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ECONOMIC 
DEVELOPMENT

We’re building on our 
century-long commitment to

In 1920, Alabama Power established the New Industries Division, believed to be 

the fi rst utility-based economic development department in the U.S. Today, we 

continue to be a partner in helping move Alabama’s economy forward. We work 

with state and local allies to recruit automotive, aerospace, information technology 

and other industries to Alabama to bring jobs to our communities, support 

training for our workforce and champion innovators that will help energize our 

state. In fact, we’ve been named one of the nation’s top 10 utilities in economic 

development.* Making our state a great place to work and live is one more way 

we’re helping elevate Alabama. Learn more at AlabamaPower.com.
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Email us at ipush4success@gmail.com

I  possess unl imited ski l ls  and hustle!

To advertise with iPush Magazine.

To join the iPush Team.

To display iPush Magazine at your business.

To subscribe to iPush Magazine.

For all other inquiries.
This magazine is copyrighted and for entertainment use only 
and cannot be reproduced without written consent from iPush 
Magazine, LLC.
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iPUSH magazine is looking to expand 
our team with highly self-motivated, 
talented & team oriented individual’s. 
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iPUSH wants to 
network with 

you to enhance 
your passion!

Bloggers, Writers, Photographers, 
Videographers, Interns & Volunteers

Wanted in Birmingham 
& Atlanta metro areas

PLEASE EMAIL
iPUSH4SUCCESS@GMAIL.COM

with contact information, your skillset
and goals.

JOURNALIST
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Karneshia Patton
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In this Generation Y Era or millennial era, 
there is one young lady who knows exactly 
what she wants and is wasting no time 
building her empire. Gabrielle Melton has 
taken her seat on the throne and showing 
us why she is the next millennial on the 
rise.

Ayana: This interview is exceptionally 
special to me because I have watched you 
grow from a little girl into this beautiful 
powerhouse young business woman. For 
those who don’t know you yet, can you 
tell our audience a little bit more about 
yourself?
Melton: Of course. My name is Gabrielle 
Melton, I’m 26 years old, and I was 
born, raised, and still reside in Dothan, 
Alabama. I am the owner of The Vanity 
Bar full service hair salon. I currently 

have two locations in Dothan and I will be 
branching out in Atlanta, Georgia in 2018. 
My goal is to brand my business and open 
as many locations as I possibly can.
Ayana: For someone your age to have 
a clear and concise plan about their 
future and talk about branding is truly 
admirable. How did you get to what is 
referenced as your “now moment”?
Melton: It all started from what I call the 
broken stage. I was a marketing student 
at Alabama A&M , and my mom was 
back home in Dothan having a hard time 
running her daycare business, and at 
the same time my father was in prison. I 
come from a long line of entrepreneurs, 
so I’ve witnessed the trials and tribula-
tions of owning a business and also stick-
ing with your dreams. I was basically on 
my own and even borrowing soap from 

people and trying to make $1.00 braiding 
hair work for me. I grew up around hair 
with my grandmother and even though I 
tried to avoid it, I knew it was my passion. 
I would literally go to bed watching hair 
and beauty videos on YouTube and I knew 
I had to do something to turn my situa-
tion around.
Ayana: To hear you say you went through 
the broken stage and to see where you 
are now is why your peers will look at you 
and know anything is attainable. What 
advice would you give to that same col-
lege student who is looking at all you’ve 
achieved and is going through their 
broken stage as you did?
Melton: I would say keep going and never 
let anybody discourage you from going 
after what you truly want. I turned my 
situation around and I promised myself I 

would never go through that again. I put 
in the work for my dreams, and in 2014 I 
opened The Vanity Bar. If I did it, trust the 
process and know you can do it too. Be 
careful of people in this industry because 
sometimes people don’t want to help 
you because they are afraid you may do 
better than them, but don’t ever be afraid 
to shine. 
Melton will be showcasing her talents 
as a hair stylist for New York Fashion 
Week in February 2018. You can catch up 
with Gabrielle and her Vanity Bar staff 
giving back as they go on their college 
tour offering hair and beauty services. To 
find out what campus she will be going 
to next or to book your “Gabby Experi-
ence”, you can reach her on Facebook and  
Instagram.

PEOPLE

BOSSED UP WITH
GABRIELLE MELTON

M I L L E N N I A L  O N  T H E  R I S E

Contact Gabrielle / fb: The Vanity Bar Hair Studio and Gabrielle K. Melton / gram: @gabriellekapell and @the_vanitybar

By Ayanna Tuner+iPUSH Lead Journalist

PHOTOGRAPHY+Live Prep Nation+ So Perfect Studio



Mrs. Donna T. Brown is a woman 
of many hats. She is a wife, 
mom, minister, author, and 
comedian to name a few. Learn 

more about Mrs. Donna T. Brown below 
and how she is touching the community 
in many ways through laughter and 
ministry for the soul.

THE MINISTER
Brown Ministries Inc. is a non-profit 
organization led by Donna and Jimmy 
L. Brown Sr., licensed and ordained 
ministers who have been married for 
27 years and who are members of Love 
Fellowship Christian Center. 
Their ministry includes teaching, preach-
ing, life coaching, Christian comedy, and 
marriage mentoring.
Mrs. Donna also has two other ministries: 
S.O.S Sisters Saving Our Sanity for hurt-
ing women and United We Shine to help 

combat all the racial tension happening in 
the world today. With United We Shine, 
Donna led a call to action to get women of 
different races to have an open conver-
sation on racial issues at Warrior Church 
of God. That conversation is set to be a 
catalyst for more community events to 
promote unity and awareness.

THE AUTHOR
Mrs. Donna also co-authored a book en-
titled One Word, which is a compilation of 
stories from each author who contribut-
ed to the book describing the significance 
one word has had in their lives. Her word 
was ‘Stillness’ in chapter 10, and she 
was featured on Talk of Alabama for the 
kick-off of the book to share that part 
of her story. One Word has since gone 
on to become an award winning book on 
Amazon for best-selling author.

THE COMEDIAN
Pediatric Dental Assistant by day, but 
once the day job is complete, Mrs. Donna 
turns to comedy. The comedy portion of 
the ministry is Mrs. Mattie, an older wom-
an character played by Mrs. Brown who 
tells it like it is. The theme of her comedy 
is: It’s okay to laugh in church.
Her title in the church is a church proto-
col and paraphernalia analyst. In this act, 
she goes from church to church to let 
people know how the services should be 
conducted, how the ushers should per-
form, how the kitchen committee should 
not be hiding the food, and an array of 
other “church protocols”. It is a crazy 
compilation of church humor that she has 
been providing for about two years. The
biggest video featuring Mrs. Mattie and 
a collaboration with Bishop Lawrence 
Jackson was done in 2015 and got over 10 
million views on Facebook. It was about 

exposing the church kitchen committee 
in a typical black church, typically about 
them hiding the food. It is a hilarious ac-
count of what happens behind the scenes 
of the kitchen committee. Mrs. Mattie 
came to the forefront as a spin-off of 
that particular video. She has gotten the 
opportunity to travel around to several 
cities doing church comedy with her rou-
tine. Her ultimate goal is to take her show 
on the road full time. The pair are believ-
ing God for that and their entire ministry. 
In 2015, The Browns won 2nd Place on 
America’s Funniest Home Videos – Sea-
son 26. The entire video can be seen on 
Youtube under “Husband Wispers Sweet 
Nothing and Wife Passes Out”.

You may follow Mrs. Brown on Facebook: 
Teach Us Mrs. Mattie, Youtube and IG @ 
ItsOk2LaffNChurch.

LAUGHTER AND MINISTRY FOR THE SOUL

DONNA T. BROWN

PEOPLE



#1 rim shop in  america

www.customwheelrental.com

over 10,000 rims and tires in stock
no credit check everyone is appoved

rimtymecustomwheelsbirmingham rimtymebham

9213 parkway east, birmingham, al 35206   phone: 205-815-4446

By Happy Bird Co.

