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Episcopal
Relief & Development
Working Together for Lasting Change
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S&L
VATION
2018 Annual Meeting AUSTIN, TX 2017

“Building an Ethical & Sustainable Information Future
with Emerging Technology.” -
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Where the Coffee Community Connects
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nC NCA 2020: The Challenge of Change

The National Coffee Association USA Annual Convention
we serve coffee

Once a year, key leaders and decision makers from across the sector
come together to look ahead, learn about new ideas, and connect
with the coffee community.
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OF CHANGE
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March 5-7 | Austin, TX
JW Marriot Austin
Literally from crop to cup, coffee is facing an era of unprecedented change —
and unlimited opportunity (if you pay attention).

At the NCA, we believe that collaboration, conversation, and education
‘matter now more than ever.
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National Coffee Association
45 Broadway, Suite 1140
New York, NY 10006

Learn about topics currently affecting

the industry such as Single-Serve,

Ready to Drink, Roaster Emissions,

New Trends in Packaging and much more.

we serve coffee

National Coffee Association Direct Marketing Campaigns

The National Coffee Association (NCA) is the leading *
trade association for the U.S. coffee industry. N
We provide cost-effective benefits that can help you
tackle day-to-day business challenges and deliver

a unique coffee experience!

™ REDUCE OPERATIONAL COSTS
Save money: The NCA’s Discount Program provides substantial savings on services
from payroll processing to shipping to office supplies. Save hundreds (even thousands)
on these and other routine expenses.

B STAY AHEAD OF THE COMPETITION
Get information and insights, directly to your inbox: The Coffee Reporter Weekly, free

NCa

National Coffee Association
45 Broadway, Suite 1140
New York, NY 10006

IT'S THE PERFECT TIME TO JOIN THE NCA

Join the NCA now and receive
member benefits immediately and
through 2018!
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Scientific Affairs

Navigating
food safety,
environmental
and nutritional
legislation and
regulation is an
important
corollary of
NCA's Scientific
Affairs program.
Committee
members apply
their scientific
expertise to
understanding
regulations
from
governments
and
organizations
around the
world.
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UPDATES

NCA invites and funds worthy proposals for original
research related to coffee. Accepted studies generally
address important avenues of research and are later
published in prestigious scientific journals. Over the
years, NCA has invested over $6 million in support of
nearly 80 original investigations or scientific reviews on
coffee and health issues.

The Program

Scientific Affairs at NCA is a comprehensive
program that bridges the elite world of scientific
research with the practical needs of coffee
professionals to understand the work being
done and its impact on business. Functions
include:

e Tracking and analysis of all research on
coffee, caffeine and health worldwide

Delivery of expertise in food chemistry,
toxicology and epidemiology, along with
implications for physiological and
environmental exposure

Science-based perspective on food safety
legislation and regulation

* Acknowledged influence in worldwide scientific circles
* Active collaboration with leading food and environmental safety organizations

Fundamental to the effort is NCA's dedicated Science Committee. The group is comprised
of leading industry scientists with decades of expertise in epidemiology, toxicology,
biochemistry, medicine, food safety and quality assurances. It is one of just a few, highly
respected organi ions devoted to the study of coffee science around the world.

What is the Scientific Advisory Group?

As an active participant among a select network of international
scientific organizations, SAG interfaces regularly with ISIC, as
well as the International Food Information Council (IFIC), the
International Life Science Institute (ILSI), and the Joint Committee
on Food Additives (JECFA) of the Food and Agriculture
Organization of the United Nations (FAO) and the World Health
Organization (WHO). SAG members also participate widely in
international scientific meetings and symposia held by these
and other organizations.

NATIONAL COFFEE ASSOCIATION USA EST. 1911

National Coffee Association Email Newsletters

sovernment Affairs

The path of
coffee from
tree to cup
brings it into
contact with
government in
many areas
ranging from
international
commerce to
food safety to
homeland
security.

To advocate
for the
industry, NCA
interacts
regularly with
all facets of
government
on a day-to-
day basis.

