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The franchise is for a business that operates Pizza Hut restaurants offering primarily pizza,
pasta and other ltalian-style food items and WingStreet chicken products and side dishes (a
“System Restaurant” or “Restaurant”).

The total investment necessary to begin operation of a new Restaurant ranges from: (i)
$787,000 to $2,063,500 for a Restaurant Based Delivery Restaurant or Delivery Based
Restaurant; (i) $534,000 to $1,488,500 for a Fast Casual Delco Restaurant; (iii) $552,000 to
$971,300 for a Freestanding “Delco” Delivery/Carryout Restaurant; and (iv) $367,000 to $721,300
for an Inline/Endcap “Delco” Delivery/Carryout Restaurant, in each case excluding real property
and including $47,500 to $69,000 that must be paid to us or our affiliates. This disclosure
document summarizes certain provisions of your franchise agreement and other information in
plain English. Read this disclosure document and all accompanying agreements carefully. You
must receive this disclosure document at least 14 calendar days before you sign a binding
agreement with, or make any payment to, the franchisor or an affiliate in connection with the
proposed franchise sale. Note, however, that no government agency has verified the
information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient
for you. To discuss the availability of disclosures in different formats, contact the PHLLC Legal
Department at 7100 Corporate Drive, Plano, Texas 75024-4100 at 972-338-7700.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your
contract and this disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can
help you make up your mind. More information on franchising, such as “A Consumer’s Guide to
Buying a Franchise,” which can help you understand how to use this disclosure document is
available from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or
by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, DC 20580. You can also
visit the FTC’s home page at www.ftc.gov for additional information. Call your state agency or
visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.
Issuance date: March 24, 2023
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how
to find more information:

QUESTION WHERE TO FIND INFORMATION

How much can I earn? Item 19 may give you information about outlet
sales, costs, profits or losses. You should also try
to obtain this information from others, like current
and former franchisees. You can find their names
and contact information in Item 20 or Exhibits H-
1 and H-2.

How much will I need to invest? | [tems 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8
describes the suppliers you must use.

Does the franchisor have the Item 21 or Exhibit I includes financial
financial ability to provide statements. Review these statements carefully.
support to my business?

Is the franchise system stable, Item 20 summarizes the recent history of the

growing, or shrinking? number of company-owned and franchised outlets.

Will my business be the only Item 12 and the “territory” provisions in the

Pizza Hut business in my franchise agreement describe whether the

area? franchisor and other franchisees can compete with
you.

Does the franchisor have a Items 3 and 4 tell you whether the franchisor or its

troubled legal history? management have been involved in material

litigation or bankruptcy proceedings.

What’s it like to be a Pizza Item 20 or Exhibits H-1 and H-2 list current
Hut franchisee? and former franchisees. You can contact them
to ask about their experiences.

What else should I know? These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in
this disclosure document to better understand this
franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other

fees even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to
change its manuals and business model without your consent. These changes may
require you to make additional investments in your franchise business or may harm
your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a
limited group of suppliers the franchisor designates. These items may be more
expensive than similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating
a similar business during the term of the franchise. There are usually other
restrictions. Some examples may include controlling your location, your access to
customers, what you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory,
the franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does,
you may have to sign a new agreement with different terms and conditions in order to
continue to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from
operating a similar business after your franchise ends even if you still have
obligations to your landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean
that the state recommends the franchise or has verified the information in this
document. To find out if your state has a registration requirement, or to contact your
state, use the agency information in Exhibit A.

Your state also may have laws that require special disclosures or
amendments be made to your franchise agreement. If so, you should check the State
Specific Addenda. See the Table of Contents for the location of the State Specific
Addenda.
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Special Risks to Consider About 7This Franchise
Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The location franchise agreement requires you
to resolve disputes with the franchisor by mediation only in Plano, Texas or by
litigation only in Collin County, Texas (or the city or county where our principal
place of business is then located). Out-of-state litigation may force you to accept a
less favorable settlement for disputes. It may also cost more to mediate and/or
litigate with the franchisor in Collin County, Texas (or where we then have our
principal place of business) than in your own state.

2. Territory. You will not be granted any exclusive territory.

Certain states may require other risks to be highlighted. Check the “State
Specific Addenda” (if any) to see whether your state requires other risks to be
highlighted.
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MICHIGAN NOTICE

The State of Michigan prohibits certain unfair provisions that are sometimes in franchise
documents. If any of the following provisions are in these franchise documents, the
provisions are void and cannot be enforced against you:

(a) A prohibition against you joining an association of franchisees.

(b) A requirement that you assent to a release, assignment, novation, waiver, or estoppel which
would deprive you of rights and protections provided under the Michigan Franchise Investment
Law. This does not preclude you, after entering into a franchise agreement, from settling any and
all claims.

(c) A provision that permits us to terminate your franchise prior to the expiration of its term except
for good cause. Good cause includes your failure to comply with any lawful provision of the
Franchise Agreement and to cure such failure after being given written notice thereof and a
reasonable opportunity, which in no event need be more than 30 days, to cure such failure.

(d) A provision that permits us to refuse to renew your franchise without fairly compensating you
by repurchase or other means, for the fair market value at the time of expiration, of your inventory,
supplies, equipment, fixtures, and furnishings. Personalized materials which have no value to us
and inventory, supplies, equipment, fixtures, and furnishings not reasonably required in the
conduct of the franchise business are not subject to compensation. This provision applies only if:

(i) The term of the franchise is less than five years; and

(i) You are prohibited by the Franchise Agreement or other agreement from continuing to
conduct substantially the same business under another trademark, service mark, trade name,
logotype, advertising, or other commercial symbol in the same area subsequent to the expiration
of the franchise, or if you do not receive at least six months advance notice of our intent not to
renew the franchise.

(e) A provision that permits us to refuse to renew the franchise on terms generally available to
other franchisees of the same class or type under similar circumstances. This provision does not
require a renewal provision in the Franchise Agreement or other agreement.

(f) A provision requiring that arbitration or litigation be conducted outside of Michigan. This does
not preclude you from entering into an agreement, at the time of the arbitration, to conduct
arbitration at a location outside of Michigan.

(g) A provision which permits us to refuse to permit a transfer of ownership of the franchise,
except for good cause. This provision does not prevent us from exercising a right of first refusal
to purchase the franchise. Good cause includes, but is not limited to:

(i) The failure of the proposed transferee to meet our then-current reasonable qualifications
or standards.

(ii) The fact that the proposed transferee is a competitor of ours.

(iii) The unwillingness of the proposed transferee to agree in writing to comply with all lawful
obligations.

(iv) The failure of the franchisee or proposed transferee to pay any sums owing to us or to
cure any default in the Franchise Agreement existing at the time of the proposed transfer.

(h) A provision that requires you to resell to us items that are not uniquely identified with the
franchisor. This does not prohibit a provision that grants us a right of first refusal to purchase the
assets of a franchise on the same terms and conditions as a bona fide third party willing and able
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to purchase those assets, nor does it prohibit a provision that grants us the right to acquire the
assets of a franchise for the market or appraised value of such assets if you have breached the
lawful provisions of the Franchise Agreement and have failed to cure the breach in the manner
provided in (c), above.

(i) A provision which permits us to directly or indirectly convey, assign, or otherwise transfer our
obligations to fulfill contractual obligations to you unless provision has been made for providing
the required contractual services.

The fact that there is a notice of this offering on file with the Attorney General does not
constitute approval, recommendation, or endorsement by the Attorney General.

Any questions concerning this notice should be directed to the Michigan Department of
Attorney General, Consumer Protection Division, Franchise Unit, 525 W. Ottawa Street, G.
Mennen Williams Building, 1%t Floor, Lansing, Michigan 48913; 517-373-7117.
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ITEM 1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND AFFILIATES

The Franchisor and its Parents and Predecessors

The franchisor is Pizza Hut, LLC, a Delaware limited liability company (“PHLLC”, “we”, “us”,
or “our”). "You" means the corporation, limited liability company, partnership or other entity that
buys the franchise, as well as the entity’s owners, as applicable.

PHLLC conducts business under the name “Pizza Hut.” Its principal address is 7100
Corporate Drive, Plano, TX 75024. The identity and principal business addresses of its agents
for service of process in the franchise registration states are listed in Exhibit B.

L]

PHLLC's predecessor is Pizza Hut, Inc. (“PHI"). References to “we”, “us” or “our’ may include
our predecessor. PHI was originally incorporated as “Pizza Hut of San Diego, Inc.” in 1967 and
changed its name on September 25, 1997. PHI offered and sold franchises in the United States
until on or about May 20, 2016, when PHI merged into PHLLC. Following the merger, PHLLC
became the franchisor of Pizza Hut restaurants in the United States and acquired all domestic
Pizza Hut franchise, license, and development agreements and substantially all of PHI's assets,
including its intellectual property.

PHLLC's direct parent company is Pizza Hut Guarantor, LLC (“PH Guarantor”), a Delaware
limited liability company formed on November 30, 2016. PHLLC’s indirect parent company is
Pizza Hut Holdings, LLC (“PH Holdings”), a Delaware limited liability company formed on March
30, 2016. The principal address of PH Guarantor and PH Holdings is 7100 Corporate Drive, Plano,
Texas 75024.

PHLLC'’s ultimate parent is YUM! Brands, Inc. (“YUM”). YUM'’s offices are located at 1441
Gardiner Lane, Louisville, Kentucky 40213.

We and certain current and former affiliates have operated Pizza Hut Restaurants in the
United States since 1958 and have offered franchises for Pizza Hut Restaurants in the United
States since 1959; during the past 10 years, we have not directly offered franchises in any other
line of business. Except for PHI’s former parent (“Old PHI”), whose assets were acquired by PHI
in 1997, none of our affiliates have offered franchises to operate Pizza Hut Restaurants in the
United States. Company-owned Delivery and Delco System Restaurants have been operated,
and franchisees have been allowed to engage in pizza delivery, since 1984. Company-owned
Delivery Based Restaurants/Fast Casual Delco Restaurants have been operated since 2016 and
franchises for those Restaurants have been offered since 2015.

PHLLC’s Affiliates

The following PHLLC affiliates either offer franchises within the United States or provide
products or services to PHLLC’s franchisees and licensees located in the United States.
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Name / Address Product / Services Conduct of Offer of Offer of Other
Provided to Pizza Pizza Hut Pizza Hut Franchises
Hut Franchisees Business Franchises
YUM Restaurant Provides electronic Neither YRSG Neither Neither YRSG nor YUM
Services Group, LLC communications nor YUM YRSG nor Connect, LLC has ever
(“YRSG”) systems (E- Connect, LLC YUM offered franchises in any
Systems) to has ever Connect, other line of business
1441 Gardiner Lane PHLLC operated LLC has ever
Louisville, KY 40213 franchisees, Pizza Hut offered
including internet, Restaurants franchises for
YUM Connect, LLC intranet and email Pizza Hut
Restaurants
1441 Gardiner Lane
Louisville, KY 40213
Dragontail Systems Provides optional, Dragontail has Dragontail Dragontail has never
Ltd. (“Dragontail”) but highly never has never offered franchises in any
encouraged, back- operated offered other line of business
7 Metzada St., Bnei- of-house (BOH) Pizza Hut franchises for
Brek Israel 5126112 and kitchen Restaurants Pizza Hut
management Restaurants
(KMX) services to
PHLLC franchisees
QuikOrder, LLC. Provides certain Pizza Hut Pizza Hut Pizza Hut Connect has
(formerly known as digital and Connect has Connect has never offered franchises
QuikOrder, Inc.) technology never never offered in any other line of
. products and operated franchises for business
7100 Corporate Drive services, to PHLLC Pizza Hut Pizza Hut
Plano, TX 75024 and PHLLC'’s Restaurants Restaurants
IPDEV Co., LLC franchisees,
(formerly known as including in-
IPDEV Co.) restaurant
technology
7100 Corporate Drive | goftware and
Plano, TX 75024 internet ordering
National Systems, from System
LLC (formerly known Restaurants
as National Systems
Corporation)
7100 Corporate Drive
Plano, TX 75024
The foregoing 3
entities are
subsidiaries of Pizza
Hut Connect, LLC
7100 Corporate Drive
Plano, TX 75024
2
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Name / Address Product / Services Conduct of Offer of Offer of Other
Provided to Pizza Pizza Hut Pizza Hut Franchises
Hut Franchisees Business Franchises
KFC US, LLC Not applicable KFCLLC has KFCLLC has Since 1952 KFCLLC and
(and affiliates and never never offered its predecessors and
subsidiaries) operated franchises for affiliates have operated
(“KFCLLC”) Pizza Hut Pizza Hut and offered franchises or
Restaurants Restaurants licenses for KFC
1900 Colonel Sanders except in restaurants, which
Lane connection specialize in quick-
Louisville, KY 40213 with service chicken with side
KFC/Pizza Hut dishes.
multi-brand
concepts As of December 26,
2022, KFCLLC and its
subsidiaries operated 46
traditional KFC
restaurants, 274
franchisees operated
3,842 traditional
restaurants, and 21
licensees operated 30
non-traditional
restaurants.(!)
Taco Bell Franchisor, Not applicable TBLLC has TBLLC has Since 1964 TBLLC and
LLC never never offered its predecessors and
(and affiliates and operated franchises for affiliates have operated
subsidiaries) Pizza Hut Pizza Hut and offered franchises or
(“TBLLC”) Restaurants Restaurants licenses for Taco Bell
except in restaurants, offering
1 Glen Bell Way connection Mexican-style food for
Irvine, CA 92618 with Taco take-out and on-
Bell/Pizza Hut premises seating.
multi-brand
concepts As of December 27,
2022, TBLLC operated
approximately 464
traditional Taco Bell
restaurants and 7 non-
traditional restaurants. A
total of approximately
7,049 traditional
restaurants and 242
express restaurants were
operated by
approximately 246
franchisees and 82
licensees.()
3




Name / Address Product / Services Conduct of Offer of Offer of Other
Provided to Pizza Pizza Hut Pizza Hut Franchises
Hut Franchisees Business Franchises
HBG Franchise, LLC Not applicable HBG has HBG has HBG began offering
("HBG") never never offered franchises for Habit
operated franchises for Burger restaurants in
17320 Red Hill Ave. Pizza Hut Pizza Hut 2013. Habit Burger
Suite 140 Restaurants Restaurants restaurants offer

Irvine, CA 92614 premium hamburgers
and hamburger-related
products. HBG's
immediate parent, The
Habit Restaurants, LLC
("THR"), operates Habit
Burger restaurants
throughout the United
States.

As of December 27,
2022, there were 276
company-owned The
Habit Burger Grill
restaurants in the United
States. A total of 43
traditional restaurants
and 9 non-traditional
restaurants were
operated by 6
franchisees and 6
licensees. (M

() The number of restaurants that an affiliate operates or franchises includes multi-brand restaurants at
which more than one brand is operated.

We also have a number of affiliates that offer franchises, including Pizza Hut franchises, in
foreign countries, as well as affiliates that provide certain products and services to franchisees
who are located and do business in these foreign countries. Unless otherwise stated, the
information in this disclosure document does not include the international operations or
franchising of Pizza Hut franchises.

Pizza Hut Brand Transformation

In or about May 2017, YUM agreed to make a material investment in the Pizza Hut brand to
upgrade restaurant equipment, accelerate improvements in restaurant technology, enhance
digital and ecommerce capabilities, and boost advertising dollars (“Pizza Hut Brand
Transformation”). A key component of the Pizza Hut Brand Transformation is an aggressive
investment in a digital delivery-centric strategy. As part of the Pizza Hut Brand Transformation,
(a) then-existing Pizza Hut franchisees agreed to an operational transformation, requiring a
heightened focus on delivery speed, pizza temperature, customer experience, and operations
capability, and (b) PHLLC updated many of the terms and conditions of its standard form of
Location Franchise Agreement.

On December 27, 2022, I.P.H.F.H.A. Inc., PHLLC, and other related parties entered into a
holistic Technology Framework Agreement (“Tech Framework Agreement”), which outlines a
comprehensive technology funding strategy for the years 2023-2026. The funding strategy
outlined in the Tech Framework Agreement is intended to accelerate critical digital and technology
advancement and innovation in and for the Pizza Hut System.
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PHLLC’s Business and the Franchise Offered

We offer franchises for System Restaurants that use a proprietary opening and operating
system, including Brand Standards which we may modify, add to, or delete from (the “System”).
The System includes, without limitation, special recipes, seasonings, and menu items; distinctive
design, decor, color scheme, and furnishings; standards, specifications, and procedures for
operations; digital innovation, customer facing e-commerce, and computer technology systems;
procedures for quality control; training and assistance programs; and advertising and promotional
programs.

System Restaurants offer and sell high-quality pizza and related products and services
approved by us ("Approved Products") and are identified by the mark “Pizza Hut” and other
trademarks, service marks, slogans, logos, and emblems that we designate for use.

We currently offer franchises for three types of System Restaurant Concepts: (a) Restaurant-
Based Delivery (“RBD”) Restaurants; (b) Delivery/Carryout (“Delco”) Restaurants; and (c)
Delivery Based Restaurants (“DBR”)/Fast Casual Delco (“FCD”) Restaurants. RBD, DBR and
FCD Restaurants all offer dine-in, carryout and delivery. Delco Restaurants offer only carryout
and delivery. The RBD Restaurant is Pizza Hut’s traditional dine-in format with delivery added.
The DBR and FCD Restaurants are newer formats, with back of the house operations designed
for delivery and carryout but also offering limited seating for dine-in consumption. The DBR
Restaurant is a large-format, dine-in, delivery, and carryout unit with more than 50 seats; it may
be freestanding, end-cap, or in-line with our specific approval. The FCD Restaurant is a small-
format, delivery and carryout unit, with less than 50 seats; it may be freestanding, end-cap, or in-
line with our specific approval. All new franchised Restaurants must incorporate the WingStreet
product line (“WingStreet”). We and our affiliates also operate and previously offered franchises
for Red Roof Restaurants. We no longer generally offer franchises for Red Roof Restaurants.

If you purchase a franchise, you will enter into a Location Franchise Agreement (Exhibit C-1)
for the right to operate one or more System Restaurants at specified approved locations
(“Location”). Approved delivery areas for each Restaurant (“Delivery Area”) will be described in
the Location Franchise Agreement.

Since 1989, we have granted licenses to third parties to sell Pizza Hut pizza from kiosks,
concession stands, and other non-traditional facilities. We do not directly operate any non-
traditional sites, but our affiliates have in the past operated a limited number of non-traditional
sites (primarily concession stands). We distinguish between our “franchisees” who are granted
rights to operate RBD, Delco and DBR/FCD System Restaurants under the franchising program
described in this disclosure document, and our “licensees” who are granted rights to sell Pizza
Hut pizza and related products at non-traditional locations under the Pizza Hut Express licensing
program offered under a separate disclosure document. Company-owned Pizza Hut Express
restaurants have been operated since 1987. This disclosure document does not describe the
Pizza Hut Express licensing program.

As further described in Item 12, we and/or our affiliates may engage in any business activity
and any business concept whatsoever, so long as within your Protected Radius such other
businesses do not operate the type of System Restaurant you operate under the Pizza Hut Marks.
Your Location Franchise Agreement does not give you any right to participate in or benefit from
such other concepts or business activities, whether they are conducted under the Pizza Hut Marks
or not. Our and our affiliates’ rights to engage in other business activities are specifically reserved
and may not be qualified or diminished in any way by implication.

