LIMITATIONS. 
 
7.  TERM; TERMINATION 
 
(a)  Term.  This Agreement shall commence on the Effective Date and 
remain in effect for three (3) years (“Initial Term”).  Thereafter, this 
Agreement shall continue in effect for annual renewals (each a “Renewal 
Term”) unless one party notifies the other party of non-renewal at least 
thirty (30) days prior to the renewal date. 
 
(b)  Termination.  VeriFone may terminate this Agreement (i) upon thirty 
(30) days written notice to Merchant if Merchant breaches any of the 
terms in this Agreement, which breach or failure is not cured within such 
30-day period, (ii) upon written notice in the event of any termination of 
Merchant's business or (iii) upon ninety (90) days’ notice to Merchant if 
VeriFone ceases to offer the Point Solution to its customers generally.  
Merchant may terminate this Agreement upon thirty (30) days written 
notice to VeriFone if VeriFone breaches any of the terms of this 
Agreement, which breach is not cured within such 30-day period.  
VeriFone shall have the right to terminate any Third Party Services that 
may be included in the Point Service at any time upon written notice to 
Merchant if VeriFone’s agreement with its product supplier or service 
provider terminates.  Upon any such termination, the parties may agree to 
adjust the pricing to reflect the termination of such Third Party Services. 
 
(c) Effect of Expiration or Termination.  Upon any expiration or 
termination of this Agreement, Merchant may no longer place orders for 
the Point Service.  Additional terms regarding expiration or termination 
are set forth in Exhibit A. 
 
(d)  Certificate. Upon termination of Merchant’s right to use the Software 
under this Agreement, at VeriFone’s request, Merchant shall provide 
VeriFone a certificate certifying that Merchant has ceased all use of the 
Software on VeriFone payment devices, signed by an authorized 
representative of Merchant. 
 
(e)  Survival.  Notwithstanding anything to the contrary contained in this 
Agreement, Sections 2(until all fees are paid), 3(d), 4(b), 5, 6, 7(c), 7(d), 
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7(e), 8, 9, 10 and 11, as well as any provisions in Exhibit A regarding 
effect of expiration or termination of this Agreement, shall survive any 
expiration or termination of this Agreement. 
 
8.  FOREIGN CORRUPT PRACTICES ACT.  VeriFone and Merchant 
shall ensure that its subsidiaries, owners, officers, directors, employees, 
partners, subcontractors, agents and representatives (collectively, 
“Representatives”), fully comply with all applicable anti-corruption and 
anti-bribery laws and regulations in connection with this Agreement, 
including, but not limited to, the United States Foreign Corrupt Practices 
Act (the “FCPA”), as may be amended from time to time.  Without 
limiting the generality of the foregoing obligation, each party specifically 
understands and agrees that it shall not, and shall take reasonable 
measures to assure that Representatives shall not, make, authorize, offer 
or promise to make or give any money or any other thing of value, directly 
or indirectly, to any government official or employee, political party or 
candidate for political office, or any other person for the purpose of 
securing any improper or unfair advantage or obtaining or retaining 
business in connection with the activities contemplated hereunder.  Any 
breach or violation of any provision contained in this Section 8 shall be 
grounds for immediate termination of this Agreement by the other party. 
Each party represents and warrants that such party has not committed and 
has no information, reason to believe, or knowledge of any Representative 
having committed or intending to commit, any violation of the FCPA or 
any act or omission which could cause VeriFone to be in violation of the 
FCPA with respect to any activities related to this Agreement or the 
business of VeriFone. 
 
9.  EXPORT CONTROL LAWS.  Merchant acknowledges that Point 
Service is designed for use in the United States only and components of the 
Point Service are subject to the export control laws of the United States.  
Accordingly, Merchant shall not use or export any component of the Point 
Service outside of the United States (as used herein, the “United States” 
excludes all territories of the United States, including Puerto Rico and Guam). 
In connection with VeriFone’s policies to assure compliance with U.S. 
export control laws and regulations, including embargoes and sanctions, 
as well as the laws and regulations of countries in which VeriFone 
products, technology and/or software are sold, Merchant agrees that the 
following terms and conditions shall apply to VeriFone’s sale of the Point 
Service to Merchant: 
 
(a)  Merchant agrees to abide by all applicable U.S. export control laws 
and regulations for the Point Service. Without limiting the generality of 
the foregoing: 
 
       (i) Merchant, on behalf of itself and Merchant Representatives, 
represents and warrants that Merchant/they will not use, export or re-
export, sell, re-sell, license, distribute, make available or transfer or cause 
or facilitate the transfer of any component of the Point Service, including 
any component or part thereof, directly or indirectly to: (x) Cuba, Iran, 
North Korea, Sudan, or Syria, or any other country for which the U.S. 
maintains an export embargo or other economic sanctions; or (y) any 
individual or entity listed on the U.S. Treasury Department’s list of 
Specially Designated Nationals, the U.S. Commerce Department’s Table 
of Denial Orders or any other denied parties, as such lists may be updated 
from time to time; and 
 
       (ii) Merchant and Merchant Representatives will not use, export 
or re-export, sell, re-sell, divert or otherwise transfer the Point Service, 
including any component or part thereof, for use in activities that involve 
the development, production, use or stockpiling of nuclear activities of 
any kind, chemical or biological weapons or missiles, unmanned aerial 
vehicles, or microprocessors for military use, or any terrorist activities, 
nor use the Point Service, including any component or part thereof, in any 
facilities that are engaged in activities relating to such weapons or 
applications.  
 
(b)  Merchant represents and warrants that Merchant has the appropriate 
policies and procedures in place to ensure compliance with the foregoing, 
including, without limitation, the prohibition of any re-export of any 
component of the Point Service to countries subject to a U.S. trade 
embargo.  Such measures shall include, at a minimum, accurate 
recordkeeping, and are subject to VeriFone’s audit rights that may be 
exercised from time to time by VeriFone in its sole and absolute discretion 
to confirm compliance.  
 
(c)  Merchant agrees that if VeriFone reasonably believes that Merchant 
is in breach of any of the terms and conditions contained in this Section 9 
that alone shall be sufficient grounds for further action by VeriFone, 
including, without limitation, cancellation of any orders or denial of future 
business, without any liability or obligation to Merchant. In addition, 
Merchant hereby indemnifies VeriFone and its affiliates, directors, 
officers and employees for all costs, expenses, damages, claims, charges, 
penalties, fines and other losses that arise in connection with any breach 

by Merchant or Merchant Representatives of the terms and conditions 
contained in this Section 9. 
 
10.  DISPUTE RESOLUTION 
 
(a)  Franchisee Dispute.  If any dispute arises between Verifone and any 
Franchisee related to this Agreement or the Adoption Agreement or the 
breach, termination or validity hereof, Verifone, Franchisee and Snap-on 
will, within ten (10) business days of receipt of notice of such dispute by 
Verifone or Franchisee, as applicable, attempt to resolve such dispute.  If 
the dispute has not been resolved within thirty (30) days after receipt of 
notice of such dispute, or such longer period as agreed to in writing by 
Verifone, Franchisee and Snap-on, then Verifone, Franchisee and Snap-
on will submit such dispute to their respective executive management, 
who will make reasonable efforts to reach a resolution within sixty (60) 
days after the receipt of notice of such dispute.    If Verifone, Franchisee 
and Snap-on are unable to resolve such dispute within such 60-day period, 
then either Verifone or Franchisee may pursue arbitration as set forth in 
Section 10(b) below. 
 
(b)  Arbitration.  Notwithstanding anything herein to the contrary, except 
with respect to enforcing claims for injunctive or equitable relief, any 
dispute, claim, or controversy arising out of or relating in any way to this 
Agreement or the interpretation, application, enforcement, breach, 
termination, or validity thereof (including any claim of inducement of this 
Agreement by fraud and including determination of the scope or 
applicability of this agreement to arbitrate) or its subject matter, including 
any dispute between Verifone and Snap-on and any Dispute between 
Verifone and a Franchisee (collectively, “Disputes”) shall be determined 
by binding arbitration before one arbitrator.  Franchisees may not pursue 
any claim as a class action, class arbitration, private attorney general 
action or other representative action against Snap-on, its subsidiaries or 
VeriFone as to any Dispute.  Claims regarding any Dispute and remedies 
sought as part of a class action, class arbitration, private attorney general 
or other representative action must be brought on an individual (non-class, 
non-representative) basis.  The arbitration shall be administered by JAMS 
conducted in accordance with the expedited procedures set forth in the 
JAMS Comprehensive Arbitration Rules and Procedures as those Rules 
exist on the effective date of this Agreement, including Rules 16.1 and 
16.2 of those Rules.  The arbitration shall be held in New York, New 
York, and it shall be conducted in the English language.  The parties shall 
maintain the confidential nature of the arbitration proceeding and any 
award, including the hearing, except as may be necessary to prepare for 
or conduct the arbitration hearing on the merits, or except as may be 
necessary in connection with a court application for a preliminary remedy, 
a judicial challenge to an award or its enforcement, or unless otherwise 
required by law or judicial decision.  The arbitrator shall have authority 
to award compensatory damages only and is not empowered to award any 
punitive, exemplary, or multiple damages, and the parties waive any right 
to recover any such damages.  The parties acknowledge that this 
Agreement evidences a transaction involving interstate commerce.  
Notwithstanding anything to the contrary in this Agreement, any 
arbitration conducted pursuant to the terms of this Agreement shall be 
governed by the Federal Arbitration Act (9 U.S.C., Secs. 1-16).  In any 
arbitration arising out of or related to this Agreement, the arbitrator shall 
award to the prevailing party, if any, the costs and attorneys’ and experts’ 
fees reasonably incurred by the prevailing party in connection with the 
arbitration.  If the arbitrator determines a party to be the prevailing party 
under circumstances where the prevailing party won on some but not all 
of the claims and counterclaims, the arbitrator may award the prevailing 
party an appropriate percentage of the costs and attorneys’ and experts’ 
fees reasonably incurred by the prevailing party in connection with the 
arbitration.  Judgment on any award in arbitration may be entered in any 
court having jurisdiction.  Notwithstanding the above, each party shall 
have recourse to any court of competent jurisdiction to enforce claims for 
injunctive and other equitable relief.  Nothing herein shall preclude parties 
from seeking provisional remedies in aid of arbitration from a court of 
appropriate jurisdiction. 
 
11.  GENERAL.  This Agreement, including Exhibits A, B and C, 
constitutes the entire agreement between VeriFone and Merchant and 
supersedes all prior or contemporaneous communications and proposals, 
whether electronic, oral or written, relating to the subject matter hereof.  
This Agreement will be governed by the laws of the State of New York, 
without regard to its conflict of law provisions, except the arbitration in 
Section 10(b) above will be governed by the Federal Arbitration Act.  No 
action, regardless of form, arising out of or in connection with this Agreement 
may be brought by either party more than one (1) year after the first day that 
the cause of action first occurred, except for an action for nonpayment.  No 
amendment or waiver of this Agreement will be binding unless it has been 
agreed to in writing by both parties.  Merchant may not assign this 
Agreement, in whole or in part, without VeriFone’s prior written consent.  
Subject to the preceding sentence, this Agreement shall bind Merchant 
and its permitted successors and assigns. VeriFone may assign or delegate 
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this Agreement, or any of its rights or obligations hereunder, in its sole 
discretion.  If any legal action is brought to enforce any obligations 
hereunder, the prevailing party shall be entitled to receive its attorneys’ fees, 
court costs and other collection expenses, in addition to any other relief it 
may receive.  If any provision of this Agreement is found by a court of 
competent jurisdiction to be invalid, the parties agree that the court should 
endeavor to give the maximum effect to the parties' intentions as reflected 
in the provision, and that the other provisions of the Agreement shall 
remain in full force and effect.  VeriFone shall not be responsible for any 
failure to fulfill its obligations hereunder due to causes beyond its reasonable 
control, including without limitation acts or omissions of government or 
military authority, acts of God, shortages of materials, transportation delays, 
fires, floods, labor disturbances, riots or wars.  Notices made by VeriFone 
to Merchant under this Agreement that affect VeriFone customers 
generally (e.g., notices of amended Agreements, updated fees, etc.) may 
be posted on the VeriFone Merchant Portal or may be provided upon 
access to the Point Service. Notices made by VeriFone under this 
Agreement for Merchant or Merchant account specifically (e.g., notices 
of breach and/or suspension) will be provided to Merchant via the email 
address provided to VeriFone in Merchant registration for the Point 
Service or in any updated email address Merchant provides to VeriFone 
in accordance with standard account information update procedures 
VeriFone may provide from time to time. It is Merchant’s responsibility 
to keep Merchant’s email address current and Merchant shall be deemed 
to have received any email sent to any such email address, upon 
VeriFone’s sending of the email, whether or not Merchant actually 
receive the email.  VeriFone may also send notices to Merchant by 
overnight courier or certified mail to the address in VeriFone’s customer 
database, or such other address as shall have been given to VeriFone in 
writing. Merchant shall send notices to VeriFone at the address set forth 
below, or such other address as shall have been given to Merchant in 
writing.  All mailed notices shall be deemed effective upon the earliest to 
occur of: (a) actual delivery; or (b) three days after mailing, addressed 
and postage prepaid, return receipt requested.  VeriFone may issue a press 
release, or the parties may mutually agree to issue a joint press release, 
regarding this Agreement and the transactions contemplated hereby. The 
form and content of such press release shall be as mutually agreed by the 
parties.  Except for the foregoing, neither party shall issue a press release 
regarding this Agreement or the transactions contemplated hereby without 
the prior written consent of the other party. 

IN WITNESS WHEREOF, the parties hereto, by their duly authorized 
representatives, have executed and delivered this Agreement to be 
effective as of the Effective Date.   
 
 
 
Merchant Name:  Snap-on Incorporated 
 
By:  Snap-on Incorporated signature on file 
 
Title:  on file 
 
Date:  December 1, 2015 
 
Merchant Address: 
2801 80th Street 
Kenosha, WI  53143 
 
 
VeriFone, Inc. 
 
By:  VeriFone, Inc. signature on file 
 
Title:  on file 
 
Date:  December 1, 2015 
 
VeriFone Address: 
88 West Plumeria Drive 
San Jose, CA  95134 
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EXHIBIT A 
Point Service:  Point Classic 

Subscription Includes Device Rental 
 
 
1.0 Fees:  The fees for the Point Service are as follows: 
 
Table 1.0 Overview of Software/Services 

Description 
Included in 

Base Package 
Optional 

Secure Commerce Application ✓  

Transaction Gateway ✓  

Data Encryption and Tokenization  ✓  

Shipping & Deployment ✓  

Remote Key Loading ✓  

Estate Management ✓  

Warranty or Repair ✓  

Help Desk ✓  

NFC Payments Enablement ✓  

EMV  ✓  

Software Update Services ✓  

Low Contour MX Stand  ✓ 

MX Purple Cable  ✓ 

Priority Exchange  ✓ 

PCI / SAQ  ✓ 

 
 
Table 1.1 Base Package Fee 

Description Per Month per Device Fees 

Device Model MX915 

Point Classic Services Base Package Monthly Fee  $35.00 

Options:  

Low Contour MX Stand $ 3.00 

Wall Mount 
$ 2.75 

Priority Exchange 
$ 1.50 

PCI/SAQ 
$ 3.25 

Total Monthly Fee 
$48.50 

 
 
Notes on Fees: 
(a)  All fees are monthly fees per Device. 
(b)  Pricing above is for IP transactions only.  Dial transactions, when applicable, are subject to an additional surcharge of $0.014 per transaction. 
(c)  The purple cable includes the removal of the standard cable from the standard Point bundle and the inclusion of the purple cable instead. 
 
Non-Return Fee: 
The Non-Return Fee shall vary depending on the year in which the termination occurs during the Service Term for the Device (as defined in Table 
1.1 above): 
Year 1 $760 
Year 2 $560 
Year 3 $300 
Year 4 and beyond $100 
 
2.0 Payment of Monthly Fee: 
The Point Service is billed monthly in advance (at the start of each month) for each Device, starting with the first full month after the Point Service commences. 
The Point Service commences for a Device when the Device is shipped. 
 
3.0 License/Services Term: 
 
The Point Classic is provided for a minimum thirty-six (36) month service term for each Device, commencing for such Device as set forth in Section 2.0 above.  
At the termination of the 36 month initial term for each Device, VeriFone shall continue to provide the Point Service for such Device until such time as Merchant 
requests in writing that Vendor deactivate such Device on the Point Service transaction gateway; any such deactivation shall be effective upon such request.  
Notwithstanding the foregoing, (1) Merchant may terminate the service term for a Device at any time, including upon store closing or otherwise, by requesting 
in writing that Verifone deactivate the Device on the Point Service transaction gateway, and (2) VeriFone reserves the right to terminate the Point Service for 
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a Device after the 36 month initial service term by providing thirty (30) days written notice thereof to Merchant.   Upon any termination of the service term for 
a Device, Merchant shall return the Device to VeriFone under Section 5(c) below, and Merchant may no longer use the Software or Services for such Device. 
 
(b)  Package Changes During Service Term.  Merchant may, commencing on the one year anniversary of the start of the 36 month service term for a Device, 
upgrade to a different Device (in which event Merchant may be subject to an increase in fees based on the new Device subscription fee).  For such upgrades, 
Merchant shall be required to commit to a new 36-month service term for such Device and shall be required to return the old Device in accordance with Section 
5(c) below. 
 
4.0 Point Service: 
The Point Service consists of the following Software and Services.  Optional Services are only provided if pricing is included for such Service in Table 1.1 
above. 
 

Software  
Secure Commerce Application VeriFone’s Secure Commerce Application is a terminal application designed for payment processing on 

VeriFone Devices, including credit, debit, gift and other electronic payments.  The Secure Commerce 
Application provided shall be VeriFone’s current production version, unless otherwise agreed by the parties.  
The Secure Commerce Application includes the following features (subject to availability; see Software Update 
Services): 
 
(a)  NFC payment acceptance for Google and Apple Pay enabled payment VeriFone payment devices.  Merchant 
represents and warrants that Merchant has contracted with the applicable wallet providers for acceptance and use 
of their services by Merchant with respect to the applicable NFC payment acceptance, to the extent and as 
required by such wallet provider. 
(b)  EMV contact and contactless functionality.  EMV contactless functionality is provided only for VeriFone 
designated card brands. 

VeriShield Protect Terminal Application VeriFone’s VeriShield Protect Terminal Application provides encryption of the sensitive credit/debit card track 
data elements on MX and VX Devices. 

Services  
Point Portal Provides administrative access to all Point tools, reporting, configuration and rights management. 
Transaction Routing Services PAYware Connect provides transaction routing to enable various transaction types, as well as online reporting.  

This is a Hosted Point Service. 
Estate Management Services Snap-on will have access to VeriFone’s hosted VHQ or VeriCentre service to make application configuration 

updates and download content per VeriFone payment device (the “Estate Management Service”).  Applications 
subject to VHQ or VeriCentre shall be designated by VeriFone from time to time.   This is a Hosted Point Service.  
Snap-on will be provided access to the Estate Management Service as follows: 

• Snap-on will be able to access the Estate Management Service 24 hours per day, 7 days per week, 
subject to the terms herein.   

• Snap-on will be entitled to set up its Franchisees under Snap-on’s VHQ administrator account so that 
its Franchisees may access the Estate Management Services under such account; Snap-on is 
responsible for setting up and training each Franchisee with respect to its access to and use of the 
Estate Management Service. 

• VeriFone will use commercially reasonable efforts to ensure a monthly availability for the Estate 
Management Service at 99.8% or above. The following are not included in the availability calculation: 
Force Majeure events, planned maintenance, and downtime due to any acts or omission of Snap-on. 

• VeriFone will monitor the Estate Management Service 24/7 to ensure all systems remain operational 
and/or address any unforeseen issues that might occur. 

• VeriFone will maintain commercially reasonable disaster recovery and backup plans. 
• VeriFone will use commercially reasonable efforts to provide Snap-on with at least two (2) weeks’ 

notice of any planned maintenance.  In any event, Snap-on will be notified at least 24 hours in advance 
of any planned maintenance updates that will cause the Estate Management Service to be unavailable. 

• VeriFone will provide Snap-on with end user documentation for the Estate Management Service. 
• VeriFone is not responsible for terminal application software, terminal hardware functionality or 

communication infrastructure hardware or software (other than as may be separately agreed with 
Snap-on in writing).  

• Snap-on is solely responsible for enabling the features in, and setting the parameters it wishes to use 
for, the applications that it downloads to VeriFone payment devices using the Estate Management 
Service. 

• Snap-on is solely responsible for ensuring that it has the proper licenses and rights to the content that 
it downloads to VeriFone payment devices using the Estate Management Service; Snap-on warrants 
that Snap-on has the right to download and use such content as contemplated herein. 

• Snap-on is responsible for retrieving any content provided by Snap-on for the Estate Management 
Service prior to any expiration or termination date of this Agreement, using the portal made available 
to Snap-on with the Estate Management Service.  VeriFone does not provide content retrieval services. 

Key Loading Provides initial key injection of VeriFone devices prior to shipment as well as access to VeriFone’s remote 
keyloading services, at the merchant’s request.  The remote key loading is a Hosted Point Service.   Separate fees 
apply for each remote key payload requested. 

Data Encryption and Tokenization Data encryption services provide encryption of the sensitive credit/debit card track data elements from the Device 
to the PAYware Connect gateway, at which point the data elements are decrypted and sent to the applicable 
processor.  For VX and MX devices, the VeriShield Protect Terminal Application is installed in each Device in 
order to enable the encryption functionality. 
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Configuration, Shipment, and Deployment VeriFone, or designated fulfillment provider, shall provide initial configuration, shipment, and deployment of all 
VeriFone equipment. 

Help Desk Help Desk Services are available as set forth in Exhibit A-1.   For any Third Party Services, VeriFone may extend 
Help Desk Services to such Third Party Services, or the third party may provide direct support to Merchant. The 
support terms for such Third Party Services are available from VeriFone upon request. 

Warranty and/or Repair Buyer Protection Plan (BPP) provided for Countertop devices.  Repair Services provided for mobile handheld 
devices. 

Software Update Services VeriFone will make available to Merchant software updates for the Software, including error corrections, feature 
enhancements, and other compliance and general industry regulation updates, if and when such updates are made 
generally available by VeriFone to its Point customers (“Software Updates”).  Snap-on is responsible for 
deploying/installing Software Updates in the licensed VeriFone payment devices, including for its Franchisees.  Any 
Software Updates provided shall be licensed to Merchant under the applicable license terms set forth in Section 2 of the 
Agreement.  Subject to the foregoing, updates to include EMV specification changes to the Secure Commerce 
Application.  As part of such changes, VeriFone shall provide required EMV Level 2 certifications for the Secure 
Commerce Application.  

Priority Exchange (optional) A replacement terminal can be expedited to the Merchant location prior to VeriFone receiving the device for which 
it is intended to replace.  Priority Exchange Services are only available to merchants in the United States. 

PCI/SAQ PCI/SAQ Tool is a Third Party Service.  Merchant will be required to accept VeriFone’s service provider’s terms 
of service or use when accessing PCI/SAQ. 

Wireless Service Wireless Services are included for the VX680 GPRS Device.  This is a Third Party Service.  See Pass Through 
Provisions regarding Wireless Services below. 

 
5.0 Devices:  The following shall apply to the Devices provided with the Point Service: 
 
(a) VeriFone Property.  The Devices shall remain the property of VeriFone.  Merchant shall have no right, title or interest therein except as a lessee under this 
Agreement.  Merchant shall keep all Devices free and clear from all liens, including any direct or indirect charge, encumbrance, lien, security interest, legal 
process or claim against the Devices. 
 
(b)  Loss and Damage.  Subject to VeriFone’s obligation to provide the Services, Merchant assumes and shall bear the entire risk of loss or damage to the 
Devices from any use whatsoever from the date of delivery of the Devices to the Merchant site, until such Devices are returned to VeriFone.  No loss or damage 
shall relieve Merchant from the obligation to make payments hereunder or to comply with any other obligation under this Agreement.  In the event of a loss of a 
Device (but not damage), Merchant shall immediately notify VeriFone thereof. With respect to any lost Device, Merchant shall be obligated to pay VeriFone the non-
return fee applicable to such Device as set forth in Section 1.0 above (the “Non-Return Fee”). If Merchant is paying by electronic payment card, upon such payment, 
a new or refurbished replacement Device will be shipped to Merchant.  If Merchant is being invoiced, VeriFone shall invoice Merchant for the Non-Return Fee and 
ship Merchant a new or refurbished replacement Device.  At all times payments for the Point Service for such Device shall continue in effect.    
 
(c)  Return for Deactivation/Termination.  In the event a Device is deactivated or upon expiration or termination of the service term for such Device as set forth 
in Section 3.0 above, Merchant shall return such Device to VeriFone.  If a Device is not returned within thirty (30) days of such deactivation date or expiration 
date, Merchant shall be obligated to pay VeriFone the Non-Return Fee such Device.  If, upon return of the Device, VeriFone determines that the Device requires 
repair that is not covered by Services (e.g. out of scope repair services), Merchant shall be required to pay for such services, at VeriFone’s standard fees.  When returning 
a Device an MRA # is required.   
 
(d)  Substitution/End of Life.  Notwithstanding anything to the contrary herein, VeriFone reserves the right to end of life any Device.  As of the end of life date, 
Merchant will no longer be able to place new orders for the Point Service that includes such Device.  VeriFone will continue to provide the Services for such 
Device for the Service Term applicable thereto. However, in connection with providing such Services, VeriFone reserves the right to swap out Devices for new 
product to address any component supply issues.  
 
(e)  Special Power of Attorney.  Merchant hereby grants to VeriFone a purchase money security interest in all Devices shipped to Merchant, as security for the 
performance by Merchant of all of Merchant’s obligations arising under this Agreement.  VeriFone is hereby authorized by Merchant to cause this Agreement or 
any other statement or other instrument in respect of this Agreement showing the interest of VeriFone in the Device, including Uniform Commercial Code 
financing statements, to be filed and recorded, and Merchant grants to VeriFone the right to execute Merchant’s name thereto. 
 
(f)  Software License.  The software included in the Device shall be licensed to Merchant under the terms of Section 2(b) of the Agreement for the service term 
set forth in Section 3.0 above. 
 
6.0 Additional Warranties 
 
(a)  PAYware Connect.  VeriFone warrants that, as of the Effective Date, VeriFone PAYware Connect is on the list of service providers that have been certified as 
compliant with the Payment Card Industry Data Security Standards (“PCI DSS”) established by PCI SSC.  VeriFone shall seek revalidation of PAYware 
Connect with PCI SSC as required by PCI SSC during the term of the Agreement.  As evidence of compliance, VeriFone will provide when requested, a current 
attestation of compliance signed by a PCI QSA (Qualified Security Assessor). In the event that the PCI DSS requirements applicable to PAYware Connect 
change during the term of the Agreement, VeriFone shall use commercially reasonable efforts to meet all new applicable PCI DSS requirements.  In the event 
VeriFone is unable to obtain revalidation of PAYware Connect as required by PCI SSC or is unable to meet such new applicable PCI DDS requirements, 
VeriFone shall promptly notify Merchant and either party may terminate the Agreement immediately upon written notice to the other party. 
 
(b)  Devices.  VeriFone warrants that: (i) as of the Effective Date, VeriFone has obtained the Payment Card Industry PIN Transaction Security (“PCI PTS”) 
approval for the Devices; and (ii) VeriFone will not ship a Device to Merchant where such Device has not received PCI-PTS approval from PCI SSC. 
 
7.0 Effect of Expiration or Termination of the Agreement.  Upon any expiration of the Agreement or termination of the Agreement under Section 7(b) of the 
Agreement (except for termination by VeriFone under Section 7(b)(i) or (ii) or Section 6(a)), Merchant shall continue to use the Software and Services for each 
Device, and VeriFone shall continue to provide the Services for such Device, until expiration of the then current annual Service term for such Device as set 
forth in Section 3.0 above.  Upon any termination of the Agreement under Section 7(b)(i) or (ii) of the Agreement or Section 6(a) above, Merchant’s license 
rights in the Software and Merchant’s use of and VeriFone’s obligation to provide the Services shall terminate, and Merchant shall return the Devices to 
VeriFone as set forth in Section 5(c) above. 
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Merchant is responsible for retrieving any Merchant Applications and other data or content provided by Merchant for the Hosted Point Service prior to any 
expiration or termination date of the Agreement, using the portal made available to Merchant with the Hosted Point Service.  VeriFone does not provide content 
or data retrieval services. 
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EXHIBIT A-1 
Help Desk Services 

Support Services 
Merchant will be given the toll free telephone help line number to be accessed only by Merchant’s qualified technicians for help desk support, 24 
hours per day, seven days per week (24/7). 
 
Call/Problem Tracking System 
Once the VeriFone Call Center receives Merchant’s report of program error, VeriFone will document the program error in its call/problem tracking 
system, with a unique case number, which describes the program error and has a severity level (as described in following section) assigned to it. Each 
case will be electronically dispatched and assigned to the appropriate resource. 
 
Severity Levels 
VeriFone will assign a severity level to each reported program error in accordance with the following criteria. 
 

Severity Name Description 
1 Critical Unable to use system, critical impact on operations 
2 Major Able to use system, critical impact on operations. 
3 Minor Able to use system, operations impacted. 
4 Procedural Procedure presently available to circumvent  

 
Response Times 
The following times reflect elapsed time from initial notification to VeriFone of support requests, “hours” refer to clock hours and “days” refer to 
calendar days (Monday- Sunday).  
 

Problem Classification Initial 
 Response 

Initial Action  
Plan 

Severity 1 Immediate or up to 1  
hour 

4 hours 

Severity 2 Immediate or up to 2 
hours 

1 day 

Severity 3 Immediate or up to 8 
hours 

3 days 

Severity 4 Immediate or  next day 4 days 
 
Enhancements and Other Services 
Enhancements. VeriFone may from time to time apply enhancements. VeriFone will notify Merchant when updated releases are being applied to 
production servers and will provide Merchant with supplemental information regarding the enhancements. 
 
Other Services. Customization and modification services for the service are not supported or provided under this Agreement. These services shall be 
provided under a separate Consulting Agreement and Statement of Work at the then current consulting rates. 
 
Obligations of Merchant 
Merchant’s First Line Support. Merchant shall provide first line support to all its end users. Merchant support must screen out all problems that have 
causes other than the Point Service. 
 
Primary Merchant. Merchant may not call VeriFone support on behalf of any other party. 
 
Support Contacts. Merchant shall provide VeriFone with support contacts and any other authorized alternates who may be able to contact VeriFone 
support.  
 
Term of Support Services 
VeriFone shall provide the foregoing support services through the term of this Agreement. Notwithstanding the foregoing, VeriFone shall have the 
right to terminate the foregoing support services immediately if Merchant fails to comply with any support services terms. Upon termination of the 
Agreement, Merchant shall immediately discontinue any use of support services. 
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Merchant Application and Agreement 

Please print clearly.  

If you make any corrections to your information in the 
Application, you MUST initial each change. 

THIS SECTION IS FOR INTERNAL USE ONLY REV. 2019-JAN 
Application ID: Sales Rep:  

ECID: Rep Phone: (   )   - 

What is this form? A Customer (you, your) can use this form to apply to establish a merchant account to receive services from 
Paymentech, LLC and JPMorgan Chase Bank, N.A. (“us”, “we”, or “our”). 

How do you 
complete the form? 

Complete all 5 parts, then print and sign the final version. Keep a copy for your records. 

     The Customer section verifies your identity, which is necessary to comply with our policies designed to 
prevent money laundering and the funding of terrorism.  Federal law requires us to obtain, verify and record 
certain information that identifies each person who opens an account with us. 

 The Business Profile section provides information about how you do business. 

      The Ownership section identifies the type of ownership for your business. 

      The Funding and Payments section provides information related to your accounts for deposit/debit/payment 
purposes.  

      The Certification section confirms your IRS information and that the Authorized Representative(s) has read 
and agreed to this document. 

If any of the information provided in this Merchant Application changes, 
you must promptly notify Merchant Services of such change(s) 

APPENDIX I.1.E
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 Part 1: Customer 
Complete all fields below 

1.1 “Doing Business As” (DBA) Information  

Merchant DBA 
Name 

Business Start Date 
 (MM/DD/YYYY)  /    / 

Primary Contact 
Name 

Merchant DBA 
Email Address 

Address 
(No PO Box or 
Paid Mail Box) 

City Business Phone (   )   - 

State ZIP Code Fax (   )   - 

1.2 Legal Information 

Merchant Legal Name 

State of Formation Federal Tax ID/EIN 

Date of Incorporation  /    / (MM/DD/YYYY) 

Business Type  Individual / Sole Proprietor    Private Corporation    Limited Liability Company    Partnership 
 Not-for-Profit    Public Corporation – Stock Exchange    Ticker Symbol 
 Government Agency – Website URL: 

Business Description  
(Primary source of revenue for legal entity) 

Complete the section below only if different from DBA Information in section 1.1 

Address 
(No PO Box or 
Paid Mail Box) 

City Business Phone (   )   - 

State ZIP Code Fax (   )   - 

Legal Email 
Address 

1.3 Taxpayer Information 

Taxpayer Name (as shown on 
Merchant’s income tax return) 

Taxpayer Identification Number 

Business Name /  
Disregarded entity name 
(if different from above) 

Federal tax classification  Individual / Sole Provider or single-member LLC    C Corporation    S Corporation 
 Limited Liability Company   

  If selected: Enter the tax classification (C=C Corporation, S=S Corporation, P= Partnership)
 Partnership    Trust/Estate    Other  

Exemptions 
(if any) 

Exempt payee code 

Exemption from FATCA reporting code 
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Address 
(No PO Box or 
Paid Mail Box) 

City Requester’s name 
and address: 

Paymentech, LLC 
8181 Communications Pkwy 
Plano, Texas 75024 State ZIP Code 

     Part 2: Business Profile 
Complete all fields below 

2.1 Business Profile 

What merchandise do you 
sell or services do you 
provide? 

Is your business seasonal?  Yes     No 

Where does your business 
operate? 

 Factory    Home     Office     Storefront / Retail Location     Warehouse 

Do you ever charge a 
Customer on a recurring 
basis? 

 Yes     No 

  If Yes: How often will you charge?  30 Days  60 Days    90 Days    Annually 

 Other: 

What is your business 
industry type? 

 Retail     Restaurant    Lodging    Auto Rental    Cash Advance 
 Convenience Store/Gas   Other: 
 Internet (list all websites on which you accept payments and provide a customer service email address): 

  URL:  www.
  Customer Service Email Address:

If Customers are required to 
pay a deposit, what % of total 
sale? 

 % 

2.2 Reporting and Statements 

How do you want to receive 
your transaction history and 
monthly statements? 

 Resource Online 
  Set up a Resource Online account (use the following email address as the user login):

 Email Statements 

  Send statements to:  Legal email address  DBA email address 

2.3 Chargeback and Retrieval Requests 

Where do you want Chargeback 
and Retrieval Requests to be 

 

 Legal address    DBA address    

2.4 Sales Information 

What is the estimated annual 
breakdown (in %) of your annual 
Payment Card Transactions? 

  % Via mail or phone order     

  % Payments accepted on your website    

  % Card is Swiped     

  % Card is present but keyed     

  100  %  Total 
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      Part 3: Ownership 
If your business is privately owned by one or more individuals (e.g. LLC, Sole Prop, Partnership, or Private Corporation): 

• Complete sections 3.1 and 3.2 for the owners with the greatest % of ownership 
• All owners listed below must sign the Application and Agreement in Section 5 
• Corporate Titles can be found below in Controlling Officer section 

If your business is a US publicly traded on NYSE, NASDAQ, or American Stock Exchange or a government entity: 
• Complete sections 3.3 (a minimum of one controller is required) and 3.4 only 

If your business is owned by another Entity or Parent Company: 
• Enter name and address of the legal entity(ies) in section 3.1 or 3.1 and 3.2 
• Substitute the owner Entity or Parent Company’s Federal Tax ID for the SSN # 
• Complete sections 3.3 (a minimum of one controller is required) and 3.4 

 

3.1 Owner # 1 

Name (Individual/Sole Proprietor 
or Entity or Parent Company)       

SSN/ 
EIN*                   

 

Corporate Title       Percent of Ownership      % 

Is the Owner listed above 
publicly traded? 

    

 No     Yes    Stock Exchange         Ticker Symbol       

Street Address 
(Individual/Sole Provider use 
home address) 
(No PO Box or Paid Mail Box) 

      

City       State       ZIP Code       

Country of 
Domicile 

      Date of 
Birth 

   /    /    Phone (     )     -      

*For Non-US Persons: Social Security Number, Passport Number and 
Country of Issuance (or other similar identification number) may be 
substituted 
(For Canadian individuals, this field is optional) 

Government Issued ID #        
Type of ID (ex. Passport)          
Country of Issuance               

3.2 Owner # 2 

Name (Individual/Sole Proprietor 
or Entity or Parent Company) 

      SSN/ 
EIN* 

                   

Corporate Title       Percent of Ownership      % 

Is the Owner listed above 
publicly traded? 

 No     Yes    Stock Exchange         Ticker Symbol       

Street Address  
(Individual/Sole Provider use 
home address) 
(No PO Box or Paid Mail Box) 

      

City       State       ZIP Code       

Country of 
Domicile 

      Date of 
Birth 

   /    /    Phone (     )     -      

*For Non-US Persons: Social Security Number, Passport Number and 
Country of Issuance (or other similar identification number) may be 
substituted 
(For Canadian individuals, this field is optional) 

Government Issued ID #        
Type of ID (ex. Passport)          
Country of Issuance               

App I1E 4 02/19



If you make any corrections to your information in the Application, you MUST initial each change. 
 

Standard Merchant Application_NAP_US_CR418_Jan Rev. 2019-JAN  Page 5 of 9 
 

3.3 Controlling Officer (an individual with significant responsibility for managing the legal entity) 
 A minimum of one controller is required 

Name       SSN/EIN*                    

Date of Birth    /    /      

What is this officer’s role? 

 
 Key Decision Maker (i.e. Senior Mgr.)     Chief Executive Officer  Chief Financial Officer 
 Chief Operations Officer    Chairman    President     Other (specify):        

    Sections above require a Date of Birth and SSN/EIN* (or if you selected “Non-Profit” in section 1.2) 

 Board of Directors 
    Select one:  Voting    Non-voting 

Street Address  
(Provide home address) 
(No PO Box or Paid Mail Box) 

      

City       State       

Country       ZIP Code       

*For Non-US Persons: Social Security Number, Passport Number and 
Country of Issuance (or other similar identification number) may be 
substituted 
(For Canadian individuals, this field is optional) 
 
 
 

Government Issued ID #        
Type of ID (ex. Passport)          
Country of Issuance               

Do you have any additional direct owners not listed above 
that have 10% or greater ownership? 

 No 
 Yes 

    Owner/Officer Addendum required (Sales Representative will provide) 

Do you have any indirect owners not listed above that 
ultimately have 10% or greater ownership of the 
applicant? If so, they must be identified.  
Indirect ownership occurs when there is more than one level / 
layer of ultimate ownership regardless of whether an ultimate 
owner is an individual or an Entity or Parent Company). 

 No 
 Yes 

    Owner/Officer Addendum required (Sales Representative will provide) 

Is there anyone not listed above who has authority to 
make financial decisions or control company policy on 
behalf of your business? 

 No 
 Yes 

    Owner/Officer Addendum required (Sales Representative will provide) 

3.4 Authorized Representative 

Name       

Street Address  
(if individual use home address) 
(No PO Box or Paid Mail Box) 

      

City       State       

Country       Zip Code       

 
(Application continues on next page) 
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      Part 4: Funding and Payments 
Complete all fields below 

4.1 Funding and Account Information 

The Merchant must own the bank account provided below and it shall be used by Merchant solely for business purposes and shall 
not be used for consumer, personal, family or household purposes. In accordance with the terms of the Agreement, we may: 
  

• deposit into this account amounts owed to Merchant by us, such as proceeds from your Merchant Transactions 
• debit this account for amounts Merchant owes us associated with its Merchant Services, such as fees for processing your 

Merchant Transactions, and the amount of all Refunds and Chargebacks 

Name of Financial Institution       

Designating this bank account for the purposes outlined above must not violate any of your organizational documents or any 
agreement to which you are a party. 

Routing Number  
(always 9 digits) 

                  Account Number  
(number of digits will vary) 

                                

The image below shows where to find your Routing and Account Numbers. (Do not use the internal routing number that begins with a 5) 

 

4.2 Payment and Processing Information 

If you have previously accepted payment cards, please include your three (3) most recent monthly processing statements. 

Please check all payment methods you wish to accept:  Visa            MasterCard             Discover/JCB    
 Voyager     Wright Express        PIN Debit     

Estimated Annual Visa/MasterCard/Discover/American 
Express* Sales Volume 
* American Express Volume should be included only if electing the 
OptBlue program in section 4.3 
 

$       Format as ($12,345,678.) 

Estimated Annual PIN Debit Sales Volume $       Format as ($12,345,678.) 

Estimated Average Ticket Amount (for all card types) $       Format as ($12,345,678.) 

Highest Transaction Amount $       Format as ($12,345,678.) 

 
(Application continues on next page) 
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4.3 American Express® 
A  Accept American Express (OptBlue Program).  There is no need to contact American Express for an account.   

Choose this option if your American Express annual processing volume is  $1,000,000.00 or less and you wish to accept 
American Express Payment Cards, Exhibit 1 of the Terms and Conditions regarding participation in the American Express 
OptBlue Program will govern your rights and obligations regarding acceptance of the American Express Payment Cards and 
the settlement of the related Transactions. If you do choose this option, Merchant understands that, by signing below, 
Merchant agrees to participate in the American Express OptBlue Program, including consenting to the sharing of 
Merchant’s data with American Express to allow American Express to directly communicate with Merchant  as 
provided in Exhibit 1 of the Terms and Conditions.      

*Please include your expected annual American Express Volume in the Estimated Annual Sales Volume amounts in section 4.2. 

**Your eligibility is subject to Merchant Segment approval and Franchise/Association Relationship review 
**Your eligibility is subject to Merchant Segment approval and Franchise/Association Relationship review 

B  Accept American Express. (Corporate, Franchise, or large relationships with American Express)   

Choose this option if your American Express processing volume is greater than $1,000,000.00 (or you are an ineligible Merchant 
Segment, Franchise or unauthorized to participate in OptBlue as determined by American Express ), and you wish to accept 
American Express Payment Cards, Exhibit 1 of the Terms and Conditions regarding Conveyed Transactions will govern your 
rights and obligations regarding acceptance of the American Express Payment Cards and the settlement of the related 
Transactions.  

Please enter your American Express SE# here:      . If you do not have an American Express SE#, please contact American Express 
directly using the number provided and then advise us once you have obtained the information. (1-855-TAKE-AXP or 1-855-825-3297) 

*When selecting this option do not include your American Express Volume in the Estimated Annual Sales Volume amounts in section 4.2. 

C  Accept American Express (Not OptBlue) 

Choose this option if the Merchant qualifies for, but does not desire to participate in the American Express OptBlue 
Program or does not consent to the sharing of Merchant’s data with American Express to allow American Express to 
directly communicate with Merchant, but Merchant does wish to accept American Express Cards, Exhibit 1 of the Terms and 
Conditions regarding Conveyed Transactions will govern your rights and obligations regarding acceptance of the American 
Express Payment Cards and the settlement of the related Transactions.  

Please enter your American Express SE# here:      . If you do not have an American Express SE#, please contact American Express 
directly using the number provided and then advise us once you have obtained the information. (1-855-TAKE-AXP or 1-855-825-3297) 

 

*When selecting this option do not include your American Express Volume in the Estimated Annual Sales Volume amounts in section 4.2. 

 
(Application continues on next page) 
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     Part 5: Certification 
5.1 IRS Form W-9 Certification 

Under penalty of perjury, I certify that: 
1. The number shown on this form (Section 1.3) is my correct taxpayer identification number (or I am waiting for a number to 

be issued to me), and  
2. I am not subject to backup withholding because: (a) I am exempt from backup withholding, or (b) I have not been notified 

by the Internal Revenue Service (IRS) that I am subject to backup withholding as a result of a failure to report all interest in 
dividends, or (c) the IRS has notified me that I am no longer subject to backup withholding, and 

3. I am a U.S. citizen or other U.S. person (defined in IRS Form w-9 instructions), and 
4. The FATCA code(s) entered on this form (if any) indicating that I am exempt from FATCA reporting is correct. 

Certification Instructions: 
You must cross out and initial #2 above if you have been notified by the IRS that you are currently subject to backup withholding 
because you have failed to report all interest and dividends on your tax return. IRS Form W-9 instructions are available upon 
request. 

5.2 Certification 

The first nine pages of this document are the Merchant’s 
Application to establish a Merchant account with Paymentech, 
LLC (“Chase Paymentech”) and JPMorgan Chase Bank, N.A. 
(“Member”). Once submitted, the Application belongs to Chase 
Paymentech and Member. Any application or set up fee paid by 
Merchant is non-refundable. The Application is subject to 
approval by Chase Paymentech and Member. If the Application 
is approved, Chase Paymentech will establish one or more 
Merchant account(s). By signing below Merchant agrees that all 
Merchant accounts will be governed by the entire Agreement, 
which includes: the Application, the Terms and Conditions, 
Schedule A (pricing), and any amendments, supplements or 
modifications provided to you. 

I, the undersigned, certify: 

• that I am an owner, partner, officer or other authorized 
representative of the Merchant (“Authorized 
Representative”) and 

• that I am duly authorized to enter into agreements on 
behalf of Merchant and to legally bind Merchant to such 
agreements. 

Furthermore, if I have identified myself as an Owner of 
Merchant above, by signing below I authorize and instruct 
Chase Paymentech, Member, or their designees to conduct 
the following in connection with establishing Merchant’s 
account and maintaining the Agreement:  

• obtain and use consumer credit reports (or other 
information derived therefrom) on me from time to time) 
and  

• investigate and verify personal credit and financial 
information about me or any other owner identified in the 
Application or the Agreement (including within any 
amendment, addenda or attachment thereto). 

By submitting this Application and Agreement, Merchant, 
through the undersigned Authorized Representative: 

• represents and warrants that the person submitting this 
Application is duly authorized to enter into agreements on 
behalf of Merchant and to legally bind Merchant to such 
agreements;  

• represents and warrants that all information contained within 
the Application as well as any information submitted in 
conjunction with the Application is true, complete, and not 
misleading; 

• represents and warrants that it owns the bank account 
provided in Section 4 and the account is being maintained 
solely for business purposes and not for personal, family or 
household purposes; 

• represents and warrants that it has received a complete 
copy of the Agreement, including the Terms and Conditions, 
and Schedule A and agrees to be legally bound by the 
Agreement; 

• understands that any unilateral changes to the pre-printed 
text of any part of the Agreement may result in Chase 
Paymentech declining Merchant’s Application or terminating 
the Agreement 

• agrees that Chase Paymentech, Member, or their 
designees, may: 
• investigate and verify the credit and financial information 

of Merchant; and 
• obtain credit reports on Merchant from time to time and 

use them in connection with establishing Merchant’s 
account and maintaining the Agreement; and 

• agrees that Member and Chase Paymentech may share 
credit, financial information about Merchant and Chase 
Paymentech. 

The Internal Revenue Service does not require your consent to any provision of this document other than the certification 
required to avoid backup withholding. (See Section 5.1 above.) 
5.3 Authorized Representative(s) – Signer’s name must appear in Section 3 

    Signature       Signature    

    Print Name            Print Name       

    Title       Date    /    /           Title       Date    /    /      
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6. Individual Guarantor(s)
The person(s) acting as individual guarantor(s) must have an ownership interest in Merchant and must be listed in Section 3 of this 
Application. 

As an individual(s) who agrees to be personally responsible for Merchant’s account with Chase Paymentech (a “Guarantor”), I 

• certify I have received and reviewed a complete copy of the
Agreement, including the Application, Terms and Conditions,
and Schedules

• certify I have read the Agreement, including, without limitation,
the “Personal Guaranty”

• agree to be bound as a Guarantor of the Merchant’s obligations
under the Agreement in accordance with the terms of the
“Personal Guaranty”

• certify that I have an ownership interest in Merchant

• agree that Chase Paymentech, Member, or their designees,
may investigate and verify the credit and financial information
about me and may obtain consumer credit reports on me from
time to time

• agree that Chase Paymentech, Member, or their designees,
may use such consumer credit reports in connection with
establishing and maintaining the Merchant’s account and
Agreement

• agree that all business references, including financial
institutions, may share my credit and financial information with
Chase Paymentech

  Signature Signature

    Print Name Print Name

    Title Date  /    / Title       Date    /    /
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1 Scope, purpose and interpretation of these Terms and Conditions 
1.1 
Understanding these 
Terms and Conditions 
and Your Agreement 

a) These Terms and Conditions govern the Services and are effective on the date you
sign your Application and are subject to our approval of you as a customer
consistent with our credit underwriting policies and procedures.

b) These Terms and Conditions and the other JPMC Documents form the Agreement
and represent the entire understanding between the Parties and replace any
previous relevant agreements for the Services.

c) By using the Services you agree to all terms of the Agreement.
d) The Agreement shall continue until it is terminated by you or us.
e) You will use the Services for business purposes only and not for personal or

consumer purposes.
f) You agree that the Agreement governs any use of the Services that may have

occurred before the Agreement became effective.
g) You agree that in entering this Agreement you have not relied on statements or

representations we have made.
1.2  
Interpreting this 
Agreement 

a) Capitalized terms are defined throughout and at the end of this Agreement.
b) If there is an inconsistency between this Agreement and any JPMC Document, the

terms of this Agreement will prevail.
c) In each JPMC Document:

• section headings are for convenience only and do not affect its meaning
• “include” or “including” means “including without limitation”
• “can” and “may” have the same meaning and allow a Party to take, or not

take, any action in its discretion
• “will”, “shall” and “must” have the same meaning and require a Party to take,

or not take an action
• a reference to a document includes all changes, amendments, schedules,

exhibits, and supplements to it, and
• a word has the same meaning in both its singular and plural forms.

d) If this Agreement permits us to make a decision, give consent or approve anything,
it will be at our discretion, in good faith and conclusive.

1.3  
Changes to the 
Agreement 

a) We can change this Agreement, including suspending or discontinuing any service,
by giving you notice and any change is effective from the date indicated on our
notice. We will try, but are not required, to give you 30 days’ notice before the
effective date of any change in a Fee.

b) When we give you notice of a change to this Agreement and you continue to use
the Services, you accept such change from the date it takes effect.

c) We can also notify you about any feature we add, delete or modify. If you use our
new or modified features, you agree to any related requirements we tell you about.

d) Our failure to exercise or delay exercising a right under the JPMC Documents is
neither a waiver of any right nor does it preclude us from further exercise of any
right. Any waiver by us is not effective unless it is signed by us.

2 Use of the Services 
2.1  
Exclusivity for Chase 
Transactions  

a) You agree that for all transactions that originate in the U.S.:
• we will be your exclusive provider of payment processing services, and
• you will submit all such transactions to us for processing.

App I1E 13 02/19



Standard Merchant Processing Agreement_US_CR418_Jan Page 2 of 24 

2.2  
Complying with Card 
Network Rules and 
Chase Requirements 

a) The Card Network Rules:
• are generally available directly from the Card Networks, and
• govern the Services and your acceptance of Cards.

b) You agree:
• to comply with all Card Network Rules, including the Chase Requirements

applicable to your Chase Transactions, applicable Legal Requirements and
the Security Standards

• not to cause us to violate the Card Network Rules or Security Standards, and
• to reimburse us for all Card Network Liabilities.

c) A Card Network may require, and you will fully cooperate with:
• an investigation, review, audit, or inspection of your business (including your

premises), directly or through us or an agent, to ensure you are complying
with the Card Network Rules and Security Standards, and/or

• the engagement of a forensic investigator approved by the Card Network to
investigate any known or suspected Security Breach affecting you, your
Systems or your Merchant Service Providers.

2.3 
User Guides 

a) You will comply with our user guides related to the Services.

2.4  
Authorizing 
Transactions 

a) Each Transaction must have a valid authorization code.
b) The authorization code is not a representation from us, a Card Network, or any

card-issuing bank that a Transaction:
• is valid or undisputed, or
• will not be subject to Chargeback.

c) You will not originate any Transaction that violates a Legal Requirement or the Card
Network Rules.

d) We are not obligated to process a Transaction or follow an Instruction if we have a
good faith reason to deny it, such as suspected fraud.

2.5  
Transmitting 
Transaction data 

a) We will transmit your Transaction data to the applicable Card Network. If a
Transaction involves an Eligible Chase Card, we will process it directly as a Chase
Transaction.

2.6  
Your Settlement Account 

a) You will designate in Proper Form, and maintain, one or more Settlement Accounts
to receive settlement funds.

b) We will fund your Settlement Account for the amount of your Transactions minus all
Fees. We will have no responsibility for any settlement of Transactions involving
Card Networks that settle funds directly to you.

c) You authorize us to initiate ACH, wire transfer, or other electronic credit and debit
entries to your Settlement Account for amounts owed by or to you under this
Agreement, regardless of the source of the account’s funds.

d) Your Settlement Account will remain open while we provide you with our Services
and for at least 180 days afterwards (or longer as we may request). During this time
you will:
• ensure that we are permitted to initiate debit and credit entries to or from the

Settlement Account
• not do anything that would prevent us from debiting or crediting a Settlement

Account, including closing the Account, revoking our authority to debit the
account, or imposing a debit block without giving us at least five business
days’ notice and designating a new Settlement Account for our use, and

• ensure the Settlement Account is used for business purposes only, and not
for personal or consumer purposes.

2.7  
Accepting equipment 

a) If we sell or otherwise provide you with terminals or other equipment:
• we are the equipment reseller, and not the manufacturer
• we will give you pricing and any additional terms (including any

manufacturer’s warranty) before purchase, and
• by accepting the equipment, you agree to any related additional terms.
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2.8  
Using Chase Pay 
 

a) You may use and accept Chase Pay Transactions: 
• at your retail points of sale using our Chase Pay Mobile App (or if we approve, 

using your Merchant Mobile App), and 
• if we approve, on your website with our Chase Pay button. 

b) You agree to promote your use of Chase Pay by displaying our approved Chase 
Pay marks, logos and signage, which we will make available to you.  

c) We can name you as a Chase Pay acceptor and specify your locations that accept 
Chase Pay:  
• by address 
• within a directory of Chase Pay acceptors  
• on a map, or  
• in the Chase Mobile App or on Chase’s website.   

d) If you use fraud screening or protection measures for any of your Transactions, you 
agree to use these measures for your Chase Pay Transactions if applicable. 

2.9  
American Express 
(AMEX) OptBlue 

a) If you want to participate in the American Express OptBlue Program then you must 
comply with the requirements set forth in Exhibit 1 to this Agreement.  

2.10  
Transaction restrictions 
 

a) You will not submit any Transaction that: 
• originates from a business or store location outside of the U.S.  
• you know or should know is illegal, fraudulent, not authorized by the customer 

or is authorized by a customer colluding with you to commit a fraud, or 
• could damage the Card Network’s goodwill or reputation. 

b) Unless indicated on your Application, you will not submit any Transaction 
representing an installment sale, a full or partial pre-payment, a deferred payment 
plan charge, or a recurring billing transaction, or otherwise submit any Transaction 
until all goods or services are shipped or provided. 

c) You will give us at least 30 days’ notice of:  
• significant changes to your business, products or services, or 
• any increase in the average time between taking payment and the shipment 

or delivery of the goods or services which that payment relates to (where we 
have previously approved you accepting advance payment). 

d) Except as the Card Network Rules allow, you will not give a customer cash as part 
of a Transaction, including when they are redeeming a prepaid Card. 

e) At every point of interaction, you will clearly and explicitly tell your customer who 
you are, and distinguish yourself from any third party such as a third-party merchant 
or your supplier. 

f) You will not sell, buy, give, exchange or otherwise disclose Card Information or any 
materials including Card Information to anyone other than us, a Card Network, or 
for a valid request from a Government Authority. 
 

3 Fees, Chargebacks, Refunds and Reserves 
3.1  
Paying Fees and other 
amounts due 
 

a) You will pay all Fees in full and consistent with the JPMC Documents without set-
off or counterclaim. We can debit Fees from your Settlement Account without 
notifying you regardless of whether we previously provided you with invoices for 
Fees.  

b) You will pay or reimburse us for our reasonable attorney fees and other costs in 
connection with any Claims or disputes under this Agreement.  

c) Our Fee Schedule, or any invoice that we provide to you, is the official record of 
Fees you owe us. If there is a discrepancy between the Fee Schedule and another 
JPMC Document, we will determine which amount is correct.  
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d) In addition to any Fees you pay us, we may also receive commissions, rebates, 
interchange or other compensation from third parties related to any Service. 

e) The Fees may be adjusted to reflect (i) increases by Card Networks in interchange, 
assessments, (ii) other Card Network fees, additional fees imposed by the Card 
Networks, or (iii) increases in third party fees identified in this Agreement or in the 
JPMC Documents.  You will pay all such adjusted fees and each such adjustment 
shall become effective on the date the fee is implemented by the Card Network or 
third party provider. 

f) To recover Fees, Chargebacks, Reserves, Card Network Liabilities, and other 
amounts you owe under this Agreement, we can: 
• withhold some or all of your settlement funds (or any other funds that would 

otherwise be payable to you), and apply them against amounts due 
• debit your Settlement Account 
• receive prompt payment within five business days after our request 
• apply the amount of any Reserve, or 
• collect them in any other manner allowed under this Agreement. 

3.2  
Chargebacks and 
Refunds 
 

a) You are responsible for all Chargebacks assessed to us under Card Network Rules, 
except where a Chargeback: 
• is reversed in your favor, in which case we will refund the amount, or  
• results from a consumer-initiated, fraudulent Chase Pay Transaction using a 

lost or stolen mobile device or Card, unless you were involved in that fraud. 
b) You are responsible for all Refunds submitted for processing, including ones third 

parties submit using your credentials without your authorization.  
3.3  
Holding a Reserve  
 

a) We can require a Reserve to protect us against the risks from you using the 
Service, including Chargebacks, Refunds and Card Network Liabilities. 

b) We will notify you of the amount of any required Reserve, which we will determine 
in good faith. 

c) We will hold and control any required Reserve. 
d) The Reserve will not bear interest, and we can commingle the Reserve with other 

funds. 
e) You have no interest in any Reserve other than a contingent right to receive any 

unused funds.   
f) We may periodically: 

• increase your required Reserve, or 
• return Reserve funds we no longer need to manage your risk.  

g) When we decide that we no longer need a Reserve, we will return all unused 
Reserve funds to you.  

h) Our right to require a Reserve will survive termination of this Agreement. This 
means that this section will remain in force even if you or we terminate the 
Agreement. 
 

4 Statements 
4.1   
Making Statements 
available 

a) Statements provided electronically are available for you to examine when we: 
• send the Statement 
• send an email or other notification of its availability, or 
• make it available online. 

b) We are not responsible for: 
• you relying on balance, Transaction or related information that is updated or 

corrected, or  
• the accuracy or timeliness of information supplied to us by any third party.  
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c) You agree that our Statements are sufficient for you to inspect and review activity 
and to identify errors and unauthorized or altered Transactions. 

4.2  
Missing Statements, 
errors and timeliness of 
Claims 

a) You will promptly:  
• examine your entire Statement once it is available, and 
• notify us and request a duplicate if you do not receive a Statement. 

b) You will promptly, and no later than 60 calendar days after the Statement date, 
reconcile your Statement with your Settlement Account bank statements from the 
same period, and notify us of any: 
• unauthorized Transactions, including any claims of such activity or requested 

adjustments 
• alterations, errors, discrepancies and irregularities, or 
• discrepancies you identify when reconciling with your settlement or other 

accounts. 
c) If you do not act in the timeframes above, you agree that you cannot: 

• assert you exercised reasonable care and promptness in reviewing your 
Statement and identifying errors 

• be reimbursed for a Claim refused as a result, and 
• make a Claim or otherwise act against us for a subsequent loss that was 

preventable or caused by the same wrongdoer’s repeated act. 
 

5 Confidential Information, Use of Data and Publicity 
5.1  
Keeping information 
confidential 

a) Each Party will keep all Confidential Information confidential by taking the same 
reasonable care to prevent unauthorized disclosure as it does for its own 
Confidential Information. 

b) You agree that:  
• when you use our Services, you may receive Confidential Information that is 

solely our property or that of our licensors 
• you will keep all Confidential Information in confidence and disclose it only to a 

Person who needs to access it for their duties related to the Services, and 
• you will not disclose the terms of this Agreement, the amount of the Fees or 

the contents of any JPMC Documents other than as required by Legal 
Requirements or Card Network Rules. 

c) These obligations do not apply to information that:  
• is now, or later becomes, available to the public, through no action (or inaction) 

of a Party in violation of this Agreement 
• is disclosed consistent with a Legal Requirement or the Card Network Rules, 

or to defend or prosecute a claim or legal proceeding 
• is obtained from a third party if the receiving Party is not aware that third party 

was required to keep it confidential  
• the disclosing Party agrees can be shared 
• the receiving Party independently develops without using the Confidential 

Information, or  
• a Government Authority requests. 

5.2  
Permitted disclosures 
and uses 

a) We and our Related Persons can disclose your Confidential Information to: 
• any of our Related Persons and their officers, directors, employees, agents, 

attorneys, auditors, consultants and other banks 
• proposed assignees and your agents, attorneys, auditors and consultants  
• a Referral Partner 
• tax authorities (this may include your name and account number), and 
• other third parties if the Confidential Information is aggregated or does not 

directly identify you or your vendors or suppliers.  
b) We and our Related Persons can use and disclose your Confidential Information: 
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• to offer, provide, maintain or service  the Services 
• to comply with Legal Requirements or the Card Network Rules  
• to prevent, investigate or reduce fraud, and for risk management and 

operational purposes 
• to market or sell JPMC products or services to you and your Related Persons 
• to analyze, summarize and compile Transaction and other data for business 

purposes, research, strategic planning, product and service development and 
promotion, and 

• if allowed by another JPMC Document. 
c) We can transfer your information to any Affiliate branch or unit, including 

subsidiaries in other countries where we or our Affiliate does business or has a 
Service Provider. Some of these jurisdictions may not provide the same level of 
protection for your information as the laws where you are based. 

5.3  
Publicity 

a) Neither Party shall, without the other Party’s prior written permission: 
• make press releases or similar public statements regarding the business 

relationship that is the subject of this Agreement, or 
• use the other Party’s name or trademarks, except as otherwise provided in this 

Agreement. 
 

6 System and Information Security  
6.1  
Your Systems and 
transmitting data  

a) You, and each of your Authorized Persons, are responsible for installing, 
maintaining and protecting your Systems, no matter who owns them, including: 
• keeping data transmitted through your Systems secure and applying Software 

updates 
• complying with all data and system security Legal Requirements (and any of 

our related policies and procedures that we have made you aware of) 
• applying reasonable security standards that evolve to address changes in 

technology and cybersecurity, and  
• defending your Systems against outside threats, unauthorized access and data 

loss.  
b) We can rely on data received from you or on your behalf and we are not liable or 

responsible for the authenticity, accuracy, corruption, disappearance, theft or 
damage of, or tampering with, your data, including all Transaction data 
transmissions, except as provided by Legal Requirements or Card Network Rules. 

c) We are not responsible for your Systems, including: 
• their errors, malfunctions, failures or compatibility with our systems 
• notifying you about upgrades, fixes or enhancements, or 
• giving you technical or other support. 

d) You will confirm with your advisers that your Systems and the Internet are suitable 
for the Services. 

e) You accept all operating, performance and security risks in using your Systems and 
an open network. 

6.2  
Your Internet security  
 
 

a) You agree that using an open network such as the Internet has security, corruption, 
transmission error and access availability risks.  

b) You will regularly assess and update your Internet security, including your browser, 
encryption, anti-virus, anti-spyware and Internet security software. 

c) You agree that having malware on your computers (including keystroke-logger 
malware) means you: 
• have not maintained proper functioning and security of your Systems  
• will be liable for any related Claim, and 
• will be precluded from making a Claim against us relating to that malware. 
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6.3  
Protecting against 
cyberfraud 

a) You agree that we are not: 
• your cybersecurity consultant or adviser, or 
• liable for any Claim you incur based on cyber information we do or do not give 

you.  
6.4  
Using an approved 
Security Protocol 

a) You must use any Security Protocol we issue or approve when using the Internet or 
other electronic means to:  
• access account or Transaction information  
• issue an Instruction, or  
• originate a Transaction.  

b) You agree that when any Security Protocol is used, you are responsible for its use 
and safekeeping and we can enforce an Instruction we have verified.  

c) You and each of your Authorized Persons will: 
• safeguard all Security Protocols, and  
• make sure only Authorized Persons know of and use your Security Protocols. 

6.5  
Security Breaches  

a) You will have:  
• controls adequate to promptly detect a potential or actual Security Breach of 

your Systems, and 
• a response plan for a Security Breach consistent with current cybersecurity 

practices.  
b) You agree to: 

• notify us immediately if there has been, or you suspect there may be, a Security 
Breach 

• provide the details of the Security Breach 
• fully investigate the Security Breach, and  
• cooperate with us to remediate the Security Breach. 

c) If you do not notify us immediately about a Security Breach or misuse, you will be 
precluded from making any subsequent related Claims.  

6.6  
Keeping information 
secure 

a) You agree to notify us promptly if you use or intend to use a Merchant Service 
Provider. 

b) You are responsible for the acts of your Merchant Service Providers, and will:  
• ensure any Merchant Service Provider you use complies with Security 

Standards and is registered with the Card Networks   
• ensure any third-party payment software or applications you use to transmit, 

store or process Card Information complies with Security Standards, and is 
registered with or recognized by the relevant Card Networks, and  

• pay any Card Network Liabilities resulting from the acts of a Merchant Service 
Provider, including from a Security Breach.  

6.7  
Using third-party 
service providers  
 

a) You are solely responsible for your use of third-party service providers, systems, 
security and communications software and all related costs (including for equipment 
or software).  

b) Even if we suggest that you use a third-party service provider or system or offer a 
third-party site link to download software, we do not endorse any third-party system, 
software or site and you accept all risks related to their use.  

 
 
 

7 Termination 
7.1  
Mutual Termination  

a) Either Party can terminate this Agreement by giving the other at least 30 calendar 
days’ prior notice. 
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b) In addition to any termination rights under any other JPMC Document, either Party 
can immediately terminate this Agreement by giving the other Party notice because 
of: 
• failure of the other Party to promptly pay amounts owed to the terminating Party 
• failure of the other Party to comply with this Agreement or any other agreement 

between the Parties 
• an inability by the other Party to meet its debts as they become due  
• receivership, administration, liquidation, bankruptcy or similar proceeding 
• assignment to benefit the other Party’s creditors or anything similar  
• a good faith belief that the other Party materially breached a representation or 

warranty or has engaged in fraudulent activity 
• a good faith belief that the other Party’s finances or business is impaired 
• a good faith belief that the other Party’s activities are not consistent with the 

terminating Party’s applicable policies 
• a good faith belief that any event has significantly increased the risk to the 

terminating Party or violates its policies or procedures 
• a Legal Requirement or Card Network Rule or failing to comply with any of 

these, or  
• a Material Adverse Change to the other Party 

7.2  
Immediate Termination 
 

a) We can immediately terminate this Agreement or suspend or terminate the Services 
by giving you notice if:  
• a Card Network asks us to, or imposes burdensome, costly or impractical 

conditions on our dealings with you 
• you or any of your principal owners or officers becomes listed on a Card 

Network database of terminated or high-risk merchants, or 
• you are put in a chargeback monitoring or similar Card Network risk-based 

program, or we determine that you have excessive Chargebacks 
• you do not transmit Transactions to us for a period of more than 180 

consecutive days 

7.3  
After Termination 

a) After termination of this Agreement, you shall continue to be liable for all 
Chargebacks, Refunds, Fees, Card Network Liabilities, credits, and adjustments 
resulting from or relating to Transactions processed pursuant to this Agreement.   

b) If you submit Transactions to us after the date of termination, we may, but are not 
required to process such Transactions.  Any Transactions we process will be in 
accordance with and subject to all of the terms of this Agreement.  

c) This provision will survive termination of this Agreement. This means that this section 
will remain in force even if you or we terminate the Agreement. 
 

8 Liability, Set-off, Waiver, Timely Claims, Indemnification, Disclaimers 
and Representations  

8.1  
Our Liability  

a) Under no circumstances will our financial liabilities arising out of or related to this 
Agreement exceed the total fees paid to us under this Agreement (net of Card 
Network and other third party fees such as Interchange, assessments, and Card 
Network Liabilities) for the six months prior to the time the liability arose. 

b) We are only liable for reasonably foreseeable damages directly caused by an act 
that is within our direct control and are not responsible for your actions, inactions, 
omissions, delays or failures, or those of third parties.  

c) We are not liable for any claim of negligence if we follow our procedures, which you 
agree constitute our exercise of good faith and ordinary care. 

d) We are not liable for: 
• Any fraud or forgery (other than by us). 

e) We do not guarantee: 
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• the security, sequence, timeliness, accuracy or completeness of any service, 
data or technology, or  

• access to any service or technology. 

8.2  
Set-off and grant of 
security interest 

a) We can, without notifying you or making a demand for payment retain, apply or set 
off any amount we owe you or the value of any of your property in our possession, 
against any amount you owe us or our Affiliates for any obligation irrespective of 
whether we have made any related demand (even if it is unmatured). 

b) We can exercise our set-off rights by any means we consider appropriate,  
c) You assign and grant us a lien and security interest in all your accounts, funds and 

credits with us to secure your obligations and liabilities to us. 

8.3  
Waiving Special Damages 

The Parties shall not be liable for any Special Damages, regardless of the form of 
action and even if advised of a possibility of Special Damages. Each Party hereby 
waives the right to claim or recover Special Damages. 

8.4  
Timely filing of claims 

You must file a Claim in connection with the Services or any Transaction with a 
tribunal or court of competent jurisdiction within two years of the event that gave 
rise to the Claim.  Failure to do so will mean you have waived that claim against 
us. 

8.5  
Indemnification and 
holding harmless 

a) You agree to unconditionally release, indemnify, defend and hold harmless us and 
our Related Persons for any Claim arising from or related to:  
• us providing Services, or accepting or processing a Transaction or Instruction 

from you, your Authorized Person or on your behalf related to the Services or 
otherwise consistent with this Agreement  

• us paying a Tax, interest or penalty for which you are liable or for which we 
otherwise have no responsibility  

• us taking any action permitted by this Agreement, including defending against 
a Claim 

• you breaching this Agreement or any JPMC Document or a representation or 
warranty you give in any JPMC Document 

• you claiming against a Card Network or payment network relating to the 
Services or a Transaction  

• you or us incurring Fees, fines or penalties arising from you breaching Legal 
Requirements or the Card Network Rules  

• you or anyone else using our Service with your Security Protocol, Access 
Code or other Security Credentials, and  

• a third party claim. 
b) This indemnification does not apply to any Claim to the extent it is directly caused 

by our negligence, recklessness or willful misconduct. 
c) Indemnity obligations in this Agreement remain in force after an account closes or 

this Agreement or any Service terminates. 
8.6  
We disclaim warranties 

a) You agree this Agreement is for commercial services and the Uniform Commercial 
Code does not apply to the Services. 

b) We provide all Services and Software “as is” and “as available,” and disclaim all 
warranties and representations, whether express, statutory or implied, including 
warranties of: 
• merchantability, satisfactory quality, or fitness for a particular purpose, 

dealing or trade use, and  
• non-infringement. 

c) Where Legal Requirements impose an implied warranty by us, our warranty ends  
30 days from the date the Service or Software is first available to you. 
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8.7  
Your representations 
 

a) You represent that the JPMC Documents: 
• can be enforced against you despite any immunity (sovereign or otherwise) 

you may have, and 
• do not breach your Organizational Documents, Authority Documents or 

agreements with third parties, or any Legal Requirements.  
b) When you give us a Person’s information, you represent that you have the right to: 

• share their information with us, and 
• allow us to make continued use of that information or related records about 

the Person or any other Related Person for any of our “Know Your 
Customer”, anti-money laundering and compliance procedures or other 
appropriate business purposes, to provide you or such other Person with the 
Services. 

c) You represent and warrant that: 
• only an Authorized Person will submit written information to us and that all 

written information submitted to us is true, compete and not misleading as of 
the date that the information is submitted. 

• You will comply with all restrictions, requirements, loss mitigants, policies, 
and procedures that we have made you aware of. 

• You will notify us immediately if you have a new beneficial owner of more 
than 10 percent of the combined voting power of your ownership interests. 

• You will not use the Services or any Software for illegal, offensive, malicious 
or defamatory activities.  

• You will give us and our representatives access at reasonable times to your 
facilities, data and records. We will provide you with reasonable notice before 
we audit or inspect you or your facilities. 

• you have implemented and maintain policies and procedures (including anti-
money laundering policies) designed to ensure compliance with Legal 
Requirements and Card Network Rules. 
 

9 Miscellaneous 
9.1  
Governing law  
 

a) The internal laws of the State of New York (without reference to its conflict of laws 
rules) apply to this Agreement, subject to any modifying Legal Requirements. 

b) All rights and remedies relating to this Agreement, Legal Requirements and the 
Card Network Rules are cumulative and do not exclude any other rights or 
remedies. 

c) The maximum amount of pre- and post-judgment interest in connection with any 
Claim will be the lower of the prime rate and the limit set by the State of New York. 

9.2  
Venue 

a) Disputes relating to any Services will be resolved by an arbitration tribunal or by a 
court of competent jurisdiction in the State of New York and you agree to submit to 
this jurisdiction.  

b) This section does not prevent us from starting proceedings in a court or tribunal of 
any state with jurisdiction, including concurrently in any number of states. 

9.3  
Waiving rights to a jury 
trial 

a) Each Party waives the right to a trial by jury for any matter or Claim relating to:  
• this Agreement 
• the JPMC Documents and 
• the Services or a Transaction.  

9.4  
Severability 

If a court or other tribunal decides a provision of this Agreement or any JPMC 
Document cannot be enforced, that decision will not affect the remaining provisions.  

9.5  
Assigning this 
Agreement 

a) We must agree in writing before you transfer or assign this Agreement (including by 
operation of law or merger). Without our consent, such transfer or assignment is 
void and may result in us immediately terminating the Agreement. Where we do 
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agree, an assignee or transferee is subject to this Agreement and the obligations 
and liabilities you owed to us before the date it is transferred or assigned.  

b) We must agree in writing before an assignee can continue, assume or assign this 
Agreement for the benefit of a creditor, custodian, receiver, trustee in bankruptcy, 
debtor in possession, sheriff or court officer, or Person taking charge of your assets 
or business. 

c) We can at any time assign or transfer this Agreement, in whole or in part, or any or 
all of our rights and obligations under this Agreement. 