BULLETIN

NCA Spearheads Joint Defense Group for Roasters
Being Drawn into California Proposition 65 Lawsuit
By Retailers Demanding Indemnity

The Situation

As you may know, the U.S. coffee industry faces
a serious challenge to business as usual in
California. Roasters and retailers have been
sued under the state's Proposition
65 for alleged failure to warn of a naturally PRO P
occurring substance in roasted coffee known

as acrylamide. The consequences could be
staggering - required consumer warnings
about coffee and cancer and daily fines of up
to $2,500 per violation.

And, the suit's impact doesn't stop at the state

line or with the defendants themselves. If

you roast coffee for sale in California, sold

under any label, you are likely to be drawn in

by your retailers. Many of you are already

receiving "indemnity tender" letters, in which

retailers demand confirmation of supplier agreement clauses that make you liable for

any damages and legal fees they incur in fighting the case. In some cases, they also

ask for test results and other quality assurance measures that, if not handled properly,

could unnecessarily put the entire industry's defense in jeopardy.
the involved ies range from d-pop i to small and

medium-sized roasters. Some have limited presence in California, while others are

unaware that their distributors are putting coffee onto state store shelves. Most cannot

imagine absorbing big box retailers' attorney's fees without putting their businesses

at risk.

NCA Solution

NCA has devised a solution for the growing number of industry members in this difficult
position. As the leading voice of the industry in government and legal affairs, NCA
addresses these situations by enabling affected parties to come together to defend
themselves and the industry's well-being.

Drawn together by NCA, the parties elect to form a Joint Defense Group, which allows
them to share defense strategies and costs. (See below for more details.) NCA has
facilitated Joint Defense Groups for defendants in the two current cases brought by the
same plaintiff against different segments of the industry.

For non-defendants drawn into the California lawsuit by retailer indemnity
demands, NCA has spearheaded a special Joint Defense Group dedicated
exclusively to their unique needs. This targeted Joint Defense Group also recognizes
the narrower scope of legal counsel required and the heightened sensitivity of
participants to legal costs. These considerations drove NCA's innovative approach.

NATIONAL COFFEE ASSOCIATION USA EST. 1911

408-960-8209




W welch design solutions Mid-Atlantic VO Conference |dentity and Event Materials

maV02013

“Get Inspired”

408-960-8209

maV02013

“Get Inspired”

Mid-Atlantic VO Conference
November 9,10 & 11,2018

Washington Dulles Airport Hotel
Herndon, VA

“Get Inspired”

Mid-Atlantic VO Conference
November 9, 10 & 11, 2018
Washington Dulles Airport Hotel, Herndon, VA

midatlanticvo.com

Keynote speaker Kari Wahlgren

midatlanticvo.com

Valerie Kelly
m a President/CEQ
Executive Producer

Mid-Atlantic Voiceover, LLC Mid-Atlantic Voiceover, LLC

315-373-8233
val@midatlanticvo.com
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Raw, Paleo,
Vegan, Kosher L

Nut Free O Q
Gluten Free o </ &
% O

Best “Non-Nut” on the Planet
 eatthem straightfrom the bag
onsalads
- make a nutitous drnk
- usein baki
-~ addto smooties and jices
~useinrecipes
- use n breakfast cereals

Best “Non-Nut” on the Planet
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eat them straight from the bag

use on salads
‘make a nutritious drink

100 % tasterivi s Gienr weinaking
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use in recipes

use in breakfast cereals
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Nelson Strategic Consulting Identity, Stationery and Website Elements

NSC

NELSON STRATEGIC CONSULTING Robert . Nelson, CAE
President

Robert @NSCstrategies.com
457-235-1210

) NS‘ NELSON STRATEGIC CONSULTING

STRATEGY DEVELOPMENT

« Defining Challenge(s/
Problems

« Strategy Execution

* Extemallinternal
i * Strategic Action

nvironment
* Envisioned Futurels)

CURRENT STATE IMPACTING THE FORCES

NELSON STRATEGIC CONSULTING

NELSON STRATEGIC CONSULTING

TR N g ——

* Strategie Capacit
s gmte < Ty
« Ongoing

« Modifcations 1D / ANALYSIS
OF CHALLENGE(S)

NELSON STRATEGIC CONSULTING.

e NS‘ NELSON STRATEGIC CONSULTING

PROBLEM INVESTIGATION

PROBLEM IDENTIFICATION

* Creative * Analytical

Thinking Thinking
* Divergent « Convergent
Process Process.

