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FRANCHISE DISCLOSURE DOCUMENT
HOLIDAY HOSPITALITY FRANCHISING, LLC
A Delaware Limited Liability Company
Three Ravinia Drive, Suite 100

Atlanta, Georgia 30346
(770) 604-2000

https://development.ihg.com

VOCO

AN IHG HOTEL

The licensee will establish and operate a hotel under the voco® brand.

The total investment necessary to begin operation of a typical 150-room voco® hotel, excluding
land costs and other matters, ranges from $5,573,500 to $43,039,700 ($37,157 to $286,931 per
guest room), including between $214,000 and $264,500 or more that must be paid to Holiday or
an affiliate (see Item 5).

This disclosure document summarizes certain provisions of your license agreement and other
information in plain English. Read this disclosure document and all accompanying agreements
carefully. You must receive this disclosure document at least 14 calendar days before you sign a
binding agreement with, or make any payment to, Holiday or an affiliate in connection with the
proposed license sale. Note, however, that no governmental agency has verified the
information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss the availability of disclosures in different formats, contact Patricia Womack,
Franchise Sales, Holiday Hospitality Franchising, LLC, at Three Ravinia Drive, Suite 100, Atlanta,
Georgia 30346 and (770) 604-2912.

The terms of your contract will govern your license relationship. Don'’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your
contract and this disclosure document to an advisor, like a lawyer or an accountant.

Buying a license is a complex investment. The information in this disclosure document can help
you make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying
a Franchise,” which can help you understand how to use this disclosure document is available
from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing
to the FTC at 600 Pennsylvania Avenue, NW, Washington, DC 20580. You can also visit the
FTC’s home page at www.ftc.gov for additional information. Call your state agency or visit your
public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.
Issuance Date: March 28, 2024, as amended June 28, 2024

FOR USE IN ALL STATES EXCEPT HAWAII, MINNESOTA, RHODE ISLAND and VIRGINIA.
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on

how to find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

ltem 19 may give you information about
outlet sales, costs, profits or losses. You
should also try to obtain this information
from others, like current and former
franchisees. You can find their names and
contact information in Item 20 or Exhibits F.

How much will | need to
invest?

Items 5 and 6 list fees you will be paying to
the franchisor or at the franchisor’'s
direction. Item 7 lists the initial investment to
open. Item 8 describes the suppliers you
must use.

Does the franchisor have the
financial ability to provide
support to my business?

ltem 21 or Exhibit G1 and G2 includes
financial statements. Review these
statements carefully.

Is the franchise system stable,
growing, or shrinking?

ltem 20 summarizes the recent history of the
number of company-owned and franchised
outlets.

Will my business be the only
voco® hotel in my area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the
franchisor and other franchisees can
compete with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor
or its management have been involved in
material litigation or bankruptcy
proceedings.

What’s it like to be a voco®
franchisee?

Item 20 or Exhibits F lists current and former
franchisees. You can contact them to ask
about their experiences.

What else should | know?

These questions are only a few things you
should look for. Review all 23 Items and all
Exhibits in this disclosure document to
better understand this franchise opportunity.
See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other
fees even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor
to change its manuals and business model without your consent. These changes
may require you to make additional investments in your franchise business or may
harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or
a limited group of suppliers the franchisor designates. These items may be more
expensive than similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating
a similar business during the term of the franchise. There are usually other
restrictions. Some examples may include controlling your location, your access to
customers, what you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a
territory, the franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does,
you may have to sign a new agreement with different terms and conditions in order
to continue to operate your franchised business.

When your franchise ends. The franchise agreement may prohibit you from
operating a similar business after your franchise ends even if you still have
obligations to your landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires the
franchisor to register before offering or selling franchises in the state. Registration
does not mean that the state recommends the franchise or has verified the
information in this document. To find out if your state has a registration
requirement, or to contact your state, use the agency information in Exhibit E.

Your state also may have laws that require special disclosures or
amendments be made to your franchise agreement. If so, you should check the
State Specific Addenda. See the Table of Contents for the location of the State
Specific Addenda.
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Special Risks to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires
you to resolve disputes with the franchisor by litigation. You are not
required to sue the franchisor only in the state of Georgia, but the
franchisor can sue you in the state of Georgia. Out-of-state litigation
may force you to accept a less favorable settlement for disputes. It
may also cost more to litigate with the franchisor in the state, county
and judicial district in which the franchisor’s principal place of business
is then located than in your own state.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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ADDENDUM TO FRANCHISE DISCLOSURE DOCUMENT PURSUANT TO
THE MICHIGAN FRANCHISE INVESTMENT LAW

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT ARE
SOMETIMES IN LICENSE DOCUMENTS. IF ANY OF THE FOLLOWING PROVISIONS
ARE IN THESE LICENSE DOCUMENTS, THE PROVISIONS ARE VOID AND CANNOT
BE ENFORCED AGAINST YOU.

(a) A prohibition on the right of a licensee to join an association of licensees.

(b) A requirement that a licensee assent to a release, assignment, novation,
waiver or estoppel which deprives licensee of rights and protections provided in this act.
This shall not preclude a licensee, after entering into a license agreement, from settling
any and all claims.

(c) A provision that permits Holiday to terminate a license prior to the expiration
of its term except for good cause. Good cause shall include the failure of the licensee to
comply with any lawful provision of the License Agreement and to cure such failure after
being given written notice thereof and a reasonably opportunity, which in no event need
be more than 30 days, to cure such failure.

(d) A provision that permits Holiday to refuse to renew a license without fairly
compensating the licensee by repurchase or other means for the fair market value at the
time of expiration of the licensee's inventory, supplies, equipment, fixtures and
furnishings. Personalized materials which have no value to Holiday and inventory,
supplies, equipment, fixtures and furnishings not reasonably required in the conduct of
the licensed business are not subject to compensation. This subsection applies only if (i)
the term of the license is less than 5 years and (ii) the licensee is prohibited by the license
or other agreement from continuing to conduct substantially the same business under
another trademark, service mark, trade name, logotype, advertising of other commercial
symbol in the same area subsequent to the expiration of the license or the licensee does
not receive at least 6 months advance notice of Holiday's intent not to renew the license.

(e) A provision that permits Holiday to refuse to renew a license on terms
generally available to other licensees of the same class or type under similar
circumstances. This section does not require a renewal provision.

(f) A provision requiring that arbitration or litigation be conducted outside this
state. This shall not preclude the licensee from entering into an agreement, at the time
of arbitration, to conduct arbitration at a location outside this state.

(g)  Aprovision which permits Holiday to refuse to permit a transfer or ownership
of a license, except for good cause. This subdivision does not prevent Holiday from
exercising a right of first refusal to purchase the license. Good cause shall include, but
is not limited to

(1) The failure of the proposed transferee to meet Holiday's then current
reasonable qualifications or standards.
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(i) The fact that the proposed transferee is a competitor of Holiday or
subfranchisor.

(iii) The unwillingness of the proposed transferee to agree in writing to
comply with all lawful obligations.

(iv)  The failure of the licensee or proposed transferee to pay any sums
owing to Holiday or to cure any default in the License Agreement existing at the time of
the proposed transfer.

(n) A provision that requires the licensee to resell to Holiday items that are not
uniquely identified with Holiday. This subdivision does not prohibit a provision that grants
to Holiday a right of first refusal to purchase the assets of a license on the same terms
and conditions as a bona fide third party willing and able to purchase those assets, nor
does this subdivision prohibit a provision that grants Holiday the right to acquire the assets
of a license for the market or appraised value of such assets if the licensee has breached
the lawful provisions of the License Agreement and has failed to cure the breach in the
manner provided in subdivision (c).

(i) A provision which permits Holiday to directly or indirectly convey, assign, or
otherwise transfer its obligations to fulfill contractual obligations to the licensee unless
provision has been made for providing the required contractual service.

)] No statement, questionnaire, or acknowledgement signed or agreed to by
a licensee in connection with the commencement of the license relationship shall have
the effect of (i) waiving any claims under any applicable state franchise law, including
fraud in the inducement, or (ii) disclaiming reliance on any statement made by Holiday,
franchise seller, or other person acting on behalf of Holiday. This provision supersedes
any other term of any document executed in connection with the license.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE
ATTORNEY GENERAL DOES NOT CONSTITUTE APPROVAL, RECOMMENDATION
OR ENDORSEMENT BY THE ATTORNEY GENERAL.

ANY QUESTIONS REGARDING THIS NOTICE SHOULD BE DIRECTED TO THE
OFFICE OF THE ATTORNEY GENERAL, CONSUMER PROTECTION DIVISION,
ATTN.: FRANCHISE, 50 LAW BLDG., LANSING, MICHIGAN 48913, (517) 373-7117.
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ITEM 1
THE LICENSOR, AND ANY PARENTS, PREDECESSORS AND AFFILIATES

This disclosure document refers to the licensor, Holiday Hospitality Franchising, LLC, as “Holiday”
and to the licensee as “you.” If you are a corporation, partnership or other entity, the word “you”
may also include owners or partners of the licensee.

Holiday is a Delaware limited liability company which was formed on November 3, 1989 (originally
under the name “Holiday Inns Franchising, Inc”’, which was subsequently changed to “Holiday
Hospitality Franchising, Inc.” and then converted from a corporation to a limited liability company).
Except as set forth in this disclosure document, Holiday does business only under its limited liability
company name. Holiday’s principal business address is Three Ravinia Drive, Suite 100, Atlanta,
Georgia 30346, and its telephone number is (770) 604-2000.

Holiday has offered licenses for voco® hotels since March 2020 (though its predecessors operated
hotel businesses and offered licenses for hotel businesses starting in approximately 1953). Through
one or more license agreements with SCH, Holiday offers licenses for various hotel brands in the
United States and Canada, including the following: (i) the Holiday Inn and Holiday Inn Express brand
groups (which licenses it has offered since 1990); (ii) Crowne Plaza (which licenses it has offered
since 1990); (iii) Candlewood Suites (which licenses it has offered since 2003); (iv) Staybridge Suites
(which licenses it has offered since 1997); (v) Hotel Indigo (which licenses it has offered since 2004);
(vi) EVEN® Hotels (which licenses it has offered since 2014); (vii) avid® hotels (which licenses it has
offered since 2017); (viii) Atwell Suites® (which licenses it has offered since 2019); (ix) Vignette
Collection™ hotels (which licenses it has offered since 2021); and (x) Garner™ hotels (which
licenses it has offered since 2023).

As of December 31, 2023, in the United States, there were 2,846 licensed (of which 5 are managed)
and 1 company-owned Holiday Inn, Holiday Inn Express and Holiday Inn Resort brand group hotels;
85 licensed (of which 2 are managed) and 0 company-owned Crowne Plaza hotels; 370 licensed
and 0 company-owned Candlewood Suites hotels; 278 licensed (of which 1 is managed) and 0
company-owned Staybridge Suites hotels; 68 licensed (of which 5 are managed) and 0 company-
owned Hotel Indigo hotels; 19 licensed (of which 5 are managed) and 0 company-owned EVEN
Hotels; 20 licensed (of which 14 are managed) and 1 company-owned InterContinental Hotels &
Resorts; 63 licensed and 0 company-owned avid hotels; 9 licensed and 0 company-owned voco®
hotels; 2 licensed and 0 company-owned Atwell Suites; 1 licensed and 0 company-owned Vignette
Collection™ hotels and 3 licensed and 0 company-owned Garner hotels. These figures do not
include branded Army lodging facilities which are managed by affiliates of Holiday for the U.S.
government.

While Holiday has not itself owned, managed or leased any hotels, its affiliates do. As of the date
of this disclosure document, Holiday’s affiliates operate (own, lease or manage) 77 Holiday Inn
brand group, Holiday Inn Resort, Holiday Inn Express brand group, Crowne Plaza,
InterContinental Hotels & Resorts, Staybridge Suites, EVEN Hotels, Kimpton and Hotel Indigo
brand hotels in the United States, Puerto Rico and Canada. Additionally, as of the date of this
disclosure document, Holiday’s affiliates operate 72 U.S. Army lodging facilities across the United
States. Some of these facilities are branded as Holiday Inn Express, Staybridge Suites or
Candlewood Suites hotels.

Holiday’s agents for service of process in the states whose franchise laws require Holiday to name
a state agency as agent for service are shown on Exhibit D.

HOLIDAY’S BUSINESS:

Holiday offers and grants licenses under the terms of a License Agreement (the “License”). The
License described in this disclosure document provides for the establishment and operation of a
voco hotel (each a “Hotel”).
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The Hotel you operate will be part of a system which is appropriate for your Hotel brand (the "Brand
System"). The Brand System is designed to provide distinctive, high quality hotel service to the
public, and includes, among other things, those service marks and copyrights, trademarks, domain
names, and similar intellectual property rights that Holiday designates; standards, specifications and
policies for construction, furnishings, operation, appearance and service of the Hotel, standards and
specifications for interior and exterior design and décor, and other requirements (the “Standards”);
access through Holiday to the technology systems, loyalty programs, sales and catering system and
other related systems; access through Holiday to multiple call centers and central reservations offices
around the world handling reservations; access through Holiday to brand marketing services and
distribution marketing services including global advertising and publicity and other marketing
programs and materials; training programs and materials; a guest loyalty program; and other
elements. Holiday may add elements to the Brand System or modify or delete elements of the Brand
System.

The License may include obligations for the performance of construction and renovation work,
specific to the property being licensed which will be detailed in Attachment “B” to the License.
You should review these obligations before signing any License.

A voco® hotel will provide accommodations targeted to upscale travelers who are seeking a hotel

that stands out from the crowd. A typical voco® hotel consists of between 100 and 200 guest
rooms; however, each hotel’s room count may be adjusted to align with market conditions.

voco® is a new upscale hotel brand that combines the informality and charm of an independent

hotel with the quality and reassurance of a global and respected brand. The voco® brand allows
guests to enjoy an upscale experience with the freshness of a one-of-a-kind hotel under a name
they can trust. Somewhere upscale, but with a laid-back spirit. Somewhere reliable, but different.
Each voco® has its own individual character, featuring playful touches that guests will remember
long after check-out, all built on a platform of sustainability.

HOLIDAY’S PARENT, PREDECESSOR IN INTEREST AND AFFILIATES:

Holiday’s ultimate corporate parent is InterContinental Hotels Group PLC. InterContinental Hotels
Group PLC does not maintain a principal place of business in the United States. Its principal place
of business is in the United Kingdom at 1 Windsor Dials, Arthur Road, Windsor, Berkshire, SL4 1RS
UK.

Holiday’s direct corporate parent is Six Continents Hotels, Inc. (“SCH”) (formerly known as Bass
Hotels & Resorts, Inc. and Holiday Hospitality Corporation). SCH'’s principal business address is
Three Ravinia Drive, Suite 100, Atlanta, Georgia 30346.

Certain trademarks associated with the various hotel brands disclosed in this disclosure document
are owned by SCH’s affiliate, Six Continents Limited (“SCL”). Pursuant to various license
agreements, SCL has granted SCH the exclusive license in the United States and Canada to use
and sublicense use of all such trademarks (the “SCL License Agreements”). SCL'’s principal
business address is in the United Kingdom at 1 Windsor Dials, Arthur Road, Windsor, Berkshire, SL4
1RS UK.

SCH has granted - - pursuant to a master license agreement (originally entered into between each
party’s respective predecessor) which was amended and restated most recently on January 1, 2024
(the “Master License”) - - Holiday the right to franchise and operate the Holiday Inn®, Holiday Inn
Express®, Holiday Inn® Resort, Crowne Plaza® Hotels & Resorts, Staybridge Suites®, Candlewood
Suites®, Hotel Indigo®, EVEN® Hotels, voco® Hotels, Vignette Collection™ hotels, avid® hotels,
InterContinental® Hotels & Resorts, Atwell Suites™, Vignette Collection and Garner™ hotels
systems in the United States and Canada. Under the terms of the Master License, certain fees paid
by licensees, other than the royalties and related fees, are payable to SCH, and either SCH or
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Holiday may collect those amounts from licensees. Also under the Master License, SCH is required
to provide Holiday and its licensees with central marketing, reservation and training services.

SCH has also offered licenses outside of North America for the Crowne Plaza®, Holiday Inn Express®
and Holiday Inn® hotel brand groups since April 1997 (and its predecessors engaged in such
activities before that time, commencing originally in May 1988). In November 2010, SCH assigned
some of its international licenses to certain affiliates of Holiday, as follows: InterContinental Hotels
Group (Asia Pacific) Pte Ltd, a Singapore company, with a registered business address of 230
Victoria Street #13-00 Bugis Junction Towers, Singapore 188024, Singapore and IHG Japan
Management LLC, a Japanese company, with a registered business address of 20th Floor,
Toranomon Kotohira Tower, 2-8, Toranomon 1-chome, Minato-ku, Tokyo, Japan. These companies
now offer licenses on a regional basis, outside of the Americas.

Holiday’s affiliate, IHG Hotels Limited, an English company, with its principal place of business
located at 1 Windsor Dials, Arthur Road, Windsor, Berkshire, SL4 1RS UK, has offered licenses for
the voco® and Regent brand group hotels on a regional basis outside of the Americas since 2018.
As of the date of this disclosure document, there are 51 voco® hotels in the United Kingdom, Middle
East, Australia, and Asia and 10 Regent Hotels in Europe and Asia which are open for business.

Holiday’s affiliate, IHG Franchising Brasil LTDA, a Brazilian company, with its principal place of
business located at Alameda Jau 536 #3S-E, Sao Paulo, Brazil, has offered licenses for the Holiday
Inn, Holiday Inn Express, Candlewood Suites, Staybridge Suites, InterContinental Hotels & Resorts,
Crowne Plaza, and Hotel Indigo brand groups since 2007, for EVEN Hotels since 2015 ,for avid®
hotels since 2019, for Atwell Suites® and voco® hotels since 2020 and for Vignette Collection hotels
since 2021. As of the date of this disclosure document, there are 3 licensed Holiday Inn hotels and
3 licensed Holiday Inn Express hotels open in Brazil.

Holiday’s international affiliates disclosed above also offer InterContinental® Hotels & Resorts
licenses on a regional basis, outside of the Americas. As of the date of this disclosure document,
there are 49 licensed InterContinental® Hotels & Resorts hotels in Europe, the United States, Mexico,
Latin America and the Asia/Pacific region, of which 5 hotels are co-branded under licensing
agreements in Mexico (with “Grupo Presidente”) and 3 are co-branded in Central America with Real
Hotels & Resorts.

Holiday’s affiliate, IHG Franchising, LLC (“IHGFL”), has offered licenses for Kimpton® Hotels &
Restaurants since September 2018. As of the date of this disclosure document, there are 11
licensed Kimpton® Hotels & Restaurants which are open for business in the United States. IHGFL
does not operate businesses of the type licensed; however, certain of its affiliates manage such
businesses and as of the date of this disclosure document, there are 59 managed Kimpton® Hotels
& Restaurants worldwide. IHGFL'’s address is Three Ravinia Drive, Suite 100, Atlanta, GA 30346.