9.6  
Change of control 

a) You will give us notice at least 60 calendar days before:  
• you sell all or substantially all of your assets, or 
• a Person becomes a beneficial owner with more than 50 percent of the 

combined voting power of your ownership interests, or acquires voting 
control. 

b) You will give us information we request about a major asset sale or ownership 
change. 

9.7  
Providing information 

a) All information that you give us will be accurate, complete and not misleading, and 
you will notify us immediately if at any time you learn it is not. 

b) You will give us, in Proper Form, all documents, financial statements and other 
information we request related to the JPMC Documents or the Services.  

c) We will rely on your Authority Documents until you give us notice in Proper Form 
that you have changed or revoked them, and we have had reasonable time to 
implement such modification. 

d) If you send us any documents or Instructions we may make ministerial changes to 
them as long as we advise you of any such changes.  

e) We can rely on the information you give us and you agree our reliance is 
reasonable. We do not need to verify: 
• any information your Authorized Person gives us 
• any representations or warranties you give us, or 
• the accuracy or timeliness of information a third party gives us on your behalf. 

9.8  
“Know-Your-Customer” 
and Sanctions 
  

a) You will comply with our “Know-Your-Customer” requests, and policies and 
procedures that we make you aware of, by providing in Proper Form (including 
certifying it if we require) information that we ask for.  

b) We can delay, suspend or terminate the Services without notice if you do not: 
• give us in Proper Form information that we ask for, or  
• allow us access to your facilities. 

c) You will use commercially reasonable efforts to ensure neither you nor any 
Authorized Person is:  
• on a government list of people designated under Sanctions or otherwise 

subject to Sanctions, or 
• operating or located in a country, region or territory that is subject to or a 

target of Sanctions. 
d) You will notify us immediately if any of these events occur. 

9.9  
Screening Transactions 
 

a) Consistent with our policies and procedures (including those related to Sanctions), 
we can screen Transactions, which can cause delays or cancellations, including a 
delay in your funds being available.  

b) You agree that our screening benefits you even if it causes a delay or cancellation. 
9.10  
Acting as an independent 
contractor  

a) We are an independent contractor providing commercial services to you. We are not 
acting as your agent or in a fiduciary, quasi-fiduciary or similar role for you, any 
Person you represent or any other Person.  

b) You agree:  
• you had the opportunity to consult legal counsel about this Agreement and 

the JPMC Documents 
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• to exercise your own judgment about your business and your Instructions, 
and 

• we are not advising you on any investment, tax, legal regulatory, accounting 
or other matters in this Agreement, the other JPMC Documents or your 
accounts, Services and Transactions. 

9.11  
Your Authorized Persons 

a) You are responsible for: 
• the acts of your employees and representatives and their complying with your 

internal controls, and 
• advising each Authorized Person of their obligations under, and ensuring their 

compliance with, the JPMC Documents. 
b) We can follow the Instructions of a Person we reasonably believe is authorized to 

act on your behalf, even if your Authority Documents do not list that Person. 
 

9.12  
Taxes 

a) All Fees and other amounts due to us under any JPMC Document are exclusive of 
Taxes. You are responsible for any applicable state taxes imposed on interchange, 
assessments or other third-party fees collected by us under this Agreement. You 
agree we may increase the amount collected from you to reflect such taxes.  

b) If we are required to pay Taxes to any Government Authority on your behalf, then: 
• you will pay or reimburse us for all amounts we pay 
• we will make a deduction for all amounts we pay from payments due to you, 

or 
• we will debit your Settlement Account, even if it creates or increases an 

overdraft. 
c) All payments to us consistent with this section must be made in full, without set-off 

or counterclaim and free of any deduction unless required by Legal Requirements, 
in which case you will: 
• make the deduction 
• increase the payment to us so that the net amount we receive is the same as 

the amount we would have been entitled to receive without the deduction 
• pay the amount of the deduction to the applicable Government Authority, and 
• within 30 days after you make this payment, give us a certified copy of the 

original receipt issued by the Government Authority as proof of payment. 
9.13  
Unlawful Internet 
gambling 

a) You will not use the Services or any Card, account, Service or Software for unlawful 
Internet gambling as defined by 12 CFR Section 233.2(bb) of the Code of Federal 
Regulations and any future amendments, including accepting or receiving credit, 
services or funds as proceeds of a Transaction.  

9.14  
Force majeure  
 
 

a) We are not liable to you for not carrying out, or delaying performance of, any 
actions caused by:  
• an act of God  
• a Government Authority or any Card Network 
• a Legal Requirement 
• a catastrophe 
• war or terrorism 
• civil or labor disturbance 
• fire, flood or other natural disaster, or 
• any other cause beyond our reasonable control. 

9.15  
Survival 

a) We will have reasonable time to act on a termination request. 
b) Before terminating the Services, we can process a Transaction or Instruction 

initiated or sent to us before we received your termination request.  
c) Closing an account or terminating a Service does not affect any Party’s liability to 

the other for any Claim arising, or related to any Transaction occurring, before or on 
closure or termination. This liability continues with full effect (including payment and 
reimbursement obligations) after this Agreement terminates.  
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d) The rights and obligations under sections 3, 5, 6.6, 7.4, 8 and 9.1 - 9.3 will survive 
this termination of this Agreement, along with any other provision that says it does, 
or that reasonably should survive.  

e) If we are not able to contact you or do not receive an Instruction from you about an 
account termination, we can:  
• mail you a check for a final account balance, or 
• transfer your funds to an unclaimed-monies account. 

9.16  
Notices  

a) All notices will be effective when given if they are in writing, sent to the specified 
addresses that the Parties give each other and delivered by: 
• email, Internet, cloud or other electronic means we permit 
• hand  
• regular mail, or 
• overnight courier. 

b) We can send notices to any Authorized Person. 
c) We can send additional or duplicate notices to other addresses we reasonably 

determine to be appropriate if we are unable to contact you at your specified 
address. 

9.17  
Electronic records 

a) Each Party can make and keep recordings of phone conversations. 
b) Each Party can store an electronic or other copy of the JPMC Documents as an 

original and:  
• destroy the original paper version consistent with its record-keeping policies, 

and 
• use an electronic or other type of copy instead of the original in a legal 

proceeding. 
9.18  
Agreeing to terms 
electronically 

a) We can provide you with this Agreement and any other JPMC Document (including 
amendments) electronically, including posting them on a website. You agree to 
such JPMC Document by continuing to use the Services after:  
• we notify you of the terms electronically 
• you electronically click or e-sign your approval, or 
• you agree by other means in Proper From. 

b) Electronically accepting our terms and conditions (including related amendments) 
has the same effect as you agreeing to them with your handwritten signature.  

9.19  
Third-party beneficiaries 

a) This Agreement is not intended to benefit or to create a right or cause of action for 
any third-party beneficiary. 

b) You will not act as a fiduciary or deposit funds, facilitate Transactions or make 
payments for or on behalf of a third party. 

9.20  
Disputes and Arbitration 

a) If a dispute of any kind arises, we want to understand and address your concerns 
quickly and to your satisfaction. Please contact us if you have a dispute.  If we 
cannot resolve your concerns, we agree to an informal dispute resolution process 
requiring individual arbitration. 

b) You agree that any Claim related to the Agreement or the Services, including 
claims regarding the applicability of this arbitration clause, shall be resolved 
exclusively and finally by binding arbitration administered by the American 
Arbitration Association (“AAA”).  We will select another arbitration forum if the AAA 
ceases operations. 

c) In the absence of this arbitration clause you may otherwise have had a right or 
opportunity to litigate any Claim through a court before a judge or jury and to 
participate or be represented in litigation filed in court by others (including class 
actions).  You are waiving those rights and any Claim you have must now be 
resolved through arbitration. 

App I1E 25 02/19



 

Standard Merchant Processing Agreement_US_CR418_Jan Page 14 of 24 
  

d) All Claims are subject to arbitration, no matter what theory they are based on.  This 
includes Claims based on contract, tort (including intentional tort), fraud, agency, 
negligence, statutory or regulatory provisions, or any other source of law.   

e) Claims and remedies sought as part of a class action, private attorney general, or 
other representative action are subject to arbitration on an individual (non-class, 
non-representative) basis only, and the arbitrator may award relief only on an 
individual (non-class, non-representative) basis.   

f)  The arbitration will be conducted before a single arbitrator and will be limited solely 
to the Claim between you and us.  The arbitration, or any portion of it, will not be 
consolidated with any other arbitration and will not be conducted on a class-wide or 
class action basis. The prohibition against class action contained in this Section 
shall be non-severable from the remainder of this Section.  

g) If either party prevails in the arbitration of any Claim against the other, the non-
prevailing party will reimburse the prevailing party for any fees it paid to the AAA in 
connection with the arbitration, as well as for any reasonable attorneys' fees 
incurred by the prevailing party in connection with such arbitration.  

h) Any decision rendered in such arbitration proceedings will be final and binding on 
the parties, and judgment may be entered in a court of competent jurisdiction.   

i) Rules and forms of the AAA may be obtained and Claims may be filed at any AAA 
office, www.adr.org, or 335 Madison Avenue, New York, NY 10017, telephone 1-
800-778-7879.  Any arbitration hearing at which Merchant appears will take place at 
a location within New York County, New York, New York.   

j) This arbitration agreement is made pursuant to a transaction involving interstate 
commerce, and shall be governed by the Federal Arbitration Act, 9 U.S.C. §§ 1-16.  
This arbitration agreement applies to all Claims now in existence or that may arise 
in the future.  Nothing in this Agreement shall be construed to prevent any party's 
use of (or advancement of any Claims, defenses, or offsets in) bankruptcy or 
repossession, replevin, judicial foreclosure, or any other prejudgment or provisional 
remedy relating to any collateral, security, or other property interests for contractual 
debts now or hereafter owned by either party to the other. 
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10 Definitions 
Access Code 
 

A code that we provide, or your designated Security Administrator or Program 
Administrator creates, which is used to:  

• access an online system or application, or 
• authenticate an Instruction or Transaction. 

Affiliate 
 

A Person that, directly or indirectly through one or more intermediaries, controls or is 
controlled by or is under common control with another Person. A subsidiary is an 
Affiliate.  

Agreement 
 

These Terms and Conditions, including the Application and all addenda, Fee 
Schedules, schedules, attachments, supplements and exhibits. 

Application 
 

Your application for Services in Proper Form, which may include a statement of your 
financial condition, business or organizational characteristics, and related credit, 
financial or other business information. 

Authority Document 
 

A document or other evidence in Proper Form evidencing the power and authority of a 
Person to:  

• agree to this Agreement and other documents related to the accounts and 
Services 

• issue Items or Instructions 
• access Software or platforms, or  
• take actions on your behalf. 

These include certificates of authority to transact business, open accounts, Security 
Administrator designations, forms, resolutions, delegation of authorities, appointments, 
officer’s certificates, access requests, certificates of incumbency, powers of attorney 
and implementation forms.  

Authorized Person 
 

An: 
• Authorized User, Program Administrator and Security Administrator, or  
• any Person (including a third party), that your Authority Documents identify 

as authorized to act on your behalf, or has authority to bind you under the 
law of agency or other Legal Requirements.  

Authorized User 
 

An individual you, your Program Administrator or your Security Administrator entitled to 
act on your behalf for any Service or who is permitted to use your account or Services. 
You, the Program Administrator or the Security Administrator will define the 
entitlements for each Authorized User. 

business day 
 

A day we are open to the public for carrying on substantially all of our banking 
functions, but not: 

• a state or federal holiday in the location we maintain an account or deliver 
Services 

• a Saturday, Sunday or other day when banks in New York City are 
authorized by Legal Requirements to remain closed, or 

• a day on which any Card Network or the Fedwire systems are not operating. 

Card 
 

A physical or virtual credit or debit card, device, mobile application or other technology 
or means used to access an account through which Card Network or alternate 
payment network services are requested, delivered, authorized and established. 

Card Information 
 

Information that is: 
• specific to a Card, including any Card account number, expiry date, security 

code, PIN, credit limit and account balance, or  
• read, scanned, imprinted, or otherwise obtained from a Card, (such as a 

customer name, address or phone number), even where such information is 
not specific to the Card.  
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Card Network 
 

Any payment system or network provider that offers or licenses Cards, including Visa 
Inc., MasterCard International, Inc., Discover Financial Services, LLC, American 
Express, Pulse, NYCE and STAR. This includes us for your Chase Transactions. 

Card Network Liabilities A fine, fee, penalty, liability, or other charge or assessment by a Card Network relating 
to your or your Merchant Service Provider’s actions or your Transactions. 

Card Network Rules All rules, programs, regulations, requirements and manuals of the Card Networks. This 
includes the Chase Requirements applicable to Chase Transactions. 

Chargeback A reversal under the Card Network Rules of a Transaction you previously submitted to 
us to process, including as a result of a dispute by the Card holder or by the bank that 
issued the Card. 

ChaseNet 
 

Our ChaseNet payment-processing platform where we directly process Transactions 
made with Eligible Chase Cards. 

Chase Pay 

 
Our proprietary “Chase Pay”-branded digital wallet product (together with related 
software, code, applications, specifications, program interfaces, software development 
kits, and other tools and materials) that allows our customers to use their Eligible 
Chase Cards to buy goods or services from merchants with: 

• the Chase Pay Mobile App at the point of sale 
• your application, at the point of sale and/or for purchases made within it  
• our Chase Pay-branded payment button which can be incorporated into your 

e-commerce websites, or 
• any third-party mobile applications that may support Chase Pay. 

Chase Pay Mobile App  Our mobile application software housing Chase Pay with customer payment options 
and other loyalty solutions. 

Chase Pay Transaction A Chase Transaction using Chase Pay, which we process under this Agreement. 

Chase Requirements Our rules and requirements for Chase Transactions. 

Chase Transaction A Transaction using an Eligible Chase Card, which we process over the ChaseNet 
platform. Chase Transactions will not include PIN debit transactions unless we have 
provided you with pricing specific to PIN debit Chase Transactions. 

Claim 
 

An actual or potential action, loss, claim, dispute, controversy, damage, demand, 
liability, garnishment, lien, levy or other order, cost or expense, including Special 
Damages, attorney fees and dispute resolution costs. 

Confidential Information Nonpublic information one Party reveals to the other Party or its Affiliates in writing, 
orally or by other means. Our Confidential Information includes our: 

• Software, user guides and technology, and  
• any information about our internal controls and data security practices report 

(including an SSAE 18, PCI-DSS Attestation of Compliance or Letter of 
Compliance).  

Eligible Chase Card A Card that we or our Affiliates issue and those we determine is eligible for use in Chase 
Transactions. Eligible Chase Cards are limited to Visa-branded consumer and small 
business credit and debit Cards. 

Fee 
 

A charge, cost, fee (including reasonable attorney’s fees) or expense relating to the 
Services, including interchange fees and Card Network Liabilities and those obligations 
payable by you under any JPMC Document, not including interest. Your Fees may be 
provided on the Fee Schedule or in another JPMC Document. 

Fee Schedule Any JPMC Document that lists the Fees for the Services. For example, the Fee Schedule 
may be contained in a separate JPMC Document and may also be signed separately, 
but is subject to the terms of this Agreement.  

Government Authority 
 

A U.S. or foreign government authority, a U.S. state and political subdivision, and an 
agency, regulatory (including self-regulatory) authority, department, commission, 
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board, bureau, court or tribunal with jurisdiction over a Person, any of its subsidiaries 
or Affiliates, or their respective properties. 

Instruction 
 

Any kind of instruction you or any Authorized Person gives to us.  

JPMC Documents 
 

This Agreement, all Authority Documents, any applications and all other documents 
relating to the Services. 

Legal Requirement(s) 
 

Each applicable law, ordinance, decree, requirement, order, judgment, rule, regulation, 
directive, circular, interpretive letter, guidance or other official release (or a related 
interpretation) of a Government Authority or a regulatory (including self-regulatory) 
organization to which a Party (and/or its Affiliates) is subject, including: 

• all applicable anti-money laundering laws, rules and regulations 
• “Know-Your-Customer” and Sanctions laws, rules and regulations 
• Federal Reserve Board Regulations, and 
• tax regulations.  

Material Adverse Change 
 

A significant negative change in reputation, property, financial condition, business, 
liabilities, operations, prospects, affairs or the ability to meet obligations under any of 
the JPMC Documents as determined by us.  

Merchant Service Provider Any third party engaged by you or acting on your behalf that processes, stores, 
receives, transmits, or can access Card Information. 

Merchant Mobile App Any mobile application software developed by you, or on your behalf, that provides 
services for your customers, including the ability to pay for your goods or services. 

Organizational Document 
 

A document in Proper Form that: 
• proves your organization exists, or  
• controls or establishes governance of your organization. 

Party/Parties 
 

Individually, you or us, and collectively, you and us. 

PCI Council 
 

Payment Card Industry Security Standards Council. 

PCI-DSS 
 

Payment Card Industry Data Security Standards, as adopted by the PCI Council. 

Person 
 

A natural person, unincorporated sole proprietor, corporation, limited liability company, 
trust, joint venture, association, company, partnership, Government Authority or other 
entity.  

Program Administrator 
 

A Person you authorize to perform administrative and security functions in connection 
with your commercial cards. 

Proper Form 
 

The time, manner, form (tangible or electronic) or substance, which we solely 
determine or agree is satisfactory to us, for delivery of requested or required 
information. 

Referral Partner A third party that has entered into a (i) formal referral relationship with us pursuant to 
which it referred you to us for payment processing services and/or (ii) preferred pricing 
program with us.  The Referral Partner may be involved in the servicing and 
maintenance of your account. Referral partners may include, as applicable, without 
limitation, financial institutions, your franchisor, independent sales organizations, trade 
associations or groups and service providers. 

Refund 
 

Any full or partial refund, credit or adjustment issued to a Card for any reason. 
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Related Person 
 

A Party’s past, present and future direct and indirect parents and Affiliates and any 
Authorized Person, director, officer, employee, manager, partner, shareholder, 
beneficial owner, insurer, Service Provider, agent or attorney, including all successors, 
subrogees and assigns. 

Reserve  Funds we may withhold from you or require you to pay us and which we maintain to 
protect us against a risk that we reasonably anticipate. 

Sanctions 
 

Economic or financial sanctions, or trade embargoes that a Government Authority 
imposes, including the Office of Foreign Assets Control of the U.S. Department of the 
Treasury. 

Security Administrator 
 

Any Person you designate as a System Administrator or Security Administrator, or you 
otherwise authorize to:  

• receive, exchange and distribute a Security Protocol  
• receive and distribute Security Procedure materials, documents and account 

information  
• define or grant entitlements relating to your accounts and our Services or 

Software 
• administer or receive notices regarding any Software or Service on your 

behalf, including identifying what Service functions, including the Mobile 
App, each user can access and accepting the JPMC Document governing a 
Service, or 

• give us your list of users, if we ask. 
You will notify us if your Security Administrator changes and any change will not be 
effective until you notify us and we have a reasonable time to act.  

Security Breach Any event that impacts the confidentiality, integrity, or availability of a system or 
information, including Confidential Information, which may need to be investigated to 
determine if it needs external reporting. Such events may include unauthorized 
access, use, or disclosure of Confidential Information. 

Security Credential A unique user identification number or name, unique password or unique device. 
 

Security Protocol Any of the following used to authenticate an Authorized Person’s identity or authorize 
an Instruction:  

• Access Codes 
• a Security Credential 
• identification, authorization or authentication codes, biometric identifiers, 

passwords or encryption algorithms, and 
• tangible or intangible security tokens, cookies, digital signatures, and private 

or public keys we issue or approve. 

Security Standards 
 

Card Network and PCI Council rules, regulations, standards, or guidelines for 
information privacy and data security, and for safeguarding, sharing and handling Card 
Information, including the: 

• PCI DSS  
• PCI PIN Transaction Security Requirements 
• Visa Cardholder Information Security Program and Visa Payment 

Application Best Practices 
• Discover Information Security and Compliance Program 
• American Express Data Security Operating Policy, and 
• MasterCard Site Data Protection Program and POS Terminal Security 

Program. 

Settlement Account A demand deposit account you maintain with us or another financial institution, which 
you designate to receive settlement funds for Transactions under this Agreement.  
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Services The services we provide to you related to your acceptance of Cards as payment for the 
goods and services you sell, including: 

• authorizing, conveying and settling Transactions
• providing any supporting equipment or terminals, and
• any related service.

Service Provider A non-Affiliate vendor we or our Affiliate engages to perform or help perform any 
actions for an account, Service or Transaction, and over whom we or they maintain 
reasonable control. For the avoidance of doubt, Service Providers are not our agents. 

Software A portal, platform, software, application or Internet website we provide for you to: 
• access the Services and related activity information, Transaction data, and

reports
• maintain your account and Services, and
• transmit Transactions or other documents.

Special Damages Indirect, special, incidental, speculative, remote, exemplary, punitive or consequential 
damages, lost profits, loss of business or goodwill, Tax or late payment penalties and 
damages, including any related to: 

• systems or equipment issues
• access to any online service
• Service Providers, and
• problems or delays using our Software and Services.

For the avoidance of doubt, Special Damages do not include fines, fees, penalties or 
assessments imposed by any Card Network, and such damages shall be deemed 
direct damage. 

Statement A report of activities, including Transactions and Fees, relating to the Services. 

Systems Your browsers, software, hardware, telecommunications equipment or other 
equipment (and all related policies and procedures), that you use to communicate with 
us, including your:  

• email, fax, Internet and cloud services
• devices, such as a phone, tablet and laptop, and
• computers, workstations, browsers, programs, connections, data or other

transmission systems.

Taxes Any taxes (including value-added, sales and similar taxes), levies, imposts, 
deductions, charges, stamp, transaction and other duties and withholdings (with 
related interest, penalties, fines and expenses) in connection with the Fees, accounts 
or other Services (including payments or receipts) except if such taxes are imposed on 
our overall net income.  

Terms and Conditions This document. 

Transaction A sale, Refund, Chargeback or other Services related activity in which you and your 
customer exchange consideration using a Card and which you submit to us for 
processing. 

U.S. United States of America, excluding its possessions and territories unless specified. 

we, our and us JPMorgan Chase Bank, N.A. in its capacity as a member of several Card Networks 
and Paymentech, LLC in its capacity as an authorized processor of Transactions.  
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you, your and yours 
 

Our customer for whom we provide any Services under this Agreement or any other 
JPMC Document. You may be referred to in other JPMC Documents as our Customer 
or the “Merchant”. 
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Exhibit 1: AMEX OPTBLUE 
 
 
American Express OptBlue  
 
 
1. American Express OptBlue Provisions 
To participate in the American Express OptBlue Program, you must agree to comply with the requirements, 
acknowledgments and authorizations specific to your acceptance of American Express Payment Cards set forth in this 
Exhibit. Further, by participating in American Express OptBlue Program, you agree to the limited manner described in 
this Exhibit by which American Express may directly market and communicate to you, or use and disclose information 
you provide in connection with your participation in the OptBlue Program.  The “OptBlue Program” is a program under 
which we and other eligible third party acquirers may enable small merchants (defined as merchants that process 
American Express card transactions where the gross annual sales amount of such American Express card transactions 
is One Million U.S. Dollars or less) to accept American Express Payment Cards. 

2. Acceptance 
You hereby agree to accept American Express Payment Cards only in accordance with the terms of this Agreement 
and the American Express Merchant Operating Guide, as may be amended from time to time and which is located at 
www.americanexpress.com/merchantopguide, provided however that: 

(a) any Claim between us and you arising from or relating in any way to this Agreement, even if relating to 
acceptance of the American Express Payment Card or otherwise involving or relating to American Express 
(including claims to which American Express is a party or has a right to join), shall be brought in accordance 
with the Agreement, and not the dispute resolution provisions of the American Express Merchant Operating 
Guide;  

(b) American Express’s right to provide you information, notify you or otherwise provide you Solicitations (as 
hereinafter defined) shall be in accordance with Section 5 below and not the American Express Merchant 
Operating Guide; and  

(c) American Express’s right to use Transaction Data and Merchant Data provided to American Express by us 
shall be in accordance with Section 6 below and not the American Express Merchant Operating Guide.  

American Express has asked us to inform you that any claim brought by Merchant against American Express, to which 
we are not a party, arising from or relating in any way to this Agreement is to be resolved pursuant to the dispute 
resolution provisions of the American Express Merchant Operating Guide, provided that nothing in this Agreement 
shall provide any grounds for us to be a party  to any claim between you and American Express that does not relate 
to this Agreement. For purposes of the OptBlue Program, “Merchant Data” means names, postal and email 
addresses, tax ID numbers, names and social security numbers of the authorized signer of OptBlue Program 
Merchants and similar identifying information about OptBlue Program Merchants. For clarification, Merchant Data 
does not include Transaction Data. 

 

3. Authorization  
You authorize us to submit Transactions to, and receive settlement from, American Express. 
 

4. Communication with Merchants  
By agreeing to use the “OptBlue” service, you understand and agree that American Express may communicate with 
you to provide information about the OptBlue Program and other programs regarding the American Express network 
as set forth below, including:  

(a)  “welcome acceptance” communications;  

(b) communications designed to inform you how to increase Customers’ usage of the American Express Card 
(e.g., information regarding posting of the American Express logo);  
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(c) communications required by law or to comply with directions from American Express regulators;

(d) communications necessary for you to fulfill or comply with offers made by American Express to its Customers;

(e) communications under certain circumstances where American Express seeks to transfer you to direct card
acceptance program with American Express because Merchant’s American Express transactions are more
than $1 million annually or we no longer participate in the OptBlue Program;

(f) communications about programs on the American Express network that are relevant to merchants participating
in the OptBlue program, but do not include Solicitations (as defined below); and

(g) communications about the benefits to you of accepting the American Express card, but do not include
Solicitations.

5. American Express Programs
Although American Express may send you general information about American Express programs (e.g., notifications 
about the occurrence of American Express’s “Small Business Saturday” program or the availability of American 
Express’s “Pay with Points” program), American Express will not directly solicit you to register for, purchase or otherwise 
obtain products or services unrelated to the OptBlue Program (“Solicitations”).  You may, however, receive solicitations 
from American Express if it has provided the necessary data or consent directly to American Express outside the scope 
of this agreement).  To register for, purchase or otherwise obtain products or services from American Express unrelated 
to the OptBlue Program, please contact American Express directly by visiting the website 
http://www.americanexpress.com/privacy or calling American Express at 1-(800)-528-5200. 

6. Disclosure of Transaction Data and Merchant Data
You understand and agree that we will disclose Transaction Data and Merchant Data to American Express, and 
American Express may use such information to perform its responsibilities in connection with the OptBlue Program, 
perform analytics and create reports, to communicate with you in the manner permitted above and for any other lawful 
purposes (other than Solicitations). 

7. Protection of Merchant Data
American Express uses reasonable administrative, technical and physical security measures to protect the security and 
confidentiality of Merchant Data obtained from us under this Agreement. American Express requires industry standard 
confidentiality and data security measures from third parties who are authorized by American Express to process data 
on its behalf. American Express only shares data in accordance with its data protection privacy principles, available 
here: https://www.americanexpress.com/us/content/customer-privacy-principles.html. 

8. High CV Merchants
You acknowledge that you may be converted from the OptBlue Program to a direct Payment Card acceptance 
relationship with American Express if and when you becomes a High CV Merchant.  You acknowledge that upon any 
such conversion, processing of any American Express Payment Card will be governed by American Express’s then 
current card acceptance agreement (and not this Agreement) and American Express will be solely responsible for 
setting pricing and other fees payable by you for acceptance of any American Express Payment Card. For purposes of 
this Agreement, a High CV Merchant is defined as a Merchant with greater than $1,000,000 in Charge Volume in a 
rolling 12 month period. 

9. No Assignment of Payments
You will not assign to any third party any payments due you under this Agreement. All indebtedness arising from charges 
will be for bona fide sales of goods or services (or both) at your establishments and free of liens, claims and 
encumbrances other than ordinary sales taxes.  The prohibition on assigning payments due you, however, does not 
apply to the sale of Transaction receivables to us, our Affiliates or a partner of our or our Affiliates that provides cash 
advance funding. 

10. Refund Policies
You acknowledge that your refund policies for purchases by American Express Payments Cards must be at least as 
favorable as its refund policy for purchases made on Payment Cards of other Payment Brands.  You agree to disclose 
to holders of American Express Payment Cards the refund policy at the time of purchase and in accordance with 
Applicable Law. 
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11. Collection for Cardholders 
You may not collect or attempt to collect from any holder of American Express Payment Cards for any purchase or 
payment on an American Express Payment Card unless: (A) the charge has been charged back to you; (B) you have 
accepted/paid the charge (i.e., no Chargeback reversal has been processed); and (C) you have a right to collect or 
attempt to collect funds to recover unpaid amounts lawfully owed to you by such holder American Express Payment 
Cards. 

12. NOTICE REQUIRED BY AMERICAN EXPRESS 
American Express requires that we inform you that (i) American Express charges us a wholesale discount rate and not 
interchange and (ii) American Express operates a non-interchange based network. 

13. Waiver of Right to Contest Jurisdiction; Waiver of Jury Trial; Arbitration 
 
PLEASE READ THIS PROVISION CAREFULLY.  IT PROVIDES THAT ANY CLAIM MAY BE RESOLVED BY 
BINDING ARBITRATION.  
WITH BINDING ARBITRATION YOU ACKNOWLEDGE AND AGREES THAT: 

(a) YOU ARE GIVING UP YOUR RIGHT TO HAVE A TRIAL BY JURY TO RESOLVE ANY CLAIM ALLEGED 
AGAINST US OR RELATED THIRD PARTIES;  

(b) YOU ARE GIVING UP YOUR RIGHT TO HAVE A COURT RESOLVE ANY CLAIM ALLEGED AGAINST US 
OR RELATED THIRD PARTIES;  AND 

(c) YOU ARE GIVING UP YOUR RIGHT TO SERVE AS A REPRESENTATIVE, AS A PRIVATE ATTORNEY 
GENERAL, OR IN ANY OTHER REPRESENTATIVE CAPACITY, AND TO PARTICIPATE AS A MEMBER 
OF A CLASS OF CLAIMANTS, IN ANY LAWSUIT OR ARBITRATION FILED AGAINST US AND RELATED 
THIRD PARTIES.   

IN THE ABSENCE OF THIS ARBITRATION AGREEMENT, YOU MAY OTHERWISE HAVE HAD A RIGHT OR 
OPPORTUNITY TO LITIGATE CLAIMS THROUGH A COURT BEFORE A JUDGE OR A JURY AND TO 
PARTICIPATE OR BE REPRESENTED IN LITIGATION FILED IN COURT BY OTHERS (INCLUDING CLASS 
ACTIONS). BUT, EXCEPT AS OTHERWISE PROVIDED ABOVE, THOSE RIGHTS, INCLUDING ANY RIGHT TO 
A JURY TRIAL, ARE WAIVED AND ALL CLAIMS MUST NOW BE RESOLVED THROUGH ARBITRATION. 

 

(a) Any claim, dispute, or controversy relating to acceptance of the American Express Payment Card or otherwise 
involving or relating to American Express ("Claim") by either you or us against the other, or against the officers, 
directors, employees, agents, parents, subsidiaries, affiliates, beneficiaries, agents, successors, or assigns of 
the other, arising from or relating in any way to this Agreement or to the relationship formed between the parties 
as a result of this Agreement, including Claims regarding the applicability of this arbitration clause or the validity 
of the entire Agreement, shall be resolved exclusively and finally by binding arbitration administered by the 
American Arbitration Association (“AAA”).   

(b) All Claims are subject to arbitration, no matter what theory they are based on.  This includes Claims based on 
contract, tort (including intentional tort), fraud, agency, your or our negligence, statutory or regulatory 
provisions, or any other source of law.   

(c) Claims and remedies sought as part of a class action, private attorney general, or other representative action 
are subject to arbitration on an individual (non-class, non-representative) basis only, and the arbitrator may 
award relief only on an individual (non-class, non-representative) basis.  You and us will agree on another 
arbitration forum if the AAA ceases operations.   

(d) The arbitration will be conducted before a single arbitrator and will be limited solely to the Claim between you 
and us.  The arbitration, or any portion of it, will not be consolidated with any other arbitration and will not be 
conducted on a class-wide or class action basis. The prohibition against class action contained in this Section 
shall be non-severable from the remainder of this Section.   

(e) If either party prevails in the arbitration of any Claim against the other, the non-prevailing party will reimburse 
the prevailing party for any fees it paid to the AAA in connection with the arbitration, as well as for any 
reasonable attorneys' fees incurred by the prevailing party in connection with such arbitration.   

(f) Any decision rendered in such arbitration proceedings will be final and binding on the parties, and judgment 
may be entered in a court of competent jurisdiction.   
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(g) Rules and forms of the AAA may be obtained and Claims may be filed at any AAA office, www.adr.org, or 335
Madison Avenue, New York, NY 10017, telephone 1-800-778-7879.  Any arbitration hearing at which Merchant
appears will take place at a location within New York County, New York, New York.  This arbitration agreement
is made pursuant to a transaction involving interstate commerce, and shall be governed by the Federal
Arbitration Act, 9 U.S.C. §§ 1-16.  This arbitration agreement applies to all Claims now in existence or that may
arise in the future.

(h) Nothing in this Agreement shall be construed to prevent any party's use of (or advancement of any Claims,
defenses, or offsets in) bankruptcy or repossession, replevin, judicial foreclosure, or any other prejudgment or
provisional remedy relating to any collateral, security, or other property interests for contractual debts now or
hereafter owned by either party to the other.

14. Conveyed Transactions
If you accepted American Express Payment Cards through the American Express OptBlue Program and no longer can 
do so because you became a High CV Merchant, in order to accept American Express Payment Cards through Conveyed 
Transactions, you must enter into a direct relationship with American Express by executing American Express’s then 
current card acceptance agreement. 
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FRANCHISEE SERVICING AGREEMENT 
 
 
THIS FRANCHISEE SERVICING AGREEMENT (“Agreement”) is made as of the Effective Date 
below, by and between SNAP-ON CREDIT LLC ("Snap-on Credit") and the undersigned 
Franchisee ("Franchisee"). 
 
Snap-on Credit has established various programs that allow Snap-on franchisees to offer their 
qualified customers financing for purchases of Products.  These Programs are described more fully 
in the Program Terms, as it is updated from time to time. 
 
Signing this Agreement is entirely voluntary; however, Snap-on Credit will not purchase Extended 
Credit Contracts or other receivables from Franchisee unless Franchisee signs this Agreement. 
 
This Agreement sets forth the rights and obligations of Snap-on Credit and Franchisee with regard 
to Franchisee Paper and Serviced Franchisee Paper. 
 
THE PARTIES AGREE THAT: 
In consideration of the agreements set forth below, including without limitation, Snap-on Credit’s 
purchase of Franchise Paper offered by Franchisee, and other good and valuable consideration, 
the receipt and sufficiency of which are acknowledged, the parties, intending to be legally bound, 
agree as follows: 
 
1. Definitions. 

(a) "Affiliate" means any corporation or other entity that controls, is controlled by or is under 
common control with Snap-on Credit, including without limitation, Snap-on. 

(b) "Applicable Laws" means all federal, state and local statutes and regulations applicable 
to this Agreement and the transactions contemplated by this Agreement, including by way of 
examples and not as a limitation, and without necessarily recognizing their applicability: usury laws, 
retail installment or credit sales laws, payment collection laws, anti-money laundering laws, data 
privacy and security laws, the Uniform Commercial Code and the federal laws (or comparable state 
laws) applicable to credit transactions, such as (by way of example and not a limitation), Section 5 
of the Federal Trade Commission Act, the Fair Credit Reporting Act, Equal Credit Opportunity Act, 
the USA Patriot Act and Bank Secrecy Act. . 

(c) “Collateral” means the following property of Franchisee, whether now owned or 
hereafter acquired, and whether tangible or intangible:  inventory, tools, equipment, vans, accounts, 
cash in any currency, contract rights, general intangibles, chattel paper, revolving accounts, 
Extended Credit Contracts, credit sales contracts, Open Accounts, leases, insurance policies, 
documents, deposits, all other accounts, Franchisee's EC Reserve, customer lists, books, records, 
catalogues, sales aids, computers, computer programs and data, and any replacements, 
substitutions, additions, accessions or proceeds thereof. 

(d)  “Extended Credit Contract” means a conditional sales contract or similar installment 
contract, in a form acceptable to Snap-on Credit, representing Product sales financed by 
Franchisee. 

(e) "Customer" means the purchaser of Products under any Franchisee Paper or Serviced 
Franchisee Paper. 

(f) "EC Reserve" means the reserve maintained by Snap-on to which certain funds are 
credited and debited, all for the benefit of Snap-on Credit, and as provided in this Agreement and 
the Program Terms. 

(g) "Franchise Agreement" means the agreement(s) between Franchisee and Snap-on, 
authorizing Franchisee to act as a Snap-on franchisee. 
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(h) "Franchisee Paper" means any paper or electronic document and/or other electronic 
data evidencing a Customer’s obligation to pay Franchisee that is sold and assigned to Snap-on 
Credit. 

(i) “List of Calls” has the meaning assigned to it in the Franchise Agreement. 
(j) "Net Cash Price" means an amount equal to the total price, including tax and other 

charges of the Products sold to a Customer under an Extended Credit Contract, minus the down 
payment, trade-in allowance or other cost reductions. Net Cash Price only includes new sales set 
forth on the Credit Sale Contact. 

(k) "Outstanding Balance" means the total of the remaining payments and other amounts 
due under any Extended Credit Contract, whether those payments are past due, due, or due in the 
future together with any other amounts owed at that time (which may include, without limitation, 
unpaid interest, collection costs, repossession, recovery, remarketing and/or legal fees), except 
that upon prepayment or after a default of an Extended Credit Contract, the Outstanding Balance 
will not include unearned finance charges. 

(l) "Products" means the tools and equipment sold by Franchisee in compliance with the 
Franchise Agreement and the Program Terms, and otherwise acceptable for inclusion by Snap-on 
Credit. 

(m) “Program(s)” means various programs developed by Snap-on Credit that allows Snap-
on franchisees the ability to offer their qualified customers financing for purchases of Products.   
The Program(s) is/are described more fully in the Program Terms. 

(n) "Program Terms" means the Snap-on Credit “Program Manual”, or any procedures or 
other rules promulgated by Snap-on Credit or an Affiliate, concerning any of the Programs, as 
amended from time to time. 

(o) "Qualified Transaction" means a sale of Products pursuant to an Extended Credit 
Contract to which each of the following criteria apply: 

(i) The Customer's obligations are valid and enforceable; 
(ii) The transaction is evidenced by all documents and/or electronic data required by 

Snap-on Credit, in which the signatures, names, addresses, amounts and other statements and 
facts (such as, the unpaid balance, down payment and trade-in) are in all respects genuine, legible, 
accurate and complete; and an accurate and complete copy of all Customer documents was given 
to the Customer at the time of the sale; 

(iii) The transaction and accompanying documents comply with the terms and 
conditions of this Agreement and the Program Terms; and the sale of Products is a bona fide 
transaction in the ordinary course of business and for a business or commercial purpose and use 
(and not constituting inventory of Customer); provided, however, that Snap-on Credit will determine 
to its own satisfaction that any forms provided to Franchisee by Snap-on Credit comply with 
Applicable Laws; 

(iv) The Products have been delivered to the Customer as set forth in the documents 
evidencing the transaction, are to be used by the Customer, have been delivered in satisfactory 
condition, have been accepted by the Customer and have not been returned; and 

(v) There has been no act or omission by Franchisee involving negligence, fraud or 
dishonesty including without limitation, any failure by Franchisee to advise Snap-on Credit of a 
material fact or circumstance regarding a Customer’s creditworthiness or identity, commercial 
status, or other circumstances which could impair the enforceability or collection of the Franchisee 
Paper, that was known by Franchisee when Snap-on Credit purchased the Franchisee Paper. 

(p)  “Recourse Percentage” means, with respect to any Franchisee Paper, the percentage 
of net loss liability established at the time of origination that the franchisee agrees to accept in the 
event such Franchisee Paper is recognized as a loss by Snap-on Credit.  Generally, this is 25%, 
but this percentage can vary up to 100% for special programs. 

(q) "Reserve Requirement" means an amount up to 15% of the Net Cash Price of the 
Franchisee Paper as designated by Snap-on Credit from time to time with 30 days written notice. 
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(r) "Retail Value" means the fair resale value of a Product, determined by Franchisee and 
Snap-on Credit, with reference to the list price of the same or equivalent Product, but also taking 
into account the condition of the particular item at the time of repossession. 

(s) "Sale Proceeds" means the price of repossessed or surrendered Products resold by 
Snap-on Credit, minus Snap-on Credit's costs of repossession, foreclosure and/or resale. 

(t) “Serviced Franchisee Paper” means Extended Credit Contracts, or other receivables 
owned by Snap-on Credit that Franchisee did not initiate but which relate to customers on 
Franchisee's List of Calls. 

(u) "Snap-on" means Snap-on Tools Company LLC, its successors and assigns. 
(v) "Weekly Invoice" means the invoice given by Snap-on to Franchisee on a weekly basis 

detailing amounts Franchisee owes, the Reserve Account and otherwise. 
 
2. Assignment of Franchisee Paper.  Franchisee may, in Franchisee’s sole discretion, offer to 
sell and assign Extended Credit Contracts to Snap-on Credit.  Snap-on Credit, in its sole discretion, 
may purchase and accept assignment of Extended Credit Contracts offered by Franchisee.  Upon 
Snap-on Credit’s acceptance of the sale and assignment of Extended Credit Contracts, Snap-on 
Credit shall have sole title to the Franchisee Paper, the sole right to receive payments pursuant to 
such Franchisee Paper, and holds all rights and remedies available thereunder (including, but not 
limited to, payments, collateral rights, transactional fees, etc.), and Franchisee has no right, title or 
interest to or in the same, unless and until the transaction is assigned back to Franchisee in 
accordance with this Agreement and the Program Terms.  Franchisee is deemed to have sold and 
assigned, and Snap-on Credit is deemed to have accepted and purchased, any Franchisee Paper 
with respect to which Snap-on Credit causes Franchisee to receive the Net Cash Price (less any 
applicable Reserve Requirement) pursuant to Section 3 (b). 
 
3. Terms Applicable to Purchases of Franchisee Paper. 

(a) Snap-on Credit's purchase or other funding of any Extended Credit Contracts is subject 
to such terms, conditions and procedures as may be contained in this Agreement and the Program 
Terms.  Snap-on Credit is not required to purchase or otherwise accept assignment of any 
Extended Credit Contract regardless of any approval until all documentation required by Snap-on 
Credit is received.  Approvals provided before the time of purchase may be rescinded by Snap-on 
Credit at any time without notice.  Required documentation will be on forms supplied by Snap-on 
Credit and may include among other things, a Customer application, the original Extended Credit 
Contract, other documents evidencing the transactions and Products sold, and, if requested, a 
written assignment of the Extended Credit Contract to Snap-on Credit (or a designated Affiliate). 

(b) If Snap-on Credit purchases and accepts assignment of any Extended Credit Contracts, 
then upon receipt of all required documents, Snap-on Credit will pay Franchisee the Net Cash Price 
(less any Reserve Requirement) for such contracts either by (a) causing Snap-on to credit the 
amount to Franchisee's Weekly Invoice or (b) by mutual agreement, remitting such amount directly 
to Franchisee via electronic payment or check. 

(c) Franchisee authorizes Snap-on Credit to file a Uniform Commercial Code financing 
statement and will cooperate with any other reasonable requests of Snap-on Credit in order to help 
Snap-on Credit secure and perfect its interest in the Franchisee Paper and other Collateral as set 
forth in this Agreement. 
 
4. Program Terms.  Franchisee will observe all applicable requirements contained in this 
Agreement and in the Program Terms, all of which are intended to preserve the integrity of 
Franchisee Paper and Serviced Franchisee Paper transactions.  The Program Terms may be 
amended by Snap-on Credit from time to time, and Franchisee will observe each amended 
requirement from the effective date of each such amendment.  All amendments will be provided to 
Franchisee by delivering a copy to Franchisee by electronic delivery either directly or by notice of 
posting to a common secure internet location, by first class U.S. mail at the then current address 
of Franchisee as reflected in the records of Snap-on Credit, or as otherwise set forth in the Program 
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Terms.  Unless otherwise provided in this Agreement, any amendment to the Program Terms will 
be effective on the date indicated thereon, which will not be less than two (2) business days after 
the date of electronic delivery or mailing, or, if no effective date is indicated, on the fourth (4th) 
business day after the date of electronic delivery or mailing. 
 
5. Computer; Electronic Commerce and Communication.  Snap-on Credit conducts the 
majority of its activities via electronic means and over the internet.  In order to interface with Snap-
on Credit electronically, Franchisee, at Franchisee's expense and effort, will: (i) subscribe to and 
utilize a reliable and secure internet service provider or other electronic communication service; (ii) 
obtain and use secure electronic point of sale equipment, electronic signature pad, computer 
equipment, and other communication services compatible with the Snap-on Credit software 
programs; and (iii) use the forgoing to communicate, exchange, transmit or receive information and 
data for invoicing, Franchisee Paper and/or Serviced Franchisee Paper details and other Customer 
and Franchisee (and Snap-on Credit related) credit operations information and transactional data.  
Snap-on Credit is not liable for any damage or loss to Franchisee including, but not limited to: lost 
profits; delayed orders; delayed, inaccurate, or lost credit decisions; contract acceptance; product 
sales; payment posting; Franchisee’s Weekly Invoice posting; or any other transaction transmitted 
via any means or the like which are the result of any outage or delay related to electronic 
transmission of information, whether by the internet or otherwise, or as the result of Franchisee’s 
failure to access the information.  Franchisee will verify, in a timely manner, the accuracy of any 
electronic transmission of information.  Snap-on Credit may make use of any information furnished 
to Snap-on Credit to conduct its business, which may include, without limitation, market research 
and/or analysis. 
 
6. Compliance with Laws; Indemnification. 

(a) Franchisee is responsible for complying with all Applicable Laws governing 
Franchisee’s conduct and activities with respect to Franchisee Paper and Serviced Franchisee 
Paper, the transactions thereunder and under this Agreement, and shall ensure that no person or 
persons who own a majority of the ownership interests in, or who control, the Franchisee shall be 
listed on the Specially Designated Nationals and Blocked Person List or other similar list maintained 
by the U.S. Department of Treasury, Office of Foreign Assets Control. Franchisee is also 
responsible for ensuring compliance with Applicable Laws by Franchisee’s employees and 
independent contractors acting on behalf of Franchisee.  A violation of the Applicable Laws or this 
Agreement by Franchisee’s employees or independent contractor is considered a breach of this 
Agreement by the Franchisee. 

(b) In addition to every other right and remedy of Snap-on Credit in this Agreement or by 
law, Franchisee agrees to indemnify, defend and hold Snap-on Credit and its Affiliates harmless 
from and against any liability, claim, loss or expense (including, without limitation, all legal fees and 
costs) Snap-on Credit or any Affiliate incurs relating to or arising out of: 

(i) Any violation or breach by Franchisee of any representation, warranty or provision 
of this Agreement or the Program Terms; 

(ii) Any actual, or if brought by a third party any actual or alleged, violation or breach 
of any duty or obligation of Franchisee under Applicable Laws; 

(iii) Any Franchisee Paper that is not a Qualified Transaction;  
(iv) The return of Products, price adjustments, and differences in copies of Franchisee 

Paper given to Customers that differ from the documents originally assigned to and accepted by 
Snap-on Credit evidencing the transaction; 

(v) Any misrepresentation by Franchisee with respect to any Franchisee Paper or 
associated documentation; 

(vi) The unauthorized use or abuse of any document or any portion of any document 
which is provided to Franchisee by Snap-on Credit or Snap-on for use with the Program;  

(vii) The use of any financing program to extend credit to Customers that is not 
approved by Snap-on Credit or Snap-on; 
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(viii) Failure to maintain any status, license or tax obligation that affects Snap-on 
Credit’s ability to recover amounts due under any Franchisee Paper or Serviced Franchisee Paper 
and/or 

(ix) Any of the foregoing events with respect to any action of any employee or agent 
of Franchisee. 

(c) In the event of any breach of this Agreement by Franchisee where such breach 
negatively effects Snap-on Credit’s rights or ability to enforce any Franchisee Paper, Serviced 
Franchisee Paper or similar contract held by Snap-on Credit, and without limiting any other rights 
Snap-on Credit may have under this Agreement or by law, Franchisee will pay Snap-on Credit the 
Outstanding Balance for such transaction.  Snap-on Credit may collect the Outstanding Balance 
by directing Snap-on to charge Franchisee’s Weekly Invoice or requiring Franchisee to pay Snap-
on Credit directly.  Payment to Snap-on Credit under this section does not necessarily result in an 
assignment of the underlying transaction to Franchisee.  Snap-on Credit will make a reassignment 
decision in its discretion notify Franchisee of its decision. 

(d) The indemnification obligations in this Section 6 survive termination of this Agreement. 
 
7. Returns or Adjustments.  Unless approved by Snap-on Credit, Franchisee will not accept a 
return of any Product sold pursuant to any Franchisee Paper or Serviced Franchisee Paper.  
Franchisee will not alter the terms of any Franchisee Paper or Serviced Franchisee Paper without 
the express written consent of Snap-on Credit.  Within one week of any return, repossession or 
other adjustment to Products under an Extended Credit contract, Franchisee will notify Snap-on 
Credit of any returns, substitutions or adjustments for any Products sold pursuant to any Franchisee 
Paper or Serviced Franchisee Paper. 
 
8. Franchisee Collections. 

(a) Except as otherwise agreed in writing by Snap-on Credit, in consideration of this 
Agreement, Franchisee will collect payments from Customers on Franchisee Paper and Serviced 
Franchisee Paper (if requested by the Customer or Snap-on Credit) in accordance with the periodic 
payment terms of the applicable Franchisee Paper or Serviced Franchisee Paper and remit those 
collections to Snap-on Credit as soon as possible and in any event no later than seven (7) days 
after receipt.  When obtaining payments from Customers, Franchisee is acting as Customer's agent 
and will hold funds in trust for the benefit of Customer and timely remit them to Snap-on Credit.  
Franchisee is not Snap-on Credit's agent for any purposes with respect to such collections.  Nothing 
in this Agreement precludes Customers from making payment directly to Snap-on Credit, and 
Snap-on Credit may at any time require the Customer to make payments directly to Snap-on Credit 
for obligations owed to Snap-on Credit.  Unless otherwise directed by Snap-on Credit, Franchisee 
will remit the collections belonging to Snap-on Credit via Snap-on Credit’s preferred electronic 
interface.  All payments to Snap-on Credit not made by electronic interface will be in United States 
dollars, by check or money order, or if required by Snap-on Credit, by certified funds, payable to 
Snap-on Credit, or as otherwise provided in the Program Terms.  Third party checks will not be 
accepted.  To the extent permitted by applicable law, Franchisee may be assessed an NSF Check 
Charge of $25.00 (or the maximum permitted by applicable law if less), for any payment made by 
Franchisee to Snap-on Credit that is returned for non-sufficient funds. 

(b) Franchisee acknowledges that Customers may move among various Snap-on 
franchisees’ Lists of Calls.  As it relates to recourse obligations under Section 11, Franchisee 
agrees that, subject to any special instructions by Customer, credit for collections received by Snap-
on Credit with respect to any Customer, or credits to such Customer's obligations under a particular 
Franchisee Paper or Serviced Franchisee Paper account, (unless otherwise specified by the 
Customer) will be allocated pro rata by Snap-on Credit based on the total Outstanding Balance and 
credited to each Snap-on franchisee who originated the Franchisee Paper or Serviced Franchisee 
Paper.  Snap-on Credit reserves the right to round allocations to the nearest dollar. 
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(c) Franchisee agrees to advise Snap-on Credit, on a weekly basis, of any missed 
collections, deficiencies or late payments by any Customer related to Franchisee Paper and 
Serviced Franchisee Paper. 

(d) Franchisee will maintain delinquency standards for all Franchisee Paper and Serviced 
Franchisee Paper in accordance with the Program Terms. Failure to maintain and sustain minimum 
requirements or failure to remit collections from Customers on a timely basis, may result in Snap-
on Credit restricting Franchisee’s access to certain programs and promotions or termination of this 
Agreement. 
 
9. Franchisee's Responsibilities.  In addition to the obligations of Franchisee stated in this 
Agreement, Franchisee will: 

(a) Pay when due all applicable taxes (including but not limited to sales tax) arising out of 
any sale under Franchisee Paper; 

(b) Preserve all records of Franchisee Paper and Serviced Franchisee Paper transactions, 
if not delivered to Snap-on Credit, for the longer of: (i) the term of the applicable agreement plus 
seven years, or (ii) seven years from the date of the last transaction (or such other period as may 
be specified in the Program Terms) and permit Snap-on Credit to examine and verify same at any 
reasonable time; 

(c) Permit Snap-on Credit, in Franchisee's name, to endorse all notes, checks and other 
remittances from Customers with respect to Franchisee Paper or Serviced Franchisee Paper; 

(d) Execute and file such statements and notices as Snap-on Credit may request to 
preserve or perfect its interests hereunder and under Franchisee Paper; and 

(e) Promptly notify Snap-on Credit of any Customer complaint concerning Products, 
Franchisee's or Snap-on Credit’s performance under this Agreement, Customer’s statements 
concerning the removal of or imminent sale of any collateral under any Franchisee Paper or 
Serviced Franchisee Paper, or other concerns about the Snap-on Credit programs recognized or 
identified as a complaint.. 
 
10. Representations and Warranties, Materiality. 

(a) Originations: As to any Franchisee Paper, and the transaction evidenced thereby, 
Franchisee represents and warrants to Snap-on Credit at all applicable times that: 

1. With respect to all credit applications submitted by Franchisee, Franchisee has 
obtained valid signed authorization and permissible purpose for Snap-on Credit to make an inquiry 
on such Customer’s credit bureau reports, and has made all communications required by 
Applicable Law regarding any credit decisions to such Customers. 

2. The transaction arose from the sale of the Products described on the face of the 
Franchisee Paper. 

3. Franchisee has performed or will perform all of its obligations to Customer in 
connection with the Franchisee Paper. 

4. The transaction did not involve a sale, lease, advance of cash or other form of 
loan, other than the credit sale of the Products on the Franchisee Paper. 

5. Franchisee conveyed clear title to the Products at the time of the sale to the 
Customer, free of any liens or claims, except liens in favor of Snap-on Credit or an Affiliate. 

6. At the time of assignment to or acceptance by Snap-on Credit, Franchisee had 
valid title to the Franchisee Paper, free of any liens or claims. 

7. The Franchisee Paper constitutes in all respects and at all times a Qualified 
Transaction. 

8. The products sold to Customer are Products, as defined by this Agreement. 
9. Customer has not made any payments for the Products except as stated on the 

face of the Franchisee Paper or otherwise remitted to Snap-on Credit. 
10. Franchisee has provided a copy of the signed Franchisee Paper to the Customer. 
11. Customer has acquired the Products for Customer’s primary use in their business 

or trade and not for personal, family or household use, nor for use by another party. 
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(b) Servicing: As to any Franchisee Paper or Serviced Franchisee Paper: 

1. Franchisee has remitted and shall remit to Snap-on Credit, on a timely basis, all 
payments made by Customers for applicable Franchisee Paper and has not made payments on 
behalf of any Customers that have not authorized such payment. 

2. Franchisee has not accepted any and will not accept Products in trade or for credit, 
nor accepted a voluntary surrender, nor made a repossession from any Customer, except as 
allowed in this Agreement and the Snap-on Credit Program Manual. 

3. Franchisee has not misrepresented the status of Franchisee’s delinquencies or 
collections nor misleads Snap-on Credit when qualifying for any promotional opportunity being 
offered by Snap-on Credit. 

4. Franchisee has provided a copy to customer of all receipts for each payment 
made. 

5. Franchisee will ensure that all individuals that work with the Snap-on Credit 
programs on behalf of Franchisee or have access to data related to such program have received 
appropriate training to enable franchisee to comply with all Applicable Laws and this Agreement. 

6. Franchisee shall maintain all its other representations, warranties and obligations 
in this Agreement. 
 

(c) Each of the representations and warranties in subsection (a) and (b) hereof is material 
to Snap-on Credit's agreements hereunder.  If any of them is breached or is erroneous, Franchisee 
unconditionally promises to pay Snap-on Credit, on demand, the full amount of the Outstanding 
Balance of that Franchisee Paper at issue and to otherwise indemnify Snap-on Credit and Affiliates 
pursuant to Section 6(b) above.  Franchisee authorizes Snap-on Credit to cause Snap-on to charge 
all such amounts on Franchisee's Weekly Invoice.  Franchisee's representations and warranties in 
this Agreement survive the delivery or acceptance of the Franchisee Paper by Snap-on Credit, and 
at no time will Snap-on Credit or any Affiliate be deemed to have waived its right to strict compliance 
with Franchisee's obligations in this Agreement and the Program Terms, even after its purchase of 
such Franchisee Paper in accordance with Section 3(b).  Additionally, if Franchisee breaches any 
Program Terms, Snap-on may limit, suspend, or end Franchisee’s use of promotional programs 
related to Franchisee Paper. 
 
11. Default, Repossession, and Recourse Obligations. 

(a) Repossession Assistance.  Upon request, Franchisee will assist Snap-on Credit in 
repossessing or recovering Products after the Customer defaults under Franchisee Paper or 
Serviced Franchisee paper, if the Customer is in or near Franchisee’s List of Calls.  Franchisee will 
conduct and record an inventory of any such repossession.  The repossession will be without 
additional charge to Snap-on Credit and in accordance with the procedures for repossession in the 
Program Terms and any Applicable Laws.  Franchisee will hold any repossessed or recovered 
Product for the benefit of Snap-on Credit and will not sell or otherwise dispose of it until directed by 
Snap-on Credit in writing.  Franchisee will provide Snap-on Credit an estimation of the Retail Value 
of any repossessed or surrendered Product on a timely basis in accordance with the Program 
Terms.  At the request of Snap-on Credit, Franchisee will provide photographs and a written 
description of any repossessed Products. 

(b) Sale of Repossessed Products by Snap-on Credit.  Franchisee agrees to offer to 
repurchase from Snap-on Credit all repossessed Products relating to any Franchisee Paper or 
Serviced Franchisee Paper, subject to the terms of this section. 

1) Surrendered Products.  Snap-on Credit may, in its reasonable discretion and in 
accordance with Applicable Laws, agree to permit a Customer to surrender one or more Products 
to Snap-on Credit in full, or partial, satisfaction of that Customer's obligations under any Franchisee 
Paper or Serviced Franchisee Paper.  At the request of Snap-on Credit, Franchisee will offer to 
purchase such Products for a price equal to the greater of: (A) the Customer's Outstanding Balance, 
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but not to exceed the Retail Value of such Products; or (B) 75% of the Retail Value of such 
Products. 

2) UCC Foreclosure Sales.  Snap-on Credit may conduct a public or private 
foreclosure sale with respect to its security interest in repossessed Products owned by a Customer 
who has defaulted on obligations to Snap-on Credit under any Franchisee Paper or Serviced 
Franchisee Paper. 

(i) Public foreclosure sales.  If Snap-on Credit conducts a public sale of the 
repossessed Products under the Uniform Commercial Code of any state, Franchisee will be 
deemed to have submitted an irrevocable bid at the public sale equal to the greater of: (A) the 
Customer's Outstanding Balance, but not to exceed the Retail Value of such Products; or (B) 75% 
of the Retail Value of such Products. 

(ii) Private foreclosure sales.  If Snap-on Credit elects to sell the repossessed 
Products in a private sale under the Uniform Commercial Code of any state, Franchisee will submit 
to Snap-on Credit a written offer to purchase such Products for an amount equal to the greater of: 
(A) the Customer's Outstanding Balance, but not to exceed the Retail Value of such Products; or 
(B) 75% of the Retail Value of such Products.  Any such offer to purchase will be submitted within 
the time period and in the manner provided in the Program Terms. Snap-on Credit may reject any 
such offer to purchase in its sole and absolute discretion.  To the extent that any purchase by 
Franchisee under this section would be deemed a transfer of collateral under 9-618 of the Revised 
Uniform Commercial Code, Franchisee acknowledges that after such sale, Franchisee will have all 
of the rights and obligations of a secured party with respect to the Customer and the repossessed 
Products, including the duty of giving to the Customer notices and an accounting as to any excess 
proceeds realized by Franchisee on subsequent resale of the Products. 

3) No Warranties.  All purchases of Products by Franchisee pursuant to this section 
will be on an "AS IS" and "WHERE IS" basis. 

(c) Authorization for Charges.  Franchisee authorizes Snap-on Credit to cause Snap-on to 
credit or charge Franchisee's Weekly Invoice or the Reserve Account for all amounts payable under 
this Section 11. 
 
12. Further Recourse and Loss-Sharing Obligation of Franchisee, Recovery Proceeds. 

(a) If Customer defaults under Franchisee Paper, Franchisee will pay, if demanded by 
Snap-on Credit, 25% (or up to 100% for special Programs depending on the Recourse Percentage 
for that Franchisee Paper) of the Outstanding Balance of Franchisee Paper and:  (1) Snap-on 
Credit, if Snap-on Credit determines, in its sole discretion, that repossession or recovery of 
Products or other collateral securing a Customer's obligations is impractical or uneconomical; or 
(2) the Sale Proceeds in connection with resale of repossessed Products are less than the 
Outstanding Balance. 

Franchisee authorizes Snap-on Credit to cause Snap-on to charge Franchisee’s Weekly 
Invoice or the Reserve Account for any amount due under this Section 12, or, on demand, will pay 
Snap-on Credit directly. 

(b) In the event Snap-on Credit collects any portion of the defaulted Franchisee Paper after 
Franchisee makes the required payments under this Section 12, Snap-on Credit will pay or cause 
Snap-on to credit Franchisee's Weekly Invoice 25% (or up to 100% for special Programs depending 
on the Recourse Percentage paid by Franchisee) for Franchisee Paper of the amounts received, 
after deducting all costs of collection, up to the total recourse amount paid to Snap-on Credit by 
Franchisee in relation to the defaulted Franchisee Paper.  Nothing herein will be deemed to impose 
on Snap-on Credit any duty whatsoever to collect amounts outstanding on any Franchisee Paper. 
 
13. Security Requirement - EC Reserve. 

(a) To secure Franchisee's performance of obligations under this Agreement, Franchisee 
will deliver to Snap-on Credit (or Snap-on Credit may retain) the Reserve Requirement for each 
Franchisee Paper purchased by Snap-on Credit.  The Reserve Requirement will be credited to the 
Reserve Account and deducted from the payments or credits issued by Snap-on Credit to 
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Franchisee.  Franchisee authorizes Snap-on Credit to cause Snap-on to charge and show the 
credits of these amounts on Franchisee's Weekly Invoice.  Amounts credited to the Reserve 
Account may be commingled with Snap-on's general funds and there is no obligation to pay interest 
on such amounts.  If Snap-on chooses to pay interest on such amounts, Snap-on Credit will cause 
Snap-on to credit Franchisee with interest on the total amount in the Reserve Account as of the 
month-end closing date at the rate of interest that Snap-on may determine from time to time. 

(b) To secure Franchisee's performance of obligations under this Agreement, Franchisee 
further grants Snap-on Credit a security interest in the Collateral.  This provision survives 
termination of this Agreement.  On execution of this Agreement, and as otherwise reasonably 
required by Snap-on Credit, Franchisee will sign any documents reasonably requested by Snap-
on Credit for the purpose of evidencing or perfecting its security interest and will cooperate with 
Snap-on Credit in making appropriate UCC filings to perfect that security interest. Further, to the 
extent permitted by and subject to Applicable Law, Franchisee hereby grants Snap-on Credit or its 
agent or assigns the power of attorney and right to sign on behalf of Franchisee and file or record, 
any and all such financing statements and related documents as may be necessary to perfect or 
maintain the security interest granted by Franchisee under this Agreement.  Franchisee authorizes 
Snap-on Credit the right to describe the Collateral in any financing statement as, among other 
things: “all business assets.”  This statement in any financing statement will not expand or limit the 
property given as security for performance of obligations under this Agreement. 

(c) If Franchisee fails to timely perform any financial obligation contained in this Agreement, 
Snap-on Credit will have the immediate right (and may cause Snap-on) to set-off and deduct the 
amount of that obligation on the Franchisee's Weekly Invoice and/or to deduct the amount from 
any other moneys Snap-on Credit, Snap-on or an Affiliate may hold or owe Franchisee.  If the 
amount in the Reserve Account and/or the Weekly Invoice balance is not sufficient to cover the 
amount of any obligation, then Franchisee will pay to Snap-on Credit on demand any remaining 
amounts owed. 

(d) Provided that Franchisee is not in default under the Franchise Agreement or this 
Agreement, Snap-on may direct that the amount of the Reserve Account that exceeds 15% (or 
such lesser amount as Snap-on Credit may designate from time to time) of the total Outstanding 
Balance of all Franchisee Paper collected or serviced by Franchisee, be returned to Franchisee or 
credited to Franchisee's Weekly Invoice. 

(e) Snap-on Credit may apply the Reserve Account to any indebtedness due or which may 
become due from Franchisee to Snap-on Credit or an Affiliate up to 120 days after termination of 
the Franchisee Agreement or for such longer period as may be reasonably necessary to properly 
compute such indebtedness.  Any application or release of the Reserve Account by Snap-on Credit 
shall not relieve Franchisee of the obligations described in Section 22 of this Agreement.  

(f) Snap-on Credit may create or support a special Program that may require a permanent 
holdback of a certain amount of the Net Cash Price, for the benefit of Snap-on Credit.  The 
permanent holdback amount will be designated by Snap-on Credit in writing at the time the special 
Program is created or otherwise presented. 
 
14. Approvals and Waivers.  No waiver by either party of any provision of this Agreement will 
be deemed a waiver of any other provision of this Agreement or of any subsequent breach by the 
other party of the same.  Any party's consent to, or approval of, any act is not consent to or approval 
of any subsequent act. 
 
15. Dispute Resolution. 
 (a) Mediation.  Except as otherwise provided in Section 15(c), the parties agree to attempt 
to resolve any controversy or dispute arising out of, or relating to this Agreement or Franchisee’s 
relationship with Snap-on Credit, or the termination of this Agreement, including, but not limited to, 
any claim by Franchisee, or any person in privity with or claiming through, on behalf of or in the 
right of Franchisee must be submitted to non-binding mediation prior to any matter being submitted 
to arbitration.  This provision applies only to controversies and disputes that are specific to 
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Franchisee, or any person in privity with or claiming through, on behalf of or in the right of 
Franchisee and not to issues that affect Snap-on franchisees generally. Any such mediation will be 
held within 60 days after a demand for mediation is made by either party by notice to the other 
party.  The mediation will be conducted in the state in which Franchisee resides or a mutually 
agreeable location. The mediator will be selected by mutual agreement between Franchisee and 
Snap-on Credit, and Snap-on Credit will pay the costs of the mediator and location at which the 
mediation takes place. 
 

The parties acknowledge that mediation proceedings are settlement negotiations and that to 
the extent allowed or required by applicable law, all offers, promises, conduct and statements, 
whether oral or written, made in the course of the mediation will be confidential and inadmissible in 
any arbitration, litigation or other legal proceeding involving the parties, provided however, that 
evidence which is otherwise admissible or discoverable will not be rendered inadmissible or non-
discoverable as a result of its use in mediation. 
 
 (b) Arbitration.  Except as otherwise provided in Section 15(c), any controversy or dispute 
arising out of, or relating to this Agreement, Franchisee’s franchise business or Franchisee’s 
relationship with Snap-on Credit, including but not limited to, any claim by Franchisee, or any 
person in privity with or claiming through, on behalf of or in the right of Franchisee, concerning the 
entry into, performance under, nonrenewal of, or termination of, this Agreement; any claim against 
a past or present employee, officer, director, agent or affiliate of Snap-on Credit; any claim of breach 
of this Agreement; and any claims arising under or relating to state or federal laws, including the 
common law (for example, tort or contract claims), or any statutes, rules, or regulations, will be 
submitted to final and binding arbitration as the sole and exclusive means for final and binding 
resolution of any such controversy or dispute unless prohibited under applicable state law.  Persons 
in privity with or claiming through, on behalf of or in the right of Franchisee include, but are not 
limited to, spouses and other family members, heirs, executors, representatives, shareholders, 
members, successors and assigns.  In no event will persons in privity include other Snap-on 
franchisees who have signed separate franchisee servicing agreements with Snap-on Credit. 

A party’s failure or refusal to resolve the controversy or dispute through mediation under 
Section 15(a) will not affect either party’s obligation to arbitrate the dispute or controversy under 
this Section 15(b). A demand for arbitration must be made within the applicable statute of limitation 
period; otherwise, the right to any remedy will be forever barred, as provided by applicable law and 
determined by the arbitrator. 

Notwithstanding any other provision of this Agreement, arbitration under this Section 15 will 
be governed exclusively by the Federal Arbitration Act as amended (9 U.S.C. §§ 1 et seg.), and 
arbitration will take place according to the Commercial Arbitration Rules of the American Arbitration 
Association (“AAA Rules”) in effect as of the date the demand for arbitration is filed.  The AAA 
Rules may be found on the American Arbitration Association’s web site at www.adr.org or by 
searching for those rules using a service such as www.google.com.  The arbitration will be held at 
the office of the American Arbitration Association nearest the Snap-on Regional Sales Office to 
which Franchisee was assigned most recently prior to the demand for arbitration; provided, 
however, if such office is outside the state in which the Franchisee resides, Franchisee may cause 
the arbitration to be held within Franchisee’s state of residence at a place mutually convenient to 
the parties and the arbitrator. 

The arbitration will proceed before a single arbitrator.  The arbitrator will be chosen in 
accordance with the AAA Rules.  If the amount claimed by the party filing for arbitration both in the 
original demand for arbitration and in any amendment is less than Seventy-five Thousand Dollars 
($75,000.00), Snap-on Credit will pay the fees and expenses of the arbitrator and filing fees and 
costs charged by the American Arbitration Association up to a maximum of Seven Thousand Five 
Hundred Dollars ($7,500.00).  Any amount in excess of Seven Thousand Five Hundred Dollars 
($7,500.00) will be split equally by the parties.  If the amount of the claim filed either in the original 
demand for arbitration or by amendment is for Seventy-five Thousand Dollars ($75,000.00) or 

http://www.adr.org/
http://www.google.com/
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more, the parties agree to split equally the fees and expenses of the arbitrator and the filing fees 
and costs charged by the American Arbitration Association.  If Franchisee demonstrates that it is 
unable to pay its portion of these fees, expenses or costs, then the fees, expenses or costs will be 
reapportioned by the arbitrator in accordance with applicable law. 

Unless otherwise agreed by the parties or ordered by the arbitrator, following a party’s motion 
for additional discovery, pre-hearing discovery in any arbitration is limited to the following:  (1) 
production of all documents that will be introduced at the hearing; (2) production of written or 
recorded statements that a party intends to introduce at the hearing; (3) production of all documents 
relied upon by experts who will testify at the hearing; (4) production by Franchisee of tax returns 
filed by Franchisee (including tax returns for a significant owner of Franchisee) for the last three (3) 
tax years; (5) production by Snap-on of Franchisee’s statements of account balance with Snap-on 
and Snap-on Credit for three (3) years prior to the filing of the arbitration, except the three (3) year 
limit will not apply to statements related at any Franchisee Paper or Serviced Franchisee Paper 
outstanding at the time the arbitration is filed; and (6) not more than two depositions per side. 

Each party further agrees that, unless such a limitation is prohibited by applicable law, as 
determined by the arbitrator, a party will not be liable for punitive or exemplary damages and the 
arbitrator will have no authority to award the same.  The award or decision by the arbitrator will be 
final and binding on the parties and may be enforced by judgment or order of a court of competent 
jurisdiction.  The parties consent to the exercise of personal jurisdiction in the state where the 
arbitration took place.  The parties consent to the exercise of personal jurisdiction over them by 
such courts for the purpose of carrying out this provision; and they waive any objections that they 
would otherwise have to the same. 

The parties agree to arbitrate only controversies and disputes that are specific to Franchisee 
or any person in privity with or claiming through, on behalf of or in the right of Franchisee, and 
therefore Franchisee and Snap-on Credit agree that (i) arbitration under this Section 15 will be 
brought on an individual basis only and may not be brought as a class or consolidated action or by 
way of joinder of separate parties unless all parties otherwise agree in writing, and absent such 
written agreement (ii) there will be no right or authority for any controversy or dispute to be brought, 
heard or arbitrated as a class or consolidated action or by way of joinder of separate parties 
(“Class/Consolidated Action Waiver”).  Notwithstanding any other provision of this Agreement or 
the AAA Rules, disputes regarding the validity, enforceability or breach of the Class/Consolidated 
Action Waiver may be resolved only by a civil court of competent jurisdiction and not by an 
arbitrator.  No finding or stipulation of fact or law in any other arbitration will be given preclusive or 
collateral estoppel effect in any arbitration hereunder.  In no event will the arbitrator have the right, 
power, jurisdiction or contractual authority to award any damages or relief in excess of or in addition 
to those damages suffered specifically by the parties to the arbitration or as otherwise provided by 
applicable law or this Agreement. 

In any case in which (1) the dispute is filed as a class or consolidated action or by way of 
joinder of separate parties and (2) there is a final judicial determination that all or part of the 
Class/Consolidated Action Waiver is invalid or unenforceable, the class, consolidated action or 
joinder of separate parties to that extent must be litigated in a civil court of competent jurisdiction, 
but the portion of the Class/Consolidated Action Waiver that is enforceable will be enforced in 
arbitration. 

In addition, in the event any other provision in this Section 15 is determined to be invalid or 
unenforceable as a matter of law , then it is the intention of the parties to this Agreement that such 
provision be deemed inoperative and stricken from this Agreement, and that the remainder of this 
Section 15, to the extent not legally invalid or unenforceable under applicable law, be enforced as 
written and as if the invalid or unenforceable provision or provisions had not been included in this 
Section 15. 

 
BY SIGNING BELOW, THE PARTIES AGREE THAT THEY ARE REQUIRED TO 

ARBITRATE CERTAIN DISPUTES AND CLAIMS AS SET FORTH IN THIS SECTION 15 AND 
ARE LIMITED IN THE MANNER IN WHICH THEY CAN SEEK RELIEF, INCLUDING THAT THEY 
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EACH SPECIFICALLY WAIVE THEIR RIGHT TO BRING SUCH CLAIMS IN A COURT OF LAW 
AND TO HAVE A TRIAL BY JURY. 
 

