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Online Banking WESCOM \

WE&OMN **473+| Marina C Silva - Member Since 2001 s@q%:ﬁ:r:{? Lo s 0 k

Logout

Accountinfo v Transfers v  BPayer  AccountAlerts  AccountActons v  ManageCards v  Options v  SgnatureMember  Applyforaloan  Help

o;.ala::: — = Take the Driver's Seat

Enjoy great H\
Shares joy g @ <

ID>  Description Batance Avadable Rate Notes. rates with
© SO0 Savings Account $125.41 $124.41 0.10%
€ SO1  Checking Account $247.87 $203.11 005% 2 Pending a Wescom
© 512 Vacation $363.80 $363.80 0.10% AUIO Loan.
€S20 Tier Plus Money Market $1,05984 $1.05984 000%
Total $1,196.92 $1,151.16
Credit Cards
D2 Descripton Batance Avadable MyRewards. Notes
€ C8348 Platinum Visa $3,798.59 $6.201.00 5,263
«* Quick Transfer
{ Check Card Pending @ |® Credit Card Pending g T e =
D Date Deseription Amount .
© SO1 0907M5  LANUEVAFOGATA su7| |9 Scheduled @ u To: | Select -
Page Lok1 ID Date Deseription Amount
S01 090915 SSA TREAS 310 - XXSOC SEC $1,022.00° Aot | S
& Alerts @ © SO1 0317115 S20 Tier Plus Money Market 5150 Comment:
Date Description Page 101
09105115 A withdrawal over $0.01 was processed on S01
0904/15 A withdrawal over $0.01 was processed on S01 @& Quick BillPayer
0910315 A withdrawal over $0.01 was processed on 501 | =
Date: | pai08/5 =]
Payee: | Please select -
Amount: | 50,00 Submit

Mobile Banking WESCOM \

wnne fTAT ® 384 9M [T = (esass ATST ¥ areM EETTT =

= < §12 Baseball Account WESCOM \§] veconme, koum s

12 Basobal Aocount - Avalabe $185750 & & [5] in [E om

come, Kevin S

D

Dwidend : Deposit
113015 Tiered Rate APY Eamed 0.10% 11/01/15 to 11/30/15 APYE Avg Dally Bal  $013  $1,857.50
154816
Dividend : Deposit ATM: Dopost
1173015 Tiered Rate APY Eamed $0.13 11/30/15 ATM DEPOSIT 4005152 WESCOM CU 8231 ANAHEIM CA Card Ending $31500  $1.857.46
0.10% 11/01/15 1o 11/30/1... Litied
Home Barking : Depost
ATM : Deposit VOIS, i Shars 01 Kal CHECKING sisizds
11/30/15 ATM DEPOSIT 8006152
WESCOM CU B231 ANAH. . Dwidend : Depost
103115 Tiered Rate APY Eamed 0.10% 10/01/15 to 10/31/15 APYE Avg Daily Bal 5019 $1.494.46
149433
Dwidend : Doposit
093015 Tiarod Rato APY Eamed 0.10% 0R/01/15 10 0930/15 APYE Avg Daly Bl 5012 $1.494.33

149421
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Key Concerns of a Typical Credit Union

+ Competitive Advantage
+ Accuracy of Member Information
+ Maximizing Branch Effectiveness

- Consistency of Marketing Messages

+ Data Security & Member Privacy

4/21/2016
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Competitive Advantage

# of Banks and Credit Unions
Year-Ending, 2000-2014

= Banks
=C=Credit Unions

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014
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Competitive Advantage
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Accuracy of
Member Information
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Accuracy of Member Information

What community banks say are
their biggest IT priorities

Mobile banking

Realtime posting

Leveraging data

Source: KPMG & January 2015 The Financial Brand
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Accuracy of Member Information

Bad Data

— According the USPS, about 3-5% of mail is
returned
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Accuracy of Member Information

Are Landline Phones Becoming an Endangered Species?

% of U.S. households with and without a working landline telephone
@ Landline phone @ Cellphone only
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ssed on the CDC's biannual National Health Interview Survey ar

* ba non,
@®O 500U rosen
@StatistaCharts  Source: CDC
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Maximizing Branch
Effectiveness

WESCOM \J

Resources Group

Maximizing Branch Effectiveness

Average number of monthly transactions
per branch (in thousands)
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Maximizing Branch Effectiveness

are still a critical and integral channel

Perccentage of consumers who feel branches

S —

$14tt 4
i11it ¢

4
$44

41% OF MEN 35% OF WOMEN

Maximizing Branch Effectiveness

Frequency of branch visits

At least
once per
wee Every few
months
or less

2-3 times
per month

About once
per month

Source: CFl Group @ June 2015 The Financial Brand

WECOM

Source: Protivitl ® November 2045 The Financial Brand
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Source: Protiviti ® November 2015 The Financial Brand
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Marketing Consistency

