




18  ����������������������������������� ISSUE THREE 2016

one of whom were at one time homeless or hurting—drugs, pris-
on, everything you can imagine—and that’s our crew, that’s our 
staff. So when we’re out ministering to people, the guys behind the 
camera and the crew, they have been there. I’ve never been there. 
So it’s a completely different dynamic when someone comes up 
and says, ‘I’ve been there.’ That’s what I think is amazing.

“My other goal is for our crew of Mission Disciples to get paid 
so they can become productive citizens—that’s the re-engagement 
side of things. Our staff is getting paid bonuses on every produc-
tion we get hired for and we are buying new equipment to grow 
our department.”

Scaffidi has no shortage of goals for Mission Media Productions, 
but he says he has no grand plan, “other than to push a little more 
every day.”

“So far we’ve written original music, been considered for a 
Grammy, we have a TV series in production, we worked on Rock 
Bottom and Back. And we have other projects in the works,” he says. 
“We’re not hitting singles, we’re hitting grand slams. That’s the 
scary part. Should we bunt every now and then? No, we’re aiming 
for the fences.”

Mission Media Productions had its official public launch on 
August 18 at the Rock Bottom and Back premiere party at the Pry-
tania Theatre, and the phone is already ringing off the hook with 
potential projects. But Scaf�di wants to be selective.

Brought 
to you by

“I don’t want to overwhelm my guys just to be busy,” he explains. 
“When I first started Ghost Rider, I took everything. I don’t want to 
do that here. I’m looking for great projects, not just any project. For 
example, we just completed a job with Iberia Bank and we are now 
working on multiple projects with Troy Duhon, owner of Premiere 
Automotive and Executive Producer of God’s Not Dead.”

He continues, “There’s a fine line between doing projects for 
money and doing things that uplift. The latter is much more re-
warding. I want to be able to look back and say I was able to make a 
contribution, make an impact. I want these people to be successful 
and to inspire others. I want the guy under the bridge to see one of 
our guys and that inspires him to get out from under the bridge. 
Then I feel like I’ve accomplished something.”  

Scaffidi pauses, then adds with a chuckle: “And winning an Acad-
emy Award would be nice!”

“But in all seriousness, I’ve been in the business a long time and 
over the years I’ve learned a lot of things that have made me a bet-
ter �lmmaker. Most importantly, I’m letting God drive the bus and 
I’m happy to ride shotgun. He’s a much better producer than I am 
and He’s taught me more than I ever learned in �lm school.” ���

For more information, visit www.neworleansmission.org, www.desperatereality.

com, and www.ghostriderpictures.com.


