
 

 

GLS Spain, one more year supporting 

Bea González and Lucía Sainz 

 

• The leading parcel services provider renews its sponsorship with 

the two female players as a sign of its commitment to women’s 

sport, talent, and excellence. 

 

Madrid, 22nd March 2023 – GLS Spain has renewed for the third consecutive year its 

sponsorship with the paddle tennis players Bea González and Lucía Sainz, both renowned 

sports personalities in Spain and abroad with an outstanding track record of national and 

international titles.  

Bea González and Lucía Sainz have long and very successful careers, devotedly followed 

by the many fans of this sport, which is played by 18 million people worldwide. In fact, in 

2022, the number of paddle tennis players in Spain grew by 28% compared to 2020.  

GLS Spain's sponsorship will allow the players to pursue their sporting careers with the 

backing and support of a leading company in the logistics sector. It also represents a 

unique opportunity for the company to draw closer to the sporting public and convey its 

commitment to society through sports.   

"We are proud to continue supporting Bea González and Lucía Sainz in their sporting 

careers. This sponsorship reflects our commitment to sport and its values, such as daily 

effort, the spirit of self-improvement, and teamwork. We hope to continue collaborating 

with them on a long-term basis and witness their future success," says Luis Doncel, 

General Manager of GLS Spain. 

In this way, the company forges closer bonds with one of the fastest-growing sports 

globally, obtaining greater brand visibility and conveying the values and principles that 

inspire its commercial operations on a day-to-day basis.    

 

About GLS Group   
 

GLS Group is one of the largest self-reliant parcel services providers in Europe, with a 

strong local presence in almost all countries across the continent. It also operates through 

wholly-owned subsidiaries in Canada and on the USA’s West Coast within one GLS 

network. This allows GLS to seamlessly connect its customers and communities with 

millions of parcels and stories every day. GLS is proactive regarding network management, 

connecting its markets flexibly and agilely to respond to their fast-changing and dynamic 



 

nature. The company takes pride in providing its customers across about 40 countries with 

high-quality service that best suits their needs. The GLS network consists of over 120 hubs 

and more than 1,600 depots, supported by approximately 37,000 final-mile delivery 

vehicles and 4,500 long-distance trucks. This offers network resilience, superior flexibility, 

and extended reach. In 2021/22, GLS generated record revenues of 5 billion euros and 

delivered 870 million parcels across the markets. 

 

For more information, visit gls-group.com 

 

https://gls-group.eu/