Except as set forth above, neither Holiday nor any of its parents or affiliates has offered licenses for
any other line of business. Holiday does not operate businesses of the type being licensed, but its
affiliates do. However, Holiday and its affiliates reserve the right to enter into any future business
activities.

Holiday’s affiliate, IHG Technology Solutions LLC, provides services related to the procurement,
installation, training, use and maintenance of PMS equipment and software (see below). The
address for IHG Technology Solutions LLC is Three Ravinia Drive, Suite 100, Atlanta, GA 30346.

Holiday has had no predecessor in the ten -year period prior to the issuance date of this disclosure
document.

PROPERTY MANAGEMENT, RESERVATION SYSTEM, & PAYMENT CARD PROCESSING
SYSTEM:

SCH owns or licenses (in the case of certain software) and administers a computerized
reservation network, the “Reservation System,” revenue management system, and a cloud-based
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network. Components of the Reservation System, revenue management system, and cloud-
based network operate under the name of IHG Concerto™ (“IHG Concerto™”). All hotels must
be linked to the aforementioned central Reservation System, including all system enhancements
and upgrades such as the revenue management system (“RMS”, which is fully integrated with
IHG Concerto™) or such successor systems as SCH may designate. Hardware, software and
network systems required to connect to the Reservation System must be fully operational when
the hotel opens, with appropriate management and staff trained and competent to operate the
Reservation System at all times.

SCH requires each voco® hotel to obtain and install an approved property management system
(“PMS”). As of the date of this disclosure document, the Oracle America, Inc. Opera or Opera
Xpress solutions are the only approved PMS. The Opera PMS Software is supplied by Oracle
America, Inc. (“Oracle”). In the future, a cloud-based PMS may be mandated by SCH. In addition, a
front office protection (FastConnect SD-WAN, currently provided by AT&T) service is required as
part of PMS deployment (see Items 8 and 11 of this disclosure document for a detailed description
of the systems).

You must enter into the Master Technology Services Agreement (“MTSA”) (attached as Exhibit C
to this disclosure document) with IHG Technology Solutions LLC in order to access and
communicate with the Reservation System; an Opera license or hosting agreement (which are
available upon request) with Oracle for the software, installation, training, and maintenance of the
PMS software; and a contract with AT&T for the FastConnect SD-WAN service (see Exhibit H-8).

In June 2022, SCH entered into an Equipment Refresh and Integration Services Agreement with
Hewlett-Packard Inc. (“HP”) for deployment and procurement services for the hotel PMS.
Pursuant to that agreement, HP will provide PMS hardware, software and deployment services
at your Hotel. In 2021, SCH entered into a NextGen Payments (“NGP”) Installation Services
Agreement with HP for the procurement and installation services of a credit card solution.
Pursuant to that agreement, HP will provide hardware, software, and installation services at your
hotel. You must enter into HP Joinder Agreements in order to obtain the PMS hardware, software
and deployment services, and the NGP solution at your Hotel. Copies of the HP Joinder
Agreements can be found within Exhibit C to this disclosure document.

SCH may install one or more “private network” connecting services, security services, or another
solution as specified, for use in communicating with the Reservation System or PMS.

IHG Concerto™ is a technology platform designed to enable many capabilities such as
reservations, digital check-in, stay enhancements, guest complaints, rate management, inventory
management and yielding, interactive homepage and other front desk capabilities. The IHG
Concerto™ platform is also designed to support effective management of Hotel Content and quick
response to Guest Relations issues.

SCH administers a computerized payment card processing program, NextGen Payments (“NGP”)
(formerly referred to as Secured Payment Solutions (“SPS”)). NGP is a data security process
designed to remove certain credit card information from our systems. Using PCI certified payment
terminals, credit card data will be encrypted and converted to tokens before entering the PMS.
SCH has contracted with FreedomPay to provide the tokenization application services. All hotels
are required to use NGP or such successor payments program as may be implemented by SCH.
Hardware and software systems required to connect must be fully operational when the hotel
opens, with appropriate management and staff trained and competent to operate NGP at all times.
Each licensee will be required to enter into a merchant processing application and agreement
with Fiserv, the SCH-approved merchant service provider, and a participation agreement with
FreedomPay and SCH (see Exhibit H-4).
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CONDOMINIUM AND TIMESHARING PROJECTS:

Holiday may consider granting a license in connection with a condominium or timesharing hotel
development project. Because such projects are complex and unique, each project must be
considered by Holiday individually. Holiday will determine, according to the unique facts of each
proposed development, to what extent variations and additions to the License terms and provisions,
including without limitation additional royalties and other fees, are warranted. Therefore, it is probable
that Holiday will vary materially License terms and provisions for condominium or timesharing hotel
developments, but at this time there is no formal program or guidelines with general applicability.

In September 2008, Holiday entered into license agreements and other agreements (which were
subsequently amended in 2019) with Holiday Inn Club Vacations Incorporated (formerly known
as Orange Lake Country Club, Inc.) and certain of its affiliates (collectively, “HICV”). Among other
things, the agreements provide for HICV’s use of the Holiday Inn Club Vacations® brand in
connection with the branding of certain timeshare resorts developed and/or operated by HICV
and the sales and marketing of timeshare interests in such resorts, and the agreements permit
HICV to use the Holiday Inn Club® service mark in connection with the branding and operation of
HICV’s timeshare exchange program. The licensing arrangement grants HICV certain exclusive
rights to use the Holiday Inn Club Vacations® and Holiday Inn Club® service marks (the “Service
Marks”) within the United States and certain other territories and prohibits Holiday from franchising
the Holiday Inn Club Vacations® brand or allowing third-parties to use the Service Marks while
HICV’s exclusivity rights are in effect, subject to the conditions of the licensing arrangement.
Accordingly, Holiday does not offer licenses involving timeshare properties. As of the date of this
disclosure document, HICV’s exclusivity rights were in effect and Holiday and HICV had entered
into license agreements for the branding by HICV of twenty-eight timeshare resorts located within
the United States. All of those resorts were developed and/or are operated by HICV.

THE MARKET:

The market for hotel services is highly developed. The lodging industry is very competitive. You will
compete with a wide range of facilities offering various types of lodging and related services
(including other hotel brands that Holiday or its affiliates license or manage). These facilities include
various other types of operations, some of which belong to large national and international
companies. Your ability to compete in your market will depend upon factors such as your geographic
area, specific site location, general economic conditions and the capabilities of your management
and service team.

INDUSTRY-SPECIFIC REGULATIONS:

You must comply with a number of federal, state and local laws which apply generally to hotel
businesses. These include laws affecting zoning and construction, public accommodations,
accessibility by persons with disabilities, service of alcoholic beverages, health and safety, food
storage and preparation, labor, data security and privacy. Many of these laws vary from jurisdiction
to jurisdiction. We do not represent that you will have the ability to procure any required license,
permit, certificate, or other governmental authorization that may be necessary or required for you to
carry out the activities contemplated by the License Agreement. Itis your responsibility to learn about
and comply with all applicable laws.

These laws include (among others) the following:

Health and Sanitation. Most states have regulations or statutes governing the lodging business
and related services. Many state and local authorities require licensing of lodging businesses to
assure compliance with health and sanitation codes. Health related laws affect the use of linens,
towels, and glassware and food preparation and service, among other things.

It is your sole responsibility to research and comply with all applicable laws, rules, and orders of
any government authority concerning health and sanitation. Holiday reserves the right to make
any adjustments to our services as it may determine necessary, in its sole judgement, from time
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to time in order to protect health and safety. These adjustments may include, by way of example
but without limitation, suspending in-person gatherings such as training, meetings and
conferences; instead, such events may be conducted virtually.

Facility Operations. Lodging facilities are subject to state innkeepers’ laws that may (i) allow
innkeepers to impose liens against the possessions of guests who do not pay their bills; (ii) limit the
liability of innkeepers regarding guests’ valuables; (iii) require posting of house rules and room rates
in each room or near the registration area; (iv) require registration of guests and proof of identity at
check-in, and retention of records for a specified period of time; (v) limit the right of innkeepers to
refuse lodging to certain guests; and (vi) limit the right of innkeepers to evict guests in certain
circumstances. Applicable federal and state civil rights laws prohibit discrimination in hotels on the
basis of race, creed, color or national origin. Some states prohibit “overbooking” and require
innkeepers to find other accommodations if the guest has paid a deposit. Some states and
municipalities have also enacted laws and regulations governing non-smoking areas and guest
rooms.

Persons with Disabilities. The Americans With Disabilities Act (“ADA”) requires hotels located in
the United States that are newly constructed or altered on or after March 15, 2012 to be compliant
with the provisions of the ADA (28 CFR Part 36) and all of the requirements of the 2010 ADA
Standards for Accessible Design contained in 28 CFR Part 36, Subpart D and 36 CFR Part 1191,
Appendices B and D (the “2010 Standards”). Hotels constructed or altered between September 15,
2010 and March 15, 2012 may comply with either the 2010 Standards or the prior 1991 ADA
Standards for Accessible Design (“1991 Standards”), but a hotel must use the selected standards
for all elements in the entire facility. If elements in hotels existing before September 15, 2010
already comply with corresponding elements in the 1991 Standards and are not being altered,
hotels are not required to make changes to those elements to bring them into compliance with
the 2010 Standards until such time as those elements are altered. The ADA, 2010 Standards and
1991 Standards contain certain specific criteria for accessibility of public spaces and elements in
hotels as well as room design, auxiliary equipment in rooms, and distribution of rooms designated
as accessible for guests with disabilities. The ADA, 2010 Standards and 1991 Standards also set
forth various operational requirements for hotels and reservation system requirements. These
reservation system requirements have been incorporated into the Reservation System and the
Standards. You are responsible for on-going compliance with the ADA, applicable design standards,
and related local, state and federal laws and regulations at your Hotel. The entire text of the ADA,
the 2010 Standards, and the 1991 Standards are available through IHG Merlin, the internet-based
information delivery service for Brand System hotels, as well as www.ada.gov. Note that ADA

compliance is not included in the voco® hotels rooms plan review process.

Telephone Charges. Federal and state laws and regulations affect the re-offering of local,
intrastate, and long-distance telephone services in hotel guest rooms and at coin box telephones.
Surcharges on local and intrastate calls are regulated or prohibited in some states.

ITEM 2
BUSINESS EXPERIENCE

Chief Executive Officer, InterContinental Hotels Group, PLC-Elie W. Maalouf:

Chief Executive Officer, InterContinental Hotels Group, PLC (since July 2023); Chief Executive
Officer, Americas (January 2015-June 2023).

Chief Executive Officer, Americas-Jolyon Bulley:

Chief Executive Officer, Americas (since July 2023); Chief Executive Officer, Greater China
(January 2018-June 2023).

Chief Development Officer, Americas-Julienne Smith:
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Chief Development Officer, Americas (since July 2022); Senior Vice President, Development
(August 2019—-June 2022); Senior Vice President Development and Owner Relations, Hyatt
Hotels Corp, Chicago, IL (July 2014-April 2019).

Chief Operating Officer, Americas-Jason M. Caiafa:

Chief Operating Officer, Americas (since February 2020); Senior Vice President, Hotel Life Cycle
and Growth Initiatives (February 2018-January 2020).

Chief Customer & Marketing Officer-Heather Balsley:

Chief Customer & Marketing Officer (since April 2024); Chief Customer Officer (since November
2023-April 2024) Senior Vice President, Global Loyalty & Partnerships (November 2019-
November 2023); Senior Vice President, Global Marketing, Mainstream Brands (February 2018-
October 2019).

Senior Vice President and Managing Director, Americas-Leanne Harwood:

Senior Vice President and Managing Director, Americas (since March 2024); Senior Vice
President and Managing Director, Japan, Australasia, and Pacific (January 2018-March 2024).

Senior Vice President, Global Marketing, Mainstream Brands-Jennifer Gribble:

Senior Vice President, Global Marketing, Mainstream Brands (since November 2019); Vice
President, Global Holiday Inn Express, avid hotels & Mainstream Growth (April 2018-October
2019).

Senior Vice President, Global Marketing, Luxury Brands-Jane Mackie:

Senior Vice President, Global Marketing, Luxury Brands (since March 2019).

Senior Vice President and General Counsel, Americas-Nimesh Patel:

Senior Vice President and General Counsel, Americas (since September 2020); Vice President
and Associate General Counsel, Americas (October 2011-September 2020).

Senior Vice President and Chief Financial Officer, Americas-Geoffrey Blake Longstaff:

Senior Vice President and Chief Financial Officer, Americas (since March 2023); Vice President,
Americas FP&A and Investment Analysis (July 2021-March 2023); Vice President, Capital
Investments & Transactions (March 2020-July 2021); Senior Director, Capital Investments &
Transactions (November 2018-March 2020).

Senior Vice President, Capital Investments and Transactions-Robert J. Chitty:

Senior Vice President, Capital Investments and Transactions (since February 2018).

Senior Vice President, Hotel Lifecycle and Growth, Americas-Chris Bagnato:

Senior Vice President, Hotel Lifecycle and Growth, Americas (since February 2020); Vice
President, Franchise Lifecycle (April 2018-February 2020).

Senior Vice President, Development, LLP, US & Canada-Matt Frankiewicz:

Senior Vice President, Development, LLP, US & Canada (since July 2022); Vice President,
Transactions & Asset Management (May 2017-July 2022).

Senior Vice President, Franchise Sales and Development, Mainstream Brands-Kevin
Schramm:

Senior Vice President, Franchise Sales and Development, Mainstream Brands (since July 2022);
Vice President, Franchise Sales and Development, Mainstream Brands (October 2019-July
2022); Regional Vice President, Franchise Sales and Development, West Core Brands
(December 2013-September 2019).
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Vice President, Development & Owner Support-Eric Frye:

Vice President, Development & Owner Support (since January 2021); Vice President, Full Service
Development, Marriott International, Bethesda, MD (January 2011-September 2020).

VP Transactions & Asset Management-Michael Wernet:

VP Transactions & Asset Management (since July 2022), SVP Asset Management, JLL, Chicago,
IL (August 2021-June 2022); VP Finance, RLJ Lodging Trust, Bethesda MD (February 2018—July
2021).

Director, Transactions & Asset Management-Josh Josephson:

Director, Transactions & Asset Management (since January 2015).

Director, Transactions & Asset Management-Kevin M. Winkowski:

Director, Transactions & Asset Management (since March 2018).

Director, Transactions & Asset Management-Rogier Ten Lohuis:

Director, Transactions & Asset Management (since March 2022); Manager, Transactions & Asset
Management (February 2019-March 2022).

Director, Owner & Franchise Services, Americas-David Comai:

Director, Owner & Franchise Services, Americas (since September 2009).

Vice President, Upscale Development-Arik Kono:

Vice President, Upscale Development (since January 2016).

Vice President, Luxury and Upscale Development-Alex Kuhl:

Vice President, Luxury and Upscale Development (since April 2020); Vice President, Upscale
Development (January 2011-March 2020).

Vice President, Luxury, Lifestyle, Premium Development-West, Catie Cramer:

Vice President, Luxury, Lifestyle and Premium Development, West (since October 2021); Vice
President, Lifestyle Development & Owner Relations, Hyatt Corporation, San Francisco, CA
(January 2019-October 2021).

Regional Vice President, Franchise Sales and Development, Northeast Mainstream
Brands-Mitchell Salaman:

Regional Vice President, Franchise Sales and Development, Northeast Mainstream Brands
(since September 2016).

Regional Vice President, Franchise Sales and Development, East Mainstream Brands-
Shawn P. Siemers:

Regional Vice President, Franchise Sales and Development, West Mainstream Brands (since
October 2019); Regional Director, Franchise Sales and Development (June 2004-September
2019).

Regional Vice President, Franchise Sales and Development, West Mainstream Brands-
Mark Zach:

Regional Vice President, Franchise Sales and Development, West Mainstream Brands (since
January 2024); Regional Director, Franchise Sales and Development (July 2013-January 2024).

Regional Director, Franchise Sales and Development-David Bingham:

Regional Director, Franchise Sales and Development (since January 2011).

Regional Director, Franchise Sales and Development-Dan Duenas:
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Regional Director, Franchise Sales and Development (since November 2019); Business
Development Manager, Franchise Sales & Development, West Core Brands (July 2017-October
2019).

Regional Director, Franchise Sales and Development-Cooper Gantt:

Regional Director, Franchise Sales and Development (since November 2019); Business
Development Manager, Franchise Sales and Development, West Core Brands (June 2016-
October 2019).

Regional Director, Franchise Sales and Development-John D. Faught:

Regional Director, Franchise Sales and Development (since 1997).
Regional Vice President, Franchise Sales and Development-Alex Moeckel:

Regional Vice President, Franchise Sales and Development (since July 2022); Regional Director,
Franchise Sales and Development (August 2016-July 2022).

Regional Director, Franchise Sales and Development-Silas K. Simpson:

Regional Director, Franchise Sales and Development (since 1999).

Regional Director, Midwest Development-Lauren Kroymann:

Regional Director, Midwest Development (since January 2024); Business Development Manager
(May 2022-January 2024); Transact Campus Inc., Territory Representative (September 2020-
May 2022); CDW, Account Manager (June 2016-September 2020).

Regional Director, Development, Franchise Sales and Development-David Self:

Regional Director of Development, Franchise Sales and Development, Atlanta, GA (since April
2022); Business Development Manager-West Region, Franchise Sales and Development,
Atlanta, GA (September 2021-March 2022); Regional Vice President of Development, Choice
Hotels International, Rockville, MD (January 2020—March 2020); Director of Development, Choice
Hotels International, Rockville, MD (April 2006-December 2019).

Regional Director, Franchise Development-Kyle Krumwiede:

Regional Director of Franchise Development, Lakewood Ranch, FL (since October 2021);
Director of Franchise Development, Wyndham Hotels & Resorts, Lakewood Ranch, FL (March
2021-Oct. 2021); Director of Franchise Development, Wyndham Hotels & Resorts, Nashville, TN
(June 2018-April 2021); Affiliate Broker, Marcus & Millichap, Nashville, TN (May 2020-Aug. 2021);
Director of Franchise Development, La Quinta Inn & Suites, Nashville, TN (April 2016-June 2018).

Vice President, Development-Canada-Scott T. Duff:

Vice President, Development-Canada (since June 2022); Vice President, Hotel Acquisitions &
Business Development, Freed Corp., Toronto, ON Canada (March 2021-January 2022); Vice
President, Franchise Sales & Development, Wyndham Hotels & Resort, Toronto, ON Canada
(August 2019-February 2021); Vice President, Hotels, CBRE Limited, Toronto, ON Canada
(August 2016-July 2019).

