AFRICA, MIDDLE EAST

IN SHORT

LULU GROUP TO ENTER THE REGION’S
TOP 3 IN 2019
Africa Middle East region. The 10 largest retailers by sales
(Source: Planet Retail)

Firm

2014 sales
(US$ million)

Store number

2019 sales
(US$ million)

1. Shoprite

11,485

2,608

12,658

2. Wal-Mart (Massmart)

8,076

395

9,309

3. Spar (South Africa)

7,966

1,865

8,082

4. Pick'n'Pay

6,704

1,268

7,170

5. Carrefour

5,821

250

9,408

6. Lulu Group

5,675

80

12,039

7. Alon Holdings Blue Square

3,933

745

4,461

8. Woolworths (South Africa)

3,812

586

3,571

9. Shufersal

3,740

283

4,060

10. Panda

3,254

346

6,671

EXPERT VIEWPOINT
Is Apple the foreign owner of new stores in the U.A.E.?
Simon Thomson, C.E.O. of Retail International, shares his opinion.

© Apple

“In February 2014, Apple C.E.O.Tim Cook visited
Dubai and met Sheikh Mohammed bin Rashid,
raising speculation that Apple planned to enter a market already home to high-end retailers
and wealthy customers. In October 2015, Apple
opened two new stores simultaneously in the
U.A.E., both in Yas Mall (Abu Dhabi) and in Mall
of the Emirates (Dubai). According to several
media reporters like Bloomberg, Apple may be
excluded from previous U.A.E. rules concerning Foreign Direct Investments (F.D.I.).
It could be allowed to have a 100% ownership of both stores. This report was later
refuted by a senior official from the Ministry of Economy, but details of the ownership
remain unclear. Companies in the U.A.E. are normally required to be at least 51%
owned by U.A.E. citizens, apart from designed areas (Free Zones) where foreign
control can be 100%.
Apple declined to disclose if there was a local partner for both stores. Neither site
shows local partner information near the store entrance, a common practice for
shops in the U.A.E. All requests for information were declined. The presence of Angela Ahrendts, Head of Apple Retail, at the opening of both stores heightening speculation, but she made no comment.
Laws governing F.D.I. in retail businesses in the Middle East seem to be easing. In
Saudi Arabia, current laws permit 75% of FDI in the retail sector, with a minimum
25% of Saudi ownership. However, the Saudi Arabian General Investment Authority (SAGIA) has recently announced that it is considering accepting 100% foreign
ownership of local branches, but only for key international retailers. That’s considered on a case-by-case basis and is subject to SAGIA’s approval. The results of the
government review are due in early 2016.
However, most new entrants to the Middle East may prefer to stick to the well-established franchising route, where local partners assist with Arabic language (required
for all government business) and financing. Full ownership may only be attractive
for wealthy international retailers like Apple“. Simon Thomson
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Tryano
department
store
launches in Abu Dhabi. Chalhoub
Group, franchisor of many high-end retailers
in the Middle East, has opened Tryano in November. Designed by London-based HMKM
Agency, it now covers 15,363 sq.m GLA and
sells exclusive handbags, beauty products
and children goods. “We have chosen to
invest heavily in these categories, with 275
brands“, said C.E.O. Patrick Chalhoub. “As local women predominantly dress in “Abayas“
(traditional black robes), spending on handbags, beauty and children’s wear is significantly higher“.
Did the Yas Mall open too early?
In Abu Dhabi, the new Yas Mall (developed by
Aldar) celebrated an anniversary on November 19th, offering 370 shops, 60 restaurants
and a 20-screen cinema. The mall has posted a slow consumer footfall, except on Thursday and Friday nights. For Matthew Green,
Research Head at CBRE,“All malls need time
to gain traction. Dubai Mall took 2 years to
gain any real footfall.“ A difficulty is that Yas
Mall is a destination without a complete support infrastructure. The local Midfield Terminal Complex at the airport is not ready. The
residential areas of Yas Island and Al Reef are
not fully occupied, and local shoppers are
not used to such a massive mall. It is the 1st
super-regional mall in Abu Dhabi, competing
with Dubai Mall and Mall of the Emirates.
Lulu expands from U.A.E into
Egypt and Indonesia. Lulu Group
opened an Egyptian hypermarket in 2010,
and now plans to invest a further US$300
million for 10 additional hypermarkets and
food processing centres in Egypt by the end
of 2017. It announced a US$300 million investment for 15 hypermarkets in Indonesia
in the next 2 years. Owned by the Indian executive Yusuff Ali M.A, Lulu operates in India
(Kerala State) and a Malaysian debut is due
in February 2016. The Dubai-based conglomerate Majid Al Futtaim (MAF) expects to
grow from 11 hypermarkets in Egypt to 55
before 2019. MAF is set to embark on mall
construction in Egypt, and opening a 1st African indoor ski slope in 2016.
Landmark Group cancels Trump
products. The Landmark Group has indefinitely suspended sales of Trump-branded
products at all its stores. Trump Home Decor
collection includes decoration items, wall
lighting, bathroom accessories, etc. The decision follows U.S.A. politician Donald Trump
calling for a “total shutdown“ of Muslims
entering America. Landmark runs 1,350
stores (Centrepoint, Splash, Babyshop and
Lifestyle) in the Gulf, Africa and India. As the
Republican candidate for the U.S. Presidency, Mr Trump often makes controversial comments about people of different race and
those suffering from disabilities.
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