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M.Com. EXAMINATION
(For Batch 2021 & Onwards)
(Third Semester)
CONSUMER BEHAVIOUR
MCOM/GEN/3/DSC2/MM
Time : Three Hours Maximum Marks : 70

Note : Attempt Five questions in all. Q. No. 1
comprising of seven short answer type
questions having 2 marks each is compulsory.
Attempt four questions out of remaining
eight questions having 14 marks each,
selecting one question from each Unit. All

questions carry equal marks.
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(Compulsory Question) 3. How would the interpretation of survey results

change if the researcher used a probability

1. Define the following termé : ; Sample rather than a non-probability sample ?
Explain.

(a) Personality i

(b) Motivation - Unit 11

Attitude fi ti
() ftude’Tormation 4. Explain, how situational factors are likely to

(d) Family influence influence the degree of consistency between
(¢) Opinion leadership , " attitude and behaviour ?

() Culture :
5. How can marketers use measures of recognition
(g) Consumerism. |

| and recall to study the extent of consumer

Unit I : learning ?.

2. Discuss the interrelationship amoﬁg customer ' Unit I

expectations and satisfaction, perceived value

6. Identify the core values most relevant to

and customer retention. Why is customer
| consumers' purchase and use of a product.

retention essential ?
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How does the family influence the consumer

socialization of children ? What role does

televisions advertising play in consumer °

socialization ?
Unit IV

Write down the consumer decision-making

process.

Why are the privacy implications of
increasingly widespread monitoring of online

consumers by companies ?
(Hindi Version)
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