Vice President, Architecture & Design L&L Brands-Ave Bradley:

Vice President, Architecture & Design L&L Brands (Since January 2023); Creative Director/Senior
VP Design-Kimpton (April 2013-January 2023).

Vice President, Operations AMER L&L Brand Experience and Delivery-Nick Greqgory:

Vice President Operations, AMER L&L Brand Experience and Delivery (since May 2023); Senior
Vice President Hotel Operations for Kimpton (April 1991-July 2023).

Vice President of Food and Beverage L&L-Scott Gingerich:
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Vice President Food and Beverage L&L (since April 2023); Senior Vice President, Restaurant and
Bars Kimpton (January 2018-April 2023).

Regional Director, Franchise Development, Canada-Anto Vrdoljak:

Regional Director, Franchise Development (since August 2022); Manager, Business
Development, Canada (July 2016-August 2022).

Director of Development-Carolyn Hervert:

Director of Development, Atlanta, GA (since January 2022); Senior Director of Investments,
NuovoRE, Denver, CO (January 2019-January 2022).

Director, Upscale Development-Madison Schliewe:

Director, Upscale Development (since July 2019); Development Manager, Upscale Development,
North America (January 2018-June 2019).

Business Development Manager, Upscale Development-Misty E. Roe:

Business Development Manager, Upscale Development (since October 2016).

Business Development Manager, Luxury, Lifestyle & Premium-Deepshikha Sinha:

Business Development Manager, Luxury, Lifestyle & Premium (since October 2021); Senior
Manager Valuations, Americas Finance (September 2019-September 2021); Manager Feasibility,
Americas Finance (March 2018-September 2019).

Business Development Manager, Franchise Sales & Development, Mainstream Brands-
Marcus Linden:

Business Development Manager, Franchise Sales & Development, Mainstream Brands (since
March 2018).

Director Business Development-Jimmy Bae:

Director, Business Development (since July 2022); Development Manager, Upscale Development
(August 2020-July 2022); Business Development Manager, Franchise Sales and Development,
West Core Brands (July 2019-August 2020); Director, Investment Analysis, Americas (January
2015-June 2019).

Business Development Manager, US & Canada-Celina N. Hargrove:

Business Development Manager, US & Canada, Atlanta, GA (since July 2021); Lead Manager,
Franchise Licensing and Compliance, Atlanta, GA (June 2014-July 2021).

Regional Director of Development-Normann Hauck:

Regional Director of Development, August 2023 to present; Business Development Manager (June
2022-August 2023); Manager, Investment Analysis (July 2019-June 2022); Associate, Hotel
Investment Sales, Newmark, Atlanta, GA (October 2015-June 2019).

Business Development Manager-Northeast and Mid-Atlantic Core Brands-Justin Shapiro:

Business Development Manager-Northeast and Mid-Atlantic Core Brands (since August 2023);
Director of Finance & Operations, Themis, New York, NY (November 2022-August 2023); Senior
Customer Success Manager, MANTL, New York, NY (March 2021-November 2022); Senior
Consultant, Cognizant, Teaneck, NJ (August 2019-March 2021); MBA Candidate, Emory
University, Atlanta, GA (April 2018-August 2019).

Regional Director, Development, NW-Michael Castro:

Regional Director, Development, NW (since July 2022); SVP-Franchise Development, Sonesta
Hotels & Resorts, Spokane, WA (June 2021-July 2022); RVP-Franchise Development, Choice
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Hotels International, Spokane, WA (April 2019-June 2021); VP-Franchise Development, Red Lion
Hotels Corporation, Spokane, WA (August 2010-April 2019).

Director, Franchise Development-Essential Brands-Nicolas Petrone:

Director, Franchise Development-Essential Brands (since August 2022); Director-Franchise
Development, Wyndham Hotels and Resorts, Davie, FL (January 2021-August 2022); Regional
VP-Development, Choice Hotels International, Davie, FL (March 2013-January 2021).

Regional Director, Franchise Sales-Amy Schimmel:

Regional Director, Franchise Sales (since August 2022); Franchise Sales, Best Western, Denver,
CO (March 2022-August 2022); Franchise Sales, Wyndham Hotels & Resorts, Denver, CO (March
2021-March 2022); Business Development Manager-Franchise Sales (January 2020-June 2020);
Sr. Regional Manager-Property Improvements (September 2015-January 2020).

Regional Director, Openings & Renovation LLP— Tanya Sabelman:

Regional Director Openings & Renovations LLP (since February 2023); Sonder, Inc-Senior Hotel
Takeover Manager (October 2021-May 2022); Marriott International-Flex Staffing, Property
Support (June 2021-October 2021); Mark-Taylor, Inc.-Manager of Community Operations-Multi-
Property (July 2020-June 2021); Marriott International-Senior Manager, Openings, Europe
(February 2019-July 2020).

Regional Vice President, Architecture & Design L&L-Bryan Easter:

Regional Vice President, Architecture & Design L&L Americas (since May 2023); Vice President of
Development & Planning Kimpton (March 2022-May 2023); Powerstrip Studio, Senior Designer
(November 2010-March 2022).

Regional Director, Franchise Openings-Mitch Goldberg:

Regional Director, Franchise Openings (since March 2015).

Vice President, Franchise Licensing and Compliance-Jenny L. Tidwell:

Vice President, Franchise Licensing and Compliance (since January 2009).
Lead Manager, Franchise Licensing and Compliance-Baris Ozdiker:

Lead Manager, Franchise Licensing and Compliance (since December 2022); Manager,
Franchise Licensing and Compliance (May 2013-December 2022).

Head of Global Hotel Indigo-Carol Hoeller:

Head of Global Hotel Indigo (since May 2018); Director, Guest Experience, Crowne Plaza (June
2013-May 2018).

Vice President, Global Upscale Brands— Ginger Taggart:

Vice President, Global Upscale Brands (since August 2020); Vice President Global Luxury Brands
(April 2018-August 2020).

Vice President, Global Holiday Inn/Holiday Inn Resorts & EVEN Hotels-Raul Ortiz:

Vice President, Global Holiday Inn/Holiday Inn Resort & EVEN Hotels (since September 2020);
Vice President, Global Staybridge Suites, Candlewood Suites & EVEN Hotels (September 2019-
September 2020); Vice President, Global Staybridge Suites & Candlewood Suites Brands (April
2018-September 2019).

Vice President, Global Brand Management, avid hotels, Atwell Suites & Garner™ hotels—
Karen Gilbride:
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Vice President, Global Brand Management, avid hotels, Atwell Suites & Garner™ hotels (since
August 2023); Vice President, Global avid hotels & Atwell Suites (November 2019-August 2023);
Head of avid hotels (January 2017-October 2019).

Vice President, Mainstream Brands Global Holiday Inn Express, Staybridge Suites &
Candlewood Suites-Justin Alexander:

Vice President, Mainstream Brands Global Holiday Inn Express, Staybridge Suites & Candlewood
Suites-Justin Alexander (since May 2023); Vice President, Global Staybridge Suites &
Candlewood Suites (September 2020-May 2023); Director, Global Brand Design, Staybridge
Suites & Candlewood Suites (November 2019-August 2020); Director, Global Brand Design,
Candlewood Suites (October 2017-October 2019).

Vice President, Franchise Performance Owner Support-Patrick Dwyer:

Vice President, Franchise Performance Owner Support (since April 2018).

Vice President, Operations, Extended Stay-Jimmy Taylor:

Vice President, Operations, Extended Stay (since October 2015).
Vice President, Franchise Performance Support, US & Canada-Kurt Weber:

Vice President, Franchise Performance Support, US & Canada, Atlanta, GA (since April 2019);
Chief Operating Officer, Account Management, Sales and Customer Support, Alliance
Reservations Network, Orlando, FL (August 2017-April 2019).

Vice President, Architecture & Design-Bryan Houser:

Vice President, Architecture & Design (since October 2022); Head of Mainstream PIP/Plan
Review (November 2019-October 2022); Director of Holiday Inn Express Design/PIP/Plan Review
(March 2017-November 2019).

Vice President, Architecture & Design-Gina Merz:

Vice President, Architecture & Design (since October 2022); Head of Hotel Lifecycle (April 2021-
October 2022); Direct Hotel Lifecyle (November 2018-April 2021); Franchise Performance
Support Manager (October 2015-November 2018).

Vice President, Hotel Lifecycle-Ingrid High:

Vice President, Hotel Lifecycle (since August 2023); Head of Commercial Performance L&L
Brands (January 2020-August 2023); Director, Commercial Performance (January 2019-January
2020).

Director, Development-Charlotte Giovanni:

Director, Development (since July 2022); Vice President, Development, Kimpton Hotels &
Restaurants (October 2017-July 2022).

Manager, Development & Owner Support-Andrew Hartman:

Manager, Development & Owner Support, Atlanta, GA (since Nov. 2021); Manager, Finance
Business Partner, Atlanta, GA (May 2019-Nov. 2021); Manager, Finance & Business Support
(August 2015-May 2019).

Manager, Transaction and Asset Management-Shan Shan:

Manager, Transaction and Asset Management, Mississauga, ON, Canada (since Nov. 2022);
Consultant, Independent Professional Services Inc., Mississauga, ON, Canada (April 2022—Nov.
2022); Consultant, Starwood Capital Group, Mississauga, ON, Canada (Nov. 2021-April 2022);

12



voco - Amended 2024 FDD (20)

InterContinental Hotels & Resorts Group, Manager-Finance; and Business Support, Mississauga,
ON, Canada (July 2018—May 2021).

Manager, Development and Owner Support-Aubrey Hiebert:

Manager, Development and Owner Support, Atlanta, GA (Since June 2021); Analyst, Hotel Lifecycle,
Atlanta, GA (Aug. 2019-June 2021); and Corporate Rotational Analyst, Hilton, Atlanta, GA (July
2018-Aug. 2019).

Senior Executive, Luxury Brand Growth-Phil Keb:

Senior Executive, Luxury Brand Growth (since March 2023); Gencom, Miami, FL, Executive Vice
President (September 2017-March 2023).

Manager Midwest Development-Lindsey Powers:

Manager Midwest Development (since November 2022); Medix, Chicago, IL, Account Executive
(March 2021-November 2022); Medix, Chicago, IL, Recruitment Advisor (August 2020-March
2021); SDI Innovations, Lafayette, IN, Sales Intern (February 2020-August 2020); Berkshire
Hathaway, Chicago, IL, Sales and Marketing Intern (June 2019-August 2019); Student, Eastern
lllinois University, Charleston, IL (August 2016-May 2019).

ITEM 3
LITIGATION
Note: Throughout ltem 3, Six Continents Hotels, Inc. (f/k/a Bass Hotels and Resorts, Inc.) is
referred to as “SCH” and Holiday Hospitality Franchising, LLC (f/k/a Holiday Hospitality

Franchising, Inc. and Holiday Inns Franchising, Inc.) is referred to as “Holiday.” Please see ltem
1 for further detail on corporate history and corporate name changes.

Pending Litigation:

A. Pending Litigation Relating Solely to the voco® Brand

None.

B. Pending Litigation Not Relating Solely to the voco® Brand

Holiday Hospitality Franchising, LLC v. Momentum Fort Worth Investment LLC, Abdul Majid
Hassanally and Shahnaz Majid Hassanally, State Court of DeKalb County, Georgia, Civ. Action
No. 24A00417 (Jan. 24, 2024) Holiday filed this suit against the defendants seeking liquidated
damages, unpaid franchise fees, and other amounts exceeding $1.5 million arising from
defendants alleged breach of a Holiday Inn license agreement and Holiday’s subsequent
termination of the license related thereto. On June 7, 2024, defendants filed an answer and
counterclaim against Holiday asserting a breach of contract claim against Holiday which alleges
that in connection with the lead up to the hotel opening in the Holiday Inn system, Holiday agreed
to certain deviations from the scope of work required by the license agreement and then
subsequently required those items to be corrected in a manner that delayed the opening of the
Hotel and caused the defendants damages. Defendants seek “in excess of $1,000,000” in
damages plus additional losses of an unspecified amount, and its expenses of litigation including
reasonable attorneys’ fees. Holiday believes its claims are meritorious, the Defendants’
counterclaims and defenses are not, and Holiday is prosecuting its case and defending against
the counterclaims vigorously.

Atlanta Hospitality Investment, LLC, a Georgia limited liability company, and Mohammad Sarower
Hossain, individually v. Holiday Hospitality Franchising, LLC, DeKalb County, Georgia Superior
Court, Civ. Action No. 23-CV-9509 (October 31, 2023).
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Plaintiffs are the licensee and guarantor with respect to a former Holiday Inn® & Suites branded
hotel. Plaintiffs filed their initial petition for declaratory judgment on October 31, 2023 and an
amended petition on December 7, 2023. The plaintiffs ceased operating the hotel as a Holiday
Inn® & Suites branded hotel and de-identified the hotel without Holiday’s permission long before
the October 15, 2041 expiration date of the license agreement. The amended petition alleges that
Holiday made certain misrepresentations to plaintiffs in advance of the execution of the license
agreement but asserted no claim for damages. The amended petition seeks a declaratory
judgment finding that Holiday’s license agreement is unconscionable and unenforceable, that the
liquidated damages clause is an unenforceable penalty, and that the defendants are not liable to
Holiday for ceasing to operate the hotel as a Holiday Inn® & Suites and de-identifying the hotel.
On February 2, 2024, Holiday filed an answer and counterclaims against the plaintiffs, asserting
claims for breach of the license agreement and associated guaranty related to licensee’s ceasing
operating the hotel as a Holiday Inn® & Suites branded hotel and deidentifying the hotel long
before its scheduled expiration date. Holiday’s counterclaims seek liquidated damages, other
unpaid amounts owed under the license, interest and attorneys’ fees, exceeding $2.1 million total.
Holiday believes plaintiffs are entitled to none of the relief sought in their petition for declaratory
relief and that Holiday is entitled to judgment in the amounts sought in its counterclaims. On
March 26, 2024, Plaintiffs filed a motion for summary judgment on their claims, and a
“supplemental” motion for summary judgment on April 24, 2024. Holiday filed its response in
opposition to the Plaintiffs summary judgment motion on June 21, 2024. Holiday believes the
plaintiff's summary judgment motion has no merit and will file its own summary judgment motion
at the appropriate time.

Ahijit Vasani a/k/a Andy Vasani, Bhavna Vasani a/k/a Becky Vasani, Innvite Hospitality Group,
LLC v. Holiday Hospitality Franchising, LLC, Surati Investment, LLC, Raiyan Rab, Numarix Real
Estate Services, LLC, Mark Wolfe, Equity Central Realty, LLC, Court of Common Pleas, Lucas
County, Ohio, Case No. G-4801-Cl-0202303085-000 (July 17, 2023)

Plaintiffs or entities associated with them purchased a Holiday Inn Express branded hotel in 2018.
Plaintiffs claim that, in connection with the sale process related to the Hotel, they were misled into
believing the scope of work required by the change of ownership license agreement for the hotel
would be lighter in scope and less expensive than what it turned out to be. On July 17, 2023,
Plaintiffs filed an initial complaint against Holiday asserting claims for breach of contract,
promissory estoppel, unjust enrichment, fraud, and civil conspiracy and seeking compensatory
and punitive damages, costs and attorneys’ fees. The plaintiffs filed an amended complaint on
October 12, 2023, which asserted the same claims against Holiday and sought the same relief as
the initial complaint. On February 2, 2023, Holiday filed a motion to transfer for venue and motion
to dismiss for failure to state a claim. On December 28, 2023, the Ohio court entered an order
holding that the forum selection clause in the Holiday Inn Express license agreement required the
case to be adjudicated in Georgia, and stayed the proceeding for sixty days to allow the plaintiffs
to recommence the case in Georgia, ordering them to inform the Court when they did so. Holiday’s
motion to dismiss for failure to state a claim was held in abeyance for the same 60 day period.
The plaintiffs filed a notice of appeal of the trial court’'s December 28, 2023 order on January 26,
2024. Appellate briefing is ongoing and the appeal remains pending. Holiday believes both the
appeal, and the underlying claims asserted in the case, lack merit, and is defending vigorously.

Scion Hotels LLC vs. Holiday Hospitality Franchising, LLC, Case No. 2:21-cv-02276-MCA-MAH
(D.N.J February 18, 2021)

Scion Hotels LLC (“Scion”), a New Jersey licensee of a Holiday Inn hotel, filed a civil complaint
against Holiday to obtain damages for violation of the New Jersey Franchise Practices Act in
allegedly wrongfully imposing unreasonable standards of performance upon Scion and then
wrongfully refusing to renew its license agreement. Scion’s allegations focus on the alleged
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concealment of Holiday’s intent to convert a nearby 400-room Ramada Plaza to a full-service
Holiday Inn (completed in January 2020), proposed licensing of a nearby Hampton Inn as a
Holiday Inn Express, and purported refusal to extend the existing license agreement with Scion
upon its expiration on April 21, 2021. Scion acquired the existing Holiday Inn and signed a
remaining term (22-month) license agreement with IHG on June 4, 2019. Scion alleges that it
would not have acquired the hotel had it known Holiday’s intentions. On April 9, 2021, Scion filed
an amended complaint which removed the previously asserted allegations regarding alleged
fraudulent concealment on the part of Holiday. The amended complaint asserts causes of action
for Wrongful Non-Renewal under the New Jersey Franchise Practices Act, Constructive
Termination under the New Jersey Franchise Practices Act, and Unreasonable Standards of
Performance Under the New Jersey Franchise Practices Act. Scion alleges damages of no less
than $10 million. The parties have completed fact and expert discovery, and Holiday filed a motion
for summary judgment on all claims on April 28, 2023, which has been fully briefed, and the parties
are awaiting the Court’s ruling. Holiday believes the allegations to be meritless and is defending
vigorously.

Astoria Enterprises Ltd. v. Holiday Hospitality Franchising, Inc. and InterContinental Hotels Group
PLC, The Queen’s Bench Winnipeg Centre, File No. CI-07-01-54936 (December 21, 2007).

On December 21, 2007, Astoria Enterprises (“Astoria”), a former Licensee, filed suit against
Holiday demanding $541,000 in damages for failing to renew or extend an existing license beyond
its original termination date and for loss of reputation. According to Astoria, Holiday’s refusal to
renew the License was wrongful and commercially unreasonable. Holiday filed an answer denying
any liability, and discovery is ongoing. Holiday intends to defend the allegations vigorously.

Marina di Castello SpA v. IHG Hotels Limited, Court of Santa Maria Capua Vetere, Italy, Docket
No. 4307/27 (November 22, 2013).

