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WRG - A Worthy Partner 

 

 

 

 Solutions deployed 
within a Credit Union 

 Tight alignment to 
your core business 
drivers 

 A framework to 
integrate them into 
digital channels 

Member Accounts 
Mortgage? 
Auto Loan? 
Checking? 
Savings? 
Investments? 
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Nationwide Team and Client 

Base 

Online / Mobile 
Banking 
 
 

Bill Pay  
Services 
 
 

Unitri Service 
Bureau 
 
 

 
Tellergy™ 
 

 
 

Programming/Customization 
 

WRG Solution Set 

WRG 
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Online Banking 

Mobile Banking 
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 Key Concerns of a Typical Credit Union 

• Competitive Advantage 

• Accuracy of Member Information 

• Maximizing Branch Effectiveness 

• Consistency of Marketing Messages 

• Data Security &  Member Privacy 
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Competitive Advantage 

 

 

 

  

 

Competitive Advantage 
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Competitive Advantage 
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Accuracy of  

Member Information 

 

 

Accuracy of Member Information 
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Bad Data 

– According the USPS, about 3-5% of mail is 
returned 

 

  

Accuracy of Member Information 

 

Bad Data 

– Phone numbers are changing 

 

 

  

Accuracy of Member Information 
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Maximizing Branch  

Effectiveness 

 

 

 

  

Maximizing Branch Effectiveness 
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Maximizing Branch Effectiveness 

 

 

 

  

Maximizing Branch Effectiveness 



4/21/2016 

11 

Tellergy 

 
 

 

 

 

 

 

 

 

Marketing Consistency Marketing Consistency 

  
Marketing Consistency 
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Marketing Consistency 

Wescom Insurance Services 

 

 

 

  

Data Security and  

Member Privacy 
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Data Security and Member Privacy 

• NAFCU Survey Reports: 

– Average CU has spent $226,000 and 1,600 hours  on debit and credit 
card fraud issues resulting from merchant data breaches 

– 17.5 percent of survey respondents’ debit cards and 10.3 percent of 
credit cards were exposed in retailer breaches in 2014 

– Costs: 

• reissuing cards (40.6 percent) 

• Fraud investigation and losses (32.7 percent)  

• Monitoring costs (25 percent)  

 

 
 

 
 

 

 

 

 

 

 

 

  

Data Security and Member Privacy 

• Safeguarding Nonpublic Personal Information: 

– Account Numbers 

– Social Security Numbers 

– PIN’s 

• All need to be encrypted and protected 

– Reputational Risk 

– Monetary Risk 

– Regulatory Risk 
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Data Security and Member Privacy 

 

 

 

Tellergy 
Taking the “sig pad” to a whole new level  
 

VIP 
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Why Verifone? 

#1 

Customer Retention in 
Tier 1 Retail 

MX devices sold in the past 18 months 

of Tier 1 Retailers 
use Verifone 

Market Leader 

97%  

250k  

80%  

Dominant market position drives ability 
to shape and monetize change 

30 

Verifone - MX-925 
Reliability and Capability 

7” WVGA – 
Gorilla Glass 
for Durability 

Mag-stripe 
Reader 

Display 
Slideshows and 

Videos 

13 Laser 
Etched 

Tactile Keys 

Recessed 
Keypad With 

Hood for 
Privacy 

Stylus and 
Holder – 
Securely 
Attached  
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Key Benefits 

• Competitive Advantage 

• Accuracy of Member Information 

• Maximizing Branch Effectiveness 

• Consistency of Marketing Messages 

• Data Security &  Member Privacy 
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Functionality Overview 

• Marketing / Advertisement Banners 

• Member Identification/Authentication: 

– Account Number 

– SSN 

– Phone 

– Card Swipe  

(includes PIN authentication) 

• Transaction Display 

• Signature Capture 

• Update Member Information 

• eReceipt Delivery 
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Thank you! 
 