Incomplete
Strategy

Good
Strategy

« Thought
« Insight

NELSON STRATEGIC CONSULTING

290 Avenue of the Americas, Suite 6F, New York, NY 10014

Robert F. Nelson, CAE.
President

= NSC

NELSON STRATEGIC CONSULTING

Robert F. Nelson, CAE

2 NSC

NELSON STRATEGIC CONSULTING

President
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UpStream Pools

limitless luxury

UpStream Pools UpStream Pools UpStream Pools

limitless luxury 973567:3492 limitless luxury 973567-3492 limitless luxury

973:567:3492
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November 19, 2016
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November 19,2016
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Riverdale School Alumni Mailing

.
R I Ve rd a | Riverdale Country School
5250 Fieldston Road

Bronx, NY 10471

REUNION

17

Riverdal

Saturday Events
10:00 AM 11:45 AM
* Check in opens  Boys Soccer vs. Fieldston
(Breakfast available)
12:00 PM
10:30 AM - 11:15 AM « Class Photos
« Discussion on Climate « Field Hockey vs. Fieldston

Change — Moderated by Upper
and Middle School Head of Science ~ 12:30 PM
Kelly Tracy  BBQ lunch opens for all
Reunion classes
) nch

REUNION =

REUNION

€17

2:00 PM - 3:15PM

 Equity and Inclusion at
Riverdale — A conversation
with the Community
Engagement Team

2:15PM
* Campus Tours

2:45PM
« Football vs. Fieldston

3:30PM
* Riverdale Women in Book
Publishing — Panel Discussion

5:30 PM

* Reunion cocktail reception
and dinner for
participating classes

, Fieldston
.riverdale.edu/reunion
S a t u r d a y and may change slightly by event date.

V0||eyba|| REDISCOVER

&
gSoccer Class Photos
q--
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National Coffee Association Conference ldentity, Direct Marketing, Advertising and Onsite Signage

NCA Coffee Summit
OCTOBER 26 - 28, 2016
Get Answers to Your
Toughest Questions:

« Ismy organizaton at risk of
being fined or ot complying
with new FSMA regulations?

o Wil my next shipment be

Trade Enforcement Act?

TOPICS INCLUDE*

» Leadership ~Actions Speak * Trade Facilfation and Trade T Bratun e 1
Louder Than Ttes Enforcement Act: Protectng

« FSMA 101 your company from fored

« SEO and Dightal Marketingto _ abor importbans

Increase Viibilty
« iAdelante! The rowing

U, Latino coffee market

EARLY BIRD PRICES END SEPTEMBER 8TH:
NCA Members - $450  Non-Members $575

REGULAR PRICES:

finding (and keeping)talented
es?
« What does leadership look
like today?
« Isthere a better way to
promote my brand in @
changing marketplace?

Coffee
Summit
Facilitator and
Leadership
Speaker

Laura Freebairn-Smith

Organizational Performance

Group Inc.

his postard s mad o recycid aper

SPEAKERS (additional speakd

- Candace
Doepker, Ph.
(. ToxSirategie

Christina Lo
CEO and Tal
Recruiter

David Verja
Founder,

Veriano
Communicat

NCa The Coffee Summit

October 26-28, 2016 / Intercontinental Miami / Miami, Florida

National Cofe Associton

Strategies to Atract and Retain
Top Talent in your Organization

Host: INTL FCStone/CoffeeNetwork

sors

The Business
of Coffee

Network with Peers,

Learn from Topic Experts,

and Exchange Ideas with other
Industry Leaders in an

open space environment

www.ncausa.org/coffee-summit-2016

Coffee Summit Facilitator
and Leadership Speaker
Laura Freebaim-Smith

4 Organizational Performance Group inc.

INTL FCStone/CoffeeNetwork

 Sponsors

SPEAKERS (addtional speakers to be announced)

S0 Candace Michael
. Dospker, PhD Edwards
ToxSirateges,Ic. vl Co-Founder
‘ o, & Dgnsights
3

