
What is
On-Page SEO?

With on-page SEO, you aim to make your websi te more usable and
valuable to users to improve your rankings in search resul ts on search

engines. Doing so is necessary because i t  helps search engines
understand your websi te and content and ident i fy whether i t  is  re levant

to a searcher 's query.

O n - P a g e  S E O ,  a l s o  k n o w n  a s  O n - S i t e  S E O ,  i s  t h e  p r a c t i c e  o f
o p t i m i z i n g  e a c h  p a g e  o f  y o u r  w e b s i t e  f o r  s e a r c h  e n g i n e s  a n d  s i t e

v i s i t o r s  t o  r a n k  h i g h e r  a n d  e a r n  m o r e  r e l e v a n t  o r g a n i c  t r a f f i c .  
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What 's included in
On-Page SEO?

A large part of On-Page SEO is publ ishing relevant, h igh-qual i ty 
content and making sure your websi te has a high level of

E-A-T

Expertise means having a high level of
knowledge or skill in a particular field.

E.A.T.

Authority is about reputation, particularly
among other experts and influencers in the
industry.

Trustworthiness is about the legitimacy,
transparency, and accuracy of the website and
its content.

This helps ensure that s i tes that of fer  h igh-qual i ty content receive better
rankings and si tes that provide low-qual i ty content get less v is ib i l i ty .  
On-Page SEO also includes opt imizing your headl ines,  t i t le tags,  meta

descr ipt ions,  and images. You need to be opt imizing your s i te and wri t ing
content wi th both search engines and those who use them in mind.
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Elements of
On-Page SEO:

K e y w o r d s P a g e  7 - 8

C o n t e n t P a g e  9 - 1 0  

U R L P a g e  1 1

P a g e  T i t l e  &  D e s c r i p t i o n P a g e  1 2 - 1 3

I n t e r n a l  L i n k s P a g e  1 4

I m a g e s P a g e  1 6

U s e r  E x p e r i e n c e P a g e  1 7
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P a g e  1 5P a g e  S t r u c t u r e



I f  y o u  r e d u c e  e v e r y t h i n g  o n  y o u r  p a g e  —  a l l  t h e
i m a g e s ,  v i d e o ,  c o p y ,  a n d  s o  o n  —  t o  s i m p l e  w o r d s  a n d
p h r a s e s ,  t h e s e  a r e  y o u r  m a i n  k e y w o r d s .  Y o u r  p r i m a r y
k e y w o r d s  w i l l  b e  p r o d u c t s ,  s e r v i c e s ,  o r  o t h e r  t o p i c s
y o u r  w e b s i t e  a d d r e s s e s .

K e y w o r d s  a r e  i d e a s  a n d  t o p i c s  t h a t  d e f i n e  t h e  c o n t e n t  o f  y o u r  w e b s i t e .  F o r
S E O  p u r p o s e s ,  t h e y ' r e  t h e  w o r d s  p e o p l e  t y p e  i n t o  s e a r c h  e n g i n e s ,  a l s o
k n o w n  a s  " s e a r c h  q u e r i e s . "

Y o u  c a n  t h e n  e n t e r  t h o s e  k e y w o r d s  i n t o  a  k e y w o r d  r e s e a r c h  t o o l  t o
d i s c o v e r  o t h e r  k e y w o r d s ,  c o m m o n  q u e s t i o n s ,  a n d  t o p i c s  f o r  y o u r  c o n t e n t

t h a t  y o u  m i g h t  h a v e  o t h e r w i s e  m i s s e d .