Summer 2016, in the midst of the unend-
ing murders of unarmed black men and 
not-guilty verdicts continuing to echo 
time after time after time, Aisha Taylor, 

founder of Happy Bird Co., began looking for at-
shirt that could be her voice when she wanted 
to be heard when situations or perfect timing 
wouldn’t allow it. She needed at-shirt that could 
express her deepest emotion as well as the 
pain she felt for such unjustified loss of life. 
She could not find a tee that did this for her. 
She created her own. FREEDOM. Happy Bird Co. 
was born. 
Happy Bird Co. is a message-based t-shirt com-
pany branded by thought and consciousness. 
Our goal is to create tees that make people feel 
something. We want to evoke thought and we 
want to inspire people to make a difference. 
With our designs, we want to empower both the 
reader and the wearer. Uniquely and intricately 
designed, most of our tees can be interpreted 
differently depending on where someone is in 
his or her life or simply how they internalize the 
message. For example, FREEDOM was created 
as a t shirt to ignite minds around a movement 
against systematic processes against people 
of color. Interpreted differently, I had a woman 

to tell me that she just recently got out of an 
abusive marriage and that she felt free. She felt 
that our FREEDOM design was perfect for her. 
The majority of our tees offer this same differ-
ence in interpretation. 
We are not a brand for one group of people 
but a brand for all people; all races, all cultures, 
and all socio economic backgrounds. As long as 
someone believes in our messaging, we would 
love to have them in our tees. 
We take pride in our product. Ranging from 
sizes Small-3XL in both women and men, our 
tees are of good quality and they fit well. They 
can be worn a variety of ways but most impor-
tantly, they’re socially connected. They tell a 
story. A specific story. They’re organic and it 
feels raw and uncut. We have been in business 
for just over a year and we started out with 
three tees for women, and now we have over 
twenty designs collectively for both women and 
men. We have been widely embraced by the 
community and we’re so thankful. We recently 
made our first oversees sale which was very 
exciting. Our goal is to touch lives. To inspire, to 
evoke thought, and to make a difference. 
ONE LOVE. 

A  B RA N D  F O R  A L L  P E O P L E

HAPPY BIRD CO.
PEOPLE



BIRMINGHAM 
WATER WORKS

Sign up for online bill pay today!
This allows for quick transactions, streamlined payments, 
efficient processing services, and a healthier environment. 

What are you waiting for? 
Go Green the Easy Way with EasyPay!
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iPUSH magazine recognizes 15 Small Business 
that exemplify excellence, consistency

and the iPUSH mindset for success.
Starting a small business can be hard but these

15 business pushed their way to the top.
Follow, support, network and most of all

use their services.

15
TOP

SMALL
BUSINESSES
ON THE RISE



160 W Valley Ave.,  Bham 35202 
FB: Beyond-Xpressions
PHONE: 205-290-1350

BEYOND XPRESSIONS 
THE SALON

WEB: etsy.com/shop/FanciesBubbles  
IG: FanciesBubbles

FB: Fancies Bubbles

FANCIE’S BUBBLES
B.K DESSERTS & CO

WEB: daniellelavon.com  
IG: daniellelavon_

DANIELLE LAVON

WEB: healingtransformationsllc.com 
IG: @ healingtransformations

FB: @healingtransformationsllc1 
PHONE: 205-547-0145

HEALING TRANSFORMATIONS

EMAIL: gfishandgrits@gmail.com  
IG: grannysfishandgrits

 FB: Granny’s Fish ’n Grits 
PHONE: 205-322-2776

GRANNY’S FISH ‘N GRITS
IG: HappyBirdCo

TR: HappyBirdCo2016
FB: HappyBirdCompany
WEB: happybirdco.com

HAPPY BIRD COMPANY

WEB: BKdessertsandco.com
IG: bkdessrtsabdco

FB: B.K Desset’s & Co.
PHONE: 205-538-3592

15TOP SMALL BUSINESSES
ON THE RISE



WEB: soperfectstudio.com  
FB: soperfectstudio
IG: So Perfect Studio

PHONE: 205-259-8624 

SO PERFECT STUDIO
ADACHIC DESIGN

WEB: runwayfashionconsulting.com  
 FB: Runway Fashion Consulting INC

IG: runway fashion consulting

RUNWAY FASHION
CONSULTING

WEB: yolainesenhancingskincare.com  
 FB: YESskincareproductsllc

IG: YOLANCIES_ENHANCING_ SKINCARE 
PHONE: 205-800-4933

YOLAINE’S ENHANCING
SKINCARE

WEB: thehbcukid.com  
IG: thehbcukid

 FB: TheHBCUKid 
PHONE: 931-HBCU KID

THE HBCU KID
WEB: whitlicious.com 

IG: whit_licious
 FB: WHITLICIOUS 

WHIT LICIOUS COSMETICS

Sizzlin’SUMMER
EDITION

THE

THE MINDSET FOR SUCCESS
SUMMER 2017 ISSUE

IPUSHMAGAZINE.COM

FOODS FOR GETTING IN THE MOOD

INSIDE

GETTING FIT FOR THE SUMMER

FREE

Your Guide to Keeping it Fashionably Grown & Sexy

WHERE TO GO • WHAT TO EAT • WHAT TO DO • HOW TO STAY FIT • WHAT TO WEAR • AND MUCH MORE

ADVERTISE 
YOUR
BUSINESS

LET US HELP YOU

CONTACT US TO FIND OUT MORE
iPUSH4SUCCESS@gmail.com 

BUSINESS OWNERS

WEB: neonsparkles.com  
IG: Neon Sparkles

 FB: Neon Sparkles LLC
PHONE: 205-506-4286

WEB: adachicdesigns.com
IG: adachicdesigns
FB: adachicdesigns

15TOP SMALL BUSINESSES
ON THE RISE

NEON SPARKLES, LLC
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One of your first decisions is to select a real estate agent who’ll join you in the process. You deserve much more than a sign 
in the yard, fliers in a box, and an occasional open house. You deserve an agent who will be at your side from listing to clos-
ing, ensuring that your property sells smoothly, and you get the most money possible from the sale.

Our local real estate market expertise means we are able to interpret all data that dictates the optimum pricing strategy, so 
your property will be priced to sell. We dig deep to learn the unique selling points of your property and neighborhood so our 
marketing plans and staging strategies will effectively target and attract your potential buyers. It’s a formula for success.
And of course we will take the time to listen, understand your challenges and goals, and answer any questions you may 
have along the way.

We appreciate the opportunity to earn your business and look forward to meeting with you!

So you’re ready to sell your property. And while you’re looking forward to seeing the 
word “SOLD” posted on the curb, you know there’s a lot to consider along the way.

CONTACT US TODAY
Terry Mills CEO/FOUNDER
205-253-8017 (CELL)
EMAIL: TMILLSTHEREALTOR@GMAIL.COM
Ashley Coles EXECUTIVE ASSISTANT 
205-774-1293 (OFFICE)
EMAIL: ASSISTANTTMILLSREALTY@GMAIL.COM
INSTAGRAM: @TMILLSTHEREALTOR 
FACEBOOK: TMILLS REALTY GROUP

Danny Austin Photography



The iPUSH Foodie project is a opportunity for iPUSH to partner with the 

growing foodie community while highlighting great food, good people and 

the best places to eat from. iPUSH has teamed up with some amazing 

Birmingham Foodies to bring you a foodie experience like never before!

REVIEW

www.ipushmagazine.com | Fall/Winter 201714

Follow us on IG @iPUSHFOODIE / FB @iPUSHFOODIE 



Follow Michael’s Restaurant Soho @michaelssoho

1903 29th Ave S
Homewood, Alabama 35209
205-871-9525   
www.michaelssteakandseafood.com

CHEE
This was a great kickoff with iPUSH maga-
zine. Thank you Michael’s Restaurant Soho 
and our server Bear for providing us with 
an amazing dining experience.
I ordered everything according to the chef 
and server’s suggestions. My cocktails, Mi-
chael’s signature Birmingham Blueberry, 
and the bartender’s specialty lemon drop 
were perfectly crafted. If you’re into fruity 
cocktails, both of these are a must.
I snuck a fried lobster bite from my team-
mate Stefani Renee’s plate, which was 
fried to perfection. I’m all about textures 
and this was spot on, crunchy, but oh so 
tender. Taste bud heaven. The lobster 
bisque was velvety and was not short of 
lobster (the best I’ve had). Definitely not 
figure friendly, but this wasn’t a dish to cut 
corners on, so I was very pleased.
I also had the chef’s seasonal special, pan 
seared sea bass, which was so moist with 
skin that was seared perfectly adding tex-
ture and slight salt to the meaty filet. This 
dish was well balanced. I was extremely 
happy upon my departure and slept that 
night like a baby.

