FRANCHISE DISCLOSURE DOCUMENT

WETZEL’S PRETZELS, LLC
A California limited liability
company 35 Hugus Alley, Suite 300
Pasadena, CA 91103
Telephone (626) 432 6900
URL:
http://www.wetzels.com
http://www.wetzelsfranchising.com
Facebook: www.facebook.com/WetzelsPretzels

The franchised business is the operation of one or more bakeries specializing in hand-
rolled soft fresh-baked pretzels. We offer 4 franchise programs:

1. A single WETZEL’S PRETZELS® Bakery. The total investment necessary to
begin operation of a WETZEL’S PRETZELS® Bakery ranges from $167,900 to $683,650. This
includes between $23,500 and $47,750 that must be paid to the franchisor. If Wetzel’s Pretzels
grants you a license to operate a Remote Mobile Unit under a Remote Mobile Unit Addendum
to your Franchise Agreement, the total investment necessary to begin a Remote Mobile Unit
ranges from $58,500 and $138,500. This includes a fee of $5,000 for a Remote Mobile Unit that
must be paid to the franchisor.

2. Multiple WETZEL’S PRETZELS® Bakeries within a defined area pursuant to a
Multi-Unit Development Agreement. There is an initial development fee of $15,000 multiplied
by the number of Bakeries which you must open, plus the balance of the initial franchise fee
($25,000) for your first Franchise Agreement. You will pay an initial franchise fee of $40,000
for each Bakery ($25,000 for a second Bakery in the same mall). However, we will credit
the development fee against the initial franchise fees (at the rate of $15,000 for the second
and each subsequent Franchise Agreement).

3. A single WETZEL’S PRETZELS® Concession Truck or Trailer. The total
investment necessary to begin operation of a WETZEL’S PRETZELS® Concession Truck or
Trailer ranges from $174,525 to $304,200. This includes approximately between $5,625 and
$8,250 that must be paid to the franchisor.

4, A single TWISTED BY WETZEL’S™ Bakery. The total investment necessary
to begin operation of a TWISTED BY WETZEL’S™ Bakery ranges from $388,500 to $775,650.


http://www.wetzels.com/
http://www.wetzels.com/
http://www.wetzelsfranchising.com/
http://www.facebook.com/WetzelsPretzels

This includes between $33,500 and $47,750 that must be paid to the franchisor.

This disclosure document summarizes certain provisions of your franchise agreement and
other information in plain English. Read this disclosure document and all accompanying
agreements carefully. You must receive this disclosure document at least 14 calendar days before
you sign a binding agreement with, or make any payments to, the franchisor or an affiliate in
connection with the proposed franchise sale or grant. Note, however, that no governmental
agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more
convenient for you. To discuss the availability of disclosures in different formats, contact Wetzel’s
Pretzels at 35 Hugus Alley, Suite 300, Pasadena, CA 91103, Telephone (626) 432
6900.

The terms of your contract will govern your franchise relationship. Don’t rely on the
disclosure document alone to understand your contract. Read all of your contract carefully. Show
your contract and this disclosure document to an advisor, such as a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document
can help you make up your mind. More information on franchising, such as “A Consumer’s Guide
to Buying a Franchise,” which can help you understand how to use this disclosure document, is
available from the Federal Trade Commission. You may contact the FTC at 1-877- FTC-HELP or
by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You may also
visit the FTC’s home page at http://www.ftc.gov for additional information. Call your state agency
or visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

ISSUANCE DATE: March 28, 2023
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How to Use This Franchise Disclosure Document
Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about
outlet sales, costs, profits or losses. You
should also try to obtain this information
from others, like current and former
franchisees. You can find their names and

contact information in Item 20 or Exhibits
E-1 and E-2.

How much will I need to invest?

Items 5 and 6 list fees you will be paying
to the franchisor or at the franchisor’s
direction. Item 7 lists the initial
investment to open. Item 8 describes the
suppliers you must use.

Does the franchisor have the financial

ability to provide support to my
business?

Item 21 or Exhibit B includes financial
statements. Review these statements
carefully.

Is the franchise system stable, growing,
or shrinking?

Item 20 summarizes the recent history of
the number of company-owned and
franchised outlets.

Will my business be the only Wetzel’s
Pretzelse business in my area?

Item 12 and the “territory” provisions in
the franchise agreement describe whether
the franchisor and other franchisees can
compete with you.

Does the franchisor have a troubled
legal history?

Items 3 and 4 tell you whether the
franchisor or its management have been
involved in material litigation or
bankruptcy proceedings.

What’s it like to be a Wetzel’s Pretzelse
franchisee?

Item 20 or Exhibits E-1 and E-2 list
current and former franchisees. You can
contact them to ask about their
experiences.

What else should I know?

These questions are only a few things you
should look for. Review all 23 Items and
all Exhibits in this disclosure document to
better understand this franchise
opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a similar
business during the term of the franchise. There are usually other restrictions. Some
examples may include controlling your location, your access to customers, what you sell,
how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to
operate your franchise business.

When vour franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if
your state has a registration requirement, or to contact your state, use the agency information
in Exhibit A-1.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda. See
the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires you to
resolve disputes with the franchisor by mediation, arbitration and/or litigation only
in California. Out-of-state mediation, arbitration, or litigation may force you to accept a
less favorable settlement for disputes. It may also cost more to mediate, arbitrate, or
litigate with the franchisor in California than in your own state.

2. Spousal Liability. Your spouse must sign a document that makes your spouse liable for
all financial obligations under the franchise agreement even though your spouse has no
ownership interest in the franchise. This guarantee will place both your and your spouse’s
marital and personal assets, perhaps including your house, at risk if your franchise fails.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.



The State of Michigan requires us to include the
following notice in the Disclosure Document:

The State of Michigan prohibits certain unfair provisions that are sometimes in franchise
documents. If any of the following provisions are in these franchise documents, the provisions are
void and cannot be enforced against you:

(a) A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver,
or estoppel which deprives a franchisee of rights and protections provided in this
act. This shall not preclude a franchisee, after entering into a franchise
agreement, from settling any and all claims.

(©) A provision that permits a franchisor to terminate a franchise prior to the
expiration of its term except for good cause. Good cause shall include the failure
of the franchisee to comply with any lawful provision of the franchise agreement
and to cure such failure after being given written notice thereof and a reasonable
opportunity, which in no event need be more than 30 days, to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market
value at the time of expiration of the franchisee’s inventory, supplies, equipment,
fixtures, and furnishings. Personalized materials which have no value to the
franchisor and inventory, supplies, equipment, fixtures, and furnishings not
reasonably required in the conduct of the franchise business are not subject to
compensation. This subsection applies only if: (i) The term of the franchise is less
than 5 years and (ii) the franchisee is prohibited by the franchise or other
agreement from continuing to conduct substantially the same business under
another trademark, service mark, trade name, logotype, advertising, or other
commercial symbol in the same area subsequent to the expiration of the franchise
or the franchisee does not receive at least 6 months advance notice of franchisor’s
intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms
generally available to other franchisees of the same class or type under similar
circumstances. This section does not require a renewal provision.

® A provision requiring that arbitration or litigation be conducted outside this state.
This shall not preclude the franchisee from entering into an agreement, at the time
of arbitration, to conduct arbitration at a location outside this state.

(2) A provision which permits a franchisor to refuse to permit a transfer of ownership
of a franchise, except for good cause. This subdivision does not prevent a
franchisor from exercising a right of first refusal to purchase the franchise. Good
cause shall include, but is not limited to, the failure of the proposed transferee to
meet the franchisor’s then current reasonable qualifications or standards.
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(1) The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.

(i1) The unwillingness of the proposed transferee to agree in writing to comply
with all lawful obligations.

(i11))  The failure of the franchisee or proposed transferee to pay any sums owing
to the franchisor or to cure any default in the franchise agreement existing
at the time of the proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not
uniquely identified with the franchisor. This subdivision does not prohibit a
provision that grants to a franchisor a right of first refusal to purchase the assets of
a franchise on the same terms and conditions as a bona fide third party willing and
able to purchase those assets, nor does this subdivision prohibit a provision that
grants the franchisor the right to acquire the assets of a franchise for the market or
appraised value of such assets if the franchisee has breached the lawful provisions
of the franchise agreement and has failed to cure the breach in the manner provided
in subdivision (¢).

(1) A provision which permits the franchisor to directly or indirectly convey, assign,
or otherwise transfer its obligations to fulfill contractual obligations to the
franchisee unless provision has been made for providing the required contractual
services.

The fact that there is a notice of this offering on file with the attorney general does not
constitute approval, recommendation, or endorsement by the attorney general.”

Any questions regarding this notice should be directed to the Consumer Protection
Division, G. Mennen Williams Building, 1% Floor Lansing, Michigan 48913, Telephone (517)
373-7117.
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WETZEL’S PRETZELS®
FRANCHISE DISCLOSURE DOCUMENT

ITEM 1: THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND
AFFILIATES

The purpose of this disclosure document is to give you important information
about Wetzel’s Pretzels, LLC, a franchisor, and the franchise it offers. To simplify the
language, we will refer to the franchisor as “Wetzel’s Pretzels,” “we” or “us,” and the person
or company that buys a franchise from us as “you.” “You” does not include your owners or
partners. We will call them “Related Parties.”

We have no predecessors that must be disclosed. We were organized in California
on August 7, 1995. A principal business office of ours is at 35 Hugus Alley, Suite 300,
Pasadena, CA 91103. In 2007, by means of a merger into us of a subsidiary of our purchaser,
we were acquired by Pretzel Holding Corporation, a wholly owned subsidiary of Pretzel
Parent Holding Corporation, both Delaware corporations. Pretzel Holding Corporation, our
parent, is now our sole member. On or about August 31, 2016, Pretzel Parent Holding
Corporation was acquired by COP WP Holding, Inc., a Delaware corporation. COP WP
Holding, Inc., is a wholly owned subsidiary of COP WP Parent, Inc., a Delaware corporation,
in which MTY Franchising USA, Inc. (“MTY USA”), a Tennessee corporation, purchased the
controlling shareholder rights from CenterOak Equity Fund I, L.P., a private equity firm, in
connection with the WP Merger detailed below. The principal address of all these parent
companies following the WP Merger is 9311 E Via De Ventura, Scottsdale, AZ 85258.

On November 2, 2022, COP WP Parent, Inc., MTY USA, and a wholly-owned
subsidiary of MTY USA created for the purposes of the merger, called Twisted Merger Sub,
Inc. (“Merger Sub”) entered into an agreement, providing for the acquisition of the
WETZEL’S PRETZELS® brand by MTY USA, via a merger of Merger Sub with and into
COP WP Parent, Inc. (the “WP Merger”), with COP WP Parent, Inc. surviving the WP Merger
as a wholly-owned subsidiary of MTY USA. This transaction included the rights to franchise
and operate the Wetzel’s Pretzels brand, and closed on December 8, 2022. Upon the WP
Merger closing, MTY USA became the parent company of COP WP Parent, Inc.

MTY USA’s parent corporation is MTY Franchising Inc. (“MTY Canada”), a Canada
corporation formerly known as MTY Tiki Ming Enterprises Inc., having an address at 8150
Route Transcanadienne, Suite 200, Ville Saint-Laurent, Quebec, H4S 1M5, Canada. MTY
Canada was initially incorporated under the Canada Business Corporations Act on February
13, 1979, under the name “Matoyee Enterprises Inc.” MTY Canada is a wholly owned
subsidiary of MTY Food Group, Inc. (“MTY”), a public corporation listed on the Toronto
Stock Exchange. MTY’s principal place of business is also 8150 Route Transcanadienne,
Suite 200, Ville Saint-Laurent, Quebec, H4S 1M5, Canada.

MTY or one or more of its Canadian-based subsidiaries franchises over (55) different
restaurant concepts and has over 2,500 units under the following trademarks in Canada
primarily, and other international countries: Allo Mon Coco, Baton Rouge Steakhouse & Bar,
Ben & Florentine, Big Smoke Burger, Bunsmaster, Café Depot, Casa Grecque, Country Style,
Cultures, Dagwoods, Frat’s Cucina, Extreme Pita, Giorgio, Jugo Juice, Kim Chi, Koryo, Koya,
Kuto Comptoir A Tartares, La Boite Verte, La Crémiére, La Diperie (and Cakes and Shakes
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by La Dip), Madisons, Manchu Wok, Toujours Mikes, mmmuffins, Mr. Souvlaki, Mr. Sub,
Mucho Burrito, Muffin Plus, O’Burger, Pizza Delight, Scores, Senseasian, South St. Burger,
Sukiyaki, Sushi Go, Sushiman, Sushi Shop, Thai Express, Thaizone, The Works, Tiki Ming,
Timothy’s World Coffee, The COOP Wicked Chicken, Tosto, Turtle Jack’s, Tutti Frutti,
Valentine, Van Houtte, Vanellis, Vie & Nam, Villa Madina, Spice Brothers, Steak Frites,
Wasabi Grill & Noodle and YUZU trademarks. MTY also sub-franchises two (2) other
different restaurant concepts: TCBY and TacoTime.

Through common ownership by MTY Food Group, we have the following affiliates
that also offer franchises: (1) MTY USA, a Tennessee corporation having an address of 9311
E. Via De Ventura, Scottsdale, Arizona 85258; (2) MTY Canada, a Canada corporation having
an address at 8210, route Transcanadienne, Suite 200, Saint-Laurent, Québec, H4S 1MS5,
Canada; (3) Kahala Franchising, LLC (“Kahala Franchising”), an Arizona limited liability
company with a principal address at 9311 E. Via De Ventura, Scottsdale, Arizona 85258; (4)
BF Acquisition Holdings, LLC (“BFAH”), a Delaware limited liability company with a
principal address at 9311 E. Via De Ventura, Scottsdale, Arizona 85258; (5) La Salsa
Franchise, LLC, a Delaware limited liability company with a principal address at 9311 E. Via
De Ventura, Scottsdale, Arizona 85258; (6) Imvescor Restaurant Group Inc. (“IRG”) a Canada
corporation having an address at 8210, route Transcanadienne, Suite 200, Saint-Laurent,
Québec, H4S 1MS5, Canada; (7) Papa Murphy’s International, LLC (“Papa Murphy’s™), a
Delaware limited liability company having a principal address at 8000 NE Parkway Drive,
Suite 350, Vancouver, Washington 98662; (8) VI BrandCo, LLC (“Village Inn”), a Delaware
limited liability company having a principal address at 12701 Whitewater Drive, Suite 100,
Minnetonka, Minnesota 55343-4164, (9) Famous Dave’s of America, Inc. (“FDA”), a
Delaware limited liability company having a principal address at 12701 Whitewater Drive,
Suite 100, Minnetonka, Minnesota 55343-4164, and (10) BQ Concepts, LLC, an Arizona
limited liability company having a principal address at 12701 Whitewater Drive, Suite 100,
Minnetonka, Minnesota 55343-4164. These affiliates franchise over 50 different brands.

The following chart summarizes the franchised brands offered in the United States by
MTY USA or its affiliates as of November 30, 2022 (or the date following November 30, 2022
when MTY USA or its affiliate acquired the rights to such franchised brand), including the
type of business, number of franchised units in operation as of November 30, 2022, and the
date MTY USA or its current or former affiliates offered franchises in those brands:

Dates unit franchises

Type of Restaurant | Number of Units as of .
Brand Name yp Business November 30, 2022 began being offe.red by
us or our affiliate
Restaurants
serving
freshly prepared 1 company-owned unit

America's Taco Shop

Mexican food
including tacos,
burritos, and
quesadillas

And, 2 licensed units.