Keywords:
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https://community.homestead.com/conversations/marketing/keyword-research/5f2a9b4558180958845fbae9


U s e  y o u r  m a i n  k e y w o r d s  m u l t i p l e  t i m e s  t h r o u g h o u t
y o u r  p a g e ,  b u t  m a k e  s u r e  t o  i n c o r p o r a t e  t h e s e  w o r d s
a s  n a t u r a l l y  a s  y o u  c a n .  s e a r c h  e n g i n e s  l i k e  G o o g l e
w i l l  r e c o g n i z e  " k e y w o r d  s t u f f i n g . "

U s e  s y n o n y m s  o f  y o u r  k e y w o r d s  &  k e y w o r d  p h r a s e s
t h r o u g h o u t  y o u r  t e x t  a s  w e l l .  U s i n g  t h e s e  p h r a s e
v a r i a t i o n s  w i l l  h e l p  y o u  t o  e x p a n d  y o u r  r e a c h .

A i m  t o  u s e  y o u r  m a i n  k e y w o r d s  i n  t h e  f i r s t  1 0 0 - 1 5 0
w o r d s  o f  y o u r  p a g e .  T h i s  i s  a n  o l d - s c h o o l  o n - p a g e
S E O  p r a c t i c e  t h a t  s t i l l  w o r k s .  T e r m s  t h a t  s h o w  u p
e a r l y  o n  y o u r  p a g e  c a r r y  m o r e  w e i g h t .

Keywords:
Tips & Tricks

F r e e  T o o l s
Answer The Publ ic

Moz Keyword Explorer

Google Keyword Planner

Keywords Everywhere

Google Trends

Moz Pro

ahrefs

Hubspot

P a i d  T o o l s

Semrush

Ubersuggest
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https://answerthepublic.com/
https://moz.com/explorer
https://ads.google.com/home/tools/keyword-planner/
https://keywordseverywhere.com/
https://trends.google.com/trends/?geo=US
https://moz.com/products/pro
https://ahrefs.com/keywords-explorer
https://www.hubspot.com/products/marketing/seo?hubs_post=blog.hubspot.com%2Fblog%2Ftabid%2F6307%2Fbid%2F22842%2F4-helpful-tools-for-identifying-the-right-keywords.aspx&hubs_post-cta=HubSpot&_ga=2.224425308.775817277.1616709171-516979112.1613517542
https://www.semrush.com/
https://app.neilpatel.com/en/pricing?lang=en


D o n ' t  h a v e  m u l t i p l e  p a g e s  t h a t  a r e  a l m o s t  i d e n t i c a l  b e c a u s e
t h e n  y o u ' r e  c o m p e t i n g  w i t h  y o u r s e l f .

TIP

C o n t e n t  o n  a  w e b s i t e  r e f e r s  t o  t h e  t e x t ,  i m a g e s ,  a n d  v i d e o
u s e d  t o  m a k e  u p  t h e  s i t e ,  a s  w e l l  a s  b l o g  a n d  e C o m m e r c e  i f

a p p l i c a b l e .  T h i s  i s  w h a t  S e a r c h  E n g i n e s  u s e  t o  d e t e r m i n e  w h a t
a  s i t e  i s  a b o u t  w h e n  t h e y  p e r f o r m  t h e i r  c r a w l .

Content

1) Be unique
2) Offer a f resh perspect ive
3) Be as informat ive as possible
4) Provide relevant informat ion
5) Be up-to-date
6)  Include text ,  images, and video
7) Be thorough 

C o n t e n t  s h o u l d :
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6 5 %  o f  t h e  p o p u l a t i o n  a r e  v i s u a l
l e a r n e r s * ,  s o  a d d i n g  c o n t e n t

s u c h  a s  i m a g e s ,  g r a p h s ,  c h a r t s ,
i n s t r u c t i o n s ,  o r  o t h e r  v i s u a l  a i d s
w i l l  h e l p  p e o p l e  u n d e r s t a n d  a n d

u s e  y o u r  c o n t e n t .  