Instagram @chee.thao 

MAURICE
This was my second time eating here, and I 
must say this restaurant has a nice peace-
ful atmosphere. The lighting was just right. 
I’d say it’s the perfect place for a romantic 
dinner. The wait staff was very informa-
tive and friendly and I really like the over-
all decor of the building. I ordered Lamb 
Chops and Asparagus with a mint jelly. 
The first thing I noticed was the smell, so I 
was very anxious to taste it -- and just as I 
thought, delicious!
The lamb was cooked just right, “me-
dium”, and I really liked the seasoning. 
Every piece was cut evenly so each bone 
was bursting with flavor. I ordered a side 
of asparagus and it too was cooked just 
right, it still had a slight crunch to it let-
ting me know it wasn’t over cooked. I had a 
great experience here and I’d recommend 
Michaels to anyone looking for a nice res-
taurant with good food! So to sum it up, 
I’d give Michaels Steak & Seafood a big 
thumbs up for the outstanding service and 
great food!

Instagram @maurice_canon

TAN
Dining out with other foodies and sharing 
likes and dislikes was a completely fun ex-
perience. To make it even better, the food 
and staff were the cherry on top!
My experience started off with a very 
friendly greeting from the host. Our 
server, Bear (his real name by the way) 
was friendly, attentive, and has a way 
with words. Before ordering, I decided I 
would have Salmon Rockefeller, but after 
he shared the specials I just had to try the 
chef’s special, which was pan seared sea 
bass, roasted potatoes with a tarragon 
sauce, and the lobster bisque (his descrip-
tion was much better than mine).
This was my first time having sea bass. It 
was meaty and not too fishy. The crispy 
skin gave just the texture needed to com-
plete the dish. I also went with his sugges-
tion of their signature drinks the Birming-
ham Blackberry and the Prohibition Era 
Old Fashion. The drinks were sweet, but 
not too sweet and definitely not watered 
down. Everything was awesome, no com-
plaints! You will not be disappointed. 

Instagram @imnotcooking2nite

TISH
@michaelssoho was absolutely amazing 
from the moment we walked through the 
door, to the impeccable service from our 
server (Bear), right up to the moment we 
were preparing to leave when the chef 
took a moment to pose for a photo with 
the foodie team. The ambience is perfect 
for date night, girls night out, or just cock-
tails after work. The menu has a selection 
that is sure to satisfy any palate. While 
I was tempted by almost every item on 
the menu, I elected to stay on the course 
to eating healthier and ordered the Greek 
Salad adding grilled chicken to get in some 
protein (great choice). Let me just add the 
Homemade Feta Vinaigrette salad dress-
ing was excellent. iPUSH FOODIE Stepha-
nie shared her fried lobster bites and they 
were delicious. The dessert menu choices 
were awesome, but since it wasn’t my 
cheat day, I steered clear. @michaelssoho 
did not disappoint and I will be dining with 
them again. Please check out @michaelsso-
ho for an all-around amazing experience.
P.S. Don’t forget to ask for Bear! 

Instagram @simplytish_xoxo

Pan Seared Sea Bass,
with roasted potatoes, a tarragon 
sauce and the lobster bisque

Lamb Chops,
(cooked medium) with Asparagus 
and a mint jelly

PHOTOGRAPHY+iamnotcookingtonight
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ADVERTISING
SOLUTIONS

5 min Prep Time
55 min Cook Time
1 hr Total 

INGREDIENTS
 1/4 cup olive
oil 1/4 cup flour
1 medium onion, diced
1 small green pepper, diced
1 celery stalk, diced
3 cloves of
garlic, minced
2 cups (200 grams) okra, sliced
1 can (400 grams / 14 oz) crushed tomatoes
21/2 -3 1/2 cups vegetable stock
10 button mushrooms, quartered
1/2 teaspoon thyme
1/2 teaspoon
cayenne pepper (or more to taste)
2 bay leaves
2 cups (330 grams) mixed beans or lentils 
(I used chickpeas, kidney beans, white beans and brown lentils)
1 tablespoon dark miso paste
1/2 teaspoon salt (or to taste)
Freshly ground pepper
Brown rice, to serve
A small handful of fresh parsley, for garnish (optional)

This vegan gumbo recipe is hearty, savory, filling 
and warming. With a mix of beans, mushrooms and 
okra, this vegetarian gumbo is cheap to make and 
full of flavors.

V E GA N  G U M B O

cilantroandcitronella.comcilantroandcitronella.com

FOOD



Wings
with

Buffalo Ranch
Fries

come try
any of our

WINGOUTBHAM.COM
3 LOCATIONS 9201 Parkway East

Birmingham., AL 35206
205-538-5229 205-203-4264

14 GreensSpring HWY
Birmingham., AL 35209

205-206-2814

1806 Ave V.
Birmingham., AL 35208

WINGS
SEAFOOD
SALADS
& MORE

SERVING UP

WINGS ABOVE THE REST

25th

ANNIVERSARY

CELEBRATING OUR

PLEASE NOTE: TAX NOT INCLUDED IN PRICES SHOWN

FLAVORS WING DEALS SPECIAL ORDERS

PLAN,
SWEET & SOUR

HONEY MUSTARD 
BLACKENED CAJUN
 HOT LEMON PEPPER
MILD LEMON PEPPER 

SPICY ITALIAN
HOT GARLIC PEPPER 

BAR-B-Q
HOT HONEY RANCH

GARLIC PEPPER
JAMAICAN JERK 

BLACKENED
HOT ITALIAN

LAVA CAJUN RANCH 
GARLIC PARMESAN 

LAVAQUE
ORIENTAL

HOT HONEY MUSTARD

6PC WINGS $4.99

10PC WINGS $6.99

15PC WINGS $10.39

20PC WINGS $16.99

30 PC WINGS $24.99

50PC WINGS $45.99

75PC WINGS $51.99

75 PC WINGS PARTY TRAY $67.99

100PC PARTY TRAY $83.99

KILLER RANCH WINGS $4.99



for more information visit our website at www.customwheelrental.com

9213 parkway east, birmingham, al 35206   phone: 205-815-4446

#1 rim shop in  america
over 10,000 rims and tires in stock

rimtymecustomwheelsbirmingham rimtymebham

no credit check everyone is appoved
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DEDICATION
DOUBLE THE

A
s Eryk opened the door with a warm grin, he was joined by his 
wife, Yasmin Anders, and one of his two sons who was seated 
on the couch drawing a picture. It was immediately evident that 
family is exactly where Eryk gets his grit to defeat even his 

toughest obstacles. Yasmin, who is a Brazilian-born quadruple threat as 
a wife, mother, trilingual teacher, and weight lifter with a cult Instagram 
following of 14.6k, joined him side by side on the couch, laughing at his 
occasional jokes. She’s one of his biggest supporters. Yasmin was there 
since day one encouraging Eryk to follow his dreams from the field to 
the ring, and enduring the journey with him, even when he quit his job to 
pursue his MMA dreams.  

 “Everybody thinks I went from college football to the NFL to MMA, but 
there was a lot in between that transpired for me to get to where I’m at 

right now,” says Eryk. “When I got done with college, I got picked up by 
the Cleveland Browns and got cut. I went to Canada, but they could only 
keep so many Americans per team, so I got the axe. I played a year of 
arena football, then, I pretty much just said, ‘It’s not the NFL and I don’t 
want to play.’”
 
After realizing that a career in football wasn’t for him, Eryk took on a 
number of odd jobs,  including unloading trucks with Coca-Cola, working 
in customer service, cleaning factories and apartments, and even doing 
construction during the day while working out and training at night. “I 
was doing the 9-5 thing but still truly unsatisfied with that realm of life,” 
he says. “Things were definitely just not looking good financially or with 
jobs. Obviously, you’re not satisfied cleaning factories and apartments, 
so I started training in Tuscaloosa to kind of blow off a little steam and

“If I could be any animal, I’d be a killer whale or a wolf because they’re intelligent, smart 
animals; they’re innovative and find different ways to catch their prey by doing things tacti-
cally,” says Eryk Anders. Whether it’s his opponents or his personal dreams, the 30-year-old 
former University of Alabama linebacker turned mixed martial arts fighter has indeed lived 
a life strategically hunting and conquering his prey, inside and outside of the ring. Curious as 
to what fuels Eryk’s hustle and rise from the Crimson Tide football field to professional MMA, 
iPUSH Magazine visited Eryk at his Birmingham home to see how the champ spends his days 
off since scoring a TKO win in his debut UFC fight with veteran, Rafael Natal, earlier this 
summer. For Eryk, it’s been a long road from the Philippines to becoming Birmingham’s own 
MMA superstar.