The former licensee of the Holiday Inn Resort Naples - Castel Volturno hotel and the Crowne
Plaza Caserta hotel issued a claim against IHG Hotels Limited (“IHGHL"”), brought in the Court of
Santa Maria Capua Vetere, seeking to have the Court: 1) declare that the arbitration provisions
in the license agreements are invalid; 2) determine whether or not IHGHL's conduct has resulted
in damages to the licensee of circa €3,000,000; 3) determine that IHGHL owes the licensee
€1,467,316 in respect of excess fees paid to IHGHL (plus interest) re: the Holiday Inn Castel
Volturno hotel and €325,027 in respect of excess fees paid to IHGHL (plus interest) re: the Crowne
Plaza Caserta hotel; and 4) award licensee’s costs in respect of the claim. IHGHL terminated the
license agreements for both hotels in March 2013 for non-payment of fees of €373,000 and an
early termination payment of €800,000 under the license agreement for the Crowne Plaza Caserta
hotel and fees of €190,000 and an early termination payment of €417,000 under the license
agreement for the Holiday Inn Resort Naples - Castel Volturno hotel. A hearing was held on
January 24, 2022 and IHG submitted its final brief on September 9, 2022. On September 11,
2023, the Court of Santa Maria Capua Vetere issued its decision which entirely supported
IHGHL'’s objections to the former licensee’s claims. Notably, the Court declared the validity and
enforceability of the arbitration provisions and, consequently, the Court’s lack of jurisdiction. On
October 10, 2023 the former licensee filed an appeal which is now pending.

K.J. Harjani & Cia Ltda v. Six Continents Hotels, Inc., 3" Civil Court of Manaus, Brazil, Case No.
0022145-55.2006.8.04.0001 (July 5, 2006).

The former licensee of the Holiday Inn® hotel in Manaus, Brazil filed a lawsuit seeking damages
for alleged wrongful termination of the license agreement. The license agreement was terminated
due to non-compliance with brand standards in 2002. This lawsuit was filed on July 5, 2006 and
Six Continents Hotels, Inc. (“SCH”) was served in 2014. SCH filed an answer denying the claims
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and requesting dismissal for failure to prosecute. SCH intends to defend against this claim
vigorously.

Park 80 Hotels, LLC, PL Hotels, LLC, Mayur Patel, JSK Exton LLC, Jay Z. Kuber Hospitality, Inc.,
Parmattma Corporation and Synergy Hotels, LLC, individually and on behalf of all others similarly
situated v. Holiday Hospitality Franchising, LLC and Six Continents Hotels, Inc. d/b/a
InterContinental Hotels Group and IHG Technology Solutions, LLC, Case 1:22-cv-03709-LMM
(N.D.Ga. Sep. 15, 2022)

The original complaint was filed in this action on September 15, 2022, and an amended complaint
was filed on November 22, 2022. The putative class action lawsuit brought on behalf of putative
classes of Holiday licensees relates to an unauthorized access to certain of IHG’s systems by
third party bad actors that resulted in a temporary disruption of certain services which plaintiffs
allege had a negative impact on their businesses. The suit asserts causes of action for breach of
contract, violations of the Georgia Uniform Deceptive Trade Practices Act, Negligence,
Negligence Per Se, unjust enrichment, and seeks damages in an unspecified amount, expenses
of litigation, and declaratory and injunctive relief. Holiday, SCH and IHG Technology Solutions,
LLC believe the allegations to be meritless and are defending vigorously. Holiday, SCH and IHG
Technology Solutions, LLC filed a motion to dismiss all claims on December 2, 2022. The Court
ruled on the motion to dismiss on February 8, 2024, finding that Plaintiffs’ complaint was a shotgun
pleading and requiring Plaintiffs to replead their allegations within 21 days. The plaintiffs filed their
second amended complaint on February 29, 2024 which did not materially change the relief
sought. Holiday, SCH and IHG Technology Solutions, LLC filed a renewed motion to dismiss all
claims on March 14, 2024.

TJM Columbus, LLC d/b/a Crowne Plaza-Columbus North and TJM Syracuse, LLC d/b/a Crowne
Plaza Syracuse v. Holiday Hospitality Franchising, LLC and Six Continents Hotels, Inc. d/b/a
InterContinental Hotels Group, DeKalb County, Georgia Superior Court, Civ. Action No. 22-cv-
5181 (May 23, 2022)

Plaintiffs are Crowne Plaza® licensees (for the Crowne Plaza® Columbus North — Worthington
and the Crowne Plaza® Syracuse, respectively). Plaintiffs assert a breach of contract claim
against Holiday and SCH related to a proposed sale of the subject hotels to a developer that
intended to convert the subject hotels out of the Crowne Plaza® system. The Plaintiffs assert that
Holiday breached the Plaintiffs’ license agreements by improperly interfering with the
contemplated transaction, including by contacting the potential purchaser and informing the
potential purchaser that Holiday would not approve the proposed conversion transaction. The
plaintiffs also assert causes of action related to Holiday and SCH allegedly imposing required
vendors on its licensees and receiving improper “kickbacks” from such vendors. Plaintiffs
specifically assert causes of action under Georgia’s RICO statute, breach of contract, declaratory
judgment, fraud in the inducement and violations of the New York State Franchise Act (as to the
Syracuse plaintiff) based on these theories. The lawsuit seeks actual damages, treble damages,
rescission of the subject license agreements, declaratory judgment, interest, and expenses of
litigation. On June 24, 2022, Holiday and SCH filed a notice of removal removing the case to the
United States District Court for the Northern District of Georgia. The case was assigned case
number 1:22-cv-2541-VMC. Holiday believes the allegations and the lawsuit to be meritless is
defending vigorously. On July 1, 2022, Holiday and SCH filed a motion to dismiss all claims. On
March 29, 2023, the Court granted the motion to dismiss as to the fraud and RICO claims. The
Court remanded the action to the Georgia Superior Court without evaluating the remaining state
law claims. On May 5, 2023, Holiday and SCH filed a motion to dismiss the remainder of the
claims in the Georgia Superior Court, which the court denied on July 31, 2023. Holiday and SCH
filed a motion for summary judgment with respect to all remaining claims on September 14, 2023.
Before the court ruled on that motion, the defendants filed an amended complaint on December
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6, 2023. The amended complaint asserts claims for breach of contract, declaratory judgment,
fraud in the inducement, and violations of the Georgia Uniform Deceptive Trade Practices Act, all
premised on allegations related to the above-reference contemplated sale transaction and/or
alleged misrepresentations contained in Holiday’s Franchise Disclosure Documents and
elsewhere related to vendors and suppliers and Holiday’s procurement program generally. The
amended complaint seeks actual and punitive damages, rescission of the subject license
agreements, injunctive relief and the recovery of expenses and attorneys’ fees. In light of the
amended complaint and the new claims asserted therein, Holiday and SCH filed a notice of
removal removing the case to the United States District Court for the Northern District of Georgia
on January 4, 2024. The District Court case number is 1:24-cv-00055-VMC. The plaintiffs moved
to remand the case back to Superior Court on January 8, 2024. Holiday and SCH moved to
dismiss all claims in the amended complaint on January 11, 2024. The plaintiffs’ motion to remand
the case was granted on April 18, 2024 and the case is back in Superior Court. Holiday and SCH
filed a renewed motion for summary judgment on all claims on May 23, 2024, which remains
pending.

Holiday, SCH, and the IHG Owner’s Association were named defendants in seven class action
lawsuits filed in 2021 by putative classes of Holiday licensees in Connecticut, Louisiana, New
Jersey, New Mexico, Ohio, Pennsylvania and Texas. Each of the lawsuits allege that Holiday and
SCH engages in unlawful and otherwise improper franchise business practices, including,
imposing unreasonable products, services and requirements and receiving improper kickbacks
from required purchases. Specifically, the lawsuits assert causes of action including breach of
contract, breach of the implied covenant of good faith and fair dealing, breach of fiduciary duty,
declaratory judgment, violation of the Sherman Act, and a demand for an accounting. The New
Jersey and Pennsylvania class action lawsuits have since been dismissed. Neither Holiday nor
SCH paid any amounts in connection with the dismissal of these class action lawsuits. The five
lawsuits that remain are:

1. Park 80 Hotels LLC, a Louisiana limited liability company, PL Hotels, LLC,
a_Louisiana limited liability company, individually, and on behalf of a class of
similarly situated individuals and entities v. Holiday Hospitality Franchising, LLC,
Six Continents Hotels, Inc. D/b/a Intercontinental Hotels Group and IHG Owners
Association, Inc., United States District Court for the Eastern District of Louisiana,
Civil Action No. 2:21-cv-974 (May 19, 2021) (this case was transferred to the
Northern District of Georgia on November 9, 2021 and has been assigned Civil
Action No. 1:21-cv-04650-ELR).

2. Aaron Hotel Group, LLC, a Connecticut limited liability company,
individually, and on behalf of a class of similarly situated individuals and entities v.
Holiday Hospitality Franchising, LLC, Six Continents Hotels, Inc. d/b/a
Intercontinental Hotels Group and IHG Owners Association, Inc., United States
District Court for the District of Connecticut, Civil Action No. 3:21-cv-00727 (May
27,2021) (this case was transferred to the Northern District of Georgia on February
3, 2022 and has been assigned Civil Action No. 1:22-cv-00838-ELR).

3. PH Lodging Tomball, LLC, a Texas limited liability company, on behalf of
itself and a class of similarly situated entities v. Holiday Hospitality Franchising,
LLC, Six Continents Hotels, Inc. d/b/a Intercontinental Hotels Group and IHG
Owners Association, United States District Court for the Southern District of Texas,
Civil Action No. 4:21-cv-01803 (June 3, 2021) (this case was transferred to the

17



voco - Amended 2024 FDD (25)

Northern District of Georgia on December 10, 2021 and has been assigned Civil
Action No. 1:21-cv-05072-SDG).

4, Svynergy Hotels, LLC, an Ohio Limited Liability Company, on behalf of itself
and all those similarly situated v. Holiday Hospitality Franchising, LLC, Six
Continents Hotels, Inc. D/b/a InterContinental Hotels Group and IHG Owners
Association, Inc., United States District Court for the Southern District of Ohio, Civil
Action No. 2:21-cv-03248-MHW-KAJ (June 7, 2021) (this case was transferred to
the Northern District of Georgia on December 17, 2021 and has been assigned
Civil Action No. 1:21-cv-05164-MHC).

5. 110 Sunport LLC, a New Mexico Limited Liability Company, individually
and on behalf of all others similarly situated v. Holiday Hospitality Franchising,
LLC, Six Continents Hotels, Inc. d/b/a Intercontinental Hotels Group, Civil Action
No. 1:21-cv-00844 D.N.M. August 26, 2021) (this case was transferred to the
Northern District of Georgia on February 3, 2022 and has been assigned Civil
Action No. 1:22-cv-00456-ELR).

The foregoing five actions were transferred to the Northern District of Georgia and consolidated
in Civil Action No. 1:21-cv-04650-ELR. The plaintiffs filed a single amended complaint in the
consolidated action on March 31, 2022 asserting causes of action for breach of contract, violations
of the Georgia Uniform Deceptive Trade Practices Act, Declaratory Judgment, Violation of the
Sherman Act, a demand for an Accounting, recovery of litigation expenses, and seeking
unquantified damages, including punitive damages. On May 23, 2022, Holiday and SCH filed a
motion to dismiss all claims. On February 16, 2023, the Court granted the motion to dismiss in
part, dismissing the majority of the claims asserted by the Plaintiffs. The surviving claims are (i)
one breach of contract claim, (ii) one claim alleging that Holiday and SCH violated the Georgia
Uniform Deceptive Trade Practices Act, and (iii) the demands for an accounting and attorneys’
fees. Holiday believes the remaining claims and allegations to be meritless and continues to
defend vigorously. On March 6, 2023, the Plaintiffs filed a motion for reconsideration of the Court’s
order dismissing the majority of the claims asserted by the plaintiffs, which the Court denied on
August 4, 2023. The fact discovery period in the case has closed and the expert discovery period
closed on February 7, 2024. Holiday and SCH filed a motion for summary judgment on all
remaining claims on February 21, 2024. Plaintiffs filed a motion for class certification the same
day. On March 13, 2024, Holiday and SCH filed their opposition to class certification and a motion
to exclude Plaintiffs’ expert, and Plaintiffs filed a response to Holiday and SCH’s summary
judgment motion. Both motions remain pending. Holiday and SCH believe the remaining claims
and allegations are meritless and are defending vigorously.

Holiday Hospitality Franchising, LLC v. Niranjan Khatiwala, Nimesh D. Vesuwala and Mayur N.
Khatiwala, State Court of Dekalb County, Georgia, Civil Action File No. 20A83898 (December 11,
2020).

On December 11, 2020, Holiday filed a lawsuit against the defendants seeking liquidated
damages and unpaid system fees owed under a Crowne Plaza® license agreement that Holiday
terminated as a result of the licensee’s failure to pay amounts owed to Holiday under the
agreement. On April 30, 2021, the defendants filed counterclaims against Holiday alleging Holiday
imposed unreasonable renovation requirements on the licensee related to the subject hotel and
required renovations outside the scope of the requirements of the applicable agreements. The
defendants asserted claims for breach of contract, breach of quasi-contract, negligent
misrepresentation, promissory estoppel, and attorneys’ fees. Holiday believes the allegations to
be meritless and is defending vigorously. On June 1, 2021, Holiday filed a motion to dismiss all
of the Defendants’ counterclaims, which motion remains pending. On April 18, 2022, the State
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Court transferred the case, including Holiday’s pending motion to dismiss, to the Superior Court
of DeKalb, County Georgia because the Defendants’ counterclaims include an equitable claim
that requires Superior Court Jurisdiction. The case is currently pending in the Superior Court of
DeKalb County, Georgia under Civil Action No. 22CV4560.

C. Litigation Against Licensees Commenced in the Last Fiscal Year:

Litigation against Licensees and/or Guarantors for Unpaid License Fees and/or other
damages:

Holiday Hospitality Franchising, LLC v. Super Hospitality Owner, LLC, Pinu Patel, Ankur Patel,
Sarina Patel, Roshni Patel, Ashwin Patel, Nilesh Patel, Daxaben Patel, Sheetal Patel, Vinood
Patel, and Damayanti Patel, State Court of DeKalb County, Georgia, Civil Action File No.
23A00043 (Jan. 4, 2023).

Holiday Hospitality Franchising, LLC v. Rajmukesh Patel a/k/a Raj. M. Patel, State Court of
DeKalb County, Georgia, Civil Action File No. 23A00714 (Feb. 15, 2023).

Holiday Hospitality Franchising, LLC v. Wilson LLC, James R. Wilson, lIl, and Marthie M. Wilson,
State court of DeKalb County, Georgia, Civil Action File No. 2301064 (Mar. 9, 2023).

Holiday Hospitality Franchising, LLC v. Rick Q. Ly a/k/a Richard Quan Ly, Civil Action 23-cv-
04138-MLB (N.D. Ga., originally filed in the State Court of DeKalb County, Georgia on May 31,
2023, removed by defendant to federal court on September 14, 2023).

Holiday Hospitality Franchising, LLC v. NBK, LLC, Chi Tsung Pong and Wen Chu Pong, State
Court of DeKalb County, Georgia, Civil Action File No. 23A02398 (May 31, 2023).

Holiday Hospitality Franchising, LLC v. NBK, LLC, Chi Tsung Pong and Wen Chu Pong, State
Court of DeKalb County, Georgia, Civil Action File No. 23A02400 (May 31, 2023).

Holiday Hospitality Franchising, LLC v. 559 Development, LLC, Hui Qing Li Qianquian Ba, Teddy
Tiecheng Li, Yue Wang, and Zheng Chen, State Court of DeKalb County, Georgia, Civil Action
File No. 23A05108 (Oct. 27, 2023).

Holiday Hospitality Franchising, LLC v. Pearl Hospitality, LLC, Zahid Hameed, Ulfat Tahseen,
Farrukh Bagasrawala and Bimal Doshi, State Court of DeKalb County, Georgia, Civil Action File
No. 23A05287 (Nov. 6, 2023).

Holiday Hospitality Franchising, LLC v. 72" Street Hospitality, LLC, Edwin W. Leslie a/k/a Edwin
W. Leslie-Kubat, Keith Huffman, LK Omaha |, LLC, and PJ Family, LLC, State Court of DeKalb
County, Georgia, Civil Action File No. 23A05500 (Nov. 21, 2023).

Concluded Litigation:

A. Concluded Litigation Relating Solely to the voco® Brand

None.

B. Other Concluded Litigation Not Relating Solely to the voco® Brand

Tsemex Global Enterprise PLC & Tsemex Hotels and Business PLC (“Tsemex”) v. IHG Hotels
Limited and InterContinental Hotels Group, PLC (“IHG”), International Chamber of Commerce
(March 13, 2020).

Claimant, owner of a proposed non-licensed hotel development project in Addis Abbaba, Ethiopia,
filed a Statement of Claim with the International Chamber of Commerce alleging that IHG
misrepresented its rights to license a Crowne Plaza in Ethiopia, causing damages. The Claimant’s
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memorial and witness statements were received on March 23, 2020. . IHG served its responsive
memorial on July 17, 2020. The Claimants served their second memorial on November 4, 2020
and IHG responded on January 13, 2021. The merits hearing is scheduled for July 5-14, 2021.
A partial award was issued on December 2, 2022 awarding damages to Claimant. The amount is
confidential pursuant to requirements of the London Court of International Arbitration.

Holiday Hospitality Franchising, LLC, f/k/a Holiday Hospitality Franchising, Inc. v. RD Secaucus,
LP, RosDev Hospitality US, LLC, and Michael Rosenberg, State Court of DeKalb County, GA,
Civil Action File No. 18A71055-7 (September 11, 2018).

On September 11, 2018, Holiday filed a lawsuit against the defendants seeking unpaid system
fees and liquidated damages related to the termination of a Crowne Plaza® hotel license
agreement. On November 27, 2018, defendants filed a counterclaim alleging breach of contract,
failure to provide consultation and advice, and misrepresentation. The parties resolved the matter
via a settlement that resulted in payments being made to Holiday and no payment made by
Holiday. The litigation was dismissed on December 12, 2022.

Holiday Hospitality Franchising, LLC v. Stamford Plaza Hotel and Conference Center, L.P.,
RDCP Holdings and Michael Rosenberg, State Court of DeKalb County, GA, Civil Action File No.
20A78893 (January 30, 2020).

On January 30, 2020, Holiday filed a lawsuit against the defendants seeking more than $2 million
in unpaid system fees owed to Holiday under a Crowne Plaza® hotel license agreement. On
August 6, 2020, defendants filed substantially the same counterclaim that was asserted in the
RD Secaucus matter described above (the two hotels are owned by the same group), and a
separate claim for fraudulent inducement. Holiday believes the counterclaims to be meritless
and intends to defend against the claims vigorously. The defendants shut down operations of the
subject hotel and Holiday terminated the license agreement on August 27, 2021, and Holiday
subsequently filed an amended complaint on January 24, 2022 seeking unpaid system fees,
liquidated damages, and other amounts in excess of $5 million. The parties resolved the matter
via a settlement that resulted in payments being made to Holiday and no payment made by
Holiday. The litigation was dismissed on December 12, 2022.