* S o u r c e :  h t t p s : / / w w w . s h i f t e l e a r n i n g . c o m / b l o g / b i d / 3 5 0 3 2 6 / s t u d i e s - c o n f i r m - t h e - p o w e r - o f - v i s u a l s - i n - e l e a r n i n g

Y o u  n e e d  t o  h a v e  u p - t o - d a t e  m a t e r i a l  o n  y o u r  w e b s i t e .  T h i s  m e a n s  t h a t
y o u  s h o u l d  a u d i t  y o u r  o w n  s i t e  1 - 2  t i m e s  p e r  y e a r  t o  e n s u r e  t h a t  y o u r

s h a r e d  i n f o r m a t i o n  i s  s t i l l  a c c u r a t e  a n d  f i t t i n g  w i t h  t h e  c u r r e n t  b e s t
p r a c t i c e s .  S E O  i s  n o t  a  s t a g n a n t  p r a c t i c e .  I t  r e q u i r e d  m a i n t e n a n c e .

Blogging keeps your websi te
fresh and current,  helping to
keep people on your websi te
for longer.  I t  a lso al lows you

to target keywords, as wel l  as
opens opportuni t ies for

internal  l inking and outside
part ies to l ink back to your

si te.  A blog helps you connect
with your audience and prove

yoursel f  to be an expert  in
your f ie ld.

B l o g

This means that you're putt ing
yoursel f  in the running for

relevant searches by having
your products and services

avai lable onl ine.

81% of shoppers research
their  product onl ine before

purchasing. *

e C o m m e r c e

* S o u r c e :
h t t p s : / / t r a n s a c t i o n . a g e n c y / e c o m m e r c e -

s t a t i s t i c s / 8 1 - o f - s h o p p e r s - r e s e a r c h - t h e i r -
p r o d u c t - o n l i n e - b e f o r e - p u r c h a s i n g /

https://www.shiftelearning.com/blog/bid/350326/studies-confirm-the-power-of-visuals-in-elearning
https://transaction.agency/ecommerce-statistics/81-of-shoppers-research-their-product-online-before-purchasing/
https://transaction.agency/ecommerce-statistics/81-of-shoppers-research-their-product-online-before-purchasing/


U s e  a  h y p h e n  t o  s e p a r a t e
w o r d s  i n  y o u r  U R L  i f  y o u r

p a g e  n a m e  h a s  m u l t i p l e  w o r d s
t o  h e l p  p e o p l e  r e a d  t h e  n a m e

c o r r e c t l y .  

T I P  # 1

I f  y o u  w a n t  a  U R L  t o  a p p e a r
i n  t h e  s e a r c h  r e s u l t s

c o m p l e t e  a n d  n o t  t r u n c a t e d ,  i t
s h o u l d  b e  n o  m o r e  t h a n  7 4

c h a r a c t e r s .

T I P  # 2

" m y d o m a i n . c o m / p a g e 1 2 3 "
m e a n s  n o t h i n g  t o  a  s i t e  v i s i t o r  a n d  m i g h t
d i s c o u r a g e  p e o p l e  f r o m  v i s i t i n g  y o u r  s i t e .

" m y d o m a i n . c o m / h o w - t o - c h o o s e - a - U R L "
t e l l s  p e o p l e  w h a t  t o  e x p e c t  w h e n  t h e y  c l i c k

o n  t h a t  l i n k .

Your URL should be short  and relevant to your websi te.  Try to register a domain
for your business name or keywords related to your s i te,  and make sure to
customize your page URLs. 

URL

1 1

https://community.homestead.com/conversations/domain-support/how-to-choose-a-good-domain-name/5f2a9add581809588453b5aa


Page Title &
Description:
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T h e  P a g e  T i t l e  o f  y o u r
w e b p a g e  i s  w h a t  d i s p l a y s
i n  t h e  h e a d i n g  o f  a  s e a r c h

r e s u l t ,  o n  s o c i a l  m e d i a ,
w h e n  y o u r  w e b s i t e  l i n k  i s
s h a r e d  t h r o u g h  e m a i l  o r

c h a t  a p p s ,  a n d  i n  t h e
b r o w s e r  t a b .