November 2011 under
Kahala Franchising




Brand Name

Type of Restaurant

Number of Units as of

Dates unit franchises
began being offered by

Business November 30, 2022 s of our affiliate
117 franchised units .
Restaurants (114 in the United Erogaigg 6&2&5@?
o serving submarine States and 3 Y .

Blimpie - . . Corp. and since August
sandwiches and internationally) (plus 6 2010 under Kahala
salads company-owned units Franchisin

in the United States) &
iivﬁﬁlur?gfan . From 2007 until 2010
cold cfreals and by Kahala Franchise

Cereality cereal bar & cafe . 0 franchised units Corp. and since August
cereal blends with 2010 under Kahala
toppings, oatmeal, Franchising

and parfaits

Chicken Strips and Dips

Ghost kitchen
concept serving

1 franchised unit

March 2022, Kahala

primarily chicken Franchising.
tenders.
1,289 franchised units
(908 in the United
States and 381
internationally) (plus 4
company-owned units). | From May 2007 until
Restawrants March 2008 by Cold
cemi Em flzeshl 101 Cold Stone Stone Creamery, Inc.,
fn ade ice creamy Creamery franchises | from March 2008 until
Cold Stone Creamery . ’ also sell Rocky March 2010 by Kahala
cakes, pies, . ;
s Mountain Chocolate | Franchise Corp., and
smoothies, shakes, ® .
Factory” products and | since August 2010
and other frozen
dessert products 1 Cold Stone Creamery | under Kahala
franchise also sells Tim | Franchising
Hortons® products.
Additionally, 18
licensed units.
From 1999 until 2004
Restaurants by Frullati Franchise
serving Systems,.lnc., from
Frullati Cafe & Bakery sandwiches, 10 franchised units 2004 until March 2 010
. by Kahala Franchise
salads, smoothies .
and baked goods Corp., and since
August 2010 under
Kahala Franchising
Great Steak Restaurants 36 franchised units (26 | From 2004 until March
serving in the United States and | 2010 by Kahala




Brand Name

Type of Restaurant

Number of Units as of

Dates unit franchises
began being offered by

Business November 30, 2022 .
us or our affiliate

Philadelphia 10 internationally) Franchise Corp. and

cheesesteak (plus 1 company- since August 2010

sandwiches, owned unit). under Kahala

chicken Franchising

sandwiches and

French fries

Restaurants From 2006 until March

serving New York 2010 by Kahala
Johnnie's New York Pizzeria style pizza, 2 franchised units Eranchlse Corp. and

calzones, salads, since August 2010

and related Italian under Kahala

cuisine menu items Franchising

Restaurants
serving coffee and
espresso, tea,

3 franchised units.

November 2011 under

Kahala Coffee Traders baked goods, Kahala Franchisin
parfaits, And 1 licensed unit. &
sandwiches and
merchandise
Store fronts or
portgble units 110 franchlse.d Since November 2015

. . serving fruit agreements (102 in the

Maui Wowi . . under Kahala
smoothies, United States and 8 Franchisin
Hawaiian coffee internationally) &
and espresso
Cafes servin From 2006 until March

CIVIng | 2010 by Kahala
smoothies, fruit Franchise Corp. and

NrGize Lifestyle Cafe drinks and 60 franchised units . b

.. since August 2010
nutritional
supplements under thala
Franchising
Restaurants Frorp July 2008 until
. . ) April 2016 under
serving frozen 64 franchised units. .
. Pinkberry Ventures,
Pinkberry yogurt, yogurt .
. . . . Inc. and since June
drinks, smoothies And 24 licensed units.
2016 under Kahala
and frozen desserts .
Franchising

Planet Smoothie

Restaurants
serving smoothies,
smoothie bowls,
juices and
nutritional
supplements

156 franchised units
(152 in the United
States and 4
internationally)

Additionally, as of
fiscal year end there
were 2 Tasti D-Lite

Since June 2016 under
Kahala Franchising




Brand Name

Type of Restaurant

Number of Units as of

Dates unit franchises
began being offered by

Business November 30, 2022 .
us or our affiliate
outlets.
From 2001 until 2004
by Ranch *1 Group,
gae:ct?:lllrizlilrz in Inc., from 2004 until
Ranch One grilled and crispy 2 franchised units March 2 010 by Kahala
. Franchise Corp., and
breaded chicken .
sandwiches since August 2010
under Kahala
Franchising
From 2000 until 2004
Restaurants by Rollerz Franchise
serving gourmet Systems,'L.L.C., from
Rollerz Rolled Sandwiches | rolled sandwiches, 1 franchised unit 2004 until March 2 010
by Kahala Franchise
salads, soups and .
baked goods Corp., and since
August 2010 under
Kahala Franchising
From 2003 until 2004
by SP Franchising,
Restaurants Inc., from 2004 until
Samurai Sam's Teriyaki Grill SCIVIng Japanese 13 franchised units March 2 010 by Kahala
rice bowls and Franchise Corp., and
noodle bowls since August 2010
under Kahala
Franchising
From 1994 until 2004
by Malibu Smoothie

Surf City Squeeze

Juice bars serving
smoothies, fruit
drinks and
nutritional
supplements

69 franchised units
(plus 1 company-
owned unit)

Franchise Corp. and
Surf City Squeeze
Franchise Corp., from
2004 until March 2010
by Kahala Franchise
Corp., and since
August 2010 under
Kahala Franchising




Type of Restaurant

Number of Units as of

Dates unit franchises

Brand Name Business November 30, 2022 began being offe'red by
us or our affiliate
From 2003 until 2004
Restaurants 226 franchised units | by Taco Time
serving freshly- (105 franchised in the | International, Inc.,
prepared Mexican United States and 121 | from 2004 until March
TacoTime food including internationally) 2010 by Kahala
burritos, taco, Franchise Corp., and
quesadillas and Additionally, there are | since August 2010
nachos 78 licensed units. under Kahala
Franchising

* The company-owned unit referenced above for America’s Taco Shop was open as of the last
fiscal year, but has since closed.




Brand Name

Type of Restaurant
Business

Number of Units as of
November 30, 2022

Dates unit franchises began
being offered by us or our
affiliate

Extreme Pita

Restaurants serving
wrap-style hot and cold
pita and wrap
sandwiches

0 franchised units

From March 2001 to July
2014: The Extreme Pita
Franchising USA, Inc.;

since July 2014: MTY

USA

Restaurants serving

healthy food, juice, . . Since February 2018 under
Grabbagreen smoothies and related 7 franchised units MTY USA

products
quger Sushi Rgstaurant serving a ' . From September 2015
Boutique + Poke variety of sushi menu 0 franchised units
. . under MTY USA
Shop items and drinks
Restaurants offering From January 2010 under

Mucho Burrito

burritos, quesadillas,
tacos, nachos, and other
assorted food and

0 franchised units

Mucho Burrito Franchising
USA, Inc.; from March

. 2019 under MTY USA
drinks
Restaurant serving . .
Thai Express “Thai-style” foods and 8 franchised units (plus 1 From February 2015 under
drinks company-owned) MTY USA
Restaurant serving
retail sale of an ice .
. . . From April 2019 under
La Diperie cream product and 1 franchised unit MTY USA

various dips and
toppings




Restaurant offering a
limited menu featuring

79 franchised units (77 in the
United States and 2

October 2016 until July

Baja Fresh fresh high quality internationally) (plus 7 2017 under Triune, LLC
Mexican-style food Y) P and since then under BFAH
company-owned units)
products
Restaurant offering a
limited menu featuring
La Salsa fresh high quality 6 franchised units October 2016.under La
. Salsa Franchise, LLC
Mexican-style food
products

The Counter

Full service restaurant
featuring build-your-
own burgers, signature
burgers, side dishes,
sandwiches, and salads

22 franchised units (19 in the
United States and 3
internationally)

December 2017 under CB
Franchise Systems, LLC.
Then from March 2019
under MTY USA

Fast casual restaurant
featuring build-your-

6 franchised units (3 in the

December 2017 under Built

Built Custom own burgers, signature United States and 3 Franchise Systems, LLC.
Burgers . i . . Then from March 2019
burgers, side dishes, internationally)
. under MTY USA
sandwiches, and salads
Restaurant offering 231 franghlsed units (2;1 in
. the United States which
frozen yogurt using a . . September 2018 under
sweetFrog . include 13 licensed
self-serve delivery . MTY USA
f franchisees plus 10
ormat . .
internationally)
Quick service
Manchu WOK restaurant serving fast 18 franchised units March 2015: MTY USA
and fresh Chinese
cuisine

Ben & Florentine

Restaurant serving a
superior breakfast &
lunch experience

0 franchised units

From December 2018
under MTY USA




Type of Restaurant

Number of Units as of

Dates unit franchises

Brand Name Business November 30, 2022 began being o.ffered by
us or our affiliate
Retail food outlet 1,182 franchised units From May 2019 under

Papa Murphy’s

serving primarily
take and bake pizza

(1,145 in the United States
and 37 internationally) plus
23 company-owned units

Papa Murphy’s
International LLC

Brand Name

Type of Restaurant
Business

Number of Units as of
November 30, 2022

Dates unit franchises
began being offered by
us or our affiliate

Famous Dave’s

Restaurants
specializing in
authentic, down-
home, genuine
smoked barbecue

99 franchised units (91 in
the United States and 8
internationally) plus 42
company-owned units

From March 1994
under Famous Dave’s
of America, Inc.

Restaurant
specializing in

. pancakes, omelets, | 97 franchised units plus 23 From August 2020
Village Inn . . under VI BrandCo,
skillets, eggs, and company-owned units
LLC
other popular
breakfast items
Restaurants
specializing in From March 2023
Barrio Queen authentic Southern | 7 company-owned units under BQ Concepts,
Mexican fine- LLC

dining cuisine

Brand Name

Type of Restaurant
Business

Number of Units as of
November 30, 2022

Dates unit franchises
began being offered by
us or our affiliate

Wetzel’s Pretzel

Restaurant
specializing in
hand-rolled fresh-
baked soft pretzels

329 franchised units (322 in
the United States and 7
internationally) plus 38
company-owned units

From April 1996 under
Wetzel’s Pretzels, LLC

The name and address of our agent for service of process in this State is stated in
Exhibit A-2 to this disclosure document. None of these entities offers franchises in any line of
business or supplies any of our franchisees with any products or services.

We have been offering franchises since April 1996. Our management began operating
a business similar to the franchised business in November 1994. In 2022, we began offering
a TWISTED BY WETZEL’S™ franchise, which is a WETZEL’S PRETZELS® franchise
with an expanded menu of offerings. We also may sell frozen products at wholesale to selected
food service accounts for on-site consumption and/or license the sale of frozen pretzels. In
some instances, we may also sublease premises to WETZEL’S PRETZELS® franchisees. We
have never sold another type of franchise.

The business you will operate under the Franchise Agreement (attached as Exhibit
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C) is either a Bakery (defined in the Franchise Agreement) or a Concession Truck or Trailer
(defined in the Franchise Agreement). The term “Bakery” includes locations that operate as a
WETZEL’S PRETZELS® bakery and those that operate as a TWISTED BY WETZEL’S™
bakery. Unless we specify otherwise, we will use the term “Franchised Business™ to refer to
your Bakery or Concession Truck or Trailer. Your Franchised Business will sell hand-rolled
fresh-baked soft pretzels to the public through a retail outlet (a Bakery) or through a self-
contained mobile truck or trailer in which you produce a limited menu of hand-rolled fresh-
baked soft pretzels (a Concession Truck or Trailer).

A TWISTED BY WETZEL’S™ Bakery is a quick service food establishment with
limited indoor seating (and outdoor seating, in certain locations) from which you will sell
approved menu items offered by WETZEL’S PRETZELS® Bakeries as well as approved menu
items not offered by WETZEL’S PRETZELS® Bakeries.

You may be required to offer products for sale on a delivery and take-out basis. You
may not engage in delivery and/or off-premises sales of products or services to customers, either
directly or through third parties, except as expressly permitted by us in writing. We have the
right to prescribe all rules relating to delivery of products to customers (“Delivery”), including
the boundaries of delivery areas, any related marketing materials, and the manner in which
Delivery orders are placed. We may require you to provide Delivery services. We may also
require you to participate in Delivery programs, either through or in partnership with third
parties, us or independently. We can change the delivery area or make other adjustments to a
franchisee’s Delivery services for any reason, and we can revoke a franchisee’s right to provide
Delivery at any time.

If you operate a WETZEL’S PRETZELS® Bakery within a mall, then with your
lessor’s consent, you may also sign an addendum allowing you to operate a Remote Mobile
Unit within your Protected Area.

If you participate in our Multi-Unit Development Program, we assign a defined
area within which you must develop and operate a specified number of WETZEL’S
PRETZELS® Bakeries within a specified period of time. The development area may be one
city, one or more counties, one or more states, or some other defined geographic area. You
will sign a Multi-Unit Development Agreement (Exhibit D) which will describe your
development area and your development schedule and other obligations. For each WETZEL’S
PRETZELS® Bakery you open pursuant to the Multi-Unit Development Agreement,
promptly after our approval of the site for the WETZEL’S PRETZELS® Bakery, you will sign
a separate Franchise Agreement on the then current form used by us at the time, except to the
extent otherwise provided in your Multi-Unit Development Agreement.

The market for a WETZEL’S PRETZELS® Bakery will consist of shoppers in
shopping malls or other busy pedestrian magnets with anticipated high foot traffic. Your
business will be largely dependent upon foot traffic generated by other retail outlets in the
place where your Bakery is located. If you operate a Concession Truck or Trailer, your
Concession Truck or Trailer will operate within a specified area (referred to as a Mobile Area
or a Protected Area). Your Concession Truck or Trailer will be largely dependent upon foot
traffic generated near your Concession Truck or Trailer. Your primary competitors will be
members of other national, regional or local competition including company owned and
franchised chains that specialize in soft pretzels. Some competition is also presented by frozen
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soft pretzel dough sold in supermarkets.

A TWISTED BY WETZELS™ Bakery may be located in Power Centers, Shopping
Centers or Strip Centers, typically anchored by retailers such as Target, Walmart, Lowe’s,
Kohls, Ross, TJ Maxx, Old Navy, regional grocers, movie theaters and accompanied by other
quick service restaurants and businesses. A TWISTED BY WETZELS™ Bakery may also be
located on/near a college or university campus. Many of these off-mall locations are typically
not driven by on-site pedestrian foot traffic, but by vehicular traffic. The market for quick
service restaurants and bakeries is highly competitive and fragmented. In addition to the
competitors described above for a WETZEL’S PRETZELS® Bakery, TWISTED BY
WETZELS™ Bakeries will compete with national, regional and local competition including
company owned and franchised chains as well as independently owned restaurants.

Your Bakery may be impacted by many factors including the local economic and
market conditions, your experience and restaurant knowledge, the geographic location of your
business, your market competition, the sales level you reach and your ability to retain
customers.

Affiliates of franchisor may provide administrative, legal, IT and accounting services
to franchisor.