Competition and Requlation

System Restaurants compete with a wide variety of national and local businesses, including

5
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other national and local pizza parlors, pizza delivery businesses, fried chicken wing businesses,
other quick service restaurants, and (in a broad sense) all restaurant businesses. Competition in
the restaurant business is generally intense.

A variety of regulations, laws, and ordinances govern the operation of a restaurant business.
Examples include laws relating to the sale of alcoholic beverages, health and sanitation codes,
driver regulations; state and local codes and ordinances covering the discharge of waste and
emissions; laws, rules, and regulations concerning “Truth in Menu” (concerning menu item names
and product labeling); laws, rules, and regulations concerning “Menu Labeling” (requiring
nutritional information on menus, menu boards, and products; laws, rules, and regulations
concerning nutritional claims; and the Americans with Disabilities Act ("ADA"). There may be other
laws applicable to your Restaurant, and we urge you to make further inquiries about these laws.
You must comply with all local, state, and federal laws and regulations in the operation of your
Restaurant and its Restaurants. In addition, the laws, rules, and regulations which apply to
businesses in general will affect you. Consult your lawyer about all these laws, rules, and
regulations.

ITEM 2
BUSINESS EXPERIENCE

Chief Executive Officer: Aaron Powell

Mr. Powell was as appointed Chief Executive Officer of PHLLC based in Plano, Texas in
September 2021. Mr. Powell previously served as the President of the APAC Division of
Kimberly-Clark from March 2020 to September 2021 and was based in Singapore. Previously,
Mr. Powell was the President of the K-C Professional Division for Kimberly-Clark based in
Roswell, Georgia from July 2018 to February 2020 and from January 2016 to April 2018. From
May 2018 to June 2018, Mr. Powell served as the President of the EMEA Division of Kimberly-
Clark and was based in Reigate, United Kingdom.

President: David Graves

Mr. Graves was appointed as President of PHLLC based in Plano, Texas, in January 2022.
Mr. Graves previously served as the General Manager for PHLLC from April 2021 through
January 2022. Prior to that position, Mr. Graves served as the Chief Brand Officer for PHLLC
from January 2020 to April 2021. From January 2016 through January 2020, Mr. Graves served
as the Director of Marketing Strategy & Innovation and Insights for KFC US LLC, based in
Louisville, Kentucky.

Chief Operating Officer: Chequan Lewis

Mr. Lewis was appointed the Chief Operating Officer of PHLLC in January 1, 2022. Mr.
Lewis served as Vice President of Operations for PHLLC from September 2021 to December
2021. Previously, Mr. Lewis served as Chief Equity Officer for PHLLC from August 2020 to
September 2021. Prior to that position, Mr. Lewis served as Senior Director of Pizza Hut Express
from November 2018 to August 2020. Mr. Lewis also served as Director, Legal from April 2016
to November 2018. Mr. Chequan has been based in Plano, Texas while serving in all the
positions described above.
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Chief Financial Officer: Lynne Broad

Ms. Broad was appointed the Chief Financial Officer of PHLLC based in Plano, Texas in May
2021. Previously, Ms. Broad served as the Chief Financial & Information Officer of KFC Australia
from May 2017 to April 2021. From September 2016 to April 2017, she served Senior Director of
Franchising for Yum! Restaurants Australia. Prior to that, Ms. Broad served as the Head of
Operations and Development for Yum! Restaurants Australia, based in New South Wales,
Australia.

Chief Marketing Officer: Lindsay Morgan

Ms. Morgan was appointed as Chief Marketing Officer of PHLLC based in Plano, Texas in
April 2021.  From November 2018 to March 2021, she served as Director of Brand
Communications of PHLLC. Prior to that, she served as the Senior Manager of PHLLC from June
2017 to November 2018. From May 2016 to June 2017, Ms. Morgan was the Brand Director of
Le Eco, based in San Jose, California.

Chief Legal Officer: Savannah Franklin

Ms. Franklin was appointed as Chief Legal Officer for PHLLC based in Plano, Texas in
October 2022. Ms. Franklin served as the General Counsel for PHLLC from November 2021 to
October 2022 and as a Senior Director of Legal for PHLLC from January 2021 to November 2021.
Prior to that, Ms. Franklin served as Director of Legal for PHLLC from December 2017 to January
2021. Before joining PHLLC, Ms. Franklin was an Associate Attorney with Akin Gump Strauss
Hauer & Feld, LLP from September 2012 to December 2017, based in Dallas, Texas.

Chief Development Officer: Taylor Bennett

Mr. Bennett was appointed as Chief Development Officer for PHLLC based in Plano, Texas
in January 2023. Prior to joining PHLLC, Mr. Bennett served as the Global Vice President of Non-
Traditional from May 2022 to January 2023 at Subway, based in Milford, Connecticut. From
March 2017 to June 2021, Mr. Bennett served as the Global Chief Development Officer at HOA
Brands, based in Atlanta, Georgia. Mr. Bennett served as the Vice President of Development —
North America at Focus Brands from March 2017 to June 2021, based in Atlanta, Georgia.

Director, Franchise Development: Shaun Smith

Ms. Smith was appointed PHLLC's Director of Franchise Development based in Plano, TX in
December 2022. Ms. Smith served as Director, Portfolio Mgmt / M&A at Inspire Brands in
December 2020 to December 2022, based in Atlanta, GA. From July 2007 to December 2020,
Ms. Smith served as Director, Franchise Development at Dunkin Brands, based in Canton, MA.

Director, Franchise Finance: Diane Simrall

Ms. Simrall was appointed as Director of Franchise Finance for PHLLC based in Plano, Texas
in January 2023. Ms. Simrall served as the Director of Franchise Finance for Kentucky Fried
Chicken LLC (“KFCLLC”) from July 2018 to January 2023 based in Louisville, KY. Prior to that,
Ms. Simrall served as Senior Manager of Franchise Finance from August 2017 to July 2018.
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Sr. Director, Operations: Ty Alford

Mr. Alford was appointed Sr. Director of Operations of PHLLC in December 2022. Mr. Alford
served as the Director, Ops Strategy from December 2021 to December 2022. Previously, Mr.
Alford served as Director, Ops Tech Product from January 2021 to December 2021. Prior to that,
Mr. Alford was Director, Territory Coach from January 2014 to January 2021. Mr. Alford has been
based in Plano, Texas while serving in all the positions described above.

Secretary and Director, Legal: Chantel Cheatham

Ms. Cheatham was appointed as a Director of Legal of PHLLC in October 2020 and serves
as a Secretary of Pizza Hut of America, LLC. She is based in Plano, Texas. Previously, Ms.
Cheatham was a Partner at Thompson, Coe, Cousins & Irons, LLP (“Thompson Coe”) from
September 2018 to October 2020 and served as a Senior Attorney from May 2016 to September
2018, based in Dallas, Texas.

Director, Legal: Katie Dinett

Ms. Dinett was appointed as Director of Legal of PHLLC in March 2023. She is based in
Plano, Texas. Previously, Ms. Dinett was an Associate and then Counsel at Akin Gump Strauss
Hauer & Feld LLP from October 2014 to March 2023, based in Dallas, Texas.

ITEM 3
LITIGATION

Pizza Hut, LLC, as successor-in-interest to Pizza Hut, Inc. v. Ronak Foods, LLC, et al. (United
States District Court for the Eastern District of Texas, Cause No. 5:21-cv-89; United States Court
of Appeals for the Fifth Circuit, Nos. 22-40555 and 23-40047). Plaintiff Pizza Hut, LLC filed this
action against Defendants JNP Foods, LLC, Ronak Foods, LLC, Pandya Restaurants, LLC, and
Jignesh N. Pandya, individually, (collectively “Defendants”) on October 4, 2019. The case
proceeded to a five-day bench trial beginning March 28, 2022. At trial, Pizza Hut’s live claims
included the following: breach of the parties’ franchise agreements and related personal
guaranties, breach of the parties’ forbearance agreement, breach of the parties’ transfer
agreement, failure to perform restaurant de-identification, violations of the Lanham Act, and
attorneys’ fees. Pizza Hut sought up to $23.5 million in damages, plus attorneys’ fees and
injunctive relief. Defendants’ live counterclaims included fraud/fraud in the inducement, tortious
interference with prospective business relations, defamation, and breach of the parties’ transfer
agreement. Intervenor Ronak Capital, LLC (“Intervenor”) also alleged breach of the parties’
transfer agreement. Defendants sought between $46-53 million in damages, and Intervenor
sought $2 million in damages. Following trial, Pizza Hut prevailed on all of its claims while the
claims asserted by Defendants and Intervenor failed. Under the final judgment, Pizza Hut was
awarded approximately $6.7 million in damages, plus attorneys’ fees and injunctive relief ordering
Defendants to perform restaurant de-identification. The district court later entered an order on the
amount of attorneys’ fees, awarding approximately $4.4 million to Pizza Hut. Defendants and
Intervenor appealed the final judgment, raising as the sole issue an argument that the trial court
improperly denied their jury demand. Pizza Hut filed its response brief in the appeal on
December 19, 2022, asserting that the trial court’s ruling was proper based on Mr. Pandya’s
knowing and voluntary contractual jury waiver, among other things. Defendants and Intervenor
filed their reply brief in this appeal on January 23, 2023. Defendants and Intervenor also filed a
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notice of appeal on January 23, 2023, challenging the attorneys’ fees awarded to Pizza Hut. The
appeal regarding the attorneys’ fees award has been abated until the court issues its opinion in
the first appeal. Pizza Hut intends to contest both appeals vigorously.

ITEM 4

BANKRUPTCY

No bankruptcy is required to be disclosed in this Item.

Initial Franchise Fee.

ITEM S5

INITIAL FEES

You must pay us an initial franchise fee of $25,000 for each System Restaurant. We reserve the
right to increase the initial franchise fee annually consistent with the rate of inflation. The “rate of
inflation” means the percent increase in the “CPI” from the time of the last fee increase (“CPI”
means the Consumer Price Index For All Urban Consumers (CPI-U) - - All Items (1982-1984
equals 100) for the United States published by the Bureau of Labor Statistics of the U.S.
Department of Labor). The initial franchise fee is payable in full when you sign the Location
Franchise Agreement and is not refundable under any circumstances.

Computer Systems

You must acquire and use the Computer System described in Item 11 in each new System
Restaurant and must pay us, our affiliates or approved vendors initial set up costs of
approximately $15,000 to $30,000.

ITEM 6
OTHER FEES
(W] (2) (3) (4)
TYPE OF FEE AMOUNT DUE DATE REMARKS

Monthly Service Fee

6.0% of Gross Sales
(6.5% of Gross Sales
under certain
circumstances).

See Note 1.

Payable monthly by the
20th day of the next
month.

"Gross Sales" means all revenue and
income from any source that you
directly or indirectly derive or receive
from the operation of your
Restaurant(s). See Appendix A to the
Location Franchise Agreement.

Taxes

As levied by tax
authorities.

As incurred and upon
demand.

Includes all sales taxes, personal
property taxes, excise taxes, value
added taxes and similar taxes on
account of services or goods provided
by us. Among other things, this
includes taxes related to our collection
of Initial Franchise Fees, Monthly
Service Fees, or other fees.

System Advertising Fund
Contribution

4.75% of Gross Sales.

Same as Monthly
Service Fees.

While the Advertising Committee
Agreement is in effect, we will credit
the dues you pay to the International
Pizza Hut Franchise Holders
Association (“IPHFHA”) against your
System Advertising Fund Contribution.
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(set by IPHFHA),
credited to required
System Advertising
Fund.

() (2) 3) (4)
TYPE OF FEE AMOUNT DUE DATE REMARKS
IPHFHA Dues 4.75% of Gross Sales Established by IPHFHA | While the Advertising Committee

Agreement is in effect, you must
belong to IPHFHA and pay the dues it
assesses its members; we will credit
the dues you pay to IPHFHA against
your required System Advertising
Fund Contribution.

Digital Innovation Fee

Currently, $0.40 per
transaction conducted
through a digital or
other automated
channel we establish.
See Note 3.

Same as Monthly
Service Fees.

Digital Innovation Fees are payable to
us or our affiliates (including Digico or
any successor entity). Currently, $0.17
of the Digital Innovation Fee is then
automatically paid to our affiliate Pizza
Hut Connect, LLC.

Fee”)

Restaurant Technology
Fee (currently, the “SUS

Currently, $2,800 per
year. See Note 2.

12 monthly bills.

The Restaurant Technology Fees are
payable to us or our affiliate, Pizza

Hut Connect, LLC. At the beginning of
any year upon 90 days’ written notice,
we may increase this fee. See Note 2.

Help Desk High-Use Fee

Currently, $12 per
phone call and $7 for all
other events (i.e.,
chats, emails, etc.)
beyond 52 events per
year.

When applicable.

Events related to system-wide issues,
an interaction within 3 months of a
new restaurant opening or related to
new technology implemented within
the past 2 months are excluded.

Software Training Fee

$1,500 plus travel and
living expenses.

When requested.

If requested, training is at your
location for up to 4 days.

Initial Training Costs

All living and
transportation
expenses of all
trainees. The amounts
are unknown and may
vary depending upon
factors such as the
third-party supplier
selected and your
distance from training.
Additional and
subsequent trainee
charge: $500 per
person per week.

Fee for additional or
subsequent trainees due
before beginning of
training; expenses as
incurred.

We include the Initial Training
Program and an initial set of certain
training materials for each of your
Qualified Operators in the Initial
Franchise Fee. All Qualified Operators
you appoint later must also pass the
Initial Training Program. If you request
an additional set of training materials,
you must reimburse us for our
reasonable costs to prepare them.

On-Site Training and
Assistance

Our then-current
training fees plus
expenses.

When requested.

You can request on-site training
and/or assistance at any time. We are
not required to provide it.

On-Going Training

Our then-current
training fees plus
expenses.

As incurred.

We may from time to time develop
additional training programs which
your Qualified Operator and your
Restaurant manager(s) must attend
and successfully complete.

Proprietary Products

See Remarks.

When you place orders
for products.

You must buy proprietary products
(including those developed in the
future) from us (or RSCS, if it sells
them), our affiliate or designee. See
Note 4.
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(W]
TYPE OF FEE

2)
AMOUNT

(3)
DUE DATE

(4)
REMARKS

Inspection and Testing
Costs

You must reimburse us
for all costs and
expenses we incur in
reviewing, inspecting
and/or approving a
proposed product or
supplier, including any
related salary, travel
and lodging expenses.

When we request.

We need not inspect or test a supplier
you propose until we are satisfied that
you or the supplier will pay all costs
associated with the inspection and
testing of the proposed supplier and
samples of their products.

Audit

The amount of the audit
expenses is unknown
and may vary
depending upon factors
such as the auditor
selected.

5 business days after
billing.

You must pay the amount of the
deficiency found to be owing, plus a
finance charge at the maximum rate
permitted by law, accruing from the
date that payment was first due, plus
costs of the audit if deficiency is 2% or
more.

Late Charges

Currently 1.5% per
month.

As incurred.

We reserve the right to increase this
amount to the maximum rate
permitted by law, with reasonable
notice to you. Due if you do not pay
us any amount you owe within the
time allowed.

Unauthorized Closure

An amount equal to 24
times the average
Monthly Service Fees
paid or due with respect
to the closed System
Restaurant during the
prior calendar year.

At the time a franchised
System Restaurant is
closed without our
consent

Charged without prejudice to any
other rights we have. If the System
Restaurant was not open for a full
year, the formula for column 2 is 24
times the highest Monthly Service Fee
paid or payable during the period the
System Restaurant was open.

Relocation

Varies, depending on
our costs to review
and/or approve your
request.

At time replacement unit
opens.

In addition to your reimbursement of
our costs, you may be required to pay
us a new initial franchise fee if the
replacement unit fails to open within
12 months after the existing restaurant
closes (or within any other time you
and we agree).

Transfer Fee

$2,500 plus an
additional $250 per
System Restaurant
transferred.

At time a request for
transfer is made.

Charged when there is a transfer of
the Agreement or your ownership.

Management Fee on
Death or Disability

Greater of (a) two times
the salary paid to
individual(s) we assign
to operate Restaurant,
or (b) 10% of
Restaurant's monthly
Gross Sales; plus, our
reasonable travel,
lodging, and meal

See Remarks

See Note 5.

expenses.

Advances Varies. When requested. You must pay us all amounts
advanced to third parties for you. We
are not obligated to make advances.

Indemnification Varies. When requested. You indemnify us from certain losses

and expenses. See Section 14.01 of
the Location Franchise Agreement.
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(W] (2) 3) (4)

TYPE OF FEE AMOUNT DUE DATE REMARKS
Attorneys’ and Experts’ The amount of these See Note 6.
Fees, Court Costs fees and costs are

unknown and may vary
depending upon factors
such as the attorneys
and experts selected
and the court costs.

Third Party Corporate See remarks. 60 days from invoice. Dinova is a third-party restaurants
Restaurants Reward reward program where a royalty of
Program 9.5% is charged on Dinova orders

greater than $20 before tax. Dinova
orders less than $20 will not incur
royalty. Franchisees may opt of this
program out via e-mail provided in
enrollment materials. PHLLC passes
through funds to Dinova.

Notes

Unless otherwise stated, all fees listed above are nonrefundable and the fee or its formula is
uniformly imposed. We can apply your payments to the oldest obligation due.

1. If state law does not allow you to pay us a percentage of alcoholic beverage sales, then we
will estimate the amount of such excluded revenues from the sale of alcoholic beverages and
determine an effective royalty rate for you designed to account for such excluded revenue (but
only with respect to those Restaurants situated within a jurisdiction prohibiting the payment of
Monthly Service Fees based in part on the sale of alcoholic beverages).

2. You must sign the SUS/FMS License and Support Agreement (Appendix K to the Location
Franchise Agreement) when you sign the Location Franchise Agreement.

3. You must sign the QuikOrder Amended and Restated Online Order Agreement — Franchisee
Adoption Agreement (Appendix L to the Location Franchise Agreement) or any successor
agreements that we require when you sign the Location Franchise Agreement. We or our affiliates
(including Digico or any successor entity) may increase the Digital Innovation Fee in our
reasonable discretion (i) consistent with the rate of inflation, or (ii) as reasonably necessary to
maintain market competitiveness.

4. You must buy proprietary products from us, our affiliates or designees. We (or our affiliates or
designees) will sell you proprietary products, equipment or services under terms we or they
develop and advise you of periodically.

5. Your failure to have one or more approved Qualified Operators supervising your Restaurant on
a full-time basis after the death or disability of your last surviving owner will be a default of the
Franchise Agreement. Until you retain the required number of approved Qualified Operators, we
may (but are not required to) operate your Restaurant, but doing so will not be considered a waiver
of your default or any other default. If we do, we will deduct our reasonable expenses (including
those for travel, lodging, and meals) from the Restaurant's Gross Sales and pay ourselves the
Management Fee. The Management Fee is in addition to the Monthly Service Fee. We will remit
any remaining funds to you. You and any guarantor must pay us any deficiency in amounts due
under Location Franchise Agreement within 10 days after notice.

6. In any litigation between us, the losing party must reimburse the prevailing party for its
attorneys' fees, experts' fees, court costs and all other expenses of litigation. (Location Franchise
Agreement, Section 36.07)
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7. The holistic funding strategy outlined in the Tech Framework Agreement (as defined herein),
which secured PHLLC, IPHFHA, AdCom and TechGov's approval of the transactions
contemplated thereunder, affects certain terms of the SUS/FMS License and Support Agreement
and QuikOrder Amended and Restated Online Order Agreement, including the increase of SUS
Fees, the Digital Innovation Fee, and the Help Desk High-Use Fee.