T h e  D e s c r i p t i o n  s h o w s  u p
i n  S E R P s  b e l o w  t h e  P a g e
T i t l e .  T h e  d e s c r i p t i o n  b y

i t s e l f  h a s  n o  f a c t o r  i n
r a n k i n g  b u t  c o u l d  h e l p

d r i v e  y o u r  c l i c k - t h r o u g h -
r a t e ,  w h i c h  i m p r o v e s  y o u r

r a n k i n g .  

P a g e  t i t l e  m a t t e r s  t o  s e a r c h  e n g i n e s ,  p a g e  d e s c r i p t i o n  m a t t e r s  t o  u s e r s .
H o w e v e r ,  y o u  s h o u l d  s t i l l  m a k e  s u r e  t o  u s e  k e y w o r d s  i n  y o u r  p a g e

d e s c r i p t i o n .  
 

B e l o w  i s  a n  e x a m p l e  o f  t h e  P a g e  T i t l e  &  D e s c r i p t i o n  a s  d i s p l a y e d  o n
a  S e a r c h  E n g i n e  R e s u l t s  P a g e :

A n  e x c e l l e n t  p a g e  t i t l e  c a n  a l s o  i n c r e a s e  y o u r  c l i c k - t h r o u g h  r a t e ,  a s  i t  i s
u s u a l l y  t h e  f i r s t  t h i n g  p e o p l e  s e e  o n  S E R P s .  O r g a n i c  c l i c k - t h r o u g h  r a t e  i s
a  s e a r c h  e n g i n e  r a n k i n g  f a c t o r  a n d  u s e r  e x p e r i e n c e  s i g n a l ,  w h i c h  G o o g l e

t r a c k s -  b o o s t i n g  c o n t e n t  t h a t  p e r f o r m s  w e l l .  



T i t l e s  s h o u l d  b e  n o  l o n g e r  t h a n  7 0  c h a r a c t e r s  t o  d i s p l a y  f u l l y  i n

s e a r c h  r e s u l t s

U s e  n u m b e r s  i n  y o u r  p a g e  t i t l e  i f  a p p l i c a b l e .  P e o p l e  l o v e  l i s t s  l i k e  

" 1 0  k e y s  t o … "

" 3  t o p  t i p s … "

" 2 1  r e a s o n s  w h y … "

U s e  t i t l e  m o d i f i e r s  l i k e

" b e s t "

" e a s i e s t "

" f a s t e s t "

" 2 0 2 0 "  

M a k e  s u r e  t h a t  y o u r  p a g e  t i t l e  m a t c h e s  t h e  p a g e  c o n t e n t  a n d

i n c l u d e s  k e y w o r d s .

P a g e  D e s c r i p t i o n s  s h o u l d  b e  b e t w e e n  5 0 – 1 6 0  c h a r a c t e r s .  Y o u  w a n t

i t  t o  b e  l o n g  e n o u g h  t o  b e  s u f f i c i e n t l y  d e s c r i p t i v e  b u t  s h o r t  e n o u g h

t h a t  i t  i s n ' t  c u t  o f f  i n  t h e  S E R P s .  
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I n  W e b s i t e B u i l d e r :
A  d d  y o u r  p a g e  t i t l e  a n d  d e s c r i p t i o n  u n d e r

P a g e s  >  M a n a g e  P a g e s  >  P a g e  S E O

https://community.homestead.com/conversations/websitebuilder/websitebuilder-page-titles-and-descriptions/5f2a9b3658180958845e612b
https://community.homestead.com/conversations/websitebuilder/websitebuilder-page-titles-and-descriptions/5f2a9b3658180958845e612b
https://community.homestead.com/conversations/websitebuilder/websitebuilder-page-titles-and-descriptions/5f2a9b3658180958845e612b


I t  is  a lso ok to l ink to external ,  re levant s i tes.  I t  fur ther helps Google
understand the content on your page and your page topic.  L inking to

author i tat ive websi tes wi th a good reputat ion wi l l  not  harm your websi te.  