You must comply with all federal, state, and local laws that regulate commerce in
general, and the food service industry in particular. In addition to laws and regulations that
apply to businesses and restaurant operations generally, your franchised business is subject to:
(1) federal, state, and local health codes regarding health, sanitation, and food safety; and (i)
menu labeling and nutrition laws.

ITEM 2: BUSINESS EXPERIENCE

Vincent Joseph Montanelli. Chief Operations Officer

Vincent Joseph Montanelli has served as our Chief Operations Officer since January 2,
2017, after previously serving in the role of Senior Vice-President of Operations since October
2004.

Kim Freer. Head of Marketing

Kim Freer serves as our Head of Marketing as of March 2023. Previously, Ms. Freer
served as our Chief Marketing Officer since July 2021. In her role, Ms. Freer leads all
marketing strategies to support the brand’s awareness and growth. Ms. Freer previously served
as Chief Marketing Officer with Yoshinoya America, Inc. in Torrance, California from March
2020 through July 2021. Prior to that, Ms. Freer served as Vice President, Brand Marketing
for Blaze Pizza in Pasadena, California. During her time there, from August 2014 through
March 2020, the brand was recognized as the fastest growing restaurant company in the history
of food.
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Jon Fischer, Head of Development

Jon Fischer serves as our Head of Development as of March 2023. Previously, Mr.
Fischer served as our Chief Development Officer from October 2019. In his role, Mr. Fischer
is responsible for franchise development, including real estate development for franchised
outlets. Prior to joining us, Mr. Fischer held a variety of Vice-President positions, including in
real estate and development, at Papa Murphy’s International from August 2014 to October
2019. In those roles, Mr. Fischer was responsible for overseeing real estate initiatives for over
1,300 franchised outlets, including leading market planning and construction projects.

Cecilia Medrano. Vice President of Real Estate

Cecilia Medrano became the Vice President of Real Estate for Wetzel’s Pretzels
effective January 1, 2016, after previously serving in the role of Director of Real Estate since
June 2007. Ms. Medrano is responsible for real estate development of Wetzel’s Pretzels’
bakeries throughout the United States.

Adam Lueras, Sr. Director of Franchise Sales

Adam Lueras became the Director of Franchise Sales for Wetzel’s Pretzels effective
March 2020 and was promoted to Sr. Director of Franchise Sales in February 2023. Mr. Lueras
previously served as a Franchise Development Director with Jackson Hewitt Tax Service in
Jersey City, New Jersey from March 2019 through November 2019. Prior to that Mr. Lueras
served as a Franchise Development Director with Wyndham Hotel Group in Parsippany, New
Jersey from March 2016 through July 2018. Prior to that, Mr. Lueras served as a National Sales
Manager with Avalara Software in Seattle, Washington from February 2014 through March
2016.

Ross Duggal, Director of Franchise Sales — Non-Traditional

Ross Duggal became the Director of Franchise Sales — Non-Traditional for Wetzel’s
Pretzels effective July 2022. Mr. Duggal previously served as the Senior Director of Business
Development for OLM Foods located in Sioux Falls, SD from June 2020 through July 2022.
Prior to that, Mr. Duggal served as the Director of Business Development for Chester’s
International in Birmingham, AL from March 2015 through May 2020.

Diana Krankl, Franchise Sales Manager

Diana Krankl became the Franchise Sales Manager for Wetzel’s Pretzels effective
September 2021. Ms. Krankl previously owned and operated D’s Superblends, a food truck
business in Los Angeles, California from July 2016 through March 2020, where Ms. Krankl’s
responsibilities included training, customer service, human resources, quality control, event
booking, maintaining and strengthening partner relationships, marketing, bookkeeping,
inventory management, design development as well as menu and recipe development.

Shripal (Paul) Shah — Sr. Field Business Manager

Paul Shah has served as the Sr. Field Business Manager since March 2023, and prior to
that was Director of Operations for Wetzel’s Pretzels since January 2006.
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Jason Brading, Chief Operating Officer of MTY Canada

Jason Brading is a Chief Operating Officer of MTY Canada, a role he has held since December
2018 and in which he leads the quick service division of restaurants for our Canadian parent
company. Prior to this he served in the role of Brand Vice President for MR. SUB, a Canadian-
based brand of MTY Canada’s, since December 2014. Prior to joining MTY Canada, Mr.
Brading held various senior executive positions across Canada in the Restaurant and Food
Service industry.

ITEM 3: LITIGATION

A. Actions Involving Wetzel’s Pretzels

Concluded Litigation/Arbitration:

Tamnia LLC vs. Wetzel’s Pretzels LLC (Los Angeles, California, AAA Case No. 01-21-
0002-7668). On May 2, 2016, Wetzel’s Pretzels, LLC entered into a franchise agreement with
Tamnia LLC. The action arises from certain misrepresentations made to us as to the ownership
of the franchisee entity. Due to such misrepresentations, we sent a notice of termination dated
April 2, 2021 to the franchisee. On April 19, 2021, the franchisee filed a demand for arbitration
with the American Arbitration Association (i) alleging a breach of contract for providing a
notice of default and subsequently terminating the franchise agreement as a result thereof; (i1)
alleging violations of the California Franchise Relations Act have occurred as a result of the
termination of the franchisee’s franchise agreement; (iii) alleging a breach of the covenant of
good faith and fair dealing in connection an allegation that we acted in bad faith in issuing a
notice of default and subsequently terminating the franchise agreement; (iv) alleging unfair
competition in violation of the California Business and Professions Code in that it was alleged
that we manufactured false events of default in an attempt to take over the franchisee’s location;
and (v) seeking declaratory relief to declare the rights and obligations of the parties, including
injunctive relief precluding the termination of the franchisee’s franchise agreement, and to order
the parties to participate in an arbitration proceeding. We vehemently deny the claims. On
September 29, 2021, we filed a counterclaim seeking a declaratory finding that the franchisee’s
franchise agreement was terminated.

On or about December 8, 2022, a settlement agreement was entered into by and between
Tamnia, LLC and Wetzel’s Pretzels, LLC, whereby it was agreed that (i) the franchisee would
be given the right to find a buyer for its franchised business, (ii) that we would use our best
efforts to secure a new direct lease for the franchisee; s franchised business to commence
immediately after the franchisee’s sublease from us was set to expire so that the franchisee
would have more time to locate a potential buyer and (iii) that if the franchised business is not
sold by a certain date, that we would have an option to either purchase the franchisee’s
franchised business or demand that the franchisee immediately cease operating the franchised
business. As part of the settlement agreement, no payment was made by either party to the other.

Except for the action above, there is no litigation that must be disclosed in this
disclosure document involving us.
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B. Actions Involving our Parent and Affiliates

Concluded Arbitration and Litigation Involving The Extreme Pita Franchising USA, Inc.
predecessor in interest to MTY Franchising USA, Inc.

Purav Enterprises, LLC, Balwant Bahia, and Paramjit Samra v. The Extreme Pita Franchising
USA, Inc., EP Development, Inc., and Feisal Ramjee; Superior Court of the State of Washington
for King County: Case No. 15-2-15120-7.

On June 22, 2015, Purav Enterprises, LLC, Balwant Bahia, and Paramjit Samra (collectively
“Plaintiffs”), filed a complaint against The Extreme Pita Franchising USA, Inc., EP
Development, Inc., and Feisal Ramjee (collectively “Defendants”). Plaintiffs alleged: (i)
violations under the Franchise Investment Protection Act in the State of Washington (“FIPA”);
(i1) misrepresentation by the Area Developer of the financial performance of the franchise,
omissions of mandatory and material information and inherently misleading information that
were material factors in the Plaintiff’s purchase of the franchise; and (iii) the Area Developer
was not a registered broker in the State of Washington. Plaintiffs sought: (i) rescission of the
franchise agreement, the corresponding personal guarantee and related agreements; (ii) treble
damages under FIPA; and (iii) costs and attorney’s fees. The parties entered into a settlement
agreement on March 11, 2016, in which Defendants paid Plaintiffs the sum of $20,000. The
matter was dismissed on March 16, 2016.

Lawsuits Filed by MTY Franchising, USA, Inc. Against Franchisees During Fiscal Year
December 1, 2021 through November 30, 2022

Suit for Breach of Contract (Franchise Agreement); Personal Guaranty (The Corbetts);
and Unjust Enrichment (In the Alternative)

MTY Franchising USA, Inc. v. Tebrock, David, L.L.C., Lawrence Corbett and Carolina Corbett,
In the Superior Court of the State of Arizona in and for the County of Maricopa; Case No.
CV2022-000086.

Suit for Breach of Contract (Franchise Agreement and Personal Guaranty)

MTY Franchising USA, Inc. v. Thanhson Nguyen Dinh, Thuy Thanh Tran and Does 1 through
20; Superior Court of California, County of Sacramento, Gordon D. Schaber Courthouse-
Unlimited Civil; Case No. 34-2022-00316197.

Suit for Unlawful Detainer for failure to pay rent

MTY Franchising USA, Inc. v. Trimurti Management, Inc.; Superior Court of California,
County of Los Angeles; Case No. 22VECV01347.
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Concluded State Administrative Action Involving SFF, LL.C, successor in interest to
SweetFrog Enterprises, LLC

In the Matter of SweetFrog Enterprises, LLC fk.a. Imagination Enterprises, Inc., d/b/a Sweet
Frog, Administrative Proceeding Before the Securities Commissioner of Maryland, Case No.
2012-0055.

As a result of an inquiry into the franchise related activities of SweetFrog Enterprises, LLC,
(“SFE”) the Maryland Securities Commissioner (“Commissioner”) concluded that grounds
existed to allege that SFE violated the registration and disclosure provisions of the Maryland
Franchise Law in relation to the offer and sale of certain license agreements. SFE acknowledged
that those license agreements constituted franchises as defined under the Maryland Franchise
Law. SFE represented that it entered into license agreements with eight Maryland licensees
during the time it was not registered to offer and sell franchises in Maryland. On August 29,
2012, the Commissioner and SFE agreed to enter into a consent order whereby SFE, without
admitting or denying any violations of the law, agreed to: (i) immediately and permanently
cease from the offer and sale of franchises in violation of the Maryland Franchise Law; (i1) file
and diligently pursue an application for an initial franchise registration in Maryland relating to
the license agreements it offered and sold to Maryland licensees; and (iii) to offer to rescind the
license agreements of all Maryland licensees to whom it sold unregistered franchises. We are
not aware of any licensees that accepted the rescission and have made a good faith effort to
obtain that information.

Concluded State Administrative Actions Involving Predecessor Blimpie Associates, Ltd.

In May 1992, Blimpie Associates, Ltd. (“Blimpie”) and Joseph Dornbush (formerly the
President of Blimpie) (collectively “Respondents™) responded to a claim by the New York
Department of Law that it had sold franchises during a period of time when Blimpie’s
prospectus had not been updated by amendment. Without the admission of any wrongdoing,
Respondents consented to the entry of an order in which Respondents agreed: (i) to entry of a
judgment enjoining them from further violations of the New York Franchise Sales Act; and (i1)
to pay the sum of $18,000 to the State of New York as an additional allowance. Respondents
paid the $18,000 in May 1992 and executed the consent judgment on August 25, 1992.

Concluded State Administrative Actions Involving Maui Wowi Franchising, Inc..
predecessor in interest to Kahala Franchising, L.L.C.

In the Matter of Maui Wowi Franchising, Inc., Before the Securities Commissioner of
Maryland, Case No. 2005-0651.

On November 11, 2005, Maui Wowi Franchising, Inc., the predecessor franchisor of the
Maui Wowi brand (“MWEF”), entered into a Consent Order with the Securities Commissioner
of Maryland (“Commissioner”) resulting from MWF inadvertently entering into four franchise
agreements with Maryland residents after its registration in Maryland expired on June 9, 2004
(“Maryland Franchisees™). The Consent Order required MWF to cease and desist from the
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offer and sale of unregistered franchises in Maryland; to diligently pursue the completion of its
then pending application; to register its Offering Circular in Maryland; to develop and
implement new franchise law compliance procedures to ensure future compliance with the
registration and disclosure provisions of Maryland Franchise Law; and to enroll an officer and
a franchise compliance person in a franchise law compliance training program. Upon
notification by the Commissioner, MWF sent to the Maryland Franchisees the registered
Offering Circular, a copy of the Consent Order, and a letter notifying the Maryland Franchisees
that they could rescind their franchise agreements. At this time, MWF is in full compliance
with the Consent Order.

In the Matter of Maui Wowi Franchising, Inc., Before the Securities Commissioner of
Maryland, Case No. 2007-0194.

On September 12, 2007, “MWF” entered into a Consent Order with the Maryland
Commissioner resulting from MWF inadvertently entering into two franchise agreements with
two Maryland residents (“Second Maryland Franchisees”) without delivering to them the
appropriate Offering Circular. MWF was registered in the State of Maryland at the time of the
offer and sale with an Offering Circular containing certain specific information required only
by Maryland law. At the same time, MWF used a second form of Offering Circular in other
states that did not contain all of the information required by Maryland law. Prior to the
execution of the franchise agreements with the Second Maryland Franchisees, MWF
accidentally delivered to them the Offering Circular that did not contain the Maryland-specific
information. We subsequently reported these mistakes to the Commissioner. The Consent
Order required MWF to cease and desist from the offer and sale of franchises in Maryland in
violation of the Maryland Franchise Law; to diligently pursue the completion of its then
pending application to register its Offering Circular in Maryland; to implement additional
compliance measures to ensure future compliance with the Maryland Franchise Law; to employ
an approved franchise law compliance training program or trainer to monitor MWF’s franchise
activities in Maryland for two years; and to reimburse the Maryland Attorney General for its
investigation and resolution costs in the total amount of $2,500. Additionally, MWF was
required to provide to the Second Maryland Franchisees the registered Offering Circular, a copy
of the Consent Order, and a letter notifying the Second Maryland Franchisees that they have a
right to rescind their franchise agreements. The Commissioner and MWF subsequently entered
into an Amended Consent Order in which MWF elected to withdraw from the State of Maryland
instead of employing a compliance monitor, with the agreement to employ a monitor if MWF
was to re-register in the State of Maryland. MWF fully complied with the Amended Consent
Order, and subsequently employed a compliance monitor and was granted registration in the
State of Maryland.

Concluded State Administrative Action Involving BF Acquisition Holdings, LL.C and/or
its predecessors

State of Maryland Determination; Case Number 2012-0073.

In February 2012, the State of Maryland alleged that during the period January 1, 2009 to
November 26, 2009, Triune, LLC (“Triune”): (i) did not retain signed acknowledgements of
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receipt reflecting the dates that its Franchise Disclosure Document was delivered to certain
Maryland residents and non-residents; (ii) sold franchises to certain Maryland residents and
non-residents without providing them with a copy of a 2009 Franchise Disclosure Document;
(ii1) sold franchises to certain Maryland residents and non-residents without providing them
with a copy of a 2009 Franchise Disclosure Document that contained its 2008 financial
statements with a going concern note from its auditors resulting from the unfavorable financial
condition of its parent company; and (iv) sold franchises to certain Maryland residents and non-
residents without including, or abiding with, a deferral condition in their Franchise Agreements
that was imposed upon it by the State of Maryland, all as required by the Maryland Franchise
Registration and Disclosure Law (the “Maryland Law”) and in violation of the Maryland Law.
Without admitting or denying the allegations, in September 2012, Triune voluntarily entered
into a Consent Order with the Office of the Attorney General of Maryland and agreed to: (i)
not violate the Maryland Law in the future; (ii) pay the Office of the Attorney General the sum
of $50,000 as a civil penalty; (iii) retain copies of all acknowledgments of receipt confirming
dates that prospective Maryland franchisees received any Maryland Franchise Disclosure
Documents; (iv) comply with the disclosure and antifraud provisions of the Maryland Franchise
Law and the record keeping and escrow requirements of the Code of Maryland Regulations;
and (v) send a copy of the Consent Order to certain Maryland franchisees.