(c) Provisional Remedies.  Each party will have the right to seek from an appropriate court 
provisional remedies including, but not limited to, temporary restraining orders, preliminary 
injunctions or replevin orders before, during or after arbitration.  Neither party need await the 
outcome of the arbitration or selection of an arbitrator before seeking provisional remedies.  
Seeking any such remedies will not be deemed to be a waiver of either party's right to compel 
arbitration.  Any such action will be brought by Snap-on Credit or Franchisee in the county (or 
similar political unit) or federal judicial district where Franchisee resides, or where any property that 
may be the subject of the action is located.  The parties consent to the exercise of personal 
jurisdiction over them by courts located there and to the propriety of venue in such courts for the 
purpose of carrying out this provision; they waive any objections that they would otherwise have to 
the same; and they waive the right to have any such action decided by a jury. 
 
16. Waiver of Notice of Nonpayment, Protest; Default and Demands.  Franchisee waives 
notice of default or nonpayment, protest or notice of protest, demand for payment and any other 
demand or notice in connection with any Franchisee Paper, Serviced Franchisee Paper or this 
Agreement.  Franchisee agrees that so long as Snap-on Credit in good faith believes that it is 
appropriate to do so under the circumstances, Snap-on Credit may waive, compromise, settle, or 
vary any terms of any Franchisee Paper purchased by Snap-on Credit, or permit these events to 
occur by operation of law, without limiting or otherwise affecting Franchisee's obligations under this 
Agreement.  Without limiting the generality of the foregoing, Franchisee's recourse obligations set 
forth in Sections 11 and 12 will not be terminated, modified or affected in any way by such actions, 
and Franchisee hereby consents to all such actions.  No termination of this Agreement will affect 
Franchisee's recourse or indemnity obligations with respect to any Franchisee Paper or Serviced 
Franchisee Paper  purchased by Snap-on Credit prior to such termination. 
 
17. Program Manual Receipt, Care, and Return.  Franchisee acknowledges that Franchisee is 
receiving access to the Program Manual which may be provided to Franchisee in paper format, 
electronic format (including posting on a Snap-on sponsored intranet site) or any combination 
thereof. Franchisee agrees to ensure that the Program Manual is kept confidential and Franchisee 
keeps up-to-date with all modifications provided by Snap-on, agrees not to reproduce the Program 
Manual or any part of it, and agrees not to disclose the contents of the Program Manual to anyone 
other than Franchisee’s employees.  Snap-on (and its subsidiaries or affiliates as applicable) will 
make available to Franchisee in a format or formats designated by Snap-on Credit periodic 
updates, additions, and deletions to the Program Manual.  Upon termination of this Agreement, 
Franchisee will return to Snap-on Credit all print copies and delete all electronic copies of Program 
Manuals and other manuals Franchisee has received and/or copied. 
 
18. Successors and Assigns.  All or any portion of this Agreement, or of any Franchisee Paper, 
and all or any portion of the rights under the foregoing, may be assigned or transferred in whole or 
in part by Snap-on Credit or an Affiliate at any time.  In the event that Snap-on Credit does assign 
any Franchisee Paper, the rights and obligations of Franchisee under this Agreement that apply to 
such Franchisee paper shall also be assigned to such assignee (including, but not limited to 
remarketing, the recourse percentage, and offering to purchase repossessed products from such 
Franchisee paper, provided, further, Snap-on Credit will have no obligation to assign the EC 
Reserve even though franchisee’s recourse obligations will be assigned).  Franchisee may not 
assign or delegate any rights or duties hereunder without the express written consent of Snap-on 
Credit. Unless otherwise authorized by Snap-on Credit in writing, Franchisee may not assign this 
Agreement or any rights or duties hereunder.  A change in the controlling interest of Franchisee is 
considered an assignment requiring the prior approval of Snap-on credit.  Franchisee will remain 
responsible for the actions and omissions of any employees of Franchisee.  This Agreement inures 
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to the benefit of and binds the respective heirs, executors, administrators, representatives, and 
permitted successors and assigns of Snap-on Credit and Franchisee. 
 
19. Sales Tax Recoveries on Customer Accounts Written Off as Bad Debt by Snap-on 
Credit.  Snap-on Credit shall have the right, but not the obligation, to attempt to recover state and 
local sales or use tax, or any similar tax, for its portion of the loss on Franchisee Paper purchased 
and held by Snap-on Credit which are recognized as bad debt by Snap-on Credit, in any jurisdiction 
where Snap-on Credit has standing to recover the tax, whether with or without Franchisee’s 
assistance.  Because (a) Franchisee would have been funded the full amount of the taxes on the 
Franchisee Paper at the time it was purchased, and (b) any tax recovery for bad debt is subject to 
being returned to the taxing authority if additional funds are recovered from the customer or their 
collateral and applied against the defaulted Franchisee Paper, the parties agree that any such tax 
recovery will be held by Snap-on Credit to mitigate its loss and to be refunded to relevant taxing 
authorities in the event of applicable recoveries.  The Franchisee and Snap-on Credit further agree: 

a. As of the date of this Agreement and surviving the termination of this 
Agreement:    

i. Franchisee agrees to allow and elects to allow Snap-on Credit to 
request refunds of state and local sales tax on their accounts, held 
as Snap-on Credit, and written off as bad debt by Snap-on Credit, 
which originated from the Franchisee’s retail sales.   

ii. Franchisee waives any rights to refunds, credits or deductions of 
state and local sales tax on EC Contracts held by Snap-on Credit 
for the portion of the loss recognized as bad debt by Snap-on 
Credit,  

iii. Franchisee assigns all rights to state and local sales tax refunds, 
credits or deductions on EC contracts held by Snap-on Credit for 
the portion of the loss written off by Snap-on Credit as bad debt,  

iv. Franchisee agrees not to request refunds for state or local sales tax 
or take credits or deductions on tax returns for the portion of the 
loss on contracts written-off as bad debt by Snap-on Credit, 

v. Franchisee agrees that it is relinquishing all rights to any state or 
local sales tax refunds for retail purchases on EC contracts 
purchased by Snap-on Credit for where Snap-on Credit recognizes 
a loss, and agrees that this is a blanket election for all accounts 
helped by Snap-on Credit without recourse. 

b. Franchisee agrees to provide Snap-on Credit or any relevant taxing 
authority any and all documentation reasonably necessary to support the 
deductions or refund claims, including but not limited to the Franchisee’s 
name (as registered) and sales tax seller’s permit number or similar 
registration number. 

c. Franchisee shall execute any assignments, consents, elections, waivers, or 
other similar documents, required by a taxing authority to support Snap-on 
Credit’s claims, as applicable in the jurisdiction where the recovery is being 
pursued.  

d. Snap-on Credit and Franchisee mutually agree that the taxing authority 
may disclose relevant confidential information to all parties involved to 
support and confirm any credits, deductions or refund claims.   

e. Franchisee also agrees that any relevant information, which may otherwise 
be considered confidential, can be shared with a tax authority for the 
limited purpose of substantiating the refunds claims.  

f. This election, waiver and assignment may not be amended or revoked 
unless revised in writing, signed and retained by both parties.  If required, 
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such revocation will also be provided by Snap-on Credit to the appropriate 
taxing authorities.   

 
 
20. Term and Renewal of this Agreement.  The term of this Agreement is 10 years from the 
Effective Date or for the remaining term of the Franchise Agreement, whichever is less, unless 
terminated sooner according to Sections 21 or 22 of this Agreement.  If Franchisee renews, 
updates, or converts a Franchise Agreement with Snap-on in accordance with their agreement with 
Snap-on, the Franchisee will also execute the then-current form of this Agreement. 
 
21. Termination by Franchisee.  Franchisee may terminate this Agreement without cause by 
providing Snap-on Credit thirty (30) days' advance written notice of Franchisee's intent to terminate. 
 
22. Termination by Snap-on Credit. 

(a) Automatic Termination without Notice. Snap-on Credit at its option, without prejudice to 
any and all other rights and remedies it may have under this Agreement or under applicable law, 
may terminate this Agreement without notice to Franchisee in the following instances: 

(i) If Franchisee is adjudicated as bankrupt or becomes insolvent, or has a  
trustee or receiver appointed by a court of competent jurisdiction for all or any part of Franchisee's 
property; or 

(ii) If a plan of liquidation, reorganization, composition or arrangement of Franchisee's 
affairs is sought to be instituted for or against Franchisee, whether or not the same is subsequently 
approved by a court of competent jurisdiction; or 

(iii) If a proceeding is filed under any bankruptcy laws or other similar laws and such 
proceeding is not dismissed within ninety (90) days after filing; or 

(iv) If Franchisee makes a general assignment for the benefit of creditors; or 
(v) If Franchisee will cease to be an authorized Snap-on franchisee because of the 

termination of, or the transfer or assignment of rights under, the Franchise Agreement between 
Franchisee and Snap-on (or an Affiliate). 

(b) Termination upon Notice.  Franchisee will be deemed in default under this Agreement 
and Snap-on Credit may, at its option, without prejudice to any and all other rights and remedies it 
may have under this Agreement or under applicable law, terminate this Agreement effective upon 
Franchisee's receipt of written notice of termination, in the following instances: 

(i) If Franchisee falsifies any report, Franchisee Paper, credit application, or any 
customer-facing document, or engages in conduct involving fraud or dishonesty in dealing with 
Snap-on Credit or Snap-on; or 

(ii) If any representation or warranty of Franchisee contained in this Agreement or in 
any document or instrument delivered pursuant to this Agreement is untrue or incorrect; or 

(iii) If Franchisee remains in default beyond the applicable cure period under any other 
written agreement with Snap-on Credit or Snap-on (or an Affiliate); or 

(iv) If Franchisee has received two (2) or more notices of default under Section 22 (c) 
below within the previous twelve (12) months or within the previous six months Franchisee submits 
two or more collection remittances that are returned for insufficient funds, Snap-on Credit will be 
entitled to send Franchisee a notice of termination upon the next default of Franchisee without 
providing Franchisee an opportunity to correct the default and/or require that all Franchisee 
remittance hereunder be on certified funds; or 

(v) If Franchisee defaults by failing to maintain the delinquency standards established 
under Section 8(d) of this Agreement and fails to cure such default within 60 days after notice of 
the default. 

(c) Termination upon Expiration of Cure Period.  Except for those items listed in Sections 
22(a) and (b) above, Franchisee will have thirty (30) days (or longer, if such default cure period is 
specifically provided for in the Program Terms) after written notice of default from Snap-on Credit 
within which to remedy any default or breach under this Agreement, or any other written agreement 
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with Snap-on Credit, and provide evidence of that remedy to Snap-on Credit.  If any such  
default is not cured within that time, this Agreement will terminate without further notice to 
Franchisee effective immediately upon expiration of that time, unless Snap-on Credit will notify 
Franchisee otherwise in writing.  Without limiting the foregoing, the following defaults are within this 
Section 22(c): 

(i) Failure by Franchisee to comply with any of the requirements imposed by this 
Agreement, as supplemented by the Program Terms from time to time to which Snap-on Credit 
may contribute Program procedures, or to carry out the terms of this Agreement in good faith; or 

(ii) Failure of Franchisee to submit when required any reports; or 
(iii) Failure to adhere to the electronic commerce requirements of Snap-on Credit 

(including, but not limited to, electronic remittance of collections and utilization of electronic 
Extended Credit Contracts); 

(d) Notwithstanding the provisions of preceding Section 22(c), if Franchisee defaults in the 
payment of any monies owed to Snap-on Credit when such monies become due and payable, 
whether pursuant to this Agreement or otherwise, and Franchisee fails to pay such monies within 
ten (10) days after receiving written notice of default, then, unless Snap-on Credit will notify 
Franchisee otherwise in writing, this Agreement will terminate without prejudice to any and all other 
rights and remedies Snap-on Credit may have under this Agreement or under applicable law. 
 
23. Effect of Termination on Franchisee’s Rights and Obligations.  If Franchisee is in default 
as stated in Section 22 above, (an “Event of Default”) or Termination occurs, then Snap-on Credit 
may, at its option, exercise any one or more of the following rights and remedies: 

(a) Snap-on Credit will not purchase Extended Credit Contracts from Franchisee hereunder 
after termination of this Agreement. 

(b) All obligations, warranties and agreements with respect to any Franchisee Paper 
delivered to Snap-on Credit by Franchisee before such termination will remain in full force and 
effect, including, without limitation, the provisions of Section 12 above, and Franchisee will remain 
liable for the performance of all obligations to Customer and Snap-on Credit incurred while this 
Agreement was in effect notwithstanding such termination, including but not limited to, collection 
repossession and purchase requirements. 

(c) In the event the Franchisee’s franchise business is terminated for any reason, 
Franchisee will immediately pay Snap-on Credit all sums due and owing hereunder. 

(d) Except as may otherwise be required by law, in the event the Franchisee’s franchise 
business is terminated for any reason or if an Event of Default occurs, and Franchisee fails to 
immediately pay Snap-on Credit all sums due and owing hereunder, Snap-on Credit (a) may sell 
all or any of the Collateral at public or private sale or sales upon such terms and conditions as 
Snap-on Credit deems proper (and Snap-on Credit may purchase any or all of the Collateral at any 
such sale), and apply the net proceeds of such sale, after deducting all costs, expenses and 
attorneys' fees incurred at any time in the collection of Franchisee’s obligations under this 
Agreement and in the protection and sale of the Collateral, first to the payment of Franchisee’s 
obligations under this Agreement and then to the payment of any other liabilities of Franchisee to 
Snap-on Credit; any remaining proceeds will be returned to Franchisee; provided that Franchisee 
will remain liable for Franchisee’s obligations or other amounts remaining unpaid after such 
application thereon; and (b) may take such other actions as it may deem appropriate or in its interest 
with respect to the Collateral including, without limitation, (i) transferring the whole or any part of 
the Collateral into its name or the name of a nominee, (ii) collecting any amounts due on the 
Collateral directly from the persons obligated thereon, (iii) exercising any voting or other rights with 
respect to any Collateral consisting of securities, (iv) taking possession and control of the Collateral 
and any proceeds thereof and (v) suing or making any compromise or settlement with respect to 
any of the Collateral. 

(e) Snap-on Credit may exercise from time to time any rights and remedies available to it 
under all applicable laws, including, without limitation, the UCC and the commercial code of any 
other applicable state.  In addition to and not in limitation of all rights of offset that Snap-on Credit 
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may have under applicable law, Snap-on Credit will, upon the occurrence of an Event of Default or 
Termination of this Agreement, have the right to appropriate and apply to the payment of, and to 
set-off against Franchisee’s obligations, any and all balances, credits, accounts or money of 
Franchisee then or thereafter received or held by or under the control of Snap-on Credit.  Except 
as may otherwise be required by law, including with respect to notice of any sale of Collateral, 
Franchisee hereby waives, in connection with this Agreement and Franchisee’s obligations under 
this Agreement, any right under or benefit of any law (whether or not intended for its advantage or 
protection) that would restrict or limit the right or ability of Snap-on Credit to obtain payment of 
Franchisee’s obligations under this Agreement, including any law that would restrict or limit Snap-
on Credit in the exercise of right to appropriate at any time hereafter any indebtedness owing from 
Snap-on Credit to Franchisee and any property of Franchisee in the possession or control of Snap-
on Credit and apply the same toward or set-off the same against the payment of Franchisee’s 
obligations under this Agreement.  All rights of Snap-on Credit under this Agreement are 
cumulative. 
 
24. Amendment or Modification.  This Agreement may only be amended by a writing executed 
by Franchisee and Snap-on Credit; provided, however, that the Program Terms may be amended 
by Snap-on Credit as provided in Section 4 above.  Snap-on Credit reserves the right in its sole 
and absolute discretion to amend, terminate or supplement all or any part of its Programs at any 
time, and specifically reserves the right to cease making further purchases of Franchisee Paper. 
 
25. Franchisee Option to Participate.  It is Franchisee's sole and absolute decision whether 
to enter into this Agreement and participate in the Programs.  Entering into this Agreement 
is not required for Franchisee to continue as an authorized Snap-on franchisee.  Franchisee 
understands that Franchisee is free to secure financing of Customer purchases of Products 
or extend credit to Customers through other means.  Franchisee acknowledges that Snap-on 
Credit's purchase of any Franchisee Paper is good and sufficient consideration for all of 
Franchisee's obligations under this Agreement and the Program Terms.  Franchisee authorizes 
and agrees that Snap-on Credit may obtain credit information about Franchisee, franchise 
operations information from Snap-on and, that Snap-on Credit may provide Franchisee credit 
information to Snap-on from time to time. 
 
26. Governing Law.  Except to the extent that the Federal Arbitration Act applies in accordance 
with Section 15 above, this Agreement is governed by, and construed in accordance with, the laws 
of the State of Illinois without regard to its conflicts of law provisions, provided, however, that in the 
event local law is applied it will be the laws of the state in which Franchisee resides at the time this 
Agreement was executed. 
 
27. Severability.  In addition to severability as provided in Section 15, each article, section, 
subsection, paragraph, subparagraph, term, and condition of this Agreement and any portions 
thereof, will be considered severable.  If, for any reason, any portion of this Agreement is 
determined to be invalid, contrary to, or in conflict with, any applicable present or future laws in a 
final, non-appealable ruling issued by any court, agency, or tribunal with valid jurisdiction in a 
proceeding to which Snap-on Credit is a party, that ruling will not impair the operation of, or have 
any other effect upon, any other portions of this Agreement; all of which will remain binding on the 
parties and continue to be given full force and effect.  Any invalid portion will be deemed not to be 
a part of this Agreement as of the date upon which the ruling becomes final, if Franchisee is a party 
to such proceedings, or upon Franchisee's receipt of notice of non-enforceability from Snap-on 
Credit. 
 
28. Notices.  All notices, requests, consents, or approvals required or permitted to be given 
hereunder will be in writing and will be deemed to be properly delivered immediately, if personally 
delivered, on the date of receipt if overnight delivery service is used  or five (5) business days after 
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having been sent by United States Postal Service registered or certified mail, postage prepaid, 
return receipt requested:  (a) if to Franchisee, addressed to Franchisee at the address first above 
written or at such other address as Franchisee may have designated from time to time by written 
notice to Snap-on Credit; and (b) if to Snap-on Credit, addressed to Snap-on Credit at 950 
Technology Way, Suite 301, Libertyville, Illinois, 60048 (marked Attn: President), or to such other 
address as Snap-on Credit may have designated from time to time by written notice to Franchisee. 
 
29. Effect of Other Agreements.  This Agreement supersedes any prior agreement and any 
similar agreement, understanding, or negotiations between Franchisee and Snap-on Credit or 
Snap-on regarding the subject matter of this Agreement. 
 

IN WITNESS WHEREOF, the parties have executed this Agreement as of __________ (the 
“Effective Date”). 
 
 
Franchisee  Snap-on Credit LLC 
[CORPORATE NAME] 
[ADDRESS] 
 
By:  By:  
Printed name:  Printed name:  
Title:  Title:  
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ADDENDUM TO SNAP-ON CREDIT 
FRANCHISEE SERVICING AGREEMENT 

(Franchisee Owned by Trust) 
 
 

THIS ADDENDUM TO SNAP-ON CREDIT FRANCHISEE SERVICING AGREEMENT 
(“Addendum”) amends that certain Franchisee Servicing Agreement (the “Servicing Agreement”) 
as of the Effective Date below, between SNAP-ON CREDIT LLC (“Snap-on”), and the 
undersigned Franchisee (“Franchisee”).  The Franchisee is a Trust Franchisee, as defined herein.  
 

The Servicing Agreement is hereby amended as follows: 
 

1. Section 1(w) of the Servicing Agreement is amended by inserting:  
(w) “Trust Franchisee” means Franchisee is a trust or is owned by a trust, and 

as such, the provisions of this Agreement will apply to the grantor(s) of the trust and, if the 
grantor(s) is/are deceased or otherwise not acting as trustee(s) of the trust, the trustee(s) 
of the trust. 

 
2. Section 3(c) of the Servicing Agreement is amended by inserting the following at 

the end of the paragraph: 
   
  (c) If Franchisee is a Trust Franchisee, Snap-on Credit may at any time 

request that the grantor(s) and/or trustee(s) and/or beneficiary(ies) of the trust sign and 
deliver such financing statements and other documents as requested by Snap-on Credit, 
in order to secure or perfect Snap-on Credit’s interest in the Franchisee Paper and other 
Collateral as set forth in this Agreement. 

 
3. Section 6(a) of the Servicing Agreement is amended to also include the grantor(s) 

and trustee(s) of a trust for a Trust Franchisee are not listed on the Specially Designated Nationals 
and Blocked Person List or other similar list maintained by the U.S. Department of Treasury, 
Office of Foreign Assets Control. 
 

4. The following Section 6(e) is added to the end of Section 6 of the Servicing 
Agreement: 
 

(e) For a Trust Franchisee, the provisions in this Section 6 shall apply to the 
grantor(s) and trustee(s) of the trust. 
 
5. The following Section 9(f) is added to the end of Section 9 of the Servicing 

Agreement:  
(f) Promptly notify, if the Franchisee is a Trust Franchisee, Snap-on Credit of 

a change in trustee under the terms of the governing trust document by a Notice for 
Change in Trustee (as defined in the Policy for Trust-Owned Franchises) within thirty (30) 
days of such change of trustee. 

 
6. Section 10(b)(5) of the Servicing Agreement is deleted, in its entirety, and the 

following is substituted as a new Section 10(b)(5), in its place and stead: 
 

(5) Franchisee will ensure that all individuals that work with the Snap-on Credit 
programs on behalf of Franchisee or have access to data related to such program have 
received appropriate training to enable franchisee to comply with all Applicable Laws and 
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this Agreement, including the grantor(s) and trustee(s) of a trust which is a Trust 
Franchisee. 
 
7. Section 13(b) of the Servicing Agreement is amended to also include the following 

sentence: 
 

If Franchisee is a Trust Franchisee, Snap-on Credit may at any time request that 
the grantor(s) and/or trustee(s) and/or beneficiaries of the trust sign and deliver such 
financing statements and other documents, for the purpose of evidencing and perfecting 
Snap-on Credit’s security interest. 
 
8. Section 15(a) of the Servicing Agreement is amended to also include the following 

sentence: 
 

The mediation will be conducted in the state in which Franchisee resides provided 
however, that if Franchisee is a Trust Franchisee, the mediation will be conducted in the 
state where here any property that may be the subject of the action is located.  

 
9. Section 15(b) of the Servicing Agreement is amended to also include the following: 

 
Persons in privity with or claiming through, on behalf of or in the right of Franchisee 

include, but are not limited to, spouses and other family members, heirs, executors, 
representatives, shareholders, members, successors, assigns and grantor(s) and 
trustee(s) and beneficiaries of trusts. In no event will persons in privity include other Snap-
on franchisees who have signed separate franchisee servicing agreements with Snap-on 
Credit. 

The arbitration will be held at the office of the American Arbitration Association nearest 
the Snap-on Regional Sales Office to which Franchisee was assigned most recently prior to 
the demand for arbitration; provided, however, if such office is outside the state in which the 
Franchisee resides, Franchisee may cause the arbitration to be held within Franchisee’s state 
of residence at a place mutually convenient to the parties and the arbitrator, provided further, 
that if Franchisee is a Trust Franchisee, the arbitration will be conducted in the state where any 
property that may be the subject of the action is located.   

Unless otherwise agreed by the parties or ordered by the arbitrator, following a party’s 
motion for additional discovery, pre-hearing discovery in any arbitration is limited to the 
following for a Franchisee that is a Trust Franchisee: trust returns for the grantor(s) of the trust) 
for the last three (3) tax years. 

 
10. Section 15(c) of the Servicing Agreement is amended to also include the following: 

 
Any such action will be brought by Snap-on Credit or Franchisee in the county (or 

similar political unit) or federal judicial district where Franchisee resides, or where any 
property that may be the subject of the action is located, provided however, that if 
Franchisee is a Trust Franchisee, any such action will be brought by Snap-on Credit or 
Trust Franchisee in the county (or similar political unit) where any property that may be the 
subject of the action is located.   

 
11. Section 15 of the Servicing Agreement is amended by inserting the following 

subsection (d): 
 

(d) Application to Trustees.  Notwithstanding anything herein to the contrary, if 
Franchisee is a Trust Franchisee, the provisions of Section 15 shall apply to the trustee(s) 
of such trust. 
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12. Section 17 of the Servicing Agreement is amended to also include the following: 
 
Franchisee agrees not to disclose the contents of the Program Manual to anyone other 
than Franchisee’s employees, or if Franchisee is a Trust Franchisee, to the grantor(s) 
and trustee(s) of the trust. 

 
13. Section 18 of the Servicing Agreement is amended to also include the following: 

 
For a Trust Franchisee, a change in trustee or if the trustee seeks to terminate the trust 
and directly or indirectly, distribute, sell, assign, transfer, convey, give away all of the 
trust’s interest in the Trust Franchisee to the grantor(s) of the trust or the trustee(s) 
individually or to the beneficiaries of the trust is considered an assignment requiring the 
prior approval of Snap-on credit.  If a Trust Franchisee, Trust Franchisee will remain 
responsible for the actions and omissions of any grantor(s) or trustee(s) of Trust 
Franchisee. 
 
14. Section 22(a) of the Servicing Agreement is amended by adding the following 

subsections (vi) and (vii): 
 

… or 
(vi)  If Franchisee is a Trust Franchisee and the trustee of the trust, in Snap-on 

Credit’s sole and absolute discretion, is not in compliance with any terms of this 
agreement; or 

(vii) If Franchisee is a Trust Franchisee and any of the above instances in 
Sections 22.a.i-v occur with respect to the grantor(s) or trustee(s) of the trust. 

 
15. Section 22(b) of the Servicing Agreement is amended by adding the following 

subsections (vi), (vii) and (viii): 
 

… or 
(vi)  If Franchisee is a Trust Franchisee and any of the above instances in 

Sections 22.b.i-v occur with respect to the grantor(s) or trustee(s) of the trust; or 
(vii)  If Franchisee is a Trust Franchisee, and this Agreement is in force and effect 

at the time of a change in trustee under the terms of the governing trust document and 
such new trustee fails to provide to Snap-on Credit a Notice for Change in Trustee (as 
defined in the Policy for Trust-Owned Franchises) within thirty (30) days of such change 
of trustee; or 

(viii) If the Franchisee is a Trust Franchisee, any transfer of the Franchise, 
including but not limited to a transfer to the grantor of the trust, a new trust, a beneficiary 
or beneficiaries of the trust, or to a third-party, that does not comply with the requirements 
of Section 18.B. of the Franchise Agreement.  For purposes of this subsection, “transfer” 
includes a direct or indirect, distribution, sale, assignment, transfer, conveyance and gift.   

 
16. Section 22(d) of the Servicing Agreement is added as follows:  Notwithstanding 

the provisions of preceding Section 22(c), if Trust Franchisee dissolves the Trust without notice 
to Snap-on Credit, then, unless Snap-on Credit will notify Franchisee otherwise in writing, this 
Agreement will terminate without prejudice to any and all other rights and remedies Snap-on 
Credit may have under this Agreement or under applicable law. 
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17. Section 26 of the Servicing Agreement is amended to also include the following: 
  

If Franchisee is a Trust Franchisee and local law is applied, it will be the laws of 
the state where any property that may be the subject of the action is located. 

 
 

IN WITNESS WHEREOF, the parties have executed this Addendum as of the Effective 
Date of the Servicing Agreement. 
 
 
FRANCHISEE: SNAP-ON CREDIT LLC 
[CORPORATE NAME]  
[ADDRESS]  
  
By:  By:  

Printed Name & Title:  Printed Name & Title:  
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LOAN AND SECURITY AGREEMENT 
 
 
This LOAN AND SECURITY AGREEMENT (this "Agreement") is made as of the Effective Date 
below, between Snap-on Credit LLC, a Delaware limited liability company, with its principal place 
of business at 950 Technology Way, Suite 301, Libertyville, Illinois, 60048 ("Lender"), and the 
undersigned Borrower ("Borrower"). 
 
WHEREAS, Borrower has entered into a Franchise Agreement with Snap-on Tools Company LLC 
(“Snap-on”), an affiliate of Lender, pursuant to which Borrower will operate a Snap-on franchise 
("Franchise"); and 
 
WHEREAS, in order to finance certain costs associated with the Borrower's Franchise and to 
provide working capital for such Franchise, Borrower desires to borrow, and Lender is willing to 
lend money to Borrower upon the terms and conditions herein (the “Franchise Finance Program”). 
 
NOW, THEREFORE, the Lender and Borrower hereby agree as follows: 
 
1. THE LOAN.  Subject to the terms and conditions of this Agreement, Lender will lend to 
Borrower the sum of _______________, and such additional amounts as agreed by addendum by 
the parties from time to time (the "Loan").  The Loan shall be evidenced by Borrower's promissory 
note (or in the case of a continuing or revolving line of credit, one or more notes), in form and 
substance acceptable to Lender, in or up to the principal amount specified in the preceding 
sentence (the "Note").  The Note shall be executed and delivered to Lender before or concurrently 
with Lender's disbursement of any amount under the Loan.  The unpaid principal amount of the 
Loan shall bear interest and shall be due and payable as provided in the Note.  As used in this 
Agreement, the term "Borrower's Liabilities" shall include principal and interest under the Note and 
any additional notes or other financial obligations to Lender, together with all costs and expenses 
(including reasonable attorney’s fees) to be paid by Borrower as provided in this Agreement 
together with any other amount owed under any other agreement between Borrower and Lender 
or its Assignees or under any Lender sponsored van lease program ("Van Lease Program"). 
 
2. GENERAL TERMS. 
a. Default Rate.  After the occurrence of an Event of Default under this Agreement and so long 
as such Event of Default continues, the Note and all other Borrower's Liabilities shall (subject to 
any limitations of applicable law) bear interest at rates per annum equal to the respective rate 
applicable to such Note and other Borrower's Liabilities prior to such Event of Default plus four 
percent (4%), or the maximum rate permitted by applicable law. 
b. Payments.  All payments under this Agreement and with respect to the Note and any 
additional notes shall be made in immediately available funds by Borrower to Lender (noting that 
Lender’s preferred method is by debiting Borrower's bank account, pursuant to instructions duly 
executed by Borrower and delivered to Borrower's bank) on the date when payments are due.  
Prepayments, if permitted hereunder or under a Note, may be made at Lender's offices at 950 
Technology Way, Suite 301, Libertyville, Illinois, 60048 ("Lender's Principal Office"), or at such 
other location as Lender may designate.  Lender may, at its option and upon notice to Borrower, 
require Borrower to make all payments in immediately available funds to Lender at Lender's 
Principal Office. 
c. Mandatory Prepayment for Cessation of Additional Van.  In the event Borrower receives Loan 
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funds for one or more additional vans and Borrower ceases operating or fails to begin operation of 
such additional van(s), Borrower shall be required to prepay a portion of the Loan in an amount 
equal to the amount loaned for the respective additional van. 
d. Van Lease Requirement.  Borrower acknowledges that Borrower is obligated under his 
Franchise Agreement to acquire a van meeting certain specifications.  Borrower acknowledges that 
the van is an integral part of Borrower's business operations.  Borrower shall be obligated under 
this Agreement to meet said van requirements through a purchase or lease of a designated van 
from a designated source.  However, if Borrower acquires a van with no continuing financial 
obligations by Borrower, then this specified van requirement shall not apply provided that it 
otherwise meets the requirements of Snap-on.  Van leasing may be with a third party unrelated to 
Lender ("Lessor").  Borrower agrees to permit any information regarding the van lease to be 
obtained from Lessor at any time during the term of this Agreement.  In the event Borrower elects 
to participate under this Franchise Finance Program and enters into this Agreement, Lender may 
designate both the van and the source. Payment for said van lease or purchase shall be made 
through Lender on behalf of Borrower in accordance with Section 2.b above and the van lease or 
purchase documents.  Lender shall forward payments to Lessor or lender of the van; provided, 
however, that in no event shall Lender be obligated to make payments on behalf of 
Lessee/Borrower when such payment has not been paid to Lender by Borrower.  No portion of 
Borrower's payments to Lender with respect to any van lease shall be retained by Lender beyond 
the period necessary for transmittal on a monthly basis to Lessor or Lessor's agent. 
e. Application of Payments.  Lender will apply against Borrower's Liabilities, on the date of 
receipt all payments received thereon, including cash, collections of Accounts Receivable, 
proceeds of Collateral (as hereinafter defined) and any other amounts; provided that (i) Lender 
shall charge back to Borrower any payments that may be required to be returned to the entity 
making such payment and Borrower shall continue to pay interest on the amount charged back 
from the date that such payment was applied against Borrower's Liabilities; (ii) Lender shall have 
the exclusive right to determine how, when and in what amounts application of such payments and 
such credits shall be made on Borrower's Liabilities, and such determination shall be conclusive 
and binding upon Borrower.  Lender's decision with respect to payment of Borrower's Liabilities 
shall in no way relieve Borrower from its obligation for payments under Borrower's van lease or 
under this Agreement or any other agreement.  Partial prepayments by Borrower, if permitted, shall 
not relieve Borrower from Borrower's obligation to make weekly payments.  Prepayments may be 
subject to a prepayment premium and partial prepayments may be prohibited as provided under 
the Note.  Notwithstanding the foregoing or the terms of any note, in the event the Borrower’s 
Franchise is terminated, unless termination is due to the relocation to another Franchise, Borrower 
shall not be obligated to pay a prepayment premium or penalty.  If Borrower’s Franchise is 
relocated, provided Borrower is not in default under this Agreement or any note, Borrower may 
elect to continue the existing Loan and, thus, avoid a prepayment penalty.  If upon relocation, 
Borrower elects to repay the Loan in full, then Borrower may be subject to a prepayment premium 
as provided under the Note. 
f. Late Charges and NSF Check Charges.  To the extent permitted by and subject to applicable 
law, if Borrower fails to make payments under the Loan within 10 days after the due date, Borrower 
may be assessed a Late Charge of $10.00 or 5% of the amount due, whichever is greater (or the 
maximum permitted by applicable law if less).  To the extent permitted by and subject to applicable 
law, if Borrower makes payments by check under the Loan and Borrower’s check is not paid 
because of non-sufficient funds in Borrower’s checking account or a closed account, Borrower may 
be assessed an NSF Check Charge of $25.00 (or the maximum permitted by applicable law if less). 
g. Statement of Account.  All of Borrower's Liabilities shall constitute one loan secured by the 
Collateral and by all security interests, liens, claims and encumbrances heretofore, now or from 
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time to time hereafter granted by Borrower to Lender.  In determining Borrower's Liabilities, the 
books and records of Lender shall be controlling.  All statements of accounts rendered by Lender 
to Borrower concerning Borrower's Liabilities hereunder, including all statements of principal, 
interest, fees, expenses and costs owing to Lender by Borrower, shall be presumed correct and 
accurate and shall constitute an account stated between Lender and Borrower unless Borrower, 
within 180 days after receipt of the statement, delivers to Lender written objection, specifying the 
error or errors, if any, contained in such statement.  Lender may request Borrower to certify as to 
the accuracy of Lender's records relative to Borrower's Liabilities and Borrower shall comply within 
30 days of such request. 
 
3. COLLATERAL. 
a. Description.  Borrower hereby grants and assigns to Lender, and agrees that Lender shall 
have, a security interest in the following business property, assets, rights and interests of Borrower, 
whether now owned or existing or hereafter acquired or arising (collectively, the "Collateral"): 
 i. All of Borrower's Accounts (the term "Accounts" as used herein includes, without 
limitation, all of Borrower's accounts receivable arising out of the sale or lease of Inventory or other 
goods or out of the rendering of services), whether or not specifically assigned to Lender; 
 ii. All of Borrower's Inventory (the term "Inventory" as used herein includes, without 
limitation, all of Borrower's goods held for sale or lease or being processed for sale or lease, 
including all materials, work-in-process, finished goods, supplies and other goods customarily 
classified as inventory), including Inventory at any time in the possession of any bailee; 
 iii. All of Borrower's business equipment (the "Equipment"); 
 iv. All of Borrower's goods, vehicles, (including Borrower's van or truck) used by Borrower 
in the operation of Borrower’s business, and further including without limiting the foregoing, to the 
extent of any interest owned by Borrower in that specific truck with a Vehicle Identification Number 
of ______________, furnishings and fixtures wherever located but only to the extent that such 
items are used primarily in connection with Borrower's Franchise; 
 v. All of Borrower's cash, negotiable instruments, documents of title, warehouse receipts, 
chattel paper, general intangibles, securities, leases, contract rights, certificates of deposit, deposit 
accounts, cash equivalents, interest or dividends on any of the foregoing, insurance claims, 
patents, trademarks, good will and other property of any kind or description, wherever now or 
hereafter located, but only to the extent that such items are used primarily in connection with 
Borrower's Franchise; and 
 vi. Without limiting the foregoing, all substitutions, renewals, improvements and 
replacements of, and additions and accessions to, the foregoing, and all products and proceeds of 
the foregoing, including, without limitation, all of the proceeds in any form of Borrower's Accounts 
and Inventory, whether specifically assigned to Lender or not.  Notwithstanding the foregoing, if 
Borrower is an individual, Borrower's residence, personal, family or household goods and assets 
not related to or used primarily in connection with Borrower's Franchise are specifically excluded 
from the definition of "Collateral."  The terms used herein to identify the Collateral shall have the 
respective meanings assigned to such terms as of the date hereof in the Uniform Commercial 
Code, as amended, in effect in the state listed in the introductory paragraph as Borrower's address 
(the "UCC").  The security interest granted hereby shall continue to attach to the Collateral 
notwithstanding any sale, exchange or other disposition of the Collateral by Borrower, except for 
Inventory sold in the ordinary course of business.  The security interest herein granted is to secure 
the payment of all of Borrower's Liabilities and the performance of all of Borrower's obligations to 
Lender hereunder and any and all other obligations of Borrower to Lender of every kind and 
description, direct or indirect, absolute or contingent, due or about to become due, now existing or 
hereafter arising. 
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b. Financing Statements.  Borrower shall sign and deliver such financing statements and other 
documents, in form satisfactory to Lender, as Lender may at any time reasonably request in order 
to effectuate or perfect Lender's security interest in the Collateral hereunder, or facilitate the 
realization by Lender upon the Collateral, or any part thereof, and shall reimburse Lender for the 
costs of preparing and filing the same. Further, to the extent permitted by and subject to applicable 
law, Borrower hereby grants Snap-on or its agent or assigns the power of attorney and right to sign 
on behalf of Borrower and file or record, any and all such financing statements and related 
documents as may be necessary to perfect or maintain the security interest granted by Borrower 
under this Agreement. Borrower authorizes Lender the right to describe the collateral in any 
financing statement as “all business assets.”  This statement in any financing statement shall not 
expand or limit the property given as security for performance of obligations under this Agreement 
as described above. 
c. Inspection.  Lender or its agents may at any reasonable time conduct a physical audit of 
Borrower's Inventory and inspect the Collateral and the books and records of Borrower pertaining 
to the Collateral, or any part thereof, and may make or require Borrower to furnish copies or extracts 
from such books and records.  Borrower, at its sole cost and expense, shall keep and maintain 
satisfactory and complete books and records of the Collateral until all of Borrower's Liabilities shall 
have been fully paid and discharged.  Lender shall have a special property interest in and to any 
and all books and records of Borrower pertaining to the Collateral, including any books and records 
retained by Snap-on or its subsidiaries or affiliates, and upon the occurrence of an Event of Default 
Borrower shall deliver such books and records to Lender at the demand of Lender.  At the request 
of Lender, Borrower shall duly cause its accounts receivable ledger and other books and records 
relating to the Collateral to be stamped, in form and manner satisfactory to Lender, with a proper 
reference to the fact that the Collateral has been assigned to Lender. 
d. Preservation.  Lender may, but shall not be obligated to, take such action from time to time 
as it may in its sole judgment deem appropriate to maintain or protect the Collateral, and for that 
purpose may, among other things, at its option (i) pay or obtain the removal of any tax, lien, security 
interest, claim or encumbrance that may be levied or placed on or with respect to any of the 
Collateral; (ii) pay the costs of insurance on any of the Collateral; or (iii) make any payment under 
any lease or contract to which Borrower is a party in order to cure or avoid a default thereunder.  
Borrower shall reimburse Lender, promptly upon demand by Lender, for any costs or expenses 
incurred by Lender in the protection or maintenance of the Collateral, including the expenditures 
described herein and any costs to move the Collateral to another location.  Lender shall have 
exercised reasonable care in the custody and preservation of any Collateral in its possession or 
control if it takes such action for that purpose as Borrower shall request in writing, but the failure to 
comply with any such request shall not be deemed a failure to exercise reasonable care.  Borrower 
shall have the sole responsibility for taking such steps as may be necessary from time to time to 
preserve all rights of Borrower and Lender in the Collateral against other parties.  Borrower shall 
keep the Collateral in good condition and repair and shall not waste, destroy, hide, misappropriate 
any of the Collateral. 
e. Insurance.  Borrower shall maintain in effect at all times policies of insuring against loss of 
or damage to all tangible property constituting Collateral.  Such insurance shall, except as may 
otherwise be agreed to in writing by Lender, (i) cover all risks, (ii) be in amounts equal to the full 
value of the Collateral, (iii) be provided by such companies as are satisfactory to Lender, (iv) contain 
a lender's loss payable clause naming Lender as payee as its interest may appear, and (v) provide 
at least 10 days' prior written notice to Lender of any cancellation.  Borrower shall cause a certificate 
of insurance evidencing the insurance coverage required under this Agreement to be delivered to 
Lender prior to the closing of the Loan under this Agreement.  In the event any of Franchisee's 
policies of insurance required by subsections 3.d and 3e is canceled or not renewed, Lender has 
the right, but not the obligation, to obtain the coverage for Franchisee and invoice Franchisee for 
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the cost of the coverage Franchisee will pay the invoice within five (5) business days.  Borrower 
specifically authorizes Lender to share Borrower’s information and the information of any principal 
owners of Borrower with potential insurers (subject to appropriate confidentiality protections from 
the insurer or potential insurer) and any prior insurer of Borrower in order to determine existing or 
potential insurance coverages and costs of any coverages that may be placed by Lender under 
this section.  After an Event of Default, as hereinafter defined, Lender may act as attorney for 
Borrower in obtaining and canceling such insurance and in adjusting and settling any claims with 
respect thereto and endorsing any drafts received as a result thereof. 
f. Liens.  Borrower represents and warrants that the Collateral is, and covenants and agrees 
that it will keep the Collateral free from, any lien, security interest (other than the security interest 
herein granted; other security interests granted to Lender, Snap-on Tools Company LLC, or their 
affiliates; and other liens permitted under Section 5.a.ii below), claim or encumbrance, and agrees 
to defend the Collateral against any and all claims and demands of all persons at any time claiming 
the same or any interest therein. 
g. Use.  Borrower shall not sell, assign, lease, transfer or convey any of the Collateral or any 
interest therein; provided that, so long as no Event of Default, as hereinafter defined, has occurred 
under this Agreement, Borrower may sell Inventory in the ordinary course of business (not including 
any transfer in connection with or in satisfaction of any debt) and may sell or assign Accounts and 
equipment leases to Lender, Snap-on, or their affiliates in the ordinary course of business.  
Borrower may use and consume any supplies, the use and consumption of which is necessary in 
order to carry on Borrower's business, may use and operate any Equipment and may otherwise 
use the Collateral in any lawful manner not inconsistent with this Agreement, so long as no Event 
of Default has occurred under this Agreement. 
h. Locations.  Borrower represents and warrants that all Collateral shall be kept at the location 
indicated in the first paragraph of this Agreement or other location pre-approved by Lender; 
provided that Borrower may move its business vehicles and their contents, including Inventory and 
Equipment, so long as they are routinely returned to the referenced location.  Borrower shall notify 
Lender promptly in writing of any change in Borrower's address or in the location of any Collateral 
or use of any other names under which it is doing business. 
i. Collection of Accounts.  The collection of the Accounts and the application of the proceeds 
received therefrom shall be subject to the following: 
 i. Borrower is authorized to collect the Accounts or any part thereof, but such authorization 
may be restricted or terminated by Lender at any time in the Event of Default, as hereinafter defined.  
Borrower shall not, without the prior written consent of Lender (i) grant any extension of time for 
the payment of the Accounts; (ii) compromise, compound or settle the Accounts or any part thereof 
for less than the full amount thereof; (iii) release, in whole or in part, any person liable for the 
payment of the Accounts or any part thereof, or allow any credit, discount or allowance whatsoever 
upon the Accounts or any part thereof, unless such activity shall be deemed to be in the ordinary 
course of Borrower's business and will not occasion or threaten a material adverse change in the 
financial condition or results of Borrower's business operations. 
 ii. Upon the occurrence of an Event of Default (as hereinafter defined) Lender may, without 
notice to or assent of Borrower, extend the time of payment or compromise, settle for cash or credit 
or otherwise settle, upon any terms or conditions, any part of the Accounts and thereby discharge 
or release the person or persons liable for the payment of the Accounts or any part thereof without 
affecting Borrower's Liabilities to Lender.  Lender may, but shall not be obliged to, demand or 
enforce payment of the Accounts or any part thereof and shall not be liable for its failure to collect 
or enforce the payment thereof or for the negligence of its agents or attorneys with respect thereto. 
 iii. Upon the occurrence of an Event of Default, Lender, without notice to Borrower, may 
notify any person, corporation or partnership (the "Obligor") liable for the payment of any Account 
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of the fact that the Account has been assigned to Lender and may direct that payment of such 
Account be made directly to Lender.  If Lender so requests after the occurrence of an Event of 
Default, all bills and statements rendered by Borrower to the Obligor shall state that the same has 
been assigned to Lender and is payable solely to Lender.  When requested by Lender after the 
occurrence of an Event of Default, Borrower will notify or cause to be notified the Obligor to pay 
directly to Lender any sum or sums then due or to become due on account of the Accounts or any 
part thereof. 
 
4. REPRESENTATIONS AND WARRANTIES OF BORROWER. 
a. Borrower represents and warrants to Lender that, except as may have been previously 
disclosed in writing to Lender: 
 i. Borrower is a sole proprietor of an unincorporated business or is a duly organized, 
validly existing corporation limited liability company or other legal entity in good standing under the 
laws of its jurisdiction of organization, and, if a corporation, a limited liability company or other legal 
entity, is duly qualified and in good standing and authorized to do business in each other jurisdiction 
where, because of the nature of Borrower's activities or properties, such qualification is required; 
 ii. The execution and delivery of this Agreement, the borrowings hereunder, the execution 
and delivery of the Note, and the performance by Borrower of its obligations under this Agreement 
and the Note are within Borrower's powers and have been duly authorized by all necessary action 
(corporate or other), and do not and will not contravene or conflict with any provision of any 
organizational documents (including, without limitation, any articles of incorporation or by-laws) of 
Borrower or of any agreement or other document binding upon Borrower or to which its assets are 
subject; 
 iii. This Agreement is, and the Note, when executed and delivered will be legal, valid and 
binding obligations of Borrower enforceable against Borrower in accordance with their respective 
terms, subject only to bankruptcy, insolvency and other similar laws generally relating to or affecting 
the enforceability of creditors' rights; 
 iv. There are no legal, governmental, arbitration or other actions or proceedings which are 
pending or threatened against Borrower which might result in (a) any material adverse change in 
Borrower's financial condition, or results of Borrower's business operations; or (b) materially and 
adversely affect Borrowers' use of Borrower's property or assets, including the Collateral; 
 v. Except as disclosed in the financial statements of Borrower most recently delivered to 
Lender pursuant to or in connection with this Agreement, Borrower has no indebtedness or other 
liabilities; 
 vi. Borrower is solvent and generally paying its debts as they mature, and Borrower has 
capital sufficient to carry on its current and proposed business and transactions; 
 vii. The financial statements, schedules and other information furnished to Lender prior to 
and after the execution and delivery of this Agreement fairly and accurately present the financial 
condition and, if applicable, results of operations of Borrower (and any other persons described 
therein) as of and for the period ending on the date as of which such financial statements are 
presented; and since the date of the financial statements of Borrower most recently furnished to 
Lender, there has been no material adverse change in the financial condition or results of business 
operations of Borrower; 
 viii. Borrower has timely filed all material tax returns and reports required to be filed by 
Borrower with any governmental entity, and has timely paid all taxes, assessments, fees and other 
charges upon Borrower and upon Borrower's properties, assets and income due and payable; 
 ix. None of Borrower's Liabilities violates the provisions of the usury laws or any other laws 
governing interest rates of any state having jurisdiction over Borrower's Liabilities, this Agreement 



 

App I3A 7 02/23 

or any transaction contemplated hereby; and the Loan is a loan to a business and each of 
Borrower's Liabilities under this Agreement is primarily for a business or commercial purpose and 
does not consist of or involve any credit offered or extended to a consumer primarily for personal, 
family or household purposes; 
 x. The Borrower is not in violation of any applicable law, regulation or ordinance of the 
United States of America or any state, city, town, municipality, county or other jurisdiction, or of any 
agency or instrumentality of any of the foregoing, in any respect materially and adversely affecting 
its financial condition, results of operations of Borrower's business, or its property or assets, 
including, without limitation, any law, regulation or ordinance relating to occupational health or 
safety or protection of the environment, including hazardous substances; and 
 xi. The Borrower continues to operate any additional van if such additional van operation 
was the basis for all or a portion of the Loan. 
b. Borrower further represents and warrants that as of the date of this Agreement and as of the 
disbursement of the Loan, Borrower is in full compliance with all of Borrower's covenants under this 
Agreement and there does not exist any Event of Default or other event which, but for the passage 
of time or giving of notice would be an Event of Default. 
 
5. COVENANTS OF BORROWER. 
a. Negative Covenants.  Borrower shall not: 
 i. Sell, assign, lease, transfer or convey any of Borrower's property or assets or any 
interest therein except sales of Inventory, sales or assignments of Accounts and equipment leases 
to Snap-on Tools Company LLC, Lender, or their affiliates, and use of cash in the ordinary course 
of business; and Borrower shall at all times have good title to and ownership of its property and 
assets, including the Collateral, and shall, except as permitted in Section 5.a.ii below, not allow, 
suffer or cause to exist thereon any lien, claim, security interest or encumbrance (including, without 
limitation, any lien or encumbrance of any governmental entity or agency or with respect to any 
taxes or debts owed thereto); provided that Borrower shall have the right to contest, in good faith, 
with reasonable diligence and by appropriate proceedings, the validity of any lien or encumbrance 
or claim thereof, but only if none of the property or assets of Borrower is subject to sale or 
foreclosure during such contest, and Borrower shall promptly pay any judgment rendered against 
Borrower in connection with any such contest; 
 ii. Incur any indebtedness or guarantee or otherwise become liable with respect to the 
obligation or indebtedness of any other person or entity, whether for borrowed money or otherwise, 
except for (a) indebtedness incurred in connection with the lease or purchase of Borrower's van, 
computer system and other business equipment, provided Lender consents in its sole discretion to 
such loan or lease, (b) Borrower's Liabilities and any other indebtedness owed to Lender, 
(c) extensions of the maturities of existing indebtedness and interest thereon, (d) indebtedness 
which is unsecured and is to persons who execute and deliver to Lender (in form and substance 
acceptable to Lender) agreements subordinating such indebtedness and their claims against 
Borrower in connection therewith to the payment of Borrower's Liabilities, (e) indebtedness for 
personal, family or household purposes that is either unsecured or secured by assets other than 
the Collateral, and (f) trade payables and other obligations arising in the ordinary course of 
business; 
 iii. Enter into any transaction which materially and adversely affects Borrower's ability to 
repay Borrower's Liabilities or any other indebtedness of Borrower; 
 iv. Close or deplete the bank account from which payments on the Note are to be debited 
pursuant to Section 2.b above, unless suitable arrangements are made upon 30 days' written notice 
to Lender prior to such closure or depletion for Lender to debit a different bank account; and 
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 v. Use the Loan or any portion thereof to make any payment to Snap-on or its affiliates 
(other than Lender) except payments for the purchase of Inventory, Accounts or other assets for 
use in Borrower's Franchise. 
b. Affirmative Covenants.  Borrower shall: 
 i. Operate Borrower's business and properties and always conform Borrower’s conduct in 
accordance with and comply in all respects with all applicable laws, regulations and ordinances of 
the United States of America, of any state, city, town, municipality, county or other jurisdiction, and 
of any agency or instrumentality of any of the foregoing; 
 ii. Timely file all tax returns and reports required to be filed by Borrower with any 
governmental entity, and timely pay all taxes, assessments, fees and other charges upon Borrower 
and upon Borrower's properties, assets and income; 
 iii. Maintain sufficient funds in the bank account to be debited pursuant to Section 2.b 
above to make each payment on the Note and under this Agreement when and as due; 
 iv. Maintain levels of Inventory (at Borrower's cost) and Accounts (excluding Accounts or 
equipment leases sold or assigned to Snap-on, Lender or their affiliates in exchange for 
consideration other than the Loan) at least equal to the original principal amount of the Loan less 
any mandatory prepayments as required herein; 
 v. Use the Loan solely to acquire Inventory, Accounts and other assets and for working 
capital in connection with the commencement and operation of Borrower's Franchise; 
 vi. Prepare and deliver to Lender, from time to time as requested, financial statements and 
other information regarding the financial condition and results of operations of Borrower's 
Franchise; and 
 vii. Comply with all terms of the van lease and any van maintenance agreement. 
 
6. DEFAULT AND ACCELERATION BY LENDER. 
a. Automatic Acceleration Without Notice.  Borrower shall be deemed in default under this 
Agreement and Lender may, at its option, without prejudice to any and all other rights and remedies 
it may have under this Agreement or under applicable law, accelerate the Loan and declare the 
entire unpaid amount of Borrower's Liabilities to be immediately due and payable under this 
Agreement without notice to Borrower in the following instances each of which shall be considered 
an Event of Default: 
 i. If Borrower is adjudicated a bankrupt or becomes insolvent, or has a trustee or receiver 
appointed by a court of competent jurisdiction for all or any part of Borrower's property; or 
 ii. If a plan of liquidation, reorganization, composition or arrangement of Borrower's affairs 
is sought to be instituted for or against Borrower, whether or not the same is subsequently approved 
by a court of competent jurisdiction; or 
 iii. If a proceeding is filed under any bankruptcy laws or other similar laws and such 
proceeding is not dismissed within ninety (90) days after filing; or 
 iv. If Borrower makes a general assignment for the benefit of creditors; or 
 v. Upon the death or incapacity of Borrower (or a significant owner of Borrower if Borrower 
is a corporation, limited liability company or other legal entity); or 
 vi. If Borrower shall cease to be an authorized Snap-on Franchisee because of the 
termination of, or the transfer or assignment of rights under, the Franchise Agreement between 
Borrower and Snap-on (or an affiliate thereof). 
b. Acceleration Upon Notice.  Borrower shall be deemed in default under this Agreement and 
Lender may, at its option, without prejudice to any and all other rights and remedies it may have 



 

App I3A 9 02/23 

under this Agreement or under applicable law, accelerate the Loan and declare the entire unpaid 
amount of Borrower's Liabilities to be immediately due and payable under this Agreement effective 
upon Borrower's receipt of written notice of acceleration in the following instances each of which 
shall be considered an Event of Default: 
 i. If Borrower fails to satisfy any material judgment against Borrower within thirty (30) days 
after the judgment is entered and becomes final; or 
 ii. If any representation or warranty of Borrower contained in this Agreement or in any 
document or instrument delivered pursuant to this Agreement is untrue or incorrect; or 
 iii. If Borrower falsifies any report or document required to be furnished Lender, or has 
made a material misrepresentation in connection with the approval of Borrower under this 
Agreement, or engages in conduct involving dishonesty in dealing with Lender; or 
 iv. If Borrower has any obligations outstanding to Lender under this Agreement and 
Borrower's equity, as determined in accordance with a physical inventory, and review of RA 
balances has declined from the previous inventory and review of RA balances (or, if no physical 
inventory has yet been conducted, since Borrower began operations) and Borrower's equity in 
Borrower's Franchise is not restored by the next physical inventory and review of RA balances 
(which may be taken thirty (30) days or more after the previous inventory); or 
 v. If Borrower remains in default beyond the applicable cure period, if any, under any other 
written agreement with Lender or Snap-on (or any subsidiary or affiliate of Snap-on) or under any 
van lease for vans used in Borrower’s business; or 
 vi. If any guarantee of any of Borrower's Liabilities is terminated or limited for any reason, 
including, without limitation, because of revocation or the death of any guarantor. 
c. Acceleration Upon Expiration of Cure Period. 
 i. Except for those items listed in preceding Sections 6.a - b, Borrower shall have thirty 
(30) days after written notice of default from Lender within which to remedy any Event of Default 
under this Agreement, including but not limited to, those items set forth below as (1) through (3) of 
this Section 6.c, and provide evidence of that remedy to Lender.  If any such default is not cured 
within that time, Lender may accelerate all Loans and declare the entire unpaid amount of 
Borrower's Liabilities to be immediately due and payable without further notice to Borrower effective 
immediately upon expiration of that time, unless Lender shall notify Borrower otherwise in writing. 
 (1) Failure by Borrower to comply with the provisions of this Agreement or any vehicle 
lease for vehicles used in Borrower’s business or any other written agreement with Lender (or  
any subsidiary or affiliate including Snap-on) or to carry out the terms of this Agreement in good 
faith; or 
 (2) Failure of Borrower to observe or to comply with any of the covenants set forth in 
this Agreement, or 
 (3) Failure of Borrower to submit when required any reports pertaining to the 
Franchise. 
 ii. Notwithstanding the provisions of preceding Section 6.c.i, if the Event of Default consists 
of Borrower's failure to pay any monies owed to Lender when such monies become due and 
payable, whether pursuant to this Agreement, any Loan, or otherwise (whether upon maturity, 
acceleration or otherwise), and Borrower fails to pay such monies within ten (10) days after 
receiving written notice of default, then, unless Lender shall notify Borrower otherwise in writing, 
the entire amount of Borrower’s Liabilities and all balances due under this Agreement shall be 
accelerated and shall be immediately due and payable in full without prejudice to any and all other 
rights and remedies Lender may have under this Agreement or under applicable law. 
 



 

App I3A 10 02/23 

7. EFFECT OF DEFAULT AND ACCELERATION ON BORROWER'S RIGHTS.  If an Event of 
Default under this Agreement shall occur, then Lender may, at its option, exercise any one or more 
of the following rights and remedies: 
a. If no Loan has been disbursed, Lender may terminate and cancel this Agreement, or if an 
additional Loan has not been disbursed, Lender may refuse to disburse the additional Loan amount; 
b. Lender may accelerate all Loans and declare the entire unpaid amount of Borrower's 
Liabilities to be immediately due and payable; 
c. Except as may otherwise be required by law, Lender (a) may sell all or any of the Collateral 
at public or private sale or sales upon such terms and conditions as Lender deems proper (and 
Lender may purchase any or all of the Collateral at any such sale), and apply the net proceeds of 
such sale, after deducting all costs, expenses and attorneys' fees incurred at any time in the 
collection of Borrower's Liabilities and in the protection and sale of the Collateral or Lender’s 
assignee or vendors under any Van Lease Program, first to the payment of Borrower's Liabilities 
and then to the payment of any other liabilities of Borrower to Lender, and shall return any remaining 
proceeds to Borrower; provided that Borrower shall remain liable for any Borrower's Liabilities or 
other amounts remaining unpaid after such application and interest thereon; and (b) may take such 
other actions as it may deem appropriate or in its interest with respect to the Collateral including, 
without limitation, (i) transferring the whole or any part of the Collateral into its name or the name 
of a nominee, (ii) collecting any amounts due on the Collateral directly from the persons obligated 
thereon, (iii) exercising any voting or other rights with respect to any Collateral consisting of 
securities, (iv) taking possession and control of the Collateral and any proceeds thereof and (v) 
suing or making any compromise or settlement with respect to any of the Collateral; and 
d. Lender may exercise from time to time any rights and remedies available to it under all 
applicable laws, including, without limitation, the UCC and the commercial code of any other 
applicable state.  In addition to and not in limitation of all rights of offset that Lender may have under 
applicable law, Lender shall, upon the occurrence of an Event of Default, have the right to 
appropriate and apply to the payment of and to set-off against Borrower's Liabilities any and all 
balances, credits, accounts or money of Borrower then or thereafter received or held by or under 
the control of Lender.  Except as may otherwise be required by law, including with respect to notice 
of any sale of Collateral, Borrower hereby waives, in connection with this Agreement and 
Borrower's Liabilities, any right under or benefit of any law (whether or not intended for its 
advantage or protection) that would restrict or limit the right or ability of Lender to obtain payment 
of Borrower's Liabilities, including any law that would restrict or limit Lender in the exercise of right 
to appropriate at any time hereafter any indebtedness owing from Lender to Borrower and any 
property of Borrower in the possession or control of Lender and apply the same toward or set-off 
the same against the payment of Borrower's Liabilities.  All rights of Lender under this Agreement 
are cumulative. 
 
8. INDEMNIFICATION BY BORROWER.  Borrower shall indemnify and hold Lender, its 
officers, directors, agents and employees from and against any and all loss, liability or damage 
(including attorney's fees) arising out of or related to (i) Borrower's violation of applicable law, 
including, without limitation, any law, regulation or ordinances relating to taxation, employment, the 
environment or hazardous substances; and (ii) any hazardous substances disposed of or located, 
released or transported from any property owned, leased or used by Borrower, or (iii) any claim of 
any of the foregoing. 
 
9. MEDIATION; ARBITRATION; CERTAIN WAIVERS; MISCELLANEOUS. 
a. Mediation.  Except as otherwise provided in Section 9.e., the parties agree to attempt to 
resolve any controversy or dispute arising out of, or relating to this Agreement or Borrower’s 
relationship with Lender including, but not limited to, any claim by Borrower, or any person in privity 
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with or claiming through on behalf of or in the right of Borrower, by non-binding mediation prior to 
any matter being submitted to arbitration.  This provision applies only to controversies and disputes 
that are specific to Borrower or any person in privity with or claiming through on behalf of or in the 
right of Borrower and not to issues that affect Snap-on franchisees generally.  Any such mediation 
will be held within 60 days after a demand for mediation is made by either party by notice to the 
other party.  The mediation will be conducted in the state in which Borrower resides or a mutually 
agreeable location.  The mediator will be selected by mutual agreement between Borrower and 
Lender.  Lender will pay the costs of the mediator and location at which the mediation takes place. 
 The parties acknowledge that mediation proceedings are settlement negotiations and that to 
the extent allowed or required by applicable law, all offers, promises, conduct and statements, 
whether oral or written, made in the course of the mediation will be confidential and inadmissible in 
any arbitration, litigation or other legal proceeding involving the parties, provided however, that 
evidence which is otherwise admissible or discoverable will not be rendered inadmissible or non-
discoverable as a result of its use in mediation. 
b. Agreement to Arbitrate.  Except as otherwise provided in Section 9.e., any controversy or 
dispute arising out of, or relating to this Agreement or Borrower’s relationship with Lender, 
including, but not limited to, any claim by Borrower, or any person in privity with or claiming through, 
on behalf of or in the right of Borrower, concerning the entry into, performance under, nonrenewal 
of, or termination of, this Agreement; any claim against a past or present employee, officer, director, 
agent or affiliate of Lender; any claim of breach of this Agreement or any agreement between the 
parties or their respective affiliates (whether existing before or after this Agreement); and any claims 
arising under or relating to state or federal laws, including the common law (for example, tort or 
contract claims), or any statutes, rules, or regulations, shall be submitted to final and binding 
arbitration as the sole and exclusive means for final and binding resolution of any such controversy 
or dispute unless prohibited under applicable state law.  Persons in privity with or claiming through, 
on behalf of or in the right of Borrower include, but are not limited to, spouses and other family 
members, heirs, executors, representatives, shareholders, members, successors and assigns.  In 
no event shall persons in privity include other Snap-on franchisees who have signed separate 
franchise agreements with Snap-on. 
 A party’s failure or refusal to resolve the controversy or dispute through mediation under 
Section 9(a) shall not affect either party’s obligation to arbitrate the dispute or controversy under 
this Section 9(b).  A demand for arbitration must be made within the applicable statute of limitation 
period; otherwise, the right to any remedy shall be forever barred, as provided by applicable law 
and determined by the arbitrator. 
c. Procedures for Arbitration.  Notwithstanding any other provision of this Agreement, arbitration 
under this Section 9 shall be governed exclusively by the Federal Arbitration Act as amended (9 
U.S.C. §§ 1 et seg.), and arbitration shall take place according to the Commercial Arbitration Rules 
of the American Arbitration Association (“AAA Rules”) in effect as of the date the demand for 
arbitration is filed.  The AAA Rules may be found on the American Arbitration Association’s web 
site at www.adr.org or by searching for those rules using a service such as www.google.com.  The 
arbitration shall be held at the office of the American Arbitration Association nearest the Snap-on 
Regional Sales Office to which Borrower was assigned prior to the dispute; provided, however, if 
such office is outside the state in which the Borrower resides, Borrower may cause the arbitration 
to be held within the Borrower’s state of residence at a place mutually convenient to the parties and 
the arbitrator.  The arbitration shall proceed before a single arbitrator.  The arbitrator shall be 
chosen in accordance with the AAA Rules If the amount claimed by the party filing for arbitration 
both in the original demand for arbitration and in any amendment is less than Seventy-five 
Thousand Dollars ($75,000.00), Lender shall pay the fees and expenses of the arbitrator and filing 
fees and costs charged by the American Arbitration Association up to a maximum of Seven 
Thousand Five Hundred Dollars ($7,500.00).  Any amount in excess of Seven Thousand Five 

http://www.adr.org/
http://www.google.com/
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Hundred Dollars ($7,500.00) will be split equally by the parties.  If the amount of the claim filed 
either in the original demand for arbitration or by amendment is for Seventy-five Thousand Dollars 
($75,000.00) or more, the parties agree to split equally the fees and expenses of the arbitrator and 
the filing fees and costs charged by the American Arbitration Association.  If Borrower demonstrates 
that it is unable to pay its portion of these fees, expenses or costs, then the fees, expenses or costs 
shall be reapportioned by the arbitrator in accordance with applicable law. 
 Unless otherwise agreed by the parties or ordered by the arbitrator, following a party’s motion 
for additional discovery, pre-hearing discovery in any arbitration is limited to the following:  (1) 
production of all documents that will be introduced at the hearing; (2) production of written or 
recorded statements that a party intends to introduce at the hearing; (3) production of all documents 
relied upon by experts  who will testify at the hearing; (4) production by Borrower of tax returns filed 
by Borrower (including tax returns for a significant owner of Borrower if Borrower is a corporation 
or limited liability company) for the last three (3) tax years; (5) Statements of Borrower’s account 
balance(s) with Lender for three (3) years prior to the filing of the arbitration (or if any Loans are 
open or active within three years of the time of the filing, history for the term of such Loan) and (6) 
not more than two depositions per side. 
d. Limitation on Damages, Enforceability.  Each party further agrees that, unless such a 
limitation is prohibited by applicable law as determined by the arbitrator, a, the other party shall not 
be liable for punitive or exemplary damages and that the arbitrator shall have no authority to award 
the same.  The award or decision by the arbitrator shall be final and binding on the parties and may 
be enforced by judgment or order of a court having competent jurisdiction.  The parties consent to 
the exercise of personal jurisdiction in the state where the arbitration took place.  The parties 
consent to the exercise of personal jurisdiction over them by such courts for the purpose of carrying 
out this provision; and they waive any objections that they would otherwise have to the same.  The 
parties agree to arbitrate only controversies and disputes that are specific to Borrower or any 
person in privity with or claiming through, on behalf of or in the right of, Borrower and therefore 
Borrower and Lender agree that (i) arbitration under this Section 9 shall be brought on an individual 
basis only and may not be brought as a class or consolidated action or by way of joinder of separate 
parties unless all parties otherwise agree in writing, and absent such written agreement (ii) there 
will be no right or authority for any controversy or dispute to be brought, heard or arbitrated as a 
class or consolidated action or by way of joinder of separate parties (“Class/Consolidated Action 
Waiver”).  Notwithstanding any other provision of this Agreement or the AAA Rules, disputes 
regarding the validity, enforceability or breach of the Class/Consolidated Action Waiver may be 
resolved only by a civil court of competent jurisdiction and not by an arbitrator.  No finding or 
stipulation of fact or law in any other arbitration shall be given preclusive or collateral estoppel effect 
in any arbitration hereunder.  In no event shall the arbitrator have the right, power, jurisdiction or 
contractual authority to award any damages or relief in excess of or in addition to those damages 
suffered specifically by the parties to arbitration, or as otherwise provided by applicable law or this 
Agreement . In any case in which (1) the dispute is filed as a class or consolidated action or by way 
of joinder of separate parties and (2) there is a final judicial determination that all or part of the 
Class/Consolidated Action Waiver is invalid or unenforceable, the class, consolidated action or 
joinder of separate parties to that extent must be litigated in a civil court of competent jurisdiction, 
but the portion of the Class/Consolidated Action Waiver that is enforceable shall be enforced in 
arbitration. 
 In addition, in the event any other provision in this Section 9 is determined to be invalid or 
unenforceable as a matter of law, then it is the intention of the parties to this Agreement that such 
provision be deemed inoperative and stricken from this Agreement, and that the remainder of this 
Section 9, to the extent not legally invalid or unenforceable under applicable law, be enforced as 
written and as if the invalid or unenforceable provision or provisions had not been included in this 
Section 9. 
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BY SIGNING BELOW, THE PARTIES AGREE THAT THEY ARE REQUIRED TO ARBITRATE 
CERTAIN DISPUTES AND CLAIMS AS SET FORTH IN THIS SECTION 9 AND ARE LIMITED IN 
THE MANNER IN WHICH THEY CAN SEEK RELIEF, INCLUDING THAT THEY EACH 
SPECIFICALLY WAIVE THEIR RIGHT TO BRING SUCH CLAIMS IN A COURT OF LAW AND TO 
HAVE A TRIAL BY JURY. 
 
e. Provisional Remedies.  Each party shall have the right to seek from an appropriate court 
provisional remedies including, but not limited to, temporary restraining orders, preliminary 
injunctions or replevin orders before, during or after arbitration.  Neither party need await the 
outcome of the arbitration or selection of an arbitrator before seeking provisional remedies.  
Seeking any such remedies shall not be deemed to be a waiver of either party's right to compel 
arbitration.  Any such action shall be brought by Lender or Borrower in the county (or similar political 
unit) or federal judicial district where Borrower resides, or where any property that may be the 
subject of the action is located.  The parties consent to the exercise of personal jurisdiction over 
them by courts located there and to the propriety of venue in such courts for the purpose of carrying 
out this provision; they waive any objections that they would otherwise have to the same; and they 
waive the right to have any such action decided by a jury. 
f. Waiver of Demand, Etc.  Borrower hereby waives demand, presentment and protest, and 
notice of demand, presentment, protest, nonpayment or dishonor, with respect to the Note and 
Borrower's Liabilities, and with respect to any notes, checks or other negotiable instruments which 
may be included in the Collateral or held by Lender with respect to which Borrower is an endorser, 
drawer, surety or other responsible party, and Borrower hereby consents to any and every renewal 
or extension of time that may be granted with respect to such instruments. 
g. Collection Costs.  Except as provided under Section 9.c. above Borrower shall pay all 
reasonable costs of collection of Borrower's Liabilities, all reasonable costs in connection with the 
use, custody, protection and sale of the Collateral and all reasonable costs paid or incurred in 
enforcing or preserving any of Lender's rights hereunder or in connection with any transaction or 
proceeding in which Lender may become concerned or involved by reason of its interest in this 
Agreement or any of Borrower’s Liabilities or any action by Borrower, in each case including 
reasonable attorneys' fees, all promptly on demand of Lender or other person incurring the same.  
Borrower shall also pay interest on the foregoing amounts at the highest default rate provided under 
Section 2.a.  Any such costs may be deducted by Lender from any money received under this 
Agreement or on the Note. 
h. No Waiver by Lender.  Lender shall not (by act, delay, omission or otherwise) be deemed to 
have waived any of its rights or remedies hereunder, or provision hereof, unless such waiver is in 
writing and signed by Lender, and any such waiver shall be effective only to the extent specifically 
set forth therein; and a waiver by Lender of any right or remedy under this Agreement on any one 
occasion shall not be construed as a bar to or waiver or any such right or remedy which Lender 
would otherwise have had on any future occasion. 
i. Further Acts.  Borrower shall do and perform all further acts and deeds and shall execute and 
deliver to Lender all instruments, documents, assignments, assurances or other writings that may 
be necessary or desirable to Lender to carry out the terms and intent of this agreement or effectuate 
the rights of Lender hereunder. 
j. Limitation of Lender's Liability.  Borrower agrees that Lender shall not be liable to Borrower 
for (i) any failure of Lender to protect, enforce or collect in whole or in part any of the Collateral; (ii) 
Lender's notification to any Obligor of Lender's security interest in the Accounts; (iii) Lender's 
directing any Obligor to pay any sums owing to Borrower directly to Lender; and (iv) any other act 
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or omission to act on the part of Lender, its officers, agents or employees, except for gross 
negligence or willful misconduct. 
k. Severability.  In addition to severability as provided in Section 9, each article, section, 
subsection, paragraph, subparagraph, term, and condition of this Agreement and any portions 
thereof, shall be considered severable.  If, for any reason, any portion of this Agreement is 
determined to be invalid, contrary to, or in conflict with, any applicable present or future laws in a 
final, non-appealable ruling issued by any court, agency, or tribunal with valid jurisdiction in a 
proceeding to which Snap-on Credit is a party, that ruling shall not impair the operation of, or have 
any other effect upon, any other portions of this Agreement; all of which shall remain binding on 
the parties and continue to be given full force and effect.  Any invalid portion shall be deemed not 
to be a part of this Agreement as of the date upon which the ruling becomes final, if Borrower is a 
party to such proceedings, or upon Borrower’s receipt of notice of non-enforceability from Snap-on 
Credit. 
l. Successors and Assigns.  This Agreement shall be binding upon and inure to the benefit of 
the successors and assigns of Borrower and Lender, provided that this Agreement may not be 
assigned by Borrower without the prior written consent of Lender. 
m. Notices.  All notices, requests, consents, or approvals required or permitted to be given 
hereunder shall be in writing and shall be deemed to be properly delivered immediately, if 
personally delivered, on the date of receipt if overnight delivery service is used  or five (5) business 
days after having been sent by United States Postal Service registered or certified mail, postage 
prepaid, return receipt requested:  (a) if to Borrower, addressed to Borrower at the address first 
above written or at such other address as Borrower may have designated from time to time by 
written notice to Snap-on Credit; and (b) if to Lender, addressed to Snap-on Credit LLC at 950 
Technology Way, Suite 301, Libertyville, Illinois, 60048 (marked Attn: President), or to such other 
address as Lender may have designated from time to time by written notice to Borrower. 
n. Amendments.  This Agreement may be amended from time to time by amendments duly 
executed by Borrower and Lender; provided that any amendment hereto signed by Borrower shall 
be binding upon Borrower. 
o. Multiple Borrowers.  If this Agreement (including any counterpart hereof) is signed by more 
than one Borrower, the liability of each Borrower shall be joint and several, and each reference 
herein to Borrower shall be deemed to refer to each such Borrower.  No release, discharge or 
modification of the obligations of, or the Collateral provided by, any person liable under this 
Agreement shall affect the obligations of any other person under this Agreement. 
p. Entire Agreement.  This Agreement and the Note and the other documents delivered or to be 
delivered in connection with or pursuant to this Agreement contain all of the agreements of Lender 
and Borrower with respect to the subject matter hereof. 
q. Governing Law.  Except to the extent that the Federal Arbitration Act shall apply in accordance 
with Section 9 above, this Agreement and the relationship of the parties shall be construed in 
accordance with the laws (without regard to the conflicts of laws provisions) of the State Illinois in 
which the Lender's office is located. 
 