If we become a party to any proceeding brought by a third party arising out of your acts or
omissions or relating to your Restaurant(s), or if we become a party to any litigation or insolvency
proceeding involving you, then you must reimburse us for our reasonable attorneys' fees, experts'
fees, court costs, travel and lodging costs and all other expenses we incur. (Location Franchise
Agreement, Section 36.08)

You agree to pay for our outside counsel fees and other expenses incurred in connection with
any amendment of the Location Franchise Agreement. (Location Franchise Agreement, Section
30.02)

If we terminate the Location Franchise Agreement for your default, or if you terminate the Location
Franchise Agreement through non-payment, you must pay us all of our losses and expenses from
your default or termination, including reasonable attorneys' and experts' fees. (Location Franchise
Agreement, Section 24.01)

For any proposed transfer, you agree to pay for our outside counsel fees and other expenses
incurred in connection with such proposed transfer of a System Restaurant, ownership interest in
you, or ownership interest in any of your affiliates. (Location Franchise Agreement, Section 18.11)

ITEM 7

ESTIMATED INITIAL INVESTMENT
YOUR ESTIMATED INITIAL INVESTMENT'

RBD and DBR Dine-In/Delivery/Carryout System Restaurants

(1 (2) 3) 4) (5
Type of Expenditure Amount Method of When Due To Whom
Payment Payment Must Be
Made
Initial Franchise Fee $25,000 Lump Sum Before System [ PHLLC
Restaurant
opens
Equipment $150,000 - Lump Sum When Vendor2
$300,000 Acquired?
Opening Inventory $4,000 - Lump Sum When Vendor2
$8,000 Acquired2
Smallwares $15,000 - Lump Sum When Vendor2
$50,000 Acquired?
Building and Site | $550,000 - | Varies Varies Varies
Improvements $1.575,0003
Land Varies® Varies When Acquired | Seller/Lessor
13
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(1

(2)

)

4)

®)

Type of Expenditure Amount Method of When Due To Whom
Payment Payment Must Be
Made
Computer System® $20,000 - Lump Sum When Acquired | PHLLC, its
$40,000 affiliates, or
approved Vendors
Computer System Training® $0- Lump Sum When PHLLC, its Affiliates
$1,500 requested. or approved
vendors
Additional Funds (3 months)® $5,000 - As Incurred As Incurred Employees,
$21,500 Utilities, and
Suppliers
Miscellaneous” $10,000 - As Incurred As Incurred Employees,
$22,000 Utilities, and
Suppliers
Advertisin98 $0 - $16,500 As Incurred First 18 weeks | Media, Suppliers
Start-up "Other"® $3,000 -
$4,000
Total10 $787,000 -
$2,063,500

FCD Dine-In/Delivery/Carryout System Restaurants

PHLLC FDD 2023
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(1) (2 (3) (4) (5)
Type of Expenditure Amount Method of When Due To Whom
Payment Payment Must Be
Made
Initial Franchise Fee $25,000 Lump Sum Before System | PHLLC
Restaurant
opens
Equipment $100,000 - Lump Sum When Vendor2
$225,000 Acquired?
Opening Inventory $4,000 - Lump Sum When Vendor2
$8,000 Acquired2
Smallwares $12,000 - Lump Sum When Vendor2
$25,000 Ac:quired2
Building, and Site | $350,000 Varies Varies Varies
Improvements $900,0003
Land Varies® Varies When Acquired | Seller/Lessor
Computer System5 $20,000 - Lump Sum When Acquired | PHLLC, its
$40,000 Affiliates, or
approved Vendors
Computer System Training® | $0- Lump Sum When PHLLC, its
$1,500 requested. Affiliates or
approved vendors
14




(1) (2) (3) 4) (5)
Type of Expenditure Amount Method of When Due To Whom
Payment Payment Must Be
Made
Additional Funds (3 months)® $5,000 - As Incurred As Incurred Employees,
$21,500 Utilities, and
Suppliers
Miscellaneous” $10,000 - As Incurred As Incurred Employees,
$22,000 Utilities, and
Suppliers
Advertising® $0 - As Incurred First 18 Weeks | Media, Suppliers
$16,500
Start-up "Other"® $3,000 -
$4,000
Tota|10 $534,000 -
$1,488,500
Freestanding "Delco" Delivery/Carryout System Restaurants
(1) (2) (3) (4) (5)
Type of Expenditure Amount Method of When Due To Whom
Payment Payment Must
Be Made
Initial Franchise Fee $25,000 Lump Sum Before System | PHLLC
Restaurant
opens
Equipment $100,000 - Lump Sum When Vendor2
$175,000 Acquired2
Opening Inventory $4,000 - Lump Sum When Vendor2
$8,000 Acquired2
Smallwares $10,000 - Lump Sum When Vendor2
$18,000 Acquired2
Building, and Site | $375,000 - | Varies Varies Varies
Improvements $650,0003
Land Varies® Varies When Acquired | Seller/Lessor
Computer System5 $20,000 - Lump Sum When Acquired | PHLLC, its
$40,000 Affiliates, or
approved
Vendors
Computer System Training® $0 - Lump Sum When PHLLC, its
$1,500 requested. Affiliates or
approved
vendors
Additional Funds (3 months)® $5,000 - As Incurred As Incurred Employees,
$21,500 Utilities, and
Suppliers
Miscellaneous’ $10,000 - As Incurred As Incurred Employees,
$22,000 Utilities, and
Suppliers
15
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(1) (2) (3) (4) (5)
Type of Expenditure Amount Method of When Due To Whom
Payment Payment Must
Be Made
Advertising8 $0- As Incurred First 6-8 Weeks | Media, Suppliers
$10,300
Start-up "Other"® $3,000-
$5,000
Total10 $552,000-
$971,300

Inline/Endcap "Delco" Delivery/Carryout System Restaurants
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(1) (2) (3) (4) (5)
Type of Expenditure Amount Method of When Due To Whom
Payment Payment Must
Be Made
Initial Franchise Fee $25,000 Lump Sum Before System | PHLLC
Restaurant
opens
Equipment $100,000 - Lump Sum When Vendor2
$175,000 Acquired2
Opening Inventory $4,000 - Lump Sum When Vendor2
$8,000 Acquired2
Smallwares $10,000 - Lump Sum When Vendor2
$18,000 Acquired?
Building and Site | $190,000 Varies Varies Varies
Improvements $400,0003
Leasehold Interest Varies® Varies When Acquired | Lessor
Computer System® $20,000- Lump Sum When Acquired | PHLLC, its
$40,000 Affiliates, or
approved
Vendors
Computer System Trainin95 $0-$1,500 Lump Sum When PHLLC, its
requested. Affiliates or
approved
vendors
Additional Funds (3 months)® $5,000- As Incurred As Incurred Employees,
$21,500 Utilities, and
Suppliers
Miscellaneous” $10,000- As Incurred As Incurred Employees,
$22,000 Utilities, and
Suppliers
Advertisin98 $0- As Incurred First 6-8 Weeks | Media, Suppliers
$10,300
Start-up "Other"9 $3,000-
$5,000
Total10 $367,000-
$721,300
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Notes
' None of the expenditures shown on the above tables are refundable.

2 Subject to credit requirements, some vendors may require payment 30 days after the invoice
date.

° Land, building, and site improvement costs vary depending upon location and size of land and

building, and on whether the land and building are owned or leased. The typical number of square
feet required is 2,000-4,000 for an RBD System Restaurant; 1,600-2,900 for a DBR/FCD System
Restaurant and 1,000-1,600 for a "Delco" Delivery/Carryout System Restaurant.

System Restaurants offering delivery are not required to provide delivery vehicles; they may
rely on employee-owned vehicles. If you acquire your own vehicles, costs will vary depending
upon the type of vehicle and whether it is owned or leased.

See Item 11 for a description of the Computer System.

This is an estimate of your initial start-up expenses, taking into account that a System
Restaurant is essentially a cash business. These funds consist of pre-opening expenses
(including training), initial employee wages, insurance premiums, licenses, permit costs,
recruitment, and other variable costs (such as initial utility bills, paper products, and cleaning and
other supplies). These figures are estimates, and we cannot guarantee that you will not have
additional expenses starting the business. Your actual costs will depend on many factors, such
as: your management skill, experience, and business acumen; local economic conditions; local
market conditions; prevailing wage rates in your community; competition; and the sales level
reached in the period covered.

Miscellaneous costs consist of pre-opening and grand opening expenses, such as training,
utility deposits, restaurant set-up, and other similar costs.

We recommend (but do not require) an 18-week advertising campaign for new DBR and FCD
System Restaurants and a 6-8-week advertising campaign for new Delco System Restaurants.
This range of estimated costs varies depending on the size of the Restaurant trade area and does
not include System Advertising Fund contributions.

Start-up/Other costs consist of new unit office supply package, banners, forms, and uniforms.

Amounts paid to third-party suppliers will be established by those suppliers and may be
subject to change.

We have relied on the more than 60 years’ experience we and our predecessors and affiliates have in
the Pizza Hut business to compile these estimates. You should review these figures carefully with a
business advisor before you decide to purchase the franchise. Except as described in Item 10, we and our
affiliates do not offer financing directly or indirectly for any part of the initial investment. Your ability to obtain
financing will depend on a number of factors, such as the general availability of financing, your credit
worthiness, collateral you may have, and lending policies of individual financial institutions. These estimates
do not include any finance charges, interest, or debt service payments.

ITEM 8
RESTRICTIONS ON SOURCES

Computer System

You must acquire the Computer System described in ltem 11. The Computer System includes
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a Restaurant Technology Suite composed of our approved point-of-sale system (“POS System”
or “SUS”), back of the house system (“BOH System”) and kitchen management system (“KM
System”). Our affiliate, Pizza Hut Connect, LLC, is currently the only approved suppliers of the
software included in the Computer System under the SUS/FMS License And Support Agreement
which you must sign (Appendix K to the Location Franchise Agreement). As of the date of this
disclosure document, you will acquire all necessary hardware to operate the Computer System
software from an approved vendor and must dedicate that hardware solely to the operation of the
Computer System. You must also adopt, at your expense, any successor computer systems
(including all hardware, software, and related services) which we may designate in the future as
well as any other additional technology we identify in the Brand Standards.

Proprietary Programs, Products and Services

You must acquire and use any proprietary programs, products, and services (including food
or beverage items and ingredients, other products, supplies, equipment, materials, programs,
partnerships, systems, methods, platforms (including technology platforms), and services) used
in or sold at your System Restaurants only from us (or RSCS, described below) or a distributor,
manufacturer, producer, or supplier we designate in writing (an “Approved Distributor”).
Proprietary programs, products, and services are those which now comprise, or in the future may
comprise, a part of the System and which were developed by, are proprietary to or kept secret by
us or our affiliates. We do not currently earn a profit on the sale of proprietary products to you but
reserve the right to do so.

Non-Proprietary Programs, Products, and Services

You must acquire and use required non-proprietary programs, products, and services
(including food and beverage items and ingredients, other products, supplies, equipment,
materials, programs, partnerships, relationships, systems, methods, platforms (including
technology platforms), and services) only from Approved Distributors; from suppliers you propose,
and we approve; and/or in accordance with our written specifications. You must purchase and
use only those items that comply with the Brand Standards and our specifications and, if there is
an Approved Distributor for any such item, you must obtain that item only from the Approved
Distributor.

Specifications

We may from time to time provide specifications governing the minimum standards for food
and beverage items, other products, programs, services and/or equipment required to be used in
or sold by your System Restaurant for which we do not designate a required source of supply.
We will include such specifications in the Brand Standards or in other written or electronic notices
transmitted to you. We may add to, modify, delete or revoke any specifications in writing from time
to time.

Insurance

You must obtain and maintain insurance policies required by the Brand Standards with
insurers satisfactory to us. The current minimum insurance coverage must be purchased from a
carrier that is A.M. Best Rated at least “A” and includes: (i) commercial general liability insurance
- $3,000,000 for bodily injury and property damage and $6,000,000 for a general policy aggregate;
(i) business automobile liability insurance - $5,000,000 combined single limit per occurrence and
not subject to a policy aggregate; (iii) property insurance — full replacement of your System
Restaurant(s); (iv) business interruption insurance — cover your expenses for a minimum of 12
months; (v) workers compensation, employer’s liability and other employee insurance — as
required by applicable law but not less than $1,000,000 for employer’s liability insurance; and (vi)
builder’s and/or contractor’s insurance (as applicable). We do not represent or warrant that these
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coverages are adequate. You should consult with your insurance advisors as to any additional
types of coverages or higher limits they may recommend.

Sources of Supply

We may publish listings of Approved Distributors and may add to, modify, delete, or revoke
any listing at any time. We reserve the right to change Approved Distributors at any time and
designate ourselves, our affiliates, or a third party as a source or supplier, or as the exclusive
source or supplier, of any particular item or service.

If you wish to use any unapproved supplier, you must first submit to us a written request for
approval in accordance with the procedure in the Brand Standards. We will consider all requests
and will try to advise you of our decision in writing within 45 days after receipt of the fully
documented request. In considering a request, we may require you and/or the proposed supplier
to comply with the requirements in the Brand Standards, including: (i) submit samples and written
information; (ii) bear the costs of any initial and/or ongoing testing or inspection; (iii) provide details
about the distribution chain; and (iv) permit us to inspect and audit the supplier and its facilities.
At our option, we may also re-inspect the facilities and products of any approved
supplier/distributor at any time and may revoke approval upon the supplier's failure to continue to
meet any of our criteria.

No officer of PHLLC owns an interest in any approved supplier. We do not provide you with
any material benefits (such as granting additional franchises) based on your use of Approved
Distributors or other designated or approved sources.

Systemwide Supply Contracts

We may enter into contracts with one or more suppliers for all System Restaurants or a subset
of System Restaurants located in one or more geographic regions (each, a “Systemwide Supply
Contract”). If we do, then you must purchase only from the designated supplier under the
Systemwide Supply Contract. We make no representation that you would not be able to purchase
the same programs, products and/or services at a lower price from another supplier. We may add
to, modify, substitute or discontinue Systemwide Supply Contracts or exclusive supply
arrangements in the exercise of our business judgment.

McLane

McLane Foodservice, Inc. (“McLane”) is the principal distributor for the Pizza Hut system. We
are a party to an agreement that authorizes McLane to distribute substantially all of the products
used or sold by us, our affiliates, and our franchisees in their retail outlets through at least
December 31, 2025. Under this agreement, you would purchase from McLane most of the
proprietary and non-proprietary food and restaurant supplies needed to operate a System
Restaurant. Restaurant Supply Chain Solutions, LLC (“RSCS,” described below), negotiates the
price and other purchase terms of most of the proprietary and non-proprietary items distributed
and sold by McLane to the Pizza Hut system.

Pepsico Sales, Inc.

We have an agreement with Pepsico Sales, Inc. (a subsidiary of PepsiCo, Inc.) (“Pepsi”), to
serve only soft drinks licensed by Pepsi and/or by the Pepsi/Lipton Tea Partnership (with some
exceptions) through December 31, 2026 (the “Pepsi Agreement”). You will sign a Pepsi-Cola
Beverage Supply and Marketing Agreement — Franchisee Adoption Agreement (Exhibit E-1)
under which you will enjoy the benefits of, and be bound by, the Pepsi Agreement. Under that
agreement and PHLLC’s menu policies, you may sell only products licensed by Pepsi and/or the
Pepsi/Lipton Tea Partnership, subject to certain exceptions.
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Comcast Cable Communications Management, LLC

We currently use a managed services solution provided by Comcast for communication
services to the System Restaurants. To receive these services, you must sign the Adoption
Agreement, which is Exhibit E-2 to this disclosure document.

Pizza Hut Connect, LLC; National Systems, LLC; QuikOrder, LLC

You must sign an agreement with our affiliate, Pizza Hut Connect, LLC (Appendix K to the
Location Franchise Agreement) for certain back of house, point-of-sale, and help desk services
for System Restaurants. You must also sign an agreement with our affiliate, National Systems,
LLC, on behalf of itself and our other affiliate QuikOrder, LLC (Appendix L to the Location
Franchise Agreement) for certain services related to internet ordering from System Restaurants.

Delivery Aggregators

Certain of our franchisees are currently participating in a pilot delivery programs with Grubhub,
Uber Eats and DoorDash. To participate in these pilot programs, you must enter into a contract
with the corresponding third party delivery aggregators. We will receive royalty payments from
Grubhub, Uber Eats and DoorDash for licensing the Pizza Hut brand and Pizza Hut Marks to
those third parties to provide services to System Restaurants. In our 2022 fiscal year, we received
$754,070.97 in royalties associated with our arrangements with Grubhub, Uber Eats and
DoorDash.

Benefits to PHLLC

Other than limited benefits under the Pepsi Agreement, which apply to all System
Restaurants, and which are based on aggregate Pizza Hut system-wide purchases, and the
revenue we received from Delivery Aggregators as described above, as of the date of this
disclosure document, we do not directly derive any revenue from Approved Distributors as a result
of their sales to you. RSCS negotiates purchase arrangements with suppliers of most products
periodically for the mutual benefit of us, our affiliates, and all franchisees and licensees who buy
through RSCS and we do not receive lower prices, rebates, discounts, or any other material
consideration from suppliers because of purchases made by you from them. However, in the
future, we and our affiliates may profit from your purchases from us, our affiliates, and other
Approved Distributors and receive other payments, fees, commissions, and reimbursements from
Approved Distributors as a result of your purchases from them.

Restaurant Supply Chain Solutions and Pizza Hut Purchasing Cooperative

Purchasing activities for food, packaging and equipment used in the Restaurants are
conducted primarily through Restaurant Supply Chain Solutions, LLC (“RSCS”), which is the
exclusive purchasing agent for company-owned and franchised Pizza Hut Restaurants in the
United States. The members of RSCS are the Pizza Hut National Purchasing Coop, Inc. (as
described below, the “Pizza Hut Purchasing Co-op” or “Co-op”) and similar purchasing co-ops of
our affiliates and their franchisees: the KFC National Purchasing Co-op, Inc. and the Taco Bell
National Purchasing Co-op, Inc. By contract, RSCS also provides purchasing programs and
program management services for the A&W National Purchasing Co-op, Inc. Because RSCS is
a shared resource organization, allocation costs and sourcing fees attributable to its members will
increase if the contract with the A&W National Purchasing Co-op, Inc. is terminated. RSCS, the
Pizza Hut Purchasing Co-op and other co-ops using RSCS’s services are organized under federal
tax laws relating to entities operating on a cooperative basis. In accordance with those laws, each
co-op has historically distributed substantially all of its net income not required for working capital
or reserves to its members each year as a “patronage dividend.”

The Pizza Hut Purchasing Co-op was formed to allow us, our affiliates and franchisees to
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conduct a purchasing program through RSCS. RSCS and the Pizza Hut Purchasing Co-op are
not affiliated with us and both are organized and operated independently.

The Pizza Hut Purchasing Co-op is governed by a Board of 8 voting members plus the
President of RSCS, who is a non-voting ex officio member. Franchisees who are stockholder
members elect 6 directors: 1 director is elected by franchisees members from each of 4
geographic regions and 2 at-large directors are elected by all franchisee members. We are a
stockholder member of the Pizza Hut Purchasing Co-op and are entitled to elect 2 of the Co-op’s
directors. Two directors of the Co-op representing the franchisee members are appointed
annually as voting directors of the RSCS Board of Directors.

