
Consumer	Behavior	Part	2



A	Review:

Social	Psychologist	Kurt	Lewin	(“le-veen”)

B	=	f(I,P)

Behavior	(B)	is	a	function	(f)	of	the	
interactions	of	interpersonal	
influences	(I)	and	personal	factors	P)



Overall Conceptual Model of Consumer Behavior

1-3

The Nature of Consumer Behavior









Motives



Fashion	is	not	just	
about	physical	needs	

and	material	
problem	solving.



Latent	and	Manifest	Motives	in	a	Purchase	Situation



Return	to	your	list	from	last	class.

Now,	write	your	LATENT	motives	for	the	purchase!



https://www.youtube.com/watch?v=Kr_N3Tl2WTM

What	consumer	behaviors	are	implied?

M	&	S	Ad



How	do	our	attitudes,	interests,	and	opinions	
influence	our	purchasing	behavior?

Find	patterns	through	AIO	surveys.



http://www.strategicbusinessinsights.com/vals/about.shtml
http://www.strategicbusinessinsights.com/vals/surveynew.shtml

Psychographic	Segmentation











Evoked	set	=	The	number	of	alternatives		
consumer	actually	considers	in	making	a	
purchase	decision.
Evaluative	criteria	=	Features	a	consumer	
considers	in	choosing	among	alternatives.
Cognitive	dissonance	=	Post-purchase	
anxiety;	Results	from	an	imbalance	among	a	
person’s	knowledge,	beliefs,	and	attitudes.



Using	Consumer	Behavior	to	Predict	Future	Trends



http://www.faithpopcorn.com/









Consumer	Behavior

http://www.businessoffashion.com/articles/opinion/op-ed-the-rise-of-the-
fashion-hipster

http://www.adweek.com/brandshare/6-dangerously-inaccurate-assumptions-
you-re-making-about-millennials-172399#!/

https://www.wgsn.com/en/
http://www.usatoday.com/story/money/2014/12/23/athleisure-activewear-

shopping-holiday/19616825/

http://www.independent.co.uk/news/business/news/wgsn-founder-marc-
worth-sets-up-rival-trend-forecaster-stylus-fashion-9709327.html

http://jamesclear.com/diderot-effect

http://www.adweek.com/news/advertising-branding/heres-how-brands-can-connect-
college-students-throughout-school-year-173197