FOR CALIFORNIA RESIDENTS:  This Agreement is made pursuant to Section 22500 of the 
California Financial Code. California Finance Lenders License No. 603-6880. 
 
NOTICE TO SOUTH DAKOTA RESIDENTS:  Any concerns regarding improprieties may be 
reported to the South Dakota Division of Banking, 1601 N. Harrison Avenue, Suite 1, Pierre, South 
Dakota, 57501, or call 605.773.3421 
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IMPORTANT:  READ BEFORE SIGNING.  THE TERMS OF THIS AGREEMENT SHOULD BE 
READ CAREFULLY BECAUSE ONLY THOSE TERMS IN WRITING ARE ENFORCEABLE.  NO 
OTHER TERMS OR ORAL PROMISES NOT CONTAINED IN THIS WRITTEN CONTRACT MAY 
BE LEGALLY ENFORCED.  YOU MAY CHANGE THE TERMS OF THIS AGREEMENT ONLY 
BY ANOTHER WRITTEN AGREEMENT. 
 
IN WITNESS WHEREOF, the parties hereto have caused this Agreement to be duly signed as of 
___________ (the “Effective Date”). 
 
 
BORROWER SNAP-ON CREDIT LLC 
[CORPORATE NAME] 
[ADDRESS] 
 
    
  
____________________________________   
(Print Name and Title) (Print Name and Title) 
 
 
Send notices to attention of: 
 
  
 
  
(Title) 
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OFFER SUMMARY – Initial Loan (CA) 

Funding 
Provided «TotAmtFin» 

This is how much funding Snap-on Credit LLC will 
provide. Due to deductions or payments to others, 
the total funds that will be provided to you directly 
is «AmtGivenToYou».  For more information on 
what amounts will be deducted, please review the 

attached document “Itemization of Amount 
Financed.”  «LangWithPayoff» 

Annual 
Percentage  

Rate  
(APR) 

«APR»% 

APR is the cost of your financing expressed as a 
yearly rate. APR includes the amount and timing of 
the funding you receive, interest and fees you pay 
and the payments you make. 

 

Your APR is not an interest rate. Your interest rate is 
«ContractIntRt»%. Your APR may be higher than 
your interest rate because APR incorporates interest 
costs and other finance charges. 

Finance 
Charge «FinChrg» This is the dollar cost of your financing.   

Total 
Payment 
Amount 

«TotPmtAmt» 
This is our estimate of the total dollar amount of 
payments you will make during the term of the 
contract. 

Average 
Monthly Cost «EstAvgMonPmtTerm»/month 

Although this financing does not have monthly 
payments, this is our calculation of your average 
monthly cost for comparison purposes. 

Payment «PmtStream» This is how much you will pay each week beginning 
on your first payment due date. 

Term «Displayed_Term»  

Prepayment 

If you pay off the financing early, you will still need to pay all or a portion of the finance 
charge, up to $XXXXXX 

 

If you pay off the financing early, you will not pay additional fees. 

Applicable law requires this information to be provided to you to help you make an informed 
decision.   
You are confirming that you have received this information. 
_______________________  _________________ 
Recipient Signature  Date 
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ITEMIZATION OF AMOUNT FINANCED 

1.   Amount Given Directly to You «AmtGivenToYou» 

2.   This is the amount paid to Snap-on Tools for 
amounts  
      owed to them by you 

«AmtPdSOT» 

3.  Amounts paid to Snap-on Credit to pay off existing 
loans  
     as of the date of this disclosure under account 
numbers:  
     «AllAccts» 

«SOC1_Payoff» 
«SOC2_Payoff» 
«SOC3_Payoff» 

4.   Amounts paid to «M_3rdParty_Name» «M_3rdParty_Payoff» 

5.   Amount Provided To You on Your Behalf 
(1+2+3+4)  

«FundProvPg2»  

6.   Prepaid Finance Charges $0.00 

7.   Amount Financed  (5 minus 6) = Funding Provided 
on  
      page 1 

«TotAmtFin» 
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OFFER SUMMARY – Initial Loan (FL) 

 
Total Amount of 
Funds Provided 

$ 
The total amount of funds provided to the business under the terms 

of the commercial financing transaction. 

Total Amount of 
Funds Disbursed $ 

If the funds disbursed are less than the funds provided, see attached 
Itemization of Financing Worksheet. 

 

Total Amount to be 
paid to Provider 

$ 
This is the total amount paid to the provider under the terms of the 

commercial financing transaction. 

Total Dollar cost of 
the Transaction 

 

$ 
This cost is calculated by finding the difference of box 1 and box 3 

above. 

 

Manner, Frequency 
and Amount of 
each Payment 

ACH Debit, 
Weekly, $ 

Payments 1 - 13:  $0.00/week 
Payment 14: $  /week 

Payment 15 - 520: $  /week 

 

Costs or Discounts 
Associated with 

Prepayment 

 
Costs 

 
 

Discounts 
 
 

There are no costs associated with prepayment of your 
financing.   
  
 If you pay off the financing early, you will not need to pay any 
portion of the finance charge other than unpaid interest 
accrued. 
 

 

 

By signing, you are confirming that you have received this form. 

<<frandiscsign>>   <<frandiscdate>> 
                                                                                                          _                               
Applicant Signature             Date  
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OFFER SUMMARY – Initial Loan (GA) 

 
Total Amount of 
Funds Provided 

$ 
The total amount of funds provided to the business under the terms 

of the commercial financing transaction. 

Total Amount of 
Funds Disbursed $ 

If the funds disbursed are less than the funds provided, see attached 
Itemization of Financing Worksheet. 

 

Total Amount to be 
paid to Provider 

$ 
This is the total amount paid to the provider under the terms of the 

commercial financing transaction. 

Total Dollar cost of 
the Transaction 

 

$ 
This cost is calculated by finding the difference of box 1 and box 3 

above. 

 

Manner, Frequency 
and Amount of 
each Payment 

ACH Debit, 
Weekly, $ 

Payments 1 - 13:  $0.00/week 
Payment 14: $  /week 

Payment 15 - 520: $  /week 

 

Costs or Discounts 
Associated with 

Prepayment 

 
Costs 

 
 

Discounts 
 
 

There are no costs associated with prepayment of your 
financing.   
  
 If you pay off the financing early, you will not need to pay any 
portion of the finance charge other than unpaid interest 
accrued. 
 

 

 

By signing, you are confirming that you have received this form. 

<<frandiscsign>>   <<frandiscdate>> 
                                                                                                          _                               
Applicant Signature             Date  
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OFFER SUMMARY – Initial Loan (NY) 

Funding 
Provided $ 

This is how much funding Snap-on Credit LLC will 
provide. Due to deductions or payments to others, 
the total funds that will be provided to you directly 
is $.  For more information on what amounts will be 
deducted, please review the attached document 
“Itemization of Amount Financed.”   
 

Annual 
Percentage  

Rate  
(APR) 

% 

APR is the cost of your financing expressed as a 
yearly rate. APR includes the amount and timing of 
the funding you receive, interest and other finance 
charges you pay and the payments you make. 

Your APR is not an interest rate. Your interest rate 
is %. Your APR may be higher than your interest 
rate because APR incorporates interest costs and 
other finance charges. 

Finance 
Charge $ This is the dollar cost of your financing.   

Total 
Payment 
Amount 

$ This is the total dollar amount of payments you will 
make during the term of the contract. 

Average 
Monthly Cost 

$/month 
Although this financing does not have monthly 
payments, this is our calculation of your average 
monthly cost for comparison purposes. 

Payment 

Payments 1 - 13:  $0.00/week 
Payment 14:  $   /week Payment 

15 - 520: 
 $    /week 

This is how much you will pay each week 
beginning on your first payment due date. 

Term __ # Years 
# Months  

Prepayment 

If you pay off the financing early, you will need to pay a portion of the finance 
charge, up to $250.00 (this is the Documentation Fee, which is ___% of the total 
finance charge), plus any finance charges accrued and remaining unpaid as of the 
payoff date, which may include interest accruing after your most recent payment 
 
If you pay off the financing early, you will not pay additional fees. 

Collateral 
Requirements 

A security interest in the business property, assets, rights and interests of Borrower, whether 
now owned or existing or hereafter acquired or arising. 

Avoidable 
Fees and 
Charges 

Unless limited to a lesser amount under applicable law: 
• Late Payment Fee:                              Greater of $10.00 or 5% of the payment 
• Dishonored Payment Fee:                  $25.00 
• Default interest rate increase:             4% increase 
• Costs associated with repossession, collection or legal enforcement of delinquent or 

defaulted accounts. 

 
 



App I3A4 2 02/24 

 
 
Applicable law requires this information to be provided to you to help you make an informed decision.   
By signing below, you are confirming that you have received this information. 
 
<<frandiscsign>>   <<frandiscdate>> 
_______________________   _________________ 
Recipient Signature   Date 
 

 

 

ITEMIZATION OF AMOUNT FINANCED 
1.   Amount Given Directly to You $ 
2.   This is the amount paid to Snap-on Tools for amounts  
      owed to them by you 

$ 

3.  Amounts paid to Snap-on Credit to pay off existing loans  
     as of the date of this disclosure under account numbers:  
     

 

4.  Amounts paid to   
5.   Amount Provided To You on Your Behalf (1+2+3+4)  $ 
6.   Prepaid Finance Charges $0.00 
7.   Amount Financed  (5 minus 6) = Funding Provided on  
      page 1 

$ 

 

Applicable law requires this information to be provided to you to help you make an informed decision.   
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OFFER SUMMARY – Initial Loan (UT) 
 

Total Amount of 
Funds Provided 

«TotAmtFin» 
Subject to further definition under the rules this box must say 
“The total amount of funds provided to the business under the 

terms of the commercial financing transaction” 

Total Amount of 
Funds Disbursed 

«FundingRecd
» 

The funds disbursed are less than the financing provided.  

Total Amount to be 
paid to Provider «TotPmtAmt» This is the total amount paid to the provider under the terms of 

the commercial financing transaction. 

Total Dollar cost of 
the Transaction 

 
«FinChrg» 

This cost is calculated by finding the difference of box 1 and 
box 3 above. 

 

Manner, Frequency 
and Amount of 
each Payment 

ACH Debit, 
Monthly,  

«RegPmtAmt» 

This describes how the payments will be made, when the 
payments will be made and the amount of each payment. 
Subject to further clarification once the rules are released. 

Costs or Discounts 
Associated with 

Prepayment 

 
Costs 

 
 
 
 
 
 

Discounts 

There are no costs associated with prepayment of your 
financing.   
 
 
 
 
 
 
 
 
If you pay off your financing early and there are no defaults, you 
will only pay the then current principal balance plus any accrued 
interest that remains unpaid. 

By signing, you are confirming that you have received this form. 

_______________________  _________________ 

Applicant Signature  Date 

 



APPENDIX I.3.B 

App I3B 1 02/22 

ADDENDUM TO SNAP-ON CREDIT 
LOAN AND SECURITY AGREEMENT 

(Franchisee Owned by Trust) 
 
 

THIS ADDENDUM TO SNAP-ON CREDIT LOAN AND SECURITY AGREEMENT 
(“Addendum”) amends that certain Loan and Security Agreement (the “Loan Agreement”) as of the 
Effective Date below, between SNAP-ON CREDIT LLC (“Snap-on Credit”), and the undersigned  
corporation or limited liability company (“Company”), the majority of the stock of which, or the majority 
membership interest in which is owned by the undersigned trust (“Borrower”).   
 

The Loan Agreement is hereby amended as follows: 
 

1. Section 3(b) of the Loan Agreement is amended to also include the following:  
If Borrower is held in trust, Lender may at any time request that the grantor(s) and/or 

trustee(s) and/or beneficiaries of the trust sign and deliver such financing statements and 
other documents, in order to effectuate or perfect Lender’s security interest in the Collateral 
hereunder. 

 
2. Section 4(a)(vii) of the Loan Agreement is deleted, in its entirety, and the following 

new Section 4(a)(vii) is inserted in lieu thereof: 
(vii) The financial statements, schedules and other information furnished to Lender 

prior to and after the execution and delivery of this Agreement fairly and accurately present 
the financial condition and, if applicable, results of operations of Borrower (and any other 
persons described therein, including the grantor(s) or trustee(s) of a trust) as of and for the 
period ending on the date as of which such financial statements are presented; and since the 
date of the financial statements of Borrower most recently furnished to Lender, there has 
been no material adverse change in the financial condition or results of business operations 
of Borrower; 

 
3. The following Section 5(b)(viii) is added to the end of Section 5(b) of the Loan 

Agreement: 
(viii) If the Borrower is held in trust and this Agreement is in force and effect at the 

time of a change in trustee under the terms of the governing trust document, provide Lender 
with a Notice for Change in Trustee (as defined in the Policy for Trust-Owned Franchises) 
within thirty (30) days of such change of trustee. 

 
4. Section 6(a)(v) of the Loan Agreement is deleted, in its entirety, and the following is 

substituted as a new Section 6(a)(v), in its place instead: 
(v) Upon the death or incapacity of Borrower (or a significant owner of Borrower if 

Borrower is a corporation, limited liability company or other legal entity, or if Borrower is held 
in trust, the grantor(s) or trustee(s) of the trust), or dissolution or transfer  of the Trust without 
prior notice to Lender which results in a material adverse change I the assets of the trust.  
For purposes of this subsection, “transfer” includes a direct or indirect, distribution, sale, 
assignment, transfer, conveyance and gift;  or 

 
5. Section 6(b)(vi) of the Loan Agreement is deleted, in its entirety, and the following is 

substituted as a new Section 6(b)(vi-viii), in its place instead: 
(vi) If any guarantee of any of Borrower's Liabilities is terminated or limited for any 

reason, including, without limitation, because of revocation or the death of any guarantor, or 
if Borrower is held in trust, the grantor(s) or trustee(s) of the trust); or 

(vii)  If the Borrower is held in trust and this Agreement is in force and effect at the 
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time of a change in trustee under the terms of the governing trust document and such new 
trustee fails to provide to Lender a Notice for Change in Trustee (as defined in the Policy for 
Trust-Owned Franchises) within thirty (30) days of such change of trustee; or 

(viii)  If the Borrower is held in trust, any transfer of the Franchise, including but not 
limited to a transfer to the grantor of the trust, a new trust, a beneficiary or beneficiaries of 
the trust, or to a third-party, that does not comply with the requirements of Section 18.B. of 
the Franchise Agreement.  For purposes of this subsection, “transfer” includes a direct or 
indirect, distribution, sale, assignment, transfer, conveyance and gift.   
 
6. Section 9(a) of the Loan Agreement is amended to also include the following: 

If Borrower is held in trust, the mediation will be conducted in the state where here 
any property that may be the subject of the action is located.   

 
7. Section 9(b) of the Loan Agreement is amended to also include the following: 

For purposes of this Agreement, persons in privity with or claiming through, on behalf 
of or in the right of Borrower include, but are not limited to, spouses and other family 
members, heirs, executors, representatives, shareholders, members, successors, assigns 
and trustees and grantors of trusts. 

 
8. Section 9(c) of the Loan Agreement is amended to also include the following: 

If Borrower is held in trust, the arbitration will be conducted in the state where any 
property that may be the subject of the action is located.   

Unless otherwise agreed by the parties or ordered by the arbitrator, following a party’s 
motion for additional discovery, pre-hearing discovery in any arbitration is limited to tax 
returns for the grantor(s) and/or trustees of the trust, if Borrower is held in trust, for the last 
three (3) tax years. 

 
9. Section 9(e) of the Loan Agreement is amended to also include the following: 

If Borrower is held in trust, any such action shall be brought by Snap-On Credit or 
Borrower in the county (or similar political unit) where any property that may be the subject 
of the action is located.   

 
10. Section 9(l) of the Loan Agreement is amended to also include the successor trustees 

of a trust to the successors and assigns.  
 

11. Section 9 of the Loan Agreement is amended to also include the following: 
Notwithstanding anything herein to the contrary, if Borrower is held in trust, the 

provisions of Sections 9.a. to 9.e. shall apply to the trustee(s) of such trust. 
 

IN WITNESS WHEREOF, the parties have executed this Addendum as of the Effective 
Date of the Loan Agreement. 
 
 
BORROWER: SNAP-ON CREDIT LLC 
[CORPORATE NAME]  
[ADDRESS]  
  
By:  By:  
Printed Name & Title:  Printed Name & Title:  
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CONTINUING UNCONDITIONAL GUARANTEE 
(FOR CORPORATE or LIMITED LIABILITY COMPANY) 

 
 
FOR VALUE RECEIVED, and to induce Snap-on Credit LLC, (the "Snap-on Credit") to lease, lend 
money, extend credit or provide other financial accommodation, or agree to accept assignment of 
certain contracts or rights, or to enter into other contractual relationships or to continue any of the 
foregoing, to or with ____________________________________________________________, 
a _______________ corporation or limited liability company [strike one] ("Company") the majority 
of the stock of which or the majority membership interest in which [strike one] is owned by the 
Guarantor or Guarantors, and in consideration thereof, the undersigned Guarantor or Guarantors 
(hereafter collectively the "Guarantor") hereby unconditionally absolutely guarantees:  (A) the full 
and prompt payment when due (whether at maturity or by declaration, amortization, acceleration 
or otherwise) and at all times thereafter of all indebtedness, obligations and liabilities of every kind 
and nature whatsoever of Company to Snap-on Credit howsoever created, arising, acquired, held 
or evidenced, and whether direct or indirect, primary or secondary, absolute or contingent, joint or 
several, now or hereafter existing, due or to become due; and (B) the full, prompt and faithful 
performance and discharge by Company of each and every term, condition, agreement, 
representation and warranty on the part of Company contained in any agreement (including any 
amendment, modification or supplement thereof) relating to any loan, credit or other financial 
accommodation from Snap-on Credit to Company or any other contractual relationship between 
Snap-on Credit and Company (all such obligations referred to in (A) and (B) above being hereinafter 
collectively referred to as the "Liabilities").  The Guarantor further agrees to pay to Snap-on Credit, 
upon demand, all costs and expenses, including attorneys' fees, paid or incurred by Snap-on Credit 
in collecting or obtaining payment or performance of any Liabilities or in enforcing Snap-on Credit's 
rights under or with respect to any agreement or collateral or other security in connection with any 
Liabilities, or in enforcing this Continuing Unconditional Guarantee (this "Guarantee"). 
 
In the event that Company fails to pay, perform or discharge the Liabilities when such Liabilities 
become due and payable (whether by default, acceleration or otherwise), or in the event of the 
death, incompetency, dissolution, insolvency or bankruptcy of Company or the Guarantor or the 
inability of Company to pay its debts as they mature, or in the event of an assignment by Company 
for the benefit of creditors, or the institution of any proceeding by or against Company alleging that 
Company is insolvent or unable to pay its debts as they mature, and if such event shall occur at a 
time when any of the Liabilities may not then be due and payable, the Guarantor agrees to pay to 
Snap-on Credit, immediately upon demand, the full amount which would be payable hereunder by 
the Guarantor if all of the Liabilities were then due and payable and to otherwise perform and 
discharge such Liabilities. 
 
This Guarantee shall be a continuing, absolute and unconditional guarantee, and shall remain in 
full force and effect until written notice of its discontinuance shall be actually received by Snap-on 
Credit, and also until any and all of said Liabilities created before receiving such notice of 
discontinuance shall be fully paid, performed or discharged.  The death of the Guarantor shall not 
terminate this Guarantee until written notice of such death shall have been actually received by 
Snap-on Credit, and also until all of said Liabilities created before receiving such notice shall be 
fully paid, performed or discharged. 
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The liability of the Guarantor under this Guarantee shall not be affected, impaired, reduced, 
released, limited or modified by any of the following (any or all of which may be done or omitted by 
Snap-on Credit in its sole discretion and without notice):  (a) any act or failure to act by Snap-on 
Credit with respect to Company, the Liabilities or any collateral or security therefore; (b) any sale, 
pledge, surrender, compromise, release, renewal, extension, indulgence, alteration, disposition, 
exchange, change or modification in or of any of the Liabilities (including, without limitation, any 
renewal note), any collateral or security for the Liabilities or any agreement or instrument relating 
to the Liabilities; (c) the acceptance, rejection or release by Snap-on Credit of any collateral or 
security for, any obligor with respect to, or any other guarantee of, any of the Liabilities; (d) any 
failure, neglect or omission by Snap-on Credit to realize upon any of the Liabilities or upon any 
collateral or security therefore (including any failure to protect or insure or to perfect any lien on any 
such collateral or security); (e) the invalidity or unenforceability of or any irregularity with respect to 
any Liability; (f) the bankruptcy or insolvency of Company or the application to Company or its 
estate of any provision of the United States Bankruptcy Code or any other bankruptcy or insolvency 
law; (g) the extension of additional loans, credits or other financial accommodations made to 
Company without notice to or approval of the Guarantor; (h) any change in Company's name or 
any merger, acquisition or consolidation involving Company; or (i) any other act or failure to act of 
any kind by Snap-on Credit, other than the execution and delivery by Snap-on Credit to the 
Guarantor of a written document clearly and expressly amending, releasing or canceling this 
Guarantee. 
 
The Guarantor hereby waives:  (a) notice of the acceptance of this Guarantee; (b) notice of the 
existence, creation, extension or modification of any of the Liabilities, any collateral or other security 
therefore or any agreement relating thereto; (c) demand, presentment, protest and notice of 
demand, presentment, protest, nonpayment, dishonor or default, and all other notices whatsoever; 
and (d) all diligence in collection or protection of or realization upon any Liabilities, any obligation 
of the Guarantor hereunder or any collateral or other security for any of the foregoing. 
 
This Guarantee is a guaranty of payment and not of collection.  There shall be no conditions to the 
obligation of the Guarantor to pay, perform and discharge any Liabilities upon failure by Company 
to pay, perform or discharge such Liabilities when due (whether at maturity or by declaration, 
acceleration or otherwise), and Snap-on Credit shall be under no obligation to seek to obtain 
payment, performance or discharge from Company or any other person or entity or to resort to or 
seek to realize upon any collateral or any other security or property whatsoever prior to obtaining 
payment, performance or discharge by the Guarantor on this Guarantee.  Snap-on Credit shall 
have the exclusive right to determine how, when and what application shall be made of any 
payments and credits on the Liabilities or under this Guarantee. 
 
Until all of the Liabilities are fully paid, performed and discharged, the Guarantor hereby: 
 
(a) assigns to Snap-on Credit as security for the Guarantor's obligations under this Guarantee, 
and subordinates to the Liabilities, any liabilities, indebtedness and obligations of Company held 
by or owed to the Guarantor, including any collateral or other security therefore, 
 
(b) assigns to Snap-on Credit, and agrees that Snap-on Credit shall have, a security interest in 
the following business property, assets, rights and interests of Company or Guarantor (as 
applicable), whether now owned or existing or hereafter acquired or arising: 
 

(1) Any collateral, including, but not limited to, any goods, equipment, chattel paper, 
accounts, general intangibles, or any other assets it may now own or hereafter acquire which 
may constitute Collateral (as such term is defined in (b) (1) through (6), infra), or proceeds of 
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Collateral of Company or Guarantor (as applicable) for any amounts owed to Snap-on Credit 
by Company; 
 
(2) All of Company's or Guarantor's (as applicable) Accounts (the term "Accounts" as used 
herein includes, without limitation, all of Guarantor's accounts receivable arising out of the 
sale or lease of Inventory or other goods or out of the rendering of services), whether or not 
specifically assigned to Snap-on Credit; 
 
(3) All of Company's or Guarantor's (as applicable) Inventory (the term "Inventory" as used 
herein includes, without limitation, all of Company's or Guarantor's goods held for sale or 
lease or being processed for sale or lease, including all materials, work-in-process, finished 
goods, supplies and other goods customarily classified as inventory), including Inventory at 
any time in the possession of any bailee; 
 
(4) All of Company's or Guarantor's (as applicable) business equipment (the "Equipment"); 
 
(5) All of Company's or Guarantor's (as applicable) goods, vehicles, (including Company's 
or Guarantor's van or truck, and to the extent allowed by law without requirement to specify 
particular VIN numbers of such vehicles) furnishings and fixtures wherever located but only 
to the extent that such items are used primarily in connection with Company's or Guarantor's 
(as applicable) Snap-on Business; 
 
(6) All of Company's or Guarantor's (as applicable) cash, negotiable instruments, 
documents of title, warehouse receipts, chattel paper, general intangibles, securities, leases, 
contract rights, certificates of deposit, deposit accounts, cash equivalents, interest or 
dividends on any of the foregoing, insurance claims, patents, trademarks, good will and other 
property of any kind or description, wherever now or hereafter located, but only to the extent 
that such items are used primarily in connection with Company's or Guarantor's (as 
applicable) Snap-on Business; and 

 
Without limiting the foregoing, all substitutions, renewals, improvements and replacements of, and 
additions and accessions to, the foregoing, and all products and proceeds of the foregoing, 
including, without limitation, all of the proceeds in any form of Company's or Guarantor's (as 
applicable) Accounts and Inventory, whether specifically assigned to Snap-on Credit or not.  
Notwithstanding the foregoing, if Guarantor is an individual, Guarantor's residence, personal, family 
or household goods and assets not related to or used primarily in connection with Company's or 
Guarantor's (as applicable) Snap-on Business are specifically excluded from the definition of 
"Collateral."  The terms used herein to identify the Collateral shall have the respective meanings 
assigned to such terms as of the date hereof in the Uniform Commercial Code, as amended, in 
effect in the state listed in the introductory paragraph as Company's address (the "UCC"). The 
security interest granted hereby shall continue to attach to the Collateral notwithstanding any sale, 
exchange or other disposition of the Collateral by Company or Guarantor (as applicable), except 
for Inventory sold in the ordinary course of business.  The security interest herein granted is to 
secure the payment of all of Guarantor's obligations to guarantee payment and/or performance to 
Snap-on Credit of all of the Liabilities; all costs and expenses, including attorneys' fees, paid or 
incurred by Snap-on Credit in collecting or obtaining payment or performance of any Liabilities or 
in enforcing Snap-on Credit's rights under or with respect to any agreement or collateral or other 
security in connection with any Liabilities, or in enforcing this Guarantee and the performance of all 
of Guarantor's obligations to Snap-on Credit hereunder; and any and all other obligations of 
Company or Guarantor to Snap-on Credit of every kind and description, direct or indirect, absolute 
or contingent, due or about to become due, now existing or hereafter arising. 
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(c) waives any rights that the Guarantor may have against Company or with respect to the 
Liabilities or any collateral or other security therefore by reason of any one or more payments or 
acts in compliance with the obligations of the Guarantor under this Guarantee. 
 
Snap-on Credit may, without notice, sell, assign or transfer all or any of the Liabilities and, in such 
event, each and every immediate and successive assignee, transferee or holder of, or any 
participant in, any of the Liabilities shall have the rights, powers and benefits granted to Snap-on 
Credit in this Guarantee, including the right to enforce this Guarantee by suit or otherwise. 
 
In the event that a claim (a "repayment claim") shall be made upon Snap-on Credit at any time for 
repayment of any amount received by Snap-on Credit in payment of any of the Liabilities, whether 
received from Company or the Guarantor, or received as the proceeds of collateral, or otherwise, 
by reason of:  (a) any judgment, decree or order of any court or administrative body having 
jurisdiction over Snap-on Credit or any of its property; or (b) any settlement or compromise of any 
such repayment claim effected by Snap-on Credit with the claimant (including Company), the 
Guarantor shall remain liable to Snap-on Credit for any amount repaid pursuant thereto to the same 
extent as if such amount had never originally been received by Snap-on Credit, notwithstanding 
any termination hereof or the cancellation of any note or other instrument evidencing any of the 
Liabilities. 
 
Mediation.  Except as otherwise provided in the provisional remedies below the parties agree to 
attempt to resolve any controversy or disputes arising out of or relating to this Guarantee including, 
but no limited to by non-binding mediation prior to any matter being submitted to arbitration.  This 
provision applies only to controversies and disputes that are specific to Franchisee, or any person 
in privity with or claiming through, on behalf of or in the right of Franchisee and not to issues that 
affect Snap-on franchisees generally.  Any such mediation will be held within 30 days after a 
demand for mediation is made by either party by notice to the other party.  The mediation will be 
conducted in the state in which Franchisee resides.  The mediator will be mutually agreed upon by 
the Franchisee and Snap-on Credit, and Snap-on Credit will pay the costs of the mediator and for 
the location at which the mediation takes place. 
 
The parties acknowledge that mediation proceedings are settlement negotiations and that to the 
extent allowed or required by applicable law, all offers, promises, conduct and statements, whether 
oral or written, made in the course of the mediation will be confidential and inadmissible in any 
arbitration, litigation or other legal proceeding involving the parties, provided however, that 
evidence which is otherwise admissible or discoverable will not be rendered inadmissible or non-
discoverable as a result of its use in mediation. 
 
Arbitration.  Except as otherwise provided in the provisional remedies below, any controversy or 
dispute arising out of or relating to this Guarantee including, but not limited to, any claim by 
Guarantor, or any person in privity with or claiming through, on behalf of or in the right of Guarantor, 
concerning the entry into, performance under, or termination of, this Guarantee; any claim against 
a past or present employee, officer, director, agent or affiliate of Snap-on Credit; any claim of breach 
of this Guarantee or any agreement between the parties or their respective affiliates (whether 
existing before or after this Guarantee); and any claims arising under state or federal laws, including 
any statutes, rules, or regulations, will be submitted to final and binding arbitration as the sole and 
exclusive means for final and binding resolution of any such controversy or dispute.  Persons in 
privity with or claiming through, on behalf of or in the right of Franchisee include, but are not limited 
to, spouses and other family members, heirs, executors, representatives, shareholders, members, 
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successors and assigns.  In no event will persons in privity include other Snap-on franchisees who 
have signed separate franchise agreements with Snap-on Credit. 
 
A party’s failure or refusal to resolve the controversy or dispute through mediation under mediation 
provision above will not otherwise affect either party’s obligation to arbitrate the dispute or 
controversy under this arbitration provision.  A demand for arbitration must be made in writing within 
the applicable statute of limitation period; otherwise, the right to any remedy will be forever barred, 
as provided by applicable law and determined by the arbitrator. 
 
Notwithstanding any other provision of this Agreement, arbitration under this arbitration provision 
will be governed exclusively by the Federal Arbitration Act as amended (9 U.S.C. §§ 1 et seg.), and 
arbitration will take place according to the Commercial Arbitration Rules of the American Arbitration 
Association (“AAA Rules”) in effect as of the date the demand for arbitration is filed.  The AAA 
Rules may be found on the American Arbitration Association’s web site at www.adr.org or by 
searching for those rules using a service such as www.google.com.  The arbitration will be held at 
the office of the American Arbitration Association nearest the Snap-on Regional Sales Office to 
which Franchisee was assigned most recently prior to the demand for arbitration; provided, 
however, if such office is outside the state in which the Franchisee resides, Franchisee may cause 
the arbitration to be held within Franchisee's state of residence at a place mutually convenient to 
the parties and the arbitrator. 
 
 The arbitration will proceed before a single arbitrator. The arbitrator will be chosen in accordance 
with the AAA Rules.  If the amount claimed by the party filing for arbitration both in the original 
demand for arbitration and in any amendment is less than Seventy-five Thousand Dollars 
($75,000.00), Snap-on Credit will pay the fees and expenses of the arbitrator and filing fees and 
costs charged by the American Arbitration Association up to a maximum of Seven Thousand Five 
Hundred Dollars ($7,500.00).  Any amount in excess of Seven Thousand Five Hundred Dollars 
($7,500.00) will be split equally by the parties.  If the amount of the claim filed either in the original 
demand for arbitration or by amendment is for Seventy-five Thousand Dollars ($75,000.00) or 
more, the parties agree to split equally the fees and expenses of the arbitrator and the filing fees 
and costs charged by the American Arbitration Association.  If Franchisee demonstrates that it is 
unable to pay its portion of these fees, expenses or costs, then the fees, expenses or costs will be 
reapportioned by the arbitrator in accordance with applicable law. 
 
Unless otherwise agreed by the parties or ordered by the arbitrator, following a party’s motion for 
additional discovery, pre-hearing discovery in any arbitration is limited to the following:  (1) 
production of all documents that will be introduced at the hearing; (2) production of written or recorded 
statements that a party intends to introduce at the hearing; (3) production of all documents relied upon 
by experts who will testify at the hearing; (4) production by Franchisee of tax returns filed by Franchisee 
(including tax returns for a significant owner of a Corporate Franchisee) for the last three (3) tax years; 
(5) production by Snap-on Credit of Franchisee’s statements of account balance with Snap-on Credit for 
three (3) years prior to the filing of the arbitration; and (6) not more than two depositions per side. 
 
Each party further agrees that, unless such a limitation is prohibited by applicable law, as 
determined by the arbitrator, a party will not be liable for punitive or exemplary damages and the 
arbitrator will have no authority to award the same.  The award or decision by the arbitrator will be 
final and binding on the parties and may be enforced by judgment or order of a court of competent 
jurisdiction.  The parties consent to the exercise of personal jurisdiction in the state where the 
arbitration took place.  The parties consent to the exercise of personal jurisdiction over them by 
such courts for the purpose of carrying out this provision; and they waive any objections that they 
would otherwise have to the same. 

http://www.adr.org/
http://www.google.com/
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The parties agree to arbitrate only controversies and disputes that are specific to Franchisee, or 
any person in privity with or claiming through, on behalf of or in the right of, Franchisee, and 
therefore Franchisee and Snap-on Credit agree that (i) arbitration under this arbitration provision 
will be brought on an individual basis only and may not be brought as a class or consolidated action 
or by way of joinder of separate parties unless all parties otherwise agree in writing, and absent 
such written agreement (ii) there will be no right or authority for any controversy or dispute to be 
brought, heard or arbitrated as a class or consolidated action or by way of joinder of separate 
parties (“Class/Consolidated Action Waiver”).  Notwithstanding any other provision of this 
Agreement or the AAA Rules, disputes regarding the validity, enforceability or breach of the 
Class/Consolidated Action Waiver may be resolved only by a civil court of competent jurisdiction 
and not by an arbitrator.  No finding or stipulation of fact or law in any other arbitration shall be 
given preclusive or collateral estoppel effect in any arbitration hereunder.  In no event shall the 
arbitrator have the right, power, jurisdiction or contractual authority to award any damages or relief 
in excess of or in addition to those damages suffered specifically by the parties to the arbitration or 
as otherwise provided by applicable law or this Agreement. 
 
In any case in which (1) the dispute is filed as a class or consolidated action or by way of joinder of 
separate parties and (2) there is a final judicial determination that all or part of the 
Class/Consolidated Action Waiver is invalid or unenforceable, the class, consolidated action or 
joinder of separate parties to that extent must be litigated in a civil court of competent jurisdiction, 
but the portion of the Class/Consolidated Action Waiver that is enforceable will be enforced in 
arbitration. 
 
In addition, in the event any other provision in this arbitration provision is determined to be invalid 
or unenforceable as a matter of law, then it is the intention of the parties to this Agreement that 
such provision be deemed inoperative and stricken from this Agreement, and that the remainder of 
this arbitration provision, to the extent not legally invalid or unenforceable under applicable law, be 
enforced as written as if the invalid or unenforceable provision or provisions had not been included 
in this arbitration provision. 
 
Provisional Remedies.  Each party shall have the right to seek from an appropriate court 
provisional remedies including, but not limited to, temporary restraining orders, preliminary 
injunctions or replevin orders before, during or after arbitration.  Neither party need await the 
outcome of the arbitration or selection of an arbitrator before seeking provisional remedies. Seeking 
any such remedies will not be deemed to be a waiver of either party's right to compel arbitration.  
Any such action will be brought by Snap-on Credit or Franchisee in the county (or similar political 
unit) or federal judicial district where Franchisee resides, or where any property that may be the 
subject of the action is located.  The parties consent to the exercise of personal jurisdiction over 
them by courts located there and to the propriety of venue in such courts for the purpose of carrying 
out this provision; they waive any objections that they would otherwise have to the same; and they 
waive the right to have any such action decided by a jury. 
 
This Guarantee shall be deemed to have been delivered and made and shall be interpreted and 
the rights and liabilities of the parties hereto determined in accordance with the laws (without regard 
to the conflicts of laws provisions) of the State of Illinois in which the Snap-on Credit's office is 
located, except to the extent the Federal Arbitration Act governs the provisions of any arbitration 
agreement herein.  Whenever possible, except as otherwise provided above, each provision of this 
Guarantee shall be interpreted in such manner as to be effective and valid under applicable law, 
but if any provision of this Guarantee shall be prohibited by or invalid under applicable law, such 
provision shall be ineffective to the extent of such prohibition or invalidity, without invalidating the 
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remainder of such provision or the remaining provisions of this Guarantee.  This Guarantee shall 
be binding upon the Guarantor and upon the heirs, legal representatives and successors of the 
Guarantor, and shall inure to the benefit of Snap-on Credit, its legal representatives, successors 
and assigns. 
 
If this Guarantee (including any counterpart hereof) is signed by more than one Guarantor, the 
liability of each Guarantor shall be joint and several, and each reference herein to the Guarantor 
shall be deemed to refer to each such Guarantor.  In furtherance and not in limitation of the rights 
and remedies of Snap-on Credit hereunder or at law, Snap-on Credit may proceed under this 
Guarantee against any or all Guarantors in its absolute and sole discretion for any Liabilities or 
other obligations of Company arising hereunder.  No release, discharge or modification of the 
obligations of, or the collateral provided by, any party liable on this Guarantee shall affect the 
obligations of any other party on this Guarantee. 
 
IN WITNESS WHEREOF, the undersigned has caused this Guarantee to be executed and 
delivered: 
 
 
 
  
(Individual Signature of Guarantor) 
Printed Name: _______________________, an individual  Dated __________________ 
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Easy and Convenient Payment Method 
Automated Payment Plan 

 
 
I (we) (hereafter, the “Account Holder”) authorize Snap-on Credit LLC hereafter called (SOC”), to initiate 
debit entries to my (our) account as set forth below (the “Account”).  Account Holder authorizes the financial 
institution named on the attached voided check, or otherwise identified below, hereafter called "Bank", to 
honor entries initiated by SOC and debit the same to such Account and/or to correct any errors.  This 
authority is to remain in force and effect until the schedule of payments is completed or until SOC and/or 
Bank have received notification of its termination. To terminate this authority, Account Holder must call or 
write Bank, or call or write SOC at 1-888-846-8122 or the address shown below, in time to receive the 
request 3 business days or more before the payment is scheduled to be made.  If Account Holder calls the 
Bank, they may also require the request be made in writing and to provide it within 14 days after the call. 
 
Account Holder hereby authorizes Bank to pay and charge to the Account, electronic fund transfers or other 
forms of pre-authorized check or withdrawal order transfers initiated by SOC and its assigns to its own order 
in the amount of the Weekly Deduction set forth below or in such other authorized amounts as may be due 
from time to time, which may be more than the weekly Deduction and may include interest or fees charged 
to my account.  If SOC charges the Account authorized amounts in excess of the authorized Weekly 
Deduction, SOC will tell Account Holder 10 days before each payment, when it will be made and how much 
it will be. 
 
Account Holder understands that regardless of this Direct Debit authorization, liability to SOC and its 
assigns continues for any sums due under any agreement with them which are not otherwise available for 
automatic withdrawal from the Account.  In addition, should the Bank assess any charges, fees, or penalties 
due it as a result of SOC’s withdrawal requests from the Account for the purposes set forth in this 
Agreement, or should SOC assess fees and charges to my account (such as late fees or NSF fees for 
dishonored payments).  Account Holder confirms responsibility for and shall pay such charges, fees, or 
penalties directly to the Bank or SOC as applicable.  If the balance owed on a final payment is less than the 
specified Weekly Deduction, SOC may reduce such payment withdrawal request accordingly. 
 
Weekly Deduction: $«AmtRegPmt» 
 
Fill in your bank information to Authorize Direct Debit payments: 
Bank Name ______________________________  

Routing Number: ________________________ Routing Number: __________________  
 
Account Number:   Account Number: ____ ___________________ 
 
 
Anticipated Starting Date: «FirstPmtDueDT»* 
*This date is approximate.  The actual start date is determined when your loan is funded, at that time you will 
be sent a notification as to what day we will start to initiate debits to your account. 
 
ACCOUNT HOLDER 
«FFLLCName» 
 
 
  
«DesignatedOwner», «FFTitle» 
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ASSIGNMENT OF LOAN AND 
FRANCHISEE SERVICING AGREEMENT 

 
 
 THIS ASSIGNMENT is made as of the Effective Date below, by and between the 
undersigned Individual Franchisee ("Individual Franchisee") and the Franchisee Entity 
("Franchisee Entity"). 
 

RECITALS 
 
 On _______________ Individual Franchisee entered into a Snap-on Tools Franchise 
Agreement with Snap-on Tools Company LLC, its predecessor Snap-on Tools Company, or Snap-
on Incorporated or its predecessor ("Snap-on"). 
 
 Individual Franchisee has assigned or will contribute, sell, or assign its business assets to 
Franchise Entity, and on _______________, Franchise Entity entered or will enter into a new 
franchise agreement with Snap-on. 
 
 Individual Franchisee desires to assign to Franchise Entity all of Individual Franchisee's rights 
and obligations in any and all of the following agreements, to the extent Individual Franchisee has 
entered into such agreements: (a) a Franchisee Servicing Agreement with Snap-on Credit LLC 
("Snap-on Credit") or a Credit Agreement or a Credit and Lease Agreement with Snap-on (which 
agreement was subsequently assigned by Snap-on to Snap-on Credit); (b) an Easy and Convenient 
Payment Method Automated Payment Plan; and (c) a Loan and Security Agreement and a 
Promissory Note of even date therewith, together with any amendment and replacement Promissory 
Notes or additional Promissory Notes.  The agreements referred to in the preceding sentence are 
hereinafter referred to as the "Credit Agreements". 
 
 The Credit Agreements may be assigned only upon Snap-on Credit's prior written consent. 
 
 Individual Franchisee and Franchise Entity are executing this Assignment in order to obtain 
Snap-on Credit's approval. 
 

AGREEMENT 
 
1. Assignment.  Individual Franchisee assigns to Franchise Entity all of Individual Franchisee’s 
rights and obligations in the Credit Agreements. Franchise Entity assumes and agrees to perform all 
duties of Individual Franchisee under the Credit Agreements, including, without limitation, payment 
of all monies owed, or that become owed, to Snap-on Credit. Franchise Entity grants Snap-on Credit 
a security interest to the same extent Individual Franchisee has done so in any of the Credit 
Agreements. 
 
2. Individual Franchisee’s Continuing Responsibilities; Guarantee.  Notwithstanding the 
assignment of the Credit Agreements to Franchise Entity: (a) Individual Franchisee agrees that the 
term “Franchisee” as used in the Credit Agreements shall include Individual Franchisee as well as 
Franchise Entity; and (b) Individual Franchisee agrees that the provisions contained in the Credit 
Agreements shall be binding upon Individual Franchisee (both during the term of, and after 
termination or expiration of, the Credit Agreements) to the same extent as if Individual Franchisee 
continued as Franchisee under the Credit Agreements. In addition, in consideration of the execution 
of this Assignment by Snap-on Credit, Individual Franchisee unconditionally and irrevocably 
guarantees the performance of each and every covenant and agreement of Franchise Entity 
contained in each of the Credit Agreements (both during the term of, and after termination or 
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expiration of, the Credit Agreements), including, without limitation, all obligations to pay monies to 
Snap-on Credit. 
 
 Individual Franchisee agrees that Snap-on Credit may seek to enforce the terms of this 
guarantee against Individual Franchisee without instituting suit against Franchise Entity and without 
joining Franchise Entity in any suit against Individual Franchisee. Individual Franchisee further agrees 
that the obligations under this guarantee shall remain in full force and effect and shall not be altered 
or released by: (a) assignment or other transfer of any of the Credit Agreements by either party; or 
(b) amendment of any of the Credit Agreements; or (c) termination or expiration of the Credit 
Agreements; or (d) any release, accommodation or waiver granted by Snap-on Credit to Franchise 
Entity or any successor of Franchise Entity. 
 
3. Representations.  Individual Franchisee and Franchise Entity represent to Snap-on Credit 
that (a) Franchise Entity is newly organized; (b) that Individual Franchisee owns more than 50% of 
the outstanding stock or membership interests of Franchise Entity; (c) that the person signing on 
behalf of Franchise Entity is duly authorized; and (d) that neither this Assignment, nor Snap-on 
Credit's consent to this Assignment, shall modify any provisions of any of the Credit Agreements, 
except as specifically provided herein. 
 
4. Effective Date.  This Assignment shall not be effective until signed by Snap-on Credit.  Snap-
on Credit shall not sign this Assignment and this Assignment shall not be effective until Individual 
Franchisee and Franchise Entity deliver all of the following to Snap-on Credit:  (a)  Originally executed 
copy of this Assignment duly signed by Franchise Entity and Individual Franchisee; (b)  a copy of the 
resolution of Franchise Entity's governing body, Board of Directors, members, or manager, as 
applicable, authorizing assumption of the Credit Agreements, which shall be certified as correct; (c) 
all documentation requested by Snap-on Credit to protect the security interest granted Snap-on Credit 
by Franchise Entity; (d) satisfactory evidence from Snap-on Tools Company LLC of its approval of 
the entry into the Franchise Agreement by Franchise Entity; and (e) any other documentation 
reasonably requested by Snap-on Credit. 
 
 The parties have duly executed this Assignment as of ____________ (the “Effective Date”). 
 
FRANCHISE ENTITY: INDIVIDUAL FRANCHISEE: 
 
[CORPORATE NAME]  [OWNER NAME] 
 
 
By:   By:  
Name:   Name:  
Its:    
 
 
 Snap-on Credit consents to this Assignment on _______________________. 
 
SNAP-ON CREDIT LLC 
 
By:   
Name:   
Its:   
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PROMISSORY NOTE 
 
 
For value received, the undersigned ("Borrower") hereby promises to pay to the order of Snap-on 
Credit LLC ("Lender") the principal sum of $________________, together with interest thereon at 
the rate of ____% per annum (calculated on the basis of a 365-day year), with interest accrual 
beginning on the date Lender advances funds hereunder.  Principal and interest shall be payable 
in _________ weekly installments consisting of principal and interest of $______________, 
commencing on the first Monday following the passing of ninety (90) calendar days from the date 
Lender advances funds hereunder (the “Payment Start Date”).  Borrower will continue to make 
installment payments on the same day of each successive week thereafter.  The last installment 
shall be an amount equal to any remaining unpaid balance, together with all accrued and unpaid 
interest and any and all other sums due hereunder (if not sooner due or paid), and shall be 
immediately due and payable in full on the first Monday occurring _______ weeks after the 
Payment Start Date (the “Final Payment Date”). 
 
Following the advancement of funds by Lender, Lender shall issue a Final Repayment Confirmation 
(a “Final Confirmation”) specifying (1) the date the funds were advanced, (2) the principal balance 
of this Note, (3) the Payment Start Date, and (4) the Final Payment Date. 
 
After the occurrence of an Event of Default and for so long as such Event of Default continues, 
Borrower promises to pay Lender interest on the unpaid principal amount hereof and on all other 
Borrower's Liabilities at a rate per annum that is equal to the interest rate specified above plus four 
percent (4%); provided, however, such rate shall not exceed the highest rate permitted by 
applicable law. 
 
This Note is issued pursuant to, secured by and is subject to all of the terms and provisions of, the 
Loan and Security Agreement dated as of ____________ between Borrower and Lender, as such 
Loan and Security Agreement may be amended from time to time (the "Loan and Security 
Agreement), the terms and provisions of which are hereby incorporated by reference. 
 
A mandatory acceleration and/or prepayment may be required in accordance with the terms of the 
Loan and Security Agreement.  For a statement of the terms and conditions under which the 
maturity of this Note may be accelerated, reference is made to the Loan and Security Agreement.  
Capitalized terms used herein and not otherwise defined herein are used with the meanings 
attributed to them in the Loan and Security Agreement. 
 
Borrower may prepay this Note in full or in part without penalty at any time.  Prepayments will be 
applied first to any accrued but unpaid fees or interest and the remainder, if any, will be applied to 
reduce principal in inverse order to maturity. 
 
Borrower represents, warrants and covenants that (a) this Note evidences a Loan for business and 
commercial purposes; (b) the proceeds of the Loan evidenced by this Note have not and will not 
be used for personal, family or household purposes; (c) neither this Note nor any other Borrower's 
Liabilities violates the provisions of the usury laws or any other applicable laws governing interest 
rates of any state having jurisdiction over this Note, Borrower's Liabilities or the Loan and Security 
Agreement; (d) neither this Note nor any other Borrower's Liabilities is subject to Regulation Z of 
the Board of Governors of the Federal Reserve System. 
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Borrower hereby waives demand, presentment, protest, and notice of demand, nonpayment or 
dishonor with respect to this Note.  Borrower agrees to pay all reasonable costs of collection of this 
Note and any other Borrower's Liabilities, all reasonable costs in connection with the use, custody, 
protection and sale of the Collateral and all reasonable costs paid or incurred in enforcing or 
preserving any of Lender's rights hereunder or in connection with any transaction or proceeding in 
which Lender may become concerned or involved by reason of its interest in this Note or any other 
Borrower's Liabilities or any action by Borrower, in each case including reasonable attorneys' fees 
and costs, all promptly on demand of Lender or other person incurring the same.  Lender shall not 
(by act, delay, omission or otherwise) be deemed to have waived any of its rights or remedies 
hereunder, or any provision hereof, unless such waiver is in writing signed by Lender, and any such 
waiver shall be effective only to the extent specifically set forth therein; and a waiver by Lender of 
any right or remedy under this Note on any one occasion shall not be construed as a bar to or 
waiver of any such right or remedy which Lender would otherwise have had on any future occasion. 
 
All payments under this Note shall be made in immediately available funds by Borrower to Lender 
at Lender's offices at 950 Technology Way, Suite 301, Libertyville, Illinois, 60048 ("Lender's 
Principal Office") or at such other location as Lender may designate.   
 
This Note shall be deemed to have been delivered and made at Libertyville, Illinois, shall not be 
effective until received and accepted by Lender in Libertyville, Illinois, and it is the intent of the 
parties that this Note shall be interpreted and the rights and liabilities of the parties hereto 
determined in accordance with the laws (without regard to the conflicts of laws provisions) of the 
State of Illinois.  Whenever possible each provision of this Note shall be interpreted in such manner 
as to be effective and valid under applicable law, but if any provision of this Note shall be prohibited 
by or invalid under applicable law, such provision shall be ineffective to the extent of such 
prohibition or invalidity, without invalidating the remainder of such provision or the remaining 
provisions of this Note.  Whenever in this Note reference is made to Lender or Borrower, such 
reference shall be deemed to include, as applicable and to the extent permitted by the Loan and 
Security Agreement, a reference to their respective successors and assigns, and the provisions of 
this Note shall be binding upon and shall inure to the benefit of such successors and assigns, 
including, without limitation, a receiver, trustee or debtor in possession of or for Borrower. 
 
Lender may at any time transfer this Note and Lender's rights in any or all of the Collateral.  Any 
transfer by Lender of its rights in any Collateral shall relieve Lender from all liability with respect to 
such Collateral. 
 
BORROWER 
{Name of Borrower} 
 
By:  
 
  
(Print Name and Title) 
 
Date: ___________________ 
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SNAP-ON TOOLS 
SOFTWARE LICENSE, DEVELOPMENT, MAINTENANCE, AND 

SUPPORT AGREEMENT 
 
 

THIS SOFTWARE LICENSE, DEVELOPMENT, MAINTENANCE AND SUPPORT 
AGREEMENT (this "Agreement") is entered into by Snap-on Tools Company LLC ("Snap-on") 
and Licensee (defined below).  This Agreement also refers to Snap-on and Licensee individually 
as a "Party" and collectively as the "Parties." 
 

RECITALS 
 

Snap-on has developed and owns a point of sale computer software application with 
encryption functionality used for transmitting sales and other franchise business information to 
Snap-on ("Licensed Products," as further described below). 
 

Licensee wishes to use the Licensed Products in operating its business and Snap-on is 
willing to license the Licensed Products to Licensee for Licensee's use in transmitting sales 
information to Snap-on. 
 

AGREEMENT 
 
1. DEFINITIONS. 

1.1 "Affiliate" means an entity controlled by, under the control of or under common 
control with a Party.  For purposes of this definition, "control" means having the direct or indirect 
beneficial ownership of a voting interest of at least fifty (50) percent. 
 

1.2 "Licensed Location" means the mobile store identified in Schedule A. 
 

1.3 "Licensed Products" means the computer software programs identified in 
Schedule A (as Schedule A is supplemented or amended from time to time by the Parties), any 
software updates supplied by Snap-on, the media in which the programs are delivered, and the 
associated documentation (including published product specifications and user manuals, whether 
available in hard copy or available on a website). 
 

1.4 "Licensee" means the Snap-on Affiliate or Snap-on franchisee identified in 
Schedule A. 
 

1.5 "Third Party Packages" means the third party software programs and libraries 
distributed with the Licensed Products. 
 
2. SOFTWARE LICENSE. 

2.1 Grant.  Subject to the terms and conditions of this Agreement, Snap-on grants to 
Licensee a limited, non-exclusive, non-transferable license to install, run, access and otherwise 
use the Licensed Products at the Licensed Locations for Licensee’s internal business purposes.  
Nothing in this Agreement grants Licensee any other rights to use, distribute or sublicense the 
Licensed Products. 
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2.2 Restrictions. 
A. The Licensed Products may only be used by the Licensee and Licensee's 

authorized personnel and independent contractors solely for Licensee's own internal business 
purposes; 

B. Licensee may not modify, reverse engineer, disassemble, decompile, 
recompile, sell, lease, sublicense, assign or otherwise transfer the Licensed Products; 

C. The Licensed Products may not be used for the operation of any timesharing, 
service bureau, rental service, subscription service, hosting, outsourcing or similar activity for the 
benefit of a third party; 

D. Licensee acknowledges that the laws and regulations of the United States 
may restrict the export and re-export of certain commodities and technical data of United States 
origin, including the Licensed Products in any medium.  Licensee will not export or re-export the 
Licensed Products in any form without the appropriate United States or foreign government 
licenses.  If Licensee becomes aware of any violation of applicable export laws related to the 
Licensed Products, Licensee must promptly report the details of such violations to Snap-on.  
Licensee's obligations pursuant to this section will survive and continue after any termination or 
expiration of rights under this Agreement; 

E. Licensee must ensure the Licensed Products are installed on hardware in 
accordance with Snap-on's specifications, and maintain an internet connection to allow Snap-on 
remote access to the Licensed Products.  Snap-on may access the Licensed Products remotely as 
deemed reasonably necessary by Snap-on, including to retrieve data, provide support and 
maintenance, and suspend or terminate Licensee's access to the Licensed Products as permitted 
under this Agreement; 

F. Licensee may not remove any of Snap-on's or any other third party's 
copyright, trademark and other proprietary notices on or in the Licensed Products; 

G. Licensed Products may not be transferred to another device, except for a 
temporary transfer in the event of a computer malfunction or to a replacement device; 

H. Licensed Products may not be duplicated except for a sufficient number of 
copies for Licensee's licensed use; 

I. Licensee may not disclose, or allow access to, the Licensed Products to any 
third party, except as provided in Section 2.2.A.; and 

J. Licensee may not publish the results of any benchmark tests run on the 
Licensed Products. 
 
3. OWNERSHIP. 

3.1 Licensed Products.  Snap-on, and its licensors, own the Licensed Products and 
reserve ownership and all intellectual property rights in the Licensed Products and any metadata 
generated by the use of the Licensed Products.  To the extent Licensee has or later obtains any 
intellectual property rights in or to the Licensed Products, or any update, upgrade, modification or 
enhancement, by operation of law or otherwise, Licensee hereby disclaims those rights and hereby 
assigns all right, title and interest in and to those rights to Snap-on.  Licensee will provide 
reasonable assistance to Snap-on to give effect to such assignment. 
 

3.2 Licensee Data.  Licensee will own any customer information it places into the 
Licensed Products ("Licensee Data").  Licensee grants Snap-on a nonexclusive, perpetual, world-
wide license to view, use and modify the Licensee Data for Snap-on’s business purposes, including 
without limitation, to create reports, improve the Licensed Products, and to use, modify and 
incorporate the Licensee Data in business intelligence or development, or in connection with the 
development of other products and services.  Snap-on may transfer Licensee Data to third parties 
that provide services to Snap-on, provided that the third party may only view, use or modify  
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the data for Snap-on’s business purposes and for Snap-on’s or Licensee’s benefit. This Section 
3.2 survives termination or expiration of this Agreement. 
 

3.3 Third-Party Packages.  The Licensed Products are distributed with Third Party 
Packages.  Licensee's use of the Third Party Packages is subject to the terms and conditions of  
 
their specific license agreements, including any disclaimers of warranties and limitations of liability, 
and, if specified in the Third Party license agreement, the terms in Schedule B. 
 

3.4 Services.  During the term of this Agreement, Snap-on will provide the following 
support for the Licensed Products:  (i) a commercially reasonable amount of technical advice on 
the Licensed Products, which will be provided via a toll-free telephone number during Snap-on's 
regular business hours or other reasonable hours as determined by Snap-on; (ii) updates and 
upgrades for the Licensed Products if and when updates and upgrades become generally available; 
and (iii) training on the use of the Licensed Products, which will be provided at times and in manner 
determined by Snap-on. 
 
4. FEES. 

4.1 Fee Payment.  In consideration for the rights granted under this Agreement, the 
Licensee will pay to Snap-on the fees set forth in Schedule A.  Amounts are payable in U.S. dollars.  
All fees are invoiced on a monthly basis and will be payable in accordance with Snap-on's then-
current standard terms of payment.  Licensee will not have, and hereby waives, any right to set off 
amounts claimed from Snap-on against amounts due under this Agreement.  Snap-on reserves the 
right to charge interest on any past due amounts no higher than the highest interest rate permitted 
by applicable law. 
 

4.2 Fee Updates.  Snap-on reserves the right to prospectively change the fees set forth 
in Schedule A upon thirty (30) days prior notice to Licensee, which may be provided electronically 
and without sending a confirmation copy in another form.  Snap-on also reserves the right to change 
the fees set forth in Schedule A if Licensee requests any additional Licensed Products or services 
from Snap-on under this Agreement. 
 
5. AUDIT.  Snap-on has the right to inspect the Licensee's relevant records to verify Licensee's 
compliance with Section 2 of this Agreement.  Any audit will be at Snap-on's cost. 
 
6. WARRANTIES. 

6.1 Licensee Warranties.  Licensee will comply with all applicable local, state, federal 
and other governmental laws, rules, regulations and ordinances, including without limitation any 
export control laws, rules and regulations, and any applicable cybersecurity and data privacy laws, 
rules and regulations.  Licensee is not in violation of any applicable laws or regulations, excluding 
those violations that alone or in the aggregate do not, and will not, have a material adverse effect 
on its business or assets or its ability to perform its obligations under this Agreement.  Licensee will 
use the Licensed Products as set forth in this Agreement solely for lawful purposes.  Licensee has 
and will maintain industry standard software to protect the Licensed Products from viruses, Trojan 
horses, and other malicious code and will use firewall and other reasonable security measures to 
protect the Licensed Products from unauthorized access. 
 

6.2 Snap-on Warranties. 
A. Licensed Products.  For a period of ninety (90) days following the date of 

delivery of the Licensed Products (the "Warranty Period") to Licensee, the Licensed Products will 
perform in all material respects in accordance with Snap-on's documentation for the Licensed 
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Products in effect as of the date of delivery of the Licensed Products. The use of Licensee Data is 
further subject to Snap-on’s privacy policy available at https://www.snapon.com/en/us-
can/privacypolicy/franchisee, as it may be updated from time to time. 

B. Services.  Any services provided under this Agreement will be performed in 
a professional and workmanlike manner. 

C. Remedies.  If the foregoing warranties are breached, Licensee will provide 
written notice of the alleged breach to Snap-on within the Warranty Period and, as Licensee's sole 
and exclusive remedy and Snap-on's sole and exclusive obligation, Snap-on, at Snap-on's option 
and at no additional charge to the Licensee, will (A) use commercially reasonable efforts to correct 
any non-conformity; (B) provide a mutually acceptable plan for correction within sixty (60) days 
following the receipt of Licensee's notice to Snap-on; or (C) terminate this Agreement and refund 
the amounts paid by Licensee under this Agreement for the non-conforming Licensed Products or 
services. 

D. Exclusions.  The above warranties will not apply to Licensed Products that 
have been altered or modified or used in a manner that does not conform to Snap-on's written 
instructions, documentation or the provisions of this Agreement. 
 

6.3 Disclaimer.  THE FOREGOING WARRANTIES ARE EXCLUSIVE AND IN LIEU 
OF, AND SNAP-ON DISCLAIMS, ALL OTHER WARRANTIES, WHETHER EXPRESS OR 
IMPLIED, INCLUDING WITHOUT LIMITATION ANY WARRANTY OF MERCHANTABILITY, NON-
INFRINGEMENT OR FITNESS FOR A PARTICULAR PURPOSE AND ANY WARRANTY 
ARISING FROM A COURSE OF DEALING OR USAGE IN TRADE.  SNAP-ON DOES NOT 
WARRANT THAT LICENSEE'S USE OF THE LICENSED PRODUCTS WILL BE ERROR-FREE, 
VIRUS-FREE OR UNINTERRUPTED. 
 
7. LIMITATION OF LIABILITY.  IN NO EVENT WILL SNAP-ON, OR ITS LICENSORS, BE 
LIABLE FOR ANY LOST PROFITS, LOSS OF REVENUE, LOSS OF GOODWILL, LOSS OF 
BUSINESS, OR ANY SPECIAL, INDIRECT, INCIDENTAL, PUNITIVE OR CONSEQUENTIAL 
DAMAGES, EVEN IF SNAP-ON HAS BEEN ADVISED OF THOSE DAMAGES OR THOSE 
DAMAGES WERE FORESEEABLE.  SNAP-ON'S LIABILITY ON ANY CLAIM, WHETHER IN 
CONTRACT, TORT (INCLUDING NEGLIGENCE IN ANY DEGREE), WARRANTY, STRICT 
LIABILITY, OR OTHERWISE, FOR ANY LOSS OR DAMAGE ARISING FROM OR RELATED TO 
ANY LICENSED PRODUCTS OR ANY SERVICES HEREUNDER WILL IN NO CASE EXCEED 
THE LESSER OF (I) FEES ALLOCABLE TO THE LICENSED PRODUCTS GIVING RISE TO THE 
CLAIM OR (II) AMOUNTS PAID OR DUE TO SNAP-ON IN ACCORDANCE WITH THIS 
AGREEMENT IN THE TWELVE (12) MONTHS PRECEDING THE OCCURRENCE GIVING RISE 
TO THE CLAIM. 
 
8. FORCE MAJEURE.  The Parties are excused from non-performance under this License 
Agreement (except as to any payment obligations), to the extent the non-performance is caused 
by an act of nature, war, terrorism, public enemy, or civil disobedience; epidemic, or quarantine 
restriction; blockade; strike, labor disputes; sabotage; explosion; or a change in law, rule, or 
regulation or other situation beyond the affected Party's reasonable control. 
 
9. INFRINGEMENT. 

9.1 Indemnity.  Subject to Section 7 (Limitation of Liability), Snap-on will defend and 
indemnify Licensee from any costs, damages, liabilities, or expenses (including reasonable 
attorneys' fees) suffered or incurred by Licensee as a result of third-party claims that Licensee's 
authorized use of the Licensed Products infringes any third party patent, copyright or trade secret 
rights if (A) Licensee notifies Snap-on without undue delay in writing of the claim; (B) Snap-on has 
sole control of the defense, compromise or settlement of the claim; and (C) Licensee provides 
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Snap-on, at Snap-on's expense, all available information, assistance and authority to enable Snap-
on to do so.  If Snap-on reasonably anticipates claim or the Licensed Products are found to be 
infringing, then, at Snap-on's option, it will promptly either (i) secure for Licensee, at Snap-on's 
expense, the right to continue to use the Licensed Products; (ii) replace or modify the Licensed 
Products, at Snap-on's expense, so that the Licensed Products become non-infringing; or (iii) 
terminate this Agreement and return any prepaid license fees, if any. 
 

9.2 Exclusions.  Snap-on will have no liability for any claims of infringement that arise 
from or are the result of (i) the use of Licensed Products in a manner that does not conform to 
Snap-on's written instructions, documentation or the provisions of this Agreement, (ii) the use of 
software, hardware or other products in combination with the Licensed Products, or (iii) 
modifications of the Licensed Products not expressly authorized in writing by Snap-on. 
 

9.3 Sole Remedy.  The remedies in this Section 9 are Licensee's sole and exclusive 
remedies and Snap-on's sole and exclusive obligations with respect to any claim by a third party 
that licensed products infringe a patent, copyright or trade secret. 
 
10. TERM AND TERMINATION. 

10.1 Term.  The term of this Agreement will begin on the date set forth in Schedule A, 
and will remain in effect until terminated as provided herein. 
 

10.2 Termination – In General.  Either Party may terminate this Agreement by providing 
thirty (30) days prior written notice to the other Party. 
 

10.3 Termination for Cause – Change in Relationship.  If Licensee is no longer a 
Snap-on franchisee, this Agreement will automatically terminate with the termination of the 
Franchise Agreement that was signed by the Parties.  If Snap-on no longer offers or supports the 
Licensed Products and the Third Party Packages, Snap-on may terminate this Agreement effective 
upon thirty (30) days prior written notice to Licensee. 
 

10.4 Termination for Cause – Bankruptcy.  Snap-on may terminate this Agreement 
effective immediately and without any prior notice to Licensee, if any of the following occur:  (A) 
Licensee files a petition in bankruptcy or is adjudicated a bankrupt; (B) a petition in bankruptcy is 
filed against Licensee and Licensee does not have the petition dismissed within thirty (30) days of 
its filing; (C) Licensee becomes insolvent or makes an assignment for the benefit of its creditors or 
makes an arrangement pursuant to any bankruptcy law; (D) Licensee discontinues all or 
substantially all of its business; or (E) a receiver is appointed for Licensee or its business. 
 

10.5 Effect of Termination.  Upon termination of this Agreement, Licensee will 
immediately discontinue use of the Licensed Products and will at its own expense, within five (5) 
calendar days after termination of this Agreement: (A) return to Snap-on the original and all copies 
of the Licensed Products in any form that Licensee has in its possession, custody or control, with 
a certification by the Licensee, or officer of Licensee (if Licensee is a corporation, limited liability 
company or other legal entity), attesting that none of the foregoing has been retained by Licensee; 
or (B) destroy the same and provide Snap-on with a written certification from Licensee, or officer of 
Licensee (if Licensee is a corporation, limited liability company or other legal entity) attesting to the 
destruction, as Snap-on requests.  In addition, upon termination of this Agreement, Snap-on may 
remotely disable Licensee's access to the Licensed Products. 
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11. DISPUTE RESOLUTION. 
11.1 Mediation.  Except as otherwise provided in Section 11.3, the parties agree to 

attempt to resolve any controversy or disputes arising out of or relating to this Agreement, including 
but not limited to, any claim by Licensee, or any person in privity with or claiming through, on behalf 
of or in the right of Licensee, by non-binding mediation prior to any matter being submitted to 
arbitration.  This provision applies only to controversies and disputes that are specific to Licensee, 
or any person in privity with or claiming through, on behalf of or in the right of Licensee and not to 
issues that affect Snap-on franchisees generally.  Any mediation will be held within 30 days after a 
demand for mediation is made by either party by notice to the other party.  The mediation will be 
conducted in the state in which Licensee resides.  The mediator will be agreed upon by the 
Licensee and Snap-on, and Snap-on will pay the costs of the mediator and for the location at which 
the mediation takes place. 
 
The parties acknowledge that mediation proceedings are settlement negotiations and that to the 
extent allowed or required by applicable law, all offers, promises, conduct and statements, whether 
oral or written, made in the course of the mediation will be confidential and inadmissible in any 
arbitration, litigation or other legal proceeding involving the parties, provided however, that 
evidence which is otherwise admissible or discoverable will not be rendered inadmissible or non-
discoverable as a result of its use in mediation. 
 

11.2 Arbitration.  Except as otherwise provided in Section 11.3., any controversy or 
dispute arising out of or relating to this Agreement, the franchise business or Franchisee’s 
relationship with Snap-on, including but not limited to, any claim by Licensee, or any person in 
privity with or claiming through, on behalf of or in the right of Licensee, concerning the entry into, 
performance under, nonrenewal of, or termination of, this Agreement; any claim against a past or 
present employee, officer, director, agent or affiliate of Snap-on; any claim of breach of this 
Agreement; and any claims arising under or relating to state or federal laws, including the common 
law (for example, tort or contract claims), or any statutes, rules, or regulations, will be submitted to 
final and binding arbitration as the sole and exclusive means for final and binding resolution of any 
such controversy or dispute unless prohibited under applicable state law.  Persons in privity with or 
claiming through, on behalf of or in the right of Licensee include, but are not limited to, spouses 
and other family members, heirs, executors, representatives, shareholders, members, successors 
and assigns.  In no event will persons in privity include other Snap-on licensees who have signed 
separate license agreements with Snap-on. 
 
A party’s failure or refusal to resolve the controversy or dispute through mediation under Section 
11.1. will not otherwise affect either party’s obligation to arbitrate the dispute or controversy under 
this Section 11.2.  A demand for arbitration must be made in writing within the applicable statute 
of limitation period; otherwise, the right to any remedy will be forever barred, as provided by 
applicable law and determined by the arbitrator. 
 
Notwithstanding any other provision of this Agreement, arbitration under this Section 11 will be 
governed exclusively by the Federal Arbitration Act as amended (9 U.S.C. §§ 1 et seg.), and 
arbitration will take place according to the Commercial Arbitration Rules of the American 
Arbitration Association (“AAA Rules”) in effect as of the date the demand for arbitration is filed.  
The AAA Rules may be found on the American Arbitration Association’s web site at www.adr.org 
or by searching for those rules using a service such as www.google.com.  The arbitration will be 
held at the office of the American Arbitration Association nearest the Snap-on Regional Sales 
Office to which Licensee was assigned most recently prior to the demand for arbitration; provided, 
however, if such office is outside the state in which the Licensee resides, Licensee may cause the 
arbitration to be held within Licensee’s state of residence at a place mutually convenient to the 

http://www.adr.org/
http://www.google.com/
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parties and the arbitrator. 
 
The arbitration will proceed before a single arbitrator.  The arbitrator will be chosen in accordance 
with the AAA Rules.  If the amount claimed by the party filing for arbitration both in the original 
demand for arbitration and in any amendment is less than Seventy-five Thousand Dollars 
($75,000.00), Snap-on will pay the fees and expenses of the arbitrator and filing fees and costs 
charged by the American Arbitration Association up to a maximum of Seven Thousand Five 
Hundred Dollars ($7,500.00).  Any amount in excess of Seven Thousand Five Hundred Dollars 
($7,500.00) will be split equally by the parties.  If the amount of the claim filed either in the original 
demand for arbitration or by amendment is for Seventy-five Thousand Dollars ($75,000.00) or 
more, the parties agree to split equally the fees and expenses of the arbitrator and the filing fees 
and costs charged by the American Arbitration Association.  If Licensee demonstrates that it is 
unable to pay its portion of these fees, expenses or costs, then the fees, expenses or costs will be 
reapportioned by the arbitrator in accordance with applicable law. 
 
Unless otherwise agreed by the parties or ordered by the arbitrator, following a party’s motion for 
additional discovery, pre-hearing discovery in any arbitration is limited to the following:  (1) 
production of all documents that will be introduced at the hearing; (2) production of written or 
recorded statements that a party intends to introduce at the hearing; (3) production of all documents 
relied upon by experts who will testify at the hearing; (4) production by Licensee of tax returns filed by 
Licensee (including tax returns for a significant owner of Licensee) for the last three (3) tax years; (5) 
production by Snap-on of Licensee’s statements of account balance with Snap-on for three (3) years 
prior to the filing of the arbitration; and (6) not more than two depositions per side. 
 
Each party further agrees that, unless such a limitation is prohibited by applicable law, as 
determined by the arbitrator, a party will not be liable for punitive or exemplary damages and the 
arbitrator will have no authority to award the same.  The award or decision by the arbitrator will be 
final and binding on the parties and may be enforced by judgment or order of a court of 
competent jurisdiction.  The parties consent to the exercise of personal jurisdiction in the state 
where the arbitration took place.  The parties consent to the exercise of personal jurisdiction over 
them by such courts for the purpose of carrying out this provision; and they waive any objections 
that they would otherwise have to the same. 
 