After you obtain a Pizza Hut franchise, you are eligible to join the Pizza Hut Purchasing Co-
op. To join the Co-op, you must purchase 1 share of Membership Common Stock (currently, $10)
plus 1 share of Store Common Stock (currently, $400 per share) for each traditional Pizza Hut
Restaurant and two non-traditional Pizza Hut licensed locations you own. (Pizza Hut licensees
are also eligible to join the Co-op but only if they are also a franchisee or they operate 25 or more
licensed locations.) You may not sell or transfer your Co-op shares to third parties, but if you later
sell some or all of your Restaurants (or become ineligible for Co-op membership), the Co-op may
redeem your shares of Store Common Stock at your original purchase price; and, if you become
ineligible for membership, will redeem your shear of Membership Common Stock for $10.

Your membership in the Co-op makes you eligible to participate in RSCS’s purchasing
programs. Under the Co-op’s Bylaws (including Section 2.6 concerning purchase commitments
(Appendix J to the Location Franchise Agreement)), you must purchase virtually all goods and
equipment used in your Restaurants through the purchasing programs of the Pizza Hut
Purchasing Co-op and RSCS. RSCS and the Pizza Hut Purchasing Co-op may collect sourcing
fees directly or indirectly (from distributors or suppliers) from each stockholder member to fund
the purchasing programs and services of RSCS and the Co-op.

We do not require you to join the Pizza Hut Purchasing Co-Op. Subject to the limitations
described below, you may purchase through RSCS and the Pizza Hut Purchasing Co-op as a
non-member (in which case you will have no voting rights and will not be eligible to receive
patronage dividends). The Co-op’s Bylaws require that the Co-op conduct 90% of the value of its
business with its stockholder members, and the Co-op and RSCS may refuse to do business with
Pizza Hut franchisees who are not members of the Co-op.

For additional information about RSCS and the Pizza Hut Purchasing Co-op, contact Mauricio
Sirgo, RSCS’s Senior Vice President of Supply Chain of the Pizza Hut Purchasing Co-op, 7100
Corporate Drive, Plano, Texas 75024 at 502-896-4127, and request a copy of the “Membership
Information Packet” for the Pizza Hut Purchasing Co-op.

Your required purchases from our approved suppliers are estimated to be approximately 30%
to 45% of the total expenses you will incur to establish and operate your System Restaurant.

ITEM9
FRANCHISEE'S OBLIGATIONS

This table lists your principal obligations under the Location Franchise Agreement. It
will help you find more detailed information about your obligations in those agreements
and in other Items in this disclosure document.

Obligation Section(s) in Item(s) in
Franchise Agreement Disclosure
Document
(a) Site selection and acquisition/lease 5.01, 5.02, 5.03 6,7, 11
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Obligation Section(s) in Item(s) in
Franchise Agreement Disclosure
Document
(b) Pre-opening purchases/leases 5.02,9.01-9.06, 11.01-11.02, 15.01- | 8, 11
15.04
(c) Site development and other pre-opening 5.01-5.09, 7.01, 8.01, 8.03, 11.01- 56,7, 11
requirements 11.02, 15.01
(d) Initial and on-going training 7.01-7.08 11
(e) Opening 8.01 11
(f) Fees 19.01-19.07 56,7,8
(g) Compliance with standards and 6.01-6.04 11, 14
policies/Operations Manual
(h) Trademarks and proprietary information 2.01, 16.01-16.05, 21.01 8,13, 14,17
(i) Restrictions on products/services offered 9.01, 9.03, 13.01 16
() Warranty and customer service requirements | 10.01, 13.01 11, 14
(k) Territorial development and sales quotas 3.01-3.02, 10.02, 10.03 12
() On-going product/service purchases 9.01-9.06, 11.01-11.02 8
(m) Maintenance, appearance and remodeling 5.04-5.06, 22.01, 18.04 1, 8, 11
requirements
(n) Insurance 15.01-15.04 7
(o) Advertising 17.01-17.03, 12.02-12.03 6, 11
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(p) Indemnification 14.01-14.07 Not Applicable
(q) Owner's participation/management/staffing 8.03, 13.13 11, 15, 17
(r) Records/report 13.08, 20.01-20.03 6
(s) Inspections/audits 6.03, 13.05, 23.03 6, 11
(t) Transfer 18.01-18.11 17
(u) Renewal 4.03, 22.01-22.03 17
(v) Post-termination obligations 21.01, 21.03, 24.01, 25.01-25.02 8,17
(w) Non-competition covenants 21.02-21.011 17
(x) Dispute resolution 36.01-36.09 17
(y) Other: Guaranty 13.11, 18.04 15
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ITEM 10
FINANCING

Except as described below, we and our affiliates do not offer, directly or indirectly, any
arrangements for financing your initial investment or the continuing operation of your Restaurants.
We are unable to predict whether you will be able to obtain financing and, if you are able to obtain
financing, we cannot predict the terms of the financing. Except as described in this Iltem 10,
neither we nor YUM guarantees your note, lease or obligation.

Yum Lending Assistance for Qualified Franchisee Applicants

YUM has entered into an arrangement with a third-party, LS BDC Adviser, LLC, an affiliate
of Lafayette Square Holding Company, LLC (“Lender”), pursuant to which Lender (through one
or more of its managed or advised funds) may provide financing to qualified franchisee applicants,
including low-to moderate income individuals in underserved American communities. This
arrangement is open to all eligible applicants regardless of race, color, national origin, sex,
disability, or age. Under such arrangement, we will refer franchisee candidates to Lender in its
sole discretion and Lender will in good faith independently evaluate such candidates for one or
more available credit products based on Lender’s then prevailing underwriting guidelines. The
credit products will be term loans (including delayed-draw term loans) and revolving loans. Lender
will evaluate, underwrite, and approve candidates; however, as a further incentive to Lender to
extend credit to franchisee candidates referred by YUM to Lender, YUM may, but is not obligated
to, provide credit support in the form of limited guaranties. If YUM elects to provide credit support,
then you, Lender, and YUM will sign a letter agreement in the form attached as Exhibit J in
connection with which YUM will guaranty for the benefit of Lender up to 33% of the original
principal or commitment amount of your franchised business loan (up to a maximum guaranty
amount of $5,000,000). It is not YUM’s general practice or intent to sell or assign the letter
agreement.

If you are offered and accept financing from Lender as described above, you are required
to agree to the terms of such financing with Lender, including as relates to the amount of the loan,
the interest rate, finance charges, the repayment term, and any prepayment terms. Under the
franchisee financing arrangement with Lender, none of YUM, we, or any of our or their affiliates
are entitled to receive, and do not receive, any fee or other consideration from Lender when it
makes a loan to a franchisee. Further, Lender is not restricted under the arrangement from selling
or assigning to an affiliate all or any part of any loan it makes to you.

Required Terms

e The franchisee must notify YUM within three days if the loan is more than thirty days past
due.

¢ In the event of a default under the loan, Lender may accelerate the obligation to pay the
entire principal balance plus interest and costs (including attorneys’ fees), and YUM (or its
designee) will have the right, but not the obligation, to buy out any franchisee loan at any
time for the then-outstanding principal balance of the loan plus the accrued interest and
related fees.

e You are not required to make payments to YUM under the letter agreement unless YUM
makes a payment to Lender under the guaranty, following which you must reimburse YUM
for all payments made by YUM to Lender and all related costs and expenses incurred by
YUM.

23
PHLLC FDD 2023
406880966-v3\NA_DMS



e You are not required to grant a security interest under letter agreement but if YUM
purchases the loan following an event of default any security interest granted to Lender
will be transferred to YUM (or its designee).

¢ In the event of a default under the loan or letter agreement, we will have the right to
terminate the Location Franchise Agreement, if executed.

o The guaranty signed by your owners in connection with the letter agreement provides for
a waiver of diligence, presentment, demand, protest, and notice of non-payment, protest,
and suit.

In addition to YUM’s arrangement with Lender, YUM may, but is not obligated to, provide
similar lending assistance to qualified franchisee applicants who receive financing from other
lenders.

Pizza Hut Employee Lending Assistance Program

We offer an optional lending assistance program for qualified former employees of PHLLC
and its predecessor and/or affiliates (the “Pizza Hut Employee Lending Assistance Program”). If
you are a qualified former employee of PHLLC or its predecessor and/or affiliates, you may apply
to us for lending assistance for your franchised business under the Pizza Hut Employee Lending
Assistance Program. If you satisfy our participation criteria and we agree to allow you to
participate, then our lending assistance will take the form of our guaranteeing 25% of your loan
principal under this program, for a maximum guaranteed amount of $1,250,000 per loan or
franchisee. You will be required to identify and agree to terms with a lender of your choosing who
will fund the underlying loan.

Our minimum criteria for participation in the Pizza Hut Employee Lending Assistance Program
includes satisfaction of certain (i) individual requirements, including successfully passing a
background check, possessing excellent personal credit, and having a successful track record as
a restaurant operator; (ii) capital requirements, including liquid assets sufficient to meet lender
requirements, a cash down payment of at least 10% to 20% of the total initial investment, and
post-closing working capital cash of at least 4% of the total initial investment; and (iii) operational
requirements. Your owners must personally guarantee the loan, and the term of the loan cannot
exceed 12 years for leasehold sites and 15 years for fee simple sites. We must be notified if the
loan is more than 30 days past due and any default under the loan will be a default under your
Location Franchise Agreement.

Other requirements may apply. Even if you meet all of the requirements, we may decide not
to permit you to participate in the Pizza Hut Employee Lending Assistance Program. We are not
obligated to provide lending assistance and may deny your application for any reason. We also
can discontinue the Pizza Hut Employee Lending Assistance Program at any time.

ITEM 11
FRANCHISOR'S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND TRAINING

Except as listed below, we are not required to provide you with any assistance.

Pre-Opening Obligations

Before you open a System Restaurant, we and/or our authorized representatives, will provide
you with the following assistance and services:

(1) Grant you the right to open one or more System Restaurants, each at a specified
approved Location, with a surrounding defined and approved Delivery Area. (Location Franchise
Agreement - Section 2.01)
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(2) Approve or disapprove the lease or purchase agreement for each Location within 20
business days after receipt. If we do not communicate our approval or disapproval to you in that
time, and if the lease is accompanied by a rider containing the required provisions of Appendix D
to the Location Franchise Agreement, the lease will be considered approved. (Location Franchise
Agreement, Section 5.02)

(3) Review your final plans and specifications for the Location promptly and approve or
provide comments on the plans and specifications to you. You may not commence construction
until we approve the final plans and specifications in writing. We may provide you with the names
of designated or approved sources of supply and specifications for some items of the design,
construction, furniture, fixtures, equipment and decoration of the Location. (Location Franchise
Agreement, Section 5.03)

(4) Provide you with the Initial Training Program, which each of your Qualified Operators
must attend and successfully complete. (Location Franchise Agreement — Section 7.01)

(5) Furnish to you, at no charge, a complete set of the Brand Standards applicable to each
of your System Restaurants in print, electronic, or other media. The Brand Standards govern the
operation of the System Restaurants. You must strictly comply with the Brand Standards. We can
change the Brand Standards, and you must comply with the changes when you receive them, but
they will not materially alter your rights and obligations under the Location Franchise Agreement.
We will provide you the opportunity to view the Brand Standards before purchasing a franchise,
and we may require you to sign our form of Confidentiality Agreement, (Exhibit F) before we will
grant you access. (Location Franchise Agreement — Article 6)

(6) Furnish you with any written specifications for required products and services.
(Location Franchise Agreement, Article 9)

(7) If we determine to do so, exercise rights concerning franchisee pricing of products and
services to the fullest extent permitted by then-applicable law, including prescribing the maximum
retail prices which you may charge; suggesting retail prices; and, otherwise mandating, directly
or indirectly, the maximum prices which you may charge. We may exercise these rights only in
certain geographic areas (cities, states, regions) and not others, or with regard to certain groups
of franchisees and not others. Any maximum prices we prescribe or suggest may or may not
optimize the revenues or profitability of your franchised Restaurant. (Location Franchise
Agreement, Section 13.04)

(8) Approve or disapprove any proposed advertising material within 10 business days of
our documented receipt. If we do not respond within 10 business days, the material is
disapproved. (Location Franchise Agreement, Section 17.02).

Continuing Obligations

During the term of the Location Franchise Agreement, we and/or our authorized
representatives will provide you with the following assistance and services:

(1) Furnish you with the field support services, supervision and/or assistance that we
consider advisable through on-site visits, off-site sessions, telephonic, electronic or other
communication modes. You may also reasonably communicate with our headquarters for
consultation and guidance on the operation and management of your Restaurants. Timing of
these services will be subject to the availability of our personnel. (Location Franchise Agreement,
Section 7.04)

(2) Advise you of any addition to or deletion from the list of Pizza Hut Marks. (Location
Franchise Agreement - Section 16.05)

(3) Make available to you any changes to the Brand Standards. (Location Franchise
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Agreement — Article 6)

(4) Make periodic inspections of your System Restaurants, and advise you of any
deficiency that is observed, which you must correct or repair in accordance with our timeline.
(Location Franchise Agreement - Section 13.05)

(5) From time to time, designate new Approved Products, delete Approved Products, or
require that a given product be standardized. (Location Franchise Agreement - Section 9.01).

(6) Continue, if we determine to do so, to engage in the pricing activities described above
in this Item 11.

(7) Approve or disapprove any proposed advertising material within 10 business days of
our documented receipt. If we do not respond within 10 business days, the material is
disapproved. (Location Franchise Agreement, Section 17.02)

Location Selection

You are solely responsible for selecting the site for your System Restaurant. We will have up
to 30 days after receipt of your completed site registration form to accept or reject the proposed
location. We will consider primarily whether the proposed location is in an area open for
development. We may also consider whether the proposed location is a suitable site based upon
the location of competitors, traffic patterns, household count, population growth, and other criteria.
We may require you to submit maps, completed checklists, photographs, copies of proposed
leases, diagrams of the premises with measurements, and other information and materials which
it may reasonably require to evaluate the proposed location. We may (but are not required to)
visit the proposed location. If we do not agree with the proposed location, we will not allow you to
develop there. Our acceptance of a proposed location does not assure the success of any System
Restaurant established at that location. We do not generally lease or sublease System Restaurant
premises to franchisees, but there are certain circumstances when we and/or our affiliates have
entered into land and building leases with franchisees.

Time to Open

You must begin operation of each Restaurant within 30 days after completing construction
and must give us 10 days’ prior written notice. You must open your first System Restaurant for
business no later than 6 months following the Effective Date of the Location Franchise Agreement.
You must open any subsequent System Restaurants under the Location Franchise Agreement
by the dates specified in Appendix B to the Location Franchise Agreement, unless prevented by
the occurrence of a Force Majeure event. Factors affecting the length of time to open include the
time required to obtain necessary permits and approvals, weather conditions, and labor difficulties
during development and construction, financing arrangements, and your ability to obtain a lease,
among other things.

Training Programs

Initial Training Program

We conduct our Initial Training Program approximately 4 times a year (or more frequently, if
needed) at our headquarters and at a System Restaurant in Plano, Texas. The instructional
materials consist of the Brand Standards and various print and electronic materials. The minimum
experience of the instructors in the field relevant to the subject taught and to operations is
approximately 2 years.

Successful completion of the Initial Training Program is mandatory for all of your Qualified
Operators. Currently, the Initial Training Program (“First Slice”) requires at least the following for
your Qualified Operators (as well as all other personnel we may require): (i) attendance at all
one-on-one meetings with designated Pizza Hut functional leaders (“Franchisee Onboarding”);
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(i) in-restaurant training (including all required web-based training through Learn!Now) at a time
we designate (“Restaurant Training”); (iii) attendance at all Pizza Prep classes (defined herein)
at or near our corporate headquarters; and (iv) satisfaction of all portions of the First Slice
Onboarding Checklist. We may alter or enhance the content and/or components of First Slice at
our discretion. The length of the First Slice portion of the Initial Training Program will vary from 8
to 12 weeks at our discretion depending on your experience and/or the experience of your
Qualified Operators. The First Slice portion of the Initial Training Program should be scheduled to
finish 3 to 4 weeks prior to the opening of your System Restaurant.

The following is a description of the Initial Training Program as of the issuance date of this

disclosure document:

INITIAL TRAINING PROGRAM

Subject Hours Of Hours Of On-The-Job Location
Classroom/Online Training
Training
Restaurant Training Approximately 15-37 | Approximately 8 hours per Plano,
hours online over 8- day for 8-12 weeks Texas
Becoming a Customer Maniac (BCM) Game On! 12 weeks Training
Restaurant
e Team member expectations, food and
restaurant safety, delivery safety and
service, customer service basics, ready
for revenue, food preparation
LEAD On!: Shift Leader Program
e Communication, delegation, coaching,
safety and security, ready for revenue,
finance basics, facilities and equipment
management, food cost management,
employee relations, shift management
LEAD On!: Restaurant General Manager Program
e Labor management, food cost
management, advanced finances,
employee relations and leadership,
restaurant management, Coaching,
managing training, union awareness,
building people, restaurant
management.
Franchisee Onboarding N/A Approximately 8 hours per Plano,
Individual meetings with designated PHLLC day for 3 days (to occur Texas
functional leaders concurrently with the 8-12
weeks Restaurant
Training)
Pizza Prep 1 Approximately 6 0 Plano,
Texas

Life Unboxed, Brand Standards, relationship
building, building know-how with key corporate
departments

hours per day
classroom for 2 days
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Subject Hours Of Hours Of On-The-Job Location
Classroom/Online Training
Training
Pizza Prep 2 Approximately 8 0 Plano,
Culture, customer experience and behavior, hours per day Texas
brand building, culinary innovation, marketing classroom for 2 days

The Initial Franchise Fee includes the cost of the Initial Training Program for your initially
appointed Qualified Operators. You must pay us an additional charge for providing the Initial
Training Program to subsequent personnel, whether required or at your request, including
additional or successor Qualified Operators. At all times, you must pay all living and transportation
expenses incurred by your trainees in connection with any training.

If, following the Initial Training Program (including re-enroliment training), we determine in our
business judgment that your Qualified Operators have failed to attend or successfully complete
the Initial Training Program to our satisfaction, we may require remediation.

All of your restaurant employees must successfully complete the mandatory BCM portion of
the Initial Training Program by completing all required online training through Learn!Now and the
associated on-the-job training. Your employees must complete this training within 30 days after
being hired or placed in the position. All of your restaurant management-level employees must
successfully complete PHLLC approved management training. We offer certain optional but
recommended training programs for various management-level employees (‘LEAD On!”). If you
wish to provide our LEAD On! training to your employees, you must pay for all the training
materials and any incidental costs to providing the training.

It is your decision whether to employ Restaurant Training Managers, Restaurant Training
Leaders, and/or Team Member Trainers to guide the LEAD On! training for your management-
level employees. Restaurant Training Managers, Restaurant Training Leaders, and Team
Member Trainers have generally completed the program through their development or have been
certified to teach by attending a Train the Trainers class. The instructional materials used in our
Train the Trainers class consist of the LEAD On! training platform. Instructors teaching the Train
the Trainers class have a minimum of 2 years of experience in the field relevant to the subject
taught and a minimum of 2 years operational experience with us. Training is scheduled by
Restaurant General Managers or Area Coaches as needed.

We pay for the cost of developing both our mandatory and optional training programs. We will
provide one complete set of all mandatory paper-based training materials for each of your System
Restaurants to you, at no cost. You will pay for any replacement copies of mandatory training
materials, all optional materials and all expenses incurred by your trainees or attendees for any
mandatory and/or optional training, conferences, conventions or other meetings they attend,
including their salaries, transportation costs, meals, lodging and other living expenses, if
applicable) and necessary hardware and licensing costs, if applicable, for on-line or computer
training.

