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The	focus	on	digital	is	linked	to	shifting	buying	
behavior.	 In	the	five-year	period	from	2009	to	
2014,	online	sales	of	luxury	goods	grew	four	times	
faster	than	offline	sales.	–Business	of	Fashion

“The	average	American	spends	more	time	on	digital	
media	and	technology	than	work	or	sleep.”	
-Michael	J.	Wolf,	founder	and	chief	executive	of	technology	and	strategy	consulting	firm	Activate,	
http://activate.com/
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31	hours	because	we	multitask.





1.	On	line	advertising



Mary	Meeker,	2015

2.	Mobile,	
Desktop,	Other
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3.	Social	Media
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instant-ideas/#/



Brands	which	successfully	use	
Social	Media
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Modcloth drives	sales	with	Pinterest	strategy.



User	generated	content	at	site.

Converse	embraces	its	community.



Warby Parker shows	fashion	brands	how	to	do	Twitter	right	(Interact)
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Instagram
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The	visual	nature	of	the	platform	means	that	brands	aren’t	just	
able	to	show	off	their	products	– they	can	also	sell	a	lifestyle.	It	
also	stills	consumers’	fear	of	missing	out.	– Marketing	Week

Cinemagraphs



“[Instagram]	ads	allow	brands	to	tell	a	story	in	a	
"visually	compelling	and	beautiful	way.“	
- Malena	Higuera,	L’Oreal Paris'	SVP	of	Marketing	



Marysia Swim	delivers	a	full experience	on Instagram

Regram
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Digital	Marketing	Simulation

Example	#1:	Junior’s	regular	retail	outlet	______________________

Example	#2:	Classic	ties	for	professional	men.	__________________	

Example	#3:	Established	luxury	brand	of	shoes	trying	to	expand	into	
Millennial	market.	________________________