Kensington Close Hotel Limited (“KCH”) v. IHG Hotels Limited (“IHG Hotels”), London Court of
International Arbitration (December 23, 2019).

The licensee owner of the Holiday Inn London Kensington High Street hotel issued a Statement
of Claim in the London Court of International Arbitration on December 23, 2019. Owners claim
that they sustained losses due to the operation of a neighboring IHG branded hotel. IHG Hotels
submitted its response in opposition on February 12, 2020 and a merits hearing was set for
November 30, 2020. On November 27, 2020 the parties finalized a settlement agreement in
respect of the dispute resulting in IHG Hotels making payment to KCH. The arbitration concluded
in April 2021 after the parties resolved costs.

Holiday Hospitality Franchising, LLC v. Jamesburg Hospitality, LLC, Ashok Pancholi, Yogesh
Pancholi, Hetal Pancholi, and Vishnu Dayal, State Court of DeKalb County, GA, Civil Action File
No. 20A80648 (June 5, 2020).

On June 5, 2020, Holiday filed a lawsuit against the defendants seeking unpaid system fees under
a terminated Crowne Plaza® license agreement. On August 21, 2020, the defendants filed a
counterclaim against Holiday alleging breach of contract and breach of covenant of good faith.
The parties resolved the matter via a settlement that resulted in payments being made to Holiday
and no payment made by Holiday. The litigation was dismissed on February 10, 2021.

Lenexa Hotel, LP v. Holiday Hospitality Franchising, Inc., United States District Court, District of
Kansas, Kansas City Division, KS, Case No. 12CV2775 (December 10, 2012), Case No. 15-9196
(August 4, 2015).
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A lawsuit was filed by a Crowne Plaza® licensee in Lenexa, Kansas, initially on December 10,
2012 and later amended on January 17, 2013, alleging breach of contract, breach of the covenant
of good faith and fair dealing and seeking declaratory relief as result of Holiday’s alleged failure
to meet its contractual obligations concerning the reservation system. Holiday filed a motion to
dismiss on March 1, 2013, which was denied. Near the close of the discovery process, the parties
jointly moved the Court to permit Plaintiff to voluntarily dismiss the lawsuit so that the parties could
discuss a possible resolution. Under the dismissal, which was approved by the Court, plaintiff
was permitted to re-file if the parties could not resolve the matter. Plaintiff re-filed the lawsuit on
August 4, 2015 and filed for Chapter 11 bankruptcy protection on November 1, 2016. The hotel
left the Crowne Plaza system on August 31, 2017. Holiday filed a counterclaim seeking unpaid
fees and liquidated damages related to the termination of the license agreement. On April 26,
2018, Plaintiff amended the complaint to allege fraudulent inducement of contract. On August 31,
2018, Holiday moved for summary judgment on all claims. Following a mediation, the parties
resolved this matter with no admission of liability by either party and Holiday making a payment
to Plaintiff of $10.9M. The matter was dismissed with prejudice on January 7, 2019.

Allied Hotels Limited v. Holiday Hospitality Franchising, LLC f/k/a Holiday Hospitality Franchising,
Inc., and Six Continents Hotels, Inc., United States District Court, Northern District of Georgia,
Atlanta Division, Case No. 1:12-cv-03086-rlv (September 4, 2012).

On September 4, 2012, Allied Hotels Limited (“Allied”), a former Crowne Plaza licensee of Six
Continents Hotels, Inc. (“SCH”), filed suit against SCH and Holiday Hospitality Franchising LLC,
alleging breach of the License Agreement and breach of the implied covenant of good faith and
fair dealing based upon SCH’s termination of its License Agreement with Allied. Allied also sought
declaratory relief. In November 2012, SCH and Holiday filed an answer and SCH filed a
counterclaim against the Plaintiffs alleging several claims relating to breach of contract, improper
use of SCH’s marks and a demand for attorneys’ fees. The parties resolved this matter with SCH
and Holiday making a payment of $180,000 payment to Allied. The lawsuit was dismissed with
prejudice on February 27, 2014.

Jesta Hospitality CT, LLC v. Holiday Hospitality Franchising, LLC, Superior Court of Dekalb
County, Georgia, Civil Action File No. 16cv5092-1 (May 26, 2016).

A former licensee of a Crowne Plaza® hotel filed suit against Holiday alleging breach of contract,
breach of the implied duty of good faith and fair dealing, promissory estoppel, and seeking a
declaratory judgment. Holiday filed a counterclaim seeking damages related to its termination of
the license agreement and seeking unpaid fees. This matter was resolved with no payment by
Holiday and dismissed with prejudice on December 27, 2016.

Anderson, et al. v. Kimpton Hotel & Restaurant Group, LLC, United States District Court, Northern
District of California, Civil Action Case No. 3:19-cv-01860-MMC (April 5, 2019).

On April 5, 2019, Plaintiffs filed a purported class action suit alleging that they were harmed by
the compromise of personal information due to a data security breach affecting Kimpton Hotels
during the period August 10, 2016 — March 9, 2017. This suit relates to the breach of the Sabre
SynXis reservation system used by Kimpton during the referenced time frame. On August 8, 2019,
the court granted Kimpton’s motion to dismiss the complaint. Plaintiffs filed an amended complaint
on August 30, 2019, adding two new named plaintiffs. On November 1, 2019, the court granted
Kimpton’s motion to dismiss the amended complaint. Plaintiffs filed a second amended complaint
on December 16, 2019. In response to Kimpton’s motion to dismiss the second amended
complaint, Plaintiffs amended the complaint for the third time on February 11, 2020. Kimpton
answered on August 7, 2020 2020. The Plaintiffs’ motion for class certification was denied on
April 20, 2022. On May 26, 2023, the parties signed a settlement agreement resulting in Kimpton
Hotels making payment to plaintiffs. The case was dismissed with prejudice on May 26, 2023,
after the parties filed a joint stipulation of dismissal with prejudice.
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Holiday Hospitality Franchising, LLC v. Jaimin Shah, Shreyas Patel and Mukesh Patel, Civil
Action No. 1:22-cv-05026-LMM (N.D. Ga., originally filed in the State Court of Dekalb County on
Aug. 30, 2022, removed by defendants to federal court on December 21, 2022).

Defendant Jaimin Shah entered into a Holiday Inn® License Agreement with Holiday that required
Shah to complete a renovation plan for an existing building, prepare it to open as a Holiday Inn®
hotel, and so open on the timeline set forth in the License Agreement. Shah, Shreyas Patel and
Mukesh Patel personally guaranteed the License. Holiday terminated the License Agreement for
Licensee’s failure to complete the necessary renovations and open the hotel on the timeline
required by the License Agreement, and Holiday filed suit seeking liquidated damages for breach
of the License Agreement and Guaranty. On March 7, 2023, the Defendants filed their answer
and asserted counterclaims against Holiday alleging, among other things, that they were led to
believe by Holiday that they were on track to open in the hotel, and relied on Holiday’s
representations to their detriment by continuing to incur renovations costs. Defendants asserted
counterclaims for fraud, violations of Georgia Uniform Deceptive Trade Practices Act, and breach
of the implied covenant of good faith and fair dealing, and sought recovery of expenses of
litigation, attorneys’ fees, and punitive damages. The parties resolved the matter via a settlement
that resulted in payments being made to Holiday and no payment made by Holiday. The parties
filed a joint stipulation of dismissal with prejudice on October 30, 2023.

Holiday Hospitality Franchising, LLC v. 109454 Canada, Inc., Michael Rosenberg, and Louis
Drazin, Province of Quebec, District of Montreal, Case No. 500-17-098388-179 (April 18, 2017).

On April 18, 2017, Holiday filed a lawsuit against the defendants seeking unpaid system fees
and liquidated damages related to the termination of a Holiday Inn® hotel license agreement. On
July 13, 2018, defendants filed a cross demand seeking damages for alleged misuse of the
judicial process. The parties resolved the matter via a settlement that resulted in payments being
made to Holiday and no payment made by Holiday. The litigation was dismissed on
December 12, 2022.

Hotels Cote de Liessee, Inc. v. Holiday Hospitality Franchising, LLC, Chancery Court for the
State of Tennessee, Davidson County, Case No. 19-145-I (January 30, 2019).

Plaintiff, licensee of a Holiday Inn® hotel in Montreal, originally brought suit in Montreal, Canada
- - in the case Hotels Cote de Liesse, Inc. v. Holiday Hospitality Franchising, LLC, Province of
Quebec, District of Montreal, Superior Court No. 500-17-100372 (September 22, 2017) - -
alleging that Holiday breached the obligation of good faith with respect to the license agreement
by allegedly failing to honor alleged oral representations concerning a nearby hotel. The Montreal
Court dismissed the claims against Holiday on November 26, 2018; after which dismissal, the
Plaintiff then filed this complaint in Tennessee on January 30, 2019 alleging breach of contract
of the hotel license agreement. Plaintiff subsequently sold the hotel before the expiration of the
license agreement in 2019, Holiday terminated the license agreement thereafter, and on April
10, 2020, Holiday asserted a counterclaim against Plaintiff and a third party claim against Michael
Rosenberg seeking unpaid system fees and liquidated damages arising from the early
termination of the license agreement. The parties resolved the matter via a settlement that
resulted in payments being made to Holiday and no payment made by Holiday. The litigation
was dismissed on December 12, 2022.

Holiday Hospitality Franchising, LLC v. Stamford Plaza Hotel and Conference Center, L.P.,
RDCP Holdings and Michael Rosenberg, State Court of DeKalb County, GA, Civil Action File No.
20A78893 (January 30, 2020).

On January 30, 2020, Holiday filed a lawsuit against the defendants seeking more than $2 million
in unpaid system fees owed to Holiday under a Crowne Plaza® hotel license agreement. On
August 6, 2020, defendants filed substantially the same counterclaim that was asserted in the
RD Secaucus matter described above (the two hotels are owned by the same group), and a
separate claim for fraudulent inducement. Holiday believes the counterclaims to be meritless
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and intends to defend against the claims vigorously. The defendants shut down operations of the
subject hotel and Holiday terminated the license agreement on August 27, 2021, and Holiday
subsequently filed an amended complaint on January 24, 2022 seeking unpaid system fees,
liguidated damages, and other amounts in excess of $5 million. The parties resolved the matter
via a settlement that resulted in payments being made to Holiday and no payment made by
Holiday. The litigation was dismissed on December 12, 2022.

Kensington Close Hotel Limited (“KCH”) v. IHG Hotels Limited (“IHG Hotels”), London Court of
International Arbitration (December 23, 2019).

The licensee owner of the Holiday Inn London Kensington High Street hotel issued a Statement
of Claim in the London Court of International Arbitration on December 23, 2019. Owners claim
that they sustained losses due to the operation of a neighboring IHG branded hotel. IHG Hotels
submitted its response in opposition on February 12, 2020 and a merits hearing was set for
November 30, 2020. On November 27, 2020 the parties finalized a settlement agreement in
respect of the dispute resulting in IHG Hotels making payment to KCH. The arbitration concluded
in April 2021 after the parties resolved costs.

Holiday Hospitality Franchising, LLC v. Jamesburg Hospitality, LLC, Ashok Pancholi, Yogesh
Pancholi, Hetal Pancholi, and Vishnu Dayal, State Court of DeKalb County, GA, Civil Action File
No. 20A80648 (June 5, 2020).

On June 5, 2020, Holiday filed a lawsuit against the defendants seeking unpaid system fees under
a terminated Crowne Plaza® license agreement. On August 21, 2020, the defendants filed a
counterclaim against Holiday alleging breach of contract and breach of covenant of good faith.
The parties resolved the matter via a settlement that resulted in payments being made to Holiday
and no payment made by Holiday. The litigation was dismissed on February 10, 2021.

Holiday Hospitality Franchising, LLC v. South Boston Hospitality, LLC, Prakash N. Bhoola, Urjita
P. Bhoola, Rajendra Jariwala, and Hemlata R. Jariwala a/k/a Hemlataben R. Jariwala, State Court
of DeKalb County, GA, Civil Action File No. 18A69075 (April 30, 2018).

On April 30, 2018, Holiday filed a lawsuit against the defendants seeking unpaid system fees and
liguidated damages related to the termination of a Holiday Inn Express® hotel license agreement.
On July 20, 2018, defendants filed a counterclaim alleging breach of contract, breach of implied
covenant of good faith and fair dealing, fraud, and fraudulent misrepresentation. The parties
resolved this matter via a settlement that resulted in payments being made to Holiday and no
payment made by Holiday. The litigation was dismissed on September 30, 2020.

David Orr v. InterContinental Hotels Group, PLC, Inter-Continental Hotels Corp., and
InterContinental Hotels Group Resources, Inc., United States District Court, Northern District of
Georgia, Civil Action No. 1:17-cv-01622-MHC (May 5, 2017).

Plaintiff filed a class action complaint on May 5, 2017 alleging breach of implied contract,
negligence, and unjust enrichment regarding a payment card incident. Plaintiff alleges that the
defendants failed to secure and safeguard customers’ personal financial data. The court approved
a motion for preliminary approval of settlement on May 18, 2020. On September 2, 2020, the court
gave final approval and the case was dismissed with prejudice.

Jay Brodsky v. Hilton Worldwide Holdings, Inc., Hyatt Hotels Corporation, Marriott International,
Inc., Wyndham Worldwide Corporation, InterContinental Hotel Group, John and Jane Doe, United
States District Court for the Northern District of New Jersey, Case No. 2:18-cv-13045 (August 20,
2018).

Plaintiff filed suit against InterContinental Hotels Group (“IHG”) and others alleging violations of
federal antitrust law. The complaint alleged that the defendant hotel companies engaged in a
scheme to restrict keyword bidding that resulted in Plaintiff being forced to pay higher hotel prices.
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The defendants resolved this matter with a total payment of $7,000 ($1,400 per defendant) to
Plaintiff. The case was dismissed with prejudice on April 1, 2019.

Back Bay Resorts SWF, LLC and Edmund Shamsi v. Holiday Hospitality Franchising, LLC, United
States District Court, Northern District of Georgia, Atlanta Division, Civil Action No. 1:14-cv-
02521-ELR (August 14, 2014).

A current licensee and guarantor who operate a Hotel Indigo hotel in Ft. Myers, Florida, filed suit
seeking to terminate their license agreement. Plaintiffs sought actual damages they claimed to
have suffered based on Holiday’s alleged breaches of the license agreement, breach of the duty
of good faith and fair dealing, and tortious interference with their contractual relationship with third
-party vendors and prospective hotel guests. Plaintiffs also sought declaratory and injunctive
relief. On March 2, 2015, the court granted Holiday’s motion to dismiss but gave plaintiffs leave
to amend the complaint. On April 1, 2015, Plaintiff filed an amended complaint alleging breaches
of the license agreement, violations of the duty of good faith and fair dealing, and seeking
declaratory relief. On November 20, 2015, the court granted in-part Holiday’s motion to dismiss.
The court dismissed Plaintiff's claims that Holiday breached the license agreement and duty of
good faith and fair dealing by failing to use certain fees collected to confer certain benefits upon
the hotel. The court also dismissed Plaintiff's request for declaratory judgment. The parties
resolved this matter with no money paid by Holiday. This matter was dismissed with prejudice on
July 11, 2018.

110 Sunport, LLC, 786 Sunport, LLC, Gibbs Master Tenant, LLC, Tajdin Gillani, Rashida Gillani,
Tushar Patel, Sangita Patel, Jayesh Patel, Nanda Patel, Ashish Patel, Yamini Patel v. Holiday
Hospitality Franchising, LLC, United States District Court, District of New Mexico, Case No. 1:17-
cv-01097-KBM-SCY (October 5, 2017).

On October 5, 2017, the licensees of a Holiday Inn® Express & Suites hotel and a Staybridge
Suites hotel located in Albuquerque, New Mexico and the licensee and guarantors of a former
Hotel Indigo® hotel located in San Antonio, Texas filed suit against Holiday alleging tortious
interference with prospective contract, misrepresentation, unfair and unconscionable trade
practices, repudiation of contract, breach of implied fiduciary duty, and breach of contract for
payment plan. Plaintiffs originally filed suit in the State Court of New Mexico. Holiday removed
the action to federal court and filed a motion to dismiss the claims. The parties resolved this matter
with no payment made by Holiday. The litigation was dismissed with prejudice on December 26,
2018.

Holiday Hospitality Franchising, LLC v. Omkar Rocklin, Inc., Bhavin Mehta, and Monali Mehta,
State Court of DeKalb County, Civil Action File No. 18A70085-5 (July 3, 2018).

On July 2, 2018, Holiday filed a lawsuit against the defendants seeking unpaid system fees and
liquidated damages related to the termination of a Holiday Inn Express® hotel license agreement.
On August 13, 2018, defendants filed a counterclaim alleging breach of contract, wrongful
termination of license agreement, and breach of the implied duty of good faith and fair dealing.
The parties resolved this matter with no payment made by Holiday. The litigation was dismissed
with prejudice on June 10, 2019.

Holiday Hospitality Franchising, LLC v. AE Hotels, LLC, Adel Shehata and Heba Shehata, State
Court of DeKalb County, GA, Civil Action File No. 18A71043 (September 11, 2018).

On September 11, 2018, Holiday filed a lawsuit against the defendants seeking unpaid system
fees and liquidated damages related to the termination of a Holiday Inn Express® hotel license
agreement. On October 24, 2018, defendants filed a counterclaim alleging unjust termination of
the license agreement. On July 10, 2019, Holiday obtained a judgment against defendants in the
amount of $950,145.90 plus attorneys’ fees and prejudgment interest.

In the Matter of Foremost Hospitality HIEX GMBH and IHG Hotels Limited, London Court of
International Arbitration (January 29, 2018).
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On January 29, 2018, a party to a license agreement for a Holiday Inn Express® hotel to be located
in Stuttgart, Germany, requested an arbitration proceeding in accordance with the terms of the
license agreement. The Claimant alleged that that IHG Hotels Limited (“IHG Hotels”) wrongfully
terminated the agreement. An arbitration was held in April 2019, where the Claimant sought
monetary damages and a declaratory judgment. On February 7, 2020, the arbitrator issued an
award against IHG Hotels for damages, legal fees and costs, and interest. The amount of the
award is confidential pursuant to requirements of the London Court of International Arbitration.
IHG Hotels has never offered licenses in the United States.

Eric Washington v. Six Continents Hotels, Inc., United States District Court, Central District of
California, Western Division, Civil Action No. 2:16-cv-03719 (May 27, 2016).

On May 27, 2016, Washington filed suit against Six Continents Hotels, Inc., (“SCH”), alleging that
SCH sent him hundreds of text messages without his consent, in violation of the Telephone
Consumer Protection Act (TCPA). The TCPA prohibits companies from using an automatic
telephone dialing system (ATDS) to send text messages and prohibits certain text messages
absent written consent. Washington seeks statutory damages. SCH filed a motion to dismiss
Washington’s claims. The parties agreed to resolve this matter with a payment made by SCH of
$175,000. This matter was dismissed with prejudice on February 26, 2019.