On-Site Training or Assistance

You may request on-site training or assistance at any time in accordance with guidelines we
may specify in the Brand Standards or otherwise. We are not obligated to provide on-site training
or assistance, but if we do, we may impose a reasonable fee for each day of on-site training or
assistance we provide. Timing is subject to the availability of our personnel.

Ongoing Training
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We may from time to time develop additional training programs which your Qualified Operators
and your System Restaurant manager(s) must attend and successfully complete. We will
determine the duration, curriculum and location of these future additional training programs, which
may be conducted in person or by means of a company intranet or other electronic means of
communication (such as web-based tutorials, video streaming or through other now or hereafter
developed media). We reserve the right to charge our then-current training fees for such
programs.

In addition, we may from time-to-time conduct conferences, conventions or training session
programs. Your Qualified Operators and, at our election, your System Restaurant manager(s)
and other personnel reasonably designated must attend each such annual conference,
convention or training session at your sole expense (including salaries, travel, lodging, food and
other living expenses).

Advertising
System Advertising Fund

You must contribute 4.75% of the prior month’s Gross Sales of each of your System
Restaurants to the System Advertising Fund (the “Fund”). (Location Franchise Agreement,
Section 19.03.)

We are a successor party to an agreement dated March 31, 1975, with the International Pizza
Hut Franchise Holders Association (“IPHFHA”) concerning advertising for System Restaurants
(the "Advertising Committee Agreement"). So long as the Advertising Committee Agreement is in
effect, you must join and remain a member of IPHFHA; comply with its constitution, bylaws, rules
and regulations; and timely pay the dues that IPHFHA assesses its members for contribution to
the Fund (as administered by the Advertising Committee under the Advertising Committee
Agreement). The amount that you pay in dues to IPHFHA for Fund contributions will be credited,
dollar for dollar, toward your Fund contribution requirements under the Location Franchise
Agreement. We will remit to IPHFHA any Fund contributions paid to us. You must agree to
exercise all of your voting power in IPHFHA to implement a Fund contribution rate no lower than
4.75% of your System Restaurants’ prior month’s Gross Sales (i.e., you may not vote to lower
your Fund contribution below this threshold).

Currently, all advertising of the Pizza Hut System in the United States is centrally administered
nationwide by the Advertising Committee. The Advertising Committee may determine to allocate
some, all or none of the Fund contributions to any form of media, including national media;
regional media; local media; social media; or any other blend of advertising, marketing, promotion
and public relations it determines. The Advertising Committee directs all advertising programs
with sole control over the creative concepts, materials and media used in such programs, and the
placement and allocation of Fund advertising. The Advertising Committee currently advertises
using print, radio, television, digital and social media with local, regional and national coverage,
and may employ both an in-house advertising department and national or regional advertising
agencies.

The Fund is intended to further general public recognition and acceptance of the Pizza Hut
Marks for the benefit of the System. We and the Advertising Committee undertake no obligation
in administering the Fund to make expenditures for you which are equivalent or proportionate to
your contributions, to ensure that any particular franchisee benefits directly or pro rata from the
placement of advertising or to ensure that any advertising impacts or penetrates your market area.
The Fund is not a trust and neither we nor the Advertising Committee is a fiduciary with respect
to the Fund.

We or our affiliates contribute an amount to the Fund that is proportionate to the number of
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company-owned System Restaurants that are operating. Neither the Advertising Committee nor
we need to expend contributions to the Fund in the same year that they are received. Ours and
the Advertising Committee’s good faith decisions regarding expenditures of the Fund will be final
and binding (though we and the Advertising Committee may, in our sole discretion, seek input
from you and/or other franchisees regarding expenditures of the Fund). If the Advertising
Committee (or we) do not spend all Fund contributions within the fiscal year in which they are
collected, the Advertising Committee (or we) carries the excess funds over to its next fiscal year.
The Advertising Committee (or we) will not use any of the Fund monies for soliciting sales of
franchises or licenses.

The Advertising Committee is audited annually, and the financial statements are distributed
to the franchisees.

During its most recent fiscal year, the Advertising Committee spent % of its funds on
production costs, 71% on media placement, 22% on “other” expenses (including agency
compensation, public relations, research/consulting and brand marketing and 0% on
administrative expenses); the balance (equal to 7%) remained unspent in the Fund.

Advertising Cooperatives

One or more franchised or company-owned System Restaurants may from time to time
engage in joint local advertising through a regional or metropolitan area advertising cooperative.
Any advertising cooperative may only be formed, maintained and conduct business with our prior
written consent (which we may grant or withhold for any reason or no reason) and, once
established, must in all respects comply with the applicable Brand Standards.

Local Advertising

You may expend funds on local advertising in the general market area of your System
Restaurants in strict compliance with the approved media procedures and protocols in the Brand
Standards. You may only use advertising which we have either furnished or approved in writing
in advance. Any amounts you expend on local advertising will not count toward satisfying your
System Advertising Fund contribution requirements. Franchisees are automatically opted-in to
participate in Dinova, a third-party restaurants reward program where a royalty of 9.5% is charged
on Dinova orders greater than $20 before tax. Franchisees may opt out via the e-mail provided in
enrollment materials.

Websites

Except as described below, we alone may establish, maintain, modify, or discontinue all
internet, worldwide web and electronic commerce activities pertaining to the System, including
through the use pages or profiles on social media websites such as Facebook, Instagram, or
Twitter. We may establish one or more websites accessible through one or more uniform resource
locators (“URLSs”) designed to promote your Restaurant. You agree to routinely provide us with
updated copy, photographs, prices, and news stories about your Restaurant(s) suitable for use
when promoting your Restaurant, the content, frequency, and procedure for which will be
specified in the Brand Standards.

In addition to advertising and promoting Pizza Hut Restaurants, we may use any website or
other mode of electronic commerce that we establish or maintain to exploit the electronic
commerce rights which we alone reserve. (We may also designate affiliates to own or manage
any technology-related functions described in this disclosure document.)

You may maintain your own website or social media page; otherwise maintain a presence or
advertise on the internet, through social media or any other mode of electronic commerce in
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connection with your franchised Restaurant, including through the use of a page or profile on a
social media website such as Facebook, Instagram, or Twitter; establish a link to any website we
establish at or from any other website or page; or, at any time establish any other website, social
media or electronic commerce presence which in whole or in part incorporates the “Pizza Hut”
name or any name confusingly similar thereto, but only in accordance with our Brand Standards
and our prior written consent.

We alone will be and remain the sole owner of the copyrights in and to all material which
appears on any website or social media page we establish and maintain, including any and all
material you may furnish to us. Ownership of all URLs and other identifiers associated with any
such website or social media sites will vest exclusively in us.

We or our affiliates also maintain an intranet through which downloads of the Brand
Standards, other operations and marketing materials, exchanges of communications, System
discussion forums and systemwide communications (among other activities) can be effected.

Computer Systems

You must purchase, utilize, maintain, retire, and replace the technology serving your
Restaurant and System Restaurants as and when we require in the Brand Standards or otherwise
in writing. This technology includes computer hardware, software, wired and/or wireless internet
connections and service, required dedicated telephone and, wherever possible, power lines,
“smart phone” automated customer purchase and tracking facilities, and other computer-related
accessories, peripherals, equipment, and related services that are specified in the Brand
Standards. To the extent available, you must also maintain high-speed, broadband
communications access and other high-speed capacity that we require for such technology as
well as, at all times, a functioning e-mail address for your Restaurant and such wi-fi service for
your customers as designated in the Brand Standards.

Currently, you must use the Restaurant Technology Suite to operate your System
Restaurants. The Restaurant Technology Suite includes our approved: (i) POS (point-of-sale)
System (currently “SUS” but including any successor point-of-sale system we may require); (ii)
BOH (back of the house) System; and (iii) KM (kitchen management) System. The POS System
is used to process customer orders. The BOH System is used to forecast sales (including related
food and labor needs), track employee hours, and fulfill other internal functions. The KM System
is used to track the status of orders as they progress through the restaurant. You must adopt and
utilize, at your expense, any successor components of the Restaurant Technology Suite
(including all hardware and software) which we may designate in the future as supplanting or
enhancing current components.

The Restaurant Technology Suite and related programs, along with the hardware and
software necessary to run them, are collectively referred to as the “Computer System.” You must
acquire and use the Computer System in the operation of your System Restaurants. The
Computer System will assist you in order entry, cash out, delivery, inventory control, timekeeping
and payroll, cash control reports, and targeted marketing (if requested). We and/or our affiliates
will have the right, upon 24 hours advance notice and during normal operating hours, to enter and
inspect the hardware and software of your Computer System in your System Restaurant or
franchise office to determine compliance. The initial setup cost of the Computer System is
approximately $15,000 to $30,000 for a new System Restaurant. In the future, you may be
required to purchase newly developed modes of computerization, as well as improvements to or
modifications of, your Computer System.

Our affiliate Pizza Hut Connect, LLC, is currently the only approved suppliers of the software
included in the Computer System under the SUS/FMS License and Support Agreement (Appendix
K to the Location Franchise Agreement). You will acquire all necessary hardware to operate the
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Computer System software from an approved vendor and will dedicate that hardware solely to
the operation of the Computer System.

You must accurately, consistently and completely record and provide through the Computer
System software all information concerning the operation of your Restaurant(s) that we require in
the Brand Standards or the proprietary software.

You must provide all assistance we require to bring your Computer System (including the
software) online with our computers at the earliest possible time and to maintain these
connections as we require. You must grant us access to all components of the Restaurant
Technology Suite (and other electronic systems), as we may reasonably require so that we may
retrieve from them all information that we consider necessary, desirable or appropriate.

You must, at your expense, keep the Computer System and any other technology systems
current, supported, and in good maintenance and repair.

Our cost of maintaining the equipment portion of the Computer System in System Restaurants
we own varies from $1,000-3,500 per unit, per year. Your maintenance cost will be similar,
depending upon the Approved Equipment you use, its age, and the maintenance vendor.
Although Pizza Hut Connect, LLC, will not charge you for licensing the Computer System
software, you must pay a technology support fee (currently, a “SUS Fee”) of $2,800 per year
(subject to increase at the beginning of any year upon 90 days’ written notice) for each System
Restaurant you operate. In addition, there are charges for various support services, including the
help-desk high-use fee (outlined in Item 6) and optional Dragontail BOH and KMX services, which
you must or may elect to obtain from us or our affiliates as set out in the SUS/FMS License and
Support Agreement, Dragontail Franchisee Adoption Agreement, and/or Tech Framework
Agreement, as applicable.

You may be required to update your Restaurant(s) to comply with our then-current technology
specifications (including digital technology specifications). Costs for future upgrades will be your
responsibility. Such upgrades may require you to purchase new technologies, as well as
improvements to or modifications of existing technologies, from us, our affiliates, or designated
third parties and to enter into related license and support agreements with us, our affiliates, or
designated third parties and pay all related costs and fees, including fees to support any online
and smartphone “app” ordering systems. We reserve the right to state license, support,
maintenance, and other technology fees separately or in the aggregate and to change the basis
of the allocation of any fees from time to time to reflect: (i) any increase or decrease in the costs
and expenses providing the applicable services, or (ii) any change in the competitive needs of the
System, including the right to change the basis for charging such fees, so long as the charges are
computed on a fair and consistent basis among similarly situated System Restaurants receiving
the services for utilizing the applicable systems. Your adoption and utilization of the foregoing
must conform to the timing we reasonably specify.

Additional Third-Party Technology Services

To operate the Computer System, you must obtain telecom services, internet connectivity
(broadband), network services, and credit card processing services that comply with minimum
standards we set from one of our approved vendors (“Additional Third-Party Technology
Services”). You will deal directly with our approved vendors to obtain and maintain these services.
If the minimum standards for internet connectivity cannot be met due to geographical availability,
you must obtain the best available connectively in that area. The cost for the Additional Third-
Party Technology Services varies from $5,500 to $8,000 per year, per unit, and is paid directly to
the individual vendors.

ITEM 12
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TERRITORY

You will not receive an exclusive territory. You may face competition from other franchisees,
from outlets that we (or our affiliates) own, or from other channels of distribution or competitive
brands that we control.

Location Franchise Agreement
Protected Radius

We will grant you a protected radius of 500 yards surrounding the Location of each System
Restaurant (the “Protected Radius”). Subject to your compliance with all Brand Standards,
fulfilling delivery orders to National, Regional and Institutional Accounts, and providing Adequate
Delivery Service throughout your Delivery Area(s), we will not develop or operate, or allow any
other franchisee or licensee to develop or operate, at the Location or within the Protected Radius,
a System Restaurant that is the same as the type of System Restaurant Concept that you operate
at the Location. We may, however, own, franchise, or license any other type of System Restaurant
Concept within the Protected Radius, and may own, franchise, or license any type of System
Restaurant Concept (including the one you operate) at any location outside the Protected Radius,
including a location that is proximate to the Protected Radius.

We also may purchase, merge, acquired, be acquired by, or affiliate with an existing
competitive or non-competitive franchise or non-franchise network, chain, or any other business
regardless of the location of that other business’ facilities, and we may then operate, franchise or
license those other businesses and/or facilities under any names or marks, including the Pizza
Hut Marks, regardless of the location of these businesses and/or facilities, which may be within
the Protected Radius or immediately near it. We are limited in these activities only by the
protections that we have granted you in the Protected Radius, described above. You will receive
no compensation for these activities.

We and/or our affiliates may engage in any business activity and any business concept
whatsoever using the Pizza Hut Marks or any other names or marks owned or developed by us
or our affiliates, within, outside or immediately proximate to your Protected Radius, so long as
within your Protected Radius such other businesses do not operate the type of System Restaurant
you operate under the Pizza Hut Marks. Your Location Franchise Agreement does not give you
any right to participate in or benefit from such other concepts or business activities, whether they
are conducted under the Pizza Hut Marks or not. Our and our affiliates’ rights to engage in other
business activities are specifically reserved and may not be qualified or diminished in any way by
implication.

We and/or our affiliates alone have the right to:

(i) offer and sell, within and outside your Protected Radius, under the Pizza Hut Marks
and/or any other names or marks, at wholesale, retail or otherwise, any and all Approved
Products and other food, beverage, or other products and services and/or their components
or ingredients, whether or not they are a part of the System (including those used or sold by
your Restaurant), through any alternative method or channel of distribution whatsoever, at
wholesale, retail, or otherwise, except through a System Restaurant of the type you operate
within the Protected Radius.

(i) offer and sell (directly, or through other franchisees or licensees) Approved Products
or other products, services and programs at any and all “nontraditional locations”, including
nontraditional locations which may be partially or wholly situated within your Protected Radius,
through the establishment of mobile units, concessions, “shop-in-shops,” System Restaurants
or otherwise. You are precluded from engaging in such activity without our prior written
consent (which we may withhold for any or no reason). “Nontraditional locations” are locations
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or venues at which access to the general public is restricted and include sports arenas and
venues; theatres; resorts; food retailers (including supermarkets, grocery stores and
convenience stores); malls and mall food courts; schools and universities; hospitals and
healthcare facilities; airports; guest lodging facilities; government facilities; condominium and
cooperative complexes; the premises of any third party retailer which is not a restaurant
(including shops, stores and department stores); military bases and installations; and, airlines,
railroads and other modes of mass transportation.

We may (and you may not without our prior written consent) enter into agreements to deliver
Approved Products and other System-approved food, beverages and other products to National,
Regional, and Institutional Accounts. National, Regional, and Institutional Accounts are
organizational or institutional customers whose presence is not confined to your Protected
Radius. They include (for example only): business entities with offices or branches situated both
inside and outside your Protected Radius; government agencies, branches or facilities; guest
lodging networks; healthcare networks; the military; and any other customer whose presence is
not confined to your Protected Radius. Only we have the right to enter into contracts with National,
Regional and Institutional Accounts. If we receive orders from a National, Regional, or Institutional
Account for delivery in your Delivery Area (described below), then we may require you to fulfill the
orders at the price we agree on with the customer. However, you may deliver Approved Products
and other System-approved food, beverages and other products to guest lodging networks,
healthcare networks and schools within your Delivery Area at any time during which PHLLC does
not maintain such relationships. The procedures governing our National, Regional and
Institutional Accounts program are in the Brand Standards.

Under the Location Franchise Agreement, you waive and release any claims, demands, or
damages arising from or related to any of the above activities and promise never to begin or join
in any legal action or proceeding, or register a complaint with any governmental entity, directly or
indirectly contending otherwise.

Delivery Area

In addition to the Protected Radius, we grant you a specified delivery area for each System
Restaurant you operate (the “Delivery Area”) within which you may deliver the Approved Products.
The Delivery Area is identified in Appendix B to the Location Franchise Agreement. Periodically,
we may reasonably modify your Delivery Area upon written notice to you in response to changed
demographics, population shifts, business or residential development, or similar metrics to further
your ability to provide Adequate Delivery Service in accordance with the Brand Standards.

As long as you provide Adequate Delivery Service throughout the Delivery Area, we will not
provide delivery service, and will not allow any other licensee or franchisee to provide delivery
service, for Approved Products using the Pizza Hut Marks to any point within the Delivery Area.
“Adequate Delivery Service” means service in accordance with our then-current Brand Standards
for delivery (including Brand Standards governing online, smartphone, or other now or hereafter
developed modes enabling customers to place orders for delivery), taking into account various
criteria including potential sales volume, market demographics, saturation analysis, diversion of
sales from your other System Restaurants, and geographic characteristics of the Delivery Area.

If we determine that you are not providing Adequate Delivery Service, we will notify you in
writing. You may dispute our initial determination in writing, and you have 30 days to cure any
delivery deficiencies, but if we finally determine you are not providing Adequate Delivery Service
and have not satisfactorily cured that failure, we may redefine your delivery area. If we later
determine you have again failed to provide Adequate Delivery Service, then we may terminate
your right to operate the System Restaurant serving the Delivery Area following written notice of
default and your failure to cure.
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Following a determination that you have failed to provide Adequate Delivery Service and
throughout any cure period, we or another Pizza Hut franchisee or licensee may furnish delivery
service within all or a portion of your Delivery Area.

Any action we take to redefine the Delivery Area for an individual System Restaurant will have
no effect on the Delivery Area of any other System Restaurant you may operate, unless the impact
is to expand the Delivery Area for a contiguous System Restaurant.

Other than the requirement to provide Adequate Delivery Service, continuation of the limited
territorial rights described above does not depend on your achieving any particular sales volume,
market penetration, or other similar contingency. If you commit a default under the Franchise
Agreement that is not subject to cure, or if you fail to cure a curable default within the required
cure period, we reserve the right to reduce your Protected Radius and/or Delivery Area in lieu of
terminating the Franchise Agreement. There are no other circumstances which permit us to
modify these limited territorial rights. You have no options, rights of first refusal, or similar rights
to acquire additional franchises within the territory or contiguous territories.

Relocation

You may not relocate the Restaurant without our prior written approval. You must reimburse
us for any reasonable costs we incur in considering any request to relocate and must pay us a
new initial franchise fee if you fail to open the relocated unit within 12 months after the existing
Restaurant closes (or within any other time as you and we may agree). We will approve a
relocation request if you are in compliance with the Location Franchise Agreement, you have paid
all money owed to us and our affiliates, the proposed location meets our site selection criteria,
and you comply with the lease requirements in the Location Franchise Agreement. We may (at
our election) inspect your proposed new location.