Christina Lock
CEO and Talent

Y Recruter

David Verjano ‘:T\

Founder N
= B :
o [ corruricatons

EARLY BIRD PRICES END SEPTEMBER 8TH:
NCA Members - $450 Non-Members $575

REGULAR PRICES:
NCA Members - $525 Non-Members - $750

NCa

s as st 10 change

@ coffee

RIENINEDC

d
gt

NCa The Coffee Summit

WELCOME

WCof'fee network
INTL FCStone

FLEX
AGING

@ coffeenetwork
INTL_FCStone
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Riverdale b

ANNUAL FUND Dr. John P. Leonard

2010-2011

Riverdale Country School Annual Fund At the New York - Cornell

Center for Lymphoma and
Myeloma, Dr. Leonard is
Clinical Director of an out-
Research and development initiatives, standing team of physi-
Workshops like the one with IDEO, s o ica
Learning Research Centers on both campuses, and
Strategic partnerships with other schools

and organizations.

The Annual Fund supports

The Annual Fund supports

our teachers:

= Professional development opportunities,
* Cutting-edge classroom resources, and

= Higher/Continuing education assistance.

our community:

« Financial aid funding for approximately
20% of our student body, -Outdoor
Global travel opportunities, and
NYC community outreach initiatives.

The Annual Fund supports

es performance,
give serious cheer
fonal versaility

Our Goal: 100% PARTICIPATION
FROM THE PARENT BODY

e to the Annual Fund now!
Use the enclosed envelope or donate online

www.Riverdale.edu/donate

Soft, lightweight slip on sandal with adjustable
Velcro strap. A must have for on-deck comfort
at home and at competitions

$19.99
Learn more today...

www.nolimitsportwear.com
Phone: 888-655-9148
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Dr. Ruan graduated
summa cum laude from
Washington University in
St. Louis. She received
comprenensive training in

medicine and immunoloav leading fo comhined

MD-PhD  degrees fi
Medical Scientist Trai
University, the Rockeft
Kettering Cancer Insti
the American Society
American Society of G

Dr. Rebecca Elstror
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Varied Clients Sell Sheets

safe,
Sustainable,
Secure

Health & Beauty s

Healthy product disposal... Beautiful benefits
—_ .

MXIs innovative

bl fuels, Xt has the
eenest process in the industy

ity and We
o start o finish for total brand protecton and confidentilty.

Over 50 Years of Experience Here's an Exampl of ow X Recycing
Safe, Secure Transport Con Sove You Money.

‘searchof ancient alens o hlp him fht th impending Bogle menace. They oxplore

withte alens.

Aversge Cosss Gallon Drum
State of the At Recovery. Customer X1
and Recycling Faclities

Top Security, ADT Monitoring,

custer at Echo, and entre word of mining cites, and ty 1o convnce the head
of minng consortam thre, Diretor Roshan, that her en sta cuser is uder
imminent heat of a bogi svarm.

ACt Thre e scnimes e s mavn e
CL TNIE€ wesreareomtsonetinguhentionanaveroncabogn
zombies and destoyg ming camps. Rushans secy ans b
Lo Sl Winlorud ok
Lombis and svangeBug-cee i pheomena.
s Merur and thecrw of dones fnd“spacerpes” e ara wher
e Sage ad prevousy masscred M cew, The bogle, sesing Max. s n

the cthr bogles are swarming. Mean whie Hany Stark baties Marauders, and
captures one n an atemgt o fom an alance.
Omm 6 Hypercast General Vega 0ssa 1o leave the dnosaur planet and

 Amassie
cimactc bt akes place and the bogies etreat from o dmensin,

“General Vega Ossa has taken his fleet to the mysterious Dinosaur planet
Siluria in search of ancient aliens to help him fight ...”

Foos & Txes
Fully Licensed, Complant with Facilty Foes & Surcharges.
all Fediral, State and Local o
Regulations gty e Sing;
40 CFR Parts 79 and 80 Compliant

arn More...Start Today
vww.ethanolrecycling.com

It pays to be GREEN!
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MGG Consulting |dentity, Website Design and Sell Sheet

N MGG CONSULTING, LLC 201-491-0028
A Boutique Consuting Firm Serving Start-ups & Small Business
[T [in]es)

