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(¢) Distribution Channels

(d) Retail Vehicle

(¢) On the Sereen Retailing
(0 Site Selection

(2) Retail Communication Mix.

Unit 1

Explain various theories applicable to Indian

retail sector.

3. _Define and differentiate online and offline

Unit II ;

4. Critically examine different components of
merchandising.

5. Discuss the advantages and disadvantages of
retail laiyouts-
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Uit 11

6. FElaborate different features of merchandise

management

7. Describe the role of retail distributors with

reference to pharmaceutical industry
Unit IV

8. Discuss the role of social media vehicles in

Indian retail sector.

9. Write down various challenges before

traditional retailing in rural areas.

(Hindi Version)
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