Other Distribution Channels

Unless we permit you to operate a satellite location, you may operate your System Restaurant
only from the approved Location identified in Appendix B to the Location Franchise Agreement
and may use the Location for no other purpose than the operation of the System Restaurant.
Unless you receive our prior written consent, which we may withhold for any or no reason, you
may not offer and sell any Approved Products or other products or services except through your
System Restaurant, through any alternative method or channel of distribution whatsoever, at
wholesale, retail, or otherwise.

General Territorial Information

All the territorial protections described above are limited. For example, and without limitation,
our affiliates, TBLLC, KFCLLC, HBG and THR currently are engaged in operating, franchising,
and licensing restaurants under different trademarks. These competing restaurant concepts may
already be established within your Protected Radius or Delivery Area or may be established there
in the future. These restaurant concepts are competitive, to some extent, with all System
Restaurants but some of them may compete more directly than others. For example, the operator
of a Taco Bell or KFC restaurant may be granted a license to operate a non-traditional Pizza Hut
kiosk within its restaurant, subject to the limitations in the first paragraph of this ltem 12.

We have no system or method for resolving conflicts between you and franchisees or
licensees of these existing (or other potential) competing concepts.

ITEM 13
TRADEMARKS

Under the Location Franchise Agreement, we grant you the nonexclusive right to use the
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Pizza Hut Marks, strictly in accordance with the terms and conditions of that Agreement and the
Brand Standards, to operate your franchised Restaurant.

The principal Pizza Hut Marks for operation of a franchised Restaurant include the following,
which have been registered on the Principal Register of the United States Patent and Trademark
Office:

Mark Registration Registration
Number Date
PIZZA HUT 2009 Logo (H) 3,975,582 06/07/2011
PIZZA HUT 1999 Logo (H) in color 2,459,365 06/12/2001
P1ZZA HUT 1999 Logo (H) with Roof Underlined (in color) 2,546,893 03/12/2002
PIZZA HUT 1999 Logo (S) in color 2,446,056 04/24/2001
PIZZA HUT 1999 Logo (V) 2,446,055 04/24/2001
PIZZA HUT 1999 Logo (V) in color 2,357,045 06/13/2000
P1ZZA HUT 2014 Logo & swirl design in color 5,341,046 11/21/2017
P1ZZA HUT in Dist. Lettering Under 1974 Logo Roof 1,028,170 12/23/1975
Pizza Hut Building Design No. 7 (with Red Roof) 1,865,062 11/29/1994
Pizza Hut Building Design No. 7 1,865,063 11/29/1994
Pizza Hut Building Design No. 6 (with Red Roof) 1,865,064 11/29/1994
Pizza Hut Building Design No. 6 1,865,065 11/29/1994
PIZZA HUT 729,847 04/10/1962
PIZZA HUT 926,516 01/04/1972
Roof Logo (2008) (domestic solid design) 3,595,346 03/24/2009
Roof Logo 2014 & Swirl Design 4,969,540 05/31/2016
Roof Logo 2014 & swirl design with PIZZA HUT in color (H) | 4,969,539 05/31/2016
WINGSTREET 3,042,453 01/10/2006
Wingstreet Logo 2,916,738 01/04/2005
WingStreet Logo with WINGSTREET (V) in color 3,693,836 10/06/2009

All required affidavits of use have been filed. There are no currently effective determinations
of the United States Patent and Trademark Office, the Trademark Trial and Appeal Board, the
trademark administrator of any state, or any court, nor is there any pending interference,
opposition, or cancellation proceeding, nor any pending material litigation involving the principal
Pizza Hut Marks or regarding our use or ownership in the Pizza Hut Marks which may be relevant
to your use of the Pizza Hut Marks. There are no agreements which significantly limit our rights
to use or license the Pizza Hut Marks. There are no infringing uses or superior previous rights
known to us that can materially affect your use of the Pizza Hut Marks in any state in which the
franchised Restaurant is to be located.

We may in the future adopt additional trademarks, service marks or trade names, and may
modify or delete any of the Pizza Hut Marks. If we require you to modify or discontinue use of a
Pizza Hut Mark for any reason, we do not have to compensate you for any expenditures you make
to comply nor will it liable to you for any other expenses, losses or damages sustained by you or
your franchised Restaurant as a result of any addition or modification to, or substitution or
discontinuation of, any Pizza Hut Marks.

We are the sole and exclusive owner of the Pizza Hut Marks. The Location Franchise
Agreement does not give you any right to any of the Pizza Hut Marks, other than the limited
license granted. All goodwill now or in the future associated with and/or identified by one or more
of the Pizza Hut Marks (including any goodwill arising out of your use of the Pizza Hut Marks)
belongs directly and exclusively to us. You must indemnify us against any damage or expense
(including reasonable attorneys' fees and all associated expenses) if you damage or impair the
Pizza Hut Marks.

If you learn of any claim, suit or demand against you alleging infringement, unfair competition,
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or similar matter relating to your use of the Pizza Hut Marks (each, a "claim"), you must promptly
notify us. Unless your use of any of the Pizza Hut Marks violates the terms of the Location
Franchise Agreement and/or the Brand Standards, we will take any action that we consider
necessary to protect and defend you against the claim, so long as the claim is based solely on
any alleged infringement, unfair competition, or similar matter relating to your use of the Pizza
Hut Marks. We have the right to control any administrative proceedings or litigation involving the
Pizza Hut Marks. You may not settle or compromise any claim without our prior written consent.
We will have the right to defend, compromise and settle the claim at our sole cost and expense,
using our own counsel. You must cooperate fully with us in the defense of the claim and do any
and all things that our counsel deems necessary, including becoming a nominal party to any legal
action. If you do, then we will reimburse you for your out-of-pocket costs and will bear the costs
of any judgment or settlement, but you will bear the salary costs of your employees. Under the
Location Franchise Agreement, you appoint us as your attorney in fact, with irrevocable authority
to defend and/or settle all these types of claims. You may participate at your own expense in the
defense or settlement, but our decisions will be final.

If you learn that any unauthorized third party is using the Pizza Hut Marks or a variation of
them, you must promptly notify us. We will determine whether or not we wish to take any action
against the third party. You will have no right to make any demand or to prosecute any claim
against the alleged infringer for the infringement. If we take action against the alleged infringer,
you must cooperate with us. Unless the litigation is the result of your improper use of the Pizza
Hut Marks, we will reimburse you for your out-of-pocket expenses, but you will pay your
employees’ salaries.

ITEM 14
PATENTS, COPYRIGHTS, AND PROPRIETARY INFORMATION

There are no patents or pending patent applications that are material to the franchise offered.
However, we do own a number of U.S. and foreign patents (and pending patent applications)
relating to the franchised business that are primarily improvements to equipment used in
preparing Approved Products. These patents are generally licensed to manufacturers that
produce the equipment.

We claim copyright protection in our Brand Standards, Website, App (and content therein) as
well as in certain software, forms, advertisements, promotional materials, and other written or
digital materials created by or for us.

Your and our obligations to protect your rights to use our copyrights are the same as the
obligations for Pizza Hut Marks described in Item 13 of this disclosure document.

We have certain trade secrets and proprietary information. Among the items for which we
claim trade secret status are, including our information, data, knowledge, trade secrets, process
and know-how used by or included in the Pizza Hut System; our Brand Standards; our spice
blends and secret recipes; the Computer System and related software and all enhancements,
additions, upgrades, and modifications thereto; and, many other matters specified in the Location
Franchise Agreement. You may not use any of our trade secrets or proprietary information for
any purpose other than operation of your Pizza Hut Restaurant(s). You may not disclose any of
our trade secrets or proprietary information to any other person or business, either during the term
of the Location Franchise Agreement or after termination or expiration or transfer. You may not
copy any of our confidential or proprietary information or give it to a third party unless we authorize
you to do so.

Under the Location Franchise Agreement, the following persons must sign the
Confidentiality/Non-Competition Agreement (Appendix | to the Location Franchise Agreement):
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e Before employment or any promotion, your Qualified Operator(s), your Restaurant
managers and all other managerial personnel, and

o As applicable, all of your owners, equity holders, control persons, shareholders, members,
partners and general partner(s); all of your officers and directors; and, all persons
possessing equivalent positions in any business entity which directly or indirectly owns
and/or controls you.

There are no presently effective determinations of the U.S. Patent and Trademark Office,
Copyright Office (Library of Congress) or any court, no pending interferences, oppositions, or
cancellation proceedings, and no pending material litigation involving our patents, copyrights, or
trade secrets that are relevant to their use in any state. As of the date of this disclosure document,
we are unaware of any infringing uses of or superior previous rights to any of its copyrights which
could materially affect your use of them in the state in which your Pizza Hut Restaurant(s) will be
located.

ITEM 15

OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE FRANCHISE
BUSINESS

We recommend that you, or your principal owners, participate in the day-to-day operation of
the System Restaurant(s) but it is not a requirement.

Each System Restaurant must be directly supervised on a day-to-day basis by a qualified and
competent manager who has successfully completed our mandatory training program.

You must also designate, and at all times maintain, one or more (as we may require based
on the size and scope of your Restaurant) Qualified Operators to actively manage and participate
in the day-to-day operation and ownership of your Restaurant. Your Qualified Operator(s) will
devote all appropriate time, attention and best efforts to the performance of your obligations under
the Location Franchise Agreement and all ancillary agreements.

Each of your Qualified Operators must be approved by us; our approval will not be
unreasonably withheld. If your principal owner is an individual, then that individual may serve as
a Qualified Operator with our approval. Your Qualified Operator must have at least a 10% equity
interest in you. Before designating a Qualified Operator, who is not your principal owner, you
must identify that individual to us; furnish us information regarding the candidate’s background,
experience and credentials; and secure our prior written approval of the candidate, which we will
not unreasonably withhold or deny. Any Qualified Operator must, at a minimum, meet all of our
then-current requirements for Qualified Operators in the Brand Standards or elsewhere. Any
Qualified Operator must attend and successfully complete our Initial Training Program and any
other training we may require based on the specifics of your Restaurant. We may revoke our
approval of any Qualified Operator in our business judgment at any time following our review of
your Restaurant's performance.

If your Qualified Operator dies, becomes disabled or is terminated, you must immediately
notify us and must designate a successor or acting Qualified Operator promptly (but no later than
30 days following the death, disability or termination of the predecessor Qualified Operator). We
must approve (and may revoke approval of) any successor, acting or additional Qualified
Operators (including those designated in a transfer) as described above.

Your Qualified Operators and the other persons listed in Item 14 must sign our
Confidentiality/Non-Competition Agreement (Appendix | to the Location Franchise Agreement)
and maintain the confidentiality of our confidential or proprietary information.

Each of your owners with a 10% or greater interest must sign a personal guaranty in the form
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of Appendix F to the Location Franchise Agreement.
ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

You are only authorized to sell the Approved Products and other approved products or
services at retail, directly to the ultimate consumer. You are not authorized to engage in wholesale
distribution. We do not impose any other restrictions on the customers to whom you may sell
Approved Products, except that you may sell Approved Products only from System Restaurants
or authorized satellite locations and may deliver Approved Products only within your Delivery
Area. All customer information belongs to us.

You must sell only and all Approved Products that we designate as standard for the type of
System Restaurant you operate unless we otherwise agree in writing. You may (but need not)
also offer and sell Approved Products which we designate as optional for the type of System
Restaurant you operate.

If we add a standard Approved Product for the type of System Restaurant you operate or
discontinue a previously Approved Product (either standard or optional), we will notify you and
will include a deadline by which you must offer the new standard Approved Product or must
discontinue the previously Approved Product. The deadline will be at least 90 days after we give
you notice in the case of a new standard Approved Product and at least 30 days after we give
you notice in the case of a product that is no longer an Approved Product.

You will sign an adoption agreement which will give you the benefits and bind you to the terms
and conditions of the Pepsi Agreement. Under the Pepsi arrangement and PHLLC’s menu
policies, you may sell only products licensed by Pepsi and/or the Pepsi/Lipton Tea Partnership,
subject to certain exceptions.

You may never sell or distribute any food, beverage or other product or ingredient except as
a complete, fully-prepared product ready for immediate consumption, unless we expressly permit
you to do otherwise.

If you wish to sell any product which is not an authorized to be sold by the type of System
Restaurant you operate, you must first obtain our written permission, which we may deny for any
or no reason. If we grant our approval, then the approved product will become a part of the
System; we may (but are not required to), authorize the new approved product for sale at other
Pizza Hut Restaurants under any System Restaurant Concept; we may subsequently revoke our
approval for any or no reason; we will own all rights associated with the new approved product;
and you will not be entitled to any compensation.

You must participate in all customer service, customer recovery/remediation, and customer
loyalty programs we designate in the Brand Standards. At our request, you must participate in
tests of new or modified products, services, programs, equipment, technology and procedures
(including delivery methods, platforms or systems).

ITEM 17
RENEWAL, TERMINATION, TRANSFER, AND DISPUTE RESOLUTION
THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the Location Franchise Agreement (FA)
and related agreements. You should read these provisions in the agreements attached to
this disclosure document.
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Provision

Section in Location
Franchise Agreement

Summary

a. Length of the franchise
term

Sections 4.01

Unless sooner terminated as described in the FA, the Initial Term
will begin on the effective date of the FA and will continue until 10
years from the opening date of the Restaurant. If the FA covers
multiple Restaurants with opening dates beyond the required
opening date of the first Restaurant, the Initial Term for each
additional Restaurant will be begin on the opening date of each
Restaurant will continue until 10 years after each opening date.
You and we will mutually decide whether a relocated Restaurant
(an offset) will have the remaining Initial Term of the Restaurant
it replaces or receive a new Initial Term.

b. Renewal or extension of
the term

Section 4.02

You can enter into 2 consecutive Renewal Franchise Agreements
for a term of 5 years each if you meet certain requirements. If the
FA covers multiple Restaurants with opening dates beyond the
required opening date of the first Restaurant, then the first
Renewal Term of each such Restaurant is 5 years from the
expiration of the Restaurant’s Initial Term and the second
Renewal Term is 5 years from the expiration of the Restaurant’s
first Renewal Term. Renewal Franchise Agreements may be on
our then-current form of franchise agreement which may differ
materially from the FA, but there will be no initial franchise fee, no
change in the Protected Radius or the limited renewal rights under
the FA, and the Monthly Service Fee will not be greater than what
we then impose on similarly situated renewing franchisees.

Your renewal right permits you to remain as a franchisee after the
initial term or the first renewal term expires. However, to remain a
franchisee, you must meet all required conditions to renewal
including signing our then-current form of franchise agreement,
which may be materially different than the form attached to this
disclosure document.

c. Requirements for you to
renew or extend

Sections 22.01

You must: give us timely written notice of your desire to renew
and follow our renewal process; have performed your obligations
(including monetary obligations to us and our affiliates) at all times
and be current on all payments to us, our affiliates, your landlord
and material suppliers; be current on all Restaurant maintenance,
asset upgrade obligations and Brand Standards requirements;
have possession of the Locations during the renewal term or
obtain our consent to relocate; satisfy our qualification and
training requirements; sign a general release (on our then-current
form); and pay a renewal fee on a per Restaurant basis.

d. Termination by you

Section 23.06

Your failure to cure any other breach after you receive notice of
default with an opportunity to cure, will be deemed to be your
unilateral termination the FA and all related agreements between
you and us or our affiliates.

e. Termination by PHLLC
without Cause

Not Applicable

f.  Termination by PHLLC
with cause

Article 23

We may terminate the FA only if you default. If we terminate under
Section 23.04, termination may include less than all of the
Restaurants covered by the FA.
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Section in Location

Provision Franchise Agreement Summary
g. “Cause” defined Sections 5.07, 23.04, and | At our option following a 30-day cure period if you fail to open a
defaults which can be cured | 27.01 relocated Restaurant within 12 months after closure of the original

Restaurant. Failure to comply with the FA or Brand Standards or
to act in good faith and to cure within 30 days or as noted below,
including: failure to pay amounts owed us, our affiliates or a lender
when due or submit required information (10 day cure for a
second default in any 12 month period); sale of unauthorized
products, programs or services; unresolved trade account
delinquencies; misuse of the Pizza Hut Marks or trade dress or
use of confusingly similar marks and failure to cure within 24
hours; failure to provide Adequate Delivery Service, pay taxes,
honor the indemnity, or operate in compliance with Brand
Standards; a guarantor’s failure to comply with the Guarantee;
failure to satisfy or appeal a judgment within 30 days; failure to
construct or open a System Restaurant as required; diversion or
improper exploitation of our proprietary products, services or
programs or those under Systemwide Supply Contracts. We may
terminate on 30 days’ notice if an event of Force Majeure extends
for more than 90 days.

h. “Cause” defined - Sections 5.03, 23.02, Termination on notice without cure for: failure to promptly begin
non-curable defaults 23.03, 23.07, and 32.01 design, construction, equipping and operating a Restauarant;
unauthorized closure of more than 15 consecutive days; you
cease operating; you and we agree to terminate; you, your
Qualified Operator and/or any related person is convicted of a
felony, fraud, crime involving moral turpitude or other offense
likely to adversely affect the System or the Pizza Hut Marks;
unauthorized transfer; violation of the in-term non-compete or
confidentiality restrictions; knowing or grossly negligent
concealment of revenues, maintenance of false books/records,
falsification of information or other false or fradulent activity;
failure to maintain required financial records; refusal to allow us
to inspect or audit; misuse of employee withholdings,
misappropriation of our property or funds or failure to take action
if our or cutomer funds are embezzled; repeated events of default
otherwise subject to cure; or, failure to comply with Applicable
Law following notice; failure to purchase or maintain requried
insurance; violations of Applicable Law and/or acts or practices
which subject you and/or us to widespread publicity, ridicule or
derision or you operate in any way that jeopardizes the life, health
or safety of the general public, your customers and/or your
employees; you operate or sell any authorized products or
services at any unauthorized location; at our option, if any
provisions of the FA relating to payments to us and our affiliates
or protecting the Pizza Hut Marks, System Restaurant Concepts
or our Confidential Information are declared invalid or
unenforceable; and you or any of your Related Persons or any
other owner of a direct or indirect, partial or whole interest in you
(as applicable), is or becomes a Restricted Person; on
bankruptcy, insolvency, receivership, dissolution or levy. If you
breach another agreement with us or our affiliates, we may have
the right to terminate the FA under the cross default provision.
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Provision

Section in Location
Franchise Agreement

Summary

Your obligations on
termination/non-renewal

Section 24.01

Pay all money owed (including our damages from your default);
stop using the Pizza Hut Marks and all confidential and
proprietary Pizza Hut information; cancel assumed name
registrations containing the Pizza Hut Marks within 5 days; honor
our right to operate your Restaurants during the post-termination
period; immediately deliver to us all of our materials including
confidential information, training materials, Brand Standards,
computer software and database material, customer lists, and
items bearing the Pizza Hut Marks; sign necessary termiation
agreements; change or transfer the telephone numbers used by
your Restaurant to us or our designee; comply with the post-
termination covenants not to compete and with restrictions on the
use of our confidential information, trade secrets and know-how;
surrender to us all computer software, storage disks or tapes,
electronic media and computer system information used in
Restaurant and refrain from destroying or concealing such
information; de-identify the Restaurant unless we assume
possession; sell to us at your cost all secret spices and other trade
secret items in stock; give us an itemized list of all of advertising
and sales promotional materials using the Pizza Hut Marks which
we may elect to buy.

Assignment of contract
by PHLLC

Section 18.01

No restriction on our right to assign.