Lenexa Hotel, LP v. Holiday Hospitality Franchising, Inc., United States District Court, District of
Kansas, Kansas City Division, KS, Case No. 12CV2775 (December 10, 2012), Case No. 15-9196
(August 4, 2015).

A lawsuit was filed by a Crowne Plaza® licensee in Lenexa, Kansas, initially on December 10,
2012 and later amended on January 17, 2013, alleging breach of contract, breach of the covenant
of good faith and fair dealing and seeking declaratory relief as result of Holiday’s alleged failure
to meet its contractual obligations concerning the reservation system. Holiday filed a motion to
dismiss on March 1, 2013, which was denied. Near the close of the discovery process, the parties
jointly moved the Court to permit Plaintiff to voluntarily dismiss the lawsuit so that the parties could
discuss a possible resolution. Under the dismissal, which was approved by the Court, plaintiff
was permitted to re-file if the parties could not resolve the matter. Plaintiff re-filed the lawsuit on
August 4, 2015 and filed for Chapter 11 bankruptcy protection on November 1, 2016. The hotel
left the Crowne Plaza system on August 31, 2017. Holiday filed a counterclaim seeking unpaid
fees and liquidated damages related to the termination of the license agreement. On April 26,
2018, Plaintiff amended the complaint to allege fraudulent inducement of contract. On August 31,
2018, Holiday moved for summary judgment on all claims. Following a mediation, the parties
resolved this matter with no admission of liability by either party and Holiday making a payment
to Plaintiff of $10.9M. The matter was dismissed with prejudice on January 7, 2019.

Holiday Hospitality Franchising, LLC v. RP/OE Waikiki Beachcomber, LLC, State Court of DeKalb
County, GA, Civil Action File No. 18A68410. (March 8, 2018).

On March 8, 2018, Holiday filed a lawsuit against the defendant seeking damages related to the
termination of a Holiday Inn® Resort hotel license agreement. In response, on May 11, 2018,
defendant filed a counterclaim against Holiday alleging breach of contract. The parties resolved
this matter with no payment made by Holiday. The litigation was dismissed with prejudice on
August 28, 2018.

NSD Hotel Associates, LLC v. MBA Architects, Inc. & Liberty International Underwriters, Inc. v.
Galileo Consulting Group, LLC & Six Continents Hotels, Inc., State of Wisconsin, Circuit Court,
La Crosse, Case No. 16-cv-597 (September 22, 2017).

On September 22, 2017, MBA Architects, Inc. filed a third -party complaint against SCH in an
existing lawsuit brought against MBA Architects by the licensee of a Candlewood Suites® hotel in
La Crosse, Wisconsin. In the underlying lawsuit, the licensee alleged claims for negligence and
breach of contract against MBA Architects related to architectural design services provided in the
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construction of the hotel. MBA Architects alleges that if it is deemed liable to Plaintiff, SCH should
be liable to MBA Architects on a theory of contribution or indemnification. The parties resolved
this matter with no payment by SCH. This matter was dismissed with prejudice on August 27,
2018.

Holiday Hospitality Franchising, LLC v. Essag Canada and Eshri Singh, State Court, DeKalb
County, GA, Civil Action File No.: 17A64721-1 (June 2, 2017).

On June 2, 2017, Holiday filed a lawsuit against the defendants seeking damages related to the
termination of a Holiday Inn® hotel license agreement. In response, defendants filed a
counterclaim against Holiday alleging breach of the duty of good faith and reasonableness. The
parties resolved this matter with no payment made by Holiday. The litigation was dismissed with
prejudice on February 23, 2018.

Holiday Hospitality Franchising, LLC v. Khan Hospitality, Inc., Reza Hussain a’/k/a Mohammad R.
Hussain, Asrar Khan, Baby Hussain Khan a/k/a Baby Hussain, Ripen Khan, Rowan Akther a/k/a
Roshan Akther, and Mona Khan a/k/a Mona Shahnaz, United States District Court, Northern
District of Georgia, Civil Action File No. 1:16-CV-3339-SCJ (June 20, 2016).

In response to a lawsuit filed by Holiday on June 20, 2016 seeking damages related to the
termination of a Holiday Inn Express® hotel license agreement, defendants filed a counterclaim
on September 8, 2016 against Holiday alleging bad faith and seeking attorneys’ fees. The parties
resolved this matter with no payment made by Holiday. The litigation was dismissed with prejudice
on October 5, 2017.

Jay Z. Dalwadi and Jay Shree Kapi Hospitality Franchising, LLC v. Holiday Hospitality
Franchising, Inc., United States District Court, Southern District of Texas, Case No. 4:16-cv-
02588 (August 24, 2016).

On August 24, 2016, former licensee Jay Shree Kapi Hospitality Franchising and former guarantor
Jay Z. Dalwadi filed suit against Holiday Hospitality Franchising, LLC. The suit alleged breach of
contract, breach of the implied covenant of good faith and fair dealing, and fraud based upon
Holiday’s alleged failure to approve an application for relicensing of a Holiday Inn Express &
Suites hotel. On July 5, 2017, the Court granted Holiday’s motion to dismiss the complaint and
dismissed the complaint with prejudice. Defendants appealed the ruling. The parties resolved this
matter with no payment made by Holiday. The appeal was dismissed with prejudice on October
31, 2017.

Hospitality Marketing Concepts, Inc. v. Six Continents Hotels, Inc. & InterContinental Hotels
Group, PLC, United States District Court, Central District of California, Southern Division, Civil
Action No. 8:15-cv-01791 (November 2, 2015).

On June 12, 2015, Hospitality Marketing Concepts, Inc. (“HMC”) filed suit against
“InterContinental Hotels Group” in California Superior Court. Following an amended complaint
and voluntary dismissal, HMC filed a new action in California federal court on November 2, 2015
against Six Continents Hotels, Inc. and InterContinental Hotels Group, PLC alleging breach of
oral contracts, fraud, fraudulent inducement, breach of fiduciary duty, and unfair business
practices related to a dining rewards program previously in existence in hotels outside the United
States. On January 28, 2016, the court partially granted SCH’s motion to dismiss, but gave HMC
leave to amend its complaint. On March 4, 2016, HMC filed an amended complaint re-alleging
the same claims. Following a partially successful motion to dismiss, SCH was the only remaining
defendant and the remaining claims were breach of oral contract, fraud, and unfair business
practices. Following a partially successfully motion for summary judgment by SCH, the parties
resolved this matter with SCH making a payment of $699,000 to HMC. The litigation was
dismissed with prejudice on December 14, 2017.

TCBH, Inc. v. Holiday Hospitality Franchising, Inc., United States District Court, District of
Minnesota, Civil Action No. 12-CV-2813 SRN/TNL (November 5, 2012).
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An existing Holiday Inn® licensee in Eagan, Minnesota filed suit against Holiday on November 5,
2012 alleging breach of contract, violation of the Minnesota Franchise Act and seeking an
injunction to prevent the termination of the license agreement for licensee’s failure to complete
the property improvement plan in a timely manner. The parties resolved this matter with no
payment made by Holiday. The litigation was dismissed without prejudice on November 2, 2015.

Holiday Hospitality Franchising, LLC v. 360 Global Venture Group, LLC, Ajay P. Shingal, and Mira
Shingal, State Court of DeKalb County, Georgia, Civil Action No. 13A49466-3 (November 18,
2013).

On November 18, 2013, Holiday filed a lawsuit against the defendants seeking damages related
to the termination of a Holiday Inn® hotel license agreement. In response, defendants filed a
counterclaim against Holiday alleging breach of contract. The parties resolved this matter with no
payment made by Holiday. The litigation was dismissed without prejudice on May 26, 2015.

Holiday Hospitality Franchising, LLC, Six Continents Hotels, Inc., IHG Management (Maryland)
LLC, and InterContinental Hotels Group Resources, Inc. v. Flamingo Structures LLC, Halston
Mikail, Farrah Mikail, Kevin Bral A/K/A Kaveh Bral, and Jackie Bral, United States District Court,
Northern District of Georgia, Atlanta Division, Civil Action No. 1:12-CV-03064-TCB (August 31,
2012).

Holiday Hospitality Franchising, LLC, Six Continents Hotels, Inc., IHG Management (Maryland)
LLC, and InterContinental Hotels Group Resources, Inc. (collectively “IHG”) filed a lawsuit in the
United States District Court for the Northern District of Georgia against a former Holiday Inn® hotel
licensee, Flamingo Structures LLC, as well as guarantors, Halston Mikail, Farrah Mikail, Kevin
Bral A/K/A Kaveh Bral, and Jackie Bral, claiming an amount in excess of $1,211,126 in damages
for trademark infringement, trademark dilution, false designation of origin, unfair competition,
breach of contract, and breach of guaranty resulting from default of a management agreement,
default of a license agreement and indemnity for legal fees incurred defending a third -party
lawsuit.

In response, the Defendants filed an answer on October 15, 2012, denying the allegations and
asserting a counterclaim against Holiday and IHG Management (Maryland) setting forth causes
of action for breach of the management agreement, negligence, breach of fiduciary duty, and
breach of the license agreement. Defendants claim monetary damages of $7,300,000 plus
additional damages to be proven at trial as well as attorneys’ fees and court costs. Defendants
also asserted a third -party claim against the management entity, IHG Management (Maryland),
for indemnity for any judgments entered against the Defendants which would constitute a duty,
obligation or responsibility of IHG Management (Maryland) under the management agreement.
Following discovery, the parties resolved this matter with neither Holiday nor IHG Management
(Maryland) LLC making any payments. The case was dismissed with prejudice on June 19, 2014.

Holiday Hospitality Franchising, LLC v. Touch International, Ltd and Azhar Ali Malik, State Court
of DeKalb County, Georgia, Civil Action No. 11A39504-5 (October 28, 2011).

On October 28, 2011, Holiday filed suit against the Defendants asserting a claim for breach of a
Holiday Inn® hotel license agreement, breach of a guaranty of the license agreement and
attorneys’ fees. Holiday is seeking damages in the amount of $421,336.39. On May 21, 2012
Defendants filed a counterclaim, which they later amended, asserting claims for breach of
contract, tortious interference with contractual relations, tortious interference with business
relations, attorneys’ fees and punitive damages. The parties resolved this matter with no payment
made by Holiday. This case was dismissed with prejudice on April 14, 2014.

Holiday Hospitality Franchising, LLC v. Heritage New London, LLC, Sunil Nayak and Vandana
Nayak, State Court of DeKalb County, Georgia, Civil Action No. 13A40515 (November 21, 2013).

On November 13, 2013, Holiday filed suit against the Defendants asserting a claim for breach of
a Holiday Inn® hotel license agreement, breach of a guaranty of the license agreement, and
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attorneys’ fees. Holiday is seeking damages in the amount of $421,336.39. On January 23,
2014, Defendants filed a counterclaim asserting claims for breach of contract, breach of the
covenant of good faith and fair dealing, setoff and recoupment, punitive damages, and attorneys’
fees. The parties resolved this matter with Holiday making no payments. The case was dismissed
with prejudice on August 1, 2014.

Stayfield Hotels Corp. v. Holiday Hospitality Franchising, LLC, State Court of DeKalb County,
Georgia, Civil Action No. 13A49556-5 (November 26, 2013).

On November 26, 2013, Stayfield Hotels Corp., a current Holiday Inn Express® Hotel & Suites
licensee alleged claims against Holiday for breach of the license agreement and attorneys’ fees.
The parties resolved this matter with Holiday making no payments. The case was dismissed with
prejudice on June 16, 2014.

Holiday Hospitality Franchising, LLC v. Coastal Hotel Properties, LLC, John W. Gandy,
Bhupendra Patel, and Pradipkumar Patel, State Court of DeKalb County, Georgia, Civil Action
No. 14A-51633-2, removed to United States District Court, Northern District of Georgia, Atlanta
Division, Civil Action No. 1:14-cv-02325-ODE (May 29, 2014).

In response to a lawsuit filed by Holiday on May 29, 2014 against the defendants seeking
damages related to the termination of a Holiday Inn® hotel license agreement, defendants filed a
counterclaim against Holiday alleging breach of contract and breach of the duty of good faith and
fair dealing. This case was settled without any payment by Holiday to the Defendants which
resulted in a dismissal with prejudice of all claims on March 5, 2015.

Holiday Hospitality Franchising, LLC v. Woodlawn Group, LLC, Sanjay Mundra, Dicky Walia,
Harminder Singh, State Court of DeKalb County, Georgia, Civil Action No. 14A-51446-2 (May 15,
2014).

In response to a lawsuit filed by Holiday on May 15, 2014 against the defendants seeking
damages related to the termination of a Holiday Inn® license agreement, defendants filed a
counterclaim against Holiday alleging breach of contract, breach of the covenant of good faith
and fair dealing, set off and recoupment, and seeking punitive damages and attorneys’ fees for
alleged wilful misconduct, malice, fraud, oppression, and want of care. This case was settled
without any payment by Holiday to the Defendants which resulted in a dismissal of all claims on
January 27, 2015.

Holiday Hospitality Franchising, LLC v. Warner Robbins Hospitality, LLC, Dhiru L. Patel, Piyush
K. Patel, Nishit S. Desai, State Court of DeKalb County, Georgia, Civil Action No. 14A-50454-1
(April 6, 2014).

In response to a lawsuit filed by Holiday on April 6, 2014 against the defendants seeking damages
related to the termination of a Holiday Inn® license agreement, defendants filed a counterclaim
against Holiday alleging breach of Georgia’s Fair Business Practices Act. This case was settled
without any payment by Holiday to the Defendants which resulted in dismissal of all claims on
March 13, 2015.

Holiday Hospitality Franchising, LLC v. Dreams Hospitality Group, LLC, Aman Patel, Sapna Patel
a/k/a Sapna Bindal, Bhasker Patel, Nimish Patel, Devang Shah a/k/a Devang Mukund, Shah, Kirit
Patel, a/k/a Kiritkimar Madan, Lal Patel, and Varsha Patel a/k/a Varshaben N. Patel, State Court
of DeKalb County, Georgia, Civil Action No. 14A51131-6 (April 23, 2014).

In response to a lawsuit filed by Holiday against the defendants seeking damages related to the
termination of a Holiday Inn Express® hotel license agreement, defendants filed a counterclaim
against Holiday alleging breach of Holiday’s obligations under the license agreement. This case
was settled without any payment by Holiday to the defendants which resulted in a dismissal with
prejudice of all claims on September 23, 2014.
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Holiday Hospitality Franchising, LLC, f/k/a Holiday Hospitality Franchising, Inc. v. 404980 Alberta,
Ltd., Sadnidin S.D. Suleman, Kariama Suleman, and Shahsultan Suleman, U.S. District Court,
Northern District of Georgia, Atlanta Division, Civil Action File No. 1:16-CV-01773-CAP (June 1,
2016).

On June 1, 2016, Holiday filed a complaint in Georgia against 404980 Alberta, Ltd., a former
Holiday Inn® licensee and guarantors Sadnidin S. D. Suleman, Karima Suleman and Shahsultan
Suleman to recover unpaid system fees and liquidated damages from the former licensee (the
“Georgia Matter”). In response to Holiday’s suit, defendants filed a separate action in Alberta on
December 22, 2016 styled 404980 Alberta Ltd. and Karima Suleman v. Holiday Hospitality
Franchising, Inc. and Holiday Hospitality Franchising, LLC, Court of Queen’s Bench of Alberta,
Calgary, Court File No. 1601-17271 (the “Alberta Matter”). There, the former licensee and
guarantors sought a declaratory judgment under the Alberta Limitations Act and Guarantees
Acknowledgement Act. Both matters were resolved with no payment by Holiday. The Georgia
Matter was dismissed with prejudice on April 20, 2017. The Alberta Matter was discontinued on
April 19, 2017.

Laura McCabe and Latroya Simpson v. Six Continents Hotels, Inc., United States District Court,
Northern District of California, San Francisco Division, Case No. 3:12-cv-04818 (July 3, 2012).

On July 3, 2012, two plaintiffs filed a class action complaint alleging violations of California Penal
Code 632.7, based upon the alleged improper recording of cellular phone calls originating from
California to customer care centers. Plaintiffs amended the complaint twice, first to include Six
Continents Hotels, Inc. as a defendant, and later to allege improper recordings at additional
customer care centers. The case was removed to Federal Court and SCH filed motions to dismiss
the complaint, which were denied. SCH filed an answer to the original complaint on January 9,
2013 and filed an answer to the amended complaint on February 18, 2014. Following discovery
and mediation, the parties reached a preliminary agreement to resolve this matter. On February
4, 2015 the parties filed a Notice of Settlement and Request to Vacate Calendar Dates. Following
a hearing on February 3, 2016, the Court issued an Order and Judgment approving the parties’
settlement. This matter was dismissed with prejudice on February 8, 2016.

The Generation Companies, LLC v. Holiday Hospitality Franchising, LLC and InterContinental
Hotels Group Resources, Inc., United States District Court, Eastern District of North Carolina,
Civil Action No. 5:15-cv-220, transferred to United States District Court, Northern District of
Georgia, Civil Action No. 1:15-cv-4052-LMM (April 20, 2015).

On April 20, 2015, a licensee of a Staybridge Suites® hotel filed suit against Holiday and
InterContinental Hotels Group Resources, Inc., and alleged that defendants intentionally
interfered with contractual relations, committed slander, and violated North Carolina’s Unfair and
Deceptive Trade Practices Act. Plaintiffs sought compensatory damages and unspecified punitive
damages. The parties resolved this matter with no money paid by defendants and the lawsuit was
dismissed with prejudice on January 6, 2016.

Jesta Hospitality CT, LLC v. Holiday Hospitality Franchising, LLC, Superior Court of Dekalb
County, Georgia, Civil Action File No. 16cv5092-1 (May 26, 2016).

A former licensee of a Crowne Plaza® hotel filed suit against Holiday alleging breach of contract,
breach of the implied duty of good faith and fair dealing, promissory estoppel, and seeking a
declaratory judgment. Holiday filed a counterclaim seeking damages related to its termination of
the license agreement and seeking unpaid fees. This matter was resolved with no payment by
Holiday and dismissed with prejudice on December 27, 2016.

Other than these actions, no litigation is required to be disclosed in this Item.

ITEM 4
BANKRUPTCY
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No bankruptcy is required to be disclosed in this Item.

ITEM 5
INITIAL FEES

When you submit an application for a voco® hotels License - whether for a new development,
conversion, change of ownership or re-licensing - you must pay Holiday an initial application fee
(the "Application Fee") of $500 per guest room, but not less than $75,000.

See Item 6 for information relating to the requirements and fees for changes of ownership,
licensee name changes, re-alignment of the licensee’s ownership and re-licensing.