The parties agree to arbitrate only controversies and disputes that are specific to Licensee, or any 
person in privity with or claiming through, on behalf of or in the right of, Licensee, and therefore 
Licensee and Snap-on agree that (i) arbitration under this Section 11 will be brought on an 
individual basis only and may not be brought as a class or consolidated action or by way of 
joinder of separate parties unless all parties otherwise agree in writing, and absent such written 
agreement (ii) there will be no right or authority for any controversy or dispute to be brought, 
heard or arbitrated as a class, or consolidated action or by way of joinder of separate parties 
(“Class/Consolidated Action Waiver”).  Notwithstanding any other provision of this Agreement or 
the AAA Rules, disputes regarding the validity, enforceability or breach of the Class/Consolidated 
Action Waiver may be resolved only by a civil court of competent jurisdiction and not by an 
arbitrator.  No finding or stipulation of fact or law in any other arbitration shall be given preclusive 
or collateral estoppel effect in any arbitration hereunder.  In no event shall the arbitrator have the 
right, power, jurisdiction or contractual authority to award any damages or relief in excess of or in 
addition to those damages suffered specifically by the parties to the arbitration or as otherwise 
provided by applicable law or this Agreement. 
 
In any case in which (1) the dispute is filed as a class or consolidated action or by way of joinder 
of separate parties and (2) there is a final judicial determination that all or part of the 
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Class/Consolidated Action Waiver is invalid or unenforceable, the class, consolidated action or 
joinder of separate parties to that extent must be litigated in a civil court of competent jurisdiction, 
but the portion of the Class/Consolidated Action Waiver that is enforceable will be enforced in 
arbitration. 
 
In addition, in the event any other provision in this Section 11 is determined to be invalid or 
unenforceable as a matter of law, then it is the intention of the parties to this Agreement that such 
provision be deemed inoperative and stricken from this Agreement, and that the remainder of this 
Section 11, to the extent not legally invalid or unenforceable under applicable law, be enforced as 
written as if the invalid or unenforceable provision or provisions had not been included in this 
Section 11. 
 
BY SIGNING BELOW, THE PARTIES AGREE THAT THEY ARE REQUIRED TO ARBITRATE 
CERTAIN DISPUTES AND CLAIMS AS SET FORTH IN THIS SECTION 11 AND ARE LIMITED 
IN THE MANNER IN WHICH THEY CAN SEEK RELIEF, INCLUDING THAT THEY EACH 
SPECIFICALLY WAIVE THEIR RIGHT TO BRING SUCH CLAIMS IN A COURT OF LAW AND TO 
HAVE A TRIAL BY JURY. 
 

11.3 Provisional Remedies.  Each Party will have the right to seek from an appropriate 
court provisional remedies including, but not limited to, temporary restraining orders, preliminary 
injunctions or replevin orders before, during or after mediation or arbitration.  Neither Party need 
await the outcome of the arbitration or selection of an arbitrator before seeking provisional 
remedies.  Seeking any such remedies will not be deemed to be a waiver of either Party's right to 
compel arbitration.  Any such action will be brought by Snap-on or Licensee in the county (or similar 
political unit) or federal judicial district where Licensee resides, or where any property that may be 
the subject of the action is located.  The Parties consent to the exercise of personal jurisdiction 
over them by courts located there and to the propriety of venue in such courts for the purpose of 
carrying out this provision; they waive any objections that they would otherwise have to the same; 
and they waive the right to have any such action decided by a jury. 
 
12. GOVERNING LAW.  Except to the extent that the Federal Arbitration Act may apply in 
accordance with Section 11 above, this Agreement shall be governed by, and construed in 
accordance with, the laws of the state in which the Licensee’s List of Calls (as defined under 
Licensee Franchise Agreement) is located or if the List of Calls is located in more than one state in 
which the majority of the stops on the List of Calls is located at the time the Franchise Agreement 
is executed.  The Uniform Computer Information Transaction Act, as adopted by various states, 
will not apply to this Agreement.  The Parties expressly disclaim the application of the United 
Nations Convention for the International Sale of Goods. 
 
13. INDEPENDENCE.  The relationship created by this Agreement is that of licensor and 
licensee.  Nothing in this Agreement creates or will be construed to create or constitute a 
partnership, joint venture, agency or employment relationship between the Parties. 
 
14. ASSIGNMENT.  This Agreement is personal to Licensee and may not be assigned or 
delegated by Licensee without the prior written consent of Snap-on.  If Licensee grants a security 
interest in the Licensed Products, the secured Party has no right to use or transfer the Licensed 
Products.  Any assignment made without such consent is void. 
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15. NOTICE.  Except as otherwise stated in this Agreement as to specific notices, any other 
notices, reports, approvals, or other communications under this Agreement ("Notices") must be in 
writing and sent by one of the following methods to Snap-on or Licensee at the appropriate address 
set forth in Schedule A:  (A) personal delivery; (B) mail, with postage prepaid; (C) nationally or 
internationally recognized overnight courier service (e.g., UPS), with all fees prepaid; or (D) 
facsimile or e-mail, provided that a confirmation copy is sent by mail.  A Party may change its 
address for Notices (or that of its designated recipient) by written notice to the other Party.  Notices 
are effective as follows:  actual receipt after sending by personal delivery; three (3) days after 
sending by mail; the next day after sending by overnight courier; and the same day if sending by 
facsimile or e-mail. 
 
16. AGREEMENT.  This Agreement includes the Schedules and Exhibits and contains the 
entire understanding between the Parties and supersedes all prior agreements and understanding 
relating to the subject matter of this Agreement.  This Agreement may not be explained, 
supplemented or qualified through evidence of trade usage or a prior course of dealings.  In entering 
into this Agreement, neither Party has relied upon any statement, representation, warranty or 
agreement of the other Party, except for those that are expressly contained in this Agreement. 
 
17. AMENDMENT.  This Agreement may not be amended or modified orally and no provision 
may be waived except by a further instrument in writing, signed by the Party against whom 
enforcement of any waiver, amendment, modification or discharge is sought. 
 
18. SEVERABILITY.  In additional to severability as provided in Section 11, if any part of this 
Agreement is determined to be invalid, illegal or unenforceable, that part will be deemed omitted 
and the remainder of this Agreement will continue in full force in a manner that gives effect to the 
Parties' intent. 
 
19. THIRD PARTY BENEFICIARIES.  Oracle America, Inc., a licensor to Snap-on under this 
agreement, is a third party beneficiary to Snap-on's rights and remedies (but not obligations) under 
this Agreement. 
 
20. INTERPRETATION.  The headings and subheadings used in this Agreement are for 
convenient reference only and do not constitute a part of this Agreement.  The headings and sub-
headings are not for use in construing or interpreting this Agreement.  The word "including" means 
"including but not limited to.” 
 
IN WITNESS THEREOF, the Parties hereby execute this Agreement by their duly authorized 
representatives. 
 
 
SNAP-ON TOOLS COMPANY LLC LICENSEE: 
Signature:   Signature:   
Printed Name:   Printed Name:   

Title:   Title:   

Date:   Date:   
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SCHEDULE A 
 

Additional Software License and Licensed Products Terms 
 
 
Licensee:   
 
 
 
Licensed Products / Number of Licenses / License Fee: 

Licensed Products Number 
Fee (note if one-time or 

recurring) 
Snap-on point of sale suite of products, 
including CHROME, CHROME EXPRESS 
and CHROME EXPRESS PLUS and other 
software applications enabling electronic 
communications and transmissions 
between the parties 

 

$2,800.00 license fee (one 
time, per license) 

 
Snap-on will provide the support services under Section 3.4 to Licensee during the term of this 
Agreement, provided that Licensee has paid Snap-on a software development, maintenance, and 
support fee in the amount of $90.00 per month per license. 
 
Licensed Locations-Mobile Store: 
  
  
  
 
Term of Agreement: 
 
Begins:   
 
 
Notices should be sent to: 
 
Snap-on Tools Company LLC Licensee:  
2801 80th Street   
Kenosha, WI, 53143   
Attn: Franchise Administration  Attn:  
Fax: 262.656.6404  Fax:  
E-mail: FranchiseAdministration@snapon.com  E-mail:  

mailto:FranchiseAdministration@snapon.com
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SCHEDULE B 
 

Third Party Packages 
GNU GENERAL PUBLIC LICENSE 

 
 
Version 2, June 1991 

Copyright ©1989, 1991 Free Software Foundation, Inc. 

51 Franklin Street, Fifth Floor, Boston, MA, 02110-1301, USA 

Everyone is permitted to copy and distribute verbatim copies of this license document, but changing 
it is not allowed. 

Preamble  The licenses for most software are designed to take away your freedom to share and 
change it.  By contrast, the GNU General Public License is intended to guarantee your freedom to 
share and change free software--to make sure the software is free for all its users.  This General 
Public License applies to most of the Free Software Foundation's software and to any other 
program whose authors commit to using it.  (Some other Free Software Foundation software is 
covered by the GNU Lesser General Public License instead.)  You can apply it to your programs, 
too. 

When we speak of free software, we are referring to freedom, not price.  Our General Public 
Licenses are designed to make sure that you have the freedom to distribute copies of free software 
(and charge for this service if you wish), that you receive source code or can get it if you want it, 
that you can change the software or use pieces of it in new free programs; and that you know you 
can do these things. 

To protect your rights, we need to make restrictions that forbid anyone to deny you these rights or 
to ask you to surrender the rights.  These restrictions translate to certain responsibilities for you if 
you distribute copies of the software, or if you modify it. 

For example, if you distribute copies of such a program, whether gratis or for a fee, you must give 
the recipients all the rights that you have.  You must make sure that they, too, receive or can get 
the source code.  And you must show them these terms so they know their rights. 

We protect your rights with two steps:  (1) copyright the software, and (2) offer you this license 
which gives you legal permission to copy, distribute and/or modify the software. 

Also, for each author's protection and ours, we want to make certain that everyone understands 
that there is no warranty for this free software.  If the software is modified by someone else and 
passed on, we want its recipients to know that what they have is not the original, so that any 
problems introduced by others will not reflect on the original authors' reputations. 

Finally, any free program is threatened constantly by software patents.  We wish to avoid the danger 
that redistributors of a free program will individually obtain patent licenses, in effect making the 
program proprietary.  To prevent this, we have made it clear that any patent must be licensed for 
everyone's free use or not licensed at all. 

The precise terms and conditions for copying, distribution and modification follow. 
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TERMS AND CONDITIONS FOR COPYING, DISTRIBUTION AND MODIFICATION 
0. This License applies to any program or other work which contains a notice placed by the 
copyright holder saying it may be distributed under the terms of this General Public License.  The 
"Program," below, refers to any such program or work, and a "work based on the Program" means 
either the Program or any derivative work under copyright law:  that is to say, a work containing the 
Program or a portion of it, either verbatim or with modifications and/or translated into another 
language.  (Hereinafter, translation is included without limitation in the term "modification.")  Each 
licensee is addressed as "you." 

Activities other than copying, distribution and modification are not covered by this License; they are 
outside its scope.  The act of running the Program is not restricted, and the output from the Program 
is covered only if its contents constitute a work based on the Program (independent of having been 
made by running the Program).  Whether that is true depends on what the Program does. 

1. You may copy and distribute verbatim copies of the Program's source code as you receive it, 
in any medium, provided that you conspicuously and appropriately publish on each copy an 
appropriate copyright notice and disclaimer of warranty; keep intact all the notices that refer to this 
License and to the absence of any warranty; and give any other recipients of the Program a copy 
of this License along with the Program. 

You may charge a fee for the physical act of transferring a copy, and you may at your option offer 
warranty protection in exchange for a fee. 

2. You may modify your copy or copies of the Program or any portion of it, thus forming a work 
based on the Program, and copy and distribute such modifications or work under the terms of 
Section 1 above, provided that you also meet all of these conditions: 

a) You must cause the modified files to carry prominent notices stating that you changed 
the files and the date of any change. 

b) You must cause any work that you distribute or publish, that in whole or in part contains 
or is derived from the Program or any part thereof, to be licensed as a whole at no charge to all 
third Parties under the terms of this License. 

c) If the modified program normally reads commands interactively when run, you must 
cause it, when started running for such interactive use in the most ordinary way, to print or display 
an announcement including an appropriate copyright notice and a notice that there is no warranty 
(or else, saying that you provide a warranty) and that users may redistribute the program under 
these conditions, and telling the user how to view a copy of this License.  (Exception: if the Program 
itself is interactive but does not normally print such an announcement, your work based on the 
Program is not required to print an announcement.) 

These requirements apply to the modified work as a whole.  If identifiable sections of that work are 
not derived from the Program and can be reasonably considered independent and separate works 
in themselves, then this License and its terms do not apply to those sections when you distribute 
them as separate works.  But when you distribute the same sections as part of a whole, which is a 
work based on the Program, the distribution of the whole must be on the terms of this License, 
whose permissions for other licensees extend to the entire whole and thus to each and every part 
regardless of who wrote it. 
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Thus, it is not the intent of this section to claim rights or contest your rights to work written entirely 
by you; rather, the intent is to exercise the right to control the distribution of derivative or collective 
works based on the Program. 

In addition, mere aggregation of another work not based on the Program with the Program (or with 
a work based on the Program) on a volume of a storage or distribution medium does not bring the 
other work under the scope of this License. 

3. You may copy and distribute the Program (or a work based on it, under Section 2) in object 
code or executable form under the terms of Sections 1 and 2 above provided that you also do one 
of the following: 

a) Accompany it with the complete corresponding machine-readable source code, which 
must be distributed under the terms of Sections 1 and 2 above on a medium customarily used for 
software interchange; or, 

b) Accompany it with a written offer, valid for at least three years, to give any third party, 
for a charge no more than your cost of physically performing source distribution, a complete 
machine-readable copy of the corresponding source code, to be distributed under the terms of 
Sections 1 and 2 above on a medium customarily used for software interchange; or, 

c) Accompany it with the information you received as to the offer to distribute 
corresponding source code.  (This alternative is allowed only for noncommercial distribution and 
only if you received the program in object code or executable form with such an offer, in accord 
with Subsection b above.) 

The source code for a work means the preferred form of the work for making modifications to it.  
For an executable work, complete source code means all the source code for all modules it 
contains, plus any associated interface definition files, plus the scripts used to control compilation 
and installation of the executable.  However, as a special exception, the source code distributed 
need not include anything that is normally distributed (in either source or binary form) with the major 
components (compiler, kernel, and so on) of the operating system on which the executable runs, 
unless that component itself accompanies the executable. 

If distribution of executable or object code is made by offering access to copy from a designated 
place, then offering equivalent access to copy the source code from the same place counts as 
distribution of the source code, even though third Parties are not compelled to copy the source 
along with the object code. 

4. You may not copy, modify, sublicense, or distribute the Program except as expressly provided 
under this License.  Any attempt otherwise to copy, modify, sublicense or distribute the Program is 
void, and will automatically terminate your rights under this License.  However, Parties who have 
received copies, or rights, from you under this License will not have their licenses terminated so 
long as such Parties remain in full compliance. 

5. You are not required to accept this License, since you have not signed it.  However, nothing 
else grants you permission to modify or distribute the Program or its derivative works.  These 
actions are prohibited by law if you do not accept this License.  Therefore, by modifying or 
distributing the Program (or any work based on the Program), you indicate your acceptance of this 
License to do so, and all its terms and conditions for copying, distributing or modifying the Program 
or works based on it. 
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6. Each time you redistribute the Program (or any work based on the Program), the recipient 
automatically receives a license from the original licensor to copy, distribute or modify the Program 
subject to these terms and conditions.  You may not impose any further restrictions on the 
recipients' exercise of the rights granted herein.  You are not responsible for enforcing compliance 
by third Parties to this License. 

7. If, as a consequence of a court judgment or allegation of patent infringement or for any other 
reason (not limited to patent issues), conditions are imposed on you (whether by court order, 
agreement or otherwise) that contradict the conditions of this License, they do not excuse you from 
the conditions of this License.  If you cannot distribute so as to satisfy simultaneously your 
obligations under this License and any other pertinent obligations, then as a consequence you may 
not distribute the Program at all.  For example, if a patent license would not permit royalty-free 
redistribution of the Program by all those who receive copies directly or indirectly through you, then 
the only way you could satisfy both it and this License would be to refrain entirely from distribution 
of the Program. 

If any portion of this section is held invalid or unenforceable under any particular circumstance, the 
balance of the section is intended to apply and the section as a whole is intended to apply in other 
circumstances. 

It is not the purpose of this section to induce you to infringe any patents or other property right 
claims or to contest validity of any such claims; this section has the sole purpose of protecting the 
integrity of the free software distribution system, which is implemented by public license practices.  
Many people have made generous contributions to the wide range of software distributed through 
that system in reliance on consistent application of that system; it is up to the author/donor to decide 
if he or she is willing to distribute software through any other system and a licensee cannot impose 
that choice. 

This section is intended to make thoroughly clear what is believed to be a consequence of the rest 
of this License. 

8. If the distribution and/or use of the Program is restricted in certain countries either by patents 
or by copyrighted interfaces, the original copyright holder who places the Program under this 
License may add an explicit geographical distribution limitation excluding those countries, so that 
distribution is permitted only in or among countries not thus excluded.  In such case, this License 
incorporates the limitation as if written in the body of this License. 

9. The Free Software Foundation may publish revised and/or new versions of the General Public 
License from time to time.  Such new versions will be similar in spirit to the present version, but 
may differ in detail to address new problems or concerns. 

Each version is given a distinguishing version number.  If the Program specifies a version number 
of this License which applies to it and "any later version," you have the option of following the terms 
and conditions either of that version or of any later version published by the Free Software 
Foundation.  If the Program does not specify a version number of this License, you may choose 
any version ever published by the Free Software Foundation. 

10. If you wish to incorporate parts of the Program into other free programs whose distribution 
conditions are different, write to the author to ask for permission.  For software which is copyrighted 
by the Free Software Foundation, write to the Free Software Foundation; we sometimes make 
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exceptions for this.  Our decision will be guided by the two goals of preserving the free status of all 
derivatives of our free software and of promoting the sharing and reuse of software generally. 

NO WARRANTY 
11. BECAUSE THE PROGRAM IS LICENSED FREE OF CHARGE, THERE IS NO WARRANTY 
FOR THE PROGRAM, TO THE EXTENT PERMITTED BY APPLICABLE LAW.  EXCEPT WHEN 
OTHERWISE STATED IN WRITING THE COPYRIGHT HOLDERS AND/OR OTHER PARTIES 
PROVIDE THE PROGRAM "AS IS" WITHOUT WARRANTY OF ANY KIND, EITHER 
EXPRESSED OR IMPLIED, INCLUDING, BUT NOT LIMITED TO, THE IMPLIED WARRANTIES 
OF MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE.  THE ENTIRE RISK 
AS TO THE QUALITY AND PERFORMANCE OF THE PROGRAM IS WITH YOU.  SHOULD THE 
PROGRAM PROVE DEFECTIVE, YOU ASSUME THE COST OF ALL NECESSARY SERVICING, 
REPAIR OR CORRECTION. 

12. IN NO EVENT UNLESS REQUIRED BY APPLICABLE LAW OR AGREED TO IN WRITING 
WILL ANY COPYRIGHT HOLDER, OR ANY OTHER PARTY WHO MAY MODIFY AND/OR 
REDISTRIBUTE THE PROGRAM AS PERMITTED ABOVE, BE LIABLE TO YOU FOR 
DAMAGES, INCLUDING ANY GENERAL, SPECIAL, INCIDENTAL OR CONSEQUENTIAL 
DAMAGES ARISING OUT OF THE USE OR INABILITY TO USE THE PROGRAM (INCLUDING 
BUT NOT LIMITED TO LOSS OF DATA OR DATA BEING RENDERED INACCURATE OR 
LOSSES SUSTAINED BY YOU OR THIRD PARTIES OR A FAILURE OF THE PROGRAM TO 
OPERATE WITH ANY OTHER PROGRAMS), EVEN IF SUCH HOLDER OR OTHER PARTY HAS 
BEEN ADVISED OF THE POSSIBILITY OF SUCH DAMAGES. 
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RA FINANCING AGREEMENT 

 
 
This RA Financing Agreement (“Agreement”) is made as of the Effective Date below, between 
Snap-on Credit LLC, a Delaware Limited Liability Company with its principal place of business 
at at 950 Technology Way, Suite 301, Libertyville, Illinois, 60048 (“Snap-on Credit”), and the 
undersigned Franchisee (“Franchisee”). 
 
Snap-on Credit and Franchisee have entered into a FRANCHISE AGREEMENT dated as of 
_____________ (the “Franchise Agreement”); and 
 
In order to finance certain RA Acquisition (defined below) and/or the acquisition of additional 
inventory to further develop Franchisee’s RA Sales, Franchisee desires to have credit extended 
and Snap-on Credit has agreed to extend credit for the acquisition of RA and/or purchase of 
additional inventory upon the terms and conditions herein. 
 
In consideration of the Agreement set forth below and other good and valuable consideration, 
the receipt and sufficiency of which are acknowledged, the parties intending to be legally bound 
agree as follows: 
 
1. Credit.  From time to time for a period of six (6) months after the Effective Date of this 
Agreement, Snap-on Credit will extend credit to Franchisee in accordance with the terms of this 
Agreement for the purchase of RA Acquisition and/or the purchase of inventory from Franchisor 
in a total amount not to exceed the RA Financing Program Cap stated on the FIW, Financing 
Itemization Worksheet (“Credit Cap”). 
 
2. Maturity.  Franchisee will repay the entire outstanding amount of such credit on the 
“Termination Date”, which will be the earlier of (i) six (6) months after the Effective Date or (ii) 
the date on which the Franchise Agreement terminates for any reason. 
 
3. Extensions of Credit.  Credit for RA Acquisition in the amount of 75% of the RA accounts 
purchased by Franchisee will be extended at the time Franchisee purchases RA Acquisition if 
Franchisee did not finance the RA Acquisition through a separate loan.  Additional credit will be 
granted weekly at 75% of the excess, if any, of RA Sales over RA Collections as recorded by 
Franchisee in the point of sale system and will be reflected on Franchisee’s Statement.  At no 
time, however, will the total amount of credit extended exceed the Credit Cap. 
 
4. Repayments. 

a) In the event the Franchisee’s RA Sales are less than the Franchisee’s RA Collections 
in any given week, Franchisee will be charged for 75% of the difference between RA Collections 
and RA Sales as recorded by Franchisee in the point of sale system and will be reflected on 
Franchisee’s Statement as a repayment of any credit previously extended. 
 

b) If Franchisee makes adjustments to reduce his total RA balance, Franchisee will be 
charged 75% of the amount of the reduction in the total RA balance made by the Franchisee, 
and such amount will be reflected on Franchisee’s Statement as a repayment of any credit 
previously extended. 
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5. Books and Records.  Franchisee will provide Snap-on Credit with an RA audit report from 
Franchisee’s computer upon the request of Snap-on Credit.  Snap-on Credit has a right to 
inspect Franchisee’s books and records at reasonable times on twenty-four (24) hours prior 
notice to verify the accuracy of information submitted to Snap-on Credit.  Notice under this 
Section 5 may be given electronically, orally or by any kind of writing. 
 
6. Additional Definitions: 

a) “RA Sales” means those sales of Products by Franchisee on which Franchisee 
extends credit to the customer, not including sales under any Credit or Lease Program offered 
by Snap-on Credit or Open Account Program offered by Snap-on Tools Company LLC (“Snap-
on”). 
 

b) “RA” means the receivable arising out of an RA Sale. 
 

c) “RA Collections” means those monies collected from customers who were sold 
Products as an RA Sale. 
 

d) “RA Acquisition” means RA purchased from a predecessor franchisee or Snap-on. 
 
7. Security Interest.  The credit extended hereunder is secured by all security agreements, 
now or hereafter in effect, between the Franchisee and Snap-on Credit. 
 
8. Defined Terms.  Defined terms used in this Agreement and not defined herein shall have 
the definitions ascribed to them in the Franchise Agreement. 
 
9. Miscellaneous. 

a) This Agreement is binding upon and inures to the benefit of the respective successors, 
assigns, heirs, executors, administrators and legal personal representatives of Franchisee and 
Snap-on Credit, provided that this Agreement may not be assigned by Franchisee without the 
prior written consent of Snap-on Credit. 
 

b) All notices or other communications hereunder will be in writing and will be provided in 
accordance with the notice provisions contained in the Franchise Agreement. 
 

c) Any disputes arising under or relation to this Agreement will be resolved in accordance 
with the Dispute Resolution provisions set forth in the Franchise Agreement, which are hereby 
incorporated by reference as if set forth in full in this Agreement. 
 

d) Except to the extent that the Federal Arbitration Act applies in accordance with 
Paragraph 9.C, this Agreement will be governed by and construed in accordance with the laws 
(without regard to the conflicts of laws provisions) of the state in which the List of Calls under 
the Franchise Agreement is located, or if the List of Calls is located in more than one state, the 
state in which the majority of the stops on the List of Calls is located at the time this Agreement 
is executed. 

 
 
In witness whereof, the parties have executed this Agreement as of ___________ (the “Effective 
Date”). 
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FRANCHISEE SNAP-ON CREDIT LLC 
[CORPORATE NAME] 
 
By:  By:  
Printed Name & Title:  Printed Name & Title:  
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OFFER SUMMARY – RA FINANCING LOAN (CA) 

The calculations below assume that the amount you use the entire amount at origination, you maintain an 

outstanding balance of that amount for the term of this loan (6 months, unless you choose to pay it off earlier), 

and the amount owed to us is paid off thereafter according to the terms of the contract.  Your actual costs may 

differ substantially. 

Funding 
Provided «TotAmtFin» 

This is the maximum amount of funding Snap-on 
Credit LLC will provide. Due to deductions or 
payments to others, the total funds that will be 

provided to you directly is «AmtGivenToYou».  For 
more information on what amounts will be 

deducted, please review the attached document 
“Itemization of Amount Financed.”  

«LangWithPayoff» 

Estimated 
Annual 

Percentage  
Rate  

(APR) 

«APR»% 

APR is the cost of your financing expressed as a 
yearly rate. APR includes the amount and timing of 
the funding you receive, interest and fees you pay 
and the payments you make. 

APR is not an interest rate. Your interest rate is 0%. 

Estimated 
Finance 
Charge 

«FinChrg» This is the dollar cost of your financing.   

Payment 
«TotPmtAmt» 

 
This is our estimate of the total dollar amount of payments you will make. You will make 
one payment at the end of the term in accordance with your contract. 

Draw Period «PmtStream» This is how much you will pay at the end of the 
Term. 

Term «Displayed_Term»  

Prepayment 
If you pay off the financing faster than required, you will not be required to pay any portion 
of the finance charge other than unpaid interest accrued. 
If you pay off the financing faster than required, you will not pay additional fees. 

 
Applicable law requires this information to be provided to you to help you make an informed decision.   
You are confirming that you have received this information. 
 

_______________________  _________________ 

Recipient Signature  Date  
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ITEMIZATION OF AMOUNT FINANCED 
1.   Amount Given Directly to You «AmtGivenToYou» 
2.   This is the amount paid to Snap-on Tools for amounts  
      owed to them by you 

«AmtPdSOT» 

3.  Amounts paid to Snap-on Credit to pay off existing loans  
     as of the date of this disclosure under account numbers:  
     «AllAccts» 

«SOC1_Payoff» 
«SOC2_Payoff» 
«SOC3_Payoff» 

4.   Amounts paid to «M_3rdParty_Name» «M_3rdParty_Payoff» 
5.   Amount Provided To You on Your Behalf (1+2+3+4)  «FundProvPg2»  
6.   Prepaid Finance Charges $0.00 
7.   Amount Financed  (5 minus 6) = Funding Provided on  
      page 1 

«TotAmtFin» 
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OFFER SUMMARY – RA FINANCING LOAN (FL) 

 
Total Amount of 
Funds Provided 

$ 
The total amount of funds provided to the business under the 

terms of the commercial financing transaction 

Total Amount of 
Funds Disbursed 

$ The funds disbursed are the same as the financing provided. 

Total Amount to be 
paid to Provider 

$ 
This is the total amount paid to the provider under the terms 

of the commercial financing transaction.  

Total Dollar cost of 
the Transaction 

 

$0.00 
This cost is calculated by finding the difference of box 1 and 

box 3 above. 

 

Manner, Frequency 
and Amount of 
each Payment 

1 payment of 
the entire 

balance shall 
be due at the 

end of six 
months. 

This describes how the payments will be made, when 
the payments will be made and the amount of the 

payment will be equal to the total amount drawn under 
the account. 

Costs or Discounts 
Associated with 

Prepayment 

 
Costs 

 
 

Discounts 
 
 

There are no costs associated with prepayment of your 
financing.  Any documentation fee you pay as part of 
your loan is non-refundable. 
  
 If you pay off the financing early, you will not need to 
pay any portion of the finance charge other than unpaid 
interest accrued. 
 

 

By signing, you are confirming that you have received this form. 

<<frandiscsign>>   <<frandiscdate>> 
                                                                                                          _                               
Applicant Signature             Date  
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OFFER SUMMARY – RA FINANCING LOAN (GA) 

 
Total Amount of 
Funds Provided 

$ 
The total amount of funds provided to the business under the 

terms of the commercial financing transaction 

Total Amount of 
Funds Disbursed 

$ The funds disbursed are the same as the financing provided. 

Total Amount to be 
paid to Provider 

$ 
This is the total amount paid to the provider under the terms 

of the commercial financing transaction.  

Total Dollar cost of 
the Transaction 

 

$0.00 
This cost is calculated by finding the difference of box 1 and 

box 3 above. 

 

Manner, Frequency 
and Amount of 
each Payment 

1 payment of 
the entire 

balance shall 
be due at the 

end of six 
months. 

This describes how the payments will be made, when 
the payments will be made and the amount of the 

payment will be equal to the total amount drawn under 
the account. 

Costs or Discounts 
Associated with 

Prepayment 

 
Costs 

 
 

Discounts 
 
 

There are no costs associated with prepayment of your 
financing.  Any documentation fee you pay as part of 
your loan is non-refundable. 
  
 If you pay off the financing early, you will not need to 
pay any portion of the finance charge other than unpaid 
interest accrued. 
 

 

By signing, you are confirming that you have received this form. 

<<frandiscsign>>   <<frandiscdate>> 
                                                                                                          _                               
Applicant Signature             Date  
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OFFER SUMMARY FOR RA FINANCING AGREEMENT (NY) 
 

The calculations below assume that the amount you use the entire amount at origination, you maintain an outstanding balance of that 

amount for the term of this loan (6 months, unless you choose to pay it off earlier), and the amount owed to us is paid off thereafter 

according to the terms of the contract.  Your actual costs may differ substantially. 

Funding Provided $ This is the maximum amount of funding Snap-on Credit 
LLC may provide.  Due to deductions or payments to 
others, the total funds that will be provided to you directly 
is $0.00. For more information on what amounts will be 
deducted, please review the attached document ‘Funding 
You Will Receive’. 

Annual Percentage Rate 
(APR) 

0.00% APR is the cost of your financing expressed as a yearly 
rate. APR includes the amount and timing of the funding 
you receive, interest and other finance charges you pay, 
and the payments you make.   
APR is not an interest rate. Your initial interest rate is 
0.00%. Your APR may be higher than your interest rate 
because APR incorporates interest costs and other finance 
charges. 

Estimated Finance 
Charge 

$0.00 This is the dollar cost of our financing based upon the 
assumptions described at the top of this disclosure.   

Estimated Total 
Payments 

$ This is the total dollar amount of payments you will make 
during the term of the contract based upon the assumptions 
described at the top of this disclosure.  

Average Monthly Cost $ Monthly Although this financing does not have monthly payments, 
this is our calculation of your average monthly payment. 

Estimated Payment $/at end of term  This is the one total payment you will be required to make 
at the end of the term based on the assumptions above. 

Draw Period 180 Days Provided Borrower is not in default or has not been 
regularly late with payments, and has sufficient room to 
the cap of the agreement, draws may be made until the end 
of the term.   

Term 180 Days  
Prepayment If you pay off the financing early you will you will not need to pay any portion of the 

finance charge other than unpaid interest accrued (if applicable). 
If you pay off the financing early you will not pay additional fees. 

Collateral Requirements A security interest in the following business property, assets, rights and interests whether 
now owned or existing or hereafter acquired or proceeds of same, including but not 
limited to: accounts, inventory equipment, goods, vehicles, cash, negotiable instruments, 
documents of title, warehouse receipts, chattel paper, general intangibles, securities, 
leases, contract rights, certificates of deposit, deposit accounts, cash equivalents. 

Avoidable Fees and 
Charges 

Unless limited to a lesser amount under applicable law: 
• Late Payment Fee:                              greater of $10.00 or 5% of the payment 

                                                            due 
• Dishonored Payment Fee:                   $25.00 
• Default interest rate increase:              4% increase 

Costs associated with repossession, collection or legal enforcement of delinquent or defaulted accounts. 
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Applicable law requires this information to be provided to you to help you make an informed decision.   
By signing below, you are confirming that you have received this information. 

 
<<frandiscsign>>    <<frandiscdate>> 
_______________________  _________________ 

Recipient Signature  Date 
 
 
 
 
 
 

ITEMIZATION OF AMOUNT FINANCED 
1.   Amount Given Directly to You $0.00 
2.   This is the amount paid to Snap-on Credit for amounts  
      owed to them by you.   

$ 

3.   RESERVED  
4.   Amount Provided To You on Your Behalf (1+2+3)  $  
5.   Prepaid Finance Charges: Amount of Documentation 
      Fee Financed. 

$0.00 

6.   Amount Financed  (4 minus 5) = Funding Provided on  
      page 1 

$ 
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OFFER SUMMARY – RA FINANCING LOAN (UT) 

 
Total Amount of 
Funds Provided 

«TotAmtFin» 
Subject to further definition under the rules this box must say 
“The total amount of funds provided to the business under the 

terms of the commercial financing transaction” 

Total Amount of 
Funds Disbursed 

«FundingRecd
» 

The funds disbursed are less than the financing provided.  

Total Amount to be 
paid to Provider «TotPmtAmt» This is the total amount paid to the provider under the terms of 

the commercial financing transaction. 

Total Dollar cost of 
the Transaction 

 
«FinChrg» 

This cost is calculated by finding the difference of box 1 and 
box 3 above. 

 

Manner, Frequency 
and Amount of 
each Payment 

ACH Debit, 
Monthly,  

«RegPmtAmt» 

This describes how the payments will be made, when the 
payments will be made and the amount of each payment. 
Subject to further clarification once the rules are released. 

Costs or Discounts 
Associated with 

Prepayment 

Costs 
 

 
 

Discounts 

There are no costs associated with prepayment of your 
financing.   

 

 

 

 

 

If you pay off your financing early and there are no defaults, you 
will only pay the then current principal balance plus any accrued 
interest that remains unpaid. 

By signing, you are confirming that you have received this form. 

 

_______________________  _________________ 

Applicant Signature  Date 
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RA FINANCING AGREEMENT 

(Transfers) 
 
 
This RA Financing Agreement (“Agreement”) is made as of the Effective Date below, between 
Snap-on Credit LLC, a Delaware Limited Liability Company with its principal place of business at 
950 Technology Way, Suite 301, Libertyville, Illinois, 60048 (“Snap-on Credit”), and the 
undersigned Franchisee (“Franchisee”). 
 
Snap-on Tools Company LLC (“Snap-on”) and Franchisee have entered into a FRANCHISE 
AGREEMENT dated as of _____________ (the “Franchise Agreement”); and 
 
In order to finance certain RA Acquisition (defined below) and/or the acquisition of additional 
inventory to further develop Franchisee’s RA Sales, Franchisee desires to have credit extended 
and Snap-on Credit has agreed to extend credit for the acquisition of RA and/or purchase of 
additional inventory upon the terms and conditions herein. 
 
In consideration of the Agreement set forth below and other good and valuable consideration, the 
receipt and sufficiency of which are acknowledged, the parties intending to be legally bound agree 
as follows: 
 
1. Credit.  From time to time for a period of six (6) months after the Effective Date of this 
Agreement, Snap-on Credit will extend credit to Franchisee in accordance with the terms of this 
Agreement for the purchase of RA Acquisition and/or the purchase of inventory from Franchisor 
in a total amount not to exceed $85,000 less the amount of RA Acquisition financed through 
Franchisee’s Franchise Finance Loan (“Credit Cap”). 
 
2. Maturity.  Franchisee will repay the entire outstanding amount of such credit on the 
“Termination Date”, which will be the earlier of (i) six (6) months after the Effective Date or (ii) the 
date on which the Franchise Agreement terminates for any reason. 
 
3. Extensions of Credit.  Credit for RA Acquisition in the amount of 75% of the RA accounts 
purchased by Franchisee will be extended at the time Franchisee purchases RA Acquisition if 
Franchisee did not finance the RA Acquisition through a separate loan.  Additional credit will be 
granted weekly at 75% of the excess, if any, of RA Sales over RA Collections as recorded by 
Franchisee in the point of sale system and will be reflected on Franchisee’s Statement.  At no 
time, however, will the total amount of credit extended exceed the Credit Cap. 
 
4. Repayments. 

a) In the event the Franchisee’s RA Sales are less than the Franchisee’s RA Collections in 
any given week, Franchisee will be charged for 75% of the difference between RA Collections 
and RA Sales as recorded by Franchisee in the point of sale system and will be reflected on 
Franchisee’s Statement as a repayment of any credit previously extended. 
 

b) If Franchisee makes adjustments to reduce his total RA balance, Franchisee will be 
charged 75% of the amount of the reduction in the total RA balance made by the Franchisee, and 
such amount will be reflected on Franchisee’s Statement as a repayment of any credit previously 
extended. 
 
5. Books and Records.  Franchisee will provide Snap-on Credit with an RA audit report from 
Franchisee’s computer upon the request of Snap-on Credit.  Snap-on Credit has a right to inspect 
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Franchisee’s books and records at reasonable times on twenty-four (24) hours prior notice to 
verify the accuracy of information submitted to Snap-on Credit.  Notice under this Section 5 may 
be given electronically, orally or by any kind of writing. 
 
6. Additional Definitions: 

a) “RA Sales” means those sales of Products by Franchisee on which Franchisee extends 
credit to the customer, not including sales under any Credit or Lease Program offered by Snap-
on Credit or Open Account Program offered by Snap-on. 
 

b) “RA” means the receivable arising out of an RA Sale. 
 

c) “RA Collections” means those monies collected from customers who were sold 
Products as an RA Sale. 
 

d) “RA Acquisition” means RA purchased from a predecessor franchisee or Snap-on. 
 
7. Security Interest.  The credit extended hereunder is secured by all security agreements, 
now or hereafter in effect, between the Franchisee and Snap-on Credit. 
 
8. Defined Terms.  Defined terms used in this Agreement and not defined herein shall have 
the definitions ascribed to them in the Franchise Agreement. 
 
9. Miscellaneous. 

a) This Agreement is binding upon and inures to the benefit of the respective successors, 
assigns, heirs, executors, administrators and legal personal representatives of Franchisee and 
Snap-on Credit, provided that this Agreement may not be assigned by Franchisee without the 
prior written consent of Snap-on Credit. 
 

b) All notices or other communications hereunder will be in writing and will be provided in 
accordance with the notice provisions contained in the Franchise Agreement. 
 

c) Any disputes arising under or relation to this Agreement will be resolved in accordance 
with the Dispute Resolution provisions set forth in the Franchise Agreement, which are hereby 
incorporated by reference as if set forth in full in this Agreement. 
 

d) Except to the extent that the Federal Arbitration Act applies in accordance with 
Paragraph 9.C, this Agreement will be governed by and construed in accordance with the laws 
(without regard to the conflicts of laws provisions) of the state in which the List of Calls under the 
Franchise Agreement is located, or if the List of Calls is located in more than one state, the state 
in which the majority of the stops on the List of Calls is located at the time this Agreement is 
executed. 

 
In witness whereof, the parties have executed this Agreement as of ____________ ( the “Effective 
Date”). 
 
FRANCHISEE SNAP-ON CREDIT LLC 
[CORPORATE NAME] 
 
By:  By:  
     
(Print Name and Title) (Print Name and Title) 
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OFFER SUMMARY – RA FINANCING LOAN (CA) 

The calculations below assume that the amount you use the entire amount at origination, you maintain an 

outstanding balance of that amount for the term of this loan (6 months, unless you choose to pay it off earlier), 

and the amount owed to us is paid off thereafter according to the terms of the contract.  Your actual costs may 

differ substantially. 

Funding 
Provided «TotAmtFin» 

This is the maximum amount of funding Snap-on 
Credit LLC will provide. Due to deductions or 
payments to others, the total funds that will be 

provided to you directly is «AmtGivenToYou».  For 
more information on what amounts will be 

deducted, please review the attached document 
“Itemization of Amount Financed.”  

«LangWithPayoff» 

Estimated 
Annual 

Percentage  
Rate  

(APR) 

«APR»% 

APR is the cost of your financing expressed as a 
yearly rate. APR includes the amount and timing of 
the funding you receive, interest and fees you pay 
and the payments you make. 

APR is not an interest rate. Your interest rate is 0%. 

Estimated 
Finance 
Charge 

«FinChrg» This is the dollar cost of your financing.   

Payment 
«TotPmtAmt» 

 
This is our estimate of the total dollar amount of payments you will make. You will make 
one payment at the end of the term in accordance with your contract. 

Draw Period «PmtStream» This is how much you will pay at the end of the 
Term. 

Term «Displayed_Term»  

Prepayment 
If you pay off the financing faster than required, you will not be required to pay any portion 
of the finance charge other than unpaid interest accrued. 
If you pay off the financing faster than required, you will not pay additional fees. 

 
Applicable law requires this information to be provided to you to help you make an informed decision.   
You are confirming that you have received this information. 
 

_______________________  _________________ 

Recipient Signature  Date  
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ITEMIZATION OF AMOUNT FINANCED 
1.   Amount Given Directly to You «AmtGivenToYou» 
2.   This is the amount paid to Snap-on Tools for amounts  
      owed to them by you 

«AmtPdSOT» 

3.  Amounts paid to Snap-on Credit to pay off existing loans  
     as of the date of this disclosure under account numbers:  
     «AllAccts» 

«SOC1_Payoff» 
«SOC2_Payoff» 
«SOC3_Payoff» 

4.   Amounts paid to «M_3rdParty_Name» «M_3rdParty_Payoff» 
5.   Amount Provided To You on Your Behalf (1+2+3+4)  «FundProvPg2»  
6.   Prepaid Finance Charges $0.00 
7.   Amount Financed  (5 minus 6) = Funding Provided on  
      page 1 

«TotAmtFin» 
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OFFER SUMMARY – RA FINANCING LOAN (FL) 

 
Total Amount of 
Funds Provided 

$ 
The total amount of funds provided to the business under the 

terms of the commercial financing transaction 

Total Amount of 
Funds Disbursed 

$ The funds disbursed are the same as the financing provided. 

Total Amount to be 
paid to Provider 

$ 
This is the total amount paid to the provider under the terms 

of the commercial financing transaction.  

Total Dollar cost of 
the Transaction 

 

$0.00 
This cost is calculated by finding the difference of box 1 and 

box 3 above. 

 

Manner, Frequency 
and Amount of 
each Payment 

1 payment of 
the entire 

balance shall 
be due at the 

end of six 
months. 

This describes how the payments will be made, when 
the payments will be made and the amount of the 

payment will be equal to the total amount drawn under 
the account. 

Costs or Discounts 
Associated with 

Prepayment 

 
Costs 

 
 

Discounts 
 
 

There are no costs associated with prepayment of your 
financing.  Any documentation fee you pay as part of 
your loan is non-refundable. 
  
 If you pay off the financing early, you will not need to 
pay any portion of the finance charge other than unpaid 
interest accrued. 
 

 

By signing, you are confirming that you have received this form. 

<<frandiscsign>>   <<frandiscdate>> 
                                                                                                          _                               
Applicant Signature             Date  
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OFFER SUMMARY – RA FINANCING LOAN (GA) 

 
Total Amount of 
Funds Provided 

$ 
The total amount of funds provided to the business under the 

terms of the commercial financing transaction 

Total Amount of 
Funds Disbursed 

$ The funds disbursed are the same as the financing provided. 

Total Amount to be 
paid to Provider 

$ 
This is the total amount paid to the provider under the terms 

of the commercial financing transaction.  

Total Dollar cost of 
the Transaction 

 

$0.00 
This cost is calculated by finding the difference of box 1 and 

box 3 above. 

 

Manner, Frequency 
and Amount of 
each Payment 

1 payment of 
the entire 

balance shall 
be due at the 

end of six 
months. 

This describes how the payments will be made, when 
the payments will be made and the amount of the 

payment will be equal to the total amount drawn under 
the account. 

Costs or Discounts 
Associated with 

Prepayment 

 
Costs 

 
 

Discounts 
 
 

There are no costs associated with prepayment of your 
financing.  Any documentation fee you pay as part of 
your loan is non-refundable. 
  
 If you pay off the financing early, you will not need to 
pay any portion of the finance charge other than unpaid 
interest accrued. 
 

 

By signing, you are confirming that you have received this form. 

<<frandiscsign>>   <<frandiscdate>> 
                                                                                                          _                               
Applicant Signature             Date  
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OFFER SUMMARY FOR RA FINANCING AGREEMENT (NY) 
 

The calculations below assume that the amount you use the entire amount at origination, you maintain an outstanding balance of that 

amount for the term of this loan (6 months, unless you choose to pay it off earlier), and the amount owed to us is paid off thereafter 

according to the terms of the contract.  Your actual costs may differ substantially. 

Funding Provided $ This is the maximum amount of funding Snap-on Credit 
LLC may provide.  Due to deductions or payments to 
others, the total funds that will be provided to you directly 
is $0.00. For more information on what amounts will be 
deducted, please review the attached document ‘Funding 
You Will Receive’. 

Annual Percentage Rate 
(APR) 

0.00% APR is the cost of your financing expressed as a yearly 
rate. APR includes the amount and timing of the funding 
you receive, interest and other finance charges you pay, 
and the payments you make.   
APR is not an interest rate. Your initial interest rate is 
0.00%. Your APR may be higher than your interest rate 
because APR incorporates interest costs and other finance 
charges. 

Estimated Finance 
Charge 

$0.00 This is the dollar cost of our financing based upon the 
assumptions described at the top of this disclosure.   

Estimated Total 
Payments 

$ This is the total dollar amount of payments you will make 
during the term of the contract based upon the assumptions 
described at the top of this disclosure.  

Average Monthly Cost $ Monthly Although this financing does not have monthly payments, 
this is our calculation of your average monthly payment. 

Estimated Payment $/at end of term  This is the one total payment you will be required to make 
at the end of the term based on the assumptions above. 

Draw Period 180 Days Provided Borrower is not in default or has not been 
regularly late with payments, and has sufficient room to 
the cap of the agreement, draws may be made until the end 
of the term.   

Term 180 Days  
Prepayment If you pay off the financing early you will you will not need to pay any portion of the 

finance charge other than unpaid interest accrued (if applicable). 
If you pay off the financing early you will not pay additional fees. 

Collateral Requirements A security interest in the following business property, assets, rights and interests whether 
now owned or existing or hereafter acquired or proceeds of same, including but not 
limited to: accounts, inventory equipment, goods, vehicles, cash, negotiable instruments, 
documents of title, warehouse receipts, chattel paper, general intangibles, securities, 
leases, contract rights, certificates of deposit, deposit accounts, cash equivalents. 

Avoidable Fees and 
Charges 

Unless limited to a lesser amount under applicable law: 
• Late Payment Fee:                              greater of $10.00 or 5% of the payment 

                                                            due 
• Dishonored Payment Fee:                   $25.00 
• Default interest rate increase:              4% increase 

Costs associated with repossession, collection or legal enforcement of delinquent or defaulted accounts. 
 



     APPENDIX I.6.A.2 

App I6A2d       2       02/24 

 
 
Applicable law requires this information to be provided to you to help you make an informed decision.   
By signing below, you are confirming that you have received this information. 

 
<<frandiscsign>>    <<frandiscdate>> 
_______________________  _________________ 

Recipient Signature  Date 
 
 
 
 
 
 

ITEMIZATION OF AMOUNT FINANCED 
1.   Amount Given Directly to You $0.00 
2.   This is the amount paid to Snap-on Credit for amounts  
      owed to them by you.   

$ 

3.   RESERVED  
4.   Amount Provided To You on Your Behalf (1+2+3)  $  
5.   Prepaid Finance Charges: Amount of Documentation 
      Fee Financed. 

$0.00 

6.   Amount Financed  (4 minus 5) = Funding Provided on  
      page 1 

$ 
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OFFER SUMMARY – RA FINANCING LOAN (UT) 

 
Total Amount of 
Funds Provided 

«TotAmtFin» 
Subject to further definition under the rules this box must say 
“The total amount of funds provided to the business under the 

terms of the commercial financing transaction” 

Total Amount of 
Funds Disbursed 

«FundingRecd
» 

The funds disbursed are less than the financing provided.  

Total Amount to be 
paid to Provider «TotPmtAmt» This is the total amount paid to the provider under the terms of 

the commercial financing transaction. 

Total Dollar cost of 
the Transaction 

 
«FinChrg» 

This cost is calculated by finding the difference of box 1 and 
box 3 above. 

 

Manner, Frequency 
and Amount of 
each Payment 

ACH Debit, 
Monthly,  

«RegPmtAmt» 

This describes how the payments will be made, when the 
payments will be made and the amount of each payment. 
Subject to further clarification once the rules are released. 

Costs or Discounts 
Associated with 

Prepayment 

Costs 
 

 
 

Discounts 

There are no costs associated with prepayment of your 
financing.   

 

 

 

 

 

If you pay off your financing early and there are no defaults, you 
will only pay the then current principal balance plus any accrued 
interest that remains unpaid. 

By signing, you are confirming that you have received this form. 

 

_______________________  _________________ 

Applicant Signature  Date 
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RA LOAN ADDENDUM 
TO LOAN AND SECURITY AGREEMENT 

Amendment No. ____ 
 
This Addendum is made to the LOAN AND SECURITY AGREEMENT is made as of the Effective 
Date below, between Snap-on Credit LLC, a Delaware limited liability company with its principal 
place of business at 950 Technology Way, Libertyville, Illinois, 60048 (“Lender”) and the 
undersigned Borrower (“Borrower”). 
 
WHEREAS, the parties have entered into a LOAN AND SECURITY AGREEMENT dated as of 
___________________ (the “LOAN AND SECURITY AGREEMENT”) in order to finance the 
acquisition of inventory and certain costs associated with the Borrower’s Snap-on Business and to 
provide working capital for such Snap-on Business; and 
 
WHEREAS, in order to finance the acquisition of additional inventory and/or to further develop 
Borrower’s RA sales, Borrower desires to borrow, and Lender is willing to lend additional money to 
Borrower upon the terms and conditions herein. 
 
NOW THEREFORE, the Lender and Borrower hereby agree as follows: 
 
1. THE RA LOAN. 

a. Loan.  Subject to the terms and conditions of this Addendum, Lender will lend to 
Borrower the sum of _______________ (the "RA Loan"). The RA Loan shall be evidenced by 
Borrower’s promissory note, in form and substance acceptable to Lender (the “RA Note”).  The RA 
Note shall be executed and delivered to Lender before or concurrently with Lender's disbursement 
of the RA Loan.  The unpaid principal amount of the RA Loan shall bear interest and shall be due 
and payable as provided in the RA Note.  In the event Borrower has an existing Loan under the 
LOAN AND SECURITY AGREEMENT and is entering into the RA Loan as an additional Loan, then 
both shall be repaid in accordance with their respective terms and shall be secured under the LOAN 
AND SECURITY AGREEMENT.  A default under any existing or future NOTE shall be a default 
under this RA Note and a default under this RA Note shall be a default under any existing or future 
NOTE. 
 

This RA NOTE shall be in addition to any existing promissory note or other Borrower’s 
Liabilities outstanding under the terms of the LOAN AND SECURITY AGREEMENT. 
 

b. Inventory Levels.  Borrower’s covenant to maintain levels of Inventory (at Borrower’s 
cost) and Accounts shall be increased so that the levels of Inventory and Accounts shall be at least 
equal to the new principal aggregate amount of the Loan under any RA NOTE, until such time as 
any RA NOTE is repaid. 
 
2. GENERAL TERMS.  Except as provided above, all other terms and conditions of the LOAN 
AND SECURITY AGREEMENT shall remain in full force and effect.  If the terms of this Addendum 
conflict with the terms of the LOAN AND SECURITY AGREEMENT, the terms of this Addendum 
prevail.  All terms not defined herein shall have the same meaning as in the LOAN AND SECURITY 
AGREEMENT.  This Addendum shall inure to the benefit of and be binding upon the parties hereto 
and their respective successors and assigns. 
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FOR CALIFORNIA RESIDENTS: This Addendum is made pursuant to Section 22500 of the 
California Financial Code. 
 
In witness whereof, the parties have executed this Addendum on the Effective Date. 
 
 
BORROWER SNAP-ON CREDIT LLC 
 
[CORPORATE NAME] 
 
By:  By:  
     
(Print Name and Title) (Print Name and Title) 
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OFFER SUMMARY – RA Loan (CA) 

Funding 
Provided «TotAmtFin» 

This is how much funding Snap-on Credit LLC will 
provide. Due to deductions or payments to others, 
the total funds that will be provided to you directly 
is «AmtGivenToYou».  For more information on 
what amounts will be deducted, please review the 

attached document “Itemization of Amount 
Financed.”  «LangWithPayoff» 

Annual 
Percentage  

Rate  
(APR) 

«APR»% 

APR is the cost of your financing expressed as a 
yearly rate. APR includes the amount and timing of 
the funding you receive, interest and fees you pay 
and the payments you make. 

 

Your APR is not an interest rate. Your interest rate is 
«ContractIntRt»%. Your APR may be higher than 
your interest rate because APR incorporates interest 
costs and other finance charges. 

Finance 
Charge «FinChrg» This is the dollar cost of your financing.   

Total 
Payment 
Amount 

«TotPmtAmt» 
This is our estimate of the total dollar amount of 
payments you will make during the term of the 
contract. 

Average 
Monthly Cost «EstAvgMonPmtTerm»/month 

Although this financing does not have monthly 
payments, this is our calculation of your average 
monthly cost for comparison purposes. 

Payment «PmtStream» This is how much you will pay each week beginning 
on your first payment due date. 

Term «Displayed_Term»  

Prepayment 
If you pay off the financing early, you will still need to pay all or a portion of the finance 
charge, up to $XXXXXX 

If you pay off the financing early, you will not pay additional fees. 

Applicable law requires this information to be provided to you to help you make an informed 
decision.   
You are confirming that you have received this information. 
 
_______________________  _________________ 
Recipient Signature  Date  



App I6B1 2 02/23 

ITEMIZATION OF AMOUNT FINANCED 

1.   Amount Given Directly to You «AmtGivenToYou» 

2.   This is the amount paid to Snap-on Tools for 
amounts  
      owed to them by you 

«AmtPdSOT» 

3.  Amounts paid to Snap-on Credit to pay off existing 
loans  
     as of the date of this disclosure under account 
numbers:  
     «AllAccts» 

«SOC1_Payoff» 
«SOC2_Payoff» 
«SOC3_Payoff» 

4.   Amounts paid to «M_3rdParty_Name» «M_3rdParty_Payoff» 

5.   Amount Provided To You on Your Behalf 
(1+2+3+4)  

«FundProvPg2»  

6.   Prepaid Finance Charges $0.00 

7.   Amount Financed  (5 minus 6) = Funding Provided 
on  
      page 1 

«TotAmtFin» 
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OFFER SUMMARY – RA LOAN (FL) 

 
Total Amount of 
Funds Provided 

$ 
The total amount of funds provided to the business under the 

terms of the commercial financing transaction 

Total Amount of 
Funds Disbursed 

$ The funds disbursed are the same as the financing provided. 

Total Amount to be 
paid to Provider 

$ 
This is the total amount paid to the provider under the terms 

of the commercial financing transaction.  

Total Dollar cost of 
the Transaction 

 

$0.00 
This cost is calculated by finding the difference of box 1 and 

box 3 above. 

 

Manner, Frequency 
and Amount of 
each Payment 

1 payment of 
the entire 

balance shall 
be due at the 

end of six 
months. 

This describes how the payments will be made, when 
the payments will be made and the amount of the 

payment will be equal to the total amount drawn under 
the account. 

Costs or Discounts 
Associated with 

Prepayment 

 
Costs 

 
 

Discounts 
 
 

There are no costs associated with prepayment of your 
financing.  Any documentation fee you pay as part of 
your loan is non-refundable. 
  
 If you pay off the financing early, you will not need to 
pay any portion of the finance charge other than unpaid 
interest accrued. 
 

 

By signing, you are confirming that you have received this form. 

<<frandiscsign>>   <<frandiscdate>> 
                                                                                                          _                               
Applicant Signature             Date  
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OFFER SUMMARY – RA LOAN (GA) 

 
Total Amount of 
Funds Provided 

$ 
The total amount of funds provided to the business under the 

terms of the commercial financing transaction 

Total Amount of 
Funds Disbursed 

$ The funds disbursed are the same as the financing provided. 

Total Amount to be 
paid to Provider 

$ 
This is the total amount paid to the provider under the terms 

of the commercial financing transaction.  

Total Dollar cost of 
the Transaction 

 

$0.00 
This cost is calculated by finding the difference of box 1 and 

box 3 above. 

 

Manner, Frequency 
and Amount of 
each Payment 

1 payment of 
the entire 

balance shall 
be due at the 

end of six 
months. 

This describes how the payments will be made, when 
the payments will be made and the amount of the 

payment will be equal to the total amount drawn under 
the account. 

Costs or Discounts 
Associated with 

Prepayment 

 
Costs 

 
 

Discounts 
 
 

There are no costs associated with prepayment of your 
financing.  Any documentation fee you pay as part of 
your loan is non-refundable. 
  
 If you pay off the financing early, you will not need to 
pay any portion of the finance charge other than unpaid 
interest accrued. 
 

 

By signing, you are confirming that you have received this form. 

<<frandiscsign>>   <<frandiscdate>> 
                                                                                                          _                               
Applicant Signature             Date  
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OFFER SUMMARY FOR RA LOAN (NY) 
 

The calculations below assume that the amount you use the entire amount at origination, you maintain an outstanding balance of that 

amount for the term of this loan (6 months, unless you choose to pay it off earlier), and the amount owed to us is paid off thereafter 

according to the terms of the contract.  Your actual costs may differ substantially. 

Funding Provided $ This is the maximum amount of funding Snap-on Credit 
LLC may provide.  Due to deductions or payments to 
others, the total funds that will be provided to you directly 
is $0.00. For more information on what amounts will be 
deducted, please review the attached document ‘Funding 
You Will Receive’. 

Annual Percentage Rate 
(APR) 

0.00% APR is the cost of your financing expressed as a yearly 
rate. APR includes the amount and timing of the funding 
you receive, interest and other finance charges you pay, 
and the payments you make.   
APR is not an interest rate. Your initial interest rate is 
0.00%. Your APR may be higher than your interest rate 
because APR incorporates interest costs and other finance 
charges. 

Estimated Finance 
Charge 

$0.00 This is the dollar cost of our financing based upon the 
assumptions described at the top of this disclosure.   

Estimated Total 
Payments 

$ This is the total dollar amount of payments you will make 
during the term of the contract based upon the assumptions 
described at the top of this disclosure.  

Average Monthly Cost $ Monthly Although this financing does not have monthly payments, 
this is our calculation of your average monthly payment. 

Estimated Payment $/at end of term  This is the one total payment you will be required to make 
at the end of the term based on the assumptions above. 

Draw Period 180 Days Provided Borrower is not in default or has not been 
regularly late with payments, and has sufficient room to 
the cap of the agreement, draws may be made until the end 
of the term.   

Term 180 Days  
Prepayment If you pay off the financing early you will you will not need to pay any portion of the 

finance charge other than unpaid interest accrued (if applicable). 
If you pay off the financing early you will not pay additional fees. 

Collateral Requirements A security interest in the following business property, assets, rights and interests whether 
now owned or existing or hereafter acquired or proceeds of same, including but not 
limited to: accounts, inventory equipment, goods, vehicles, cash, negotiable instruments, 
documents of title, warehouse receipts, chattel paper, general intangibles, securities, 
leases, contract rights, certificates of deposit, deposit accounts, cash equivalents. 

Avoidable Fees and 
Charges 

Unless limited to a lesser amount under applicable law: 
• Late Payment Fee:                              greater of $10.00 or 5% of the payment 

                                                            due 
• Dishonored Payment Fee:                   $25.00 
• Default interest rate increase:              4% increase 

Costs associated with repossession, collection or legal enforcement of delinquent or defaulted accounts. 
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Applicable law requires this information to be provided to you to help you make an informed decision.   
By signing below, you are confirming that you have received this information. 

 
<<frandiscsign>>    <<frandiscdate>> 
_______________________  _________________ 

Recipient Signature  Date 
 
 
 
 
 
 

ITEMIZATION OF AMOUNT FINANCED 
1.   Amount Given Directly to You $0.00 
2.   This is the amount paid to Snap-on Credit for amounts  
      owed to them by you.   

$ 

3.   RESERVED  
4.   Amount Provided To You on Your Behalf (1+2+3)  $  
5.   Prepaid Finance Charges: Amount of Documentation 
      Fee Financed. 

$0.00 

6.   Amount Financed  (4 minus 5) = Funding Provided on  
      page 1 

$ 
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OFFER SUMMARY – RA Loan (UT) 

 
Total Amount of 
Funds Provided 

«TotAmtFin» 
Subject to further definition under the rules this box must say 
“The total amount of funds provided to the business under the 

terms of the commercial financing transaction” 

Total Amount of 
Funds Disbursed 

«FundingRecd
» 

The funds disbursed are less than the financing provided.  

Total Amount to be 
paid to Provider «TotPmtAmt» This is the total amount paid to the provider under the terms of 

the commercial financing transaction. 

Total Dollar cost of 
the Transaction 

 
«FinChrg» 

This cost is calculated by finding the difference of box 1 and 
box 3 above. 

 

Manner, Frequency 
and Amount of 
each Payment 

ACH Debit, 
Monthly,  

«RegPmtAmt» 

This describes how the payments will be made, when the 
payments will be made and the amount of each payment. 
Subject to further clarification once the rules are released. 

Costs or Discounts 
Associated with 

Prepayment 

Costs 
 

 
 

Discounts 

There are no costs associated with prepayment of your 
financing.   

 

 

 

 

 

If you pay off your financing early and there are no defaults, you 
will only pay the then current principal balance plus any accrued 
interest that remains unpaid. 

By signing, you are confirming that you have received this form. 

 

_______________________  _________________ 

Applicant Signature  Date 
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RA LOAN PROMISSORY NOTE 
 
 
For value received, the undersigned ("Borrower") hereby promises to pay to the order of Snap-on 
Credit LLC ("Lender") the principal sum of _______________, together with interest thereon at the 
rate of _______________% per annum (calculated on the basis of a 365-day year). Principal and 
interest shall be payable in _______________ weekly installments consisting of principal and 
interest of _______________, commencing on _______________, and continuing on the same day 
of each successive week thereafter until _______________ with the last installment equal to the 
remaining balance due _______________.  The entire unpaid balance, together with all accrued 
and unpaid interest and all other sums due hereunder, if not sooner due or paid, shall be 
immediately due and payable in full on _______________. 
 
After the occurrence of an Event of Default and for so long as such Event of Default continues, 
Borrower promises to pay Lender interest on the unpaid principal amount hereof and on all other 
Borrower's Liabilities at a rate per annum that is equal to the interest rate specified above plus four 
percent (4%); provided, however, such rate shall not exceed the highest rate permitted by applicable 
law. 
 
This Note is issued pursuant to, secured by and is subject to all of the terms and provisions of, the 
Loan and Security Agreement dated as of _______________ between Borrower and Lender, as such 
Loan and Security Agreement may be amended from time to time (the "Loan and Security Agreement), 
the terms and provisions of which are hereby incorporated by reference. 
 
A mandatory prepayment may be required in accordance with the terms of the Loan and Security 
Agreement.  For a statement of the terms and conditions under which the maturity of this Note may 
be accelerated, reference is made to the Loan and Security Agreement.  Capitalized terms used 
herein and not otherwise defined herein are used with the meanings attributed to them in the Loan 
and Security Agreement. 
 
Borrower may prepay this Note in full or in part without penalty at any time.  Prepayments will be 
applied first to any accrued but unpaid fees or interest and the remainder, if any, will be applied to 
reduce principal in inverse order to maturity. 
 
Borrower represents, warrants and covenants that (a) this Note evidences a Loan for business and 
commercial purposes; (b) the proceeds of the Loan evidenced by this Note have not and will not be 
used for personal, family or household purposes; (c) neither this Note nor any other Borrower's 
Liabilities violates the provisions of the usury laws or any other applicable laws governing interest rates 
of any state having jurisdiction over this Note, Borrower's Liabilities or the Loan and Security 
Agreement; (d) neither this Note nor any other Borrower's Liabilities is subject to Regulation Z of the 
Board of Governors of the Federal Reserve System.  Borrower hereby waives demand, presentment, 
protest, and notice of demand, nonpayment or dishonor with respect to this Note.  Borrower agrees to 
pay all reasonable costs of collection of this Note and any other Borrower's Liabilities, all reasonable 
costs in connection with the use, custody, protection and sale of the Collateral and all reasonable costs 
paid or incurred in enforcing or preserving any of Lender's rights hereunder or in connection with any 
transaction or proceeding in which Lender may become concerned or involved by reason of its interest 
in this Note or any other Borrower's Liabilities or any action by Borrower, in each case including 
reasonable attorneys' fees and court costs, all promptly on demand of Lender or other person incurring 
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the same.  Lender shall not (by act, delay, omission or otherwise) be deemed to have waived any of 
its rights or remedies hereunder, or any provision hereof, unless such waiver is in writing signed by 
Lender, and any such waiver shall be effective only to the extent specifically set forth therein; and a 
waiver by Lender of any right or remedy under this Note on any one occasion shall not be construed 
as a bar to or waiver of any such right or remedy which Lender would otherwise have had on any 
future occasion. 
 
This Note shall be deemed to have been delivered and made at Libertyville, Illinois, shall not be 
effective until received and accepted by Lender in Libertyville, Illinois, and it is the intent of the parties 
that this Note shall be interpreted and the rights and liabilities of the parties hereto determined in 
accordance with the laws (without regard to the conflicts of laws provisions) of the State of Illinois.  
Whenever possible each provision of this Note shall be interpreted in such manner as to be effective 
and valid under applicable law, but if any provision of this Note shall be prohibited by or invalid under 
applicable law, such provision shall be ineffective to the extent of such prohibition or invalidity, without 
invalidating the remainder of such provision or the remaining provisions of this Note.  Whenever in this 
Note reference is made to Lender or Borrower, such reference shall be deemed to include, as 
applicable and to the extent permitted by the Loan and Security Agreement, a reference to their 
respective successors and assigns, and the provisions of this Note shall be binding upon and shall 
inure to the benefit of such successors and assigns, including, without limitation, a receiver, trustee or 
debtor in possession of or for Borrower. 
 
Lender may at any time transfer this Note and Lender's rights in any or all of the Collateral.  Any 
transfer by Lender of its rights in any Collateral shall relieve Lender from all liability with respect to 
such Collateral. 
 
BORROWER 
 
[CORPORATE NAME] 
 
By:  
   
(Print Name and Title) 
 
 
Date: _______________ 
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 VEHICLE LEASE AGREEMENT Lease No.: 

LESSOR LESSEE 
Name: Snap-on Credit LLC Name:  

Addresses: 950 Technology Way, Suite 301, Libertyville, IL, 60048 
2801 80th Street, Kenosha, WI, 53143 

Address:  

Phone: (888) 846-8122 Phone:  
Salesperson 
Name & LIC#: 

 Vehicle 
Location: 

 

DESCRIPTION OF LEASED VEHICLE: New ___ Used ___ 
Year / Make Model/Body Type Vehicle I.D. Vehicle Supplier Maintenance 

Contract 

     
AMOUNT DUE AT SIGNING** REQUIRED INSURANCE (for each Vehicle) 

$_____________ itemized on 
invoices. 
**Some amounts may be due at the 
time of delivery which may differ from 
the signing of the lease. 

Minimum Limits of Liability: 
$1,000,000 bodily injury to 1 person 
$1,000,000 bodily injury any 1 accident 
$1,000,000 property damage, plus
 uninsured motorist 

All Risk: 
1. Full comprehensive (fire and theft) 
with $1,000 max. deductible. 
2. Full collision, with $1,000 max. 
deductible. 

LEASE 
TERM 

RENT PAYMENTS ADVANCE RENT AND SECURITY 
DEPOSIT 

PURCHASE 
OPTION 

___ calendar 
months, plus 
any interim 
period 

$  in advance for the first month, followed 
by $   monthly for the next    
months. Total rental payments for the Term are 
$  .  Monthly sales tax expected at 
current rates is $   but may 
change over time. 

An amount equal to one (1) monthly 
rent payment being payable at the time 
of signing this Lease in the total 
amount of $  , together with a 
security deposit equal to _____ (__) 
monthly rent payments. 

❑$________ 
 
Plus any taxes 
that may be 
due 

FINANCIAL DISCLOSURES 
1. Total Cash Price of Equipment   $  
2. A. Down Payment $    
 B. Trade-in Allowance given by vehicle Provider $    
 C. Total Reduction (Line 2A + 2B)   $  
3. Unpaid Cash Balance (Line 1 - 2C)   $  
4. Other Charges—Specify Item & Amount     

A. Upfront Taxes $    
B. Delivery Fees $    
C. Display Aids $    
D. Existing Lease Pay Off $    
E. Proceeds Payable to Lessee $    
F. Extended Warranty $    
G. Total Other Charges (Line 4A + 4B + 4C + 4D + 4E + 4F)   $  

5. Lease (Principal) Balance (Line 3 + 4G)   $  
6. Lease Charges (Finance Charge)   $  
7. Total Amount Payable by Lessee (Line 1 + 4G + 6)   $  
8. Total Amount Payable by Lessee Excluding Down Payment & Trade 

Allowance (Line 7 - 2C)   $  
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WARRANTY INFORMATION:  
Check applicable boxes.  Refer to separate document for coverages and exclusions. 
 
Dealer Warranty: 
 AS IS – NO WARRANTY 
Dealer disclaims all warranties including implied warranties 
of merchantability and fitness for a particular purpose.  See 
Section 6 for additional disclaimers and disclosures. 
 Limited Warranty 
Refer to separate warranty document for coverages and 
exclusions. 

Term:  (If Known) 
 
______________ (Months) 
 
______________ (Miles) 
Whichever comes first 

Percent of retail repair costs 
to be paid by You ______% 

Deductible to be paid by You 
$ _________ 

 
Manufacturer Warranty: 
 New Vehicle Warranty 
 Expired 
 Not known 
 Cancelled due to salvage or other vehicle history. 
 Remaining vehicle mfr warranty − Call the mfr or refer to 
   warranty booklet for details 

Expiration: (If Known) 
 
______________ (Months) 
 
______________ (Miles) 
Whichever comes first 

Percent of retail repair costs 
to be paid by You ______% 

Deductible to be paid by You 
$ _________ 

Transfer fee to be paid by 
You $ _________ 

Pay to:  Mfr 
             Dealer 

 
Service Contract Information: 
 Service Contract 

Term: _____ (months) _____ (miles), whichever comes first. 
Percent of retail repair costs to be paid by You: _____% 
Deductible to be paid by You $______ 

 
ANTICIPATED VEHICLE DELIVERY DATE:  ______ REGARDLESS OF REASON, IF THE 
VEHICLE ORDERED BY THE LESSEE IS NOT AVAILABLE FOR DELIVERY WITHIN 15 
CALENDAR DAYS AFTER ANTICIPATED DELIVERY DATE, THE LESSEE MAY CANCEL THIS 
LEASE AND SHALL WITHIN ONE BUSINESS DAY, RECEIVE A FULL REFUND OF ANY DOWN 
PAYMENT AND RETURN OF TRADE−IN VEHICLE, OR TITLE FOR TRADE−IN VEHICLE, OR 
BOTH.  IF THE TRADE−IN IS NOT AVAILABLE, THE LESSEE SHALL RECEIVE THE TRADE−IN 
ALLOWANCE.  UNLESS DELIVERY DATE IS OTHERWISE QUALIFIED ON THIS CONTRACT 
BY THE LESSOR, IF THE ORDERED VEHICLE BECOMES AVAILABLE FOR DELIVERY PRIOR 
TO THE STATED ANTICIPATED DELIVERY DATE, THE DEALER LICENSEE MAY REQUIRE 
ACCEPTANCE NOT LESS THAN 21 CALENDAR DAYS AFTER HAVING NOTIFIED THE 
LESSEE OF AVAILABILITY OF DELIVERY AND MAY SUBSEQUENTLY VOID THE CONTRACT 
IF THE LESSEE REFUSES TO TAKE DELIVERY, IN WHICH CASE NO PENALTY SHALL BE 
ASSESSED BY THE DEALER LICENSEE FOR NON−ACCEPTANCE OF DELIVERY PRIOR TO 
THE STATED ANTICIPATED DELIVERY DATE. 
 
BUSINESS PURPOSE:  LESSEE WARRANTS THAT THE DESCRIBED EQUIPMENT IS BEING 
LEASED FOR USE PRIMARILY AS EQUIPMENT IN THE COMMERCIAL CONDUCT AND 
OPERATION OF LESSEE'S TRADE AND BUSINESS AND NOT FOR PERSONAL, FAMILY OR 
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HOUSEHOLD PURPOSES.  LESSEE HAS KNOWLEDGE OF, AND HAS BEEN OFFERED THE 
EQUIPMENT AT, ITS CASH PRICE AND HAS ELECTED TO LEASE THE EQUIPMENT IN LIEU 
THEREOF.  LESSEE ACKNOWLEDGES ITS SIGNATURE HERETO CAN BE CONSIDERED 
BINDING BY LESSOR UPON ACCEPTANCE. 
 
INSURANCE: Physical Damage Insurance covering the Equipment is required under the terms of 
this Lease and Liability Insurance coverage for bodily injury and property damage caused to others 
is required under the terms of this Lease.  Lessee may obtain Physical Damage Insurance coverage 
and Liability Insurance coverage from any source acceptable to Lessor. 
 
CREDIT INSURANCE IS NOT REQUIRED by this Agreement. 
 
OFFICIAL AND/OR SERVICE FEES are not required by law, but may be charged to vehicle lessees 
for services or reimbursements related to perfection of security or ownership interests or for services 
related to state and federal laws, verification requirements, public safety concerns, and must be 
reasonable. 
 
Contact the selling motor vehicle dealer to discuss any questions or problems about your vehicle or 
this contract. If you are unable to resolve any disputes with the dealer, you may contact: Division of 
Motor Vehicles, Dealer Section, Wisconsin Department of Transportation, P.O. Box 7909, Madison, 
Wisconsin, 53707.  The Dealer Section licenses motor vehicle dealers and administers the 
administrative regulations governing consumer protection in vehicle sale transactions, Ch. Trans 
139, Wis. Admin. Code. 
 