“Transfer” by you —
definition

Appendix A

Any absolute or conditional transfer of an interest in the
transferring party or in the FA, including any change of control,
assignment, delegation, sale, pledge, encumbrance, sharing
arrangement, sublicense, or division, as well as any change in
beneficiaries or trustees of a trust.

PHLLC'’s approval of
transfer by you

Sections 18.02, 18.03

No transfer without our consent except for Permitted Transfers,
including to a person that is already an owner of the Restaurant,
for the benefit of your employees or to a business entity wholly
owned by you. Permitted Transfers may require notice or
satisfaction of other conditions.
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Provision

Section in Location
Franchise Agreement

Summary

m. Conditions for PHLLC
approval of transfer

Section 18.04

Proposed transferee: demonstrates satisfaction of our
qualifications and business entity requirements; engages in
personal interview at our request; has the necessary
organizational, managerial and financial structure and resources;
complies with our ownership requirements relative to control;
successfully completes our Initial Training Program at its
expense; signs our then-current form of Franchise Agreement
which may vary from the FA but which may include rebuild,
relocation, and remodeling obligations under the FA; has or
obtains all required permits, licenses and other authorizations;
causes its owners and others we require to sign a Guaranty
substantially identical to the form included within our then-current
franchise disclosure document; and signs a general release;
secures our approval of its Qualified Operator(s); and is not a
Competitor or a Restricted Person. In addition, you have obtained
any required landlord’s consent; cured any existing defaults;
satisfied your monetary and other obligations to us, our affiliates
(excluding an affiliate which administers a separate franchise
network), your lenders, and suppliers; signed documents
evidencing your responsibility for your pre-transfer obligations;
signed a termination agreement and general release (on our then-
current form) together with your Related Persons (including each
Guarantor) terminating the FA (which termination will exclude,
among other things, your guarantees, any of your obligations to
us or our affiliates which remain outstanding and/or unsatisfied,
and the post-termination and post-expiration provisions of this
Agreement which, by their nature, are intended to survive) and (ii)
releasing us and the Franchisor Parties of any and all claims,
demands and causes of action which you and each of your
Related Persons (including each Guarantor); furnished us a copy
of the transfer agreement and related documents; and paid us the
transfer fee. If you are transferring franchise agreements that are
our older form of franchise agreement, then you must sign the
transfer documents that are Exhibit D to this disclosure document.
We also must determine that the total transfer price will not
jeopardize the economic viability of the Restaurant or the
transferee. Any transfer of a System Restaurant or a controlling
ownership interest in you, any of your affiliates that control you,
or any System Restaurants must be made only with at least 30
days’ advance notice to us and our prior written consent.

n. PHLLC's right of first
refusal to acquire your
business

Sections 18.06 and 18.09

We can match any offer for the interest being transferred.

0. PHLLC's option to
purchase your business

Sections 24.01 and 25.01

Upon expiration or termination, we must buy all in-stock secret
spices and other trade secret items and may acquire any or all
Restaurant assets and/or your lease for the Location.

p. Your death or disability

Section 18.05

If you have an approved succession plan, the succession plan will
control. If not, on the death or disability of any owner that is not
the last surviving owner, his or her interest may pass to a spouse,
another existing owner, or the franchise entity. On the death or
disability of the last surviving owner, his or her interest will pass
to his/her Estate (subject to his/her will or other instrument). The
Estate has a reasonable time (not more than 6 months) to transfer
the franchise entity or the Restaurant in accordance with Section
18.04 of the FA and subject to our right of first refusal. Until then,
the Estate may operate the Restaurant under the supervision of
a Qualified Operator. If there is no Qualified Operator, we may
(but are not obligated to) manage the Restaurant for a fee.

PHLLC FDD 2023
406880966-v3\NA_DMS

43




Provision

Section in Location
Franchise Agreement

Summary

g. Non-competition
covenants during the
term of the franchise

Sections 21.02 and 21.01

Without our consent, you and your Related Persons may not (i)
be involved in any business engaged in the production or sale (at
wholesale or retail) of any pizza, pasta or other food items similar
to Approved Products (including WingStreet products) or which is
a competitor, or (ii) sell, assign or lease your Restaurant premises
or Location to a Competitor.

A Competitor (a) derives more than 10% of its revenue from the
production or sale (at wholesale or retail) of any pizza, pasta or
other food items similar to Approved Products (including any
WingStreet product); (b) grants franchises or licenses to others to
operate such a business; or (c) offers and sells any products or
services confusingly similar to those offered and sold by the Pizza
Hut System.

r.  Non-competition
covenants after the
franchise is terminated
or expires

Sections 21.03 and 21.11

For 18 months following the expiration, termination or transfer of
the FA or the transfer of any interest in the franchise entity, you
and/or your Related Persons may not engage in the production or
sale (at wholesale or retail) of any pizza, pasta; or other food
items similar to Approved Products (including any WingStreet
product) assist a Competitor (a) within a 25-mile radius of any
Pizza Hut Restaurant; (b) within any county where Pizza Hut
Restaurants are situated; or (c) within 10 miles of any location in
the United States at which a System Restaurant is operated.

For 2 years after the FA expires or is terminated you and your
Related Persons may not sell, assign or lease your Restaurant
premises or Location to a Competitor.

s. Modification of the

Sections 30.01

No modifications except by written agreement signed by the

agreement parties.
t. Integration/Merger Section 29.01 Except as otherwise agreed by the parties in writing (e.g., in the
clause 2016 Asset Partner Plan or the 2017 Transformation Amendment,

as applicable), the FA, its Appendices, and all contemporaneous
ancillary agreements constitute the entire agreement of the
parties. This is not a disclaimer of representations made in this
disclosure document.

u. Dispute resolution by
arbitration or mediation

Section 36.06

Disputes relating to the FA (excluding those related to the Pizza
Hut Marks, Confidential Information or money owed) are
submitted to mediation under the National Franchise Mediation
Program administered by the CPR International Institute for
Conflict Prevention & Resolution (“CPR”) or its successor.
Mediation is only for disputes specific to you and not to issues that
affect Pizza Hut franchisees generally.

v. Choice of forum

Section 36.02, 36.06

Mediation is in the city where our principal place of business is
located (currently, Plano, Texas); litigation is in the state, county
and judicial district in which our principal place of business is
located (currently, Collin County, Texas) (subject to state law).
However, we may bring actions for monies owed, injunctive or
other extraordinary or equitable relief, or involving possession,
disposition, or other relief relating to the Restaurant(s) or
Location(s), in any state or federal court that has jurisdiction.

w. Choice of law

Section 36.01

Texas law applies (subject to state law).
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ITEM 18
PUBLIC FIGURES
We do not use any public figure to promote the franchise.
ITEM 19
FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or
potential financial performance of its franchised and/or franchisor-owned outlets, if there is a
reasonable basis for the information, and if the information is included in the disclosure document.
Financial performance information that differs from that included in Item 19 may be given only if:
(1) a franchisor provides the actual records of an existing outlet you are considering buying; or
(2) a franchisor supplements the information provided in this Item 19, for example, by providing
information about possible performance at a particular location or under particular circumstances.

Set forth below are historical data for certain domestic traditional Pizza Hut outlets owned and
operated by us or our affiliates (“Company-Owned System Restaurants”) and certain domestic
traditional Pizza Hut outlets owned and operated by franchisees (“Franchised System
Restaurants”).

L. MATURE COMPANY-OWNED SYSTEM RESTAURANTS

The financial performance representations below provide certain information regarding
Company-Owned Restaurant-Based Delivery (“RBD”) and Delivery/Carryout (“Delco”) System
Restaurants that were open and operating for at least one year as of the end date of December
27, 2021 and December 26, 2022, respectively, (each, a "Reporting Period") that were situated
on leased real property (“Mature Company Owned System Restaurants”). Specifically excluded
from Mature Company-Owned System Restaurants are System Restaurants for which PHLLC or
its affiliates owned the real property; Carryout-only System Restaurants; seasonal System
Restaurants; Express restaurants (for which licenses are offered under a separate disclosure
document); or, any type of System Restaurant other than traditional RBD and Delco System
Restaurants. As of December 27, 2021, there were 22 Mature Company-Owned System
Restaurants, and as of December 26, 2022 there were 21 Mature-Company-Owned System
restaurants which are reflected in the subset information provided below.

FY 2021 and FY 2022 Average Performance — Mature Company-Owned System Restaurants

Average Median Average | Product | Average Labor
Gross Gross Costof | as % of | cost of as % of
Sales Sales Sales Gross Labor Gross
Fiscal Year Count | (Note 1) (Note 2) Sales (Note 3) Sales
2021 (ended December
27, 2021) 22 $981,650 | $958,000 | $261,946 | 26.3% | $343,812 | 34.9%
2022 (ended December
26, 2022) 20 $969,345 | $931,175 | $266,699 | 27.6% | $351,619 | 36.5%

For the Reporting Period beginning December 29, 2020, and ending December 27, 2021, for
the 22 Mature Company-Owned System Restaurants, Average Gross Sales ranged from
$554,791 to $1,586,726. A total of 9 (40.9%) restaurants in this category exceeded the stated
average of $981,650.

For the Reporting Period beginning December 28, 2021, and ending December 26, 2022, for
the 20 Mature Company-Owned System Restaurants, Average Gross Sales ranged from
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$531,956 to $1,551,727. A total of 7 (35.0%) restaurants in this category exceeded the stated
average of $969,345.

Il MATURE FRANCHISED SYSTEM RESTAURANTS

The financial performance representations below provide certain information regarding the
Franchised System Restaurants — of the Dine-In/Red Roof, RBD and Delco Delivery/Carry-out
Restaurant Concept type — that were open and operating for at least one year as of the end date
of the Reporting Periods dates listed in the chart below (“Mature Franchised System
Restaurants”). We determine the concept type for each of the Mature Franchised System
Restaurants as of February 24, 2022, or any earlier closure date, as applicable. Specifically
excluded from the definition of Mature Franchised System Restaurants are those Delivery Based
Restaurants (“DBR”) / Fast Casual Delco (“FCD”) System Restaurants; Carryout-only System
Restaurants; seasonal System Restaurants; Express restaurants (for which franchises are
offered under a separate disclosure document); any type of System Restaurant that reported
sales for 24 or fewer days in each financial period (See Note 6 below); or, any type of System
Restaurant other than traditional Dine-In/Red Roof, RBD and Delco Delivery/Carry-out System
Restaurants. As of December 27, 2021, although there was a total of 5,295 Franchised System
Restaurants, there were 4,620 Mature Franchised System Restaurants, and as of December 26,
2022, although there were a total of 5,303 Franchised System Restaurants, there were 4,666
Mature Franchised System Restaurants. Any Mature Franchised System Restaurant that closed
during the Reporting Period in the table below is excluded from Restaurants included in such
period.

Mature Franchised System Restaurants of the Dine-In/Red Roof and RBD Restaurant
Concept Type

Average
Gross Sales Median
Fiscal Year Count (Note 1) Gross Sales
2021 (ended December 27, 2021) 2,057 $1,075,836 $1,019,310
2022 (ended December 26, 2022) 2,014 $1,070,608 $1,009,157

For the Reporting Period beginning December 29, 2020, and ending December 27, 2021, for
the 2,057 Mature Franchised System Restaurants of the Dine-In/Red Roof and RBD Restaurant
Concept Type, Average Gross Sales ranged from $219,847 to $2,996,833. A total of 921 (44.8%)
of restaurants in this category exceeded the stated average of $1,075,836.

For the Reporting Period beginning December 28, 2021, and ending December 26, 2022, for
the 2,014 Mature Franchised System Restaurants of the Dine-In/Red Roof and RBD Restaurant
Concept Type, Average Gross Sales ranged from $238,661 to $2,900,026. A total of 874 (43.4%)
of restaurants in this category exceeded the stated average of $1,070,608.

Mature Franchised System Restaurants of the Delco Delivery/Carry-out Restaurant
Concept Type

Average Gross
Sales Median
Fiscal Year Count (Note 1) Gross Sales
2021 (ended December 27, 2021) 2,563 $1,022,827 $971,229
2022 (ended December 26, 2022) 2,652 $1,005,659 $964,133

For the Reporting Period beginning December 29, 2020, and ending December 27, 2021, for
the 2,563 Mature Franchised System Restaurants of the Delco Delivery/Carry-out Restaurant
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Concept Type, Average Gross Sales ranged from $218,514 to $2,993,149. A total of 1,114
(43.5%) of restaurants in this category exceeded the stated average of $1,022,827.

For the Reporting Period beginning December 28, 2021, and ending December 26, 2022, for
the 2,652 Mature Franchised System Restaurants of the Delco Delivery/Carry-out Restaurant
Concept Type, Average Gross Sales ranged from $227,682 to $2,914,507. A total of 1,188
(44.8%) of restaurants in this category exceeded the stated average of $1,005,659.

FY 2021 and FY 2022 Average Performance — All Mature Franchise System Restaurants

Average Gross
Sales Median
Fiscal Year Count (Note 1) Gross Sales
2021 (ended December 27, 2021) 4,620 $1,046,429 $988,910
2022 (ended December 26, 2022) 4,666 $1,033,693 $982,717

For the Reporting Period beginning December 29, 2020, and ending December 27, 2021, for
the 4,620 Mature Franchise System Restaurants, Average Gross Sales ranged from $218,514 to
$2,996,833. A total of 2,021 (43.7%) exceeded the stated average of $1,046,429.

For the Reporting Period beginning December 28, 2021, and ending December 26, 2022, for
the 4,666 Mature Franchise System Restaurants, Average Gross Sales ranged from $227,682 to
$2,914,507. A total of 2,045 (43.8%) exceeded the stated average of $1,033,693.

NOTES

1. “Average Gross Sales” is the mathematical average of the total annual cash or other
payments received for the sale or use of any products, goods, or services that were sold from the
System Restaurants included within the group, less applicable discounts, allowances, and sales
taxes.

2. “Average Cost of Sales” is the mathematical average of the total annual delivered cost of
food, beverages, paper and promotional items to the System Restaurants included within the
group, expressed as a percentage of Average Gross Sales.

3. “Average Cost of Labor” is the mathematical average of the total annual hourly labor costs,
the salaries and related costs of management, payroll taxes, health insurance, vacation, sick pay,
bonuses and workers’ compensation insurance for all employees at the System Restaurants
included within the group, expressed as a percentage of Average Gross Sales.

4. This Item 19 financial performance representation has been prepared based upon
calculations which do not take into account any adjustment required pursuant to the Financial
Accounting Standards Board’s accounting standards regarding revenue recognition related to
loyalty program transactions. Under these standards, you may need to defer the recognition of a
small percentage of your Gross Sales.

5. Notwithstanding the limitation, does include 222 System Restaurants that were closed for
approximately five days due to the 2021 Texas Winter Storm in February 2021, which otherwise
would have been the only reason to disqualify such System Restaurants from inclusion.

This financial performance representation represents the averages for certain subsets of all
System Restaurants in the continental United States, Hawaii, and Alaska during the Reporting
Periods. As is typical in our industry, our fiscal years include 13 four-week accounting periods.
The 20 Mature Company-Owned System Restaurants in Part 1 of this Item 19 were all located in
Indiana, Kentucky and Texas.
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As noted in the charts above, the Mature Company-Owned System Restaurants do not have
certain expenses that your franchised System Restaurant will have, such as payment of Monthly
Service Fees. In addition, Company-Owned System Restaurants, as well as certain of the Mature
Franchised System Restaurants (owned by franchisees that operate a large number of System
Restaurants) included in the tables above, benefit from economies of scale that are not available
to System Restaurants that are owned singly or in small groups by a franchisee.

Characteristics of the included Mature Company-Owned System Restaurants and Mature
Franchised System Restaurants may differ materially from the characteristics of System
Restaurant(s) that you may acquire or develop depending on your experience, competition in your
trade area, the physical condition of the included System Restaurants as compared to your
System Restaurant(s), employment and labor conditions in your trade area, and the length of time
that the included System Restaurants have operated as compared to your System Restaurant(s).
The type of System Restaurants included in the overall data sample of this Item 19, and in each
subset identified above, may also differ from the type of System Restaurant franchised to you.
(See Item 1 for a description of the different types of System Restaurants.)

Some outlets have earned this amount. Your individual results may differ. There is no
assurance that you’ll earn as much.

Written substantiation for this financial performance representation is available upon
reasonable request.

Other than the preceding financial performance representation, PHLLC does not make any
financial performance representations. PHLLC also does not authorize its employees or
representatives to make any such representations either orally or in writing. If you are purchasing
an existing outlet, however, PHLLC may provide you with the actual records of that outlet. If you
receive any other financial performance information or projections of your future income, you
should report it to the franchisor's management by contacting Melissa Reap, 7100 Corporate
Drive, Plano, Texas 75024 and 972-338-7700, the Federal Trade Commission, and the
appropriate state regulatory agencies.

ITEM 20
RESTAURANTS AND FRANCHISEE INFORMATION

See Exhibit H for the names, addresses, telephone numbers and System Restaurants owned by
all of PHLLC’s franchisees as of December 31, 2022.

Table No. 1'
System wide Outlet Summary
For Years December 31, 2020 to December 31, 2022
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Column 1 Column 2 Column 3 Column 4 Column 5
Outlet Type Year Outlets at the Outlets at the Net Change
Start of the End of the Year
Year
Franchised 2020 5953 5323 -630
2021 5323 5295 -28
2022 5295 5303 8
Company- 2020 23 22 -1
Owned* 2021 22 22 0
2022 22 21 -1
Total 2020 5976 5345 -631
2021 5345 5317 -28
2022 5317 5324 7

*Company-Owned Outlets” are System Restaurants owned and operated by PHLLC or its
affiliates.

