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AWARD-WINNING
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FORGOTTEN ON THE BAYOU, THE TALE OF
ONE KATRINA SURVIVOR WHO ISN’T GIVING UP

So he fell back on what he knew and started making commercials
again, this time on his own. He garnered such clients as Texaco, Pan
American Life and The U.S. Marine Corp. It didn’t take long before
Steven found himself on top again. “But I still wasn’t doing what I
wanted to do,” he said.“Either I was going to make this movie thing
happen or I was going to compromise for the rest of my life. We each
have only so many chapters in our life book. How many did I have
left? It was time to do what I wanted to do.” So he took the plunge
and embarked on his first full-fledged movie, Execution, a true-tolife depiction of the final days of a death row inmate.
Execution—A Man’s Final Hours on Death Row

“I was determined that I would find a freed death row inmate to
play the main role in Execution,” he said. He traveled the country
interviewing potential actors—men who’d been condemned to
death but were released before their execution. That’s when he
met William Neal Moore who had served sixteen years on death
row for murder and was only seven hours from the electric chair
when the family of his victim successfully pleaded for his release.
The two men bonded instantly.
Next Steven set out to find actors who had spent time as death
row guards or chaplains to play those roles. Eventually they met
Donald Cabana who worked as a prison warden for over thirty
years ultimately executing four men and Father Joel LaBauve, a
former chaplain who ministered to hundreds of death row inmates
at Angola Penitentiary.
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s a child Steven Scaffidi had two dreams—to play professional sports like his dad and to make movies. The first
dream was short lived after a high school injury sent him
to the sidelines. The second wouldn’t die that easily—even when
it seemed like it might.
As a young man, Steven worked his way up at a local TV station
producing and directing commercials for big name national clients as
well as smaller local companies.“I was making good money,” he remembers.“But I was using about 25% of my brain power and I wasn’t happy.
I wasn’t challenged and didn’t want to let go of my dream. Film has the
power to impact the masses. It educates, entertains, motivates and stimulates people unlike anything else. It’s what I wanted to do with my life.”
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So with two young children and a third on the way, Steven walked away
from a career that many in his profession would envy. In 1990 he established Ghost Rider Pictures but, just as he was finding his footing in the
industry, an unexpected tragedy occurred. His father died.
“My dad and I were best friends,” Steven said.“It really knocked
A
s S the wind out of me.” So here he was with no money, no
clients and nothing but his old dream of making movies
ee
that would touch people’s lives. “I was scared to
n
In
death,” he admits.
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With his cast and crew in place he needed investors to finance the
project. “Starbucks was my office,” he laughed. “I’d invite friends and
business acquaintances to have coffee and tell them about the story. I’d
run into people in the grocery store and pitch the idea. I carried a copy
of the script with me at all times. I always tell people up front that it’s
a gamble. There are no guarantees in this business. I tell them, ‘Don’t
give me your grocery money. Give me your casino money.”
But spend ten minutes with Steven and you’ll know why investors were
eager to jump on board. “He believes in what he’s doing,” said producer
Angelle Albright.“Any film Steven touches is going to serve a purpose. He
really does want to change the world—to make it better.” Execution went
on to debut at Moondance, Big Muddy, Ozone, Rome and Australian Film
Festivals and was a winner at The Houston Film Fest. It has been screened
before packed houses at Cambridge, Sussex and King’s College in London
and closer to home at Tulane, North Carolina State and Oregon State.
Forgotten on the Bayou

After Hurricane Katrina struck New Orleans, Steven’s friends and family
looked to him to make a movie about it. “It was already being done,” he
said.“I didn’t see any need for me to make a Katrina movie when everybody else was.” Then he saw the films that were being made.“They were
all negative,” he said.“ I didn’t want to make one more movie about how
horrible things are in New Orleans.”
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That’s when Steven met Rockey Vaccarella. “Rockey
came to me with his story,” Steven said. “I was skeptical. But Rockey’s story was different. It was about
people who refused to give up—people who love this
place and are going to bring it back, no matter what.
Here’s this guy who rode out the hurricane holding
on to a rope on the roof of his house in Chalmette.”
“He lost everything but he’s not looking back.
He’s grateful to be alive and grateful for the help
he’s gotten from the government. But he wants
to let them know we’re still here and we still need
help. Rockey’s story says, ‘Nothing is impossible
if you have a dream and hope. You can get there.’
Or—as Rockey puts it—‘You can knock me down but you can’t
knock me out.”
Steven was hooked. “Rockey had this crazy idea,” he said. “He
wanted to tow his FEMA trailer to Washington—right to the steps
of the White House—and invite President Bush to come out and
have dinner with him inside the trailer. It was crazy but this guy
was going to pull it off.”
It’s not that he wanted the president to see how bad he had it. Quite the
contrary. Rockey’s message, first and foremost was,“Thanks”. He wanted
to look President Bush in the eye and thank him for his trailer—for all
the trailers—but to make sure he knew that the job wasn’t finished.
His message was, “Mr. President, please don’t forget us.”
So on August 18th 2006, Rocky and an entourage of supporters
headed out of Chalmette with Steven’s film crew in tow. Spirits
were high—higher still when they arrived in city after city along the
way to find themselves greeted first by local, then national and eventually international news crews as well as cheering townspeople. He
was awarded the keys to nine cities and ultimately spent forty-five
minutes one on one with the president expressing the gratitude and
the concerns of the people of South Louisiana.
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Steven and Rockey were invited to hold two
special screenings of Forgotten on the Bayou
before the San Diego Cinema Society were the
film received two standing ovations from two
packed houses. It has since won the Humanitarian
Vision Award at the Newport Beach Film
Festival, Best Documentary Film at Moondance,
First Glance Philadelphia and Ozone Film
Festivals where audiences hailed Forgotten on
the Bayou as inspirational, wildly entertaining,
fresh, funny, even Capra-esque. It’s been called “A
statement about what one person can accomplish
if he puts his mind to it.”
“People fall in love with Rockey, when they see this film,” Steven
said. “When we screened it in Los Angeles, poor Rockey couldn’t
get down the aisle when the movie was over. People just had to
hug him.”
“The film is so pure,” Angelle said. “Steven gets out of the way and
just lets you see Rockey and the story of his journey.” Like he did
in Execution where he managed to unfold a story about a man
condemned to death—to put you right on the front row at his
execution—without injecting any bias about the death penalty one
way or the other, this natural-born filmmaker let’s Rockey and the
people of Chalmette tell their story their way.
What’s Next?

So with two films successfully completed, where does Steven go
from here? “One thing about this industry is that nothing moves
fast,” he said. “My next job is to find a distributor to get the movies
out there. We’ve had offers but we want it to be right. We weren’t
in a hurry when making the films and we’re not in a hurry now. It
will come and we’ll be able to get our message out.”
Meanwhile, Steven has two additional screenplays completed and
is working on a third. One thing he’s downright stubborn about
is keeping the money in New Orleans. “It would be easier for him
to move the operation to L.A.,” Angelle said. “But Steven is New
Orleans born and bred and he’s adamant about using his success
to help the city get back on its feet.”
Ask Steven what he most wants to convey through his movies and
he’ll tell you, “Of course, each of the films has a strong message of
its own but one thing I really want people to take away when they
watch any one of my films is, ‘If Steven can realize his dream, I
can too.’ I’m nobody special. It’s all about passion and determination. What’s your dream? Now, what is it that’s stopping you from
achieving it? If I can say anything to someone through my films,
that’s the message I want them to remember long after the lights are
turned up and the show is over. I did what I wanted to do. Rockey
did what he set out to do and you can too.”