State of Virginia Determination; Case Number SEC-2012-00027.

In February 2012, the Division of Securities and Retail Franchising of the State Corporation
Commission (the "Commission") alleged that during 2009 Triune, LLC (“Triune”): (i) offered
or sold franchises in Virginia in 2009 that were not registered under the Virginia Retail
Franchising Act (the “Virginia Act”); (ii) offered or sold franchises in Virginia without
disclosing that it was not registered to do so; (iii) failed to provide material information
regarding the parent company’s unfavorable financial condition and the potential impact that it
could have on Triune as stated in a going concern note in its 2008 financial statements from its
auditors; and (iv) failed to provide a prospective franchisee with a copy of its Franchise
Disclosure Document as required by rule or order of the Commission at least 14 calendar days
before the prospective franchisee signed a binding agreement or made any payment to it in
connection with the sale or offer to sell a franchise in Virginia. Without admitting or denying
the allegations, on November 26, 2012, Triune voluntarily entered into a Settlement Order with
the Commission and agreed: (i) to not violate the Virginia Act in the future; (i1) to pay Virginia
the sum of $25,000 as a penalty and the sum of $5,000 to defray the Commission’s costs of
investigation; (iii) to offer certain Virginia franchisees a refund of their initial franchise fees;
and (iv) to send a copy of the Settlement Order to certain Virginia franchisees.

Except for the actions disclosed above, there are no litigations or actions that must
be disclosed in this disclosure document involving our Parent or Affiliates.

ITEM 4: BANKRUPTCY

No bankruptcy is required to be disclosed in this franchise disclosure document.
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ITEM S: INITIAL FEES

Initial Franchise Fee — Bakeries

When you sign a franchise agreement for a Bakery, you will pay us the initial franchise
fee in cash or other form of payment that will make the funds immediately available to
us (such as wire transfer or cashier’s check). The initial franchise fee for a WETZEL’S
PRETZELS® Bakery is $40,000.

The initial franchise fee for a TWISTED BY WETZEL’S™ is $40,000.

The initial franchise fee is generally uniform to all franchisees, except that Wetzel’s
Pretzels may waive or reduce the initial franchise fee for appropriate business reasons, in
our sole discretion, including for franchisees who operate their franchises in non-traditional
locations such as convenience stores, travel plazas or Walmart locations. For example, Wetzel’s
Pretzels is testing the viability of Bakeries operating from colleges, military bases, universities
and airports, where the franchise fee and agreement terms may vary. We may change or
withdraw these programs at any time. In the past, Wetzel’s Pretzels has offered franchises
at lower and varying initial fees and may continue to do so in the future. Typically, for
franchises in non-traditional locations, the initial franchise fee has been $20,000 or higher.

Veteran’s and Active-Duty Military Discount. If you provide acceptable documentation
that you have received an honorable discharge from the U.S. Army, U.S. Navy, U.S. Marine
Corps., U.S. Air Force or U.S. Coast Guard or if you are currently serving in any of the U.S.
armed forces, and if you meet our program requirements, we offer a discount of 25% off of the
initial franchise fee.

First Responder’s Discount. If you are currently employed as a police officer, fire
fighter or emergency medical technician/paramedic or was employed in that role and honorably
discharged within the previous five years, and if you meet our program requirements and
provide acceptable documentation, we offer a discount of 25% off of the initial franchise fee.

Existing Franchisee Discount. If you are a current franchisee of ours, are in good
standing with us and meet our program requirements, we offer a discount of 25% off the initial
franchise fee.

Minority and Women'’s Ownership Discount. For eligible women and minority owners,
we offer a discount of 25% off the initial franchisee fee. To qualify for the discount, you must
meet our then-current criteria, which currently include: being a U.S. Citizen; owning not less
than 51% of the franchise-entity; holding 100% of the voting interest in the franchise-entity,
and actively managing the day-to-day business of the franchise (see Item 15 for requirements
on management).

The above discounts apply to certain purchases, as described above, and cannot be
combined. If a discount applies, only one will applied to the initial franchise fee, even if you
qualify for more than one discount (Veteran’s and Active-Duty Military Discount, First
Responder’s Discount, Existing Franchisee Discount and Minority and Women’s Ownership
Discount).
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Initial Franchise Fee — Concession Truck or Trailer

If you will operate your franchise from a Concession Truck or Trailer, then the initial
franchise fee is $7,500 to be paid in cash or other form of payment that will make the funds
immediately available to us (such as wire transfer or cashier’s check). Currently, we do
not offer discounts for subsequent Concession Trucks or Trailers. The initial franchise fee is
generally uniform to all franchisees who will operate their franchises from Concession Trucks
or Trailers, except that Wetzel’s Pretzels may waive or reduce the initial franchise fee for
appropriate business reasons, in our sole discretion.

If you wish to add an additional Concession Truck or Trailer to be operated within the
Mobile Area assigned to you (see Item 12 for more information about Mobile Areas), which
will require our consent, you will pay an additional Concession Truck or Trailer Fee of $5,000
per each additional Concession Truck or Trailer to be operated within the Mobile Area; there
are no additional discounts on this fee.

Initial Development Fee (WETZEL’S PRETZELS® Bakeries Only)

When you sign our current form of Multi-Unit Development Agreement, you must pay
us an initial development fee equal to $20,000 multiplied by the number of WETZEL’S
PRETZELS® Bakeries which you must open, plus the balance of the initial franchise fee
($20,000) for your first franchise agreement. When we accept the site for each Bakery, you
will sign a separate franchise agreement and pay us an initial franchise fee of $40,000 (or
$25,000 for a second Bakery in the same mall). However, we will credit the development fee
against the initial franchise fees (at the rate of $20,000 for the second and each subsequent
franchise agreement until the development fee is exhausted). If you signed a form of Multi-
Unit Development Agreement which differs from our current form, your initial franchise fees
will be determined in accordance with your Multi-Unit Development Agreement. The
development fee is fully earned by us when paid, is uniform for franchises currently being
offered in this state and is not refundable under any circumstances. We do not offer any
discounts toward the development fee or the initial franchise fee paid in connection with a
Multi-Unit Development Agreement.

We do not offer Multi-Unit Development Agreements for TWISTED BY
WETZEL’S™ Bakeries or WETZEL’S PRETZELS® Concession Trucks or Trailers.

Lease Review Fee (Bakeries Only)

When you sign a franchise agreement for a Bakery, you will pay us a fee ranging
between $3,500 and $7,000 for the review of your lease; the fee will depend on the complexity
of the lease and will be determined in our sole discretion. In the event that your lease is
thereafter renewed or materially amended, you will pay us a fee of $5,000 for reviewing
the renewal or amendment of your lease. The lease review fees (for an initial lease, renewal
or amendment) must be paid to us prior to your execution of the same with the landlord. The
review of your lease may be performed by us or a third-party vendor we hire. There is no lease
review fee for a Concession Truck or Trailer. The review of your lease is not a guaranty that
your Bakery will be successful at that location. The lease review is performed solely for the
purpose of ensuring that your lease meets our minimum requirements for a lease for a Bakery.
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Pre-Opening Purchases (Bakeries and Concession Trucks or Trailers)

Before opening your Franchised Business, you will purchase items such as grand
opening banners and balloons, pan liners, name tags and job application forms from us. For
WETZEL’S PRETZELS® Bakeries or Concessions Trucks or Trailers, the total cost of all
such items is unlikely to exceed $1,500. For TWISTED BY WETZEL’S™ Bakeries, the total
cost of all such items is unlikely to exceed $5,000.

Remote Mobile Unit Fee (Bakeries Only)

If you and your landlord agree that you may operate a Remote Mobile Unit within the
shopping mall or shopping center where your Bakery is located, we will grant you a license to
operate the Remote Mobile Unit under a Remote Mobile Unit Addendum, Attachment 4 to
the Franchise Agreement. The Remote Mobile Unit Fee, payable when you sign the
Addendum, is $5,000. This fee is not refundable, and is not necessarily uniform in all cases,
as we may negotiate the amount of the fee in certain instances in our discretion. You may not
operate a Remote Mobile Unit in connection with a Concession Truck or Trailer.

Deposit on Sublease (Bakeries Only)

Upon rare occasion, we must lease real property to secure a desirable location for a
Bakery and sublease it to our franchisee because the landlord is reluctant to rent to the
franchisee, with which the landlord is not familiar. Our policy is to obtain a fully refundable
deposit equal to two (2) months’ rent when a franchisee leases from us. The amount is not
uniform and the average amount of two (2) months’ rent is $8,000-25,000, but may vary
depending on location. In some cases, we may also require you to obtain a letter of credit to
secure your sublease, in an amount, on terms, and on a form we prescribe, from a bank
acceptable to us. We will not lease real property to secure a location for a Concession Truck
or Trailer.

20



ITEM 6: OTHER FEES

FEE! AMOUNT WHEN DUE REMARKS
Royalties 7% of Adjusted On Wednesday (orany | See note 2.

Gross Revenue, other weekday

except for TWISTED designated by us) of

BY WETZEL’S™ each week

Bakeries. 5% of

Adjusted Gross

Revenue for

TWISTED BY

WETZEL'S™

Bakeries.
Advertising Fund For TWISTED BY On Wednesday (or any See note 2
Contributions WETZEL’S™,1% to other weekday

5% of Adjusted Gross designated by us) of

Revenue, as each week

determined by us

For all franchisees,

1% of Adjusted Gross
Revenue
Local Marketing You must spend at least | Quarterly; each quarter | For example, if we
Obligation for 5% of Adjusted Gross you must submit evidence| require an Advertising
TWISTED BY Revenue on Local of your Local Marketing | Fund Contribution of
WETZEL’S™ Only Marketing, less the then- | expenditures 2% of Adjusted Gross
required Advertising Revenue, you will be
Fund Contribution required to spend 3%
of Adjusted Gross
Revenue on Local
Marketing. Amounts
for Local Marketing
are paid to third
parties.
Secret Shopper Fee $50 per shop Monthly Reimburses us for cost
of service
Repeat Inspection Fee $500 On invoice Only assessed if
previous inspection
revealed material
default
Bi-Annual Convention $1,000 plus incidental Before convention We will debit your
Registration costs to attend account for this fee
whether or not you
attend.
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Ongoing Training Fees | Cost plus 20% When class begins

and Initial Training for

New Managers

Audit All expenses of audit if | On invoice See note 3. We may
underpayment exceeds audit your records at
3% or if audit was your place of business
undertaken because you or require you to send
did not submit annual copies of specified
financial statements in a records to us at your
timely manner own expense.

Relocation Fee $7,500 Before relocation Not applicable for

Concession Trucks or
Trailers

Renewal Fee

For a renewal term
between five and ten
years, the renewal fee
will be fifty percent
(50%) of (a) our then-
current initial franchise
fee for a single Bakery
(without any applicable
discount) or (b) our
then-current remote
mobile fee for a
Remote Mobile Unit,
as applicable. For a
Bakery or Remote
Mobile Unit with a
renewal term of less
than five years, but at
least one year, we will
pro-rate the renewal
fee by twenty percent
(20%) each year. For
example, for a three-
year renewal term, you
will pay sixty percent
(60%) of the renewal
fee.

For a Concession

Truck or Trailer:
$3.,750

On signing new
franchise agreement, or
an amendment in the
case of a one-year
extension

For each and all
Franchised Businesses,
including Remote
Mobile Units. You will
be required to remit to
us a monthly fee of
$500 per month until
such time as you have
entered into a new
lease (or sublease) or a
renewal of your lease
(or sublease).
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Transfer Fee For a Bakery: $40,000 With notice of intention | Will be partially
during the first twelve to transfer refunded if Transfer is
(12) months, $20,000 denied
from then on.
For non-traditional
location (including, but
not limited to a
convenience store):
$20,000 during the first
twelve (12) months,
$10,000 from then on.
For a Concession
Truck or Trailer:
$3,750
Remote Mobile Unit % of current Remote Before Transfer (Not applicable for
Transfer Fee Mobile Unit Fee completes Concession Trucks or
Trailers
Interest on Late Lower of 18% per year | As accrued Compensation for loss
Payments or highest rate allowed of use of money
by law
Base Rent Monthly rent Per your Sublease Upon occasion, we must
Agreement, if lease real property to
applicable, usually the secure a desirable
first of each month location and sublease it
to our franchisee
because the landlord is
reluctant to rent to the
franchisee. The amount
of your rent is not
uniform and generally it
is a pass through of the
rent we owe under the
master lease, though we
may mark-up the rent to
account for our risks.
Sublease Fee The initial Sublease As incurred The Sublease Fee

Fee will be $200
monthly or as
agreed by Parties, in
addition to the Base
Rent.

compensates us for
administrative
expenses. We may
increase the Sublease
Fee, from time to time,
upon written notice to
you, but not by more
than $100 per month in

a 12-month period.
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Late Fee for Financial
Statements

$100 per week, per store

On invoice

For failure to submit
year-end Financial
Statements according to
the timeline
communicated

Lease Review Fee

$3,500 to $7,000,
depending on
complexity of lease, as
determined by us

Due upon landlord
execution of new lease

We must review the
terms of an initial
lease, arenewal of a
lease or a material
amendment to a lease.

Fee is incurred only if
lease is finalized. In
the event of a store
sale or transfer, fee is

responsibility of the
buyer.

Lease Negotiation Fee $3,500 to $7,000, As incurred The fee is payable to us if
depending on we or a third-party we hire
complexity of lease, as represents you in
determined by us connection with

negotiating an extension
or renewal of your lease.

Site Evaluation Fee for | $750 after the first As incurred The Site Evaluation Fee is

TWISTED BY evaluation trip paid to us. This fee is not

WETZEL’STM Only refundable. See note 4

Supplier Fee You must reimburse us | As incurred
for our costs and
expenses in inspecting a
proposed supplier. We
estimate that our costs
and expenses are
unlikely to exceed
$500.

Private Offering Fee $5,000 As incurred

Technology Fees Currently, we charge The technology fee may [See note 5

approximately $200,
but we may increase
this fee as necessary

be charged monthly, or
as incurred, in our
discretion.
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Additional Concession
Truck or Trailer Fee

$5,000 per each
additional Concession
Truck or Trailer

As incurred

The Additional
Concession Truck or
Trailer Fee is paid to us if
we agree to you operating
an additional Concession
Truck or Trailer in the
Mobile Area assigned to

you

Unless otherwise noted, none of these fees are refundable. We impose and collect all
fees described in the table. Unless otherwise noted, all fees are imposed on all
Franchised Businesses (both Bakeries and Concession Trucks or Trailers). Generally,
these fees are uniformly imposed however, we may negotiate a different fee in
certain instances in our discretion. For example, we have on occasion agreed to
accept reduced transfer fees, renewal fees and have granted partial royalty relief in
exceptional cases. All may be debited from your bank account under the
Authorization Agreement for Prearranged Payment attached to the franchise
agreement. We do not impose or collect any fees in whole or in part for a third party.