An internal  l ink is one that points to another page on the same websi te.  You
can add l inks internal ly f rom your best-performing pages to the least-  to

increase organic t raf f ic .  Make sure to use anchor text  that  contains keywords to
be the most benef ic ia l .  

Internal
Links
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To create your s i te navigat ion menu
To direct  a s i te v is i tor  to a page with more in-depth informat ion
To help spread " l ink equi ty"  on the pages of  your websi te

These type of  l inks are useful  for  three reasons:



F o r  s i t e  v i s i t o r s ,  o r g a n i z i n g  y o u r  c o n t e n t  t h i s  w a y  a l l o w s  t h e m  t o  s k i m
t h r o u g h  y o u r  p a g e  t o  f i n d  r e l e v a n t  i n f o r m a t i o n .

B l o c k i n g  o u t  y o u r  c o n t e n t  i n t o  s e c t i o n s  w i l l  h e l p  l o w e r  y o u r  b o u n c e
r a t e ,  a s  i t  h e l p s  p e o p l e  f i n d  w h a t  t h e y  n e e d .

I n  W e b s i t e B u i l d e r :
u s e  H 1  t e x t  b o x e s  f o r  y o u r  h e a d i n g  a n d  H 2  &  H 3  t e x t  b o x e s  f o r  a n y

s u b h e a d i n g s ,  a n d  a  p a r a g r a p h  t e x t  b o x  f o r  m a i n  b o d y  t e x t .  

Page
Structure

Y o u  s h o u l d  u s e :

Heading
Subheading
Main Body Text

O r g a n i z i n g  y o u r  p a g e s
t h i s  w a y  w i l l  h e l p  S e a r c h

E n g i n e s  b e t t e r
u n d e r s t a n d  t h e  s t r u c t u r e

o f  y o u r  p a g e .
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https://community.homestead.com/conversations/websitebuilder/websitebuilder-types-of-text-boxes/5f2a9b3558180958845e2b77
https://community.homestead.com/conversations/websitebuilder/websitebuilder-types-of-text-boxes/5f2a9b3558180958845e2b77
https://community.homestead.com/conversations/websitebuilder/websitebuilder-types-of-text-boxes/5f2a9b3558180958845e2b77


A l w a y s  u s e  o r i g i n a l  i m a g e s  o v e r
s t o c k  i m a g e s  w h e n  y o u  c a n .  I f  y o u
u s e  s t o c k  i m a g e s ,  t h e r e  i s  a l w a y s
t h e  p o s s i b i l i t y  t h a t  a n o t h e r  s i t e  i s

u s i n g  t h e  s a m e  i m a g e .  U s i n g
o r i g i n a l  i m a g e s  g u a r a n t e e s  t h a t  i t

w i l l  b e  u n i q u e .  

TIP

A n o t h e r  r e a s o n  t o  o p t i m i z e  y o u r  i m a g e s  f o r  S E O :  i t  g i v e s  s e a r c h
e n g i n e s  a n o t h e r  c l u e  o f  w h a t  y o u r  p a g e  i s  a b o u t …

w h i c h  c a n  h e l p  i t  r a n k  h i g h e r .

L a s t l y ,  a d d  a  F a v i c o n  f o r  b r o w s e r  t a b s  a n d
b o o k m a r k e d  p a g e s .  T h i s  d o e s n ' t  n e c e s s a r i l y  h e l p
w i t h  r a n k i n g ,  b u t  i t  d o e s  m a k e  y o u r  s i t e  l o o k
m o r e  p r o f e s s i o n a l  a n d  m i g h t  i n c r e a s e  t h e  c l i c k -
t h r o u g h  r a t e .  A n y t h i n g  t h a t  h e l p s  i n s t i l l  f a m i l i a r i t y
w i t h  y o u r  b r a n d i n g  w i l l  b e  b e n e f i c i a l .  