REFUNDABILITY:

If Holiday does not approve your application for a License, or if you withdraw the application
before Holiday approves or denies it, Holiday will return the Application Fee to you, less its
processing fee of $15,000. If Holiday approves the application subject to certain requirements,
Holiday may revoke its approval if you fail to meet those requirements. Once Holiday approves
the application (even if Holiday subsequently revokes its approval), the Application Fee is
nonrefundable.

PIP:

Before you submit an application for a conversion, re-licensing, change of ownership or brand
change, you must arrange for Holiday to conduct an inspection of the Hotel so that Holiday can
prepare written specifications for the upgrading, construction and furnishing of the Hotel in
accordance with the Standards, in the form of a plan called a Property Improvement Plan (“PIP”).
There is a nonrefundable $10,000 fee for the inspection of your Hotel and the preparation of the
PIP report (see also Item 6). In the case of a conversion hotel, Holiday will not authorize your
Hotel to open until you complete all PIP requirements, including submission of plans before the
start of construction in accordance with the dates specified in your License and the attachments
to your License (see Item 11). In the event the hotel fails its opening inspection, Holiday may
charge you $5,000 plus expenses for each re-evaluation and re-inspection.

PRE-OPENING SUPPORT:

During the hotel opening process, you may be required to pay additional fees for pre-and post-
opening consultations and inspections conducted by SCH or designated representatives. These
additional fees that are payable to SCH and are associated with on-site visits, rescheduling of
those visits or extensions of your hotel’'s opening date, will not exceed $5,000 per visit and you
must also pay for the expenses of such representatives’ travel, living and lodging expenses while
conducting the visit.

The Openings program provides services and support required to open a hotel in the Brand
System. The related Preopening Support Fee is $8,500 and covers support from license
execution to hotel opening provided by the Hotel Lifecycle + Growth organization (included but
not limited to Franchise Openings, Design Review, Construction). In the event additional onsite
training is required at the hotel, additional costs may be incurred which currently range from
$1,500-$6,000 depending on the scope of additional learning needs for the hotel.

TRAINING, EQUIPMENT AND MATERIALS:

The Openings program provides services and support required to open a hotel in the Brand
System, including Key Programs Training, pre- and post-opening support and other pre-opening
consultations. The related Preopening Support Fee is $8,500 and covers support from license
execution to hotel opening provided by the Hotel Lifecycle + Growth organization (included but
not limited to Franchise Openings, Plan Review, Construction).

30



voco - Amended 2024 FDD (38)

You must use architects and interior design firms approved by Holiday for the build-out of your
voco® Hotel. To be approved by Holiday, such architects and interior design firms must
demonstrate premium/luxury hospitality experience with a minimum of 3 to 5 completed projects
in the past five (5) years. Prior to your architect and/or design firm beginning detailed construction
and design plans, your design and construction team must:-attend a Design Immersion Session
for training on the brand hallmarks, design philosophy and PIP/Plan Review process: You must
pay vyour ftravel, lodging and other miscellaneous expenses for these mandatory
programs. Before any construction or design begins, you must meet with your Openings Regional
Director and submit preliminary plans to Holiday for comment and approval. There is an
expectation that you, and your general contractor must attend a kick-off meeting in Atlanta,
Georgia, or other locations that Holiday may designate. There are no fees for the kick-off meeting;
however, you must pay for your travel, lodging and miscellaneous expenses.

Your General Manager and front office staff must have access to IHG Concerto™ and complete
necessary web-based training including: Get to know IHG Concerto™, IHG Concerto Home Page
Overview, and Digital Check-In Training.

The RAMP UP: Pricing, Activating and Fueling New Hotels program (the “RAMP UP Program”), is
an instructor-led training program that provides basic instruction on IHG Concerto™, the reservation
process and revenue management. Your General Manager and other individuals designated as
the system experts for your Hotel must attend the RAMP UP Program. There are no additional
fees for your General Manager and the other individuals designated as your Hotel's system experts
to attend the program. Participants from all hotels are responsible for their own expenses for travel,
meals and lodging if they attend the workshop in person.

During the hotel opening process, you may be required to pay additional fees for pre-and post-
opening consultations and inspections conducted by SCH or designated representatives. These
additional fees that are payable to SCH and are associated with on-site visits rescheduling of
those visits or extensions of your hotel’'s opening date, will not exceed $5,000 per visit and you
must also pay for the expenses of such representatives’ travel, living and lodging expenses while
conducting the visit.

The IHG Learning Program is a learner-centric approach designed to promote a positive culture
of learning. Each Hotel must participate in the IHG Learning Program. The 2024 annual
subscription fee for voco® hotels is $5,500, which will be prorated based on the month that your
Hotel opens.

Learning is categorized as “core”, “value-add”, and “specialist” learning based on a tiered
approach to learner development, where each tier builds on the knowledge learned from the
previous one. Learning categorized as “core” is included within the subscription model and
includes critical learning designed to effectively onboard team members, support the operational
needs of a hotel, and comply with brand standards to deliver a branded guest experience. “Value-
add” and “specialist” learning, designed to enhance and elevate hotel and individual’s
performance and is available at the discretion of the hotel, at an additional charge. Any such
additional charges are subject to change.

Your General Manager, Front Office Manager, Director of Sales, Executive Housekeeper, F&B
colleagues, and Hotel Experience Champion (or their equivalent roles) must each complete initial
certification training. All required core certification training is included in the annual subscription
for the IHG Learning Program. For in-person classes, you must pay for trainees’ travel expenses
or any training expenses incurred from any optional or supplemental courses that your trainees
attend. You may be required to purchase subsequent training materials.

Your General Manager and Hotel Experience Champion must each complete the Leading the
Brand Training for New Hotels certification prior to the hotel opening. The cost for the training
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event is included in the annual subscription for the IHG Learning Program. You may be required
to purchase subsequent training materials to fulfill the ongoing training of new employees. Holiday
requires you to hire qualified, licensed, professional advisors in the form of a project team, which
may consist of, depending on complexity and scope of the work, an architect, interior designer,
engineer or other related specialist when building or renovating an IHG hotel. If you cannot find
such licensed professional help, contact your Openings Regional Director. You must use
Architects and Interior Design firms with demonstrated premium hospitality experience with a
minimum of 3 to 5 projects completed in the past 5 years. All architects and interior designers
must be approved by Holiday prior to the project commencing. Before your architect begins
detailed construction plans, you must meet with your Openings Regional Director and submit
preliminary plans to Holiday for Plan Review comment. You, your architect, interior designer and
general contractor must also attend a kick-off meeting in Atlanta, Georgia, or other locations that
Holiday may designate. There are no fees for the kick-off meeting; however, you must pay for
your travel, lodging and other miscellaneous expenses.

Holiday currently designates Oracle America, Inc. as the Property Management System (“PMS”)
provider and requires you to operate on the Opera or Opera Xpress PMS software (see ltems 1,
5,6,7,8and 11). The estimated costs for the equipment configuration, installation, software and
training will vary depending on the number of guest rooms and technology needs at your Hotel.
We estimate that the cost for a premise-based PMS installation and the purchase of required
hardware devices (i.e., workstations and printers) will range from $64,000 to $75,000 for a hotel
with 1-100 rooms; $83,000 to $96,000 for a hotel with 101-175 rooms; $97,000 to $130,000 for
a hotel with 176-250 rooms; $124,000 to $187,000 for a hotel with 251-350 rooms; and $196,000
or greater for a hotel with 351 rooms or more. Once available, all new hotels, conversions and
renovation properties must have their Property Management System (PMS) hosted in an SCH-
approved data center or cloud facility. Once available, existing Hotels which need to replace
hardware and upgrade software must also move to an SCH-approved Property Management
System (PMS) that is hosted in a data center or cloud facility. This hosted option is priced
differently from the premise-based option and requires each Hotel to pay for license/support fees
directly to the PMS provider. We estimate that the cost for the hosted PMS installation and the
purchase of required hardware devices (i.e., workstations and printers) will range from $50,000
to $57,000 for a hotel with 1-100 rooms; $52,000 to $66,000 for a hotel with 101-175 rooms;
$56,000 to $80,000 for a hotel with 176-250 rooms; $76,000 to $95,000 for a hotel with 251-350
rooms; and $96,000 or greater for a hotel with 351 rooms or more.

All Hotels will require a custom quote at the time the deployment process begins to better
determine estimated costs. You must pay these costs before any goods or services are delivered
to the Hotel. These cost estimates include: the basic hardware for the PMS and access to the
Reservation System, the basic software, the installation of equipment and software and initial
training for your employees on how to use the PMS with the Reservation System, and the
purchase, installation of and training for the NGP, or such successor payments program as may
be implemented by SCH, equipment and software. These estimated costs do not include other
training, additional equipment, additional software, additional operational manuals, shipping and
handling, taxes, insurance, or food, travel and lodging expenses of your employees, vendor
employees, SCH employees or contractors who install the PMS and Reservation System
equipment and software at your Hotel and train your employees to use them, or the cost of
internal hotel cabling or infrastructure. SCH requires that you refresh PMS hardware/software
every 48 months.

voco® Hotels R&B Concept Development:

Developing a unique Restaurant and Bar (R&B) concept is your responsibility and your concept
must be approved by Holiday. If you will be managing a restaurant independently (i.e., you do not
engage a third -party R&B manager to operate your Hotel’s restaurant), you must pay SCH an
R&B Concept Development Fee (which may be up to $125,000 (which varies depending on your
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individual needs and management company capabilities). This fee would typically include the
following: overall concept development including a concept description, target demographics,
description of look/feel/ambience, cuisine program/spectrum, beverage program/spectrum,
tabletop design and selection. Additionally, this fee may include food and beverage menu
ideation, food and cocktail recipe development, operations tools and opening and training support
as needed. A sample of the form participation agreement for such R&B Concept Development is
attached hereto as Exhibit H-9.

voco® Hotels R&B Brand Identity Services & Market Research Study:

All voco® Hotels must use the R&B Brand Identity Services and receive a Market Research Study.
Brand Identity Services typically include naming, logo development and creation of collateral
(including menus, coaster, business cards, ephemera development), which is to be professionally
created. Additionally, this may include tabletop suggestions and specifications; uniform
suggestions and specifications; and, OS&E suggestions and specifications. A Market Research
Study is required to determine the best fit and initial direction for your Hotel’s restaurant based
on, though not limited to, location, size and local competition. These costs will range from $15,000
to $40,000.

Holiday may consider requests to alter the requirements described in this Item. Holiday will only
consider changes under special circumstances and any changes must comply with applicable
laws.

Unless otherwise specifically noted above, all initial fees are payable (in full) prior to your Hotel
opening, are fully earned when paid and are not refundable under any circumstances.

ITEM 6
OTHER FEES
TYPE OF FEE AMOUNT DUE DATE REMARKS
Royalty
5% of Gross Rooms Monthly, on the
Royalty Revenue (“GRR”). 15th of the Note 1
following month
(Payable to
Holiday)
Casualty Royalty 2% of GRR based on Monthly, on the | Note 1
average GRR for preceding | 15™ of the
12 months following month
(payable to
Holiday)
Sales and Marketing
3.5% of GRR (combined Same as Note 2
Services Contribution marketing, reservations & Royalty
training fee).
$10.00 per approved guest At same time as | Note 3
Initial Marketing room. 1st Royalty
Contribution to Loyalty Program Payment (one-
time charge)
(Payable to
SCH)
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TYPE OF FEE AMOUNT DUE DATE REMARKS
Loyalty Program Contribution 4.55% of Qualifying Full Same date as Note 3
Folio Revenue from Loyalty | Royalty
Program members. (Payable to
SCH)
1.365% of GRR on
Qualifying Room and
Meeting Revenue from
Loyalty Program members.
Local Marketing Programs Varies depending on actual | Varies Note 4
cost
(Payable to
Holiday or 3
party engaged
by Licensee)
Promotions Required & Optional On request Note 4
Advertising Materials (payable to
Holiday)
Third Party Distribution Connection Fees
Travel Agent Commissions (IHG 10% (minimum) commission | Monthly Note 5
Commission Services) on GRR (or other (Payable to
commission that Holiday SCH)
designates).
IHG Ignite Digital Marketing Fees 2.25% commission on all Monthly Note 5
consumed direct digital (Payable to
revenue booked. SCH or
intermediary)
TMC (formerly known as BTA) Hotels pay an override fee Monthly Note 5
Revenue Program of 2.25% on qualifying (Payable to
consumed room nights only, | SCH)
with a maximum annual
payment of $20,000 USD (or
equivalent local currency).
GDS Fees $6.40 per reservation Monthly Note 5
(Payable to
service provider)
IHG Business Edge Program Booking | 4% of consumed transient Monthly Note 5
Fees revenue booked through the | (Payable to
IHG Business Edge SCH)
Program.
Groups & Meetings Fee 4% of consumed or Monthly Note 5
presumed/agreed room (Payable to
revenue for leads sent to SCH)
hotels via IHG
MeetingBroker.
Groups & Meetings TMC Fee 2% globally for BCD M&E, Monthly Note 5
CWT M&E and AMEX GBT. | (Payable to
G&M TMC Revenue SCH)

Programs are pay-for-
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TYPE OF FEE AMOUNT DUE DATE REMARKS
performance marketing
programs designed by SCH
Technology
Technology Services Fee $17.06 per room, per month. | Monthly Note 6
(Payable to
SCH)
Revenue Management System; IHG Costs of between $30 and Monthly Note 7 &
Concerto™ - Yielding & Price $120 per month may apply (Payable to Item 11
Optimization; or Revenue Analytics’ for competitive rate insight SCH)
N2 Pricing shopping. For Hotels
currently subscribing to
RevenueStrategy360, these
costs may be waived.
PMS Software Maintenance: The following are estimates | Annually Note 8
for the premise based and
hosted options and do not (Payable to
include all items, which may | Oracle America,
be reflected in your Hotel's Inc.)
Oracle America, Inc.
contract:
Maintenance and/or hosting
fees may be increased up to
5% per year.
Costs will vary according to
your technology needs.
Opera — Premise Based $17.60 per room, per year Note 8

for Opera V5 Software
Support.

$2.86 per room, per year for
Oracle Technology
Foundation Support.

$9.24 per interface, per
year, within bundle for IFC8
Interfaces Annual Support.

$440.00 per interface, per
year, out of bundle for IFC8
Interfaces Annual Support.

$0.09 per interface, per year
for OXI 2-Way — IHG
Concerto™ Support.

$0.00 per room, per year for
Opera Commission
Handling Support.
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TYPE OF FEE

AMOUNT

DUE DATE

REMARKS

$0.03 each, for Opera Back
Office Interface Support.

$0.02 each, for Opera
Export Files Support.

$1.65 per room, per year for
Opera Web Services
Support (OWS).

$110.00 per interface, per
year for eSocketPOS
Interface Support (NGP).

$0.09 per interface, per year
for OXI - IHGWS — LARs
Functionality Support.

An approved PMS Interface
(currently Bellinta) is
required to support digital
guest experience (IHG
EDGE).

Opera Xpress —
Premise Based

$11.88 per room, per year
for Opera Xpress V5
Software Support.

$2.42 per room, per year for
Oracle Technology
Foundation Support.

$9.24 per interface, per
year, within bundle for IFC8
Interfaces Annual Support.

$220.00 per interface, per
year, out of bundle for IFC8
Interfaces Annual Support.

$0.09 per interface, per year
for OXI 2-Way — IHG
Concerto™ Support.

$0.00 per room, per year for
Opera Commission
Handling Support.

$0.03 each, for Opera Back
Office Interface Support.

Note 8
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TYPE OF FEE

AMOUNT

DUE DATE

REMARKS

$0.02 each, for Opera
Export Files Support.

$1.65 per room, per year for
Opera Web Services
Support (OWS).

$110.00 per interface, per
year for eSocketPOS
Interface Support (NGP).

$0.09 per interface, per year
for OXl — IHGWS - LARs
Functionality Support.

An approved PMS Interface
(currently Bellinta) is
required to support digital
guest experience (IHG
EDGE).

Opera — Hosted

$3.75 per room, per month
for Opera V5 Software
Services & Support.

$0.36 per room, per month,
per interface for IFC8
Interface Services &
Support.

$72.00 per month, per
interface for IFC8 Interface
Services & Support (200+
Rooms).

$0.38 per room, per month
for OXI 2-Way — IHG
Concerto™ Services &
Support.

$75.00 per month, per
interface for OXI 2-Way —
IHG Concerto™ Services &
Support (200+ Rooms).

$0.30 per room, per month
for Opera Commission
Handling Services &
Support.

$0.30 per room, per month
for Opera Back Office

Note 8
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TYPE OF FEE

AMOUNT

DUE DATE

REMARKS

Interface Services &
Support.

$0.30 per room, per month
for Opera Export Files
Services & Support.

$0.63 per room, per month
for Opera Web Services &
Support (OWS).

$0.30 per room, per month
for Credit Card Interface
Services & Support.

$60.00 per month, per
interface for Credit Card
Interface Services & Support
(200+ Rooms).

$1.00 per room, per year for
OXIl - IHGWS - LARs
Functionality Services &
Support.

$75.00 per month, per
interface for OXI — [HGWS —
LARs Functionality Services
& Support (200+ Rooms).

An approved PMS Interface
(currently Bellinta) is
required to support digital
guest experience (IHG
EDGE).

Opera Xpress — Hosted

$2.25 per room, per month
for Opera Xpress V5
Software Services &
Support.

$0.36 per room, per month,
per interface for IFC8
Interface Services &
Support.

$72.00 per month, per
interface for IFC8 Interface
Services & Support (200+
Rooms).

$.38 per room, per month for
OXI 2-Way — IHG

Note 8
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TYPE OF FEE

AMOUNT

DUE DATE

REMARKS

Concerto™ Services &
Support.

$75.00 per month, per
interface for OXI 2-Way —
IHG Concerto™ Services &
Support (200+ Rooms).

$0.30 per room, per month
for Opera Commission
Handling Services &
Support.

$0.30 per room, per month
for Opera Back Office
Interface Services &
Support.

$0.30 per room, per month
for Opera Export Files
Services & Support.

$0.63 per room, per month
for Opera Web Services &
Support (OWS).

$0.30 per room, per month
for Credit Card Interface
Services & Support.

$60.00 per month, per
interface for Credit Card
Interface Services & Support
(200+ Rooms).

$.38 per room, per year for
OXI - IHGWS - LARs
Functionality Services &
Support.

$75.00 per month, per
interface for OXI — [IHGWS —
LARs Functionality Services
& Support (200+ Rooms).

An approved PMS Interface
(currently Bellinta) is
required to support digital
guest experience (IHG
EDGE).

FastConnect SD-WAN And Access

Control Manager

$168.00-$300.00 for 6
devices and 10 users; plus
$22.00 per additional device
and $1.25 per additional
user.