“Adjusted Gross Revenue” means the total amount of income of any type or nature
generated by you and your Related Parties, directly or indirectly, from, by or on
account of the operation of the Franchised Business, including but not limited to for
all goods (including gift cards) sold and services rendered from the Approved
Location or in connection with the Trade Name or Marks, in whatever form and from
whatever source (including revenues from special or promotional programs, delivery
services and fees, other revenues associated with delivering and/or selling products
or services off-premises or any other revenue-generating activity), including but not
limited to cash, services, in kind from barter and/or exchange, on credit or otherwise
as well as business interruption insurance proceeds, all without deduction for
expenses including marketing expenses and taxes. However, the definition of
Adjusted Gross Revenue does not include sales tax that is collected from customers
and actually transmitted to the appropriate taxing authorities, proceeds from
insurance with respect to your property damage or liability, proceeds from civil
forfeiture, condemnation or seizure by governmental entities or the amount of any
returns, discounts, credits, allowances, or adjustments, within an accounting period.
Without limiting the foregoing, fees, charges, payments or other amounts remitted to
or collected by delivery services, providers, platforms or aggregators shall not be
deducted from Adjusted Gross Revenue.

Also, if the underpayment exceeds 3% of the money owed, we may require that from
then on your annual financial statements be audited and certified at your own
expense. Audit costs are not refundable.

We (or a designee) may conduct on-site evaluations of any proposed site for a TWISTED
BY WETZEL’S™ Bakery. The first trip that we make to conduct site evaluations will be
made without charge to you. For each additional trip that we make to your Territory to
perform one or more site evaluations we will charge a site evaluation fee of $750.

We currently require you to pay certain technology fees to us directly or to approved
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suppliers. Technology fees are intended to be used to cover the costs of operation,
maintenance and upgrade of the point-of-sale (“POS”) system used throughout the
System as well as for the development, implementation, maintenance, support
(including technological support), update and/or upgrade of certain web-based or
mobile applications, which may include without limitation online ordering system(s),
training applications, and loyalty applications. The technology fees may be used to
develop, implement, use, maintain, support, update and/or upgrade other technologies
within the System, including web-based and/or mobile applications, which may
include online ordering system(s), training applications, and loyalty applications.
This may include, but are not limited to, amounts paid to us or due to third-party
delivery service platforms and aggregators. It may also be used to develop,
implement, maintain, support, update and/or upgrade website(s) or webpage(s) for
the System. We may, from time to time, and upon written notice to you, increase
technology fees, either due to increased costs for existing technologies or due the
introduction of new technologies for use in the System. Portions of the technology fee
may be paid to us, our affiliates or to third parties. We may charge, collect for a third-
party or require you to remit to a third-party, amounts used to develop and use
technologies within the System. This may include amounts paid to third-party delivery
service platforms and aggregators. Portions of the technology fees may be calculated,
allocated, and/or charged based on a per unit basis, per transaction basis or other
methodology determined by us in the exercise of our reasonable business judgment.
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ITEM 7: ESTIMATED INITIAL INVESTMENT

As described in Item 5, if you sign a Multi-Unit Development Agreement, you must pay
us an initial development fee equal to $20,000 multiplied by the number of WETZEL’S
PRETZELS® Bakeries which you must open, plus the balance of the initial franchise fee ($20,000)
for your first franchise agreement. When we accept the site for each Bakery, you will sign a separate
franchise agreement and pay us the applicable initial franchise fee. However, we will credit the
development fee against the initial franchise fees (at the rate of $20,000 for the second and each
subsequent franchise agreement until the development fee is exhausted).

The following chart describes the estimated initial investment for a single WETZEL’S
PRETZELS® Bakery.

YOUR ESTIMATED INITIAL INVESTMENT
WETZEL’S PRETZELS® BAKERY
TYPE OF AMOUNT METHOD WHEN TO WHOM
EXPENDITURE! OF DUE PAYMENT IS
LOW HIGH | PAYMENT TO BE MADE
Initial Franchise $20,000 $40,000 | Single At franchise | Us
Fee’ payment agreement
signing
Lease Review $3,500 $7,000 Single Upon Us or Suppliers
Fee® payment demand
Business $5,000 $25,000 | Two Atlease Lessor
Premises* payments signing
Leasehold $50,000 $400,000 | As arranged | Before Contractor
Improvements® opening
Food Preparation | $42,000 $82,000 | Asincurred | Before Suppliers
Equipment® opening
Utility Deposits, $500 $5,000 | Asincurred | Before Equipment
Licenses, Permits’ opening Lessors &
Utilities
Insurance $500 $2,500 As incurred | Before Insurance carriers
opening
Signs & Menu $4,000 $12,000 | Single Before Suppliers
Boards payment opening
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Digital Display $5,000 $8,500 Single Before Suppliers
Boards® payment Opening
POS System $3,400 $6,800 Single Before Suppliers
payment opening
Initial Inventory & | $5,500 $10,000 | Single Before Suppliers
Smallwares payment opening
Training Fee for $0 $750 Single Before Us
Additional payment training
Trainee’ begins
Training Expenses | $1,000 $2,500 As arranged | At training Hotel,
Restaurants
Grand Opening $500 $2,500 Single At opening Suppliers
Advertising payment
Office Equipment | $500 $2,500 As incurred | Before Suppliers
& Supplies opening
Professional Fees'® | $1,000 $3,100 | Asincurred | Before Attorney &
opening Accountant
Architect $5,500 $20,000 | Asincurred | Before Architect
Engineers & opening Engineers &
Const. Manager Const. Manager
Additional Funds - | $20,000 $53,500 | Asincurred | Varies Employees,
first 90 days'! others
TOTAL" $167,900 $683,650
1. Except for the “additional funds” category described in note 10, below, this table shows

expenses of a WETZEL’S PRETZELS® Bakery through opening day. None of the expenses
shown in this table are refundable, except for insurance, utility and security deposits, which
may be partially refundable. Neither the franchisor nor any affiliate finances part of the initial
investment. Also, we do not offer direct or indirect financing. We will not guarantee your
note, lease, or obligation.

2. If you qualify, a discount may be applied to the initial franchise fee for a single WETZEL’S
PRETZELS® Bakery to be operated in a traditional or non-traditional location. See Item 5
for more information. Unless expressly stated in Item 5, no discount will be applied to the
initial franchise fee. The initial franchise fee for a second or subsequent WETZEL’S
PRETZELS® Bakery is $22,500. The initial franchise fee must be paid as a lump sum by
wire transfer and is fully earned by us when paid and is non-refundable.

3. You must pay us a fee for the review of your lease. The fee will depend on the
complexity of the lease.

4. Figures are based on assumption that premises will be rented and that lessor will
require an initial payment of one (1) month’s rent and, in some cases, a security
deposit of one (1) month’s rent. The premises will probably be located in a mall or
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10.

1.

12.

shopping center; and the typical size will range from 600 to 800 square feet, with 15 to
20 linear feet of frontage. If your WETZEL’S PRETZELS® Bakery is larger than this,
some of your costs may be higher than shown in the “High” column.

Leasehold improvements may vary substantially based on the layout and geographic
location of your Bakery, local building codes and labor requirements. This estimate is for
an inline location within a mall that is constructed without using union labor. The estimated
low amount is for a location that was previously built out for food use and improvements
are limited to cosmetic changes rather than structural ones. For a kiosk in a mall, the
estimated high amount is likelier to be closer to $300,000. For a Bakery located within a
store location (i.e., a Bakery located within a Walmart, the estimated high amount for
leasehold improvements is likelier to be closer to $250,000. Additionally, the estimated
high amount for other non-traditional locations, such as a location inside a convenience
store is likelier to be closer to $50,000-$100,000 depending on the layout of store. Where
a Bakery is included in the plans of a new convenience store being built from the ground
up, the high amount for leasehold improvements is likelier to be closer to $50,000. While
we do not require you to use union labor, the use of union labor may be required by the
landlord. The use of union labor will typically increase your costs. This estimate does not
take into any tenant’s improvements or other forms of contribution by your landlord.

This category includes such items as food preparation equipment and janitorial
equipment.

This category includes sales tax deposits or bonds, construction permit, sewer
hookup charges, and utility deposits.

You will also incur monthly fees from suppliers for ongoing software and support, which
is currently approximately $29.00 per month.

The fee for training the first four people is included in the initial franchisee fee. An
additional training fee is assessed for each additional trainee. Your Designated Manager
must attend the initial training program. Attendance by others is optional.

This figure includes the cost of setting up your books and attorney review of the franchise
agreement.

This category includes 90 days’ wages for 3 full-time and 6 part-time employees, opening
cash, rent ranging from $4,000 to $12,500 per month for three months, technology fees and
other miscellaneous expenses incurred during the first 90 days of the operations of the
WETZEL’S PRETZELS® Bakery. We relied on our own experience and review by our
construction coordinator in estimating this figure. You should review these figures
carefully in light of local conditions and the economy, consulting a business advisor if
necessary.

This total amount is based upon on our historical experience in developing corporate and
affiliated stores, information that franchisees have provided to us within the last fiscal year
as well as on information obtained from architects and contractors. Your costs may vary based
on a number of factors including but not limited to the geographic area in which you open,
local market conditions, the location selected, the time it takes to build sales of the
establishment and your skills at operating a business. We strongly recommend that you use
these categories and estimates as a guide to develop your own business plan and budget and
investigate specific costs in your area.
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Unless stated otherwise above, the fees described in this Item 7 must be paid in a lump sum,
are fully-earned when paid and are not refundable.

The following chart describes the estimated initial investment for a single
WETZEL’S PRETZELS® Remote Mobile Unit.

YOUR ESTIMATED INITIAL INVESTMENT

REMOTE MOBILE UNIT

TYPE OF AMOUNT METHOD | WHEN DUE TO WHOM
EXPENDITURE OF PAYMENT IS
LOW HIGH | PAYMENT TO BE MADE
Remote Mobile $5,000 $5,000 Single Atsigningof | Us
Unit Fee' Payments Retail unit
Addendum
Remote Mobile $35,500 $113,500 | As incurred | Varies Cart
Unit Construction? Manufacturers,
Lessor, Utilities
Remote Mobile $18,000 $20,000
Unit Equipment
TOTAL? $58,500 $138,500

If you and your landlord agree that you will operate a Remote Mobile Unit in the same shopping center
or mall where your Bakery is located and we grant you a license to do so, you will pay us a remote
mobile unit fee of $5,000. The remote mobile unit fee must be paid as a lump sum by wire transfer and
is fully earned by us when paid and is non-refundable.

If you and your landlord agree that you will operate a Remote Mobile Unit in the same shopping center
or mall where your Bakery is located and we grant you a license to do so, you will incur costs of
between $35,500 and $113,500 for manufacture and installation of the Remote Mobile Unit and for
deposits required by utilities and the landlord. A remote mobile unit for indoor use typically costs
between $35,500 and $63,500 to construct. A remote mobile unit for outdoor use typically costs
between $35,500 and $113,500 to construct.

This total amount is based upon on our historical experience in developing corporate and affiliated remote
mobile unit, information that franchisees have provided to us within the last fiscal year as well as on
information obtained from architects and contractors. Your costs may vary based on a number of factors
including but not limited to the geographic area in which you open, local market conditions, the location
selected, the time it takes to build sales of the establishment and your skills at operating a business. We
strongly recommend that you use these categories and estimates as a guide to develop your own business
plan and budget and investigate specific costs in your area.

Unless stated otherwise above, the fees described in this Item 7 must be paid in a lump sum, are fully-
earned when paid and are not refundable.
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The following chart describes the estimated initial investment for a single TWISTED

BY WETZEL’S™,

YOUR ESTIMATED INITIAL INVESTMENT
TWISTED BY WETZEL’S™ BAKERY

TYPE OF AMOUNT METHOD WHEN TO WHOM
EXPENDITURE! OF DUE PAYMENT IS
LOW HIGH | PAYMENT TO BE MADE
Initial Franchise $30,000 $40,000 | Single At franchise | Us
Fee payment agreement
signing
Lease Review $3,500 $7,000 Single Upon Us or Suppliers
Fee payment demand
Business $5,000 $20,000 | Two Atlease Lessor
Premises payments signing
Leasehold $200,000 $450,000 | As arranged | Before Contractor
Improvements? opening
Food Preparation | $90,000 $100,000 | As incurred | Before Suppliers
Equipment’ opening
Tables, Counters, | $2,500 $5,000 Single Before Suppliers
Chairs and Waste payment opening
Receptacles
Utility Deposits, $500 $8,000 As incurred | Before Equipment
Licenses, Permits opening Lessors &
Utilities
Insurance $500 $2,500 As incurred | Before Insurance carriers
opening
Signs & Menu $5,000 $15,000 | Single Before Suppliers
Boards payment opening
Digital Display $5,000 $15,000 | Single Before Suppliers
Boards payment Opening
POS System $3,500 $10,800 | Single Before Suppliers
payment opening
Initial Inventory & | $7,500 $15,000 | Single Before Suppliers
Smallwares payment opening
Training Fee for $0 $750 Single Before Us
Additional payment training
Trainee begins
Training Expenses | $1,000 $2,000 As arranged | At training Hotel,
Restaurants
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Grand Opening $3,000 $7,500 Single At opening Suppliers

Advertising* payment

Office Equipment | $500 $2,500 As incurred | Before Suppliers

& Supplies opening

Professional Fees | $1,000 $3,100 | Asincurred | Before Attorney &
opening Accountant

Architect $10,000 $18,000 | Asincurred | Before Architect

Engineers & opening Engineers &

Const. Manager Const. Manager

Additional Funds - | $20,000 $53,500 | Asincurred | Varies Employees,

first 90 days others

TOTAL? $388,500 $775,650

I. This table shows the additional expenses that you may incur in connection with a TWISTED

BY WETZEL’S™ Bakery. Unless an expense item references a specific note below, please
refer to the notes provided to the table above for a WETZEL’S PRETZELS® Bakery. Please
note that only certain locations may be approved by us for a TWISTED BY WETZEL’S™
Bakery based on, but not limited to, factors such as location, size of space, geography,
demographics, etc.

2. The premises fora TWISTED BY WETZEL’S™ Bakery may include in-store seating and may
be located in Power Centers, Shopping Centers or Strip Centers, typically anchored by retailers
such as Target, Walmart, Lowe’s, Kohls, Ross, TJ Maxx, Old Navy, regional grocers, movie
theaters and accompanied by other quick service restaurants and businesses. Typical locations
are likely strip shopping centers, lifestyle centers, business centers, regional centers, centers
bordering college and universities, or downtown areas. The Landlord may provide some
leasehold improvements, but if not, they will be at your expense. These estimates are based on
constructing a 1,200 to 1,600 square foot with decoration for a TWISTED BY WETZEL’S™
Bakery. This amount is based upon a national average for labor costs and does not include
extensive renovations. Construction costs also vary considerably depending on whether the
building is a completed structure immediately adaptable to installation of necessary fixtures
and equipment or whether it is a location where construction is in progress; fair market values
in your area; size, condition, and location of the premises; labor costs (union versus non-union);
and equipment requirements. There is a wide range of probable locations that a TWISTED BY
WETZEL’S™ Bakery could be in, and therefore, a wide range for the approximate size of the
property and building.