TERMS AND CONDITIONS 
 
1. Purchase; Lease.  Lessee hereby requests Lessor to purchase the motor vehicle and other 
equipment (the "Vehicle") described in the above Schedule from the supplier listed in the above 
Schedule and to lease the Vehicle to Lessee on the terms and conditions of this Lease.  Lessor 
hereby leases to Lessee, and Lessee leases from Lessor, the Vehicle. 
 
2. Term.  The term of this Lease (the "Term") shall commence on the date on which Lessee 
executes the acceptance certificate attached hereto (the "Acceptance Certificate") and end on the 
same day of the month as the commencement day of the last month of the number of calendar 
months stated in the above Schedule, unless extended by agreement of the parties.  Notwithstanding 
the foregoing, this Lease shall continue until the earlier of (a) the scheduled expiration of the Term 
or any extended Term, (b) the date this Lease is terminated under Section 16 or Section 24, (c) the 
date that Lessee makes the payment described in Section 11, or (d) the date this Lease is prepaid 
under Section 22 of this Lease.  All provisions of this Lease shall apply during any extended Term 
except as may be otherwise specifically provided in this Lease, in a schedule to this Lease or in any 
subsequent written agreement of the parties. 
 
3. Rent.  Lessee shall pay Lessor or Lessor’s designee the total rent for the Term of this Lease, 
which shall be the total amount of all rent payments stated in the above Schedule, plus such 
additional rent as may arise.  All monthly rent payments shall be payable in advance, in cash or by 
check, commencing on the date on which Lessee executes the Acceptance Certificate and on the 
same day of each month thereafter, whether or not Lessor has rendered an invoice therefore, at the 
office of Lessor set forth herein or to such other place as Lessor may from time to time designate in 
writing. Lessor may designate an assignee or other designee for receipt of payment of rent.  Provided 
Lessee has paid both the Advance Rent and the Security Deposit, and thereafter agrees and pays 
Lessor through a weekly automatic deduction from Lessee’s bank account an amount calculated to 
equal the annual rent paid in weekly installments together with any maintenance fees, Lessor will 
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agree to accept 23.0769% of the monthly rent payment each and every week of the Term 
commencing with the first week of the first month of the Term of this Lease, and payable each and 
every week of the Term thereafter on the same day of the week.  Weekly payments of rent are 
payments in advance; however, provided Lessee is paying through automatic deduction Lessor will 
permit even weekly payments and not require the full monthly payment to be paid in advance each 
month.  In the event Lessee terminates the automatic deduction method of payment, Lessee shall 
immediately owe the amount due to equal the monthly rent due in advance and shall thereafter 
resume payments as provided above. In the event Lessee requests, and Lessor grants, a payment 
extension, Lessee shall pay, as additional rent, and extension fee of $50.00 per month (or $11.54 
per week) for each month (or week) of the applicable extension. 
 
4. Advance Rent.  Lessor acknowledges receipt of any "Advance Rent" and any “Security 
Deposit” set forth in the above Schedule. In no event shall any Advance Rent or any other payments 
that are due be refunded to Lessee. 
 
5. Security Deposit.  Lessee agrees to pay Lessor on the date hereof an amount equal to _____ 
(__) monthly rent payment(s) as set forth in the above Schedule (“Security Deposit”), which sum, if 
any, shall be held by Lessor, without obligation for interest, as security for the full, timely and faithful 
performance of your covenants and obligations under this Lease, it being expressly understood and 
agreed that such payment is not a measure of Lessor’s damages in the event of Lessee’s default.  
Upon the occurrence of any default by Lessee, Lessor may, from time to time, without prejudice to 
any other remedy provided herein or provided by law, use such fund to the extent necessary to make 
good any arrears of rent payments or other payments due us hereunder, and any other damage, 
injury, expense or liability caused by any event of Lessee’s default.  Lessee is responsible for 
payment of any shortfall in rent payments. 
 
6. Lease Supersedes Purchase Order; Selection Of Vehicle; Disclaimer Of Warranties.  Upon 
execution hereof by Lessee, this Lease supersedes any purchase order of Lessee with respect to 
the Vehicle, Lessee agrees that its interest in the Vehicle is the interest of a Lessee and not of an 
owner, and Lessee assigns to Lessor Lessee's rights under any purchase order with respect to the 
Vehicle but not the Lessee’s obligation to pay for the Vehicle unless Lessee furnishes Lessor with 
the Acceptance Certificate, supplied by Lessor, in accordance with Section 6.  Lessee has selected 
both the Vehicle and the supplier from which Lessor may purchase the Vehicle.  LESSEE 
ACKNOWLEDGES THAT LESSOR HAS NO EXPERTISE OR SPECIAL FAMILIARITY WITH 
RESPECT TO THE VEHICLE.  LESSEE AGREES THAT THE VEHICLE LEASED HEREUNDER 
ARE LEASED "AS IS, WHERE IS," AND ARE OF SPECIFICATIONS SELECTED BY LESSEE.  
LESSEE IS SATISFIED THAT THE VEHICLE ARE SUITABLE FOR LESSEE'S PURPOSES.  
LESSOR MAKES NO WARRANTY, EXPRESS OR IMPLIED, AS TO ANY MATTER 
WHATSOEVER, INCLUDING PATENT INFRINGEMENT, CONDITION, QUALITY OR DESIGN OF 
THE VEHICLE, THEIR MERCHANTABILITY OR FITNESS FOR ANY PARTICULAR PURPOSE, 
THE SUITABILITY OF THE VEHICLE IN ANY RESPECT OR IN CONNECTION WITH, OR THE 
PURPOSES AND USES OF, LESSEE, THE CONFORMITY OF THE VEHICLE TO ANY LAW, 
RULE, REGULATION, SPECIFICATION, CONTRACT OR PURCHASE ORDER RELATING 
THERETO, OR AS TO LESSOR'S TITLE THERETO, LESSEE'S RIGHT TO THE QUIET 
ENJOYMENT THEREOF OR AS TO THE EXISTENCE OF ANY CLAIM OF ANY OTHER PERSON 
THERETO.  LESSEE HEREBY WAIVES ANY CLAIM AGAINST LESSOR IN CONNECTION WITH 
OR ARISING OUT OF THE OWNERSHIP, LEASING, FURNISHING, PERFORMANCE OR USE 
OF THE VEHICLE AND LESSOR SHALL HAVE NO LIABILITY FOR ANY LOSS, DAMAGE OR 
EXPENSE OF ANY KIND OR NATURE WHATSOEVER RELATING THERETO, INCLUDING, 
WITHOUT LIMITATION, ANY SPECIAL, INDIRECT, INCIDENTAL OR CONSEQUENTIAL 
DAMAGES.  Any warranty with respect to the Vehicle has been made in writing by the supplier 
and/or manufacturer separate from, and is not a part of, this Lease and shall be for the benefit of 
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Lessor, Lessee and, if any, Lessor's purchaser or secured party.  If any Vehicle is damaged in transit, 
is not timely delivered, does not operate as represented or warranted by the supplier and/or 
manufacturer, or is unsatisfactory for any reason, Lessee shall make any claim on account thereof 
solely against the supplier and/or manufacturer and shall, nevertheless, pay Lessor all rent payable 
under this Lease and shall not set up against Lessee's obligations any such claims as a defense, 
counterclaim, set-off or otherwise.  As long as Lessee is not in breach or default of this Lease, Lessor 
hereby assigns to Lessee, solely for the purpose of making and prosecuting any such claim, any 
rights which Lessor may have against the supplier and/or manufacturer for breach of warranty or 
other misrepresentation respecting the Vehicle.  All proceeds of any warranty recovery by Lessee 
from the supplier and/or manufacturer of the Vehicle shall first be used to repair or replace the 
affected Vehicle; any excess shall be paid to Lessor or, if any, to Lessor's purchaser or secured 
party.  LESSEE ACKNOWLEDGES AND AGREES THAT NEITHER THE SUPPLIER NOR ANY 
SALESPERSON, EMPLOYEE, REPRESENTATIVE OR AGENT OF THE SUPPLIER IS AN AGENT 
OR REPRESENTATIVE OF LESSOR, AND THAT NONE OF THE ABOVE IS AUTHORIZED TO 
WAIVE OR ALTER ANY TERM, PROVISION OR CONDITION OF THIS LEASE, OR MAKE ANY 
REPRESENTATION OR WARRANTY FOR LESSOR WITH RESPECT TO THIS LEASE OR THE 
VEHICLE LEASED HEREUNDER.  Lessee further acknowledges and agrees that Lessee, in 
executing this Lease, has relied solely upon the terms, provisions and conditions contained herein, 
and any other statements, warranties or representations, if any, by the supplier, or any salesperson, 
employee, representative or agent of the supplier, have not been relied upon and shall not in any 
way affect Lessee's obligation to pay rent and otherwise perform as set forth in this Lease. 
 
7. Delivery; Acceptance.  Lessee acknowledges that, for purposes of receiving or accepting the 
Vehicle from the supplier thereof, Lessee is acting on Lessor's behalf.  Upon delivery of each Vehicle 
to Lessee and Lessee's inspection thereof, Lessee shall furnish Lessor with the Acceptance 
Certificate with respect to such Vehicle; provided, however, that the parties agree that five days is a 
reasonable period of time for Lessee to inspect the Vehicle.  Therefore, unless Lessee notifies Lessor 
to the contrary, Lessee shall be deemed to have unconditionally accepted each Vehicle five days 
after physical delivery thereof to the Vehicle location as may be noted on the supplier's or 
manufacturer's invoice.  Lessee agrees to hold Lessor harmless from specific performance of this 
Lease and from damages if for any reason any Vehicle is not delivered as ordered or if any Vehicle 
is unsatisfactory for any reason whatsoever.  Lessee agrees that any delay in delivery of any Vehicle 
shall not affect the validity of this Lease. 
 
8. Location; Inspection; Use.  The Vehicle shall be delivered to Lessee and thereafter parked at 
the location specified on the Schedule at the beginning of this Lease or at such other location as is 
authorized by the Lessor which Lessee shall report to Lessor.  Lessee shall use the Vehicle solely 
for business purposes and in a careful and proper manner, and shall comply with all laws, regulations 
and ordinances, all conditions and requirements of the insurance required to be maintained 
hereunder and all manufacturer's instructions and warranty requirements Lessee shall affix and 
maintain Lessor's labels, if supplied by Lessor, upon a visible place on the Vehicle.  Lessor shall 
have the right from time to time, during reasonable business hours, to enter upon Lessee's premises 
for the purpose of inspecting the Vehicle. 
 
9. Maintenance; Alterations.  Lessee shall, at Lessee's expense, maintain the Vehicle in good 
operating condition, repair and appearance and properly serviced and lubricated, furnish all parts 
and labor required to keep the Vehicle in such condition, protect the same from deterioration, other 
than normal wear and tear, and only use the Vehicle in the regular course of Lessee's business and 
within normal capacity.  Lessee shall not make any modification, alteration or addition to the Vehicle 
without the prior written consent of Lessor, and then all such modifications, alterations and additions 
shall belong to Lessor and shall be returned to Lessor with the Vehicle upon the expiration or earlier 
termination of this Lease.  If so indicated in the Schedule at the beginning of this Lease, Lessee shall 
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enter into a Van Maintenance Agreement and cause the Vehicle to be maintained pursuant to the 
Van Maintenance Agreement. 
 
10. Insurance.  Lessee agrees to maintain the insurance described in the Schedule at the 
beginning of this Lease AT ALL TIMES in full force and effect and written by an insurance company 
acceptable to Lessor, which insurance shall provide full breach of warranty protection to Lessor and 
be primary insurance coverage, protecting the interests of Lessor and Lessee.  Lessor, its 
successors and assigns, must be named "ADDITIONAL INSURED" as to liability insurance up to 
$1,000,000 if required by Lessor and "LOSS PAYEE" as to all risk insurance.  All policies shall 
provide 30 days' advance written notice to Lessor of cancellation, change or non-renewal.  Lessee 
shall pay all premiums for such insurance and shall deliver to Lessor the original policy or policies of 
insurance or other evidence satisfactory to Lessor of the insurance required hereby and the renewal 
thereof; provided, however, that Lessor shall be under no duty to ascertain the existence of or to 
examine such insurance policy or to advise Lessee in the event such insurance coverage shall not 
comply with the requirements hereof.  Lessee hereby irrevocably appoints Lessor as Lessee's 
attorney-in-fact to make claim for, receive payment of, and execute and endorse all documents, 
checks or drafts received in payment for loss or damage under any such insurance policy.  If Lessee 
shall fail to procure, maintain or pay for such insurance, Lessee agrees that Lessor shall have the 
right, but not the obligation, to obtain such insurance on behalf of, and at the expense of, Lessee 
and Lessee agrees to pay all costs thereof together with any taxes due thereon, with the next rent 
payment. 
 
11. Loss or Damage.  Lessee shall bear the entire risk of loss, theft, destruction or damage to each 
Vehicle (herein, "Loss or Damage") from any cause whatsoever, from and after the earliest of the 
date on which (a) such Vehicle is ordered, (b) Lessor pays the purchase price of the Vehicle, or (c) 
title to the Vehicle passes to Lessor, and continuing until such Vehicle is returned to Lessor.  No 
Loss or Damage shall relieve Lessee of the obligation to pay rent or of any other obligation under 
this Lease.  In the event of Loss or Damage, Lessee shall promptly notify Lessor in writing and, at 
the option of Lessor, shall (i) place the same in good condition and repair; (ii) replace the same with 
a like Vehicle of equivalent value, in good condition and acceptable to Lessor with clear title thereto 
in Lessor, whereupon such Vehicle shall be subject to this Lease and be deemed a Vehicle for all 
purposes hereof; or (iii) pay to Lessor on the rent payment date next following such event the total 
of the following amounts: (1) the total rent and other amounts due and owing at the time of such 
payment, plus (2) an amount calculated by Lessor which is the present value (using a discount rate 
equal to the implicit Lease rate of this Lease, as determined by Lessor in Lessor’s reasonable 
discretion (the "Discount Rate")) of all rent and other amounts payable by Lessee with respect to 
such Vehicle from the date of such payment to the date of the scheduled expiration of the Term, plus 
(3) Lessor's estimate of the Vehicle's residual value as determined by Lessor in Lessor’s reasonable 
discretion as of the scheduled expiration of the Term which in no event shall be less than the amount 
set forth in the Purchase Option box at the beginning of this Lease (“Residual Value”).  All proceeds 
of insurance received by Lessor as a result of such Loss or Damage shall, where applicable, be 
applied toward the replacement or repair of the Vehicle or the payment of the obligations of Lessee 
hereunder. 
 
12. Taxes; Expenses; Compliance with Law, Environmental/DOT Compliance.  Lessee shall 
comply with all laws and regulations relating to, and shall promptly pay when due, all license fees, 
registration fees, sales taxes, franchise taxes, use and property taxes, assessments, charges and 
other taxes, municipal, state and federal, which may now or hereafter be imposed upon the 
ownership, titling, possession, leasing, renting, operation, control, use, maintenance, location, 
delivery and/or redelivery of, the Vehicle and prepare and/or file, upon request by Lessor, any 
schedules required by taxing authorities in connection therewith.  In addition, Lessee agrees to pay 
all costs, expenses, fees and charges incurred in connection with the titling, licensing and registration 
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of the Vehicle, and in connection with the use and operation thereof during the Term, including, but 
not limited to: fuel, oil, lubricants, repairs, maintenance, tires, tubes, storage, parking costs, tolls, 
fines, parking and traffic violations, required repairs, towing and servicing together with any fees or 
interest charged on any of the foregoing.  In the event Lessee does not pay all sums specified above, 
Lessor has the right, but not the obligation, to pay the same (a “Convenience Payment”).  If Lessor 
shall so pay any of the aforementioned, then Lessee agrees that: Lessee shall remit such 
Convenience Payment amount with the next rent payment.  Lessee is and will remain in full 
compliance with all laws and regulations applicable to it, including, without limitation, the USA Patriot 
Act and Bank Secrecy Act and shall ensure that no person or persons who own a majority of the 
ownership interests in, or control, the Lessee shall be listed on the Specially Designated Nationals 
and Blocked Person List or other similar list maintained by the U.S. Department of Treasury, Office 
of Foreign Assets Control.  Lessee is responsible for compliance with, and any costs, materials, 
parts, services that relate to any Federal or State transportation and/or environmental rules, 
regulations, restrictions or reporting requirements for the geographies in which Lessee stores or 
operates the Vehicle. 
 
13. Return.  Unless Lessee has renewed this Lease or purchased the Vehicle pursuant to the terms 
and conditions of this Lease, upon the termination of this Lease, Lessee shall, at Lessee's own 
expense and risk, promptly return the Vehicle by delivering such Vehicle, prepared for shipment, to 
such location in the continental United States as Lessor may specify, fully serviced and in the same 
condition as received, reasonable wear and tear excepted.  In the event Lessee does not return any 
Vehicle as provided herein, Lessee shall pay to Lessor the rent specified herein on a prorated basis 
for each day Lessee fails to return such Vehicle.  The acceptance of said rent by Lessor shall not 
waive Lessor's right to have such Vehicle promptly returned to Lessor pursuant to the provisions 
hereof, nor shall the acceptance of said rent be deemed to be an extension of the Term of this Lease.  
In the event such vehicle is re-sold or placed under a new lease results in proceeds that would be 
required by law to be paid to Lessee, then Lessor prior to any such payment shall be entitled to 
collect (in addition to any amounts due for wear & tear, refurbishment, out of pocket costs, fees, etc.) 
a remarketing fee of up to 2.5% of the total present resale value realized for such Vehicle. 
 
14. General Indemnity.  Lessee shall, and does hereby, indemnify and save Lessor, its agents, 
employees, successors and assigns, harmless from any and all liability, obligations, losses, 
damages, penalties, claims, suits, strict liability in tort, cost and expenses, including attorney's fees, 
arising out of the ownership, selection, location, possession, leasing, renting, operation, control, use, 
maintenance, repair, delivery and/or redelivery of the Vehicle, including, without limitation, any claim 
alleging latent and other defects, whether or not discoverable, and any other claim arising out of 
strict liability in tort, and any claim for patent, trademark or copyright infringement.  The indemnities 
and assumptions of liabilities and obligations herein provided for shall continue in full force and effect 
notwithstanding the expiration or other termination of this Lease.  Any indemnity payment hereunder 
shall be adjusted to preserve Lessor's anticipated net after-tax economic return with respect to the 
leasing of the Vehicle. 
 
15. Default.  Any of the following events or conditions shall constitute an event of default hereunder:  
(a) if Lessee fails to pay any rent or other monies or charges, or fails to observe any other term or 
condition of this Lease, on the due date, without notice or demand by Lessor; (b) if Lessee shall 
cease doing business as a going concern; (c) if Lessee becomes insolvent or makes an assignment 
for the benefit of creditors; (d) if a petition is filed by or against Lessee under any applicable 
bankruptcy laws; (e) if Lessee applies for or consents to the appointment of a receiver, trustee, 
conservator or liquidator of Lessee or such receiver, trustee, conservator or liquidator is appointed 
without the application or consent of Lessee; (f) if Lessee ceases to be  an authorized Snap-on 
Franchisee, and does not contemporaneously thereafter enter into another Snap-on Franchise 
Agreement; (g) if any statement, representation or warranty heretofore or hereafter furnished by 
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Lessee shall be untrue or unperformed in any material respect; (h) if a creditor of Lessee or any 
other person or entity attaches or levies execution against Lessee and the attachment or levy is not 
released within 48 hours; (i) if Lessee makes a bulk transfer of its furniture, fixtures, furnishings or 
other equipment or inventory; (j) if Lessee breaches any of the terms of any loan or credit agreement, 
or defaults thereunder, or if the condition of Lessee's affairs shall so change as to, in Lessor's opinion, 
materially increase the credit risk involved; (k) if any guarantor dies or any event described above 
occurs with respect to any guarantor; (l) Lessee operates the Vehicle or conducts activities in the 
vehicle in violation of applicable law; or (m) if Lessee shall default under any other Lease, contract 
or agreement with Lessor or Snap-on Tools Company LLC or any of its affiliates. 
 
16. Remedies.  Upon the happening of any one or more events or conditions of default, Lessor 
shall have the right to exercise any one or more of the following remedies: (a) to declare all unpaid 
rent immediately due and payable and to recover the balance of rent and other charges reserved 
under this Lease, discounted to present value as of the date paid using the Discount Rate, with 
Lessor retaining title to the Vehicle; (b) to sue for all rent payments due under this Lease as they 
shall accrue; (c) with or without notice, demand or legal process, to retake possession of the Vehicle 
under this Lease (Lessee hereby authorizes and empowers Lessor to enter upon the premises 
wherever each Vehicle may be found) and (i) repossess the Vehicle and retain all rent payments 
paid hereunder and recover from Lessee the amount of unpaid rent and other charges for the 
balance of the Term, discounted to present value as of the date paid using the Discount Rate; (ii) re-
Lease the Vehicle and recover from Lessee the amount by which the balance of rent and other 
charges reserved in this Lease for the balance of the Term exceeds the net amount to be received 
by Lessor for such re-leasing for the same period, discounted to present value as of the date paid 
using the Discount Rate; or (iii) sell the Vehicle and recover from Lessee the amount by which the 
balance of the rent and charges reserved in this Lease for the balance of the Term and the Residual 
Value of the Vehicle, exceeds the net amount received by Lessor from such sales.  Lessor may 
specifically enforce this provision, which is a material inducement to Lessor in entering into this 
Lease; or (d) to pursue any other remedy permitted by law.  No failure on the part of Lessor to 
exercise, and no delay in exercising any right or remedy hereunder, shall operate as a waiver thereof. 
 
17. Assignment.  Without Lessor's prior written consent, Lessee shall not (a) assign, transfer or 
pledge or otherwise dispose of its interest in this Lease, the Vehicle or any interest therein, or (b) 
sublet or lend the Vehicle or permit any Vehicle to be used by anyone, other than Lessee or Lessee's 
employees.  Lessor may grant a security interest in or sell or assign this Lease or the rents due under 
this Lease or grant a security interest in or sell the Vehicle in whole or in part without notice to Lessee, 
and Lessor's purchaser or secured party may then grant a security interest in or sell this Lease or 
the rents due under this Lease or the Vehicle, without notice to Lessee.  Each such secured party 
shall have all the rights but none of the obligations of Lessor under this Lease.  Lessee shall 
recognize such sales or security interests, shall not assert against such purchasers or secured 
parties any defense, counterclaim or set-off Lessee may have against Lessor and shall, at Lessor's 
request, pay to such purchasers or secured parties all sums due or to become due or owing under 
this Lease. Notwithstanding any such assignment, Lessee shall quietly enjoy use of the Vehicle, 
subject to the terms and conditions of this Lease.  Lessee will promptly execute and deliver any 
acknowledgment of the forgoing furnished by Lessor. 
 
18. Ownership; Personal Property.  The Vehicle is, and shall at all times remain, owned solely by 
Lessor or its successors and assigns, and all titles thereto and registrations thereof shall be in the 
name of Lessor or its successors and assigns.  Lessee shall have no right, title or interest in or to 
the Vehicle, except as to the use thereof subject to the terms and conditions of this Lease. 
 
19. Late Charges.  If Lessee fails to pay any rent or other sum to be paid by Lessee to Lessor 
within ten days after the due date thereof, Lessee shall pay Lessor (a) an amount calculated at the 
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rate of five cents ($.05) per one dollar ($1.00) of each such delayed payment, and shall make such 
payment within ten days after the original due date, as compensation for Lessor's internal operating 
expenses arising as a result of such failure; (b) amounts paid by Lessor to others relevant to the 
collection thereof; and (c) interest on such unpaid rent or other amount, at the rate of 10% per annum 
or such lesser maximum rate as may be fixed by law, computed from and including the due date to 
the date paid.  If any amount is paid by check, ACH or similar instrument from Lessee and it is 
dishonored for any reason, Lessee agrees to pay the Lessor the costs paid by the Lessor to others 
because of the dishonor, plus a fee to Lessor of $25.00, provided, however, the fee paid to Lessor 
shall not be greater than the highest amount permitted by applicable law. 
 
20. No Offset.  This Lease may not be canceled or terminated for any reason whatsoever, except 
as expressly provided herein.  Lessee agrees that its obligation to pay all rents and other sums 
payable hereunder and the right of Lessor in and to such rents are absolute and unconditional and 
are not subject to any abatement, reduction, set-off, defense, counterclaim or recoupment due or 
alleged to be due to, or by reason of, any circumstance, happening or event whatsoever. 
 
21. End of Term Options.  Provided that no event of Default has occurred and is continuing, Lessee 
shall elect one of the following three options by giving Lessor at least thirty (30) days prior written 
notice of such election: (a) return the Vehicle(s) in accordance with the Agreement; (b) purchase the 
Vehicle(s) for the price set forth in the Purchase Option box at the beginning of this Lease; or (c) 
enter into a lease renewal with Lessor.  If Lessee elects to purchase the Vehicle(s), Lessee shall pay 
Lessor the price set forth in the Purchase Option box at the beginning of this Lease prior to the 
expiration of the initial Term (plus any applicable taxes and titling fees) and Lessor shall transfer the 
Vehicle(s) to Lessee on an "AS IS, WHERE AS" basis without representation or warranty of any kind.  
If Lessee elects to return the Vehicle(s), Lessee shall comply with all provisions of this Lease, 
including Section 13, and ensure that the Vehicle(s) is returned to the location designated by Lessor 
prior to the expiration of the initial Term.  If Lessee desires to enter into a lease renewal, Lessor and 
Lessee shall use their good faith efforts to determine an acceptable rental term, payment and end of 
term option during such thirty (30) day period.  If Lessee does not give the thirty (30) day prior written 
notice of its election or if Lessee and Lessor cannot agree on the terms of a lease renewal, then 
unless the Lessor elects to terminate the Lease,  the Term of the Lease shall automatically extend 
on a month-to-month basis, at the Rent in effect at the expiration of the initial Term, for a period 
beginning on the last day of the initial Term and ending on the earlier of the day that Lessee and 
Lessor agree on the terms of a lease renewal or the thirtieth (30th) day after Lessee delivers to Lessor 
notice that Lessee is electing Option (a) or Option (b) above. 
 
22. Early Purchase Option:  If Lessee is not in default of any term or provision of the Lease, Lessee 
may pay and satisfy this Lease in full and purchase, "AS IS, WHERE IS" with no warranty from 
Lessor of any kind, all but not less than all of the Vehicle leased hereunder, provided that Lessee 
has given Lessor written notice of its intention to exercise such purchase option not later than 30 
days prior to the purchase date by paying to Lessor:  (a) the then present value of the unpaid balance 
of the remaining rent payments and all other amounts due under the Lease, all discounted at the 
Discount Rate; plus (b) the amount set forth in the Purchase Option box at the beginning of this 
Lease; plus (c) in the event Lessor, in its sole discretion, chooses to use a service to retitle the vehicle 
in the name of Franchisee, a Title Service Fee equal to $190; plus (d) plus all applicable sales, use 
or other taxes of applicable fees. In no event shall the aforementioned prepayment premium exceed 
the highest amount allowable under applicable law.  Such prepayment premium represents the costs 
of prepayment incurred by Lessor, including but not limited to, the Lessor's loss of gross profits.  
Upon such payment, the Lease shall terminate and Lessee shall become entitled to the Vehicle as 
owner thereof. 
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23. Retention of Lien.  If Lessee purchases or otherwise obtains ownership of the Vehicle from 
Lessor, and still owes other amounts to Lessor under any other outstanding obligations or 
agreements, then, at time of acquisition of the Vehicle hereunder, Lessee hereby grants a continuing 
security interest in the Vehicle to Lessor and authorizes Lessor to retain and file a lien on the Vehicle 
at the time Lessor processes the vehicle title to transfer ownership to Lessee.  This grant and 
authorization to Lessor shall survive any termination of this Lease and shall continue until all amounts 
owed by Lessee to Lessor under any other obligations or agreements are paid in full. 
 
24. Early Termination Option at Termination of Snap-on Business. If Lessee terminates its Snap-
on Business for any reason then the Lessee may terminate this Lease upon satisfaction of the 
following conditions:  (a) Lessee is not in default under the terms of this Lease; (b) Lessee gives 
Lessor written notice fourteen (14) days prior to the termination date; (c) Lessee pays all monthly 
rent payments, fees, taxes or charges through the end of the month in which the early termination 
option is elected; (d) Lessee pays costs to ship the Vehicle(s) to a location designated by Lessor at 
costs not to exceed $4,100; (e) Lessee pays any damages for repair to the Vehicle(s) above ordinary 
wear and tear; and (f) Lessee pays an early termination charge equal to one (1) monthly rent 
payment.  Notwithstanding the foregoing, (i) this early termination option is not available if Lessee 
remains an authorized Snap-on Franchisee under a different Snap-on Franchise Agreement, and (ii) 
Lessee shall remain responsible for all tax bills and other amounts due (such as property taxes) that 
accrue during the term of this Lease and remain unpaid at its termination. 
 
25. Further Assurances; Security Interest.  Lessee shall provide Lessor with such resolutions, 
opinions, financial statements and other documents (including title and Vehicle registration 
documents and documents for filing or recording) as Lessor may request from time to time.  LESSEE 
HEREBY APPOINTS LESSOR OR ITS ASSIGNEE ITS TRUE AND LAWFUL ATTORNEY-IN-
FACT TO EXECUTE ON BEHALF OF LESSEE ALL FINANCING STATEMENTS, SECURITY 
DOCUMENTS AND VEHICLE REGISTRATION AND LIEN DOCUMENTS WHICH, IN LESSOR'S 
DETERMINATION, ARE NECESSARY TO SECURE LESSOR'S INTEREST IN SAID VEHICLE.  
Lessee hereby grants Lessor a security interest in the Vehicle and other property Leased hereunder 
and proceeds thereof, including all proceeds of the re-lease, sale or disposition of the Vehicle and 
other property.  Further, to the extent permitted by and subject to applicable law, Lessee hereby 
grants Lessor or its agent or assigns the power of attorney and right to sign on behalf of Lessee and 
file or record any and all such financing statements or security documents and vehicle registration 
and lien documents as may be necessary to perfect and maintain Lessor’s security interest granted 
under this Lease. 
 
26. Miscellaneous.  All obligations of Lessee, if more than one, shall be joint and several.  Lessee 
shall provide Lessor with a copy of Lessee's annual financial statements, including balance sheet 
and profit and loss statement, within 90 days after the close of Lessee's business year, in addition 
to any other information normally provided by Lessee to the public and/or any other financial data or 
information relative to this Lease and the Vehicle as Lessor may from time to time reasonably 
request.  This Lease shall be binding upon the parties, their successors, legal representatives and 
assigns, and is a valid and subsisting legal instrument, and no provision which may be deemed 
unenforceable shall in any way invalidate any other provision or provisions, all of which shall remain 
in full force and effect.  All section headings are inserted for reference purposes only and shall not 
affect the interpretation or meaning of this Agreement.  This instrument constitutes the entire contract 
between the parties hereto, and no representation, oral or written, shall constitute an amendment 
hereto unless signed in writing by Lessor.  Any amendment, modification, waiver or extension 
hereunder must be in writing and signed by the parties hereto.  Time is of the essence in this Lease 
and each and all of its provisions. 
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27. Uniform Commercial Code Article 2A Provisions.  Lessee agrees that if this Lease is a "Finance 
Lease" under Article 2A of the Uniform Commercial Code, Lessee acknowledges that: (i) Lessor did 
not select, manufacture or supply the Vehicle, but Lessor did purchase the Vehicle for lease to 
Lessee; and (ii) Lessor has given Lessee the name of the supplier of the Vehicle.  Lessor hereby 
notifies Lessee that Lessee may have rights under the supply contracts and that Lessee may contact 
the supplier for a description of those rights or any warranties.  TO THE EXTENT PERMITTED BY 
APPLICABLE LAW, LESSEE WAIVES ANY AND ALL RIGHTS AND REMEDIES CONFERRED 
UPON LESSEE UNDER UNIFORM COMMERCIAL CODE SECTIONS 2A-303 AND 2A-508 
THROUGH 522, AS IN EFFECT FROM TIME TO TIME. 
 
28. Alternative Dispute Resolution. 
 (a) Mediation. Except as otherwise provided below in Section 28(c), the parties agree to 
attempt to resolve any controversy or dispute arising out of, or relating to this Agreement or Lessee’s 
relationship with Lessor, or the termination of this Agreement, including, but not limited to, any claim 
by Lessee, or any person in privity with or claiming through, on behalf of or in the right of Lessee 
must be submitted to non-binding mediation prior to any matter being submitted to arbitration.  This 
provision applies only to controversies and disputes that are specific to Lessee, or any person in 
privity with or claiming through, on behalf of or in the right of Lessee and not to issues that affect 
Snap-on franchisees generally. Any such mediation will be held within 60 days after a demand for 
mediation is made by either party by notice to the other party.  The mediation will be conducted in 
the state in which Lessee resides or a mutually agreeable location. The mediator will be selected by 
mutual agreement between the parties, and Lessor or Snap-on will pay the costs of the mediator and 
location at which the mediation takes place. 
 

The parties acknowledge that mediation proceedings are settlement negotiations and 
that to the extent allowed or required by applicable law, all offers, promises, conduct and statements, 
whether oral or written, made in the course of the mediation will be confidential and inadmissible in 
any arbitration, litigation or other legal proceeding involving the parties, provided however, that 
evidence which is otherwise admissible or discoverable will not be rendered inadmissible or non-
discoverable as a result of its use in mediation. 
 
 (b) Arbitration.  Except as otherwise provided in Section 28(c), any controversy or dispute 
arising out of, or relating to this Agreement, including but not limited to, any claim by Lessee, or any 
person in privity with or claiming through, on behalf of or in the right of Lessee, concerning the entry 
into, performance under, nonrenewal of, or termination of, this Agreement; any claim against a past 
or present employee, officer, director, agent or affiliate of Lessor; any claim of breach of this 
Agreement; and any claims arising under or relating to state or federal laws, including the common 
law (for example, tort or contract claims), or any statutes, rules, or regulations, shall be submitted to 
final and binding arbitration as the sole and exclusive means for final and binding resolution of any 
such controversy or dispute unless prohibited under applicable state law.  Persons in privity with or 
claiming through, on behalf of or in the right of Lessee include, but are not limited to, spouses and 
other family members, heirs, executors, representatives, shareholders, members, successors and 
assigns.  In no event shall persons in privity include other Snap-on franchisees who have signed 
separate van lease agreements or similar agreements with Lessor. 
 

A party’s failure or refusal to resolve the controversy or dispute through mediation 
under Section 28(a) shall not affect either party’s obligation to arbitrate the dispute or controversy 
under this Section 28(b). A demand for arbitration must be made within the applicable statute of 
limitation period; otherwise, the right to any remedy shall be forever barred, as provided by applicable 
law and determined by the arbitrator. 
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Notwithstanding any other provision of this Agreement, arbitration under this Section 
28(b) shall be governed exclusively by the Federal Arbitration Act as amended (9 U.S.C. §§ 1 et 
seg.), and arbitration shall take place according to the Commercial Arbitration Rules of the American 
Arbitration Association (“AAA Rules”) in effect as of the date the demand for arbitration is filed.  The 
AAA Rules may be found on the American Arbitration Association’s web site at www.adr.org or by 
searching for those rules using a service such as www.google.com.  The arbitration shall be held at 
the office of the American Arbitration Association nearest the Snap-on Regional Sales Office to which 
Lessee was assigned most recently prior to the demand for arbitration; provided, however, if such 
office is outside the state in which the Lessee resides, Lessee may cause the arbitration to be held 
within Lessee’s state of residence at a place mutually convenient to the parties and the arbitrator. 
 

The arbitration shall proceed before a single arbitrator.  The arbitrator shall be chosen 
in accordance with the AAA Rules.  If the amount claimed by the party filing for arbitration both in the 
original demand for arbitration and in any amendment is less than Seventy-five Thousand Dollars 
($75,000.00), Lessor shall pay the fees and expenses of the arbitrator and filing fees and costs 
charged by the American Arbitration Association up to a maximum of Seven Thousand Five Hundred 
Dollars ($7,500.00).  Any amount in excess of Seven Thousand Five Hundred Dollars ($7,500.00) 
will be split equally by the parties.  If the amount of the claim filed either in the original demand for 
arbitration or by amendment is for Seventy-five Thousand Dollars ($75,000.00) or more, the parties 
agree to split equally the fees and expenses of the arbitrator and the filing fees and costs charged 
by the American Arbitration Association.  If Lessee demonstrates that it is unable to pay its portion 
of these fees, expenses or costs, then the fees, expenses or costs shall be reapportioned by the 
arbitrator in accordance with applicable law. 
 

Unless otherwise agreed by the parties or ordered by the arbitrator, following a party’s 
motion for additional discovery, pre-hearing discovery in any arbitration is limited to the following:  
(1) production of all documents that will be introduced at the hearing; (2) production of written or 
recorded statements that a party intends to introduce at the hearing; (3) production of all documents 
relied upon by experts who will testify at the hearing; (4) production by Lessee of tax returns filed by 
Lessee (including tax returns for a significant owner of Lessee if the Lessee is a corporation or limited 
liability company) for the last three (3) tax years; (5) production by Lessor of Lessee’s statements of 
account balance with Lessor for three (3) years prior to the filing of the arbitration or if the Lease is 
active within three (3) years of the time of the filling, then for the term of the Lease; and (6) not more 
than two depositions per side. 
 

Each party further agrees that, unless such a limitation is prohibited by applicable law, 
as determined by the arbitrator, a party shall not be liable for punitive or exemplary damages and 
the arbitrator shall have no authority to award the same.  The award or decision by the arbitrator 
shall be final and binding on the parties and may be enforced by judgment or order of a court of 
competent jurisdiction.  The parties consent to the exercise of personal jurisdiction in the state where 
the arbitration took place.  The parties consent to the exercise of personal jurisdiction over them by 
such courts for the purpose of carrying out this provision; and they waive any objections that they 
would otherwise have to the same. 
 

The parties agree to arbitrate only controversies and disputes that are specific to 
Lessee or any person in privity with or claiming through, on behalf of or in the right of Lessee, and 
therefore Lessee and Lessor agree that (x) arbitration under this Section 28(b) shall be brought on 
an individual basis only and may not be brought as a class or consolidated action or by way of joinder 
of separate parties unless all parties otherwise agree in writing, and absent such written agreement 
(y) there will be no right or authority for any controversy or dispute to be brought, heard or arbitrated 
as a class or consolidated action or by way of joinder of separate parties (“Class/Consolidated Action 
Waiver”).  Notwithstanding any other provision of this Agreement or the AAA Rules, disputes 

http://www.adr.org/
http://www.google.com/
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regarding the validity, enforceability or breach of the Class/Consolidated Action Waiver may be 
resolved only by a civil court of competent jurisdiction and not by an arbitrator.  No finding or 
stipulation of fact or law in any other arbitration shall be given preclusive or collateral estoppel effect 
in any arbitration hereunder.  In no event shall the arbitrator have the right, power, jurisdiction or 
contractual authority to award any damages or relief in excess of or in addition to those damages 
suffered specifically by the parties to the arbitration or as otherwise provided by applicable law or 
this Agreement. 
 

In any case in which (1) the dispute is filed as a class or consolidated action or by 
way of joinder of separate parties and (2) there is a final judicial determination that all or part of the 
Class/Consolidated Action Waiver is invalid or unenforceable, the class, consolidated action or 
joinder of separate parties to that extent must be litigated in a civil court of competent jurisdiction, 
but the portion of the Class/Consolidated Action Waiver that is enforceable shall be enforced in 
arbitration. 
 

In addition, in the event any other provision in this Section 28(b) is determined to be 
invalid or unenforceable as a matter of law , then it is the intention of the parties to this Agreement 
that such provision be deemed inoperative and stricken from this Agreement, and that the remainder 
of this Section 28, to the extent not legally invalid or unenforceable under applicable law, be enforced 
as written and as if the invalid or unenforceable provision or provisions had not been included in this 
Section 28. 
 
BY SIGNING BELOW, THE PARTIES AGREE THAT THEY ARE REQUIRED TO ARBITRATE 
CERTAIN DISPUTES AND CLAIMS AS SET FORTH IN THIS SECTION 28 AND ARE LIMITED IN 
THE MANNER IN WHICH THEY CAN SEEK RELIEF, INCLUDING THAT THEY EACH 
SPECIFICALLY WAIVE THEIR RIGHT TO BRING SUCH CLAIMS IN A COURT OF LAW AND TO 
HAVE A TRIAL BY JURY. 
 
 (c) Provisional remedies.  Each party shall have the right to seek from an appropriate court 
provisional remedies including, but not limited to, temporary restraining orders, preliminary 
injunctions, repossession (including seeking an order on whether the Lessor may exercise the 
remedy in Section 16(c), only relief shall be a judgment or order regarding repossession of the 
Vehicle and the only evidence admissible in the court proceeding shall be whether any one or more 
of the events or conditions default specified in Section 15, above, have occurred and all other issues, 
claims and evidence shall be subject to arbitration) or replevin orders before, during or after 
arbitration.  Neither party need await the outcome of the arbitration or selection of an arbitrator before 
seeking provisional remedies.  Seeking any such remedies shall not be deemed to be a waiver of 
either party's right to compel arbitration.  Any such action shall be brought by Lessor or Lessee in 
the county (or similar political unit) or federal judicial district where Lessee resides, or where any 
property that may be the subject of the action is located.  The parties consent to the exercise of 
personal jurisdiction over them by courts located there and to the propriety of venue in such courts 
for the purpose of carrying out this provision; they waive any objections that they would otherwise 
have to the same; and they waive the right to have any such action decided by a jury. 
 
29. Notices.  Any written notice or demand under this Lease may be given to a party by mailing it 
to the party at its address set forth herein, or at such address as the party may provide in writing 
from time to time.  Notice or demand so mailed shall be effective when deposited in the United States 
mail duly addressed and with postage prepaid. 
 
30. Expenses of Enforcement.  Lessee shall pay to Lessor all costs and expenses, including 
reasonable attorneys' fees and fees of collection agencies, incurred by Lessor in exercising any of 
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its rights or remedies hereunder or in enforcing any of the terms or provisions hereof, whether or not 
suit is brought. 
 
31. Effect of State Laws; Severability.  It is agreed that the rights of the parties under this Lease 
shall be governed by the laws of the State of Illinois, excluding its conflict of laws principles except 
to the extent the Federal Arbitration Act governs Section 28, above.  In addition to the severability 
provisions in Section 28, each article, Section, subsection, term, and condition of this Lease, and 
any portions thereof, shall be considered severable.  If, for any reason, any portion of this Lease is 
determined to be invalid, contrary to, or in conflict with, any applicable present or future law, rule, or 
regulation in a final, unappealable ruling issued by any court, agency, or tribunal with valid jurisdiction 
in a proceeding to which Lessor is a party, that ruling shall not impair the operation of, or have any 
other effect upon, any other portions of this Lease; all of which shall remain binding on the parties 
and continue to be given full force and effect.  Any invalid portion shall be deemed not to be a part 
of this Lease as of the date upon which the ruling becomes final, if Lessee is a party to such 
proceedings, or upon Lessee’s receipt of notice of nonenforcement from Lessor. 
 
32. Considerations Regarding Trade-in Title, or Clearing Title.  This transaction is voidable at the 
option of Lessor if the certificate of title to any trade-in vehicle, or to the leased vehicle, respectively, 
contains information which materially affects the value of such vehicle and is not disclosed in writing 
prior to this Lease.  If any lien or lease payoff on an owned or leased trade-in is estimated, the net 
amount of any trade-in will be adjusted to reflect the total all-in cost of obtaining clear title, and Lessee 
will accept the change in capitalized costs and change in payment amounts based on the implicit 
rate in this Lease. 
 
LIABILITY INSURANCE COVERAGE FOR BODILY INJURY AND PROPERTY DAMAGE 
CAUSED TO OTHERS IS NOT INCLUDED IN THIS LEASE.  YOU MAY OBTAIN INSURANCE 
FROM ANY SOURCE ACCEPTABLE TO LESSOR. 
 
NOTICE TO LESSEE:  1.  DO NOT SIGN THIS LEASE BEFORE YOU READ IT OR IF IT 
CONTAINS BLANK SPACES; 2.  YOU ARE ENTITLED TO AN EXACT AND COMPLETELY 
FILLED-IN COPY OF THE LEASE YOU SIGN; 3.  KEEP IT TO PROTECT YOUR LEGAL RIGHT; 
4.  DO NOT SIGN IF THERE ARE ANY BLANK SPACES. 
 
NOTE:  THE UNDERSIGNED LESSEE REPRESENTS AND WARRANTS THAT IT HAS READ 
ALL DOCUMENTS WHICH ARE PART OF THIS LEASE, THAT IT IS FULLY AWARE OF ALL 
THE TERMS AND CONDITIONS CONTAINED HEREIN AND THEREIN, THAT ALL REQUIRED 
ACTION HAS BEEN TAKEN AND THAT ALL DOCUMENTATION HAS BEEN AUTHORIZED TO 
BE EXECUTED BY THE FOLLOWING SIGNATORIES: 
 
This Lease shall not be binding upon Lessor or become effective until and unless Lessor 
accepts the same in writing. 
 

LESSEE HEREBY ACKNOWLEDGES RECEIPT OF AN EXACT COPY OF THIS LEASE 
 
LESSEE: [CORPORATE NAME]  LESSOR:  SNAP-ON CREDIT LLC 

By:   By:  

Title:   Title:  
Date & 
Time:   

Date & 
Time:  
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OFFER SUMMARY FOR VAN LEASE (CA) 
 
 

Funding Provided: «EquipCost» This is how much funding Snap-on Credit LLC will 
provide.   

Annual Percentage 
Rate (APR) 

«APR»% APR is the cost of your financing expressed as a yearly 
rate. APR incorporates the amount and timing of the 
funding you receive, fees you pay, the periodic payments 
you make, and the anticipated cost for you to acquire the 
property at the end of the lease term.   
Your APR is not an interest rate.   

Finance Charge «TotalFCAmt» Documentation Fee: «PrePayDocFee» 
Lease Finance Charge:  «NetFinChrg» 
Purchase Option:  «PurOptAmt» 
Maintenance Payments: «TotMaintInv» 

Total Payments «TotPmtAmt» This is the total dollar amount of payments you will make 
during the term of the contract (including the cost of the 
purchase option). 

Payment Payment Month 1: «FirstPmtAmtWOMaint» «MaintWithFirstPmt» 
«SecurityDepositLang1» 

Payment 2 – «PmtLine2End»: «RegPmtAmtWOMaint»/month 
plus maintenance of «MthlyMaintFee»/month 

 Purchase Price Payment «PmtLine3Start»: «PurOptAmt» 
 

«SecurityDepositLang2» 
Term «Displayed_Term»  

Prepayment If you pay off the financing before the end of the term, you will be required to pay 
all or a portion of the finance charge other than accrued and unpaid interest, up to 
«PrePayDocFee» 
If you pay off the financing before the end of the term, you will not be required to 
pay additional fees or charges. 

 
Applicable law requires this information to be provided to you to help you make an informed 
decision.   
By signing, you are confirming that you have received this information. 

 
 
 
_______________________  _________________ 

Recipient Signature  Date 
 



APPENDIX I.7 
 

 
App I7a2 1   02/24 

OFFER SUMMARY FOR VAN LEASE (FL) 

 
Total Amount of 
Funds Provided 

$ 
The total amount of funds provided to the business under the terms 

of the commercial financing transaction. 

Total Amount of 
Funds Disbursed $ 

If the funds disbursed are less than the funds provided, see attached 
Itemization of Financing Worksheet. 

 

Total Amount to be 
paid to Provider 

$ 

This is the total amount paid to the provider under the terms of the 
commercial financing transaction. 

 
$   Doc Fee 

$  Down Payment 
$  Total Pmts 

$   Maintenance Payments 
$   Residual 

Total Dollar cost of 
the Transaction 

 

$ 
This cost is calculated by finding the difference of box 1 and box 3 

above. 

 

Manner, Frequency 
and Amount of 
each Payment 

ACH Debit, 
Weekly, $ 

At contract signing:   $  ($  in sales tax will also be due) 
plus maintenance of   $ 

Month 1:   $0.00 
Month 2 - ##:   $  rent ($  in sales tax will also be due) 

plus maintenance of   $   
Purchase Price:   $   ($   in sales tax will also be due) 

 

Costs or Discounts 
Associated with 

Prepayment 

 
Costs 

 
 

Discounts 
 
 

There are no costs associated with prepayment of your 
financing.  Any documentation fee you pay as part of your 
lease is non-refundable. 
  
 If you pay off the financing early, you will still need to pay all 
or a portion of the finance charge, up to $350.00. 
 

 

 

By signing, you are confirming that you have received this form.  

<<frandiscsign>>   <<frandiscdate>> 
                                                                                                          _                               
Applicant Signature             Date  
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OFFER SUMMARY FOR VAN LEASE (GA) 
 

 
Total Amount of 
Funds Provided 

$ 
The total amount of funds provided to the business under the terms 

of the commercial financing transaction. 

Total Amount of 
Funds Disbursed $ 

If the funds disbursed are less than the funds provided, see attached 
Itemization of Financing Worksheet. 

Total Amount to be 
paid to Provider 

$ 

This is the total amount paid to the provider under the terms of the 
commercial financing transaction. 

 
$   Doc Fee 

$  Down Payment 
$  Total Pmts 

$   Maintenance Payments 
$   Residual 

Total Dollar cost of 
the Transaction 

 

$ 
This cost is calculated by finding the difference of box 1 and box 3 

above. 

 

Manner, Frequency 
and Amount of 
each Payment 

ACH Debit, 
Weekly, $ 

At contract signing:   $   
plus maintenance of   $ 

Month 1:   $0.00 
Month 2 - ##:   $  rent  

plus maintenance of   $   
Purchase Price:   $    

 

Costs or Discounts 
Associated with 

Prepayment 

 
Costs 

 
 

Discounts 
 
 

There are no costs associated with prepayment of your 
financing.  Any documentation fee you pay as part of your 
lease is non-refundable. 
  
 If you pay off the financing early, you will still need to pay all 
or a portion of the finance charge, up to $350.00. 
 

 

 

By signing, you are confirming that you have received this form.  

<<frandiscsign>>   <<frandiscdate>> 
                                                                                                          _                               
Applicant Signature             Date  
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OFFER SUMMARY FOR VAN LEASE (NY) 
 

Funding 
Provided $ This is how much funding Snap-on Credit LLC will 

provide.  

Annual 
Percentage  

Rate  
(APR) 

% 

APR is the cost of your financing expressed as a yearly rate. 
APR incorporates the amount and timing of the funding you 
receive, finance charges you pay, and the periodic payments 
you make, and the anticipated cost for you to acquire the 
property at the end of the lease term. 
 
Your APR is not an interest rate.  

Finance Charge $ 
This amount includes your Documentation Fee of  $350.00, 
your Lease Finance Charges of $  and your Purchase Option 
Price of $. 

Total Payment 
Amount 

$ 
This is the total dollar amount of payments you will make 
during the term of the lease (including the cost of the 
purchase option). 

Payment 

At contract signing:       $   ($  in sales tax will also be due) 
plus maintenance of       $ 
Month 1:                        $0.00 
Month 2 - ##:                 $  rent ($  in sales tax will also be due) 
plus maintenance of       $ 
Purchase Price:              $   ($  in sales tax will also be due) 

Term # Years 
# Months  

Prepayment 

If you pay off the financing before the end of the term, you will be required to pay all or a portion 
of the finance charge, other than accrued and unpaid interest, up to $350.00. 

If you pay off the financing before the end of the term, then you will not be required to pay 
additional fees or charges. 

Collateral 
Requirements 

A security interest in the vehicle financed under the lease and all proceeds thereof, including all 
proceeds of the re-lease, sale or disposition of the Vehicle and other property. 

Avoidable Fees 
and Charges 

Unless limited to a lesser amount under applicable law: 
• Late Payment Fee:                              5% of the late payment, and 10% interest on  

                                                            payments due that remain outstanding thereafter 
• Dishonored Payment Fee:                   $25.00 
• Extension Fee:                                     $50.00 

Costs associated with repossession, collection or legal enforcement of delinquent or defaulted 
accounts. Remarketing fee of 2.5% of resale value if value exceeds amount owed by lessee on 
terminated lease. 

Applicable law requires this information to be provided to you to help you make an informed decision.   
By signing below, you are confirming that you have received this information. 
<<frandiscsign>><<fransign23>>    <<frandiscdate>><<frandate23.> 

______________________   _________________ 
Recipient Signature   Date 
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OFFER SUMMARY – VAN LEASE (UT) 

 
Total Amount of 
Funds Provided 

«TotAmtFin» 
Subject to further definition under the rules this box must say 
“The total amount of funds provided to the business under the 

terms of the commercial financing transaction” 

Total Amount of 
Funds Disbursed 

«FundingRecd
» 

The funds disbursed are less than the financing provided.  

Total Amount to be 
paid to Provider «TotPmtAmt» This is the total amount paid to the provider under the terms of 

the commercial financing transaction. 

Total Dollar cost of 
the Transaction 

 
«FinChrg» 

This cost is calculated by finding the difference of box 1 and 
box 3 above. 

 

Manner, Frequency 
and Amount of 
each Payment 

ACH Debit, 
Monthly,  

«RegPmtAmt» 

This describes how the payments will be made, when the 
payments will be made and the amount of each payment. 
Subject to further clarification once the rules are released. 

Costs or Discounts 
Associated with 

Prepayment 

Costs 
 
 
 
 

Discounts 

There are no costs associated with prepayment of your 
financing.  Any documentation fee you pay as part of your lease 
is non-refundable. 

 

 

 

 

If you pay off your financing early and are not otherwise in 
default of your lease, your stream of lease payments will be 
discounted to the then present value using the rate in your lease. 

By signing, you are confirming that you have received this form. 

 

_______________________  _________________ 

Applicant Signature  Date 
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AMENDMENT TO VEHICLE LEASE AGREEMENT NO. 
BETWEEN SNAP-ON CREDIT LLC as Lessor 

AND ___________________ 
as Lessee 

 
 
This Amendment is attached to and forms part of that certain Vehicle Lease Agreement No. 
_______________________ (the "Lease"), between Snap-on Credit LLC ("Lessor") and the 
undersigned Lessee ("Lessee").  Lessor and Lessee agree as follows: 
 
A. Definitions.  Capitalized terms appearing in this Amendment that are defined in the Lease shall 

have the same meaning as that given in the Lease unless the term is given a special definition in 
this Amendment. 

 
B. Changes to Section 22 titled EARLY PURCHASE OPTION.  Section 22 of the lease shall be 

replaced in its entirety with the following: 
 

“22. Early Purchase Option:  If Lessee is not in default of any term or provision of the Lease, 
Lessee may pay and satisfy this Lease in full and purchase, "AS IS, WHERE IS" with no warranty 
from Lessor of any kind, all but not less than all of the Vehicles leased hereunder, provided that 
Lessee has given Lessor written notice of its intention to exercise such purchase option not later 
than 30 days prior to the purchase date by paying to Lessor: (a) the then present value of the 
unpaid balance of the remaining rent payments and all other amounts due under the Lease, all 
discounted at the Discount Rate; plus (b) the amount set forth in the Purchase Option box at the 
beginning of this Lease; plus (c) a prepayment premium, if not prohibited by law, for a 48 month 
or longer lease, equal to (i) two (2) monthly rent payments if prepaid on or before the end of the 
24th month of this Lease, or (ii) one (1) monthly rent payment if prepaid after month 24th of the 
Lease; or for leases having a term of less than 48 months, one (1) monthly rent payment if prepaid 
on or before the end of the term; plus (d) plus all applicable sales, use or other taxes. In no event 
shall the aforementioned prepayment premium exceed the highest amount allowable under 
applicable law.  Such prepayment premium represents the costs of prepayment incurred by 
Lessor, including but not limited to, the Lessor's loss of gross profits.  Upon such payment, the 
Lease shall terminate and Lessee shall become entitled to the Vehicle as owner thereof.” 

 
C. Changes to Section 23 titled EARLY TERMINATION OPTION AT TERMINATION OF 

DEALERSHIP.  Section 23 shall not apply to this Lease. Lessee’s obligations under this lease 
shall be unconditional and continuing without setoff. 

 
D. Except as expressly provided in this Amendment, the Lease shall remain unchanged and in full 

force and effect. 
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LESSEE: [CORPORATE NAME] 
 
  

By:   

Title:   

Date:   
 
 
LESSOR: SNAP-ON CREDIT LLC 
 
By: ________________________________________ 
 
Title: _______________________________________ 
 
Date: _______________________________________ 
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ADDENDUM TO SNAP-ON CREDIT 
VEHICLE LEASE AGREEMENT  

(Franchisee Owned by Trust) 
 
  
 THIS IS THE ADDENDUM TO SNAP-ON CREDIT VEHICLE LEASE AGREEMENT 
(“Addendum”) amends that certain Vehicle Lease Agreement (“Lease Agreement”) is made as of 
the Effective Date below, between SNAP-ON CREDIT LLC (“Snap-on Credit”), and the 
undersigned Lessee (“Lessee”).  
 

The Vehicle Lease Agreement is hereby amended as follows: 
 
 

1. Section 12 of the Vehicle Lease Agreement is amended to delete the last two sentences 
and replace it with the following in lieu thereof:  

 
Lessee is and will remain in full compliance with all laws and regulations applicable 

to it, including, without limitation, the USA Patriot Act and Bank Secrecy Act and shall 
ensure that no person or persons who own a majority of the ownership interests in, or 
control, the Lessee (and, in the case of a Lessee held in trust, the grantor(s) and trustee(s) 
of a trust for Lessee), shall be listed on the Specially Designated Nationals and Blocked 
Person List or other similar list maintained by the U.S. Department of Treasury, Office of 
Foreign Assets Control.  Lessee is responsible for compliance with, and any costs, 
materials, parts, services that relate to any Federal or State transportation and/or 
environmental rules, regulations, restrictions or reporting requirements for the 
geographies in which Lessee stores or operates the Vehicle. 
 

2. Section 15 of the Vehicle Lease Agreement is amended by adding the following at the 
end thereof:  

 
…Or 

 (n)  If Lessee is held in trust and any of the above instances in Sections 15 (a) 
through 15(m) occur with respect to the grantor(s) or trustee(s) of the trust;  

(o)  If Lessee is held in trust, and this Agreement is in force and effect at the time 
of a change in trustee under the terms of the governing trust document and such new 
trustee fails to provide to Snap-on Credit a Notice for Change in Trustee (as defined in 
the Policy for Trust-Owned Franchises) within thirty (30) days of such change of trustee;  

(p) If the Lessee is held in trust, any transfer of the Lease, including but not limited 
to a transfer to the grantor of the trust, a new trust, a beneficiary or beneficiaries of the 
trust, or to a third-party, or dissolution of the trust, that does not comply with the 
requirements of Section 15 of the Vehicle Lease Agreement.  For purposes of this 
subsection, “transfer” includes a direct or indirect, distribution, sale, assignment, transfer, 
conveyance and gift.   

 
3. Section 17 of the Vehicle Lease Agreement is amended to insert the following 

immediately after the first sentence of such section:  
 

For a Lessee held in trust, a change in trustee or if the trustee seeks to terminate the trust 
and directly or indirectly, distribute, sell, assign, transfer, convey, give away all of the 
trust’s interest in the Lease to the grantor(s) of the trust or the trustee(s) individually or to 
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the beneficiaries of the trust, such action is considered an assignment requiring the prior 
approval of Snap-on Credit.  If Lessee is held in trust, Lessee will remain responsible for 
the actions and omissions of any grantor(s) or trustee(s). 
 

4. Section 25 of the Vehicle Lease Agreement is amended to insert the following 
immediately after the first sentence: 
 

If Lessee is held in trust, Snap-on Credit may at any time request that the grantor(s) 
and/or trustee(s) and/or beneficiaries of the trust sign and deliver such financing 
statements and other documents, for the purpose of evidencing and perfecting Snap-
on Credit’s security interest.  

 
5. The first paragraph of Section 28(a) of the Vehicle Lease Agreement is amended to 

delete the last two sentences and replace them with the following in lieu thereof:  
 

The mediation will be conducted in the state in which Lessee resides provided 
however, that if Lessee is held in trust, the mediation will be conducted in the state where 
here any property that may be the subject of the action is located. The mediator will be 
selected by mutual agreement between Lessee and Snap-on Credit, and Snap-on Credit 
will pay the costs of the mediator and location at which the mediation takes place.  

 
6. The first paragraph of Section 28(b) of the Vehicle Lease Agreement is amended to 

delete the last sentence and replace it with the following in lieu thereof:  
 

Persons in privity with or claiming through, on behalf of or in the right of Lessee 
include, but are not limited to, spouses and other family members, heirs, executors, 
representatives, shareholders, members, successors, assigns and grantor(s) and 
trustee(s) and beneficiaries of trusts. In no event will persons in privity include other Snap-
on franchisees who have signed separate vehicle lease agreements with Snap-on Credit. 

 
7. The third paragraph of Section 28(b) of the Vehicle Lease Agreement is amended to 

delete the last sentence and replace it with the following in lieu thereof: 
 

The arbitration will be held at the office of the American Arbitration Association nearest 
the Snap-on Regional Sales Office to which Lessee was assigned most recently prior to the 
demand for arbitration; provided, however, if such office is outside the state in which the Lessee 
resides, Lessee may cause the arbitration to be held within Lessee’s state of residence at a 
place mutually convenient to the parties and the arbitrator, provided further, that if Lessee is 
held in trust, the arbitration will be conducted in the state where any property that may be the 
subject of the action is located.   

 
8. Item (4) of the fifth paragraph of Section 28(b) of the Vehicle Lease Agreement is 

amended to delete such item (4) and replace it with the following in lieu thereof:  
 

(4) production by Lessee of tax returns filed by Lessee (including tax returns for a 
significant owner of Lessee) for the last three (3) tax years, provided, further, that if Lessee is 
held in trust, Lessee will also produce trust returns for the grantor(s) of the trust) for the last 
three (3) tax years.  

   
9. The fourth (4th) sentence of the first paragraph of Section 28(c) of the Vehicle Lease 

Agreement is amended to delete such sentence and replace it with the following in lieu 
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thereof:  
 

Any such action will be brought by Snap-on Credit or Lessee in the county (or 
similar political unit) or federal judicial district where Lessee resides, or where any property 
that may be the subject of the action is located, provided however, that if Lessee is held 
in trust, any such action will be brought by Snap-on Credit or Lessee held in trust in the 
county (or similar political unit) where any property that may be the subject of the action 
is located.   

 
10. Section 28 of the Vehicle Lease Agreement is amended by inserting the following 

subsection (d):  
 

(d) Application to Trustees.  Notwithstanding anything herein to the contrary, if 
Lessee is held in trust, the provisions of Section 28 shall apply to the trustee(s) of such 
trust.  

 
 

IN WITNESS WHEREOF, the parties have executed this Addendum as of the Effective 
Date of the Servicing Agreement _________________ (“Effective Date”) 
 
 
LESSEE: [CORPORATE NAME]  
 
 
the address of which is ____________________ 

 

By:   
Title:   
  
 
SNAP-ON CREDIT LLC 
 
 
By:  

Title:    
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CONTINUING UNCONDITIONAL GUARANTEE 
(FOR CORPORATE or LIMITED LIABILITY COMPANY) 

 
 
FOR VALUE RECEIVED, and to induce Snap-on Credit LLC, (the "Snap-on Credit") to lease, lend 
money, extend credit or provide other financial accommodation, or agree to accept assignment of 
certain contracts or rights, or to enter into other contractual relationships or to continue any of the 
foregoing, to or with  ____________________________________________________________., 
a _______________________ corporation or limited liability company [strike one] ("Company") the 
majority of the stock of which or the majority membership interest in which [strike one] is owned by 
the Guarantor or Guarantors, and in consideration thereof, the undersigned Guarantor or 
Guarantors (hereafter collectively the "Guarantor") hereby unconditionally absolutely guarantees:  
(A) the full and prompt payment when due (whether at maturity or by declaration, amortization, 
acceleration or otherwise) and at all times thereafter of all indebtedness, obligations and liabilities 
of every kind and nature whatsoever of Company to Snap-on Credit howsoever created, arising, 
acquired, held or evidenced, and whether direct or indirect, primary or secondary, absolute or 
contingent, joint or several, now or hereafter existing, due or to become due; and (B) the full, prompt 
and faithful performance and discharge by Company of each and every term, condition, agreement, 
representation and warranty on the part of Company contained in any agreement (including any 
amendment, modification or supplement thereof) relating to any loan, credit or other financial 
accommodation from Snap-on Credit to Company or any other contractual relationship between 
Snap-on Credit and Company (all such obligations referred to in (A) and (B) above being hereinafter 
collectively referred to as the "Liabilities").  The Guarantor further agrees to pay to Snap-on Credit, 
upon demand, all costs and expenses, including attorneys' fees, paid or incurred by Snap-on Credit 
in collecting or obtaining payment or performance of any Liabilities or in enforcing Snap-on Credit's 
rights under or with respect to any agreement or collateral or other security in connection with any 
Liabilities, or in enforcing this Continuing Unconditional Guarantee (this "Guarantee"). 
 
In the event that Company fails to pay, perform or discharge the Liabilities when such Liabilities 
become due and payable (whether by default, acceleration or otherwise), or in the event of the 
death, incompetency, dissolution, insolvency or bankruptcy of Company or the Guarantor or the 
inability of Company to pay its debts as they mature, or in the event of an assignment by Company 
for the benefit of creditors, or the institution of any proceeding by or against Company alleging that 
Company is insolvent or unable to pay its debts as they mature, and if such event shall occur at a 
time when any of the Liabilities may not then be due and payable, the Guarantor agrees to pay to 
Snap-on Credit, immediately upon demand, the full amount which would be payable hereunder by 
the Guarantor if all of the Liabilities were then due and payable and to otherwise perform and 
discharge such Liabilities. 
 
This Guarantee shall be a continuing, absolute and unconditional guarantee, and shall remain in 
full force and effect until written notice of its discontinuance shall be actually received by Snap-on 
Credit, and also until any and all of said Liabilities created before receiving such notice of 
discontinuance shall be fully paid, performed or discharged.  The death of the Guarantor shall not 
terminate this Guarantee until written notice of such death shall have been actually received by 
Snap-on Credit, and also until all of said Liabilities created before receiving such notice shall be 
fully paid, performed or discharged. 
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The liability of the Guarantor under this Guarantee shall not be affected, impaired, reduced, 
released, limited or modified by any of the following (any or all of which may be done or omitted by 
Snap-on Credit in its sole discretion and without notice):  (a) any act or failure to act by Snap-on 
Credit with respect to Company, the Liabilities or any collateral or security therefore; (b) any sale, 
pledge, surrender, compromise, release, renewal, extension, indulgence, alteration, disposition, 
exchange, change or modification in or of any of the Liabilities (including, without limitation, any 
renewal note), any collateral or security for the Liabilities or any agreement or instrument relating 
to the Liabilities; (c) the acceptance, rejection or release by Snap-on Credit of any collateral or 
security for, any obligor with respect to, or any other guarantee of, any of the Liabilities; (d) any 
failure, neglect or omission by Snap-on Credit to realize upon any of the Liabilities or upon any 
collateral or security therefore (including any failure to protect or insure or to perfect any lien on any 
such collateral or security); (e) the invalidity or unenforceability of or any irregularity with respect to 
any Liability; (f) the bankruptcy or insolvency of Company or the application to Company or its 
estate of any provision of the United States Bankruptcy Code or any other bankruptcy or insolvency 
law; (g) the extension of additional loans, credits or other financial accommodations made to 
Company without notice to or approval of the Guarantor; (h) any change in Company's name or 
any merger, acquisition or consolidation involving Company; or (i) any other act or failure to act of 
any kind by Snap-on Credit, other than the execution and delivery by Snap-on Credit to the 
Guarantor of a written document clearly and expressly amending, releasing or canceling this 
Guarantee. 
 
The Guarantor hereby waives:  (a) notice of the acceptance of this Guarantee; (b) notice of the 
existence, creation, extension or modification of any of the Liabilities, any collateral or other security 
therefore or any agreement relating thereto; (c) demand, presentment, protest and notice of 
demand, presentment, protest, nonpayment, dishonor or default, and all other notices whatsoever; 
and (d) all diligence in collection or protection of or realization upon any Liabilities, any obligation 
of the Guarantor hereunder or any collateral or other security for any of the foregoing. 
 
This Guarantee is a guaranty of payment and not of collection.  There shall be no conditions to the 
obligation of the Guarantor to pay, perform and discharge any Liabilities upon failure by Company 
to pay, perform or discharge such Liabilities when due (whether at maturity or by declaration, 
acceleration or otherwise), and Snap-on Credit shall be under no obligation to seek to obtain 
payment, performance or discharge from Company or any other person or entity or to resort to or 
seek to realize upon any collateral or any other security or property whatsoever prior to obtaining 
payment, performance or discharge by the Guarantor on this Guarantee.  Snap-on Credit shall 
have the exclusive right to determine how, when and what application shall be made of any 
payments and credits on the Liabilities or under this Guarantee. 
 
Until all of the Liabilities are fully paid, performed and discharged, the Guarantor hereby: 
 
(a) assigns to Snap-on Credit as security for the Guarantor's obligations under this Guarantee, 
and subordinates to the Liabilities, any liabilities, indebtedness and obligations of Company held 
by or owed to the Guarantor, including any collateral or other security therefore, 
 
(b) assigns to Snap-on Credit, and agrees that Snap-on Credit shall have, a security interest in 
the following business property, assets, rights and interests of Company or Guarantor (as 
applicable), whether now owned or existing or hereafter acquired or arising: 
 

(1) Any collateral, including, but not limited to, any goods, equipment, chattel paper, 
accounts, general intangibles, or any other assets it may now own or hereafter acquire which 
may constitute Collateral (as such term is defined in (b) (1) through (6), infra), or proceeds of 
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Collateral of Company or Guarantor (as applicable) for any amounts owed to Snap-on Credit 
by Company; 
 
(2) All of Company's or Guarantor's (as applicable) Accounts (the term "Accounts" as used 
herein includes, without limitation, all of Guarantor's accounts receivable arising out of the 
sale or lease of Inventory or other goods or out of the rendering of services), whether or not 
specifically assigned to Snap-on Credit; 
 
(3) All of Company's or Guarantor's (as applicable) Inventory (the term "Inventory" as used 
herein includes, without limitation, all of Company's or Guarantor's goods held for sale or 
lease or being processed for sale or lease, including all materials, work-in-process, finished 
goods, supplies and other goods customarily classified as inventory), including Inventory at 
any time in the possession of any bailee; 
 
(4) All of Company's or Guarantor's (as applicable) business equipment (the "Equipment"); 
 
(5) All of Company's or Guarantor's (as applicable) goods, vehicles, (including Company's 
or Guarantor's van or truck, and to the extent allowed by law without requirement to specify 
particular VIN numbers of such vehicles) furnishings and fixtures wherever located but only 
to the extent that such items are used primarily in connection with Company's or Guarantor's 
(as applicable) Snap-on Business; 
 
(6) All of Company's or Guarantor's (as applicable) cash, negotiable instruments, 
documents of title, warehouse receipts, chattel paper, general intangibles, securities, leases, 
contract rights, certificates of deposit, deposit accounts, cash equivalents, interest or 
dividends on any of the foregoing, insurance claims, patents, trademarks, good will and other 
property of any kind or description, wherever now or hereafter located, but only to the extent 
that such items are used primarily in connection with Company's or Guarantor's (as 
applicable) Snap-on Business; and 

 
Without limiting the foregoing, all substitutions, renewals, improvements and replacements of, and 
additions and accessions to, the foregoing, and all products and proceeds of the foregoing, 
including, without limitation, all of the proceeds in any form of Company's or Guarantor's (as 
applicable) Accounts and Inventory, whether specifically assigned to Snap-on Credit or not.  
Notwithstanding the foregoing, if Guarantor is an individual, Guarantor's residence, personal, family 
or household goods and assets not related to or used primarily in connection with Company's or 
Guarantor's (as applicable) Snap-on Business are specifically excluded from the definition of 
"Collateral."  The terms used herein to identify the Collateral shall have the respective meanings 
assigned to such terms as of the date hereof in the Uniform Commercial Code, as amended, in 
effect in the state listed in the introductory paragraph as Company's address (the "UCC").  The 
security interest granted hereby shall continue to attach to the Collateral notwithstanding any sale, 
exchange or other disposition of the Collateral by Company or Guarantor (as applicable), except 
for Inventory sold in the ordinary course of business.  The security interest herein granted is to 
secure the payment of all of Guarantor's obligations to guarantee payment and/or performance to 
Snap-on Credit of all of the Liabilities; all costs and expenses, including attorneys' fees, paid or 
incurred by Snap-on Credit in collecting or obtaining payment or performance of any Liabilities or 
in enforcing Snap-on Credit's rights under or with respect to any agreement or collateral or other 
security in connection with any Liabilities, or in enforcing this Guarantee and the performance of all 
of Guarantor's obligations to Snap-on Credit hereunder; and any and all other obligations of 
Company or Guarantor to Snap-on Credit of every kind and description, direct or indirect, absolute 
or contingent, due or about to become due, now existing or hereafter arising. 
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(c) waives any rights that the Guarantor may have against Company or with respect to the 

Liabilities or any collateral or other security therefore by reason of any one or more payments 
or acts in compliance with the obligations of the Guarantor under this Guarantee. 

 
Snap-on Credit may, without notice, sell, assign or transfer all or any of the Liabilities and, in such 
event, each and every immediate and successive assignee, transferee or holder of, or any 
participant in, any of the Liabilities shall have the rights, powers and benefits granted to Snap-on 
Credit in this Guarantee, including the right to enforce this Guarantee by suit or otherwise. 
 
In the event that a claim (a "repayment claim") shall be made upon Snap-on Credit at any time for 
repayment of any amount received by Snap-on Credit in payment of any of the Liabilities, whether 
received from Company or the Guarantor, or received as the proceeds of collateral, or otherwise, 
by reason of:  (a) any judgment, decree or order of any court or administrative body having 
jurisdiction over Snap-on Credit or any of its property; or (b) any settlement or compromise of any 
such repayment claim effected by Snap-on Credit with the claimant (including Company), the 
Guarantor shall remain liable to Snap-on Credit for any amount repaid pursuant thereto to the same 
extent as if such amount had never originally been received by Snap-on Credit, notwithstanding 
any termination hereof or the cancellation of any note or other instrument evidencing any of the 
Liabilities. 
 