Images

Y o u  s h o u l d  a l w a y s  o p t i m i z e  t h e  i m a g e s  y o u  u s e  o n  y o u r  s i t e .  T h i s  m e a n s
y o u  s h o u l d  c o m p r e s s  y o u r  i m a g e s  a s  m u c h  a s  p o s s i b l e  w i t h o u t  l o s i n g

q u a l i t y  a n d  u s e  t h e  c o r r e c t  f i l e  t y p e  f o r  y o u r  i m a g e .  
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https://community.homestead.com/conversations/search-engine-optimization/optimizing-images/60622341f015536843e1e726


P r i o r i t i z e d  i n f o r m a t i o n  " a b o v e  t h e  f o l d " *
R e a d i l y  a v a i l a b l e  c o n t a c t  i n f o r m a t i o n
C l i c k a b l e  b u t t o n s  w i t h  a  c a l l  t o  a c t i o n
N o  d e a d  l i n k s / 4 0 4  p a g e s  w i t h i n  y o u r  s i t e
V i s i b l e  t e x t  a n d  c l e a r  b a c k g r o u n d s
W e l l  o r g a n i z e d  s i t e  n a v i g a t i o n

M a k e  s u r e  y o u  h a v e :
1 .
2 .
3 .
4 .
5 .
6 .

A l s o ,  a v o i d  d u p l i c a t e  c o n t e n t .  T r y  n o t  t o  r e c r e a t e  t h e  s a m e  p a g e ,
j u s t  w i t h  s l i g h t l y  d i f f e r e n t  v a r i a t i o n s  o f  t h e  s a m e  p r o d u c t .  Y o u

w o n ' t  g e t  p e n a l i z e d ,  b u t  S e a r c h  E n g i n e s  w i l l  f i l t e r  o u t  d u p l i c a t e
c o n t e n t ,  s o  y o u ' r e  b a s i c a l l y  c o m p e t i n g  w i t h  y o u r s e l f .  I n s t e a d ,

c r e a t e  o n e  p a g e  w i t h  t h e  g e n e r a l  c o n t e n t  a n d  s e p a r a t e  s e c t i o n s
o n  t h a t  p a g e  f o r  a n y  d i f f e r e n t  v a r i a t i o n s .  

U s e r  e x p e r i e n c e  i s  o n e  o f  S E O ' s  m o s t  c h a l l e n g i n g  a s p e c t s  t o  g a u g e
b e c a u s e  i t  i s n ' t  o n e  s p e c i f i c  t h i n g ;  r a t h e r ,  a n y t h i n g  y o u  c a n  d o  o n  y o u r

s i t e  t o  m a k e  t h e  e x p e r i e n c e  o f  u s i n g  y o u r  w e b s i t e  e a s i e r  o n  t h e  s i t e
v i s i t o r .  

User
Experience

* A b o v e  T h e  F o l d :  T h e  c o n t e n t  v i s i b l e
o n  y o u r  w e b s i t e  w i t h o u t  s c r o l l i n g

17



A b o v e  T h e  F o l d :  T h e  c o n t e n t  v i s i b l e  o n  y o u r  w e b s i t e  w i t h o u t  s c r o l l i n g

A l t - t e x t :  t h e  t e x t  i n  H T M L  c o d e  t h a t  p r o v i d e s  d e s c r i p t i o n s  f o r  y o u r

i m a g e s .

A n c h o r  t e x t :  T h e  w o r d s  y o u  u s e  w h e n  l i n k i n g .

B o u n c e  r a t e :  T h e  p e r c e n t a g e  o f  v i s i t s  t o  y o u r  w e b s i t e  t h a t  d i d  n o t  r e s u l t

i n  a  s e c o n d a r y  a c t i o n .  

B r o w s e r :  S o f t w a r e  t h a t  a l l o w s  y o u  t o  a c c e s s  i n f o r m a t i o n  o n  t h e  w e b .  