3. TWISTED BY WETZEL’S™ Bakeries feature menu items not offered by WETZEL’S
PRETZELS® Bakeries. Accordingly, you will need to purchase additional food preparation
equipment, which may include a soft serve ice cream machine and convection oven. This is in
addition to the food preparation equipment shown in the table above for a WETZEL’S
PRETZELS® Bakery. The amount will vary depending on the size of the project and whether
or not extra or customized equipment is purchased. As an example, an equipment list may
include lid/cup dispenser, napkin dispenser, heat lamp, plate dispenser, soap dispenser, paper
towel dispenser, box holder, lid holder, condiments box, utensil box, soda cooler, soda
fountain, ice machine, coffee machine, soup unit, sneeze guard, work table, refrigerators, sinks,
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cupboard, cabinet, doors, grease trap, freezer, dishwasher, shelves, hooks, digital menu board,
radios, amplifiers, and speakers.

4, For a TWISTED BY WETZEL’S™ Bakery, we will require you to spend additional monies
toward Grand Opening Advertising. This expense is not required for WETZEL’S
PRETZELS® Bakeries.

5. This total amount is based upon on our historical experience in developing corporate and

affiliated TWISTED BY WETZEL’S™ Bakeries, information that franchisees have provided
to us within the last fiscal year as well as on information obtained from architects and
contractors. Your costs may vary based on a number of factors including but not limited to
the geographic area in which you open, local market conditions, the location selected, the time
ittakes to build sales of the establishment and your skills at operating a business. We strongly
recommend that you use these categories and estimates as a guide to develop your own
business plan and budget and investigate specific costs in your area.

Unless stated otherwise above, the fees described in this Item 7 must be paid in a lump sum,
are fully-earned when paid and are not refundable.

The following chart describes the estimated initial investment for a single
WETZEL’S PRETZELS® Concession Truck or Trailer.

YOUR ESTIMATED INITIAL INVESTMENT
WETZEL’S PRETZELS® CONCESSION TRUCK OR TRAILER

TYPE OF AMOUNT METHOD WHEN TO WHOM
EXPENDITURE! OF DUE PAYMENT IS
LOW HIGH | PAYMENT TO BE MADE
Initial Franchise $5,625 $7,500 Single At franchise | Us
Fee payment agreement
signing
Concession Truck | $60,000 $98,000 | Asincurred | Asrequireby | Suppliers
or Trailer supplier
Vehicle $86,000 $130,000 | Asincurred | Asrequireby | Suppliers
Improvements? supplier
Insurance $2,000 $4,000 As incurred | Before Insurance carriers
opening
Storage space / $0 $2,550 As Before Lessor
Commissary incurred opening
POS System $3,400 $6,800 Single Before Suppliers
payment opening
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Initial Inventory & | $4,000 $9,000 Single Before Suppliers

Smallwares payment opening

Training Fee for $0 $750 Single Before Us

Additional payment training

Trainee? begins

Training Expenses | $1,000 $2,000 As arranged | At training Hotel,

Restaurants

Grand Opening $500 $2,500 Single At opening Suppliers

Advertising payment

Professional Fees* | $1,000 $3,100 As incurred | Before Attorney &
opening Accountant

Stat; Vehicle $1,000 $18,000 | Asincurred | Before Governmental

Registration opening agencies

Additional Funds - | $10,000 $20,000 | Asincurred | Varies Employees,

first 90 days’ others

TOTALS $174,525 | $304,200

1. Except for the “additional funds” category described in note 6, below, this table shows

expenses of a Concession Truck or Trailer through opening day. None of the expenses shown
in this table are refundable, except for insurance, which may be partially refundable.

The low estimate represents the cost of vehicle improvements for a used (but in good shape)

Concession Truck or Trailer with reasonable wear and tear. The high estimate represents
the cost of vehicle improvements for a new Concession Truck or Trailer. This category also
includes cost and installation of equipment (expected to range between $25,000 on the low
side and $38,000 on the high side). Equipment may include refrigerators, ovens and other
similar equipment. You may purchase only approved equipment only from approved
suppliers. This figure also represents
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an estimate of the vehicle wrap that must be placed on your Concession Truck or Trailer
($4,000 on the low side and $6,000 on the high side). You must not place any non-Wetzel’s
Pretzels signage on or in your Concession Truck or Trailer.

3. The fee for training the first four people is included in the initial franchisee fee. An
additional training fee is assessed for each additional trainee. Your Designated Manager
must attend the initial training program. Attendance by others is optional.

4, This figure includes the cost of setting up your books and attorney review of the franchise
agreement.
5. This category includes 90 days’ wages for 3 full-time and 6 part-time employees, opening

cash, storage space or commissary rent ranging from $0 to $850 per month, and other
miscellaneous expenses incurred during the first 90 days of the franchised business’
operations. We relied on our own experience and review by consultants in estimating this
figure. You should review these figures carefully in light of local conditions and the
economy, consulting a business advisor if necessary.

6. Your costs may vary based on a number of factors including but not limited to the condition
of the Concession Truck and Trailer, whether the Concession Truck or Trailer is used or
new, the geographic area in which you open, local market conditions, the location selected,
the time it takes to build sales of the Concession Truck or Trailer and your skills at operating
a business. We strongly recommend that you use these categories and estimates as a guide
to develop your own business plan and budget and investigate specific costs in your area.

Unless stated otherwise above, the fees described in this Item 7 must be paid in a lump sum,
are fully-earned when paid and are not refundable.

ITEM 8: RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

For WETZEL’S PRETZELS® Bakeries only, competition for tenant space is keen
in the malls and shopping centers where our Bakeries are located. You must retain our
designated broker to negotiate the lease and you must promptly sign it when it is presented
to you. The designated broker will be an experienced commercial real estate broker who
specializes in regional enclosed mall leasing and is familiar with our standards. No later
than 18 months prior to lease expiration, you must retain our designated broker to represent
you in negotiating a renewal lease.

For all Franchised Businesses, you must obtain our prior written approval of the
proposed lease and must use your best efforts to add the lease provisions listed in
Attachment 6 to the franchise agreement to the lease.

For all Franchised Businesses, if you do not present to us a renewal lease that is
acceptable to you, us and your landlord at least 12 months before lease expiration, we have
the right, at our sole option, to assume lease negotiations for the site. If this occurs, you
must sign the renewal lease that we negotiate for you within 30 days after we present it to
you. Failure to observe these requirements is a material event of default. By suggesting a
particular site for the premises of a Bakery, we do not guarantee that the Bakery
operating at that location will be successful. By negotiating or approving the lease, we
do not guarantee that all its provisions will benefit you.
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Upon occasion, we lease real property and sublease it to our franchisee if that is the
only way to secure a desirable location for a Bakery. We require a refundable deposit from
a subleasing franchisee, but ask the franchisee to make rent payments directly to the
landlord. A copy of our form of Sublease Agreement for a Bakery is attached to this
disclosure document as Exhibit G. In some cases, we may also require you to obtain a letter
of credit to secure your sublease, in an amount, on terms, and on a form we prescribe, from
a bank acceptable to us. This is not applicable to Concession Trucks or Trailers.

For Bakeries only, you must employ a qualified construction manager whom we
have approved to oversee the buildout of your business premises. We may require you to
employ a construction manager whom we have designated as the only supplier of
construction management services.

If you operate a Concession Truck or Trailer, you must obtain the Concession Truck
or Trailer from one of our approved suppliers. Your Concession Truck or Trailer must be
constructed in accordance with our then-current designs, standards and specifications.

We supply to our franchisees miscellaneous items for both Bakeries and Concession
Trucks or Trailers that meet our specifications, such as grand opening banners and balloons,
pan liners, name tags and job application forms. As a practical matter, you will probably
wish to purchase these items from us because they are not readily available elsewhere and
the cost is low.

We have designated only one supplier of our proprietary pretzel dough mix which
you are required to use exclusively in your Franchised Business. We are an approved
supplier, but not the sole approved supplier, of required toppings and condiments. For your
Franchised Business, you may purchase proprietary food items, of which a growing number
are being developed, from our designated supplier only. At present, we are the sole approved
supplier of hats, shirts, uniforms, cups, paper goods, and other items bearing the Marks.
Although you may seek approval from us of other suppliers for these items, you will probably
find that quantity production enables us to offer the best prices for many of these items.

You must buy one or two electronic cash registers from our designated supplier.
Bakeries generally require two electronic cash registers while Concession Trucks or Trailers
generally would need one electronic cash register. You must also buy an electronic receipt
printer and a modem that meet our specifications.

We will give you, during the initial training program, a written list of names and
addresses of suppliers of goods and services that currently meet our standards and
specifications. In advising you of suppliers which meet our standards and specifications, we
expressly disclaim any warranties or representations as to the condition of the goods or
services, including, but not limited to, expressed or implied warranties as to
merchantability or fitness for any intended purpose. You agree to look solely to the
manufacturer of goods or the supplier of services for the remedy for any defect in the goods
Or services.

We cannot guarantee that any designated supplier will offer or continue any particular
pricing, warranty or other terms of sale. Also, we cannot guarantee a continuing supply from
any designated supplier. We are not under any obligation to you with respect to the terms
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negotiated or the terms of any supplier. We cannot guarantee that designated suppliers will
offer or continue to offer you any trade credit terms as that is solely up to the supplier and their
credit standards.

We evaluate and approve suppliers upon the basis of their ability to meet quality
specifications and to replicate the products and services provided by currently approved
suppliers. If you wish to use or sell any product not previously certified by us to meet our
specifications or which is sold by a supplier not previously approved by us, you must give
written notice to us of this fact and, upon our request, give us product specifications, sample
products, and/or information about the supplier. We will communicate to you either our
approval or our reasons for withholding our approval within a maximum of 14 days. Silence
may not be construed as consent. If we do not approve the supplier within 14 days, the supplier
is deemed disapproved. As a condition of approving a supplier or product, we will require you
to reimburse us for any expenses we reasonably incur in inspecting the supplier’s premises,
checking the supplier’s credentials, or testing the supplier’s product. The cost is unlikely to
exceed $500. As a condition of approving a supplier of any product that bears the Trade Name
or Marks, we may require that the supplier sign our License Agreement. We may withdraw
our approval of a supplier or a product if either or both no longer meet our standards or
specifications. If this occurs, we will notify you in writing.

We may receive payments, discounts, or other advantages from approved suppliers
based on the suppliers’ sales to our franchisees. Aside from our proprietary products which
you must buy from us or our designated supplier, you will not be required to purchase from
any such suppliers. Instead, you may buy from another approved supplier or may obtain
approval of another supplier whose products meet our specifications.

There are no suppliers to our franchisees in which any of our officers own an interest.

In our fiscal year ending November 30, 2022, according to our unaudited financials our
revenue from purchases by franchisees from approved or designated suppliers or according to
specifications was $5,140,702, or 9.795% of our total revenues of $52,481,449. Part of this
revenue was obtained from the sale to our franchisees of logoed goods such as menu boards,
wall murals, manuals, T-shirts, aprons and various small- wares, which we purchase in bulk,
stock, sell and ship to our franchisees in order to allow for their manufacture in quantity.
According to our unaudited financials, we also received approximately $210,000 in cooperative
advertising dollars from our soft drinks supplier during the fiscal year ending November 30,
2022, which we contributed to the advertising fund. We estimate that your payments for
purchases from us, from designated or approved suppliers or which must conform to our
specifications will represent about 50% of your start-up costs and 95% of your ongoing costs.

We negotiate purchase arrangements with suppliers, including price terms, on behalf of
franchisees and company-owned Bakeries. These include commodity forward contracts or
system-wide quantity discounts.

There are currently no purchasing or distribution cooperatives. We do not provide
benefits based on your use of approved sources.

Y ou must maintain one or more insurance policies that we specify. You must maintain
the insurance coverages and amounts that we specify. We must be named as an additional
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insured on all of your policies. The coverage amounts that we specify are the minimum
amounts that we require. We do not represent that these amounts are adequate. You should
consult with your insurance advisors to determine that you have obtained all required
coverages as well as any additional types of coverage or higher limits that they recommend.

ITEM 9: FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It
will help you find more detailed information about your obligations in these
agreements and in other items of this disclosure document.

OBLIGATION

SECTION IN
AGREEMENT

DISCLOSURE
DOCUMENT
ITEM

a. Site selection and acquisition/lease

7.3.1 of Franchise
Agreement; 6.1 of
Multi-Unit
Development
Agreement; 7.2 of
the Concession
Truck or Trailer
Amendment

8, 11

b. Pre-opening purchases/leases

7.3.1,7.3.2 of
Franchise Agreement,
7.2 and 7.3 of the
Concession Truck or
Trailer Amendment

5,8

c. Site development and other pre-opening
requirements

7.3.1,7.3.2 of
Franchise Agreement;
6.1 of Multi-Unit
Development
Agreement; 7.2

and 7.3 of the
Concession

Truck or Trailer
Amendment

11

d. Initial and ongoing training

5.2,5.5,6.8,7.2 of
Franchise Agreement

e. Opening

7.3.3 of Franchise
Agreement

f.  Fees

Article 6 of Franchise
Agreement, Remote
Mobile Unit
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Addendum § 3.3;
Article of 5 Multi-
Unit Development
Agreement; Article 6
of the Concession

Truck or Trailer
Amendment

Compliance with standards and
policies/operating manual

7.3.4,7.9.1 of
Franchise Agreement

11

Trademarks and proprietary information

7.1., 8.1 of Franchise
Agreement

13, 14

Restrictions on products/services offered

5.4,7.3.5,7.3.10 of
the Franchise
Agreement

16

Warranty and customer service
requirements

54,73.6,7.3.9,7.5 of
Franchise Agreement

Not Applicable

Territorial development and sales quotas

Article 2 of Multi-
Unit Development
Agreement

12

Ongoing product/service purchases

7.3.5,7.3.8,7.3.10 of
Franchise Agreement

m. Maintenance, appearance and remodeling

requirements

5.1,5.3,7.1.2,7.34,
7.3.8 of Franchise
Agreement, Remote
Mobile Unit
Addendum § 3.5;
7.4 of the
Concession Truck
or Trailer
Amendment

17

Insurance

7.8 of Franchise
Agreement, Remote
Mobile Unit
Addendum § 3.6;
7.7 of the
Concession Truck
or Trailer
Amendment

Advertising

7.1.3,7.6 of Franchise
Agreement; 7.5 of the
Concession Truck or
Trailer Amendment

11
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p. Indemnification 8.5 of Franchise Not Applicable
Agreement; 10.2 of
Multi-Unit
Development
Agreement

g. Owner’s participation/management/staffing | 7.5 of Franchise 15
Agreement

r.  Records and reports 7.7 of Franchise 11
Agreement

s. Inspections and audits 6.6,6.7,73.7,770f |6
Franchise Agreement

t.  Transfer Article 9 of Franchise | 17
Agreement; 7.3 of
Multi-Unit
Development
Agreement; Article 9
of the Concession
Truck or Trailer
Amendment

u. Renewal 4.5.2 of Franchise 17
Agreement; 4.2, 4.3
and 4.4 of Multi-Unit
Development
Agreement; 4.7 of
the Concession
Truck or Trailer
Amendment

v. Post-termination obligations 10.3 of Franchise 17
Agreement; 4.5 of
Multi-Unit
Development
Agreement;
Article 10 of the
Concession Truck
or Trailer
Amendment

w. Non-competition covenants 8.6 of Franchise 17
Agreement,
Attachment 7; 8.1 and
8.2 of Multi-Unit
Development
Agreement; 8.2

of the
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Concession
Truck or Trailer

x. Dispute resolution 11.7-11.11 of 17
Franchise Agreement;

10.17 of Multi-Unit
Development
Agreement

ITEM 10: FINANCING

We do not offer direct or indirect financing. We will not guarantee your note, lease,
or obligation.