Mediation.  Except as otherwise provided in the provisional remedies below the parties agree to 
attempt to resolve any controversy or disputes arising out of or relating to this Guarantee including, 
but not limited to by non-binding mediation prior to any matter being submitted to arbitration.  This 
provision applies only to controversies and disputes that are specific to Franchisee, or any person 
in privity with or claiming through, on behalf of or in the right of Franchisee and not to issues that 
affect Snap-on franchisees generally.  Any such mediation will be held within 60 days after a 
demand for mediation is made by either party by notice to the other party.  The mediation will be 
conducted in the state in which Franchisee resides or a mutually agreeable location.  The mediator 
will be mutually agreed upon by the Franchisee and Snap-on Credit, and Snap-on Credit will pay 
the costs of the mediator and for the location at which the mediation takes place. 
 
The parties acknowledge that mediation proceedings are settlement negotiations and that to the 
extent allowed or required by applicable law, all offers, promises, conduct and statements, whether 
oral or written, made in the course of the mediation will be confidential and inadmissible in any 
arbitration, litigation or other legal proceeding involving the parties, provided however, that 
evidence which is otherwise admissible or discoverable will not be rendered inadmissible or non-
discoverable as a result of its use in mediation. 
 
Arbitration.  Except as otherwise provided in the provisional remedies below, any controversy or 
dispute arising out of or relating to this Guarantee including, but not limited to, any claim by 
Guarantor, or any person in privity with or claiming through, on behalf of or in the right of Guarantor, 
concerning the entry into, performance under, or termination of, this Guarantee; any claim against 
a past or present employee, officer, director, agent or affiliate of Snap-on Credit; any claim of breach 
of this Guarantee or any agreement between the parties or their respective affiliates (whether 
existing before or after this Guarantee); and any claims arising under state or federal laws, including 
any statutes, rules, or regulations, will be submitted to final and binding arbitration as the sole and 
exclusive means for final and binding resolution of any such controversy or dispute unless 
prohibited under applicable state law.  Persons in privity with or claiming through, on behalf of or in 
the right of Franchisee include, but are not limited to, spouses and other family members, heirs, 
executors, representatives, shareholders, members, successors and assigns.  In no event will 
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persons in privity include other Snap-on franchisees who have signed separate franchise 
agreements with Snap-on Credit. 
 
A party’s failure or refusal to resolve the controversy or dispute through mediation under mediation 
provision above will not otherwise affect either party’s obligation to arbitrate the dispute or 
controversy under this arbitration provision.  A demand for arbitration must be made in writing within 
the applicable statute of limitation period; otherwise, the right to any remedy will be forever barred, 
as provided by applicable law and determined by the arbitrator. 
 
Notwithstanding any other provision of this Agreement, arbitration under this arbitration provision 
will be governed exclusively by the Federal Arbitration Act as amended (9 U.S.C. §§ 1 et seg.), and 
arbitration will take place according to the Commercial Arbitration Rules of the American Arbitration 
Association (“AAA Rules”) in effect as of the date the demand for arbitration is filed.  The AAA 
Rules may be found on the American Arbitration Association’s web site at www.adr.org or by 
searching for those rules using a service such as www.google.com.  The arbitration will be held at 
the office of the American Arbitration Association nearest the Snap-on Regional Sales Office to 
which Franchisee was assigned most recently prior to the demand for arbitration; provided, 
however, if such office is outside the state in which the Franchisee resides, Franchisee may cause 
the arbitration to be held within Franchisee's state of residence at a place mutually convenient to 
the parties and the arbitrator. 
 
The arbitration will proceed before a single arbitrator.  The arbitrator will be chosen in accordance 
with the AAA Rules.  If the amount claimed by the party filing for arbitration both in the original 
demand for arbitration and in any amendment is less than Seventy-five Thousand Dollars 
($75,000.00), Snap-on Credit will pay the fees and expenses of the arbitrator and filing fees and 
costs charged by the American Arbitration Association up to a maximum of Seven Thousand Five 
Hundred Dollars ($7,500.00).  Any amount in excess of Seven Thousand Five Hundred Dollars 
($7,500.00) will be split equally by the parties.  If the amount of the claim filed either in the original 
demand for arbitration or by amendment is for Seventy-five Thousand Dollars ($75,000.00) or 
more, the parties agree to split equally the fees and expenses of the arbitrator and the filing fees 
and costs charged by the American Arbitration Association.  If Franchisee demonstrates that it is 
unable to pay its portion of these fees, expenses or costs, then the fees, expenses or costs will be 
reapportioned by the arbitrator in accordance with applicable law. 
 
Unless otherwise agreed by the parties or ordered by the arbitrator, following a party’s motion for 
additional discovery, pre-hearing discovery in any arbitration is limited to the following:  (1) 
production of all documents that will be introduced at the hearing; (2) production of written or recorded 
statements that a party intends to introduce at the hearing; (3) production of all documents relied upon 
by experts who will testify at the hearing; (4) production by Franchisee of tax returns filed by Franchisee 
(including tax returns for a significant owner of a Corporate Franchisee) for the last three (3) tax years; 
(5) production by Snap-on Credit of Franchisee’s statements of account balance with Snap-on Credit for 
three (3) years prior to the filing of the arbitration; and (6) not more than two depositions per side. 
 
Each party further agrees that, unless such a limitation is prohibited by applicable law, as 
determined by the arbitrator, a party will not be liable for punitive or exemplary damages and the 
arbitrator will have no authority to award the same.  The award or decision by the arbitrator will be 
final and binding on the parties and may be enforced by judgment or order of a court of competent 
jurisdiction.  The parties consent to the exercise of personal jurisdiction in the state where the 
arbitration took place.  The parties consent to the exercise of personal jurisdiction over them by 
such courts for the purpose of carrying out this provision; and they waive any objections that they 
would otherwise have to the same. 

http://www.adr.org/
http://www.google.com/
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The parties agree to arbitrate only controversies and disputes that are specific to Franchisee, or 
any person in privity with or claiming through, on behalf of or in the right of, Franchisee, and 
therefore Franchisee and Snap-on Credit agree that (i) arbitration under this arbitration provision 
will be brought on an individual basis only and may not be brought as a class or consolidated action 
or by way of joinder of separate parties unless all parties otherwise agree in writing, and absent 
such written agreement (ii) there will be no right or authority for any controversy or dispute to be 
brought, heard or arbitrated as a class or consolidated action or by way of joinder of separate 
parties (“Class/Consolidated Action Waiver”).  Notwithstanding any other provision of this 
Agreement or the AAA Rules, disputes regarding the validity, enforceability or breach of the 
Class/Consolidated Action Waiver may be resolved only by a civil court of competent jurisdiction 
and not by an arbitrator.  No finding or stipulation of fact or law in any other arbitration shall be 
given preclusive or collateral estoppel effect in any arbitration hereunder.  In no event shall the 
arbitrator have the right, power, jurisdiction or contractual authority to award any damages or relief 
in excess of or in addition to those damages suffered specifically by the parties to the arbitration or 
as otherwise provided by applicable law or this Agreement. 
 
In any case in which (1) the dispute is filed as a class or consolidated action or by way of joinder of 
separate parties and (2) there is a final judicial determination that all or part of the 
Class/Consolidated Action Waiver is invalid or unenforceable, the class, consolidated action or 
joinder of separate parties to that extent must be litigated in a civil court of competent jurisdiction, 
but the portion of the Class/Consolidated Action Waiver that is enforceable will be enforced in 
arbitration. 
 
In addition, in the event any other provision in this arbitration provision is determined to be invalid 
or unenforceable as a matter of law, then it is the intention of the parties to this Agreement that 
such provision be deemed inoperative and stricken from this Agreement, and that the remainder of 
this arbitration provision, to the extent not legally invalid or unenforceable under applicable law, be 
enforced as written as if the invalid or unenforceable provision or provisions had not been included 
in this arbitration provision. 
 
BY SIGNING BELOW, THE PARTIES AGREE THAT THEY ARE REQUIRED TO ARBITRATE 
CERTAIN DISPUTES AND CLAIMS AS SET FORTH IN THIS SECTION AND ARE LIMITED IN 
THE MANNER IN WHICH THEY CAN SEEK RELIEF, INCLUDING THAT THEY EACH 
SPECIFICALLY WAIVE THEIR RIGHT TO BRING SUCH CLAIMS IN A COURT OF LAW AND TO 
HAVE A TRIAL BY JURY. 
 
Provisional Remedies.  Each party shall have the right to seek from an appropriate court 
provisional remedies including, but not limited to, temporary restraining orders, preliminary 
injunctions or replevin orders before, during or after arbitration.  Neither party need await the 
outcome of the arbitration or selection of an arbitrator before seeking provisional remedies.  
Seeking any such remedies will not be deemed to be a waiver of either party's right to compel 
arbitration.  Any such action will be brought by Snap-on Credit or Franchisee in the county (or 
similar political unit) or federal judicial district where Franchisee resides, or where any property that 
may be the subject of the action is located.  The parties consent to the exercise of personal 
jurisdiction over them by courts located there and to the propriety of venue in such courts for the 
purpose of carrying out this provision; they waive any objections that they would otherwise have to 
the same; and they waive the right to have any such action decided by a jury. 
 
This Guarantee shall be deemed to have been delivered and made and shall be interpreted and 
the rights and liabilities of the parties hereto determined in accordance with the laws (without regard 
to the conflicts of laws provisions) of the State of Illinois in which the Snap-on Credit's office is 
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located, except to the extent the Federal Arbitration Act governs the provisions of any arbitration 
agreement herein.  Whenever possible, except as otherwise provided above, each provision of this 
Guarantee shall be interpreted in such manner as to be effective and valid under applicable law, 
but if any provision of this Guarantee shall be prohibited by or invalid under applicable law, such 
provision shall be ineffective to the extent of such prohibition or invalidity, without invalidating the 
remainder of such provision or the remaining provisions of this Guarantee.  This Guarantee shall 
be binding upon the Guarantor and upon the heirs, legal representatives and successors of the 
Guarantor, and shall inure to the benefit of Snap-on Credit, its legal representatives, successors 
and assigns. 
 
If this Guarantee (including any counterpart hereof) is signed by more than one Guarantor, the 
liability of each Guarantor shall be joint and several, and each reference herein to the Guarantor 
shall be deemed to refer to each such Guarantor.  In furtherance and not in limitation of the rights 
and remedies of Snap-on Credit hereunder or at law, Snap-on Credit may proceed under this 
Guarantee against any or all Guarantors in its absolute and sole discretion for any Liabilities or 
other obligations of Company arising hereunder.  No release, discharge or modification of the 
obligations of, or the collateral provided by, any party liable on this Guarantee shall affect the 
obligations of any other party on this Guarantee. 
 
IN WITNESS WHEREOF, the undersigned has caused this Guarantee to be executed and 
delivered:  
 
 
 
  
(Individual Signature of Guarantor) 
Printed Name: _______________________, an individual  Dated __________________ 
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 VEHICLE LEASE AGREEMENT 
 ACCEPTANCE CERTIFICATE 

Lease No.  

LESSOR LESSEE 
Name: Snap-on Credit LLC 
Address: 950 Technology Way 
 Libertyville, IL  60048 

Name: 
Address: 

DESCRIPTION OF VEHICLES 
Year / Make Model/Body Type Vehicle I.D. 

   
Lessee hereby acknowledges receipt in good condition of all the Vehicles listed above and in any schedule 
made a part hereof, accepts the same in accordance with the above-described Lease between Lessor and 
Lessee, and agrees that Lessor has fully and satisfactorily performed all covenants and conditions to be 
performed by it under the Lease.  Lessee and Lessor hereby acknowledge and agree that the above-described 
Lease is hereby amended as follows: 
 
1. DELIVERY DATE.  Lessee acknowledges that the Vehicle(s) were delivered to Lessee as dated below. 
2. AMENDMENTS.  Lessee hereby acknowledges and agrees that neither the Lease nor this Acceptance Certificate 

may be amended, rescinded, modified, waived or extended, except in a writing signed by each of Lessee and Lessor. 
3. WEAR AND TEAR SPECIFICATIONS UPON RETURN.  The following listed specifications are to be interpreted as 

reasonable wear and tear requirements and any exceptions thereto shall be considered damage for the purposes of 
the Lease.  Lessee is responsible for the repair of damage to the Vehicles not meeting these requirements before 
returning the Vehicles to Lessor at Lessee’s cost, to the location to be designated by Lessor. 
Tires:  to have not less than one-half of the original manufacturer’s tread depth specifications when sold as new.  
Recaps or damaged side walls are not acceptable on the front.  Vehicles returned with unacceptable tires will be 
charged the cost of new and acceptable tires. 
Brakes:  to be operating in a safe condition and in any event brake pads not less than 50% of original specifications 
when new. 
Engine:  including cooling system must be functional and running normally.  Cracked block or engine, rod or bearing 
knocks are not acceptable. 
Power and Mechanical Accessories:  all such items must be fully operating in a functional manner, including but 
not limited to batteries, heating/air systems, lift gates (including any remotes and shoreline adaptor), power inverter(s) 
or other power assist or power adaption equipment (Note: if your van has/had a generator, this includes any 
generators that were a part of your vehicle at the time you accepted it or if installed thereafter). 
Interior:  Interior should meet original manufacture specifications with original equipment (or appropriately specified 
replacements) and be fully functional, including but not limited to: layout, displays and sales aids, shelving/racks/ 
pegboard, lacing (intact), power tool adapters, alarm, lights, keys, key fob remote, power systems, E-track straps, 
safety equipment (wheel chock, passenger jump seat, etc.) and similar types of items. 
Body Exterior:  must be free from scratches, dings, accident or wind damage, significant corrosion (that in Snap-
on’s reasonable opinion would have to be repaired in order to meet the requirements of the Snap-on Program), and 
all decals/logos must be current and in good condition sufficient to meet the requirements of the Snap-on Program. 
Window Glass:  must be free from cracks, pitting, and rock chips, sandblasting damage or wiper scratches. 

 
This Lease shall not be binding upon Lessor unless Lessor accepts the same in writing.  Note:  The undersigned 
Lessee represents and warrants that it has read all documents which are part of this Lease, that it is fully aware of 
all the terms and conditions contained herein and therein, that all required action has been taken and that all 
documentation has been authorized to be executed by the following signatories: 
 

Do not sign this document unless you have taken delivery of the aforementioned Vehicle. 
LESSEE:  LESSOR:  SNAP-ON CREDIT LLC 
By:   By:  

Title:   Title:  

Date:   Date:  
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VAN MAINTENANCE AGREEMENT 
 
 

This Agreement is made by and between Snap-on Credit LLC, a Delaware limited liability 
company (“Snap-on Credit”) and the undersigned Franchisee (“Franchisee”) with respect to the 
following Van: 
 

Year / Make Model/Body Type Vehicle I.D. Vehicle Supplier 
    

 
R E C I T A L S 

 
WHEREAS, Franchisee is an authorized franchisee of Snap-on Tools Company LLC and has 
been approved by Snap-on Credit or another Leasing Company for participation in the Franchise 
Finance Program and/or the Van Leasing Program; and 
 
WHEREAS, as a condition of approval, the Franchise Finance Program and/or the Snap-on Credit 
Van Lease Program and/or Lease require Franchisee to participate in a Van Maintenance 
Program facilitated by Snap-on Credit in order to provide records of Franchisee’s compliance with 
the maintenance requirements under the Lease; and 
 
WHEREAS, Franchisee recognizes and acknowledges the benefit to the Franchisee of having a 
Van Maintenance Program which provides a method for regular inspection and maintenance of 
Franchisee’s leased van and record retention of any maintenance. 
 
NOW THEREFORE, based upon the premises contained herein and for other good and valuable 
consideration, the receipt and sufficiency of which is hereby acknowledged, the parties agree as 
follows: 
 
1. Definitions.  As used in this Agreement the following terms shall have the meanings set 
forth or as referenced below: 
 

a. “Account Balance” means the total sum paid by Franchisee pursuant to Paragraph 
2(a) less any amounts paid out pursuant to Paragraphs 2(c) and 2(d). 
 
b. “Administrator” means the entity designated by Snap-on Credit as the Van 
Maintenance Program Administrator from time to time. 
 
c. “Agreement” means this Van Maintenance Agreement. 
 
d. “Franchisee” means an individual or corporation authorized by Snap-on as an 
independent dealer or franchisee. 
 
e. “Franchise Finance Program” means the Financing Program made available by Snap-
on Credit through which qualifying franchisees are able to obtain financing of a portion of 
their initial investment from Snap-on Credit. 
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f. “Lease” means an Agreement between a Franchisee and Snap-on Credit or another 
third-party leasing company governing the lease of the Van. 
 
g. “Leasing Company” means the company which is the lessor on the Lease. 
 
h. “Maintenance Fee” has the meaning set forth in Paragraph 2(a). 
 
i. “Snap-on” means Snap-on Tools Company LLC, and its parents, successors and 
assigns. 
 
j. “Van” means a display van as identified on page one of this Agreement, or any 
substitutions thereto, that meets the specifications of the Franchise Finance Program or 
Snap-on. 
 
k. “Van Maintenance Vendor” means the garage or vehicle dealership which provides 
regular maintenance service to the Van, that has been approved by the Administrator. 

 
2. Obligations of Franchisee. 
 

a. Each week during the term of the Lease, Franchisee shall pay to Snap-on Credit the 
sum of Seventy-Five dollars ($75.00) per week or such other amount as may be agreed to 
by the parties (the “Maintenance Fee”).  This weekly Maintenance Fee shall be paid to Snap-
on Credit by weekly direct debit (withdrawal) of Franchisee’s bank account, pursuant to 
instructions duly executed by Franchisee and delivered to Franchisee’s bank.  Such 
withdrawal shall be due on the same day that Snap-on Credit withdraws the weekly payment 
under the Lease and ACH Agreement between Franchisee and Snap-on Credit.  In the event 
Franchisee refuses to enter into or otherwise terminates the ACH arrangement, Franchisee 
shall pay the Maintenance fee monthly in advance, in the amount of Three Hundred Twenty 
Five dollars ($325.00) on the first day of each month.  Snap-on Credit shall periodically 
forward such funds to the Administrator, who shall administer the funds pursuant to the 
terms and conditions of this Agreement specifically designating an account identifying the 
Franchisee, the Lease and the Van.  The funds may be commingled with other funds of 
either Snap-on Credit or the Leasing Company or the Administrator.  The funds may be 
forfeited if Franchisee breaches the Lease or terminates his Lease in advance of the 
scheduled Lease termination date and does not exercise the lease purchase option at the 
end of the lease term.  The funds may not be used by Franchisee to pay a termination fee 
or early purchase option fee without Snap-on Credit’s prior written permission. 
 
b. Within ten (10) days of delivery of the Van, Franchisee shall notify the Administrator of 
the Franchisee’s Van Maintenance Vendor which shall be a vendor providing regular 
maintenance to the Van selected at Franchisee’s discretion, subject to approval by the 
Administrator, which approval shall not be unreasonably withheld. 
 
c. On a quarterly basis, Franchisee shall arrange to have the Van inspected and the oil 
and filter changed by the Van Maintenance Vendor and shall forward to the Administrator 
the statement from the Van Maintenance Vendor for payment.  At least once a year, or more 
often as required in writing by Snap-on Credit, the Administrator shall supply the Van 
Maintenance Vendor with an inspection report to be completed and returned to the 
Administrator.  Upon Administrator’s receipt of proof of payment of the oil and filter change 
or the invoice from the Van Maintenance Vendor or the completed inspection report, the 
Administrator shall pay the Van Maintenance Vendor or reimburse Franchisee, the lesser 
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of:  (i) the Account Balance of the Maintenance Fee collected from Franchisee, or (ii) the 
amount shown in the Van Maintenance Vendor’s invoice.  Franchisee shall be responsible 
for any payments owed to the Van Maintenance Vendor or other third party vendors which 
are not paid by the Administrator. 
 
d. In addition to the oil and filter change and inspections, the Administrator may pay or 
reimburse for repairs it approves in its sole discretion.  Following any repair or maintenance, 
whether provided by the Van Maintenance Vendor or other service provider, Franchisee 
shall forward to the Administrator copies of the repair order and receipt.  Customization work 
and repairs arising out of accidents or damage which are routinely covered by insurance 
shall not be paid out of the Maintenance Fee or Account Balance. Franchisee shall be 
responsible for any payments owed to the Van Maintenance Vendor or other third party 
vendors which are not paid by the Administrator. 
 
e. If the amount of the Maintenance Fee collected from Franchisee exceeds the amount 
paid by the Administrator to the Van Maintenance Vendor, Snap-on Credit shall retain any 
excess until same is paid in accordance with this Paragraph 2 and/or Paragraph 3 below. 

 
3. Administrator’s Obligations. 
 

a. The Administrator shall maintain copies of all maintenance records provided to the 
Administrator by Franchisee.  Upon request from the Franchisee and with reasonable notice, 
the Administrator shall provide the Franchisee with copies of all maintenance records.  
Requests for copies of records shall be limited to a reasonable number. 

 
b. The Administrator shall pay, upon receipt from the Franchisee and Snap-on Credit, 
the Van Maintenance Vendor’s quarterly statement for an oil change and inspection of the 
Van up to the amount of funds paid to the Administrator or Snap-on Credit by Franchisee 
as the Maintenance Fee. 

 
c. In the event the Lease is terminated prior to its scheduled termination date with the 
consent of Snap-on Credit, so long as Franchisee is not in default of, or in process of 
terminating,  any agreement with Snap-on Credit or Snap-on and if Franchisee does not 
exercise the option to purchase the Van early, the Account Balance of the Maintenance 
Fees held by the Administrator or Snap-on Credit shall be: (i)  first, paid to Snap-on Credit 
to pay for any out-of-pocket costs incurred by Snap-on Credit as a result of the early 
termination of the lease, (ii) second, paid to the Leasing Company to pay any costs 
associated with refurbishing the Van for subsequent sale or lease to others; (iii) third, 
retained by the Administrator or Snap-on Credit and held for subsequent lessees of the Van 
identified in the Lease, provided however that if the Van is sold rather than leased, any 
remainder will be forwarded to Franchisee instead of being retained by the Administrator 
under this subsection 3 (c) (iii). 

 
d. In the event of a default by Franchisee under the Van Lease or any Franchise Finance 
Program Loan, or in the event Franchisee is terminating Franchisee’s Snap-on Franchise, 
then, in the sole discretion of Snap-on Credit, the Administrator shall forward as much of the 
Account Balance of the Maintenance Fees as needed (i) first, to the Leasing Company (or 
its agent), to pay the Leasing Company for any other amounts owing, due, or to become 
due under the Lease (including, but not limited to, any rent, taxes,  termination or other 
charges specified in the Lease) or any amounts due under any other agreement between 
the Leasing Company and the Franchisee; (ii) second, paid to Snap-on Credit to pay for any 



App I7f 4 02/23 

out-of-pocket costs incurred by Snap-on Credit as a result of the early termination of the 
lease,  (iii) third, paid to the Leasing Company to pay any costs associated with refurbishing 
the Van for subsequent sale or lease to others; (iv) fourth, to Snap-on Credit, to pay any 
amounts owed by the Franchisee to Snap-on Credit; (v) fifth, to Snap-on to pay any amounts 
owed by Franchisee to Snap-on; and (vi) finally, any remainder to be retained by the 
Administrator and held for subsequent lessees of the Van identified in the Lease, provided 
however, that if the Van is sold rather than leased, any remainder will be forwarded to 
Franchisee instead of being retained by the Administrator under this subsection 3 (d) (iv). 

 
e. In the event the Lease is terminated prior to its scheduled termination date and if 
Franchisee does exercise the option to purchase the van in full and satisfies all lease 
obligations (including any end of term purchase option) and is not otherwise in default of, or 
is terminating any agreement with Snap-on Credit, the remaining Account Balance after 
such purchase, if any, may be forwarded to franchisee upon Snap-on Credit’s confirmation 
of release. 

 
f. The costs to refurbish shall be determined at the sole discretion of Leasing Company. 

 
g. Neither the Administrator, Snap-on Credit nor any Leasing Company shall be obligated 
to accrue or pay interest on the Maintenance Fee retained during the term of the Lease 
and/or during the period in which the Van is being refurbished. 

 
4. Leasing Company Beneficiary.  The parties acknowledge that if the Leasing Company is 
not Snap-on Credit, then it is a third party beneficiary to this Agreement and to the rights and 
benefits of Snap-on Credit under this Agreement.  Snap-on Credit may assign its rights and 
obligations under this Agreement to the Leasing Company at its sole discretion. 
 
5. General Matters. 
 

a. Nothing in this Agreement shall be construed to relieve Franchisee of Franchisee’s 
obligations under the Lease or to relieve Franchisee of Franchisee’s obligations to maintain 
the Van in accordance with the terms of the Lease. 

 
b. Franchisee acknowledges the right of the Administrator to distribute maintenance 
records to Snap-on Credit and the Leasing Company, and to provide information regarding 
the condition of the Van to Snap-on Credit and the Leasing Company. 

 
c. All notices permitted or required by this Agreement shall be in writing and shall be 
personally delivered, mailed by first class mail, or transmitted by facsimile to the respective 
party at the address listed below the signatures of the party unless and until a different 
address or facsimile telephone number has been designated by written notice to the other 
party.  Snap-on Credit shall notify Franchisee of changes to the Administrator as provided 
under this Paragraph 5(c). 

 
d. This Agreement contains the entire understanding and agreement between the parties 
and supersedes all prior or contemporaneous written or oral agreements and 
understandings relating to the subject matter hereof.  Neither party is entitled to rely on any 
representation of any officer, employee or agent of the other party which is not expressly 
set forth in this Agreement.  This Agreement may not be modified except by writing 
evidencing such a modification and signed by both parties. 
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e. Any failure by any party to enforce at any time any term or condition under this 
Agreement shall not be construed as a waiver of that party’s right thereafter to enforce each 
and every term and condition of this Agreement. 
 
f. In addition to the severability as provided in Section 5(i) below, the provisions of this 
Agreement shall be considered severable.  If for any reason any provision of this Agreement, 
including, but not limited to, any provision relating to the termination of this Agreement, shall 
be deemed, by a court of competent jurisdiction, to be legally invalid or unenforceable in any 
jurisdiction to which it applies, the validity of the remainder of the Agreement shall not be 
affected, and that provision shall be deemed modified to the minimum extent necessary to 
make that provision consistent with applicable law, and in its modified form, that provision 
shall then be enforceable and enforced. 
 
g. Except to the extent that the Federal Arbitration Act shall apply in accordance with 
Section 5(i) below, this Agreement, shall be governed by, and interpreted in accordance 
with the laws (other than the conflict of laws rules) of the State of Illinois, including all matters 
of construction, validity, enforcement and performance. 
 
h. The language of this Agreement shall be construed as a whole and in accordance with 
the fair meaning of the language used.  The language of this Agreement shall not be strictly 
construed for or against either of the parties hereto based upon who drafted or was 
principally responsible for drafting the Agreement or any specific term of condition hereof.  
This Agreement shall be deemed to have been drafted by each party hereto, and no party 
may urge otherwise. 
 
i. Alternative Dispute Resolution 

 
(1) Mediation.  Except as otherwise provided below in Section 5(i)(3), the parties agree 

to attempt to resolve any controversy or dispute arising out of, or relating to this Agreement 
or Franchisee’s relationship with Snap-on Credit, or the termination of this Agreement, 
including, but not limited to, any claim by Franchisee, or any person in privity with or claiming 
through, on behalf of or in the right of Franchisee must be submitted to non-binding 
mediation prior to any matter being submitted to arbitration.  This provision applies only to 
controversies and disputes that are specific to Franchisee, or any person in privity with or 
claiming through, on behalf of or in the right of Franchisee and not to issues that affect Snap-
on franchisees generally. Any such mediation will be held within 60 days after a demand for 
mediation is made by either party by notice to the other party.  The mediation will be 
conducted in the state in which Franchisee resides or a mutually agreeable location. The 
mediator will be selected by mutual agreement between the parties, and Snap-on Credit will 
pay the costs of the mediator and location at which the mediation takes place. 

 
The parties acknowledge that mediation proceedings are settlement negotiations and that 
to the extent allowed or required by applicable law, all offers, promises, conduct and 
statements, whether oral or written, made in the course of the mediation will be confidential 
and inadmissible in any arbitration, litigation or other legal proceeding involving the parties, 
provided however, that evidence which is otherwise admissible or discoverable will not be 
rendered inadmissible or non-discoverable as a result of its use in mediation.  

 
(2) Arbitration.  Except as otherwise provided in Section 5(i)(3), any controversy or 

dispute arising out of, or relating to this Agreement, Franchisee’s franchise business or 
Franchisee’s relationship with the other parties, including but not limited to, any claim by 
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Franchisee, or any person in privity with or claiming through, on behalf of or in the right of 
Franchisee, concerning the entry into, performance under, nonrenewal of, or termination of, 
this Agreement; any claim against a past or present employee, officer, director, agent or 
affiliate of Snap-on Credit; any claim of breach of this Agreement; and any claims arising 
under or relating to state or federal laws, including the common law (for example, tort or 
contract claims), or any statutes, rules, or regulations, shall be submitted to final and binding 
arbitration as the sole and exclusive means for final and binding resolution of any such 
controversy or dispute unless prohibited under applicable state law.  Persons in privity with 
or claiming through, on behalf of or in the right of Franchisee include, but are not limited to, 
spouses and other family members, heirs, executors, representatives, shareholders, 
members, successors and assigns.  In no event shall persons in privity include other Snap-
on franchisees who have signed separate franchisee servicing agreements with Snap-on 
Credit or separate franchise agreements with Snap-on. 

 
A party’s failure or refusal to resolve the controversy or dispute through mediation under 
Section 5(i)(1) shall not affect either party’s obligation to arbitrate the dispute or controversy 
under this Section 5(i)(2). A demand for arbitration must be made within the applicable 
statute of limitation period; otherwise, the right to any remedy shall be forever barred, as 
provided by applicable law and determined by the arbitrator. 

 
Notwithstanding any other provision of this Agreement, arbitration under this Section 5(i) 
shall be governed exclusively by the Federal Arbitration Act as amended (9 U.S.C. §§ 1 et 
seg.),, and arbitration shall take place according to the Commercial Arbitration Rules of the 
American Arbitration Association (“AAA Rules”) in effect as of the date the demand for 
arbitration is filed.  The AAA Rules may be found on the American Arbitration Association’s 
web site at www.adr.org or by searching for those rules using a service such as 
www.google.com.  The arbitration shall be held at the office of the American Arbitration 
Association nearest the Snap-on Regional Sales Office to which Franchisee was assigned 
most recently prior to the demand for arbitration; provided, however, if such office is outside 
the state in which the Franchisee resides, Franchisee may cause the arbitration to be held 
within Franchisee’s state of residence at a place mutually convenient to the parties and the 
arbitrator. 

 
The arbitration shall proceed before a single arbitrator.  The arbitrator shall be chosen in 
accordance with the AAA Rules.  If the amount claimed by the party filing for arbitration both 
in the original demand for arbitration and in any amendment is less than Seventy-five 
Thousand Dollars ($75,000.00), Snap-on Credit shall pay the fees and expenses of the 
arbitrator and filing fees and costs charged by the American Arbitration Association up to a 
maximum of Seven Thousand Five Hundred Dollars ($7,500.00).  Any amount in excess of 
Seven Thousand Five Hundred Dollars ($7,500.00) will be split equally by the parties.  If the 
amount of the claim filed either in the original demand for arbitration or by amendment is for 
Seventy-five Thousand Dollars ($75,000.00) or more, the parties agree to split equally the 
fees and expenses of the arbitrator and the filing fees and costs charged by the American 
Arbitration Association.  If Franchisee demonstrates that it is unable to pay its portion of 
these fees, expenses or costs, then the fees, expenses or costs shall be reapportioned by 
the arbitrator in accordance with applicable law. 

 
Unless otherwise agreed by the parties or ordered by the arbitrator, following a party’s 
motion for additional discovery, pre-hearing discovery in any arbitration is limited to the 
following:  (1) production of all documents that will be introduced at the hearing; (2) 
production of written or recorded statements that a party intends to introduce at the hearing; 

http://www.adr.org/
http://www.google.com/
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(3) production of all documents relied upon by experts who will testify at the hearing; (4) 
production by Franchisee of tax returns filed by Franchisee (including tax returns for a 
significant owner of Franchisee if the Franchisee is a corporation or limited liability company) 
for the last three (3) tax years; (5) production by Snap-on Credit of Franchisee’s statements 
of Lease  account balance(s) with Snap-on Credit for three (3) years prior to the filing of the 
arbitration (6) Production of records maintained by Administrator with respect to Franchisee 
for three (3) years prior to the filling of the arbitration; and (7) not more than two depositions 
per side. 

 
Each party further agrees that, unless such a limitation is prohibited by applicable law, as 
determined by the arbitrator, a party shall not be liable for punitive or exemplary damages 
and the arbitrator shall have no authority to award the same.  The award or decision by the 
arbitrator shall be final and binding on the parties and may be enforced by judgment or order 
of a court of competent jurisdiction.  The parties consent to the exercise of personal 
jurisdiction in the state where the arbitration took place.  The parties consent to the exercise 
of personal jurisdiction over them by such courts for the purpose of carrying out this 
provision; and they waive any objections that they would otherwise have to the same. 

 
The parties agree to arbitrate only controversies and disputes that are specific to Franchisee 
or any person in privity with or claiming through, on behalf of or in the right of Franchisee, 
and therefore Franchisee and Snap-on Credit agree that (x) arbitration under this Section 
5(i) shall be brought on an individual basis only and may not be brought as a class or 
consolidated action or by way of joinder of separate parties unless all parties otherwise 
agree in writing, and absent such written agreement (y) there will be no right or authority for 
any controversy or dispute to be brought, heard or arbitrated as a class or consolidated 
action or by way of joinder of separate parties (“Class/Consolidated Action Waiver”).  
Notwithstanding any other provision of this Agreement or the AAA Rules, disputes regarding 
the validity, enforceability or breach of the Class/Consolidated Action Waiver may be 
resolved only by a civil court of competent jurisdiction and not by an arbitrator.  No finding 
or stipulation of fact or law in any other arbitration shall be given preclusive or collateral 
estoppel effect in any arbitration hereunder. In no event shall the arbitrator have the right, 
power, jurisdiction or contractual authority to award any damages or relief in excess of or in 
addition to those damages suffered specifically by the parties to the arbitration or as 
otherwise provided by applicable law or this Agreement. 

 
In any case in which (1) the dispute is filed as a class or consolidated action or by way of 
joinder of separate parties and (2) there is a final judicial determination that all or part of the 
Class/Consolidated Action Waiver is invalid or unenforceable, the class, consolidated action 
or joinder of separate parties to that extent must be litigated in a civil court of competent 
jurisdiction, but the portion of the Class/Consolidated Action Waiver that is enforceable shall 
be enforced in arbitration. 

 
In addition, in the event any other provision in this Section 5(i) is determined to be invalid or 
unenforceable as a matter of law , then it is the intention of the parties to this Agreement 
that such provision be deemed inoperative and stricken from this Agreement, and that the 
remainder of this Section 5(i), to the extent not legally invalid or unenforceable under 
applicable law, be enforced as written and as if the invalid or unenforceable provision or 
provisions had not been included in this Section 5(i). 
 
BY SIGNING BELOW, THE PARTIES AGREE THAT THEY ARE REQUIRED TO 
ARBITRATE CERTAIN DISPUTES AND CLAIMS AS SET FORTH IN THIS SECTION (i) 
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AND ARE LIMITED IN THE MANNER IN WHICH THEY CAN SEEK RELIEF, INCLUDING 
THAT THEY EACH SPECIFICALLY WAIVE THEIR RIGHT TO BRING SUCH CLAIMS IN 
A COURT OF LAW AND TO HAVE A TRIAL BY JURY. 

 
(3) Provisional remedies.  Each party shall have the right to seek from an appropriate 

court provisional remedies including, but not limited to, temporary restraining orders, 
preliminary injunctions or replevin orders before, during or after arbitration.  Neither party 
need await the outcome of the arbitration or selection of an arbitrator before seeking 
provisional remedies.  Seeking any such remedies shall not be deemed to be a waiver of 
either party's right to compel arbitration.  Any such action shall be brought by Snap-on Credit 
or Franchisee in the county (or similar political unit) or federal judicial district where 
Franchisee resides, or where any property that may be the subject of the action is located.  
The parties consent to the exercise of personal jurisdiction over them by courts located there 
and to the propriety of venue in such courts for the purpose of carrying out this provision; 
they waive any objections that they would otherwise have to the same; and they waive the 
right to have any such action decided by a jury. 

 
 

FRANCHISEE:  SNAP-ON CREDIT LLC: 

[CORPORATE NAME]   

By:   By:  
Print 
Name:   

Print 
Name:  

Title   Title  

Date:   Date:  
  

 

 

Acknowledgement of Administrator*: 

By: 
 

Title: 
 

Date: 
 

*Note, this may be acknowledged by Administrator  
by signature or other electronic affirmation or acceptance 
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EASY AND CONVENIENT PAYMENT METHOD 
AUTOMATED PAYMENT PLAN TO VEHICLE LEASE AGREEMENT 

 
Sign the form below and ATTACH AN UNSIGNED AND VOIDED CHECK from this account to assist us in verifying data. 
 
I (we) (hereafter, the “Account Holder”) authorize Snap-on Credit LLC hereafter called (SOC”), to initiate debit entries to my (our) 
account as indicated on the attached voided check or set forth below (the “Account”).  Account Holder authorizes the financial 
institution named on the attached voided check, or otherwise identified below, hereafter called "Bank", to honor entries initiated 
by SOC and debit the same to such Account and/or to correct any errors.  This authority is to remain in force and effect until the 
schedule of payments is completed or until SOC and/or Bank have received notification of its termination. To terminate this 
authority, Account Holder must call or write Bank, or call or write SOC at 1-888-846-8122 or the address shown below, in time to 
receive the request 3 business days or more before the payment is scheduled to be made.  If Account Holder calls the Bank, they 
may also require the request be made in writing and to provide it within 14 days of the call. 
 
Account Holder hereby authorizes Bank to pay and charge to the Account, electronic fund transfers or other forms of pre-
authorized check or withdrawal order transfers initiated by SOC and its assigns to its own order in the amount of the Weekly 
Deduction set forth below or in such other authorized amounts as may be due from time to time, which may be more than the 
weekly Deduction and may include interest or fees charged to my account.  If SOC charges the Account authorized amounts in 
excess of the authorized Weekly Deduction, SOC will tell Account Holder 10 days before each payment, when it will be made and 
how much it will be.  
 
Account Holder understands that regardless of this Direct Debit authorization, liability to SOC and its assigns continues for any 
sums due under any agreement with them which are not otherwise available for automatic withdrawal from the Account.  In 
addition, should the Bank assess any charges, fees, or penalties due it as a result of SOC’s withdrawal requests from the Account 
for the purposes set forth in this Agreement, or should SOC assess fees and charges to my account (such as late fees or NSF 
fees for dishonored payments).  Account Holder confirms responsibility for and shall pay such charges, fees, or penalties directly 
to the Bank or SOC as applicable.  If the balance owed on a final payment is less than the specified Weekly Deduction, SOC may 
reduce such payment withdrawal request accordingly. 
 
Fill in the following or attach blank voided check here: 
Bank Name ______________________________ Bank Telephone # _________________________ 
Bank Address _________________________________________________________________________ 
Bank Routing# ____________________________ Bank Account # ___________________________ 
 
Lease No: <Lease No.> 
Initial Invoice:  The total fees of $<Total Due in Advance> (description of fees listed below) will be collected via Direct 
Debit with the Initial Invoice Deduction (unless a separate check in this amount is attached). 
 

QUANTITY DESCRIPTION  LINE TOTAL 
1 First Monthly Rental Payment $ <1st Mntly Pmt> 
1 Tax on First Monthly Rental Payment $ <Tax on Mnthly> 
1 Security Deposit $ 0.00 
1 Down Payment $ <Down Pymt> 
1 Tax on Down Payment $ <Tax on Dwn> 
1 Documentation Fee $ 350.00 
1 Down Payment Collected by LDV $ (<Dwn Pmt Revd by LDV>) 

Total $ <Total Due in Advance> 
 
INITIAL INVOICE DEDUCTION: $<Total Due in Advance> (Including any fee listed above) unless a separate check in this amount 
has already been received. 
WEEKLY DEDUCTIONS:  $<Weekly ACH>. (Including your weekly installment, Maintenance Fee, and Tax, if applicable) beginning 
with the ACH Starting Date. I authorize changes to the ACH amount to allow for changes in the monthly sales/use/rental tax rate, if 
any, under my lease. 
 
ACH Starting Date: The first Monday after van delivery and each Monday thereafter. 
 
ACCOUNT HOLDER 
<LEGAL CORPORATE NAME> 
 
By:   
    <PRINTED NAME> 
Title:  <TITLE> 
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Salesperson Name & LIC#: «UATBDEALERNAME» - «UATBDLRLICENSENO» 

VEHICLE LEASE ASSUMPTION AGREEMENT 
 
This VEHICLE LEASE ASSUMPTION AGREEMENT is made between the undersigned Assignee 
("Assignee") and Snap-on Credit LLC and its successors and assigns (collectively “Lessor”) the Assignor 
(defined below) has leased from Lessor a van under that certain Vehicle Lease No: 
____________________ dated ______________ together with all accompanying documents, collectively 
referred to as the “Lease” (copies of which are attached hereto and incorporated herein as Exhibit A).  
Assignee is obligated to pay Lessor the monthly Lease Payment of $____________. With the next monthly 
payment due on ____________, and on the first day of each month thereafter until a total of ________ 
additional Monthly Lease Payments are made plus taxes, fees or other amounts due or to become due 
under the Lease from time to time.   
 
Assignor has relinquished the van, which is the subject of the Lease to Lessor. 

Assignee has requested Lessor consent to the assumption by Assignee of Assignor's interest in the Lease, 
and Lessor has expressed its willingness to give its written consent to such assumption; provided however, 
that Assignee execute and deliver this Assumption Agreement and that the undersigned Guarantor(s) (if any) 
consent(s) to and execute(s) the Guaranty section of this Assumption Agreement. 
 
Therefore, for good and valuable consideration the receipt and sufficiency of which is acknowledged, the 
parties agree as follows: 
 
1. Assignee hereby accepts the assignment of the Lease and van and assumes, covenants and agrees 

to fully and faithfully perform and discharge each and every covenant, duty, obligation, liability and 
term on the part of Lessee/Assignor to be performed in the Lease arising on and after the date 
hereof, including but not limited to the obligation to pay Lessor the monthly Rent Payment and other 
amounts owed as required under the Lease.  Any capitalized terms contained in this Agreement but not 
defined herein shall have the same meaning as the term has in the Lease.  

2. Assignee shall execute a Delivery and Acceptance Certificate in conjunction with this Assumption 
Agreement. ANTICIPATED VEHICLE DELIVERY DATE:_______________. 

3. Lessee agrees to pay Lessor an amount equal to ____ monthly rent payments to constitute the Security 
Deposit, which may or may not reflect the same amount on the “Lease.” Any sections in the Lease 
referring to the calculation of the Security Deposit are hereby amended to reflect this new calculation 
equivalent to two monthly payments as the required Security Deposit. 

4. If the Lease was previously subject to a maintenance agreement, Assignee hereby accepts the 
foregoing assignment of the benefit of the accumulated Van Maintenance Fees.  Regardless of 
whether or not the Lease was previously subject to a maintenance contract, as a condition of Lessor 
entering into this Assumption Agreement, Lessor requires, and Assignee agrees, that Assignee 
shall enter into a Van Maintenance Agreement with LDV, Inc. controlling the use thereof in the form 
attached hereto.  

5. The title to the van which is the subject of the Lease remains with the Lessor.  Invoices pertaining to the 
Lease shall be sent to Assignee at the address of Assignee, which Lessor will presume is the van location 
unless otherwise consented to in writing by Lessor. 

6. This Assumption Agreement shall be governed by and construed in accordance with the internal laws of 
the State of Illinois.  This Assumption Agreement shall not become effective until it is executed on behalf 
of Lessor. 

7. Assignee declares the asset location is _______________________________________________, 
and will be registered with the state of ___________________ according to Assignee’s state law. 

8. “Assignor” is _______________________________________________________________________. 
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ASSIGNEE: [CORPORATE NAME] 

 
LESSOR: SNAP-ON CREDIT LLC 

By:  
 

By: 
 

Printed 
Name 
&Title:  

  
Printed 
Name 
& Title: 

 

Date:  
 

Date: 
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Credit Programs 
Automated Payment Remittance Program 

 
Snap-on Credit offers the Automated Remittance Plan for remitting payments received from customers under 
the Credit Sales Programs.  This plan utilizes electronic funds transfer to provide Franchisees and their 
customer a timely, accurate, and convenient method of remittance. 
 
With Automated Payment, you eliminate the hassle of mailing checks.  Automated Payment offers you: 

A. Assurance of timely application of payment to customer accounts 
B. Efficient remittance of customer payments  
C. Current customer balance information 
D. Eliminate time consuming check writing and balancing remittances 

 

▪ The Automated Payment Plan will ensure payments from the Franchisee’s eECCR are 
immediately posted and processed to avoid duplicate or erroneous billings. 

▪ The Automated Payment Plan will help ensure payments are processed timely. 

▪ EC payments identified by the Franchisee to remit are debited directly from 
Franchisee’s business bank account, eliminating time-consuming check writing. 

 
Instructions:  Complete the form below.  Attach an unsigned and voided check from this account to assist us 

in verifying data. 
 
I (the “Remitter”) authorize Snap-on Credit LLC hereafter called “SOC”, to initiate debit entries to my business 
account indicated below based on my transmittal of my eECCR record to SOC or Snap-on Tools, where I will 
specify the amount of, and thereby authorize the specific debit to be processed the same or next business day 
and the amount of same.  I authorize the financial institution named below (the “Institution”), to charge the 
amount of such entries to my account and to correct any errors.  Institution is authorized to deposit any such 
corrections to my account.  This authority is to remain in full force and effect until I revoke the agreement as 
hereafter provided.  Any revocation is effective only if written or verbal notice from me to terminate this 
agreement is received by SOC or Institution in such time and manner to afford a reasonable opportunity to act 
upon the notice (at least 3 business days prior to the debit).  Remitter understands that liability to SOC and its 
assigns continues for any sums due which are not otherwise available for automatic withdrawal from the 
Account, and should Institution assess any charges, fees, or penalties due it as a result of SOC’s authorized 
withdrawal requests from the Account, or should SOC assess fees and charges to my account (such as NSF 
fees for dishonored payments).  Remitter shall pay such items.  A copy of this form is available from Snap-on 
Credit at the address listed above. 
 

Remitter Name Remitter’s Business Account Number 
 

Address Institution Routing Number 
(Bank Routing Number) 

City, State, Zip Institution Name 
(Bank) 

Phone Number Institution Address 
(Bank) 

Date Institution Phone Number 
(Bank) 

 
Remitter Signature & Title: _________________________________________________________ 
 

 
950 Technology Way 

Suite 301 
Libertyville, IL 60048 

877-777-8455 
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FRANCHISEE WEB PAGE AND SOCIAL MEDIA AGREEMENT 
 
 

THIS FRANCHISEE WEB PAGE AND SOCIAL MEDIA AGREEMENT (this “Agreement”) 
is made as of the Effective Date below, by and between Snap-on Tools Company LLC, a 
Delaware Limited Liability Company (“Snap-on”) and the undersigned Franchisee 
(“Franchisee”). 
 

BACKGROUND 
 

Franchisee has entered into a Franchisee Agreement with Snap-on pursuant to which 
Franchisee operates a Snap-on franchise (the “Franchise Agreement”).  Snap-on has a website 
located at www.snapon.com.  This website or any substitute or replacement website that Snap-
on makes available for Franchisee Web Pages (defined below) is referred to as the "Snap-on 
Website".  Franchisee is interested in having its own web page on the Snap-on Website (the 
“Franchisee Web Page”).  Snap-on is willing to host the Franchisee Web Page on the Snap-on 
Website and allow the use and promotion of Snap-on Products on social media, on the terms 
and subject to the conditions set forth below.  Any terms used in this Agreement but not defined 
herein have the definition ascribed to them in the Franchisee Agreement. 

 
NOW, THEREFORE, in consideration of the mutual premises set forth herein and other 

good and valuable consideration, the receipt and sufficiency of which are hereby acknowledged, 
the Parties hereby agree as follows: 
 
1. Creation and Maintenance of Franchisee Web Page.  Snap-on will create, provide and 
maintain a Franchisee Web Page for Franchisee's Snap-on franchise, with such features and 
functionality as Snap-on may determine, subject to the terms and conditions set forth in this 
Agreement, the Franchisee Agreement, the Snap-on Brand Handbook and in writing by Snap-on 
from time to time.  Snap-on may update or modify the Franchisee Web Page from time to time to 
include new or different features and functionality. Snap-on may offer Franchisee the chance to 
customize certain portions of the Franchisee Web Page and add features and information  
(e.g., a photo of Franchisee's business, hours of business) in its reasonable discretion.  All 
content, modifications and additional features, if any, must be approved by Snap-on.  Snap-on 
reserves the right to terminate, suspend and/or change the Snap-on Website and/or Franchisee 
Web Page at any time for any reason.  Such termination, suspension or modification does not 
impact Franchisee’s right to use the internet as provided in the Franchise Agreement and Brand 
Handbook. 
 
2. Hosting the Franchisee Web Page.  Snap-on will use commercially reasonable efforts to 
host the Franchisee Web Page available on the internet, at such uniform resource location 
(“URL”) as Snap-on may determine, on a 24 hour a day, 7 day a week basis, subject to any 
needed downtime for maintenance purposes, and maintenance and system outages, whether 
scheduled or unscheduled.  Franchisee acknowledges and agrees that Snap-on can make no 
guarantee that any given user will be able to access the Snap-on Website and/or Franchisee Web 
Page at any given time.  Franchisee also acknowledges and agrees that there are no assurances 
that access and service will be available at all times or be uninterrupted, and Snap-on will not be 
liable to Franchisee or to any third party for any damage or loss, including any loss of sales 
opportunity, revenue or goodwill, for failure of accessibility to the Snap-on Website and/or the 
Franchisee Web Page, including due to failures of the internet or for any other causes, whether 
or not within Snap-on's control. 

http://www.snapon.com/
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3. Franchisee Computer System Requirements.  Franchisee must maintain a computer 
system that meets the specifications and requirements that Snap-on requires of its franchisees 
from time to time. Franchisee must also subscribe, at Franchisee's expense, to a reliable internet 
service provider or other electronic communication provider or service.  Franchisee will be 
responsible for any incidental expenses Franchisee incurs with respect to obtaining and 
maintaining such service.  Snap-on may require Franchisee, at Franchisee's expense, to update 
Franchisee's computer system and internet or electronic communication connection from time to 
time for technology advancements and upgrades, changes in features and functionality and 
similar reasons. 
 
4. Fees and Payments.  The basic standardized format Franchisee Web Page is currently 
provided to Franchisee by Snap-on without a separate fee or charge.  Snap-on may require that 
Franchisee pay a monthly fee, which may be changed from time to time by Snap-on, provided 
that Snap-on gives Franchisee not less than thirty (30) days prior notice specifying the amount of 
the fee or modified fee and the effective date of such change.  Franchisee may also be provided 
the option, however, either at the time of signing this Agreement or in the future, of selecting other 
Franchisee web page formats made available by Snap-on for Franchisee's Franchisee Web 
Page.  These web pages ("Premium Web Pages") may have additional features, options or 
functionality, and will be offered for a separate monthly fee to be determined by Snap-on.  Any 
such fees will be in addition to any costs or expense related to computer hardware or software or 
Franchisee's connectivity with the web pages.  Any fees to be paid by Franchisee in connection 
with the Franchisee Web Page and Premium Web Page may be changed from time to time by 
Snap-on in its sole discretion. Such fees will be invoiced to Franchisee on Franchisee's statement.  
If Franchisee has a Premium Web Page, the Premium Web Page shall be considered a 
"Franchisee Web Page" for the purposes of this Agreement.  Franchisee acknowledges that 
Franchisee has no right to any Premium Web Page or Franchisee Web Page.  Any fee is 
considered fully earned when invoiced. 
 
5. Franchisee Restrictions. 
 

5.1 No Other Website and Social Media Use.  Franchisee may not create, post, 
maintain or operate, directly or through a third party, unless approved by Snap-on, a website or 
any web pages for Franchisee's franchise business. Also any such website or web page other 
than the Franchisee Web Page may be deemed unapproved advertising under the terms of the 
Franchisee Agreement or otherwise prohibited by the Franchisee Agreement or the Snap-on 
Program.  Notwithstanding the forgoing, Franchisees may create a business page on social media 
sites, or similar sites, if permitted in the Brand Handbook and any policies relating to websites, 
webpages, social media and/or digital communication.  If permitted in the Brand Handbook or 
other policies, Franchisee will only use social media sites to promote Products or other items of 
merchandise to customers at stops on Franchisee’s List of Calls. Any use of social media, or 
similar such pages, must at all times be in compliance with the Franchise Agreement, Brand 
Handbook, and Snap-on policies as such are amended or revised from time to time. 
 

5.2 Advertising.  Franchisee will only advertise the Franchisee Web Page to customers 
at stops on Franchisee’s List of Calls.  Snap-on is under no obligation to provide any advertising 
for the Franchisee Web Page. 
 

5.3 No Links or Advertising.  Franchisee may not directly or indirectly create or 
authorize any links or other references or affiliate relationships to the Franchisee Web Page or 
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Snap-on Website, unless approved by Snap-on.  Franchisee may not redirect any Website, URL 
or other internet address or location to the Franchisee Web Page or Snap-on Website. 
 
6. Terms of Use.  The Franchisee Web Page and any content provided by Snap-on will be 
subject to terms and conditions of use.  These terms and conditions of use may be provided by 
Snap-on and may, among other things:  (a) disclaim any and all express or implied warranties by 
Snap-on in connection with the Franchisee Web Page or content; (b) notify the user that the 
Franchisee Web Page or content is provided "as is" without any warranties of any kind; (c) 
disclaim any and all liability by Snap-on for consequential, direct, indirect, special, exemplary or 
punitive damages whatsoever incurred in connection with the use of the Franchisee Web Page 
or content; and (d) require the user to consent to the use of electronic signatures and electronic 
records in conducting any transaction on or through the Franchisee Web Page.  The terms and 
conditions of use will be between Franchisee and the authorized users of the Franchisee Web 
Page.  Snap-on will not be a party to such terms and conditions of use. Franchisee will be 
responsible for enforcing the terms and conditions of use.  If provided by Snap-on, these terms 
and conditions of use may be modified by Snap-on from time to time. 
 
7. Intellectual Property; Proprietary Rights; Privacy Notices. 
 

7.1 Franchisee Content.  To the extent Franchisee provides Snap-on with any content, 
information or other material to be incorporated into the Franchisee Web Page, social media or 
other digital presence, Franchisee warrants and represents that Franchisee will not provide Snap-
on, or use in conjunction with the Franchisee Web Page, social media or other digital presence, 
or any content, information or other materials on the Franchisee Web Page, social media or other 
digital presence, any, content, information or other materials that infringe or violate any intellectual 
property rights of any third party, or any rights of publicity or privacy.  In addition, Franchisee 
agrees that such content or content posted to the Franchisee Web Page, social media or other 
digital presence by others, including users, will not contain any material which is objectionable, 
inappropriate or inconsistent with a business selling tools and equipment, including, without 
limitation, content which is defamatory, disparaging, profane, vulgar, obscene or pornographic, 
contains confidential information or trade secrets, or which casts Snap-on or any other party, 
including competitors or other Snap-on franchisees, in a negative light.  Franchisee acknowledges 
and agrees that Franchisee does not have any right under this Agreement to post content on the 
Franchisee Web Page or to maintain any content on the Franchisee Web Page and that Snap-on 
has the right to delete any content on the Franchisee Web Page that violates this Agreement. 
 

7.2 Privacy and Other Notices.  Franchisee may be required by law to use privacy and 
other notices in connection with Franchisee's Franchisee Web Page or digital content.  These 
notices may be provided by Snap-on and may, among other things, state that all customer 
information submitted will be used by both Snap-on and Franchisee.  These notices may be 
modified from time to time by Snap-on. 
 

7.3 Rights Regarding Data.  All rights in and to any information or data relating to the 
Snap-on Website and the Franchisee Web Page, including the log of “hits” by visitors, use 
tracking, the web pages they visited, and customer information (including any personal or 
business data they voluntarily supply), will be owned by Snap-on.  Franchisee agrees to keep all 
such information confidential and secure and in accordance with the Snap-on Program and the 
privacy policy set forth on the Snap-on Website as revised from time to time. 
 
8. Compliance with Policies and Applicable Laws. 
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8.1 Compliance with Policies. Franchisee will comply with all then-current Snap-on 
policies relating to the use of the Franchisee Web Page and digital content related to Snap-on, 
including, without limitation, any privacy policy, the Franchise Agreement and the Snap-on Brand 
Handbook.  If Franchisee has created any business pages on social media sites, Franchisee will 
comply with all policies associated with Franchisee’s use of such social media site(s). 
 

8.2 Compliance with Applicable Laws.  Franchisee will comply with all applicable 
laws, statutes, ordinances, rules and/or regulations applicable to the use of the Franchisee Web 
Page, any Snap-on related or provided digital content provided or approved by Snap-on, and 
Franchisee’s business page(s) on social media site(s), including without any limitation any laws, 
rules and regulations applicable cybersecurity and data privacy. 
 
9. Disclaimer by Snap-on.  As to the Franchisee Web Page, the Snap-on Website, any digital 
content provided by Snap-on, Snap-on disclaims all warranties, guarantees, and conditions of 
any kind, whether express, implied or statutory, including, without limitation, the warranties of 
merchantability, fitness for a particular purpose, title and non-infringement.  Snap-on does not 
warrant that the Franchisee Web Page, or the Snap-on Website will be uninterrupted, error-free 
or completely secure, or that errors or defects will be corrected.  Digital content may be provided 
on a continuous or intermittent basis.  The continued provision of digital content by Snap-on shall 
be at Snap-on’s discretion. 
 
10. Limitation on Liability.  In no event shall Snap-on have any liability to Franchisee or to any 
third party for consequential, exemplary, special, incidental or punitive damages arising from or 
related to this Agreement, even if Snap-on or any of its affiliated companies have been advised 
of the possibility of such damages.  The total, aggregate liability of Snap-on arising from or related 
to this Agreement, for any reason, shall be limited to Franchisee’s direct damages not to exceed 
the fees actually paid to Snap-on under this Agreement, or $120, whichever is higher.  The parties 
agree that Snap-on will be liable for direct damages only if it fails to exercise ordinary care, and 
that it shall be deemed to have exercised ordinary care if its action or failure to act is in conformity 
with commercially reasonable practices in the industry. 
 
The foregoing limitations apply to all causes of action in the aggregate, including without limitation 
to breach of contract, breach of warranty, negligence, strict liability, misrepresentations, and other 
torts.  Each of the parties acknowledges that it understands the legal and economic ramifications 
of the foregoing limitations, and that the foregoing limitations form an essential part of the 
Agreement of the parties. 
 
11. Default or Breach.  Snap-on may, in its sole discretion, a) discontinue or delete 
Franchisee's Franchisee Web Page, b) discontinue Franchisee's use of a Premium Web Page,  
c) display only minimal information on Franchisee's Franchisee Web Page or d) terminate this 
Agreement if Franchisee (i) does not adhere to Snap-on’s rules and policies relating to 
Franchisee's Franchisee Web Page and the Snap-on Website as set forth in this Agreement, the 
Franchise Agreement, the Snap-on Brand Handbook, Snap-on terms and conditions of use or 
privacy policy; or (ii) if Franchisee is otherwise in default or breach under this Agreement. 
 
12. Term and Termination. 
 

12.1 Term of Agreement.  This Agreement will commence on the date first set forth 
above and shall continue during the term of the Franchise Agreement, unless terminated as set 
forth below. 
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12.2 Termination.  This Agreement will terminate upon the earlier to occur of any one or 
more of the following: 
 
 
 

(i) upon 30 days written notice of termination by Franchisee to Snap-on; 
 

(ii) expiration or termination of the Franchise Agreement; 
 

(iii) at such time as Snap-on discontinues the Snap-on Website or the Franchisee 
web pages, and/or 
 

(iv) in the event of any default or breach by Franchisee under this Agreement after 
seven (7) days prior written notice of termination. 
 
13. General. 
 

13.1 Dispute Resolution. 
 

A. Mediation. Except as otherwise provided in Section 13.1.C., the parties agree 
to attempt to resolve any controversy or disputes arising out of or relating to this Agreement, the 
franchise business or Franchisee’s relationship with Snap-on, or the termination or nonrenewal 
of this Agreement, including but not limited to, any claim by Franchisee, or any person in privity 
with or claiming through, on behalf of or in the right of Franchisee, by non-binding mediation prior 
to any matter being submitted to arbitration.  This provision applies only to controversies and 
disputes that are specific to Franchisee, or any person in privity with or claiming through, on behalf 
of or in the right of Franchisee and not to issues that affect Snap-on franchisees generally.  Any 
such mediation will be held within 60 days after a demand for mediation is made by either party 
by notice to the other party.  The mediation will be conducted in the state in which Franchisee 
resides or a mutually agreeable location.  The mediator will be mutually agreed upon by the 
Franchisee and Snap-on, and Snap-on will pay the costs of the mediator and for the location at 
which the mediation takes place. 

 
The parties acknowledge that mediation proceedings are settlement negotiations and that to the 
extent allowed or required by applicable law, all offers, promises, conduct and statements, 
whether oral or written, made in the course of the mediation will be confidential and inadmissible 
in any arbitration, litigation or other legal proceeding involving the parties, provided however, that 
evidence which is otherwise admissible or discoverable will not be rendered inadmissible or non-
discoverable as a result of its use in mediation. 
 

B. Arbitration. Except as otherwise provided in Section 13.1.C., any controversy 
or dispute arising out of or relating to this Agreement, the franchise business or Franchisee’s 
relationship with Snap-on, including but not limited to, any claim by Franchisee, or any person in 
privity with or claiming through, on behalf of or in the right of Franchisee, concerning the entry 
into, performance under, nonrenewal of, or termination of, this Agreement; any claim against a 
past or present employee, officer, director, agent or affiliate of Snap-on; any claim of breach of 
this Agreement; and any claims arising under or relating to state or federal laws, including the 
common law (for example, tort or contract claims), or any statutes, rules, or regulations, will be 
submitted to final and binding arbitration as the sole and exclusive means for final and binding 
resolution of any such controversy or dispute unless prohibited under applicable state law.  
Persons in privity with or claiming through, on behalf of or in the right of Franchisee include, but 



App I9 6 02/24 

are not limited to, spouses and other family members, heirs, executors, representatives, 
shareholders, members, successors and assigns.  In no event will persons in privity include other 
Snap-on franchisees who have signed separate franchise agreements with Snap-on. 

 
A party’s failure or refusal to resolve the controversy or dispute through mediation under Section 
13.1.A. will not otherwise affect either party’s obligation to arbitrate the dispute or controversy 
under this Section 13.1.B.  A demand for arbitration must be made in writing within the applicable 
statute of limitation period; otherwise, the right to any remedy will be forever barred, as provided 
by applicable law and determined by the arbitrator. 

 
Notwithstanding any other provision of this Agreement, arbitration under this Section 13 will be 
governed exclusively by the Federal Arbitration Act as amended (9 U.S.C. §§ 1 et seg.), and 
arbitration will take place according to the Commercial Arbitration Rules of the American 
Arbitration Association (“AAA Rules”) in effect as of the date the demand for arbitration is filed.  
The AAA Rules may be found on the American Arbitration Association’s web site at www.adr.org 
or by searching for those rules using a service such as www.google.com.  The arbitration will be 
held at the office of the American Arbitration Association nearest the Snap-on Regional Sales 
Office to which Franchisee was assigned most recently prior to the demand for arbitration; 
provided, however, if such office is outside the state in which the Franchisee resides, Franchisee 
may cause the arbitration to be held within Franchisee's state of residence at a place mutually 
convenient to the parties and the arbitrator. 
 
The arbitration will proceed before a single arbitrator.  The arbitrator will be chosen in accordance 
with the AAA Rules.  If the amount claimed by the party filing for arbitration both in the original 
demand for arbitration and in any amendment is less than Seventy-five Thousand Dollars 
($75,000.00), Snap-on will pay the fees and expenses of the arbitrator and filing fees and costs 
charged by the American Arbitration Association up to a maximum of Seven Thousand Five 
Hundred Dollars ($7,500.00).  Any amount in excess of Seven Thousand Five Hundred Dollars 
($7,500.00) will be split equally by the parties.  If the amount of the claim filed either in the original 
demand for arbitration or by amendment is for Seventy-five Thousand Dollars ($75,000.00) or 
more, the parties agree to split equally the fees and expenses of the arbitrator and the filing fees 
and costs charged by the American Arbitration Association.  If Franchisee demonstrates that it is 
unable to pay its portion of these fees, expenses or costs, then the fees, expenses or costs will 
be reapportioned by the arbitrator in accordance with applicable law. 
 
Unless otherwise agreed by the parties or ordered by the arbitrator, following a party’s motion for 
additional discovery, pre-hearing discovery in any arbitration is limited to the following:  (1) 
production of all documents that will be introduced at the hearing; (2) production of written or 
recorded statements that a party intends to introduce at the hearing; (3) production of all 
documents relied upon by experts who will testify at the hearing; (4) production by Franchisee of 
tax returns filed by Franchisee (including tax returns for a significant owner of Franchisee) for the 
last three (3) tax years; (5) production by Snap-on of Franchisee’s statements of account balance 
with Snap-on for three (3) years prior to the filing of the arbitration; and (6) not more than two 
depositions per side. 
 
Each party further agrees that, unless such a limitation is prohibited by applicable law, as 
determined by the arbitrator, a party will not be liable for punitive or exemplary damages and the 
arbitrator will have no authority to award the same.  The award or decision by the arbitrator will 
be final and binding on the parties and may be enforced by judgment or order of a court of 
competent jurisdiction.  The parties consent to the exercise of personal jurisdiction in the state 
where the arbitration took place.  The parties consent to the exercise of personal jurisdiction over 

http://www.adr.org/
http://www.google.com/
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them by such courts for the purpose of carrying out this provision; and they waive any objections 
that they would otherwise have to the same. 
 
The parties agree to arbitrate only controversies and disputes that are specific to Franchisee, or 
any person in privity with or claiming through, on behalf of or in the right of, Franchisee, and 
therefore Franchisee and Snap-on agree that (i) arbitration under this Section 13 will be brought 
on an individual basis only and may not be brought as a class or consolidated action or by way of 
joinder of separate parties unless all parties otherwise agree in writing, and absent such written 
agreement (ii) there will be no right or authority for any controversy or dispute to be brought, heard 
or arbitrated as a class, or consolidated action or by way of joinder of separate parties 
(“Class/Consolidated Action Waiver”).  Notwithstanding any other provision of this Agreement or 
the AAA Rules, disputes regarding the validity, enforceability or breach of the Class/Consolidated 
Action Waiver may be resolved only by a civil court of competent jurisdiction and not by an 
arbitrator.  No finding or stipulation of fact or law in any other arbitration shall be given preclusive 
or collateral estoppel effect in any arbitration hereunder.  In no event shall the arbitrator have the 
right, power, jurisdiction or contractual authority to award any damages or relief in excess of or in 
addition to those damages suffered specifically by the parties to the arbitration or as otherwise 
provided by applicable law or this Agreement. 
 
In any case in which (1) the dispute is filed as a class or consolidated action or by way of joinder 
of separate parties and (2) there is a final judicial determination that all or part of the 
Class/Consolidated Action Waiver is invalid or unenforceable, the class, consolidated action or 
joinder of separate parties to that extent must be litigated in a civil court of competent jurisdiction, 
but the portion of the Class/Consolidated Action Waiver that is enforceable will be enforced in 
arbitration. 
 
In addition, in the event any other provision in this Section 13 is determined to be invalid or 
unenforceable as a matter of law, then it is the intention of the parties to this Agreement that such 
provision be deemed inoperative and stricken from this Agreement, and that the remainder of this 
Section 13, to the extent not legally invalid or unenforceable under applicable law, be enforced 
as written as if the invalid or unenforceable provision or provisions had not been included in this 
Section 13. 
 
BY SIGNING BELOW, THE PARTIES AGREE THAT THEY ARE REQUIRED TO ARBITRATE 
CERTAIN DISPUTES AND CLAIMS AS SET FORTH IN THIS SECTION 13 AND ARE LIMITED 
IN THE MANNER IN WHICH THEY CAN SEEK RELIEF, INCLUDING THAT THEY EACH 
SPECIFICALLY WAIVE THEIR RIGHT TO BRING SUCH CLAIMS IN A COURT OF LAW AND 
TO HAVE A TRIAL BY JURY. 
 

C. Provisional Remedies.  Each party shall have the right to seek from an 
appropriate court provisional remedies including, but not limited to, temporary restraining orders, 
preliminary injunctions or replevin orders before, during or after arbitration.  Neither party need 
await the outcome of the arbitration or selection of an arbitrator before seeking provisional 
remedies.  Seeking any such remedies will not be deemed to be a waiver of either party's right to 
compel arbitration.  Any such action will be brought by Snap-on or Franchisee in the county (or 
similar political unit) or federal judicial district where Franchisee resides, or where any property 
that may be the subject of the action is located.  The parties consent to the exercise of personal 
jurisdiction over them by courts located there and to the propriety of venue in such courts for the 
purpose of carrying out this provision; they waive any objections that they would otherwise have 
to the same; and they waive the right to have any such action decided by a jury. 
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13.2 Entire Agreement; Assignment.  This Agreement constitutes the entire agreement 
between the parties hereto with respect to the subject matter hereof.  No amendment or 
modification of this Agreement will be binding unless in writing and duly executed by both parties.  
This Agreement and all rights and obligations hereunder may be assigned by Snap-on without 
notice or consent. 
 

13.3 Governing Law.  Except to the extent that the Federal Arbitration Act applies in 
accordance with Section 13.1 above, this Agreement will be governed by, and construed in 
accordance with, the laws of the state in which the List of Calls is located, or if the List of Calls is 
located in more than one state, the state in which the majority of the stops on the List of Calls is 
located at the time this Agreement was executed. 
 

13.4 Severability.  In addition to severability as provided in Section 13.1, if any provision 
contained in this Agreement is determined to be invalid, illegal or unenforceable, that part will be 
deemed omitted and the remainder of this Agreement will continue in full force in a manner that 
gives effect to the parties’ intent. 
 

13.5 Waiver.  A waiver of any breach of this Agreement will not constitute a waiver of any 
other breach or covenant of this Agreement, current or future. A waiver will not be effective unless 
made in writing. 
 

13.6 Counterparts.  This Agreement may be signed in counterparts and, when so signed, 
will constitute a single Agreement. 
 

IN WITNESS WHEREOF, the parties hereto have executed this Agreement as of 
______________ (the “Effective Date”). 
 
 
FRANCHISEE: SNAP-ON: 
[CORPORATE NAME] SNAP-ON TOOLS COMPANY LLC 
 
 
By:  By:  
Printed Name:  Printed Name:  
Title:  Title:  
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Release (Additional) 

 
The undersigned Franchisee (“Franchisee”) has requested that Snap-on Tools Company LLC 
(“Snap-on”) grant Franchisee the right to add an additional franchise. 
 
In consideration of Snap-on granting Franchisee such expansion rights and other good and 
valuable consideration, the receipt and sufficiency of which, is hereby acknowledged, Franchisee 
and if Franchisee is a corporation, limited liability company or other legal entity, its individual 
shareholders or members (collectively the Franchisee and individual shareholders and members, 
if applicable, are referred to collectively as “Releasing Party”) does hereby make this Release as 
follows: 
 
1. Releasing Party (for Releasing Party and any person in privity with or claiming through, on 

behalf of or in the right of Releasing Party, including but limited to spouses and other family 
members, heirs, executors, representatives, successors and assigns) Fully and 
Unconditionally RELEASES and DISCHARGES Snap-on and its affiliates (and their 
respective past and current officers, directors, shareholders, employees, agents, spouses, 
heirs, executors, successors and assigns) from and against any and all claims, allegations, 
causes of action, obligations, losses, damages or liabilities of every kind (collectively 
“Claims”), relating to or arising out of any action, omission or representation or other basis of 
liability, tort or contract or under any federal, state or local laws, rules, ordinances or 
regulations including, but not limited to, claims arising under any agreement or understanding 
between the Franchisee and Snap-on or any of its affiliates or Franchisee’s operation of his 
Snap-on Franchise from the beginning of time to the date of this Release.  Nothing contained 
herein shall release any Claim, the release of which is prohibited by applicable law. 

 
[For California Franchisees only: 

 
Each releasing party pursuant to the foregoing general release acknowledges that they may 
have sustained damages, expenses and losses in connection with the released Claims which 
are presently unknown or not suspected and that such damages, expenses and losses, if 
any, may give rise to additional damages, expenses and losses in the future which are not 
now anticipated by them. EACH RELEASING PARTY ACKNOWLEDGES THAT THIS 
AGREEMENT AND THE FOREGOING RELEASE HAVE BEEN AGREED UPON IN LIGHT 
OF THIS REALIZATION.  BEING FULLY ADVISED THEREOF, EACH RELEASING PARTY 
HEREBY AGREES THAT THIS AGREEMENT AND THE FOREGOING RELEASE APPLY 
TO ALL UNKNOWN OR UNANTICIPATED DAMAGES, EXPENSES AND LOSSES. 
EXCEPT AS OTHERWISE PROVIDED IN THIS AGREEMENT, EACH RELEASING PARTY 
EXPRESSLY WAIVES ANY AND ALL RIGHTS THAT THEY MAY HAVE UNDER ANY 
STATE OR COMMON LAW PRINCIPLE WHICH WOULD LIMIT THE EFFECT OF THE 
FOREGOING RELEASE TO THOSE CLAIMS ACTUALLY KNOWN OR SUSPECTED TO 
EXIST AT THE TIME OF EXECUTION OF THIS AGREEMENT, INCLUDING THE 
PROVISIONS OF SECTION 1542 OF THE CALIFORNIA CIVIL CODE, TO THE EXTENT 
APPLICABLE, WHICH PROVIDES AS FOLLOWS: 
 
"1542. GENERAL RELEASE EXTENT.  A GENERAL RELEASE DOES NOT EXTEND TO 
CLAIMS WHICH THE CREDITOR DOES NOT KNOW OR SUSPECT TO EXIST IN HIS 
FAVOR AT THE TIME OF EXECUTING THE RELEASE, WHICH IF KNOWN BY HIM MUST 
HAVE MATERIALLY AFFECTED HIS SETTLEMENT WITH THE DEBTOR.” 
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Each releasing party understands, acknowledges and agrees that the significance and 
consequence of this waiver of Section 1542 of the California Civil Code is that even if they, 
or any of them, should eventually suffer additional damages arising out of or relating to the 
released Claims, they will not be able to make any claim for those damages.  Furthermore, 
each releasing party acknowledges and agrees that they, and each of them, intend theses 
consequences even as to claims for damages that may exist as of the date of this release but 
which they do not know exist, and which, if known, would materially affect their decision to 
execute this release, regardless of whether releasing parties’ lack of knowledge is the result 
of ignorance, oversight, error, negligence, or any other cause.] 