By Jasmine York Ball+iPUSH Journalist
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UFC FIGHTER ERYK ANDERS
AND HIS WIFE/WBFF COMPETITOR YASMIN



DUO SHARES  WINNING RECIPE 
FOR THEIR FAMILY,  FOCUS & 
MARRIAGE



It was Yasmin who encouraged Eryk to 
pursue an MMA career full time. “When 
we were together, I [told him], ‘Either 
you give 100 percent or you don’t do 

it. There’s nothing worse that can come 
from this,’” says Yasmin. “I said, ‘Train, do 
your thing and leave your job. We have 
the house. We have food. What can hap-
pen that’s so bad with you just trying it? 
Try for a year, or a year and a half, and if 
it doesn’t work, look for another job.’”
 
Eryk excitedly chimes in: “Tell me that’s 
not a keeper; tell me that’s not a keeper!” 
he exclaims, grinning from ear to ear 
while gently rubbing her leg. “As soon as 
we had that conversation, I knew she was 
the one for me.”
 
However, Eryk’s challenges at that time 
didn’t end at his battle with employment, 
or lack thereof. All the while, he was jug-
gling pursuing his dreams with being a 
dad to a son from a previous relationship. 
“When I lived in Huntsville, to see my son, 
I would have to drive all the way down 
to Tuscaloosa and back,” he says. When 
he met Yasmin, who also had a son from 
a previous relationship, they moved in 
together as a blended family, making it 

possible for him to not have to continue 
his current job. He eventually worked at 
the gym to begin training himself and 
coaching others in jujitsu full time, which 
is what he has been doing for the past 
two years now. Since then, the Anders 
started building the foundation of their 
blended family, making sure they made 
time for both their individual goals and 
family time.
 
With two sons, a wife, and no job, Eryk’s 
hustle grew strong early on as he began 
to tackle his newfound passion in MMA. 
Things eventually started looking up. 
After years of training and preparation, 
Eryk had a winning UFC debut this year 
against a veteran fighter and he’s not 
slowing down as he gears up to battle 
John Phillips for part of “UFC Fight Night 
123” in Fresno, CA. The fight will air on Fox 
Sports 1 on Dec. 9, 2017.
 
So, what does a typical day for the new 
pro MMA fighter look like? “I get up about 
4:30 in the morning and start my training 
until about 8am. We have a meeting at 
the gym, then I train again from 9:30-
10:30am,” Eryk says. “I do some Pilates in 
the middle of the day, then come home 

for a break. I go back [to the gym], train 
from 6 to 10 at night, then get up and do 
it again.”
 
As for how well Eryk balances the 
preparation he has to put in for the MMA 
with being a family man, Yasmin says 
he’s very active in both. “He’s the hardest 
worker. He never misses one workout. 
He never wakes up late. He’s always on 
time for everything. He gives his all,” she 
says. No matter how late Eryk and Yasmin 
work or how busy they may be, they both 
make a commitment to come home and 
eat dinner together every night as a fam-
ily tradition.
 
Indeed, the couple that hustles together, 
stays together. Both Eryk and Yasmin 
use their educational background and 
passions to give back to the community. 
Yasmin has two bachelor’s degrees and a 
law degree in addition to being a weight-
lifter of 10 years. Plus, she is currently 
pursuing a masters in second language 
acquisition, which she actively uses as 
the founder of Magic Box -- a foreign lan-
guage school.  Eryk, who’s also an Eagle 
Scout, holds a bachelor’s degree from UA 
in health studies which he uses to train 

others and occasionally teach jujitsu. 

In addition to teaching, Eryk volun-
teers for nonprofit organization, TAP 
(Together Assisting People). It’s a cause 
very close to his heart that hits close to 
home. “They go into schools -- more so in 
the inner city -- and really educate their 
athletes on the world beyond athletics,” 
he says. “Everybody thinks that they’re 
going division I. Everybody thinks they’re 
going to play in the NFL, but only one 
percent goes to college on a division I 
scholarship. Only one percent of that one 
percent makes it to the NFL and plays 
past three years, then, 73 of that one per-
cent of the one percent ends up broke! 
Why? Because they don’t have financial 
literacy. We teach them that football and 
basketball is not the only way to improve 
your socioeconomic situation.”
 
Aside from family, fitness, and focus, 
all it takes is a Lil’ Boosie track -- Eryk’s 
favorite fight music -- to get him pumped 
up, then, Eryk is ready to tackle the next 
challenge that stands in his way, whether 
it’s his opponents or his wildest dreams.

Contact Eryk on social media: @erykanders / Contact Yasmin on social media: @yasmin.anders
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foodandwine.com

MORNINGS
• Oatmeal+cinnamon+water 
(Eryk’s oatmeal, I add
cranberries and honey)
• Omelet
• Coffee+Almond milk

Yasmin prepares every 
meal daily. She also 
keeps up with their 
macros which consists of 
carbs, protein and fiber. 
Her recommended rule: 
Never skip breakfast

Eating a healthy breakfast 
like oatmeal and cranber-
ries is an essential part of 
the Ander’s diet regimen.

ERYK’S & YASMIN’S DAILY DIET
I P U S H  E XC L U S I V E

AFTERNOON SNACK
• Whey protein shake+
rice cakes+Almond butter
(Eryk also has some 
jelly. If training, he has an 
oatmeal bowl again)

MID-MORNING SNACK
• Fruit+spoon full of
almond butter
(Eryk also has rice cakes)

DINNER
• Chicken, meat, or fish
• Veggies and salad
(Eryk has carbs at night)
• Around 10pm, we have a
protein shake+1/3 avocado

MID-MORNING SNACK
• Rice or sweet potatoes
(Eryk sometimes has
whole wheat pasta)
• Chicken or meat
• Veggies and Salad
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If you ask Alabama rapper Skoolie 
Escobar what it feels like to be a signed 
artist, don’t expect him to give a flowery 
response. That isn’t to say that he isn’t 

ecstatic about being recently signed to 
Priority Records, a label that’s worked 
with Jay Z, Snoop Dog and Ice T. It’s just 
that he sees his success as a product of 
endless hard work and determination.
Even when I caught up with Escobar for 
the interview, he was in Atlanta working 
on new music. When asked about his in-
duction into the Priority family, the “Juice” 
artist’s answer was simple, “It’s cool.”
“I don’t get excited about too many things 
because I always tell myself that this is 
going to happen, and I just work myself to 
actually making it happen,” said Escobar.
“It was cool to say that I was really sitting 
inside of the Capital [Records] building. 
That was crazy, but for the most part it 
was okay. I’m ready to work.”
Making it to Priority’s Los Angeles office 
didn’t happen overnight. The 25-year old 
said working under the
mentorship of Ruben Studdard helped him 
understand the business. After a short 
stint in college, Escobar decided to pursue 
his music full-time as an unofficial signee 
on Studdard’s label.
Working with the American Idol alum al-
lowed him to mingle with music’s movers 
and shakers, a privilege that many local 
artists don’t have in their arsenal. But that 
was the problem. He wasn’t just a local 
artist. He was a local artist in a small city.
Escobar equated his gradual success to a 
Cinderella story.
“I’m from Bessemer, and for a lack of 
better words, we never really had [shit],” 
Escobar explained. “Coming from where 
I’m from, it’s hard to take off. I know a lot 
of rappers say that they’re from Birming-
ham, but they come from bigger cities. I’m 
from Bessemer, Alabama. No one really 
knows about Bessemer and it’s hard to do 
what I’m doing where I’m from. I always 
wanted to be the one that broke the 
stigma that it’s impossible to do it from 
home, but it’s not. And I just kept working, 
working, working. When people saw that, 
they just began to gravitate to it and they 
wanted to support it.”
Born Theodore Montez Ware, Escobar 
discovered his passion for music at age 10. 
After hearing “Bonita
Applebum” by A Tribe Called Quest, 
Escobar knew he was destined to have a 
career in music.
However, his mother wasn’t so swayed by 
his newfound declaration. After finding 
one of his rap books, she was adamant 
that it was just a phase getting in the way 
of more beneficial extracurricular activi-
ties. But the reality was, music was in his 
blood. Escobar’s father was a singer way 
back when and his grandfather owned a 
Jazz club.