HOME SERVICES ABOUT [T CONTACT VIDEO RECOMMENDATIONS  CASE STUDIES

@MIKE’SBL

Blog

— Older oents
Low Risk, Big Rewards: Think About “Life Time Value” » Biog

» Small Business

Do o Sapienber 1,215 by ke
front marketing expens

‘many sm iness owners, If you are looking to grow » Low Risk, Big Rewards: Think About "Life Time
brerbos

essentially 2 choices
Than A Business

in S Busiosss | Teagod busiesss gan, snzopsneur Grow Smat Bsiogs. L e Yk Care of Business™: Two Lists Small
wners Can Use Now

markesing. Markaing expenses. hinking n advance | Leave a comm
rocuroment: The Cost Side of Your Profits
It Mor
MGG CONSULTING, LLC 201-491-0028
:’:‘t‘.: “‘: A Boutique Consulting Firm Serving Start-ups & Small Business n (%) m &

[EIT seRVICES ABOUT BLOG CONTACT VIDEO RECOMMENDATIONS  CASE STUDIES

advance | 1C

“Taking 9 steps in 30 days or less...

e to optimize your new or existing business
S —

‘Combining big business thinking with small business practicality to
establish a robust and sustainable business infrastructure

/

Bl

©2012 MGG Consulting, LLC. Al rights roserved.

No part of any material posied herein may bo copied, modiiod, downloaded, i e oxp imen pormission .LLC.

Sio designed by Woich Dosign

Just as no two businesses are alike, neither are their
challenges. Your business survey will point to the problems
that your company needs to address
During each step, we design a solution based
On YOUR specific business concerns

Possible Scenerios

Problem: Cantsiayonrack? | Problems High smallbusiness
and sartup faure rate
™ | nd operatons reporing Solution: Know before
Problem: The unconurolabie youvest Problem: Can you make
possbiies money?
Solution: Prevent and Solution: Market research
manage risk | and anaiyss

Management Reporting Assessment

v
Risk Management Marketing, Research

& Planning

Business Costs
Planning

Operating Efficiency

Procurement & Sourcing Decision Modeling

e
Problem: The challenge of
optimizing resources

Problem: How much money
dolneed?

Solution: ALL costs analysis

w Tactical Sales Planning

Problem: How to best source. Problem: s it worth it?
my different costs
Solution: Balance qualiy.
‘and budget

altemative choices

Problem: Sales are most
challenging
Solution: A tactical saes plan

WWwWw.mgg-consulting.com
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G E N E LU PO As a long format specialist, Gene has a unique ability to engage listeners by making even
the most technical information accessible and friendly.
VOICEOVERS
CONTACT

* Medical Narration

» Documentary oR MAT Sp I3

. ; Ut Cy
Corporate Narration G 4(

» Commercial fe) 4

S
» Telephony R4 ‘ ‘ 2

Gene becomes a student of every
piece he takes on, learning complex
terminology and pronunciation well in
advance of recording. He ‘gets it’
quickly and delivers with authority and
confidence.

408-960-8209

GENE LUPO

VOICEOVERS

Roy Yokelson
Antland Productions

973-713-8025

© Gene Lupo
Gene Lupo on the Cyndi Lauper team of "Celebrity Apprentice"
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November 2013

nca| THE COFFEE REPORTER

Volume 18, lssue 8

November 2007 Issue Number 1

New Physicions in the department of 5
Dermatology Practice Success

5 By Soes MOk Gl Sonias St TS e Vi
attendance, 47% overlast year and more than twice the number at 2011 navgural

A Publication of the National Coffee Association of U.S.A., Inc.

INTERVIEW WITH DR. MICHAEL WOLK
Dermatology Directory event.
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the Department of Cardiothoracic Surgery

=

| \_UP

Phone: 212.000:0000
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#l out of the Past

Many clinicians use hypnosis for a umber of diferent
problems and applicatins new t the fields of med-
ine and psycholooy. We most recentysee ¢

st0p smoking an to stop overeating. I has also been
used to reduce the perception of ain and 1o replace
anesthetic fo surgeies and delvery of babies. The
potential uses of hypnosis ae vast but presenty we
use this tool i a reasonably narrow range of
appiications.