Table No. 2
Transfers of Franchised Outlets to New Owners (Other than the Franchisor)
For Years December 31, 2020 to December 31, 2022

Column 1 Column 2 Column 3

State Year Number of Transfers

Alabama 2020 14

2021 73

2022

Alaska 2020

2021

2022

Arizona 2020

2021

2022

Arkansas 2020

2021

2022

California 2020

2021

2022

Colorado 2020

2021

2022

Connecticut 2020

2021

2022

Delaware 2020

2021

o|s|o|o|o|o|o|R|o|w|olo|o|Z|olo|o|8lo|o|o|n

2022
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Column 1 Column 2 Column 3
State Year Number of Transfers
Florida 2020 17
2021 157
2022 0
Georgia 2020 10
2021 110
2022 6
Hawaii 2020 0
2021 0
2022 0
Idaho 2020 0
2021 29
2022 1
Illinois 2020 2
2021 28
2022 7
Indiana 2020 23
2021 4
2022 1
lowa 2020 4
2021 34
2022 0
Kansas 2020 0
2021 30
2022 0
Kentucky 2020 16
2021 12
2022 6
Louisiana 2020 22
2021 13
2022 0
Maine 2020 0
2021 0
2022 14
Maryland 2020 34
2021 1
2022 0
Massachusetts 2020 5
2021 2
2022 3
Michigan 2020 17
2021 0
2022 3
Minnesota 2020 0
2021 54
2022 0
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Column 1

State

Column 2

Year

Column 3

Number of Transfers

Mississippi

2020

0

2021

51

2022

Missouri

2020

2021

2022

Montana

2020

2021

2022

Nebraska

2020

2021

2022

Nevada

2020

2021

2022

New Hampshire

2020

2021

2022

New Jersey

2020

2021

2022

New Mexico

2020

2021

2022

New York

2020

2021

2022

North Carolina

2020

2021

2022

North Dakota

2020

2021

2022

Ohio

2020

2021

2022

-
»

Oklahoma

2020

2021

2022

Oregon

2020

2021

2022

Pennsylvania

2020

2021

2022

NS N o =[N ol - od
rwBloRolofo|z|olo|lo|mw|o|o|Flo|u|xIBolSlololojglo|x|lololo|lolo|w|o|o|o|o|o|R|=|o
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Column 1 Column 2 Column 3

State Year Number of Transfers

Rhode Island 2020

2021

2022

South Carolina 2020

2021

2022

South Dakota 2020

2021

2022

Tennessee 2020

2021

2022

Texas 2020

2021

N
w

2022

Utah 2020

2021

2022

Vermont 2020

2021

2022

Virginia 2020

2021

2022

Washington 2020

2021

2022

West Virginia 2020

2021

2022

Wisconsin 2020

2021

2022

Wyoming 2020

2021

2022

District of Columbia 2020

2021

olo|w|o|o|o|R|o|o|R|o|w|o|u|o|=|B|R|n|o|lo|o|o|o|u|x|o|o|R|BoRo|o|aels| oo

2022

Total 2020 356

2021 1414

2022 246

' System Restaurants transferred (not franchise agreements) between franchisees. These figures
do not include a transfer when the beneficial ownership of the franchise does not change; or
transfers from PHLLC (or its affiliates) to a franchisee.
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Table No. 3
Status of Franchised Outlets
For Years December 31, 2020 to December 31, 2022

Col. 1 Col.2 | Col.3 Col. 4 Col. 5 Col. 6 Col. 7 Col. 8 Col. 9
State Year | Outlets | Outlets | Termina- Non- Reacquired | Ceased | Outlets
at Start | Opened tions Renewals by Opera- at End
of Year (1%) Franchisor tions - of
Other the
Reasons Year
(2%)
Alabama 2020 139 1 0 0 0 36 104
2021 104 4 0 0 0 2 106
2022 106 6 0 0 0 2 110
Alaska 2020 9 1 0 0 0 1 9
2021 9 0 0 0 0 1 8
2022 8 1 0 0 0 1 8
Arizona 2020 122 2 0 0 0 5 119
2021 119 5 0 0 0 4 120
2022 120 5 0 0 0 4 121
Arkansas 2020 99 0 0 0 0 16 83
2021 83 0 0 0 0 0 83
2022 83 5 0 0 0 6 82
California 2020 442 2 0 0 0 89 355
2021 355 1 0 0 0 4 352
2022 352 1 0 0 0 6 347
Colorado 2020 106 0 0 0 0 15 91
2021 91 0 0 0 0 0 91
2022 91 0 0 0 0 8 83
Connecticut 2020 1 0 0 0 0 1 0
2021 0 0 0 0 0 0 0
2022 0 0 0 0 0 0 0
Delaware 2020 9 0 0 0 0 5 4
2021 4 0 0 0 0 0 4
2022 4 0 0 0 0 0 4
Florida 2020 379 3 0 0 0 35 347
2021 347 3 0 0 0 5 345
2022 345 12 0 0 0 9 348
Georgia 2020 247 0 0 0 0 29 218
2021 218 1 0 0 0 2 217
2022 217 4 0 0 0 4 217
Hawaii 2020 31 2 0 0 0 4 29
2021 29 2 0 0 0 1 30
2022 30 1 0 0 0 3 28
Idaho 2020 42 1 0 0 0 7 36
2021 36 0 0 0 0 0 36
2022 36 0 0 0 0 1 35
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Col. 1 Col.2 | Col.3 Col. 4 Col. 5 Col. 6 Col. 7 Col. 8 Col. 9
State Year | Outlets | Outlets | Termina- Non- Reacquired | Ceased | Outlets
at Start | Opened tions Renewals by Opera- at End
of Year (1%) Franchisor tions - of
Other the
Reasons Year
(2%)
lllinois 2020 201 1 0 0 0 40 162
2021 162 1 0 0 0 3 160
2022 160 4 0 0 0 3 161
Indiana 2020 175 3 0 0 0 6 172
2021 172 2 0 0 0 2 172
2022 172 2 0 0 0 5 169
lowa 2020 94 0 0 0 0 20 74
2021 74 0 0 0 0 2 72
2022 72 0 0 0 0 2 70
Kansas 2020 165 2 0 0 0 9 158
2021 158 1 0 0 0 2 157
2022 157 2 0 0 0 9 150
Kentucky 2020 121 0 0 0 0 14 107
2021 107 2 0 0 0 3 106
2022 106 3 0 0 0 3 106
Louisiana 2020 139 2 0 0 0 6 135
2021 135 5 0 0 0 2 138
2022 138 5 0 0 0 3 140
Maine 2020 15 0 0 0 0 1 14
2021 14 0 0 0 0 0 14
2022 14 0 0 0 0 0 14
Maryland 2020 84 2 0 0 0 16 70
2021 70 2 0 0 0 6 66
2022 66 5 0 0 0 1 70
Massachusetts | 2020 13 0 0 0 0 3 10
2021 10 0 0 0 0 0 10
2022 10 0 0 0 0 0 10
Michigan 2020 128 0 0 0 0 25 103
2021 103 3 0 0 0 3 103
2022 103 4 0 0 0 2 105
Minnesota 2020 75 0 0 0 0 7 68
2021 68 0 0 0 0 0 68
2022 68 1 0 0 0 0 69
Mississippi 2020 103 1 0 0 0 16 88
2021 88 2 0 0 0 3 87
2022 87 9 0 0 0 8 88
Missouri 2020 195 2 0 0 0 19 178
2021 178 1 0 0 0 0 179
2022 179 5 0 0 0 5 179
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Col. 1 Col.2 | Col.3 Col. 4 Col. 5 Col. 6 Col. 7 Col. 8 Col. 9
State Year | Outlets | Outlets | Termina- Non- Reacquired | Ceased | Outlets
at Start | Opened tions Renewals by Opera- at End
of Year (1%) Franchisor tions - of
Other the
Reasons Year
(2%)
Montana 2020 35 0 0 0 0 1 34
2021 34 0 0 0 0 0 34
2022 34 1 0 0 0 1 34
Nebraska 2020 73 0 0 0 0 6 64
2021 67 2 0 0 0 5 64
2022 64 1 0 0 0 0 65
Nevada 2020 61 0 0 0 0 2 59
2021 59 1 0 0 0 1 59
2022 59 1 0 0 0 0 60
New 2020 12 1 0 0 0 3 10
Hampshire 2021 10 0 0 0 0 2 8
2022 8 0 0 0 0 0 8
New Jersey 2020 53 1 0 0 0 8 46
2021 46 1 0 0 0 2 45
2022 45 3 0 0 0 3 45
New Mexico 2020 45 0 0 0 0 1 44
2021 44 0 0 0 0 0 44
2022 44 1 0 0 0 1 44
New York 2020 104 0 0 0 0 36 68
2021 68 0 0 0 0 0 68
2022 68 6 0 0 0 2 72
North Carolina | 2020 229 4 0 0 0 12 221
2021 221 3 0 0 0 4 220
2022 220 8 0 0 0 5 223
North Dakota 2020 14 0 0 0 0 4 10
2021 10 1 0 0 0 1 10
2022 10 0 0 0 0 0 10
Ohio 2020 269 9 0 0 0 24 254
2021 254 3 0 0 0 5 252
2022 252 1 0 0 0 2 251
Oklahoma 2020 125 0 0 0 0 10 115
2021 115 0 0 0 0 1 114
2022 114 4 0 0 0 4 114
Oregon 2020 55 0 0 0 0 9 46
2021 46 0 0 0 0 0 46
2022 46 0 0 0 0 2 44
Pennsylvania 2020 148 11 0 0 0 20 139
2021 139 3 0 0 0 3 139
2022 139 5 0 0 0 2 142
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Col. 1 Col.2 | Col.3 Col. 4 Col. 5 Col. 6 Col. 7 Col. 8 Col. 9
State Year | Outlets | Outlets | Termina- Non- Reacquired | Ceased | Outlets
at Start | Opened tions Renewals by Opera- at End
of Year (1%) Franchisor tions - of
Other the
Reasons Year
(2%)
Rhode Island 2020 6 0 0 0 0 2 4
2021 4 0 0 0 0 0 4
2022 4 0 0 0 0 1 3
South Carolina | 2020 119 2 0 0 0 10 111
2021 111 2 0 0 0 2 111
2022 111 4 0 0 0 4 111
South Dakota | 2020 28 0 0 0 0 9 19
2021 19 0 0 0 0 0 19
2022 19 1 0 0 0 0 20
Tennessee 2020 164 1 0 0 0 31 134
2021 134 1 0 0 0 3 132
2022 132 5 0 0 0 3 134
Texas 2020 711 12 0 0 0 16 707
2021 707 8 0 0 0 5 710
2022 710 13 0 0 0 6 717
Utah 2020 53 1 0 0 0 4 50
2021 50 0 0 0 0 1 49
2022 49 3 0 0 0 2 50
Vermont 2020 6 0 0 0 0 1 5
2021 5 0 0 0 0 0 5
2022 5 0 0 0 0 0 5
Virginia 2020 195 3 0 0 0 39 159
2021 159 2 0 0 0 7 154
2022 154 5 0 0 0 9 150
Washington 2020 102 0 0 0 0 6 96
2021 96 2 0 0 0 3 95
2022 95 5 0 0 0 3 97
West Virginia 2020 61 0 0 0 0 12 49
2021 49 0 0 0 0 0 49
2022 49 0 0 0 0 0 49
Wisconsin 2020 118 0 0 0 0 6 112
2021 112 1 0 0 0 3 110
2022 110 2 0 0 0 1 111
Wyoming 2020 30 0 0 0 0 2 28
2021 28 1 0 0 0 1 28
2022 28 0 0 0 0 0 28
District of 2020 3 0 0 0 0 1 2
Columbia 2021 2 0 0 0 0 0 2
2022 2 0 0 0 0 0 2
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Col. 1 Col.2 | Col.3 Col. 4 Col. 5 Col. 6 Col. 7 Col. 8 Col. 9
State Year | Outlets | Outlets | Termina- Non- Reacquired | Ceased | Outlets
at Start | Opened tions Renewals by Opera- at End
of Year (1%) Franchisor tions - of
Other the
Reasons Year
(2%)

Total 2020 5953 70 0 0 0 700 5323

2021 5323 66 0 0 0 94 5295

2022 5295 144 0 0 0 136 5303

(1*) - This column includes new, relocated locations and locations acquired by franchisee from

franchisor.
(2*) - This column includes closures due to low volume, lease expiration, relocated locations, etc.

Table No. 4
Status of Company-Owned Outlets*
For Years December 31, 2020 to December 31, 2022

Col. 1

State

Col. 2

Year

Col. 3

Outlets
at Start
of Year

Col. 4

Outlets
Opened

Col. 5

Outlets
Reacquired
from

Col. 6

Outlets
Closed

Col. 7

Outlets
Sold to
Franchise

Col. 8

Outlets at
End of
the Year

Franchisee

2020
2021
2022
2020
2021
2022
2020
2021
2022
2020
2021
2022
2020
2021
2022
2020
2021
2022
2020
2021
2022
2020
2021
2022

Alabama

Alaska

Arizona

Arkansas

California

Colorado

Connecticut

Delaware

OO|0|I0|0 0|00 |0O|0|0|Oo|0|0|o|O|0o|o|o|o|o|o|o|o
OO |0O|0|0|0O|O0|0|0O|0O|0|Oo|0O|o|o|O|Oo|o|o|Oo|o|o|o|o
OO|0|I0|0 0|00 |0O|0|0|0o|0|0|0o|O|O|o|o|Oo|o|o|o|o
OO |0O|0|0|0O|O0|0O|0O|0O|0|Oo|O|o|o|O|Oo|o|lo|Oo|o|o|o|o
OO0 0O|0|0 0|00 |0|0|O|0|0|0|0|O|o|Oo|0|O(o|o|o|0
OO|0|I0 |0 |0O|0O|0|0O|0|0|0O|0|0|0o|0|O|o|o|0o|o|o|o|o
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Col. 1

State

Col. 2

Year

Col. 3

Outlets
at Start
of Year

Col. 4

Outlets
Opened

Col. 5

Outlets

Reacquired

from
Franchisee

Col. 6

Outlets
Closed

Col. 7

Outlets
Sold to
Franchise

(1]

Col. 8

Outlets at
End of
the Year

Florida

2020

2021

2022

Georgia

2020

2021

2022

Hawaii

2020

2021

2022

Idaho

2020

2021

2022

Illinois

2020

2021

2022

Indiana

2020

2021

2022

lowa

2020

2021

2022

Kansas

2020

2021

2022

Kentucky

2020

2021

2022

Louisiana

2020

2021

2022

Maine

2020

2021

2022

Maryland

2020

2021

2022

Massachusetts

2020

2021

2022

Michigan

2020

2021

2022

OO0 I0O|I0|0|0O|0O|0|0|0O|0|0|0O0O|0|0|0 00|00 |0|0(O|0|0 000|000 |0|0|0|0 00|00 |00

OO0 |0|0O|O|0|0|0O|0|0|0O|0|0|0O|0O|O|0|0|0|0|0O 0|00 |0|0|0o|0|0|o|0|0|0|0o|0|o|o|o|o|o|o

OO0 |I0O|0|0|0O|0|0|0|0(0O|0|0|O|~|O|0|0|00|0|0|0O|0O|~|O0|0|0|0|0|0|0|0 00|00 |00

OO0 I0O|I0|0|0O|0O|0|0|0(O|0|0|0O|0|0|0|0O(0O|0O|0|0(O|0|0|0(0|0|0|0|O0|0|0|0 00|00 |o|o
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Col. 1

State

Col. 2

Year

Col. 3

Outlets
at Start
of Year

Col. 4

Outlets
Opened

Col. 5

Outlets

Reacquired

from

Franchisee

Col. 6

Outlets
Closed

Col. 7

Outlets
Sold to
Franchise

(1]

Col. 8

Outlets at
End of
the Year

Minnesota

2020

2021

2022

Mississippi

2020

2021

2022

Missouri

2020

2021

2022

Montana

2020

2021

2022

Nebraska

2020

2021

2022

Nevada

2020

2021

2022

New
Hampshire

2020

2021

2022

New Jersey

2020

2021

2022

New Mexico

2020

2021

2022

New York

2020

2021

2022

North Carolina

2020

2021

2022

North Dakota

2020

2021

2022

Ohio

2020

2021

2022

Oklahoma

2020

2021

2022

OO0 |0|0O|O|0|0|O|0|0|0O|0|0|0O|0O|O|0|0|0|0|0O|0|0|0|0|0|0o|0|0|o|0o|0|0|o|0|o|o|o|o|o|o

OO0 I0O|I0|0|0O|0O|0|0|0O|0|0|0O0O|0|0|0 00|00 |0|0(O|0|0 000|000 |0|0|0|0 00|00 |00

OO0 |0|0O|O|0|0|0O|0|0|0O|0|0|0O|0O|O|0|0|0|0|0O 0|00 |0|0|0o|0|0|o|0|0|0|0o|0|o|o|o|o|o|o

OO0 I0O|I0|0|0O0|0|0|0O(O|0|0|0OO|0|0|0 00|00 |0|0(O|0|0|0(0|0|0|0|O0|0|0|0 |00 |o|o0|o|o

OO0 I0O|I0|0|0O|0O|0|0|0(O|0|0|0O|0|0|0|0O(0O|0O|0|0(O|0|0|0(0|0|0|0|O0|0|0|0 00|00 |o|o

OO0 |0|0O|O|0|0|0O|0|0|0O|0|0|0O|0O|O|0|0|0|0|0|0|0|0|0|0|0|0|0|0|0O|0|0|0o|O|o|o|o|o|o|o
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Col. 1

State

Col. 2

Year

Col. 3

Outlets
at Start
of Year

Col. 4

Outlets
Opened

Col. 5

Outlets
Reacquired
from
Franchisee

Col. 6

Outlets
Closed

Col. 7

Outlets
Sold to
Franchise

(1]

Col. 8

Outlets at
End of
the Year

Oregon

2020

2021

2022

Pennsylvania

2020

2021

2022

Rhode Island

2020

2021

2022

South Carolina

2020

2021

2022

South Dakota

2020

2021

2022

Tennessee

2020

2021

2022

Texas

2020

2021

2022

Utah

2020

2021

2022

Vermont

2020

2021

2022

Virginia

2020

2021

2022

Washington

2020

2021

2022

West Virginia

2020

2021

2022

Wisconsin

2020

2021

2022

Wyoming

2020

2021

2022

OO0 |0|0O|O|0|0|O|0|0|0O|0|0|0O|0O|0|0|0|0|0O(N|N|N(O|O|0o|o|O|0|o|O|0|0|O|0O|O0|o|Oo|o|o|o

OO0 I0O|I0|0|0O|0O|0|0|0O|0|0|0O0O|0|0|0 00|00 |0|0(O|0|0 000|000 |0|0|0|0 00|00 |00

OO0 |0|0O|O|0|0|0O|0|0|0O|0|0|0O|0O|O|0|0|0|0|0O 0|00 |0|0|0o|0|0|o|0|0|0|0o|0|o|o|o|o|o|o

OO0 I0O|I0|0|0O0|0|0|0O(O|0|0|0OO|0|0|0 00|00 |0|0(O|0|0|0(0|0|0|0|O0|0|0|0 |00 |o|o0|o|o

OO0 I0O|I0|0|0O|0O|0|0|0(O|0|0|0O|0|0|0|0O(0O|0O|0|0(O|0|0|0(0|0|0|0|O0|0|0|0 00|00 |o|o

OO0 |0|0O|O|0|0|0O|0|0|0O|0|0|0|0O|0|0|0|0|0O(N|N|N(O|O|0o|o|0O|0|0o|O|0O|0|O|0O|O0|o|Oo|o|o|o
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Col. 1 Col.2 | Col.3 Col. 4 Col. 5 Col. 6 Col. 7 Col. 8
State Year | Outlets | Outlets Outlets Outlets | Outlets | Outlets at
at Start | Opened | Reacquired | Closed | Sold to End of
of Year from Franchise | the Year
Franchisee e
District of 2020 0 0 0 0 0 0
Columbia 2021 0 0 0 0 0 0
2022 0 0 0 0 0 0
Total 2020 23 0 0 1 0 22
2021 22 0 0 0 0 22
2022 22 0 0 1 0 21
*Company-Owned Outlets” are System Restaurants owned and operated by PHLLC or its
affiliates.
Table No. 5
Projected Openings as of December 31, 2022
Column 1 Column 2 Column 3 Column 4
State Franchise Projected New Projected New
Agreements Signed | Franchised Outlet in Company-Owned
But Outlet Not the Next Fiscal Year Outlet in the Next
Opened Fiscal Year
Alabama 6
Alaska 1
Arizona 1
Arkansas 1
California 1
Colorado 7
Connecticut 3
Delaware 0
Florida 7
Georgia 4
Hawaii 2
Idaho 2
[llinois 3
Indiana 2
lowa 0
Kansas 2
Kentucky 0
Louisiana 3
Maine 1
Maryland 13
Massachusetts 4
Michigan 0
Minnesota 1
Mississippi 5
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Column 1 Column 2 Column 3 Column 4

State Franchise Projected New Projected New
Agreements Signed | Franchised Outlet in Company-Owned
But Outlet Not the Next Fiscal Year Outlet in the Next
Opened Fiscal Year

Missouri

Montana

Nebraska

Nevada

New Hampshire

New Jersey

New