“The music was in me, so I don’t know 
if she meant the gangsta phase or the 
rapping phase or the whole, but my mama 
was like nah,” Escobar said. “She wanted 
me to play ball. She wanted me to go 
to college. but my mama was like nah,” 
Escobar said. “She wanted me to play ball. 
She wanted me to go to college.
She wanted me to do stuff like art, draw-
ing, cartoon and architecture, but I was 
like, ‘Nah, I’m going to spit these bars 
instead.”
Ultimately the “In My Feelings” artist won 
her over and she makes it a mission to 
attend all his local shows. Escobar even 
joked that she’s created a shrine out of her 
ticket stubs.
Initially going by the moniker Skool Boy, 
the Alabama native said he got his current 
stage name from a childhood friend, who 
constantly nicknamed him Skoolie, and a 
reference from the Boondocks. The name 
clicked and Skoolie Escobar was born.
“While Pablo Escobar sold dope, I feel like 
Skoolie Escobar is dope,” he joked. “It kind 
of just made sense and I just ran with it. It 
was no real significance, it just felt right.”
Looking back, the rapper can’t imagine 

a moment where music didn’t take the 
forefront. When he was in high school, 
Escobar recalled quitting the basketball 
team and jotting down rhymes during 
debate practice.
In 2010, Escobar left Alabama A&M to 
pursue music full-time.
“I had so many doors that I could’ve gone 
through,” Escobar said. “I could’ve taken 
these different paths, but I was like the 
music is where my heart is, and it kept 
me out of the streets. It kept me out of 
trouble. I’ve never really been any trouble, 
but this is what distracts me.”
But the transition wasn’t without its share 
of doubts.
“Life was happening,” Escobar said. “Lights 
were getting cut off. Power was getting 
cut off. Water gets turned off. All of these 
things that were happening made me sit 
back and look and say, ‘Damn you need to 
stop killing yourself, you’re good, but ap-
parently you’re not as good as you’d like to 
say you are’. But there’s something inside 
of me that was like ‘You know what bro, 
keep going on. You’d be a fool to get this 
close and turn away. Because normally 
that’s when it’s going to happen for you, 

when it gets the most difficult.
That’s when it’s about to happen.”
Though he has opened for top tier artists 
like T.I, Tyga, Future, and Kirko Banks, 
Escobar was set to headline his biggest 
show yet at Birmingham’s Workplay venue 
this past November. The concert also 
boasted performances from Rocki, K.L.U.B 
Monsta, and Jazzmine. While it’s not his 
first main act gig, the Nov. 20 show was 
his biggest venue.
“It’s everything we’ve worked for,” Esco-
bar said. “In my team, we put together this 
elaborate plan. It was bound to happen. 
It’s no pressure or anything, it just like it’s 
about time. Plus, I’ve had a lot of people 
come up to me and say, ‘Man, you need to 
do your own show’, but I’ve always wanted 
to wait until the time was right before I did 
my own big event.”
In the meantime, Escobar said he splits 
time recording in Atlanta and raising his 
two children in Bessemer.
It’s tough balancing his passion with par-
enthood, but in the end, it’s all for the kids.
“I know I got to go get it,” Escobar said. 
“It’s for them, for their future. It’s bigger 
than me.”

P R I O R I T Y  R E CO R DS  R E CO R D I N G  A R T I ST

SKOOLIE ESCOBAR
By Reggie Allen+iPush Journalist

If you ask Alabama rapper Skoolie Escobar what it feels like to be a signed artist, don’t expect him to 
give a flowery response. That isn’t to say that he isn’t ecstatic about being recently signed to Priority 
Records, a label that’s worked with Jay Z, Snoop Dog and Ice T. 
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RO C K I N  W I T H  H E R  OW N  ST Y L E

ROCKI
By K.Shantel+iPush Journalist

A little background about myself and I don’t 
know if a lot of people know this, but I 
have a degree in Business Administration. 
I’m actually four classes away from an 

accounting degree, but I got to a point where I was 
ready to be done with school and my grandmother 
fell ill around the same time. I’m also a barber, so 
that was my source of income at the time. I would 
leave school and go home or to the barbershop to 
cut hair.
I was always a poetry writer. I started writing po-
etry in middle school. Through poetry and cutting 
hair, I ended up meeting this guy named, Gabe 
Woods. He was the person that really discovered 
me and pushed me into that realm of recording 
and becoming an artist. I began to record tracks 
with him back in 2010 or 2011, and from there it 
has just been an ongoing thing. We started out as 
a duo that went by Monday Blues, but we ended 
up taking two different routes musically.
We decided that it would be in our best interest 
to part ways but still remain friends. That’s how I 
became a solo artist.
A pivotal moment in my career came when I was 
still in the group. We were in Atlanta, GA during 
the BET Hip Hop Awards weekend. We did a lot 
of networking and I’ll never forget this moment. 
We were staying at the Westin hotel and ended 
up meeting Kendrick Lamar’s people. They fell in 
love with us. At the time they were interested in 
me and not my group member. Me, being the loyal 
person that I am, was not ready for that at the 
moment. That moment pretty much solidified that 
this is what I want to be doing the rest of my life. 
My style of music is really no style. I just create 
what I feel in that moment. I might wake up 
and feel completely pop and then 2 weeks later 
feel like I just want to be in R&B mode. Then 
a few days later, I may just want to spit some 
bars. Overall, I would consider myself a mixture 
between an Anita Baker feel mixed with a Ty Dolla 
$ign and some Bone Thugs-N-Harmony. When it 
comes to the space that I am creating in, I would 
say that I need a very clean room and maybe some 
jazz playing in the background. I can create in my 
car, hotels, or on the beach. I have to feel free and 
let my mind be completely open.
I face challenges within this industry all the time. 
People think I have it all together, but I don’t. Im-
age is everything. Perception is everything. I don’t 
want anyone to feel like I am untouchable or unap-
proachable  just because I don’t necessarily show 
the things that I go through. I feel like I should be 
more transparent and show people that I don’t 
have it all together.
It’s definitely difficult having lack of finances 
sometimes and having to fund myself and 
overwork myself with barbering just to fund a 
video or sponsor something on Instagram just to 
get my numbers up. I even lose sleep sometimes 
from working so hard and being so focused on 
the financial part, which takes away from my 
creativeness.
A major challenge that I have faced recently would 
be my Instagram being hacked. It was Classic 
Weekend and I was getting ready to perform. I 
was amped. I tried to log onto my page and I was 
being kicked out of my own account! I was frus-
trated because I had just prepared a marketing 
strategy to release the visuals for the song spin-
ning on the radio right now, ‘Mental’. It was hard 
because I was around all these people, but I had to 
channel my anger because I had to go home and 
figure out how to start over and get people to had 
to channel my anger because I had to go home and 
figure out how to start over and get people to
reconnect with me.
At first I was very angry that it happened because 
it was my main source of networking and the main 
way of me connecting to people (or at least I felt 
like that). It was very frustrating and uncomfort-
able, but I had some positive people around me 