1 have recently been reviewing an early book on
the subject of hypnosis by Professor LA. Harraden
tten in 1900, now well over 100 years old. The

book, Hypnorism Made Easy: Mastery Course in
Hypnotism, includes an application to become

a hyprotistafter having studied Profesor Harraden’s

Course of Lessons. OF course, as Professor Harraden

points out, hypnosis is a much older technique than
k.

“There is nothing new under the sun', was the
a philo

D Constance N. Brody PhD.

“ficton” induced “letharay’
He points to practices, In all cul

who put on hyprotic demonstrations, recommends
that American audiences should be °..handled with
strongly held control of the audience as they are prone
ry citcal and sometimes testy. They are ikely
t0 be skeptial, consider the hyprotist a fraud and
attempt to prove the truth of that f they can. And so.
we remain skepics for a large part even t
osis is to be an effective tool the most that is needed
from the subject s a cooperative and open mind t
Work with the practitioner (o gain whatever the intend-
ed goal might be. There are many selfhelp approach-
es that nvolve the principles of hypnosis. My Migraine

pher
who valked the earth 2,000 years before Christ,

iz tha ach garer:
ortal life has
boi e g M vt ves sele?
Harraden states that prophets, prests, and even Christ
were masters of hypnotic nfluence used mostly to
Professor Harraden
m the works of Celsus, the.
Roman physican, who said Ascleiades praciced
“light fricton" as 2 means of inducing sleep in “phren-
sy and insanity and also discovered that too much

" h “Migraine Relief Now?” s one
such application.

@ 4sistotie’s chatlenge
“Anyone can become angry—that is easy. But
be angry with the right person, at the right time
for the right purpose and in the right way—that is
10T ey it h Wcomacben S0 rom te
book Inteligence by Daniel Goleman (1995).
i el Teshigece of mor Soifconca han 10
s  sucesu e Take the hlengel e
e me you 96 anan, ok yoursel, st th nht
peson, e it e the figh purpos,the Hight
way?” The answer may not only suprise you ... but
may help to increase your emotional intellgence,

Indigo Counseling, PO Box 384, Mansfield, OH 44907
4197568444,

www.IndigoCoul
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NineWorkLives

Louise Holmes
Is the Founding Partner of
Nine Work Lives. Louise's
past work ives include

www.nineworklives.com

Change Happens

Many people are miserabe at work, either because of bad bosses, of company.
o

ang work as a Training
onsultant at Dell

Cpomputers. After being laidof forthe 4thtime,
she decided that starting her own web-based
she could
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We Envision

« A center to study and teach about our relationship with the
coast, including coastal plants and animals, ocean

=

responses to climate change, adaptation strategies for coastal
communities, fishing and other recreation, and watershed
connections to the sea.

408-960-8209

Pacifica Ocean Discovery Center

Participate
- 3 Organize
Pacifica Ocean Discovery Center
PODC s a projoc ofPacic’s Environmental Fomily
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GREEN COFFEE GCA Convention
{ ASSOCIATION. ING. June 12-14, 2019

Etablisked 1923 Marriot Marquis Houston « Houston TX

UPCOMING EVENTS

408-960-8209

Session Topics Include: Programming Highlights Include:
 Coffee Grading Session presented by the GCA Standard  Tour of the Port of Houston

Type Committee * Warehouse Tour
Roaster Tour

LOSE AN
HOUR.. . , f reencoffeeassociation.org
GAIN AN ' | i

HOUR!

ANTLAND PRODUCTIONS
DAYLIGHT SAVINGS
TIME SALE

NOW THROUGH APRIL 1ST — NO FOOLIN’!

Gain back that hour (and then some)
while SAVING MONEY!
National Coffee Association of U.S.A.
45 Broadway, Suite 1140 Pre-pay for a 5-pack of coaching, which is already
New York, NY 10006 ‘buy 4 get one free,’ and each 60-minute session will be
UPGRADED to 75 minutes!

. wn

in f [ O] Our demo prices will increase on April 1stso LOCK IN For more details contact ‘Uncle Roy’
YOUR RATE now, with a deposit, and take up to one year at 973-338-7338 or 917-642-9999

www.AntlandProductions.com

212-766-4007 i ional-coffee iati The National nationalcoffeeusa ‘WwWw.ncausa.org

212.766-5815 fax Coffee Association info@ncausa.org to complete your KILLER Demo. é g -
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