ITEM 11: FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER
SYSTEMS AND TRAINING

Except as listed below, we are not required to provide you with any assistance.
Pre-Opening Obligations
Before you open your Franchised Business, we will:

Buildout and Decor

For a Bakery, we will give you a construction manual to guide you in constructing
tenant improvements to, furnishing, and equipping your Bakery. For a Concession Truck or
Trailer, we will give you a construction manual that will indicate the layout, specifications and
construction design requirements for your Concession Truck or Trailer. (Franchise Agreement

§5.1).
Initial Training

We will conduct an initial training program in the operation of the Franchised Business
under our System (Franchise Agreement § 5.2).

Manual

We will lend you or make available to you on our intranet a Manual containing explicit
instructions for use of the Marks, specifications for goods that will be used in or sold by the
Franchised Business, sample business forms, information on marketing, management, and
administrative methods developed by us for use in the Franchised Business, names of approved
suppliers, and other information (Franchise Agreement § 5.3).
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Approved or Designated Suppliers

We will give you, in the Manual or otherwise in writing, a list of names and addresses
of approved or designated suppliers of specified goods and services that you may or must,
respectively, use or sell in your Franchised Business (Franchise Agreement § 5.4). Site
Selection (For WETZEL’S PRETZELS® Bakeries).

For a WETZEL’S PRETZELS® Bakery, you must have an approved site before we
sign a franchise agreement with you. Usually, a prospective franchisee comes to us because
we have identified a site and seek a franchisee to develop the location. We expect each
prospective franchisee to independently evaluate the merits of any site before entering
into a franchise agreement. On the rare occasions when a prospective franchisee proposes
a site to us, it usually controls the site, either as owner of the real property or through a business
relationship with the landlord, and has decided it wants to put a WETZEL’S PRETZELS®
Bakery at that location. We have no formal procedure for evaluating a site that a prospective
franchisee presents to us.

Competition for tenant space is keen in the malls and shopping centers where our
Bakeries are located. You must permit us to negotiate the lease and you must promptly sign it
when it is presented to you. We do not refund the franchise fee if you do not sign a lease. You
must have our prior written approval of any lease you sign and must use your best efforts to add
the lease provisions listed in Attachment 6 to the Franchise Agreement to the lease. No later
than 18 months before lease expiration, you must permit us to represent you in negotiating a
renewal lease. You must sign the lease that we negotiate for you within thirty
(30) days after we present it to you. Failure to sign a lease within the period allowed by the
Franchise Agreement is an event of default and, if not cured within 30 days after notice of
default, is grounds for our terminating the agreement.

Site Selection (For TWISTED BY WETZEL’S™ Bakeries)

Unless you own or have a lease for premises to be used for the operation of a TWISTED
BY WETZEL’S™ Bakery at the time of signing of the Franchise Agreement, we will assign
you a development territory at the time of signing of the Franchise Agreement as we determine
appropriate for your TWISTED BY WETZEL’S™ Bakery, in our sole discretion. You must
retain our designated broker or if one is not designated, a broker of your choice to assist you
with identifying sites for your TWISTED BY WETZEL’S™ Bakery within the development
territory. You must select the site for the TWISTED BY WETZEL’S™ Bakery subject to our
consent within the development territory we assign to you. You must obtain our approval for
an acceptable site within six (6) months of executing the Franchise Agreement. Once we have
approved the site, we will fix a permanent Territory for the operation of your TWISTED BY
WETZEL’S™ Bakery. You may not relocate your TWISTED BY WETZEL’S™ Bakery
without our prior consent.

Before leasing or purchasing the site for your TWISTED BY WETZEL’S™ Bakery, you
must submit to us in the form we specify, a description of the site together with other evidence
that confirms your favorable prospects for obtaining the site. You must submit the information
and materials for the proposed site to us no later than ninety (90) days of executing the Franchise
Agreement. We will have forty-five (45) days after we receive this information and materials
to evaluate the proposed site. If the proposed site in not approved by us in writing within forty-
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five (45) days of our receipt of all required information, the proposed site is disapproved. If
approved, you must lease or purchase at your expense, the site for the Franchised Business
within seventy-five (75) days after our approval, but no later than six (6) months of executing
the Franchise Agreement. You must submit for review any sale or lease contract no later than
fifteen (15) days before you sign it. You must furnish to us a copy of the signed lease no later
than ten (10) days after it has been fully executed.

We will consult with you on our current site selection guidelines and provide other site
selection counseling as we deem advisable. Currently, site approval will consider the following
factors among other factors: potential customer base, lease costs, competition, population
density and composition, visibility, and proximity to other restaurants.

Once we have received all necessary information about your proposed site(s) as described
above, we or a designee may in our sole discretion, conduct an on-site evaluation for one
proposed site for your first two TWISTED BY WETZEL’S™ Bakeries. The first trip that we
make to conduct site evaluations will be made without charge to you. For each additional trip
that we make to perform one or more site evaluations we will charge a site evaluation fee of
$750. If we or our designee conduct this initial on-site evaluation and we determine in our sole
discretion that a further on-site evaluation is still necessary or if you reasonably request further
on-site evaluations, we or our designee may in our sole discretion, conduct an additional on-site
evaluation. For each additional on-site evaluation that we or our designee conducts, you will
pay a $750 site evaluation fee and reimburse us or our designee for expenses incurred, including
the cost of travel, lodging, meals and wages.

We will provide you with sample architectural drawings, specifications for adaption by
you and a detailed construction plan. We will review and approve your architectural drawings,
prior to their submission to the local government for the purpose of layout and design
compliance only. If we do not disapprove of your architectural drawings within thirty (30) days
of our receipt, your architectural drawings are deemed approved. Our review and approval is
not a guarantee that your architectural drawings comply with any codes, laws or regulations
including for example, zoning codes and the Americans with Disabilities Act or that they are
competently drafted. You are responsible for such compliance.

Although we will consult with you on your site and your site is subject to our evaluation,
you have the ultimate responsibility in choosing, obtaining and developing the site for your
TWISTED BY WETZEL’S™ Bakery. Our consultation is not a promise or guarantee that the
TWISTED BY WETZEL’S™ Bakery operated at your site will be successful. Our review and
approval of the site is limited to verification that the site is within the Territory and that it meets
our requirements. We recommend that you seek the advice of your own independent advisors
in determining if the site meets our standards and your standards.

Site Selection (Concession Trucks or Trailers)

We do not provide any site selection guidelines for Concession Trucks or Trailers.

Time Before Opening (for Bakeries Only)

We estimate that the length of time between signing of the Franchise Agreement
and opening of the WETZEL’S PRETZELS® Bakery will be about six (6) months. We
estimate that the length of time between signing of the Franchise Agreement and opening
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of the TWISTED BY WETZEL’S™ Bakery will be about eighteen (18) months.

For a WETZEL’S PRETZELS® Bakery, you must employ a construction manager
whom we have approved within ten (10) days after we sign the Franchise Agreement. You
must submit all construction plans and designs to us for our prior written approval within thirty
(30) days after we sign the Franchise Agreement.

Fora TWISTED BY WETZEL’S™ Bakery, you must employ a construction manager
whom we have approved within ten (10) days after you have signed a lease for the location for
your TWISTED BY WETZEL’S™ Bakery. For a TWISTED BY WETZEL’S™ Bakery, you
must submit all construction plans and designs to us for our prior written approval within thirty
(30) days after you sign a lease for the location for your TWISTED BY WETZEL’S™ Bakery.

Factors that may affect the length of time before you are ready to open your Bakery
include obtaining government permits and construction delays. Additional time may be needed
to complete construction or remodeling as it may be affected by adverse weather conditions,
shortages, delivery schedules and other similar factors, to complete the interior and exterior of
the Franchised Business including decorating, purchasing and installing fixtures, equipment
and signs and to complete preparation for operating the Franchised Business including
purchasing inventory and supplies.

Based on real estate availability, format and permitting times, we anticipate that a
franchisee will open a WETZEL’S PRETZELS® Bakery between three (3) and nine (9)
months after signing the Franchise Agreement. The Franchise Agreement requires you to open
a WETZEL’S PRETZELS® Bakery and begin business no later than nine (9) months after
signing the Franchise Agreement, unless you obtain a written extension of this time period
from us.

Based on real estate availability, format and permitting times, we anticipate that a
franchisee will open a TWISTED BY WETZEL’S™ Bakery between nine (9) and eighteen
(18) months after signing the Franchise Agreement. The Franchise Agreement requires you to
open a TWISTED BY WETZEL’S™ Bakery and begin business no later than the lesser of
eighteen (18) months after signing the Franchise Agreement or six (6) months from our
approval of the site for the Bakery, unless you obtain a written extension of this time period
from us.

If Franchisor and you cannot agree on a site, you do not obtain a site within the time
period required, or if you fail to open within the time period required, we may terminate the
Franchise Agreement.

In order to help you keep to the above timeframe to open your Bakery, you will be
required to place equipment orders with suppliers not more than ten (10) days of the date the
layout is approved for your Bakery. Suppliers may require deposits to be paid when placing
equipment orders. If required by suppliers, you must pay these deposits when required by the
suppliers.

Time Before Opening (for Concession Trucks and Trailers)

We estimate that the length of time between signing of the Franchise Agreement
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and opening of the WETZEL’S PRETZELS® Concession Truck or Trailer will be about three

(3) to six (6) months, but timing may vary due to truck availability and fabrication. You must
obtain the Concession Truck or Trailer from one of our approved suppliers. You will be
required to open your Concession Truck or Trailer for business by the earlier of (i) within six
(6) months from the signing of your Franchise Agreement; or (ii) within thirty (30) days of the
date you receive the built-out Concession Truck or Trailer. Factors that may affect the length
of time before you are ready to open your Concession Truck or Trailer include obtaining
government permits and construction delays.

Remote Mobile Unit Addendum (for Bakeries only)

You do not need our approval of the site of a Remote Mobile Unit operated
under a Remote Mobile Unit addendum as long as the location is within your Bakery’s
Protected Area.

Post-Opening Obligations

During your operation of your Franchised Business, we will:

Continuing Education

We will offer continuing education programs at the Bi-Annual Convention
(Franchise Agreement § 5.5).

Consultation

We will use our best efforts to make our personnel available to you for consultation
throughout the term of the franchise in a timely manner for no additional charge except
reimbursement of direct costs (Franchise Agreement § 5.6).

Advertising Fund

We will administer the advertising fund (Franchise Agreement § 5.7).

Proprietary Products Availability

We will use our best efforts to ensure that we or a designated supplier will at all
times have a supply of Proprietary Products for sale to you (Franchise Agreement § 5.8).

Advertising Services

We will administer an advertising fund, which will be accounted for separately on the
general ledger. We will maintain one advertising fund for Franchised Businesses operating
under the WETZEL’S PRETZELS® Marks and a separate advertising fund for Franchised
Businesses operating under the TWISTED BY WETZEL’S™ Marks.

The purpose of each fund is to pool our advertising money and that of each of our
franchisees so as to achieve greater benefits for all in promoting the Trade Name and Marks.
Franchisees must contribute to the advertising fund at the following rates: (a) TWISTED BY
WETZEL’S™ Bakeries must contribute to the advertising fund at a uniform rate ranging
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between 1% and 5%, as we determine in our sole discretion; and (b) all other franchisees must
contribute to the advertising fund at a rate of 1% of Adjusted Gross Revenue. Company-owned
Bakeries presently contribute to the respective fund in the same percentage of their Adjusted
Gross Revenues as described above, although we are not obligated to continue to do so.

Each respective advertising fund may be used to pay for market research (whether we
or a third-party perform the market research), creative development and production of
advertising materials (whether we or a third-party develop and/or produce the advertising
materials) and develop and/or produce initiatives (whether we or a third-party develop and/or
produce such initiatives). Salaries of our employees who are primarily tasked with performing
advertising, marketing and/or promotional activities for franchisees, the advertising fund
and/or the System as a whole may be charged to the advertising fund. In addition, each
advertising fund may be used to pay for point-of-purchase materials or public relations
projects. Further, up to twenty percent (20%) of fund money will be paid to us as compensation
for our administration of the advertising fund (Franchise Agreement § 5.7.1).

If requested in writing by a franchisee, we will distribute to that franchisee, once a year,
an advertising fund report which will set out the total amounts of money collected and spent
by the applicable fund during the past year and list, by general category, the manner in which
the money was spent. The books of each advertising fund will be audited as part of the general
annual audit of our books. We will give you a copy of our audited financial statements once a

year upon request once the statements have been released by the auditor (Franchise Agreement
§5.7.1).

We reserve the unqualified right to determine, in our sole discretion, how
advertising fund money may be spent. The only condition is that the money must be used in
a manner that is reasonably related to the general promotion of the applicable Trade Name
and Marks, which may include reimbursement to us, our affiliates or parent for salaries,
benefits, overhead and other administrative expenses incurred in connection with
administering the applicable advertising fund (Franchise Agreement § 5.7.2). Reimbursement
of our expenses, if charged to the fund, would be in addition to the administration fee described
above.

The advertising program will primarily use point-of-purchase materials. In addition,
we may make use of event marketing, radio, and free-standing inserts (Franchise Agreement
§5.7.1). In our fiscal year ending November 30, 2022, 72% of the expenditures of the
advertising fund were for production and media placement and 28% were for overhead and
administration. There were no TWISTED BY WETZEL’S™ Bakeries during our fiscal year
ending November 30, 2022 and accordingly, we did not administer an advertising fund.

We currently use an outside advertising agency to supplement the efforts of our
marketing personnel. Each applicable advertising fund may be used to pay for the services of
an outside advertising agency as well as the salaries of our personnel while they are conducting
advertising fund business, which may include but is not limited to conducting market research,
public relations, developing advertising materials or conducting other advertising activities.

On Wednesday of each week (or any other weekday we specify) during the term of
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the Franchise Agreement, you will pay the advertising fund contribution (between 1% and 5%
of the Adjusted Gross Revenues received by you in the immediately preceding week for
TWISTED BY WETZEL’S™ Bakeries or 1% of the Adjusted Gross Revenues received by
you in the immediately preceding week for all other franchisees). For calculation purposes,
each week ends at close of business on Sunday.

If all advertising fund contributions are not spent in the year in which they are
collected, they will be retained in the applicable advertising fund for use in a following year.
There is no requirement that we spend any minimum amount of the advertising fund money
in your geographic region.

We will not use any of the advertising fund contributions to pay for advertising that
principally solicits sale of franchises.

We do not have an advertising council composed of franchisee representatives to
advise us on advertising policies. You do not have to participate in a regional advertising
cooperative.

For all franchisees other than those operating a TWISTED BY WETZEL’S™ Bakery,
you must spend at least five hundred dollars ($500) on a grand opening advertising
program. If you operate a TWISTED BY WETZEL’S™ Bakery, you must spend at least three
thousand dollars ($3,000) on a grand opening advertising program. Your grand opening
advertising program must be conducted in accordance with the general guidelines in the Manual
for an initial advertising program.

