
The focus of our work is developing 
visual identities, digital solutions 
and other associated material for 
small and big clients. Together with 
our clients we identify and clarify 
core values to make relevant and 
tailored solutions.

A      Feilergasse 5 / Top 10

–       1190/ Vienna, Austria

P       00 43 699 / 179 529 21 

E       hello (at) brand.studio

Erste Bank - Sparkasse

IBAN AT832011128537271600

BIC GIBAATWWXXX 

Steuer Nr. 08 366/3369

Benedikt Skorpik

Founder + Creative Director



xamoom

10.01.2016All Rights Reserved, Copyright © 2017

Page 02Brand Guidelines

spot area
zone

sphere
location

location



xamoom

10.01.2016All Rights Reserved, Copyright © 2017

Page 03Brand Guidelines



xamoom

10.01.2016All Rights Reserved, Copyright © 2017

Page 04Brand Guidelines

xamoom



xamoom

10.01.2016All Rights Reserved, Copyright © 2017

Page 05Brand Guidelines

xamoom



xamoom

10.01.2016All Rights Reserved, Copyright © 2017

Page 06Brand Guidelines

xamoom



xamoom

10.01.2016All Rights Reserved, Copyright © 2017

Page 07Brand Guidelines



xamoom

10.01.2016All Rights Reserved, Copyright © 2017

Page 08Brand Guidelines

Source Sans Regular

Source Sans Light
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Headline Source Sans Pro Light

Subhead Source Sans Pro Light

Copy Text Source Sans Pro Light
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How it works
After the first login the settings are chosen 
and changed and the service is adapted to 
the individual corporate design.

After the first login the settings are chosen and changed and 
the service is adapted to the individual corporate design. 
Create pages with multimedia and multilingual content. Exis-
ting content can be easily transferred to the xamoom location 
CMS. Smartphone-readable location identifiers like iBeacons, 
NFC chips or GPS geofences are written and installed either 
locally or directly at the object.
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How it works

Set it up

After the first login the settings are chosen 
and changed and the service is adapted to 
the individual corporate design. 
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unnatürlich, künstlich authentisch, international
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Maison Neue Medium

Maison Neue Light
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Easy to use
We strongly believe in what we do.  
However, we are also aware that there 
of a in every start-up.

Lightning fast
We strongly believe in what we do.  
However, we are also aware that there 
of a in every start-up.

Smart Usability
We strongly believe in what we do.  
However, we are also aware that there 
of a in every start-up.

Easy to use
We strongly believe in what we do.  
However, we are also aware that there 
of a in every start-up.
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Headline Maison Neue Book

Subhead Maison Neue Light

Copy Text Maison Neue Light

R E F E R E N Z E N

Brand Guidelines

This high degree of interdisciplinarity leads to 

project results that integrate multiple perspectives. 

At the same time it  challenges students to critically 

reflect upon divergent points of view and to accept 

alternative approaches to problem solving.

Managing Product 
Development
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  Connecting 
the digital and 
physical
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Sofia Pro Bold

Apercu mono
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How it works

Easy to use
We strongly believe in what we do.  
However, we are also aware that there 
of a in every start-up.
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