The Marketing "Rule of 7"
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Marketing Consistency
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Data Security and
Member Privacy

4/21/2016
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Data Security and Member Privacy

* NAFCU Survey Reports:

— Average CU has spent $226,000 and 1,600 hours on debit and credit
card fraud issues resulting from merchant data breaches

— 17.5 percent of survey respondents’ debit cards and 10.3 percent of
credit cards were exposed in retailer breaches in 2014

— Costs:
* reissuing cards (40.6 percent)
* Fraud investigation and losses (32.7 percent)

* Monitoring costs (25 percent)

WESCOM \J

Resources Group

Data Security and Member Privacy

* Safeguarding Nonpublic Personal Information:
— Account Numbers
— Social Security Numbers
— PIN’s
* All need to be encrypted and protected
— Reputational Risk
— Monetary Risk

— Regulatory Risk

13
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Data Security and Member Privacy

Tellergy WESCOM \§

| . s Resources Group
Taking the “sig pad” to a whole new level

VVerifone:

14
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# 1 Market Leader

800/ of Tier 1 Retailers
O use Verifone

2 5 O k MX devices sold in the past 18 months

Dominant market position drives ability
to shape and monetize change

Verifone - MX-925 WESEQN!

cLlecn ; Reliability and Capability

Holder —

Securely \ = . - 7” WVGA —
Attached 1 |7 Gorilla Glass
for Durability

Display
Slideshows and LAl | -
Videos : i : 1 ! Mag-stripe
| Reader

Recessed
Keypad With

Hood for ; e 13 Laser
Privacy & 2 Etched

Tactile Keys

4/21/2016
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Key Benefits

Competitive Advantage

Accuracy of Member Information
Maximizing Branch Effectiveness
Consistency of Marketing Messages

Data Security & Member Privacy

Tellergy WESCOM

Resources Group
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Key Benefits

Competitive Advantage

Accuracy of Member Information
Maximizing Branch Effectiveness
Consistency of Marketing Messages

Data Security & Member Privacy

Tellergy

0000396066 JAMES BOND

Please enter new information or click "Edit" to get member's input from Tellergy, then Click SAVE to save the change to Symitar.

Primary member information only. Saved changes will affect the primary member's record.

Email

Field Current Information Show

THE_NSA_IS_READING_THIS@GMAIL.COM Show

Home Phone 818-674-0688 Show

Work Phone Show

Mobile Phone 626-625-9130 Show

1234 SOUTH MARANGO AVE. o

Primary Address | oAsaDENA CA 91101

SAVE CLEAR

WESCOM

Resources Group

WESCOM

Resources Group

New Information

W

W

4/21/2016
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Your email address on file is
THE_NSA IS READING THIS@GMAIL .COM

Tellergy WESCOM \\j

Resources Group

Key Benefits
+ Competitive Advantage

» Accuracy of Member Information
+ Maximizing Branch Effectiveness
+ Consistency of Marketing Messages

« Data Security & Member Privacy

18
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Withdrwl from WESCOM CHECKING 01
Prev Bal: 1,949.63
Avail Bal: 1,929.68
New Bal: 1,929.68
Amount : 19.95

Seq: #122

Cash Disbursed -19.95

i}’ Please sign below :

|

Tellergy WESCOM \\]

Resources Group

AVATILABLE BALANCE

SO0 REGULAR SAVINGS
$ 1,795.23 $ 1,796.23

S01 WESCOM CHECKING
$ 994,485.23 $ 994,485.23

S09 WESCOM CHECKING

$ 578.23 $ 580.23

531 3 MONTH CERTIFICATE
$ 0.00 $ 500.00

532 6 MONTH CERTIFICATE
-$ 500.00 $ 0.00

533 VACATION

19
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Key Benefits
+ Competitive Advantage

» Accuracy of Member Information

* Maximizing Branch Effectiveness

- Consistency of Marketing Messages
« Data Security & Member Privacy

Resources Group

Tellergy WESCOM \\j

Looking for mo
low rates andah
application Process?

rtgage with
assle-free
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Key Benefits

Competitive Advantage

Accuracy of Member Information
Maximizing Branch Effectiveness
Consistency of Marketing Messages

Data Security & Member Privacy

Tellergy

4/21/2016
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Please enter your PIN

Tellergy WESCOM \\\
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Functionality Overview
* Marketing / Advertisement Banners
+ Member Identification/Authentication:
— Account Number
— SSN
— Phone
— Card Swipe
(includes PIN authentication)
« Transaction Display

« Signature Capture !
* Update Member Information
* eReceipt Delivery

22
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Thank you!
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