telling me to look at it differently. Ever since it 
happened, I basically had to come to reality with 
myself and say this is not all that bad. I don’t have 
to stress myself out about the situation. I can take 
a breather, remove myself from social media a 
little bit, regroup, and rebirth. I can say that it is 
providing me with a fresh start and figuring out 
some new approaches to take with my new page 
and image.
One of the hardest things I had to overcome was 
having one my first videos for a song called ‘Tell 
me’, which I self-funded deleted from YouTube. I 
spent about three thousand dollars on that video. 
It was reported that I had fake views, so it was tak-
en down. It felt like everything I worked hard for 
and all that money went down the drain. The most 
crushing thing was thinking about the money and 
time spent on that project. That was one of the 
first things that went bad for me and started to 
go bad this year. First it was the video, then the 
Instagram. It made me question am I being tested 
because greater is coming? This whole process 
has taught me to think a lot more, and I think I was 
too comfortable.
The direction that I hope to see my music go in 
would ideally be mainstream. I want to go the 
mainstream lane, but at the same time create 
music that is true to me. I don’t want to become a 
puppet. I am my own writer, so I want to continue 
in that direction. The perfect example of that cur-
rently would be artist H.E.R. -- I love her style. Also 
artists like Ella Mai and Kehlani all create music 
that is still true to them. These are all artists that I 
look up to and really force me to practice more on 
the singing side. I’m really not a singer or a rapper. 
I’m more of a melodic artist that create what I feel, 
and it comes out different every time. If I could 
create mainstream music, but still be me in the 
process, that’s the lane that I want to continue to 
take.
“Face” and “Mental” were both produced by 
DLumar and co-produced by Brian B-Flat Cook out 
of Atlanta. It’s something about those lead guitars 
in those tracks that instantly give me a feeling. 
He sends me a track and I get chills. The creative 
juices get to flowing and I just create. Some kind 
of way he knows me so well to the point where 
he knows how to put certain instruments in those 
beats that allows me to create certain melodies 
for hooks.
With “Mental”, he took the ‘Pony’ sample and I 
instantly knew what I wanted to do with it. I did my 
version of it with a different side. I will definitely 
say ‘Belvedere’ was my breakout single. It got 
me a lot of opportunities and different radio 
interviews in different cities. On the other hand, 
“Mental” is doing quite well. I project it will be the 
one to take me even farther and push me on out 
there to the top. Between “Belvedere” and
“Mental” something great will happen.
Within the 5-10 years I see myself on a lot of big 
stages with a lot of Grammies for songwriting and 
recording artist, at least two movies, and being 
some type of mentor to the youth. Prayerfully, I 
will have my own label to sign other artist and put 
them in a position to win as well. On a more per-
sonal side, I hope to have some babies, married 
and all that good stuff!
What makes it all worth it is knowing that when I 
walk in that studio I feel happy. I feel good know-
ing that I am about to create something exception-
ally well. It makes it all worth it when I am able to 
still get on that stage and perform and people just 
gravitate towards me and love me for me. At the 
end of the day, it’s about me conveying my stories 
and putting it out there for people to relate to it. 
It’s all about me being a blessing me conveying 
my stories and putting it out there for people to 
relate to it. It’s all about me being a blessing to the 
people because it’s not about me at the end of the 
day. I’m just a vessel.

PHOTOGRAPHY+Porsha Antalan

Rocki is a rising star born and raised in 
Birmingham, whose music has a way 
grabbing and holding listener’s attention 
wherever it is played. With such a distinct 
and different sound, she has the spirit 
and personality to match. iPUSH had the 
pleasure of chatting with this budding 
artist and got the opportunity to really dig 
into her musical journey so far. Let’s dive 
right into the ‘Mental’ of Rocki.
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BFT: In 2012 as you prepped for the 
London Olympics, your aunt, Brenda 
Washington, passed from breast can-
cer. And much like you did, people have 
to find the strength to pick themselves 
up, go to work and continue living after 
tragedy. How were you able to find 
that strength?
Jeter: I was able to find the strength 
to keep going from my family, my 
coaches and my agent. At the time, I 
questioned my faith a lot. I just couldn’t 
understand why God would take her 
away from me. But I concluded that if 
my cousin Lachondra (her daughter) 
was able to be strong, I could not be 
weaker than her, for her sake.
BFT: What’s the best advice you can 
offer for supporting family members 
who are battling breast cancer?
Jeter: The best advice I can give is to 
stay very close and experience mo-
ments with each other, even if it is just 
a small gathering at a relative’s house 
where everyone brings a dish. Also, 
never be afraid to speak about the 
person that is sick or has passed away. 
You have to keep their spirit alive.
BFT: You’ve partnered with various 
non-profit organizations to raise 
breast cancer awareness. Tell us a little 
bit about some of your partnerships 
including “The Pink Jet” with PINTRILL.
Jeter: I partnered with Pintrill who 

made a Hot Pink Jet and a bracelet 
made from MyIntent with the words, 
“Mind over body,” inscribed. I’ve been 
the ambassador for Susan G. Komen’s 
Circle of PromiseInitiative that was 
based on African-American women 
getting tested more frequently.
BFT: In what ways did your aunt’s 
battle with breast cancer impact you 
on and off the track?
Jeter: My aunt Brenda Washington’s 
battle made a huge impact on the track 
for me. Nike, my sponsor, made me 
my very own hot pink signature spikes 
in her honor. Every time I lined up to 
compete, I ran for her.
BFT: What advice would you give to 
African-Americans in the fight against 
breast cancer?
Jeter: The advice I would give African-
Americans would be to not give up, 
and remember to stay a unit.
BFT: What are some tips that you can 
offer in helping with early detection 
and decreasing the rate of diagnoses?
Jeter: My major tip would be to stop 
thinking African-Americans don’t get 
breast cancer. Also, stop thinking 
that you have to be over 45 to get 
diagnosed with the disease. We need 
to be more educated on the topic and 
we need to stop being afraid to go to 
the doctor. Go to the doctor and get 
checked up regularly!

CARMELITA JETER
A M E R I CA N  S P R I N T E R

A N D  O LY M P I C  G O L D  M E DA L I ST

HEALTH/WELLNESS

There’s still no faster woman alive than 
Carmelita Jeter. We will always remem-
ber her amazing achievements on the 
track as a world record holder with three 

Olympic medals. You may even remember her 
signature pink cleats she wore during some of 
her races. But the story behind them reveals 
an inspiring journey. In 2012, while training for 
the Olympic games, Jeter’s aunt — Brenda 
Washington — lost her battle with breast can-
cer. However, Jeter found new strength and 
turned tragedy into triumph. Jeter has be-
come an outspoken advocate for breast cancer 
awareness and is using her platform to fight 
for a cure!

By Blackfitnesstoday.com
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THE JET
During the 2009 
World Champi-
onships, Jeter 
recorded the fastest 
time in history for a 
woman running the 
100 meters in a time 
of 10.67.
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ENDLESS
MEMORIES
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By Bernadine Birdsong

Most of our friends had never 
even heard of Ixtapa-Zihua-
tanejo when my husband 
and I decided to travel there 

a few years ago. I always wanted to 
travel to exotic places with exotic 
names. When my mom asked, “Zeewa 
who?” I had to laugh. While the name 
may be daunting to pronounce, Zihua-
tanejo is a jewel of Mexico. It is the third most popular 
tourist town behind Cancun and Puerto Vallarta and it is 
a sports fishermen’s dream.
Even though my husband and I are not fishers, we 
found a lot to love about this tourist town that had a 
small-town feel. We spent a week at Club Intrawest, 
which is a beautiful resort nestled along the mountain-
side overlooking the bay of Playa la Ropa. I remember 
thinking that our villa looked like pottery among the 
hillside. We were given waterproof bracelets to unlock 
our doors instead of room keys. Our colorfully adorned 
bedroom opened onto a massive patio with an outdoor 
shower and jacuzzi. Our villa contained a living room, 
two elegant bedrooms with bathrooms, and a kitchen 
that a real chef would appreciate.
There were no elevators, but the staff was happy to 
give us a ride to our room in their golf carts should we 
become too tired to walk uphill. The people were very 
friendly and welcoming. They allowed us to practice 

our Spanish without judgment. Once one of the locals 
found out we were from Alabama, he was happy to 
help us with our language skills as long as we would 
give him a “Roooooll Tide.”
We wanted to enjoy the local culture, so we caught 
a mass transit bus and headed downtown. The bus 
ride was close and intimate, which was the perfect 
atmosphere to strike up a conversation about the best 
places to shop for food. We were excited to hit the 
open-air markets to find fresh local fare that we could 
cook in our suite. We found lots of delicious fruits and 
vegetables, but we were a bit too “Americanized” to 
try the chicken that were laying on the tables in the hot 
sun. It’s funny how trips like this reveal things about 
oneself. Had my husband and I become germophobes? 
At any rate, since we did not want to spend too much 
time in the kitchen anyway, we ventured off into the 
mountains to find romantic restaurants with spectacu-
lar views.
We found El Suspiro Restaurante, an Italian restau-
rant terrace with seating for fewer than twenty that 
perfectly captured the sunset. In the evening, we 
walked along the beach and watched the colorful sails 
of the boats drifting into the bay. Afterwards we got a 
couples’ massage right on the beach. There is nothing 
like having your muscles soothed while listening to 
actual ocean waves opposed to a CD with wave sounds.
Massages on the beach were around $25 USD. At that 