Monthly
(Payable to
AT&T)

Note 8
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TYPE OF FEE AMOUNT DUE DATE REMARKS
NextGen Payments (“NGP”) Program | $251-$400 Monthly Note 8
Fee (includes support, installation, and
hardware). (Payable to
SCH).
Guest Internet Access — Bandwidth $1,000 to $3,000 Monthly Note 8
Service Subscription (IHG Connect) (Payable to
Pricing is estimated and SCH)
varies based on regional
service providers.
IHG Connect Hardware Software Varies but can range from Payable at the Note 8
License Renewal $3,000-$200,000 date which is
five years of the
original
purchase claim
date and every
five—year
period thereafter
Guest Internet Access — Hardware $1.50 per guest room. Monthly Note 8
Maintenance & Guest Support (IHG (Payable to
Connect) $25.00 per meeting / SCH approved
conference room, plus Integrator)
$20.00 per 2,000 sq. ft. of
total meeting space,
maximum of $500.00
(meeting room support fees
only apply if total meeting
space exceeds 2000 sq. ft.).
Guest In-Room Entertainment— $4.75 per room, per month Monthly Note 8
Hardware, Maintenance, Guest for software, maintenance, (Payable to
Support, & Content and guest support. SCH or
approved
Integrator)
$7.20 per room, per month Monthly
for content. (Payable to
SCH or
approved
Integrator)
$1.25 per room, per month Monthly
for HBO (where required) (Payable to
SCH or
approved
Integrator)
F&B POS Support $45.00 per workstation per Monthly Note 8
month (Payable to an
approved
supplier)
Employee Safety Devices Initial fee of $125-$150 per Annually Note 8

room in the first year of
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TYPE OF FEE AMOUNT DUE DATE REMARKS
installation plus $20.00 to (Payable to
$25.00 per room, per year SCH approved
for software and supplier)
maintenance support
Security Software for $495.00 to $525.00 per Monthly Note 8
Public Access Computers (Business workstation, per year for (Payable to
Center) software, maintenance, and | SCH or an
guest support approved
supplier)
$315.00 to $399.00 per
printer, per year for the
“optional” mobile printing
feature
Ongoing Training
IHG Learning Program: Core Learning categorized as Core Note 9 &
Subscription/Value-Add and core is included within the Subscription fee | Item 11
Specialist Training subscription model and is payable
includes critical learning annually within
designed to effectively 30 days of
onboard team members, Holiday’s
support the operational invoice. Value-
needs of a hotel, and add and
comply with brand standards | specialist
to deliver a branded guest learning billed
experience. The cost is upon attending.
$5,500/yr for voco® hotels. (Payable to
Prorated based on month SCH)
your Hotel opens. For in-
person classes you must
pay trainees’ travel and
optional/supplemental
training expenses.
Hotels should allocate
annual pre-determined
amounts per full-time
employee for optional value-
add and specialist courses:
Managers/Department
Heads - $650; Assistant
Managers/Supervisors -
$450; Frontline colleagues -
$250.
Subsequent Training Materials $0 - $5,000 per hotel for all As incurred Note 9
trainees combined (Payable to
Holiday/SCH)
IHG® Americas Premium Investors Up to $2,500 per attendee, Invoiced at time | Note 9

and Leadership Conference

not including travel, lodging
or other expenses.

of registration
(Payable to
SCH)
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TYPE OF FEE AMOUNT DUE DATE REMARKS
Operations
Tax on Sales/Gross Receipts or Holiday’s actual cost. Upon notice Note 10
Similar Taxes from Holiday
Standard Fee for Room Additions $500 for each new approved | With room Note 11
guest room. addition
(Payable to
Holiday)
Re-licensing or Change of Ownership | $500 per guest room but not | Due with Note 12
Application Fees less than $75,000. application to
Holiday for re-
licensing or
change of
controlling
ownership
(Payable to
Holiday)
Public Offering or Private Placement $25,000 plus additional When you or Note 13
Processing Fee costs incurred by Holiday. any of your
owners submit
request for
approval of
private
placement or
public offering
(Payable to
Holiday)
Audit/Interest Amount of deficiency, Upon notice Note 14
interest and $3,000 audit fee | from Holiday
(audit fee may be increased
on Brand System-wide
basis).
Indemnification Varies Upon demand Note 15
Quality Programs for failure, default, Escalating assessment of up | Before follow up | Note 16
non-compliance or termination status to $7,500 inspection
and/or special
inspection
(Payable to
Holiday)
Bi-monthly “The Operator’s View” Escalating assessment of up | Upon notice Note 16
(“TOV”). to $2,500 for each (Payable in
occurrence. monthly
installments to
Holiday)
Corrective Action Plan (CAP), or Escalating assessment of up | Upon notice Note 16
Hotels that fall below the Reputable to $13,500 (Payable in
guest satisfaction threshold monthly
installments to
Holiday)
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TYPE OF FEE AMOUNT DUE DATE REMARKS
PIP/Soft Goods or Case Goods Up to $10,000 (and $5,000 Before Note 16
Renovation Inspection/ preparation fee | for a re-inspection). application, or
upon request for
PIP (Payable to
Holiday)
Upon request See ltem 8
Plan and/or FF&E Extensions and Up to $5,000 due to extension
Defaults and/or default
(Payable to
Holiday)
Upon request
due to extension | Note 16
PIP Extensions and Defaults Travel Up to $5,000 and/or default
(Payable to
Holiday)
Custom Design Review Up to $25,000
Upon request
due to extension
and/or default
Non-Compliance with Soft Goods and | Up to $5,000 (Payable to
Case Goods Renovation Holiday) Note 16
Requirements
IHG Voice Reservation Service $6.63 per net booking, Monthly Note 17
which may be changed once | (Payable to
annually. SCH)
All Hotels must sign up and
actively use this service for
all rooms reservations calls.
A commission of 10% may
be applied to Hotels that
transfer Hotel-direct calls to
public IHG CRO toll-free
numbers.
IHG Revenue Services and IHG $3,300-$5,300 per month Monthly Note 18
Commercial Services (formerly depending on total hotel
Revenue Management for Hire) room count, location type (Payable to
and annual occupancy. SCH)
(These fees will apply until
December 31, 2024, after Workshop fee
which they may change). payable to SCH
Plus one time registration upon

fee of $800 Plus, out of
pocket travel expenses for
SCH personnel. (These fees
are modifiable with 90 days
written notice).

registration
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TYPE OF FEE

AMOUNT

DUE DATE

REMARKS

Guest Relations Fees

Quality and Service contacts
from Hotels will be handled
by Guest Relations in the
‘One Contact Resolution’
process. Hotels will be
charged a case
management fee of $150
per incident, plus the
compensation amount of no
greater than one night’'s
room fee and tax.

Non Service and Quality
cases (such as billing or
reservations issues) that not
resolved within 48 hours by
the Hotel will be handled by
Guest Relations with a case
management fee of $150
per incident.

Upon notice

(Payable to
Holiday)

Note 19

IHG® One Rewards Measured
Standards

Hotels are assessed for
non-compliance to the
measured loyalty standards
as follows:

Hotels with 300 rooms or
less:

* Fail first quarter = Cure (no
assessment)

* Fail second quarter =
Assess $1,000/standard

* Fail third quarter = Assess
$2,000/standard

* Fail fourth quarter =
Assess $3,000/standard

« Capped at $3,000 per
quarter per standard.

Hotels with more than 300
rooms:

« Fail first quarter = Cure (no
assessment)

* Fail second quarter =
Assess $1,000/standard

* Fail third quarter = Assess
$2,500/standard

* Fail fourth quarter =
Assess $5,000/standard

« Capped at $5,000 per
quarter per standard.

Quarterly
Assessment
appears on
invoice
(Payable to
SCH)

Note 20
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TYPE OF FEE AMOUNT DUE DATE REMARKS
Employee Engagement Survey $7 to $12 per employee Annually Note 21
each year (Payable to
designated third
-party provider)
Miscellaneous
Realignment/name change or brand $5,000 for licensee name Upon
conversion processing fee change, brand conversion or | realignment or
ownership realignment. name change, if
approved
(Payable to
Holiday)
Capital Reserve Up to 5% of Gross Revenue | Monthly (if Note 22
(see Paragraph 13.0 of the required by
License). Holiday)
Liquidated Damages Payment on A lump sum equal to the Promptly upon Note 1,
premature termination by Holiday monthly average of all Termination ltem 17 f.,
before it authorizes you to use Brand amounts that would have (Payable to g., h. and
System at Hotel (includes failure to been payable to Holiday Holiday) Note 2 to
perform the construction, upgrading under paragraphs 3.B(3) ltem 17
and renovation work described in the through (6) of the License
License) (see License, Par. 13.J). assuming the Hotel had
collected GRR based on the
average daily revenue per
available room for all Brand
System Hotels in the United
States for the previous 12
months, multiplied by the
greater of (a) 6 or (b) the
number of full and partial
months from the Term
Commencement Date to the
termination date of the
License.
Liquidated Damages Payment on An amount equal to the total | Promptly upon ltem 17f.,
premature termination after Holiday amounts required under Termination g., h.and .
authorizes you to use Brand System at | License Paragraphs 3.B(3) and Note 3
Hotel (applicable only if License through (6) during the 60 (Payable to to Item 17
terminates before expiration, in calendar months of Holiday)

accordance with License, Par.11.B
and/or Par. 11.C; includes termination
resulting from failure to perform “The
Work”) (see License, Par. 13.J).

operation preceding the
termination or during the
preceding number of months
equal to the unexpired
License Term at the time of
termination (if less than 60
months); or if the Hotel has
not been in operation in the
system for 60 months, an
amount equal to the greater
of (1) 60 times the monthly
average of these amounts
for the period during which
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TYPE OF FEE AMOUNT DUE DATE REMARKS
the Hotel has been in
operation in the Brand
System, or (2) 60 times
these amounts as are due
for the one month preceding
the termination.

Comfort Letter Processing Fee $2,500 for the preparation Upon Demand IHG may
and processing of any (Payable to waive this
mezzanine, replacement or Holiday) fee inits
subsequent comfort letters sole
after the initial senior lender discretion.
letter.

Fees for Extensions of Construction Commencement (“CC”):

New Development or Conversions $10,000 With extension Note 23 &

(Extensions >6 but less than or equal request Item 11

to 12 months from CC date included in (Payable to

original license) Holiday)

New Development or Conversions 50% of Application Fee With extension Note 23 &

(Extensions resulting in a CC date that request ltem 11

is >12 months from the CC date (Payable to

included in original license) Holiday)

Room Additions 50% of original room With extension Note 23 &

(6-month extension) addition Application Fee. request Item 11

(Payable to
Holiday)

Note 1. Payments, Gross Rooms Revenue. Holiday can require you to make any payments
due to Holiday to its parents, affiliates, subsidiaries or other designees. For example, many
charges and fees shown on the table above are currently payable to SCH. Unless otherwise
stated, all charges and fees on the table above are nonrefundable and uniformly applied to new
Brand System licensees; however, in instances that Holiday considers appropriate, Holiday may
waive some or all of these fees. The fees set forth in this Item 6 represent Holiday’s current fees,
but are subject to change as Holiday, its parents, affiliates, subsidiaries and/or other designees
may amend from time to time; at all times you are responsible for the then-current fees imposed.

“‘GRR or “Gross Rooms Revenue” means the gross revenue and receipts of every kind
attributable to or payable for rental of guest rooms/suites at the Hotel including, but not limited to,
no-show revenue, early departure or late check-out fees, attrition or cancellation fees, any
mandatory fee or surcharge charged to all or substantially all guests renting a room (including
resort fees, although inclusion of such fees or surcharges does not constitute approval by Holiday
of such fees and surcharges, which may be limited or prohibited) any awards, judgments or
settlements representing payment for loss of room sales and any other revenues allocable to
rooms revenue under the Uniform System of Accounting for the Lodging Industry, Eleventh
Revised Edition, 2014, as published by the American Hotel & Lodging Association Educational
Institute, or any later edition, revision, or replacement that may be designated by Holiday. No
deductions shall be allowed for charge backs, credit card service charges, commissions,
uncollectible amounts or similar items. Charges for any item, including telephone charges,
entertainment, the cost of any food and beverage items, room service or other items provided or
made available to a guest as an incident of a guest room/suite rental is not considered a deduction
from GRR. Holiday may require you to settle all outstanding obligations payable to Holiday by
direct account debit, electronic funds transfer, or other similar technology designed to accomplish
the same purpose. Holiday may also charge royalties on revenues from any activity that you
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provide at the Hotel by mutual agreement with Holiday if such activity: (i) is not offered at Brand
System Hotels generally (at the time you enter into the License) and is likely to benefit significantly
from, or be identified significantly with, the voco hotels brand name or other aspects of the Brand
System; or (ii) is designed by or developed by Holiday. Certain fees paid by licensees, other than
the royalties and related fees, are payable to SCH and either SCH or Holiday may collect those
amounts from licensees.

For purposes of calculating the pre-opening liquidated damages set forth in paragraph 13.J of the
License, “mature hotels” means hotels which were open for two full years or longer; were licensed
or, alternatively, owned and/or managed by Holiday or one of its affiliates, and; were not in
financial or quality default of their applicable license or management agreement obligations as of
the applicable date.

Royalty in case of Casualty: If your Hotel is closed because of damage due to fire or other
casualty, then during the time that your Hotel is closed, you will pay to Holiday (instead of all other
Brand System fees under Paragraph 3.B of the License) a royalty of 2% of GRR based on the
average GRR for the 12 months preceding the date of closing, or if your Hotel has not been
operating in the Brand System for 12 months, then for this purpose the GRR will be based on the
average monthly GRR for the period that the Hotel has been operating in the Brand System.

Note 2: Services Contribution: You, all other Brand System licensees and all Hotels that
Holiday’s affiliates own or manage must pay a Services Contribution as specified in this Item, in
Iltem 11, and paragraph 3.B of the License. Holiday will use these funds as it determines to
develop, support and/or administer marketing, reservations and training programs. The Services
Contribution cannot be used to cover the cost of maintenance, repair, modernization, renovation,
or upgrading of your Hotel. Holiday and its affiliates are not responsible for any of these costs.
Besides being used in developing, supporting and/or administering marketing, reservations and
training programs, funds from Services Contributions will typically be invested in activities that
strengthen the brand such as awareness advertising, research, and the development of new or
improved services, but may also include tactical marketing initiatives more focused on short term
revenue enhancement and seasonal marketing programs. The Services Contributions do not
include costs which you incur in the acquisition, installation or maintenance of reservations
services, equipment or training, or costs associated with seasonal enhancements such as
seasonal scents, sounds, tastes or in your own marketing activities. Holiday can change the
Services Contribution from time to time. Holiday may, on 30 days advance written notice, at any
time during the term of your License, and from time to time, increase the Services Contribution
by up to 1% of GRR. If Holiday increases the Services Contribution in this way, then Holiday
cannot make another discretionary increase again for 24 months after the start of a prior increase.
Holiday may increase the Services Contribution by a maximum of 2% of GRR over the term of
your License.

Note 3: Loyalty Programs: Your Hotel must participate in the loyalty program (the “Loyalty
Program”) for as long as SCH chooses to market a Loyalty Program. As of the date of this
disclosure document, the Loyalty Program is marketed to consumers under the names “IHG One
Rewards”, “InterContinental Ambassador”, and “IHG®Business Rewards”. You must pay the Initial
Marketing Contribution and Loyalty Program Contribution to SCH for the Loyalty Program. The
Initial Marketing Contribution is payable when your Hotel first enters the Brand System. The
Loyalty Program is an incentive program which rewards members with awards for frequent
qualifying stays at all Brand System Hotels (and, as described in Holiday’s separate disclosure
documents, for Holiday Inn, Holiday Inn Express, Holiday Inn Resort, Crowne Plaza,
InterContinental Hotels & Resorts, Vignette Collection, EVEN Hotels, Garner hotels, avid® hotels,
Hotel Indigo, Atwell Suites, Candlewood Suites and Staybridge Suites brand group hotels as well
as other hotel brands within the SCH hotel portfolio (including Kimpton® Hotels & Restaurants)).
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The Loyalty Program includes alliances with airline frequent flyer programs and other Holiday
brands. Through these alliances, Loyalty Program members may choose to collect and convert
their Loyalty Program points into airline miles or choose to collect miles automatically with each
stay. SCH may add to or delete airlines and alliances within other industries from the Loyalty
Program.

SCH’s Global Sales & Marketing department has established marketing relationships with airlines,
rental car companies, banks and other types of companies, some of which include co-branding
with IHG One Rewards. These alliances may produce revenue and income for SCH that do not
result from any required purchases that you make.

The Loyalty Program Contribution is currently 4.55% of Qualifying Full Folio Revenue and 1.365%
of Qualifying Room and Meeting Revenue. SCH can change these percentages in its sole
judgment. Qualifying Full Folio Revenue includes: (a) Qualifying Room Rates (defined below),
(b) charges for food and beverage, telephone, laundry and pay-per-view movies, including
applicable taxes, when charged to the member’s room regardless of whether a Qualifying Room
Rate was paid, and (c) at the Hotel’s discretion any other items charged to the member’s room
not defined in the previous items (a) or (b). Property management systems certified as compatible
by the SCH Information Technology department provide Full Folio Revenue data to the Loyalty
Program through an automated interface.

Qualifying Room Rates include, for example: (1) non-discounted rates; (2) standard corporate
rates; (3) leisure rates; (4) government rates; (5) Corporate Gold rates and worldwide sales
negotiated rates; (6) conference and meeting rates; and (7) individual Hotel contract rates. If
discounts on rates (6) and (7) exceed 30% of the Hotel’s published rates, the Hotel may exclude
the awarding of IHG One Rewards points for these discounted room rates. All negotiated group
rates for business bookings are Qualifying rates. Guest rooms booked as part of a group, meeting
or event block where the individual guest pays their own charges (room and incidentals) will
qualify for points.

Qualifying Room and Meeting Revenue includes Hotel revenue from accommodation (room only
booked on behalf of others via the IHG Business Rewards) and/or Hotel revenue from rental of
guest rooms, meetings, social, or catered events to include revenue from meeting room hire, food
and beverage, and/or other revenue associated with the meeting or event at the Hotel’s discretion
(formerly known as IHG® Meeting Rewards). IHG® Business Rewards points are capped at
60,000 per meeting or event, while the Hotel has sole discretion to award more than 60,000 points
for any such meeting or event. At three points per dollar payable at 1.365%, the amount
contributed to the Loyalty Program is capped at $273 per event; however, the Hotel has discretion
to award more than 60,000 points at the same 1.365% assessment rate ($0.00455 per point).).

In 2022, the Loyalty Program was extended until December 31, 2027, by a vote of all principal
correspondents of Holiday-licensed Hotels in good standing. Under this extension, Loyalty
Program members can accumulate points through December 31, 2027, and may redeem them
through June 30, 2028. If the Lo