Unless you operate a TWISTED BY WETZEL’S™ Bakery, we will not require to
spend a specified amount of local advertising on a continuing basis. However, if you operate
a TWISTED BY WETZEL’S™ Bakery, we may require you to spend a total of 5% of your
Adjusted Gross Revenue, on a quarterly basis toward, (a) Local Marketing activities and (b)
your advertising fund contribution. Quarters are calculated on a calendar-year basis. In no
event will your combined expenditure for Local Marketing activities and advertising fund
contributions exceed 5% of your Adjusted Gross Revenues for that quarter.

You agree to submit to us copies of all advertising materials that you propose to use at
least two weeks before the first time they are broadcast or published. We will review the
materials within a reasonable time and will promptly notify you whether we approve or reject
them. We may not withhold our approval unreasonably. For purposes of this paragraph,
advertising materials that differ from previously approved materials only in such variables as
date or price will be considered to be previously approved. Even if we have approved specified
materials, we may later withdraw our approval if we reasonably believe it necessary to make
the advertising conform to changes in the System or to correct unacceptable features of the
advertising, including but not limited to any misrepresentation in the advertising material.

If you are required to spend funds toward Local Marketing activities, costs and
expenditures you may incur for any of the following do not count towards your required Local
Marketing expenditures, unless we agree in writing otherwise: (i) salaries and expenses of your
employees, including salaries or expenses for attendance at advertising meetings or activities;
(i1) in-store materials consisting of fixtures or equipment; (iii) expenditures relating to the use of
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Social Media Platforms and/or the development and/or use of Social Media Materials; and (iv)
seminar and educational costs and expenses of your employees.

You are prohibited from engaging in wholesale, computer, or mail-order marketing.

Point of Sale System

You must buy electronic cash registers with touch screen technology (“POS
Register”) from our designated supplier (usually one or two), plus an electronic receipt
printer and modem that meet our specifications. For a WETZEL’S PRETZELS® Bakery
or Concession Truck or Trailer, the current price ranges from $3,000 for a one-register
system to $6,000 for a two-register system. For a TWISTED BY WETZEL’S™ Bakery,
the current price ranges from $3,000 for a one-register system to $10,000 for a two-register
system. You will also participate in our loyalty program, for which you must acquire a
scanner for each POS Register, currently $400 to $500 each. During the term of the
Franchise Agreement, we may require you to change the POS system or any component
thereof, upon our written notice to you, at your sole cost and expense. There are no
restrictions on our right to change the POS system or any component thereof and no limit
on the cost of a new or upgrade to the POS system or component thereof.

Although we do not currently require that you license and use web-based data
storage and retrieval systems, we may require that you do so in the future. We may designate
a supplier of web-based data storage and retrieval systems. If we do, you will be required to
retain the services of our designated web-based data storage and retrieval systems.
Typically, monthly fees charged by data storage and retrieval system vendors range between
$85 and $125. To ensure data security, you are required to have a high-speed internet service
that does not open a browser application. Through the POS system, we will have online
access to your sales data on which a variety of sales reports may be based and upon which
your royalty and advertising fund contributions will be calculated. You may obtain copies
of these reports upon request from us. There is no contractual limitation upon our right to
access this data.

You must upgrade, update and/or replace the hardware, including the POS system,
at your own expense whenever we inform you that it is necessary. There is no limit in
the contract on the frequency at which you may be required to upgrade, update and/or
replace the hardware or on the annual cost of doing so. However, it is not our practice to
require frequent upgrades, updates and/or replacements.

There are no optional or mandatory maintenance, updating, upgrading or support
contracts. Support and repairs may be obtained at hourly rates from the system’s vendor.

Manual

Attached to this disclosure document as Exhibit H is the Table of Contents for our
Manual. The Table of Contents will state the number of pages devoted to each subject
contained in the Manual. The Manual is in digital format, and overall content is equivalent
of 239 pages.
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Training Program

TRAINING PROGRAM - WETZEL’S PRETZELS® BAKERIES

AND CONCESSION TRUCKS OR TRAILERS

HOURS OF HOURS OF ON
CLASSROOM THE JOB
SUBJECT TRAINING TRAINING LOCATION
Owner’s Workshop 6 8 A training location™® or
via videoconference
Operations/Recipes 6 12 A training location™ or
via videoconference
Product Knowledge 4 4 A training location™® or
via videoconference
Customer Service 4 5 A training location™® or
via videoconference
POS System 4 8 A training location™ or
via videoconference
Personnel/Scheduling 4 0 A training location™ or
via videoconference
Suppliers/Specifications 4 1 A training location* or
via videoconference
Marketing/Promotions 4 2 A training location* or
via videoconference
Start-up Procedures 4 0 A training location™® or
via videoconference
TOTAL 40 40

SUPPLEMENTAL TRAINING PROGRAM - TWISTED BY WETZEL’S™ BAKERIES

HOURS OF HOTU}}‘ES OOFBON
CLASSROOM TRAl §ING
SUBJECT TRAINING LOCATION

Operations/Recipes 2 8 A training location™ or
via videoconference

Product Knowledge 0 6 A training location™® or
via videoconference

TOTAL 2 14 A training location™® or

via videoconference
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Currently, we provide our classroom training at our corporate training center in
Pasadena, California. On the job training is provided at one of our four training locations
(which are company-owned Bakeries) located in Southern California, Denver, Colorado,
Orlando, Florida or Las Vegas, Nevada. We will attempt to provide training at a location that
is convenient for you to travel to, but cannot guarantee that training will be provided at
location closest to your residence. We may develop, add, remove or otherwise change
training locations, as we determine. In rare cases where classroom training is not practical
or possible to be provided in person, we may provide classroom training by
videoconference, at our sole discretion, through a software platform such as Zoom, Teams
or other similar platforms selected by us at our discretion.

The training program will be conducted as often as needed to ensure that each
franchise owner completes the course as close to the store opening as possible.
Additional training may be administered later at your Franchised Business. Training material
will primarily consist of a training manual and the Manual.

The training program will be supervised by Vincent Montanelli. His experience is
described in Item 2 of this disclosure document.

Your Designated Manager (defined in the Franchise Agreement as you in your role
as general manager of a Franchised Business or a person whom you have appointed as
general manager) must attend and successfully complete the training program to our
satisfaction before you may open a Franchised Business. You may send as many as three
members of your management to training at no additional charge. If you send more than
three people to training, we will assess a training fee of $750 for each additional person.
You must pay your own incidental expenses, such as travel, lodging and parking, and those
of your employees in connection with training. If the employment of a Designated Manager
is terminated, you must employ a new Designated Manager within 30 days who must
successfully complete the initial training program (Franchise Agreement §§ 5.2, 6.8 and
7.2).

We will offer continuing education programs at the Bi-Annual Convention. Your
attendance at the Bi-Annual Convention is important and mandatory. Because planning and
funding the Convention requires a substantial advance financial commitment on our part,
we have the right to debit your bank account for a registration fee of $1,000. Failure to
attend is a breach of the Franchise Agreement (Franchise Agreement §§ 5.5 and 6.9).

We will not pay any compensation to trainees for work performed during any
training program.

ITEM12:  TERRITORY
You will not receive an exclusive territory. You may face competition from other

franchisees, from outlets that we own, or from other channels of distribution or competitive
brands that we control.
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For WETZEL’S PRETZELS® Bakeries Only

Each WETZEL’S PRETZELS® Bakery is granted for a specific location that is
described in the Franchise Agreement (the “Approved Location”™).

You may not engage in or solicit sales except for over-the-counter retail sales at
the Approved Location and, if you have signed a Remote Mobile Unit addendum, from a
Remote Mobile Unit within your Protected Area. You are not granted the right to engage in
wholesale, computer, or mail-order marketing.

We will grant you a Protected Area consisting of the smaller of the area within a one-
half mile radius of the Approved Location or the shopping center or mall where the
Bakery is operated. We agree not to authorize any other company- or franchisee-owned
WETZEL’S PRETZELS® Bakery to operate within the Protected Area.

For TWISTED BY WETZEL’S™ Bakeries Only

Each TWISTED BY WETZEL’S™ Bakery is granted for a specific location that is
described in the Franchise Agreement (the “Approved Location”). You may not engage in
or solicit sales except for over-the-counter retail sales at the Approved Location. You
are not granted the right to engage in wholesale, computer, or mail-order marketing.

We will grant you a Protected Area consisting of a radius surrounding your Approved
Location in our sole discretion. Typically, the Protected Area will be either (i) one (1) mile in
an urban location (i.e. an area with a population of 200,000 people or more within three (3)
miles), (i1) two (2) miles in a suburban location (i.e. an area with a population of 100,000 to
200,000 people within three (3) miles), (iii) three (3) miles in a light suburban location (i.e.
an area with a population of 50,000 to 100,000 people within three (3) miles), or (iv) five (5)
miles in a rural or second city location (i.e. an area with a population of 50,000 to 100,000
people within three (3) miles). The Protected Area granted to you will exclude TWISTED BY
WETZEL’S™ Bakeries then in existence or whose plans for development have been approved
by us, all of which will be disclosed to you prior to signing the Franchise Agreement.
Additionally, we may reduce the scope of your Protected Area by up to one (1) mile in the
director of a major barrier or boundary, such as a major river.

We agree not to authorize any other company- or franchisee-owned TWISTED BY
WETZEL’S™ Bakery to operate within the Protected Area.

Unless you own or have a lease for premises to be used for the operation of a TWISTED
BY WETZEL’S™ Bakery at the time of signing of the Franchise Agreement, we will assign
you a development territory at the time of signing of the Franchise Agreement as we determine
appropriate for your TWISTED BY WETZEL’S™ Bakery, in our sole discretion. The
development territory is not exclusive and does not give you any rights whatsoever to the
development territory. The purpose of the development territory to help guide you as to where
you may search for a specific location for your TWISTED BY WETZEL’S™ Bakery. We will
not consider any sites outside of the development territory for the location of your TWISTED
BY WETZEL’S™ Bakery.
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For WETZEL’S PRETZELS® Bakeries and TWISTED BY WETZEL’S™ Bakeries
Only

The “Protected Area” granted to you does not include sites in hotels, motels, airports,
railroads, train stations, other modes of mass transportation, sports arenas, casinos, theme
parks, movie theaters, college and university campuses, healthcare facilities, malls, regional
malls, outlet malls, guest lodging facilities, day care facilities of any type, government
facilities, as well as the premises of any third-party retailer (including supermarkets, grocery
stores and convenience stores) or any other location or venue to which access to the general
public is restricted such as military installations, higher security headquarters or corporations,
which are located within its borders.

We reserve for ourselves and our affiliates all rights in the Trade Name, Marks and
System that are not expressly granted to you in the Franchise Agreement including the right
to sell Proprietary Products within the Protected Area through any means of distribution other
than over-the-counter retail sales at a Bakery. “Proprietary Product” is defined in the Franchise
Agreement as “any product that has been manufactured in accordance with our secret recipes
or specifications or that has been packaged or labeled with the Marks.” We expressly retain
the rights to engage in grocery or club store sales or licensing, wholesale, computer, and mail-
order sales within the Protected Area. Further, we and/or affiliates may sell Proprietary
Products and enfranchise others to sell Proprietary Products sold under any trade name,
trademark or service mark (including the Trade Name and Marks) to retail stores restaurants
and concession trucks or trailers located anywhere, including but not limited to the Protected
Area.

Your Protected Area does not give you any exclusivity with respect to customers
located in the Protected Area or elsewhere. We have the right to prescribe all matters relating
to Delivery services, including the boundaries of your delivery area (which may not be the
same area as the Protected Area) and the manner and form of distribution of any marketing,
promotional or delivery materials. We can revoke your right to provide Delivery services at
any time, including as a result of your inability to provide Delivery services in accordance
with our then-current standards. Similarly, we can make adjustments to your provision of
Delivery services (including the size of your delivery area) for any reason, including changing
market conditions, population changes, and other relevant conditions.

We and/or our affiliates may develop, implement and participate in a co-branding
program regardless of where the co-branded program is located. The co-branded program may
include franchised and/or company-owned businesses. The co-branded program may use
Trade Name, Marks and System as well as any other trade name, trademark, or service mark.

You may relocate the Bakery within the Protected Area only with our prior written
consent, conditioned upon the following:

(a) You and your Related Parties are in good standing under the Franchise
Agreement, any other agreement between us or our Related Party and you, and the Manual.

(b) You and any Related Parties that have signed the Franchise Agreement have
signed a new franchise agreement in the currently effective form not less than 180 days before
the expiration of the Franchise Agreement or 30 days after you receive the new

52



franchise agreement from us, whichever is later.

(©) You have agreed that you will employ a construction manager whom we have
approved in writing at least 45 days before the renewal term begins.

(d) You have agreed that you will, at your own expense, remodel, modernize
and redecorate the Bakery premises and replace and modernize the fixtures, equipment, and
signs used in the Bakery to meet the standards of appearance and function applicable to
new Bakeries at that time; you will begin remodeling, modernizing and/or redecorating the
Bakery within the earlier of three (3) months of date of your renewal franchise agreement or
the date such remodeling, modernizing and/or redecorating is required under your lease.

(e) You have renewed or have the right to renew the lease for the Approved
Location according to section 7.3.1 of the Franchise Agreement.

) You and any Related Parties that are guarantors to the Franchise Agreement
have signed a special release of claims, in the form of Attachment 2 to the Franchise
Agreement, with respect to past dealings with us and our Related Parties.

(2) You have paid the renewal fee described in the Franchise Agreement.

You may not solicit or accept orders outside your Protected Area, because your
franchise is strictly limited to the right to engage in over-the-counter retail sales. You will
have no right of first refusal to acquire an additional franchise outside your own Protected
Area. However, for WETZEL’S PRETZELS® franchisees, we may, at our sole discretion,
offer you an exclusive one-year option to enter into a franchise for a Bakery in a specific
mall or shopping center, if and when, within the option period, a site becomes available.
Options may not be available for all locations and to all franchisees and our criteria in offering
them may vary at different locations and times. We do not grant such options to TWISTED BY
WETZEL’S™ franchisees.

Neither we nor any affiliate competes with or intends to compete with franchisees
through a competitive retail business or under another trade name or marks. Neither we nor
our affiliates are restricted from establishing other franchises or company-owned outlets
or other channels of distribution selling or leasing similar products or services under a different
mark either inside or outside your Protected Area.

You are not required to meet any quota or conditions to maintain your rights in
your Protected Area.

There are no circumstances under which we would be permitted to modify your
territorial rights under the Franchise Agreement while the agreement remains in effect.

Under the Multi-Unit Development Agreement, we grant you the right to develop and
operate a specified number of Bakeries at locations in a specified Development Area, subject
to our approval. The Development Area may be one or more cities, counties, states or some
other defined area. We will neither directly open and operate nor grant a license or franchise
to any other person to open or operate any Bakery at any location within your Development
Area without first providing you a right of first refusal (“ROFR”), for a least 30 days, to execute
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a Franchise Agreement to open and operate a Bakery at that location, provided and on condition
that you are not in breach of any of the terms of your Franchise Agreement or Multi-Unit
Development Agreement. We need not offer the ROFR to you in any case i