price, we decided to indulge as often as possible. We 
capped the night off with margaritas from the swim 
up bar.
Overall, prices were reasonable in Zihuatanejo. If you 
are open to it, you can even earn cash and free meals 
just for taking tours of the many resort locations in 
the area. We typically plan to do at least one of these 
tours when we travel. By doing so, we have earned 
money, show tickets, meals and even other vacations. It 
is worth the two hours (if you have the stomach to say 
“no” to a commission-only timeshare sales representa-
tive a few hundred times).
On this trip, we wrangled ourselves a night at an 
authentic Mexican fiesta at the Barcelo Hotel complete 
with buffet dinner, singing, dancing, and costumes. 
Even the alcohol was included. Of all the places that I 
have visited, Zihuatanejo was one of my favorites. It 
was fun, adventurous, educational, exciting and yet 
romantic and relaxing. Every morning we opened our 
bedroom shutters to watch the sunrise. Each day, 
seemed more enchanting than the last. We watched 
the dolphins, sea turtles and sand art. We even cau-
tiously watched the crocodiles, which were in a fenced 
estuary nearby. We enjoyed the flavors of great food, 
the sounds of great music, and the ambiance of great 
views. We especially enjoyed the welcoming spirit of 
the people. By the end of the trip, we had come to love 
this small town with the big name, Zihuatanejo.

Round trip flights from 
Birmingham start around

TRAVEL TIPS

Club Intrawest which is 
now Embarc Zihuatanejo
costs approximately

Before your trip, exchange some 
US dollars into pesos at your bank 
to get the best exchange rate.
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Air Jordan 1 Retro High OG NRG “Gold Top 3”
Color: Black/Black-Metallic Gold
Style Code: 861428-001
Release Date: ComplexCon Exclusive November 
2017

Price: $160

Undefeated x Nike Air Max 97
Release Date: November 4, 2017

Price: $170

Air Jordan 11 “Midnight Navy” 
Color: White/Midnight Navy-University Blue
Style Code: 378037-123
Release Date: November 11, 2017

Price: $220

Air Jordan 6 NRG G8RD
Color: Pine Green/Orange Blaze-Pine Green
Style Code: AJ5986-335
Release Date: December 2017 (LIMITED RELEASE)

Price: $225

Air Jordan 6 “Gatorade”
Color: Summit White/Team Orange-Black
Style Code: 384664-145
Release Date: December 16, 2017

Price: $190

Air Jordan 3 OG GS “Black Cement”
Color: Black/Cement Grey/White-Fire Red
Style Code: 854261-001
Release Date: February 17, 2018

Price: $160

adidas Yeezy Boost 350 V2
Color: Blue Tint/Grey Three/Hi-Res Red
Style Code: B37571
Release Date: December 2017

Price: $220

Air Jordan 6 “Wheat”
Color: Golden Harvest/Elemental Gold
Style Code: 384664-705
Release Date: November 21, 2017

Price: $190

Air Jordan 1 Retro High OG “Wheat”
Color: Golden Harvest/Elemental Gold
Style Code: 555088-710
Release Date: November 25, 2017

Price: $160

sneaker-ology

C H E C K  O U T  T H E  H O L I DAY  R E L E AS E S

FASHION

Sneaker heads the wait is over, iPUSH magazine and The Shoe Clinic teamed up to bring you Sneaker-ology. Now 
you can learn about the newest release, collector editions, re-releases and the most exclusive sneakers on the market.

with



“When I hit the gym to workout, I like to be 
fashionable wearing a variety of colors and 
premium gear.” Meet Suede Lewis, a Boys Bas-
ketball and Jordan Footwear Merchandiser for 
Hibbett Sports. He has an eye for fashion and 
stays on top of the ever changing wave. I had a 
chance to take a peek into his unique world of 
personal style and discuss how it has evolved 
into what it is today.

PEOPLE

CO M B I N I N G  A  L OV E  F O R  FAS H I O N  A N D  S P O R TS

PN: What inspires your style?
SL: Details. To me it’s not always about 
what you’re wearing, it’s about how you 
are wearing it. What’s the story behind 
your pieces and what do they mean to 
you? How do they fit? What’s the texture 
or quality, and what accessories are you 
wearing?
PN: Yes, details are very important. It 
can sometimes make or break an outfit. 
Speaking of details, what is your favorite 
piece in your closet?
SL: Those jeans that fit you just right. 
Yep, guys have them too! [Laughs.] They 
give me the same pleasure every time 
I put them on, just as they did the first 
time. I like nice fitting jeans, whether 
they’re from STAMPD or Nudie.
PN: Okay, I can attest to having that one 
pair of jeans that are worn all the time 
because they just fit right and feel good. 
[Laughs.] Where do you normally shop 
and why?
SL: H&M and Urban Outfitters supply a 
lot of my basics, but I love getting limited 
pieces that may fly under the radar. 
These are usually from brands like Diet 
Starts Monday, Rhude, Premium, Kith, 
etc.
PN: At what point in your life did your 
sense of style become known to you, and 
were there any events or experiences to 
influence it?
SL: I wouldn’t say that I had one particular 
point because I’ve always been good at 
picking up on the things around me. As 
a young boy, my biggest influencer was 
my older brother. He was very fashion-
conscious and payed attention to details. 
As I’ve become my own man, I would say 
the many places I’ve been blessed to call 
home or experienced have influenced my 
style from Detroit and D.C. to New York 
and Atlanta.
PN: Yes, you have definitely experienced 
some places where the fashion scene is 
big. What is some advice you would give 
to someone who is exploring their own 
style?
SL: Unapologetically be yourself! Paint 
the picture you want to paint and have 
fun with it. I don’t recall anyone telling me 

that there were rules that needed to be 
followed when it comes to personal style.
PN: I would totally agree. My motto is “Be 
you. Do you.”
SL: Exactly! [Laughs.]
PN: What one word would you use to 
describe your style?
SL: Character. Almost everything I wear 
has a story behind it, whether it’s a brand 
story or personal story.
PN: Give me an example. Tell me about 
one of your favorite pieces and the story 
behind it.
SL: Despite the fact they are very “Hype-
beast” pieces, my Saint Pablo merchan-
dise from Kanye’s last tour is probably 
my most memorable collection. A group 
of friends and I got VIP tickets to his 
show in Nashville, got to rage with Tyler 
the Creator, bought tons of merchandise, 
and had an epic weekend!
PN: That’s pretty cool! So personally, 
which celebrity’s style would you put on 
your list as number 1 of the best in the 
game?
SL: That’s a tough question. Virgil Abloh 
and Ronnie Fieg are definitely some of 
the top overall creatives in the game 
right now. As far as personal style, I think 
some of the young guys in the NBA like 
Jordan Clarkson and Kelly Oubre Jr are 
unnoticeably killing it right now.
PN: I can see why you would chose them. 
Your style is along the same wave as 
theirs. Do you think your style attracts a 
certain type of attention or interaction 
from others, whether it be a potential 
mate, a younger person, an elder person, 
co-worker, supervisor, etc.?
SL: Style is a way to make people think 
twice. Make people ask: Why did they 
wear that? How did they get that? Why 
did they place those pieces together? 
What’s their personality like? Yes, my 
style draws attention or interaction from 
a variety of people. I definitely enjoy the 
curiosity of fashion.
PN: How does your career influence your 
style?
SL: Having a career in the retail and 
fashion industry provides me with the 
opportunity to see a lot of things before 

FOOTWEAR MERCHANDISER
SUEDE LEWIS

NIKE headband, jacket, 
tank, shorts, leggings 
and shoes courtesy of 
Hibbett Sports.