 
2. Nothing in this Release or any related document is intended to disclaim the representations 

Snap-on made in the Disclosure Document Snap-on furnished in connection with the 
purchase of the additional franchise by Franchisee. 

 
3. Releasing Party acknowledges that Releasing Party is aware that Releasing Party may 

hereafter discover facts in addition to or different from those that Releasing Party now knows 
or believes to be true with respect to the subject matter of this Release, but that Releasing 
Party intends to and does hereby, fully release and discharge all Claims referenced in this 
Release without regard to the subsequent discovery or existence of different or additional 
facts. 

 
Releasing Party has entered into this Release in favor of Snap-on as of ___________, freely and 
voluntarily, without duress and coercion, and having read and understood each provision set out 
above. 
 
FRANCHISEE: 
 
 
By:  
Printed Name & Title:  
        and individually 
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Release (Renewal) 

 
The undersigned Franchisee (“Franchisee”) has notified Snap-on Tools Company LLC (“Snap-on”) 
that Franchisee is exercising Franchisee’s option to renew under the conditions specified in Section 
3 of the Franchise Agreement (the “Franchise Agreement”) dated (Franchise Agreement Date) 
between Franchisee and Snap-on. 
 
In accordance with the conditions of Section 3 of the Franchise Agreement, in consideration of 
Snap-on granting Franchisee such renewal and other good and valuable consideration, the receipt 
and sufficiency of which, is hereby acknowledged, Franchisee and if Franchisee is a corporation, 
limited liability company or other legal entity, its individual shareholders or members (collectively 
the Franchisee and individual shareholders and members, if applicable, are referred to collectively 
as “Releasing Party”) does hereby make this Release as follows: 
 
1. Releasing Party (for Releasing Party and any person in privity with or claiming through, on 
behalf of or in the right of Releasing Party, including but limited to spouses and other family 
members, heirs, executors, representatives, successors and assigns) Fully and Unconditionally 
RELEASES and DISCHARGES Snap-on and its affiliates (and their respective past and current 
officers, directors, shareholders, employees, agents, spouses, heirs, executors, successors and 
assigns) from and against any and all claims, allegations, causes of action, obligations, losses, 
damages or liabilities of every kind (collectively “Claims”), relating to or arising out of any action, 
omission or representation or other basis of liability, tort or contract or under any federal, state or 
local laws, rules, ordinances or regulations including, but not limited to, claims arising under the 
Franchise Agreement or any other agreement or understanding between the Franchisee and Snap-
on or any of its affiliates or Franchisee’s operation of his Franchise pursuant to the Franchise 
Agreement from the beginning of time to the date of this Release.  Nothing contained herein shall 
release any Claim, the release of which is prohibited by applicable law. 
 
[For California Franchisees only: 
 

Each releasing party pursuant to the foregoing general release acknowledges that they may 
have sustained damages, expenses and losses in connection with the released Claims which are 
presently unknown or not suspected and that such damages, expenses and losses, if any, may 
give rise to additional damages, expenses and losses in the future which are not now anticipated 
by them. EACH RELEASING PARTY ACKNOWLEDGES THAT THIS AGREEMENT AND THE 
FOREGOING RELEASE HAVE BEEN AGREED UPON IN LIGHT OF THIS 
REALIZATION.  BEING FULLY ADVISED THEREOF, EACH RELEASING PARTY HEREBY 
AGREES THAT THIS AGREEMENT AND THE FOREGOING RELEASE APPLY TO ALL 
UNKNOWN OR UNANTICIPATED DAMAGES, EXPENSES AND LOSSES. EXCEPT AS 
OTHERWISE PROVIDED IN THIS AGREEMENT, EACH RELEASING PARTY EXPRESSLY 
WAIVES ANY AND ALL RIGHTS THAT THEY MAY HAVE UNDER ANY STATE OR COMMON 
LAW PRINCIPLE WHICH WOULD LIMIT THE EFFECT OF THE FOREGOING RELEASE TO 
THOSE CLAIMS ACTUALLY KNOWN OR SUSPECTED TO EXIST AT THE TIME OF 
EXECUTION OF THIS AGREEMENT, INCLUDING THE PROVISIONS OF SECTION 1542 OF 
THE CALIFORNIA CIVIL CODE, TO THE EXTENT APPLICABLE, WHICH PROVIDES AS 
FOLLOWS: 

 
"1542. GENERAL RELEASE EXTENT.  A GENERAL RELEASE DOES NOT EXTEND TO 

CLAIMS WHICH THE CREDITOR DOES NOT KNOW OR SUSPECT TO EXIST IN HIS FAVOR 
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AT THE TIME OF EXECUTING THE RELEASE, WHICH IF KNOWN BY HIM MUST HAVE 
MATERIALLY AFFECTED HIS SETTLEMENT WITH THE DEBTOR.” 

 
Each releasing party understands, acknowledges and agrees that the significance and 
consequence of this waiver of Section 1542 of the California Civil Code is that even if they, or any 
of them, should eventually suffer additional damages arising out of or relating to the released 
Claims, they will not be able to make any claim for those damages.  Furthermore, each releasing 
party acknowledges and agrees that they, and each of them, intend theses consequences even as 
to claims for damages that may exist as of the date of this release but which they do not know exist, 
and which, if known, would materially affect their decision to execute this release, regardless of 
whether releasing parties’ lack of knowledge is the result of ignorance, oversight, error, negligence, 
or any other cause.] 
 
2. Nothing in this Release or any related document is intended to disclaim the representations 
Snap-on made in the Disclosure Document Snap-on furnished in connection with the renewal 
franchise agreement which Franchisee is entering into with Snap-on. 
 
3. Releasing Party acknowledges that Releasing Party is aware that Releasing Party may 
hereafter discover facts in addition to or different from those that Releasing Party now knows or 
believes to be true with respect to the subject matter of this Release, but that Releasing Party 
intends to and does hereby, fully release and discharge all claims referenced in this Release 
without regard to the subsequent discovery or existence of different or additional facts. 
 
Releasing Party has entered into this Release in favor of Snap-on as of _______________, freely 
and voluntarily, without duress and coercion, and having read and understood each provision set 
out above. 
 
FRANCHISEE: 
 
 
By:  
Printed Name & Title:  
        and individually 
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SNAP-ON TOOLS COMPANY LLC 
CONSENT TO TRANSFER AGREEMENT 

 
 
This Consent to Transfer Agreement, made and effective the latter of the dates signed below, is between 
Snap-on Tools Company LLC ("Snap-on"), and the undersigned Corporate Seller ("Seller"), and the 
undersigned Corporate Buyer, ("Buyer"). 
 

R E C I T A L S 
 
A. Snap-on and Seller are parties to the Snap-on Franchise Agreement, Snap-on Standard Franchise 
Agreement, Dealer Franchise Agreement or Conversion Dealer Franchise Agreement dated 
_____________________ (the "Franchise Agreement"); 
 
B. Seller wishes to transfer to Buyer certain franchise business assets and terminate the relationship 
created by the Franchise Agreement; 
 
C. Buyer wishes to purchase certain assets of the Seller's franchise business and enter into a new 
franchise agreement with Snap-on; 
 
D. Pursuant to the provisions of the Franchise Agreement, such transfer is subject to the consent of 
Snap-on and Snap-on's right of first refusal on the same terms; and 
 
E. Snap-on is willing to consent to the transfer and waive its Right of First Refusal to purchase the 
assets being transferred subject to the terms and conditions set forth in this Agreement. 
 

NOW, THEREFORE, in consideration of the mutual covenants contained in this Agreement and 
other good and valuable consideration, the receipt and sufficiency of which is hereby acknowledged, the 
parties to this agreement agree as follows: 
 
1. Representations. 
 

A. Seller represents to Snap-on that it owns all right, title, and interest in and to the assets being 
transferred to Buyer and that the purchase price paid by the Buyer for the assets being acquired from the 
Seller and the terms regarding payment are identical to the purchase price and terms contained in the 
right of first refusal previously extended to Snap-on by Seller. 
 

B. Buyer represents to Snap-on that it has inspected the assets being transferred by Seller and 
agrees to employ those assets only in conjunction with the operation of a Snap-on franchise pursuant to 
a new Snap-on Franchise Agreement. 
 

C. Seller and Buyer represent and warrant to Snap-on that they each have the authority to 
execute this Agreement. 
 
2. Consent.  Snap-on consents to the transfer by Seller to Buyer of all right, title, and interest in and 
to the inventory, equipment, customer receivables, and goodwill being transferred to the Buyer, and 
waives its Right of First Refusal under the terms of the Franchise Agreement, under the following 
circumstances: 
 

A. Seller has paid in full or made other arrangements acceptable to Snap-on to make payment 
in full of all ascertained or liquidated debts of Seller to Snap-on and Snap-on’s affiliates as of the date of 
transfer; 
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B. Buyer executes the current form of Snap-on franchise agreement and all ancillary 
agreements Buyer is entering into with Snap-on or its affiliates upon the date of transfer, and grants 
Snap-on a security interest in the assets being transferred as required by the Snap-on franchise 
agreement; 
 

C. On the date of transfer, Buyer pays Snap-on a transfer fee of $(Franchise Fee); and 
 

D. Seller agrees to continue complying with the confidentiality provisions of the franchise 
agreement, notwithstanding its termination under this Agreement. 
 
3. Termination of the Franchise Agreement, Etc.  Seller and Snap-on mutually agree that the 
Franchise Agreement and all ancillary agreements between Seller and Snap-on or Snap-on’s affiliates 
will be terminated and will have no further force and effect as of the time that all conditions of this 
Agreement have been met by the parties.  All provisions regarding Seller’s activities after termination of 
the Franchise Agreement, set forth in the Franchise Agreement, will continue in full force and effect after 
the execution of this Agreement. 
 
4. Indemnification and Warranties.  Seller and Buyer and their successors, assigns, subsidiaries, 
divisions and agents, will indemnify and hold harmless Snap-on and any of its subsidiaries, successors, 
assigns, officers, directors, employees and agents, and each of them, against: 
 

A. Any and all liabilities, losses, damages, deficiencies, claims, costs, or expenses of any 
nature resulting, directly or indirectly, from: 
 

1. Any misrepresentations or breach of warranty or covenant on the part of Seller or 
Buyer under this Agreement or otherwise; 
 

2. The nonfulfillment of any conditions under this Agreement or otherwise; and 
 

3. The transfer of the assets used in the franchise business. 
 

B. Any and all actions, suits (third party or otherwise), proceedings, investigations, demands, 
assessments, judgments, costs and expenses incident to the foregoing, including but not limited to, 
reasonable legal and accounting fees. 
 
5. General Release by Seller.  PLEASE READ CAREFULLY.  THIS AGREEMENT CONTAINS A 
RELEASE OF KNOWN AND UNKNOWN CLAIMS.  Seller (for Seller and any person in privity with or 
claiming through, on behalf of, or in the right of Seller, including but not limited to, spouses and other 
family, representatives, successors and assigns) RELEASES and FULLY DISCHARGES Snap-on (itself 
and its affiliates, and all of their respective past and current parent companies, subsidiaries, affiliates, 
agents, employees, officers, directors, partners, principals, members, shareholders, representatives, 
attorneys, insurers, reinsurers, estates, executors, administrators, heirs, successors and assigns, if any, 
and any persons acting by or through, under or in concert with them) from and against any and all claims, 
allegations, causes of action, obligations, losses, damages or liabilities of every kind, relating to or arising 
out of any action, omission or representation or other basis of liability in tort or contract or under any state 
or federal law or regulation, that Seller may have against Snap-on, whether known or unknown, whether 
currently existing or hereafter asserted, including, but not limited to claims based upon or relating to the 
entry into, performance (or failure to perform) under the Franchise Agreement or any other agreement or 
understanding between Seller and Snap-on or any of Snap-on’s affiliates. 
 

Notwithstanding anything above to the contrary, this Agreement will not impair, release or extinguish 
the representations, warranties and agreements made or affirmed in this Agreement. 
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6. Waiver of Rights.  Seller hereby expressly waives and relinquishes, to the fullest extent permitted 
by law, the provisions, rights and benefits of any statute or law of the jurisdiction in which Seller resides 
at the time of signing this Agreement and any and all provisions, rights and benefits of any similar statute 
or law of any other jurisdiction. Seller does hereby further acknowledge that Seller is aware that Seller 
may hereafter discover facts in addition to or different from those which Seller now knows or believes to 
be true with respect to the subject matter of this Agreement, but Seller intends to, and does hereby, fully, 
finally and forever settle, release and discharge all claims referenced in this Agreement without regard to 
the subsequent discovery or existence of different or additional facts. 
 
7. Transfer.  This Agreement is not transferable by Seller or Buyer. 
 
8.      Dispute Resolution. 
 

A. Mediation.  Except as otherwise provided in Section 8.C, the parties agree to attempt to 
resolve any controversy or disputes arising out of or relating to this Agreement, the franchise business 
or Franchisee’s relationship with Snap-on, or the termination or nonrenewal of this Agreement, including 
but not limited to, any claim by Franchisee, or any person in privity with or claiming through, on behalf of 
or in the right of Franchisee, by non-binding mediation prior to any matter being submitted to arbitration.  
This provision applies only to controversies and disputes that are specific to Franchisee, or any person 
in privity with or claiming through, on behalf of or in the right of Franchisee and not to issues that affect 
Snap-on franchisees generally.  Any such mediation will be held within 60 days after a demand for 
mediation is made by either party by notice to the other party.  The mediation will be conducted in the 
state in which Franchisee resides or a mutually agreeable location.  The mediator will be mutually agreed 
upon by the Franchisee and Snap-on, and Snap-on will pay the costs of the mediator and for the location 
at which the mediation takes place. 

 
The parties acknowledge that mediation proceedings are settlement negotiations and that to the extent 
allowed or required by applicable law, all offers, promises, conduct and statements, whether oral or 
written, made in the course of the mediation will be confidential and inadmissible in any arbitration, 
litigation or other legal proceeding involving the parties, provided however, that evidence which is 
otherwise admissible or discoverable will not be rendered inadmissible or non-discoverable as a result of 
its use in mediation. 

 
B. Arbitration.  Except as otherwise provided in Section 8.C., any controversy or dispute 

arising out of or relating to this Agreement, the franchise business or Franchisee’s relationship with Snap-
on, including but not limited to, any claim by Franchisee, or any person in privity with or claiming through, 
on behalf of or in the right of Franchisee, concerning the entry into, performance under, nonrenewal of, 
or termination of, this Agreement; any claim against a past or present employee, officer, director, agent 
or affiliate of Snap-on; any claim of breach of this Agreement; and any claims arising under or relating to 
state or federal laws, including the common law (for example, tort or contract claims), or any statutes, 
rules, or regulations, will be submitted to final and binding arbitration as the sole and exclusive means for 
final and binding resolution of any such controversy or dispute unless prohibited under applicable state 
law.  Persons in privity with or claiming through, on behalf of or in the right of Franchisee include, but are 
not limited to, spouses and other family members, heirs, executors, representatives, shareholders, 
members, successors and assigns.  In no event will persons in privity include other Snap-on franchisees 
who have signed separate franchise agreements with Snap-on. 

 
A party’s failure or refusal to resolve the controversy or dispute through mediation under Section 8.A. will 
not otherwise affect either party’s obligation to arbitrate the dispute or controversy under this Section 8.B.  
A demand for arbitration must be made in writing within the applicable statute of limitation period; 
otherwise, the right to any remedy will be forever barred, as provided by applicable law and determined 
by the arbitrator. 
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Notwithstanding any other provision of this Agreement, arbitration under this Section 8 will be governed 
exclusively by the Federal Arbitration Act as amended (9 U.S.C. §§ 1 et seg.), and arbitration will take 
place according to the Commercial Arbitration Rules of the American Arbitration Association (“AAA 
Rules”) in effect as of the date the demand for arbitration is filed.  The AAA Rules may be found on the 
American Arbitration Association’s web site at www.adr.org or by searching for those rules using a service 
such as www.google.com.  The arbitration will be held at the office of the American Arbitration Association 
nearest the Snap-on Regional Sales Office to which Franchisee was assigned most recently prior to the 
demand for arbitration; provided, however, if such office is outside the state in which the Franchisee 
resides, Franchisee may cause the arbitration to be held within Franchisee's state of residence at a place 
mutually convenient to the parties and the arbitrator. 

 
The arbitration will proceed before a single arbitrator.  The arbitrator will be chosen in accordance with 
the AAA Rules.  If the amount claimed by the party filing for arbitration both in the original demand for 
arbitration and in any amendment is less than Seventy-five Thousand Dollars ($75,000.00), Snap-on will 
pay the fees and expenses of the arbitrator and filing fees and costs charged by the American Arbitration 
Association up to a maximum of Seven Thousand Five Hundred Dollars ($7,500.00).  Any amount in 
excess of Seven Thousand Five Hundred Dollars ($7,500.00) will be split equally by the parties.  If the 
amount of the claim filed either in the original demand for arbitration or by amendment is for Seventy-five 
Thousand Dollars ($75,000.00) or more, the parties agree to split equally the fees and expenses of the 
arbitrator and the filing fees and costs charged by the American Arbitration Association.  If Franchisee 
demonstrates that it is unable to pay its portion of these fees, expenses or costs, then the fees, expenses 
or costs will be reapportioned by the arbitrator in accordance with applicable law. 

 
Unless otherwise agreed by the parties or ordered by the arbitrator, following a party’s motion for 
additional discovery, pre-hearing discovery in any arbitration is limited to the following:  (1) production of 
all documents that will be introduced at the hearing; (2) production of written or recorded statements that 
a party intends to introduce at the hearing; (3) production of all documents relied upon by experts who 
will testify at the hearing; (4) production by Franchisee of tax returns filed by Franchisee (including tax 
returns for a significant owner of Franchisee) for the last three (3) tax years; (5) production by Snap-on 
of Franchisee’s statements of account balance with Snap-on for three (3) years prior to the filing of the 
arbitration; and (6) not more than two depositions per side. 

 
Each party further agrees that, unless such a limitation is prohibited by applicable law, as determined by 
the arbitrator, a party will not be liable for punitive or exemplary damages and the arbitrator will have no 
authority to award the same.  The award or decision by the arbitrator will be final and binding on the 
parties and may be enforced by judgment or order of a court of competent jurisdiction.  The parties 
consent to the exercise of personal jurisdiction in the state where the arbitration took place.  The parties 
consent to the exercise of personal jurisdiction over them by such courts for the purpose of carrying out 
this provision; and they waive any objections that they would otherwise have to the same. 

 
The parties agree to arbitrate only controversies and disputes that are specific to Franchisee, or any 
person in privity with or claiming through, on behalf of or in the right of, Franchisee, and therefore 
Franchisee and Snap-on agree that (i) arbitration under this Section 8 will be brought on an individual 
basis only and may not be brought as a class or consolidated action or by way of joinder of separate 
parties unless all parties otherwise agree in writing, and absent such written agreement (ii) there will be 
no right or authority for any controversy or dispute to be brought, heard or arbitrated as a class, or 
consolidated action or by way of joinder of separate parties (“Class/Consolidated Action Waiver”).  
Notwithstanding any other provision of this Agreement or the AAA Rules, disputes regarding the validity, 
enforceability or breach of the Class/Consolidated Action Waiver may be resolved only by a civil court of 
competent jurisdiction and not by an arbitrator.  No finding or stipulation of fact or law in any other 
arbitration shall be given preclusive or collateral estoppel effect in any arbitration hereunder.  In no event 
shall the arbitrator have the right, power, jurisdiction or contractual authority to award any damages or 
relief in excess of or in addition to those damages suffered specifically by the parties to the arbitration or 
as otherwise provided by applicable law or this Agreement. 

http://www.adr.org/
http://www.google.com/
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In any case in which (1) the dispute is filed as a class or consolidated action or by way of joinder of 
separate parties and (2) there is a final judicial determination that all or part of the Class/Consolidated 
Action Waiver is invalid or unenforceable, the class, consolidated action or joinder of separate parties to 
that extent must be litigated in a civil court of competent jurisdiction, but the portion of the 
Class/Consolidated Action Waiver that is enforceable will be enforced in arbitration. 

 
In addition, in the event any other provision in this Section 8 is determined to be invalid or unenforceable 
as a matter of law, then it is the intention of the parties to this Agreement that such provision be deemed 
inoperative and stricken from this Agreement, and that the remainder of this Section 8, to the extent not 
legally invalid or unenforceable under applicable law, be enforced as written as if the invalid or 
unenforceable provision or provisions had not been included in this Section 8. 

 
BY SIGNING BELOW, THE PARTIES AGREE THAT THEY ARE REQUIRED TO ARBITRATE CERTAIN 
DISPUTES AND CLAIMS AS SET FORTH IN THIS SECTION 8 AND ARE LIMITED IN THE MANNER 
IN WHICH THEY CAN SEEK RELIEF, INCLUDING THAT THEY EACH SPECIFICALLY WAIVE THEIR 
RIGHT TO BRING SUCH CLAIMS IN A COURT OF LAW AND TO HAVE A TRIAL BY JURY. 

 
C. Provisional Remedies.  Each party shall have the right to seek from an appropriate court 

provisional remedies including, but not limited to, temporary restraining orders, preliminary injunctions or 
replevin orders before, during or after arbitration.  Neither party need await the outcome of the arbitration 
or selection of an arbitrator before seeking provisional remedies.  Seeking any such remedies will not be 
deemed to be a waiver of either party's right to compel arbitration.  Any such action will be brought by 
Snap-on or Franchisee in the county (or similar political unit) or federal judicial district where Franchisee 
resides, or where any property that may be the subject of the action is located.  The parties consent to 
the exercise of personal jurisdiction over them by courts located there and to the propriety of venue in 
such courts for the purpose of carrying out this provision; they waive any objections that they would 
otherwise have to the same; and they waive the right to have any such action decided by a jury. 
 
9. Joint and Several Liability.  If Seller or Buyer consists of more than one individual or entity, their 
liability under this Agreement will be deemed to be joint and several. 
 
10. Governing Law.  Except to the extent that the Federal Arbitration Act applies in accordance with 
Paragraph 8, this Agreement will be governed by and construed in accordance with the law of the state 
in which the List of Calls is located, or if the List of Calls is located in more than one state, the state in 
which the majority of the stops on the List of Calls is located at the time this Agreement is executed. 
 
11. Severability and Substitution.  In addition to severability in Paragraph 8, in the event any provision 
of this Agreement is determined by a court of competent jurisdiction to be legally invalid or unenforceable 
under the law applicable in a particular case, then it is the intention of the parties to this Agreement that 
such provision be deemed inoperative and stricken from this Agreement, and that the remainder of this 
Agreement, to the extent not legally invalid or unenforceable under applicable law, be enforced as written 
and as if the invalid or unenforceable provision had not been included in this Agreement. 
 
12. Legal Counsel.  Buyer and Seller acknowledge that Buyer and Seller have had the opportunity to 
be advised by their own legal counsel regarding all aspects of this Consent to Transfer Agreement, 
including the enforceability of this Consent to Transfer Agreement and the release given by Seller herein, 
and intend to be bound by this Consent to Transfer Agreement. 
 
13. Integrated Agreement.  This Agreement represents the entire understanding between the parties 
and supersedes any previous understanding relating to the subject of this Agreement. This Agreement 
may be modified only by a writing signed by all parties. 
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14. Waiver.  A waiver by any party to this Agreement will not be considered as a waiver of any 
subsequent default or breach of the same or other provisions of this Agreement. The failure by any party 
to this Agreement to object to or to take affirmative action with respect to, any conduct of the other which 
is in violation of this Agreement will not be construed as a waiver thereof, or of any future breach or 
subsequent wrongful conduct. 
 
15. Execution in Counterparts.  This Agreement will be considered enforceable even if separate 
copies are executed, so long as both parties receive an executed copy from the other party. 
 
IN WITNESS WHEREOF, the parties have executed this Agreement on the dates shown, intending to be 
legally bound. 
 
SELLER: BUYER: 
Corporate Seller Corporate Buyer 
  
    
  
  
By:  By:  
Printed Name & Title:  Printed Name & Title:  
Date:  Date:  
  
  
Individual Seller SNAP-ON: 
 Snap-on Tools Company LLC 
  
  
  By:  
Printed Name:  Printed Name:  
Date:  Title: Regional Manager  
 Date:  
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Addendum to the 
Snap-on Tools Company LLC 

Consent to Transfer Agreement  
For California Sellers Only 

 
 
This Addendum to the Consent to Transfer Agreement (the “Consent Agreement”) dated as of the 
Effective Date below, between SNAP-ON TOOLS COMPANY LLC (“Snap-on”) and the undersigned 
Seller (“Seller”) is entered into simultaneously with the execution of the Consent Agreement. 
 
1. Section 5 of the Consent Agreement is deleted in its entirety and replaced with the following: 
 

5. General Release by Seller.  PLEASE READ CAREFULLY.  THIS AGREEMENT 
CONTAINS A RELEASE OF KNOWN AND UNKNOWN CLAIMS.  Seller (for Seller and any 
person in privity with or claiming through, on behalf of, or in the right of Seller, including but 
not limited to, spouses and other family, representatives, successors and assigns) 
RELEASES and FULLY DISCHARGES Snap-on (itself and its affiliates, and all of their 
respective past and current parent companies, subsidiaries, affiliates, agents, employees, 
officers, directors, partners, principals, members, shareholders, representatives, attorneys, 
insurers, reinsurers, estates, executors, administrators, heirs, successors and assigns, if any, 
and any persons acting by or through, under or in concert with them) from and against any 
and all claims, allegations, causes of action, obligations, losses, damages or liabilities of every 
kind, relating to or arising out of any action, omission or representation or other basis of liability 
in tort or contract or under any state or federal law or regulation, that Seller may have against 
Snap-on, whether known or unknown, whether currently existing or hereafter asserted, 
including, but not limited to claims based upon or relating to the entry into, performance (or 
failure to perform) under the Franchise Agreement or any other agreement or understanding 
between Seller and Snap-on or any of Snap-on’s affiliates. 
 

Notwithstanding anything above to the contrary, this Agreement will not impair, release 
or extinguish the representations, warranties and agreements made or affirmed in this 
Agreement. 
 

Each releasing party pursuant to the foregoing general release acknowledges that they 
may have sustained damages, expenses and losses in connection with the released Claims 
which are presently unknown or not suspected and that such damages, expenses and losses, 
if any, may give rise to additional damages, expenses and losses in the future which are not 
now anticipated by them. EACH RELEASING PARTY ACKNOWLEDGES THAT THIS 
AGREEMENT AND THE FOREGOING RELEASE HAVE BEEN AGREED UPON IN LIGHT 
OF THIS REALIZATION.  BEING FULLY ADVISED THEREOF, EACH RELEASING PARTY 
HEREBY AGREES THAT THIS AGREEMENT AND THE FOREGOING RELEASE APPLY 
TO ALL UNKNOWN OR UNANTICIPATED DAMAGES, EXPENSES AND LOSSES. 
EXCEPT AS OTHERWISE PROVIDED IN THIS AGREEMENT, EACH RELEASING PARTY 
EXPRESSLY WAIVES ANY AND ALL RIGHTS THAT THEY MAY HAVE UNDER ANY 
STATE OR COMMON LAW PRINCIPLE WHICH WOULD LIMIT THE EFFECT OF THE 
FOREGOING RELEASE TO THOSE CLAIMS ACTUALLY KNOWN OR SUSPECTED TO 
EXIST AT THE TIME OF EXECUTION OF THIS AGREEMENT, INCLUDING THE 
PROVISIONS OF SECTION 1542 OF THE CALIFORNIA CIVIL CODE, TO THE EXTENT 
APPLICABLE, WHICH PROVIDES AS FOLLOWS: 

 
"1542. GENERAL RELEASE EXTENT.  A GENERAL RELEASE DOES NOT EXTEND 

TO CLAIMS WHICH THE CREDITOR DOES NOT KNOW OR SUSPECT TO EXIST IN HIS 
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FAVOR AT THE TIME OF EXECUTING THE RELEASE, WHICH IF KNOWN BY HIM MUST 
HAVE MATERIALLY AFFECTED HIS SETTLEMENT WITH THE DEBTOR.” 

 
Each releasing party understands, acknowledges and agrees that the significance and 

consequence of this waiver of Section 1542 of the California Civil Code is that even if they, or 
any of them, should eventually suffer additional damages arising out of or relating to the 
released Claims, they will not be able to make any claim for those damages.  Furthermore, 
each releasing party acknowledges and agrees that they, and each of them, intend theses 
consequences even as to claims for damages that may exist as of the date of this release but 
which they do not know exist, and which, if known, would materially affect their decision to 
execute this release, regardless of whether releasing parties’ lack of knowledge is the result 
of ignorance, oversight, error, negligence, or any other cause. 
 

2. Section 8.B, the Arbitration Provision, of the Consent Agreement is supplemented, amended and 
modified by adding the following voluntary agreement: 

 
 Franchisees are not employees of Snap-on and have not entered into an employment relationship 
with Snap-on and as such are not entitled to recover or seek any wages or assert wage claims of any 
kind against Snap-on. Nevertheless, in the event any claim alleging a failure by Snap-on or any past or 
present employee, officer, director, agent or affiliate of Snap-on to comply with California or Federal wage 
and hours laws including any claim for a failure to comply with obligations under the: Fair Labor Standards 
Act (including the Equal Pay Act); California Labor Code; California Business & Professions Code Section 
17200 -17210; and the California Industrial Wage Orders (hereinafter “Compensation Claim”) is asserted 
by the Seller it shall be submitted to binding arbitration under the following procedures: 
 

Any Compensation Claim will be submitted to final and binding arbitration as the sole and 
exclusive means for final and binding resolution of any such controversy or dispute.  The only exceptions 
to binding arbitration shall be for claims arising under the National Labor Relations Act which are brought 
before the National Labor Relations Board, claims for medical and disability benefits under the California 
Workers’ Compensation Act, claims for benefits brought before the Employment Development 
Department, claims for wages brought before the California Labor Commissioner, or other claims that 
are not subject to arbitration under law, including but not limited to sexual harassment claims (meaning 
conduct that is alleged to constitute sexual harassment under applicable and/or related state and federal 
laws and regulations), sexual assault claims (meaning a nonconsensual sexual act or sexual contact as 
defined by 18 U.S.C. section 2246 including when the victim lacks the capacity to consent), and/or 
retaliation for reporting alleged sexual harassment and/or sexual assault brought under state or federal 
law, unless Seller voluntarily elects to submit such claims to arbitration. Moreover, nothing herein shall 
prevent Seller from filing a charge or complaint with the United States Equal Employment Opportunity 
Commission, the California Department of Fair Employment and Housing, or any local agency that allows 
Seller to file an administrative charge or complaint.  Once the agency’s proceedings are completed, 
however, if the Seller wishes to pursue the matter further the Seller must do so under this agreement.    
 
 A party’s failure or refusal to resolve the controversy or dispute through mediation under Section 
8.A. will not otherwise affect either party’s obligation to arbitrate the dispute or controversy under this 
Section 8.B.  A demand for arbitration of Compensation Claims must be made in writing within the 
applicable statute of limitation period; otherwise, the right to any remedy will be forever barred, as 
provided by applicable law and determined by the arbitrator. 

 
 Notwithstanding any other provision of this Agreement, arbitration under this Section 8 will be 
governed exclusively by the Federal Arbitration Act as amended (9 U.S.C. §§ 1 et seg.), in conformity 
with the procedures of the California Arbitration Act (“Act”), which is found at California Code of Civil 
Procedure section 1280 and following sections, including section 1283.05 and all of the Act’s other 
mandatory and permissive rights to discovery.  In any arbitration proceeding under this agreement, all 
California rules of pleading (including the right of demurrer), all rules of evidence, all rights to resolution 
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of the dispute by means of motions for summary judgment, judgment on the pleadings, and judgment 
under Code of Civil Procedure Section 631.8 shall apply and be observed, unless the parties mutually  
agree otherwise.  The arbitration will be held within Seller's state of residence at a place mutually 
convenient to the parties and the arbitrator. 
 

At the beginning of any arbitration process under this agreement, the parties will need to select 
an arbitrator by mutual agreement.  Such an arbitrator shall be a retired California Superior Court Judge, 
or another qualified and impartial person mutually selected by the Parties.  In the event the Parties cannot 
agree on the selection of an arbitrator, they will mutually select an alternative dispute resolution provider 
and request from that provider a list of an odd number of potential arbitrators.  From that list the Parties 
will alternatively strike arbitrators, with Snap-on going first, until one arbitrator is left.  That arbitrator shall 
be the arbitrator who will hear the case. If the Parties cannot agree on an alternative dispute resolution 
provider, an arbitrator will be appointed according to law.   
  
 The arbitrator shall have the immunity of a judicial officer from civil liability when acting in the 
capacity of an arbitrator, which immunity supplements any other existing immunity.  Likewise, all 
communications during or in connection with the arbitration proceedings are privileged in accordance 
with California Civil Code Section 47(b).  The arbitrator’s award(s) shall include the arbitrator’s written 
reasoned opinion.  Resolution of all disputes shall be based solely upon the law governing the claims 
and defenses pleaded, and the arbitrator may not invoke any basis (including but not limited to, notions 
of “just cause”) other than such controlling law.  
 

Snap-on will pay the arbitrator’s fees and other costs relating to the arbitration forum but the 
Parties will be responsible for their own costs and for their own attorneys’ fees should they choose to be 
represented by counsel, unless the arbitrator shifts one party’s costs and attorneys’ fees to the other 
party in accordance with applicable law. 

 
 The award or decision by the arbitrator will be final and binding on the Parties and may be enforced 
by judgment or order of a court of competent jurisdiction.  The Parties consent to the exercise of personal 
jurisdiction in the state where the arbitration took place.  The Parties consent to the exercise of personal 
jurisdiction over them by such courts for the purpose of carrying out this provision; and they waive any 
objections that they would otherwise have to the same. 

 
 The Parties agree to arbitrate only Compensation Claims that are specific to Seller, or any person 
in privity with or claiming through, on behalf of or in the right of, Seller, and therefore Seller and Snap-on 
agree that (i) arbitration under this Section 8 will be brought on an individual basis only and may not be 
brought as a class or consolidated action or by way of joinder of separate parties unless all parties 
otherwise agree in writing, and absent such written agreement (ii) there will be no right or authority for 
any controversy or dispute to be brought, heard or arbitrated as a class, or consolidated action or by way 
of joinder of separate parties (“Class/Consolidated Action Waiver”).  Notwithstanding any other provision 
of this Agreement or the rules of any arbitration provider selected by the parties, disputes regarding the 
validity, enforceability or breach of the Class/Consolidated Action Waiver may be resolved only by a civil 
court of competent jurisdiction and not by an arbitrator.  No finding or stipulation of fact or law in any other 
arbitration shall be given preclusive or collateral estoppel effect in any arbitration hereunder.  In no event 
shall the arbitrator have the right, power, jurisdiction or contractual authority to award any damages or 
relief in excess of or in addition to those damages suffered specifically by the parties to the arbitration or 
as otherwise provided by applicable law or this Agreement. 
 
 Representative actions for civil penalties filed under the California Private Attorney General Act 
(“PAGA”) are included and covered by the Class/Consolidated Action Waiver and may only be brought 
in an individual capacity if doing so is permitted by applicable law. If applicable law does not permit PAGA 
claims to be compelled into individual arbitrations then the PAGA claim shall be severed and stayed until 
the completion of the arbitration of the individual claims.   
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 In any case in which (1) the dispute is filed as a class or consolidated or PAGA action or by way of 
joinder of separate parties and (2) there is a final judicial determination that all or part of the 
Class/Consolidated Action Waiver is invalid or unenforceable, the class, consolidated, or PAGA action 
or joinder of separate parties to that extent must be litigated in a civil court of competent jurisdiction, but 
the portion of the Class/Consolidated Action Waiver that is enforceable will be enforced in arbitration. 

 
 In addition, in the event any other provision in this Section 8 is determined to be invalid or 
unenforceable as a matter of law, then it is the intention of the parties to this Agreement that such 
provision be deemed inoperative and stricken from this Agreement, and that the remainder of this Section 
8, to the extent not legally invalid or unenforceable under applicable law, be enforced as written as if the 
invalid or unenforceable provision or provisions had not been included in this Section 8. 
 
3. Except as expressly modified by this Addendum, the Consent Agreement remains unmodified and 
in full force and effect. 
 
IN WITNESS WHEREOF, the parties hereto have executed this Addendum effective as of 
_________________ (the “Effective Date”), and expressly agree to supplement, amend, and modify the 
Consent Agreement pursuant to the terms of this Addendum. The parties affirm that the decision to enter 
into this amendment is voluntary and not mandated as a condition of securing the franchise.  
 
 

SELLER: SNAP-ON TOOLS COMPANY LLC 
[CORPORATE NAME]  

  
By:  By:  

Printed Name & Title:  Printed Name & Title:  
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Addendum to the 
Snap-on Tools Company LLC 

Consent to Transfer Agreement  
For Illinois Sellers Only 

 
 
This Addendum to the Consent to Transfer Agreement (the “Consent Agreement”) dated as of the 
Effective Date below, between SNAP-ON TOOLS COMPANY LLC (“Snap-on”) and the undersigned 
Seller (“Seller”) is entered into simultaneously with the execution of the Consent Agreement. 
 
1. Section 8, the Arbitration Provision, of the Consent Agreement is amended to include the following 
additional provisions: 

 
Snap-on and Seller acknowledge that (1) they are entering into this Franchise Agreement (with arbitration 
provisions) knowingly and voluntarily; (2) this Franchise Agreement (with arbitration provisions) is 
supported by bargained-for consideration; (3) Snap-on, Seller, and any person acting in privity of Snap-
on or Seller (or claiming to do so), their officers, their directors, and their agents retain the right to report 
any good faith allegation of a purported violation of Article 2 of the Illinois Human Rights Act, Title VII of 
the Civil Rights Act of 1964, or other related state or federal rule or law that is enforced by the Illinois 
Department of Human Rights or Equal Employment Opportunity Commission to the appropriate federal, 
state, or local government agency enforcing discrimination laws; (4) Snap-on, Seller, and any person 
acting in privity of Snap-on or Seller (or claiming to do so), their officers, their directors, and their agents 
retain the right to report any good faith allegation of criminal conduct to any appropriate federal, state, or 
local official; (5) Snap-on, Seller, and any person acting in privity of Snap-on or Seller (or claiming to do 
so), their officers, their directors, and their agents retain the right to participate in a proceeding with any 
appropriate federal, state, or local government agency enforcing discrimination laws; (6) Snap-on, Seller, 
and any person acting in privity of Snap-on or Seller (or claiming to do so), their officers, their directors, 
and their agents retain the right to make any truthful statements or disclosures required by law, regulation, 
or legal process; and (7) Snap-on, Seller, and any person acting in privity of Snap-on or Seller (or claiming 
to do so), their officers, their directors, and their agents retain the right to request or receive confidential 
legal advice. 
 
2. Except as expressly modified by this Addendum, the Consent Agreement remains unmodified and 
in full force and effect. 
 
IN WITNESS WHEREOF, the parties hereto have executed this Addendum effective as of 
_________________ (the “Effective Date”), and expressly agree to supplement, amend, and modify the 
Consent Agreement pursuant to the terms of this Addendum. The parties affirm that the decision to enter 
into this amendment is voluntary and not mandated as a condition of securing the franchise.  
 
 

SELLER: SNAP-ON TOOLS COMPANY LLC 
[CORPORATE NAME]  

  
By:  By:  

Printed Name & Title:  Printed Name & Title:  
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Addendum to the 
Snap-on Tools Company LLC 

Consent to Transfer Agreement  
For Massachusetts Sellers Only 

 
 
This Addendum to the Consent to Transfer Agreement (the “Consent Agreement”) dated as of the 
Effective Date below, between SNAP-ON TOOLS COMPANY LLC (“Snap-on”) and the undersigned 
Seller (“Seller”) is entered into simultaneously with the execution of the Consent Agreement. 
 
1. Section 8.B, the Arbitration Provision, of the Consent Agreement is supplemented, amended and 

modified by adding the following voluntary language: 
 
 Any controversy or dispute arising out of or relating to this Consent Agreement, the franchise 
business or Seller’s relationship with Snap-on, including but not limited to, any claim by Seller, or any 
person in privity with or claiming through, on behalf of, or in the right of Seller, concerning the entry into, 
performance under, nonrenewal of, or termination of, this Consent Agreement shall be resolved 
exclusively through final and binding private arbitration as set forth herein.  Persons in privity with or 
claiming through, on behalf of, or in the right of Seller include, but are not limited to, spouses and other 
family members, heirs, executors, representatives, shareholders, members, successors, and assigns.  In 
no event will persons in privity include other Snap-on franchisees who have signed separate franchise 
agreements with Snap-on. 
 
 Without limitation of the foregoing, any and all claims, rights, suits in tort or contract of or relating 
to, arising out of, based on, or connected with the following shall be subject to final and binding private 
arbitration as set forth in this Consent Agreement: 
 
 (i) compensation, salary, wages, tips, bonuses and/or commissions, including but not limited 

to any claim under applicable state and/or federal statutes, including but not limited to, the 
Massachusetts Wage Act, Mass. Gen. Laws c. 149, § 148, et seq.; the Massachusetts 
Overtime Law, Mass. Gen. Laws. C. 151, § 1, et seq.; the federal Fair Labor Standards 
Act (FLSA); and/or related applicable state and federal laws and regulations, each as may 
be amended from time to time; and/or 

 (ii) enforcement or breach of an oral or written contract, misrepresentation, defamation and 
interference with prospective economic advantage, interference with contract, intentional 
and negligent infliction of emotional distress, negligence, breach of the covenant of good 
faith and fair dealing; and/or 

 (iii) unlawful employment discrimination of any kind, including discrimination due to age, 
gender, religion, sexual orientation, gender identity, disability, medical condition, race, 
national origin, or any protected class under applicable state or federal law, harassment 
or sexual harassment, including but not limited to, any claim under applicable state and/or 
federal statutes, including but not limited to, Mass. Gen. Laws c. 151B, Title VII of the Civil 
Rights Act of 1964, and/or related applicable state and federal laws and regulations, each 
as may be amended from time to time; and/or 

 (iv) claims for violations of any federal, state, local, or other governmental law, statute, 
regulation, or ordinance; and/or 

 (v) any claim, dispute, and/or controversy relating to the scope, validity, or enforceability of 
this Consent Agreement. 

 
The only exception to the requirement of binding arbitration shall be for claims arising under the National 
Labor Relations Act, which are brought before the National Labor Relations Board, claims for 
unemployment compensation benefits, claims for medical and disability benefits under the state workers’ 
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compensation law, or as may otherwise be required by state or federal law.  Moreover, nothing herein 
shall prevent Seller from filing a charge or complaint with the United States Equal Employment 
Opportunity Commission, the Massachusetts Commission Against Discrimination, the Massachusetts 
Attorney General, or other applicable state or federal government authority that allows Seller to file an 
administrative charge or complaint.  Once the agency’s proceedings are completed, however, if the Seller 
wishes to pursue the matter further the Seller must do so under this Consent Agreement.    
 
   A party’s failure or refusal to resolve the controversy or dispute through mediation under Section 
8.A. will not otherwise affect either party’s obligation to arbitrate the dispute or controversy under this 
Section 8.B.  A demand for arbitration must be made in writing within the applicable statute of limitation 
period; otherwise, the right to any remedy will be forever barred, as provided by applicable law and as 
determined by the arbitrator. 
 

Notwithstanding any other provision of this Consent Agreement, arbitration under this Section 8 
will be governed exclusively by the Federal Arbitration Act as amended (9 U.S.C. §§ 1 et seg.), and 
arbitration will take place according to the Commercial Arbitration Rules of the American Arbitration 
Association (“AAA Rules”) in effect as of the date the demand for arbitration is filed.  The AAA Rules may 
be found on the American Arbitration Association’s web site at www.adr.org or by searching for those 
rules using a service such as www.google.com.  The arbitration will be held at the office of the American 
Arbitration Association nearest the Snap-on Regional Sales Office to which Seller was assigned most 
recently prior to the demand for arbitration; provided, however, if such office is outside the state in which 
the Seller resides, Seller may cause the arbitration to be held within Seller’s state of residence at a place 
mutually convenient to the parties and the arbitrator. 
 The arbitration will proceed before a single arbitrator.  The arbitrator will be chosen in accordance 
with the AAA Rules.  If the amount claimed by the party filing for arbitration both in the original demand 
for arbitration and in any amendment is less than Seventy-five Thousand Dollars ($75,000.00), Snap-on 
will pay the fees and expenses of the arbitrator and filing fees and costs charged by the American 
Arbitration Association up to a maximum of Seven Thousand Five Hundred Dollars ($7,500.00).  Any 
amount in excess of Seven Thousand Five Hundred Dollars ($7,500.00) will be split equally by the parties.  
If the amount of the claim filed either in the original demand for arbitration or by amendment is for Seventy-
five Thousand Dollars ($75,000.00) or more, the parties agree to split equally the fees and expenses of 
the arbitrator and the filing fees and costs charged by the American Arbitration Association.  If Seller 
demonstrates that it is unable to pay its portion of these fees, expenses or costs, then the fees, expenses 
or costs will be reapportioned by the arbitrator in accordance with applicable law. 
 
 Unless otherwise agreed by the parties or ordered by the arbitrator, following a party’s motion for 
additional discovery, pre-hearing discovery in any arbitration is limited to the following:  (1) production of 
all documents that will be introduced at the hearing; (2) production of written or recorded statements that 
a party intends to introduce at the hearing; (3) production of all documents relied upon by experts who 
will testify at the hearing; (4) production by Seller of tax returns filed by Seller (including tax returns for a 
significant owner of Seller) for the last three (3) tax years; (5) production by Snap-on of Seller’s 
statements of account balance with Snap-on for three (3) years prior to the filing of the arbitration; and 
(6) not more than two depositions per side. 
 
 Each party further agrees that, unless such a limitation is prohibited by applicable law, as 
determined by the arbitrator, a party will not be liable for punitive or exemplary damages and the arbitrator 
will have no authority to award the same.  The arbitrator shall have exclusive authority to resolve any 
dispute and shall be permitted to award those remedies that are available under applicable law. The 
award or decision by the arbitrator will be final and binding on the parties and may be enforced by 
judgment or order of a court of competent jurisdiction.  The parties consent to the exercise of personal 
jurisdiction in the state where the arbitration took place.  The parties consent to the exercise of personal 
jurisdiction over them by such courts for the purpose of carrying out this provision; and they waive any 
objections that they would otherwise have to the same. 
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 Arbitration of any and all claims and disputes covered by this Consent Agreement shall be submitted 
and conducted on an individual basis, not a class, collective, or representative basis, and any arbitrable 
claims or on-going arbitrations between the parties cannot be consolidated with disputes of any third 
party. No party shall have any right to assert, submit, or pursue any claims subject to this Consent 
Agreement as, for, or on behalf of a class, and there shall be no joinder or consolidation of parties, nor 
may an arbitrator order joinder or consolidation of cases or parties (“Class/Consolidated Action Waiver”).  
Notwithstanding any other provision of this Consent Agreement or the AAA Rules, disputes regarding the 
validity, enforceability or breach of the Class/Consolidated Action Waiver may be resolved only by a civil 
court of competent jurisdiction and not by an arbitrator.  No finding or stipulation of fact or law in any other 
arbitration shall be given preclusive or collateral estoppel effect in any arbitration hereunder.  In no event 
shall the arbitrator have the right, power, jurisdiction, or contractual authority to award any damages or 
relief in excess of or in addition to those damages suffered specifically by the parties to the arbitration or 
as otherwise provided by applicable law or this Consent Agreement. 
 
 In any case in which (1) the dispute is filed as a class or consolidated action or by way of joinder of 
separate parties, and (2) there is a final judicial determination that all or part of the Class/Consolidated 
Action Waiver is invalid or unenforceable, the class, consolidated action or joinder of separate parties to 
that extent must be litigated in a civil court of competent jurisdiction, but the portion of the 
Class/Consolidated Action Waiver that is enforceable will be enforced in arbitration. 
 
 In addition, in the event any other provision in this Section 8 is determined to be invalid or 
unenforceable as a matter of law, then it is the intention of the parties to this Consent Agreement that 
such provision be deemed inoperative and stricken from this Consent Agreement, and that the remainder 
of this Section 8, to the extent not legally invalid or unenforceable under applicable law, be enforced as 
written as if the invalid or unenforceable provision or provisions had not been included in this Section 8. 
 

BY AGREEING TO THIS BINDING ARBITRATION PROVISION, THE PARTIES AGREE TO 
GIVE UP THEIR RIGHT TO TRIAL BY JURY OF ANY INDIVIDUAL, CLASS, COLLECTIVE, OR 
REPRESENTATIVE ACTION OR OTHER CLAIM EITHER MAY HAVE AGAINST THE OTHER, 
EXCEPT AS EXPRESSLY PROVIDED HEREIN. 
 
2. Except as expressly modified by this Addendum, the Consent Agreement remains unmodified and 
in full force and effect. 
 
IN WITNESS WHEREOF, the parties hereto have executed this Addendum effective as of 
_________________ (the “Effective Date”), and expressly agree to supplement, amend, and modify the 
Consent Agreement pursuant to the terms of this Addendum. The parties affirm that the decision to enter 
into this amendment is voluntary and not mandated as a condition of securing the franchise.  
 
 

SELLER: SNAP-ON TOOLS COMPANY LLC 
[CORPORATE NAME]  

  
By:  By:  

Printed Name & Title:  Printed Name & Title:  
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List of State Administrators 
 
California 
California Department of 

Financial Protection and 
Innovation 

One Sansome Street 
Suite 600 
San Francisco, CA  94104-4428 

Hawaii 
Department of Commerce and 

Consumer Affairs 
Business Registration Division 
335 Merchant Street 
Room 205 
Honolulu, HI  96813 

Illinois 
Office of the Attorney General 
Franchise Division 
500 South Second Street 
Springfield, IL  62701 

Indiana 
Indiana Securities Division 
Secretary of State 
302 West Washington Street 
Room E-111 
Indianapolis, IN  46204 

Iowa 
Director of Regulated Industries 

Unit 
Iowa Securities Bureau 
1963 Bell Avenue, Suite 100 
Des Moines, IA  50315 

Maine 
Department of Professional & 

Financial Regulation 
Banking Bureau, Securities 

Division 
76 Northern Avenue 
Gardiner, ME  04345 

Maryland 
Office of the Attorney General 

Division of Securities 
200 St. Paul Place 
25th Floor 
Baltimore, MD  21202-2020 

Michigan 
Michigan Attorney General 
Consumer Protection Division 
Attention:  Franchise Section 
525 W. Ottawa Street 
G. Mennen Williams Building 
P.O. Box 30213 
Lansing, MI  48909 

Minnesota 
Commissioner of Commerce 
Minnesota Department of 

Commerce 
Securities Unit 
85 7th Place East 
Suite 280 
St. Paul, MN  55101 

Nebraska 
Department of Banking and 

Finance 
1526 K Street, Suite 300 
Lincoln, NE  68508 

New York 
New York State Dept. of Law 
Investor Protection Bureau 
28 Liberty Street-21st Floor 
New York, NY  10005 

North Carolina 
Department of the Secretary of 

State 
2 South Salisbury Street 
Raleigh, NC  27601-2903 

North Dakota 
North Dakota Securities 

Commissioner 
600 East Boulevard, 14th Floor 
Bismarck, ND  58505-0510 

Oregon 
Department of Consumer and 

Business Services 
Division of Finance and 

Corporate Securities 
Labor and Industries Building 
350 Winter Street NE-4th 
Floor 
P.O. Box 14480 
Salem, OR  97309-0405 

Rhode Island 
Rhode Island Department of 

Business Regulation 
Division of Securities 
1511 Pontiac Avenue, Bldg 68-2 
Cranston, RI  02920 

South Dakota 
Division of Insurance 
Securities Regulation 
124 S. Euclid Avenue, 2nd Floor 
Pierre, SD  57501 

Texas 
Statutory Document Section 
Secretary of State 
P.O. Box 13550 
Austin, TX  78711-3550 

Utah 
Department of Commerce 
Division of Consumer Protection 
160 East 300 South, 2nd Floor 
P.O. Box 146704 
Salt Lake City, UT  84114-6704 

Virginia 
State Corporation Commission 
Director, Division of Securities 

and Retail Franchising 
1300 East Main Street 
Tyler Building 
9th Floor 
Richmond, VA  23219 

Washington 
Director of the Department of 

Financial Institutions 
Securities Division 
150 Israel Road SW 
Tumwater, WA 98501 

Wisconsin 
Commissioner of Securities 
Securities and Franchise 

Registration 
P.O. Box 1768 
Madison, WI  53701-1768 
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List of Agents for Service of Process 
for Snap-on 

 
Alabama 
CT Corporation System 
2 North Jackson Street 
Suite 605 
Montgomery, AL  36104 
Alaska 
CT Corporation System 
9360 Glacier Highway 
Suite 202 
Juneau, AK  99801 

Arizona 
CT Corporation System 
3800 N. Central Avenue 
Suite 460 
Phoenix, AZ  85012 

Arkansas 
CT Corporation System 
124 West Capitol Avenue 
Suite 1900 
Little Rock, AR  72201-3736 

California 
CT Corporation System 
330 N. Brand Blvd. 
Suite 700 
Glendale, CA  91203-2336 
 
and 
 
California Commissioner of the 
Department of Financial 
Protection and Innovation 
One Sansome Street 
Suite 600 
San Francisco, CA  94104-4428 

Colorado 
CT Corporation System  
7700 E. Arapahoe Road 
Suite 220 
Centennial, CO  80112-1268 

Connecticut 
CT Corporation System 
67 Burnside Ave 
East Hartford, CT  06108-3408 

Delaware 
The Corporation Trust Company 
Corporation Trust Center 
1209 Orange Street 
Wilmington, DE  19801 

District of Columbia 
CT Corporation System 
1015 15th Street NW 
Suite 1000 
Washington, D.C.  20005 

Florida 
CT Corporation System 
1200 South Pine Island Road 
Plantation, FL  33324 

Georgia 
CT Corporation System 
289 S. Culver Street 
Lawrenceville, GA  30046-4805 

Hawaii 
The Corporation Company, Inc. 
1136 Union Mall, Suite 301 
Honolulu, HI  96813 
 
and 
 
Commissioner of Securities of 

the State of Hawaii 
Department of Commerce and 

Consumer Affairs 
Business Registration Division 
335 Merchant Street  
Room 205 
Honolulu, HI  96813 

Idaho 
CT Corporation System 
921 S Orchard Street 
Suite G 
Boise, ID  83705 

Illinois 
CT Corporation System 
208 S. LaSalle Street 
Suite 814 
Chicago, IL  60604 
 
and 
 
Illinois Attorney General 
500 South Second Street 
Springfield, IL  62701 

Indiana 
CT Corporation System 
334 N. Senate Avenue 
Indianapolis, IN  46204-1708 

Iowa 
CT Corporation System 
400 East Court Avenue 
Des Moines, IA  50309 

Kansas 
CT Corporation System 
112 SW 7th Street, Suite 3C 
Topeka, KS  66603 

Kentucky 
CT Corporation System 
306 W. Main Street, Suite 512 
Frankfort, KY  40601 

Louisiana 
CT Corporation System 
3867 Plaza Tower Drive 
Baton Rouge, LA  70816-4378 

Maine 
CT Corporation System 
128 State St #3 
Augusta, ME  04330 
 
and 
 
Securities Administrator 
76 Northern Avenue 
Gardiner, ME  04345 
 
 



App K 2 02/24 

Maryland 
The Corporation Trust 

Incorporated 
2405 York Road, Suite 201 
Lutherville Timonium, MD  
21293-2264 
 
and 
 
Securities Commissioner 
Division of Securities 
200 St. Paul Place 
25th Floor 
Baltimore, MD  21202-2020 

Massachusetts 
CT Corporation System 
155 Federal Street 
Suite 700 
Boston, MA  02110 

Michigan 
The Corporation Company 
40600 Ann Arbor Road E 
Suite 201 
Plymouth, MI  48170-4675 
 
and 
 
Corporations Division Director 
Corporations, Securities & 

Licensing Bureau/LARA 
P.O. Box 30054 
Lansing, MI  48909 

Minnesota 
CT Corporation System, Inc. 
1010 Dale Street N 
Saint Paul, MN 55117-5603 
 
and 
 
Commissioner of Commerce 
85 7th Place East 
Suite 280 
St. Paul, MN  55101 

Mississippi 
CT Corporation System 
645 Lakeland East Drive 
Suite 101 
Flowood, MS  39232 

Missouri 
CT Corporation System 
120 South Central Avenue 
Clayton, MO  63105 

Montana 
CT Corporation System 
3011 American Way 
Missoula, MT  59808 

Nebraska 
CT Corporation System 
5601 South 59th Street 
Lincoln, NE  68516 

Nevada 
CT Corporation System 
701 S. Carson Street 
Suite 200 
Carson City, NV  89701 

New Hampshire 
CT Corporation System 
2 ½ Beacon Street 
Concord, NH  03301-4447 

New Jersey 
CT Corporation System 
820 Bear Tavern Road 
West Trenton, NJ  08628 

New Mexico 
CT Corporation System 
206 S. Coronado Ave. 
Espanola, NM  87532-2792 

New York 
CT Corporation System 
28 Liberty Street 
New York, NY  10005 

North Carolina 
CT Corporation System 
160 Mine Lake Ct, Suite 200 
Raleigh, NC  27615-6417 
 
and 
 
North Carolina Secretary of 

State 
2 South Salisbury Street 
Raleigh, NC  27601-2903 

North Dakota 
CT Corporation System 
120 W Sweet Avenue 
Bismarck, ND  58504-5566 
 
and 
 
North Dakota Securities 

Commissioner 
600 East Boulevard, 14th Floor 
Bismarck, ND  58505-0510 

Ohio 
CT Corporation System 
4400 Easton Commons Way 
Suite 125 
Columbus, OH  43219 

Oklahoma 
The Corporation Company 
1833 South Morgan Road 
Oklahoma City, OK  73128 

Oregon 
CT Corporation System 
780 Commercial Street SE 
Suite 100 
Salem, OR  97301-3465 

Pennsylvania 
CT Corporation System 
600 N. 2nd Street, Suite 401 
Harrisburg, PA  17101-1071 

Puerto Rico 
CT Corporation System 
361 San Francisco Street,  
4th Floor 
Old San Juan, PR 00901 

Rhode Island 
CT Corporation System 
450 Veterans Memorial Highway 
Suite 7A 
East Providence, RI  02914 
 
and 
 
Rhode Island Director of 

Business Regulation 
Division of Securities 
1511 Pontiac Avenue, Bldg 68-2 
Cranston, RI  02920-4407 
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South Carolina 
CT Corporation System 
2 Office Park Court, Suite 103 
Columbia, SC  29223 

South Dakota 
CT Corporation System 
319 South Coteau Street 
Pierre, SD  57501 
 
and 
 
Director of the Division of 

Insurance 
124 S. Euclid Avenue 
2nd Floor 
Pierre, SD  57501 

Tennessee 
CT Corporation System 
300 Montvue Road 
Knoxville, TN  37919-5546 

Texas 
CT Corporation System 
1999 Bryan Street 
Suite 900 
Dallas, TX  75201 

Utah 
CT Corporation System 
1108 East South Union Avenue 
Midvale, UT  84047 

Vermont 
CT Corporation System 
17 GW Tatro Drive 
Jeffersonville, VT  05464-9919 

Virginia 
CT Corporation System 
4701 Cox Road 
Suite 285 
Glen Allen, VA  23060-6802 
 
and 
 
Clerk of the State Corporation 

Commission 
1300 East Main Street 
1st Floor 
Richmond, VA  23219 
 
 

Washington 
CT Corporation System 
711 Capitol Way S 
Suite 204 
Olympia, WA  98501-1267 
 
and 
 
Director of the Department of 

Financial Institutions 
Securities Division 
150 Israel Road SW 
Tumwater, WA  98501 

West Virginia 
CT Corporation System 
5098 Washington Street W. 
Suite 407 
Charleston, WV  25313-1561 

Wisconsin 
CT Corporation System 
301 S. Bedford Street 
Suite 1 
Madison, WI  53703 
 
and 
 
Commissioner of Securities 
Securities and Franchise 

Registration 
Wisconsin Securities 

Commission 
P.O. Box 1768 
Madison, WI  53701-1768 

Wyoming 
CT Corporation System 
1908 Thomes Avenue 
Cheyenne, WY  82001-3527 
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Worksheet 
  
This is a sample worksheet for you to use in your evaluation of the franchise business.  The 
references to this disclosure document items are meant to aid you in your due diligence.  Appendix 
E is a list of all franchisees of Snap-on as of December 30, 2023, and you may want to contact 
one or more of them as an additional source of information in determining your estimates.  You 
should not assume your route will have the same numbers or types of customers, or be located 
in a similar area to that of any franchisee you elect to contact.  You need to conduct your own 
investigation about the business and the route you will operate in conjunction with your personal 
business and legal advisor. 
  
 
Paid Sales If referencing Annual Paid Sales information (FDD Item 19) then 

deduct estimated sales tax  $  
    
Discount % Discount %: FDD Item 19   % 
    
Gross Profit   $  
    
Operating Expense    
License Fee Annualize: Disclosed as a monthly fee in FDD Item 6 $   
    
Software Development 
Maintenance and Support Fee 

Annualize: Disclosed as a monthly fee in FDD Item 6 
$  

 

    
Franchise Finance Program 
Loan Payment 

Annualize: Disclosed as a monthly payment range in FDD Item 6 
$  

 

    
RA Loan Payment Annualize: Disclosed as a monthly payment range in FDD Item 6 $   
    
Insurance and other coverage Annualize: Disclosed as an annual payment range in FDD Item 6 $   
    
Van Lease Payment Annualize: Disclosed as a monthly payment range in FDD Item 6 $   
    
Van Maintenance Annualize: Disclosed as a monthly fee in FDD Item 6 $   
    
Fuel and propane See Additional Funds – 3 month range description: FDD Item 7, 

Note 12 $  
 

    
Telephone and other 
communications 

See Additional Funds – 3 month range description: FDD Item 7, 
Note 12 $  

 

    
Sales Materials See Additional Funds – 3 month range description: FDD Item 7, 

Note 12 $  
 

    
Bank and credit card service 
charges 

See Additional Funds – 3 month range description: FDD Item 7, 
Note 12 $  

 

    
Miscellaneous expenses 1 Such as professional fees, travel, bad debt allowance, etc. $   
    
Payroll Wage and associated costs for employees $   
    
    
Estimated Operating 
Expenses 

 
 

$  

    
Owner’s Operating Income Before tax  $  
 

1 Please understand that this may not be an exhaustive list of miscellaneous expenses as certain franchisees may have 
additional types of expenses. 
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State Effective Dates 
 

The following states have franchise laws that require that the Franchise Disclosure 
Document be registered or filed with the state, or be exempt from registration: California, Hawaii, 
Illinois, Indiana, Maryland, Michigan, Minnesota, New York, North Dakota, Rhode Island, South 
Dakota, Virginia, Washington, and Wisconsin. 
 

This document is effective and may be used in the following states, where the document 
is filed, registered or exempt from registration, as of the Effective Date stated below: 
 

State Effective Date 
California  
Hawaii  
Illinois  
Indiana  
Maryland  
Michigan  
Minnesota  
New York  
North Dakota  
Rhode Island  
South Dakota  
Virginia  
Washington  
Wisconsin  

 
Other states may require registration, filing, or exemption of a franchise under other 

laws, such as those that regulate the offer and sale of business opportunities or seller-
assisted marketing plans. 
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RECEIPT 
This disclosure document summarizes provisions of the franchise agreement and other 
information in plain language.  Read this disclosure document and all agreements carefully. 
 
If Snap-on offers you a franchise, Snap-on must provide this disclosure document to you 14 
calendar days before you sign a binding agreement with, or make a payment to, the franchisor 
or an affiliate in connection with the proposed franchise sale.  However, the state of New York 
requires that Snap-on provide this disclosure document to you at the first personal meeting 
held to discuss the franchise sale or at least 10 business days before you sign a binding 
agreement with, or make a payment to, the franchisor or an affiliate in connection with the 
proposed franchise sale. 
 
If Snap-on does not deliver this disclosure document on time or if it contains a false or 
misleading statement or a material omission, a violation of federal law and state law may have 
occurred and should be reported to the Federal Trade Commission, Washington, D.C., 20580, 
and the state agency listed on Appendix J to this disclosure document. 
 
Appendix K contains a list of our registered agents authorized to receive service of process. 
 
Disclose the name, principal business address and telephone number of each franchise seller 
offering the franchise. 
 
       is a Regional Manager whose address is   
         and whose telephone number is  
   .        is a Business Manager whose address 
is            and whose telephone 
number is     .        is a Regional 
Franchise Manager, whose address is         
   and whose telephone number is     .     
     is a third party franchise broker or sales agent, whose address is  
        and whose telephone number is   
  . 
 
I have received a disclosure document with the issuance date of February 16, 2024.  This 
disclosure document included the following Exhibits:  Pending Litigation as of February 16, 
2024; Litigation Filed by Snap-on Against Franchisees in the Fiscal Year Ending December 
30, 2023 (Appendix A); Concluded Litigation (Appendix B); Trademarks (Appendix C); Patents 
(Appendix D.1); Copyrights (Appendix D.2); Franchisees as of December 30, 2023 (Appendix 
E); Franchisees Who Had an Outlet Terminated, Canceled, Not Renewed or Otherwise 
Voluntarily or Involuntarily Ceased to do Business under the Franchise Agreement in the 
Twelve-Month Period Ended December 30, 2023 (Appendix F); Audited Consolidated 
Financial Statements of Snap-on Incorporated as of December 30, 2023 (Appendix G); 
Guarantee of Snap-on Incorporated (Appendix H); Franchise Agreement (Appendix I.1.A); 
Owner's Guaranty of Franchisee's Obligations (Appendix I.1.B); Addendum to the Snap-on 
Tools Franchise Agreement (Renewal Franchise) (Appendix I.1.C.1); Addendum to the Snap-
on Tools Franchise Agreement (Transfer Franchise) (Appendix I.1.C.2); Addendum to the 
Snap-on Tools Franchise Agreement for Additional Franchise (Additional Franchise) 
(Appendix I.1.C.3); Addendum to the Snap-on Tools Franchise Agreement (Veterans 
Discount) (Appendix I.1.C.4); Addendum to the Snap-on Tools Franchise Agreement 
(Franchisee Owned by Trust) (Appendix I.1.C.5); Verifone Franchisee Adoption Agreement 
(Appendix I.1.D); Paymentech Merchant Application and Agreement; (Appendix I.1.E); 
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Franchisee Servicing Agreement (Appendix I.2.A); Addendum to Franchisee Servicing 
Agreement (Franchisee Owned by Trust) (Appendix I.2.B); Loan and Security Agreement 
(Appendix I.3.A); Addendum to Loan and Security Agreement (Franchisee Owned by Trust) 
(Appendix I.3.B); Continuing Unconditional Guarantee (Appendix I.3.C), Snap-on Credit 
Automated Payment Plan (Appendix I.3.D), Assignment of Loan and Franchisee Servicing 
Agreement (Appendix I.3.E); Promissory Note (Appendix I.4); Snap-on Tools Software 
License, Development, Maintenance and Support Agreement (Appendix I.5); RA Financing 
Agreement (Appendix I.6.A.1); RA Financing Agreement (Transfer Franchise) (Appendix 
I.6.A.2); RA Loan Addendum to Loan and Security Agreement (Appendix I.6.B); and RA Loan 
Promissory Note (Appendix I.6.C); Vehicle Lease Agreement, Amendment to Vehicle Lease 
Agreement, Addendum to Vehicle Lease Agreement (Franchisee Owned by Trust), 
Continuing Unconditional Guarantee, Acceptance Certificate, Van Maintenance Agreement, 
Snap-on Credit Automated Payment Plan for Van Payments, Vehicle Lease Assumption 
Agreement (Appendix I.7); Snap-on Credit Automated Payment Plan for Extended Credit 
Payments (Appendix I.8); Franchisee Web Page and Social Media Agreement (Appendix I.9); 
Release (Additional) (Appendix I.10.A); Release (Renewal) (Appendix I.10.B); Consent to 
Transfer Agreement (Appendix I.10.C); List of State Administrators (Appendix J); List of 
Agents for Service of Process (Appendix K); Franchise Brand Handbook Table of Contents 
(Appendix L.1); Snap-on Credit Program Manual Table of Contents (Appendix L.2); and 
Worksheet (Appendix M); State Effective Dates Page. 
 
 
 
    
Date Prospective Franchisee and/or on behalf of the 

legal entity to be formed 
  
   
 Printed Name 
  
   
 Address 
  
   
 City, State, ZIP Code 



 

 02/24 

RECEIPT 
This disclosure document summarizes provisions of the franchise agreement and other 
information in plain language.  Read this disclosure document and all agreements carefully. 

 
If Snap-on offers you a franchise, Snap-on must provide this disclosure document to you 14 
calendar days before you sign a binding agreement with, or make a payment to, the franchisor 
or an affiliate in connection with the proposed franchise sale.  However, the state of New York 
requires that Snap-on provide this disclosure document to you at the first personal meeting 
held to discuss the franchise sale or at least 10 business days before you sign a binding 
agreement with, or make a payment to, the franchisor or an affiliate in connection with the 
proposed franchise sale. 

 
If Snap-on does not deliver this disclosure document on time or if it contains a false or 
misleading statement or a material omission, a violation of federal law and state law may have 
occurred and should be reported to the Federal Trade Commission, Washington, D.C., 20580, 
and the state agency listed on Appendix J to this disclosure document. 

 
Appendix K contains a list of our registered agents authorized to receive service of process. 

 
Disclose the name, principal business address and telephone number of each franchise seller 
offering the franchise. 

 
       is a Regional Manager whose address is   
         and whose telephone number is  
   .        is a Business Manager whose address 
is            and whose telephone 
number is     .        is a Regional 
Franchise Manager, whose address is         
   and whose telephone number is     .     
     is a third party franchise broker or sales agent, whose address is  
        and whose telephone number is   
  . 

 
 
I have received a disclosure document with the issuance date of February 16, 2024.  This 
disclosure document included the following Exhibits:  Pending Litigation as of February 16, 
2024; Litigation Filed by Snap-on Against Franchisees in the Fiscal Year Ending December 
30, 2023 (Appendix A); Concluded Litigation (Appendix B); Trademarks (Appendix C); Patents 
(Appendix D.1); Copyrights (Appendix D.2); Franchisees as of December 30, 2023 (Appendix 
E); Franchisees Who Had an Outlet Terminated, Canceled, Not Renewed or Otherwise 
Voluntarily or Involuntarily Ceased to do Business under the Franchise Agreement in the 
Twelve-Month Period Ended December 30, 2023 (Appendix F); Audited Consolidated 
Financial Statements of Snap-on Incorporated as of December 30, 2023 (Appendix G); 
Guarantee of Snap-on Incorporated (Appendix H); Franchise Agreement (Appendix I.1.A); 
Owner's Guaranty of Franchisee's Obligations (Appendix I.1.B); Addendum to the Snap-on 
Tools Franchise Agreement (Renewal Franchise) (Appendix I.1.C.1); Addendum to the Snap-
on Tools Franchise Agreement (Transfer Franchise) (Appendix I.1.C.2); Addendum to the 
Snap-on Tools Franchise Agreement for Additional Franchise (Additional Franchise) 
(Appendix I.1.C.3); Addendum to the Snap-on Tools Franchise Agreement (Veterans 
Discount) (Appendix I.1.C.4); Addendum to the Snap-on Tools Franchise Agreement 
(Franchisee Owned by Trust) (Appendix I.1.C.5); Verifone Franchisee Adoption Agreement 
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(Appendix I.1.D); Paymentech Merchant Application and Agreement; (Appendix I.1.E); 
Franchisee Servicing Agreement (Appendix I.2.A); Addendum to Franchisee Servicing 
Agreement (Franchisee Owned by Trust) (Appendix I.2.B); Loan and Security Agreement 
(Appendix I.3.A); Addendum to Loan and Security Agreement (Franchisee Owned by Trust) 
(Appendix I.3.B); Continuing Unconditional Guarantee (Appendix I.3.C), Snap-on Credit 
Automated Payment Plan (Appendix I.3.D), Assignment of Loan and Franchisee Servicing 
Agreement (Appendix I.3.E); Promissory Note (Appendix I.4); Snap-on Tools Software 
License, Development, Maintenance and Support Agreement (Appendix I.5); RA Financing 
Agreement (Appendix I.6.A.1); RA Financing Agreement (Transfer Franchise) (Appendix 
I.6.A.2); RA Loan Addendum to Loan and Security Agreement (Appendix I.6.B); and RA Loan 
Promissory Note (Appendix I.6.C); Vehicle Lease Agreement, Amendment to Vehicle Lease 
Agreement, Addendum to Vehicle Lease Agreement (Franchisee Owned by Trust), 
Continuing Unconditional Guarantee, Acceptance Certificate, Van Maintenance Agreement, 
Snap-on Credit Automated Payment Plan for Van Payments, Vehicle Lease Assumption 
Agreement (Appendix I.7); Snap-on Credit Automated Payment Plan for Extended Credit 
Payments (Appendix I.8); Franchisee Web Page and Social Media Agreement (Appendix I.9); 
Release (Additional) (Appendix I.10.A); Release (Renewal) (Appendix I.10.B); Consent to 
Transfer Agreement (Appendix I.10.C); List of State Administrators (Appendix J); List of 
Agents for Service of Process (Appendix K); Franchise Brand Handbook Table of Contents 
(Appendix L.1); Snap-on Credit Program Manual Table of Contents (Appendix L.2); and 
Worksheet (Appendix M); State Effective Dates Page. 
 
 
    
Date Prospective Franchisee and/or on behalf of the 

legal entity to be formed 
  
   
 Printed Name 
  
   
 Address 
  
   
 City, State, ZIP Code 
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