C l i c k - t h r o u g h  r a t e :  T h e  r a t i o  o f  s i t e  v i s i t s  t o  c l i c k s  o n  y o u r  U R L s .

C o p y :  W r i t t e n  m a t e r i a l ,  i n  c o n t r a s t  t o  p h o t o g r a p h s  o r  o t h e r  e l e m e n t s  o f

l a y o u t ,  o n  a  w e b s i t e .

C r a w l i n g :  T h e  p r o c e s s  i n  w h i c h  s e a r c h  e n g i n e s  d i s c o v e r  y o u r  w e b

p a g e s .

E - A - T :  E x p e r t i s e ,  A u t h o r i t a t i v e n e s s ,  T r u s t w o r t h i n e s s .  

I n d e x i n g :  T h e  p r o c e s s  o f  a d d i n g  c o n t e n t  f o u n d  d u r i n g  c r a w l i n g .

K e y w o r d  s t u f f i n g :  A  s p a m m y  S E O  t a c t i c  w h e r e  y o u  o v e r u s e  i m p o r t a n t

k e y w o r d s  o n  y o u r  w e b s i t e .

Glossary
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L i n k  E q u i t y :  A  s e a r c h  e n g i n e  r a n k i n g  f a c t o r  b a s e d  o n  t h e  i d e a  t h a t

c e r t a i n  l i n k s  p a s s  v a l u e  a n d  a u t h o r i t y  f r o m  o n e  p a g e  t o  a n o t h e r .

N a v i g a t i o n :  A  l i s t  o f  b u t t o n  l i n k s  t h a t  h e l p  v i s i t o r s  n a v i g a t e  t o  o t h e r

p a g e s  o n  y o u r  s i t e .  

O r g a n i c :  E a r n e d  p l a c e m e n t  i n  s e a r c h  r e s u l t s  t h a t  y o u  d i d n ' t  h a v e  t o  p a y

t o  g e t .

Q u e r y :  W o r d s  t y p e d  i n t o  t h e  s e a r c h  b a r  t o  r e q u e s t  i n f o r m a t i o n

R a n k i n g :  C a t a l o g i n g  s e a r c h  r e s u l t s  b y  r e l e v a n c e  t o  t h e  q u e r y .

S e a r c h  E n g i n e :  A  s o f t w a r e  s y s t e m  t h a t  s e a r c h e s  f o r  i n f o r m a t i o n  i n  a

d a t a b a s e  t h a t  m a t c h e s  t h e  u s e r ' s  q u e r y .

S E O :  S e a r c h  E n g i n e  O p t i m i z a t i o n

S E R P :  S e a r c h  E n g i n e  R e s u l t s  P a g e —  t h e  p a g e  y o u  s e e  a f t e r  s e a r c h i n g .

T i t l e  t a g :  A n  H T M L  e l e m e n t  t h a t  i d e n t i f i e s  t h e  t i t l e  o f  a  w e b  p a g e .

T r a f f i c :  V i s i t s  t o  a  w e b s i t e .

U R L :  " U R L "  i s  a n  a c r o n y m  t h a t  s t a n d s  f o r  " U n i v e r s a l  R e s o u r c e  L o c a t o r . "

I t ' s  t h e  w e b  a d d r e s s  y o u  t y p e  w h e n  y o u  w a n t  t o  g o  t o  a  w e b s i t e .
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Need further help with SEO?
 

Our team of experts is ready and able
to help make sure you're found on
search engines like Google and to

save you time.
 

Request a call back here.

www.homestead.com

https://www.facebook.com/HomesteadWebsites/
https://twitter.com/hswebsites
https://www.instagram.com/homesteadwebsites/
https://www.youtube.com/user/homesteadwebsites
https://maforms.tfaforms.net/703&tfa_534=hsseoguide&tfa_541=Homestead_SEOGuide_Q22021&tfa_544=homestead
http://www.homestead.com/
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