By Portia Nichole+Allure De Luxe
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 the public or vast majority may see 
them. This gives me a larger time 
window to adjust or transition my style 
through different changes.
PN: What roads led you here to your 
current career? How did Suede become 
the Boys Basketball and Jordan Footwear 
Merchandiser for Hibbett Sports, a major 
sports apparel retailer in this area? How 
does your story, your hustle inspire 
others?
SL: Well first let me add that we’re one of 

the major sportswear and fashion retail-
ers in the country, not just this area, with 
almost 1,100 stores spread from Cali-
fornia to New York. As far as what lead 
me to Hibbett, I would say most of all it’s 
been my ability to establish relationships. 
Despite coming from inner-city Detroit,
I’ve always carried myself and repre-
sented myself well. I’ve treated people 
with respect and have built significant 
relationships whether I was modeling in 
NYC, attending college in Virginia Beach, 

or visiting ATL.
Keeping that same mindset when I 
moved here to Birmingham put me in the 
position to have the opportunity to work 
for a company like Hibbett Sports. Once 
the right relationship was built and the 
door cracked open just a little bit, I kicked 
it down! If I were to inspire others, I hope 
it’s in the way of just offering genuine 
friendship and support to my peers and 
the ones within my creative community. 
Without love, support, and respect for 

each other’s dreams or passions, we’ll 
never be able to elevate ourselves as a 
whole.
PN: So, last thing. All guys (well majority) 
like sports and it pretty much influences 
part, if not all aspects of their lives. 
[Laughs.] Do sports tend to influence 
your style? If so, in what way?
SL: Yes, sports has always influenced 
my style. There’s just a certain nostalgia 
that comes from classic pieces or pieces 
honoring a moment in history.

Sports has always influenced my style. There’s just a certain 
nostalgia that comes from classic pieces or pieces honoring a 
moment in history.“ ”

Ralph Lauren sports 
coat. H&M crewneck, 
shirt, and pants. Van’s 
shoes.

Adidas hoodie and 
shoes; Smoke Rise 
pants courtesy of Hib-
bett Sports.
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Judged by Ty Hunter and Racquel Smith, the 
style team behind the legendary powerhouse 
Beyoncé, the competition featured five talented 
stylists who presented their respective collec-

tions. Ultimately B’s SPICE collection swayed Hunter 
and Smith. Two weeks after winning the competition, 
B is still living on cloud nine. However, the Birmingham 
native returned to earth for a quick chat with iPUSH 
Magazine, where she discussed overcoming obstacles, 
discovering fashion, and planning for the future. 
“When I heard ‘Kenya, come out’, I was in complete 
shock,” B said in a phone interview. “And when I walked 
out, it was just that moment of oh my gosh, I really won 
this thing. All of my hard work and dedication to the 
program has really paid off, so its surreal.”

IP: Did you get a chance to get any personal feedback 
from Ty and Racquel?
KB: When were up front near the photo booth, they 
congratulated me again and just told me what a great 
job I had done, and how cohesive the collection was, 
and how colorful and vibrant the color was, and how 
it all came together, and told a story. IP: Is this your 
first major fashion-related win?
KB: It is. I did Birmingham Fashion Week [last year] 
and I was a runner up, but I did not win. This was my 
very first time winning. It’s amazing.
IP: What inspired your SPICE collection?
KB: Well, I love pulling inspiration from Africa. I typi-
cally infuse an African print in everything that I do. 
So just looking and doing research, I found beautiful 
pictures of Morocco. I honed in on Morocco and found 
the rich colors. As I was doing my fabric search, I 
found those colors and it just played a part in the 
collection. In my mind, I envisioned my girl walking in 
the market with this big, beautiful woven basket, the 

sun setting, and her garments flowing. The beautiful 
colors of the sunset and the beautiful colors of the 
spices at the market all played a part in building the 
collection.
IP: How was long was the creative process?
KB: I started working on the mood board in August 
and sourced the fabric. So from the beginning of 
August to a couple days before the show.
IP: What did you learn from Birmingham Fashion 
Week that you were able to apply to MCFW?
KB: Time management. You must have time manage-
ment in order to build a cohesive collection. You have 
to sort of tune out the surrounding things that are 
going on around you because everything doesn’t go 
as planned. You have to stay focused on your end 
result. Once you do that, everything falls into place. 
You actually can be successful.
IP: What inspired you to pursue fashion?
KB: Funny story. I always loved fashion. I love textile-
like colors. I like prints. I went to UAB in 2007 with 
a degree in Business Management. I thought that I 
wanted to be an accountant, so after I graduated, I 
worked in corporate America for many, many years. 
I hated it. I’m not the person to sit behind a desk and 
crunch numbers. So, I prayed and I was like, “Lord, 
show me your purpose.” One day I asked my mom 
to sew a dress because that was her profession by 
trade and it clicked that it was what I should be doing. 
In 2013, I was like, “I’m going to perfect my craft,” and 
I enrolled in the University of Alabama in their fashion 
design program. I quit my job and went back to school 
full-time to learn the technical side of it. From there, 
it’s just been full-speed ahead.
IP: At what point did you know that this was your life 
calling?
KB: When I stepped foot on the campus of Alabama. 

It was when I entered my first design program. It 
clicked then that this was what I wanted to do. I 
completed my senior collection in November of 2015 
and that was my debut. Also, when my collection hit 
the runway, that was another aha moment. Seeing my 
hard work come together was everything.
IP: Were there any roadblocks that almost preventing 
you from pursuing fashion?
KB: When I was working in corporate America, I was 
working under one of the VPs of inventory and he 
pretty much said that I would never live my dream. 
That was a catalyst in itself to show me that no one 
can define my future and destiny. No one can tell me 
what I can and cannot do. So once he told me that, 
immediately I was like, “Nope, you will not define my 
future because you don’t know my past.” That in itself 
was a major turning point for me to make the deci-
sion to go ahead with my fashion career. People look 
like you’re crazy for leaving your regular job. You’re 
leaving your money. You’re leaving your insurance, 
but I was shown something that no one could have 
possibly seen or understood and that was through 
my prayer.
IP: What’s next for Kenya B?
KB: I was invited to do NYFW. I have not decided yet, 
so I don’t know, but I’m just taking it one step at a 
time. I freelance design, so I’ve posted that this col-
lection is available for custom orders, so I’m getting 
tons of inquiries about the collection. Moving forward 
in my five-year plan, I want to open a design studio 
in downtown Birmingham. I want my operations to 
definitely stay in Birmingham, because I believe
Birmingham is key. We are centralized in between 
Atlanta, Nashville, New Orleans, Texas, so I will stay 
here in Birmingham.

E M E RG I N G  FAS H I O N  D E S I G N E R

KENYA BUCHANAN
By Reggie Allen+iPush Journalist

FASHION

Kenya Buchanan, better known as Kenya B, was backstage when she won the emerging designer 
competition at the inaugural Magic City Fashion Week. Initially, she heard her name along with a 
fellow competitor, but the second time, it was just her alone.

PHOTOGRAPHY+Kese Johnson



MAGIC CItY 
FASHION WEEK
Inaugural event showcasing 

the artistic community of 
Birmingham through fashion.

GALLERY

PHOTOGRAPHY+magiccityfashionweek.com



UAB HARLEM IN THE ‘HAM
Casino Royale Returns with Harlem in the ‘ Ham

Powered by the UAB Minority Health & Health Dis-
parities Research Center ( MHRC )

GALLERY

PHOTOGRAPHY+D Jerome Smedley



SKY IS THE LMIT KICKOFF MIXER
PRESENTED BY

THE ALIST NETWORKING GROUP
Benefiting the Housing Authority of Birmingham’s Annual 

George A. Pegues Memorial Family Self-Sufficiency
Golf Tournament and Fundraiser

GALLERY

PHOTOGRAPHY+D Jerome Smedley



RICKEY SMILEY
76th Magic City Classic Ambassador Rickey Smiley 

hosting the Rickey Smiley Morning Show Live 

GALLERY

PHOTOGRAPHY+Magic City Radar  



style   color   cuts   healthy hair 

WE TREAT YOUR HAIR AND TIME WITH INTEGRITY

lorna brooke village shopping center
1653 lorna rd suite 117

hoover al, 35216
design essentials retailer
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RIBS
FAMOUS

COME TRY OUR

1709 4TH AVE N.
BIRMINGHAM
205-704-4378

TWO LOCATIONS
FOOD TRUCK

ATLANTA 
678-558-5074


